
A frontliner’s weekend, with some 100 agents 
from New Zealand, at the end of February next 
year is one of Tourism Fiji’s likely trade promotion 
initiatives for 2015.

Details are still being worked through, but 
the weekend (which will also see 100 agents 
from Australia attend) is likely to include booth 
sessions, plus pre and post touring options.

Tourism Fiji is also finalising its roadshow 
programme for next year. TF’s New Zealand 
manager, Wayne Deed told product managers at 
a lunch last Friday (wrapping up the Bula Marau 
Fiji Luxury and Couples Roadshow) that the 
organisation will probably be able to share the 
schedule on 28 October.

(See additional Bula Marau story on page 4)

Trafalgar has a ‘simple and succinct’ early payment 
discount for agents and their clients booking itineraries from 
the company’s 2015 brochure, says chief executive officer 
Gavin Tollman.

He says the market is often driven by airlines, cruise 
companies and hotels who give cheaper prices the closer 
the travel dates get. ‘That’s lunacy. We want people to book 
earlier to receive their discounts.

‘This year we are saying book and pay by 18 December and 
get a 10% discount, it’s as simple as that.’

Tollman says Trafalgar will keep ‘every one’ of its trips 
open for early bird sales to 18 December unless it fills up 
first. 

‘After that we will be offering seven and a half and five 
percent discounts as the next two tiers. I will yield manage 
those and I might not keep the early bird offers open. If I 
think those tours will fill without the discount I will make a 
decision.

‘So the message is basic – if you want to be sure of the 
discount, book early. We are giving the agents and their 
clients a sense of urgency.’ 
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ANZAC Day 2015 Gallipoli tours  SPACE STILL AVAILABLE 
            

  -           
11% commission    Ph: 09 524 7448 

www.gallipoli2015.co.nz       info@travcorp.co.nz 

 

Companion & Solo traveller deals on local 
& small group tours  

 
Book & pay by  
31 Oct 2014 
CLICK HERE 

 

0508 396 842

Taj Mahal

Yes we do!

Earlybirds Out NOw – salEs tO 03 OctObEr 2014 CLICK HEREGreat service. 
Great people.Great fares.

Frontliners to 
Fiji in Feb?

Our global network is all about you

Phone : 09 914 2000 / Email : aklsm@koreanair.com
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That was a great 
week… at the product 
managers’ lunch at 
Hilton Auckland for 
the final act of the Bula 
Marau Luxury and 
Couples Roadshow… 
Paul Cutler, Nanuku 
Fiji; Rebecca Goodin, 
Infinty; Gai Keniry, 
Tropica Island Resort

Trafalgar instils
‘sense of urgency’

http://www.innovativetravel.co.nz/current_specials
www.exoticholidays.co.nz
https://www.koreanair.com/
https://www.cxagents.com/cxa/gc/en_NZ/welcome
http://www.gallipoli2015.co.nz/


Europe

New from Topdeck 

Trafalgar has 
added Hidden 
Journeys in its 
2015 programme, 
with the itineraies 
easily identifiable 
because of their 
‘Secrets of…’ 
titles.

The new 
category consists 
of small group 
departures, with 
no more than 26 
guests.

‘For us it’s not just about having small 
groups,’ says chief executive officer Gavin 
Tollman.

‘It is more about getting places that 
are impossible to access or experience in 
larger groups. The only barrier to get into 
some of these places, really off the beaten 
track, is group size.’

Dublin Airport has launched a one-
stop-shop that enables passengers 
to pre-book services such as Fast 
Track Security (for €5.95), executive 
lounges, concierge assistance and 
car parks online from a single point. 
The new service makes it easier for 
passengers to book additional services 
directly from the Dublin Airport 
website in advance of travel.

Airport service

Trafalgar introduces 
hidden journeys 

Trafalgar is using its guests to tell 
the story of how the company has 
revolutionised guided travel – and hoping 
agents use the stories to close sales.

‘Trafalgar is frustrated in two ways,’ says 
chief executive officer Gavin Tollman. ‘We 
have an exceptional sales team in New 
Zealand and we have been telling agents 
about the evolution and transformation 
of Trafalgar. But not enough agents 
believe us… they still think of us as the old 
Trafalgar. There was nothing wrong with 
the old Trafalgar but we have evolved to 
meet the needs of the modern traveller.

‘We have also every competitor saying 
they are the same as Trafalgar and we 
know that is just not true.

‘So we are letting the people who really 
know the product tell the story.’

Tollman says the website trafalgar.com 
will use guest generated content to get to 
the ‘heartbeat of our brand.

‘By people telling their own stories, 
travel agents will be able to really see what 
Trafalgar is doing now.’

The company is promoting the hashtag 
#trafalgarinsider to further encourage 
guest story telling. ‘Between 70 – 80% of 
our guests travel with a smart device and 
of those, 50% are posting on social media.

‘Now we can aggregate that content.’
He says the information content is being 

managed through Stackla and all guests 
are also being invited to review their trip 
on Feefo. ‘We don’t edit it or curate it. So 
I want travel agents to take a look at the 
new Trafalgar website. I want them to see 

that we have been the absolute disrupter 
and to see what we have done.’

He says selling Trafalgar can be one of 
the most profitable things a travel agent 
can do. ‘Not only is the point of sale 
profitable but the customer is likely to 
repeat again and again.

‘So now we are giving them a tool – 
these are not our words, they are our 
guests’ comments. So turn the screen 
around and show your clients what 
people are saying about they trip they are 
considering. That will close the sale.’

Trafalgar: Fighting frustration

Over 120 European destinations ... now that’s Wunderbar!

The 2015 Trafalgar brochure includes 11 
stand alone Ireland itineraries, up from 
four the year before, and another four that 
combine Ireland with another destination.

