
Visiting the naturally formed Red Rocks 
Amphitheatre, hearing about the life of Buffalo 
Bill (and seeing his grave), and taking in the 
views of the Rocky Mountains and (in the other 
direction) Denver from Lookout Mountain were 
among the highlights for the Independent Retail 
Travel Network (IRTN) famil group yesterday. 
The trip to the Wild West ended with a stop at 
Coors Brewery, the word’s largest, in Golden, 
Colorado.

Red Rocks, although natural, was developed 
thanks to the Civilian Conservation Corps, one 
of Franklin Roosevelt’s New Deal programmes 
during the Great Depression, but since then it has 
hosted many great artists. Famously, the Beatles 
played there during their 1964 tour of the US.

At the Buffalo Bill Museum, the group was 
acquainted with the famous controversy 
associated with the western icon’s burial. They 
also viewed artefacts including the head of the 
last buffalo shot, William F Cody, his guns and 
various items of dress.

Full story of the agents’ trip out west in 
TRAVELinc Memo next week. 
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John Key told to ‘move on’

Adventure World’s 
new brochure just 
the beginning

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

Over 120 European destinations ... now that’s Wunderbar!

Kiwi agents get 
into Wild 
West

Horsin’ around… Sunny Anand, Travel 2000; Rob 
Beecher, IRTN; and Denise Holmes, Travel Partners 
dressed for the part at Buffalo Bill Museum, about 

half an hour’s drive from Denver, Colorado

By Stu Freeman in Denver

A call to move on and remind the world that New Zealand 
is a leader in adventure tourism, with world-leading safety 
standards, has followed a bullish tirade against rogue operators 
by the Prime Minister and Tourism Minister John Key. Speaking 
at the TIA Summit, in Wellington on 4 November, Key said 
adventure tourism operators who had not complied with new 
safety requirements would be ‘fined thousands of dollars a day 
and put out of business. We are deadly serious about this. We 
can’t have some rogue operator dragging down a sector which for 
the most part does a really, really good job.’

To date, 108 of 349 notified operators have completed the 
required audit and registration with WorkSafe NZ. A further 199 
are expected to meet an extended deadline of early December.

However Graham Budd, Destination Queenstown chief 
executive, challenged Key, telling him we need to move on, put 
our front foot forward on the world stage and tell them about 
our adventure tourism strengths.  Budd told Travelinc Memo he 
believed the industry understood the need for stringent safety 
standards. 

‘I think we all get that now and I think we can be proud again 
about our reputation for adventure tourism. I’m confident our 
adventure sector is operating to world leading safety standards. 
Our reputation has been built on adventure tourism and now we 
can go out and reassert our position as a world leading adventure 
tourism destination. ‘This is about all adventure tourism, soft 
adventure as well, not just extreme,’ he added.

TRAVEL 
RECRUITMENT 

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

Top Dog’s Top Jobs

www.topdog.co.nz

•	 Accounts	&	Admin	–	Corp	Tvl	–	TD2808
•	 Inbound	consultant	–	Jan/Feb	start	-	TD2802
•	 Shorthaul	Consultant		–	TD2741
•	 Intermed	Corp	Nth	Shore	–	Jan/Feb	start	–	TD2811
•	 Groups	Cons	Sth	Akl	–	Jan/Feb	start	–	TD2812

By Kathy Ombler at TIA Summit
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Stu Freeman reports from Denver

Walk this way
When a city lays claim to being the 

most ‘walkable in the United States’ 
it should not take long for visitors to 
get orientated.

The Independent Retail Travel 
Network (IRTN) group reached 
Denver this week and quickly 
experienced a few of the city’s 
drawcards – walking, shopping  
and beer.

Lisa Bruening, senior tourism 
sales manager at Visit Denver, says 
another advantage for travellers 
is the number of public attractions, 
including artworks and museums, 
around the city. There are also markers 
on many of the historical buildings, 
adding to the ease of a self guided 
walking tour. 

With a couple of hours to spare on 
arrival, the New Zealand agents had an 
early stop at Rockmount Ranch Wear, 
home of the ‘snap’ that replaced plain 
old buttons on western shirts. Founder 
‘Papa’ Jack Weil was also the first to 
commercially sell bolo ties (a neck tie 
with a thin cord of braised leather, 
clasped together with a decorative piece).

Steve Weil, who now runs the store 
with wife Wendy, says his grandfather 
laughed that with all his achievements 
the one he will most be remembered for 
was living to 107 years old and being the 
world’s oldest living CEO (yes he was still 
working).

Rockmount Ranch Wear started 
manufacturing in 1946 but only opened 
the retail store in 2001 (when Jack 
turned 100). 

‘We have stores who carry us all over 

Melanie Allen, Experience Group; 
Steve Weil (with Wuzee), Rockmount 

Ranch Wear Store; Shannell Christmas, 
Small World Travel & Cruise

the word, including New Zealand. But 
this one can be used as an incubator, we 
can introduce new things here and then 
talk to other stores about what works 
well. It’s also a tourist attraction in its 
own right.’

After picking up a few choice Western 
items, the Kiwi agents took a look at The 
Oxford Hotel, which dates back to 1891 
and boasts a Cruise Room, modelled 
on a bar in the Queen Mary. (The room 
opened in 1933 straight after the passing 
of Prohibition.)

Nearby is Union Station, another 
historic attraction (dating back to 1881) 
that remains a transportation hub, 
while also housing dining, shopping, 
entertainment and a 112 room hotel 
(the Crawford). Visitors will also find 
Mercantile Restaurant, which sources 
most of its produce from its own farm. 
‘They take the farm to table concept even 
further than most,’ says Bruening.

The IRTN group also spent time 
in the Tattered Cover Book Shop, an 
independent community bookstore that 
has been serving Denver’s readers for 

Anyone visiting Denver should not 
be alarmed by the occasional rumbling, 
even if it does sound like the roaring 
of a lion or the clattering of a train – 
that’s just one of the city’s many public 
artworks.

‘We’ve got talking sewers and there are 
different noises on rotation,’ says Lisa 
Bruening of Denver Tourism. ‘They are 
designed to make people have a bit of a 
laugh.’

A more famous and easily 
photographed piece of work can be 
found at the Denver Convention Centre 
– a massive blue bear peering into the 
centre’s window. The work is called ‘I 
See What You Mean’ but the locals refer 
to it by the imaginative name of Blue 
Bear.

Public art installations are everywhere 
in the city, but there are a few places to 
start looking if you are short of time. The 
16th Street Pedestrian mall features a lot 
of it (watch out for the painted cows) and 
there is always outdoor artwork around 
the museums.

Of course, anyone who wants a real 

Anyone for art?

fix of art should head inside these 
museums – among the best of which 
are the Denver Art Museum, History 
Colorado Centre (not so totally focused 
on art, but certainly presenting exhibits 
in an artistic way), and the Clyfford Still 
Museum.

(See full story in the December issue of 
TRAVELinc magazine)

‘I See What You 
Mean’ dwarfs 

the Independent 
Retail Travel 

Network famil 
group currently  

in Denver

over 36 years.
The first day ended with dinner 

at Rock Bottom Brewery – this 
chain can be found in other parts of 
the USA but started in Denver. It’s 
just a small part of Denver’s beer 
history, that started when Coors 
Brewery opened in 1973 but more 
recently has been associated with 
the craft beer / small brewery rage.

Union Station Denver
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Stu Freeman reports from Denver
The Independent Retail Travel Network 

familiarisation is in Denver Colorado this 
week (having moved on from Chicago and 
the All Blacks). The group is spending time 
shopping, eating, drinking beer, walking, 
drinking beer (well it is the craft beer 
capital of the world the locals say), visiting 
landmarks, museums and art galleries and 
much more.

