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European white Christmas and festive
New Year tours

UK, France, Switzerland, Germany, Netherland & Belgium. Guaranteed departures.
• EUROPE CHRISTMAS or NEW YEAR  7 day coach tour. Only $1599. 
• EUROPE combo Christmas & New Year  10 day coach tour. Only $1899.
Classic Tours  0800 356728   info@travcorp.co.nz   www.classictours.co.nz0508 396 842

Sri Lanka

Yes we do!

China Airlines – Full service 3 x weekly flights direct from 
Christchurch to Sydney, Taipei & beyond from Dec 2014

Our global network is all about you

Phone : 09 914 2000 / Email : aklsm@koreanair.com
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Operates from Oct. 27th to Dec. 16th, 2014
 Operates from Dec. 17th to Mar.2nd, 2015
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• Spirit of India - 8 days ex Delhi 
from only $1350pp twin 

• Golden India - 6 days ex Delhi “NEW” 
from only $880pp twin 

• Royal India - 14 days ex Delhi 
from only $1530pp twin 

• Classic South India - 11 days ex Chennai 
from only $1565pp twin 

INDIA - boutique small group tours 

 Min 2  pax 
Max 16 pax 

CLICK HERE 

Dave Wallace, 
Travel 
Managers and 
David Vaeafe, 
American Samoa 
Visitors Bureau

Travel agents are being invited to meet Sunshine 
Coast operators at trade missions in Auckland on 
Tuesday 21 October and Christchurch on Wednesday 
22 October.

Kate Wright, New Zealand representative of 
Sunshine Coast Destination Limited, says the 
format of the events will be ‘fun and informative 
speed dating workshops’. Sunshine Coast operators 
confirmed to date include Australia Zoo, Dreamtime 
Resorts, Coral Beach Noosa Resort, Sun Reef 
Mooloolaba, Oaks Hotels & Resorts, Tourism Noosa, 
and Noosa International Resort.

‘More than 59,000 Kiwis visit the Sunshine Coast 
each year. This is an opportunity for agents to learn 
how they can sell more holidays,’ Wright says. ‘Our 
message is ‘don’t miss out on valuable commission’. 
It is important agents are fully up to date with all 
the fun things to see and do.’ She adds that Air New 
Zealand’s direct flights from Auckland to Sunshine 
Coast Airport provide Kiwis with a quick and easy 
way to get to the destination.

Door prizes and trips to the Sunshine Coast will be 
up for grabs at both events. Travel consultants can 
register for the workshops by clicking here.

Sunshine Coast to hold NZ 
trade mission

American Samoa was in Auckland for its first trade mission 
to New Zealand last night, with the message that travel to the 
destination is slowly but surely increasing from this market.

American Samoa Visitors Bureau’s executive director David 
Vaeafe says some hundreds of new leisure visitors have visited 
American Samoa in conjunction with a Samoa holiday since 
the bureau started targeting the Kiwi market 18 months ago.

‘Things are progressing well. We have four wholesalers 
on board now – Air New Zealand Holidays, Our Pacific, GO 
Holidays and House of Travel. We expect to be announcing 
another one before the end of the year.’ Vaeafe says American 
Samoa has also joined Prevu Trade to make it easier for New 
Zealand agents to be informed. Last night’s mission attracted 
about 50 agents - see photos page 14.

American Samoa 
initiatives paying off

TravElinc Memo 30 September 2014   1

http://www.china-airlines.com/
http://en.calameo.com/read/000648786217928a8ac5e
www.exoticholidays.co.nz
www.koreanair.com
www.classictours.co.nz
http://www.travelinc.co.nz/content/sunshine-coast-rsvp


STO’s qualified SA Expert Travel 
Agent’s programme where members 
receive consumer referrals direct from 
southaustralia.co.nz

The sentiment of commitment to the 
trade by Team Australia is echoed by 
Tourism & Events Queensland New 
Zealand manager, Sally Holyer. 

‘Queensland’s partnership with 
the travel trade is hugely important. 
We want to combine the story telling 
about the destination with activation 
activity that promotes great value for 
money product, thereby motivating the 
Kiwi consumer to book a Queensland 
holiday.’

With around 1.2 million Kiwis visiting 
Australia each year and a whopping 
94% returning over their lifespan, the 
challenge is ensuring that the trade 
are kept informed and up-skilled 
around the vast array of products and 
exceptional experiences that Australia 
offers. This is a challenge that Team 
Australia says it is more than capable of 
meeting. 

Recent marketing initiatives such as 
‘Savouring Australia’ bought to Kiwis 
by Sarah Tuck, a great Kiwi foodie 
and writer, demonstrates the breadth 
of Australia’s offering and delivers  a 
multitude of activities and experiences 
right around Australia. The NTO hopes 
that the high quality product and range 
of bookable experiences showcased in 
such initiatives offer equally abundant 
opportunities for the trade to embrace 
how you can upsell destination 
Australia within their stores. 

Agents can have their say by 
completing the survey - click here.

Australia

purchasing decisions which we survey 
regularly, it is imperative that we also 
understand the changing needs of our 
valued retail travel partners as well.’

South Australia Tourism Commission 
New Zealand manager, Stacey Cant 
says that while the organisation’s role 
is to drive demand for South Australia 
amongst Kiwi travellers, working with 
the trade remains critical to driving 
conversion. ‘It’s about completing the 
circle for the consumer, giving them a 
reason to travel and an easy solution 
to book their travel. The trade will 
continue to play an important role in 
destination marketing.’ 

This is particularly evident with 
South Australia in its brand campaign 
activity and in the promotion of the 

Team Australia (Tourism Australia 
and State and Territory Offices) in 
New Zealand is canvassing frontline 
consultants in an effort to better 
understand what helps agents sell a 
destination.

Agents are encouraged to share their 
thoughts on what tools they require to 
upsell destination Australia and how 
the NTO and STO’s could best support 
their endeavors to increase Australian 
bookings. 

