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Starwood engages in NZ

Christmas cakes all round, prize draws (including the ‘big 
one’ of three nights at Westin Fiji), and a general thank you 
and product update were all part of the programme when 
Starwood Hotels & Resorts hosted product managers to lunch 
at Cibo in Auckland yesterday.

Small group escorted tour Aug ‘15

South 
America
Guaranteed Second Departure
Book by 28 Nov to save $300 per couple!

0800 11 73 11    
www.worldjourneys.co.nz

www.airvanuatu.com
Your Vanuatu experience begins the moment you step aboard

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

TRAVEL AND EVENTS 
CO-ORDINATOR

The day to day role requirements are:

• Hosting and operational co-ordination and supervision at events

• Liaison with clients regarding all pre-event and post event ‘operational’ 
requirements (including ticketing)

• Management of all pre-event planning processes, including pre event set-up 
and development and communication of event run-sheets

• Office coordination to ensure smooth running of all areas of the business

• On site supervision of ‘on the day’ event pre set-up, including the 
establishment of venues, table planning and layout, stock control, staff 
procurement, equipment ordering, host and catering briefings and 
management, and pre-event check procedures

• Preparation of all event material, plans, and event programmes

…and be prepared to be ‘side-swiped’ by lots more on a daily basis.  
So if you want busy – this is it!

In addition to the day-to-day responsibilities, the TEC will support the General Manager 
– Travel and Operations, Events Manager, and Product Development Manager in 
developing business opportunities, assistance in managing other aspects of the 
business and maintaining an overall high standard of operational competence.

If you love sport and travel, you’ve scored big-time - although 7 day working weeks 
are not uncommon!

Please apply by Nov 30 with a cover letter, clearly stating why we just can’t afford 
not to see you, to peterg@totus.co.nz. A presentation will be required at interview.

Reporting directly to the General Manager Travel and Operations, this ‘superstar’ 
provides travel, event and operations planning, co-ordination and personal assistance.

Continued on page 2

TRAVEL 
RECRUITMENT 

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

Don’t stroll past 
these roles

www.topdog.co.nz

•	 Accounts	&	Admin	–	Corporate	Travel	–	TD2808
•	 Shorthaul	Corporate	Consultant	–	TD2814
•	 Shorthaul	Corporate	Consultant	TD2741
•	 Groups	Consultant	–	Sth	Auckland	Jan/Feb	start	–	TD2812

At the Starwood Hotels & Resorts lunch in Cibo yesterday 
– Marie Gornall, Sheraton on the Park, Sydney; Nadége 
Landa, Air New Zealand Holidays; Nadia Hoddle, Flight 

Centre Product; Greta Bolger, Sheraton Melbourne Hotel
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China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA

Continued from page 1

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 Up to 20% off Eurostar fares from $75pp 
for travel until 31st  March 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to book

Call 09 377 5415 

With about 90 offshore suppliers 
in one place for one day next week, 
PAICE 2014 gives the business events 
and travel industries a once in a year 
opportunity.

The biggest and most diverse business 
expo for corporate travel managers, 
incentive operators, wedding planners 
and conference organisers, PAICE 
also offers opportunities for product 
managers, wholesalers, organisers of 
group travel and special interest tours.

PAICE manager Allyssa Eastaugh says 
this year’s exhibition – being held next 

More than 90 suppliers to meet with trade at PAICE

Volunteering abroad: 
‘It’s not about 
hugging children’

Wednesday 19 November at SKYCITY 
Auckland Convention Centre – extends 
well beyond the Asia – Pacific region.

‘Of course we do have a fantastic array 
of exhibitors from Australia, the Pacific 
and Southeast Asia. Business Events 
Australia is again our major sponsor and 
the participants from across the Tasman 
range from Northern Territory Convention 
Bureau and Adelaide Convention 
Bureau, through to InterContinental 
Sydney Double Bay, QT Hotels & Resorts 
Queensland and many more.

‘But we also have exhibitors such as 

Many people are confused about what 
volunteering  means, says David Coles, 
volunteer coordinator London School of 
Economics. During a session at World 
Travel Market on How to Choose a 
Responsible Volunteering Opportunity 
Abroad, Coles showed a slide featuring the 
first page of Google image results for the 
keywords ‘volunteer in Africa’. 

Almost all the photographs were of 
volunteers hugging children, yet says 
Coles, ‘there’s no document that says 
hugging children is part of sustainable 
international development’.  He adds that 
‘volunteering is not a product you buy off 
a shelf, and you shouldn’t be looking for 
deals like 20% off.’

Sallie Grayson from People and Places, 

says ‘would I be allowed to do this in my 
country?’  should be for the first question 
any volunteer asks. ‘If the answer is no, 
don’t go.’

She adds that best practice in the 
volunteering sector would be to show how 
and where all money is spent for each 
project, and not just provide a pie chart 
breaking down overall expenditure.

‘Volunteering is not the best thing 
in travel,’ says Daniela Papi from 
Pepy Travels, ‘it’s the tiniest thing in 
development.’ 

She says companies need to stop 
dumbing down development, stop 
suggesting volunteers are ‘superheroes’ 
who can save communities,  stop 
promoting sympathy, and start promoting 
empathy. 

‘We have to learn before we can help,’ 
she adds.

Brand USA , The Kahala Hotel & 
Resort from Hawaii, India Tourism, 
and Club Med Groups and Incentives.’

She says the mix of registered 
visitors and buyers is also particularly 
diverse this year. ‘PAICE 2014 is 
attracting those hard to find corporate 
buyers as well as professional 
conference organisers and association 
executives who organise offshore 
events. We have also had interest 
from travel management companies 
and others who deal in booking and 
planning business trips.’