When in Denver

Evelyn Lee of Midday Travel tastes the fresh 
water from the artesian spring located deep 
beneath the Brown Palace Hotel & Spa

What’s for 
breakfast? Allan 

Posser of Guru 
Travel has not 

seen a morning 
meal like this 

before - at Sam’s 
No 3 Diner

At Rockmount Ranch Wear Store Rob 
Beecher, IRTN; Lisa Bruening, Visit Denver; 
Gareth Waddington, GO Holidays

They call Denver The Mile High City and 
the IRTN group took time to stand on the 

steps of Colorado State Capital exactly 
a mile above sea level – well, that’s what 

the plaque says anyway

We know what we like but we’re happy 
to sample a couple of others anyway. 
Gareth Waddington, GO Holidays; Rob 
Beecher, IRTN; and Allan Posser, Guru 
Travel do what people do when they get 
to Denver – in this case at the original 
Rock Bottom Brewery

So this is where we are now… Lisa 
Bruening of Visit Denver explains the lay 

of the land to the IRTN group

Robyn Neil, Simply Travel 
Nelson (centre); with Jim 
Watson and Anna Leuneburg, 
both Visit Denver at the 
information centre on 16th 
Street Pedestrian Mall

Shannell Christmas, 
Small World Travel 
and Cruise makes 

her own postcard at 
Denver Art Museum

At History Colorado… 
Sunny Anand, Travel 
2000; Allan Posser, 
Guru Travel
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Kathy Ombler reports from Tourism Industry Summit

Providing a reliable, 
seasonal migrant labour 
source for tourism was 
a strongly debated topic 
at the TIA Summit. 
Nigel Bickle, Ministry of 
Business, Innovation and 
Employment deputy chief 
executive, Immigration, 
pledged commitment to 
working with tourism 
employers, at the same time 
he said there was a need to 
guard against exploitation.

‘There are growing 
concerns in a number of 
sectors where temporary migrants are 
being exploited. We need to get better at 
weeding the garden.’

However it was issues around three 
month working visas, visa extension 
delays and restrictive terms that 
concerned two Queenstown operators at 
the summit.

Queenstown Rafting general manager, 
Tim Barke, said there were real 
challenges working with Immigration. 
‘The minimum rate required by 
Immigration for foreign guides is 25% 
higher than our normal rate… so we have 
to lift the rate for our Kiwi guides. We 
pay on the work provided. We have to 
guarantee the foreign workers so many 
hours, so if only two boats go we have 
to take the foreign guides; that’s totally 
contradictory to the aim of employing 
Kiwis.’

Goldridge Resort Queenstown general 

Debate on labour force to keep tourism ticking
manager, Penny 
Clark, complained 
about three month 
working visas for 
Chinese employees. 
‘They are here on a 
six month working 
holiday and we can 
only employ them 
for three months. 
I desperately want 
to keep that person 
I’ve trained for the 
past three months. I 
want guests who are 
Chinese and I want 

them to be looked after. We (can’t give) 
fantastic Kiwi service if we have to start 
training a new person in the peak of the 
season.’

‘In Queenstown we are desperate for 
workers now. It can take me 60 days to 
get a visa extension for a staff worker,’ 
she added.

Bickle said 80% of holiday worker 
schemes had six month terms with no 
restrictions. He also said the working visa 
scheme for Chinese had been increased 
in response to industry demand. ‘We are 
the only western country with a working 
holiday scheme with China.’

Meanwhile TIA chief executive, Chris 
Roberts, says Australia is embracing 
migrants as a source of employment for 
tourism, quoting Australian Immigration 
Minister, Scott Morrison thus: Working 
holiday visas are a stunning success and 
we will be expanding our scheme.’

Dine with us- it’s not your average airport hotel experience.
Beef and Lamb New Zealand “People’s Choice” Award 2013  |  Winner Restaurant of the Year- NZ Culinary Fare 2011                           READ MORE   |   VIEW MENUS

Honoured and humble, those were 
the emotions felt by Real Journeys’ 
commercial director Tony McQuilkin, 
after being presented with the Crowe 
Horwath Internaitonal Sir Jack Newman 
Award at the 2014 Tourism Industry 
Awards in Wellington on Tuesday night. 
Meanwhile James Fitzgerald, founder and 
managing director of Rotorua Canopy 
Tours, won the PATA NZ Trust Young 
Tourism Leader Award, and Skyline 
Queenstown was recipient of the Service 
IQ Visitor Experience Award.

The awards were presented at the 
Wellington Airport Summit Dinner, held 
at Mac’s Brewery Function Centre in 
Wellington.

The longstanding Sir Jack Newman 
Award recognises an individual who has 
made a long and outstanding contribution 
to the New Zealand tourism industry. 
On receiving his award, McQuilkin said 
that to be recognised by your industry 
peers is as good as it gets. Queenstown-
based McQuilkin started working with 
Fiordland Travel (now Real Journeys) 
in 1980, helped established Queenstown 
tourism promotion initiatives, which 

evolved into Destination Queenstown, is 
the chairman of the Queenstown Trails 
Trust and was a strong advocate for the 
preservation of the TSS Earnslaw.

James Fitzgerald said he had chosen 
to work in tourism when he left school. 
‘I chose the industry, I studied it at 
university, then when my friends headed 
off to be lawyers and accountants I got my 
bus licence and drove passengers to the 
West Coast. I was 22 then and it’s still the 
best job I ever had.’

The Tourism Industry Awards and 
Wellington Airport Summit Dinner 
followed the 2014 TIA Summit, held at Te 
Papa on Tuesday 4 November.

Awards honour tourism achievers

Tourism Industry award winners: Tony 
McQuilkin, Real Journeys (Sir Jack Newman 
Award); James Fitzgerald, Rotorua Canopy 
Tours (Young Tourism Leader Award)

Oscar Nathan and Mark Rawson, 
Destination Rotorua Marketing.

Lori Keller, Wai-O-Tapu; Cristine Angus, 
Angus & Associates; Dawn Muir, 
Department Of Conservation 

NIgel Bickle, deputy chief executive 
Ministry of Business, Innovation and 
Employment at the TIA Summit this week

Kathy Ombler reports from Tourism Industry Summit

Debate on labour force to keep tourism ticking

NIgel Bickle, deputy chief executive 
Ministry of Business, Innovation 
and Employment at the TIA 
Summit this week
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Kathy Ombler reports from Tourism Industry Summit
Antarctica is the focus of a 

new strategy to ‘target value’ for 
Christchurch, Malcolm Johns, 
Christchurch International Airport chief 
executive, told the TIA Summit.

‘Targeting for Value’ is a key pillar of 
the Tourism 2015 Strategy, which aims 
to double the current tourism revenue 
to $41 billion by 2025.

Johns said Christchurch is one of 
only five cities and three airports on 
the planet with official gateway status 
to Antarctica. ‘Each year Christchurch 
has 5000 highly educated researchers 
and engineers as visitors and they go 
from Christchurch onto Antarctica. 
Those visitors add $120 million into 
the Christchurch economy every year; 
they are our single highest value visitor 
sector.’

As well, Christchurch has just been 
reappointed for a further three years 
as the Home of the Committee of 
Antarctica Programme, whereby all 
signatories to the treaty that governs 
Antarctica meet in Christchurch twice  

Icy target for Christchurch
a year.

Johns said Christchurch City Council 
has committed to developing a 
strategy focusing around its Antarctic 
relationship. 

‘That strategy is going to be built 
on four pillars. The first is science, 
which drives much of what happens 
in Antarctica. The second is export 
education, with University of 
Canterbury the only university in the 
world to offer courses that include time 
on the ice, for example for studies of 
earth sciences or global warming. The 
third pillar focuses around logistics (the 
bit that happens at the airport) and the 
fourth on tourism, creating a platform 
in Christchurch for the Antarctic story 
to be told.’

