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The Fastest Boat to Paradise!

Our service 
is all about you
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China Airlines – Full service 3 x weekly flights direct from 
Christchurch to Sydney, Taipei & beyond from Dec 2014

The current Independent Retail Travel Network 
(IRTN) famil to Chicago and Denver is the 
latest illustration of the Stella Group making 
independent agents feel at home, says IRTN’s 
sales and marketing manager Rob Beecher.

The group watched the All Blacks beat the 
USA Eagles 74 – 6 before taking time to explore 
Chicago the next day. The group heads to 
Denver Colorado today and is being hosted by 
Visit Denver. The diverse programme includes 
a visit to the Denver Museum of Nature and 
Science, sampling beer at Wynkoop Brewing 
Company, and watching the Colorado Avalanche 
v Vancouver Canuks ice hockey match.

‘Stella has always had independent agents but 
we formalised IRTN about 2012,’ Beecher says.

The move was made after TravelSmart went 
into liquidation and the IRTN ‘family’ now has 
120 shops. ‘They are still independent but our 
focus is to give people a home, an identity.’

Allan Prosser, of Guru Travel, says that 
thecompany ‘resisted at the beginning’ but came 
on board in the last 12 

Cheering in Chicago:
Agents and All Blacks

Sunny Anand, Travel 2000; Allan Prosser, Guru Travel; 
Holly Galewski, Four Points by Sheraton, Chicago at 

Soldier Field for the USA Eagles v All Blacks match

Adventure World’s new look branding is transitioning into its 
agent programmes with 2015 famils and roadshows focusing on 
the ‘experience’.

The announcement was made at the official launch party of 
Adventure World’s new 2015 Worldwide Collection brochure at 
Ponsonby Central last Friday.

Dave Nicholson, Adventure World general manager New 
Zealand, says the new look and feel of the 

Adventure World’s 
new brochure just 
the beginning

Janet Tucker, House of Travel New Lynn; Angela 
and Peter Manase, Manase Travel Studio

Continued on page 5 Continued on page 3

By Stu Freeman in Chicago.

By Aleisha Moore
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Ticket  
Changer
Ch-ch-ch-changes  
in less than 2 minutes

Reissue like a rock star with Amadeus Ticket 
Changer. Save as much as 25 minutes per 
exchange on almost any full service airline.

Take the strain out of repricing, rebooking  
and reticketing and give yourself the freedom  
to focus on show-stopping service.

Free of charge until 31 December 2014*.  
Find out more

*Offer exclusive to New Zealand Office ID customers only.

http://www.amadeus.com/web/amadeus/en_AU-AU/Amadeus-Home/1259072697720-Page-AMAD_HomePpal


Stu Freeman reports from Chicago

Cheering in 
Chicago: Agents 
and All Blacks
Continued from page 1

months.
‘Most of these agents are single offices 

with two or three staff. Being part of this 
group gives us combined buying power, 
which gives us the best deals with all 
airlines, we couldn’t do that ourselves.

‘The other reason (for joining) is 
the inhouse ticketing system (through 
Air Tickets). It is user friendly and 
everything works. You can have a new 
staff member up and running on it in a 
couple of days. It’s quick and efficient.’

Prosser says there is a sense 
of fairness in the group as well. 
‘Even though some of the group are 
competition, we know there is no 
favouritism.’

For the past year, the network has held 
four famils – Whistler and Vancouver; 
Kota Kinabalu and Kuala Lumpur; and 
Hawaii before the  
current one.

‘I started working on this one as soon 
as it was announced the All Blacks would 
play in Chicago,’ says Beecher. ‘I had 
been talking to Denver a couple of weeks 
before and it is a place we’d like to get 
brochured.’

He says the city combination is 
‘outside the box’ for a USA famil from 
New Zealand. ‘Everyone does Vegas, 
New York, LA and San Francisco. We 
wanted to do something a bit different,’ 

Who are we supporting?...Evelyn Lee, Midday 
Travel and Denise Holmes, Travel Partners at 

Soldier Field for the USA Eagles v All Blacks match

Shannell Christmas, Small World Travel & Cruise and 
Rob Beecher IRTN at the big match in Chicago

‘You see guns, you hear them go off, you 
duck.’

Not your usual opening line for a city 
tour but then the guides’ names are a bit 
different too. Slippery Sloop (aka John 
Biederman) and Southside (Craig Alton) 
ran the Untouchable Tours Gangster 
Tour that the Independent Retail Travel 
Network famil group took in Chicago 
yesterday.

And if it’s gangsters your clients want, 
this is the town for it. Names like John 
Dillinger, Dion O’Banion, ‘Bloody’ Angelo 
Genna and Al Capone (especially Al 
Capone) pepper the narrative like gunshot.

The tour starts near the corner of Clark 
and Ohio Streets. Passengers need to 
get there 15 minutes before start time 

Tour gives shot of history
but won’t have difficulty picking the 
vehicle – a black ‘limo style’ coach. It is a 
one hour and 45 minute tour, with a few 
stops but no getting on and off, livened 
by commentary, music, sound effects and 
even an impromptu raffle.

The tour starts in the North Side of 
Chicago and the story itself begins in 
1920,when women were given the vote 
and then the sale, manufacture and 
distribution of alcohol was banned 
at Federal level. The guide (Slippery) 
connects the two saying that many female 
voters gave politicians the message that 
booze was getting in the way of family and 
home life.

