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AvAilAbility on AnZAC DAy 2015 trips

We have some space available

Book Now
T: 0508 EXOTIC (0508 396842); 09 410 5060   E:  fez@exotic.net.nz   www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

Our global network is all about you

Phone : 09 914 2000 / Email : aklsm@koreanair.com
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Fantastic full service airfares on sale now from just $169* one way Christchurch 
to Sydney.  Book now at www.china-airlines.com or call 0800 359 330

 

• Hotels, villas & apartments 
• City, day & regional tours 
• Transfers 
• Rental / lease cars & rail 
• Cooking & language weeks 
• Walking tours 

All of Italy 

 Online 
NOW  

Click Here 

Two more Dreamliners 
confirmed for NZ

Air New Zealand has ordered another two Boeing 
787-9 Dreamliner aircraft.  The airline already has 
three in its fleet with a further seven on firm order.

The two additional aircraft are expected to be 
delivered in late 2017 and 2018 respectively. Air NZ 
has another six 787-9 purchase options still available.

 Air New Zealand CEO Christopher Luxon 
announced the fleet investment at an event in Sydney 
yesterday. ‘We are focused on reinvesting our profits 
directly back into the business on products, services 
and fleet to further enhance the customer experience 
and to ensure the business remains strong and 
competitive,’ says Luxon.

‘The Boeing 787-9 is a key component in our growth 
strategy as they will provide us with additional 
flexibility as we move forward with our growth plans.’

The airline was the first in the world to take delivery 
of the Boeing 787-9 and has scheduled services to 
Perth, Shanghai and most recently Tokyo.

‘Feedback from customers has been positive with 
many commenting on the cabin fit out, our new 
inflight product and entertainment system,’ says 
Luxon.

Margaret Spiro has been appointed  
account manager for Sultanate of 
Oman Tourism in New Zealand. 
Well known in the travel industry, 
Spiro is based in Auckland and 
responsible for all trade and 
consumer development throughout 
New Zealand.

‘Margaret will be a true asset to 
Oman Tourism in the New Zealand 
market, her dedication with the 
roles she has undertaken in the past, her knowledge and 
expertise in tourism marketing and trade relationships made 
her a stand out from the start,’ says Mona Tannous, country 
manager Australia/New Zealand with Sultanate of Oman 
Tourism. ‘Margaret’s prime focus will be the development of 
tactical initiatives with our trade partners for the consumer 
market and fostering key MICE business which was very 
promising after the recent PAICE Exhibition.’

Spiro is best known for her long time service with Tourism 
Victoria in the New Zealand market and will commence her 
role in January 2015.

Marg Spiro to 
Oman Tourism

Marg Spiro
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Airlines

Etihad to Dallas
Etihad Airways has commenced a 

non-stop service between Abu Dhabi and 
Dallas/Fort Worth, the airline’s sixth 
destination in the United States.

Guests onboard the inaugural flight 
were presented with a commemorative 
certificate, while an official ribbon-cutting 
ceremony took place recently at Dallas/
Fort Worth Airport, hosted by the airport’s 
chief executive officer, Sean Donohue. 

The introduction of the Dallas/Fort 
Worth route further bolsters Etihad 
Airways’ US network and meets growing 
demand from travellers in the Middle 
East and Indian subcontinent. The new 
service will also help strengthen the 
economic links between Abu Dhabi and 
the US, providing enhanced access for the 
technology sector and oil and gas industry. 

Guests flying to Dallas/Fort Worth from 
Abu Dhabi International Airport will enjoy 
the enhanced convenience of the purpose-
built United States Customs and Border 
Protection (CBP) facility at Terminal 
3. Abu Dhabi is one of the few airports 
outside the US to offer pre-clearance, 
which allows all immigration, customs and 
agriculture inspections to take place in 
Abu Dhabi prior to departure. Guests then 
arrive in the US as domestic passengers, 
allowing for faster processing.

Etihad Airways’ three flights a week 
service to Dallas/Fort Worth is operated 
using a three cabin ultra-long range 
Boeing 777-200LR, configured to carry 
237 guests, with eight first class suites, 
40 business class flatbed seats, and 189 
economy class seats.

Etihad Airways has introduced new 
inflight products and enhancements to 
its long-haul and ultra-longhaul cabins, 
lifting the level of onboard service in first, 
business and economy class.

The new upgrade programme is being 
introduced across the rest of the fleet 
with products varying on flight duration.

With a focus on more choice and 
personal space, economy class has 
new cabin interiors and new colourful 
headrest covers. Pillowcases and fleece 
blankets are now standard onboard. 

On longhaul night flights and all ultra-
longhaul flights, a revolutionary new 
pillow has been designed to convert 
from a standard pillow to a neck pillow, 
providing neck support and improved 
comfort. A cotton drawstring amenity 
kit is also provided. A blanket bag which 
doubles as a ‘cabin tidy bag’ will be 
placed at each seat in economy class, 
reducing clutter around the seat. It can 
also be used as a shoe bag or to store 
personal effects.

First class service includes a 
personalised welcome letter from the 

cabin service manager and a silver-tray 
reception service with a welcome drink, 
fragrant hot towel and traditional Arabic 
dates.

First class dining includes new menu 
design, an enhanced selection of canapés, 
a pre-dessert course served by the chef, 
and a ‘Café Gourmand’ coffee and tea 
course accompanied by mini cookies, 
cakes and pastries. 

In business class, a new turndown 
service is offered on ultra-longhaul 
flights, featuring a mattress, cotton 
loungewear and slippers. A plush 
comforter and full size pillow are 
provided.

The ‘Dine Anytime’ option remains with 
an all day menu offered on longer flights.  

