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The Fastest Boat to Paradise!

Matavai Resort Niue will join the Scenic Hotel 
Group on 1 December, 2014. 

The property will take on its new name of 
Scenic Matavai Resort Niue to become Scenic 
Hotel number 10 and the group’s 18th property 
overall. 

Scenic Hotel Group managing director 
Brendan Taylor says the Matavai property’s 
location, reputation and standard of 
presentation made it a natural addition to the 
group’s South Pacific portfolio. 

‘The property is the perfect addition to the 
Scenic family and philosophy of promoting 
unspoilt locations which will be a welcome new 
experience for travellers wanting an alternative 
stunning Pacific Island adventure’ Taylor says. 

The 54-room complex has 44 hotel rooms, 
10 apartments and a three-bedroom villa that 
are all air conditioned and well appointed. 
Additional facilities include a restaurant bar and 
two spectacular fresh water swimming pools 
nestled amongst tropical gardens, offering 180 
degree views of the Pacific Ocean. 

This is the second property to join the Scenic 
Group’s South Pacific portfolio following the 
group’s securing of the Scenic  Hotel Tonga – 
formerly the Royal International Hotel Tonga – 
in 2012. 

Seeking 100 
agents for Fiji 
educational

A training conference and familiarisation event, 
targetting  100 consultants from New Zealand will be held 
in Fiji from 27 February to 2 March.  

The event is named Na Sota Ni Matai Fiji 2015, which 
means Matai Meetings 2015.

Consultants will meet with a range of Fijian products 
and destinations to improve their knowledge of Fiji.  
Along with the training on Fiji, the event will include 
fun and activities along the way, says Tourism Fiji. In 
addition to the meeting event there will be pre and post 
famil options available for up to 50 agents.

The event is suitable for wholesale, retail, corporate, 
meetings and incentives consultants and reservation 
consultants.  The agents will meet with a wide range of 
products and destinations from throughout Fiji, both the 
familiar and the unknown. More details will be released in 
November, including how to apply to attend.

The Matavai Resort Niue becomes 
Scenic Matavai Resort Niue

Kids now from $249 round trip inclusive, sales to 01Dec for travel to  
31May 2015  (conditions apply).

www.airvanuatu.com
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Ticket  
Changer
Ch-ch-ch-changes  
in less than 2 minutes

Reissue like a rock star with Amadeus Ticket 
Changer. Save as much as 25 minutes per 
exchange on almost any full service airline.

Take the strain out of repricing, rebooking  
and reticketing and give yourself the freedom  
to focus on show-stopping service.

Free of charge until 31 December 2014*.  
Find out more

*Offer exclusive to New Zealand Office ID customers only.

http://www.amadeus.com/web/amadeus/en_AU-AU/Amadeus-Home/1259072697720-Page-AMAD_HomePpal


Australia

The company name is new and 
the product simplified - however 
the dramatic coastal scenery hasn’t 
changed, the eco-lodge accommodation 
remains luxurious and now there’s a 
helicopter flight thrown in for a  
grand finale.

Twelve Apostles Lodge Walk, a four 
day fully guided and hosted walking 
experience following the Great Ocean 
Walk, has just been launched to the 
international market. Previously 
known as Both Feet, the company’s 
name change was made to ‘anchor’ the 
product to the iconic Twelve Apostles 
coastline and Great Ocean Walk, 
director Dana Ronan says.

Ronan was one of 18 presenters on 
the Victoria trade roadshow that visited 
Auckland, Dunedin, Christchurch and 
Wellington last week.

‘We have also simplified what we 
offer; we are focusing on just the 
four day guided experience. It was 
always the most popular. Last year we 
offered 65 departures and we have 85 

Twilight 
dining with 
the Twelve 
Apostles 
Lodge WalkTwelve Apostles 

walking rebrand
Scenic Journeys is an integral link in New Zealand’s tourism industry. One of the 
key business units within KiwiRail, Passenger Group’s Scenic Journeys specialises 
in delivering a unique customer experience on the Northern Explorer, Coastal 
Pacific and TranzAlpine journeys

We are looking for a dynamic motivated self-starter to step up and manage our 
Christchurch travel centre, wholesale reservations team and outsourced call 
centre.

You will be responsible for the day-to-day management of the team of wholesale 
consultants, providing planning, technical and systems support, hands-on 
process management including revenue collection, refunds, customer feedback 
and interfacing directly with the customers.

In this role you will also manage the relationship with Datacom for our 
outsourced Call Centre ensuring that the agreed Service Levels are maintained. 
Opportunities for growth and continuous improvement should be consistently 
sought and implemented.

This position will report to the National Sales Manager based in Auckland, 
so the preferred candidate will be a motivated self-starter who can operate 
independently whilst also providing input to a wider team.

In return you will receive the opportunity to work in a dynamic environment 
with ongoing opportunities for growth.

If this sounds like your golden opportunity and you are driven by service 
excellence, please apply online to http://careers.kiwirail.co.nz by submitting a 
current CV and cover letter.

Contact Services Manager, 
Christchurch – Ref 2861 

– Closes 29 October 2014

• Based at Addington Railway Station, 
Christchurch

• Full-time, permanent role
• Leadership role - Managing 6 direct reports

scheduled for this season, which runs 
from 1 September to 31 May.’

