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Vanuatu is one of the fast growing tourist destinations in the region. An 
archipelago of 83 tropical islands situated in the SW Pacific, just a little over 
two hours flight from Australia, it offers a wide range of authentic tourism 
experiences, with a sophisticated blend of cultures and unspoilt tropical 
environment. Served by 3 flights per week from, Auckland. New Zealand 
forms a major part of the Vanuatu tourism market.

The Vanuatu Tourism Office (VTO) is the statutory body that coordinates 
destination marketing for the country and as part of that role, engages 
representatives in key markets like Australia and New Zealand. Due to the 
completing of the existing representative’s contract, the VTO now seeks 
the expression of interest to contract the services of a dynamic, motivated 
and well connected Representative to actively promote and advocate for 
Vanuatu as a desired holiday destination with wholesalers, agents, and at 
trade and consumer shows.

The New Zealand representative will be key driver of sales from this 
market. The person will be focused on identified target markets in key 
urban, regional and rural areas as well as selected growth centres in New 
Zealand. The person will need to be focused, available to travel, and well 
experienced in emerging trends the New Zealand outbound travel market.

This is a two year contract with renewal options, and is an opportunity for a 
seasoned travel marketing professional to become engaged in an exciting 
boutique tourism destination.

Please submit proposal to:
General Manager
Vanuatu Tourism Office
PO Box 209
Port Vila
Vanuatu

Tel: +678 22515  Fax: +678 23889  Email: generalmanager@vanuatu.travel

Term of Reference - click here

Vanuatu Tourism Office – 
New Zealand Representative

Request for Proposals

China Airlines – Full service 3 x weekly flights direct from 
Christchurch to Sydney, Taipei & beyond from Dec 2014

Our global network is all about you

Phone : 09 914 2000 / Email : aklsm@koreanair.com
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Greek Islands

0508 396 842

Yes we do!

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

Accor’s Race to Survive 
helps cure Fiji’s kids

 

• Turkey & Greece 
 

• Boutique Mediterranean &  
Adriatic Cruises 
 

• Morocco, Oman, Persia 
 

• Egypt, Jordan, Israel 
 

• Dubai & the Gulf States 

The Mediterranean & 
Middle East Specialists 

Accor’s biennual Race to Survive in Fiji last week raised 
more than FJ$600,000 dollars to help fight rheumatic heart 
disease in the country’s children.

Eighty two competitors from New Zealand, Fiji and 
Australia completed five days of ‘amazing race’ type 
challenges in Nadi, Pacific Harbour, Coral Coast and 

Continued on page 3.

Shannon Herrell, Southern Hospitality and Mark 
Thomas, Novotel Queenstown looking tired but 
happy on day five as the finish line draws near
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Ticket  
Changer
Ch-ch-ch-changes  
in less than 2 minutes

Reissue like a rock star with Amadeus Ticket 
Changer. Save as much as 25 minutes per 
exchange on almost any full service airline.

Take the strain out of repricing, rebooking  
and reticketing and give yourself the freedom  
to focus on show-stopping service.

Free of charge until 31 December 2014*.  
Find out more

*Offer exclusive to New Zealand Office ID customers only.

http://www.amadeus.com/web/amadeus/en_AU-AU/Amadeus-Home/1259072697720-Page-AMAD_HomePpal


Cure Kids Fiji Event

Accor’s Cure Kids Fiji: Race to Survive

www.airvanuatu.com

Easy connections at Auckland airport to and from all domestic NZ airports.

20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014

Mamanuca’s Malolo Islands. 
From tug-of-war, to a fear factor 

challenge of eating snails, fish eyes 
and Japanese seaweed, the event also 
included more traditional physical 
challenges of swimming (from Malolo 
Lailai to Mololo Island), kayaking and 
high ropes at Kila Adventure Park in 
Pacific Harbour.

A highlight for the competitors was a 

Continued from page 1

night spent in tents at Solevu Village on 
Malolo Island where Dr Joe Kado gave 
an overview of the Rheumatic Heart 
Disease (RHD) programme and how it 
has been developed with funds raised by 
the Cure Kids event.

This year’s Race to Survive was 
again managed by ‘Eventzilla’, Accor’s 
director of procurement New Zealand 
and Fiji, Murray Davison.

Mark Thomas, Novotel Queenstown and Eroni 
(Ronnie), Rosie Holidays share a joke

Accor’s VP New Zealand 
and Australia, Garth 
Simmons, tries not to 
fall out of a kayak

And they’re off...

The competitors were 
mobbed by excited students 
at St Andrews School in Nadi

Anne Marie Webber and Erin Dalton from 
Accor NZ and Fiji helped out as crew 

...to high ropes

From monkeying around......
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Americas

VIEW OFFER    >

RECEIVE A  
$50* VOUCHER
WHEN YOU BOOK ROCKY MOUNTAINEER
WITH ADVENTURE WORLD BY 30 NOV 14!

*Terms & Conditions Apply.

Brand USA’s new online agent training 
platform, the USA Discovery Program 
has been well received by the travel trade, 
with over 700 agents who have registered 
and over 300 agents who have completed 
badges across Australia and New Zealand. 
Brand USA account manager for New 
Zealand, Wayne Mitcham says the most 
popular specialist badges so far are Big 
City Buzz, followed by Winter Sport and 
Food and Drink. ‘And we have already 
added a new specialist badge, Cirque du 
Soleil,’ he says.

