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They’re off!
Dream a

reality

India and Sri Lanka

• small group escorted tour Oct ‘15
• guaranteed departure
• book by 31 Oct to save $400 per couple

0800 117311    
www.worldjourneys.co.nz

TRAVEL 
RECRUITMENT 

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

Spring into 
these roles!

www.topdog.co.nz

• Wholesale – South Pacific consultant – TD2804
• Retail Manager – TD2789
• Senior Retail Cons - large existing client base - TD2794

 www.excitorfiji.com   Ph: +679 675 1161

The Fastest Boat to Paradise!

Air New Zealand’s Boeing 787-9 Dreamliner left 
Auckland yesterday afternoon on its inaugural 
service to Perth.

Air New Zealand and Tourism Western 
Australia invited trade along for the ride with 
Rachel Pedder, product and pricing manager 
Tasman, Air New Zealand and Louise Frend, 
marketing manager NZ,  Tourism Western 
Australia escorting a famil of WA attractions. 

‘We want the group to see what there is to offer 

Commission not 
a dirty word

By Ruth Scott

A publication designed to give New Zealand’s tourism 
industry a better idea of the tourism and travel distribution 
process has just been released by the Tourism Export 
Council (TEC) of New Zealand.

Called Planning for Success, it is a guide on how to work 
with inbound tour operators.

TEC chief executive Lesley Immink says that for too long 
tourism and travel distribution has been misunderstood by 
the industry, and the word ‘commission’ has been unfairly 
represented.

‘Commission should be viewed as an investment to 
generate sales, not a cost to the business.’

Immink says pricing of product with an understanding of 
distribution channels is crucial for those operators wishing 
to work with international visitors.

The manual is designed to provide operators with the 
basic tools, knowledge and key contacts needed to enter the 
export tourism market.

It is free as a pdf (e-copy) download for TEC members 
and the wider tourism industry.

http://www.tourismexportcouncil.org.nz/ 
Print copies are available for a small cost.

Jodie Burnard, 
Flight Centre and 

Rachel Pedder, 
Air New Zealand  

ready to board 
the Dreamliner 

to Perth

Continued on page 3

CLICK HERE
FOR MORE DETAILS

“Earlybird Specials”TAHITI ECONOMY RETURN FROM NZD925.00 all inclusive.
BUSINESS RETURN FROM NZD2420 all inclusive.
SALE ENDS 25 NOVEMBER 2014
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Ticket  
Changer
Ch-ch-ch-changes  
in less than 2 minutes

Reissue like a rock star with Amadeus Ticket 
Changer. Save as much as 25 minutes per 
exchange on almost any full service airline.

Take the strain out of repricing, rebooking  
and reticketing and give yourself the freedom  
to focus on show-stopping service.

Free of charge until 31 December 2014*.  
Find out more

*Offer exclusive to New Zealand Office ID customers only.

http://www.amadeus.com/web/amadeus/en_AU-AU/Amadeus-Home/1259072697720-Page-AMAD_HomePpal


Australia

here, so in five days we plan to take 
them around Perth and Fremantle on a 
culinary tour of locally sourced seasonal 
produce,’ says Frend. ‘They will go on a 
walking tour of Fremantle and the Kings 
Park, catch the ferry across to Rottnest 
Island - with bike and segway activities 
included. There will be helicopter 
transfers from Margaret River town to 
the Pullman Resort Bunker Bay, then 
it’s off to Swan Valley for wine tasting, 
a coffee experience and chocolate 
sampling.’ 

Game changer
Considered a game-changer for Air 

New Zealand, the 787-9 offers four 
types of seating configuration - 18 
lie flat seats in business premier; 21 
seats in a separate premium economy 
cabin in 2-3-2 configuration; and two 
economy cabins accommodating 263 
passengers including 14 Skycouch rows. 

The 787-9 features large, dimmable 
windows; a cleaner air cabin; higher 
humidity and lower relative cabin 
pressure. The 787-9 Dreamliner will 
operate dedicated routes Auckland - 
Perth, Auckland - Tokyo and Auckland 
- Shanghai.

Little black dress
Dressed in signature black livery, Air 

New Zealand’s 787-9 Dreamliner is 
the first of 10 the airline has on order; 
the remainder are expected to have 
the airline’s white based livery and 
three are scheduled to join the Air New 
Zealand fleet by November. 

Virgin Australia customers will be able 

to book the new 787-9 services as part 
of the trans-Tasman allaince between 
the two carriers. 

The direct service to Perth has a 
scheduled flying time of six and a half 
hours, departing Auckland at 2.10pm, 
arriving into Perth at 5pm, local time. 
The return flight departs Perth at 7pm, 
arriving into Auckland at 6.30am the 
following day.

South Australia hosted 
93 House of Travel 
owner operators, airline 
representatives and 
partners recently for 
the company’s annual 
partnership weekend. 

The group enjoyed an 
evening of wine and food 
at d’Arenberg Winery in 
McLaren Vale where they 
experienced several of 
the cellar door’s dining 
experiences.

South Australian 
Tourism Commission 
regional manager, NZ 
Stacey Cant says McLaren Vale is becoming 
a popular holiday destination for Kiwi 
travellers looking for fantastic wine and food 
experiences, matched with great beaches, 
nature and wildlife.

South Australia’s HOT weekend

Left to right (back): Stacey Mullinger, HOT 
Northlands; James Greer, HOT Riccarton;  

Lyndon Hadden, HOT Shirley; Paula 
Waldeck, HOT Hornby;  Stacey Cant, SATC; 
Chester Osborne, d’Arenberg winemaker. 

Front: Ben Neville, Off-Piste Tours

Watermark Hotel & Spa Gold Coast 
will transform this summer with a 
multi-million dollar injection, the 
largest since its launch in 1996. 

‘With the new light rail station on 
our doorstep, we are opening up 
the eastern side of the building to 
Surfers Paradise Boulevard, with 
dining and entertainment venues,’ 
says Watermark Hotel & Spa Gold 
Coast CEO, Max Takamizawa. ‘New 
hotel rooms will also complement 
our new street look.’

Watermark 
Gold Coast’s 

summer refurb
Win a 

delicious 
hamper!