Fastest connection to Manchester CLICK HEREGreat service. 
Great people.Great fares.

Silver tray reception service 
for first class travellers

LAN, a member of LATAM Airlines 
Group, has received its first Airbus A321 
aircraft, which it will operate on routes 
in Chile. 

The A321 is the largest aircraft in the 
Airbus A320 family and can carry up to 
46 passengers more than the A320, with 
total capacity of 220 passengers. This 
modern aircraft also features the new 

LAN’s A321ssion
LATAM Airlines Group cabin layouts, 
which unify the interior image of the 
carrier’s aircraft.

LATAM Airlines Group will receive a 
total of 48 aircraft of this new model, 
which will make it the largest Airbus 
operator in Latin America. Three A321 
aircraft will be incorporated into LAN’s 
fleet in Chile by the end of this year.

Travellers can now purchase business 
class tickets on Virgin Australia’s trans-
Tasman and Pacific Island routes.

Virgin Australia’s Sydney to Auckland 
route will be the first to offer business 
class, with flights launching on 28 
February 2015. All other services will come 
into effect on 31 March 2015. 

A progressive refit on 10 of the airline’s 
Boeing 737 fleet will see the aircraft 
reconfigured with the 2-2 business class 
configuration which feature luxury leather 
seating and menus designed by resident 
head chef Luke Mangan, as well as the 

VA: Business class on sale
on Tasman, Pacific routes

introduction of priority services including 
check-in and boarding. VA’s chief 
commercial officer Judith Crompton says  
the trans-Tasman and Pacific Island routes 
are an important focus for the airline. 

‘The rollout of business class completes 
our premium customer proposition across 
key international markets and allows us 
to deliver a more consistent customer 
experience in conjunction with our alliance 
partner, Air New Zealand,’ Crompton says.

Business c lass fares with Virgin 
Australia start from A$699 on the Sydney 
to Auckland routes.

Etihad enhancementsision
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Australia and Pacific

The Mahalo Month programme, held 
1 April – 31 May, targets in-market 
travel trade, inviting Hawai‘i-selling 
retail agents, tour operator staff and 
reservation agents to visit and experience 
the islands first-hand. 

Over 100 special mahalo rates will be 
offered to participants by local travel 
industry partners during the two-month 
period as a way to help participants 
more proficiently promote and sell 
the Hawai‘i Islands as an ideal visitor 
destination.  Designed to be an individual 
familiarisation tour, travel professionals 

Maholo Month for agents
will be able to take advantage of the 
special offers on O‘ahu, Maui, Kaua‘i, 
Hawai‘i Island, and Lāna‘i. 

Reservations for accommodation, tours 
or attractions must be made directly with 
the participating Hawai‘i visitor industry 
partner.  To take advantage of Mahalo 
Month retail and other discounts, travel 
professionals must download a Mahalo 
Month for Travel Professionals card 
from the website to present along with a 
business card or company authorization 
letter and a valid picture ID. 

www.mahalomonth.com

CLICK HERE
to tELL us tHE dEtaILs

“If you have a gRoup of 10 or more 
travelling to taHItI/usa/EuRopE”

Contact us today for a group quote.
 “We would love to hear from you”

The Edgewater Resort & Spa 
in Rarotonga has an agent’s 
rate of $130 per room per night. 
Price includes: Tropical Island 
Breakfast daily, on site use of 
snorkelling gear (up to 2 hours), 
use of tennis courts and gear, daily 
activities programme and free 
entry to Coconut Kids Club (ages 
4-12yrs). Kids under 4yrs must be 
supervised by an adult.

A resort site inspection must be 
included. Valid for sales and travel 
to 31 March 2015.

Available to IATA Travel Agents. 
Download the pdf flyer or contact 
TATS on 09 256 7050

Mantra Hotels and Resorts is 
offering ‘last minute’ summer 
holiday ideas across Australia.

Offers include A$109 per 
night, a saving of 30% off the 
normal rate, at Mantra on Salt 
Beach. Guests will find a range 
of onsite school holiday options, 
including a kids’ club, junior 
adventure gurus, bike tours 
and poolside movies from 29 
December 2014 to 26 January 
2015.

It also has weekend yoga 
classes (A$10 per person) and new bikes 
for hire – including mountain bikes, 
cruisers and kids’ bikes.

There is a new menu at Season 
restaurant and special Christmas and 

Savings at Salt

Boxing Day menus at Season and Surge, 
serving up combinations and flavours of 
Tweed Valley local produce, with a new 
selection of small and large share plates.

www.mantra.com.au/salt

Mantra on Salt Beach

Accor and Greening Australia have a 
new agreement that will see more than 
50,000 trees planted over five years 
across Australia. As part of Accor’s Plant 
for the Planet programme, trees will be 
planted to support several of Greening 
Australia’s large scale restoration 
projects across the country.

Chief operating officer Accor Pacific, 
Simon McGrath, says through the 
group’s sustainable development 
programme, Planet 21, Accor is 
deepening its focus on preserving 
the ecosystems in which its hotels 
operate. Plant for the Planet is a global 

Accor gets planting
reforestation initiative within Planet 21.

‘We have taken our commitment to 
hotel sustainability to another level 
through our partnership with Greening 
Australia. Giving something back to 
restore and maintain the precious 
natural habitats situated near our hotel 
communities is crucial, particularly as 
we expand our network.

‘Planet 21 is as much about 
inviting our guests to join us on our 
sustainability journey as it is about 
engaging our employees and hotel 
owners to improve their sustainability 
performance, products and services.’

The historic Hotel Kurrajong Canberra 
will reopen on 16 December 2014.