The first agent in New Zealand to 
complete the Regional Expert badge and 
all nine specialist badges was Charmaine 
Hawke from Access The World. She says 
the programme helped her learn about the 
diversity of the US. 

‘Although I have a good knowledge of the 
two coasts of the USA, I was amazed by the 
variety of what is on offer in the middle. 
The Big City Buzz module was a fantastic 
way to learn more about cities I had 
heard of but could find little information 
on,’ Hawke adds. ‘The great thing about 

USA Discovery Program off and running
Jane Wilson will be the face of New 

York & Company in Australia and 
New Zealand with the appointment of 
Walshe Group as New York’s marketing 
representative downunder. 

Wilson, well known to the New 
Zealand market having previously 
managed the South Australian Tourist 
Commission office here, will oversee 
the NYC account temporarily, until a 
dedicated manager is put into the role. 

The Walshe Group, with its head 
office in Sydney, will work with NYC 
& Company to strengthen New York 
City’s reach as a primary brand and 
destination for travelers from Australia 
and New Zealand, handling sales, 
marketing and public relations in the 

New York appoints Walshe Group in Aus / NZ 
region. 

In 2013, New York City welcomed 
26,000 visitors from New Zealand and 
619,000 from Australia, ranking the 
region within the New York’s top five 
overseas markets.

‘Consumers’ needs and decision 
making process continues to evolve 
while at the same time, product 
distribution channels are increasingly 
being diversified,’ says Makiko Matsuda 
Healy, NYC & Company’s, senior vice 
president, global tourism development. 
‘We need to ensure our New York City 
five-borough products and experiences, 
are showcased at every touch point.’

Email nycgo@walshegroup.com

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.

the training is that it doesn’t have to be 
completed at once - take small bites daily. 
Until now the USA has lagged behind 
other countries in agent training and sales 
have been affected as a result. At last there 
is a comprehensive training resource in 
one place.’

The USA Discovery Program, provides 
agents with straightforward information 
on the US, broken down into regions, 
experiences and holiday themes, to 
provide a holistic overview of the USA and 
to enable cross-selling on all aspects of 
sales to the destination.

The online course gives agents complete 
flexibility to complete the training at 
their own pace. After the agent passes a 
set of quizzes they are considered a USA 
specialist in that area and earn a badge of 
recognition for that area of expertise. 

There are now nine experience modules: 
Big City Buzz, Coastal Escapes, Family 
Holidays, Food and Drink, Music/
Heritage/Culture, Fly-Drive, Great 
Outdoors and Winter Sports, and Cirque 
du Soleil. 
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Hawaii’s Sheraton Kona Resort & Spa 
at Keauhou Bay  is now offering an all-
inclusive group package for 10 or more 
rooms travelling together. 

Two options are available starting 
at $265 per person, based on double 
occupancy. 

The premium package includes a four-
night stay, food and beverage (including 
alcohol), taxes and gratuities, recreational 
and resort cultural activities, and a waived 
daily resort charge. 

Pacific

Sheraton Kona: group rate and indefinite packages
Sheraton Kona Resort & Spa is also 

offering an indefinite Bay, Bed and 
Breakfast package. 

In addition to one of Sheraton Kona’s 
spacious rooms with a spectacular view 
of the Keauhou land and seascape, 
guests will receive breakfast for two 
at Ainakai restaurant, daily rental of 
water gear including kayaks, stand-up 
paddleboards, snorkel masks and more,  
and 25% off all ocean excursions. 

www.sheratonkona.com

Rarotonga’s newest small luxury hotel, 
Nautilus Resort, has just opened the first 
17 of its planned 38 Polynesian inspired  
suites and two and three bedroom villas.

All dining options offer views over the 
infinity pool to white sand beaches and 
the ocean. Guests can choose from the 
resort’s beachfront restaurant or the 

beachside patio’s casual dining area, 
celebratory marquees, private meeting / 
dining quarters or personal room or beach 
service.

Villas (Ares) are fully air-conditioned, 
have sculptured stone baths and use 
aromatic toiletries. Nautilus is 20 minutes’ 
drive from Rarotonga’s airport.

Nautilus Resort

*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

 Air Vanuatu’s second ATR-72 500 
aircraft is due to arrive in Vanuatu this 
week and will boost travel to the outer 
islands and regional distinations.

The purchase of the aircraft, made 
with the assistance of the Government of 
Vanuatu and Bred Bank, includes a spare 
engine and $US600,000 of spare parts.

‘Our first ATR-72 500 has proven to be a 

New ATR for Air Vanuatu 
to boost access to outer islands

Nautilus Resort 
opens in 
Rarotongaworkhorse, however we have experienced 

delays waiting for parts from time to time,’ 
says Joseph Laloyer, CEO Air Vanuatu. 
‘With the additional aircraft and the spare 
parts package we hope to significantly 
reduce delays due to unscheduled 
maintenance.’

The new aircraft is decorated in Air 
Vanuatu livery and has leather seats.

Fiji’s Bulaccino cafe has opened 
in Denarau, at the street entrance 
of Sheraton Fiji Resort & Spa. The 
family run business headed by Eileen 
Rodenburg has cafes in Namaka 
(between Nadi and the airport) and the 
Garden City complex in Suva.