Answer our survey and you could 
win a delicious Australian hamper 

valued at $250.00

CLICK HERE

Continued from page 1

Maja Smithson, GO Holidays; Louise Frend, 
Tourism WA and Nicola Milne, Lakers House of 

Travel in the Koru Lounge pre flight

Dreamliner to Perth

All aboard for a dream flight to Perth
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Australia

At a Victoria trade mission event in Auckland this 
week are Cindy Farrow, United Travel Mairangi 

Bay; Stefanie Gassner, Bunyip Tours; Merryn Noble, 
Australian Wine Tour Co; Carla Phillips, Zoos Victoria 

and Sam Chambers, United Travel Mairangi Bay

New Zealand travel agents 
are being urged to promote 
self drive packages in three 
of regional Victoria’s most 
attractive areas. 

South East Tourism Triangle 
was one of the exhibitors 
travelling the country with 
the Tourism Victoria travel 
trade mission this week, with 
the message that the Yarra 
Valley and Dandenong Ranges, 
Phillip Island, and Mornington 
Peninsula can easily be bundled 
into a three night – four day tour.

‘We don’t negate the day tour 
companies,’ says destination manager 
Kellie Barrett. ‘They all support us and 
have great product. But we are also 
encouraging self drive because all of these 
destinations are within an hour or an hour 
and a half of the city and of each other. 

‘So we are saying to consider a self 
drive tour rather than hub and spoke 
from the city.’

She says the Yarra Valley has 
attractions ranging from its wineries 
and spectacular gardens, through to 
Healesville Sanctuary, ballooning and the 

Victoria’s triangle

More than 59,000 Kiwis visit the Sunshine 
Coast every year so come and learn how 
you can sell more holidays. 

The Air New Zealand direct flights from 
Auckland to Sunshine Coast Airport 
provide kiwis with a quick and easy way 
to get there.

Don’t miss out on valuable commission - 
it’s important you are fully up to date with 
all the things to see and do. 

Join us for a fun and informative speed 
dating workshop with the Sunshine Coast 
Team – Australia Zoo, Dreamtime Resorts, 
Coral Beach Noosa Resort, Sunreef 
Mooloolaba, Oaks Hotels & Resorts, 
Tourism Noosa, Noosa International 
Resort, with more to be confirmed.

AUCKLAND
Tuesday 21 October,  
5.30pm – 7.30pm
Pullman Hotel 
Corner Waterloo Quadrant 
& Princes Street,  
Auckland City

Register HERE for the Auckland or Christchurch function.

CHRISTCHURCH
Wednesday 22 October,  
5.30pm-7.30pm
The Atrium, Christchurch Netball Centre
455 Hagley Avenue, Christchurch
**please note there is plenty of parking at  

The Atrium in the Park.

You are invited to the Sunshine Coast 
Mission in October 2014.

PRIZES TO BE WON – a Sunshine Coast travel prize 
will be drawn at each workshop

You’ve got to be in to win – There 
is a fantastic Sunshine Coast travel 
prize to be won at each event.

Puffing Billy train for children.
Phillip Island is best known for its 

penguin parade, seal rocks and koala 
conservation. 

‘We say it’s the wild wildlife island.’
Barrett concedes that Mornington 

Peninsula is probably the least known of 
the three destinations. However, it also 
has wildlife, along with cycling tracks, the 
Wine Food Farmgate trail, grand gardens, 
sculpture parks and hot springs.

The 180-room DoubleTree by 
Hilton Melbourne - Flinders 
Street will join Hilton Worldwide’s 
portfolio of 22 hotels in Australasia 
on 1 December, 2014.

Owned by M&L Hospitality and 

currently trading as Citigate 
Melbourne, the property 
is undergoing significant 
renovations in the lobby, 
restaurant, bar, meeting rooms 
and bedrooms

Double Tree by Hilton for Melbourne

TRavelinc Memo  17 October 2014   4

http://www.travelinc.co.nz/content/sunshine-coast-rsvp


Melbourne has an abundance of amazing 
dining and drinking experiences from diverse 
ethnic cuisines to fine dining by Australia’s 
most celebrated chefs. With the immense 
popularity of Melbourne’s high profile chefs 
and eateries drawing visitors from around 
the world, it pays to book well in advance to 
secure your dining experience whilst visiting 
the city. 

One restaurant with a real difference 
is the popular Prix Fixe. Australia’s only 
pre ticketed dining room, Prix Fixe is the 
brainchild of celebrated chef, Phillipa Sibley. 
Prix Fixe presents a fixed, seasonally themed 
menu which is announced two weeks in 
advance and bookable online.  During 

The much-loved city of Melbourne is a firm 
favourite with Kiwis. From its trend setting 
eateries to exciting shopping precincts, 
vibrant vintage scene and flagship designer 
stores, Melbourne really does have it all. 

There is always someplace new popping 

EXTRAORDINARY EATERIES

Melbourne 
Metropolitan 

Mecca

This week, I check out all that is tasty 
and new in one of our most visited and 
favourite cities – Melbourne. It really is 
a metropolitan mecca with a rich fusion 
of cultures that are reflected in the 
incredible array of cuisine and cultural 
offerings. Melbourne really is foodies 
nirvana with many of the country’s top 
chefs choosing this city to showcase 
their culinary prowess. But Melbourne 
is not just about great food, wine and 
coffee. Shopping, shows and world class 
events are also great draw cards for 
visitors to the city. 

Here I share just a few of my 
experiences, which barely scrape the 
surface of just how much there is to see 
and do in this world-class city.  

Savouring Australia
Visit Melbourne

Sarah Savours 
Australia winter, guests could, for a limited time enjoy 

the fantasy of Narnia, whilst spring has 
appropriately brought a taste of La Dolce 
Vita to Prix Fixe. 

Melbourne’s coffee scene is legendary 
and coffee lovers can indulge their passion 
right across the city. A number of great 
barrista and tasting tours share insights on 
Melbourne’s coffee scene, and a great place 
to start is St Ali and Sensory Lab. Open from 
7am, St Ali could be one of the tastiest wake 
up calls you have ever had.  

For inspiration and contacts on where to 
eat and drink click here.

up in Melbourne – from uber trendy pop up 
restaurants to a sensational new shopping 
experience such as Emporium.

Melbourne is a magnet for scene-setters 
the world over and visitors to this city, which 
is also one of Australia’s most culturally 
diverse, will be spoilt for choice in the 
variety of flavours and experiences on offer 
from inner city chic to the city coastal 
lifestyle of St Kilda. 
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Australia

Eureka VERTIGO is new 
at Eureka Skydeck featuring 
Melbourne’s iconic glass cube, 
the Edge, like it’s never been 
seen before.  