What followed was the rise of 
moonshine, 

Gangsters unite… Evelyn Lee, Midday Travel; 
Gareth Waddington, GO Holidays; Denise 

Holmes, Travel Partners; Robyn Neil, Simply 
Travel and the Untouchable Tours coach

Continued on page 3

says Beecher.
The group includes agents with niche 

markets such as sports and groups, cruise, 
VFR and those in more general travel.

Flights to Zurich From 29 march 2015 CLICK HEREgreat service. 
great people.great fares.
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Stu Freeman reports from Chicago

bootlegging and speak easy bars – the tour 
explains the origin of each term.

The North Side Gang’s tale began with 
Irish Dion O’Banion who met a nasty 
death outside his flower shop (really a 
front) courtesy of Johnny Torrio and his 
young accomplice Capone. Southside and 
Sloop give an interesting account (which 
manages to be gory and amusing at the 
same time) of the Irishman’s violent death.

O’Banion’s successor, Earl ‘Humie” 
Weiss, boasted to Capone ‘I got nothin to 
do wit you till the day I stand over your 
head with a pistol.’ Not a smart thing to 
say – Untouchable Tours gives a graphic 
account of Weiss’s death too, gunned 
down with two other men (a lawyer and a 
moonshiner – the politician got away) in 
a hail of 300 machine gun bullets. Weiss 
himself collected 35 slugs.

George ‘Bugs’ Moran took over then and 
Slippery explains that his tardiness meant 
he missed the St Valentine’s Day Massacre 
– he was sitting at a nearby café instead of 

in the warehouse where the killings  
took place.

Most of the key players though did die 
prematurely before prohibition was lifted 
in 1933. ‘Diamond’ Jim Colosimo took a 
bullet in the back of the head while sitting 
at a café – nobody is sure who snuck 
up and pulled the trigger. Bank robber 
John Dillinger, a master of escaping from 
prison, died in yet another hail of bullets 
– this time betrayed by his girlfriend Anna 
Sage and killed by Melvin Purvis and his 
‘Dillinger squad’.

Capone survived but was imprisoned for 
tax evasion, courtesy of ‘Untouchable’ Eliot 
Ness. 

But not all of the tour is blood and guts 
– it’s also a nice way to get orientated in 
the city and see landmarks the Holy Name 
Cathedral and Schenhoffen Brewery, 
get just a little bit of a taste for Chicago’s 
blues scene, and hear a couple of other 
interesting Chicago facts. Anyone for the L. 
Frank Baum – Wizard of Oz tour?

Tour gives shot of history Continued from page 3

The annual winter wonderland at The 
Fairmont Empress, Victoria, Canada, is 
expanding this year with the addition of 
a skating rink on the hotel’s iconic front 
lawn overlooking the festively lit Victoria 
Harbour. 

Operating from 20 November 2014 until 
mid-January 2015, the covered rink will 
offer public skating 5-9pm weekdays and 
12-9pm weekends. Skate rentals, Skate ‘n’ 
Date nights and Family Skate afternoons 
are options for winter skating. Special 
seasonal festivities include Sunday Skates 
with Santa and Christmas Eve Skating 
with the Elves, hot cocoa and cider. 

www.fairmont.com/empress-victoria/
promotions/skating

Winter wonderland
Americas

Robyn Neil, of Simply Travel Nelson, 
took time out from the All Blacks – 
Eagles game in Chicago to catch up 
with industry news via TRAVELinc 
magazine. Where are you reading your 
copy? Send a photo of you with the 
magazine (from anywhere you like) 
to competitions@promag.co.nz. All 
entries go into the draw to win a bottle 
of wine from the TRAVELinc cellars.

Over 120 European destinations ... now that’s Wunderbar!

Where are you reading TRAVELinc?

The Utah Office of Tourism has 
appointed Canuckiwi Ltd. as its 
representation firm in Australia 
and New Zealand. Canuckiwi Ltd, 
headed by 
Corey Marshall, 
will look after 
travel trade 
strategy, PR and 
media efforts, 
and industry 
alignment across 
both countries.

Utah appoints 
NZ rep
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Adventure World brochure launch

brochure is going to go right through the 
business, with the 2015 famil programme 
being all about experiences.

 ‘I’ve got one set so far and it’s seven 
days Beijing to Beijing walking on the 
wall. So it’s going to be a luxury famil, or 
a cultural one, an active one, a culinary 
one. My roadshow is moving forward too, 
so rather than a South America evening 
we’ll actually do a walking and cycling 
roadshow or a luxury one, and not all 
agents will come to the luxury show, not 
all agents will come to the active show, 
and that’s more the direction we’re 
heading towards.’

The launch party featured traditional 
food, wine and beer from six of Adventure 
World’s most popular destinations at food 
stations set up around the room.

Nicholson says the feedback his team is 
getting from clients who are reading the 
brochure and being instantly inspired to 
travel is awesome.

‘The world has changed and we’ve 

San Francisco - Dublin 5 times per week with Aer Lingus

Vicki Boddington, Gina McCarthy and 
Deanna Tolj, United Travel Newmarket

Louise Levesque, Adventure World; Kamesh 
Kunala, Indian chef; Alkha Daji, Adventure World

The Adventure World team: Louise 
Levesque, Lara Kamionka, Marlene Louw, 
Davina Bicker, and Rachel Mackenzie

Steph Daji, Travelsmart Meadowbank; 
Janet Turner, Travel Productions Ltd

Deanna Tolj, United Travel Newmarket; 
Caryn Young, Adventure World

Dave Nicholson, Adventure World and Rachel 
Thompson, Travel Managers Group Ltd

Su Lee, House of Travel; Lara 
Vettor, Travelsmart

established that clients are wanting 
different things, so we’ve actually 
researched what they want and put 
together the product that they actually 
want.’