‘Our demand for Ireland has grown 
exponentially,’ says Gavin Tollman, chief 
executive officer of Trafalgar.

‘There has been a whole rebirth of 
people focusing on and looking for 
heritage. Also the Irish Tourist Board has 
done a very good job and there are TV 
programmes and movies that are making 
Ireland topical. People are fascinated right 
now by the destination.’ 

One of the new itineraries is a Hidden 
Journey, Secrets of Ireland (see separate 
story) an eight day itinerary utilising 
authentic accommodation, such as the 
Ballynahinch Castle Hotel in Galway; 
Lough Eske Castle, a Solis Hotel & Spa, 
Donegal Town; and Fitzpatrick Castle 
Hotel, Killiney.

‘All of our Irish itineraries come with 
our hand picked Insider Experiences.’

Trafalgar’s big 
Ireland year

Topdeck Travel has launched its Europe 
2015 brochure which contains 106 trips, 
including 11 new itineraries.

The 166 page brochure offers a wide 
range of handcrafted trips including 
sailing escapes, Europe’s festival 
season, explorer trips for deeper 
regional experiences and opportunities 
to commemorate the 100th anniversary 
of ANZAC.

Talking Trafalgar in Titirangi with TRAVELinc 
Memo… Scott Cleaver, general manager 

New Zealand at Trafalgar and Gavin 
Tollman, chief executive officer Trafalgar 

interrupt a day of leisure in West Auckland 
with an interview at Stripe Café
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Airlines

Air Tahiti Nui will operate code 
share services to the cities of Denver, 
Houston and Phoenix. These new code 
share cities are available for travel 
from 6 November. 

This now increases the number of 
code share cities within the USA to 17. 

Discover the World, Air Tahiti Nui 
New Zealand representative, advises 
all GDS systems are currently being 
updated, and all wholesalers have 
received amended fare sheets.

TN - more code share Air Tahiti Nui to operate code 
share services to more US cities

World Aviation Systems 
(WAS) will represent Virgin 
Atlantic Airways as the 
airline’s new general sales 
agent (GSA) in Australasia 
and South East Asia, 
effective immediately. 

Sydney-based David Rose, 
head of Asia Pacific (APAC) operations at 
Virgin Atlantic Airways, says the decision 
follows a comprehensive tender process 
to identify a regional GSA in Australasia 
and South East Asia. 

James Vaile, group general manager of 
World Aviation Systems, says the team 
is looking forward to working with one 
of the world’s leading long-haul airlines, 
which flies to 30 destinations worldwide.  

‘Virgin Atlantic Airways currently 
operates from Hong Kong, Shanghai, 
Tokyo, London and beyond to the 

World Aviation Systems
GSA for Virgin Atlantic

USA.  The growth of travel in our region 
makes this a particularly exciting time 
for us to work closely together.  Our 
industry leading representation model 
and expertise at World Aviation Systems 
will enable us to drive sales on behalf of 
Virgin Atlantic in the region,’ says Vaile.   

World Aviation Systems has appointed 
Gia Acitelli as regional general manager.  
Acitelli has 14 years of experience with 
Virgin Atlantic Airways as sales and 
marketing manager for Australia and 
New Zealand. 

World Aviation Systems (WAS) is the airline’s new general 
sales agent (GSA) in Australasia and South East Asia
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Bula Marau - Fiji Luxury & Couples Roadshow Fiji roadshow’s finale
The Fiji Luxury and 

Couples Roadshow 
finished with a product 
managers’ lunch at 
Hilton Auckland on 
Friday. 

At the event were 
Ken Freer, acting chief 
executive Tourism Fiji; 
Julia Paley, House of 
Travel; Michelle Sinnott, 
acting marekting 
manager with  
Tourism Fiji. 

Based in Nadi, Sinnott 
joins Tourism Fiji on a 
set term contract. She 
was most recently with 
Air New Zealand, for 
the past three years, and 
before that worked with 
Tourism New Zealand. 

The Fiji Airways Group has welcomed 
its new ATR 42-600 aircraft for its 
subsidiary, Fiji Link at the airline’s 
head office in Nadi.

The new aircraft, which made the 
journey to its new home from Toulouse 
in France, is in line with the National 
Airline’s Five Year Masterplan to 
increase its fleet size by 25% and 
expand relevant Fiji Link capacity by 
12.3% in the domestic market.

Stefan Pichler, Fiji Airways Group 
managing director and CEO says the 
airline has set the goal to become a 
leading boutique airline with prudent 

and sustainable capacity increases 
across its network. 

‘Bringing in new aircraft such as this 
new ATR42 will help us in our capacity 
requirements also in the domestic 
and regional markets, as well provide 
our passengers the friendly Fiji Link 
hospitality in the comfort of a new 
plane.’

Leased from Denmark-based Nordic 
Aviation Capital (NAC), the aircraft 
will service Fiji Link’s domestic routes 
between Nadi, Suva and Labasa, along 
with some regional flights on behalf of 
Fiji Airways.

The fact that some travel agents drove 
more than an hour and a half to attend 
the the Bula Marau Fiji Luxury and 
Couples roadshow in various parts of 
New Zealand last week is testament to 
the need for more information about 
boutique product in the destination. 

The Wellington event saw agents attend 
from as far way as Masterton, and in 
Hamilton, people came from Tauranga 
and Te Kuiti.

In all, the roadshow attracted 
approximately 340 agents around the 
country – including 180 to an evening 
event in Auckland. It then wrapped up 
with a product managers’ lunch.

There was a consensus among agents 
that Kiwis have the budget and the desire 
for a high-end Fiji holiday and this 
extends to the family market. The key for 
agents is to keep ahead of the game in 
terms of knowing the destination.