All food is prepared inhouse, including 
bread, with honey, fruit and vegetables 
sourced from the family’s 30 acre farm.

Bulaccino opens third outlet in Fiji
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Pacific

Dreams of Tahiti - flights, cruise & accommodation 
Discover the exotic Tahitian islands onboard 
a luxury sailing yacht 

Tel: 0800 422 784 or 09 444 2298  reservations@francistravelmarketing.co.nz 
 Click here 

for flyer
*Price shown is NZD. Conditions apply. Subject to availability. Sales to 15/11/2014 or till sold out.

• Return economy class airfares from Auckland to Papeete
• 1 night pre/post cruise hotel stays at Radisson Plaza Resort
• 7 night round trip Papeete on Wind Spirit  
• Priced from $5,215pp share twin, based on 3 July 2015 sailing

Nanuku Resort & Spa in Fiji has 
appointed two experienced local tourism 
industry identities to its management 
team. 

Angela Hassan will manage all aspects 
of the resort’s industry sales activity as 
part of her new sales manager role.

Her experience includes close on 20 
years working in a variety of business 
development and sales roles with the 
Warwick Fiji Resorts Group, most 
recently as sales and marketing manager 
at the Naviti Resort on the Coral Coast. 

Kini Saukuru joins Nanuku Resort & 
Spa as Front Office Manager following 
five-years at Musket Cove Island Resort 
in the Mamanuca Islands. Her experience 
also extends to Viwa Island Resort and 
Matamanoa Island Resort.

Nanuku Resort & Spa’s general 
manager, Karen Taylor says the two new 
appointees provide an excellent fit to the 
existing management team.

‘Both are well regarded within Fiji and 
overseas and they will play a major role 

New faces at Nanuku
in further establishing Nanuku Resort 
& Spa as one of Fiji’s preeminent luxury 
properties.’.

Taylor paid tribute to outgoing director 
of sales and marketing, Paul Cutler 
who is leaving the resort at the end of 
October.

Small group sailing
Cruising

Intrepid Travel is 
offering adventurous 
travellers an alternative 
to large cruise ships 
tours of Europe and 
the Caribbean with 
new small group sailing 
adventures around 
the Mediterranean’s 
Cote d’Azur and Cuba’s 
Canarreos Peninsula. 

With the cruise market 
currently booming, 
travellers wanting to 
experience life on the seas 
but who would rather not 
sit idle on a big, expensive 
cruise ship need not miss 
out. 

‘Intrepid’s new sailing 
itineraries in Cote d’Azur and Cuba 
are millionaire trips on a budget,’ says 
James Thornton, managing director. 
‘Cients don’t need a hefty bank balance 
to sit at our captain’s table. Intrepid 

sailing trips are all about adventure - 
navigating around small, pristine islands, 
learning the ropes of sailing and rubbing 
shoulders with the locals in quirky 
towns.’

Intrepid has new small group 
sailing adventures

Petero Manufolau is the new director 
of sales at Outrigger on the Lagoon Fiji. 
He has held a number of senior sales and 
marketing positions in Fiji, including 
three years as marketing manager of 
the South Pacific Tourism Organisation 
(SPTO)Also new at Outrigger on the 
Lagoon is Darshita Naidu, who has 
experience as a sales executive at a 
number of Fiji’s mainland and island 
resorts including Sonaisali Island 
Resort, Tadrai Island Resort and the 
InterContinental Fiji Golf Resort & Spa. 

Sales changes at 
Outrigger Fiji
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Cruising

AU$995* 

PER PERSON

CLICK FOR MORE INFORMATION

OFFER ENDING SOON  
BOOK BY 31 OCTOBER 

CALL 0800 447 913  
TODAY FOR DETAILS

BOOK A 2015 / 2016 CRUISE 
AND FLY TO EUROPE FOR

· Incl. all taxes

· Economy Return airfare

· Now ex: AKL, CHC, WEL

·  Choice of many destination cities

*Conditions apply, click for details

 

Toll-Free 0508 100 111     /   tours@innovativetravel.co.nz  

Those who won ballot tickets to attend Gallipoli’s 100th commemorations in 2015 and 
who have not yet booked their travel arrangements, were required to return the tickets 
by 25 October for re-distribution to those on the waiting list. 
 

An epic five star cruise aboard Azamara Journey with Innovative Travel, provides the ideal solution for ballot  
& non-ballot ticket holders. Join our on-board Dawn Service featuring the exquisite voice of Soprano, Dame 
Malvina Major, in a special remembrance service to the fallen soldiers & brave Anzac nurses, or  
ashore at Anzac Cove & Chunuk Bair (with ballot tickets).  
The Azamara Journey will berth at the Port of Canakkale prior to  
Anzac Day providing ease of disembarkation for all passengers.  
11 days ex Athens from $8,998pp twin (limited inside cabins)   
or $10,995pp twin (outside cabin) 

CLICK  
HERE 

Grand Pacific Tours, partnering with 
Celebrity Cruises, has released a new 16 
page brochure offering two fully escorted 
tours of New Zealand, and one including 
New Zealand and Australia, by both cruise 
and luxury coach. 

They include the 19 day NZ Southern 
Explorer & Cruise touring the South Island 
for four nights visiting Christchurch, West 
Coast and Queenstown. They then travel 
on board the Celebrity Solstice for 14 
nights, stopping at various ports .