Nicholson says the big picture is to 
take the Adventure World brand global, 
with an office opening in Los Angeles in 
January 2016.

Traditional Brazilian cheese 
balls anyone? Marcelo Men-
oita, Brazilian chef

New brochure just the beginning... Continued from page 1

Gordon Gillan, Travel Corporation 
and John Willson, United Travel
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Stu Freeman reports from ITB Asia

Global business travel spend is expected 
to reach a record US$1.18 trillion by 
2014, with nearly 40% coming from Asia 
Pacific. This is according to the Global 
Business Travel Association (GBTA), 
which released the latest figures from 
its Business Travel Index (BTI) outlook 
report at last week’s three day trade travel 
expo, ITB Asia 2014.

‘The evolution of the business travel 
sector in Asia Pacific is leading key 
industry players from across the world to 
focus more intensely on this market. At 
ITB Asia, we hope to leverage this strong 
growth and maintain our position as the 
region’s main marketplace for business 
travel opportunities,’ says Christian Göke, 
CEO Messe Berlin, organiser of ITB Asia.

‘The meetings and incentives sector 
in particular is growing exceptionally, 

Business travel spend heads for record
accounting for over half of the total 
business travel market. It is a resilient 
segment that is outpacing traditional 
corporate travel,’ adds Göke. 

ITB Asia, which is now in its seventh 
year, has close to 750 exhibitors. The 
show has seen strong support from the 
business travel segment and an increase 
in international representation with 
exhibitors from 76 countries and regions.

Exhibitors showing a strong 
presence this year include the Spain 
Tourism Board, Brand USA as well as 
the Philippines Tourism Board and 
Indonesia’s flag carrier, Garuda Indonesia, 
both of which have increased booth space 
by 200% and 300% respectively. 

This year also sees the strongest buyer 
participation to date, with 14% more 
buyers compared to 2013.

Medical tourism: opportunity for agents
Opportunities already abound for 

travel agents to become medical tourism 
facilitators and the sector is set to grow 
considerably, delegates at ITB Asia heard 
last week.

Charlie Rodriguez, marketing and 
engagement coordinator with the Medical 
Tourism Association (MTA), says more 
countries and more hospitals are keen to 
be involved and the number of patients 
travelling is also increasing.

‘Agents already offer the knowledge they 
have of destinations, the approach with 
medical tourism is no different. Identify 
target markets, choose the destination 
or destinations you are interested in 
promoting, develop action plans and a 
time line and always focus on the patient 
experience. This industry is all about 
sustainable growth and relationships.’

Rodriguez says the most common 
revenue model for travel agents is to 
work directly with hospitals on behalf 
of their clients and receive a percentage 
based fee from those clients – 10 to 15% 
is customary. Alternatives are to charge 
the client / patient a flat fee or work with 
another facilitator.

He says agents should plan site visits. 
‘You should always visit the hospitals you 
want to work with. Make a list of goals 
and decide what departments you want to 
see – there is not much point in visiting 
the emergency department. Walk in the 
footsteps of the patient and request that 
the hospital allows you to interview an 
international patient.’

Rodriguez says agent concerns often 
typically revolve around safety, quality and 
liability. 

‘The is where the MTA can help 
facilitators with proper waivers, insurance, 
choosing quality hospitals and doctors and 
other strategies for mitigating any risk.’

Full story in the December issue of 
TRAVELinc Magazine.

Charlie Rodriguez

The Global Business Travel Association 
(GBTA)  projects China’s total business 
travel spend to grow 15.9% in 2014 to 
US$262 billion and another 18% in 2015.

Chinese economic activity rebounded 
in 2014 Q2 after a more sluggish start 
to the year, largely thanks to improving 
exports, stronger household consumption 
and stimulus-driven local government 
infrastructure spending.

Improving export performance as the 
world economy begins to improve is 
arguably an even more significant positive 
indicator for business travel, outbound 
in particular. As previously forecasted, 
China is poised to overtake the US as the 
number one business travel market in the 
world. Given current projected growth in 

China’s business travel has growth spurt
business travel in the two markets, China 
is expected to surpass the US in spending 
by 2016.

GBTA expects China will see a 
continuation of robust domestic growth 
in 2014 and 2015, growing 16 and 18% 
respectively. This level of growth is 
unsustainable in the long run, however, 
unless levels of domestic consumption 
are boosted. This trend should be closely 
monitored by travel managers and travel 
suppliers doing business in China.

‘The unprecedented growth in China’s 
economy has propelled the country’s 
business travel market to represent 
roughly 20 percent of global business 
travel spending,’ says Welf J. Ebeling, 
regional director for GBTA Asia.

Outrigger Resorts plans to add one or 
two properties a year to its portfolio for 
the next decade, says the company’s chief 
marketing officer Sean Dee.‘That will 
give us 60-67 properties by the end of the 
decade and into the mid 2020s,’ he says.

