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Promoting travel as a career through schools is one of five 
‘travel sector consultation priorities’ that was set out at the 
Travel Agents Association of New Zealand (TAANZ) annual 
general meeting this week.

‘We can do something about that,’ says TAANZ chief 
executive officer Andrew Olsen. ‘And one fun way to do it is 
on a particular day have travel agencies welcome a student 
into their businesses for a morning.’

Olsen says that the ‘open to students day’ is likely to 
happen next year.

He says there are strong initiatives around training, 
including embarking on a programme with the ITO 

ANZAC Day 2015 Gallipoli tours  SPACE STILL AVAILABLE 
            

  -           
11% commission    Ph: 09 524 7448 

www.gallipoli2015.co.nz       info@travcorp.co.nz 

(ServiceIQ) of industry supported apprenticeships.
What was not so positive was an approach in the 

past year to agents in an effort to address a perceived 
skills shortage in the industry.

‘We went out and asked who was having trouble in 
this area. We sent out 3500 emails asking for data 
and we got seven responses.’

Olsen says it is now up to the industry to be 
proactive and not rely on others to solve its issues.

‘We didn’t get on the skills shortage list, we were 
turned down at the applications stage. So this is 
about us doing what we need to do.’ For more on the 
TAANZ AGM see p13

National ‘in store day’ 
for students planned

At the TAANZ AGM at SKYCITY Grand Hotel on 
Wednesday – Andrew Barnard, APX; Matt Chappell, 
Sabre Pacific; Jeremy Shanahan and John Willson, 
both United Travel

CALL 0508 496 753
adventureworld.com
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New Zealand

The Top of the South Island regional 
tourism offices (RTOs) join together for 
the first time to present the best of the 
area’s trade ready product to inbound 
tour operators on Wednesday 15 October 
at The Heritage Hotel in Auckland.

Christchurch & Canterbury Tourism, 
Nelson Tasman Tourism, Tourism 
West Coast, Destination Marlborough, 
Destination Kaikoura and Hanmer/
Hurunui Tourism have teamed up to 
host the tradeshow. 

Nelson Tasman Tourism’s 
international marketing manager, Loren 
Heaphy, says it’s a step forward for the 
regions. 

‘Working collaboratively helps 

us create a bigger presence in the 
marketplace and showcases the 
fantastic products that visitors can 
experience in the Top of the South 
Island. We are lucky to have a number 
of iconic Kiwi experiences in the Top 
of the South and by working together 
we can help trade link these together 
in cohesive itineraries and raise the 
profile for us all.’ 

This is the first initiative in what the 
group hopes will be a longstanding 
collaboration, with future goals to 
create comprehensive itineraries, 
marketing collateral and cohesive trade 
presentations that each of the group 
can use offshore.

New Zealand will have three new 
Ramada hotels in 2015. 

The Ramada Suites Christchurch City, 
Ramada Hotel and Suites Remarkable 
Park in Queenstown, and Ramada 
Lakeside Resort and Spa continue 
Wyndham Hotel Group’s expansion of the 
brand throughout the South Pacific.

The 44 apartment Ramada Suites 
Christchurch City will be at 264-266 Tuam 
Street, Christchurch and will offer a mix of 
studios, one and two-bedroom apartments 
as well as an onsite cafe. The NZ$12.5 
million hotel is scheduled to open by early 
2015. 

Construction will also soon commence 
on Ramada Hotel and Suites Remarkable 
Park in Queenstown, a 54 apartment 
NZ$25 million development adjacent 
to the planned Remarkable Park’s 

multi-million dollar convention centre. 
Scheduled for completion in December 
2015, Ramada Hotel and Suites 
Remarkable Park will offer hotel rooms, 
studio, one and two-bedroom apartments. 
Facilities include a restaurant/café and 
gym. A key tenant has been secured for 
the café and the complex will include eight 
boutique retail stores.

A third development, Ramada Lakeside 
Resort and Spa Rotorua is also in early 
stages of development and is expected 
to open in December 2015. The NZ$18.5 
million development will be a mix of 68 
hotel rooms and one and two-bedroom 
apartments. It will feature a geothermal 
health spa, onsite restaurant and bar, 
swimming pool and conference facilities.

The developments have been announced 
following the signing of franchising 

Three new  
Ramadas for NZ 

agreements between Wyndham 
Hotel Group and Auckland based 
development company the Safari 
Group.

Recently, the hotel group announced 
the addition of Ramada Kooralbyn 
Resort in Queensland, Ramada Resort 
Shoal Bay in New South Wales, and 
Fiji’s first Ramada resort in Nadi Bay.

‘We see continued growth 
opportunities in New Zealand and 
we are actively working on a number 
of other projects throughout the 
country,’ says Barry Robinson, 
managing director of Wyndham Hotel 
Group in the South Pacific. 

The new properties join two existing 
Ramada hotels in New Zealand – 
in Paihia and Orewa. The Ramada 
network includes almost 830 hotels in 
approximately 50 countries.

Top roadshow for inbounders

Ramada Lakeside Resort and Spa Rotorua

Ramada Suites Christchurch City

Ramada Hotel and Suites 
Remarkable Park in 
Queenstown
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The Sunshine Coast’s strong tourism 
recovery has continued with the New 
Zealand market retaining its position as 
the region’s number one international 
source market at more than 59,000 
visitors for the year ended June 2014.

The destination’s International Visitor 
Survey data released this week showed 
the number of visitors from across the 
Tasman grew by 8.4% with an average 
length of stay of 9.2 nights.

Total international arrivals increased 
by 1.8%, overall visitor nights by 8%  and 
international visitor spend by 23.1% to 
$214.5 million compared 2012-13.

Sunshine Coast Destination Ltd (SCDL) 
CEO, Simon Ambrose, says that while 
the figures were impressive, information 
from Sunshine Coast operators 
suggests that the last six months have 
produced an even stronger recovery, far 
outperforming the corresponding six 
months in 2013.