Eureka Skydeck’s latest 
green screen installation 
Eureka VERTIGO is a specially 
constructed set presenting 
guests with the illusion they’ve 
fallen through the Edge and 
are holding on for dear life 
285 metres above the ground.  

Clients can create and 
capture their own Eureka 
VERTIGO photo. Patrons 
can let their imaginations run wild and 
envisage what it’s like for Edge glass to 
smash beneath their feet, lose balance 
and fall or hang from 88 stories above 
the streets of Melbourne. 

People taking part in Eureka 
VERTIGO will receive a realistic photo 
of themselves hanging from the Edge 
at Eureka Skydeck over the streets of 
Melbourne. The 9” x 6” photograph 
comes with a digital copy ready for 
upload to Facebook, Twitter and 
Instagram.

The Eureka VERTIGO experience will 
cost $12.

Eureka Skydeck is the highest 
public vantage point in the Southern 
Hemisphere. Located on the 88th 
floor of Eureka Tower, the observation 
deck provides patrons with 360 degree 
floor-to-ceiling views of Melbourne and 
beyond. During the school holidays 
guests will also be able to take full 

VERTIGO new at Eureka

advantage of: 
The Edge - The world’s only Edge 

experience is an awe inspiring 3m by 
3m transparent glass cube, which slides 
out from the building on Level 88, 
suspending guests above the Melbourne 
skyline. Patrons can purchase their 
official photo taken while out on the 
Edge, ready for upload to Facebook, 
Twitter and Instagram. 

The Serendipity Table – Located on 
Level 1, the Serendipity Table is an 
immersive gesture-sensitive table-top 
that gives guests a top-down view of 
Melbourne and many of its land marks 
and attractions before they head up to 
Level 88. 

The Outdoor Terrace - Enclosed by a 
wire grid, the Outdoor Terrace exposes 
guests to the elements on Level 88. The 
Terrace is right next to The Edge, so 
family and friends can view those inside. 

www.eurekaskydeck.com.au 

Guests and conference delegates alike 
can kick start the warmer months with 
Quay West Suites Sydney’s Active Spring/
Summer programme and healthy hotel 
offerings.

A partnership with City of Sydney and 
nearby King George V Recreation Centre 
means a range of sportive activities are 
accessible to guests - including fitness 
classes, basketball lessons and reduced 
casual entry tickets to access the centre’s 
facilities.

Information on the Rocks walking 
tracks and personal pedometers will be 
provided to Quay West Suites Sydney’s 
guests checking in, along with welcome 
smoothies and healthy snacks. This is 
available for stays before 31 January 2015 
(excluding New Year’s Eve).

Conference delegates will benefit from 
healthy conference inclusions such as 
information packs of cycling tracks 
and fitness activities at King George 
V Recreation Centre, healthy snacks 
replenishment throughout the meeting or 
conference, as well as an iTunes credit to 

Active stays at Quay West Suites Sydney

download five most popular fitness apps.
A Mini Meetings conference offer is also 

available now, with an iPad mini given 
away for every conference booked and 
held before 31 January 2015. Subject to 
availability and conditions.

www.quaywestsuitessydney.com.au

Guests at Quay West Suites Syd-
ney can get (or keep) fit with King 

George V Recreation Centre

It’s time to book space in the 2015 edition 
of the TAANZ Book

Email Cherie Final cherie@promag.co.nz 
T: +64 9 818 7807 M: +64 275 403 300

Don’t miss out on being part of the reference tool  
used year round by New Zealand’s travel managers. 

Secure you prime advertising and listing space 
now for the 2015 edition.
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INVITATION
Tourism Australia invites you to 
attend an exclusive breakfast at 
PAICE 2014
In April 2013, armed with a video camera Nigel 
Collin set off on a series of solo motorcycle trips 
across Australia to meet and interview ingenious 
Australians. What he discovered was the soul 
of Australia, its people and its experiences.  This 
inspiring session will follow Nigel’s journey and look 
at the stories of people at the heart of the nation.

Wednesday, 19 November 2014 
7am for 7.30am start,  
finishing at 8.45am 

SKYCITY Convention Centre 
RSVP by return to: Chris Ingram 
Partnership Manager | New Zealand 
E: cingram@tourism.australia.com 
P: +64 9 915 2878 

mailto:cingram@tourism.australia.com?subject=Invitation to PAICE Breakfast


New Zealand

Regional tourism 
offices (RTOs) and 
operators from the Top 
of The South were in 
Auckland this week 
to promote a part of 
New Zealand that has 
still not fully recovered 
since the Christchurch 
earthquakes.

Loren Heaphy, 
international marketing 
manager of Nelson 
Tasman Tourism, says 
the regions involved 
recognise that a lot of 
Christchurch inbound traffic is ‘heading 
south’ and that this trend has increased 
since the earthquakes.

‘We want to retain the stays in 
Christchurch but then we want people to 
head west and north.’

Christchurch, Hanmer Springs, 
Kaikoura, Marlborough, Nelson Tasman 
and West Coast were all represented 
at the Top of the South trade day at 
Heritage Auckland and associated 
activity. A four page flyer including a 
suggested itinerary was put together 
especially for the trade activity.

‘For us it’s about creating itineraries 
and touring routes that work. People who 
come to the South Island don’t just want 
to stay in one place, so work together 
and make it easier for the inbound tour 
operators to engage. It made sense to 
have one trade day – not six.’

‘Middle child day’ for inbound sector

Tim Hunter, chief executive officer at 
Christchurch and Canterbury Tourism, 
says the regions are keen to improve the 
industry’s knowledge of some of the best 
road trips in the South Island.

‘This is middle child day. The RTOs 
decided to do something that focuses 
on a part of New Zealand that often gets 
flown over.’

He says the trade day was a big success 
and is likely to be an annual event. ‘It’s 
about the quality of engagement. People 
here want to learn.’

He says the ‘inbound world’ has 
changed in the last few years, with new 
companies that need to be connected 
with. 

‘Inbound operators still 
influence 30% of the holidays 
in New Zealand, so that’s 
significant.’

Scott Callaway, general 
manager – trade development 
and marketing at Christchurch 
Airport, says the day was about 
growing the understanding 
of inbound operators for the 
whole of the South Island.