‘It is an extremely dynamic 
environment that we are all working 
in,’ Tourism Australia general manager 
New Zealand, Jenny Aitken says. ‘With 
so may channels and selling platforms 
now being used by the consumer 
to influence and make their travel 

Taronga Western Plains Zoo 
has opened new self-contained 
accommodation, the Savannah Cabins. 

The cabins precinct has 14 premium 
two bedroom self contained cabins, 
all with two bathrooms, and one cabin 
which has been specifically designed for 
access by visitors with a disability. 

Each cabin can sleep up to six people 
and features a fully contained kitchen, 
lounge area, private deck with barbecue. 
Set on natural grasslands adjacent 
to Zoofari Lodge, the cabins have an 
outlook towards the African Savannah.

Cabins in zoo

Mackay Tourism Limited (MTL) 
and Whitsundays Marketing and 
Development Limited (WMDL) 
have launched the new 2014/15 
Visitor Guide for the Mackay 
Region and the Whitsundays.

For the first time, the regions’ 
annual publications have been 
combined and a joint Visitor Guide 
was developed to highlight the 
many visitor experiences of both 
Mackay and the Whitsundays.

Mackay Tourism general 
manager, Stephen Schwer says the 
new guide is a win for both regions.

‘For The Mackay Region, 
distribution has increased 
exponentially and this means more 
people will see what we have to 
offer,’ he says.

Guide to regions

 CALL NOW
0508 396 842

Beach Resorts in Thailand? Yes we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

Jenny Aitken,
 Tourism Australia

Team Australia - all ears to 
hear from Kiwi trade

Stacey Cant, South Australia 
Tourism Commission

Sally Holyer,Tourism & 
Events Queensland
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Australia 

Jupiters Hotel & Casino’s make-
over is in full swing with abseiling 
painters taking up residence to 
transform the exterior of the Gold 
Coast landmark.

The familiar sepia exterior 
transform with over 12,000 
litres of Grand Piano Quarter 
white paint applied over 8,000 
hours, the first time the building 
has been painted since its 
construction.

Painting Jupiters

Sydney Harbour whale watching
Sydney Princess Cruises / Oz Whale 

Watching launched a summertime 
Sydney Harbour cruise earlier this 
year and is promoting the December 
2014 to March 2015 season to New 
Zealanders now.

The company was at the recent 
Destination New South Wales 
workshops in Auckland, talking to 
wholesalers both about the harbour 
cruise and the winter whale watching 
experience.

‘This is our first full season of 
harbour cruises coming up,’ says Jessica 
Bateman, sales and product manager. 
She says a point of difference is that the 
cruise stops at a secluded beach Shark 
Island, one of the national parks n the 
harbour.

‘People can walk around the island and 
take photos, and swim if they like.’

The Sydney Harbour Discovery 
excursion operates twice daily (morning 
tea and lunch cruises) four times a week.

Meantime, Oz Whale watching is 

nearing the end of one of a great 2014 
season, says Bateman.

‘We have seen whales on 96% of the 
cruises, there are more of them around 
now.’

Whale watch cruises include lunch 
in the harbour before setting out to 
the Pacific to view the massive marine 
mammals. The entire cruise takes about 
four hours.

Oz Whale Watching reports more whales around 
the New South Wales coast now

More than 59,000 Kiwis visit the Sunshine 
Coast every year so come and learn how 
you can sell more holidays. 

The Air New Zealand direct flights from 
Auckland to Sunshine Coast Airport 
provide kiwis with a quick and easy way 
to get there.

Don’t miss out on valuable commission - 
it’s important you are fully up to date with 
all the things to see and do. 

Join us for a fun and informative speed 
dating workshop with the Sunshine Coast 
Team – Australia Zoo, Dreamtime Resorts, 
Coral Beach Noosa Resort, Sunreef 
Mooloolaba, Oaks Hotels & Resorts, 
Tourism Noosa, Noosa International 
Resort, with more to be confirmed.

AUCKLAND
Tuesday 21 October,  
5.30pm – 7.30pm
Pullman Hotel 
Corner Waterloo Quadrant 
& Princes Street,  
Auckland City

Register HERE for the Auckland or Christchurch function.

CHRISTCHURCH
Wednesday 22 October,  
5.30pm-7.30pm
The Atrium in the Park
455 Hagley Avenue, Christchurch
**please note there is plenty of parking 

at The Atrium in the Park.

You are invited to the Sunshine Coast 
Mission in October 2014.

PRIZES TO BE WON – a Sunshine Coast travel prize 
will be drawn at each workshop

You’ve got to be in to win – There 
is a fantastic Sunshine Coast travel 
prize to be won at each event.

TravElinc Memo 30 September 2014   3

http://www.travelinc.co.nz/content/sunshine-coast-rsvp


Airlines and America

Fastest connection to Manchester 
FroM 08 DeceMber 2014 CLICK HEREGreat service. 

Great people. Great fares.

Ten New Zealand travel 
agents will be among 50 
from Australia and New 
Zealand vying to win spaces 
on Brand USA’s mega faml 
scheduled for November.
Brand USA, in conjuction 
with Qantas, has announced 
its second USA MegaFam 
‘Let Us Entertain You’, 
which will be open to New 
Zealand agents for the first 
time. The lucky participants 
will spend eight days experiencing various 
itineraries built around live entertainment 
in the US. All participants depart on 10 
November, and fly into either Dallas 
or Los Angeles, and then split into five 
groups of ten, each made up of two Kiwis 
and eight Australians. Each group will 
connect to one of the five sightseeing 
destinations: Denver and Colorado, 
Washington DC and New York, Nashville 
and Tennessee or Chicago and a special 
mystery destination, where they will 
spend the first five days exploring their 
destination, and attend a different live 
entertainment event in each city.