Nestled among trees between Lake 
Burley Griffin and Capital Hill, the 
heritage-listed hotel that originally 
opened in 1926 is in Canberra’s 
parliamentary district, operated as a 
boarding house and, more recently, a 
hotel school.  In a joint venture between 
TFE Hotels and the National Roads 
& Motorist’s Association (NRMA), 
the pavilion-style hotel has been fully 
restored with a distinct art deco theme, 
ahead of its reopening this month. 

Historic hotel Edgewater self-
famil rates
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Europe and Middle East

Brussels will be decorated in all the 
colours of the rainbow from 30 April 
until 16 May 2015.

Pride.be will kick off the European 
Gay Pride year in Brussels, celebrating 
its 20th anniversary. To mark the 
occasion, there will be brand new 
activities (a three-day finale) as well as 
the classics on the programme. 

In 2015, Pride.be will include:
- PrideFestival: two weeks during 

which the LGBTQI community will be 
putting on a whole host of activities 
throughout the country. 

- MiniPride: the MiniPride parade 
will be winding its way through the 

streets of Brussels to the rhythm of 
the Meyboom Fanfare. With plenty of 
stop-offs at iconic locations, including 
Manneken Pis who will be dressed 
especially for the occasion, plus a 
surprise to be revealed, MiniPride will 
get PrideFestival off to a great start.

- BePride: three days of festivities to 
close PrideFestival.

As well as being a huge celebration, 
Pride.be provides an opportunity to talk 
about legislative issues and to question 
policies, with a view to working towards 
a society that is even more progressive 
and united.

http://pride.be

The Roller Coaster Restaurant LLC, part 
of Group JWA, has opened its first United 
Arab Emirates outlet with the launch of 
ROGO’S. The roller coaster inspired casual 
dining venue is in the capital’s latest retail 
hotspot, Yas Mall.

The focal point of the 14,000-square foot 
restaurant is the network of 30 individual 
roller coaster tracks that loop, spiral 
and spin in and around diners to deliver 
a menu of international comfort food 
directly to each table.

‘Each table has its own individually 
designed roller coaster track and a silent 
delivery system that thrills diners as they 
get to watch their food make a gravity-
defying 360-degree journey to their table. 
Our state-of-the-art technology makes 
dining fun as it transports both cold and 
hot food and drinks along the multi-spiral, 
double loop and tornado tracks,’ says 
Jessica Wadih Al-Absi, Chairman & CEO, 
Group JWA.

The 378-seat restaurant also provides 
guests with an integrated ordering system 
in the form of individual handheld tablets 
that allow them to order from the menu.

Roller coaster 
meal delivery

Contiki recently hosted four 
competition-winning Flight Centre agents 
on an eight-day famil of Europe.

The trip went from Rome to Paris, 
stopping in Florence and Lucerne on the 
way. The agents enjoyed an authentic 
pasta making class in Rome and skipped 
the queue for the Eiffel Tower.

European Vista, which the trip was 
based off, is a 21-day high-paced itinerary 
priced from $3,389 per person, twin share, 
and includes hotel accommodation, many 
meals, an air-conditioned coach with wifi 
access and power points for charging 
on-the-go, plus a professional and 
experienced trip manager and driver team.

Contiki reminds agents to book in 
clients’ 2015 trip before December 18 to 
take advantage of the early bird savings 
discount of 10%.

Contiki group with their tickets to skip the queue at 
the Eiffel Tower … Catherine D’Amico, Kahu Patiru, 
both from Australia; Kaylene Johnstone, Chartwell 
Flight Centre; Lauren Pearce, Ashburton Flight 
Centre; Michelle Suwidjii, Australia 

Contiki agents’ 
European Vista tasterBrussels full of pride

Over 120 European destinations ... now that’s Wunderbar!

Customer Contact Consultant
Discover the World represents a variety of Clients including Airlines, 
Hotels, Online & Cruise Companies, and we have a great opportunity 
for an experienced consultant to join our team in Auckland.

The person we are looking for will ideally have;
• A minimum of 3 years experience in the Tourism Industry, preferably in an airline and/or 

sales capacity
• The ability to demonstrate an advanced level of customer service skills when dealing with 

both the Trade & Consumer
• Good level of fares & ticketing knowledge, including CRS trained, preferably Sabre
• Be a team player who is willing to go the extra mile

This is a full-time position, however job share 
will be considered. Salary negotiable. Sound 
like you? Then drop us a line and your CV to 
chris@discovertheworld.co.nz 
by Friday 12 December
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Europe and Americas

Innovative Travel advises 
their GSA programme for all 
of Italy (CIT Holidays) ‘Italy 
with the best of Europe’ 2015 
is now available on-line.  

The comprehensive 177 
page brochure includes 
popular holiday options in 
Italy, which the Italian family 
owned company has provided 
for almost 45 years.  The 
focus has always been on 
what the company loves, at 
a competitive price, and its 
passion for Italy is again borne out in 
the 2015 brochure.  

A range of accommodation is offered 
including hotels, apartments and 
villas in the main cities and regional 
areas; sightseeing, transfers, transport 
and tours including rental cars, rail, 
escorted and self drive tours; specialty 
cooking, walking, food and wine 
holidays in the regions of Tuscany, 

CIT - Italy with best of Europe 2015 online now
Umbria, Sicily, Liguria, 
Puglia and Abruzzo.  