‘We’ve got to present a much 
broader offering of the South 
Island. People are already 
talking about the South Island 
being ‘full’ in the coming 
season, but of course there 
are lots of places that are not 
(full). It’s a capacity thing.’

Callaway emphasises that the 
Top of the South trade day is 
not about taking business from 
other areas.

‘The gains made by 
Queenstown and by the North 
Island have been great. They 
should hold onto that. What 
we want to do is grow the 
other regions and increase 
their markets and business in 
their own right.’

We Offer 24 hours FREE WiFi Internet in Deluxe King rooms
	 	 	 	 																		+	free	wifi	offered	in	lounge	bar		+	competitive	internet	plans							read	more

Lesley Immink, Tourism Export 
Council; Ross Carter, Hanmer 

Adventure Centre; Jenny 
Simpson, Air New Zealand

A cocktail function rounded off the Top 
of the South trade day. Jane Sutherland, 

Destination Marlborough; Misato Usui and 
Jessica Flynn, both General Travel; Loren 

Heaphy, Nelson Tasman Tourism

Jahmiel Sowman, 
WOW Museum; Wendy 

Dobson, Art of Travel 
New Zealand; Scott 

McKenzie, Marlborough 
Tour Company

Nicola Gregory, Southern World New Zealand; 
Nienke Jansen, Imagine NZ Travel
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New Zealand

LAST CHANCE TO ENTERTAIN YOUR GUESTS AT
2014’s MOST INDULGENT HOSPITALITY EVENT

Australia’s helloworld Owners 
Managers Conference (OMC) 2015 
will be held in Wellington.

More than 500 of Australia’s top 
travel agency owners and managers, 
and key suppliers of the Australian 
travel industry, are expected to 
attend, bringing in over $525,000 to 
the region.

Air New Zealand will stop flights 
between Rotorua and Sydney in April 
next year. This follows Rotorua District 
Council’s decision to discontinue funding 
for the service.

Rotorua Airport chief executive Alastair 
Rhodes says the suspension of the trans- 
Tasman flight is the right decision to 
allow the airport to focus on delivering 
better services and a greater return to 
Rotorua.

The last trans-Tasman flight will be on 
25 April, with a schedule change between 
31 March and 25 April seeing the flights 
take place on a Tuesday and a Saturday.

Rotorua - Sydney 
to stop in April 2015

Heritage Hotel Management 
adds The Devon Hotel, New 
Plymouth to the group from 1 
December 2014. 

The hotel has recently 
embarked on an upgrade, 
including refurbishment of its 
102 rooms and an update of 
the hotel’s reception and lobby. 
Its recently opened conference 
centre is suitable for events of up to 750 
people theatre style and 450 for a formal 
banquet. The Grand Auditorium is 
dividable into three separate conference 
rooms. In addition, the hotel has eight 
smaller conference rooms. 

The hotel offers well-equipped modern 
hotel rooms; many with sea or mountain 
views. The property is walking distance 
to the central business district and the 
coastal walkway, where guests can use 

Devon joins 
Heritage

the hotel mountain bikes to explore the 
popular trail at their leisure. There is 
also a restaurant and lounge bar, heated 
outdoor swimming, spa pools and off-
street parking for over 60 vehicles on 
the three acre landscaped site.

The hotel is owned and operated by 
Peter and Rosemary Tennent. Robert 
Davies is the general manager and is 
assisted by a senior management team 
and staff of over 100. 

The event will take place at 
Wellington’s TSB Bank Arena and 
Shed 6 on 26-28 November, 2015.

Positively Wellington Venues, 
Wellington City Council, Business 
Events Wellington, Te Papa, Multi-
Media Systems and Restaurant 
Associates won the competitive pitch 
with an inspiring proposal.

helloworld to meet in Wellington

Construction has begun on the new 
international terminal at Queenstown 
Airport, a project which will expand the 
current building footprint by a third in 
time for next winter.

The 4,080sqm addition to the southern 
end of the terminal will double the size of 
the airport’s international operations. 

Whle the outer shell will be completed 
by June 2015, the interior will be 
developed in three stages with  a new 
international arrival and departure 
lounges, a customs area, airside retail 
stores, baggage claim and handling areas, 
covered walkway, and office space making 
up stage one. The changes will allow the 
airport to process up to 1,000 passengers 
per hour compared to the current 480.

Work starts at ZQN
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GO Holidays has released its 
two for one deals to Norfolk, 
valid for sales to 27 October 
2014 and for travel from 19 
October 2014 to 10 May 2015, 
closeouts apply

Packages are based on flying 
Air New Zealand Economy 
Class ‘Seat + Bag’ ex Auckland 
departing on Sundays only 
and include:

• Flights plus seven nights 
are priced from $739pp share twin 
staying at Anson Bay Lodge, includes 
a rental car for the duration of stay 
(excludes petrol and insurance).

• Flights plus seven nights staying at 
Fantasy Island Resort are from $829pp 
share twin, includes a rental car for the 
duration of stay (excludes petrol and 
insurance).

Pacific GO’s 2 for 1 deals to Norfolk

*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

• Flights plus seven nights 
staying at Aloha Apartments 
are from $859pp share twin 
and  includes a half day 
island tour.

• Flights plus seven nights 
staying at South Pacific 
Resort & Hotel from $929pp 
share twin and includes 
cooked breakfast daily.

• Flights plus seven nights 
staying at Governors Lodge 

Resort Hotel from $1069pp share twin, 
includes a half day island tour.

Travel from all other Air New Zealand 
domestic departure points add $169 per 
person return via Auckland.

Two for one sightseeing tours are 
available: pay for one adult and the 
second adult tours free.

Download brochure here
20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014

Papua New Guinea Tourism 
Promotion Authority (PNG TPA) has a 
new trade website, designed to educate 
and inform New Zealand and Australian 
travel agents about the destination.

The site features online training 
modules, powered by ‘Your Workshops’, 
which will help agents become familiar 
with the key PNG selling points and 
allow them to become a PNG Wantok 
specialist.

Participants are given the chance to 
win a place on a famil trip to Tufi Resort 
in the Oro province, a destination 
known for its diving, breath-taking fjord 
and fascinating culture.

The site will be regularly updated with 
details on trade events, famils and expos 

PNG talks to trade
with an easy registration function. A list 
of PNG tour operators, news and events 
and a toolkit featuring downloadable 
brochures are also available on the site.