Also new is a 10 minute helicopter 
flight over the Apostles, the striking off-
shore limestone rock stacks, offering a 
dramatic finale and is fully inclusive in 
the four day package. Walkers are based 
in the company’s exclusive, purpose-
built lodge and carry just day packs 
each day. All meals are gluten free and 
feature local produce.

Ronan says Twelve Apostles 
Lodge Walk has the highest level 
of certification from Eco Tourism 
Australia, a ten year licence to operate 
in Port Campbell National Park, the 
longest option available, and is one of 
the eight, lodge-based Great Walks of 
Australia marketing group.
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1. I really enjoyed the recognition of 
indigenous culture in Melbourne – as 
seen during my art tour – there were 
two pieces of commissioned aboriginal 
street art that were extraordinary, both 
modern, yet great cultural pieces at the 
same time.

2. I was not at all surprised, but totally 
delighted that Melbourne’s food and 
coffee culture is as strong as ever – they 
really know how to create fabulous 
(and cool) environments in which to eat 
incredible food.

At the turn of the 20th century, Bendigo 
was the name on the lips of fortune seekers 
the world over, being uttered in the same 
breath as London, New York and Chicago. 
They came from afar to stake a claim on the 

5 things I didn’t expect to find in Victoria

Bend Over Backwards 
and Go to Bendigo

In this week’s edition, Sarah Savours 
regional Victoria and the regal city of 
Bendigo. Often referred to as one of the 
two bookends of the Goldfields, Bendigo 
does indeed have a history paved in 
gold, but today is also equally rich in 
its cultural and culinary offerings.  It is 
easy to see why Bendigo is a favourite 
weekend destination for Melbournians 
as it is a comfortable 90 minute drive 
from Melbourne or around 2 hours by 
train.  Bendigo’s world-class exhibitions 
at the renowned Bendigo Art Gallery 
draw visitors from near and far, who 
also enjoy the old world charm of this 
elegant city with numerous collectable 
and vintage shops, as well as a great café 
scene and produce trails. For fossickers 
and culture vultures, destination Bendigo 
is a scene-stealer! 

Savouring Australia
Visit Melbourne
Bendigo Tourism

Sarah 
Savours 
Australia

vast wealth that lay in Victoria’s Goldfields. 
Bendigo was built on this wealth and is one 
of the country’s grandest cities. With English 
country gardens and a monument of the 
region’s namesake, Queen Victoria standing 
sentinel in the heart of the city, arriving in 
Bendigo is to step back into the grandeur 
of a bygone era. The modern visitor today 
comes for shopping and exhibitions as well 
as excellent food and wine. The most recent 
international exhibition at the Bendigo 
Art Gallery is ‘Undressed,’ that charts 350 
years of underwear in fashion and is indeed 
fascinating. The gallery also houses an 
impressive collection of works, which are 
displayed all year round and are just part of 
the cultural makeup of this city. 

Out on the food trail, I pick up on Food 
Fossickers, a collective of local growers 
and producers who are passionate about 
providing and sharing the best range of 
locally sourced produce. The tour takes in 
crafted chocolate, coffee roasters and a red-
gum char-grill wood fired pizza place. 

Bendigo and her surrounds are full of 
wonderful surprises that will make this 
adventure into regional Victoria well worth 
the trip. 

3. Bendigo Art Gallery was a revelation. It 
was totally unexpected that a regional 
gallery scores international exhibitions 
above metropolitan galleries – awesome!

4. Likewise, there is a tiny lane way tucked 
down central Bendigo with a bar and 
eatery (The Dispensary) that I wanted 
to transport to Auckland – too cool. 
I was not expecting anything like that 
in Bendigo…it’s certainly not all ‘hand-
knitted jumpers and home-made pottery’ 
(both of which I really like any way!)

5. I was blown away by the exuberance of 
all of the Bendigo producers and chefs 
that I met – I really hope visitors to New 
Zealand experience something similar 
here, because their passion was so 
honest and appealing – totally engaging.

http://trk.as/vic-savouringaustralia
www.visitmelbourne.com
www.bendigotourism.com
www.foodfossickers.com.au
www.bendigoartgallery.com.au


Ranked TOP 25 Hotels in NZ - Traveller’s Choice Awards 2014, by Trip Advisor
4-Star Plus Hotel • Enviro-GOLD rated • 24-7 Free Shuttles • Exceptional Service • 14-days Free Car Storage • Award Winning Dining     MORE INFO   

Australia

Noosa has a new ‘spruced up’ look, 
with about $40 million spent on high end 
properties there in the last 12 months.

Lucy Mackee, marketing coordinator 
Tourism Noosa, says the Sheraton, 
Mantra and Seahaven Noosa properties 
have all got new looks.

Mackee says a relatively new event – 
the Great Noosa Trail Walk – is another 
good reason for New Zealanders to visit 
the area. Held early in October (with 
2015 details to be released soon) the walk 
is a three day event. It follows the trail as 
it traverses the country towns of Cooroy, 
Kin Kin, Cooran and Pomona via a series 
of dedicated walking trails through to the 

Lunch time 
advert preview

Noosa’s noo look
The Sunshine Coast gave wholesalers 

product managers, media and other 
business partners a sneak preview of its 
‘Join the Vacation Migration’ campaign 
during lunch at Sails Restaurant in 
Auckland on Tuesday.