Antarctica’s five gateway cities 
are in the process of discussing a 
sister relationship, to tell the story 
of Antarctica around the globe, thus 
enabling that valuable sector of the 
business economy to connect globally, 
he added.

The hidden value of cruising is the 
return business it generates, Cruise New 
Zealand’s Kevin O’Sullivan told the TIA 
Summit. However the advent of larger 
cruise liners presents a challenge to the 
sector, he warned.

‘Cruise passengers visit for a few days. 
They get a taste of New Zealand. It whets 
their appetite for more.’ He said credit 
card tracking revealed that 46% of cruise 
passengers who visited New Zealand  
in 2010 have since returned for a  
longer visit.

O’Sullivan said that 250,000 cruise 
passengers are expected to visit New 
Zealand in the coming season, compared 
with 200,000 in 2013/14. Most 
passengers now come from Australia, 
increasing from 11% of total passengers 
in 2004/05 to 52% in 2013/2014.

Looking ahead, he predicted further 
growth, relating to the size of cruise 
ships and the number of visits to smaller 
ports around New Zealand.

‘Today’s average cruise ship is 261 
metres long. There are currently 43 new 

Cruising for a reccie

ships on the drawing board averaging 
350 metres in length.’ While these will 
carry more passengers, they will also 
bring challenges for New Zealand to 
improve port infrastructure otherwise 
these liners will not come here, he 
warned.

Conversely, he said cruise companies 
are always on the lookout for new 
options. Generally speaking these are 
the smaller ships and a lot of regions, for 
example Stewart Island and Nelson, are 
becoming important cruise destinations. 
Kaikoura is also likely to become an 
important destination for small ships, he 
added.

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.

Kevin O’Sullivan, 
Cruise New Zealand

Enjoying the TIA Summit Awards dinner 
are Jeroen Jongejans, Dive! Tutukaka; Craig 
Wilson, Quality Tourism Development Ltd

Also at the TIA Summit Awards dinner are 
Raewyn Tse, Positively Wellington Venues; 
Chris Roberts, TIA; Emily Byrne, TIA
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New Zealand

Wellington has been given the green 
light by Wellington City Council to 
construct a large-scale convention 
centre.

The convention centre is expected to 
bring up to $25 million in new spending 
to the city each year, contributing to 
significant GDP growth and creating in 
excess of 200 jobs.

David Perks, chief executive of 
Positively Wellington Tourism, says he 
congratulates Wellington City Council 
on securing the development, which 
will see the capital jump ahead of other 
convention centre developments around 
New Zealand.

‘Wellington City Council are taking 
action at the right time. Central 
government recognises the value of 
international business events and is 
directing resource into securing more. 
Having a bespoke facility in the country’s 
culture capital as early as 2017 perfectly 
positions Wellington to capitalize on this 
activity.’

Wellington Convention Centre gets green light

In the year ending June 2013 there 
were 161,292 conference delegate days in 
Wellington, responsible for an estimated 
economic impact of $115 million. The 
Wellington Convention Centre has the 
potential to facilitate more than 57,000 
additional delegate days.

The proposed 4,400 square-metre 
facility, set to open in 2017, will be able to 
host up to 1200 conference delegates and 
have a banqueting capacity for up to 1450 
people, and will be built along with a five-
star hotel in a prime central waterfront 
location.

Artist’s impression of the Wellington 
Convention Centre

Central Christchurch has a new luxury 
boutique hotel, Hotel Montreal. 

It has 25 rooms of 50-70sqm and a 
three bedroom penthouse. All rooms 
feature a private balcony, 50” plasma 
television, iPad, complimentary high-
speed wifi, and art works. An onsite 
gym is also available to guests of Hotel 
Montreal.

Family owned and operated, Hotel 
Montreal offers a personal style of 

New hotel in Christchurch
service, creating a relaxed and enjoyable 
environment. Large grass lawns at Hotel 
Montreal blend into the surrounding 
Cramner Square and Hagley Park. 

The hotel team can create  activity 
packages to suit any guest using local 
guides and access to exclusive properties 
and locations. Hotel Montreal has 
a fleet of three new Landrovers and 
a partnership with  Over The Top 
Helicopters. www.hotelmontreal.co.nz

CLICK HERE
FOR MORE DETAILS

LOS ANGELES from NZD1355 incl return
Childs Fares from 2-15 yrs inclusive.

PARIS from NZD2020 incl return
Add a 2 night stopover in TAHITI at amazing value   
(this applies to both offerings)

New Zealand’s pioneering off-road 
adventure tourism company, Off Road 
Adventures Queenstown celebrates its 
25th anniversary this month.

Still owned and operated by original 
founders Denis and Marilyn Columb, the 
business now boasts a range of adventure 
tourism products, from rentals to tours 
with motorcycles, quad-bikes, four-wheel 
drive and side-by-side buggy tours. A new 
product – the Wakatipu Wine Adventure 
– is being launched to mark 25 years,  
combining a four-wheel drive tour with 
stop offs at local wineries. 

In the late 1980’s Denis Columb was a 
self-employed plumber with a passion for 
motorcycles. When he was approached 
by two German tourists and asked if 
there was somewhere they could hire 
motorcycles, he took them for a ‘three-
hour ride’ that turned into nine hours. The 
business now owns around 135 vehicles.

Groups can stay overnight at Off Road’s 
adventure conference centre in the 
Hakataramea Valley. The property is All 
Black captain Richie McCaw’s former 
schoolhouse, purchased  in 2005 and 
converted into a remote off-road base 
that can sleep 40 people, has a bar, tennis 
courts and swimming pool, all surrounded 
by a stunning mountainous landscape.

It’s no secret that Queenstown is known 
as the adventure capital of the world 
and Off Road Adventures has taken over 
250,000 clients on exhilarating trips 
over the years, including its fair share of 
famous names.

‘We’ve had lots of fun showing 
celebrities our mountain tops, including 
Lord of the Rings actors Orlando Bloom, 

Sean Austin and Elijah Wood. We’ve 
featured on ‘The Amazing Race’, Scott 
and I entertained Henry Cole from ‘The 
World’s Greatest Motorcycle Rides’, and 
Lachie played host to Jason Mamoa from 
‘Game of Thrones,’ says Columb.

Queenstown adventure operator turns 25

Off Road Adventures Queenstown is a family affair 
with all four children working for the company: 
from left, Lachie, Scott, Brendan, Alanna, Denis and 
Marilyn Columb

Oamaru and Waitaki Valley guest nights 
have jumped by 20.5% for the 12 months 
to August 2014. International visitors rose 
28% while domestic numbers increased by  
17.5% according to Statistics New Zealand 
Commercial Accommodation Monitor. 
Oamaru was named New Zealand’s 
‘coolest’ town in the latest edition of 
Lonely Planet and was named ‘Sharpest 
Town’ after a public vote by TVNZ’s Seven 
Sharp.

As well as boasting the  country’s oldest 
public gardens, two penguin colonies 
and cycling trails, it is also home to New 
Zealand’s Steampunk movement and 
annual Steampunk Festival. Oamaru 
has one of New Zealand’s finest historic 
precincts.

Oamaru numbers jump
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FIVE THINGS I DIDN’T 
EXPECT TO FIND...
1.	 I	didn’t	expect	to	find	a	pocket	of	the	

countryside	in	the	Hunter	Valley	with	a	
restaurant	(Bistro	Molines)	that	made	me	
feel	like	I	was	transported	to	France.

2.	 I	didn’t	expect	the	brilliant	combination	
at	QT	Sydney	-	it	is	such	an	Aussie	thing	
to	be	able	to	combine	sophistication,	a	
great	sense	of	fun	and	professionalism	all	
at	the	same	time.