The entire group will then meet in 
Dallas and explore both Dallas and Fort 
Worth for the final two nights before 
enjoying a grand finale event hosted by 
Qantas, Brand USA, Visit Dallas and 
Texas Tourism on 15 November, where 
they can share their MegaFam stories and 
experiences. The group will arrive home 
on 18 November. 

Qantas/Brand USA announces: 
‘Let us Entertain You’ mega famil

Participants will be selected based on 
the volume of Qantas sales to the USA 
between 29 September and 17 October. 
The top 50 agents with the highest 
number of eligible bookings made during 
the incentive period will be eligible for a 
spot on the MegaFam. Agents must also 
have completed the regional module of 
the Discover America online training 
programme www.usadiscoveryprogram.
co.nz to be eligible. 

Qantas operates daily A380 services 
from both Sydney and Melbourne to 
Los Angeles, a daily B747 service from 
Brisbane to Los Angeles and onwards 
to New York, and from today, six A380 
services per week to Dallas/Fort Worth.

Qantas is the only carrier to operate 
A380 services with four cabins between 
Australia and the US and also offers the 
award winning lie-flat Skybed in Business 
on board its reconfigured B747 aircraft.

* See www.qantas.com/agents for 
full details

Dallas  sunset

Jet Airways, along with its 
subsidiary JetLite is working towards 
a single full-service brand across the 
entire domestic network. All flights 
with the 9W and S2 code will operate 
as full-service flights with effect from 
01December 2014.

Bookings now made for travel from 
December will be on a single full-
service brand with 9W or 9W* code 
only.

Sky Café and Buy on Board 
services will be discontinued and 
complimentary meals will be served.

9W goes to 
full service

Qantas now has the world’s largest 
passenger aircraft on the world’s longest 
route, with non-stop A380 services 
between Sydney and Dallas/Fort Worth 
launched yesterday.

Qantas Group CEO Alan Joyce says 
the A380 is well-suited for this long haul 
route, previously flown by the B747. 
With the change in aircraft, Qantas has 
introduced a new schedule to offer more 
seats and greater options for customers 
flying to and from the US.

‘Not only will the A380 increase seats 
on the route by more than 10% each 
week, it will also provide us with greater 

QF’s A380s start SYD to DFW
fuel efficiency and the range to operate 
the return service direct back to Sydney,’ 
says Joyce.

‘Our customers also now have the 
choice of four cabins to both Los Angeles 
and Dallas/Fort Worth as we introduce 
our Marc Newson designed First Class 
Suites on the Dallas/Fort Worth route 
for the first time.’

Qantas recently announced increased 
services to the US, and will now offer 
customers 41 services per week to North 
America. About half of these services are 
operated by A380 aircraft and the other 
half by B747s with A380-style interiors.

Help us to 
help you sell 
Australia 

Complete our survey and you could be 
Savouring Australia with a delicious 

hamper filled with Australian goodies 
valued at $250.00

CLICK FOR SURVEY
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Etihad Airways unveiled new livery as its 
first A380 rolled-out of the paint hangar 
at the Airbus Finkenwerder facility in 
Hamburg, Germany last week.

This follows the launch of its new A380 
cabin interiors a few months ago.

Etihad Airways will take delivery of 
seven wide-bodied aircraft in 2015 – four 
A380s and three Boeing 787-9s – and 
seven narrow-bodied aircraft – one A320 
and six A321s.

In 2015, A380s will operate to Sydney 
and New York as Etihad Airways receives 
its fourth and fifth aircraft. The airline has 
10 A380s on order.

The Etihad Airways A380 steps up the 
luxury air travel experience with The 
Residence by Etihad, which features a 
living room, separate double bedroom 
and ensuite shower room, making it the 
first three-room luxury suite in history of 
commercial aviation.

The Residence by Etihad, located on 
the forward upper deck of the A380, can 
accommodate one or two guests who will 
also have a personal Butler, trained by the 
Savoy Butler Academy in London.

Etihad Airways’ A380 will also feature 

Etihad unveils livery

Over 120 European destinations ... now that’s Wunderbar!

new First Apartments, which are private 
suites with a separate reclining lounge 
seat and full-length bed; as well as the new 
Business Studio and Economy Smart Seat.

Meantime, Etihad Airways and Boeing 
marked the roll out of the airline’s first 
787-9 Dreamliner at an event in Seattle, 
Washington yesterday. 

The aircraft featured Etihad Airways’ 
new Facets of Abu Dhabi livery which was 
unveiled in Hamburg, Germany recently. 

James Hogan, president and chief 
executive officer of Etihad Airways 
Aviation Group, says the airline is one of 
the world’s largest customers for the B787 
Dreamliner.

‘We have firm orders for more than 100 
Boeing wide-body aircraft which include 
41 787-9s and 30 787-10s.’

Emirates has appointed Robert 
Gurney as its divisional vice president, 
commercial operations, Australasia. 
Gurney will join the organisation on 1 
October 2014 and will be based in the 
Sydney office.

Gurney has held a number of senior 
aviation and industry positions and joins 
Emirates from his most recent role as 
CEO of the helloworld group. 

The appointment will see him 
responsible for Emirates’ operations 
within one of its top three regions in 

Rob Gurney to Emirates
terms of revenue and passenger traffic. He 
will manage the key areas of Australia and 
New Zealand and 
will also assume 
local responsibility 
for Emirates’ 
partnership with 
Qantas.

Gurney replaces 
Bryan Banston, 
who leaves the 
company on the 10 
October.

Air Canada is continuing its expansion 
of international routes, introducing 
a year-round mainline service to 
Amsterdam from Toronto beginning in 
June 2015. Up to six flights per week 
will complement its existing service to 
Brussels.

Additions to the summer network 
also include Air Canada rouge seasonal 
services from Montreal to Venice and 
between Vancouver and Osaka.