The 23 Day Best of NZ by Cruise & 
Luxury Coach includes 12 nights on 
board the Celebrity Solstice and 10 nights 
exploring the North and South Islands.

Earlybirds on salE to 15 dEc from $1,999 +taxEs CLICK HEREGreat service. 
Great people.Great fares.

The 29 Day New Zealand & Australia 
by Luxury Coach & Cruise travels New 
Zealand for 10 nights, then includes 18 
nights on board the Celebrity Solstice 
cruising from Auckland to Fremantle 
with stops at New Zealand and 
Australian ports.

Prices start from $5094 per person, 
twin share and include airfare, taxes, 
accommodation, most meals, cruise and 
coach journey, tour guide, sightseeing 
and attractions. Early-bird bookings 
before 5 November 2014 receive up to 
US$400 onboard credit, $100 discount, 
touring jacket plus a NZ Eyewitness 
Travel Guide. Conditions apply.

Coach and cruise combined

Improvements have been made to 
improve passenger flow at Marina Bay 
Cruise Centre Singapore (MBCCS).

The number of check-in counters and 
x-ray machines has been increased to 
allow more passengers to be processed at 
the same time and the layout of the taxi 
stand has been enlarged.

The improvements have been made 
in response to a traffic jam on Marina 
Coastal Drive earlier this year, when two 
cruise ships were in port at the same 
time. This caused a bottleneck of vehicles 
arriving at and leaving the cruise centre.

Source: Asia Cruise news

Singapore’s 
Marina Bay 
improves

Grand Pacific Tours has partnered with Celebrity 
Cruises in New Zealand and Australia
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Australia

Witches Falls Cottages package

A pop-up artisan bakery rising daily 
in the heart of the city, a long lunch 
for 1,500 in Melbourne’s iconic fresh 
produce market, and a wine tasting 
with 40 of the world’s best biodynamic 
winemakers – just some of the ways 
Melbourne’s culinary spirit will be 
celebrated from 27 February to 15 March 
2015.

 Melbourne Food and Wine Festival 
(MFWF) presented by Bank of 
Melbourne includes food in Victoria’s 
most spectacular settings: from famous 
dining spots to unexpected venues, 
rooftop bars to hidden cellars, plus 
extraordinary locations across regional 
Victoria. Transforming the blank canvas 

Long lunch in Melbourne

of Queensbridge Square for the fourth 
year with a creative one-off project, 
MFWF will construct a working bakery, 
Festival Artisan Bakery,workshop space, 
and wine and coffee bar spreading the 
tempting aromas of freshly baked bread 
into the heart of Melbourne.

Other Festival highlights include the 
World’s Longest Lunch where 1,500 
lunch revellers come together at one 500 
metre-long table, the MasterClass Skills 
Workshops, Acqua Panna Global Wine 
Experience, Perfect Match and, new to 
2015, Crawl ‘n’ Bite, a progressive crawl 
in an event series with stop-off points.

Tickets are on sale 21 November 2014. 
www.melbournefoodandwine.com.au 

More than 80 of the world’s most 
influential and respected food and wine 
VIPs will visit Australia early in November 
to take part in a country-wide gastronomic 
tour and gala dinner aimed at whetting 
the appetite of international travellers. 

The culinary who’s who – which 
includes food and wine writers, 
broadcasters, authors, critics, reviewers 
and bloggers as well as celebrity chefs, TV 
personalities and outspoken columnists 
from across the globe - was announced 
recently by Tourism Australia as part of its 
Restaurant Australia campaign. 

Through their broadcast audiences, 
readerships and social media channels 
the influential guest list commands an 
international reach of more than 400 
million fans and followers.

The guest list includes five of New 
Zealand’s most influential and respected 
food and wine personalities.

Tourism Australia managing director 
John O’Sullivan says each of the 
guests has ‘earned their place at the 

VIPs to spread F&B message for Australia
Restaurant Australia table based on their 
international influence, reach and ability 
to inspire consumers in Australia’s most 
important international tourism markets.

‘As guest lists go I think you’d have to 
go a long, long way to compile a more 
impressive line-up of truly global food and 
wine influencers. They’ll get to sample 
our country’s finest culinary experiences 
and then join us at MONA in Tasmania 
on 14 November to take their seat in what 
promises to be the most extraordinary 
dining room on earth.

‘Through this epic journey these 
international, gastronomic VIPs will meet 
the people, visit the places and sample the 
fresh produce which make our food, wine 
and culinary experiences extraordinary 
and truly world class. More importantly 
though, they’ll share these incredible 
stories through their huge followings, 
helping to inspire the many others to 
follow in their footsteps,’ he says.

The group of influencers come from 16 
different countries.

Witches Falls has released a new 
romantic getaway package combining 
coffee, massage and accommodation.

Available for two, three or four 
nights, the package includes a coffee-
themed two hour body massage, a 
coffee gift box from Ripple Massage 
and Merlo Coffee, and accommodation 

in a private cottage with the choice 
of a barbecue or gourmet breakfast 
hamper and homemade bread 
delivered each morning. 

Witches Falls Cottages are private 
self-contained cottages tucked away 
on Tamborine Mountain, 45 minutes 
from the Gold Coast’s beaches.