Laughlin Rigby, head of marketing for 
Sunshine Coast Destination Ltd (SCDL), 
says the advertising was launched 
just over a week ago in key Australian 
domestic markets and has already 
been well received. As well as success 
on television, the advert was seen by 
60,000 people on facebook.

‘There is a lot of sharing going on, the 
locals are proud of the campaign.’

Rigby says the advertisement will be 
shown on television here from April  
next year.

ocean. Walkers undertake the route at 
their own pace and are expected to take 
the time to enjoy the landscape, local 
cafes and antique shops encountered 
along the way.

A nightly entertainment programme 
is provided at the Kin Kin Recreation 
Grounds and the Cooran School of Arts 
Acoustic night.

Numbers are limited to 150 walkers for 
the event.

The Noosa Trail itself is a network 
of walking, cycling and horse riding 
recreational trails through the Noosa 
Hinterland and is a great resource for 
exploring the region any time.

At the lunch in Sails Restaurant – Jason 
Bukley, GO Holidays; Sharon McCulloch, 
Coral Beach Noosa Resort; Kate Wright, 
Sunshine Coast Destination Ltd

Paula Sundin, House 
of Travel; Sally 
Hansen, Sun Reef

‘We will be working closely with 
Tourism and Events Queensland and 
Tourism Australia to give us a bigger 
voice in this market. We are expecting 
a million views of the advertisement in 
New Zealand by the time the campaign is 
over.’

SCDL chief executive officer Simon 
Ambrose says the campaign leverages the 
Sunshine Coast’s Naturally Refreshing 
brand and provides a bird’s eye view of 
the destination’s natural attractions, 
including Glass House Mountains, Carlo 
Sandblow, Pumicestone Passage and 
Noosa National Park.

‘The campaign tells a story of 
uncovering the distinctive beauty of the 
Sunshine Coast through the eyes of a 
wandering tattler migratory bird,’  
he says.

Bianca George, Air 
New Zealand; Debra 
Phillips, GO Holidays

Kate Wilkie, Dreamtime Resorts; Rachel 
Mancini, House of Travel; Rachael 

Titter, Tourism and Events Queensland
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Australia
Operators from 

Sunshine Coast were 
spreading the destination’s 
message around the New 
Zealand travel trade 
this week, with table top 
presentations (and some 
Queensland hospitality) 
in both Auckland and 
Christchurch.

When the Sunshine 
Coast travel 
trade mission hit 
Christchurch the group 
held a function for 
agents at The Atrium 
in the Netball Centre.

Auckland

Christchurch

On a mission with 
Sunshine Coast

Lucy Mackee, Tourism Noosa; Corinna 
Galli, Queen Street Flight Centre; John 
McCulloch, Coral Beach Noosa Resort at 
the Pullman Auckland function

Penny Baird, HOT Events; Lucy Mackee, 
Tourism Noosa; Lydia Broadbelt, HOT Events; 

John McCulloch, Coral Beach Resort Noosa; 
Shelley Atkinson, HOT Events

Kate Wilke, Dreamtime 
Resorts; Janine Keys, House 

of Travel Product

Bella Hill, BYOJet 
Travel; Terri Gledhill, 
Barrington Flight 
Centre

Libby Jarvis, Orbit Corporate Travel; 
Laughlin Rigby, Sunshine Coast 

Destination Ltd; Stacey Lee-Siataga, Roxy 
Burney, both Orbit Corporate Travel

Laughlin Rigby, Sunshine Coast 
Detination Ltd; with Samantha Dick 
and Sophie Beattig, both cievents

Jill Videna, GO Holidays; Kate 
Wilkie, Dreamtime Resorts; Rachel 
Ferguson, GO Holidays

Trish Little, Downtown Flight 
centre; Debbe Fyfe and 

Nancy Sadeli, both Queen 
Street Flight Centre

Candy Jamieson, Calder & Lawson 
House of Travel, Hamilton; 
David Stephens, House of Travel 
Motueka; Jo Loveday, House of 
Travel Wellington on Hunter; 
Megan McCarthy, House of  
Travel Nelson

Joe Stephens, Accom 
Noosa; Varun Mahajan, 
Oaks Group; Rachel 
Harcourt, House of 
Travel Addington; Sally 
Hansen, Sunreef
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America

CLICK HERE
FOR MORE DETAILS

LOS ANGELES from NZD1355 incl return
Childs Fares from 2-15 yrs inclusive.

PARIS from NZD2020 incl return
Add a 2 night stopover in TAHITI at amazing value   
(this applies to both offerings)

Travel Oregon invited travel trade 
and media to learn ‘what’s hip’ in the 
destination at a function on Tuesday 
night. The event was held at Brothers 
Beer, City Works Depot in Auckland and 
featured Portland inspired craft beers, 
food and wine.

Oregon on tap

Kim Houston, World Journeys; 
Michelle Cochrane, GO Holidays; 

Fiona Reid, World Journeys

Lisa Itel, Travel Oregon; Emily 
Armitage, US Consulate 
General public affairs

Thomas Gentz, Air New Zealand; 
Russell Williss, Hawaiian Airlines; 
Trusha Patel, Air New Zealand

Claudia Reis, Juan Pontoriero, 
Alicia McGregor, all Air New 
Zealand Holidays

Joe O’Sullivan, 
Cruise 
World; Corey 
Marshall, Travel 
Oregon; Donal 
O’Sullivan, 
Cruise World

Craft beer was part of the attraction at the 
Oregon function… Zoe Clarke and Sue 

Barnaby, both World Journeys

A new Prestige Service is offered on VIA 
Rail’s The Canadian Train.