Outrigger presented its plans at a press 
conference during ITB Asia late last 
week. Dee says destinations the company 

Outrigger: one to two 
more properties a year

is looking to gain a foothold in include 
Indonesia, Seychelles, Palau, Okinawa 
(Japan), the Philippines, and Malaysia. 

This follows on from the recent 
acquisition of properties in Mauritius 
and Maldives. The company has also 
purchased Outrigger on the Lagoon Fiji 
and Castaway Island Fiji, which are now 
both Outrigger owned and managed 
resorts. ‘Our premise is that we want to be 
the premier beachfront resort brand in the 
world and we see the opportuities in Asia 
Pacific,’ says Dee.
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Fashion Icons: Masterpieces from 
the collection of the Musée des Arts 
Décoratifs, Paris is on at the Art Gallery 
of South Australia in Adelaide until 15 
February 2015.

With more than 90 garments on show, 
the exhibition features haute couture by 
the world’s most recognised names in 
fashion including Christian Dior, Yves 
Saint Laurent, Balenciaga, Pierre Balmain, 
Hubert De Givenchy, Gabrielle ‘Coco’ 
Chanel, Dolce and Gabbana and Alexander 
McQueen.

‘Exclusive to Adelaide, an exhibition of 
this calibre is a major coup for the city, 
both domestically and internationally. 
There’s no need to travel to Paris for 
fashion masterpieces now there’s an 
acclaimed collection so conveniently 

Fashion icons in Adelaide
located,’ says Stacey Cant, South 
Australian Tourism Commission regional 
manager, New Zealand.

In support of the exhibition, 
InterContinental Adelaide is offering 
two exclusive packages. The Fashion 
Icons accommodation package includes 
overnight accommodation and two 
general admission exhibition tickets. 
In addition, visitors can also enjoy a 
specially-themed Parisian High Tea and 
Ticket package. 

From A$65 per person, the packages 
include one general admission ticket 
and Parisian High Tea in the Riverside 
Restaurant, with French-inspired 
delicacies and a glass of champagne  
on arrival.

www.artgallery.sa.gov.au/agsa/home

Port Stephens Paddlesports has 
launched new stand-up paddleboard tours 
of Port Stephens with the company’s first 
shop also set to showcase the work of local 
artists.

A one and a half hour stand-up 
paddleboard (SUP) tour starts at 8.30am 
each day from the Nelson Bay foreshore in 
Port Stephens. Ideal for novices or more 
experienced SUP users, the tour costs $50 
for adults and $40 for children 10-14  
years old.

Port Stephens Paddlesports also offers 
two and a half hour kayak eco tours at 

Paddleboard  
Port Stephens

8.00am each day priced at $50 for adults 
and $40 for children 10-14 years old. 
Kayaks can also be hired from $25 per 
hour while SUPs can be hired from $30 an 
hour. www.paddleportstephens.com.au

Stand up paddleboarding now 
available in Port Stephens

Brisbane Riverview Hotel, which recently 
underwent a AUD$6m refurbishment 
has launched an introductory package 
for a River Spa Suite A$299 (saving 
A$243). The package includes overnight 
accommodation, buffet breakfast for two 
served in Plates Restaurant, late checkout 
of 2.00pm, parking, wifi and use of resort-
style pool, spa, sauna and gym (valued 
at $A542). www.viewhotels.com.au/
brisbaneriverviewhotel/ 

Brisbane  
Riverview special

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.

Taronga Zoo is 
celebrating 20 seasons 
of Twilight at Taronga 
in 2015 with a line-
up of international, 
contemporary and 
classic Australian artists, 
performing every Friday and Saturday 
night from 30 January - 21 March 21, 
2015.

Performances will include Bernard 
Fanning, Paul Kelly presents Merri 
Soul Sessions, You Am I, Sarah 
Blasko, Dan Sultan, Something For 
Kate, international guests Belle and 
Sebastian, Conor Oberst, Rufus 
Wainwright and many more.

All tickets include return public 
transport. 

http://twilightattaronga.org.au/

Twilight at 
Taronga
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Pacific

*Terms and conditions apply. Price subject to change due to currency fluctuation. Specific travel periods apply.

www.aircalin.com or (09) 977 2238

New Zealand to 
New Caledonia from

AMAZING
EARLYBIRD FARES

Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

599$

LIMITED OFFER. ALL TAXES INCLUDED.

RETURN
EX AUCKLAND

It wasn’t all sun, sea and sand at the 
recent The Travel Brokers 2014 conference 
at Sheraton Fiji Resort. One of the 
activities during the conference was a 
team building event involving brokers and 
suppliers.

Divided into teams, each group had the 
task of assembling a kid’s bike and then 
presenting it to the children of Treasure 
House, a Nadi orphanage.

The Treasure House is a home for under-
privileged children orphaned through 
tragic circumstances. There are currently 
12 children in the home aged between 
8 and 18 years old, along with younger 
children and infants. Treasure House aims 
to provide orphans with a stable, loving 
and permanent home. It serves as a place 
of safety for children in crisis where they 
receive 24 hour care.

Many of the children had never ridden 
a bicycle and it was an emotional moment 

The new Vale Vale Beachfront 
Villas, Vanuatu is now available for 
sale through Pacific wholesalers and 
is offering up to 40% of its luxury 
villas through to March 2015 (some 
blockouts apply).

In a calm bay with a white sand 
beach along the shore of Pango 
Peninsula between pristine coral 
reefs, Vale Vale Villas is a 10 minute 
drive from central Port Vila.    