‘It has been a tremendous start to the 
year for tourism in the Sunshine Coast, 

Australia

and our increased activity promoting the 
region in New Zealand during the past 12 
months is beginning to bear fruit,’ says 
Ambrose.

‘The pace of recovery has continued 
throughout the year, with strong 
performances in the leisure and business 
events sectors.’

A full calendar of major events, with 
sporting events such as last weekend’s 
Sunshine Coast Marathon and the up-
coming Ironman and Tri Multi Sports 
Festivals complemented by this month’s 
Noosa Jazz Festival, Real Food Festival, 
and HinterLand arts festival, has helped 
drive tourism to the region.

Ambrose sees more potential out of 
New Zealand with the seasonal Air New 
Zealand direct flight from Auckland into 
Sunshine Coast Airport.

‘We have just completed filming a new 
advertising campaign based around the 
region’s ‘Naturally refreshing’ theme, 
which will be released early next year in 
New Zealand,’ he says. 

Paddle boarding is just one of 
Sunshine Coast’s popular activites

NZ market star 
performer for 
Sunshine Coast

W Brisbane will open at the western 
end of the central business district, 
overlooking the Brisbane River, by 
2018.

It marks the re-entry of Starwood 
Hotels & Resort’s W brand to 
Australia and the Pacific region. 

The hotel is one of 15 W Hotels set 
to open in the Asia Pacific region 
before 2019, debuting in Beijing, 
Shanghai, Kuala Lumpur, Mumbai 

Accor and Action Hotels plc (Action) 
will develop what will be the largest ibis 
hotel in Australasia in a prime commercial 
location in central Brisbane.

The 368-room ibis Brisbane Elizabeth 
Street is scheduled to open in early 2016. 
The ibis located at 40 Elizabeth Street 
will be one of the most centrally located 
hotels in the CBD, adjoining the Myer 
Centre and Queen Street Mall and walking 
distance to government departments and 
the Brisbane Casino.

Accor and Action Hotels have been 
working together in economy hotels in 
Australia and the Middle East since 2006, 
and currently have five operating ibis 
hotels and a further three due to open by 
the end of 2016. 

In Australia, Action Hotels plc owns the 
ibis Glen Waverley hotel in Melbourne 
which opened in 2007.

Large ibis for  Brisbane

and Jakarta, among other Asian 
destinations.

W Brisbane will have 305 
guestrooms, including 25 suites 
and an Extreme Wow Suite – the 
W brand’s take on the traditional 
presidential suite. It will feature 
960sqm of meeting and event 
space, 24 hour business centre, 
indoor heated swimming pool and 
three restaurants and bars.

W set for Brisbane
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Airlines

Virgin Atlantic boss Craig Kreeger will 
tell delegates at World Travel Market 
(WTM) in London about plans for the 
airline’s future, as it marks 30 years in the 
business.

Founded by Sir Richard Branson in 
1984, the transatlantic carrier now has 
a fleet of 40 long-haul aircraft, flying 
six million passengers a year. But it has 
reached a pivotal moment in its history, 
having incurred heavy losses in recent 
years and seeing Delta Air Lines replace 
Singapore Airlines as a major shareholder.

Now it seeks to capitalise on its strong 
position at London’s Heathrow Airport, 
maximise the benefits of its tie-up with 
Delta and prepare for the arrival in 

VA boss on airline’s future

Delta Air Lines will launch new 
daily nonstop service from Salt 
Lake City International Airport to 
Benito Juarez International Airport 
in Mexico City, starting on 20 
December, 2014.

From 15 September passengers 
travelling on all Cathay Pacific flights will 
no longer be required to switch off certain 
portable electronic devices they carry 
onboard during take-off and landing. 

However, cellular communication 
devices such as mobile phones must be 
switched to ‘flight safe/airplane’ mode 
with the wifi and bluetooth functions 
disabled. Plugging devices into the 
aircraft’s utility electrical power supply 
outlets will not be permitted during 
takeoff and landing.

The new guidelines for extended usage 
refer to small electronic devices that are 
owned by the passengers and can be held 
in passengers’ hands or pockets.

Cathay stays switched on 

Fastest connection to Manchester 
FroM 08 DeceMber 2014 CLICK HEREGreat service. 

Great people. Great fares.

October of its new Boeing 787 Dreamliner 
long-haul aircraft.

Kreeger replaced Virgin veteran Steve 
Ridgway as chief executive in February 
2013, after a 27-year career at American 
Airlines.

He will participate in the third WTM 
airline seminar, on Wednesday 5 
November. Delegates are expected to be 
keen to hear how he is cutting costs at 
the airline, without affecting its famous 
customer care ethic and image.

Kreeger has been vocal about the 
industry’s lobbying efforts, Heathrow 
congestion and controversial policies such 
as Air Passenger Duty, so these topics will 
be on the agenda.

Finnair and the Norwegian crew 
management company OSM Aviation 
have signed an agreement on outsourcing 
of cabin services. In the first phase, 
OSM Aviation will provide cabin service 
for Finnair’s routes to Hong Kong and 
Singapore.

The cabin crew for these routes will 
be recruited to OSM Aviation’s bases in 
Asia. The parties intend to expand their 
cooperation in the future in both long-
haul and short-haul traffic.

Finnair outsources
cabin crew

Delta update

After setting up Air Tahiti Nui’s 
operations in New Zealand in 2000, 
Mark Hutchinson is moving to Tahiti 
to take up a new role with the airline as 
commercial and marketing director.

 He will finish up as TN’s manager 
Australia/New Zealand this week and 
will start the new role in Papeete on 
September 8.

‘I’m looking forward to the challenges 
ahead as our company embarks on a 
path of growth over the coming years,’ 
says Hutchinson who also thanked to 
the industry at large for the unqualified 
support and friendship all at Air Tahiti 
Nui have enjoyed during his tenure.