Positive ageing at Gwinganna Lifestyle Retreat

Gwinganna Lifestyle Retreat on 
Australia’s Gold Coast has released 
a new dedicated health retreat 
programme on positive ageing for 
guests over the age of 50. The special 
Optimum Wellbeing 50 Plus is part 
of the NRMA Living Well Navigator 
and is designed to help guests take a 
preventive approach to their health and 
wellbeing. 

‘The key component of the 
programme is the wellness seminars 

based around four key pillars of health 
- nutrition, emotional wellbeing, 
movement and stress management. 

‘We have a stellar line up of wellness 
experts including for the first time at 
Gwinganna, Dr Ross Walker, one of 
Australia’s leading cardiologists who has 
a passion for people and health,’ says 
general manager and wellness director, 
Sharon Kolkka. 

The Optimum Wellbeing 50 Plus is 
available from 25-30 January 2015 only.
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Asia

Contact our office for more information on Macau’s latest 
Incentive Stimulation programs. Download your  

“Experience Macau” app for FREE

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Thinking of  
Rewarding Moments  

for your business?

MACAU ... 

Contiki has launched full steam into 
its newest takeover, Japan, with a new 
itinerary taking young travellers from 
Tokyo through to Osaka.

Early feedback from the trade is that it 
fills a niche market and is exactly what 
young travellers are looking for.

Contiki’s new Japan itinerary, Japan 
Unrivalled, sees travellers spend 13-days 
travelling from Tokyo to Osaka with 
experienced guided tours, sightseeing, 
special stays in Buddhist temples, 
and exclusive inclusions like a Robot 
Restaurant dinner show.

Tony Laskey, regional director sales and 
marketing, says Kiwis are more and more 
keen to travel to Japan.

‘There is growing demand from the 
18-35 market to travel to Japan, and from 
surprising quarters as well – there’s a 

big car scene up in Japan, so young male 
Kiwis want to go to Japan, and young 
female Kiwis want to go to Japan for the 
culture.’

Laskey says the Contiki Asia product has 
been incredibly successful since its launch 
in 2009, with growth out of New Zealand 
up 33% in 2013.

‘The thing that’s most likely to influence 
somebody to go to Asia in the first place is 
a reasonable airfare, so it’s very exciting 
that Air New Zealand and Singapore 
Airlines will have their codeshare 
partnership going from early next year.’

The new Japan itinerary is available 
online now with full prices and departure 
dates. The new 2015 – 2016 Asia brochure 
will be available in November and will 
feature six countries – Japan, Cambodia, 
China Laos, Thailand and Vietnam. 

Contiki launches in Japan Novotel Phuket Karon Beach Resort 
and Spa, a newly-built 224-room resort, 
located on Karon Beach, Andaman Sea, 
is marking its opening with a special 
stay three, pay two promotion, plus 
complimentary breakfast for two.

The 224 guest rooms include 16 plunge 
pool suites, 20 suites, 56 deluxe rooms, 
30 family deluxe rooms, nine superior 
plunge pool rooms, 45 superior rooms and 
48 standard rooms. Each guest room is 
equipped with a full range of amenities, 
such as high-speed internet, 42-inch flat 
screen TV, in room safe and coffee and tea 
making facilities.

There are several dining options to 
choose from at the resort including 
Champion’s Sports Bar where guests can 
catch the latest scores and action on the 
big screens. The resort also has a 24-hour 
in-room dining service.

There are three swimming pools 

New Novotel in Phuket

including the Kids Club Pool 
complemented by Kids World and Teen 
Hangout, plus the In|Balance Spa with 
Thai spa therapies. 

Novotel Phuket Karon Beach Resort 
and Spa is a short walk from Phuket’s 
second largest beach, Karon, popular 
for its tranquil, relaxed atmosphere with 
restaurants. For the more adventurous, 
Karon is a short drive away from the hustle 
and bustle of Patong.

www.novotelphuketkaron.com.

Novotel Phuket Karon 
Beach Resort and Spa
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Asia

Vijitt Resort Phuket has introduced 
Thai Yoga classes.

Performed on the shaded lawns of the 
beachfront garden by the historic Baan 
Vijitt restaurant, guests can experience 
the therapeutic properties of ‘Ruesri Dat 
Ton’ - The Hermit’s Healing.

This is the latest addition to the 
resort’s list of activities designed 
to connect guests with the local 
environment, Thai traditions and 

cultural customs. These include Thai 
language lessons, rubber tree tapping,  
Thai cooking classes, Pandanus leaf 
craft classes and more.

Vijitt’s Thai Yoga classes take place on 
Mondays, Wednesdays and Fridays at 
4.30pm.

The resort has 92 stand-alone villas in 
a beachside location in Rawai, Phuket. 
It can be booked through major New 
Zealand wholesalers.

Yoga at Vijitt Resort

Exotic Holidays, in conjunction 
with Incredible India, is hosting an 
India dinner event in Auckland on 
18 November for the travel trade. 
Space is limited and available on a 
first come, first serve basis.

The event will be held at India Gate 
Restaurant, 380 Manukau Road, 

Epsom, Auckland at 5:30pm for 
cocktail hour followed by followed 
by presentations and sumptuous 
buffet dinner.

Places are limited -  RSVP by 10 
November to dale@exotic.net.nz

A no-show charge of $60pp 
applies.

