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• Product & Pricing Consultant  - Cruise – TD2792
• Shorthaul Incentives & Rewards Cons – TD2793
• Customer Relationship Specialist – Nth Shore – TD2770

And More!

20142014

2014
Pacific Area Incentives & Conferences Expo

If you manage offshore travel for 
groups this is the expo for you.

SKYCITY Auckland Convention 
Centre Wednesday  
November 19, 2014  
9.00am - 5.00pm

20142014

20142014

European white Christmas and festive
New Year tours

UK, France, Switzerland, Germany, Netherland & Belgium. Guaranteed departures.
• EUROPE CHRISTMAS or NEW YEAR  7 day coach tour. Only $1599. 
• EUROPE combo Christmas & New Year  10 day coach tour. Only $1899.
Classic Tours  0800 356728   info@travcorp.co.nz   www.classictours.co.nz

The Travel Agents Association of New 
Zealand (TAANZ) is ‘all set’ to come out 
with a revised notice of motion around 
qualifications and standards.

A proposed rule change to increase 
the ratio of consultants with recognised 
qualifications in branch travel office 
locations was rejected at the TANNZ 
AGM earlier this month. Those voting 
against the proposal were supportive of 
the intent to improve standards but felt 
more time was needed for compliance.

Chief executive Andrew Olsen says 
the latest motion will reflect that, 
ensuring that members need to be 
compliant by the time of the 2016 AGM 
(as opposed to 2015 in the original 
proposal).

‘The aspirations of lifting standards 
will remain,’ says Olsen.

He adds that he expects the decision 
to be made at an extra general meeting 

(EGM), rather than by postal vote.
‘It won’t be hard to do this the right 

way. We want to get the full vote, 
without the possible complications of a 
postal procedure.’

As reported in TRAVELinc Memo on 
5 September, the originally proposed 
rule change stated that for an agency 
with two travel consultants, both would 
need to be qualified. Under the rule, for 
an agency with three travel consultants, 
two in three must be qualified, then 
three in four, three in five and four  
in six.

TAANZ – IATA
Meantime, Olsen confirms that the 

TAANZ – IATA (International Air 
Transport Association) agreement has 
gone into a ‘12 month roll over’. He 
says airlines and agents still need to ‘sit 
down in the future to discuss details’ 
and more on this will be released soon.

Agent standards vote: 
Next step revealed

Solomons glad to be back with NZ GSA
Pulling out of the New Zealand market 

and setting up a toll free number 
through to Brisbane didn’t cut it for 
Solomon Airlines, says Gus Kraus, the 
carrier’s general manager operations and 
commercial services.

Kraus was in Auckland last night, 
along with the airline’s regional general 
manager Australia, New Zealand, 
Asia  Victor Sharan, and hosted an 
intimate gathering of trade and media 
at the premises of new GSA Airline 
Marketing. ‘It is the first time for three 
years we have been represented here and 
we are now getting back into the New 
Zealand market. We thought it would 
work to have the toll free line through 
Brisbane but we have reassessed and 
decided to get back here.’

Kraus says that by mid to late 2015, 
Solomon Airlines hopes to have a service 
between Sydney and Honiara. ‘That will 
give New Zealanders more choice.’

The airline flies an A320 between 
Brisbane and Honiara, with 16 business 

case seats and 120 in economy class.
Steve Rice, of Airline Marketing, says 

his company is finding out more about 
the airline and the destination all the 
time. ‘It is an untouched destination for 
niche markets and we are looking forward 
to working with Solomon Airlines to get 
more New Zealanders up there.’ (See 
TRAVELinc Memo’s Solomon’s coverage 
in 26 August and 29 August issues.)

Gus Kraus, Solomon Airlines and Steve Rice, 
Airline Marketing at the function last night

tRavelinc Memo 26 September 2014   1

www.topdog.co.nz
www.classictours.co.nz
http://www.paicexpo.co.nz/
mailto:bookings@acrossia.com?subject=Enquiry from TRAVELinc Memo
www.Acrossia.com
www.travelmemo.co.nz


Africa

 CALL NOW
0508 396 842 www.exoticholidays.co.nz fez@exotic.net.nz

 CALL NOW
0508 396 842

Early check-in at hotels in Dubai? Yes we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

Angela Lester and Dianne Taylor, 
NZ Travel Brokers

Jill Gothard, Bon Voyage Cruises & Travel; Sandra 
Barclay-Graham, The Private Travel Company; Leith 
Sisson, North Shore Business Travel

Fiona Turner, Flight Centre Broker Papakura; Ju-
dith Wesley, World Journeys; Moira Walker, Harvey 
World Travel Howick; Liz Christiansen, Harvey 
World Travel Browns Bay

Adventure World has a $1,690pp 
saving on its seven day  Okavango & 
Linyanti Fly-in safari, now priced from 
$5,565 pp, twin share. 

Price includes six nights five-star 
lodge accommodation in the Okavango 
Delta and the pristine Linyanti Wildlife 
Reserve, flights by light aircraft and road 
transfers from Maun to Victoria Falls, all 
meals, house beverages, scheduled game 
activities and park entrance fees. 

Valid for departures 1 November - 19 
December 2014; 11 January - 31 March 
2015. 

Contact Adventure World on 0508 496 
753 or visit www.adventureworld.com.

Okavango saving

Savutu Camp, 
Lunyati Botswana

Savutu Camp, 
Lunyati Botswana

and it’s very important to us that the 
ones we choose to work with share the 
same values as us. We’re very much 
about selling tourism that’s sustainable 
and tourism that’s going to benefit the 
communities so that in the next 30 
years tourists will still be able to go on  
a safari.’

World Journeys’ new brochure with 
an expanded product range will be out 
in November.

The family sector out of New 
Zealand is a growth market 
to Africa and provides plenty 
of opportuntes for the travel 
trade. This is especially true 
because families are wanting to 
‘experience the real thing’.

World Journeys director Ange 
Pirie says the tailor-made travel 
company has noticed a significant 
increase in families wanting to 
travel to Africa recently.

‘Almost every second booking 
we’re getting is for families, where five 
years ago the destination was very much 
couples focused, and they’re doing really 
nice things as well like safaris and lodge 
stays.’