 PNG TPA’s Australian and New 
Zealand Representative, Stuart 
Thompson, said the new trade website 
is a useful tool to build the confidence 
of travel agents who previously may 
have grappled with selling travel to 
PNG due to a lack of information and 
understanding. 

All agents who complete the training 
modules by 10 January 2015, will go 
into the  draw to win a place on a famil, 
to experience Papua New Guinea first-
hand. 

www.pngspecialists.com.au.
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Cruising

*Conditions apply

Swan Hellenic is represented in 
New Zealand by Discover the World

Discover the very best of Europe, 
the Mediterranean and Atlantic Isles 
with only 350 like-minded guests on 
board intimate Minerva, inclusive 
of tailor-made shore excursions, 
gratuities on board and ashore on 
tour, plus Swan Hellenic’s world 
renowned guest speaker programme.

2015 EUROPE 
SUMMER

SAVER FARES* 

on select Swan Hellenic voyages 
Book by 31 Oct ‘14

CliCk 
Here for 

more 
info

Adventure Associates has released 
three special trips to Antarctica, which 
include helicopter flights to the Emperor 
Penguin rookery at Snow Hill Island 
in the Weddell Sea; an opportunity to 
fly to Union Glacier and camp out with 
Emperor Penguins; and a flight to the 
South Pole. 

‘It was only a couple of years ago that 
a breeding colony of about 4000 pairs of 
Emperor Penguins was discovered just 
south of Snowhill Island,’ says Adventure 
Associates director, Greg Mortimer. ‘It is 
one of only two such colonies on land in 
the Antarctic Peninsula region, making 
this a rare experience for Antarctic 
visitors. For those wishing to get even 
closer and spend time living with the 
regal Emperors, we also offer a camping 
trip to Union Glacier which is only 

Adventure to Antarctica

accessible by air. This authentic safari 
offers more than just wildlife viewing. 
You will literally live with the Emperors 
and witness first-hand their amazing 
adaptation to the Antarctic environment.’

There is also the opportunity to fly to 
the South Pole.

www.adventureassociates.com

Getting close to 
Emperor Penguins 
with Adventure 
Associates

GO Holidays has released four-, 
seven- and eleven-day MSC Yacht 
Club specials for sale until 31 
October 2014.

Featuring Mediterranean, 
Caribbean  and South America 
itineraries, four night night cruises 
start from $1519 per person, twin 
share. Yacht Club deluxe suites can 
be booked for the price of a suite.

Download brochure here.

MSC Yacht 
Club special

Online training
Earlier this week we announced that CLIA’s 

Cruise Industry Accreditation is now available 
online. When it comes to adult learning 
everyone is different so our move into the 
online space is not a 100% change from 
classroom delivery just yet. It is important 
that we monitor the take-up of what is now 
available online vs classroom enrolments and 
adjust the mix accordingly.

Whilst online access to industry training 
does deliver a plethora of benefits we do miss 
out on the passion and personal experience 
that forms part of a classroom environment 
but either way we will react to our member’s 
demands!

Our Online Learning Academy will enable 
CLIA Members to cover all mandatory theory 
modules that count toward Accreditation. 
Consultants will still need to complete all the 
required practical experience to ultimately 
gain Accreditation.

All CLIA training that will remain on 
offer in capital cities around Australia and 
New Zealand are now considered “Elective 
Modules” and in time these will also be 
available online.

It is important to remember that the 
CLIA training is “industry training” – it is 
not designed to deliver specific product 
knowledge. Product knowledge will always 
remain in the hands of our Member Cruise 
Lines. By combining industry training with 
product training you will achieve the best 
learning outcome.  
Don’t be fooled 
into thinking you 
are an expert once 
you have attained a 
particular status in 
one product!

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

CliCk 
Here for 

more 
info

Hurtigruten’s Sensational
Snow Dog Fares

Get closer to the real Norway,
with reduced voyage fares starting

from AU$995pp/twin share*

October 2014 - March 2015 
*Conditions apply
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Burma Lane, Red Spice Road 
and Red Spice QV executive chef 
John McLeay will be uncovering 
the secrets of Burmese cuisine 
on Intrepid Travel’s inaugural 
Real Food Adventure in Burma.

Not often regarded as a food 
destination like neighbouring 
countries Thailand and 
Vietnam, Burma is increasingly 
gaining recognition for its 
cuisine and culinary traditions. 

The 11-day Real Food 
Adventure – Burma will feature 
authentic food experiences that reflect 
the country’s diverse food culture. John 
McLeay will accompany travellers on 
their first four days in Yangon before the 
trip heads north to explore the cultural 
centres of Pagan, Mandalay and Inle 
Lake. 

‘Since their inception in 2013, 
Intrepid’s Real Food Adventures – with 
their focus on ‘grass roots’ food travel 
– are now in more than 15 countries 
worldwide and have been incredibly 
popular. This new ‘special edition’ trip is 
a foodie’s dream come true – what better 
way to delve deep into a country’s cuisine 
than with a celebrated food expert,’ 
says James Thornton, Intrepid Travel 
managing director

‘Not many people know about Burmese 
food and how tasty it can be,’ says chef 
McLeay. ‘Learning about and tasting 
Burmese food right now is like getting 
the inside scoop on this cuisine as I 
believe within the next few years it will 

be incredibly hot. I’m very excited to 
share a little-known cuisine with people 
and I can’t wait to reveal some great 
restaurants and fun bars in Yangon.’

Highlights include:
• A walking tour of Yangon’s Chinatown 

with McLeay revealing his favourite 
street food stalls.

• Visiting the fish markets of Yangon 
before a hands-on master class with John 
McLeay.

• Sampling local delicacies at the street 
markets of Mandalay.

• Eating a home-cooked meal in an Inle 
Lake fishing village.

• Tasting local vintages at a winery on 
the shores of Inle Lake.

• Enjoying Yangon’s colonial past with 
high tea at The Strand.

• Exploring Shwedagon Pagoda and 
gilded temples of Pagan.

The tour departs on 17 February 2015. 
www.intrepidtravel.com/tmgb

Real food adventure in Burma

China          Hong Kong          Macau          Taipei                    
Tailor-made, Personalised, Private or Independent, FIT or Niche Group Touring    

acrossia.com or bookings@acrossia.com
(09) 309 1188 or 0508 4 CHINA

Australian chef John McLeay will reveal the secrets 
of Burmese food on an Intrepid tour early next year

Exotic Holidays’ new India 
brochure is packed with ideas 
on where to go to in India, 
touring options and organised 
tours.