Featured for 2015 is 
a large choice of new 
hotels and apartments in 
Rome, Florence, Venice, 
Tuscany, Liguria, Aeolian 
Islands, Amalfi, Lake 
Como etc. plus new tours 
in Tuscany, Sardinia 
and Ischia with a three 
day ‘Ischia Island Sea 
& Wellness Tour’ daily 
departures ex Rome 

(1 May to 20 Sep 2015) priced from 
A$1072pp twin.  A selection of special 
rates are available for a variety of 
accommodation choices, rental cars, rail 
and tours (conditions apply including 
specific travel dates and booking 
deadlines). Copies of the brochure are 
available via this link:

http://fr.calameo.com/
read/000648786b78c25e673af 

The 52 bedroom Dean Hotel 
opened in Dublin recently, 
introducing a new concept in 
accommodation to Ireland.

Located at 33 Harcourt Street, 
in the heart of the city, the hotel 
includes smaller rooms for 
getting the head down – Mod 
Pods and Punk Bunks, as well as 
bigger spaces - double or twin 
SupeRooms and dual aspect Hi-
Fis, for guests who like quality 
room time. The hotel also has 
two luxury suites with separate 
living rooms and a two bedroom 
Penthouse with a huge living 
space.

Room features Rega 
turntables, vinyl and books from 
Tower Records Dublin, Marshall amps, 
Nespresso machines, Smeg fridges loaded 
with liquor, Irish munchie trays piled high 
with local goodies. The Penthouse Loft 
comes with a 65” 4K Samsung Curved TV, 
gas fire, sound system, private kitchen, 
cocktail bar, Ploum sofas, poker table, 
fouzz ball table, books, LPs and other 

‘stuff’.
An investment of quarter of a million 

euros was made in commissions and 
acquisitions of artworks from new 
emerging Irish artists, from fine art to 
typography, street art to photography for 
the hotel. Guests can purchase prints of 
a number of works at hotel reception, as 
well as other products on display from cult 
Irish store Indigo and Cloth.

Fastest connection to Manchester CLICK HEREGreat service. 
Great people.Great fares.

Highlights of Peru, the cultural heart 
of South America, visits the White City 
of colonial Arequippa, the vast Colca 
Canyon to witness the flight of the 
condor, colonial Lima, the markets and 
ruins of Cuzco, Puno and the and the 
Lost City of the Incas, Machu Picchu. 

Priced from $5,289 pp, this 13-day trip 
includes accommodation, most meals, 
sightseeing with an English speaking 

Hand picked by Adventure World - America
local guide and domestic flights.

Experience Cuba visits the 
historic capital of Havana with its 
faded colonial grandeur, the city 
of Cienfuegos, Trinidad, and the 
tobacco region of Vinales. Eight days, 
priced from $2,599 pp including 
accommodation, most meals, 
sightseeing with an English speaking 
guide and all transfers.

The Bar at Dean 
Hotel Dublin

Accommodation room at 
Dean Hotel Dublin

Mod Pods, Punk Bunks and 
SupeRooms at Dean in Dublin
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Asia

During the next six years, the number 
of international tourists in Indonesia 
is expected to increase up to 20 million 
(from nine million arrivals in 2013). 

The increase has sparked widespread 
movement of top international hotel 
chains. According to surveys by 
TOPHOTELPROJECTS, a provider of 
global business to business hotel data, 
currently 110 new first class and luxury 
hotels are in the pipeline (with a total of 
22,000 rooms). The additional demand 
of new hotel rooms in top categories, 
market experts estimate, will be up to 
100,000.

So far there are 1,800 classified hotels 
with a total number of 170,000 rooms, 
most of them in the capital, Jakarta, and 
in Bali. 

Big hotel growth in Indonesia
Accor in Indonesia will mainly open 

new hotels in the far lesser known 
cities of the country. According to the 
company 29 new guest properties will 
open through 2015. Thus, Accor is 
likely to operate about 100 hotels in the 
archipelago by December 2015. By 2018, 
the number is expected to rise up to 
144. Best Western meanwhile intends to 
open more than 30 new hotels with over 
6,000 rooms by the end of 2015.

The traditional Lippo Group currently 
has 50 projects in the pipeline in the 
mid class and upper scale segment. The 
company International Archipelago is 
targeting an additional 10,000 rooms 
through 2015. Competitors Santika, 
Tauzia and Dafam plan to open together 
about 140 new hotels in the same period.

It’s time to book space in 
the 2015 edition of the

TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the 
reference tool  used year round by New 
Zealand’s travel managers. 

Secure you prime advertising and 
listing space now for the 2015 edition.
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We call it Stopover Therapy

Some call this

Chilli crab, laksa and chicken rice. Try these world-famous local dishes or head down to Makansutra Gluttons Bay for other multicultural 
delights. Also be tempted by Michelin-starred chefs at Singapore’s many award-winning international restaurants. Eat, indulge, enjoy. 
Discover something new at every turn with a Singapore Stopover Holiday. Book now with your preferred travel agent or at  singaporeair.com.

ADD A DOSE OF FOOD THERAPY WITH THESE GREAT EARLY BIRD AIRFARES

$2,519^
LONDON

RETURN

ROME

RETURN
$2,135^ $2,165^

PARIS

RETURN

Special Early Bird airfares available to 13 destinations on Singapore Airlines UK/Europe network. *NZ$51 SSH offer is based on per person twin-share room at a Category A hotel for the first night only and does not include airfare. May only be purchased by 
passengers transiting through Singapore, originating from New Zealand. Bookings and payment must be made by 10 December 14 and travel completed by 30 October 15. ̂ The advertised airfares above are based on per person travelling on Singapore Airlines Economy Class for 