World Journeys hosted a wholesale 
information evening this week with 
African partners Cheli & Peacock Safaris 
and Robin Pope Safaris at its new 
premises in Freemans Bay.

Pirie says Africa is still one of those 
destinations agents can be a little bit 
fearful of selling, so bringing partners 
over helps to upskill those agents that 
are retail partners of World Journeys.

‘People are a lot more researched on 
how they want to travel now as well 
which is helping a lot.’

Brett Barclay, director, says World 
Journeys is very particular about which 
suppliers it chooses to work with.

‘There’s so many suppliers out there, 

By Aleisha Moore
Africa: Family travel on the increase

Kelly Showler, Accent on Travel; Caroline 
Clegg, World Journeys; Stefano Cheli, 
Cheli & Peacock Safaris;  Carolyn Hedley, 
The Luxury Holiday Company

Chris Mercer, Discover 
Travel Christchurch; Erin 
Banks, House of Travel 
Newmarket
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Africa

Insight Vacations returns to Egypt 
from January 2015.

Insight’s first departure, on which 
chief executive officer John Boulding 
is confirmed to travel,  is the nine day 
Wonders of Egypt on 8 January, 2015. 
It is priced as a ‘red hot deal’ from 
$2520 per person twin share. The 
departure has no single supplement for 
clients travelling solo.

The Wonders of Egypt balances 
touring, cruising and Cairo sightseeing 
with a two-night stay in Cairo at the 
beginning then four nights on a Nile 
cruise, before disembarking for two 
more nights back in Cairo.

Other options include the 12-day 
Splendours of Egypt and 11-day Jewels 
of the Nile, Lake Nasser & Abu Simbel. 
Egypt is also included in combination 
with Jordan and Israel.

Insight Vacations general manager 
Dave Salisbury says the company has 
taken travellers to Egypt for more than 
three decades. 

‘Highlights of travelling to Egypt with 
Insight include high tea in Aswan at the 
Old Cataract Hotel and going inside one 
of the pyramids, which is amazingly not 
included by all operators. All of our tour 
directors are qualified Egyptologists.

‘Our Signature Hotel Marriott Cairo 
is a historic palace with newer wings 
containing the rooms. Central in 
downtown Cairo but set in extensive 
gardens on an island in the river so well 
away from the hustle and bustle.’ 

Other points of difference with the 

Insight programme is the inclusion 
of travelling to Abu Simbel and being 
there for the sound and light show plus 
cruising on Lake Nasser which is a more 
off-the-beaten track option. Salisbury 
and sales managers Merran Kenworthy 
and Rosie Green have all been to Egypt 
in the past so welcome agent enquiries 
on the destination.

All Insight Vacations tours  include 
five star hotels, airport transfers, coach 
transport with business class legroom, 
sightseeing, many meals and the 
services of an experienced tour director. 
www.insightvacations.com

Insight gives Egypt details
Rail

Rail Plus has just released 
its 2015 Great Train 
Journeys brochure, with 
more than 20 luxurious 
trips available from around 
the world. 

These range from 
overnight services like the 
Venice Simplon Orient 
Express up to the 21 night 
Silk Road on the Golden 
Eagle.

‘Great Train Journeys is a 
growing part of our business 
and is now serviced by our 
specialist team, with a dedicated phone 
line and email address and consultants 
who have had first hand experience 
on many of the journeys,’ says Kirsty 
Blows, New Zealand sales and marketing 
manager Rail Plus Australasia.

‘The Venice Simplon 
Orient-Express and Rocky 
Mountaineer continue 
to be our most requested 
services. However, we are 
getting more and more 
interest in the longer 
journeys such as the seven 
night El Transcantabrico 
that runs along the top 
of Spain and the three 
night Eastern and Oriental 
Express from Bangkok to 
Singapore.

‘Passengers enjoy only 
unpacking once and the 

all-inclusive nature of luxury train travel.’
Blows says the new four night Ghan 

service running from Darwin to Adelaide 
in 2015 is also gaining interest as people 
are looking to spend more time on board.

Great Journeys business increases for Rail Plus

Temple of Abu Simbel.. Insight visits 
for the sound and light show

Exotic Holidays has a 50% off companion sale on India’s Maharaja Express, where 
the first traveler pays full price and their companion travels for 50%. The offers are 
available on the following  selected journeys for 2014 departures: Gems of India 1 
October and 24 December; The Indian Panorama 4 October and 29 November; The 
Heritage of India 15 November and Treasures of India 21 December. The offer is 
subject to cabin availability, contact info@exoticholidays.co.nz 0508 396 842.

Maharajas Express 50% companion offer
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Airlines

Air New Zealand and Singapore 
Airlines have confirmed January 6, 2015 
as the launch date for their alliance, 
with codeshare flights on both airlines’ 
services between New Zealand and 
Singapore now on sale.

The alliance will see the Star Alliance 
carriers operating one return service each 
per day on the Auckland – Singapore 
route and Singapore Airlines operating a 
daily return service between Christchurch 
and Singapore. 

Customers will have codeshare 
connectivity to a further 50 destinations 
on the SQ and MI (Silk Air) network 
throughout Southeast Asia, the United 

Kingdom, Europe and South Africa and 
nearly 40 codeshare destinations in the 
Air New Zealand network.

At a function at The Botanist in 
Auckland this week, NZ and SQ invited 
industry to celebrate the new alliance. 
Anthony Price, NZ general manager sales, 
corporate and distribution sales, says 
Singapore Airlines is a strong and natural 
alliance partner. ‘A significant amount of 
business comes from trade relationships 
and we will be launching incentives 
into the market over the coming weeks. 
Our trade partners will be briefed on 
upcoming fam trips to SE Asia and a new 
e-training module for consultants.’

NZ/SQ alliance on sale now for 6 Jan start

Derek Sullivan and Kim 
Pearce, Travel Managers 

Richard Baker, Singapore Airlines and 
Wendy van Lieshout, World Travellers

Meisye Tampi, Singapore Airlines; Anthony 
Price, Air New Zealand; Edwin Chiang, Singapore 
Airlines and Belinda Gregg, Air New Zealand

Malcolm MacLeod and Andrew 
Bowman, First Travel Group with 
Louise Struthers, Air New Zealand

AirlinesAirlines

CLICK HERE
to tELL us tHE dEtaILs

“Need an airfare to book a 
cruise to/from taHItI”

NEW tN CRuIsE FaREs out NoW
Contact your preferred Cruise Wholesaler for details.