‘There is some different 
product in this year’s 
brochure, that gets beyond 
beyond the main attractions. 
We can arrange seats to a 
game of elephant polo or a few 
nights in a Maharajah’s Palace 
or take to a tiger trail,’ says 
director Rahul Sharma.

Culinary tours are now 
becoming a reason to travel 
and Sharma says Exotic’s 15-day Culinary 
India tour focuses on the Indian approach 
to food as well as the eating. 

‘We visit an organic farm, explore 
noisy and fragrant food markets, enjoy 
cooking demonstrations and dine with a 
local family. There is still plenty of time 
for sightseeing as we visit Agra and the 

India: seats at Maharaja’s polo

Only in India...

Taj Mahal; Fatehpur Sikri; Jaipur and 
the Amber Fort; Udaipur; then south to 
Kochi. 

‘Here we encounter southern India 
cuisine, which is noticeably different from 
the other regions. We also spend time on 
a Kerala houseboat and try our hand at 
catching lobster and fish.’ 

Exotic Holidays’ Essential Laos 
is a week-long introductory tour 
beginning in the capital Vientiane 
with essential sightseeing and some 
interesting extras.

Beyond the capital, the tour heads 
towards the mountains visiting 
archeological sites enroute and 
staying in small towns and hill 
villages. The tour includes interacting 
with locals, visiting spectacular 

limestone caves gentle trekking, 
picnic lunches, waterfalls and even a 
tractor ride through paddy fields.   

Shoppers are catered for with high-
end boutiques through to humble 
market stalls.

Essential Laos is priced at $1630pp 
twin share, valid until 30 April 2015.  

Ph 0508 396 842. or email 
info@exoticholidays.co.nz

Exotic’s Essential Laos

TRavelinc Memo  17 October 2014   12

mailto:info@exoticholidays.co.nz?subject=Laos enquiry via TRAVELinc Memo
www.intrepidtravel.com/tmgb
www.acrossia.com
bookings@acrossia.com?subject=Enquiry via TRAVELinc Memo


Airlines Air France KLM trends report
Air France-KLM has released its future 

trends report for the 2014-15 winter 
season, detailing the move upmarket 
of its products and services and the 
development of low-cost operations.

Group capacity is scheduled to increase 
by 0.7%, with an increase of 0.1% for 
passenger operations (Air France, KLM 
and HOP!) and 13.3% for low-cost leisure 
operations (Transavia in France and the 
Netherlands).

On the long-haul network, 22 Boeing 
747s have been equipped with KLM’s 
new World Business Class and 777-
200s will be finished by summer 2015, 

followed by the 777-300s.
For the coming 2014-15 winter 

season, the company will operate two 
new destinations by A380: Miami and 
Abidjan, in addition to Los Angeles, 
New York, Johannesburg, Hong Kong 
and Shanghai already served by the 
superjumbo this summer.

The report also details a 0.3% long haul 
capacity increase compared with winter 
2013-14 on North America, Central and 
South America, and Asia flights.

Group capacity in Africa is down by 
0.8% and Middle East capacity is down 
by 5.2%.

Finnair is opening a new route to the 
Croatian city of Split, operated Tuesdays 
and Saturdays from 5 May to 3 October 
2015. 

The scheduled service to the popular 
Dalmatian coast gateway will be flown 
with Airbus A320 aircraft and connect 
with Finnair’s domestic, Scandinavian 
and Asian destinations. Elsewhere in 
Croatia, Finnair flies daily in summer to 
Dubrovnik.

Earlier this year Finnair announced 
new European destinations Dublin, 
Athens and Malta, as well as new 
scheduled services to Chania, Heraklion, 
Kos and Rhodes in Greece; Catania and 
Naples in Italy; Marmaris in Turkey; 
Mallorca in Spain; Paphos in Cyprus and 
Innsbruck in Austria.

AB and AZ codeshare
airberlin and Alitalia have signed a 

codeshare agreement. All of airberlin’ s 
and Alitalia’s 412 weekly nonstop flights 
between Germany, Austria, Switzerland 
and Italy will be codeshare flights 
effective this northern winter season. 

 As of 26 October, airberlin’s three daily 
flights from Dusseldorf and double daily 
flights from Berlin-Tegel will operate into 
Milan-Linate instead of Malpensa. The 
three daily flights from Vienna operated 
by NIKI, the Austrian airline which is part 
of the airberlin group, will be directed to 
Linate as well.  

The partners agreed on selective 
codeshares beyond their home hubs. For 
instance Alitalia will place its AZ code on 
some of airberlin’s domestic flights such 
as from Munich to Cologne, Dusseldorf, 

Hamburg and Berlin. airberlin will place 
its AB code on selected domestic and 
international Alitalia flights via Rome 
and Milan-Linate to, for example, Naples, 
Brindisi, Reggio Calabria, Alghero, Athens 
and Malta as well as on some Alitalia 
long haul flights to South America - such 
as Sao Paolo and Rio de Janeiro. All 
codeshare flights will be published in the 
reservation systems by 20 October 2014 
for flights commencing 26 October. 

 Besides the new codeshare services 
and more convenient flight connections, 
airberlin and Alitalia have signed a 
frequent flyer agreement which allows 
guests to earn and redeem bonus miles on 
the entire route network of both airlines 
on a reciprocal basis for flights starting on 
or after 1 November 2014. 

Finnair: summer 
to Split

Over 120 European destinations ... now that’s Wunderbar!

Virgin early birds
Virgin Atlantic has released 

earlybird deals to the UK, departing 
AKL/WLG or CHC via San Francisco 
or Shanghai. Economy fares start 
from $2224; premium economy 
from $4299 (includes taxes and 
Q surcharges). Valid for travel 15 
October - 10 December 2014 and 16 
January - 13 June, 2015; sales till 14 
November.

Contact preferred consolidator or 
World Aviation Systems.

Malaysia Airlines and European 
train operator TGV have entered into a 
partnership, allowing holidaymakers from 
New Zealand to enjoy fast-tracked trips to 
and from 19 French cities.

Launched as TGVAIR, the new joint 
service allows passengers to book a flight 
and train ticket all in one, providing 
streamlined travel to and from all major 
French provinces via Charles de Gaulle 
(CDG) Airport. 

