
BRING HOME A

BLACK PEARL
when you participate in the 
2014 French Travel Workshop

Friday 5th Sept
10 am - 1 pm PULLMAN AUCKLAND

Registration: www.franceworkshop.co.nz
Any enquiry, call Sophie at +61 2 9231 5243

E-mail: trade.au@atout-france.fr

Hear from more than
50 exhibitors from France and French Polynesia and

WIN  A  TR IP  FOR 2  TO TAHIT I *

(free circulation between booths)

(entry details at the Tahiti seminar at 12.30pm)

TAHITIAN

YOUR MEMO 
INSIDE

http://www.franceworkshop.co.nz/
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The TAANZ National Travel Industry Awards (NTIA) look 
set to be ‘institutionalised on the calendar’ after a successful 
inaugural event at The Pullman Auckland on Saturday night 
(30 August).

Travel Agents Association of New Zealand chief executive 
officer, Andrew Olsen, says he is meeting the TAANZ Board 
on Wednesday but expects that a prospectus for the 2015 
awards may be out by the end of this year.

‘We are already getting people say they want to sign up for 
sponsorship in 2015 and ready to commit.’

He says the feedback from the event was overwhelmingly 
positive. ‘Suppliers, including the national carrier (Air New 
Zealand) have indicated that this was clearly good for the 
industry.’

One negative on the night, noted by many, was that some 
of the audience tended to keep the chat up during award 
presentations and speeches. It is something acknowledged 
by Olsen.

‘I think this year there was a certain rowdiness attached to 
the event. We might like to redefine that a bit.’

Although nothing has been finalised, the 2015 event is 
likely to be at a similar time of year.

See pictures page 12 and for full list of winners and more 
pics go to www.travelinc.co.nz

Prospectus  
‘late this year’ for

2015 awards

0508 396 842
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2014-2015 CroisiEurope & CroisiVoyages 

Our global network is all about you

Phone : 09 914 2000 / Email : aklsm@koreanair.com
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Fastest connection to Manchester 
FroM 08 DeceMber 2014 CLICK HEREGreat service. 

Great people. Great fares.

Rocky Mountaineer offers over 50 holiday packages and  
five unique rail routes, rich in history and natural wonders, 
through the Pacific Northwest and the Canadian Rockies. 
Since its inception in 1990, our award-winning company has 
grown to become the largest privately owned passenger rail 
service in North America and has welcomed over one and a 
half million guests from around the world. We are experiencing 
tremendous growth and require a New Zealand and South East 
Asia Sales Manager to join our Asia Pacific Sales Team. This 
exciting new role will be key in developing relationships and 
driving sales in our New Zealand and Asian markets.

Sales legends who take business development  
to a new level, apply online today!

rockymountaineercareers.silkroad.com

JOIN OUR TEAM  
We are Creators of Life Changing Experiences

ANZAC Day 2015 Gallipoli tours  SPACE STILL AVAILABLE 
            

  -           
11% commission    Ph: 09 524 7448 

www.gallipoli2015.co.nz       info@travcorp.co.nz 

http://rockymountaineercareers.silkroad.com
http://www.koreanair.com
http://www.innovativetravel.co.nz/current_specials
http://www.exoticholidays.co.nz
http://www.gallipoli2015.co.nz/
http://www.cathaypacific.com/cx/en_NZ.html


Pacific

New GM at Fijian

The Telekom National Tourism Forum 
staged at the Heritage Park Hotel 
in Honiara was the biggest tourism 
conference held in the Solomon Islands 
within the last three years.

More than 200 delegates representing 
the Solomon Islands tourism industry 
joined with government representatives 
and the private sector to thrash out the 
challenges facing the Solomon Islands 
tourism industry.

Structured around a series of 
presentations, a candid Q&A session 
and intensive workshops, the general 
consensus from those attending was that 
the day was a success although several 
contentious issues impacting on the 
industry today are still to be resolved.

These include accommodation supply, 

Solomon’s discusses future

Carissa Piggott, Our Pacific; Melissa Dearing, 
Lifestyle Holidays; Sharma Smith, House of 

Travel Product at the gala dinner

development of an international cruise 
market, international and regional air 
access and the building and development 
of both current source markets and those 
international source markets seen as 
providing strong potential.