Daniella Tonetto, regional manager 
sales and marketing with Starwood, 
says the major news during this visit 
was the recently introduced SPG PRO 
rewards programme but it was also 
timely to introduce a new manager in 
the Kiwi market (Marieke Mendez) and 
provide the latest information on new 
developments in the region.

She was pleased with the turn-out of 
about 35 trade representatives for lunch, 
on top of 40 professional conference 
organisers at a function last night and 
55 key corporate buyers on Wednesday.

‘The customer base in New Zealand is 
extremely engaged,’ says Tonetto. ‘We 
do have a priority on finding a property 
or properties in New Zealand to get back 
into the market. However (even without 

that) we find that market awareness 
is strong because of our presence in 
Australia and the Pacific.’

Guests at yesterday’s lunch saw photos 
of the new Sheraton New Caledonia 
Deva Resort and Spa, which has recently 
opened, and got an update on the two 
Aggie Grey’s properties in Samoa that 
will embrace the Sheraton brand (the 
resort will open in December and the 
Apia hotel is set for around April to  
June 2015).

Tonetto emphasised that W 
in Brisbane will open in 2018, 
representing a return of that brand 
to Australia and a second Starwood 
property in Brisbane following the 
opening this year of a Four Points by 
Sheraton there. 

Starwood engages in NZ
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Pacific

The traditional Thai massage centre located in the tropical gardens on 
Escapade Island Resort, Noumea will now be open each day from 10am until 
4.30pm.  Guests can relax with a 15, 30, 60 or 90 minute massage with the sound 
of the waves lapping in the background.  The cost for 30 minutes massage is 
approximately NZ$50. 

David Denoual as joined NewCal 
Events.  With a background of over 
20 years in the restaurant and hotel 
industry, he has joined to assist with the 
development of new products and ideas 
with Suzanne Kenyon - the manager of 
NewCal Events. 

Fiji’s Backpackers Association scooped 
the major International Activity Award 
at the Adventure Travel and Backpacker 
Expo in Sydney recently. Fiji beat 11 other 
nominees for the award from Europe, Asia 
and North and South America.

Representing the Fiji Backpackers 
Association and Ratu Kini’s Backpacker 
and Dive Resort executive, Tui Kabu 
says the Sydney Adventure Travel and 
Backpackers Expo at the Sydney Town 
Hall, was the only show the group 
attended.

‘I think it is a good experience for us. 
Instead of waiting in the office for agents 
and consumers to come to us we are 
actually out marketing our product. We 
would like to thank the South Pacific 
Tourism Organisation for supporting us,’ 

The newly refurbished lobby bar at 
Le Meridien Noumea has reopened as 
Latitude 22˚.  This is just one of the 
many projects undertaken in phase 1 of 
Le Méridien Nouméa’s two year US$30 
million refurbishment programme. The 
swimming pool area and pool has also 
been renovated, as has the Fare beachside 
restaurant. The new 900m sq Deep Nature 
Spa by Algothern and Fitness Centre is on 
track to open mid Ferburary 2015.

Nanuku Resort & Spa Fiji has appointed 
World Resorts of Distinction (WRD) as 
its Australian and New Zealand sales 
representative. 

Nanuku Resort & Spa Fiji general 
manager, Karen Taylor says the 
Queensland-based representative 
company will manage all elements of the 
resort’s sales activity in the Australian and 
New Zealand markets under the guidance 
of sales manager, Angela Hassan.

More massage
Success for Fiji 
backpackers

Refurb in NoumeaNanuku rep

*Terms and conditions apply. Price subject to change due to currency fluctuation. Specific travel periods apply.

www.aircalin.com or (09) 977 2238

New Zealand to 
New Caledonia from

AMAZING
EARLYBIRD FARES

Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

599$

LIMITED OFFER. ALL TAXES INCLUDED.

RETURN
EX AUCKLAND

Kabu says.
The SPTO coordinated and co-

sponsored the participation of Ratu Kini’s 
Backpackers and Dive Resort, Smugglers 
Cove Beach Resort and Beachcomber 
Island Group from the private sector plus 
representatives from the national tourism 
offices of the Solomon Islands, the islands 
of Tahiti and two of their private sector 
members and the Kingdom of Tonga at 
the event.

New at NewCal 
Events
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New Zealand

An All Girls Mountaineering Course 
will be held early next year‘All girls’ for the mountains

Backpacker hostel Nomads 
Queenstown has been voted 
number one accommodation 
choice in New Zealand at this 
year’s Adventure Travel Awards. 
Nomads Queenstown was voted 
‘best accommodation – New 
Zealand’ after around 30,000 
votes were received.

Wellington Airport has commenced the 
$58m, 6000sqm extension of its main 
terminal building and apron.

 When the main terminal was opened 
in 1999 around 9,500 passengers went 
through the airport each day. That has 
increased to 15,000 on average with busy 
days reaching up to 20,000.

Steve Sanderson, chief executive of 
Wellington Airport, says the extension 
to the terminal and apron will provide 
a ‘refreshing, open space’ with easy 
movement throughout the terminal, 
clear signs and a centralised screening 
point for all passengers. ‘It will be a 
very comfortable place to welcome and 
farewell visitors, family and friends.’

The airport has appointed Hawkins as 
the main contractor for the extension, 

National guest nights for 
September 2014 were 6.2% higher 
than in September 2013, according 
to Statistics New Zealand. This is the 
sixth consecutive month of rises.

‘Auckland and Wellington were the 
main contributors to the national 
increase in September,’ business 
indicators manager Neil Kelly said. 
‘Eleven of the 12 regional areas had 
increases.’

