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GROUP TRIPS 
 

ON 2015 EUROPE, JORDAN, 
MOROCCO & TURKEY TRIPS! 

15% off Exodus 

BOOK BY  7   NOV 14 & SAVE 15% 

TRAVEL 
RECRUITMENT 

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

Top Dog’s Top Jobs

www.topdog.co.nz

• Accounts & Admin Corp Travel  – TD2808
• Intermediate Corp Cons – North Shore – TD2799
• Int/Snr Retail Cons – TD2794

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

CLICK HERE
FOR MORE DETAILS

“Earlybird Specials”TAHITI ECONOMY RETURN FROM NZD925.00 all inclusive.
BUSINESS RETURN FROM NZD2420 all inclusive.
SALE ENDS 25 NOVEMBER 2014

The travel industry must 
continue to evolve and advance 
as fast as, if not faster than, the 
modern day traveller, delegates 
at the ITB Asia conference and 
expo have heard this week.

Welf Ebeling, vice president 
operations, Global Business 
Travel Association (GBTA), 
says the modern traveller is 
increasingly younger and more 
technologically sophisticated. ‘Within 
the next five years, Millennials or 
members of Generation Y will account 
for half of the corporate travellers in 
Asia Pacific. These individuals are used to being able to obtain 
information with a few clicks of their hand held devices. They 
are increasingly unfamiliar with paper boarding tickets. 

‘They expect wifi on all flights as well as everywhere else. They 
question corporate and travel rules, guidelines and regulations. 
They are members of the ‘me’ generation and both corporate 
buyers and suppliers need to be prepared and knowledgeable 
enough to deal with their desires and expectations.’

Ebeling says both buyers and suppliers also need to be 
taking a ‘big picture’ approach to pricing Continued on page 4

Welf Ebeling, VP operations, 
Global Business Travel 

Association, (GBTA) 
speaking at ITB Asia

Japan’s Autumn 
Colours

• small group escorted tour Oct ‘15
• guaranteed departure
• book by 31 Oct to save $400 per couple

0800 117311    
www.worldjourneys.co.nz

Fiji to establish
convention bureau

Tourism Fiji will launch a convention bureau next 
year, in time for the Fijian Tourism Expo (FTE) in 
June, and will work with Fijian tourism operators 
to diversify product for conferences, incentives and 
events.

Sally Cooper, events and MICE director with 
Tourism Fiji, made the announcement at Tourism 
Fiji’s annual industry day held at InterContinental 
Fiji Golf Resort & Spa on Tuesday. Continued on page 2
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Pacific

Vanuatu is one of the fast growing tourist destinations in the region. An 
archipelago of 83 tropical islands situated in the SW Pacific, just a little over 
two hours flight from Australia, it offers a wide range of authentic tourism 
experiences, with a sophisticated blend of cultures and unspoilt tropical 
environment. Served by 3 flights per week from, Auckland. New Zealand 
forms a major part of the Vanuatu tourism market.

The Vanuatu Tourism Office (VTO) is the statutory body that coordinates 
destination marketing for the country and as part of that role, engages 
representatives in key markets like Australia and New Zealand. Due to the 
completing of the existing representative’s contract, the VTO now seeks 
the expression of interest to contract the services of a dynamic, motivated 
and well connected Representative to actively promote and advocate for 
Vanuatu as a desired holiday destination with wholesalers, agents, and at 
trade and consumer shows.

The New Zealand representative will be key driver of sales from this 
market. The person will be focused on identified target markets in key 
urban, regional and rural areas as well as selected growth centres in New 
Zealand. The person will need to be focused, available to travel, and well 
experienced in emerging trends the New Zealand outbound travel market.

This is a two year contract with renewal options, and is an opportunity for a 
seasoned travel marketing professional to become engaged in an exciting 
boutique tourism destination.

Please submit proposal to:
General Manager
Vanuatu Tourism Office
PO Box 209
Port Vila
Vanuatu

Tel: +678 22515  Fax: +678 23889  Email: generalmanager@vanuatu.travel

Term of Reference - click here

Vanuatu Tourism Office – 
New Zealand Representative

Request for Proposals

Castaway Island Fiji has a special meal deal. For an 
additional F$199 for adults and F$99 for children aged 
three to 12 years, plus the Fiji Government 20% tax, all 
meals will be inclusive during a five night stay.

The deal includes buffet,  a la carte, or wood fired pizza 
choices for breakfast, lunch and dinner at a choice of four 
dining venues including the award winning Restaurant 
1808 (adults only).

The deal is valid for stays up to December 20, 2014 
and from January 16 to March 31, 2015. Accommodation 
rates for a five night stay start from F$5700, inclusive of 
taxes, in an Island Bure which sleeps up to four guests. 

Castaway Island Fiji is a private island four star resort 
located in Fiji’s Mamanuca Island group, set on 70 
hectares of tropical rainforest and fringed by white sand 
beaches and coral reefs. www.castawayfiji.com 

Meals all inclusive 
for F$199

Castaway meal deal

Professional conference and incentive 
organisers will be invited to the final 
day of FTE, the gala dinner and a ‘meet 
the DMCs’ famil. ‘Exhibitors can plan to 
have specialist conference and incentive 
personnel on their booths on the final 
day of FTE,’ says Cooper.

The number of exhibitors at the Fijian 
Tourism Expo is expected to increase 
by 50 with exhibition space expanded 
into the Sheraton Fiji Resort & Spa 
ballroom adjacent to the Denarau Island 
Convention Centre.

Cooper also outlined plans to create 
Fijian-based events such as a dive expo, 
boat and leisure show and a wedding 
show. ‘We will be able to put Fiji on the 
map for bigger business.’

Fiji to establish 
convention bureau
Continued from page 1

Fiji luxury resort Nanuku Resort 
& Spa has bolstered its management 
team with the appointment of two 
experienced and local tourism industry 
identities – Angela Hassan and Kini 
Saukuru.

Hassan will manage all aspects of the 
resort’s industry sales activity as part of 
her  sales manager role. She comes from 
nearly 20 years working in a variety of 
business development and sales roles 
with the Warwick Fiji Resorts Group, 
most recently as sales and marketing 
manager at the Naviti Resort on the 
Coral Coast.

Saukuru joins Nanuku Resort & Spa as 
front office manager following five-years 
at Musket Cove Island Resort in the 
Mamanuca Islands. She has also worked 
at Viwa Island Resort and Matamanoa 
Island Resort.

Nanuku appointments

http://www.travelinc.co.nz/content/images/stories/uploads/vtoproposal.pdf
www.castawayfiji.com


Pacific

*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

Tahiti Tourisme is promoting a range 
of value packages in local guest houses.
Similar to the laid back vibe of a Kiwi 
bach, the guest houses, or pensions as 
they’re known in Tahiti, are often family-
run and offer an affordable and authentic 
Polynesian experience.