The service is only available when 
passengers are travelling Vancouver – 
Toronto or v.v or Vancouver – Winnipeg 
and visa versa.

The full transcontinental journey is 
four nights and the service operates 
yearly offering a relaxed, comfortable and 
unforgettable rail experience.

This service can be booked on its 
own or Rail Plus can put together a 
tailor made package including pre and 
post accommodation, transfers and 
sightseeing.

 The car features six high-end prestige 
sleeper cabins that are 50% larger than 
the cabin for two in sleeper plus class. It 
has a modular leather L-shaped couch 
by day and a Murphy bed for two by 
night facing the window and a private 

Canadian adds 
Prestige

washroom with shower.
There is a flat-screen TV with video 

selection and a minibar stocked with a 
selection of beverages. There is access to 
the prestige park car with complimentary 
bar service, snacks, speciality coffees, 
activities such as wine tastings, and 
interactive talks on local history, 
geography and culture.

A personalised dedicated service is 
provided by the prestige concierge.
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ADVENTURE WORLD’S TAILOR-MADE 2015 BROCHURE SHOWCASES 
AN INCREDIBLE COLLECTION OF HAND-PICKED, CURATED SOFT 
ADVENTURES TO SOME OF THE WORLD’S MOST EXOTIC AND 
UNIQUE DESTINATIONS.

Over 200 pages of extraordinary trip ideas to more than 60 different 
destinations designed to connect you with the places you visit; drive on 
gravel roads, tread the unpaved pathways, clink mugs with locals and 
awaken your spirit in wilderness. If you want to know the unmissable 
locations, the most extraordinary encounters, the absolute best-value 
stays, then contact us now for your free copy...

CALL US

0508 496 753

VISIT US AT
www.adventureworld.co.nz 

#EXTRAORDINARYAW

INSPIRATIONAL READING
FOR YOUR NEXT ADVENTURE

AW3075 AWNZ 2015 Brox Ads FP 310x210.indd   1 2/10/14   1:42 PM

http://www.adventureworld.co.nz/brochures


Airlines Arabia

Virgin Australia will introduce 
direct services between Darwin and 
Alice Springs from March 2015, to 
coincide with the opening of the new 
Virgin Australia Lounge in Darwin.

Following a meeting with Northern 
Territory chief minister, Adam Giles 
and Virgin Australia chief executive 
officer, John Borghetti it was agreed 
Virgin Australia will commence 
three services per week between the 
two cities from the end of March 
next year.

The airline will introduce this new 
weekly schedule of services using its 
Boeing 737 fleet of aircraft.

Jet Airways has fares from Auckland to 
London (LHR) from $2326*pp return. 
Based on travel AKL - HKG - AKL on NZ; 
HKG - BOM - LHR on 9W. Travel before 
30 November 2014.

*Conditons apply. Fares include 
taxes. Contact preferred consolidator or 
World Aviation Systems. 

Middle East specialists, The Innovative 
Travel Co. is offering a selection of Dubai 
properties with earlybooking deals.  
City Seasons Hotel (superior Tourist) 
and Jumeirah Creekside (Deluxe Class) 
are priced from $290 per person twin 
and$415pp twin respectively for a 48hr 

American Airlines and Jetstar Japan 
have a new codeshare agreement. 

Under the new arrangement, 
American Airlines will place its ‘AA’ code 
on services operated by Jetstar Japan 
between Tokyo Narita International 
Airport and Fukuoka, Matsuyama, 
Okinawa (Naha), Osaka (Kansai) and 
Sapporo (Shin Chitose), with the first 
flights under the codeshare starting 26 
October, 2014.

Qantas is upgrading its Airbus A330 
international and domestic fleets, to be 
progressively introduced from December 
2014. These aircraft fly predominantly 
between Australia and Asia, and on key 
domestic routes.

Business and international economy 
cabins will be upgraded to significantly 
improve comfort, storage and 
functionality of the aircraft interior for 
travellers.

Air New Zealand moved into the new 
Terminal 2 at London’s Heathrow Airport 
earlier today with some traditional British 
pomp and circumstance.

VA : Darwin - Alice

Last minute 
fares to LHR

New codeshare

Qantas to 
upgrade A330

NZ in Terminal 2

In a nod to the airline’s new home at 
Heathrow, officially named The Queen’s 
Terminal after being opened by her 
Majesty Queen Elizabeth II in June this 
year, the airline had ‘Beefeaters’ on hand 
to greet passengers on the first flight as 
they disembarked.

The airline is the final Star Alliance 
carrier to move into the new terminal 
which now houses all 23 Star Alliance 
member airlines serving Heathrow 
under one roof.

Dubai specials 
guaranteed early check-
in stopover including 
breakfast, return 
transfers and a half day 
city tour. 