‘I have learnt about new resorts I didn’t 
know about,’ says Debbie McRobbie from 
House of Travel Hastings. ‘My clients can 
afford the luxury. Some of the resorts like 
Qamea (in Taveuni) are affordable, you 
just need to spend more to get there.’

‘We have a lot of families who want 
to go somewhere different in Fiji,’ says 
Karen Start, Flight Centre Napier. ‘They 
are repeat visitors and they have done 
their research.

‘Although we also have clients who 
want adults only product with private 
beaches, it is good to see luxury product 
that takes kids. A lot of people struggle to 
find these resorts’.

Janine Rowe from United Travel 

Cambridge says her clients not only want 
something different, they also want to 
know what they can do when they are 
there. ‘If they want luxury, they want 
boutique. Clients can find the resorts 
on the internet but I need to be able to 
tell them about the activities - whether 
they can go diving, and how they can 
experience the local culture.’

United Travel’s Kay Rogers came from 
Tauranga to the Hamilton event. ‘I’ve 
learnt new things tonight even though 
I have been to Fiji maybe 20 times,’ she 
says. ‘By coming tonight I can see all the 
visuals – it’s as close as getting there. 
We’ve got to tailor-make holidays for our 
clients and by meeting everyone here we 
can start relationships so that we can  
do this.

‘You’ve got to have the answers 
for those clients who are looking for 
something different.’

Tourism Fiji’s New Zealand manager, 
Wayne Deed, says arrivals into Fiji for 
July this year are up 17% on the same 
month in 2013. 

FJ’s new ATR arrives

Fiji boutique update  worth a long drive

On tour with the Fiji Luxury and Couples 
Roadshow - Margaret Ybarra, Namale Resort 

& Spa; Brittany Graham, Qamea Resort & Spa; 
Alison Fleming, Pacific Island Air; Janet Chen, 

Vomo Island Resort.
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Castaway’s beach 
wedding package

Pacific

Castaway Island Fiji has an Ultimate Fiji 
Beach Wedding Package. It includes four 
nights island bure accommodation for the 
bride and groom and a banquet wedding 
reception for 20 people with a three hour 
beverage package including wine, beer 
and soft drinks. 

As part of the package, the bride is 
escorted to the ceremony by Fijian 
warriors while the Castaway Island family 
choir sings with a wedding celebrant or 
minister in attendance. 

Floral arrangements and a small 
wedding cake are provided and at the 
conclusion of the ceremony, the bride 
and groom take a champagne cruise 
around the island before returning for the 
reception.

Two half hour His and Hers body 
massages and a private car transfer and 
escort from Nadi or Denarau  hotels to 
the registry office on the main island 
complete the package which is priced at 
NZ$7747. 

Tahiti Vacations has released a Girls 
Getaways & Breaks for Mates in Tahiti 
brochure, featuring short breaks to the 
islands of Tahiti and Moorea.

It is targeted at groups of friends 
travelling together and packages include 
meals, spa treatments and various 
activities. 

Managing director Lola Carter says 
there is more to Tahiti and her 118 islands 
than meets the eye. ‘Tahiti is not only 
for couples, so these niche brochures 
are an opportunity to experience Tahiti 
from a different perspective. With Tahiti 
only a five hour flight from Auckland, it’s 
perfectly positioned for short stays.

‘There are fantastic spas, great nightlife 
in Papeete, galleries, art and cooking 
lessons, surfing and incredible dining 
experiences to be had.’

www.tahitivacations.co.nz.

Tahiti - for girls and mates

A F$1000 Brides Bonus resort credit 
is included for Ultimate Beach Wedding 
Packages staying between 15 November 
and 20 December, 2014 and 2015 and 
between 25 January to 25 March 25, 2015 
and 2016.

Additional guest accommodation, a 
photographer and hairdresser can be 
provided at competitive rates.

The Castaway Commitment Ceremony 
includes fresh flower leis for the couple to 
present to each other during the ceremony 
held at sunset on the beach by the 
Castaway wedding coordinator. 

Following the exchange of vows, a bottle 
of Moet et Chandon champagne is served 
from a silver ice bucket. The couple then 
takes a sunset cruise aboard the island’s 
Teivovo speedboat, returning for a private 
dinner on the beach. Cost is F$1100 plus 
20% taxes.

Castaway Island Fiji is managed by 
Outrigger Resorts 

http://castawayfiji.com

Castaway Island 
Fiji has launched 

an Ultimate Fiji 
Beach Wedding 

package

*Terms and conditions apply. Price subject to change due currency fluctuation.

www.aircalin.com or (09) 977 2238

AUCKLAND TO NEW CALEDONIA 
NON-STOP IN UNDER 3 HOURS

BE SPOILT ON THE  
WAY TO UNSPOILT

Enjoy short-haul full-service Aircalin flights to New Caledonia.
Where French sophistication meets South Pacific relaxation.

749$

ALL TAXES INCLUDED

RETURNFrom

Royal Sunset Island Resort in Tonga 
reports that whales are currently 
being seen at Tongatapu every day and 
swimming with them is possible most 
days.

A highlight of the past few days has 
been the ability to swim with a mother 
and calf and big male escort inside the 
lagoon in only five metres of water off 
Atata Island, where the resort is located. 

Whales aplenty

Postcard from Tonga 
…Whales are currently 
being seen every day 
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This week I 
savour the hip 
new dining and 
shopping scene in 
Brisbane as well as 

taking in some classics. From couture to 
culture, this city is re-energised and has 
so much to offer – in addition that is to 
being the gateway to sunny climes and 
some terrific tropical experiences, but 
more on that later! 