For September 2014, compared 
with September 2013:
• New Zealand guest nights were up 

6.2% 
• North Island guest nights were up 

7.1%, and South Island guest nights 
were up 4.7%

• Domestic guest nights were up 6.6 
percent, and international guest 
nights were up 5.5%

Nomads wins

Wellington Airport 
terminal extension 
underway

September guest nights rise

Free 24 hr Airport Shuttles • 14 days Free Car Storage
           www.jetpark.co.nz         

FIND OUT 
MORE

The course will be based from a high 
mountain hut at the head of the Fox or 
Tasman Glaciers. The neve areas of New 
Zealand glaciers are an excellent venue 
for mountaineering instruction offering 
everything from gentle snow slopes to 
learn basic mountaineering skills through 
to steep ice to practice ice-climbing skills.

There are crevasses to practice crevasse 
rescue skills i.e. what to do if someone in 
your climbing party falls in a crevasse. 

Guest nights were up for all four 
accommodation types. 

For the year ended September 2014, 
national guest nights were up 5% 
from the previous September year.

Industry reaction 
to figures

Consistent growth in guest nights 
over the last six months shows that 
the tourism industry’s focus on 
improving seasonality is having an 
impact, tourism organisations say.

The growth was shared by almost 
every region in the country and 
across hotels, motels, backpackers 
and holiday parks.

which will take around one and a half 
years to complete.

The extension will add another 30 
metres to the terminal building, double 
the width of both southern piers, provide 
extra gate lounge space, new retail and 
food and beverage offerings, double 
the number of toilets and more parking 
spaces for aircraft.

Floor to ceiling windows and laminated 
timber cross-braces will span the full 
length of the southwest pier. This strong 
architectural feature will enhance one 
of the key features of the airport being a 
hub of natural light with views over the 
runway and Lyall Bay.

The extension to the main terminal will 
initially cater for 5.5m passengers that 
arrive and depart Wellington each year, 
including 750,000 flying internationally. 
Total passenger numbers are forecast 
to increase by around 135,000 per year. 
Over the next five years the international 
market is forecast to rise by nearly 30% 
and the domestic market by 10%.

Queenstown Mountain Holidays will 
run an All Girls Mountaineering Course 
based from huts on the Fox or Tasman 
Glaciers at Mt Cook National Park. This 
seven day course will be run from 22 to 
28 February.

The focus of the course is to experience 
climbing mountains on New Zealand’s 
glaciers in a safe environment in which 
people feel comfortable to learn and 
expand their knowledge and skills.
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Airlines

Over 120 European destinations ... now that’s Wunderbar!

Qantas rolls out a new inflight dining 
offering for international economy 
customers from 25 November.

Passengers will have a wider choice of 
meals, 50% larger servings and faster 
service.

Qantas Group chief executive officer 
Alan Joyce says the dining experience 
will set a new standard for the five 
million economy customers travelling 
across the airline’s international network 
each year.

‘We have worked closely with 
Australia’s leading producers and 
suppliers to deliver what we believe 
to be the best inflight economy dining 
experience offered by any international 
carrier,’ says Joyce.

‘The new menu offers more generous 
meals and an increase from two to four 
meal options. We also have new meal 

Malaysia Airlines is introducing 
a sizzling new signature dish from 
Australia MasterChef favourite, author 
and TV presenter Poh Ling Yeow, 
available for three months only.

Poh’s Nyonya chicken curry with  
a roti-style croissant will feature on 
business and economy class menus of 
all outbound flights from Australia to 
Kuala Lumpur from 1 December 2014 
and flights from New Zealand to Kuala 
Lumpur from 1 January 2015, giving 
guests a taste of her family’s ‘special 
occasion’ go-to meal.

‘Nyonya chicken is such a definitive 
Malaysian dish and definite crowd 
pleaser,’ Poh says. ‘It is so loved in my 
family that it has a permanent, albeit 
out-of-place, position next to the other 
festive goodies on our Christmas table 
every year.’

QF: new economy
dining experience

categories, including a healthy option, 
comfort food and a meal inspired by the 
route itself, like smoky barbeque beef on 
our US flights.

‘We have extended our Select on Q Eat 
service to economy passengers enabling 
them to pre-order their meal online with 
access to an exclusive dish as the  
fourth dish.

‘With new serving plates, which remove 
the need for trays, our crew will be able 
to serve and clear meals up to 30 minutes 
faster giving them more time to interact 
with and assist passengers,’ adds Joyce.

Some of the new dishes on the menu 
include honey roasted chicken farro salad 
and seasonal vegetables with pumpkin 
and sesame seeds; scrambled eggs with 
chicken sausage, tomato, hash brown 
and baked beans; and Ruby & Roy’s 
traditional Greek yoghurt with granola.

Qantas… 
introducing 
new economy 
class dining 
experience

Nyonya chicken 
in-flight

Gatwick to Tobago
Virgin Atlantic will offer services from 

London Gatwick Airport to the island of 
Tobago next year.

The airline will be resuming flights 
to the southern Caribbean island with 
weekly departures between March and 
October, and twice weekly departures 
between October and March. The flights, 
in response to an opening in the market, 
will be operating as an additional sector 
beyond Virgin Atlantic’s non-stop St Lucia 
services, meaning a short stop in St Lucia 
before the flight continues to Tobago.  

Joe Thompson, director of network 
and alliances at Virgin Atlantic, says the 
Caribbean has long been at the heart of 
the airline’s leisure operation.

Gatwick achieved its 20th 
successive month of growth in 
October, with more than 3.3 million 
passengers flying through the airport. 
This was 7.8% up on last year, 
representing an additional 241,000 
passengers, and Gatwick’s busiest 
ever October.