‘A special credit goes to our local 
team in NZ/AU – for a small team, 
they have achieved big things. And I’m 
sure it will continue with the naming 
of my replacement to be announced 
soon, he says.’From 1 September, the published 

baggage allowance will increase to 30kgs 
for Jet Airways fares issued in New 
Zealand for travel to India.  

This applies when 9W is the most 
significant carrier, advises World 
Aviation.

Baggage increase on 9W

Hutchinson heads 
to Tahiti

Oslo for Emirates

Finnair has released special early bird 
booking business and economy class 
return fares from Auckland to Finland 
and Europe.

The fares are on sale until 16 
November 2014 for departures 16 
January to 31 October 2015. The special 
fares are available from Auckland via 
Singapore or Hong Kong to Helsinki 
and 20 Finnish domestic destinations 
plus 31 European destinations served 
by Finnair. The published levels and 
conditions are displayed in GDSs. 
Alternatively contact Finnair’s New 
Zealand representative, Airline 
Marketing New Zealand.

Finnair early birds

Emirates expanded its Scandinavian 
reach on 3 September with the start of 
its daily non-stop service to Oslo.

Operated with a Boeing 777-300ER 
aircraft, it is the first international 
service to offer a first class product in 
Norway. 

All four daily Emirates flights from 
New Zealand (three from Auckland, 
and one from Christchurch) connect 
with flights to Oslo through Emirates’ 
hub in Dubai.
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Pacific

Fiji Airways has made changes to 
its onboard service, including a new 
signature dish designed by Fiji-based 
chef, Lance Seeto (pictured), for 
business class passengers. 

A rejuvenated inflight magazine, 
FijiTime includes inspirational 
destination stories and imagery, and 
the new Lomalagi inflight duty free 
shopping offers international as well as 
Fijian brands. 

 The Signature Dish meat choice is 
charred beef fillet with masala chai tea 

rub, herb buttered prawns with a side 
of sweet potato duchess, Fijian organic 
vegetables and tempered cardamom jus; 
the fish option is seared wild fish poached 
in coconut milk, herb buttered prawns, 
coriander and pineapple rice pilaf, Fijian 
organic vegetables and red papaya curry 
sauce. There is also a vegetarian version of 
the signature dish.

The business class restaurant-style 
catering concept also offers new menu and 
service elements, like the Yadra Vinaka 
(good morning) sleeper service, an hors 

Outrigger on the Lagoon Fiji has 
launched a community tourism initiative 
involving the building of a large bure or 
traditional meeting hall at Conua School in 
the Sigatoka Valley. 

The project will enable guests to 
volunteer their time over one or two days 
during their holiday to assist the resort’s 
engineering team with all aspects of the 
construction phase from basic labour work 
to more skilled trades.

It will commence on 1 October 2014 and 
when completed will be the centrepiece 
of the village and have the capacity 
to accommodate over 100 people for 
both school and village meetings and 
community events. 

The project, estimated to cost 
approximately F$100,000, is being driven 
by the chairman of the Coral Coast Hotels 
Association and Outrigger Resorts area 
general manager, Peter Hopgood. 

 He anticipates construction will take 12 
to 18 months and be undertaken with the 
assistance and support of guests staying at 
the resort. ‘When guests participate in the 

project, they will have the opportunity to 
immerse themselves in the Fiji community 
by assisting with building this bure.

 ‘They will also have time to interact with 
the local school children, share a bowl of 
kava with the local villagers and complete 
the day with a visit to one of Fiji’s most 
prestigious cultural sites, Tavuni Hill Fort,’ 
he says.

Guests to join in building project

Artist’s impression of the large bure being 
built at Conua School in Sigatoka Valley

Lance Seeto

Aircalin’s new plane in Auckland soon
The new Aircalin A320-

200, sporting the airline’s 
latest livery, will make its first 
visit to Auckland on Sunday 
7 September and then every 
Sunday until Aircalin’s new 
thrice-weekly schedule begins 
on 26 October. At that time 
the new aircraft will become a 
regular visitor, operating each 
of the three Aircalin flights 
(Sunday, Tuesday and Friday).

The aircraft offers new technological 
features, particularly in terms of 
passenger service (inflight entertainment 
system accessed via the aircraft’s wifi 
network using Aircalin PLAYER). 
Passengers can access movies, TV series 
and music from their tablet, smartphone 
or laptop (Mac/PC).

Before the flight, passengers need to 
download Aircalin PLAYER from App 
storeSM, Google play® on their smart 
phone or tablet or configure their PC or 

Mac laptop with Microsoft Silverlight®. 
They activate the application by 
it opening for the first time, make 
sure batteries are charged and take 
headphones.

On board, passengers connect their 
device to the internal wifi of the aircraft 
to enjoy the in-flight  entertainment. 

The new A320 has158 seats, configured 
150 economy, eight Hibiscus (business) 
and will serve Auckland/Melbourne/
Sydney/Brisbane.

d’oeuvre service, and an ‘a la carte’ 
dining option for premium travellers. 
A signature welcome cocktail and 
mocktail designed to reflect a Fijian 
sunset has also been introduced in 
partnership with Fiji Rum. 

Fiji Airways enhancements
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Africa

Wilderness Safaris has released a 
selection of Botswana and Namibia 
specials valid for travel to the end of 
November 2014, to celebrate the opening 
of Gomoti Tented Camp in the Okavango 
Delta.

These guided journeys offer access to 
remote, pristine areas and incredible 
wildlife. Clients can save $1,200 per 

person on the popular 11 day Great 
Wilderness Journey, and there is no 
single supplement.

The experience takes in Victoria 
Falls, and Botswana’s scenic northern 
areas: from the blue-green wetlands of 
the Okavango Delta to the diverse and 
wildlife-rich Linyanti and Chobe River 
systems.

Accommodation is in a combination 
of Wilderness Safaris camps and 
fully serviced camping, all in private 
concession areas.