For now, it is all things Brisbane. I 
experience some great Queensland 
hospitality with the complimentary 
services of a Brisbane Greeter, who 
shows me how to get around like a local 
as well as letting me in on some fabulous 
shopping secrets. I also make friends at 
one of the city’s fabulous, new boutique 
hotel’s, Gambaro’s. 

Along the beautiful Southbank, I take 
in a show at the prestigious Queensland 
Performing Arts Centre and enjoy the 
city sights by pedal power. Brisbane 
proves to be so much more than I 
expected and was well worth the couple 
of nights stopover to get a taste – I will 
be back! 

Savouring Australia
Tourism & Events Queensland
Visit Brisbane

As a food writer, Brisbane was a really 
tasty surprise, serving up a range of delicious 
culinary treats, from hip street food to an 
excellent café scene to dishes served by 
some of the Australia’s heaviest hitters on 
the restaurant scene. It seemed only fitting 
that a pre show meal for a classical cultural 
performance be at Matt Moran’s acclaimed 
Aria Restaurant. With its riverside views and 
superb cuisine, better justice would be done 
by languishing for the entire evening!

During my Brisbane stay, I checked out the 
Black Hide Steakhouse. Recently awarded, a 
much coveted Chef’s Hat, this is a celebration 
of home-grown excellent and the only 

1. I was really surprised at the hipster 
vibe, especially in the food scene in the 
James St shopping precinct - I hadn’t 
been to Brisbane for a long time, and in 
my memory it still had a flashy 90s feel - 
completely wrong!

2.  I had imagined the feel at One & Only 
to be a little stiff and formal, but it wasn’t 
at all - sophisticated, yes - stiff and stuffy, 
no. The staff were super-friendly and the 
environment was focused on relaxation 
and enjoyment.

3. Theoretically I knew that flying over the 
Great Barrier Reef by helicopter the 
reefs would be beautiful, but it is totally 
different to see it all live - it is stunningly 
beautiful and on a scale that is hard to 
grasp from a single image!

4. The same goes for the white sand at 
Whitehaven, I knew it was white (the 
whole 98% silica thing) but it is like 
paradise - the sand is also very very 
fine like icing powder, and the sea so 
incredibly clear and blue.

5. I loved the whole scene at the Gambaro 
Hotel in Brisbane - such a gorgeous 
classic Italian family with a history 

FIVE THINGS I DIDN’T 
EXPECT TO FIND 

SARAH SAVOURS AUSTRALIA
of hard work and a goal of success 
combined with service. It was totally 
perfect to meet Michael Gambaro down 
at breakfast, bustling about when he 
should be eating, making sure that he had 
spoken to all the guests and checked that 
they were well looked after - gorgeous!

From Queensland’s 
premier shopping 
precinct – The City 
– to local favourites 
Fortitude Valley and 
Paddington, you’ll 
discover shopping 

experiences like no other in Brisbane. The 
City offers more than 1000 stores, four 
vibrant precincts and the state’s largest 
collection of flagship stores. 

For those looking for the local low down 
on the best places to shop and the hip new 
precincts of the West End,  book yourself a 
Brisbane Greeter This is a free public service 
that can be pre booked online.

restaurant in Queensland to provide an 
exclusive selection of the esteemed Stanbroke 
Beef. Be it Wagyu, Angus or Organic, select 
your cut and enjoy it being cooked to 
perfection. 

On the city fringe is NZ born and 
celebrated chef, Philip Johnson’s, multi award 
winning e’cco restaurant. This once forgotten 
part of the city is now an uber trendy district 
and e’cco serves outstanding Australian 
cuisine from within a restored historic tea 
warehouse.

If organic is your scene, or you are just 
interested in trying something new whilst on 
holiday put a mark over Mondo Organics. This 
fully organic restaurant is located in an open-
air courtyard in the hip West End district and 
specialises in modern Southern Italian cuisine.  
Mondo recognises the superior taste and 
quality of organic foods, and are dedicated 
to further their own personal growth and 
knowledge of organic produce.  

BRISBANE NEVER 
TASTED SO GOOD

SHOPPING SECRETS

http://trk.as/qld-savouringaustralia
www.teq.queensland.com
www.visitbrisbane.com.au
http://www.jamesst.com.au/
http://hayman.oneandonlyresorts.com/
http://www.tourismwhitsundays.com.au/destinations/whitehaven-beach/
www.gambarohotel.com.au
www.ariarestaurant.com
http://www.mondo-organics.com.au/
www.visitbrisbane.com.au/Brisbane-Greeters
www.blackhidesteakhouse.com.au
http://eccobistro.com/


Australia 

Air Adventure 
Australia’s 2015 brochure 
has arrived in New 
Zealand. New Zealand 
Representative, Hogan 
and Associates, says that 
since 1977, Air Adventure 
has been an industry 
leader in small group, 
high-end outback jet 
tours, accessing remote 
iconic destinations that 
most tourists never get  
to see.  

With 17 fully escorted 
and all inclusive 
itineraries, clients can choose  from 
Australia’s ‘outer islands’ such as Lord 
Howe, Flinders, King and Kangaroo, 
coastal destinations such as the Ningaloo 
Reef, or Australia’s Red Centre and 

Mackay Airport will have a 152 
room ibis hotel by mid 2015.

The multi-million dollar mixed 
use hotel development will be 
located in the Mackay Airport 
precinct, just outside the main 
terminal building. It will be the 
first purpose build international 
standard economy hotel in 
Mackay.

The airport has direct flights 
from Melbourne, Sydney, 
Brisbane, the Gold Coast, 
Townsville and Rockhampton.