To assist handling of the re-
accommodation of customers booked on 
SQ281 and SQ282 from 6 January 2015, 
Singapore Airlines has a document 
available for viewing on KrisPort, which 
will cover off: client communication 
from SQ and action required by agent; 
Servicing Quick Reference Guide; flight 
schedule; Frequent Flyer eligibility; 
seating; meal requests; other SSRs; 
baggage; reissue / revalidation of 
tickets; Guiding Principles.

All affected passengers should be 
provided with new documentation by 24 
October 2014.

www.krisport.co.nz
Login: sqagent Password: 2012Kris

SQ doc available

LATAM Airlines Group plans 
new international flights in 2015 
- strengthening its connectivity in 
Latin America, North America and 
Europe.

At the end of 2015, LAN 
will operate daily flights from 
Santiago to Milan,with a layover 
in São Paulo. The trip to Milan is 
currently operated by TAM from 
São Paulo, and the changeover to LAN 
will strengthen connections from South 
America to Europe and improve the in-
flight experience of the passengers.

TAM plans to create direct flights 
between São Paulo and Cancun, Mexico 
before the end of this year and between 
São Paulo and Barcelona, Spain by the 
high season mid-2015. The carrier also 
expects to launch, by mid-2015, a new 
flight to Toronto, Canada from São 
Paulo, with a layover in New York.

The routes between Brazil and the 
United States are also expected to be 
strengthened with the creation of a 
Brasília-Orlando flight planned for the 
third quarter of next year, as well as 
more frequencies on its Brasília-Miami 
and São Paulo-Miami service.

The new routes will lead to the 
creation of approximately 230 new jobs 
for flight crew members on long-haul 
flights.

The airline will also increase its use 
of Boeing B767 aircraft, which feature 
full-flat seats in Business Class. Another 
development will be the improved 

internal configuration of the Boeing 
B777-300 ER for great passengers 
comfort.

By the end of 2015, LAN Airlines will 
be the first airline in the Americas to 
receive delivery of the newly launched 
Airbus A350.

LATAM Airlines Group... 
new services in 2015New LATAM flights  for 2015
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to Amadeus Altéa Departure Control 
Customer Management and Flight 
Management solutions. 

Used by over 65% of Star Alliance 
members, the Amadeus Altéa Suite 
facilitates closer integration between 
partner airlines that need to share 
availability, fares, customer and booking 
information, enabling a seamless 
customer experience across alliance 
members. The Amadeus Altéa Suite is 
Star Alliance’s Common IT Platform 
(CITP). 

Thai Airways (THAI) has migrated to 
the complete Amadeus Altéa Suite. 

The suite, used by over 120 airlines 
globally, addresses THAI’s mission-
critical operating functions: sales and 
reservations, inventory and ticketing, 
and departure control. The large-scale 
project, which involved training more 
than 12,000 THAI employees worldwide, 
saw over 500,000 passenger name 
records (PNRs) and 1.5 million e-tickets 
moved to the Amadeus Altéa Suite. More 
than 60 THAI airport stations moved 

THAI to Aletéa Suite
AirlinesAirlinesAirlines

Lufthansa has published a digital 
travel guide to more than 100 of its 
destinations at LH.com/travelguide. 

These destinations range from A 
for Aberdeen to Z for Zurich, from 
New York to Shanghai. And by the 
end of this year, there will be a travel 
guide to every one of Lufthansa’s 
200 current destinations. 

Passengers can use the travel 
guides online for free, both on a 
computer at home and on mobile 
devices when travelling. All the 
recommendations, tips and articles 
are available in German and English, 
and have been specially researched 
by Lufthansa’s travel editors.

Over 120 European destinations ... now that’s Wunderbar!

Air New Zealand has launched 
Airpoints Mall, an online shopping mall 
of more than 100 partners including well-
known brands such as the Apple Online 
Store, ASOS, Topshop, eBay, Neiman 
Marcus, Marks & Spencer, Hallensteins, 
Glassons, The Disney Store and Banana 
Republic conveniently housed in one 
online hub.

Airpoints members are able to earn 
Airpoints Dollars at each online retailer 
at a rate of one Airpoints Dollar per 
NZ$100 spent, with double earning 
available until 31 October 2014.

NZ Airpoints Mall launched 
This is additional to the Airpoints 

Dollars members can earn by purchasing 
with their Airpoints earning credit card 
or OneSmart card.

Meanwhile, Air New Zealand has 
revamped its Airpoints Store where 
customers can go to redeem Airpoints 
Dollars on more than 300 items from 
movie tickets through to home cinema 
systems. Improvements include an 
enhanced search function and wider 
product range. All online shopping 
options can be accessed via the Airpoints 
hub www.airpoints.co.nz

Air Tahiti Nui (TN) fares from New 
Zealand to Vancouver and Calgary 
will lower to a new lead in fare of 
NZ$1768 return economy exclusive 
of fuel and taxes ex AKL/WLG/
CHC/ZQN.  This represents savings 
of $236 off the existing fares to these 
two points. 

However fares to Montreal and 
Toronto will increase by $150 to a 
lead in level return in economy of 
$2154.

Business class has a new lead in 
level with return ex AKL/WLG/CHC 
– Vancouver and Calgary of $6350 
exclusive of fuel and taxes.  This is a 
saving of $1450.

TN Canada  
fares

Etihad Guest, the loyalty programme of 
Etihad Airways,is offering double miles 
across all cabins for tickets booked on 
Etihad Airways before 6 October and for 
travel before 15 December 2014.

The promotion also offers double tier 
miles for bookings made in First and 
Business Class – with all Etihad Guest 
members who fly during the promotional 
period being entered into a special draw 
where 10 winners will each be awarded 
100,000 Etihad Guest Miles.