For summer 2015 Air Canada will also 
launch a double-daily, non-stop service 
to Paris from both Toronto and Montreal. 
Air Canada rouge will operate a longer 
summer season to Lisbon, Manchester 
and Nice as well as Barcelona and 
Athens which will also have increased 
frequencies.

The non-stop Air Canada services from 
Toronto to Rio de Janeiro and from 
Toronto to Panama City introduced for 
winter 2014-15 will continue to operate 

Air Canada expands routes
during the summer of 2015

Air Canada rouge will begin a year-
round service between Toronto and 
Lima, Peru beginning 2 May 2015, 
subject to government approval, 
following the transfer of the route from 
Air Canada.

Ethiopian Airlines has suspended 
its flights SIN-ADD from 5 October 
2014 to 31 March 2015. Ticketed 
bookings will be re-protected on 
SIN-BKK codeshare flights operated 
by SQ and onwards BKK-ADD 
on ET. Or agents may reroute 
existing passengers via HKG on 
NZ or CX; via BKK on TG - contact 
World Aviation or your preferred 
consolidator for booking classes.

Etihad’s A380 rolls out of 
Hamburg, Germany.....

... and the Dreamliner rolls 
out of Seattle, USA

ET suspends flights 
SIN-ADD
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AirlinesAirlinesAsia

A different family experience    
only an hour from  

Hong Kong

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

MACAU ... Treat the kids to a unique and magical experience in Macau. 
 Download the “Experience Macau” app - FREE 

or click here to find out more.

Exotic Holidays has a seven day 
Wildlife Tour of Borneo, with a focus 
on wildlife, soft adventure and marine 
reserves. Rahul Sharma from Exotic 
Holidays says the tour includes a jungle 
walk, orangutans, sea turtles, proboscis 
monkeys, limestone caves and tropical 
rainforest. 

‘The trip visits Kinabalu National Park, a 
UNESCO Heritage Site, which is home 
to an extensive range of fauna and flora, 
a canopy walkway and the Poring Hot 
Springs. The Gomantong Caves house 
more than a million bats and is also where 
the edible bird’s nests are harvested. Next 
we spend a few days riverside at the Sukau 
River Lodge on the Kinabatangan 
River, where the greatest concentration of 
wildlife in Malaysia can be found. 

‘From Sandakan, guests travel by boat 

Exotic goes wild
to Libaran 
Island and 
Selingan 
Turtle 
Island, 
the most 
important 
turtle breeding Marine Park in South 
East Asia. Here green turtles lumber 
ashore every night, and lay around 100 
eggs. Lastly, time is spent at Sepilok 
Orangutan Rehabilitation Centre where 
once-captive orangutans learn to climb 
and fend for themselves in the wild with 
the hope that one-day they may return 
to the forest,’ says Sharma.

 Priced from $2721 per person, share 
twin, land only. Contact   
info@exoticholidays.co.nz or phone 
0508 396 842.

Complete Travel Marketing 
(CTM) has added Berjaya Hotel 
Colombo to its portfolio as part 
of an expanded agreement with 
Berjaya Hotels & Resorts.

 This is CTM’s eighth Berjeya 
property represented in Australia 
and New Zealand, adding to 
Berjaya Langkawi Resort, Berjaya 
Makati Hotel, Berjaya Times 
Square Hotel, Berjaya Tioman 
Resort, Piccolo Hotel Kuala 
Lumpur, Long Beach Resort Phu 
Quoc and the Taaras Beach &  
Spa Resort.

The three star beachfront hotel is 
located 10 kilometres from Sri Lanka’s 
capital Colombo, in the city of Mount 
Lavinia.  Accommodation is in 88 rooms 
and suites – a mix of standard, deluxe 
and triple rooms and suites with all room 
types featuring a private balcony. 

Another Berjeya to portfolio

The hotel has three pools, two 
restaurants and bars, a spa and meeting 
facilities.

 Berjaya Hotel Colombo is close to the 
National Zoological Gardens and Mount 
Lavinia, and on Sri Lanka’s ‘Golden Mile’ 
of beaches known for its nightlife.

Berjeya Hotel Colombo
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Asia

The Luxury Collection, part of 
Starwood Hotels & Resorts Worldwide, 
has opened The Castle Hotel, A Luxury 
Collection Hotel, Dalian, China

 The Castle Hotel is the fifth in a 
growing portfolio of  Luxury Collection 
hotels in China and is a palatial 
Bavarian-style castle set on Lotus 
Mountain in China’s northern coast.

Overlooking Xinghai Square as well 
as Xinghai Bay and the Yellow Sea, The 
Castle Hotel has 292 guestrooms and 
suites as well as 67 residences. 

 Dalian offers a blend of European, 
Russian, Japanese and traditional 
Chinese architecture reflecting the city’s 
history when its ports were used as an 
international trading hub during ancient 
times. www.luxurycollection.com/castle

Hawaii based Outrigger 
Enterprises Group has 
purchased the Konotta 
Island Resort in the 
Gaafu Dhaalu Atoll of 
the Republic of Maldives 
from Crystal Lagoon  
Pvt Ltd. 

This is Outrigger’s 
second resort in the 
Indian Ocean, following 
the opening of Outrigger Mauritius 
Resort and Spa in April this year.

The private island of Konotta is 340 
kilometres to the south of Malé and 

accessible via a 55 minute flight from 
Malé to Kaadedhdhoo Airport, followed 
by a scenic 20 minute journey on a 
private speedboat.

Konotta Island Resort

Outrigger in  Maldives

Luxury Collection opens on China coast
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Pacific

Naviti Resort on Fiji’s Coral 
Coast has appointed John 
Duxbury as general manager 
and Mosese Virivirilau as resort 
manager.