Artist’s impression of the new 
ibis Mackay Airport

Kimberley. 
The 14 day Cape York 

and the Gulf was a popular 
choice with the New Zealand 
market this year. All 
itineraries include a range of 
niche accommodation well 
suited to Air Adventure’s 
philosophy of incredible 
stress-free outback 
experiences. 

Special interest tours 
such as golf, gourmet 
food and wine, fossils and 
photography tours are also 
available. 

Anyone who books and deposits by 30 
September 2014 can take advantage of 
early bird savings of up to A$1869 per 
person.

www.hoganreps.co.nz  

Sell TNQ provides an exclusive opportunity for qualified event and

incentive planners to visit the Cairns & Great Barrier region andReef

experience first hand our ability to host successful business event- s.

This year's program will be hosted 7 - 10

November in followed by anCairns,

optional post-touring program visiting

Palm Cove and sPort Dougla

10 - 12 November.

Don't miss this opportunity to visit

one of Australia's leading

conference and events

destinations and meet with the

region's premier business events

operators!

Sell TNQ 2014
Apply now to join the Business Events Cairns

& Great Barrier Reef annual famil.

APPLY NOW

MORE INFO

Applications close

September 19
Business Events

Adventure by air

New ibis for Mackay Airport
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Asia
Lampang province in 

Thailand is aiming to increase 
its profile in both international 
and local markets. 

The Lampang Brand project 
is being introduced to promote 
the destination as the City of 
Lanna Culture and the gateway 
for trade as borders open up.

Wisoot Buachum, director 
of the Chiang Mai office, 
says Lanna was once an 
independent kingdom in what 
is now Northern Thailand.

‘It has great potential as 
a tourism destination. People are 
already familiar with Chiang Mai, but 
neighbouring provinces and the region 
as a whole have much to offer,

‘As well as the local historical 
importance of Lampang, there is a 
distinct culture and many traditions. 

Another face of Thailand

Japan’s first international tourism event, 
Japan Travel Week, is being held from 
24 – 30 September in Tokyo and 150,000 
participants are expected.

During the week, the Japan National 
Tourism Organization (JNTO) and the 
Japan Tourism Agency (JTA) will jointly 
run Japan’s largest inbound travel 
tradeshow, VISIT JAPAN Travel Mart 
2014, and Japan’s only MICE trade mart 
focusing on incentive trips,VISIT JAPAN 
MICE Mart 2014. 

In addition, the Japan Travel and 
Tourism Association and the Japan 
Association of Travel Agents (JATA) will 
hold the JATA Tourism Expo Japan 2014, 
one of the world’s largest travel shows both 
for the tourism industry and the public. 

Japan’s travel  
week

Add to this the lovely forests and 
hills with their scope for ecotourism 
adventures, not to mention the trade and 
business opportunities and you have a 
destination able to cater for the needs of 
all types of tourists.’

Lampang has a distinct culture

A destination for  
travellers of all  

tastes 

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

MACAU ... Visit a destination with a unique local cuisine and affordable 
fine dining options. Download the “Experience Macau”  

app - FREE

Cycle Inle Lake
Exotic Holidays is now offering 

cycling trips around Inle Lake in 
Burma. The lake is surrounded by 
mountains and sits around 1000 
metres above sea level, so the cooler 
climate and and scenery are ideal for 
cycling.

With an option to cycle around 
the lake or downhill from Heho 
Airport to the lake, the relaxed pace 
of these cycling tours gives clients the 
opportunity to mingle with the locals, 
visit teashops and enjoy the stunning 
views  and town of Nyaung Shwe along 
the way.

info@exoticholidays.co.nz
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Cruising

• 114-days travelling to six continents
• Departs Fort Lauderdale on January 5, 2015
• 45 ports of call in 25 countries

World Cruise with Holland America Line
ms Amsterdam offers a refined and elegant ‘home away from home’ 
for the grandest of World Voyages

Tel: 0800 422 784  or 09 444 2298   Click here for flyer

Rates start from NZ$28,249 pp share 
twin, based on MM inside stateroom. Includes 
port taxes and govt fees. Conditions apply. 
Ask us about the 68-day South America & 
Antarctica voyage and the 55-day Grand 
Mediteranean

Guests have 126 itineraries to choose 
from during Holland America Line’s 2014-
15 Caribbean season. 

Featuring nine of the line’s vessels 
sailing roundtrip from either Fort 
Lauderdale or Tampa, Florida, the 
cruises span the Caribbean on eastern, 
western and southern routes, as well as 
partial transits of the Panama Canal.The 
itineraries visit 30 ports.

From October 2014 through April 2015, 
ms Eurodam, ms Maasdam, ms Nieuw 

Amsterdam, ms Noordam, ms Ryndam, 
ms Westerdam and ms Zuiderdam sail 
regular Caribbean voyages, while ms 
Amsterdam and ms Prinsendam each 
sail one December holiday cruise in the 
region. The ships feature 21 different 
seven-, 10-, 11- and 14-day itineraries that 
can be combined into longer Collectors’ 
Voyages ranging from 14 to 25 days. All 
Fort Lauderdale departures feature a 
call at Half Moon Cay, the line’s private 
Bahamian island.

HAL’s Caribbean 
most diverse yet

Holland America Line’s 2014-15....126 
itineraries in the Caribbean season

Explorer’s new itineraries

Puerto Rico popularity increases

Lindblad Expeditions-National 
Geographic has seven new itineraries 
for 2015 aboard National Geographic 
Explorer. The 148-guest National 
Geographic Explorer has an ice-
strengthened hull and advanced 
navigation equipment for polar 
expeditions. With a fleet of Zodiacs and 
sea kayaks, the ship fosters up-close 
exploration.