Long haul continued to be the 
highest growth sector with new 
routes to New York and Los Angeles 
helping boost North Atlantic traffic 
to a 17.5% increase in October. Other 
long haul travel was up 11.3% with 
Dubai among the top performers, 
seeing an 8.2% growth.

Gatwick’s record 
growth
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Australia

Accor has added a Melbourne CBD 
property to its Pullman brand after 
signing the 419-room Pullman Melbourne 
on the Park.

Currently trading as Hilton on the Park 
Melbourne, the hotel is located at 192 
Wellington Parade. Pullman Melbourne 
on the Park will join Australia’s largest 
5-Star brand on 1 January 2015, 
complementing the existing network of 12 
hotels and resorts nationally.

Chief operating officer of Accor Pacific, 
Simon McGrath, said growing the 
Pullman network in Australia continues 

New at Jupiters

to be a key priority for the 
group.

‘Melbourne has 
established itself as the 
events capital of Australia, 
hosting a large number 
of international events 
annually as well as being 
a top choice for meetings 
and conventions. The 
city has performed 
consistently well over a 
long period of time and we 
have been eager to find the 

right opportunity to expand the Pullman 
brand in this market.

‘Pullman Melbourne on the Park has a 
premium location at the eastern end of 
the CBD opposite Melbourne’s principal 
sports and entertainment including the 
Melbourne Cricket Ground, Rod Laver 
Arena, Hisense Arena, Olympic Park and 
AAMI Park.’ 

The property will join one other Pullman 
in Melbourne – Pullman Melbourne 
Albert Park which underwent an extensive 
refurbishment that was unveiled in 
September 2013. 

Jupiters Hotel & Casino on the Gold 
Coast is opening a new restaurant mid 
December.

Kiyomi will serve a modern Japanese 
menu, created by executive head chef 
Chase Kojima. He specialises in ‘cutting 
edge’ Japanese cuisine, using different 
combinations to create exciting and 
surprising dishes.

Seppeltsfield Winery in South 
Australia’s Barossa wine region has 
partnered with Segway Sensation SA to 
offer visitors the chance to ride a Segway 
through the estate grounds.

The one hour guided tour, which is 
offered three times daily on weekends 
and public holidays, takes guests on a 
trail past some of the Barossa’s most 
historic vineyards and palm lined roads.

‘This is a perfect tour for those wanting 
to try something a little different,’ says 
Stacey Cant, SATC Regional Manager, NZ.

‘It’s also extremely easy to master. 
Users can control the self-balancing 
Segway simply by shifting their weight 
forward or backward on the platform 
they’re standing on. No licence is 
required and kids are welcome - you just 
need to be more than 45 kilograms in 

Second Pullman 
for Melbourne

Segway tours 
in BarossaGallery Restaurant at what will 

become Pullman Melbourne 
on the Park early next year

weight,’ adds Cant.
Seppeltsfield is the first winery in 

South Australia to offer tours using the 
battery-operated, two-wheeled, personal 
transportation vehicles. Visitors can 
select from a one hour Segway tour at 
A$99 or a package which includes lunch 
at the estate’s picnic grounds for A$127.

Seppeltsfield Winery 
offers Segway tours
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For a sensational sampler of the region, 
start at Adelaide Central Market. Established 
in 1870, today Adelaide Central Market is the 
city’s most visited attraction and showcases 
the very best of South Australian produce 
with over 80 stalls offering tastings and sales 
– often served with a good story! 

A great way to capture the history and 
stories of this place, as well as insights into 
South Australia’s stellar reputation is to take 
a market tour. Local identity and foodie 
extraordinaire, Mark Gleeson has been 
associated with the market for over 25 years 
and runs Central Market Tour. Not only does 
a market experience offer some tasty treats 
in the heart of this beautiful city but offers 
some excellent insights into what lies beyond 
in the regions…..and that is well worth 
driving out of town for! 

I start my journey in the region’s capital, 
Adelaide. Voted a ‘Top 10 City to Visit’ in 
2014 by ‘travel bible’ Lonely Planet. It has also 
earned the nickname of the ‘20 minute city’ 
as everything is so accessible.  Award winning 
wines and exceptional farm-gate produce 

REGIONAL 
SPLENDOUR 

UNDER ONE ROOF

ADELAIDE-The 20-minute city! 
SAVOURING SOUTH 

AUSTRALIA

can be enjoyed within 20 minutes of the city 
limits. One of the many surprising elements 
of Adelaide is its city beaches. Glenelg is a 
great example of excellent beachside dining, 
and by beachside that means you can get 
sand in your shoes at lunch – bliss! 

In the closing weeks of Savouring 
Australia, I finish off my degustation tour 
of Australia with what is arguably the 
food and wine capital – South Australia. 
Starting in the region’s capital, Adelaide, I 
take as much in as I can of the city’s hip 
dining scene along the aptly named ‘eat 
streets.’ 

From the city and beyond, the region is 
world renowned for its wines, especially 
the iconic Penfolds Grange and Barossa 
Shiraz, and yes, I do try to try them all!  

I also make the most of the compact 
nature of this region and get out to 
explore the spectacular land and 
seascapes that really do make South 
Australia such a gem for foodies. 
Fresh from the ocean or picked from 
the valleys, fresh, local produce and 
internationally acclaimed wines are the 
hallmarks of this region.

Savouring Australia
South Australia 

http://34.gs/sa-savouringaustralia
www.southaustralia.co.nz
http://glenelgsa.com.au/
http://www.adelaidecentralmarket.com.au/
www.centralmarkettour.com.au


Cruising

Carnival Pride has kicked off a winter 
schedule of seven-day Caribbean cruises 
from the Port of Tampa following an 
extensive $75 million dry dock that 
added a wide variety of Fun Ship 2.0 
innovations, including four Playlist 
Productions shows.