Best of Dubai four 
day stopovers at Sofitel 
Jumerirah Beach 
(super Deluxe) and 
Vida Downtown Hotel 
(superior First Class) 
are priced from $565pp 
twin and $760pp 
twin respectively 

including 3 nights accommodation, 
breakfast, return transfers and desert 
safari. Specific travel dates and other 
booking conditions apply. http://www.
innovativetravel.co.nz/files/docs/ak%20
specials/2015%20specials/earlybird%20
flyer.pdf
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The Upper House in Hong Kong will 
collaborate with MRPORTER.COM, an 
online luxury fashion retailer for men’s 
style, to offer a special accommodation 
package and shopping experience to 
hotel guests. 

From 1 November 2014 to 28 February 
2015, guests staying for two nights or 
more at the House can have a special 
room rate and exclusive offer from 
MRPORTER.COM.

With rates starting from HK$5,000 
per night, benefits for each stay include 
a HK$500 daily gift card from the 
House, one way airport transfer, £50 
MRPORTER.COM gift card, grooming kit 
from Malin+Goetz®, one limited edition 
The Upper House Multi-currency Bag 
and 500 Asia Miles

For guests in an Upper Suite (rates 
from HK$15,000 per night) the airport 
transfer will be upgraded to a round trip 
service.

The Korea Tourism Organization will 
launching the country’s new tourism 
brand at World Travel Market early next 
month.

Called ‘Imagine Your Korea’, the 
new brand and marketing campaign 
will highlight attractions ranging from 
shopping to culture, and cuisine to pop 
music.

During the launch, guests will be 
entertained by break dancers and K-Pop 

The Outrigger Konotta Maldives 
Resort, set to open July 2015, is located 
on a private island atoll and will feature 
27 beachfront, one and two bedroom 
pool villas and 21 overwater pool villas.

The resort will be supported by a full 
range of facilities and services, including 
innovative dining concepts, a marine 
education centre, a Navasana Spa and 
retail outlets.

The island of Konotta is accessible 
via a 55 minute flight from Malé to 
Kaadedhdhoo Airport, followed by a 
scenic 20 minute journey on a private 
speedboat.

Asia

Scenic Tours has launched its 
2015/2016 India programme, which has 
enhancements such as new hotels, and 
cultural and dining experiences.

New for 2015/2016 are stays in 
palaces, castles and forts such as the 
Palais de Mahe in Puducherry and 
Khimsar Fort in the Rajasthan desert, 
and dining in fine restaurants including 
Southern Spice, Chennai’s most 
authentic dining experience for South 
Indian cuisine.

New Scenic FreeChoice activities 
are designed to immerse guests in the 
history and cultural traditions of India. 
These include tea tasting with an expert 
in Delhi, a tour of City Palace and World 
Heritage-listed Jantar Mantar in Jaipur 
and a visit to the beautiful Periyar 

Staying and 
shopping

Korea’s new brand

New in Maldives
National Park in Kerala to explore 
for native wildlife or discover a tribal 
hamlet. 

Aleisha Fittler, general manager 
product, says India is a popular 
destination for repeat guests. ‘They 
want to travel to with us to this diverse 
country and experience a vastly different 
culture plus all the key sights such as 
the iconic Taj Mahal, the tranquility of 
Kerala’s famed backwaters and the holy 
River Ganges. Our tours also provide 
an opportunity to explore the roads less 
travelled and discover some of India’s 
hidden secrets.’

Scenic Tours has earlybird offers 
for bookings made by 30 April 2015 
including a saving of up to $2,000 per 
couple.  

China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA

Scenic’s new  
India programme

Scenic Tours has released its 
2015/2016 India programme

entertainers while sipping Korean 
cocktails and enjoying Korean canapés.

The campaign will highlight five ‘K’s 
from Korean culture that appeal to 
travellers: K-Food, K-Wave, K-Spirit, 
K-Place and K-Style.

K-Wave includes trends such as pop, 
drama and celebrities, while K-Spirit 
covers the creativity and passion of 
Koreans. K-Place refers to the country’s 
tourist sites and K-Style reflects the 
lifestyle and trends of Korea.
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New Zealand Cruising

Sea Cloud’s 
2015 cruises

Guidelines for 
visiting drivers

Small luxury cruise specialist, Sea 
Cloud, has released full details of its 2015 
cruise itineraries for its windjammers 
Sea Cloud and Sea Cloud II. The 
latest programme includes a range of 
four-night ‘taster’ cruises through the 
Mediterranean.

Other options include a 17- night sailing 
adventure crossing the Atlantic and 
following the route taken by Columbus.

The renowned nine-night ‘Steinway’ 
music cruise from Hamburg to Bilboa 
is available, as is an eight night, true 
windjammer experience through 
the Adriatic letting the trade winds 
determine the route.

Both Sea Cloud and Sea Cloud II offer 
a combination of an ancient seafaring 

Best practice guidelines have been 
developed for rental vehicle operators 
to help educate international visitors on 
driver safety.

The Tourism Industry Association New 
Zealand (TIA) spearheaded development 
of the Safer Journey Guidelines, working 
with representatives from the rental 
vehicle and campervan sector and the 
New Zealand Transport Agency.

‘The voluntary guidelines 
reflect industry good practice for 

Naked Bus is launching its new sleeper 
service, introducing lie-flat beds for 
customers travelling between Auckland, 
Hamilton, Palmerston North and 
Wellington.

Naked Bus serves 320 towns and cities 
nationwide and predicts a market growth 
of 25% in 2015.