3.	 I	did	expect	it	-	but	it	still	surprised	me	
any	way	-	the	stunning	weather		
in	August!

4.	 I	didn’t	expect	to	learn	so	much	at	the	
Sydney	Cooking	School	at	the	Sydney	
Fish	Market,	great	tips,	expertly	delivered

5.	 I	really	didn’t	expect	to	find	one	of	the	
country’s	top	chefs	cooking	and	dishing	
up	food	at	the	Eveleigh	Markets	-	such	
a	great	connection	to	the	diners	-	Kylie	
Kwong	from	Billie	Kwong.

Pick of the 
Crops

This	week	I	head	just	north	of	Sydney	
to	the	world-class	wine-growing	region	of	
the	Hunter	Valley.	With	a	drive-time	of	just	
under	two	hours	from	Sydney,	the	region	is	
a	favourite	weekend	breakaway	for	locals	as	
well	as	being	a	popular	city	extension	visit	
for	visitors.	
The	Hunter	Valley	and	Upper	Hunter	

combine	to	be	Australia’s	most	visited	
wine	region	and	is	home	to	150	top-class	
wineries,	vineyards	and	cellar	doors	and		
65	restaurants	and	more	than	180	places	
to	stay.
For	this	visit	I	was	lucky	enough	to	fly	

in	to	the	Hunter	on	a	45-minute	scenic	
helicopter	flight	with	Slattery	Helicopters.

The	Hunter	Valley	region	is	compact	and	
with	a	number	of	excellent	tour	options	to	
get	around	the	vineyards.	One	of	the	top	
picks	is	the	much-lauded	Audrey	Wilkinson	
Vineyard	which	was	recently	rated	by	
Gourmet	Traveller	Wine	as	one	of	the	Top	
10	Cellar	Doors.	Perched	atop	a	foothill	of	
the	Brokenback	Mountain	Ranges,	this	is	an	
absolute	must	see	and	taste.	The	range	of	
eateries,	cafés	and	cellar	door	cheeseries	are	
plentiful	and	of	excellent	quality,	however	a	
few	favourites	sampled	included:	
Bistro	Molines.		Set	among	the	peaceful	

surrounds	of	Tallavera	Grove,	overlooking	
a	valley	of	terraced	vineyards	and	grazing	
cattle.		Awarded	a	Sydney	Morning	Herald	
Good	Guide	Chef’s	Hat	in	2010,	2011	and	
2012	Bistro	Molines	combines	the	finest	

Sweeping	in	through	the	rolling	hills	and	
vast	acres	of	wineries	proved	to	be	the	
perfect	entrée	to	the	Hunter.	
Renowned	for	its	crisp	Semillon	and	

Shiraz	varieties	the	Hunter	region	is	a	
taste	sensation	with	great	wines	being	
accompanied	by	exceptional	gourmet	
experiences.	
Savouring	Australia
Hunter	Valley	
Upper	Hunter

food	with	relaxed	friendly	service	and	
European	influenced	serenity.	
SABOR	in	the	Hunter	is	the	Valley’s	newest	

sweet	spot,	offering	an	abundance	of	classical	
&	seasonal	desserts	paired	with	wines,	
dessert	wines	and	ports	from	the	Hunter	
region.	Indulge	in	multi-award	winning	
Portuguese	chocolate	mousse,	decadent	
cakes	and	pastries,	hand-made	chocolates,	
and	gourmet	ice	cream	in	what	will	be	a	
memorable	culinary	experience.	

SARAH SAVOURS SYDNEY AND BEYOND

http://34.gs/nsw-savouringaustralia
www.visitnsw.com/destinations/hunter/hunter-valley
www.visitnsw.com/destinations/hunter/upper-hunter
www.slatteryhelicopters.com.au
www.audreywilkinson.com.au
www.bistromolines.com.au
www.saborinthehunter.com.au
http://www.qtsydney.com.au/
http://sydneycookingschool.com.au/
http://www.eveleighmarket.com.au/


Australia

One&Only Resorts, a subsidiary 
of Kerzner International Holdings 
Limited, has been appointed to 
manage Emirates Wolgan Valley 
Resort and Spa.

This will be One&Only’s second 
resort in Australia, along with 
One&Only Hayman Island which 
reopened in July 2014. The Wolgan 
Valley property becomes a One&Only 
early next year.

The first Hotel Jen has 
opened in Brisbane, with the 
transformation of the former 
Traders Hotel Brisbane into 
a refurbished 191 guest room 
hotel located on Roma Street 
in the heart of the CBD.

In Brisbane’s initial opening 
phase one stage, guests enter 
the hotel via a ‘graffiti’ mural 
entrance, commissioned and 
designed by local Brisbane artists, before 
receiving a free welcome drink. Supported 
by cutting edge technology, guests 
will receive free wifi throughout the 
property; mobile charging devices to keep 
connected and a smart phone app for easy 
check-in, and order services including 
food, beverages and spa treatments.

Home comforts include laundry 
wash and fold service at one price for 
unlimited items in the laundry bag; a 
PressReader app with free access to 2,500 
publications, replacing the traditional 
morning paper; and free coffee and 
snack-box-to-go options after breakfast.

The hotel features a vending machine; 
an organic ‘SkyGarden’, growing over 
20 vegetables and herbs, which the 
kitchen uses on a daily basis plus two bee 
hives; and a Hotel Jen ‘Coffee Cube’ - a 
repurposed shipping container situated 
outside the hotel.

The second phase, from January 2015, 
will include a Celebrity Cooking School; 
NEST Restaurant serving modern Asian 
cuisine, blended with local flavour and 
Hotel Jen Spa.

Greg Dogan, president and CEO of 
Shangri-La Hotels and Resorts, says the 

First Hotel Jen opens in Brisbane

opening of Hotel Jen in Brisbane, the first 
for the brand in the Australian market, 
is a significant milestone in the ongoing 
plans to launch Hotel Jens across the 
region.

‘The next step in our overall strategy 
is to launch the Hotel Jen brand in nine 
key gateway cities across Asia Pacific by 
March 2015.’

Traders hotels in Penang, Manila, 
Maldives, Johor Bahru, Beijing and 
Shenyang will be rebranded from 
November 2014 to March 2015.

GO Holidays has an exclusive 
deal to Turtle Beach Resort on 
the Gold Coast, including seven 
nights accmmodation and a Village 
Roadshow VIP Magic Pass for 
Warner Bros, Movie World, Sea 
World and Wet’n’Wild for 2A2C 
(2-13 yrs). Prices start from $549pp 
share twin on the stay seven/pay five 
night deal. Vaild for sale till 30 Nov, 
for travel commenced and completed 
by 30 June, 2015. Black outs and 
conditions apply. 

Click here to download the flyer.

Business Events Port Douglas (BEPD) is 
the new name for Port Douglas incentives, 
the organisation charged with growing 
opportunities in the conference and 
incentive market in the Port Douglas 
region. 

Natalie Johnson, chair of newly 
rebranded BEPD, said it was the right 
time to relaunch with strong interest and 
demand for business events in the region. 

‘When Port Douglas Incentives was 
formed in 1996 our target market was very 
different. The majority of business to the 
Port Douglas and Daintree region at that 
time was from North America and was 
pure incentive. 

‘Today, the mix of business events to 
the destination is very different. The 
majority of events are domestic corporate 
conferences, followed by international 
incentives. 

‘The new name of the organisation 
reflects the change in this mix and 
becomes more inclusive and attractive to 
both professional conference organisers 
and incentive houses,’ she says.

‘The understanding by the industry of 
what the term ‘business events’ means will 

Traders Hotel in Brisbane has 
become Hotel Jen

New name for Port Douglas Incentives
ensure when making appointments with 
key stakeholders, they will see we cover 
the entire range of business events, not 
just incentives.

The name change also aligns with the 
national and regional bodies Business 
Events Australia and Business Events 
Cairns Great Barrier Reef. 

One&Only in Wolgan

Con-X-ion Airport Transfers has been 
awarded the Gold Coast Business Excellence 
Award for Tourism, Hospitality and Events 
for October 2014.