Valid on new bookings only, departures 
require a minimum of two full paying 
guests to run; subject to availability. 

Contact World Journeys 0800 117 311 
or info@worldjourneys.co.nz

Wilderness Safaris specials

World Journeys has a number of 
offers on Robin Pope Safaris in Zambia. 
These include savings on stays of seven 
or more nights at any combination 
of properties; no single supplement; 
and the second child (under 16 years) 
goes free (park costs and levies 
payable).  Two special Christmas 
offers to celebrate Zambia’s 50th year 
of independence are a three night 
Victoria Falls Exploration from $1,178 
per person (valid to 11 Jan 2015); and 
a seven night Victoria Falls & South 
Luangwa package from $3,590 per 
person (valid 19 December – 11 January 
2015). Or check out World Journeys’ 

11 day Ultimate Zambia or eight day 
Robin Pope Luangwa National Park 
packages which both feature Robin 
Pope Safaris.  

Founded in 1986, Robin Pope offers 
exclusive bush camps sleeping no more 
than 12. All are based in protected land 
which is home to an impressive array of 
wildlife. info@worldjourneys.co.nz

Robin Pope Safaris Walking safari with giraffe

Over 120 European destinations ... now that’s Wunderbar!

Europe

Grimaldi Lines and Eurail are offering 
Eurail Pass travellers improved discounts 
on ferry crossings between Spain, Greece, 
Sicily and Sardinia. 

From September 1, 2014 Eurail’s 
benefit partner Grimaldi Lines offers 
a 20% discount on ferry crossings and 
a 10% discount on accommodation 
supplements such as Pullman seats, 
berths and cabins to Eurail Pass 
travellers who purchase a Eurail Pass on 
or after this date. 

Discounts apply to standard as well as 
special fares such as advanced booking 
offers and are also applicable in the 
off-season, providing a savings of 40% 
when booking ship passages between 

Eurail - Grimaldi discounts

Early savings on  Turkey tours
The Innovative Travel Co has launched 

early booking savings for a range of its 
Turkey tours, including boutique small 
group options. 

Best selling superior first class Glories 
of Turkey provides a 14 day tour of the 
key highlights ex Istanbul and is now 
priced at $2265 for the first person and 
$1595 for the second, representing a 
saving of almost $700 per couple.

Along with the 10 day Classical 
Turkey and 14 day Marvellous Turkey 
there are three boutique small group 
options. These include the 12 day 
Authentic Turkey offering a relaxed 
style with historical boutique and cave 
hotels currently priced from $2665 for 

September 15 and December 21, 2014. 
Eurail Pass travellers can make 

reservations and redeem these special 
discounts via Grimaldi’s contact centers 
and at its points of sale in Italy and 
Spain. Visit www.grimaldi-lines.com. 

App
In addition, Eurail travelers can find 

detailed information about Grimaldi 
Lines discounts on the Rail Planner 
App - free and off-line available from the 
App Store or Google Play. It provides 
information, such as a complete list 
of Eurail Pass benefits by country, a 
European railway timetable and more. 

Further details at http://www.
eurailgroup.org/railplanner

the first person and on $1950 for the 
second person with a maximum size 
of 22 people. All tours are guaranteed 
to depart with a minimum of two 
passengers.  Prices are valid when 
booked and paid in full by 31 October 
2014. http://www.innovativetravel.
co.nz/current_specials

Gomoti Tented Camp Lounge

Ephesus - Library of Celsus

tRAvelinc Memo 05 September 2014   6

http://www.lufthansa.com/nz/en/Homepage?WT.srch=1&WT.mc_id=SEABRAND_NZ_en
http://www.eurailgroup.org/railplanner
mailto:info@worldjourneys.co.nz?subject=Enquiry via TRAVELinc Memo
mailto:info@worldjourneys.co.nz?subject=Enquiry via TRAVELinc Memo
http://www.grimaldi-lines.com
http://www.innovativetravel.co.nz/curent_specials


New Zealand

14 Days free parking  •  24-Hr free airport shuttles  •  Award winning dining  •  Lounge bar blackboard specials  •  Dedicated kid’s play areas  •  Free WiFi

Guest Delighters at Jet Park Hotel - Our ‘best little extras’      FIND OUT MORE

A new single visa that can be used by 
fans visiting Australia and New Zealand 
for the 2015 Cricket World Cup will be 
a boost for the tourism industry, the 
Tourism Industry Association New 
Zealand (TIA) says.

Between 26 January and 5 April 2015, 
New Zealand will grant a visitor visa on 
arrival to all visitors who already hold an 
acceptable Australian visa.

TIA chief executive Chris Roberts 
says this week’s confirmation of the 
single visa supports recent progress by 
Immigration New Zealand to streamline 
the visa processes for travellers, 
including the recently announced 
availability of online applications for 
student and working holiday visas.

TIA’s policy and research manager 
Simon Wallace says the new visa 
arrangement will make the process 
simpler and cheaper and encourage 
more visitors to travel between the 
two countries for the duration of the 
tournament.  

The Cricket World Cup is being held 
over February and March next year. It 
will involve 14 teams playing matches 
in both Australia and New Zealand.  

‘Visitors from cricket nations such as 
India and Pakistan will be able to apply 
for one visa for both Australia and New 
Zealand, saving time and money and 

streamlining the whole experience, says 
Wallace.

The arrangement will also allow for 
people already in Australia on most 
permanent or temporary visa types 
to come to New Zealand. By way of 
example, Indian students studying 
in Australia will be able to use their 
existing Australian visa to come to New 
Zealand. 

TIA, along with its counterpart in 
Australia, the Tourism and Transport 
Forum (TTF), has been lobbying 
both the Australian and New Zealand 
governments for some time on the 
benefits of a single visa for the event.

Improving the border experience 
for international visitors, including 
visa facilitation, is one of the key 
actions identified in Tourism 2025 to 
help increase the tourism industry’s 
contribution to New Zealand’s economy.