On its new winter schedule from 
Tampa, Carnival Pride departs Sundays 
on week-long cruises to four popular 
Caribbean destinations:  Cozumel, 
Mexico; Mahogany Bay, Isla Roatan; 
Belize City, Belize; and George Town, 
Grand Cayman, or Costa Maya, Mexico. 
Each of these destinations features a 
variety of shore excursion choices, from 
ziplining, snorkeling and kayaking to 
cave tubing and exploring ancient ruins.

Carnival Pride has new features that 
are part of the line’s Fun Ship 2.0 
product enhancement initiative.  

These include dining choices like 
Guy’s Burger Joint developed in tandem 
with celebrity chef Guy Fieri, the full-
service Bonsai Sushi, and BlueIguana 
Cantina serving Mexican fare, and 
innovative beverage venues like the 
cocktail pharmacy-themed Alchemy Bar, 
the Caribbean-inspired RedFrog Pub, 
EA SPORTS Bar featuring a video wall, 
and the poolside BlueIguana Tequila 
Bar and RedFrog Rum Bar. A massive 
WaterWorks aqua park highlighted by 
Green Thunder, the fastest and steepest 
water slide at sea, along with audience 
favorite Hasbro, The Game Show, 
offering larger-than-life adaptations of 
the company’s iconic games, and Cherry 
on Top, a ‘candy and more store,’ were 
also added. 

The new Playlist Productions shows 
are 80s Pop to the Max, Heart of Soul, 
Getaway Island and 88 Keys: The Rock 
and Roll Piano Show. 

Carnival Pride will operate from 
Tampa through March 2015 then 
reposition to Baltimore for year-round 
five to 14 day departures from that port.

Carnival Pride’s 
fun features

Carnival Pride has four new 
Playlist Productions

Star Cruises has made its first port-of-
call to Puerto Princesa with SuperStar 
Aquarius. The ship has recently made Kota 
Kinabalu, Sabah (Malaysia) home port 
for its second season through to March 
2015, and has introduced a new three 

Luftner Cruises has released 
details of its 2015 Christmas cruises 
on the Danube and the Rhine rivers. 
Departing 22 December, the seven 
day Danube cruise visits Passau, 
Linz, Melk, Duernstein, Vienna 
Bratislava and Grein. Prices start 
from $1639pp share twin. The 
seven day Rhine River cruise, priced 
from $1835pp share twin, includes 
ports of call at Cologne, Koblenz, 
Speyer, Strasbourg and Mainz. 

All staterooms have a river-
view (most with French balcony 
or walk-out balcony) and price 
includes gourmet dining for all 
meals, quality European wines with 
dinner, cocktail reception, gala 
dinner and onboard lectures and 
entertainment. 

reservations@
francistravelmarketing.co.nz

Star visits 
Palawan port

night destination cruise to Puerto Princesa 
of the Palawan island province in the 
Philippines.

SuperStar Aquarius’ maiden voyage to 
the city of Puerto Princesa saw the arrival 
of international passengers from Malaysia, 
Taiwan, Singapore, China, Hong Kong 
and many more, as well as travelling 
local Filipinos. Disembarking passengers 
received a welcome from the locals with a 
live cultural dance performance.

New inventory and a greater deployment of 
ships and river vessels, new cruise line offices 
and even the formation this week of CLIA 
South East Asia and CLIA North Asia – Asia 
is fast becoming of the focus of the cruise 
industry due to its diversity, options, and 
undoubtedly, its huge potential source market.

This hot spot of the cruise industry creates 
competition amongst product and offerings, 
pricing, itineraries and packaging. First and 
foremost though cruise lines will come 
together (with the help of the two new CLIA 
entities) to entice people from land holidays 
and onto ships – after all, that’s where the real 
competition comes from.

This is exciting for a number of reasons. 
Firstly there is the possibility of new, exciting 
and exotic cruise itineraries that will develop 
over the years as governments get behind 
the economic benefits of attracting cruise 
passengers, providing opportunity for our 
own local clients to try a new pallet of travel 
experiences. More directly for us in Australasia 
is the possibility of further deployment of 
cruise ships to our region (which works well 
considering opposite seasonality with Asia).

As you can see, despite these happenings 
occurring in another part of the world, the 
results will have a ripple effect on our market.

Here at CLIA Australasia we will watch with 
interest and anticipation, while also providing 
support to our two new CLIA offices in our 
endeavour of creating 
a greater global cruise 
community.

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

The Asian Ripple Effect

Christmas 
cruise
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CLICK HERE
FOR MORE DETAILS

“Earlybird Specials”TAHITI ECONOMY RETURN FROM NZD925.00 all inclusive.
BUSINESS RETURN FROM NZD2420 all inclusive.
SALE ENDS 25 NOVEMBER 2014

State of travel surveyed

‘No reviews, 
no business’

Expedia has released a ‘State of the 
Nation’ report, which looks at the 
behaviour of New Zealand travellers. 

The study, conducted among 1004 
Kiwis aged 18 and older who actively 
travel, found that on average Kiwis have 
taken four holidays over the past two 
years – 81% took a domestic holiday 
and 57% have gone on an international 
holiday. More than a third (35%) of Kiwis 
in the survey reported taking a domestic 
holiday three to seven times each year, 
with Wellingtonians taking the most 
local trips and the most international 

Matt Eames, sales director from Feefo, 
says three-quarters of international 
travellers now expect to be able to leave 
a review and more than 80% of holiday 
shoppers say they are influenced by 
customer reviews. ‘In the past, you had 
people leaving reviews that had a polar 
view, they were either delighted or really 
angry and they left them by letter, phone 
or email. Now, it’s so easy that people 
expect it.’