Duxbury comes from 
management positions in 
New Zealand with Scenic 
Hotels and was more recently 
a management consultant at 
Matavai Resort in Niue 

‘John has a very sound 
background in project 
management including hotel 
renovations and refurbishments and 
will add tremendous value to the resort 
as it prepares to undergo extensive 
upgrading of its rooms and facilities 
in 2015’, says Dean Swaagman, 
area general manager of Warwick 
International Hotels Fiji.

Senior management changes at Naviti
Fijian tour, Off Road Caves 

Safari has experienced such 
substantial growth since its 
beginnings two years ago that it 
has added a further two off road 
vehicles to the fleet.

The two new vehicles come 
after the company had land 
rovers custom made in May 
2013, so they could safely convey the 
large groups of people taking the tour.

‘We started the Off Road Cave Safari in 
late 2012 and we had only two ATV’s that 
could seat 10 people. Less than a year 
later we built a new spacious Off Road 
vehicle that could seat up to 12 people 
and featured tiered seating enabling all to 
have on board spectacular views. I can’t 

InterContinental Fiji’s director of dining and en-
tertanment, Denny Akira Tanaka; executive chef, 
Nicolas De Visch; and area general manager, Erik 
Stuebe sign up to the 4FJ Pledge

believe just over one year later, we have 
had to add two more vehicles,’ says Jay 
Whyte, founder and managing director, 
Off Road Cave Safari and Sigatoka  
River Safari. 

With the arrival of the new vehicles, 
Off Road Cave Safari can accommodate 
a total of 30 passengers on each of its 
morning and afternoon tours.

*Terms and conditions apply. Price subject to change due to currency fluctuation. Specific travel periods apply.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

NEW CALEDONIA
ON SALE

Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

649$

LIMITED OFFER. ALL TAXES INCLUDED.

RETURNFrom

Mosese VirivirilauJohn Duxbury

Caves trip 
adds vehicles

The InterContinental Fiji Golf Resort and Spa 
has, for the first time,  released a stay five/ pay 
three special exclusively for the New Zealand 
market. The special is applicable to new bookings 
only, with travel in November and December 
2014. This special is applicable to all categories.

Sale period is now to 25 December 2014, with 
travel from 1 November to 25 December 2014.

The InterContinental Fiji Golf Resort and 
Spa is in Natadola Bay and offers luxury resort 
living with a selection of rooms and suites, five 
restaurants and bar, an award winning spa, kids 
club and Championship Golf Course among  
other amenities.

The InterContinental was recently voted Best 
Fijian Property at the HM Awards in Sydney.

InterContinental Fiji: NZ stay/pay special

Mosese Virivirilau, from Lokia, 
Rewa, in Fiji, has been promoted to the 
position of resort manager after holding 
senior management positions at Naviti 
including front office manager, duty 
manager, rooms division’s manager and 
assistant resort manager.
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‘The whole stand will be live,’ says 
Duffy. ‘I believe this is a first for a show 
of this kind in New Zealand. It is all 
designed to be more interactive and 
keep people in our area for longer.’

He says the whole stand has been 
redesigned by Peek Exhibition. ‘It is 
cleaner and more corporate, with no 
clutter.’

PAICE 2014 is being held at SKYCITY 
Auckland Convention Centre on 
November 19. Auckland based corporate 
travel agents, incentive and meeting 
operators, wedding planners, product 
managers and corporate meeting 
planners are welcome to attend any 
time between 9am and 5pm. Qualifying 
visitors from outside Auckland can still 
apply to be hosted buyers at the event. 

Register here http://www.paiceexpo.
co.nz/visitor-registration

Pacific

The Rarotongan Beach Resort & Spa, 
Sanctuary Rarotonga – on the beach, 
Aitutaki Lagoon Resort & Spa and 
associated interests are all on the market.

Managing director Tata Crocombe says 
he has appointed hotel brokers JLL to 
conduct an international tender process.

‘While the international resources of JLL 
will be deployed to ensure as efficient a 
sale process as possible, if the sale of other 
similar resorts in the South Pacific is any 
guide, it could be as long as a year or even 
more before a sale might be concluded,’ 
says Crocombe. ‘In the meantime, it will 
be business as usual and all contractual 
relationships with staff, wholesalers, 
suppliers, land owners and regulatory 
agencies will continue as per normal.’

He says that while JLL will be offering 
all the properties as ‘one package’ it may 

Cook Island resorts for sale
be that different properties are sold 
individually. ‘If no satisfactory offers 
are received, the properties will not be 
sold and we will move forward with the 
proposed upgrade of The Rarotongan 
Beach Resort & Spa and the expansion 
into offering private pool villas for sale 
via a unit title programme.’

Crocombe says that while JLL is 
managing the sale process, the resorts 
will work towards upgrading its ability 
to deliver the best guest experience 
possible. Chris Taylor has been named 
group general manager, with overall 
responsibility for all three resorts. 
Haimona Browne has been appointed 
resort manager of The Rarotongan Beach 
Resort & Spa, while Rose Kareroa will 
continue as resort manager of Aitutaki 
Lagoon Resort & Spa.

New 
Caledonia 
will bring 
technology 
to the fore to 
present a ‘live 
stand’ at the 
Pacific Area 
Incentives and 
Conferences 
Expo (PAICE 
2014).

Simon Duffy, general manager in New 
Zealand of New Caledonia Tourism 
South, says the stand will include 12 
photos – all with augmented reality so 
that visitors can hold their smartphones 
to the images and play a video to their 
device. He says PAICE attendees simply 
need to download the Layar app, easily 
downloadable from any app store.