On sale until 30 April 2015, the packages 
start from $1304 per person including 
five nights in a standard bungalow at 
Pension Hiti Moana Villa on Tahiti, return 
economy flights with Air Tahiti Nui from 
Auckland, transfers throughout and a 
black pearl per booking.

To promote the new packages, Tahiti 
Tourisme, in partnership with Air Tahiti 
Nui and the Association of Family Hotels 
of The Islands of Tahiti, is offering the 
New Zealand agent who sells the most 
pension nights between November and 
April the chance to experience a pension 
first hand. 

Tahiti ‘pension’ agent incentive

For more information on the incentive 
contact Tahiti Tourisme New Zealand 
industry manager Moana McKeen on 
moana@tahiti-tourisme.co.nz

Visit www.airtahitinui.co.nz or call Tahiti 
Vacations on 0800 287 283.

Family run pensions in Tahiti offer the 
laid back vibe of a Kiwi bach

Naisoso Island Resort north of Nadi 
Airport has a ‘Yesvember’ November 
special of 30% discount for a four bedroom 
plus media room private villa with large 
pool (sleeps eight people). 

The new villas are spacious, luxurious 
and fully equipped with kitchen appliances 
and even toys for the pool. Cost is F$1200 
per night including taxes, with a minimum 
stay of two nights. Guests can self cater 
with the option for the pantry to be pre-
stocked before arrival, and a chef can 
prepare meals onsite. 

www.naisosoislandresortvillas.com

Tropica Island Resort on Malolo Island 
in Fiji’s Mamanuca group has two special 
deals available for bookings made before 
30 November 2014.

Guests staying a minimum of five nights 
in a Beachfront Bure or Beachfront Suite 
will receive all meals free. Meals can be 
chosen from the resort’s a la carte menu 
which changes daily. This offer is valid for 
travel until 31 March, 2015.         

The second offer is two additional 
nights free of charge for guests who book 
a five night stay, with an added bonus of 
complimentary full American breakfast 
daily. This offer is valid for travel until 30 
June, 2015. www.tropicaisland.com

Tropica special

Sofitel Fiji Resort & Spa is giving 
conference and incentive organisers 
the chance to win a holiday worth 
F$8,000 when they book a conference 
or incentive at the hotel before March 
2015. 

Valid for meetings taking place 
between now and 31 December 2015, 
the Magnifique Prize includes:

• Return flights from Australia or 
New Zealand for two adulst and up to 
two children under 12 years;

• Five nights accommodation in a 

Luxury Oceanside room, inclusive of 
buffet breakfast;

• One complimentary dinner for the 
family at Salt Restaurant;

• Free Kids Club and receive a Turtle 
Club gift pack per child upon arrival;

• One complimentary couples 
massage at So Spa.

Every conference or incentive group 
booking confirmed by a meeting 
planner earns an entry in the draw.

Email Michael Bell Michael.BELL@
sofitelfiji.com.fj

Chance to win F$8,000 family holiday 
when booking meetings at Sofitel Fiji

Naisoso 30% off
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Stu Freeman reports from ITB Asia

when it comes to business travel.
‘A lot of Asian travel buyers are so 

rate driven that they are not focusing 
on the total costs of the trip and many 
suppliers are not transparent enough in 
their pricing.

‘When I buy travel I like to know in 
advance what my total bill will look 
like. I know that a lot of international 
companies have adopted this approach 
already and many newer hotels are 
adopting a more inclusive rate strategy. 

‘But how is it possible that in today’s 
market where everyone is carrying 
laptops, tablets, and smart phones, 
hotels still feel compelled to charge 
some outlandish prices for internet 
access.

‘To me this is as antiquated as hotels 
that years ago considered telephone 

Evolve quickly, industry urged
revenue a major source of income.’

Ebeling sees opportunities for others 
to provide business traveller friendly 
facilities as well.

‘Increased mobility and current 
technology requires business travellers 
to work on the go. However, where can 
you find a suitable space away from your 
office where you can sit down for an 
hour or two and work undisturbed? 

‘Frankly Starbucks will provide you 
with a great cup of coffee, but is it 
really the best place to put the finishing 
touches on your sales presentation. 
Having a space similar to an airline 
lounge in strategic city locations would 
be a great idea.’

Continued from page 1 There is currently a ‘disconnect’ 
between airlines and buyers of business 
travel, according to a keynote speaker 
at this week’s ITB Asia conference and 
exhibition.

Welf Ebeling, vice president 
operations, Global Business Travel 
Association Asia Pacific, says a lot of 
companies now consider business class 
travel a ‘luxury’ that, if at all, is only 
available for their travellers on flights of 
five hours or longer.

‘However, the price competition 
between LCCs (low cost carriers) and 
full service airlines is forcing the latter to 

Call for airlines to be more business friendly
maximise on the number of travellers 
they can squeeze into the coach section 
and the middle ground of premium 
economy is still not the norm with 
Asian countries.’

He says another ‘pet peeve’ is 
overstuffed luggage bins.

‘Particularly in Asia, I still see people 
with more than just a piece of hand 
luggage, primarily because of long 
delays in getting their luggage at arrival 
and because airlines have reduced their 
luggage allowance to ridiculous weight 
limits that penalise anybody who is not 
a rucksack tourist.

Keeping up with business travellers’ 
personal expectations is a key challenge 
for corporate travel buyers and the 
industry as a whole, according to the 
keynote speaker at ITB Asia this week. 

Welf Ebeling, vice president 
operations with the Global Business 
Travel Association (GBTA) in Asia 
Pacific, says in this fast changing 
market, travellers and corporate 
buyers are trying to find a balanced 
relationship.

‘Changing traveller demands are 
dominated by their leisure experiences, 
while the buyers’ behaviour is driven by 

Business travel’s balancing act
corporate values of control and process. 
The travellers’ booking expectations 
are growing and their corporate travel 
providers just aren’t able to meet these 
expectations because of the layers of 
control and approval still inherent in the 
system.’

He says suppliers are looking to 
interact more directly with the consumer 
by creating a more personalised 
shopping experience.

‘The IATA New Distribution Capability 
(NDC) is creating an Amazon like 
environment that allows airlines great 
customisation and merchandising.’

Lack of infrastructure, visa restrictions 
and insufficient airport capacities remain 
as significant obstacles to business 
travel in Asia pacific, says Welf Ebeling, 
vice president, Global Business Travel 
Association (GBTA) in Asia Pacific.

A keynote speaker at ITB Asia, which 
finishes in Singapore today, Ebeling 
says infrastructure development is not 
keeping up with the pace of tourism 
growth. ‘When the global hotel chains 
moved into Asia they focused on building 
high end luxury hotels and resorts that 
were intended primarily for the well 
heeled leisure travel market from the 
West. With the growth of the Asian 
middle class there is still a lack of suitable 
mid-range hotel accommodation across 
Asia,’ Ebeling says. ‘India is a prime 
example, where only about 250,000 
registered hotel rooms are available in 

Obstacles remain for business travel
a country with a population of nearly a 
billion people.’