The TGVAIR offering is available to 
Malaysia Airlines passengers, with travel 
to and from stations based across all 

MH - TGV partnership
streamlines travel NZ to France 

major French provinces including Aix-en-
Provence TGV, Angers- St-Laud, Avignon 
TGV, Bordeaux St Jean, Champagne-
Ardenne TGV, Le Mans, Lille, Lorraine 
TGV, Lyon, Marseille, Montpellier, 
Nantes, Nîmes, Poitiers, Rennes, St-
Pierre- des-Corps, Strasbourg, Toulon and 
Valence TGV.

There are now 81 flights a week direct to 
Malaysia from New Zealand and Australia 
with Kuala Lumpur the hub to more than 
60 destinations worldwide, including 
France. Malaysia Airlines operates the 
state of the art A380 daily to Paris.
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Industry
Adventure World has 

announced the release of 
a new escorted tour range 
to complement its new 
look Worldwide Collection 
brochure out today.

The range will be 
available for sale from 
January 2015, and will tie 
in with the brochure’s new 
handpicked trips such as 
a guided culinary tour of 
Peru with a famous chef.

The 2015 Worldwide 
Brochure is Adventure World’s first 
global brochure, moving away from the 
‘traditional bland, commoditised travel 
brochure’ to create experience-focused 
hand picked trips specifically for the 
consumer.

‘When we started 35 years ago we were 
really different, we were the only ones 
selling these destinations, now everyone’s 
selling them and it has become this 
commodotised thing. So we started selling 
everything, but now we’re going back to 
the core of what we do and completely 
refreshing it,’ says Adventure World 
general manager Dave Nicholson.

‘It’s more experiential, and that’s where 
we’re breaking the brochure into all of 
those categories. So there’ll be symbols 
throughout the brochure with what type of 
experience it is. People and travellers are 
changing in that they’re more interested 
in the experiences rather than simply the 
destination.’

Nicholson says Adventure World has 
focused on the architecture of trips to 
include a twist that will make them 

extraordinary.
‘What we were finding is we were giving 

away all our Intel and it didn’t take much 
for the clients to pick up the book and then 
go out and build their own itineraries.

‘So we’re moving away from the stock 
standard itineraries such as the round 
circuit of China, into something like a 12-
day itinerary from Great Wall to Halong 
Bay. China has 300km an hour trains 
now and they can get you into some really 
interesting and distinct areas, but then it’s 
what you actually do when you get there, 
and an itinerary like that’s not going to be 
copied.’

The brochure includes the introduction 
of a selection of Europe experiences for the 
first time, which join South Pacific, Asia, 
Africa and the Americas.

Nicholson says Adventure World hopes 
to take the brand global in 2016, and 
the more brand-focused company and 
brochure will help with this.

Adventure World will host an official 
launch party at Ponsonby Central this 
Halloween.

Adventure 
World:
Brochure
out 
today

20% off Eurail Select & Eurail Global Passes
For sale until 28th December, for travel until 31st  March 2015

 Up to 20% off Eurostar fares from $75pp 
for travel until 31st  March 2015

 

     railplus.co.nz

Rail Plus sale

CliCk hErE to book

Call 09 377 5415 

Earlybird farEs to ovEr 100 citiEs across UK/EUropE CLICK HEREGreat service. 
Great people.Great fares.

A new study has revealed the ‘deep 
dependence’ both business and leisure 
travellers now have on their mobile 
devices –smartphones, tablets, e-readers, 
laptops or smartwatches.

Expedia and Egencia have released the 
collaborative 2014 Global Mobile Index 
report, which polled 8,856 employed 
adults across 25 countries. It revealed 
almost all travellers (94%) take at least 
one mobile device with them when they 
take a personal holiday, while 97% take 
at least one device on business trips.

In the New Zealand context, almost 
three in five Kiwi travellers say their 
smartphones are very important / critical 
to their daily lives. Almost a quarter 
of them say they use their smartphone 
more when they travel then they do at 
home. A third of Kiwis say they have a 
work-paid phone, tablet or laptop and 
60% admit taking this device with them 
when on holiday.

Give the ubiquity of mobile devices 
in travel, consumers are increasingly 
prioritising wifi accessibility. Worldwide, 
56% of travellers report that wifi 
availability and pricing impact their 
purchasing decision when selecting a 
flight and hotel – a finding that is shared 
by almost half (43%) of all Kiwis.

When looking generally at mobile-
related hotel amenities, complimentary 
wifi is ranked most important, followed 
by high speed internet access, wired in-
room connectivity and a business centre 
with computers and printers.

Deep dependence on 
staying connected Amadeus has been included in the 

CDP Climate Performance Leadership 
Index 2014 for its actions to reduce 
carbon emissions and mitigate the 
business risks of climate change.

 The index presents 187 listed 
companies identified as demonstrating 
a superior approach to climate change 
mitigation.  It has been produced at the 
request of 767 investors who represent 
more than a third of the world’s invested 
capital by CDP, the international NGO 
that drives sustainable economies.   

Information provided by nearly 
2,000 listed companies has been 
independently assessed against CDP’s 
respected scoring methodology and 
ranked accordingly.  Amadeus received 
an A grade for its climate performance.

A is for Amadeus
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 CALL NOW
0508 396 842

 Private or Small Group Tours in Turkey with FEZ? Yes, we do!!
www.exoticholidays.co.nz fez@exotic.net.nz

Innovative Travel has announced 
its 2015 product launch dates, in 
conjunction with Singapore Airlines. 

Dates are: Auckland, 10 November; 
Tauranga, 11 November; Wellington, 
18 November; and Christchurch, 19 
November.  

A specialist in Mediterranean, Middle 
East, Eastern Europe and Russia, 
Innovative will showcase the highlights 
of the 2015 programmes. These include 
CroisiEurope River & Coastal cruising, 
Ancient Kingdoms Holidays including 

Innovative’s 2015 product launch dates
Asia featuring India, Vietnam, Laos, 
Cambodia and Myanmar, plus boutique 
African holidays, Woman Only Tours & 
special interest tours such as Gallipoli’s 
100th commemorations in April 2015. 

Guest speaker Jane Daniels will update 
agents on her recent travels in Oman. 

There will also be an expert on Gallipoli 
and the upcoming 100 year anniversary 
of the battle. 