The Gold Coast Business Excellence 
Awards are the region’s most comprehensive 
and prestigious business honours.

All winners will be considered for the 
annual Tourism Hospitality and Events 
Award where the supreme award will be 
presented at the GCBEA Gala Awards 
Presentation Ball on 29 November.

Con-X-ion Airport Transfers wins award

GO’s stay/pay deal at 
Turtle Beach Resort

Con-X-ions 
team - Paul 
Stratton, Stuart 
Stratton, David 
Goodenough 

tRavelinc Memo  7 November 2014   8

http://www.gogogo.co.nz/goflyers/goflyerpopupmvc.asp?id=10036&brand=&agid=&broker=


Cherie Final reports from Stars Sports & Event’s Melbourne Cup tour

One of the world’s most vibrant racing 
carnivals, Melbourne Cup Carnival, brings 
both horse enthusiasts and people with 
little or no racing knowledge to a week 
long ‘destination’ event of the year.

Meredyth Morgan from Stars Sports 
Tours & Events escorted a large New 
Zealand group to the event this week with 
hosts racing reporter Des Coppins and 
avid horse rasing fan Kel Munro. 

‘We give our clients exclusive 
opportunities that they would not 
normally experience if they were travelling 
alone, she says. Kel Munro has been a 
host for the Melbourne Cup for 33 years 
and Des Coppins for 23, drawing on his 

Melbourne Cup week a hit with Kiwis
experience as a racing journalist, TV 
presenter and talk back host..

This year the high calibre of guests 
introduced by Munro and Coppins 
included Lisa Latta, respected New 
Zealand horse trainer, top New Zealand 
jockeys James McDonald and Gary Willet, 
as well as Tom Wood, New Zealand’s 
youngest racing commentator and Mike 
Dillion, New Zealand Herald racing 
journalist.

The eight day  itinerary included the 
Flemington AAMI Victoria derby day, 
visiting a racing stable and former well 
known jockey Gary Willets, the Emirates 
Melbourne Cup, a day in the country for 
the Kyneton Cup and the Crown Oaks day 
at Flemington.

Also included was a welcome breakfast, 
Melbourne river cruise dinner, post cup 
drinks and nibbles and a farewell wine and 
beer party.

Meredyth Morgan, Stars Sports Tours & 
Events; Marilyn Munro, tour co-host and 
Cherie Final, ProMag Publishing Ltd

Winning tickets at the Kyneton Country race 
meeting - Kel and Marilyn Munro and Des 
Coppins, Stars Sports Tours & Events

Tour hosts Des Coppins and Kel Munro 
give tips for the Melbourne Cup

Emirates Melbourne Cup racehorses 
parade before the race

Finish post at the Kyneton 
race meeting

Meredyth Morgan, Stars Sports 
Tours & Events and Lisa Latta, NZ 
top horse trainer at the Emirates 
Melbourne Cup

Des Coppins, Stars Sports Tours 
& Events; James McDonald, NZ 
winning Jockey and Meredyth 
Morgan , Stars Sports Tours & Events

Meredyth Morgan, Stars Sports Tours 
& Events with co-hosts Kel and Marilyn 
Munro at the Melbourne Cup
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Agents on famil in Fiji

Tourism Fiji hosted 48 agents this week 
on five different famil itineraries to the 
Mamanuca island group; the Yasawas; 
Sun Coast and Suva; Coral Coast and 
Pacific Harbour; and Fiji’s North.

The aim was to  agents to key 
destinations and products showcasing a 
wider Fiji experience to what they may 
be familiar with and to broaden agents’ 
knowledge of Fiji so they can ultimately 
tailor the best itineraries for Kiwis looking 
to travel further afield in Fiji.

Enjoying the views on the Sun Coast famil are Kayla 
Harding, House of Travel; Adrienne Reid, A Walkers 
World; Gayle Papworth, Air New Zealand Holidays; 
Brooke Lietz-Lowe, Flight Centre; Yvonne Wilson, 
NZ Travel Brokers, Barbara Biggs, Flight Centre; 
Daniel Hayward, Flight Centre and Jennifer Forrest, 
Tourism Fiji

Fiji covered 
far and wide 
on famil

We caught Jeremy Pourau, Harvey World 
Travel taking time out on a hammock 
during the Sun Coast famil

Enjoying the Yasawa famil are Cameron Taylor, 
Tourism Fiji; Victoria Hamilton, Flight Centre; Nicola 
Fair, Air New Zealand Holidays; Eka Dravikula, South 
Sea Cruises;  Jo O’Gorman, Travel Managers; Michael 
Fernandes, Beyond 2000 Travel; Margaret Rouse, 
Mondo Travel; Renee McDonald, Flight Centre; 
Richard Harrison, Flight Centre; Claire Conroy, 
House of Travel; Gail McAllister, Travelsmart and Bev 
Wallace, Travel Managers

Diving at Mantaray 
Island Resort are 
Renee McDonald, 
Flight Centre; 
Nicola Fair, Air New 
Zealand Holidays; 
Eka Dravikula, 
South Sea Cruises; 
Cameron Taylor, 
Tourism Fiji; 
Margaret Rouse , 
Mondo Travel

At Matangi Private Island Resort (north famil) are
the managing director of Matangi Island Resort, 
Noel Douglas (standing); Andy Connor, Flight 
Centre Albany; Megan Batterton Travel Managers; 
Tanya Cross, United Travel Ferrymead; Sharon 
Lacassie, Atlas Travel and Amanda Macleod, House 
of Travel Browns Bay (front). 

Foot spas were the order of the day on the 
northern famil at JeanMichel Cousteau Resort 20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014
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Pacific

Educational focus for PAICE

*Terms and conditions apply. Price subject to change due to currency fluctuation. Specific travel periods apply.

www.aircalin.com or (09) 977 2238

New Zealand to 
New Caledonia from

AMAZING
EARLYBIRD FARES

Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

599$

LIMITED OFFER. ALL TAXES INCLUDED.

RETURN
EX AUCKLAND

Paul Cutler is 
director of sales 
and marketing for 
Outrigger on the 
Lagoon, Fiji, and 
Castaway  Island, Fiji. 
He is based in the new 
Outrigger Sydney office in Australia. 

Most of Cutler’s employment has been 
in Australia, with a focus on Asia-Pacific 
hotels and resorts. His most recent 
position was as the Australia-based sales 
and marketing manager for Fiji’s Nanuku 
Resort and Spa. His sales and marketing 
background also includes experience as 
sales manager - conference and corporate 
for Newport Mirage/Bayfield Hotels; sales 
and marketing manager for Plantation 

Shivanjani Lata of Outrigger on 
the Lagoon Fiji’s Bebe Spa has 
been named 2014 spa therapist 
of the Year at the Australasian 
Spa Association’s (ASpa) annual 
conference in Melbourne. Lata, 
who was born in Lautoka but now 
lives in Olosara, Sigatoka, has been 
working at Outrigger on the Lagoon 
almost four years.

Spa winner

Island and Lomani Island Resort; director 
Australia/New Zealand for Continuity 
Marketing; regional sales manager, 
leisure, for Le Méridien Hotels & Resorts; 
sales manager Australia for Blue Lagoon 
Cruises and Tapa Holdings; national sales 
manager for Driveaway Holidays; and 
with Shangri-La Hotels and Resorts.

Cutler for 
Outrigger

Two educational business travel forum 
seminars provide another reason for 
those who organise offshore incentives, 
conferences and events to attend PAICE 
on November 19.

Dinamics director Diana McIlwrick’s 
seminar, ‘Thinking outside the square 
for your group incentive travel’, will look 
at taking incentive groups off the beaten 
track, and explore what’s hot in the 
global incentive travel scene.

