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Singapore roadshow in Jan
Singapore Tourism Board will hold a three city roadshow 

in Auckland during January 2015, with the key objective of 
promoting stopovers in the city (and encouraging that stopover 
market to stay longer). Sharon Lam, area director Oceania was at 
PAICE 2014 this week, and says many New Zealanders are still 
unaware of new and exciting attractions like Gardens in the Bay, 
Singapore Flyer and Universal Studios.

‘With Air New Zealand and Singapore Airlines increasing 
capacity, there is no reason people shouldn’t stay in the 
destination longer.’ Lam says the travel agents roadshow will 
visit Christchurch, Wellington and Auckland, with firm dates to 
be announced over the next two weeks.

TRAVEL 
RECRUITMENT 

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

These roles… and More!!!

www.topdog.co.nz

•	 Intermediate/Senior	Inbound	Travel	Consultant	–	Jan/Feb	
start	–	TD2802

•	 Intermediate/Senior	Groups	consultant	–	South	Auckland	
–	Jan/Feb	start	–	TD2812

•	 Intermediate	Corporate	Travel	Consultant	–	North	Shore	–	
Jan/Feb	start	–	TD2811

•	Shorthaul	Corporate	Consultant	–	TD2814

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

TRAVEL AND EVENTS 
CO-ORDINATOR

Reporting directly to the General Manager Travel and Operations, this ‘superstar’ provides travel, event 
and operations planning, co-ordination and personal assistance.
The day to day role requirements are:

• Co-ordination of travel related operations including flight bookings, procurement, 
documentation, allocations and off shore delivery

• Quoting and liaising with clients including retail travel agents
• Hosting and operational co-ordination and supervision at events
• Liaison with clients regarding all pre-event and post event ‘operational’ requirements 

(including ticketing)
• Management of all pre-event planning processes, including pre event set-up and development 

and communication of event run-sheets
• Office coordination to ensure smooth running of all areas of the business
• On site supervision of ‘on the day’ event pre set-up, including the establishment of venues, table 

planning and layout, stock control, staff procurement, equipment ordering, host and catering 
briefings and management, and pre-event check procedures

• Preparation of all event material, plans, and event programmes
…and be prepared to be ‘side-swiped’ by lots more on a daily basis. So if you want busy – this is it!
In addition to the day-to-day responsibilities, the TEC will support the General Manager – Travel and 
Operations, Events Manager, and Product Development Manager in developing business opportunities, 
assistance in managing other aspects of the business and maintaining an overall high standard of 
operational competence.
This is a successful and exciting company in sports and travel who are looking to provide a fantastic 
opportunity for someone looking to make their next career move. Travel business experience 
particularly desirable.
If you love sport and travel, you’ve scored big-time - although 7 day working weeks are not uncommon! 
Please apply by Nov 30 with a cover letter, clearly stating why we just can’t afford not to see you, to 
peterg@totus.co.nz. A presentation will be required at interview.

WOULD YOU LIKE TO WORK IN SPORTS & EVENTS TRAVEL?

Experience_JobAdvert_TEC_93x125.indd   1 20/11/14   2:27 pmOver 120 European destinations ... now that’s Wunderbar!

Great Southern Rail is promoting its annual ANZAC Commemorative 
train journey in the New Zealand market for the first time. 

Business development manager – international, Dave Atherton says the 
special trip has always been promoted domestically only but it is available 
to New Zealanders and can be booked through Rail Plus. 

 ‘This year the journey focuses on the Top End and is priced differently 
from the usual trip because of the various inclusions, such as the ANZAC 
Day Dawn Service in Alice Springs.’

He says the four day – three night journey also includes a one hour 
gorge cruise in Katherine, a live concert under the stars and an outback 

GSR promotes ANZAC rail trip to Kiwis

Continued on page 2
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News from PAICE

GSR’s ANZAC rail trip

Fiji took out the regional stand of the 
year award at the Pacific Area Incentives 
and Conferences Expo (PAICE 2014) this 
week, with New Caledonia named runner 
up. 

Judge Nigel Pilkington, senior vice 
president of SKAL International, says 
Fiji was well branded but still retained an 
individual feel among the various stands. 
‘You couldn’t walk through the area 
without being approached and they had a 
nice touch with the foot spa being offered.’

Pilkington says New Caledonia had 
a nice mix of modern technology and a 
personal approach.

Tahiti and Business Events Australia 
were both highly commended.

In the individual category, Starwood 
Hotels & Resorts was named winner.

‘I walked past the booth twice and both 

times I was approached by different 
people who asked how they could help 
me. That makes PAICE really work.’

Runner up Destination Asia had the 
same proactive approach to the show, 
Pilkington says. ‘The representative’s eyes 
were up, not down. She was engaging and 
the stand was bright and clear.’

‘I See What You 
Mean’ dwarfs 

the Independent 
Retail Travel 

Network famil 
group currently  

in Denver

dinner at the McDonnell Ranges. 
As usual, all meals and beverages in 
Platinum and Gold Service are included 
in the price.

He says the company is looking at more 
ways to enage the New Zealand market, 
especially on the back of 17% year on year 
growth so far in 2014.

‘We are seing some growth in 
independent travel but a lot of it really is 
groups and cruise – rail combinations. 
We are making  a lot more noise in New 

Continued from page 1

Winning stands 
set the PAICE

Fiji won the regional 
stand of the year title at 
PAICE 2014

www.airvanuatu.com
The ONLY airline offering Children’s Fares between Auckland and Port Vila.

Nicole 
Naylor from 
Destination 
Asia accepts 
the runner up 
award for Stand 
of the Year  at 
PAICE 2014 
from exhibition 
manager Ally 
Eastaugh

Brand USA attended the 
Pacific Area Incentives and 
Conferences Expo (PAICE) 
for the first time this 
week, much to the relief of 
attendees.

Wayne Mitcham, account 
manager NZ, says there 
hasn’t really been any official 
representation in New 
Zealand for over 20 years.

‘A lot of people are really 
grateful and relieved we’re 
here – they know who to go 
to now. 

‘Now we have an official tourism 
board that represents the entire US, and 
we’re here to support the New Zealand 
trade and anyone doing potential MICE 
business.’

Mitcham says Brand USA found the 

Zealand now and we see potential for 
even more growth.’

Meantime, Northern Territory Tourism 
and Great Southern Rail have put 
together a special ‘incentive adventure’ 
for the incentive market. Promoted at 
PAICE this year, the package includes 
flying into Adelaide, spending a day there 
and in the Barossa, 24 hours on The 
Ghan. A night or two in Alice Springs and 
then flying Sydney – New Zealand. The 
trip can be done in reverse.

The Brand USA team at PAICE 2014 - 
Kili Tamua and Wayne Mitcham

Brand USA hits home run

show hugely successful, and will be 
back next year with an even bigger and 
better stand.
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PAICE

Mark Richardson is well known to the travel trade 
but was a new face at PAICE as New Zealand and 
Southeast Asia sales manager for Rocky Mountaineer. 
Recently named NZ rep of the year in the National 
Travel Industry Association (NTIA) Awards, 
Richardson was previously South Island sales 
manager with the Globus family and before that was 
three years with Sir George Seymour College.

The 11th annual 
Pacific Area Incentives 
and Conferences Expo 
(PAICE) 2014 was held on 
Wednesday at SKYCITY 
Auckland Convention 
Centre.

This year saw the first 
time Business Events 
Australia host a breakfast 
session with Nigel Collin, 
founder of Ingenious Oz 
Project.