Each villa is only a few steps from 
beach and set amidst a canopy of 
sheltering trees. Floor to ceiling glass 
doors, a private balcony with plunge 
pool and fully-equipped kitchen are 
features of the villas.

Aircalin has early bird fares to New 
Caledonia on sale from now until Monday 
24 November 2014 and valid for travel from 
7 November 2014 until 30 June 2015. There 
are some closeouts and some surcharge 
periods.

Book W class on SB (protected inventory 
for the New Zealand market). All SB flight 
numbers apply. Ex Auckland, Wellington and 
Christchurch options with domestic travel on 
Jetstar via Auckland.

Ex Auckland from 599 return*; ex 
Wellington from $725 return* and ex 
Christchurch from $725 return* (* including 
all taxes and levies).

Agents are advised to refer to the GDS for 
full information on this commissionable 
airfare or contact their preferred wholesaler 
for packages.

www.aircalin.com

The Travel Brokers and QBE Travel 
Insurance build bikes for Fiji orphans

New Caledonia special

as they were shown their new bikes and 
kitted up for their first ride.

A highlight was the obvious delight and 
joy the kids had with their new bikes and 
the pride the teams had in building and 
presenting them. Many of the brokers 
commented that it was a highlight of their 
conference and enjoyed giving something 
to the community as part of their stay.

Under the supervision of QBE 
Insurance and assisted by local bicycle 
mechanics, each team started with the raw 
components of a bike and had to assemble 
the bicycle using teamwork, step by step 
instructions and a little bit of brute force. 
Fair to say that many of the men didn’t 
want to read the instructions, and all the 
teams built up a good sweat in the Fiji 
heat.

It wasn’t a time trial (the bikes needed 
to be assembled correctly) but there were 
some clear winners, demonstrating great 
teamwork and a little bit of construction 
talent. Each bike was personalised by the 
teams, and included helmets and other 
accessories. Many brokers also brought 
over children’s toys and items to donate to 
the orphanage. 

Handing over the bikes!

Discount at 
new villas

The Blue Team, nicknamed ‘Screw Loose’, with their 
finished bike: brokers Bob Devereaux, Dale Rowley, 
Jane Cockburn, Rowena Brandeis, Jacqui Currall 
with Tania Chatsinchai, TTB Operations Hub and 
Kaye Corrigan, Amadeus
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Cruising

MSC Cruises and the LEGO Group have 
joined forces to create the shipboard 
LEGO® playrooms and entertainment 
options for families with children. 

Under the agreement, the LEGO 
Group will design new play areas on 
MSC Armonia which is being renewed 
and lengthened under MSC Cruises’ 
Renaissance Programme. MSC guests 
will have the opportunity to discover it 
from this month. 

The LEGO Group will supply a 
broad selection of its world-famous 
construction toys and games.

MSC and LEGO

Carnival Cruises has released travel 
agent rates available on most ships and 
sailing dates for the 2015 season. The 
dates are subject to inventory control 
and not available for Seminar at Sea 
programme. 

Email Sally Smith on sally@
francistravelmarketing.co.nz or ph 09 
444 2298 

Agent’s rates

Francis Travel Marketing is hosting 
ship visits onboard Holland America 
Line’s ms Oosterdam for her last season 
before the ms Noordam takes over. 
Agents are who are new to cruising or 
who have not cruised with HAL will be 
given first preference for the following 
ship inspections:  
• 25 November - Dunedin - full 
• 26 November  - Akaroa - space 
available 
• 27 November - Picton - space available 
• 28 November - Wellington - space 

ms Oosterdam site inspections
available 
• 29 November - Napier - space 
available 
• 30 November - Tauranga - close to full  
• 01 December - Auckland - close to full

 Consultants can accompany their 
clients, regardless if they have been on 
the ship or not, as this will be a great 
opportunity to showcase a Signature 
Range five star Holland America Line 
ship. 

Space is limited - email Sally Smith on 
sally@francistravelmarketing.co.nz.

Carnival Legend 19-night Transpacific cruise 
from Hawaii to Sydney

Tel: 0800 422 784 or 09 444 2298  reservations@francistravelmarketing.co.nz 
 Click here 

for flyer

*Price shown is NZD, includes port charges, govt fees and pre-paid gratuities. Conditions apply. 
Subject to availability. Sales to 30/11/2014 or till sold out.

• Set sail from Honolulu on 25 September 2015
• Ports of call to French Polynesia, Suva and Noumea   
• Priced from $2,549pp share twin, interior Cat4A

Celebrity Cruises has introduced 
European river-and-ocean cruise 
vacation packages.

The Celebrity Explorations 
combine Amras Cruises river 
journeys with guest-favourite ocean 
sailings.

The 11 new river-and-ocean 

Celebrity adds river packages
cruise packages offer guests the 
opportunity to explore Europe by 
way of four well-known rivers – the 
Danube, Rhine, Rhône and Seine – 
and then by sea onboard a Celebrity 
cruise around the Mediterranean, 
Scandinavia, Russia, Turkey and 
other destinations.

New stage shows 
on Silversea

Seven new stage shows by the Voices of   
will be rolled out across Silversea’s fleet 
between now and the end of April 2015. 