TIA has also highlighted the 
importance of reducing barriers to travel 
to New Zealand in the 2014 Tourism 
Election Manifesto.

The common visa was signalled by 
Prime Ministers Tony Abbott and John 
Key in March this year. 

Further information on the single visa 
arrangement is available at  
www.immi.gov.au/News/Pages/Trans-
Tasman-Visa.aspx

The latest Hotels.com® Hotel Price 
Index™ (HPI) reveals the average price of 
a hotel room in New Zealand increased by 
seven percent to $157 per night in the first 
six months of 2014 compared with same 
period in 2013. This rise was above the 
global increase of four percent. 

The healthy increase in hotel prices 
comes off the back of a 5.9% increase in 
visitor numbers to New Zealand since 
last year, breaking a 12-month hotel price 
slump following the knock-on effect of the 
natural disasters that took place between 
2011 and 2012.

Ninety-eight percent of Kiwi 
destinations included in the HPI report 
saw an increase in price, with New 

NZ hotel prices: strong rebound
Plymouth being the biggest riser (13%) 
taking the average hotel price to $140. 
Paihia came in at second place (11%) 
increasing to $160. Queenstown, Franz 
Josef Glacier and Dunedin were the third 
largest risers (10%), with average room 
rates moving to $199, $163 and $153 
respectively.

Almost all major cities registered a 
healthy growth, with both Auckland 
and Wellington’s hotel prices increasing 
by seven percent and four percent 
respectively to $148 per night each. Hotel 
prices in Christchurch remained the same 
at $163 a night. 

Hamilton and Invercargill, were the only 
destinations to experience a decrease.

Heather Cornish has joined the 
Conventions & Incentives New Zealand 
team on a permanent basis, as events 
and marketing director. Cornish was 
previously consulting to CINZ, working 
on key marketing projects including the 
2015 CINZ Planner production, website 
review, communication strategy and 
brand identity. 

With Jeanette Stanton leaving CINZ 
in November, Cornish will take over 
the project management of the annual 
MEETINGS exhibition and the CINZ 
Conference in 2015. 

She is well known to the industry, 
having previously worked at Air New 

Appointment at CINZ
Zealand and 
also Tourism 
New Zealand 
as regional 
manager 
Australia. 

Most recently 
she has been 
involved in 
the hospitality 
sector 
with Inter-
Continental 
Hotels Group 
across Asia Pacific, in both global 
branding and operational roles. 

Heathr Cornish

NZ - Aus single visa promises 
good innings 
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New Zealand 

For the first time in 25 years the annual 
shearing season at Mt Nicholas High 
Country Farm is open to visitors courtesy 
of tourism operator Southern Discoveries, 
the only company with boat access to the 
station.

Once a year 29,000 merino sheep are 
mustered down from the surrounding 
hills and mountains for the shearing 
season. The family owned Mt Nicholas 
supplies wool to Icebreaker clothing 
company.

 A team of shearers and wool handlers 
arrived at the station late last week for 
30 solid days of shearing. Spread over 
seven weeks, to allow for mustering and 
bad weather, six shearers will shear about 
1,200 sheep per day - about 200 each. 
By the end of shearing the gang will have 
clipped over 115,000kg of wool and made 

over 600 bales.
From now until mid-October, Southern 

Discoveries will run two trips daily from 
St Omer Wharf in Queenstown specially to 
view the shearing activity. An experienced 
farm guide will show visitors through 
the shearing process and explain all the 
different jobs that are going on around the 
shed.

The spring shearing season leads into 
the company’s busy summer season, 
when four departures a day will run to 
Mt Nicholas for either a Mt Nicholas 
Farm Experience or 4WD Wilderness 
Experience.

Both trips run for three hours 45 
minutes, include a traditional morning 
or afternoon tea and a sightseeing 
cruise across Lake Wakatipu on Spirit of 
Queenstown.

Shearing  
experience in 
Queenstown

ServiceIQ will spend the next two 
months visiting selected businesses in 
15 locations in the North Island in a 
black and gold campervan. The journey 
started in New Plymouth on Wednesday 
with a focus on raising awareness of the 
importance of visitor experience among 
tourism businesses.

 ‘These days, a few bad reviews on 
social media can spread like wildfire, 
and the established wisdom that 
reputations are hard to build but easy to 
destroy has never been truer,’ says Dean 
Minchington, CEO of ServiceIQ. As 
one of the country’s big three industry 
training organisations, and responsible 
for the service sectors, together worth 
$36 billion (about 18%) of New Zealands 
GDP, ServiceIQ on Tour aims to also 
connect with other service sectors. 

‘It’s the entire package that matters,’ 
says Minchington. ‘You might have a 
great day kayaking only to have it ruined 

within minutes by bad service or poor 
standards where you dine, spend the 
night, or shop for supplies or gifts. 

‘We’ll call into some of the towns 
and cities that have helped build 
New Zealand’s  reputation as a small 
country that can offer a big experience, 
reminding everyone that it’s people that 
matter. Staff need the right attitude, but 
also the skills and knowledge to deliver 
an experience that is unforgettable for 
the right reasons.’

ServiceIQ has developed a new 
on-job visitor experience upskilling 
programme. ‘We’ll work with businesses 
to help them fill skills gaps their 
people might have, and give them new 
knowledge,’ says Minchington. ‘Every 
person completing the ‘BusinessIQ: Skill 
staff in visitor experience’ programme 
has their skills nationally recognised 
with the award of a New Zealand 
Certificate in Tourism.’ 

Service IQ is visiting North island service 
industries over the next two months

ServiceIQ on the road
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Cruising Magnifica - outside cabin 
with balcony

Cruise Week Success
We have been overwhelmed by the 

feedback received to date for Cruise Week. 
The dedicated Cruise Week features in the 
Sunday Star Times over the last two weekends 
have been well received, with CLIA Accredited 
retailers excited at the increased level of cruise 
inquiry so far this week.