Attendees will go in the draw to win a 
place on an educational to India. Register 
by emailing info@innovative-travel.com

PAICE adds new dimensions
PAICE 2014 will show off the world of 

business travel in more ways than ever 
with new elements to the show creating 
a dynamic networking experience for all 
involved.

The Pacific Area Incentives and 
Conferences Expo, now in its 11th year, 
is crossing boundaries with the addition 
of exhibitors Brand USA, Oman, and an 
impressive collection of Fiji operators.

The recent announcement of an all-new 
breakfast session adds another component 
to the show in a formula that has proven 
successful at other shows organised by the 
PAICE team.

Event manager Ally Eastaugh says it’s 
not only new exhibitors but also new 
elements to the show that has it shaping 

Travel agents from the greater 
Wellington region were updated on 
the latest products and offerings in 
Melbourne and Victoria, at the Tourism 
Victoria Travel Trade Training Mission 
in Wellington yesterday.  

Melbourne Star Observation Wheel’s 

up to be the best one yet.
‘It’s evident from the high caliber of 

pre-registered buyers that New Zealand 
businesses are interested in incentivising 
travel more and more, and to new 
destinations around the world.’

Eastaugh says experience with other 
shows of this nature has shown that 
pre-registering and signing up for the 
appointment scheme is a good way to meet 
with destinations of interest.

‘Whether you’ve got an hour or four, 
appointments are a great way to make use 
of your time. How else can you see the 
world under one roof and in one day?’

PAICE 2014 will be held at the SKYCITY 
Convention Centre on the 19th of 
November. www.paicexpo.co.nz

Nola Cuddy, one of 18 tourism 
and accommodation companies 
represented at the roadshow, says 
New Zealanders were ‘leading the 
charge’ of the more than 150,000 
who had visited the ‘Wheel’, since its 
opening in late December last year.’

Victoria visits Wellington

Anthony Jiang, Sydney-Melbourne Touring; 
Sue Harper, The Murray Region; Kally Cunning-
ham, Harvey World Travel, Mirimar; Siobhan 
Ferris, Trilogy United Travel, Kapiti

Amy Sinnema, House of Travel Masterton; Yann 
Duroselle, Batman’s Hill on Collins;  Stephanie 
Gassner, Bunyip Tours; Jess Carman, House of 
Travel, Masterton, and guest wombats
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‘Two things you can be sure of - (1) 
things will change and (2) there 
will always be consequences.’

PEARL’s PEARLER

Island Escape rep
Hogan & Associates is representing 

Island Escape Cruises in New Zealand.
Island Escape has just released its latest 

brochure, covering the New Zealand 
season in late 2014/early 2015 together 
with its new cruise and resort packages for 
Vanuatu during 2015.

Pre and post airport transfers are 
now included on cruises for all NZ and 
Vanuatu sailings.

The new brochure will be available from 
Stocklink from Monday 20 October.

Next year’s Australasian Hotel 
Industry Conference and Exhibition 
(AHICE) is set to return to 
Melbourne on 29 and 30 April.

It will be held at Grand Hyatt 
Melbourne and will provide the 
latest on investment, management, 
innovation and information in the 
hotel sector.

The online travel wholesalers Yuzyt.
com is gaining traction in New Zealand 
and the trend is set to continue now 
that the site includes ‘events’ such as 
day tours, show tickets, transfers, city 
transport and more.

The business to business solution 
is powered by Innstant and has some 
240,000 accommodation providers 
available – from budget through to three 
and a half star plus.

Chief executive officer, Darryl Ismail, 
says Yuzyt.com was launched in New 
Zealand in April and now has some 250 
travel agents signed up.

‘That has basically come through word 
of mouth and we are now promoting the 
product more,’ he says.

The site is ‘hooked into’ Payment 
Gate and enett, with New Zealand bank 

Yuzyt - don’t lose it
accounts and pricing in New Zealand 
dollars.

‘We have tickets to major sporting 
events that are often hard to get 
– including high profile rugby 
tournaments. We have sporting events 
in USA loaded now so agents can find 
baseball, American football, ice hockey 
and virtually anything else a client 
wants.’

Ismail says New Zealand still presents 
considerable potential.

‘We definitely see opportunities, not 
only for the trade in general, but also for 
individual travel industry reps who travel 
in New Zealand, Australia and beyond 
and want to book their own travel.’

He says there is also potential for 
professional conference organisers, and 
corporate travel and meeting planners.

DriveAway Holidays has launched its 
early bird sale for 2015. 

Car hire deals include up to 15% 
off rentals in the UK, France, Italy, 
Germany, Spain, Switzerland and the 
USA; up to 10% off rentals in Ireland 
and Greece; alongside other options 
such as free upgrades, free GPS hire and 
free second driver options.

Most deals are valid for rentals 
between April and October 2015 
and have a book and pay by date of 

28 February 2015 unless otherwise 
specified on DriveAway’s website.

Motorhome early bird deals include 
up to 15% off rentals in the USA and 
Canada, 12% in France and 5% in 
Ireland. United Kingdom motorhome 
rentals have a free Dover to Calais 
return ferry crossing, European 
insurance cover, additional driver 
option and GPS rental.

Ph: 0800 885 590 
www.driveaway.co.nz

DriveAway’s early bird sale

The 2015 Society of Incentive Travel 
Excellence (SITE) Executive Summit will 
be held in Dubai early February.

The announcement was made at 
the IMEX America 2014 tradeshow 
last week, as a result of the emirate’s 
ongoing efforts to boost its business 
events industry by building strategic 
partnerships with global trade bodies.

Dubai hosted the first ever SITE 
Executive Summit in 2004 and the event 
is making a return to the emirate after a 
decade-long hiatus.

The two-day summit, hosted by Dubai 

SITE Executive Summit returns to Dubai
Business Events (DBE) – the official 
convention bureau – will be held at 
Dubai’s iconic JW Marriott Marquis, 
the world’s tallest hotel. It will feature 
an educational forum for Dubai-based 
and regional travel professionals to 
learn from and network with their 
international counterparts, as well as a 
meeting of the SITE Board of Directors. 

The event will put Dubai in the 
spotlight as a dynamic destination for 
incentive travel by allowing key decision 
makers to experience the city first-hand 
through various planned activities.

Kids now from $249 round trip inclusive, sales to 01Dec for travel to  
31May 2015  (conditions apply).

www.airvanuatu.com

Hotel meeting
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