Musica Maestro is a 45-minute tribute 
to popular operatic arias set in a grand 
ballroom backdrop while ‘Mod’ fashions 
and the iconic imagery of a London tube 
station is the setting for Mind the Gap, 
a lively journey back to the 1960s with 
legendary pop and rock tunes from the 
Beatles, the Rolling Stones, Lulu, Tom 
Jones and more.

Don’t Stop the Music is a retro foot-
tapping, sing-along homage to the disco 
era which will get guests up on the dance 
floor when the DJ steps in to keep the 
party rolling.

Four additional shows will be rotated 
among the ships - Caliente’s tunes from 
Spain and South America; Shaken Not 
Stirred, celebrating 50 years of James 
Bond films; Première, a tribute to some 
of the world’s greatest movies; and 
Amore, featuring timeless love songs.
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Asia

_______________________________________________________________________________________________________________________        

 
After a spectacular India Evening in 2013, Exotic Holidays, award winning specialist 
wholesaler for India, Asia, Middle East & beyond, in association with India Tourism 
Sydney, invite you to a bigger event this year. 
 
Tourism to India is on a high note and it is quite opportune to update yourself on the 
destination and hear the experts talk about this fascinating country. The experts will also 
include our India partners and a Kiwi photo-journalist, who will showcase a small 
collection of amazing memories of this fascinating country. 
 
 

Tuesday, 18th November 2014 
India Gate Restaurant 

380 Manukau Road, Epsom 
Auckland 

Time: 5:30 pm for Cocktail hour & Mix & Mingle 
followed by presentations and sumptuous buffet dinner 

 
Places are limited so RSVP by 10NOV to : dale@exotic.net.nz  
 
PS: A No-Show charge of $60pp applies 
 
 

_______________________________________________________________________________________________________________________ 
   
 For competitive quote or booking, contact Team Exotic 
 

                 0508 EXOTIC (0508 396 842) 
   info@exoticholidays.co.nz      www.exoticholidays.co.nz 

Luxury Thailand resort Soneva Kiri 
has launched a twice weekly flight 
by private plane to Siem Reap in 
Cambodia, home to the world heritage 
Angkor Wat. 

The service will commence on Sunday 
16th November 2014.  Soneva Kiri’s 
newly appointed general manager, 
Graham Grant, says the new service 
comprises flights to Siem Reap and back 
every Sunday and Wednesday with brief 
stops on the ground at Trat airport to 

Resort’s Angkor Wat connection
clear Thai customs and immigration. 

‘It is our aim to attract customers who 
are doing their ‘Cultural Grand Indo 
China Tour’  – the ‘trip of a lifetime’ 
types who are doing Luang Prabang, 
Angkor Wat, and perhaps going onto 
Vietnam or Burma. This way, they can 
treat themselves to a few days after 
their grand tour or come to Soneva Kiri 
beforehand to revitalise energy levels 
before embarking on the full immersion 
of antiquities and temple ruins.’

GO Holidays has released its 2015/16 Singapore brochure 
which is valid for travel from 1 April 2015 to 31 March 2016

It features a variety of accommodation options in 
Singapore, Sentosa Island and Bintan Island including five 
new hotels and eight new sightseeing options.

GO Holidays reminds agents that Bintan Island is part 
of Indonesia and Indonesian visa requirements apply. The 
Bintan Lagoon Resort’s direct ferry service can only be 
used by guests staying at this property - clients not staying 
at the resort can be refused entry to the island and sent  
back to Singapore.

GO’s 2015/16 Singapore brochure

Exotic Holidays has a fully guided three day trek 
in Chiang Dao National Park in northern Thailand 
near Chiang Mai. Suited to adventurous clients with 
a keen interest in mountain trekking, bird watching, 
wildlife and hill tribe cultures, the trek stays in 
homestays with cooking and sharing of traditional 
Thai cuisine among the Yellow Lahu, Shan and Lisu 
tribes. The park is home to 150 mammal and 295 
bird species as well as brightly coloured butterflies. 

Phone 0508 396 842 or email info@
exoticholidays.co.nz

Chiang Dao Thailand trekking
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Bangkok Airways has launched four 
new non-stop services from Chiang Mai 
to Phuket, Udon Thani and Myanmar 
(Mandalay and Yangon). The new services 
began on 26 October..

Ariya Prasarttong-Osoth, vice president 
– sales of Bangkok Airways says the 
airline regards Chiang Mai as another 
important hub for Thailand’s tourism 
industry. ‘We consider that Chiang 
Mai is a major commercial city in the 
Northern region and also a gateway to 
Indochina. Chiang Mai is one of the most 
famous tourist destinations in Thailand, 
attracting a large number of both Thai 
and foreign tourists.  Utilising Chaing 
Mai International Airport as another hub 
will enhance Bangkok Airways’ ability to 
support the growing demand for air travel 
when the AEC takes place in 2015. 

‘It will also allow us to provide better 
flight connections for our passengers 

More Chiang Mai connections
who wish to continue their travel to 
the Northeastern and Southern part of 
Thailand as well as to the neighboring 
country Myanmar without having to fly 
back to Suvarnabhumi Airport to connect 
to those destinations.’

All passengers of Bangkok Airways can 
enjoy a boutique lounge at Suvarnabhumi 
where passengers can treat themselves to 
a multitude of free snacks, hot and cold 
drinks, free wifi access. There’s also a kids’ 
corner located within the lounge area that 
will satisfy the needs of young children.  