The second seminar, ‘How to manage 
working with a hotel partner for your 
business events’ will be presented by 
Franck Hesse, area director of sales 
and marketing New Zealand, and Julie 
White, director of key accounts New 
Zealand, both of InterContinental 
Hotels Group (IHG).

Global hotel trends, how to buy better 

and how to work with a hotel partner to 
get the best results for all stakeholders 
including touch points with clients are 
areas that will be explored.

The seminars are scheduled for 10am 
and 3pm respectively.

PAICE, being held at the SKYCITY 
Auckland Convention Centre, is free to 
attend any time between 9am and 5pm. 

New Zealand based organisers 
of offshore functions and events, 
corporate meeting and travel planners, 
special interest tour operators, travel 
brokers who handle incentives and 
other group bookings, wedding 
planners and professional conference 
organisers will all benefit by attending 
PAICE 2014.

To attend register online at 
www.paicexpo.co.nz/visitor-registration

A number of prizes will be up for grabs 
when buyers visit the Fiji village at PAICE 
2014 on Wednesday 19 November at 
SKYCITY Auckland Convention Centre.

Radisson Blu Resort Fiji will be running 
a business card draw offering the chance 
to win two nights stay, including breakfast 
for two.

Shangri-La’s Fijian Resort & Spa will 
have two nights accommodation up for 
grabs including breakfast.

Buyers can visit Sofitel Fiji to find out 
how to go into the draw to win three 
nights accommodation with full breakfast 
daily.

And Tourism Fiji has four baskets of 
‘Essence of Fiji’ spa products to give away. 
www.paiceexpo.co.nz/

Fiji prizes at PAICE

Senikai Spa 
products will be 

at PAICE 2014
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INSPIRATIONAL READING
FOR YOUR NEXT ADVENTURE

ADVENTURE WORLD’S TAILOR-MADE 2015 BROCHURE
SHOWCASES AN INCREDIBLE COLLECTION OF 
HAND-PICKED, CURATED SOFT ADVENTURES.

Featuring over 200 pages of extraordinary trip ideas to 
some of the world’s most exotic and unique destinations. 
If you want to know the unmissable locations, the most 

extraordinary encounters, the absolute best-value stays, 
then contact us now for your free copy...

CALL US

0508 496 753

VISIT US AT
www.adventureworld.co.nz

#EXTRAORDINARYAW

Europe

York, England’s tourist office has 
created the world’s first scented visitor’s 
guide.

The guide Smell York catalogues some 
of the English city’s most distinctive 
aromas and corresponding tourist 
attractions.

Twelve attractions are pictured in the 
booklet (one for each month), and each 
image is infused with an associated smell. 
Tourists scratch and sniff to experience 
the fragrances, which range from rather 
classic notes such as tea, chocolate and 
wild fern to some more unusual odors.

In a nod to the legend that York is one of 
the UK’s most haunted cities, the tourist 
office included a page with ‘the haunting 
aromas of ghosts’, represented by rose 
and sulfur. Tourists can also experience 
the smells of the railroad or the horse 
track.

Guided by 
smell

A new touring train in Ireland - 
Belmond Grand Hibernian – is expected 
to launch in summer 2016. 

Belmond Grand Hibernian will be the 
first luxury overnight rail experience 
of its kind in Ireland with plans for 
tours of the open countryside, coastal 
scenery and cities of both the Republic 
of Ireland and Northern Ireland.

Belmond has acquired 10 carriages 
from Iarnród Éireann Irish Rail 
which the company will transform 
into a luxury sleeper train with 
accommodations for up to 40 guests 
travelling in 20 ensuite cabins. The 
interior design project is being carried 
out by James Park Associates, which 
has worked on other train projects for 
the company including the Belmond 
Northern Belle and Eastern & Oriental 
Express.

New luxury train
in Ireland

Fez Travel, represented in New Zealand by Exotic 
Holidays, has released its 2015 brochure. Fez 
Travel specialises in small group tours of Turkey, 
20 passengers max and caters to all age groups. 
Fez offers flexibility, guaranteed departures with 
minimum two people, English speaking guides and 
no single supplement for solo travellers by utilising 
the single share policy (unless requested).

Earlybird discount of 15% is available. Contact 
Exotic Holidays on 0508 396 842 email: info@
exoticholidays.co.nz

Download the latest Fez flyer here

2015 Fez brochure out
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Cruising

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 Up to 20% off Eurostar fares from $75pp 
for travel until 31st  March 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to book

Call 09 377 5415 

Shore Excursions
Ever wondered how cruise lines are able 

to showcase literally thousands of shore 
excursions all over the world at the same time?

What appears to be very easy on the surface 
is in fact a complex supply chain with several 
layers of involvement to ensure maximum 
enjoyment for the cruise passenger.

In each cruise region, cruise lines appoint an 
Inbound Tour Operator (ITO) to put together a 
wide range of shore excursions.

Walking tours, wilderness and wildlife, sport 
and recreation, entertainment and culture, 
wine and food and soft adventure tours are all 
examples of the sort of shore excursions cruise 
lines look to offer passengers in each port.

It is the role of the ITO is to then effectively 
act as the cruise line’s travel agent by working 
with local suppliers. They are the destination 
experts in putting together shore excursion 
options that are designed to appeal and deliver 
good value. 

For a supplier to be included in a shore 
excursion programme, consideration is given 
to accessibility, distance from port, capacity to 
cater for groups, uniqueness, duration of the 
stop and above all the ability to be flexible on 
timing and numbers. 

The cruise line’s on board shore excursion 
manager who appears to know everything 
about everything (and often does) is actually 
liaising with the appointed ITO behind the 
scenes to ensure all ground operations run 
smoothly. Passenger feedback from shore 
excursions is closely 
monitored by cruise 
lines to ensure future 
visits to particular 
ports continue to 
achieve a high level of 
guest satisfaction.

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

Early birds are out for 2015 on the 
Jayavarman and the Jahan vessels 
for river cruising from Saigon to 
Siem Reap or vice versa. Travel is 
available on the seven and four night 
departures in both superior and 
deluxe cabins with bookings up until 
the 31 December 2014.  Email sales@
activeasia.co.nz

Delux cabin sailing on the Mekong River

Mekong river early birds

As part of its ‘Our Marvellous Oceans’ 
partnership with Marine Conservation 
Institute, Holland America Line has 
created a programme that highlights and 
educates guests and crew about marine 
protected areas around the world.  

Developed with the team at Marine 
Conservation Institute, the programme 
will educate guests and crew through 
on-board presentations by shipboard 
personnel. 

In New Zealand, regional programmes 
include a nature cruise to observe 
Hector’s dolphins at the Akaroa Marine 
Reserve at Akaroa.

Topics will cover what a marine 
protected area is and how to visit one 
without causing harm to the habitat 
and wildlife. This information can be 

HAL educates on marine protection
enhanced through participation in 
featured shore excursions.

The goal of the partnership is to 
promote marine protected areas around 
the world — especially in those regions 
where HAL ships sail.

In the Caribbean, the programme will 
largely focus on marine life and a variety 
of tropical ecosystems. For example, 
in Key West, Florida, guests can go 
snorkeling in the Florida Keys National 
Marine Sanctuary to see the area’s 
beautiful coral reefs.

In San Juan, Puerto Rico, cruisers can 
embark on a night-time kayak adventure 
into the bio-luminescent bay at Laguna 
Grande of Fajardo to learn about the 
water’s organisms and see how they 
‘light up’ at night.
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Asia
Tourist arrivals to Malaysia continue to 

grow despite a challenging year, bringing 
it closer to achieving the 28 million tourist 
arrivals target for Visit Malaysia Year 
2014.

 From January to July 2014, Malaysia 
recorded 16.1 million tourists, an increase 
of 9.7% compared to 14.7 million tourist 
arrivals for the same period last year.

The top five tourist generating markets 
to Malaysia from January to July 2014 
were Singapore (8,236,079), Indonesia 
(1,583,786), China (997,370), Brunei 
(699,763), Thailand (773,160).