Added journeys include Azores to 
Morocco: Island Wonders and Fabled 
Shores, 10 days/8 nights, where guests 
visit remote islands with seafaring 
traditions, and ancestral cultures of food, 
wine and music. Madeira’s forests (a 

The number of summer cruise 
ship passengers visiting the United 
States territory of Puerto Rico 
continues to increase. 

Port Authority director Victor 
Suarez says more than 175,000 
passengers visited the island in July 
and August, a 28% increase from 
the same period last year and a 
135% increase from 2012.

Suarez says that through the first 

UNESCO site) are explored as well as the 
Azores’ spectacular geology, including 
an active volcano and hot springs. The 
Moroccan towns of Casablanca and 
Essaouira are also visited.

Other new cruises are Morocco, Spain 
and Portugal: Land of the Moors 10 days/8 
nights;  Along the Viking Trail: Iceland to 
Greenland 12 days/10 nights; Exploring 
Greenland & the Canadian High Arctic 13 
days/12 nights; Coastal Treasures from 
Panama Canal to Peru 14 days/12 nights; 
Peru & Chile: Ancient Sites & Natural 
Wonders 17 days/15 nights Patagonia, 
The Chilean Fjords and Argentina’s Staten 
Island 21 days/18 nights.

eight months of the year, the number 
of cruise ships visiting Puerto Rico 
increased by 41% over 2013 and by 
126% compared with 2012.

Puerto Rico is preparing for the 
first visit of Royal Caribbean’s 
Quantum of the Seas, which can 
carry more than 6,000 passengers. 
The government is expanding a 
pier in historic Old San Juan to 
accommodate ships of that size.
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Cruising

CliCk 
Here for 

more 
info

Earn 17% 
Commission* 

with Discover the
World Cruising on select 

Hurtigruten voyages

*Conditions apply *Conditions apply

Swan Hellenic is represented in New Zealand by Discover the World

2nd Passenger Cruises FREE* 

on select 2015 
Swan Hellenic Voyages 

Book by 30 Sep ‘14

Click here to learn more

AU$995* 

PER PERSON

CLICK FOR MORE INFORMATION

CALL 0800 447 913  
TODAY FOR DETAILS.

BOOK A 2015 / 2016 CRUISE 
AND FLY TO EUROPE FOR

· Incl. all taxes

· Economy Return airfare

· Now ex: AKL, CHC, WEL

·  Choice of many destination cities

*Conditions apply, click for details

SeaDream Yacht Club is offering 
guests complimentary escorted shore-
side walking and mountain biking 
excursions during its upcoming 
Caribbean season between November 

Cruising, hiking, 
biking

this year and April 2015.
SeaDream crew members will lead 

these ‘shore side casuals.’
They include mountain-bike visits 

to secluded beaches, coves and nature 
reserves such as the Turtle Sanctuary 
in Bequia in the Grenadines, to see the 
dolphins at play at Soper’s Hole on 
Tortola in the British Virgin Islands, or 
to circumnavigate miniscule Nevis in the 
Leeward Islands. 

Passengers keener to hike can to do 
so on a tiny island off Culebra in Puerto 
Rico that’s great for nature lovers and 
has the only remaining Spanish-era 
building left in the region. Or they can 
walk through Old San Juan in Puerto 
Rico to famous and historic El Morro 
Fortress.

Other Seadream inclusions are wines 
with lunches and dinners, drinks from 
the open bars, use of a wide variety of 
power and sail water-sports, and crew 
gratuities. 

Caribbean sailings begin from 
US$3135pp twin-share. 

SeaDream now offers 
complimentary mountain 
biking and cycling excursions

Contiki’s new 2015 brochure 
includes a new nine day Island 
Cruising & Santorini itinerary. 

Priced from $2,149 per person, 
the sailing and cruise excursion 
includes Athens, Turkey and 
Santorini. The price includes three 
nights on board accommodation, 
five nights hotel accommodation, 
15 meals, an experienced on board 
representative, coach transfers, town 
tours and ‘me time’ for guests to 
explore the islands as they wish.

Contiki has been operating in 
Europe for 53 years.

Contiki 
cruising in 

Europe
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Africa Americas

InterContinental Hotels Group (IHG) is 
expanding into Africa with the signing of 
its first hotel in Ethiopia.

The hotel group has signed an agreement 
with Tsemex Hotels and Business to 
develop its Crowne Plaza brand in the 
Ethiopian capital, Addis Ababa. 

The 210-room property will be situated 
close to the African Union headquarters, 
African Union convention centre and the 
United Nations convention centre.

The hotel will feature an all-day dining 
restaurant, health club and spa and 
swimming pool. It will also offer a range 
of meeting facilities including boardroom, 
seven large meeting rooms and a ballroom 
for larger events.

Pascal Gauvin, IHG chief executive 
officer for India, Middle East and Africa, 
says the hotel is being developed to cater 
to the growing inflow of tourists and 
foreigners, particularly with the Bole 
International Airport now serving almost 
20 million passengers yearly.

‘Addis Ababa has great potential for 
tourism but is currently under-supplied 
in for to business travellers and meetings 
and events,’ he says.

Source: Buying Business Travel

IHG into Ethiopa

The LINQ Hotel & Casino is the latest 
addition to Caesars Entertainment’s 
Las Vegas resorts will welcome its first 
guests beginning on 30 October. 

Located at the heart of the Las Vegas 
Strip, the LINQ Hotel & Casino is a 
complete re-imagination of the current 
Quad Resort & Casino.  It will feature 
2,256 new rooms and suites, a renovated 
welcome experience built around a 

LINQing Las Vegas

signature lobby bar, all new retail and 
spa amenities, and a new pool deck. 

Guest arrival will be centered around 
an automated check-in process and 
a concierge touchscreen option for 
immediate bookings of dining and 
entertainment offerings. High speed wifi 
will be available throughout the resort in 
all common areas, hotel rooms and on 
the gaming floor.