India event: Auckland 18 November
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New Zealand

AJ Hackett buys SkyJump
AJ Hackett Bungy New Zealand has 

acquired SkyJump and SkyWalk, at the 
Sky Tower in Auckland.  This purchase is 
conditional and set to change hands on 6 
November 2014.

‘Our expansion will help enhance 
Auckland’s position as a worldwide 
destination for adrenalin-seekers. We 
now have 10 adventure activities across 
New Zealand, four of which are based in 
Auckland,’ says Henry van Asch, Bungy 
New Zealand Ltd director.

Christchurch’s  Commodore Airport 
Hotel will begin trading independently 
from 1 November, following the 
conclusion of an 18 year franchise 
association with Millennium Hotels.

 The Patterson and Ward families have 
owned and operated the Commodore 
for more than 42 years, with today’s 
day-to-day management being the 
responsibility of Tom’s three sons, 
Michael, Ken and Thomas.

Michael Patterson, general manager 
of the Commodore Hotel, says that the 
families and the Commodore have had 
a great relationship with Millennium 
Hotels but now seemed the right time 
for the hotel to develop its own brand 
and style of service.

‘Our independence will enable the 
hotel to focus solely on providing our 
guests with the best possible hotel 
experience in the city, reinforced by 
the unique family values that are the 
strength of the Commodore Hotel. We 
want to ensure a true ‘Kiwi’ experience.

‘We have confidence in Christchurch 

and the South Island and now that the 
affects of the earthquake on tourism and 
business in Christchurch are fading, the 
potential for growth is strong.’

Last year the Commodore opened the 
$6.5 million five star 20-room Matai 
wing, comprising 18 business-level 
rooms and two suites. This increased the 
hotel’s capacity to 160 rooms.

Patterson says the future in 
Christchurch is looking bright. ‘In 
addition to the reopened hotels of the 
central city a number of new properties 
have opened since the Christchurch 
earthquake and the promise of a 
redeveloped CBD and convention centre 
is exciting for business and leisure 
travellers alike.

‘September has seen an increase in 
the number of overnight guests and the 
arrival of China Airlines in December, 
flying Taipei-Sydney-Christchurch looks 
set to connect the exciting markets 
within Asia directly with Christchurch 
and the greater South Island,’ Patterson 
says.

Commodore Hotel ‘goes alone’
 - breaks with Millennium

The 2015 New Zealand Hotel Industry 
Conference will be held at The Langham, 
Auckland on Thursday, 4 June 2015.

Co-hosted by Howarth HTL Ltd 
and the Tourism Industry Association 
New Zealand (TIA), the conference is 
attended by senior managers, owners 
and stakeholders in the hotel sector. 
The 2014 conference attracted around 
250 delegates, including over 30 from 
Australia. The conference will culminate 
with a gala dinner and the presentation 
of the 2015 New Zealand Hotel Industry 
Awards. A trade exhibition will run 
alongside the conference and a technical 
seminar will be held previous afternoon 
(Wednesday 3 June).

In 2014 the three hour interactive 
seminar discussed hotel development, 
hotel investment in Australasia and hotel 
management agreement trends. The 2015 
conference programme will be announced 
over the coming months.

Langham for 2015 Hotel 
Industry Conference

New Zealand’s premier ski areas have 
released a range of 2015 early bird 
season passes for Coronet Peak, The 
Remarkables and Mt Hutt which are 
available until 19 March 2015.

A payment plan for the 2015 snow 
season can be set up with eight 
instalments over the summer, provided 
that the first payment is made before 18 
November 2014.

An adult NZSki Pass offering access to 
Coronet Peak, The Remarkables and Mt 
Hutt is frozen for the fourth year in a 
row at $999 for the season (youths and 
seniors $699; students $799).

The Queenstown Pass (for The 
Remarkables and Coronet Peak, 
including night skiing) is $899 for 
adults ($599 for youths and seniors; 
$699 for students).

Reflecting the ongoing improvements 
at The Remarkables, with work already 
started on a multi-million-dollar state-
of-the-art base building for 2015, an 
adult season pass for The Remarkables 
is now $699, with the option to add on 
night skiing at Coronet Peak for just 
$99 for the season.

 The Early Bird Mt Hutt adult season 
pass price, is $749, ($599 for students 
and $329 for youths and seniors). A 
Mt Hutt Midweek Pass is $459 for 
adults;$359 for students respectively.

Kids 10 and under ski for free at Mt 
Hutt, and kids six and under ski for free 
at Coronet Peak and The Remarkables.

http://www.nzski.com/
products/2015/seasonPasses.jsp 

NZSki 
2015 early birds
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Europe

Over 120 European destinations ... now that’s Wunderbar!

CliCk 
Here for 

more 
info

Earn 17% Commission* 
on select Hurtigruten 
Norway voyages with 

Discover the World Cruising 
Book by 31 Oct ‘14

*Conditions apply

GO Holidays has released early 
bird packages to Europe flying 
Qantas for sales until 8 December 
2014 and travel from 20 January – 
31 October 2015 (seasonal).

A three night package to London 
is priced from $2519 per person 
twin share, including breakfast 
daily.

Three nights in Paris costs from 
$2615 per person twin share, 
including breakfast daily.

A three night package to Rome is 
priced from $2459 per person twin 
share, including breakfast.