The Sleeper takes to the road on 18 

tradition while providing first class 
service in a relaxed and elegant setting.  
And unlike other cruises, on many of  the 
sailings the windjammers only reach 
their destination late in the afternoon 
so that sailing enthusiasts can enjoy 
the full  tall ship sailing experience by 
day and explore the local harbours and 
villages at night.

With their white sails billowing as 
they sail with the trade winds, these 
two legendary tall ships are able to 
navigate small secluded bays, visit 
relatively unknown harbours and make 
exciting on-shore discoveries in waters 
from which large cruise ships are often 
excluded.

Part of the appeal of the two 
windjammers is their size. Sea Cloud 
can take a maximum of 64 passengers 
and Sea Cloud II can take up to 94 (with 
a crew of up to 60). Daily menus are 
complemented with regional specialties 
and imaginative vegetarian options. First 
class wines and beers are included with 
lunch and dinner.

Naked Bus chief executive 
officer Hamish Nuttall

CliCk 
Here for 

more 
info

Hurtigruten’s Sensational
Snow Dog Fares

Get closer to the real Norway,
with reduced voyage fares starting

from AU$995pp/twin share*

October 2014 - March 2015 
*Conditions apply

communicating with visiting drivers 
at three key stages of their trip – when 
they book, when they arrive to check 
out their rental vehicle and during their 
journey around New Zealand,’ says Steve 
Hanrahan, TIA advocacy manager.

TIA is distributing the guidelines to 
rental vehicle and campervan operators 
around the country. The guidelines can 
be adapted by other organisations that 
come into contact with visiting drivers, 
including travel wholesalers, visiting 
information centres, visitor activities 
and attractions, international education 
providers and second-hand car dealers.

http://www.tianz.org.nz/main/
Visiting_Driver_Safety/

December 2014, with bookings 
open this week. Passengers will 
be able to board and bed down 
with sheets, pillows, wifi and 
a food service as they travel 
between the centres for $50 or 
less.

‘The Sleeper is a significant 
innovation and a first for New 
Zealand,’ says Naked Bus chief 
executive officer Hamish Nuttall. 
‘We believe it will change the 
way people view bus travel and it 

caters for a growing mobile workforce. ’
Naked Bus is a Kiwi owned and 

operated company providing affordable 
travel options for customers throughout 
the country since 2006. The company is 
on track to provide 700,000 passenger 
journeys this calendar year. Its goal is to 
reach one million passenger journeys  
in 2016.

Naked Bus launches sleeper
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Cruising

Technology 
on ships

For most of us there is only one major 
concern when getting on a cruise and that is 
ensuring we receive great value!

However there are many areas behind the 
scenes that do have an impact on the final 
price paid by the cruiser.

One particular area which many will scoff 
at is the type of paint used on the surface of 
the ship’s hull. It is a fact that the latest paint 
technology is assisting cruise lines in making 
substantial fuel savings therefore reducing 
overall operating costs.

Most of us have a motor vehicle and the 
price of fuel certainly has an impact on our 
every-day lives but just imagine if you were 
filling up the tanks of a cruise ship each 
week instead of the family sedan!

When a cruise ship is coated with high 
quality paint the smoothness of the hull 
reduces friction with the water, therefor 
allowing the ship to travel further using less 
fuel. The result of this is not only reduced 
operating costs but also fewer emissions. 

This can save a cruise line hundreds of 
thousands of dollars in fuel over the space of 
a year and naturally this saving is reflected in 
the final price paid by the consumer.

A great example of savings made are 
confirmed by Cunard when QM2 was re-
painted during a dry-dock in Hamburg in 
2008. Her highly 
efficient paint job 
shaved $30,000 per 
day off the fuel bill 
– not bad!

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

HAL on board 
credits

Holland America Line is offering 
an onboard credit of up to US$400* 
per stateroom on selected sailings 
from November 2014 to April 2015.

Valid for new bookings made by 1 
November 2014 and for sailings in a 
oceanview stateroom or higher. *Based 
on Neptune suite. Offer includes cruises 
to Africa, Asia, Caribbean, South 
America, Tahiti and Grand Voyages. 
Contact Francis Travel Marketing p   h 
0800 422 784 email reservations@
francistravelmarketing.co.nz

MSC Cruises has launched a 
limited series of themed cruises, 
bringing shopping lovers to the 
Mediterranean’s finest boutiques and 
retailers during the sales, from the 
immaculate chic of Rome’s designer 
stores to the bustle and barter of a 
Tunisian souk.

The seven-night Shopping 

Cruises, starting from only $769 
per person, twin share, will depart 
from Genoa, Italy, on 11, 18 and 25 
January 2015, and call at Civitavecchia 
(Rome), Palermo, La Goulette 
(Tunis), Barcelona and Marseille. 

Included in the cruise fare is an 
excursion to one shopping hotspot, 
depending on embarkation port.

*Conditions apply

Swan Hellenic is represented in 
New Zealand by Discover the World

Discover the very best of Europe, 
the Mediterranean and Atlantic Isles 
with only 350 like-minded guests on 
board intimate Minerva, inclusive 
of tailor-made shore excursions, 
gratuities on board and ashore on 
tour, plus Swan Hellenic’s world 
renowned guest speaker programme.