New Caledonia ‘live’ at PAICE

Simon Duffy, 
New Caledonia 
Tourism 

Division of: Stella Travel Services. Registered Office:  
66 Wyndham Street, Auckland
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The Travel Brokers opened 5 new Brokerages last month
•  There is a high interest from senior retail travel personnel to ‘Live the Dream’ and 

manage their own businesses.  
•  We welcome these Brokers who are based around the country in Oamaru, Christchurch, 

Waikato and Auckland. 
•  All have now participated in a Brokerage Induction, including E-Business, Systems and 

Processes and are open for business.
•  Their mix of business ranges from holiday and corporate travel to inbound and outbound 

group travel.
•  We wish you all every success and our Operations Hub are there in support of everyone, 

7 days, when required.
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Cruising

Europe’s self-drive boating holiday 
operator, Le Boat, has launched a new app 
to help hirers explore the waterways. 

The free Le Boat App, which is available 
to download from the Apple Store and 
Google Play, has been designed for people 
navigating the river and canals of Europe. 

Using GPS tracking, the app identifies 
the user’s location and informs them 
what’s ahead. Alerts tell users about 
upcoming locks, where to moor, where to 
eat and provides useful information about 
local towns, villages and attractions.

Abby Kettle, head of global customer 
engagement at Le Boat, has overseen 
the app’s development over the past 10 
months and says: ‘A boating holiday 
is open to anyone – no experience 
is necessary and this innovative and 
handy tool will be especially helpful and 
reassuring for these novice boaters.’ 

‘More-experienced boaters will benefit 
too. Each year, our customers are 
expecting more; becoming increasingly 
digital-savvy and at last, we are now able 
to provide them with up-to-date and 
interactive cruising information at their 
fingertips.’
The app, helps users to plan their holiday 
and provides useful videos about handling 
a boat, operating locks and responsible 
cruising. Le Boat customers can also get 
personalised information about their boat 
and their booking, add holiday extras and 
access a useful pre-departure checklist 
and ‘what-to-pack’ guide.

Visit www.lebooat.com/my-app

Le Boat’s app 
helps explore 
the waterways

CliCk 
Here for 

more 
info

Earn 17% 
Commission* 

with Discover the
World Cruising on select 

Hurtigruten voyages

*Conditions apply *Conditions apply

Swan Hellenic is represented in New Zealand by Discover the World

2nd Passenger Cruises FREE* 

on select 2015 
Swan Hellenic Voyages 

Book by 30 Sep ‘14

Click here to learn more

Hobart and Burnie have 39 and 15 
cruise vessels booked respectively for the 
coming cruise season. Port Arthur is also 
expecting a busy season with 11 cruise 
vessels booked, making it a bumper year 
for Tasmania’s trio of ports.

‘It’s a convenient geographic location 
allowing for an additional cruise ship 
call for voyages between Australia and 
New Zealand,’ says Craig Heron, Chef 
operating officer, Tasmanian Ports 
Corporation. 

A number of new vessels will visit 
Tasmania, including L’Austral. Carnival 
is bringing the Legend to join the Spirit, 
and maiden visits are booked for the 
Funchal and Insignia.

After a big upgrade at Hobart a few 
years ago, the port has added a revised 
coach parking system to better support 

Tasmania’s big cruise year
shore excursion operations.

‘The revised echelon traffic 
arrangements capable of housing 
up to 15 coaches concurrently, were 
developed in collaboration with cruise 
lines, shore excursion and local coach 
companies,’ says Heron.

Now on the table is a further upgrade 
in Hobart to fit even bigger ships via a 
bollard change.

‘Additionally, Tasports is also 
exploring the upgrade of the fender 
system at the Macquarie No. 2/3 berth 
to provide higher capacity fenders at the 
berth,’ Heron says.

The destination has also worked 
hard on meet and greets pierside, with 
volunteers organised by the city council, 
and even regularly sees local mayors 
coming out to meet the ships.

2 0 1 6  O N  S A L E  N O W

V I K I N G  O C E A N S ,  

S TA R ,  S E A  &  S K Y

F IND OUT MORE

A N D  F L Y  R E T U R N  T O 

E U R O P E  F O R  O N L Y 

A U D $ 9 9 5 *

M U S T  B O O K  B Y  

3 1  O C T O B E R  2 0 1 4
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Cruising

• Sailings to/from Sydney: 
5 December 2014;  
2 & 16 January, 8 March 2015

 (*Based on 16 Jan 2015 departure)

• Sailings Auckland to Sydney: 
22 March; 5 April 2015

 (*Based on 5 Apr 2015 departure)

Cruise close to home onboard ms Oosterdam
Pacific Treasures, 14 nights 
from $2,429*pp

Australia & New Zealand, 
14 nights from $2,549* pp

Tel: 0800 422 784 or 09 444 2298  reservations@francistravelmarketing.co.nz 
 Click here 

for flyer

All cruises include main meals, entertainment onboard, government & port charges. Cruise prices are per person, 
in NZ Dollars, share twin, based on MM interior stateroom categories. Sales to November 8 2014.  Conditions apply

P&O Cruises says it will ‘banish buffets’ 
from its latest cruise ships.

As part of a major overhaul of dining 
at sea, the cruise line has revealed that 
both Pacific Aria and Pacific Eden will 
feature its largest array yet of restaurant 
offerings when they join its fleet in 
November 2015 – including a market 
place of fresh food outlets replacing the 
traditional cruise buffet.

To be known as The Pantry, the new 
area will offer a variety of food outlets 
including a gourmet delicatessen, fresh 
fish and chips and modern cuisine 
restaurants. Guests will able to dine in a 
setting featuring high tables, communal 
benches and banquettes. 

P&O Cruises senior vice president 
Tammy Marshall says The Pantry will 
take dining at sea into new waters.

Speaking at the World’s Leading 
Cruise Lines Summit with key travel 
agents on the weekend, Marshall says 
the latest ships would each offer 15 bars, 
restaurants and cafes.

New additions include Dragon Lady, 

MSC’s early bird specials with savings 
of up to $450 per person are available 
on selected European cruises until 30 
November 2014. 

This round of last chance early bird 
offers commences on1 October 2014, 
with such offerings as a seven-night 
Mediterranean cruise priced from 
NZ$789, twin share, and a 14-night Grand 
Mediterranean cruise from $1658, twin 
share. 