The LINQ Hotel & Casino 
opens late October 

Adventure World’s new Highlights 
of Namibia small group journey lets 
clients experience the ever-changing 
‘mountainous sea’ of the Namib Desert 
sand dunes at Sossusvlei, and the ancient 
and rugged mountains in the wilderness 
of Damaraland. 

Priced from $3,835 per person, twin 
share, the journey also visits a local 
Himba village and the Etosha National 
Park with its magnificent African 
wildlife.

The 10 day journey departs from 
Windhoek and includes nine nights 
accommodation, most meals, transport, 
entrance fees and sightseeing, plus 
English speaking driver or guide.

www.adventureworld.co.nz

Into Namibia

The new HIghlights of 
Namibia visits a local village
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New Zealand

Upgrades to rooms at 
Millennium Hotel Rotorua have 
met with positive reviews from 
both leisure and corporate guests. 

‘Guests tell us our new Elegance 
Plush Top beds are one of the 
highlights of their stay,’ says 
general manager Pipiana Whiston. 

She says the smart new rooms 
will all be completed ready for the 
summer high season.

The hotel facilities have also been 
revamped. The stone work around 
the pool and Cha Bar areas has been 
updated and there is a new look for the 

Oamaru’s i-SITE Visitor Information 
Centre was given ServiceIQ’s 2014 staff 
professional development award at the 
i-SITE Conference in Dunedin recently.

The award recognises Oamaru i-SITE’s 
commitment to investing in customer 
service training. The Oamaru office has 
the distinction of putting more staff 
through ServiceIQ training than any 
other New Zealand iSite, with 12 staff 
trained in the past three years. 

As part of its prize, Oamaru i-SITE 
Visitor Information Centre earns $800 of 

hotel’s garden. All these areas are being 
well utilised and enjoyed by conference 
delegates as locations for morning teas 
or outdoor dining.’

ServiceIQ management training. 
‘With its historic precinct, penguin 

watching, Steam Punk events, and 
Highway 1 location, Oamaru is a popular 
tourist destination,’ says ServiceIQ chief 
executive Dean Minchington.

‘New Zealanders by nature are both 
hosts and travellers, so it’s natural for us 
to welcome guests into our communities. 
i-SITEs that use ServiceIQ’s nationally-
recognised qualifications are supporting 
both their staff and their district’s 
tourism businesses.’

The historic buildings 
are part of the 
attraction of Oamaru Oamaru’s 

awardRotorua revamp

Club room at Millennium 
Hotel Rotorua

The historic Kate Sheppard House, on 
Clyde Road Ilam in Christchurch, will 
again be open for weddings, meetings 
and functions this season.

However in order to manage necessary 
repairs, the venue  will be closed for 
functions and garden tours from April 
2015.

Kate Sheppard House was opened 
as a private function venue in 2011, in 
response to the Canterbury earthquakes 
and to assist in urgently accommodating 
wedding couples who had their ceremony 
and reception venues closed due to 
earthquake damage.  

‘We are looking forward to welcoming 
the garden tours and private events 

this season’, says Kate Sheppard 
House proprietor Julia Burbury. ‘With 
a function marquee being set in the 
grounds from October, we will begin 
welcoming the first of many Christmas 
parties, receptions and corporate events.

‘We will look to revaluating the offering 
of the property as a function venue once 
we know the property repairs have been 
completed and the gardens returned to 
their current high standard.’

Historic house to close  for repairs 
after season

The George in Christchurch has appointed 
a new executive chef, Glen Cooper. Originally 
from Hawke’s Bay, he is currently the executive 
chef at the Belmond Grand Hotel Europe, in St 
Petersburg, Russia. He recently organised lunch for 
450 guests, with 22 courses all individually plated 
for the Crown Prince of Norway and entourage.

He has also had roles at InterContinental Hotel 
Wellington, Crowne Plaza Queenstown, the 
Fullerton Hotel in Singapore, and the five star 
Constance Halaveli Maldives.

Top chef returns
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Industry

Lycra, laughs and a touch 
of thoughtful reflection 
was thoroughly enjoyed 
by clients of Millennium 
Hotels and Resorts, invited 
to an exclusive showing of 
Mark Hadlow’s one man 
show, MAMIL, on Sunday in 
Wellington.

Millennium is a major 
sponsor for Hadlow’s show, 
currently performing at 
Wellington’s Prefab Hall and 
which slips a serious message 
about the risks of prostate 
cancer into a clever, brave 
and humorous show loosely 
based around ‘middle aged 
men in lycra’  (MAMIL).

About 130 guests were hosted to a late 
afternoon ‘High Tea” at the Copthorne 
Hotel Wellington, then returned to the 
hotel after Hadlow’s show for ‘Sunday 
roast sandwiches’ and drinks. General 

Lycra and laughs

 CALL NOW
0508 396 842

Everest Base Camp Trek? Yes we do!!
www.exotic holidays.co.nz  info@exoticholidays.co.nz

Photo-bombed by the star of the night. From left 
Martin Boland, Positively Wellington Tourism, Dean 

Bradley, Convention Management NZ;  Marleen 
Goedhart, Icon Conference and Event Management, 

and peeking in behind them actor Mark Hadlow 
sneaking a photo opportunity on the way to the 

stage to begin his acclaimed, one man show MAMIL

manager, Ken Orr, says the evening 
provided a good opportunity to bring 
people to the hotel and thank them for 
their business. ‘It’s also good to get our 
clients laughing,’ he adds.