travel out of Auckland or Christchurch, or on Air New Zealand Economy Class for travel out of Auckland (using direct service via Singapore), or out of Wellington (via Auckland or Christchurch on Air New Zealand Domestic). Advertised fares are eligible to accrue 10% KrisFlyer 
frequent flyer miles, except London that accrues 50% of KrisFlyer frequent flyer miles. No miles are accruable on other airline frequent flyer programmes and KrisFlyer terms and conditions apply. Fares quoted are available from now to 10 December 14 and apply to travel commencing 
ex Auckland 20 January – 22 February 15, 01–31 March 15, 05 April – 15 June 15, 01 September – 30 October 15; ex Christchurch 25 January – 09 February 15, 08–31 March 15, 06 April – 15 June 15, 01 September – 30 October 15. Higher special airfares apply for travel commenced 
outside of these dates until 30 October 15. This offer is subject to availability and confirmation. Capacity limitations apply. Travel is not applicable on SQ322 Singapore to London. Fares quoted include airport taxes and government costs. Airport and government costs are calculated 
on 11 October 14 and are subject to change due to currency fluctuations. Travel is valid for 3 months from the date of departure. Date changes and refunds are not permitted. To book these and other great fares contact Reservations on 0800 808 909 or visit singaporeair.com.

$
From51*

Enjoy a 
Singapore Stopover Holiday

www.krisport.co.nz


Cruising

The Port of Montreal has reported 
71,044 passengers and crew for this 
year, up two percent from 2013. 
Projections for 2015 call for 92,000 
passengers and crew on 73 calls.

Yves Lalumiere, president and 
chief executive officer of Tourisme 
Montreal, attributes the growing 
cruise traffic to the work of the city’s 
cruise committee which was created 
in 2009, when 47,534 passengers 
and crew visited.

More for Montreal

Ready ~ Set ~ Sail
Book select 2015 Europe, Canada & New England, Bermuda, 
Alaska, Cruises or Land+Sea journeys and receive:

Tel: 0800 422 784 or 09 444 2298  reservations@francistravelmarketing.co.nz 

 Click here 
for flyer

*Taxes, fees and port expenses are additional. Terms & Conditions apply. 
Subject to availability. Capacity controlled and offer ends 28/02/15. 

• Free stateroom upgrades
• 10% of select shore excursions
• 50% reduced deposit
• Free or reduced fares for 

3rd/4th guests*

Book a suite and also receive:
• US$300 onboard credit per stateroom
• Free wine Navigator package (3 bottles)
• Two free soda cards (value up to $100 

per stateroom)

Holland America Line is launching 
a ReadySetSail promotion enabling 
guests to take advantage of special offers, 
including an onboard spending credit 
for suite guests to put toward shipboard 
experiences. 

ReadySetSail offers are available on 
select 2015 northern summer sailings and 
feature savings for multiple destinations, 
so guests are encouraged to book early for 
the best stateroom selection.   

Guests who book cruises or an Alaska 
Land+Sea Journey (offers on cruise 
portion only) with the ReadySetSail 
promotion receive a complimentary 
stateroom upgrade from an interior to 
ocean-view or ocean-view to verandah 
stateroom, reduced fares on select shore 
excursions when booked before March 15, 
2015, reduced cruise fares for third and 
fourth guests, and a reduction of 50% off 
the normal deposit rate. Suite bookings 
receive a US$300 onboard spending 
credit per stateroom (US$150 per person), 
a complimentary three-bottle Wine 

ReadySetSail promo
Navigator Package and two free soft drink 
cards per stateroom, in addition to other 
ReadySetSail offers.

Destinations featured in the 
ReadySetSail promotion include Alaska 
cruises and Land+Sea Journeys, Bermuda, 
Canada/New England and Europe.

Silversea is offering a 
special booking incentive 
valid for a limited time 
on a variety of global 
itineraries. The new 
Silver Wave promotion 
provides guests with a 
complimentary suite 
upgrade plus an onboard 
spending credit of up 
to US$1,000 per suite 
that can be used for 
shore excursions, spa 
treatments, specialty 
restaurants, boutique 
purchases and more.

Silver Wave is available 
on new bookings made 
by 31 December 2014 
across 39 select voyages sailing in 2015 
-- including traditional ocean-going and 
expedition cruises.

‘Voyages that feature the Silver Wave 
promotion encompass not only the warm 
hospitality of the Caribbean and old-world 
beauty of the Mediterranean, but also 
include such remote destinations as the 

Silversea’s Silver Wave incentive

Kimberley Coast and the isles of Melanesia 
-- making this an ideal time to finalise 
holiday plans for the new year,’ says Karen 
Christensen, Silversea’s general manager 
and director sales/marketing, Australasia.

The Silver Wave promotion features 
a complimentary suite upgrade plus 
US$1,000 onboard spending credit.

Silversea’s Silver Wave booking incentive 
is available for new bookings made 

before 31 December 2014
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Cruising

Coral Princess Cruises will offer an 
expedition to witness the total solar eclipse 
occurring in Indonesia on the morning of 
9 March 2016. 

Guests will be able to experience the 
entire three hour transition of the moon, 
including some three and a half minutes 
of totality, where ‘day turns to night’ as the 
moon completely obscures the sun.

Two itineraries are on offer to experience 
the eclipse. A 24-night New Guinea 
Circle programme commences in Alotau 
(Papua New Guinea) on 23 February 
2016 and incorporates the Eastern PNG 
coast, Raja Ampat and the Spice Islands 
before concluding in Darwin, whilst a 
shorter 14-night option from Wewak to 
Darwin departing on 04 April 2016 is 
also available. The 24-night New Guinea 
Circle starts at A$20,290 per person whilst 
the 14-night expedition is priced from 

Cruising to solar eclipse
A$13,160 per person. Prices include all 
meals, lectures and services of the all-
Australian expedition staff and excursions 
aboard a fleet of zodiacs, a glass bottom 
boat, kayaks and the unique ‘Xplorer’ 
excursion tender.