New with Rocky

Snapped at 
PAICE 2014

Kelli Vettoretto, Marriott 
International; Shannon Thwaites, 

Gold Coast Business Events

Wayne Harris, 
GO Conference 
& Incentive 
Management; 
Nick Maynard, 
Maui Jim 
Sunglasses

Julie Alderson, 
Shangri-La 
Hotels and 
Resorts; Julie 
Ford, Hamilton 
Island; Nicole 
Naylor, 
Destination Asia

Krystal 
Bradnock, 
BCD Travel 
NZ; Hayley 
McIntyre, Orbit 
Group Travel 
Wellington

Lusiana Sinclaid, Adrenalin Watersports Fiji; Munish Chetty, 
Orbitz Worldwide; Liza Walsh, Adrenalin Watersports Fiji

Mary Houghton, NZ 
Travel Brokers; Jodie 
McKinnel, HOT Events 
Christchurch

Lesley Aldridge, Chimaera Group & Sales 
Incentive Travel; Jude Earles, Corporate Venues

Duncan Mckenzie, Singapore Airlines; 
Lynette Logan, NZ Travel Brokers

Camilla Taylor and Jackie Coyne, S2N Events Ltd enjoying a 
massage from the Senikai Spas girls on the Tourism Fiji stand

Katrina O’Donnell, Sofitel 
Gold Coast Broadbeach; Adam 
Leslie, Graffiti Events
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News and PAICE

Aussies visa-free to Bali

Corporate travel arrangers using 
Sabre Online can now shop and book 
travel for a guest or a contractor within 
their company policy, preferences and 
authorisation controls, says Sabre Pacific.

The new Sabre Online Guest Traveller 
feature will save arrangers time and 
money when managing travel plans for 
third parties which, in some sectors, is 
a regular occurrence. ‘We learned from 
our agents that some travel arrangers 
were creating multiple profiles for ad 
hoc bookings on behalf of their guests, 
or calling their TMC to manage,’ says NZ 
Country Manager, Nigel Taylor. ‘We’ve 
now solved this problem and in a way that 

Guest booking within policy for managers
adheres to the company’s Corporate Policy 
Requirements including preferences and 
approvals.’

The Sabre Online booking engine, 
designed in the South Pacific is the 
leading corporate online booking engine 
for small to midsize organisations seeking 
direct control over their air, hotel and 
car reservations while enjoying the best 
negotiated rates within policy. Offering a 
choice of 400 airlines, 175,000 hotels, 27 
car rental brands and more at corporate 
rates, Sabre Online builds even a complex 
itinerary within minutes. 

The Guest Traveller enhancement is live 
now. 

Cox & Kings Uzbekistan: Heart of 
Central Asia is an 11 day discovery journey 
departing from Tashkent in Uzbekistan.

The trip takes in the famous Silk Road 
and visits the fortresses of Khiva and 
Bukhara. Clients explore the Islamic 
architecture of Samarkand known as 
the Rock Town’ and a melting pot and 
crossroad of the world’s cultures. They 
ride the express Sharq Train through the 
countryside, spend three days exploring 
the ancient Silk Road city of Bukhara and 
visit Sharhrisabz the birthplace of Turko-
Mongol conqueror Timur. 

From $2,162* per person twin share, the 
package includes accommodation, daily 
breakfast, three lunches and eight dinners, 
comfortable air-conditioned transport and  
a flight from Tashkent to Khiva, private 
arrival and departure transfer, entrance 
fees for sights and the services of an 

Heart of Central Asia

English speaking tour manager and local 
guides. 

All Cox and Kings small group journeys 
have an average of just 15 people, an 
English speaking tour manager and 
comfortable air conditioned land 
transport. 

reservations@coxandkings.co.nz 
www.coxandkings.co.nz

Newcomer to PAICE Expo, 
Niue Tourism reports high quality 
enquiries this week with corporate 
agents and professional conference 
organisers eager for ‘something 
different.’ 

The recent management 
appointment of Scenic Hotels to the 
Matavai Resort generated positive 
conversation amongst expo goers 
who were keen to know more about 
Niue and the attendance of Scenic 
Hotels director of national sales, Leigh 
Lewis on the Niue stand demonstrated the 
NTO’s focus on talking business. 

Niue Tourism marketing manager, 
Jo Kennedy cited ‘money can’t buy 
experiences’ and ‘being the first into a 
relatively new market’as the being the 
key motivators for Niue enquiry. ‘Agents 
and PCOs are seeing Niue as a breath 
of fresh air which is what their clients 
are demanding, along with somewhere 
that gives them ‘talkability’ on the basis 
that there is a good chance their peers, 
competitors and colleagues will not have 
been there.’ Kennedy says there was a 
strong sense of wanting to ‘add value’ for 
clients and delivering an ‘authentic, life 
changing, memorable experience is being 
seen as key to that over high end ‘bells and 
whistles.’’ 

Travel broker, Sandie Savage says, ‘I 
see Niue as the ‘new’ small group market.
People have done a lot of trips and been 
to most of the islands and really want 
something different. Everyone is so busy 
they want someone to organise it all for 
them which is where we come in. Putting 
somewhere like Niue as an option in front 
of the right client is absolutely doing them 
a favour and we’re very excited about 

Niue puts the PAICE on for incentive business

selling the destination. I have a group in 
mind for travel in June, Niue is totally the 
right fit.’

Savage’s enthusiasm was also echoed 
by others who visited the Niue stand who 
were captivated by ideas such as ‘own your 
own island’ for an incentive or conference 
and the range of nature based activities 
that the island’s topography lends itself to.

‘With a renewed global focus on vitality 
and well-being, the days of conferencing 
being all about the bar tab are quite 
possibly on the wane, but gaining personal 
enrichment from your incentive or 
conference experience is something that is 
often sought but seldom found. Niue can 
deliver this as a reality rather than just a 
work life balance seminar or inspirational 
speaker,’ says Kennedy. 

From January next year Australian 
travellers get visa-free entry into 
Indonesia under a new ruling made 
by the country’s recently appointed 
president, Joko Widodo. The country 
will waive the US$25 visa-on-arrival 
requirement for visitors from Australia, 
Japan, China, South Korea and Russia. 

What about the Kiwis?
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Kathy Ombler reports from Tourism Industry SummitSocial Scene Korean comedy screens for agents
Korea Tourism Organization invited 

more than 70 agents to a cocktail party 
and film screening of the hit Korean 
comedy ‘Miss Granny’ which also 
served as an opportunity to launch 
KTO’s new brand slogan ‘Imagine your 
Korea.’

Steve Je, director of Korea Tourism 
Organization, Sydney told the attendees 
22,734 New Zealanders visited Korea to 
the end of September 2014, an increase 
of 7.6% over the same period last year.

Je also mentioned the increasing 
interest from Kiwi television film crews, 
journalists and conference groups 
wanting to visit Korea.

Jennifer Doherty, Steve Je and Judy Lee, all from 
Korea Tourism Organization  in Sydney

Steve Je, Korea Tourism Organization and Jeffrey 
Hong, Korean Air

Sue Mist, Travel Managers, Dale Rowley and Julie 
Gerrand both from The Travel Brokers

James Song and Min Chul Kim, Korean Air Sonny Kumar and Miok Jang both from Sky Travel

Oman Tourism, RoomsXML and Etihad 
Airways combined to entertain and inform 
agents this week with a function at the 
Floating Pavilion in Auckland. 

Mona Tannous, manager Sultanate 
of Oman Tourism Australia and New 
Zealand, says RoomsXML is the agents-
only booking engine with the largest 
inventory in Oman.