Countries that registered double-digit 
growth in July were Japan (+28.1%), New 
Zealand (+23.0%), Australia (+17.6%), 
India (+16.2%) and South Korea (+12.8%). 

Malaysia numbers up 
Exotic Holidays reminds agents that 

it has a wide selection of packages, 
sightseeing options and accommodation, 
including 24 hour check-in, in Dubai. 
Rahul Sharma from Exotic says his team is 
familiar with Dubai and can advise on the 
best places to stay, eat and shop. 

‘Many of our properties are hand 
chosen and we can suggest the best hotel 
location for corporates, families, singles 
and groups. We are also familiar with the 
many festivals and tournaments available 
year round.’ All transfers are by private 
air-conditioned vehicle with local English 
speaking guides, and Sharma says now is 
the perfect time to book Dubai with the 
early bird deals in the market.

Email info@exoticholidays.co.nz

Peregrine Adventures has introduced 
Taiwan to its Asia programme for the 
first time, foreseeing the small island 
off the coast of China as the hottest new 
destination in the region. Peregrine’s 
Treasures of Taiwan is a nine day trip and 
costs from NZD $3067 per person. Four 
departures are available in 2015 between 
March and October. 

The tour begins in Taipei, home to four 
million people, with a visit to the night 
markets where the cuisine is spiked with 
flavours from China, Japan and Portugal. 

The trip also includes: 
• Cycling around Sun Moon Lake, named 
as one of the top 10 cycling spots in the 
world by CNN; 
• Yangmingshan National Park, known for 
natural hot springs, sulphurous rock and 
volcanic openings; 
• Traditional paper making workshop; 
• Traditional lunch with the Thao 

aboriginal tribes. 
• Hiking through the marble canyons on 
the Shakadang Trail in Taroko Gorge, an 
18km marble wall with an abundance of 
wildlife; 
• A visit to the Yilan Whiskey Distillery, the 
only one in Taiwan; 
• The gold rush town of Jiufen, known for 
its amazing street food; 
• Yehliu National Park known for its 
hoodoo stones and thin spires of rock.

Peregrine launches Taiwan
Taiwan’s Sun Moon Lake

Korea’s Gangwon Province has 
published a free coupon book offering 
visitors discounts on restaurants 
and places to visit in the region.  The 
discount coupons in the free booklet 
are valid until 31 March, 2015. 

Pyeongchang in Gangwon province 
host to the 2018 Winter Olympics.
Yongpyong (Dragon Valley) Resort and 
the nearby Alpensia Resort are the two 

Ski Korea discounts
main resorts which will be the centre 
of the main competition venues at the 
2018 Winter Olympics. 

Phoenix Park Resort which is further 
down the mountains near Wonju is 
also a great place to ski, especially 
for families and offers day and night 
skiing. 

Contact Korea Tourism Organization 
- email:  visitkorea@knto.org.au

 CALL NOW
0508 396 842

Yangtze River cruises? Yes, we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

Bangkok Airways has 
joined hands with one of 
Thailand’s most celebrated 
chefs, Chef Mc Dang, to offer 
a new concept and look for its 
in-flight menus. 

Tthe new menus are now 
available on all Bangkok 
Airways flights (domestic and 
international) originating 
from Suvarnbhumi Airport 
while flights originating 
from Samui Airport will 
offer the new menus from 11 
November onwards. 

New in-flight menus 

Discover Dubai
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Asia

China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA

World Journeys hosted the third in 
its series of in-depth agent Masterclass 
training events this week with a focus 
on Asia. Guest speakers represented 
Song Saa Private Island (Cambodia); 
Kamalaya Wellness Resort Koh Samui; 
Tourism Authority of Thailand; 
Singapore Airlines; Trails of Indochina, 
and Heritage Line.  

The emphasis was on South East 
Asia, with product for discerning 
Kiwi travellers including luxury river 
cruising in the Mekong, Halong Bay 
and Myanmar;  the range of wellness 
programmes on offer at Kamalaya; and 
Singapore Airlines’ First and Business 
Class product on A380 aircraft.

Kim Houston, World Journeys 
Asia product director, says Vietnam, 
Thailand, Cambodia, Laos and 
increasingly Myanmar are all in hot 
demand at the moment, so this was a 
chance to communicate with top sellers 
about Asia.  ‘We tailor-made itineraries 
designed to suit the client, using private 

cars with drivers 
and local English 

speaking guides and adding special 
touches like cooking classes, spending 
time with artisans, or even Vespa tours.’  

A selection of World Journeys’ 
top travel agents were invited to the 
Auckland event, with some being flown 
up from as far south as Cromwell for the 
occasion.  

Nichole Madin from Trails of 
Indochina updated the agents with some 
‘cool experiences’ available for their 
clients. ‘Our special interest tours in 
Vietnam include cooking tours, school 
visits, learning how to make lanterns 
plus a new option - vintage motor cycle 
tours to the Cu Chi tunnels.

‘We also have access to the former US 
Ambassador’s residence and can utilise 
the venue for private cooking classes for 
two or a grand dinner for a group of 80.’ 

Madin described an incentive group 
who were transferred by army jeep to 
the venue and another group who set up 
Saigon street stalls for an authentic taste 
of Vietnamese cuisine.

Carolyn Hedley, The 
Luxury Holiday Company; 
Bev Ellice, Travelsmart 
New Plymouth; Donna 
Hill, Quay Travel; Jan 
Millner, Business World 
Travel; Kim Houston, 
World Journeys; Steve 
James, Fortis Travel; Chris 
Wynne-Jones, House 
of Travel Remuera and 
Robert Numans, Harvey 
World Travel Milford.

Active Asia advises a great rate at the boutique 
Hotel Tara Angkor in Siem Reap, a four star 
property for only $41 pp s/t including buffet 
breakfast and welcome fruit plate. Valid from 1 
April–30 September 2015. sales@activeasia.co.nz

Siem Reap promo

Amari Phuket will a open new 
wing to guests in 2015. Amari 
Phuket has been operating for 
three decades and the new Ocean 
Wing will occupy one of Phuket’s 
prime locations tucked in a 
tropical forest perched on top of 
a hillside above the ocean.

Comprising 148 rooms, divided 
into one and two-bedroom suites with 
extra space for living including a kitchen 
and dining areas, the new expansion 
will bring the total inventory of Amari 
Phuket to 345 rooms. At the heart of 
the new Ocean Wing is a clubhouse 
featuring a free-form swimming pool 

Amari Phuket’s new wing

with a sun deck and pool bar. Additional 
facilities include a fitness centre and an 
exclusive dining and lounge area. Ocean 
Wing guests will also have access to the 
Amari Phuket resort facilities.

Artist’s impression of new clubhouse 
and pool deck overlooking Patong Bay 

at Amari Phuket’s Ocean Wing

Three Marco Polo properties in Hong 
Kong have a ‘stay and sail’ deal for 
travel until 28 February 2015. Stay in 
a Continental Club room at the Marco 
Polo Hong Kong Hotel, Gateway Hotel or 
Prince Hotel (minimum two consecutive 
nights) and guests can have a free 
45-minute cruise around Victoria Harbour 
aboard Hong Kong’s oldest handcrafted 
junk, Aqua Luna. Bookings must be made 
at least seven days prior, conditions apply. 
www.marcopolohotels.com

Free junk
Park Hotel Group (PHG) has been 

appointed to manage a beachfront 
resort in Khao Lak, Thailand and a 
hilltop resort in Bali. The agreement 
with Southsea Group sees PHG open its 
first property in Thailand, Park Hotel 
Khao Lak Beach Resort Phang Nga in 
the first half of 2015. Park Hotel Nusa 
Dua Bali is schedued to commence 
operation in the first quarter of 2015.