He says airport capacities are a 
problem across Asia. ‘Though Asia has 
nearly doubled the capacity of its four 
largest airports, flight delays are still the 
norm and the new 100 airports are badly 
needed in a country that is expected to 
take delivery of one aircraft per day for 
the next 19 years.’

He says visa restrictions still encumber 
a lot of corporate travel both inbound and 
outbound between Asia and the West. He 
notes improvements, however, and says 
the ‘long awaited’ APEC Business Travel 
Card Program will enable access to fast-
track immigration lanes at participating 
members’ airports. ‘Pre-cleared card 
holders will not need to apply for visas 
or entry permits each time they travel to 
other participating APEC members.’

Earlybirds on salE to 15 dEc from $1,999 +taxEs CLICK HEREGreat service. 
Great people.Great fares.
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Stu Freeman reports from ITB Asia

Engaging with the actual business 
traveller, rather than just the company 
he or she is working for, provides future 
opportunities for travel management 
companies, delegates at ITB Asia heard 
this week.

Suyin Lee, managing director of FCm 
Travel Solutions, Singapore was one 
of three speakers at the NATAS Travel 
Conference, which has become a regular 
part of ITB Asia.

‘For a long time we have focused on 
procurement, on strategic savings. But 
to to a certain extent we have ignored 
the customers and how we can enhance 
their experience.’

She says this could involve providing 
apps with destination information, 
allowing them to in easily to certain 
places, and giving consideration to their 
frequent flyer programmes.

‘In the past we have only done that in 
the leisure space, but now the traveller 
is being seen more as the consumer.’

TMCs: Experience vs strategic approach
She says FCm has shifted its attention 

away from being an agent and more to 
being a world class retailer. 

‘We are developing products and 
services our customers want to buy, 
rather than sourcing product that our 
suppliers want us to sell. We are now 
going to our suppliers and saying, ‘this 
is what our customers want and this is 
the price point they want it at.’ That way 
we are providing extra value.’

Lee adds that travel management 
companies have to be aware of the 
‘bleisure’ trend. ‘There is a definite 
trend to extend business trips for a 
leisure weekend. If you can do that 
it is an opportunity to enhance the 
traveller’s experience, but it also can 
generate extra revenue.’

She says it is important to provide 
tiered offerings. ‘Some companies want 
a concierge – VIP type service, others 
want DIY – a cheap, light booking 
process.’

US President Obama’s approach to 
ebola is the right one and Australian 
Prime Minister Abbott’s is the wrong 
one, an international gathering of travel 
media have been told.

David Scowsill, president and chief 
executive officer of the World Travel & 
Tourism Council (WTTC) says actions 
such as screening people on arrival at 
airports and reducing visas to people 
from West Africa are not correct way to 
battle the disease. 

‘The directive from the World Health 
Organisation is absolutely clear. The 
right reaction is to send medically 
trained people to treat and secure this 
disease at source.’

Scowsill was a member of the panel 

Australia ‘wrong’ with ebola moves
at a press conference during ITB 
Asia in Singapore this week. He says 
people should be screened as they 
leave effected areas – not as they arrive 
somewhere else in the world.

‘WHO’s view is all about containment 
and treatment, it is not about random 
reactions from governments around the 
world.’

Australia recently became the first 
country to issue a blanket ban in visas 
from the three West African countries 
affected by the disease – Sierra Leone, 
Guinea and Liberia.

‘It will be interesting now to see the 
reaction of other governments around 
the world,’ says Scowsill.

See Africa page for more on ebola

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.

China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA
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Industry

Flight Centre has advised the Travel 
Agents Association of New Zealand 
(TAANZ) that it will not participate in its 
future National Travel Industry Awards 
(NTIA) programme.

Managing director of Flight Centre 
New Zealand, Chris Greive, says that 
the business will be focusing on national 
awards which encompass a variety of 
retailers, across a range of industries.

‘We wish the team at TAANZ all the 
best, and in no way are we looking to 
undermine the National Travel Industry 
Awards.

‘We have identified the need to pursue 
retail awards which will allow us to 
compete against a variety of the top 
retailers throughout New Zealand. These 
include such awards as the IBM Kenexa 
Best Workplace awards and Retail 
Association awards.’

TAANZ CEO Andrew Olsen he and 
Greive met a few weeks ago. ‘He advised 

me that they would not participate 
on the basis that they would put their 
effort into their own global awards and 
other national awards programmes. The 
decision came as quite a surprise to me 
given they won the best consultant - retail 
award and have been long time supporters 
of the AFTA (Australian) NTIA program. 
The door remains open to Chris and his 
team if he changes his mind.’

Olsen says of NTIA ‘it’s one day a year 
we stop competing and celebrate the 
industry, TAANZ member or not. The 
August event was testimony to what we 
can achieve together.’

The TAANZ NTIA steering group, minus 
Flight Centre, will meet on 20 November 
to discuss the 2015 event. ‘We expect to 
be able to get in touch with all supporters 
who invested in the successful 2014 event 
shortly after the committee meets with 
more news on what we’re planning for 
next year,’ says Olsen.

Travel Awards - minus Flight Centre A new study urges travel businesses 
to adopt and apply the principles of 
‘lean’ thinking across IT and operations, 
in order to create an industry that can 
better detect, understand and respond 
to customers’ increasingly complex and 
changing needs. 

  ‘Cleared for take-off’, written by 
forecaster James Woudhuysen, and 
commissioned by Amadeus, argues that 
only by embracing lean thinking in IT, 
and removing those activities that do not 
create value for the customer, can the 
industry also have more control over both 
system complexity and costs.   

With the advent of rapidly changing 
consumer preferences, the proliferation 
of search, booking and inventory options, 
new technologies, and shorter-than-ever 
innovation cycles, the paper argues that 
travel businesses need to adopt lean 
thinking now - or risk being left behind. 

  In its purest sense, lean thinking 

Think lean, says study
is about cutting waste and removing 
inefficiency, whilst in turn increasing 
effectiveness and customer value. By 
applying these principles to IT in the 
travel industry the paper argues that 
firms can offer more varied and more 
intelligible functionality to customers in 
ways that better meet their needs and also 
improve the overall travel experience. 

  Lean thinking can also free up 
resources which enable businesses 
to bring innovations to market more 
rapidly, according to the study. Adopting 
lean thinking means basing drives 
for effectiveness on objective data; 
understanding the root conditions of 
problems; giving decision-making power 
to the people who actually execute IT 
processes; and proactively interpreting 
customer data so as to improve customer 
value. Finally, targets and management 
objectives in lean reflect the customer’s 
purpose, not the organisation’s prejudices.  

TTS (Travel Technology & 
Solutions), will hold a roadshow 
through Australasia and include 
Auckland on 11 November in 
partnership with Travelport.