Barry Green, managing director, Etihad 
Guest LLC says he double tier miles also 
provides an opportunity for members to 
rise within the Etihad Guest programme. 
‘For instance, one flight in business class 
from Abu Dhabi to Los Angeles can earn 
enough tier miles to instantly become an 
Etihad Guest Gold member.’.

 Visit etihad.com for more details.

Etihad’s double miles

Ethiopian Airlines has sale fares 
to Addis and Harare for Christmas 
rx AKL to ADD from $2280* return 
via HKG; ex AKL to HRE from 
$2274* return via HKG. 

Valid for sales to October 8, valid 
for travel till December 21, 2014 and 
February 1 - March 31, 2015.

Travel from Bombay or Delhi to 
London on Jet Airways (9W) return 
from $1005. Sales to September 30. 
Travel before 10 December 10 2014.

*Conditions apply. Fares 
include taxes. Contact preferred 
consolidator or World Aviation 
Systems.

World Aviation 
Flash Fares

Lufthansa’s 
destination guide
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Airlines and Australia 

Heritage-listed Hotel Kurrajong, 
located in Canberra’s parliamentary 
precinct, will reopen in December after 
undergoing significant renovations.

The restored hotel will retain many 
of its historic architectural features 
including pavilions, deep verandas 
and courtyards, while the garden, 
established by Thomas Charles 
Weston over 80 years ago, will 
retain most of the original plantings.

The 147 room hotel will comprise 26 
heritage listed rooms, four executive 
suites, four balconies and eight terrace 
rooms.

Hotel Kurrajong Canberra is offering 
a pre-opening special from A$169 that 
includes breakfast for two and a bottle 
of wine. Valid for sales until 8 December  
2014 for stays from 8 December 2014 to 

27 January 2015.
Hotel Kurrajong Canberra is jointly 

owned by NRMA and TFE Hotels with 
TFE Hotels overseeing its management.

The opening special rate (up to 30% 
off best available rate) is subject to 
availability. Conditions and blackout dates 
apply.

Hotel Kurrajong Canberra reopening 

Skyline Port Stephens, formerly known 
as Newcastle Helicopters, has become part 
of the Skyline Aviation Group, and to mark 
its new-look has launched new tours as 
well as offering a special 10% discount off 
all helicopter scenic tours booked before 6 
October 2014.

The new tour packages include ‘Ales with 
Altitude’ which includes a scenic helicopter 
flight from Nelson Bay to Murray’s Brewery 
in Port Stephens, where guests take a tour 
of the craft brewery and receive A$25 
‘brewery bucks’ each to spend on food or 
drinks. The discounted package is available 
from A$144pp if booked before 6 October 
2014, for weekends and public holidays. An 

New heli tours in Port Stephens

The historic Hotel Kurrajong Canberra

extended Ultimate Ales with Altitude tour 
is also available on weekdays. 

Another new tour is the Hunter Valley 
Luncheon Flight along the coastline from 
Port Stephens to Newcastle with a wine 
and dine at a Hunter Valley vineyard of the 
client’s choice, before flying back to Nelson 
Bay. The discounted package is available 
from A$450pp if booked before 6 October 
2014.  

Scenic helicopter tours booked before 
6 October 6 2014 also attract the 10% 
discount making the 10 minute Scenic 
Sampler flight from A$68pp and the 30 
minute Dolphin Spotting Flight from 
A$180pp. www.skylineav.com.au

Loyalty first for SQ and VA
Singapore Airlines and Virgin Australia 

today announced a world first for 
frequent flyers, allowing members of 
KrisFlyer and Velocity Frequent Flyer to 
convert their Miles and Points between 
both programmes for the first time and 
receive a number of innovative new 
benefits.

The new conversion innovation, which 
is exclusive to the two airline loyalty 
programmes, will give members greater 
access to upgrades and reward seats 
across the combined domestic and 
international network of Virgin Australia 
and Singapore Airlines. By converting 
their miles, KrisFlyer members will also 
be able to benefit from Velocity’s range 
of non-flight redemption rewards.

 The new conversion capability 
will be available to members of both 
programmes from November as well as 

an improved online booking capability 
for Velocity Frequent Flyers to redeem 
flights on Singapore Airlines and SilkAir.

 A range of programme enhancements 
have also been introduced to both 
KrisFlyer and Velocity members over the 
last 12 months and include: 

- Redemption across all classes of 
travel on Virgin Australia with the 
inclusion of premium economy and 
the ability to earn Status Credits on 
domestic, Trans-Tasman and Pacific 
Islands codeshare flights operated by 
Virgin Australia for KrisFlyer members; 
and 

- A reduction in the Velocity Points 
required for Reward Seats on Singapore 
Airlines and the ability to earn Points on 
all fare classes with Singapore Airlines 
and SilkAir for Velocity Frequent Flyer 
members. 

The Retreat, Port Stephens is 
carving a niche in the group travel 
market, according to owner – 
manager Michelle Carter.

Backing on to the Stockton Sand 
Dunes, the property has a variety of 
accommodation styles and caters for 
couples, families, schools, companies 
and groups. The Retreat was included 
in the Destination New South Wales 

new product workshops in Auckland 
recently.

‘We’ve always catered for groups 
but now we are ready for the 
international market,’ says Carter. 
‘We are in the bush, two minutes 
away from the beach and we work 
with (Newcastle based) Pinnacle 
Team Events for corporate team 
building.’

Time to retreat to Port Stephens
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Asia

Innovative’s 2015 
Ancient Kingdoms 
Holidays Asia brochure 
has a cycling tour that 
gets travellers off the 
main roads and into small 
remote villages, allowing 
an up-close and authentic 
encounter with locals. 

Cycling an average of 
40km per day this trip 
takes in Cochin, Thattekad, Munnar, 
Periyar, Kuttikkanam and Kumarkom 
as clients cycle the green hill stations, 
tea plantations, lagoons and tropical 
rainforests before finally exploring the 
inland waters and beaches. They spend 
one night on a houseboat and others 
staying in a mix of heritage and first and 
deluxe class hotels and eco lodges. 

The trip includes all meals from day two, 

World famous chef Gordon Ramsay 
has opened the Hong Kong edition of his 
popular London dining establishment, 
Bread Street Kitchen & Bar. 