‘And Etihad is a good fit as well. They 
will be flying the A380 from Sydney next 
year, and Abu Dhabi and Oman work well 
as a combo, so it’s a good brand for us to 
work with.’

Oman floats for agents

Debbie Fyfe, Nancy Sadeli, Corinna Galli, 
all Flight Centre Queen Street; Roshnie 
Chhiba, Etihad Airways

Olivia van Zantam and Aisling O’Brien, 
both Carlson Wagonlit

Shirley Taylor, Taylor Made Travel; Annette 
Dunning, Alison Sharp, both Travel Managers

Roshnie Chhiba, Eitihad Airways; John Sumner, 
Travel Managers; Mona Tannous, Oman Tourism

Trish Miers, United Travel Newmarket; Eve Pope, 
Globe Travel; Rhodri Howell, Edgeworth Travel
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Kathy Ombler reports from Tourism Industry SummitSocial Scene

Call 1300 363 055

NEW 2015 
WORLDWIDE 
COLLECTION 

OUT NOW!

REQUEST COPY

Adventure World’s tailor-made 
2015 brochure showcases an 

incredible collection of Hand-
picked, curated soft adventures 

to some of the world’s most 
exotic & unique destinations.

Adventure World’s 
tailor-made 2015 brochure 

showcases an incredible 
collection of Hand-picked, 
curated soft adventures to 
some of the world’s most 

exotic & unique destinations.

REQUEST COPY   >

NEW 2015
 WORLDWIDE 
COLLECTION 

OUT NOW!

Call 0508 496 753

CLICK HERE
FOR MORE DETAILS

LOS ANGELES from NZD1355 incl return
Childs Fares from 2-15 yrs inclusive.

PARIS from NZD2020 incl return
Add a 2 night stopover in TAHITI at amazing value   
(this applies to both offerings)

Qantas hosted a luncheon in 
Auckland’s Ponsonby Central this 
week to showcase its new inflight 
dining service for international 
economy customers.

A welcome drink of flavours 
exclusive to Qantas will be offered out 
to guests just 10 minutes after take off, 
increasing service interaction between 
passengers and crew.

The new inflight dining offers a 
wider choice of meals, 50% larger 
servings and faster service, as well as 
smaller geometric plates eliminating 
the use of trays and improving service 
time by up to 30%.

New dishes include a healthy option, 
a comfy option and a regionally 
inspired option, as well as an exclusive 
option for passengers who book and 
choose online.

The new service will be rolled out 
across the Tasman from 25 November.

Qantas’ new inflight 
dining launch

Jacqui Dickson and Mandy Veale, Mondo 
Travel; Jodie Burnard, Flight Centre

Vicki Boddington and Vicki Bull, United 
Travel Takapuna; Angelene Haslem, 
North Shore Business Travel

Donna Hill, Quay 
Travel; Sandra 
Ivelja, Travel Broker

Kelly Houliston, Tom Taylor, 
and Jo Lloyd, Qantas

Adrian Turner, Harvey World Travel; 
Igor Kwiatkowski, Qantas

Dan Cantin, Atlas Travel; Karen 
Stanbury, The Travel Brokers

Phil Goad, Flight Centre Management 
trying the beef and red wine pie with 
roast potatoes and green beans
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Pacific

Fiji Airways has launched its new 
brand campaign designed to showcase 
the warm nature of Fijians’ hospitality. 
Called Welcome to our Home, it captures 
the Fijian experience travellers have on-
board Fiji Airways, and by extension, in 
Fiji.  

 Fiji Airways managing director and 
chief executive officer Stefan Pichler 
says treating visitors like family is an 
inherent quality of Fijians. ‘Our people at 
Fiji Airways naturally extend this same 
courtesy to all our guests on board. They 
are far more than just a seat number, 
they are part of our extended Fijian 
family.’ 

The campaign has been launched 
through a series of videos featuring three 
real families, including a Kiwi farmer 
and his family, who recently travelled to 
and from Fiji needing a much-deserved 
home-away-from-home experience of a 
lifetime. They were nominated by friends 
and family back in September.

FJ says ‘welcome 
to our home’

Tourism Fiji has set dates for its 
first 2015 Roadshow with the popular 
Mamanuca Islands and Nadi operators 
heading to New Zealand in March. The 
Roadshow schedule is as follows;

Tauranga Monday 23 Mar: Breakfast 
7am – 10am

Christchurch Monday 23 Mar:  
Evening 5.30 - 9pm

Wellington Tuesday 24 Mar: Evening 
5.30 - 9pm

Hamilton Wednesday 25 Mar: Evening 
5.30 – 9pm

Auckland Thursday 26 Mar: Evening 
5.30 – 9pm

Tourism Fiji says there will be great 
prizes to be won on the night. Make sure 
you save the date in your diary now – 
registrations open in the new year. 

info@tourismfijinz.com.fj

Save the date 
for Mamanucas

Andrea Wong is the new sales and 
marketing manager at Musket Cove 
Island Resort & Marina Fiji.

She was previously in the United 
Kingdom for 14 years, the past seven 
working with Tourism Fiji.

Wong says the resort’s new marina, 
The Trader, is looking likely to open 
in December. It will include reception, 
offices, a boutique, days lounge for 
arrivals and departures, a café and shop.

New at Musket Cove

*Terms and conditions apply. Price subject to change due to currency fluctuation. Specific travel periods apply.

www.aircalin.com or (09) 977 2238

New Zealand to 
New Caledonia from

AMAZING
EARLYBIRD FARES

Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

599$

LIMITED OFFER. ALL TAXES INCLUDED.

RETURN
EX AUCKLAND

Pacific Resort Rarotonga will again 
host its annual Christmas day Buffet 
Lunch in Sandals Beachfront.

Chief executive officer and group 
general manager for Pacific Resort 
Hotel Group, Greg Stanaway, says the 
lunch is always popular with resident 
house guests and outside visitors. The 
buffet lunch will be accompanied by live 
entertainment.

‘For people looking for a more casual 
event on Christmas Day and New Years 
Eve we have our family barbecue sizzle, 
held in the graden marquee,’ says 
Stanaway.

New Zealanders can surf, putt, fish, 
dive and sail their way around the 
Islands of Tahiti in 2015, with new 
adventure packages serving up an idyllic 
tropical escape with a side of adrenaline.

Air Tahiti Nui general manager 
Australia New Zealand Alan Roman 
says the new packages are pitched at 
adventurous Kiwis who like getting 
active on holiday.

‘The Society and Tuamotu island 
groups were made for sailing, while 
keen golfers will find picturesque 
international golf courses on Tahiti and 
Moorea. Then there’s the surfing, for 
which Tahiti is world famous. Consistent 
swells churn up reliable waves off several 
of the islands and atolls making it a 
popular year-round surf destination.’

The packages start from just $2238 
for a seven night adventure including 

Pacific Resort Xmas

Adventure in Tahiti

five nights in a standard room at the 
Hotel Hibiscus on Moorea, two nights 
on Tahiti at Hotel Tahiti Nui, return 
economy flights with Air Tahiti Nui from 
Auckland, transfers throughout and 
surfing with five day car rental. A golf 
option with three rounds of golf at the 
Jack Nicklaus designed Moorea Green 
Pearl Golf Course; an adventure package 
featuring a 4x4 safari, lagoon excursion 
and jet ski; and a diving program is also 
available for an additional cost. 

Sailing in Tahiti
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1.	 Adelaide	is	so	much	more	cosmopolitan	
than	I	expected,	its	quirky	bars	and	funky	
eateries	are	so	cool!