Following the company’s strategy 
to further expand its presence in 
the Asia Pacific region, TTS has 
been investing in the last months 
in adapting its travel technology 

Travel tech roadshow

 CALL NOW
0508 396 842

 Private or Small Group Tours in Turkey with FEZ? Yes, we do!!
www.exoticholidays.co.nz fez@exotic.net.nz

solutions to meet the specific 
requirements of the Australian and 
New Zealand markets. 

TTS, hosted by Travelport, will be 
showcasing its technology solutions 
for the travel industry on a tour in four 
cities: Sydney, Brisbane, Melbourne 
and Auckland. Attendees will have the 
opportunity to discover the latest TTS 
product portfolio developments.

Stamford Plaza invited inbound 
operators, corporate clients and industry 
partners to experience a night of elegance 
with its team on Wednesday night. 

The new executive chef showcased a 
refreshed menu with a seafood station 
offering crayfish, Asian fusion, antipasto 
and a dessert station that tempted even 
those who don’t usually partake in sweet 
treats. The event was themed by Event 
Impressions with entertainment by The 
Production & Music Agency.

Stamford’s elegant evening

Hitomi Miyauchi, JTB New Zealand Ltd
Adam Taylor-Eruera, Auckland War Memorial
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Africa

With ebola currently the topic of the 
moment, World Journeys urges travel 
agents to be aware that the affected 
countries are situated in West Africa, an 
area that is some 5000km from Southern 
and Eastern Africa from where World 
Journeys’ clients generally travel to.

‘As a vast continent, Africa could fit the 
entire USA, Europe, China, India and a 
good part of Europe inside it’s borders, 
explains director, Ange Pirie. ‘The 
countries affected by ebola are as distant 
as Europe from our most popular areas 
areas of travel. Madrid for example, is 
30% closer to the ebola affected area than 
Southern or East Africa.  

‘World Journeys recognises however 
that clients considering travel to Africa 
in 2015 and beyond could be reluctant 
to book too far ahead unaware of their 
insurance coverage or their protection of 
deposits. Therefore, in response to our 
request, virtually all of World Journeys 
partners in Africa have relaxed their terms 

World Journeys on ebola
and conditions and have confirmed that 
cancellation penalties relating to camps, 
lodges and services will be waived up to 
the day prior to arrival.

As a general guideline, explains Pirie, 
should there occur any confirmed outbreak 
of ebola in their country of operations, 
the NZ travel advisory and World Health 
Oorganisation issue a Level 3 (all but 
essential travel) to the country of intended 
travel. Clients, as per World Journeys 
usual conditions, have comprehensive 
travel insurance in place prior to 
departure, although some variations may 
apply between suppliers.

‘Africa as a destination has seen 
phenomenal growth over the last five years 
and is not limited to just one or two sectors 
of the market,’ she says.

‘Family groups has been one area which 
has seen a huge increase. Agents will 
have clients they may not even realise are 
considering travel to Southern and East 
Africa.’

Adventure World’s new 11 day 
Handpicked Namibia is an independent 
trip of 10 nights including five star 
accommodation, some meals, house 
beverages at the lodges in Sossusvlei, 
Damaraland and Etosha, road and 
light aircraft transfers, scheduled game 
activities and park fees.

Travellers fly into wilderness areas and 
track the endangered black rhino on foot 
in Damaraland, climb the red dunes of 
Sossusvlei and observe the wildlife of 
Etosha right in front of their camp.

Handpicked Namibia

Selling now for travel 11 January - 31 
March 2015. Phone 0508 496 753 or visit 
www.adventureworld.co.nz.

INSPIRATIONAL READING
FOR YOUR NEXT ADVENTURE

ADVENTURE WORLD’S TAILOR-MADE 2015 BROCHURE
SHOWCASES AN INCREDIBLE COLLECTION OF 
HAND-PICKED, CURATED SOFT ADVENTURES.

Featuring over 200 pages of extraordinary trip ideas to 
some of the world’s most exotic and unique destinations. 
If you want to know the unmissable locations, the most 

extraordinary encounters, the absolute best-value stays, 
then contact us now for your free copy...

CALL US

0508 496 753

VISIT US AT
www.adventureworld.co.nz

#EXTRAORDINARYAW
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Sydney has embraced the city market 
scene like no other and what was once the 
domain of locals is now very much on the 
hit list of visitors. Weekend markets abound 
from the iconic Paddington markets with 
arts, crafts and funky fashions to new wave 
city fringe markets such as Pyrmont and 
Eveleigh.

A must-see is Sydney’s one of a kind 
fish market; the largest in the southern 
hemisphere. Here at the Sydney Fish Market, 
50,000 tonnes of fresh seafood are traded 
daily and 20,000kg of seafood are sold every 
hour. Visitors will be fascinated at the ‘dutch 
auction’ style of bidding and it is well worth 
the early start for a unique insight into quick 
fire market action. As well as marvelling 
at a myriad of seafood species on show, 
there is also an excellent cooking school. 
With a range of classes and techniques on 
offer, learning something new from the best 
in the business is a wonderful take home 
experience from your Sydney holiday. 

Sydney is renowned for its city beaches. 
In particular the iconic beaches of Manly 
and Bondi are favourites with locals and 
international visitors alike, with one of the 
best features being excellent beachside 
dining, supplemented by fabulous coastal 
walkways. During my stay, I head to the 
cityside beach of Bondi. 

Here you can experience world class 
dining, alongside an iconic beach and one of 
the region’s best walks; the Bondi to Bronte 
coastal walk. 

To hold a table at Icebergs Dining Room 
and Bar is to have a table in one of the 
city’s hottest, hippest dining establishments. 

MARKET MAGIC

BEACHSIDE BLISS
Sarah Savours Australia

lcebergs holds the coveted Two Chefs Hat 
(Good Food Guide 2012) status and is on 
the bucket list of visitors and locals alike. 
Soak up the atmosphere and taste sensations 
that include excellent contemporary 
Mediterranean cuisine in what is arguably 
one of the region’s most stunning settings. 

And to end, take in one of the best 
beach walks ever - the Bondi to Bronte 
coastal walk takes in a spectacular ocean 
scape. During the months of October and 
November Sculptures by the Sea showcase 
incredible sculptural works making it possible 
to combine coast, cuisine and culture – how 
good is that! 

This week I land in our most visited 
international city, Sydney. It’s a city we all 
know and love so well, so during my stay 
I look for all that is new and trending in 
the food scene and discover that there 
are many very sweet surprises in store 
starting with my accommodation at the 
uber trendy QT Sydney. 

One of the many great things about 
this city is its ability to blend the old 
with the new making for a chic character 
statement. From hotels to inner city 
markets, old buildings have had new life 
breathed into them for a contemporary, 
hip feel that brings a smile to visitors and 
certainly adds to the holiday conversation. 
It’s not just the harbour, shops and dining 
scene that make Sydney a favourite, but 
its world-class shows, and during my stay 
I am lucky enough to take in an Aussie 
favourite; Strictly Ballroom, the musical!  