The restaurant features signature 
British European fare in a lively 
warehouse-style venue at 33 Wyndham 
Street, Central. Vintage and modern 
décor, a design styled on the London 
edition, sets the tone for the bustling 
all-day brasserie with bar and marks the 
Gordon Ramsay Group’s first venture 
into the Asian market. The extensive 
menu showcases British favourites 

Complete Travel 
Marketing is now official 
sales and marketing 
representative in New 
Zealand and Australia 
for Layana Resort & Spa.

The adults-only 
resort is on Koh Lanta 
Yai, located in Krabi 
Province, Thailand. The 
west coast of the island, 
where Layana is located, 
features 30km of coast 
line and is famous for its 
forests and its wildlife.

The resort has 51 guestrooms and suites, 
a library, fitness room, infinity pool and 

Representing Thai resort

all transfers and transportation, geared 
mountain bike hire with helmet, mineral 
water and rehydration supplements daily, 
backup vehicle and bike maintenance 
daily. Priced from $3740 pp twin the 11 
day tour departs daily. 

info@innovative-travel.com 

Layana Resort & SpaCycling in Kerala is one of the offerings 
in Innovatve’s 2015 Ancient Kingdoms 
Holidays Asia brochure

Cycling Kerala’s  spice trail

Ramsay enters Asia

reinvented by the multi-Michelin starred 
chef at the brand’s London flagship. 

Bread Street Kitchen & 
Bar Hong Kong

jacuzzi, as well as the Linger Longer Spa, 
and the Thailand at Tides Restaurant.

Fairmont Hotels & Resorts 
will manage an all-suite 
beachfront resort in Bali. 

Scheduled to commence 
operation as Fairmont Sanur 
Beach Bali by December 
2014, it is currently the 
Regent Bali and is owned 
by PT Pancaran Kreasi 
Adiprima. The addition to 
Fairmont’s luxury hotel portfolio comes 
ahead of the opening of Fairmont Jakarta 
early next year, and a second Fairmont 
property planned for Bali in 2016.

Fairmont Sanur Beach Bali is located 
along 200m of Sanur’s pristine golden 
beach on the southern part of the island. 
Set amid four hectares of lush tropical 
gardens, it is 25 minutes from the Ngurah 
Rai International Airport.

Fairmont Sanur Beach Bali… 
commences operation 

December 2014

Fairmont at 
Sanur Beach

Fairmont Sanur Beach Bali has 94 suites 
and 26 pool villas that are available in one, 
two and three bedroom configurations. 
Food and beverage offerings include two 
restaurants and a lobby lounge that offers 
unparalleled views of the grounds and 
ocean beyond. Other facilities range from 
a 55m infinity-edged lap pool and a well-
equipped fitness centre to an expansive 
spa and kid’s club.
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Pacific

The InterContinental Fiji Golf Resort 
& Spa has taken the 4FJ Pledge not to 
serve kawakawa and donu during peak 
breeding months, a move that will help 
boost these declining fish nationwide 
and improve the food security and 
income of communities across Fiji.

‘As a business that takes its corporate 
responsibility seriously, we stand 
by our commitment to protect Fiji’s 
oceans, Fiji’s livelihood, and Fiji’s 
future,’ says Erik Stuebe, area general 
manager, of InterContinental Fiji Golf 
Resort & Spa. 

Grouper, commonly known locally 
by names such as kawakawa and donu, 
are an important source of protein for 
communities. Kawakawa and donu 
are also commercially valuable and 
deeply ingrained in Fiji’s culture. As 
Fiji’s population has increased and the 
demand for both food and income has 
grown, these fish are declining across 
the country, reducing the ability of 
communities to feed themselves and 

Pledge to preserve Fiji fish The Return to Paradise Resort in 
Samoa will be officially opened on Friday 
17 October 2014 by the Samoan Prime 
Minister Tuilaepa Sailele Malielegaoi. 

Situated 25 minutes from Faleolo  
Airport and 40 minutes from Apia, the 
resort is located at Return to Paradise 
Beach, where the original James 
Michener novel was made into a move  
in 1953. 

The Resort in Lefaga is the largest on 
the south coast of Upolu, and features 
36 beach units, three suites, and two and 
three bedroom beach club units which 
are fully self contained. 

Food and beverage outlets include the 
Paradise Kitchen restaurant, the Cabana 
Café and the Rock Pool Cocktail Bar.

The Gary Cooper lounge, an enclosed 
air conditioned conference fale, seats 140 

Return to Paradise: official opening October

*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

InterContinental Fiji’s director of dining and en-
tertanment, Denny Akira Tanaka; executive chef, 
Nicolas De Visch; and area general manager, Erik 
Stuebe sign up to the 4FJ Pledge

earn income.
What makes kawakawa and donu 

particularly extremely vulnerable to 
overfishing is how the fish reproduces. 
During short periods each year, these 
fish swim from their home reefs, 
sometimes covering great distances, to 
gather in one place to spawn. In Fiji, the 
peak months for kawakawa and donu 
spawning are June through September.

comfortably theatre style and 80 around 
tables with room for a dance floor.

Return to Paradise Resort officially 
opens 17 October

Toberua has introduced an  unlimted spa pack-
age. For F$330 for three days, guests can choose 
any number of treatments from the Fiji resort’s 
spa menu.

Spa unlimited
Castaway Resort in Rarotonga is 

offering a stay 7 nights, pay 6 nights 
or stay 10 nights, pay 8 nights. 
Valid for sale to 31 October 2014 
and for travel 1 October 2014 to 30 
November 2014

Free return airport coach transfers, 
daily tropical breakfast and free use 
of kayaks and snorkeling equipment 
are included. Conditions apply, 
agents should contact their preferred 
wholesaler for further details.

Castaway special
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Cruising

Evolution of dining
It’s interesting to follow the way the on 

board dining experience continues to evolve 
on cruise ships around the world.

A motivating factor behind many changes is 
the simple fact that dining is fast becoming a 
major draw card for cruise lines to attract first-
time cruisers.

The on board dining experience is a major 
selling point and it is important that agents 
are clear in their understanding of what each 
different brand has on offer. A great deal of 
time spent qualifying a potential new cruise 
client could potentially be based on the client’s 
cuisine likes or dislikes.