Eames was a speaker at the recent 
World Travel Market in London.

He says research indicates that 49% 
of travellers say they won’t book a hotel 
unless it has reviews and 31% of diners 
avoid eating at a restaurant if it doesn’t 
have reviews. Eames also stressed 
the importance of having a two-way 

Peregrine Europe and Peregrine Latin 
America 2015 brochures are now in the 
market. Rod Griffith, sales manager New 
Zealand, says the company has extended 
its Europe early bird discount for travel 
1 January – 30 September 2015 and has 
reduced the prices in the Latin America 
brochure by 10% for tours departing 
between 1 February – 30 September, 
2015. Both deals are for sales until 30 
November 2014.

‘New for 2015, all Peregrine trips 
worldwide are guaranteed to depart. 
We have also introduced two new styles 
of travel, Independent Journey and 
Independent Experience,’ advises Griff. 
Independent Journeys operate any day 
of the week and suit couples who do not 
want to do a group tour. Independent 
Experiences are 3-5 day short stays 
again aimed at couples and include a 

local guide, transport, accommodation 
with daily breakfast, sightseeing and 
entrance fees.’

New trips and destinations include 
Albania and Macedonia; Iceland 
Northern Lights (winter) and nature 
tours (June – September); Dolomites 
in Italy; cycling the Camino in Spain; 
Russia and land based tours in the 
Galapagos Islands.

Peregrine’s latest

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.

trips in the past two years.
Georg Ruebensal, managing director 

Expedia Australia and New Zealand, 
says Expedia has noticed in its data that 
international air ticket prices have been 
declining by about 10% over the last 
three years. This has been driven by low 
cost carriers and increased competition.

‘Combine this with the rise in mobile 
device use and there is now more 
flexibility and choice than ever when 
planning and booking travel. Our report 
shows younger travellers are really 
taking advantage of this.’

Sunset Resort Rarotonga has 
released stay five, pay four specials 
for Christmas, New Year and 
beyond. The offer is available from 
now until 30 June 2015, with sales 
dates closing 15 December 2014. 
The deal includes a daily tropical 
breakfast and a choice of car or 
scooter hire, or a Koka Lagoon 
cruise ticket (check conditions). 

Sunset special

conversation with customers who 
generally are happy to come back to a 
business which responds to reviews  
and deals with issues. He rounded off 
the session with simple tips on how 
to gain trust with reviews - guarantee 
it’s from a genuine customer and don’t 
moderate them.

travelinc Memo  14 November 2014   9

mailto:cherie@promag.co.nz?subject=TAANZ Book advertising enquiry
http://www.airtahitinui.co.nz/earlybird/


 CALL NOW
0508 396 842

Cruising the Greek Islands? Yes we do!! 
www.exotic holidays.co.nz  info@exoticholidays.co.nz
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Countdown to 
Gallipoli 2015

NSW: ‘Australia’s 
best event state’

With Hobbiton

Lunch with Starwood -

Innovative Travel’s Robyn 
Galloway is leaving nothing to chance 
when it comes to the finer details of 
next year’s tours and charter cruise 
programmes to Gallipoli.  Galloway 
is currently in Turkey finalising the 
ANZAC 2015 programmes and says 
all parties need to be fully aware 
of the proceedings given the large 
numbers that will be attending and 
the challenging logistics involved in 
these special commemorations.  
Ph 0508 100 111.

New South Wales has been named 
Australia’s Best Event State for the 
second year in a row, with the Major 
League Baseball Opening Series, Vivid 
Sydney and the Deni Ute Muster 
receiving accolades at the Australian 
Event Awards this week.

Destination NSW chief executive officer 
Sandra Chipchase says 2015 promises 
to bring even more major events to the 
State including the Australian Premiere 
season of Matilda The Musical, ICC 
Cricket World Cup, AFC Asian Cup, 
Hurley Australian Open of Surfing and 
the return of Vivid Sydney.

Maya Storey has been appointed at 
Hobbiton Movie Set Tours in the newly 
created role of functions and events 
coordinator.

Storey was formerly a guest service 
agent at Hilton Lake Taupo and has 
previous experience working with the 
Hobbiton team.

The new 172-suite Springhill Suites by 
Marriott in Anaheim is located across the 
road from Disney’s California Adventure 
Park and next door to the Anaheim 
Convention Center.

Suitable for business and leisure 
travellers, every suite features two 42” 
TVs and a kitchenette with microwave, 
refrigerator, coffeemaker and cooking 
utensils, separate living/working 
and sleeping spaces and a bathroom 
strategically centered in the middle of 
the room. The hotel also features kid’s 
suites with bunk beds accommodating 
up to eight and corner suites with floor-
to-ceiling windows. Complimentary wifi 
is available in the lobby and high-speed 
internet access in every suite and all 
guests receive a daily hot breakfast. 

Other facilities include an outdoor 
rooftop swimming pool, with views of 

Robyn Galloway inspecting 
the sites at Gallipoli

King suite at Springhill 
Suites hotel in Anaheim

Springhill Suites hotel 
opens in Anaheim

the Disneyland fireworks every evening; 
guest laundry; fitness centre; a small 
boardroom; a CVS Pharmacy and food 
and beverage outlets.

Daniella Tonetto, Starwood Hotels and Resorts; 
Cindy Kapea and Louise Sutton, both Flight 
Centre at Cibo yesterday. (See story page 1)
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Adventure World’s focus on delivering 
true travelling experiences and ensuring 
each guest is a traveller, not a tourist, 
is illustrated by the inclusion of real 
customer feedback in the Worldwide 
Collection.

General manager of Adventure World 
NZ, Dave Nicholson, says clients are 
always providing positive feedback. 