New hotels 
- Thailand, Bali

Asia Masterclass
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Social scene

The last of Skal Auckland’s ‘Speaker 
Series’ for 2014 took place yesterday at 
Parnells on the Rose Garden with almost 
50 members and invited guests keen 
to hear from Jim Donegan, US Consul 
General and the newly appointed consul, 
Tracy Brown.

Donegan gave a witty opinion of the US 
vs All Blacks game at the sold out Soldier 
Field in Chicago over the weekend, 
but praised the touring rugby players 
for their efforts in getting out into the 
local community and mixing with the 
residents. 

‘I do wonder if the All Blacks could 
have let the US score a try – but it’s ok. 
This game between the two countries 

goes towards awareness of each nation 
and encourages visitation and business 
interests between the two.’

Tracy Brown, whose postings prior 
to New Zealand included Saudi Arabia, 
Singapore, Iraq and Malta, says she 
wants to dispel the myth that applying to 
enter the US is scary and hard. 

‘It really is easy. New Zealand is one of 
37 countries that is part of the US Visa 
Waiver system. If agents and travellers 
go to www.dhs.gov and follow the ESTA 
link, they can pay the US$14 and then 
they have filled out the paper work. Some 
cases do require an interview – but these 
are scheduled in quickly and are painless. 
We want to encourage visitation between 

The Langham team of 
Frank Lu, Sarawan Singh 
and Michael Shah arrive 
for the Skal lunch

Tracy Brown, consul, American Consulate 
General; Leighton Cameron, VP Skal NZ and 
president Christchurch Skal; Tony Smith, Skal NZ 
President; Jim Donegan, US Consul General and 
Gaye Wood, Skal Auckland President

Sponsors of today’s Skal lunch, the Expedia team, 
Stuart Udy, Ruth Dixon and Chris Jones, were on 
hand to discuss the TAAP Expedia programme. 

Terry Holt, Spencer on 
Byron and Wendy D’Arcy, 
The Travel Brokers

the two countries and so far we are seeing 
an average of 10% growth on visitor 
arrival numbers into America, which is 
all positive.’

Brown alluded to the number of ‘white 
sites’ that look exactly like the ESTA 
travel authorisation, and it is not until 
the end of the application that it becomes 
clear that the charge is more than US$14 
– some as much as US$100. 

‘These are companies that wrap around 
our site – it is out of our control, so 
always go in via the above site.’

The next Skal event is the annual 
Christmas lunch on 11 December at 
the rooftop terrace of the Rydges Hotel 
Auckland. RSVP here

Skal turns 
up roses

Stephen Tanner and Darragh 
Walshe, Walshe Group

On the door is Paul Leigh, Euro-
vista selling Rahul Sharma from 
Exotic Holidays raffle tickets – 
‘Three for $5’

tRavelinc Memo  7 November 2014   17

http://www.skal.org.nz/auckland/auckindex.htm
www.dhs.gov
careers.carlsonwagonlit.com


News 

editor@travelmemo.co.nz
Stu Freeman: Editor
Ruth Scott and Aleisha Moore: Journalists
Trish Freeman and Gary Covich: Graphics
PO Box 60154 Titirangi
Auckland 0642 

Ph: + 64 9 818 7807  Mob + 0274 842 863
Fax + 64 9 818 7864
www.travelinc.co.nz
Copyright: No part of this publication may be copied, 
reproduced or duplicated in whole or in part, without the 
prior written approval of the publisher

TRAVEL &
TOURISM
ONLINE
NEWS

DIGEST
UPLOADED OVERNIGHT MON & THU

TRAVEL &
TOURISM
ONLINE
NEWS

DIGEST
UPLOADED OVERNIGHT MON & THU

‘In Winter, the only bare limbs you 
see are on the trees.....’

PEARL’s PEARLER

Legacy benefits should always be front 
of mind when destinations are considering 
whether to host mega-events, the World 
Travel Market (WTM) heard this week.

The subject was a major discussion 
point at the United Nations World 
Tourism Organisation (UNWTO) and 
WTM Ministers’ Summit.

The UNWTO defined the legacy benefits 
in five ways: building national unity and 
pride through community involvement; 
improving the capacity to attract private 
investment; forming a better prepared 
workforce; achieving a strong positioning 
or repositioning of the brand of the 
host destination(s); and transforming a 
tourism destination.

One such mega-event is the Rugby 
World Cup, which will take place in 
England next year. In a session entitled 
Rugby World Cup – the Potential for 
Sports Tourism, Brett Gosper, CEO of the 
International Rugby Board, said some 
460,000 rugby fans from around the 
world will visit England next year.

The event will  also provide economic 
benefits of £2.5 billion for the UK.

The session, moderated by Keith Wood, 
former British and Irish Lion and captain 
of Ireland, revealed sports tourism is the 
fastest-growing tourism sector, tipped to 
grow by 14% next year, while tourism as a 
whole is predicted to grow by two to four 
percent. 

‘Mega-events’ need legacy

Wellness tourism has been signalled 
out as a significant growth sector at the 
World Travel Market in London.

‘It has been growing organically at 
12% without the huge travel industry 
getting behind it,’ says Spafinder 
Wellness 365 managing director John 
Bevan.

Brighter PR chairman Steve Dunne 
feels wellness has the potential of one of 
the industry’s other success stories. 

Global wholesaler GTA unveiled its 
emutrip tool at World Travel Market this 
week. Emutrip lets retail travel agents 
create, build, edit and organise their 
clients’ travel itineraries, automating 
the process of building a dynamically 
packaged trip and presenting it as a 
customised holiday brochure.

The emutrip app can be downloaded 
from the App Store and Google Play so 
that travellers can view their itinerary on 
smartphones and tablets.

Emutrip is initially a free itinerary 
builder but will evolve over time into a 
sophisticated tool for travellers; accessible 
in store, at home and on the move.

Each itinerary can be created using the 
agency’s own brand and includes flights to 
rail travel, accommodation to activities. It 
can send alerts about delays, cancellations 
or gate changes.

Itineraries are easy to edit with 

NYC & Company has launched a 
visual welcome campaign in JFK 
International Airport that highlights the 
city’s five different boroughs.

‘The JFK Welcome Campaign puts 
every borough in front of the more 
than 15 million visitors who go through 
selected terminals every year,’ says Fred Wellness the ‘new cruise’

GTA unveils free itinerary builder
notes, reminders and additions as 
travellers take advantage of agents’ 
recommendations for excursions, 
sightseeing and attraction options, 
theatre tickets and more. It means agents 
can more easily up-sell and cross-sell 
options that are relevant to individual 
travellers and so earn more commissions.

Emutrip is the first in a series of 
innovations planned by GTA to ‘power 
global travel’ and help the travel 
and tourism industry welcome more 
customers. Eventually evolving into an 
‘all-in-one’ sales tool for travel agents it 
will connect to third party content such 
as local weather and news, promotion of 
special offers, room upgrades, transfers 
or destination services while travellers 
are on their trip.

Although initially only available in 
English, other languages will follow 
throughout 2015. www.emutrip.com,

New York: Promoting neighbourhoods

‘I think, from a travel sector point 
of view, if we can get the consumer 
bought into this, this is going to be the 
new cruise industry.’

Wellbeing Escapes CEO Stella Photi 
says some governments are helping to 
drive the message of individuals taking 
responsibility for their future health.

The comments were made during the 
WTM panel discussion What Exactly is 
Wellness Tourism?

Dixon, president and CEO of NYC & 
Company. ‘It’s a great complement to 
our worldwide promotion of borough 
neighbourhoods and attractions.’ 

This campaign is NYC & Company’s 
most recent promotion of travel to the 
Bronx, Brooklyn, Manhattan, Queens 
and Staten Island.

Kids now from $249 round trip inclusive, sales to 01Dec for travel to  
31May 2015  (conditions apply).

www.airvanuatu.com
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