With the proliferation of food-focused TV 
shows the consumer is becoming food savvy 
and if you can clearly demonstrate the array of 
choices that many cruise ships have to offer, 
the sales process could become easier!

From destination focused cuisine such as 
French or Asian, specialty grills and of course 
traditional fare, cruise lines are also mindful of 
complementing the different restaurants with 
the appropriate beverages.

Europe River Cruise operators do an 
outstanding job of pairing themed dinners 
with local wines from the region and we are 
now seeing ocean going vessels aligning with 
different breweries as they deliver their own 
unique craft-beers.

I can clearly recall my first cruise and how 
amazed I was at the plethora of choice I faced 
at my first dinner so 
you can be certain 
there are plenty like 
me out there that 
have no idea how 
good cruise ship 
cuisine really is!

FROM THE
BRIDGE

CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

Wild Earth Travel advises that 
ProCruises’ 10 day Iceland voyages 
start at US$1367 per berth on the 
MS Ocean Diamond, cruising among 
icebergs, fjords, waterfalls, volcanic 
islands, remote settlements and viking 
ruins. A range of optional additional 
excursions are available and most 
itineraries start and finish in Reykjavik.

*Conditions apply
Swan Hellenic is represented in New Zealand by Discover the World

Click here to learn more

UNCOVERING ASIA SALE 
Couples can SAVE up to 25%*

on the cruise fare
OR

Singles pay No Single Supplement* 

Book by 30 September 2014

CliCk 
Here for 

more 
info

Earn 17% 
Commission* 

with Discover the
World Cruising on select 

Hurtigruten voyages

*Conditions apply

MS Ocean Diamond

ProCruises 
Iceland

Silversea’s 2014/15 
Asian brochure 
has a selection of 
voyages that explore 
the hidden corners 
of Asia. The luxury 
cruise line offers 
itineraries ranging 
from nine to 17 days 

departing between December 2014 and 
March 2015. 

Guests explore Thailand’s beaches, 
indulge in the cuisine of Vietnam and 
Malaysia or discover Myanmar, one of the 
world’s few untouched destinations.

Karen Christensen, general manager 
and director sales / marketing, 
Australasia, says the itineraries through 
Asia provide a cultural glimpse of what the 
region offers.

A recent CNN rating of the Brahmaputra 
River as one of the top ten adventure 
cruises of the world, the UK Times 
labelling it as one of the Top 50 
Adventures on Earth and the National 
Geographic Channel producing a one hour 
programme on it has caused an increase 
enquiries and bookings for crusing along 
this eastern Himalayan River.

Exotic Holidays is offering more 
departures and charter opportunities 
onboard the MV Mahabaahu offering 
wildlife enthusiasts the chance to view 
one-horned rhinos, elephants, water 
buffalos, fresh water dolphins, tigers, 
golden lemurs and numerous bird species.

Exotic Holidays also offers pre and 
post cruise experiences, contact info@
exoticholidays.co.nz or phone 0508 
396 842.

Silversea’s new Asian brochure

Increased departures 
on Brahmaputra River

The 2014/15 all-inclusive voyages 
provide an extensive range of sailings in 
Asia, on board Silver Wind and Silver 
Whisper. The vessels feature all-suite, 
ocean-view suites and provide an intimate 
experience by accommodating only 
296 and 382 guests respectively.  Plus, 
Silversea’s Traditions & Treasures Grand 
Voyage is an epic 26 day journey of 
discovery sailing from Hong Kong  
to Muscat. 

Silversea’s fares include all-suite 
accommodation with butler service, 
gourmet meals with menus inspired by 
Relais & Châteaux, complimentary wines, 
Champagne and spirits served throughout 
the ship, and all gratuities. Nine day 
voyage fares start from US$3,650 per 
person double occupancy.

www.silversea.com
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America and Europe
Cyprus Avenue, Orangefield, Hyndford 

Street and many more Belfast streets are 
familiar to music fans through the music 
of Van Morrison.

A new self-guided walking trail in East 
Belfast offers fans the chance to visit these 
and other places that inspired the songs 
and shaped the character of the city’s 
biggest music star.

Beginning at Elmgrove Primary School, 
where Morrison went to school and which 
features in the video for his song The 
Healing Game, the 3.5km trail journeys 
through the East Belfast of Van the Man’s 
youth. At each stop the trail map explains 
the connection between the place and the 
song or songs it inspired. 

Stops include The Hollow, which 
features in his most famous hit, Brown 
Eyed Girl, and Hyndford St where he was 
born in 1945 in the shadow of the famous 
Harland and Wolff shipyard where the 
Titanic was built. 

Orangefield Park, which forms the 
backdrop to the hit love song of the same 
name is also on the trail, as is the perfect 
photo opportunity beside the street sign 

on Cyprus Avenue.
The map incorporates QR codes 

through which trail followers can listen to 
12 song extracts linked to the locations.

The final stop is at the site of Davey’s 
Chipper, now a Chinese restaurant, but 
formerly Mclwain’s Chippy, frequented by 
Van and his friends and mentioned in the 
song Sense of Wonder. The song also  full 
refers to Northern Ireland speciality foods 
such as barmbrack and gravy rings, and 
these are explained in the trail map, and 
easily found in the local grocers.

Morrison, who cooperated fully with the 
setting up of the trail, says: ‘The Hollow, 
Orangefield, Hyndford Street, Cyprus 
Avenue, North Road, St Donard’s Church, 
the Connswater River, all bring back 
happy memories of my years in the East.’

Fastest connection to Manchester 
FroM 08 DeceMber 2014 CLICK HEREGreat service. 

Great people. Great fares.

InterContinental Hotels Group (IHG) 
has signed two flagship properties in 
Portugal - the InterContinental Lisbon 
and Crowne Plaza Porto. Both properties 
will operate under management 
agreements between Hotelgal SA, a 
subsidiary of Global Hotels and Resorts, 
and IHG.

The Lisbon hotel, presently the Tiara 
Park Atlantic hotel, will open in October 

IHG - two new hotels in Portugal
and has 237 deluxe rooms, 78 executive 
rooms, 16 suites, a fitness studio, 18 
meeting rooms and restaurant and bar.