Coral Princess Cruises has offered 
small-ship expedition cruising in Australia 
and the South Pacific since 1984. In 
addition to the Kimberley expedition, the 
company operates year-round small ship 
cruises on the Great Barrier Reef from 
Cairns, along with an 11 night Cape York 
and Arnhem Land adventure between 
Cairns and Darwin. Further afield, Papua 
New Guinea, the Islands of the South 
Pacific, New Zealand and the Raja Ampat 
and Spice Islands regions of Indonesia 
feature in the company’s exciting range of 
itineraries throughout the South Pacific 
and South East Asia.

Carnival Cruise Lines will offer a series 
of 10 to 14 day voyages on six different 
ships between October 2015 and February 
2016 that feature extended calls at 
destinations throughout the Caribbean, 
Bermuda, Mexican Riviera and the 
Bahamas.

Reservations have just opened on 11 
different voyages on Carnival Miracle, 
Carnival Dream, Carnival Glory and 
Carnival Sunshine which depart from 
Long Beach, Calif., Port Canaveral, Fla., 
San Juan, Miami, and New Orleans 
and visit more than two dozen tropical 
destinations - including less traveled 

Extended calls on cruises
ports like Bonaire, Martinique, Dominica, 
Grenada and, for the first time on a 
Carnival ship, Tobago. 

Several of the 10- and 11-day voyages 
can be combined into three-week-long 
Caribbean adventures, providing a 
combination of ports of call, experiences 
ashore, and fun-filled sea days.

These new voyages are in addition to a 
previously announced series of nine 10 to 
14 day departures to the Caribbean and 
Bermuda offered on Carnival Triumph 
from Galveston and Carnival Pride from 
Baltimore in 2015-16. 
reservations@francistravelmarketing.co.nz

www.airvanuatu.com
The ONLY airline offering Children’s Fares between Auckland and Port Vila.

OFFERS 
END  

THIS WEEK
BOOK BY 15 DECEMBER 2014

FIND OUT MORE

BOOK A CRUISE AND  
FLY RETURN TO EUROPE FOR 

AUD$995*
PP

INCL TAXES

SAVE $300*PP
ON A 2015 RIVER CRUISE

SAVE $500*PP
ON A 2016 OCEAN CRUISE

OR

Pacific Dawn has emerged from a multi-
million dollar makeover with new onboard 
products.

During a 10-day dry dock in Sydney, the 
Brisbane-based superliner became the 
first in the fleet to wear the cruise line’s 
new livery, which will be introduced across 
all five ships over the coming months. 
Featuring navy and white on the ship’s 
side, the new livery gives the message 
that life onboard a P&O Cruises’ ship is 
‘Like No Place on Earth,’ with the tagline 
emblazoned across the ship’s stern.

A poolside makeover also gives a taste 
of the cruise line’s modern new look, 
with the pool deck receiving fresh turf, 
new poolside water features, lighting 
enhancements and private seating areas, 
creating a resort-style feel and setting the 
tone for what will form the centrepiece for 
the latest additions to the fleet, Pacific Aria 
and Pacific Eden.

Pacific Dawn has become the second 
ship in the fleet to feature the popular 
P&OEdge Adventure Park, with 19 
adrenaline-inducing activities now offered 
on the ship.

Pacific Dawn 
emerges

Pacific Dawn has had a makeover
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Social Scene

South African Airways has had one of the first travel industry Christmas 
parties in Auckland for 18 years and the airline again ‘kicked off Christmas’ 
in 2014 – this time at TomTom in Victoria Park.

SAA kicks off Christmas

Greg Southcombe, TravelCafé; Stephen 
Tanner, South African Airways; Carolyn 

McCutcheon, TravelCafé 

Angela Manase, Manase Travel Studio; 
Suzanne Conradie, South African Airways; 

Peter Manase, Manase Travel Studio

Jeni Wharepouri, Air Tickets; 
Mandy Veale, Shiree Lambert, 

both Mondo; Gareth Williamson, 
South African Airways

Malcolm MacLeod, First 
Travel Group; Tim Clyde-

Smith, South African Airways

Amanda Maclean and Mirella 
Merlo, both Flight Centre Air 
& Product Manager (APM)

Kate Porter, Air Tickets; Rob Beecher, 
Independent Retail Travel Network

The Mondo Travel Managers held the annual off-shore managers conference 
in Las Vegas and Hawaii recently. Accompanied by several preferred suppliers, 
delegates got the chance to experience some of the area’s top attractions, with 
the highlight being a helicopter ride to the Grand Canyon.

Mondo in America

Mandy Veale, Mondo Travel and 
Kirsty Blows, Rail Plus betting 

up large in Las Vegas 

Nicola McLaren from Mondo Travel New 
Plymouth behind the wheel of a Ferrari at the Las 
Vegas Motor Speedway

Qantas delivers new menu
Greg Bailey and Gaylene Kaukau from Qantas popped in to give the TRAVELinc team 

a little taste of the airline’s new inflight economy menu last week. The menu is designed 
by Australian celebrity chef Neil Perry and offers economy customers a wider choice of 
meals, 50% larger servings and faster service. 

The visit also marked the launch of the seasonal direct Auckland - Perth service.

Cherie Final, TRAVELinc; 
Gaylene Kaukau, Qantas; 

Gary Covich, ProMag 
Publishing

Greg Bailey, 
This is 
Mango; Ruth 
Scott, ProMag 
Publihsing 
and Gaylene 
Kaukau, 
Qantas
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New Zealand

Manaia Lounge, operated 
by aviation ground-handling 
company PlaneBiz, has opened 
in Queenstown. 