It’s a great week of food, fun, fashion 
and topped off with a truly stellar show.

Savouring Australia
Sydney

http://34.gs/nsw-savouringaustralia
www.sydney.com
http://www.sydney.com/destinations/sydney/sydney-east/bondi/beach-lifestyle
http://www.waverley.nsw.gov.au/recreation/beaches_and_coast/bondi_to_bronte_coastal_walk
http://www.sculpturebythesea.com/exhibitions/bondi.aspx
http://www.growersmarketpyrmont.com.au/
http://www.eveleighmarket.com.au/
http://www.sydneyfishmarket.com.au/home


Lake Crackenback Resort & Spa, in 
Snowy Mountains New South Wales, has 
a deal from A$199 per room per night for 
stays before 18 December.

Free family activities, a day spa, 
mountain bike facilities and two 
awarded restaurants are just some of the 
attractions at the resort. 

The $199 deal includes free use of resort 
activities and accommodation in a one-
bedroom chalet. There is also an offer of 
$299 per night in a spacious two-bedroom 

AAT Kings is rewarding its top five 
Australia sellers with a trip to Tasmania 
in March 2015.

To help increase agents’ Aussie 
bookings, AAT Kings is offering this 
prize to the five Kiwi top sellers of AAT 
Kings’ Australia holidays - bookings 

The Strand at Coolangatta, 
formerly Showcase on the Beach, 
has signed restaurateurs from 
Sydney and the Gold Coast to 
create a brand new dining precinct 
opening on Level 1 in November. 

Highly acclaimed Gold Coast chef, 
Daniel Ridgeway, the mastermind 
behind Bin 12 at Burleigh’s 
James Street and Little Truffle at 
Mermaid Beach, will open Bin 72 
in Coolangatta; with tapas-style 
set menus and a la carte dining, 
providing an enticing mix of 
European and Japanese fusion. 

Owners of Absynthe French 
Restaurant in Surfers Paradise, 
Meyjitte Boughenout and Arnault 
Ollivier, are set to delight diners 
with their new gourmet burger 
concept, Burger Trap, to open 
at The Strand. Locally sourced, 
organic produce will be on the 
menu, with a focus on bringing 
healthy ingredients back into 
burgers. Award-winning Middle 
Eastern restaurant Kazbah from 
Sydney will be joining the menu 
at The Strand offering Middle 
Eastern cuisine with a distinct Gold 
Coast feel. Also from Sydney, cult 
sensation Gelato Messina will be 
bringing its famous flavours to The 
Strand – its first Queensland store, 
which will open in February 2015. 

on any AAT Kings guided holiday or 
Inspiring Journey from the 2015/16 
Australia programme with an Early 
Payment Discount before 9 February, 
2015 help agents qualify for the 
incentive.

For each new guest booking, 
consultants will receive a ‘Tassie Devil’ 
icon and once they’ve collected four, 
they’ll be eligible to win a place on 
next year’s coveted famil of Tasmania 
which includes return airfares and a 

Australia

Lake View Apartment. 
The property, located on the border of 

the Kosciuszko National Park, has more 
than 100 rooms ranging from overwater 
lake view apartments to mountain view 
chalets.

Free activities include golf, trampolines, 
canoeing, tennis, archery and 25 kms of 
mountain bike and walking trails. 

www.lakecrackenback.com.au

AAT Kings’ 
agent incentive

Food mecca 
opening on the 

Gold Coast

Mountain biking is one of the free activities 
available at Lake Crackenback Resort & Spa

Snowy Mountains special

visit to AAT Kings’ conservation project, 
Tasmania Zoo Devil Enclosure. AAT 
Kings will also donate $2 per ‘Tassie 
Devil’ icon to Tasmania Zoo for any 
extra bookings agents make beyond 
their qualifying four.

AAT Kings’ 2015/16 Australia 
brochure features almost 60 guided 
holidays, short breaks and day tours as 
well as 16 new itineraries for clients to 
choose from. 

www.aatkings.com

Springbrook’s award winning 
Mouses House Rainforest Retreat 
has had huge success with the 
implementation of its eConcierge 
facility and has been nominated in 
the recent QTIC innovation awards. 

Mouses House, in association 
with Pebbel Design, has developed 
and implemented iPad mini 
technology to be a virtual ‘Front 
Concierge Desk’ facility for guests 
staying in the luxury couples 
accommodation. 

The eConcierge facilities include 
a guest welcome, maps of the area, 
feedback forms, instructions on 
using equipment within the chalets 
and points of local interest.

Mouses House 
innovation 
with iPad 

technology
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Cruising

Uniworld Boutique River Cruises 
is reporting strong Kiwi interest and 
bookings on its two Portugal and Spain 
itineraries for 2015.

Sales manager Greg Marett says word 
is getting out about the opportunity 
to discover one of Europe’s best kept 
secrets, the UNESCO-designated Douro 
River, with its spellbinding natural and 
cultural heritage. The region is also a 
strong drawcard for food and wine buffs 
with wine connoisseurs able to indulge 
in port tastings and vineyard visits 
along the way.

Uniworld offers the 11-day Portugal, 
Spain and the Douro River Valley cruise 
(priced from $4375 per person twin 
share) from Lisbon to Porto and also 
the 13-day Jewels of Spain, Portugal 
and the Douro River (price from $6775 
per person twin share) between Madrid 
and Lisbon. Both cruises are aboard 
the 118-guest Queen Isabel with a 
swimming pool.

Uniworld’s Pay in Full savings, listed 
in the 2015 brochure on every departure 
and every category for the year, finish at 

the end of the month. After then, early 
booking savings are still available for 
bookings prior to 15 January, 2015.

Uniworld’s all-inclusive Europe 
cruises have everything included - 
all meals and unlimited beverages 
onboard; all gratuities onboard and 
onshore; all scheduled arrival and 
departure day transfers; and a broad 
menu of fully hosted shore excursions, 
many of which are exclusive to 
Uniworld guests.

www.uniworldcruises.co.nz

Holland America Line will continue 
the ‘Dancing with the Stars: At Sea’ 
programme in 2015/2016 due to its 
popularity and success. For the third 
year, the collaboration brings the ABC’s 
hit show ‘Dancing with the Stars’ to all 
of the premium ships in the Holland 
America Line fleet. The programme will 

Cruise Industry 
Awards

As we approach the last couple of months 
of 2014 it is time to reflect on some of the 
great work you might have undertaken this 
year.

With this in mind, agents and networks 
should consider how they can be recognised 
at the Annual Cruise Industry Awards hosted 
by CLIA.

Most of the award categories are 
determined through a process where the 
cruise lines are actually voting for the top 
achievers so there is no need for agents to be 
putting forward submissions – except for the 
Cruise Promotion of the Year awards.