2015 EUROPE 
SUMMER

SAVER FARES* 

on select Swan Hellenic voyages 
Book by 31 Oct ‘14

CliCk 
Here for 

more 
info MSC Cruises 

launches 
shopping tours

Shopping tours are 
being offered by 

MSC Cruises
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Europe

Insight Vacations has released an 
exclusive Gallipoli itinerary with an 
alternative option for travellers to be 
involved in the ANZAC centenary in 
2015. The new itinerary spends two 
days in Athens and includes a nine-

Trafalgar is thanking agents for a 
great start to 2015 Europe and Britain 
sales and says Trafalgar’s exclusivity is 
resonating with agents and consumers.

‘The feedback that we are getting from 
agents is that they are selling Trafalgar 
on the ‘exclusivity’ of what we are 
offering and it is working,’ says Trafalgar 
general manager Scott Cleaver.

‘The fact that agents can tell their 
clients that Trafalgar is offering genuine 
real experiences that you simply can’t 
do if you are travelling on your own is 
winning consumers over. Exclusivity 
was for so long the domain of the FIT 
traveller, but that has switched around 
and Trafalgar’s offering presents a 
fantastic and lucrative opportunity for 
our trade partners to grow their  
Europe sales.’

Cleaver says Trafalgar now has more 
than 70% definite departures across its 
2015 Europe and Britain programme. 

‘This provides agents with so much 
more confidence. We are trying hard 
to make it as easy as possible to sell us. 
Some series are offering every single 
departure on a definite basis. This is also 
providing confidence to book multiple 
trips and make the most of second trip 
discounts.’

 Trafalgar’s Early Payment Discount 
of 10% is guaranteed in all applicable 
itineraries through to 18 December, 
2014 unless the trip sells out. Cleaver 
says agents need to note that Trafalgar 
can’t guarantee the 7.5% discount will be 
available on all holidays after this time.

night cruise with a special ANZAC Day 
service on board the ship – which will be 
anchored off the coast in proximity of the 
proceedings – featuring a live broadcast 
of the ceremony. The 12-day Gallipoli 
Anniversary and Aegean Cruise departs 
on 15 April, 2015 and is priced from 
$3,798 per person, twin-share.

While it is anchored in the channel 
off the coast, guests are able to view the 
proceedings of the 100th anniversary of 
the ANZAC landings at Gallipoli. Large 
screens erected in the pool and theatre 
areas broadcast the Gallipoli Dawn 
Service live so guests can participate in 
this unforgettable ceremony from within 
the comfort of their cruise ship.

The itinerary spends two days exploring 
Athens visiting the must-see attractions 
such as a visit to Acropolis to admire 
the Parthenon, Temple of Zeus and 
Hadrian’s Arch, before transferring to 
Lavrion to embark on a 10-day cruise of 
the Aegean. Guests will sail to Istanbul, 
where they will spend two days exploring 
the city in depth, before embarking on 
various excursions in the lead up to the 
anniversary.

The Alzheimer’s Association 
annual conference will be held in 
London for the first time in 2017.

The six day event, which will take 
place at the city’s international 
convention centre ExCeL London, 
will attract over 5000 delegates 
from 15 to 20 July. It joins a growing 

Scenic Tours has extended its 2015 
Europe and France river cruising 
fly free season by two weeks, until 
31 October to give consumers more 
opportunity to secure their preferred 
2015 Europe or France river cruise at 
the best price.

Scenic is encouraging agents 
to book clients onto their chosen 
river cruise by 31 October to make 
the most of these deals, including 
savings of up to $6,300 per couple 
with free return flights to Europe, 
including taxes up to $500 per 
person.

scenictours.com.au 

London wins medical events

River cruising fly 
free extended 

‘Exclusivity’ resonates 
with agentsInsight new 

Gallipoli itinerary

Eurostar....discounts on 
sales from 7 October 
through to 17 November

number of medical events being held in 
the capital.

London hosted four major life 
sciences conferences this year and 
2015 will see 35,000 senior medical 
professionals attend the five-day 
European Society of Cardiology 
Congress in August – September.

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 Up to 20% off Eurostar fares from $75pp 
for travel until 31st  March 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to book

Call 09 377 5415 

Earlybird farEs to ovEr 100 citiEs across UK/EUropE CLICK HEREGreat service. 
Great people.Great fares.
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Where are you reading 
TRAVELinc

Over 120 European destinations ... now that’s Wunderbar!
*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

Korea Tourism Organization will host 
a film night event for the travel industry 
in Auckland on Tuesday, 18 November in 
co-operation with Korean Air’s Auckland 
office. 

The cocktail party and film screening 
of the hit film ‘Miss Granny’ will be held 
at Event Cinemas Broadway, Newmarket 
from 6-9pm with a short cocktail party 
prior to the film screening.

The film was a big hit at the Korean 
Film Festival in Australia during August 
and September and Korea Tourism 
Organization hosted film screening 
events in the three major cities of Sydney, 
Melbourne & Brisbane with success. 

‘Miss Granny’ is the 2014 smash hit 
comedy-drama film directed by Hwang 

The Innovative Travel Co is reminding 
agents of its early booking catalogue for 
2015. It features Mediterranean cruises; 
tours to Turkey, Egypt, Jordan, Morocco, 
Israel, Oman and Dubai; special group 
tours including Gallipoli’s 100th 
commemorations in 2015 and new 
product with the motor-sailer M/V 
Corona.