2.	 I	knew	to	expect	it,	but	was	still	blown	
away	by	my	experience	at	Hentley	Farm	
Winery	-	I	could	have	stayed	there	all	
day,	or	possibly	have	tucked	myself	in	a	
corner	and	stayed	a	few	days!

3.	 Penfolds	Winery	was	a	surprise	largely	
due	to	the	engaging	nature	of	our	guide	
-	so	lovely	and	relaxing,	no	question	too	
stupid,	and	the	wine,	sublime.

4.	 The	Adelaide	Central	Market	was	
incredible	-	for	a	foodie,	it	is	the	best	
place	to	explore,	shop	and	eat.

5.	 I	loved	the	contrast	of	Primo	Estate	
wines	in	McLaren	Vale	-	super	old-school	
Italian	family	values	with	sleek,	modern	
design	-	and	the	stunning	olive	oil	as	an	
extra	bonus

They	say	that	to	get	a	hint	of	what	flavours	
to	expect	of	a	region	you	should	look	at	
the	landscape	and	climate.	South	Australia	
has	the	perfect	mix	to	create	big,	bold	
flavours	that	have	earned	them	a	world-
class	reputation	with	their	Shiraz	wines.	Also	
bold	to	the	palette	are	the	fruits,	meats	and	
cheeses,	all	derived	from	sunny	pastures	and	
orchards	the	region	over.		
My	taste	of	regional	South	Australia	starts	

just	20	minutes	from	Adelaide	in	the	Adelaide	
Hills	and	home	to	the	famous	Penfolds	Magill	
Estate.	The	best	way	to	really	experience	it	
is	with	a	‘Great	Grange	Tour.’	This	historical	

THE HILLS AND VALLEYS 
ARE BURSTING WITH 

FLAVOUR

FIVE THINGS THAT 
SURPRISED ME IN 
SOUTH AUSTRALIASAVOURING SOUTH 

AUSTRALIA

tour	includes	a	tasting	of	six	Penfolds	wines	
including	the	prized	Penfolds	Grange.	
Exceptional	cellar	doors	abound	in	this	

region	such	as	the	wonderful	union	of	two,	
long	established	families	coming	together	
with	a	joint	venture	winery	and	cellar	door	
The	Pike	and	Joyce	at	Lenswood.	
With	wine	goes	cheese,	and	when	in	the	

region	be	sure	to	stop	at	Woodside	Cheese	
Wrights	for	award	winning	hand	crafted	
cheeses.	
From	the	hills	to	the	valley,	the	Barossa	

is	a	region	absolutely	bursting	with	flavor.	
First	stop	is	Maggie	Beer’s	Farm	Shop		
which	is	the	perfect	entrée	to	the	region	
and	encapsulates	all	that	is	Barossa	within	
tranquil	surrounds	and	a	fantastic	café	that	of	
course	features	the	doyenne’s	own	fayre!	
There	are	so	many	wonderful	places	to	

stay	in	the	Barossa	-	from	B&B’s	to	vineyard	
cottages,	hotels	and	apartments	-		but	I	was	
lucky	enough	to	stay	at	luxury	lodge,	The	
Louise.	I	was	blown	away	by	the	friendly	
welcome,	luxurious	rooms	(including	
an	outdoor	shower)	and	stunning	views	
over	the	region.	Plus,	dinner	in	the	lodge’s	
Appellation	Restaurant	was	out	of	this	world	
with	a	real	focus	on	fresh,	locally	grown	
produce!
From	the	Barossa	to	the	coastal	climes	of	

McLaren	Vale,	I	finish	my	South	Australian	
sojourn	with	a	visit	to	Primo	Estate	to	
sample	olives,	wines	and	oils	that	reflect	
the	family’s	Italian	heritage.	The	region	also	
hosts	a	number	of	boutique	wineries	and	
two	favourites	are	found	in	Samuels	Gorge	
Winery	and	d’Arenberg	Wines	which	now	
offers	a	unique	new	hands	on	experience	
‘The	Blending	Bench’	and	take	home	my	very	
own	South	Australian	blend	to	savour	my	
travel	memories	back	at	home.	

In	my	final	week	of	Savouring	Australia	
I	head	for	the	hills	and	valleys	of	South	
Australia	to	indulge	in	some	of	the	
greatest	food	and	wine	experiences	that	
Australia	has	to	offer.	I’m	treated	to	a	
taste	of	the	iconic	Penfolds	Grange	and	
meet	some	wonderful	producers	doing	
great	things	with	cheese,	preserves	and	
chocolate.	It	seems	like	all	roads	lead	to	
wine	in	South	Australia,	and	with	over	
200	cellar	doors	on	Adelaide’s	door	step,	
what	better	place	to	end	my	80	course	
degustation	journey	of	Australia.	The	
people,	the	produce,	the	places	that	I	
have	visited	and	tasted	are	as	diverse	and	
exciting	as	this	continent	is	vast.	But	for	
now,	the	finale	feast	is	all	things	South	
Australia	and	you	don’t	have	to	travel	far	
from	the	capital	city	of	Adelaide	to	enjoy	
the	bounty	of	this	region.	
Enjoy!	
Savouring	Australia
South	Australia	

http://34.gs/sa-savouringaustralia
http://www.pikeandjoyce.com.au/
http://woodsidecheese.com.au/
http://www.maggiebeer.com.au
http://thelouise.com.au
https://www.primoestate.com.au/
http://www.darenberg.com.au/
http://www.gorge.com.au/
www.southaustralia.co.nz
https://www.penfolds.com/visit-penfolds/magill-estate-cellar-door


Australia

A new, all-day travel Gold Coast ‘go 
explore card’ is now available for visitors 
and tourists travelling to the Gold Coast. 
The ‘go explore card’ offers unlimited 
one-day travel on The G: and Surfside 
buses for A$15 for adults or A$7.50 for 
children (aged five-14 years inclusive). At 
the start of the journey, passengers touch 
on the ‘go card’ on the platform, and 
touch off when exiting. 

www.translink.com.au 

Parkes Elvis Festival, regarded 
as one of the world’s leading Elvis 
tribute events, will lead worldwide 
celebrations next year, marking the 
80th anniversary of the birth of the 
King. 

The New South Wales Government 
is supporting the 2015 Parkes Elvis 
Festival through Destination NSW.

Up to 10,000 international, 
intrastate and interstate visitors are 
expected to attend the festival next 
year from Wednesday 7 January to 
Sunday 11 January 2015. 

www.visitnsw.com

Australia Fair Shopping Centre in 
Southport on the Gold Coast has been 
given the green light to undergo a A$15 
million redevelopment.

The centre will be transformed to include 
a new dining precinct, a  mix of retailers 
and outdoor areas and will receive a 
new identity - Australia Fair Metro. The 
development is due to commence in 
November 2014 with completion expected 
April 2015. 

Australia Fair to transform

The King’s 80th

go explore the GC

Peppers Airlie Beach has appointed 
Mercedes Ireland (above) as sales 
executive, focusing on leisure, groups and 
meetings, incentives, conferences and 
exhibitions markets. 

Ireland previously worked with 
Whitsundays Marketing and Development 
regional tourism office as the domestic 
tourism manager for four years, marketing 
the destination to key source and niche 
markets, and has a wealth of experience 
in attracting people to the Whitsundays 
and working collaboratively with industry 
partners.

New at Peppers

GO Holidays has released 
its Melbourne & Beyond 
2015/16 brochure featuring a 
selection of accommodation 
options in Melbourne, Yarra 
Valley, Great Ocean Road, 
Daylesford and Mornington 
Peninsula including eight 
new hotels. 