Linda Halliday, General Manager Cruise 
at House of Travel said “the build-up in 
consumer press together with promotional 
activity by our stores combined to drive a 
huge spike in enquiries and bookings from 
day 1. Our expectations are the week will 
produce  strong percentage growth over the 
same week last year.”

Jacqueline Unsworth, Cruise Marketing 
Manager at United/HWT said “Calls to our 
cruise department on Monday went through 
the roof – it was all hands on deck to handle 
the enquiry level. Having embraced Cruise 
Week on a much larger scale this year we 
have seen excellent sales coming through”.

And from some CLIA Member Cruise 
Lines....... Stuart Allison, Regional VP from 
Princess Cruises told me “the general 
awareness amongst the trade has been better 
than ever” and that “Monday was one of our 
biggest booking days on record.”

Jennifer Vanderkreek, Regional VP for Carnival 
Cruise Lines added “Cruise Week is consistently 
one of our best performing weeks of the year. 
In the first two days of this week, our sales are 
up significantly week over week”. 

Gavin Smith, Regional VP for Royal 
Caribbean, Celebrity & Azamara summed up 
Cruise Week as a boom for business: “ Booking 
demand starting on 
Sunday morning has 
exceeded expectations.
We are going to have 
one of our best trading 
weeks on record.”

FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT 
JARDINE, CLIA GENERAL MANAGER

January and 31 March 2015. 
The bonus commission is only available 

for bookings made by 31 October 2014. 
Passengers on these voyages take in the 

Uniworld Boutique River Cruises 
newest addition to its collection of 
boutique river cruises and tours—India’s 
Golden Triangle & the Sacred Ganges 
from New Delhi to Kolkata— is set to 
debut in January 2016.

The 12-night itinerary includes seven 
nights onboard the new all-suite Ganges 
Voyager II. For the land portion of the 
itinerary, accommodation is at the Oberoi 
Hotels and Resorts Collection, including 
The Oberoi, New Delhi; The Oberoi 
Amarvilas, Agra; and The Oberoi Rajvilas, 
Jaipur.  

The new Ganges Voyager II has a 
maximum capacity of 56 guests. 

Uniworld’s new itinerary presents a 

Cruising the Ganges in style

Mushing the dog sled team 
with Hurtigruten

Discover the World Cruising and 
Hurtigruten is offering 15% commission 
for Hurtigruten Classic Norway Voyages 
North or South departing between 1 

Extra commission 
with Hurtigruten

spectacular Northern Lights, have a 
chance to mush their own dog sled team, 
drive a snowmobile, dine on fresh king 
crab, and cruise along the sensational 
Norway coastline.

Bookings made by 30 September 2014 
save clients up to 25% off the voyage 
fare as well as earning agents 15% 
commission with Hurtigruten’s early 
booking savings. Additionally, CLIA 
member agents can save their clients up 
to 30% of the voyage fare during Cruise 
Week and also earn 15% commission.

Discover the World Cruising also offers 
a wide selection of adventures that can be 
added pre/post any of the Classic Norway 
Voyages. 

For bookings, brochures or more 
information, please contact Discover the 
World Cruising on 09 623 4293 or email 
reservations@discovertheworld.com.au.

broad spectrum of travel experiences: 
Delhi, the Taj Mahal, the bazaars, 
fortresses, and palaces of Rajasthan’s 
Pink City of Jaipur; Mother Teresa’s 
tomb and former home in Kolkata; an 
enormous Vedic temple in Mayapur; 
garden-tombs and mosques, colonial-era 
buildings, and monuments; and fully-
hosted excursions to five UNESCO World 
Heritage Sites—Delhi’s Red Fort and 
Humayun’s Tomb, Agra’s Taj Mahal and 
Agra Fort, and Jaipur’s Jantar Mantar. 
While sailing the Ganges, guests will be 
treated to villages inaccessible by road, 
as well as to encounters with a variety of 
wildlife, including freshwater dolphins.

Uniworld will offer an optional 

extension to Varanasi, revered as the 
holiest spot on India’s holiest river, 
as well as one of the world’s oldest 
continuously inhabited cities. The two-
night extension includes a city tour, a 
scenic boat ride to observe a Ganga Aarti 
fire ceremony at sunset, and a private 
boat ride along the river at sunrise.

Uniworld’s new India programme will 
be open to book from New Zealand early  
in 2015.

A Viceroy Suite on the Ganges 
Voyager II
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Cruising

Cruise tourism injected A$34 
million dollars into the Pacific island 
nation of Vanuatu last year, equal to 
nearly 10% of the country’s exports, 
according to a new study. 

The study, jointly funded by cruise 
company Carnival Australia, the 
Australian Government, and World 
Bank Group member IFC, also found 
that the cruise industry is estimated to 
provide more than 3,000 employment 
opportunities in Vanuatu. 

According to the Assessment of the 
Economic Impact of Cruise Tourism 
in Vanuatu, each cruise ship arriving 
in Vanuatu brings A$257,000 

38 night voyage including flights from 
$14219 per person, share twin

Cruise  
on all  

3 ships

Cruise  
on all  

3 ships

Cruise  
on all  

3 ships

Call GO Cruising for more details
Phone: 09 914 4675

Cruises worth  
A$52m to Vanuatu

worth of direct benefits to a range 
of businesses and organisations. In 
addition, cruise activity brought an 
estimated $18 million to business 
and individuals that work with 
firms directly supplying the cruise 
industry.

Port Vila receives 85% of all 
passenger spend in Vanuatu (and 
80% of all spend).

Cruise arrivals to Vanuatu have 
grown by about 15% annually for 
the past 10 years. Last year 240,000 
cruise tourists visited Vanuatu and 
two thirds of the country’s visitors 
now arrive by cruise ship.

Cruise Lines International Association 
(CLIA) Australasia has partnered with 
the South Pacific Tourism Organisation 
(SPTO) to promote the sustainable 
growth of cruise tourism in the region.