There are two categories open for 
submissions - Agent Promotion of the Year 
and Network Promotion of the Year. These 
categories are open for self-nomination by 
any Travel Agent or Retail Network member of 
CLIA Australasia.

Submissions must be based on consumer 
cruise promotions undertaken during the 
12 month period to 30 November 2014 that 
feature CLIA Cruise Line Member product. 
Potential finalists will be judged on the efforts 
and success of a specific FIT or Group Travel 
campaign as well as overall strategy of the 
campaign in any form of media.

Submissions will be judged by an 
independent panel and must be received 
by Friday 19th December. To download an 
application form, click 
on the Awards tab 
at the CLIA website 
www.cruising.org.au.

We look forward 
to recognising your 
achievements.

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

Discover the Douro

HAL dances 
with stars

Uniworld reports strong interest in 
Portugal and Spain for 2015

culminate with the annual Champions 
Cruise competition on ms Nieuw 
Amsterdam’s 10 January 2016, Western 
Caribbean voyage. 

The 2015 schedule will continue to 
feature ‘Dancing with the Stars: At Sea’ 
programming on all sailings in addition 
to six special ‘Dancing with the Stars’ 
theme cruises highlighting the show’s 
professional dancers and celebrities. 

‘On every cruise throughout the 
year our ‘Dancing with the Stars: At 
Sea’ lessons are a huge draw and the 
competition to dance for the Champions 
Cruise is intense, which tells us 
we have a successful and engaging 
programme,’ says Richard Meadows, 
Holland America Line’s executive vice 
president, sales, marketing and guest 
programmes. ‘Dancing always has been 
a feature activity on our ships, and the 
partnership with ‘Dancing with the 
Stars’ has enabled us to provide guests 
with a special and exclusive experience.’
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Asia

_______________________________________________________________________________________________________________________        

 
After a spectacular India Evening in 2013, Exotic Holidays, award winning specialist 
wholesaler for India, Asia, Middle East & beyond, in association with India Tourism 
Sydney, invite you to a bigger event this year. 
 
Tourism to India is on a high note and it is quite opportune to update yourself on the 
destination and hear the experts talk about this fascinating country. The experts will also 
include our India partners and a Kiwi photo-journalist, who will showcase a small 
collection of amazing memories of this fascinating country. 
 
 

Tuesday, 18th November 2014 
India Gate Restaurant 

380 Manukau Road, Epsom 
Auckland 

Time: 5:30 pm for Cocktail hour & Mix & Mingle 
followed by presentations and sumptuous buffet dinner 

 
Places are limited so RSVP by 10NOV to : dale@exotic.net.nz  
 
PS: A No-Show charge of $60pp applies 
 
 

_______________________________________________________________________________________________________________________ 
   
 For competitive quote or booking, contact Team Exotic 
 

                 0508 EXOTIC (0508 396 842) 
   info@exoticholidays.co.nz      www.exoticholidays.co.nz 

Expedia TAAP has a short 
life Thailand sale finishing on 3 
November.

 The lead offer gives up to 70% off 
hotels.

www.expedia.co.nz/g/u/
thailand5daysale

Thailand sale

Two lesser known destinations in the 
Indian Subcontinent – Bangladesh and 
Ladakh – are at the centre of the new 
Peregrine Adventures programme for 
2015. 

Heading into Bangladesh for the first 
time, Peregrine is one of the only tour 
operators offering travellers the chance 
to venture through a destination only just 
opening up to tourism. 

While Ladakh has established itself as a 
worthy contender of Rajasthan in India, 
Peregrine’s Ladakh Explorer trips will 
run during cultural festivals, providing 
travellers with the opportunity to 
celebrate with the locals. 

As one of the world’s most populated 
nations, Bangladesh can often be 
confronting on the crowded streets of 
Dhaka but its a rural areas are a maze of 
snaking waterways, tropical jungles, tea 
estates and wildlife. A highlight of the 
trip is three days spent in the Sundarbans 
National Park, the world’s largest 
mangrove forest recognised by UNESCO 
as a site of universal value. Home to a 
variety of animals, it is famous for hosting 
the largest population of tigers in the 

Bangladesh and Ladakh
in Peregrine programme

world, who have 
adapted to life 
on the estuary by 
becoming largely 
amphibious. 

By contrast, 
Ladakh is one 
of the least 
populated regions 
in India, and is 
a sanctuary of 
sparse mountain ranges and ancient 
monasteries. Peregrine’s Ladakh trip 
includes flights from Delhi to Leh return, 
avoiding the long commute, and journeys 
to the Nubra Valley via one of the highest 
motorable mountain passes in the world, 
the Khardung La, where travellers stay at 
an organic farm. 

Peregrine’s Bangladesh trip is 12 days 
and costs from $3405 per person. Four 
departures are available in 2015 with the 
first on 19 February.

The Ladakh Explorer trip is 10 days 
and costs from $2529 per person. Four 
departures are available in 2015 with the 
first on 20 June.

www.peregrineadventures.com/india

Exotic Holidays advises that from 
5 October 2014, Sundays have been 
observed as a dry day in the state of 
Kerala. The state government in Kerala 
began cancelling bar licences of hotels 
below five star standards from 12 
September. info@exoticholidays.co.nz

Dry Sundays for Kerala
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Americas

Destination Marketing Services (DMS) 
escorted a group of New Zealand and 
Australian buyers on an educational to 
Mexico prior to attending IMEX in Las 
Vegas earlier this month.

Highlights of the programme 
organised by Tropical Incentives, 
included an exclusive Caribbean yacht 
cruise to Zama, a UNESCO listed World 
Heritage private island, perfectly suited 
to groups; burning rubber on a self-
drive through the main drag in Cancun 
- Ferrari, Porsche and Mercedes style; 
and a visit to Chichen Itza, the biggest 
restored archaeological site in the 
Peninsula of Yucatan and nominated 
one of the new seven wonders of the 

world in 2007. 
The group was immersed in Mayan 

culture throughout the educational, 
partaking in Maya rituals and 
thanksgiving ceremonies, experimenting 
as Mayan masterchefs and receiving an 
in-depth understanding of the Maya 
calendar and Maya accounting system.

Following IMEX, the programme was 
wrapped up by hosts Global Alliance 
in Vegas who provided interactive site 
inspections of new venues and activities. 
This includied a visit to The Linq, which 
houses the recently opened 550 foot 
‘High Roller’, currently the largest ferris 
wheel in the world, providing a bird’s 
eye perspective of Sin City.

At Chichen Itza, John Georgas, Tribe Marketing, Sydney; Victoria Wales, HOT 
Events Christchurch; Marissa Fernandez, Destination Marketing Services;  Tania 

Raad, Tribe Marketing Sydney and Gary Bender., World Corporate Travel Sydney

DMS hosts 
Kiwis to IMEX 

New visitor spend figures show New 
Zealand’s tourism industry is on track 
to achieve its goal of almost doubling 
tourism revenue by 2025, the Tourism 
Industry Association New Zealand  
(TIA) says.