It is open to Qantas Platinum 
One, Platinum and Gold 
Frequent Flyers and Qantas 
Club members travelling 
on a Qantas international 
flight and to customers flying 
business class. The lounge 
caters for up to 75 guests and is 
located on the first floor of the 
terminal building, with views out to the 
Remarkables mountain range. It is open 
daily from 7.30am to 4pm.

A ‘pay in’ option is also available for 
passengers travelling on any airline, 
domestic or international. Access charges 
are $40 for up to three hours and $55 for 
three or more hours.

New Queenstown Airport lounge

Facilities include a business centre with 
free wifi, desktop computers, wireless 
printer, scanner and fax as well as TV and 
reading areas, dining areas and dedicated 
bathrooms. There is also a complimentary 
food and beverage service, featuring 
premium local wines such as Amisfield 
and Rockburn and hot and cold dishes.

Christchurch International Airport 
Ltd hosted a function at the new 
Hadley Pavilion at the Hagley Park 
Oval to mark China Airlines’ first 
flight into Christchurch.

China Airlines service marked

At the event…Kauahi Ngapora, Whale-
watch; Lesley Immink, Tourism Export 

Council;  Adnan Shyue-Min Hwang, 
Taiwan Embassy deputy representative; 

Pania Tyson-Nathan, NZ Maori Tourism

InterCity has selected Spark Digital as 
its partner to launch wifi across its entire 
fleet.  From this summer travellers and 
tourists will access seamless 3G and 4G 
mobile wifi across the large passenger 
transport network. 

InterCity awarded the contract after 
an extensive trial on selected routes in 
order to determine the best coverage 
and technology from a range of network 
providers.

InterCity chief executive officer John 
Thorburn says the company will be 
the only nationwide long distance bus 
company to have free wifi on every 
route. 

‘We carry over one million passengers 
each year and together with our luxury 
InterCity GOLD seating service, 
providing seamless wifi will ensure our 
customers travel in style and remain 
connected whether they are travelling 
for business or pleasure on all  

our routes.’
The agreement between Spark 

Digital and InterCity has been signed 
this month and the service will be 
rolled out over the summer period 
with many key routes activated before 
Christmas.  Spark Digital is the official 
communications provider for InterCity’s 
fixed, mobile and WAN services.

InterCity puts the Spark into wifi

InterCity GOLD – roomier seats and 
increased legroom. Complimentary wifi 

available throughout the bus

The new lounge for 
Qantas and Jetstar 
passengers plus a 
‘pay in’ option

Auckland Airport has completed 
the first stage of an extension to its 
international baggage hall.

A 90 metre extension and a sixth 
baggage belt opened this month, 
capable of handling over 500 
passengers from an Airbus A380 flight. 
Work on a seventh belt will start early 
next year.

The Ministry of Primary Industries’ 
biosecurity area adjacent to the 
international baggage hall has also 
been extended to provide increased 

Baggage hall extension
space and improved flow for biosecurity 
checks.

Graham Matthews, Auckland Airport’s 
general manager airport development 
and delivery, says the work on the 
baggage hall has been finished in time 
for the airport’s busy summer season.

‘As well as offering greater efficiencies 
for passengers collecting luggage and 
clearing biosecurity, the improvements 
also include features to create a warmer 
and more welcoming atmosphere for 
travellers and staff alike.’
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News

According to TOPHOTELPROJECTS, 
a provider of global business to business 
hotel data, more colorful and exuberant 
hotel worlds are arising worldwide. 

In China, Disney is building a Toy 
Story hotel, in Dubai a South Seas 
Resort is planned and a Ferrari property 
including an amusement park is arising 
in Barcelona.

Shanghai’s Disney Park will also 
feature numberous entertainment 
offers including a large theatre with an 
adaptation of the musical The Lion King 
in Mandarin (Putonghua). Furthermore 
shopping malls, gardens and an artificial 
lake are planned.

In Dubai a high end South Sea Resort, 
The Lapita Hotel, is planned with 503 
rooms modeled after a Polynesian village. 

New theme hotels emerge
Investor Dubai Parks and Resorts plans 
to open it in 2016. The South Seas Resort 
is a member of the Marriott brand 
Autograph Collection and will be located 
between three theme parks –Bollywood, 
Legoland and Motion Gate. This major 
project is arising in Jebel Ali between 
the emirate metropolises Dubai and Abu 
Dhabi.

One of the high end attractions arising 
in Europe, close to Barcelona, is Formula 
1 theme park Ferrari Land. It will open in 
2016 and feature the world’s first five-
star hotel (250 rooms) by the precious 
car forge. Two locusts, the Investment 
Company Invest Industrial and KKR 
are giving a total of approximately 100 
million euros. One Ferrari World already 
exists in Abu Dhabi.

Asia continues to be the driving force in 
international tourism. This is one of the 
findings of the ITB World Travel Trends 
Report commissioned by travel trade 
show ITB Berlin. 

According to its figures, during the first 
eight months of this year the number of 
outbound trips from Asia rose by eight 
percent, double the global growth rate. 
Further growth is predicted. According 
to the latest forecast of the tourism 
consultancy IPK International, in 2015 
Asian citizens will undertake above-
average numbers of trips and, with 
growth still at eight percent, will easily 
overtake other nations in the outbound 
travel market. 

From 2009 to 2013 outbound trips 
from Asia increased by 53%, more than 
twice the average global growth rate 
(22%). China easily came out ahead, 
while Japan’s share of the market 
declined considerably, due to deflation. 
Together with China it still accounted for 
more than half of all outbound trips from 
Asia. Travellers from South Korea, India 
and Taiwan displayed an increasing lust 
for travel and these countries reported 
steady growth.