Seven night North Europe cruises are 
priced from $1429, twin share, and 14 
night North Europe cruises from $2498, 
twin share.

Holland America Line took five gold and 
three silver awards at the 2014 Magellan 
Awards announced by Travel Weekly 
magazine. 

The line won five gold awards in 
the categories Restaurant Design for 
Canaletto Small Plates, Television 
Commercial for ‘Breathtaking Meet 
Impeccable’, Blog for the Holland America 

New P&O ships - buffets banished

serving Pan-Asian cuisine, and Italian 
restaurant Angelo’s. The Open Kitchen 
will feature a culinary school as well as 
dining, while a dedicated Chef’s Table 
will be available for a more intimate 
experience.

The Salt Grill by Luke Mangan 
restaurant – already featured on P&O 
Cruises’ existing fleet of Pacific Jewel, 
Pacific Pearl and Pacific Dawn – will 
be served with a twist on Pacific Aria 
and Pacific Eden, with the Salt Grill Bar 
offering Luke Mangan cocktails.

Meanwhile a new Cellar Door will 
offer a boutique winery experience, 
with an opportunity to taste the wines 
onboard and pre-order for dinner. 

MSC early birds

MSC Cruises has last chance early 
bird offers in the market now

MSC Cruises is also offering early 
bird savings on its winter 2015-2016 
Mediterranean, Arabian Peninsula and 
Canary Islands sailings.

www.msccruises.com.au

HAL takes seven
Blog, Direct Mail for the 2014 Winter 
Mariner Magazine and Advertising/
Marketing Campaign for Discover HAL’s 
Alaska.

Three silvers were awarded for 
Entertainment and the B.B. King’s 
Blues Club program, Direct Mail for the 
Holland America Line Cruise Atlas and 
Premium Ship for ms Noordam.

The Pantry
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New Zealand Radiologists for Auckland
2014 Tourism Industry Awards - entries open

Entries are now open for the 2014 
Tourism Industry Awards, organised by 
the Tourism Industry Association New 
Zealand to celebrate excellence in New 
Zealand’s $24 billion tourism industry.

The PATA New Zealand Trust Young 
Tourism Leader Award will be presented 
to a young person (35 years or under as 
at 31 March 2014) who is successfully 
contributing to their workplace and 
also engaging in improving the wider 
industry.

PATA New Zealand Trust chairwoman 
Glenys Coughlan says the Young 
Tourism Leader Award aims to recognise 
the efforts of young tourism leaders who 
have the vision and capability to take the 
industry forward.

“If our tourism industry is to continue 
to remain competitive on the world 
stage and grow the contribution it makes 

A major medical conference has been 
confirmed for  Auckland in March 
2018. The Asia Pacific Congress of 
Cardiovascular and Interventional 
Radiology (APCCVIR) is expected to 
attract 800 delegates.

Auckland Convention Bureau (ACB) 
worked with the Interventional Radiology 
Department at Auckland City Hospital to 
secure the hosting rights, with support 
from Tourism New Zealand’s Conference 
Assistance Programme (CAP) bid fund.  

ACB manager Anna Hayward says 
the four day congress is the radiology 
industry’s premier conference in the 
Asia Pacific region and  will create 
substantial economic benefits for 
Auckland.

‘The estimated contribution to 
regional GDP is $1.36 million.  With 
these high value delegates and their 
families enjoying pre and post-

conference activities, there is an 
additional projected tourism spend of 
$1.34 million.

‘The ACB team will continue to 
work with the local host committee to 
ensure a successful conference and help 
overseas delegates enjoy the world of 
possibilities that Auckland has on offer,’ 
says Hayward. 

Department of Interventional 
Radiology Director, Associate Professor 
Andrew Holden, says the APCCVIR is 
an opportunity for knowledge exchange 
and a legacy of research and investment.

‘We are  looking forward to hosting 
doctors, nurses, radiographers and 
paramedical staff involved with 
interventional radiology here in 
Auckland. Interventional Radiology 
is a rapidly growing and developing 
specialty offering minimally invasive 
treatment to patients with many 
problems including vascular disease  
and cancer.

‘There is already excitement and 
expectation amongst interventional 
radiologists around the world for 
experiencing all that Auckland and New 
Zealand can offer in 2018,’ says Holden.

Tourism New Zealand international 
business events manager Bjoern 
Spreitzer says TNZ has significantly 
increased its work in the business events 
sector, including the management of the 
CAP bid fund, with the goal of attracting 
more high-value international delegates 
to New Zealand. 

aucklandnz.com/conventions 

to New Zealand then we need to be 
growing our pool of outstanding young 
leaders,” she says.

The Crowe Horwath International 
Sir Jack Newman Award is for 
an individual who has made an 
outstanding contribution to New 
Zealand’s tourism industry over  
many years.

The Awards judges will also select 
the winner of the inaugural ServiceIQ 
Visitor Experience Award. This award 
is being sponsored by ServiceIQ to 
mark the launch of its new Visitor 
Experience industry training 
programme.

The three Tourism Industry Awards 
will be presented at the Wellington 
Airport Summit Dinner which will 
follow the 2014 TIA Summit, taking 
place in Wellington on 4 November.

Top Motel Papamoa Beach

Top Motels offer 
discounts

Top Motels are offering a 30% discount for members and 
20% discount for non-members at their motels across New 
Zealand.

Top Motels are located within New Zealand’s premier TOP 
10 Holiday Parks at over 40 sites from Karikari Peninsula at 
the top of the North Island to Invercargill in the South Island. 

The well-appointed Qualmark rated motel units offer great 
comfort at an affordable price.