International visitor spending 
climbed 7.4%, while the total number of 
international visitors rose 5%, the latest 
Tourism Satellite Account from Statistics 
New Zealand shows.

‘This shows the industry is achieving its 
Tourism 2025 goal of growing value faster 
than volume,’ TIA Policy and Research 
Manager Simon Wallace says.

‘It also puts the industry well on the way 
to achieving total tourism revenue of $41 
billion by 2025.’

Wallace noted that the figures show the 
tourism industry is recovering from the 
global financial crisis, with international 
spend now back at 2007 levels.

‘There’s no room for complacency. We 
need to build on the momentum and 
seek out the opportunities offered by 
events like the 2015 ICC Cricket World 
Cup, the FIFA U-20 World Cup and the 
2017 World Masters Games to encourage 
increased spending by international 
visitors.’

The statistics also provide a more 
accurate picture of spending by 
international students studying in New 
Zealand for less than 12 months. These 
students are spending $1.9 billion a year, 

New Zealand

up 8.7%.
Tourism 2025 highlighted that there 

were untapped opportunities to grow the 
value of international students to New 
Zealand and there will continue to be a 
focus on this sector, Mr Wallace says.

‘It’s also clear that the industry needs to 
put greater effort into encouraging New 
Zealanders to travel more within their 
own country. Domestic spend has grown 
only 3.2%, slightly below the Tourism 
2025 target of four percent a year,’ he 
says.

‘Domestic tourism is the bread and 
butter for many operators and more 
emphasis needs to be placed on giving 
Kiwis more reasons to holiday at home.’

Tourism continues to support 8.3% 
(166,800) of all New Zealand jobs. 

The new Tourism Satellite Account data, 
along with other key tourism statistics, 
will be presented at the 2014 TIA Summit 
in Wellington on Tuesday 4 November, 
to give delegates a detailed update on 
Tourism 2025 progress.

Simon Wallace

Visitor spend increase keeps 
tourism on track for 2015
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Airlines

Kids now from $249 round trip inclusive, sales to 01Dec for travel to  
31May 2015  (conditions apply).

www.airvanuatu.com

Etihad Airways has started daily 
non-stop flights between Abu 
Dhabi and Phuket, the airline’s 
second destination in Thailand. 
The inaugural flight – EY430 – 
departed Abu Dhabi International 
Airport at 8.40am local time on 
Sunday 26 October and touched 
down at 6pm the same day at 
Phuket International Airport.

Etihad to 
Phuket British Airways (BA) now has a three 

times a week direct service from London 
Heathrow to Singapore’s Changi Airport 
using an Airbus A380. The new service is 
expected to give up to 4000 more seats a 
month on its services.
The new flight underpins BA’s push into 
the nonstop Asian market, and will be 
complemented by a new nonstop Boeing 
777-200ER service to Malaysia, due to 
launch in May 2015. The airline says it is 
boosting its services to both Singapore and 
Kuala Lumpur in response to commercial 
demand from customers. 

BA’s A380 to Singapore

Amber Beattie, Kendal Tobeck and 
Anne Lee, all Air New Zealand

Jason Hill, Auckland Tourism, Events and 
Economic Development (ATEED) and John Sng, 
General Travel New Zealand

Mohammad Tauqir Khan,Travel Point; Lyn Rapley, 
Singapore Airlines; Chandra Kumar, Guru Travel and 
Virender Bakshi, Sky Travel

A welcoming committe of dignitaries, 
trade and partners had the champagne 
ready when Singapore Airlines’ A380 
touched down in New Zealand this 
week. 
‘Customers heading to Europe can travel 
all the way in the comfort of the A380 
with connecting services to Frankfurt, 
Paris, London and Zurich and only 
a single stop en route – as can those 

SQ’s A380 touches down in Auckland
travelling to Beijing and Shanghai in 
China, and Mumbai and New Delhi 
in India,’ says Edwin Chiang, general 
manager, Singapore Airlines New 
Zealand.

‘Introducing the A380 as part of our 
alliance with Air New Zealand will 
contribute to a boost in capacity on the 
Singapore-Auckland route by up to 30% 
year round over time.’
‘Singapore is a critical hub airport, 
providing access to South East Asia and 
key emerging markets such as India and 
Indonesia,’ says Adrian Littlewood, chief 
executive, Auckland Airport. 

‘In the past five years, we have seen 
eight per cent growth per annum in 
South East Asia arrivals to New Zealand, 
mirrored by an 11% growth in New 
Zealanders visiting the South East 
Asia region.  The introduction of the 
A380 by Singapore Airlines, and the 
extra capacity and luxury it brings, will 
certainly help to further stimulate this 
impressive growth,’ said Mr Littlewood.

Qantas will start to implement its new 
and improved inflight entertainment 
programme next week, giving customers 
more choice and variety and more 
regular and in-depth news coverage as 
a result of its new partnership with Sky 
News, Foxtel and Fox Sports.

Qantas customers will be able to view 
a complete package of news, sport, 
entertainment and lifestyle programs 
with the partnership marking the start 
of a comprehensive transformation 
of Qantas’ inflight entertainment 
programming.

Qantas group executive, brand 
marketing and corporate affairs, Olivia 
Wirth says Qantas’ inflight entertainment 
was a defining feature of the on-board 
experience with the airline committed to 
investing and innovating for customers.

QF: more entertainment coming
‘By partnering with news and 

entertainment experts like Foxtel and 
Sky News we’re able to deliver a greater 
variety of premium content on a more 
regular basis, just as our customers 
would experience at home,’ she says.

‘This means multiple, daily news 
updates seven days a week, 100 hours 
more TV and movie content, 160 hours of 
box set viewing, triple the number of new 
release albums and double the number of 
blockbusters.’

Angelos Frangopoulos, CEO of 
Australian News Channel said Sky News 
was excited to be part of a new era for 
IFE across the Qantas network both in 
the air and on the ground.
‘For the first time, the latest news will be 
delivered to Qantas aircraft across the 
day, 365 days a year.’

TRavelinc Memo  31 October 2014   13

www.airvanuatu.com


Adventure World has 
savings of $250 per person on 
its new nine day Dalmatian 
Sunshine independent 
journey, now priced from 
$2379 per person. Highlights 
Dubrovnik, Split and being 
in awe of the cascading 
waterfalls of Plitvice.

Price includes eight 
nights accommodation, 
daily breakfasts, five 
dinners, transportation by 
modern air-conditioned motor coach, 
professional tour director, luggage 
handling and headsets provided for 
included sightseeing tours.

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 Up to 20% off Eurostar fares from $75pp 
for travel until 31st  March 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to book

Call 09 377 5415 

Europe / News

Increasing local demand for trips to 
more adventurous and ‘off the beaten 
track’ destinations is helping drive 
continued success for House of Travel 
Ashburton. Owner/operator Maxine 
Whiting says sales have been strong 
in recent months, with a demand for 
more intrepid travel to destinations 
such as Vietnam, Cambodia and India 
contributing to growth for the store - 
which was named the top performing 
House of Travel medium outlet last 
year.