Announced during the United Nations 
Small Islands Developing States meeting 
in Samoa this week, the partnership 
will enable South Pacific nations to 
better understand the cruise industry 
and address practical issues such as 
the facilities and services that cruise 
lines require, according to SPTO chief 
executive Ilisoni Mr Vuidreketi.

The South Pacific is the most popular 
cruise destination for Australian and 
New Zealand cruisers, with CLIA 

CLIA partners with SPTO
statistics showing almost 350,000 
holidaymakers from the two nations 
enjoying cruises to the region last year.

Vuidreketi says the new partnership 
would also enable both organisations 
to combine their resources, networks 
and experience to create an important 
leadership forum in the region.

‘The projects implemented through 
this partnership will aim to serve the 
interests of both the SPTO member 
nations and the cruise lines,’ he says.

‘Specifically, it will create a platform of 
information and insights for developing 
a coordinated and collaborative strategic 
plan for cruise tourism in the Pacific.’

CLIA Australasia executive director 
Neil Linwood said the partnership 
recognised the importance of 
sustainable cruise tourism in the  
South Pacific.

Linwood says this was underlined this 
week by the release of a report which 

*Conditions apply

Swan Hellenic is represented in New Zealand by Discover the World

2nd Passenger Cruises FREE* 

on select 2015 
Swan Hellenic Voyages 

Book by 30 Sep ‘14

Click here to learn more

showed that cruise tourism injected 
A$34 million into the Vanuatu economy 
last year and brought a further A$18 
million in indirect economic benefits. 
(See box story) 

Island Escape has combined 
its Vanuatu Cruises with hotels, 
resorts and transfers to provide 
a comprehensive Vanuatu Cruise 
Package. Agents and clients need to 
add airfares only.

The packages start on a Sunday 
and have been tailored to match 
New Zealand and Australia 
flights into and out of Vanuatu. 

The company can also arrange 
additional nights if clients wish to 
further extend their stays.

Island Escape is offering seven 
night Secrets of Vanuatu and 12 
night Spirit of Vanuatu packages.

Book before 30 November 
2014 and save $1000 per couple, 
with Island Escape’s early bird 
promotion.

Island Passage Vanuatu packages
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Late breaks

InterContinental Hotel Wellington 
this morning opened its transformed 
lobby, lounge bar and restaurant, the 
penultimate stage of the property’s 
current multi-million dollar 
refurbishment.  

Guests entering through a new, 
traditional hotel-style revolving door are 
greeted by grand lighting features and 
massive fireplace, a seated concierge 
desk, new reception area and a white 
lit lobby lounge bar that features one of 
the most extensive drinks menus in the 
country. Gold leaf-like ceiling panels, 
white décor and a blend of leather, 
timber and white marble-like stone 
furniture complete a shiny yet textured 
ambience. 

The new look Chameleon Restaurant is 
divided into cosy nooks with banquettes 
and is now separated from the lobby 
bar. Chameleon’s new menu, designed 
by executive chef, Ed Weicherding, 
and chef de cuisine, Paul Limmacher, 
focuses on smaller plates each with 

Transformation 
revealed

specific flavours that highlight the 
‘hero’ of the dish, for example prime 
aged beef, Canterbury lamb or Akaroa 
salmon. With the transformation of the 
Club InterContinental Lounge, creation 
of new Club InterContinental guest 
rooms and a newly-defined deluxe guest 
room category also completed, the final 
refurbishment stage will now attend to 
the hotel’s level one meeting spaces.  

Sell TNQ provides an exclusive opportunity for qualified event and

incentive planners to visit the Cairns & Great Barrier region andReef

experience first hand our ability to host successful business event- s.

This year's program will be hosted 7 - 10

November in followed by anCairns,

optional post-touring program visiting

Palm Cove and sPort Dougla

10 - 12 November.

Don't miss this opportunity to visit

one of Australia's leading

conference and events

destinations and meet with the

region's premier business events

operators!

Sell TNQ 2014
Apply now to join the Business Events Cairns

& Great Barrier Reef annual famil.

APPLY NOW

MORE INFO

Applications close

September 19
Business Events

A design impression of the new 
InterContinental Hotel Wellington 

lobby that opens today.

Melissa Bannister is South Island 
sales manager with Trafalgar. She 
comes from Princess Cruises and will 
be based in Christchurch after having 
recently returned from the Trafalgar 
global meeting in Istanbul, Turkey. 
With a territory from Wellington to 
Invercargill, Melissa will be hitting the 
road shortly to share the 2015 Trafalgar 
product range.

New with Trafalgar
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Late breaks

NTIA
When 600 people dress to kill and you get 

a room that looked that good you can’t really 
get it too wrong. Right? Wrong. NTIA reaches 
back a year and culminates in a dazzling 
evening with significant planning that occurs 
for both the event and the judging. Much 
has been said of the night, but let’s pay 
some tribute to all winners and finalists. This 
is a tough gig, the categories were closely 
contested and we expect will continue to be 
so. Well done Winners. 

There will be a few tweaks for 2015 to 
the categories, nomination procedures and 
sponsorship arrangements but before we get 
too far into the next event I hope everyone 
had a great time, enjoyed celebrating with 
new and old friends and will make this an 
annual calendar event.

TAANZ TALK
BY CEO ANDREW OLSEN

TAANZ AGM
We thought we had the support and the 

numbers but on some things you just have to 
let the membership voting procedure do its 
work. TAANZ members all agree in principal 
that improving the level of qualifications and 
accreditation is the right thing to do. The pace 
of change appears to the debatable area and 
that’s fine. We can’t drag our members into 
something that they don’t want to do but 
we’ll be counting today and into the future on 
continued support for the lifting of standards 
and professionalism in the travel agency 
industry. 

The membership got together afterwards 
and there was some lively debate about  
standards. The AGM is an important part of 
TAANZ calendar year and we’d like to see 
more members participate in the future. 