The Park Atlantic Hotel Porto will have a 
refurbishment and open as Crowne Plaza 
Porto later in the year. It features 161 
deluxe rooms, 29 executive rooms and 42 
suites, 11 meeting rooms and restaurant. 

The Park Atlantic is in the business 
district, 15 minutes from the airport.

The London West Hollywood, a 
modern luxury hotel perched below 
Sunset Boulevard and on the cusp of 
Beverly Hills, has revealed the first 
phase of its $23 million renovations. 
The redesign features new ninth floor 
suites — sixteen Royal Vista suites as 
well as five specialty Gate Suites that 
pay homage to London’s Hyde Park. 

A new 2,000 square foot state-of-the-
art fitness center adacent to the first 
floor lobby is due for completion soon.

Gate Suite at London West 
Hollywood  in Los Angeles

Into the Mystic on  Van Morrison trail

Intrepid Travel’s first venture into 
Hawaii this year has been a hit, prompting 
the small group travel company to add 
two new departures in 2015.

Intrepid Travel’s 10 day Hawaiian 
Highlights trip takes travellers beyond 
the most popular beaches, shopping 
meccas and tourist sites to explore the less 
touristy side of the islands. 

Local leaders take intrepid travellers to 
spot humpback whales in Maui, surf at 
lesser known  beaches, explore the world’s 
largest and most active volcanoes, and 
kayak or zip line on Kauai.  

While Hawaii is often thought of as 
a romantic destination, Intrepid’s first 
Hawaiian trip has been particularly 
popular with solo female travellers. More 
than 60% of bookings on the Hawaiian 
Highlights tour in 2014 were solo 
travellers, with women outnumbering 

Adventure in Hawaii a hit for Intrepid

men by two-to-one. 
‘Hawaii isn’t just a fly and flop 

destination or a romantic getaway – it 
is a fascinating place for adventurous 
travellers who want to see more than a 
deck chair or shopping mall in Honolulu,’ 
says James Thornton, Intrepid Travel’s 
managing director.

www.intrepidtravel.com/sssl

London West Hollywood renovation

Van Morrison
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The Travel Corporation Roadshow

The Travel Corporation family of 
brands – AAT Kings, Adventure World, 
Contiki, Insight Vacations, Trafalgar 
and Uniworld – hit the road this week 
to give agents the rundown on new 2015 
Europe, Australia and global holiday 
options for 2015. The trade events took 
place in towns and cities across both the 
North and South Islands, finishing in 
Christchurch last night.

World goes on the road

Reece Scott, AAT Kings; Julia Broadley-Ryan, 
United Travel Katikati;  Sam Morrah,  Contiki 

Sara Rabone, Contiki; prize winner  Katie McCool, House 
of Travel Stephen Parsons; Davina Bicker, Adventure 
World; Greg Marett, Uniworld; Reece Scott, AAT Kings 

Bruce Gentry, AAT Kings; 
Andrew Haworth, David 
Thomas, both United Hamilton

AAT Kings Reece Scott and Esther 
Marsden from HoT Johnsonville

Emma Lancaster, Binnie Baria, 
Kylie Wright and Sheldon Swears 
all Flight Centre Lower Hutt with 

Contiki’s Sara Rabone (centre)

Nicola McLaren, Michelle Habib, Lisa Roebuck - 
Boutique Mondo Travel New Plymouth

Kirsty Howlett, NZ Travelbrokers; 
Jordyn McCaskie, NZ Travelbrokers; 
Graham Mills, Air NZ Holidays; Raina 
Plantier, Air NZ Holidays

Brent Haines, Scott Cleaver, Trafalgar;  
Al Yesberg, Stephen Parsons, Paul 
Otway, all from House of Travel

Sharyn Kerr, House of Travel 
Hamilton; Sam Morrah, 
Contiki; Judy Harkness, 
Calder & Lawson HOT

Scott Cleaver, Trafalgar; Leah Morrissey, 
Ros Chapman, Melissa Cox, all from United 

Travel Feilding; Sara Rabone, Contiki

Lynne Moore, Claire Gallagher, 
Kathleen Poole – all Harvey 

World Travel Dinsdale

Wellington

New Plymouth

Hamilton

Tauranga

Palmerston North

Wellington

Hamilton

Hamilton

Palmerston North

Palmerston North

Palmerston North
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Auckland agents got a true 
taste of Europe at La Cigale 
when they attended the 
Experience the World with The 
Travel Corporation event

The world 
in Auckland

Rebecca Lee, The Travel Corporation; 
Dave Nicholson, Adventure World; 
Brenda White, Flight Centre Westgate

Yvette Bowers, Barbara Brough, 
both World Travellers Titirangi

Catherine Howard, Harvey World Travel 
Ponsonby; Susan Benmeir, Trafalgar 

Toni Saville, Bree Aiston-Ross, both 
Trafalgar; Vanessa Kum, Flight 

Centre Mairangi Bay

Chelsea Roberts, Contiki; Marilyn 
McNabney, The Travel Corporation; 

Caroline Grbich, Trafalgar

Bev Wallace, Alison Sharp, Carole 
Mills, all Travel Managers

Elena Yanevich, Flight 
Centre Lyn Mall; Victoria 
Wise, Flight Centre West 
City Henderson

Glenn Walker, Flight Centre, Scott Cleaver, 
Trafalgar; Stuart Jones, Flight Centre

Hemal Jani, House of Travel Mt 
Eden; Helen Moffitt, House of 

Travel Remuera; Jacqui Harvey, 
House of Travel Product

Sandy Leggett, Flight Centre Howick; Tracey 
Collins, musician; Jalinda de Lange, Flight 
Centre Howick   

The Travel Corporation Roadshow
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Industry

Wayne Mitcham, Brand USA; 
Kylee Kay, APTMS

Car rental company, Alamo is 
reporting strong support from New 
Zealand wholesalers and other 
partners, and it reached great heights at 
a function in Auckland this week.