New sightseeing options in 
the brochure include:

• AAT Kings Magnificent 
Melbourne, a morning city 
tour strolling around the 
Botanic Gardens, the Fitzroy 

Gardens and Captain 
Cook’s Cottage and passing 
world-famous sporting 
venues. 

• The Healesville 
Sanctuary tour spends a 
full day at Victoria’s world-
renowned zoo in the Yarra 
Valley 

• Dracula’s Cabaret 
includes a three-course 
dinner with a burlesque 
music and comedy show.

Contact GO Holidays for 
details on 0800 46 46 46.

GO Holidays Melbourne & Beyond

A selection of the world’s most 
influential and respected food and wine 
VIPs got together at Hobart’s Museum of 
Old and New Art (MONA), for Tourism 
Australia’s recent Invite The World To 
Dinner gala event.

More than 80 international food and 
wine writers, columnists, critics, celebrity 
chefs and TV personalities including 
Heston Blumenthal, Alice Waters, AA 
Gill, Sanjeev Kapoor and Yifan Liu joined 
the likes of Australian foodies Maggie 
Beer, Matt Preston and Matt Moran to 
sample a truly spectacular menu, created 
by Restaurant Australia head chefs Ben 
Shewry, Peter Gilmore and Neil Perry AM.

The event marked the culmination 
of the Restaurant Australia campaign, 
showcasing to the world the people, 
produce and places that make Australian 
food and wine memorable.

The gastronomic journey commenced 
with a ‘Sparkling and Sea’ red carpet 

World has dinner in Australia
moment at Elizabeth Street Pier. Guests 
travelled to the second chapter ‘Earth, 
Fire & Water’ held at the Glenorchy Art 
and Sculpture Park (GASP!) to experience 
the first of many creative courses.

Departing GASP! guests made their 
way to MONA’s Nolan Gallery for ‘Art 
and Produce’ - the main course. Here 
the three chefs blurred the lines of 
cooking and art with each presenting a 
unique course served with six matching 
Australian wines.

The final chapter ‘Sticky and Sweet’ 
saw diners enjoy a roving celebration of 
all things sweet in MONA’s Void gallery 
alongside a selection of cheeses.

John O’Sullivan, managing director 
Tourism Australia says the gala event was 
a perfect culmination to what has been 
a highly successful Restaurant Australia 
campaign, aimed at closing the gap in the 
perceptions of Australia’s food and wine 
offering.
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China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA

Airlines 

Auckland Airport, China Southern 
Airlines and Al Brown have joined forces 
to inject a taste of New Zealand into the 
China Southern inflight experience.

The announcement was made at a 
launch party held at SKYCITY Auckland’s 
Bar Twentyone yesterday.

The initiative will see New Zealand-
themed inflight menus on China 
Southern’s Auckland to Guangzhou 
services.

Tan Wan Geng, president and CEO 
of China Southern Airlines, says China 
Southern is the fourth biggest airline in 
the world, and is committed to innovating 
and supporting the route to Auckland and 
New Zealand.

‘Although this initiative is focused in 
the first instance on our Auckland to 
Guangzhou services, in the future we hope 
to extend this further by bringing more 
international elements across our entire 
network.’

Adrian Littlewood, Auckland Airport 
chief executive, says the announcement 
is a wonderful opportunity to deepen 
the relationship between China and New 
Zealand.

‘We’re excited by the opportunity to 
bring a taste of New Zealand to passengers 
coming to New Zealand the first moment 
they step on the plane.’

Littlewood says the announcement also 
forms a strong part of Auckland Airport’s 

‘Four Seasons, Five Senses’ project – 
a partnership with the New Zealand 
government to drive the growth in high 
valued Chinese tourists into New Zealand 
in the shoulder seasons.

‘We want to drive tourism growth by 
raising awareness within China of the 
unique and iconic activities that New 
Zealand has to offer, engaging the five 
senses of travellers with a focus on high 
quality food and wine, cultural and 
adventure experiences.’

Al Brown, celebrity chef, will be in 
charge of redesigning the China Southern 
Airlines inflight menu for its Auckland 
to Guangzhou services, as well as 

recommendations and training of the 
inflight chefs and crew.

The meals will also include background 
information to tell the story behind the 
New Zealand produce featured on the 
menu, such as a map highlighting the area 
of New Zealand the produce was sourced 
from.

Brown says he revels at the chance to 
champion and promote New Zealand 
product on the international stage.

‘Using food and wine as a vehicle is 
a very compelling way to tell the New 
Zealand story. As a chef I relish the 
opportunity and the challenge of creating 
great tasting dishes at 35,000 feet.’

Adrian Littlewood, Auckland Airport; Mr Tan 
Wan Geng, China Southern Airlines; Al Brown, 

NZ Celebrity Chef

Singapore Airlines has released 
economy and business class to 
Southeast Asia, South Africa and the 
Middle East. Return V class fares to SIN 
start from $1250pp; HKG, TPE, TYO, 
SHA from $1300; MNL, HAN, SGN, 
HKT, CGK from $1350; JNB, CPT, DXB 
$1900. 

Business (D) class fares to SIN start 
from $4730 RT; MNL, HAN, SGN, CGK 
$5030. More points available. 

Fare rules:

• Valid for sales and ticketing till 01 
December 2014;

• One way fares at 50% of the return 
levels; 

• Connections from NZL domestic 
points available;

• Valid for departure ex AKL 05 Mar-13 
Sep 2015; ex CHC  20Apr–13Sep 2015;

• Max stay three months for economy 
class  and six months for business class; 

• Flight restrictions and availability 
limitations apply.

www.krisport.co.nz  Live chat Login 
code: sqagent  Password: 2012Kris.

Norris Carter and 
Ann Maree Desmond, 
Auckland Airport

Jane Blackmore, Brand 
Majic; Shelley Huang and 

Joyce Liu, Pin Solutions

SQ on sale

NZ flavour 
injected into China 
Southern flights
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Airlines

Hong Kong International Airport 
achieved steady growth across the board 
in October.

Monthly passenger volume climbed 
significantly by 7.4% from the same 
month last year to 5.4 million, while 
cargo volume rose 4.3% to 383,000 Air Canada will expand the introduction 

of Boeing 787 Dreamliner aircraft 
featuring the airline’s new international 
business class and premium economy 
seating to more of its routes to Asia 
from Vancouver including Beijing in 
February and Seoul in March 2015. Air 
Canada recently converted its Vancouver-
Shanghai route to 787 Dreamliner 
service, with Vancouver-Tokyo/Narita to 
be converted mid-December.

World Aviation reminds agents about 
the Hong Kong Airlines (HX) Airpass 
around Asia. This Airpass includes 
flights between HKG and China, TPE, 
BKK, OKA, KOJ, HAN, SGN and DPS 
with fares starting from US$299 for 
two coupons. Valid for travel before 
31 December 2014.  Click here for the 
full fare details. Contact preferred 
consolidator or World Aviation Systems.  

link http://i.imgur.com/dnsue7a.png 

Cathay Pacific and Dragonair carried a 
total of 2,659,710 passengers in October 
– a year-on-year increase of 5%. The 
passenger load factor fell by 0.8 percentage 
points to 80.7% while capacity, measured 
in available seat kilometres (ASKs), 
increased by 6.8%. For the year to the 
end of October, passenger volumes were 
up by 5.6% compared to a 6% increase in 
capacity.