To accommodate the increasing 
number of store visitors and their 
need for information and inspiration, 
Whiting says the Canterbury store 
interior has undergone an extensive 
refit. 

‘While many customers are booking 
at the moment for UK and Europe in 
2015, a traditionally strong market for 
us, places like Vietnam, Cambodia and 
even India have become very popular 
recently,’ says Whiting. ‘We have 
noticed people in our area are becoming 
a lot more adventurous than they used 
to be. They don’t want to be doing the 
usual on their trips – they want to 
get off the beaten track and get a real 
cultural experience of destinations 
that we didn’t see as much desire for in 
previous years.’

Whiting says her team is booking a 
lot of family trips to the South Pacific, 
Australia and UK and Europe, including 
river boat cruises in Europe. However, 
they are also booking Asian destinations 

Intrepid tourism demand leads to 
shop investment for HoT Ashburton

for those looking for something less 
traditional. ‘Clients are going cruising 
on the Mekong River from Vietnam to 
Cambodia, or a combination of cultural 
and family adventures plus beach 
holidays in Vietnam,’ she says. ‘We’ve 
also had a couple of clients go on Food 
Experience trips to India.

 ‘Two of our team members have 
recently taken their families to Vietnam, 
so their experience and knowledge is 
proving very useful,’ she says. ‘We’ve 
got all stages of age and life on the team 
here, so they are able to offer a different 
perspective for our customers.’

www.houseoftravel.co.nz/hot-stores/
Regional-Canterbury/Ashburton

Adventure World is 
offering savings of $399 
per person on 10 day 
Highlights of Turkey now 
priced from $1,629pp, 
twin share. The tour covers 
the cultural diversity, 
historic sights and Turkish 
cuisine as it travels from 
Istanbul through Konya, 
Pergamon, Kusadasi and 
Canakkale. 

Price includes nine nights 
accommodation, daily breakfasts, eight 
lunches and dinners, sightseeing including 
entrance fees, domestic flight Istanbul-
Cappadocia, English speaking tour escort 
and transport by air-conditioned deluxe 

Highlights of Turkey

coach.
www.adventureworld.co.nz/tours-and-

destinations/europe/southern-europe/
turkey/tours/highlights-of-turkey/

Calcium pools at Pamukkale

Dalmation sunshine

www.adventureworld.co.nz/tours-and-
destinations/europe/central-europe/
croatia/tours/old-dubrovnik-dalmatia/

Dubrovnik

Over 120 European destinations ... now that’s Wunderbar!
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‘We would worry less about what others 
think of us if we knew how seldom they 
actually do.’

PEARL’s PEARLER

Awarded Gold for our sustainable business practises
www.jetpark.co.nzRead about our Responsible Tourism Initiatives

The Singapore Tourism Board 
(STB) has released the findings of its 
commissioned research on The Asian 
Millennial Workforce and the Travel 
Industry, which found that only 39% of 
Millennials  are likely to stay with their 
company for the next three years.

The study covered over 5,000  (Gen 
Y) employees and over 1,500 managers 
across Asia with the aim of uncovering 
insights on the Asian Millennials 
working in the travel industry. The study 
was released at the Asia Travel Leaders 
Summit this week.

‘Globally by 2025, 75% of employees 
will be Millennials, and the ideals of 
those in Asia are different from their 
global peers,’ says Neeta Lachmandas, 
assistant chief executive, Singapore 
Tourism Board. ‘In fact, as we dive 
into the findings, we are reminded 

Three years tops for most young employees
that Millennials in Asia are not a 
homogeneous group, and there are 
differentiating characteristics among 
them.’

The top three factors that influence 
the Asian Millennial’s decision to work 
in the travel industry were found to 
be career progression (49%), strong 
company reputation (26%) and the 
opportunity to meet and interact with 
new people (25%).

While 66% of managers agreed that 
their company has invested in significant 
resources to build and maintain a 
strong reputation in the travel industry, 
only 45% believed that they are paid 
a competitive wage as compared 
to contemporaries in competitor 
companies, and only 54% of them were 
satisfied with the career progression 
prospects in their own companies.

The 75th SKAL World Congress has been held in Mexico City this week. At the gala dinner are, from left, 
Peter Morrison, international councillor for New Zealand, Christchurch Club; Leo and Priscilla Van Dijk,  both 
members of Queenstown Club; Nigel Pilkington, new elected vice president SKAL International, Auckland 
Club; Marion Pilkington and Tony Smith, president SKAL New Zealand, Auckland Club

Mantra Group has a triple reward 
offer available at 28 Peppers, Mantra 
and BreakFree hotels and resorts across 
Australia, New Zealand and Bali.

Organisers who book a conference to the 
value of $10,000 by 30 March 2015 and 
hold  their event by 30 June 2015 receive:

• 5% back on total event spend.
• A gift voucher for two nights 

accommodation to use as a prize or 
reward.  

• Complimentary tailored value-adds 
including dining options, eco-friendly 
delegate packages or break out ideas. 

Mantra’s triple offer
Peppers retreats and resorts are 

located across Australia’s east coast in 
locations such as Palm Cove, Kingscliff, 
the Southern Highlands and Torquay as 
well as Christchurch and Martinborough 
in New Zealand and Seminyak in Bali.  
Mantra conference locations include 
Mooloolaba Beach, Lorne and Brisbane, 
Sydney and Melbourne CBDs; while 
BreakFree options are available at Coffs 
Harbour, Caloundra and Bankstown in 
Western Sydney.

conference@mantragroup.com.au

Exotic Holidays hosted Canan 
Karaarslan, the Turkish marketing 
and product manager from Fez Travel 
last week.  Canan visited to Wellington 
and Auckland train and update Exotic 
Holidays staff as well as make few sales 
calls to agents while she was here.

Canan also introduced Fez’s new 2014 
Authentic Tours, made up of character 
accommodation and off the beaten track 

Fez rep visits New Zealand
experiences.

With maximum group sizes of 20 for 
most tours, all tours have guaranteed 
departures and no upper age limit.

Fez owns and operates its vehicles and 
has English speaking ground staff and 
local contacts.

To take advantage of early bird 15% 
the discount, call 0508 396842 or email 
info@exoticholidays.co.nz.

TRavelinc Memo  31 October 2014   15

mailto:conference@mantragroup.com.au?subject=Mantra's triple offer enquiry via TRAVELinc Memo
mailto:editor@travelmemo.co.nz
www.travelinc.co.nz
www.jetpark.co.nz
mailto:info@exoticholidays.co.nz?subject=Fez enquiry via TRAVELinc Memo
http://travelinc.co.nz/content/images/stories/pdfs/fez-2015-flyer.pdf