Bangkok Airways’ business class - Blue 
Ribbon Club or any passengers with 
FlyerBonus Premier membership can 
enjoy extra treats at the Blue Ribbon Club 
Lounge that offers more services such 
as hot meals, a personal shower room, 
massage parlor, as well as a library which 
can also be used as a personal meeting 
room.

SQ’s Europe 
early birds

Singapore Airlines’ Early Bird UK/
Europe campaign now includes travel 
to Athens on/between 08 June 2015 – 
08 October 2015 in both economy and 
business class.

Prices start from $2000 (book V class), 
and business class companion fare* level 
is $7400 pp. Child economy class fares 
at 75% of adult levels are available for up 
to and including 14 years of age. Sales 
and ticketing till 20 November 2014. 

Full fare rules can be viewed at www.
krisport.co.nz. *Companion fare requires 
two or more passengers to book in same 

SilkAir, the regional wing of 
Singapore Airlines, will begin 
daily services to Denpasar from 
12 December 2014. Together 
with Singapore Airlines’ four 
daily flights to Bali’s capital, the 
airlines will offer a total of five 
round-trip services a day, subject 
to regulatory approval.

SilkAir daily to Bali

RBD and PNR and travel together for all 
sectors of the itinerary.

www.krisport.co.nz 
Login: sqagent Password: 2012Kris 
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New Zealand

Three finalists have been named in the 
2014 PATA New Zealand Trust Young 
Tourism Leader Award.

The award is one of three Tourism 
Industry Awards that will be presented at 
the Wellington Airport Summit Dinner 
in Wellington, 4 November. The awards 
are managed by the Tourism Industry 
Association New Zealand (TIA).

The three finalists are: 
• James Fitzgerald, managing director, 
Rotorua Canopy Tours. Fitzgerald has 
‘lived and breathed’ the tourism industry 
since he left school. He started Rotorua 
Canopy Tours in 2012 with the aim of 

building one of the best zipline canopy 
tours in the world.  
• Tim Keeling, general manager, 
Qualmark. After a successful career at 
Tourism New Zealand, Keeling took on 
the challenging role of leading Qualmark 
aged just 29. Over the past three years 
he has made significant improvements 
within the business. 
• Colette Leonard, hotel manager, 
SKYCITY Grand, Auckland. Leonard has 
been in the tourism industry for 15 years, 
working in hospitality. Her aim is to 
make sure SKYCITY Grand is known as 
New Zealand’s best five-star hotel.

Young Tourism Leader award - finalists named

 CALL NOW
0508 396 842

Annapurna Base Camp Trek? Yes we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

Christchurch and Canterbury Tourism 
(CCT) is joining forces with partners 
including Tourism New Zealand, Air New 
Zealand and Christchurch International 
Airport to inspire more West Australians 
to visit the region this season.

Following the success of last summer’s 
inaugural direct Perth to Christchurch 
service, Air New Zealand will 
recommence twice weekly direct flights 
between the two cities, from 13 December 
to 25 April 2015.

CCT general manager marketing, 
Rowan Townsend says this season’s 
campaign in Perth, which started 
yesterday, builds on the results of last 
year’s campaign and leverages Tourism 
New Zealand’s ‘Every day a different 
journey’ theme. ‘Last summer’s direct Air 
New Zealand service was hugely popular 

Christchurch targets WA visitors
and we see big opportunities for more 
growth in both business and leisure 
visitor numbers from the prosperous 
Western Australia market.’

Experiences highlighted include 
Canterbury’s Kaikoura wildlife, Akaroa 
township, the Mackenzie night sky, 
Lake Pukaki, the Glacier Explorer 
Experience, Aoraki Mount Cook 
national park, KiwiRail train journeys, 
plus the Marlborough region and 
Wellington city.

The campaign is a joint marketing 
venture between Christchurch and 
Canterbury Tourism, Tourism New 
Zealand, Christchurch International 
Airport, Destination Marlborough, 
Positively Wellington Tourism, Air 
New Zealand, KiwiRail, Interislander 
and Flight Centre.

Thrifty Car Rental is offering reduced 
rental vehicle rates (up to 50% off) 
exclusively for AA Members. The offer 
features late model vehicles and is 
available year round across all Thrifty 
New Zealand locations.

Three years ago Thrifty signed 
an exclusive partnership with the 
Automobile Association New Zealand 
(AA), seeing the partnership marketed 
as AA Thrifty across the country. 

This new offer is an addition to the 
AA Thrifty partnership. It addresses 
common customer frustrations 
around hidden costs, credit card fees, 
high insurance excesses, off-airport 
locations and bad service. The bundled 
package covers the daily rental, airport 
fees, $0 excess damage liability, under-
age driver waiver, GST, credit card fees 
and a 5 cents per litre AA Smartfuel 
discount. 

‘We listened to customers’ 
frustrations; we all hate surprises so 
now what you see is what you pay 
for – there are no hidden costs,’ says 
Thrifty’s general manager Emma 
Gardiner.

‘This is a first for on-airport car 
rental pricing. By bundling everything 
together it makes things really easy, as 
well as saving AA Members time and 
money when renting a vehicle. The only 
additional cost is fuel.’