Actually the company went as high 
as you can go in the city – joining with 
Asia Pacific Travel Marketing Services 
(APTMS) for drinks and canapés at The 

Matt Hill, Alamo; Gaye Wood, APTMS; 
Rick Felderhof, Our Pacific

Julia Hindman, Flight Centre Product; 
Darragh Walshe, Hawaii Tourism Office; 
Mille Toal, GO Holidays

Bev Wallace, Travel Managers Group; 
Sheralyn Black, Go Holidays; Louise 
Sutton, Flight Centre Product

Travelport signs long term agreements 
with CWT and BCD 

Travelport has announced long 
term global agreements with travel 
management companies Carlson 
Wagonlit Travel (CWT) and BCD Travel 
this week. 

The expanded multi-year agreement 
with CWT means the company’s travel 
managers to continue to have access to 
Travelport’s travel content inventory, 
which includes fares and now ancillaries 
from the world’s leading network 
and low cost carriers, as well as its 
merchandising and desktop technology. 

Travelport will benefit from new and 
incremental business from CWT in 
targeted countries in Europe and the 
Pacific.

Travelport’s long-term global 
agreement with BCD Travel expands 
their long-term partnership and 
eventually will provide BCD Travel’s 
travel agents with Travelport 
Smartpoint, a dynamic and interactive 

desktop technology for improving agent 
productivity and customer service.

BCD Travel operates in more than 100 
countries globally and services about 
30% of the top 100 largest companies in 
the world ranked by total annual airline 
volume.

 The deal also will give BCD Travel 
access to Travelport’s Rich Content 
and Branding technology that enables 
airlines to more effectively control how 
their fares and ancillaries are visually 
presented and described on travel 
agency screens, bringing agency screens 
more in line with the airline’s own 
website experience. 

Sixty (60) airlines have now signed up 
to participate, including leading carriers 
such as Delta, Avianca, Air India, Sun 
Country Airlines, Peruvian Airlines, 
Ryanair, British Airways, Iberia, easyJet, 
SilkAir, Singapore Airlines, Air China 
and United Airlines.

Sugar Club in the 53rd floor of the Sky 
Tower.

Matt Hill, account director 
international sales and marketing for 
Alamo joined the group, as did Kylee 
Kay, director of APTMS. Gaye Wood, 
who handles New Zealand sales from 
APTMS welcomed the group to the 
casual get-together.

Alamo reaches great heights

Tourism and Events Queensland’s 
new manager global publicity, Kerri 
Anderson, was in Auckland yesterday. 
Anderson (pictured right with TEQ’s NZ 
manager Sally Holyer). She has been with 
the organisation for six and a half years 
but in her current role for three months. 
‘Our message in New Zealand is that we 
want more Kiwis to come, stay longer 
and spend more,’ she says.

Catching up with Kerri
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‘Don’t rush - leave everything to the last 
minute & bring a challenge to your life.’
’

PEARL’s PEARLER

Julie White as is the new director 
of key accounts for New Zealand with 
InterContinental Hotels Group (IHG). 
White is based at InterContinental 
Wellington, reporting to Paul Rushton, 
director of national sales - Australasia. 

Her responsibility will be to lead the 
IHG national sales organisation team 
in New Zealand, increasing preference 
for IHG properties in Australasia across 
major New Zealand accounts. She will 
also manage the professional conference 
organisers for IHG within New Zealand.

White has seven years account sales 
experience from across the travel and 
hospitality sectors, including a previous 
role with IHG as business development 
director based in Auckland. Her career 
includes working with brands such as 
Crown, Rydges and Air New Zealand 
Tandem Travel.

Julie White to IHG

Jet Park Hotel Wins Supreme Award at Hospitality Association of NZ Awards.
                                                                                                                                                                                      READ MOREWinner- Best Environmental, Sustainable and Ethical Practice and Excellence in Training and Staff Development.

linda Rose from 
the travel Brokers 
who won the 
lonely planet 
coffee table 
book - the 
Cities Book, 
a journey 
through the 
best cities in 
the world.  

Congratulations to...

Kiosks speed 
LAX entry

Forty new Automated Passport Control 
(APC) kiosks at Los Angeles International 
Airport (LAX) will speed the entry 
process for international arriving 
passengers at the airport’s Tom Bradley 
International Terminal.

US and Canadian citizens arriving 
from abroad, as well as travelers from 
the 38 Visa Waiver Countries who are 
also registered with the U.S. Customs 
and Border Protection’s (CBP) Electronic 
System for Travel Authorization (ESTA) 
program, are eligible to use the new 
machines. This includes New Zealanders.

APC kiosks allow international 
travellers, including family groups, 
to submit their customs declaration 
form and biographic information 
electronically, thereby reducing the time 
they spend with a CBP officer.  

To celebrate the SQ/NZ Alliance, 
Singapore Airlines has released 
shortlife fares to Singapore.

K class from $400* ow / K class 
from $800* return. 

V class from $500 ow / V class from 
$1000 return. 

Valid in economy class for sale till 
COB Friday 26 September. 

Travel AKL - SIN must be on/
between 15 January – 18 February; 
01 – 27 March 2015. SIN - AKL must 
be on/before 29 March 2015. Travel is 
only permitted on SQ and NZ services 
AKL - SIN - AKL. 

Limited availability. K and V class 
fares can be combined, and can also 
be combined with all Singapore 
Airlines’ Long Life fares, W, H, M 
Class (the most restrictive fare rule 
will apply, K and V class). 

K and V class fares are non-
refundable and date changes are not 
permitted. 

Agents can login to www.krisport.
co.nz to live chat with SQ res.

NZ/SQ sale to SIN

Brand USA will exhibit at 
the Pacific Area Incentives and 
Conferences Expo (PAICE 2014), 
with the marketing organisation 
being a first timer at the event.

Being held at SKYCITY Auckland 
Convention Centre on November 
19 PAICE 2014 has also had 
some key returning exhibitors 
confirm this week. They include 
Fairmont Raffles Swissotel, Rocky 
Mountaineer, and India Tourism 
Sydney.

PAICE is a business to business 
expo ideal for incentive organisers, 
special interest tour operators, 
corporate travel managers, travel 
management companies and 
professional conference organisers. 
Registration is open now.

http://www.paiceexpo.co.nz/
visitor-registration

Brand USA a 
PAICE maker
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