As far as destinations were concerned 
the majority of Asians (75%) preferred 
to holiday on their own continent. The 
next most popular countries were Europe 
and North America (15 and nine percent 
respectively), in contrast to the Australia 
and Pacific region, South America and 
Africa, which were not among Asians’ 
preferred destinations. 

Foreign business trips were slightly in 

Trending from Asia
decline, whereas in 2013 holiday trips 
occupied an increasingly large share of 
the market (72%). In terms of the types 
of holidays being taken it was possible 
to note certain changes. In 2013 round 
trips to several countries continued to be 
popular with many Asians. However, the 
market share here fell to slightly below 
40%, while the number of city breaks 
and beach holidays in the sun increased. 
The internet became an increasingly 
important booking tool. Since 2009 
online bookings have almost doubled and 
currently stand at 60%, while bookings 
by travel agencies are in decline. All 
the same, for Asians they remain an 
important source of personal advice 
when making bookings. 

The number of trips to Asia also 
increased. According to the World 
Tourism Organization (UNWTO), during 
the first six months of 2014 international 
tourism arrivals in the Asia/Pacific 
region rose by five per cent, which is 
lower than last year’s growth rate (seven 
per cent). 

Asiana  Airlines – USA via Korea on Asiana Airlines from NZD 2298 RT

Rent classics
RentAClassic, a Nelson based 

business, has launched its range 
of classic luxury convertible sports 
cars for hire from Christchurch 
as well. Newly established at the 
Yaldhurst Transport Museum, 10 
minutes from Christchurch Airport, 
it offers stylish, individual and fun 
rental cars for self drive hire.

Cruise Lines International 
Association (CLIA) Australasia has 
urged New Zealand travel agencies 
to get their nominations in for the 
2014 Cruise Industry Awards. 

CLIA Australasia General 
Manager Brett Jardine says there 
has been some outstanding work 
this year and he looks forward to 
receiving more entries in the Agency 
and Network Promotion of the Year 
categories before the cut-off date on 

Call for more agents’ entries in cruise awards
December 19. 

‘These awards recognise the most 
outstanding consumer promotions by 
CLIA cruise agents in Australia and 
New Zealand and after such a massive 
year, there is a lot of great work to 
applaud,’ Jardine says.

‘There’s a lot of kudos that comes 
with winning a CLIA award and we’ve 
heard from past winners that it can 
be a great way to drive sales and raise 
awareness among consumers.’
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‘We know we all live in a big wise 
wonderful world, but we all need 
our own private little world.’

PEARL’s PEARLER

Christmas spirit
Lonely 

Planet has 
kindly offered 
TRAVELinc 
Memo a 
copy of the 
beautifully 
illustrated 
Lonely Planet 
coffee table 
book - The 
Cities Book, a journey through the 
best cities in the world to give away 
as our last competition for the year. 
Send your entry to competitions@
promag.co.nz with Lonely Planet in 
the subject line and this book will be 
on your desk before Christmas.

Steven Dixon is regional manager, South 
and South East Asia at Tourism New 
Zealand based in Singapore.   

Dixon, who previously held the position 
of business events manager for North 
America based in its Los Angeles office, 
now leads Tourism New Zealand’s 
activities across the region including the 
markets of India, Indonesia, Malaysia, 
Singapore and Thailand.  

He joined Tourism New Zealand 
in 2011 and has been fundamental in 
spearheading New Zealand’s business 
events offering with North American 
convention and incentives trade.  Prior 

Tourism New Zealand role in Singapore
to joining 
Tourism New 
Zealand, Dixon 
worked in hotel 
management 
and 
development 
roles in 
Dunedin and 
Christchurch, 
including the highly successful launch 
of Hotel So in Christchurch. Before that, 
he spent time working in Japan and 
managing the New Zealand arm of a 
Japanese inbound tour operator. 

 CALL NOW
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Steve Dixon

Readers can win autographed copies of 
Graeme Kennedy’s highly acclaimed new 
book More New Tales of the South Pacific 
by answering the three simple questions 
about Polynesia below. 

The 170-page illustrated volumes 
contain 13 stories Kennedy gleaned from 
almost 40 years covering the region as 
a newspaper journalist and focus on the 
other side of the Pacific, away from the 
five-star resorts and tourist traps.

Instead, his often hilarious, sometimes 
heart-breaking but always thought 
provoking pieces focus on  expats and 
locals, their good and bad times in a place 
most of us call paradise.

The tales range from Samoa and Tonga 
to Niue and Wallis, American Samoa and 
Fiji with an unforgettable cast of real and 
sometimes real characters.

One reviewer wrote: ‘New Tales is lots of 
fun and written from the heart by a chap 
who has so obviously experienced the 
islands first-hand and loved every minute 
of it. A good read.’

The book is available in e-book and soft 
cover from amazon.com and Auckland 

Win this book

bookshops Boat Books and Arcadia Books. 
Kennedy has limited copies through 
gdkennedy@xtra.co.nz but to win copies 
answer these three easy questions and 
reply to stu@promag.co.nz

The questions: 
- On what island would you find the 
airport of Hihifo and the main town of Aka 
Aka? 
- What great novelist’s tomb is on the peak 
of Mt Vaea? 
- How and where did Sadie Thompson 
become famous?

Rahul Sharma from Exotic Holidays ventured ‘out 
west’ last week and called into ProMag bearing 
delicious fare from Eve’s Pantry. Here he is with  Ruth 
Scott and Cherie Final, TRAVELinc Magazine

Christmas 
catch up 
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