Qantas and China Eastern have a new 
joint venture, marking the start of a deeper 
level of commercial cooperation on flights 
between Australia and China.

The airlines will submit an application 
for authorisation to Australian and 
Chinese regulators. Subject to regulatory 
approval, it is anticipated that the joint 
agreement will commence in mid-2015.

Under the agreement, the airlines will 
deliver benefits for customers and support 
the growing trade, tourism and corporate 
travel links between Australia and China. 

Gai Tyrrell is the 
regional director, 
Australia and 
New Zealand, for 
Hawaiian Airlines. In 
this newly created 

position, Tyrrell will be responsible for 
overseeing all commercial activities and 
product distribution in Hawaiian Airlines’ 
fast-growing Australia and New Zealand 
markets.

Tyrrell brings more than 20 years of 
airline and travel industry experience 
to Hawaiian Airlines. She previously 
served as chief executive officer at Sabre 
Pacific, chief operating officer at Jetset 
Travelworld Group, executive general 
manager at Flight Centre Ltd., FCM Travel 
Solutions and general manager, industry 
sales Australia at Qantas Airways. She will 
be based in Sydney. 

Hong Kong growth

AC expands 787 routes

Jet-setting in Asia

Cathay Pacific figures

Qantas – China 
Eastern plans

HA appoints 
Gai Tyrrell

It is designed to complement the Qantas-
Emirates partnership for Europe, Middle 
East and North Africa and the Qantas-
American Airlines partnership for the US.

The airlines hope to open up new routes 
between Australia and mainland China, 
such as between Brisbane and Perth to 
Shanghai.

A key benefit of the agreement will be 
the co-location of both carriers’ operations 
in Terminal 1 at Shanghai International 
Airport, which will cut transit times by 
about an hour, open up a better range of 
onward connections and provide more 
choice for customers.

tonnes, and aircraft movements also 
registered 5.5% year-on-year growth to 
33,635.

The growth in October passenger traffic 
was driven by visitor and transfer/transit 
numbers, which were up 8% and 11% 
respectively, from a year ago, traffic to/
from North Asia and Mainland China 
recording the most significant increases.

LATAM has released shortlife fares 
to 115 South American destinations 
for departures between 01 May and 31 
August 2015. Fly return from AKL/WLG/
CHC to Cusco (closest airport to Machu 
Picchu) in O class for $1927, including 
taxes. Sale ends 24 November. Contact 
preferred consolidator or World Aviation 
Systems.

LATAM on sale
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Cruising

Where are our MICE?
On Location – Cruise Shipping Asia-Pacific 

Conference 2014, Hong Kong
There are many of us here this week from our 

local cruise community providing insight and 
tips for the Asian market on port infrastructure 
requirements, itinerary planning, visa and 
immigration procedures, agent training, and 
overall cruise tourism development.

There are however some lessons we should 
also take back home, one specifically that I have 
long felt is underutilised in our own backyard 
–Corporate Market potential.

The Asian MICE market is focused on cruise 
and they do it well. It starts with port planning; 
new cruise terminals doubling in the off season 
as conference centres, ensuring this pricey asset 
is constantly in use. Examples include Hong 
Kong, Singapore, Kobe and soon-to-be Busan. 

Also important are Event Planners’ 
understanding of the corporate potential 
onboard. Productivity, value and ROI are so 
far in front of FIT options that it isn’t even 
questioned. RCCL has already stated that 
Indonesia and India MICE business makes 
up almost 50% of their total sales from those 
markets.

For our New Zealand CLIA Australasia 
members who have spark and initiative to 
explore this serious revenue potential, you 
can access our online elective; ‘Expanding 
your Cruise marketwhich has a special section 
on developing your Meetings, incentives, 
conferences, and 
exhibitions client base 
with downloadable 
tools and resources 
to aid you in your 
endeavour. 

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

Cruise news from GO
GO Holidays has a bunch of cruise deals 

in the market with some great bonus 
offers. 

South Pacific Splendour departs 28 
January 2015 onboard Rhapsody of the 
Seas from Sydney, cruising to Noumea, 
Mystery Island, Port Vila, Mare and Isle 
of Pines. A bonus offer of the third and 
fourth passengers cruising for free, just 
pay the port taxes of $329pp, is valid for 
sale until 29 November 2014. 

Sydney to Singapore departs 11 January 
2015 for an 11 night cruise onboard 
Celebrity Century. Ports of call include 
Airlie Beach, Cairns, Darwin, Benoa 
and Singapore. The bonus offer of a free 

upgrade from an oceanview stateroom to 
concierge class is valid for sale until 25 
November 2014. 

A Mediterranean fly/cruise package 
onboard MSC Divina departs 26 
September 2015. Price includes return 
economy flights with EK and partner 
airlines from AKL/WLG/CHC to Rome; 
all transfers; one night pre-cruise and 
post-cruise accommodation and 10 night 
cruise. Prices from $4149pp share twin 
for inside cabin or $4409pp share twin 
for outside cabin are valid for sale until 26 
November 2014.  Conditions apply. 

Contact GO Holidays on 09 914 4675 
email gocruising@goholidays.co.nz

Ponant’s new brochure for September 2015 
to April 2016 features new destinations

Papua New Guinea, Hawaii, Solomon 
islands, Tahiti and French Polynesia and 
a new itinerary to Macquarie Island and 
the New Zealand Sub Antarctic Islands, 
both home to a vast array of wildlife and 
limited to few people. Contact reservations@
francistravelmarketing.co.nz

Carnival Corporation plans to launch 
an interactive marketing campaign on 
behalf of all nine of its brands to create 
awareness, consideration and ultimately 
demand for cruising.

Chief executive officer and president 
Arnold Donald says this is the first time 
the company is launching a campaign 
for all nine brands. It is intended to 
dispel negative myths about cruising 
and help educate consumers in the value 
and extraordinary experience cruising 
represents, as well as about the different 
products.

The campaign will solicit consumer 
participation and comments that will help 
shape the content of the effort.

Donald says cruising is not what ‘non-
cruisers’ think it is and it is important to 
invite people to join in and be engaged 
which will help educate them.

To encourage participation, Carnival will 
offer prizes, including a top prize whereby 
one participant can win an annual cruise 
for life. 

The campaign will initially be focused on 
North America. Carnival did not release a 
budget.

Carnival targets 
‘non-cruisers’

New places for Ponant

Windstar Cruises plans to sail year-
round in the South Pacific, allowing 
guests to explore the Society and 
Tuamotu Islands of Tahiti. Continuous 
voyages begin 26 May 2015 aboard the 
148-passenger Wind Spirit sailing yacht.

Itineraries will include the seven day 
Dreams of Tahiti voyage, which was 
launched in May 2014 after Windstar’s 
10 year hiatus from the region, as well 
as a new extended 10 or 11-day journey 
including stops in the Tuamotu Islands. 
The Tuamotus are widely known as a 
diver’s and snorkeller’s paradise.

‘When we returned to Tahiti this year, 
we knew it would be a popular choice for 
our guests,’ says Hans Birkholz, Windstar 
Cruises’ chief executive officer. ‘Now with 
the addition of our Star Breeze and Star 
Legend power yachts, which debut in May 
of 2015, we’re able to extend our sailings 

Continuous South Pacific cruises

in Tahiti year-round to accommodate the 
demand from our customers.’

In addition to the new itinerary, 
Windstar is expanding its shore excursion 
offerings to include bespoke adventures 
such as private snorkelling at a Tahitian 
black pearl farm in Raiatea. Guests can 
find and keep their own pearls while 
learning about the art of pearl production, 
followed by a champagne sunset cruise 
along the coral reef where blacktip sharks 
are known to make an appearance.
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Asia

Peregrine Adventures is launching a 
new trip in one of Central Asia’s most 
mysterious countries – Turkmenistan. 