‘We encourage and appreciate when 
clients send us feedback. It’s always 
beneficial to know what we are doing right 
and what we could be doing better. More 
often than not we are getting feedback 
from guests saying they feel like travellers, 
not tourists,’ he says. 

Adventure World’s new itineraries are 
designed to connect travellers with the 
people of the destination, not just the 

places. They have been crafted to absorb 
local life, really getting under the skin of 
that destination and getting off the typical 
tourist route.

‘Our itineraries allows clients to explore, 
dream and discover – these three words 
sum up our range of extraordinary travel 
experiences available,’ Nicholson says. 

Memorable feedback which has been 
featured in the brochure includes:

‘I felt like I conquered the world’, ‘I 
discovered more than I expected’, ‘It 
was so colourful – it lit up my soul’. (The 
contributors are named in the brochure.)

The brochure was curated by experts 
who are each extensively travelled in the 
destinations and features a number of 
new itineraries to get under the skin of a 
destination, delving off the typical  

A new online community for the travel, 
tourism and hospitality industry, JITO 
(Jobs In Travel Online) has been created 
to help address the manpower shortage 
that has been a constant issue for the 
sector. At the same time it provides a 
way for the industry to interact online 
and keep informed with like-minded 
professionals.

Helene Taylor, former chief executive 
officer of recruitment firm TMS Asia 
Pacific, has developed JITO as an 
alternative to job boards that don’t meet 
the needs of the industry. JITO brings 
industry employers and employees 
together in a dedicated online community 
where employers can offer their roles to 
a targeted audience of industry specific 
candidates in a cost-effective manner, 
while travel, tourism and hospitality staff 
can join the site free of charge.

Built with responsive technology, JITO 
can be viewed on a mobile, iPad, laptop 
and other devices. 

Jobs in travel ‘relevant’ in NZ
‘The most important part of any 

company is its people, and our goal at 
JITO is to help you be connected to 
that talent,’ Taylor says. She adds that 
the site is global and relevant for New 
Zealand. 

‘We have jobs in other countries 
outside of Australia already loaded. 

We also have job seekers from New 
Zealand already loading resumes.’

The www.jito.co website is now live 
and there already hundreds of jobs on 
offer from employers such as American 
Express, Expedia, Wego, Flight Centre 
and more, in areas including TMC/
corporate, wholesale, retail, online, 
GDS, airline, hotel and hospitality, 
cruise and rail, meetings and incentives, 
tourism and more.

A launch offer is allowing employers 
to post opportunities on the site at 
no charge until 31 December 2014. 
Employees and employers can register 
for free now at www.jito.co.

tourist route. 
Trips which allow ample time to soak up 

the splendours of a destination and have 
something extra include: 

- Handpicked Indochina: Guests 
spend 15-days on a journey through 
Laos, Vietnam and Cambodia. Travellers 
experience cooking traditional Vietnamese 
dishes with a local resident in suburban 
Saigon away from the well-trodden tourist 
path. Priced from $5,355 per person.

- Turkish Odyssey: Guests step back in 
time at the iconic Pera Palace in Istanbul 
to partake in a traditional afternoon tea 

with the Turkish Odyssey, 12 day through 
Turkey. Priced from $8,199 per person.

For more information visit 
adventureworld.com

AW collection 
features  feedback 

from travellers

Adventure World provides 
opportunities to really 

experience local culture

Handpicked Indochina 
includes Laos
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Zoe Macfarlane is head of marketing at 
JUCY, based in Auckland.

Her appointment comes at a time of 
growth for JUCY with the UK launch for 
JUCY’s new motorhome class, the JUCY 
Casa, from April 2015.

Macfarlane has  a strong tourism and 
insurance background, having most 
recently held the position of e-commerce 
sales and marketing manager at Allianz 
Global Assistance and marketing and 
partnership manager at 1Cover Travel 
Insurance.  Prior to this she spent 
over seven years in high level product 
management positions at Go Holidays, 
Adventure World and Travel Indochina.

Social media will be an important 
part of her portfolio at JUCY and is 
an integral way to connect with the 
JUCY community.  Currently JUCY 
has over 29,000 Facebook fans, 8,000 
Twitter followers and nearly two million 
YouTube views. 

JUCY 
appointment

The tourism industry worldwide has 
been urged to take better care of its lower 
paid employees, for the good of the  
sector itself.

At the recent World Travel Market 
in London, Wolfgang Weinz from 
International Labour Organisation 
explained that more often the people who 
have most interaction with guests - and 
therefore create the atmosphere and 
experience at destinations that might 
encourage people to come back -  are the 
lower paid staff such as the waiters and 
housekeepers. 

‘If these staff are not looked after, this 
will reflect on how they interact with your 
guests,’ says Weinz. ‘What brings people 
back is the memory of whether we are 
well treated. You don’t need to be a hotel 
tourism expert to assess or to know if the 

Industry urged: Take 
better care of employees

atmosphere is friendly and helpful, even 
children can tell it.’

Kevin Curran, of the union UNITE, 
criticised the tourism industry’s 
employment model. He says global 
brands rarely directly employ staff below 
a certain management level, but instead 
franchise out, and thus don’t take direct 
responsibility for the employees’ wages 
and wellbeing. 

‘If the travel sector is serious about 
raising working conditions,’  he says, ‘it 
either has to increase payment to agencies 
and demand they increase training and 
wages, or bring staffing back in house.’

Soren Stuber, from accreditation body 
Travelife, says the organisation now 
includes social issues in its auditing 
process. This includes mandatory private 
interviews with lower paid staff, such as 
housekeeping and kitchen staff. ‘We need 
to strengthen social auditing, and the 
industry has maybe not done enough,’ 
says Soren.