Air New Zealand Holidays recently hosted a group of 11 agents travel on a USA 
famil. They travelled to San Francisco, Lake Tahoe, Napa Valley, Anaheim and Los 
Angeles, even finding time for a Disneyland and Universal Studios visit.

Men at back left: Virgil Nickel; Henderson Holiday Store and Michael Denning-Kemp; Hamilton Holiday Store
Standing: Safia Buksh, Manukau Holidays Store; Felina Wright, Air New Zeland Holidays; Lily Hym (in green), 
Christchurch Holiday Store; Elaine Casey, Air NZ Holidays Broker; Sue Holmes, Tauranga Holiday Store; 
Fereshteh Kasravi, Contact Centre; Gina Teariki, Contact Centre (back) and Catherine Noble; Rotorua Holiday 
Store. Front: Serena Martin, Ponsonby Holiday Store; and Anna-Maria Fradelakis, Wellington Holiday Store.

Air NZ Holidays famil to USA

Changi Airport Group (CAG) has 
provided additional details of landing 
fee rebates for long-haul flights and 
incentives for airlines to grow transfer 
traffic through Changi Airport. This 
follows its announcement of the 
Growth and Assistance Incentive 
(GAIN) programme in June. 

The measures, designed to strengthen 
the Singapore air hub, would amount 
to as much as S$50 million over the 
next 19 months for airlines operating at 
Changi Airport. 

To support long-haul services, CAG 
will offer airlines a 50% rebate on 
landing fees for all non-stop long-haul 
passenger flights1 from 1 September 
2014 to 31 March 2016. 

And in a ‘Gateway Incentive ‘ all 
airlines operating at Changi Airport 
will receive a S$10 incentive for every 
incremental departing transit/transfer 
passenger handled. The 18-month 
scheme is effective 1 October 2014 and 
will also include passengers carried by 
foreign airlines interlining at Changi.

Along with the Gateway Incentive, 
CAG is also extending the Changi 
Transit Programme until 31 March 
2015 to promote the airport as a 
transfer hub. Passengers travelling on 
Singapore Airlines or SilkAir flights 
can continue to redeem up to S$40 in 
Changi Dollar Vouchers for use during 
their time at the airport. 

Changi  
rebates and 
passenger 
vouchers

Exotic Holidays reports strong 
interest in its Great India incentive.

‘It is wonderful to see the huge 
interest in our India promotion,’ says 
owner – operator Rahul Sharma. 

The top 10 agents who sell Exotic 
2015, new bookings only up until 30 
November, qualify for the reward.

Sharma emphasises that the 
incentive trip includes all flights and 

Great India incentive
taxes. ‘It is absolutely free for the top 
10 – because it’s an incentive,’ Sharma 
says.

The trip’s highlights will include 
some amazing temple architecture 
in Madurai, a tea plantation visit in 
Munnar, wildlife in Periyar, a boat 
cruise on Kerala backwaters and much 
more.

info@exoticholidays.co.nz
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Cultural encounters and beach breaks in Sri Lanka? Yes we do!!
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‘Ineffectual politicians are elected by 
good citizens who decide their vote 
doesn’t count.’

PEARL’s PEARLER

SKAL gets SOUL
SKAL Auckland had a temporary 

diversion from its lunch time meetings 
last night and instead held a cocktail 
function at SOUL Bar on the Viaduct. 
Sponsored by TRAVELinc Memo / 
TRAVELinc Magazine, the night attracted 
about 30 SKAL members and guests.

David Nagel and Kane Towns,  
Air New Zealand Holiday Store Milford

A proposed rule change to increase 
the ratio of consultants with recognised 
qualifications in branch travel office 
locations was rejected at the Travel Agents 
Association of New Zealand (TAANZ) 
annual general meeting on Wednesday.

Including proxies the vote for the notice 
of motion was 88 for and 85 against. The 
requirement for a rule change is 75% in 
favour, meaning the motion failed. 

However, even those voting against the 
proposal made it clear they supported the 
intent of the change – they just wanted 
more time. An amendment is now likely to 
be put to postal vote (or an extra general 
meeting) that members be compliant with 
new requirements by the time of the 2016 
AGM (as opposed to the 2015 AGM in the 
original proposal).

If and when it is eventually passed the 
rule change will mean that for an agency 
with two travel consultants, both must 
be qualified. For an agency with three 
travel consultants, two in three must be 
qualified, then three in four, three in five 

At the TAANZ AGM on Wednesday… TAANZ 
board member Mark Abbot, president Peter 

Barlow; chief executive officer Andrew Olsen

Rule change flounders on a matter of time

and four in six. For an agency of seven or 
more travel consultants, the higher of four 
or 60% must be qualified.

A document distributed at the AGM 
in relation to the notices of motion said 
the TAANZ Board supports the proposal 
that the level of TAANZ recognised 
qualification accreditation for members be 
raised from one in five.

‘Current accreditation levels indicate 
that all members meet the requirements 
and as many as 60% meet a three in  
five standard.

‘The Board and the membership are in 
general agreement that the industry aspire 
to lift standards and professionalism. 
Industry training mechanisms are now in 
place to accommodate this. The Board is 
also cognisant that the pace of compliance 
be reasonable and achievable.’

The Tour Company has a limited 
number of tickets for ‘Gold seating’ 
at the Andrea Bocelli concert at the 
Vector Arena Auckland on the evening 
of Thursday 11 September are selling 
for $258 each.  

Contact:  peter@travcorp.co.nz

Bocelli tickets

SKAL Auckland secretary Margo 
Tamati and president Gaye Wood

Chris Jones, Discover the World; 
Mark Reeder, World Aviation

Air Tahiti Nui’s Mark Hutchinson with SKAL 
guests Linley Hutchinson and Margot Leigh

Paul and Swee McGowan; 
Stunning Makeovers

Julie Lewisham, SKI Travel, 
Denise Schitko, AUT
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