Peregrine’s first foray into the country 
will visit medieval ruins and prehistoric 
towns to underwater caves and a gas crater 
filled with flaming fire. As one of the only 
small group tour operator offering trips 
in Turkmenistan, and with travel not 
permitted without a local guide, the nine 
day tour gives clients a rare opportunity 
to experience a fascinating country off the 
tourist map.

Turkmenistan has just opened itself up 
to tourism after being relatively closed 
off from the outside world following the 

Trip to Turkmenistan
death of the Turkmenbashi (‘Leader of the 
Turkmen’) dictator in 2006. Comprised 
mainly of the Karakum Desert and 
with some bizarre public architecture 
on display, the country remains largely 
unfamiliar to anyone but the locals.

www.peregrineadventures.com/new-
tours

Contiki is offering an incentive for agents 
who book clients on Contiki’s latest Asia 
itinerary Japan Unrivalled between now 
and 31 December 2014. Those agents will 
go in the draw to win a sushi shout for the 
office.

Japan Unrivalled is a 13 day trip that 
starts in Tokyo and heads to Takayama, 
Hiroshima, Kyoto, Wakayama and Osaka. 
It explores the unique cultures of each 
city, with many included experiences that 
will give travellers a true taste of Japan 
including a sushi making class, a visit to 
the hot springs, a meditation lesson, a 

Sushi incentive

After the success of the 2014 Centara 
World Masters Golf Championship 
year, Centara Hotels & Resorts says an 
expanded event will be held in Hua Hin, 
Thailand from 14-19 June 2015.

Golf dates

karaoke night and an overnight stay at a 
traditional Ryokan guest house.

World Journeys recently hosted a 
group of travel agents on a famil to 
Myanmar in conjunction with Cathay 
Pacific and Belmond, (local cruise 
operator and DMC).

Flying into Yangon with CX via Hong 
Kong, the group discovered crumbling 
colonial era buildings, bustling markets, 
friendly locals and boutique properties. 
Caroline Clegg, World Journeys 
escort, says there is a range of hotels in 
Yangon, from the Belmond Governor’s 
Residence, with its teak construction 
and beautiful pool area, to the grand 
Sule Shangri-La, a five-minute walk 
from the markets.

The three night cruise from Mandalay 
to Bagan on the Ayeyarwady River 
afforded the group time to relax and 
explore the towns of Mandalay and 

Bagan as well as traditional villages in the 
countryside, and visit some of the many 
temples that dot the landscape.

‘Myanmar is a destination that as yet 
remains relatively unspoilt, traditional, 
and charming. A river cruise is absolutely 
the way to go, either aboard the Belmond 
Road to Mandalay or the new Belmond 
Orcaella and if time permits extend further 
north up the Ayeyarwady River, or west 
along the Chindwin River,’ says Clegg.

Right: Ken Were, United Travel, Newmarket; Kiri 
Martin, United Travel, Orewa; Vanessa Traille, CX; 

Caroline Clegg, World Journeys; Sue Beechey, 
Mondo Travel, Riccarton and Mike Yardley, For the 

Love of Travel at the Road to Mandalay piano bar

Above right: Vanessa Traille, CX; Kiri Martin, 
United Travel, Orewa and Sue Beechey, 

Mondo Travel, Riccarton relax on the Road 
to Mandalay observation deck

Ken Were, United Travel, Newmarket; Sue 
Beechey, Mondo Travel, Riccarton; Vanessa 
Traille, CX and Kiri Martin, United Travel, Orewa 
in at the Shwedagon Pagoda, Bagan

World Journeys Myanmar famil

Flights to Zurich From 29 march 2015 CLICK HEREgreat service. 
great people.great fares.
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Asia

 CALL NOW
0508 396 842

Special interest groups? Yes we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

‘Find what you seek’ is the new 
campaign recently launched by India 
Tourism to entice travel to India. At the 
first of a six centre roadshow around 
NZ, Exotic Holidays in conjunction with 
India Tourism took agents on a whirlwind 
insight into India and what the new 
campaign means. ‘It’s all about what is the 
traveller looking for’, says India Tourism 
representative Vibhava Tripathi. ‘Do they 
want to focus on festivals - every day there 
is a festival of some description happening 
in the country; are they interested in yoga 
and want to experience the many retreats 
we have; or is it about historical and 
religious sites? We want to help guide the 
traveller to the best experience for them.’

During the roadshow, Exotic Holidays 

director, Rahul Sharma announced that 
the agent incentive for a place on the April 
famil to India, which is open to the top 10 
agents selling India through Exotic, has 
now been increased to the top 15 agents, 
through the generosity of India Tourism. 

Sharma also announced that Liz Light, 
travel writer and photojournalist, is 
working with Exotic Holidays to produce 
two small group escorted tours to India in 
2015. In the footsteps of Buddha follows 
the shrines of Buddhism, ending in the 
Buddhist state of Sikkim in the Himalayas. 
Remnants of the British Raj focuses on the 
historical cities from British rule - Delhi, 
Shimla, Darjeeling and Calcutta. Details 
will be released shortly.

Find what you seek in India 

Vee Duke, Christine de la Cour, Lenora Pudney, 
Deepan Somaiya and Meeta Somaiya from 
Tandem Travel, Smales Farm Auckland at India 
Gate Restaurant in Auckland on Tuesday night

Charlotte Swain 
and Catherine 
Roberts, Brokers 
HWT Howick show 
off their henna 
decorations

Terri 
Hardisty HOT 
Newmarket 
looking 
forward to 
the delicious 
Indian buffet

The Indian performers 
put on an awesome 

show for the evening

Sarah Mattson and Karen 
Murdie, Travel Café

Rahul Sharma, Exotic 
Holidays and Liz Light, 
photojournalist and 
tour escort

by Ruth Scott

Starwood Hotels & Resorts’ Aloft brand 
is scheduled to open in Kathmandu 
in mid-2017 as part of a mixed-use 
development. Aloft Kathmandu Thamel 
will feature 175 loft-like rooms, innovative 
technology and a lively, social atmosphere.

Centrally located, in close proximity 
to the commercial epicentre and 
leisure attractions of the city, Aloft 
Kathmandu Thamel is part of a mixed-
use development that will include 6650 
square meters of retail space. 

Hotel facilities include the brand’s 
signature dining venue Nook, fitness 
centre, a swimming pool, business centre, 

Aloft for Kathmandhu

guest car parking area; and 920 square 
meters of flexible meeting space that is 
ideal for both business meetings and 
social gatherings. 
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New Zealand

Opening today (Friday 21 November) 
Auckland Museum hosts the brand new 
World of WearableArt™ exhibition prior 
to it embarking on a worldwide tour. 

Every year over 50,000 people vie for 
tickets to the WOW® Awards shows in 
Wellington and this new exhibition will 
give visitors the chance to experience 
the magic up close. Combining award-
winning garments, exciting audio-visual 
presentations and a creative ‘workroom’, 
visitors will be able to delve more deeply 
into the story behind WOW®. 

Designed by industry experts, 
Wellington-based Workshop E in 
collaboration with Dame Suzie Moncrieff 
and Competition Director Heather 
Palmer, the exhibition showcases 32 
WOW® garments, selected from the 

WOW to wow Auckland
portfolio of competition winners from 
over the past decade. Visitors will learn 
about the designers who spend hundreds 
of hours creating the wearable works of 
art and the production team behind the 
shows.