Bookings must be made on www.topmotels.co.nz.
Offer available on stays from Sunday through to Thursday, 

with a minimum two nights stay.
Valid between 12 October to 11 December, Sunday 26 and 

Monday 27 October are excluded from the offer. Subject  
to availability.  
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Industry

Carlson Wagonlit Travel (CWT) is 
piloting hotel booking on its mobile app, 
CWT To GoTM following recent research 
by the company suggesting that 54% of 
travellers and 65% of travel managers 
consider on-the-go mobile booking 
important. 

CWT To Go users are able to search 
for, book and cancel hotel rooms, with 
search results plotted on a map. Results 
include the rates and properties included 
in the travel policy, so users can select 
from the most relevant content. In 
addition, CWT’s Traveller Services 
teams can retrieve bookings, meaning 
further support is available to travellers. 
Booking a hotel is simple, as traveler 
details, such as name and credit card 
information, are pulled straight from 
CWT Portrait, CWT’s centralised, global 
profile management tool. 

A full roll out of this new functionality 
is planned for the end of the year.

The new version of CWT To Go is 
integrated with CWT Portrait, CWT’s 
traveller profile tool. Travellers can view 
and, where available, update their CWT 
Portrait profiles straight from CWT To 
Go. 

The new enhancements mean 
travellers will not need to carry travel 
loyalty cards with them because they are 
easily accessible on the app. The updated 
version of CWT To Go allows users 
to scan in a new credit card using the 
device’s camera.

‘Having access to loyalty card 
information in CWT To Go is one 
of our top requests from travellers,’ 
says David Moran, executive vice 
president, global marketing & 
enterprise strategy, CWT.  The latest 
version makes it easier to use the 
app for business and leisure trips, as 
people can label whole trips, or parts 
of a trip ‘business’ or ‘leisure’. With 
reporting on off-channel bookings 
planned for a future release, this will 
mean that only business trips will be 
included in reporting, enabling travel 
managers to capture more off-channel 
bookings.

Another feature is updated flight 
alerts containing more information, 
which travellers and travel managers 
rated a critically important feature in 
CWT’s recent mobility study.

The new version of CWT To Go 
includes a travel feed on the home 
screen that changes depending on the 
current stage of a trip or upcoming 
trips. For example, 24 hours before 
departure, users will see a notification 
that flight check-in is available, 
along with the latest flight status and 
information. The Android platform 
accounts for 27% of CWT To Go’s user 
base.

Hotel mobile booking is currently 
piloting with CWT employees in the 
US, UK and Ireland, and will roll out 
to select CWT global clients shortly. 

CWT pilots hotel 
booking app

20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014

Jacqui 
Dickson is the 
new campaign 
manager at 
Mondo Travel.

She will 
report 
directly to the 
marketing 
manager 
in Mondo’s 
Auckland head 
office. Key 
responsibilities are to present creative 
campaign initiatives and business 
development strategies, helping to grow 
Mondo Travel’s retail network. As an 
enthusiastic travel writer in her spare 
time, Dickson brings to the Mondo 
table a strong background in marketing, 
events, advertising and PR. 

New at Mondo

Rail Plus has announced a number 
of specials available for people 
intending to get on the rails in 
Europe.

From 1 October through to 
December 28, a 20% discount is 
being offered on Eurail Select and 
Eurail Global Passes, available for 
travel until 28 June 2015. 

Through to 7 December Rail Plus 
is offering a 25% discount on the 
German Rail Pass, available for 
travel until 31 January 2015.

And from tomorrow through 
to 15 February, a 20% discount 
is available on Britrail Passes, for 
travel through to 28 February.

Rail specials

Jacqui Dickson
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‘No one cares about spelling these days - 
it’s more important to ensure fingers are 
supple enough for texting.’

PEARL’s PEARLER

Africa on sale til 08OCT – ADD from NZD 2280 RT, HRE from NZD 2274 RT

Egypt sponsors WTM 
registration

The Egyptian State Tourism Office will 
sponsor the registration for World Travel 
Market 2014.

Egypt’s logo and its tag line ‘where it 
all begins’ will appear on all online and 
direct mail promotional materials. At 
the event Egypt branding will appear 
on all directional signage relating to the 
registration desks, with a strong visual 
presence at the desks themselves.

WTM is being held at London ExCel 
from 3 to 6 November 2014.

The Travel Corporation wrapped up its New Zealand road trip 
with an event at The Pedal Pusher in Christchurch.

Janelle Maloney, Samantha Low and Rachel 
Johnson, all IYC Travel

Reece Scott, AAT Kings; Sharon 
Hall, House of Travel on Victoria

Melissa Bannister, Trafalgar; 
Natalie Jowett, Travel 2 U

Dalwyn Sinclair, House of Travel Upper 
Riccarton; Greg Marett, Uniworld

The Travel Brokers opened five new 
brokerages last month.

Wendy Darcy, general manager 
of The Travel Brokers, says there is  
high interest from senior retail travel 
personnel to ‘live the dream’ and manage 
their own businesses. 

‘We welcome these brokers who are 
based around the country in Oamaru, 
Christchurch, Waikato and Auckland. 
All have now participated in a brokerage 
induction, including E-business, systems 
and processes and are open for business.

‘Their mix of business ranges from 
holiday and corporate travel to inbound 
and outbound group travel.’

Darcy says she wishes the new 
additions every success. ‘Our operations 
hub is there in support of everyone, seven 
days, when required.’

Brokers join up

About 50 travel agents attended 
the inaugural American Samoa trade 
mission at the Rendezvous Grand 
Auckland last night.

American Samoa 
at Rendezvous

Phoebe Kulasegram, 
Flight Centre; Olataga 
Toa, Tradewinds

Catherine Roberts 
and Charlotte 
Swain, both 
Harvey World 
Travel Howick

Michelle Ferguson, Flight Centre 
Hamilton Central; Tasha Singh, Flight 
Centre Te Awamutu; Lucy Olphert, 
Flight Centre Cambridge 

The world visits Christchurch
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