INSPIRATIONAL READING
FOR YOUR NEXT ADVENTURE

ADVENTURE WORLD’S TAILOR-MADE 2015 BROCHURE
SHOWCASES AN INCREDIBLE COLLECTION OF 
HAND-PICKED, CURATED SOFT ADVENTURES.

Featuring over 200 pages of extraordinary trip ideas to 
some of the world’s most exotic and unique destinations. 
If you want to know the unmissable locations, the most 

extraordinary encounters, the absolute best-value stays, 
then contact us now for your free copy...

CALL US

0508 496 753

VISIT US AT
www.adventureworld.co.nz

#EXTRAORDINARYAW
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T: 0508 EXOTIC (0508 396842); 09 410 5060   E:  fez@exotic.net.nz  

NO... not everything is out of equation for Anzac Day 2015 Tours 
- if you have clients with ballots and are still looking for a tour in 
Turkey to include Dawn Service... look no further!!

Fez, the best selling product range for Turkey in New Zealand, 
still has some space available on certain Anzac Day Tours.

Click here... to get a list of tours, availability and pricing or 
contact us for assistance on:

AvAilAbility on 
AnZAC DAy 2015 trips

0508 EXOTIC (0508 396 842);  
09 410 5060
info@exoticholidays.co.nz
www.exoticholidays.co.nzWe Design Lifetime Experiences

Visitors to PAICE 2014 next week will 
have the opportunity to win one of two 
trips to Malaysia, courtesy of Malaysia 
Airlines.

One is a trip to Kota Kinabalu, with the 
first night at the Westin in Kuala Lumpur 
and then two nights at Shangri La Rasa 
Ria and two nights at Shangri La  
Tanjung Aru.

The other flight is for a destination 
in Malaysia of the winner’s choice. For 
that package, Tourism Malaysia has 
donated two nights accommodation in 
Kuala Lumpur and two nights in a choice 
of Langkawi, Penang, Kuching or Kota 
Kinabalu.

Further details are available at the 
Malaysia stand during PAICE next 
Wednesday, 19 November at SKYCITY 
Auckland Convention Centre.

Late Breaks / Industry

Win a trip 
to Malaysia

Sabah is one of the destinations being 
offered for a lucky prize winner who 

visits the Malaysia stand at PAICE 2014 
next Wednesday 19 November

London 
in luxury

Virgin Atlantic (VS) has 
early-bird business class fares 
to LHR from $8585pp incl 
taxes, travelling via SFO or PVG 
(codeshare with NZ). Virgin 
Atlantic’s’ comfortable lie flat 
beds are reputed to be one of 
the longest in any business 
class cabin. Valid for sale till 30 
November 2014, for departures 
to 31 August 2015. Contact 
preferred consolidator or World 
Aviation Systems. 
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‘A diet for a day is probably enough 
for you to decide it’s not actually 
necessary anyway.’

PEARL’s PEARLER

Flights to Zurich From 29 march 2015 CLICK HEREgreat service. 
great people.great fares.

Joined rewards

New PG lounges 
in Thailand

Maxine Wallis

Emirates Airline and Starwood Hotels 
& Resorts Worldwide, Inc have a new 
partnership offering reciprocal benefits 
to Emirates Skywards and Starwood 
Preferred Guest (SPG) members.

The partnership, known as Your World 
Rewards, begins 19 November and allows 
Skywards and SPG elite members who 
register for the programme to elevate 
their earnings and benefits when they fly 
with Emirates or stay with Starwood.

Bangkok Airways has newly 
refurbished domestic passenger lounges 
at Chiang Mai international airport and 
Suvarnabhumi International Airport. The 
airline’s new Boutique Lounge and the 
Blue Ribbon Club Lounge are now open 
for passengers.

Tresarun Sitakalin, ground services 
director of Bangkok Airways says the 
new lounges were designed to maximise 
the space as well as to offer a warmer 
and cozier atmosphere for passengers by 
using different shades of the trademark 
blue color.

Late Breaks / Industry

Exotic’s India 
roadshows

Exotic Holidays, with industry partners, 
will be embarking on roadshows around 
New Zealand later this month. 

The events will start in Wellington 
with an evening at Tulsi Restaurant in 
Cuba Street from 5.30pm to 7pm, 24 
November. The roadshows will then 

India is on show around 
New Zealand later this month

9W fares to Mumbai
Last minute dash for Jet Airways fares 

to Mumbai via HKG. Return fares start 
from $1605pp (incl taxes) for departures 
between 23 Jan - 11 Feb 2015 with a 12 
mth validity. Tickets must be issued by 
15 Nov (tomorrow). Contact preferred 
consolidator or World Aviation Systems.

continue to Napier, 1pm – 2.30pm, 
25 Nov, Indigo Restaurant; Hastings, 
5.30pm – 7pm, 25 Nov, Star of India 
Restaurant; Tauranga, 5.30pm – 7pm, 26 
Nov, Little India Restaurant; Hamilton, 
5.30 – 7pm, 27 Nov, Jaipur Indian 
Restaurant.

is director of business development - 
meetings, incentives, conferences and 
events at The Langham, Auckland.

Wallis has nearly 25 years’ experience 
in the hospitality industry including 
over 10 years in a senior sales role at 
SkyCity Auckland. Previously director 
of sales and marketing at the Bruce 
Mason Centre,  she joins The Langham 
from Alexandra Park.

‘Apart from the modern atmosphere, 
passengers will be treated to a multitude 
of complimentary sumptuous snacks and 
various choices of hot or cold drinks with 
free wifi internet access.’

The refurbished 
lounge at 
Suvarnabhumi 
International Airport
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