Princess Cruises is the third largest cruise ship operator in the 
world and part of the world’s leading cruise holiday company, 
Carnival Corporation (represented in the Asia Pacific region 
by Carnival New Zealand). Known as the Destination Experts, 
Princess Cruises visits over 350 ports around the world. Locally, 
Princess Cruises has operated cruises for more than 10 years 
and has five ships departing from Sydney, Brisbane, Melbourne, 
Fremantle and Auckland.  Princess Cruises is a multi-award 
winning cruise line having won AFTA’s Best Cruise Operator for 
four years running from 2009 to 2012. 
Reporting to the Head of Sales and supported by a sales planning 
team, the Business Development Manager is responsible for 
building a strong geographic presence in order to achieve sales 
targets through industry relationships and business partnerships. 
The incumbent will be responsible for educating trade and 
consumer channels on the benefits of this premium cruise brand, 
and driving incremental revenue through existing and new 
channels.
Key responsibilities include:

· being the face of Princess Cruises in the territory, maintaining a 
high profile and professional standing 

· developing and implementing business plans 
· promoting our premium products and services through on-

site sales calls, telephone and written communication 
· supporting the development of local marketing for agents 
· managing product education events, presentations and 

training 
· preparing and delivering financial reporting to key accounts 

across the territory

We seek applications from confident and experienced sales 
professionals with a passion for travel and cruising who 
demonstrate:

· success in exceeding sales results, either in an ‘on the road’ 
territory management role or within retail travel 

· the ability to strategise, and plan a territory in order to achieve 
challenging goals 

· strong relationship building and influencing skills 
· excellent communication skills (written and verbal) with an 

engaging and impactful presentation style 
· self motivation and discipline with the ability to work in a 

highly autonomous manner and prioritise workload to have 
maximum impact 

· the ability and willingness to travel frequently across the 
territory and attend functions on evenings or weekends as 
required

Ready for a new challenge in the serious  
business of holidays?

Apply online at careers.carnivalaustralia.com  
Job Reference: CAR/1128377

Business Development Manager NZ - 
Princess Cruises

Thrifty’s new 
AA offer
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‘A little experience often ridicules 
an accepted theory.’

PEARL’s PEARLER

We know our place better than anyone.
www.airvanuatu.com

Greg Norris, corporate event and 
incentive company OneNineFive, along 
with New Zealand chef Al Brown and 
Orbit Travel have designed an exclusive 
one-of-a-kind tour to Rugby World Cup 
2015 in October next year. 

‘Off the Bench is an 18-day small group 
travel experience which takes in New 
York, London and Paris with the aim of 
serving up a super personal, insiders’ 
guide to these amazing eating cities,’  
says Brown.  

The games of Rugby World Cup 2015 
are a big focus of the experience, but 
Norris points out that Off the Bench 
offers way more than this. ‘I guess you 
could call it a culinary world adventure 
with a generous side dish of rugby. Al’s 

got some seriously good contacts in 
these three cities and we are putting 
together some epic eating and drinking 
experiences along with a bunch of behind 
the scenes moments that most people 
wouldn’t ever dream of having access to.’  

Paul Rennie, managing director Orbit 
Travel, says interest has been significant 
since the tour’s recent release.  

Departing on 16 October 2015, Off the 
Bench kicks off with five days in New 
York, then heads to London for the two 
semi-final matches.  Then it’s off to 
Paris before returning to London for the 
Bronze Final and then the Grand Final.  
Category B tickets for these matches are 
included. 

www.offthebench2015.co.nz 

Off the bench - cuisine and rugby

DriveAway Holidays’ new 
2015/16 brochure Worldwide Car 
& Motorhome Rentals includes 
the company’s top five drives 
for Australia, New Zealand, UK, 
Ireland, France, Germany, Italy, 
USA & Canada.

The 2015/16 product range 
includes worldwide car rental in 130 
countries at over 8,000 locations. 
Motorhome hire in UK, Europe, 
USA, Canada, Australia & NZ; USA 
Motorcycle Rentals, and prestige car 
hire services are all available.

Specialist products include hire 
car excess insurance and free self-
drive guides.

Travel agents can order copies of 
the brochure at www.travelexpress.
co.nz.

Early bird sale details at www.
driveaway.co.nz.

Worldhotels, which represents and 
markets independent upscale hotels 
around the world, will roll out the next 
version of its loyalty programme in 
January 2015.

Worldhotels Peakpoints was launched 
in April this year and managing director 
/ chief executive officer Kristin Intress 
says it will have added features next 
year. These will include a new high tech 
luggage tag which will be able to be 
traced when lost and will also have all 
of the loyalty programme details stored 
on it. 

A members’ help service will also 
be launched so that assistance with 

Worldhotels to extend Peakpoints
anything from a lost passport to the 
need for a translator is just a call away.

The programme is available at all of 
the group’s 500 hotels in 65 countries 
(including the Stamford plaza in 
Auckland and a number of properties in 
Australia).

The programme is free of charge and 
guests receive 300 welcome points 
upon enrolling to the programme. They 
benefit from every eligible stay as they 
receive two points for every Euro spent 
on room revenue. Collected points can 
be exchanged for vouchers, which can 
be redeemed at all hotels within the 
group without restrictions.

Davina Bicker 
has been promoted 
to sales manager 
at the Adventure 
World Sydney 
office.

Bicker has taken 
up the role, based 
in Sydney, as of 
this week. The 
Adventure World 
New Zealand office 
will be seeking a 
replacement sales 
manager shortly.

Divina Bicker to 
Adventure World SydneyDriveAway’s new 

brochure

20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014
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