GO Holidays - Qantas 
early birds to Europe Getting into the swing of things, 

GO Holidays has released a five night 
package to the British Golf Open at St 
Andrews. Priced from $5,809pp share 
twin, the package includes four nights 
accomodation at a luxury 18thC resort, 
the Green Hotel; grounds pass and 
reserved parking on Thursday, Friday, 
Saturday and Sunday; mid-size car 
rental; breakfast and dinner daily at 
the hotel; round of golf on the hotel’s 
The Montgomery or The Bruce course; 
credential holder and lanyard; on-call 
staff to assist.

www.gogogo.co.nz/goflyers/
goflyerpopupmvc.asp?id=9961&brand=
&agid=&broker=

GO Golfing

Albatross Tours 
advises clients who book 
and deposit before 15 
January 2015 will save 
$300 per person on 
the company’s Turkey, 
Gallipoli & the Ottomans 
tour. 

With two and three 
night stays, travellers 
will enjoy sights such 
as Istanbul’s Blue 
Mosque, Topkapi Palace, 
Pamukkale’s Limestone 
Terraces, ancient Troy, 
the troglodyte dwellings 
of Cappadocia and the 
mighty Roman ruin of ancient Ephesus.

Three nights near Gallipoli allow 
travellers to explore the battlefields and 
obtain an insight into the lifestyle and 
living conditions of the legendary ‘ANZAC 
Diggers’. A highlight is a private morning 
commemoration at Anzac Cove.

Fully escorted by an experienced tour 
manager, the tour includes transport 
in a first class touring coach, 14 nights’ 
accommodation in authentic style hotels 
with porterage, breakfast daily, 12 
dinners, all sightseeing, excursions and 
entrances as per the itinerary plus more!

Priced at $4528 per person twin share 
when booked and deposited by 15 January 
2015, the 15 day Turkey, Gallipoli & the 
Ottomans tour offers departures between 
May and September 2015. 

www.albatrosstours.co.nz

Albatross  Tours offer

Hot air ballooning over Turkey’s 
spectacular Cappadocia region
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Airlines Industry

Emirates earlybird fares are out 
now with special fares for economy, 
business and first class travel to UK/
Europe and Cairo.

Sale prices start at $2023 return to 
Oslo, a new route for Emirates which 
opened on 2 September.

Other discounted fares include two 
additional new destinations, $2,047 
to Brussels (launched 5 September)
and $2045 to Budapest (launched 
yesterday - 27 October), as well as 

Early birds from Emirates
$2344 to London, $2138 to Paris and 
$2110 to Rome. 

Business class companion fares 
start from $7,673 to Oslo, $7,700 to 
Amsterdam, $7,785 to Frankfurt, $7688 
to Barcelona, $7804 to Paris and $8,554 
to London.

Return first class companion fares 
start from $13,254 to London, $12,904 
to Paris and $12,810 to Rome. Sale runs 
until 8 December 2014. 

www.emiratesagents.com/nz 

 CALL NOW
0508 396 842

Egypt, 5-star hotels at 3-star prices. Call us today!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

United Airlines has launched four new 
Pacific routes this week, beginning with 
a nonstop service between Los Angeles 
and Melbourne, and between San 
Francisco and Tokyo’s Haneda Airport. 
The airline has also launched two new 
routes from its Guam hub – Seoul, South 
Korea, yesterday and Shanghai today. 

The airline flies the Los Angeles – 
Melbourne route six times weekly with 
the new Boeing 787-9 Dreamliner 
aircraft. United is the North American 
launch customer for the 787-9, and 
this is the carrier’s first international 
deployment of the aircraft type.

United has timed the new Melbourne 
flights to connect at Los Angeles with its 
network throughout the United States, 
Canada and Latin America. United and 
United Express jointly operate nearly 
200 flights daily from Los Angeles to 
more than 65 destinations.

UA’s new Pacific flights

Bangkok Airways (PG) and Aeroflot 
(SU) recently announced the start of 
their codeshare agreement on Bangkok 
Airways’ selected flights in Thailand. 

The new partnership enables Aeroflot 
passenger connections from Bangkok to 
Chiang Mai, Samui, Phuket, Krabi and 
from Phuket to Samui/Bangkok.

www.bangkokair.com.

PG-SU codeshare

Ensemble Travel® Group, established 
in the North American travel consortia 
market, plans to expand into New Zealand 
and Australia in 2015.    

Ensemble co-president Lindsay 
Pearlman announced the strategic 
move during the opening session of the 
organisation’s annual conference in Palm 
Springs attended by more than 900 
members, partners, and guests.   

According to Pearlman, the expansion 
to New Zealand and Australia is a natural 
next step for the growing travel group.  

‘Ensemble is a nimble and dynamic 
group, and our agent- and partner-focused 
model is right for today’s thriving Australia 
and New Zealand market.’ 

Another travel group for NZ
Heading up the Ensemble expansion 

is new senior vice president and general 
manager Trish Shepherd, who has a 
successful track record in regional and 
international partnerships and strategic 
alliances. ‘Travel agency owners want a 
relationship that is a true partnership, and 
that is what we are going to create with 
Ensemble,’ says Shepherd.  

Ensemble’s plan is to assemble top 
agency groups and independent owners 
in Australia and New Zealand that are 
‘forward thinkers and looking for real 
value for their investment’.  

Ensemble Australia/New Zealand will 
begin adding new members at the start of 
2015. 