Waiting in the post-show roast sandwich 
carvery queue, from left Raewyn Tse, 
Positively Wellington Venues and Michelle 
Kirkpatrick, Copthorne Hotel and Resort 
Solway Park Wairarapa

Relaxing post-show at the Copthorne 
Hotel Wellington from left Michele Weston, 
Millennium Hotel Rotorua; Alison Smith, 
Millennium Hotels and Resorts; Leonie 
Ashford, Tourism New Zealand.

A group from The Travel Brokers 
was invited by Air New Zealand’s 
broker representative, Elaine Patton 
to a morning with Air New Zealand, 
to view the mock up of the new 787-9 
Dreamliner. The team was impressed 
with the ‘look and feel’ of the interior. 

Brokers visit Dreamliner mock up

Right: Pam Hardley gets comfortable up as do Liz 
Pirie and Karen Stanbury, below right.
Meantime, Nicole Jorgenson tests the new 
Skycouch for size, below

A high powered business session 
over breakfast, sponsored by Business 
Events Australia (BEA), will kickstart 
this year’s Pacific Area Incentives and 
Conferences Expo (PAICE 2014).

The breakfast and the exhibition 
are being held at SKYCITY Auckland 
Convention Centre on November 19.

Chris Ingram, partnership manager 
New Zealand for BEA, says BEA is 
proud to extend its relationship with 
PAICE in 2014 to now include hosting 

Australia powers PAICE breakfast
this key event. More details on the 
format and content will be released 
soon.

PAICE director Stu Freeman says the 
breakfast, a first for the exhibition, will 
gve the day a start like it has never had 
before.

‘Because the session is onsite, all 
attendees will walk straight out of 
breakfast and on to the expo floor.’

Buyers can register here, to exhibit, 
register here
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‘The one time back-packer, when 
monied, is a very knowing tourist.’

PEARL’s PEARLER

Travel industry ‘fashionistas’ are 
invited to a ‘clothes swap’ for charity 
on Wednesday 24 September at 
Takapuna Rugby Club from 7-9pm. 

TRAVELinc Memo supports 
underprivileged children in Thailand 
through the Hands Across the Water 
(HATW) organisation founded by ex-
forensic policeman turned corporate 
speaker, Peter Baines. Baines led the 
international victim identification 
team after the 2004 Boxing Day 
tsunami and felt compelled to help 
the children who were left orphaned 
after this tragic event. HATW now 
has a number of facilities in Thailand 
looking after children in need.  

Corporate travel agent and 
incentive manager, Carol Spence 
from Realize Ltd and the Memo’s 
Trish Freeman will each be riding 
1600kms in Thailand in January 
to raise money for the kids and all 
proceeds from the clothes swap 
event will go directly to the children.

Carol Spence says the swap is a fantastic 
way to update your wardrobe with spring 
and summer approaching. 

‘What better way to part with your pre-
loved clothing, handbags, shoes, scarves 
and other accessories than by sharing a 
glass or two of wine and some laughs with 
like minded people? You can spring-clean 
your wardrobe and come home with some 
new outfits.’ 

The format for the evening is relatively 
simple, explains Trish Freeman. ‘Bring 

Refresh your wardrobe for charity

Takapuna 
Rugby Club 
Onewa Domain 
Akoranga Drive 

Northcote 

Shop til you Drop! 

Bring:  A bag of clothes you no longer love 

Swap:  them for items you’ll adore 

Share:  $25 entry fee – glass of bubbles on arrival 

Proceeds: 
https://sna.etapestry.com/fundraiser/HandsAcrosstheWater/COMB2015/individual.do?participationRef=24235.0.18493737 

along $25 and some clothes and coat 
hangers to hang them on the racks. We’ll 
have a glass of bubbly ready and mirrors 
and a changing room for people to try on 
their new treasures. 

‘There are no hard and fast rules except 
we do ask that people refrain from 
scratching and biting!

‘All are welcome to just turn up on the 
night, although we would appreciate 
RSVPs so that we have an idea of how 
many bottles of bubbly to order.’

RSVPs to trish@promag.co.nz

Emirates and Jetstar will expand 
their codeshare and frequent flyer 
relationship to 30 routes across the Asia 
Pacific region. From 26 October 2014, 
Emirates codeshare on Jetstar services 
will include Jetstar Airways services 
between Melbourne and Ayers Rock 
(Uluru), Christchurch to Wellington in 
New Zealand and three new destinations 
in Southeast Asia from Jetstar Asia’s hub 
in Singapore.

The new Jetstar Asia codeshare 
services from Singapore will connect 
Emirates passengers to Penang in 
Malaysia, Yangon in Myanmar and 
Medan in Indonesia. The additional 
destinations complement the current 25 
routes announced in February.

Effective immediately Skywards 
members can earn Skywards Miles 
when they book economy Starter Plus, 
economy Starter Max or Business Max 
fares on international routes with Jetstar 
Airways, Jetstar Asia, Jetstar Japan 
and Valuair, as well as domestic routes 
within Australia and New Zealand if they 

Emirates – Jetstar expand relationship

Treasure special

LAX to 8 Mexican destinations. It’s easy AS…

connect to an international flight.
Emirates customers travelling on 

Jetstar will enjoy a range of full service 
fare features such as food and beverage 
options and the same luggage allowance 
they would have on Emirates.

All Emirates’ passengers on Jetstar 
flights will receive boarding passes 
on check-in at their first international 
departure point for their connecting 
international service. Members 
must enter their Emirates Skywards 
membership number during the booking 
process and Skywards Miles will be 
awarded within two weeks of completing 
the journey.

Treasure Island, Fiji is offering a 
sharp deal for longer staying guests. 
Anyone booking and staying for four 
nights or more will receive 60% off their 
accommodation rates. Treasure Island 
is offering the deal for travel between 26 
October and 22 December.
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