To celebrate the opening of the 
exhibition the Museum will be lighting up 
the outside of its iconic building at night 
in magnificent colours for the weekend of 
Friday 21 through Sunday 23 November. 

The Museum, with support from 
Mindfood Style, will also host two after-
hours Short Talks in 2015 where experts 
will share stories of design and talk about 
the key accessories that complete the 
look – outlandish shoes and eye-catching 
jewellery. The exhibition ends on Sunday 
22 March 2015.

Chef and guest interaction is a focus of 
the restaurant which includes a mussel 
bar, where New Zealand green-lipped 
mussels are served hot to diners and 
purpose-built rotisserie oven where guests 
can see locally-sourced chicken, beef and 
lamb cooked.

Stratosfare was officially launched 
yesterday, simultaneously with Skyline 
Rotorua, which has also completely 
redeveloped its dining experience.

The Stratosfare renovation follows 
other significant enhancements to Skyline 
Queenstown’s food and recreation 
offerings over the past 18 months. 
Beginning with the opening of the market 

Skyline Queenstown launches Stratosfare

kitchen in June 2013, Skyline Queenstown 
has also added Stargazing, a Jelly Belly 
retail store and provides mountain bikers 
with gondola access to the world-class 
Queenstown Bike Park.

Hundreds of diners enjoyed the launch of 
Stratosfare at Skyline Queenstwon this week

Cru ises  an d  Charters  2014 /  2015

Splash into summer on our 
New Zealand Cruises

SAVE UP TO 50%

Please contact us on freephone 1800 584 869 (Australia) - 0800 58 1717 (NZ) or +64 9 522 1717 (International)

E-mail  info@islandescape.co.nz       WWW.ISLANDESCAPECRUISES.COM

FIORDLAND – 7 Night Cruise Packages
 Stateroom  Ocean Suite  Bridge Suite

BROCHURE PRICE  5950  6550  7550

SALE PRICE  2975  3995  4995

BAY OF ISLANDS – 6 Night Cruise
 Stateroom  Ocean Suite  Bridge Suite

BROCHURE PRICE  3650  4450  5250

SALE PRICE  1995  2595  2995

Applies to new bookings only and valid to 30th November.
Subject to availability and may be withdrawn at any time.

See our New Zealand Website for full details on the sale.
www.islandescapecruises.com/new-zealand
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Splash into summer 
on our New Zealand 
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Now paying 12% commission!

SAVE UP 
TO 50%

Millbrook to expand
The Overseas Investment Office has 

approved Millbrook’s acquisition of 66 
hectares of land adjacent to the five-star 
resort. Millbrook has plans to significantly 
expand the resort with further residential 
development and see its current 27-hole 
layout become a full two-course layout. .

Such development could take 18 months 
to three years for the land re-zone process 
followed by earthworks, construction and 
course ‘grow-in’ time.

Millbrook is owned by the Japan-based 
Ishii family which bought the original 
Millbrook land 26 years ago in 1988. 

Millbrook currently comprises 27 
golf holes with one full 18-hole course 
available at any time using a mixture 
of the three nines – the Arrow Nine, 
Remarkables Nine and newer Coronet 
Nine. This has maintenance benefits but 
limits golfing capacity to just a single 
course shared between members and 
guests, which can be an issue at peak 
times.

Golf tourism in Queenstown is 
significantly increasing and is recognised 
by the government as a growth area. 
Moving to a two-course layout would 
enable Millbrook to offer New Zealand’s 
only two-course resort complex and 
double its capacity.

Greg Turner, who designed the Coronet 
Nine at Millbrook and is a member of 
Tourism New Zealand’s Golf Tourism 
working party, has already assessed 
possible routing options for a new 
nine-hole course on the land. He says 
expanding the course to 36 holes would, 
to all intents and purposes, add another 
course to the Queenstown offering. 
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‘Just when you have ironed out the 
problems,  perfected your plans,  
that’s when Real Life happens.....’

PEARL’s PEARLER

Travelport has announced an expanded 
relationship with TravelClick will allow 
TravelClick to sell advertising products to 
hotels for display to Travelport’s 67,000 
connected travel agency customers 
around the world. 

It includes access to key Travelport 
products such as Travelport Featured 
Property which offers priority placement 
of a hotel during a travel agent’s 
search, providing hotels with a clear, 
visible advantage at the point-of-sale. 
TravelClick’s product offerings continue 
to include Travelport Headlines, which 
displays hotel advertising directly on 
travel agency screens.

More TravelClick ads 
on Travelport

Brand ambassador for Innovative Travel, 
fashion designer Jane Daniels, visited 
Oman recently and says the highlights 
were many, including bearing witness 
to the turtles coming ashore at Ras Al 
Jinz Turtle Sanctuary in Sur to lay their 
eggs in the sand, being in amongst the 
throng at the cattle market at Nizwa and 
taking a dhow cruise. ‘The standard of 
accommodation throughout the trip was 
excellant and the cuisine was sensational.’ 

Contact Innovative Travel on 0508 100 
111.  

Oman uncovered

Nizwa cattle market, Oman

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 20% off Britrail Passes 
for travel until 1st Nov 2014-28th Feb 2015;  

sale ends 11th Feb 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to Book

Call 09 377 5415 

Sabre Corporation is developing travel 
services that work across the emerging 
spectrum of wearable technology 
including smartwatches and Google 
Glass. The company says it is preparing 
for the impact wearables will have on the 
way consumers shop for and experience 
travel.

Researchers expect a large proportion 
of the population to embrace wearable 
computing in the near future as 
evidenced by the adoption trajectory 
of other technology advances like 
the smart phone and tablets. Juniper 
Research forecasts that worldwide 
spending on wearable technology will 
hit US$1.4 billion this year and will 
reach US$19 billion by 2018. Further, 
wearable computing is already expanding 
beyond the early adopters and quickly 
becoming more mainstream, according 
to International Data Corporation (IDC). 
The research firm estimates that more 
than 19 million wearable computing 
devices will be sold in 2014, and forecasts 
the global market to reach 111.9 million 
units in 2018.

Sabre sets up for wearable tech
TripCase, Sabre’s travel itinerary 

management app, is the first travel app 
of its kind to integrate with the highly-
anticipated Samsung Gear S smartwatch, 
launched Nov. 7 in the US market. The 
integration allows the traveller to click 
the notification on the watch to open the 
TripCase app to the relevant place on the 
mobile device, and will include a click-
to-call feature next month. In addition, 
consumers using Android Wear devices 
and the Pebble and Pebble Steel watches 
can receive TripCase travel notifications 
directly to their wearable devices.

TripCase users wearing these smart 
devices will receive real-time flight 
alerts, gate changes and other travel 
information conveniently on their wrists 
at a time when minute counts. This 
initial integration lays the ground work 
for more advanced TripCase services to 
be accessible on wearable technology in 
the future. TripCase is on pace to manage 
more than 25 million trips in 2014. 

Sabre recently showcased its Google 
Glass prototype travel app at the World 
Travel Market in London. 

Congratulations to Patti Brown 
from United Travel at Bethlehem who 
tells us her favourite festival is the 
Holi Festival in India and to Christine 
Wynne-Jones from House of Travel 
Remuera who had an amazing time at 
the Timkat festival in Ethiopia. 

Well done and we hope you enjoy A 
Year of Festivals from Lonely Planet. 

Lonely Planet winners

Jet Park Hotel Launches New Website > www.jetpark.co.nz         
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