APT will present its global travel 
portfolio to prospective clients in New 
Zealand at a travel expo on Tuesday 
18 November 2014 at The Langham, 
in Auckland. The event will feature 
destination and product overviews 
presented by APT’s team and is free of 
charge to attend. 

Session times and destinations are: 
9.30-10.30am: Vietnam and Cambodia, 

featuring Burma; 10.45-11.45am: Luxury 
Small Ship Cruising; 12.00-1.00pm: 
Europe River Cruising; 1.15-2.15pm: 
Kimberley and Outback Wilderness 
Adventures; 2.30-3.30pm: Canada and 
Alaska featuring the USA.

APT commercial manager Susan 
Haberle says the events are an opportunity 

APT Expo in Auckland
for agents because they showcase APT’s 
offering giving their clients access to the 
APT team who help secure bookings.’ 

APT secures trade bookings by providing 
discounts for attendees who book with 
their travel agent, transfering client 
bookings made on the day directly to 
their travel agent, offering clients the 
opportunity to take their expo discount 
voucher in store to book with their 
preferred travel agency, and refering 
clients who may not have a travel agent to 
a preferred agency in their area.   

Product information for Travelmarvel 
and Botanica will also be available.

Travel agents can register clients for 
these events. 

www.aptouring.co.nz/expo
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‘Respect your parents - after all they 
successfully amassed a wealth of 
knowledge without the use of ‘google’.’

PEARL’s PEARLER

Botswana, Zimbabwe, Zambia & Sth Africa – Welcome to  Air Botswana

Business Events Australia (BEA) is 
again the major sponsor of the Pacific 
Area Incentives and Conferences Expo 
(PAICE 2014).

This is supported by one of the most 
diverse selections of Australian exhibitors 
seen at the expo, which is being held at 
SKYCITY Auckland Convention Centre on 
November 19.

Event manager Ally Eastaugh says a 
number of key convention bureaux are 
returning to the event. They include 
Business Events Cairns & Great Barrier 
Reef, Business Events Sunshine Coast, 
Gold Coast Business Events, Adelaide 
Convention Bureau, Northern Territory 
Convention Bureau and Business Events 
Tasmania.

‘These organisations are an essential 
source of information for New Zealand 
based conference and incentive organisers 
who want to source information and gain 
assistance for their programmes.’

Eastaugh says PAICE 2014 also gives 
business events operators the opportunity 
to gain deep knowledge of Australia in 
just one day and refresh their information 

Australia on tap at PAICE 2014

pool to assist in future planning.
‘Where else can a corporate travel agent 

or high end incentive operator in New 
Zealand be talking to a representative 
from Park Hyatt Melbourne one minute 
and then McLarens Landing Island 
Events the next? From Adelaide Oval, 
through to Great Southern Rail, Palazzo 
Versace on the Gold Coast and many 
more, PAICE presents Australia like it is 
seldom seen on this side of the Tasman.’

Organisers of offshore functions and 
events, corporate meeting and travel 
planners, special interest tour operators, 
travel brokers who handle incentives and 
other group bookings, wedding planners 
and professional conference organisers 
will all benefit by attending PAICE 2014.

Hayley Brown has joined Vibe 
Pacific Resort Marketing in a sales 
and marketing role.  Sandi Reily, 
owner of Vibe Pacific says Brown 
brings a wealth of experience and 
was well being respected by the 
travel industry in her previous role 

Hayley’s got the Vibe
as product manager for Air New 
Zealand Holidays. 

Having returned from maternity 
leave Brown’s role will include 
expanding the services that Vibe 
Pacific can offer their clients and 
seeking new business. 

An overwhelming majority of 
companies (83%) expect the flu to 
impact their business more than ebola 
in the coming months, according to 
an international survey by a leading 
medical and travel security risk services 
company.

The survey, that includes many of the 
Fortune 500 companies, was conducted 
by International SOS.

Less than a third of companies 
surveyed has had an employee request 
to change their travel plans or declined 
to travel due to the ebola outbreak.

International SOS helps organisations 
manage health and safety risks facing 
their travelers and globally mobile 
workforces. In its latest survey, it 
canvassed the opinions of more than 
300 companies that are responding to 
the Ebola outbreak and asked each to 
identify the measures they have put 
in place in their organisation. The top 
measures cited were:

- Communicated with employees on 
preventing ebola, 30%

- Held a crisis planning meeting or 

Flu: More impact than ebola say companies
something similar, 22% 

- Put international travel restrictions 
in place, 18% 

- Identified and tracked employees in 
affected areas, 16% 

When asked what the number one 
challenge in responding to the ebola 
outbreak their organisation faced, 35% 
said keeping up to date with the latest 
information, and 18% said managing 
employee travel plans.

‘The survey confirms what we’ve seen 
with a number of our clients recently,’ 
says Dr. Robert Quigley, senior vice 
president of Medical Assistance for 
International SOS. ‘When a medical 
outbreak like this occurs and highlights 
international exposure, organisations 
need help in deciphering fact from 
fiction.’

‘Organisations with dispersed, global 
workforces must be prepared,’ Quigley 
adds. ‘Ebola is front of mind today, but 
you must be prepared for the next, and 
oftentimes unexpected, event. Having 
a well-thought plan can help drive an 
appropriate response.’
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