Featuring 20 modern cabins, a large 
sun deck and free wifi onboard, an 8-day 
cruise onboard M/V Corona is priced 
from $2125pp, visiting Mljet, Pucisca, 
Makarska or Omis, Split, Hvar, Korcula 
& Trstenik. 

A discount is available on Ancient 

Korea invites Kiwi
agents to the movies

Dong-hyuk. Na Moon-hee stars as a 
woman in her ‘70s who magically finds 
herself in the body of her 20 year-old 
self after having her picture taken at 
a mysterious photo studio. (Korean 
language/English subtitles).

Korean Air will provide a major prize 
of a return economy class air ticket from 
Auckland to Seoul and there will be other 
nice prizes offered by Korea Tourism 
Organization as well.

Korean Air Auckland office are 
presently extending invitations to the 
travel industry, anyone interested in 
attending can contact for availability of 
seats to the event. Seats are limited to the 
event so early response is required.

RSVP email: sales@koreanair.co.nz

M/V Corona 
earlybirds

Maja Smithson, GO 
Holidays; Louise Frend, 
Tourism WA and Nicola 
Milne, Lakers House 
of Travel are reading 
TRAVELinc in the Koru 
Lounge at Auckland 
International Airport. 
Where are you reading 
your copy? Send a 
photo of you with 
the magazine (from 
anywhere you like) to 
competitions@promag.
co.nz

Kingdoms Holidays brochured travel 
valued $1,000pp or more. Book and pay 
by 16 December, 2014. info@innovative-
travel.com
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‘Troubles are just like babies - 
they grow stronger and bigger 
with nursing.’

PEARL’s PEARLER

Sales and marketing consultant 
PillowMint has been appointed to 
represent Distant Frontiers in the New 
Zealand and Australian market. Distant 
Frontiers operations are tuned to the 
needs of incentive programmes, and 
special interest travellers to India, Nepal, 
Bhutan and Sri Lanka.

GO Holidays has released a two night 
package deal to the ‘holy grail’ of racing 
- the Indy 500 in Indianapolis. Staying 
at the centrally located, luxury Omni 
Severin Hotel, the package also includes 
paddock or C Stand ticket to the 2015 
Indianapolis 500 (24 May 2015); official 
Indianapolis 500 race programme and 
welcome gift; admission to the Hall of 
Fame museum; continental breakfast 
at the hotel on Sunday; souvenir ticket 
holder, lanyard, and credential; event 
staff on-site to assist. Download the flyer 

http://www.gogogo.co.nz/goflyers/
goflyerpopupmvc.asp?id=9942&brand=
&agid=&broker=

Crowne Plaza Auckland was 
recognised as New Zealand’s 
Leading Business Hotel at the 
travel World Travel Awards’ Asia 
and Australasia recently. 

Wendy Stanton is now commercial 
manager at Travelport. Based in 
Auckland, she is responsible for 
managing existing key accounts, growing 
sales and identifying strategic business 

More than 1000 delegates are expected 
to attend the four-day TRENZ event 
which is being held at the Rotorua Energy 
Events Centre, 17-20 May 2015. 

For the first time, TRENZ is being 
hosted by eXplore Central North Island, 
a collective representing eight regions – 
The Coromandel, Bay of Plenty, Eastland, 
Hawke’s Bay, Ruapehu, Lake Taupo, 
Rotorua and Hamilton & Waikato.

Applications for New Zealand tourism 
operators to attend TRENZ 2015 open on 
Tuesday 28 October 2014 at www.trenz.
co.nz

Attendees at the Pacific Area 
Incentives and Conferences Expo 
(PAICE 2014) will have plenty of 
opportunities to win prizes when they 
visit the Fiji Village area.

InterContinental Fiji Golf Resort & 
Spa has three nights’ accommodation, 
including breakfast for two, in a 
lagoon king room as a prize.

Up for grabs from Sofitel Fiji 
Resort & Spa is three nights’ 

New at Travelport
TRENZ applications

opportunities to enable the growth of 
Travelport in New Zealand and the 
Pacific Islands. Stanton is the main point 
of contact for key customer accounts 
across the region, providing on-going 
expertise to help grow their businesses.

She has over twenty years of 
experience in travel ranging from sales, 
operations, customer service, product 
and pricing. Prior to joining Travelport, 
Stanton was the general manager 
for Acrossia, a New Zealand-based 
wholesale travel company specialising 
in travel and tours to Hong Kong and 
China.  She has also worked for airline 
GSA company The Walshe Group, where 
she managed various airline accounts, 
including Royal Brunei Airlines in 
areas of customer service, sales, and 
marketing. Earlier in her career, Stanton 
worked for Canadian Airlines as area 
sales and pricing manager.

Sales 
appointment

2015 Indy 500

Hotel awarded

 CALL NOW
0508 396 842

 Private or Small Group Tours in Turkey with FEZ? Yes, we do!!
www.exoticholidays.co.nz fez@exotic.net.nz

accommodation, including breakfast, 
while Tourism Fiji will be giving away 
four baskets of Essence of Fiji spa 
products.

Two nights’ accommodation, 
including breakfast, is being offered 
by both Radisson Blu Resort Fiji and 
Shangri-La Fijian Resort & Spa.

For an updated list of prizes and 
promotions: http://www.paiceexpo.
co.nz/prizes-a-promotions-2014

Fiji prizes at PAICE
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