Solomon Islands Visitors Bureau chief 
executive officer, Josefa Tuamoto says 
the subject matter discussed and the 
ability of those attending to have their 
say on the future were factors in the day’s 
success.

‘We need to take a more aggressive 
approach if we want to see tourism do 
well and taking this step to change is the 
appropriate and critical way forward for 
us as a destination.’

Plans are underway for a National 
Tourism Forum in 2015.watch as the chef explains and prepares 

the meal in front of them.
Tok Tok Vanuatu 2014 saw over 170 

participants converge on Port Vila for 
two successful days of product updates 
and site inspections. 

and Inter-
Continental 
Hotels & 
Resorts in Fiji.
He re-joined 
the Shangri-
La group in 
2002 as hotel 
manager 
at Nadi’s 
Mocambo 
Hotel (managed by Shangri-La). 

He has since worked at Shangri-La’s 
Rasa Sentosa Resort in Singapore, 
Traders Hotel Shenyang in China , 
Traders Hotel in Yangon, before being 
posted to Shangri-La’s Tanjung Aru 
Resort and Spa in Kota Kinabalu, 
Sabah, Malaysia.  

A taste of Vanuatu’s Real 
Pasifik marked the official 
conculsion of the 11th annual 
Tok Tok Vanuatu.

The closing gala dinner, held 
at Iririki Island Resort, was 
based on the Vanuatu episode 
of Robert Oliver’s television 
series Real Pasifik, featuring 
local Vanuatu cuisine cooked 
to resort quality standard.

The produce was 
collected from Iririki’s 
new organic garden, a feature which 
Laura Wadsworth, SunSeeker Travel 
Marketing, says encapsulates the resort’s 
move to become self sufficient and 
environmentally friendly.

Iririki Island Resort has begun weekly 
Real Pasifik themed dinner nights where 
guests are taken to the island’s garden to 
help pick the organic produce and then 

Tok Tok gives a taste of Real Pasifik

Craig Powell is general manager of 
Shangri-La’s Fijian Resort and Spa. He 
replaces Michael Monks who has been 
in Fiji since 2010.

It is a homecoming for Powell, who 
was born in Singapore but grew up  
in Fiji.

Powell began his career in hospitality 
with the Regent Hotel in Auckland in 
1989 before returning to Fiji where he 
joined Shangri-La’s Fijian Resort and 
Spa as a management cadet in 1991. 

He was then selected to attend Ecole 
Les Roches and graduated in 1994. 
Other roles include positions at Shangri-
La’s Golden Flower Resort in Xian, 
China, RF hotels in the United Kingdom 

Rumours Luxury Villas & Spa, Cook 
Islands is offering a ‘Go Platinum Rock 
Star’ agents’ incentive. Any eligible three-
night booking made at Rumours until 
the end of September puts the agent into 
the draw to win a NZ$5,400 three-night 
stay in the resort’s NZ$1800.00/night 
Platinum Beachfront Villa.

The villa has a private pool, jacuzzi, 
cinema room with 2.5m screen, indoor 
and outdoor waterfalls and streams 
(activated with the flick of a switch), fully-

Rumours’ platinum rock star incentive
equipped gourmet kitchen, canopied day-
bed and double hammock. The incentive 
also includes VIP airport transfers, gift 
basket, daily breakfast amd two one-hour 
massages in Rumours’ Waterfall Spa. 

The incentive runs from 27 August until 
30 September, 2014. Eligible bookings 
must be for guest stays between Novem-
ber 2014 and 31 May 2015. 

The prize is valid for the agent to stay 
between 1 November 14 and 31 March 
2015. Prize does not include flights.

Craig Powell
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Economy Tahiti
$1585*

 for 2 Return
Save $460

Los Angeles
$2599*

 for 2 Return
Save $800 

Paris
$3925*

 for 2 Return
Save $770

Business Tahiti
$3930*

 for 2 Return
Save $1240 

Los Angeles
$8405*

 for 2 Return
Save $2710

Paris
$10590*

 for 2 Return
Save $3350 

TRAVEL PERIOD
PAPEETE – Travel commenced by: 31 May 2015 – NO CLOSEOUTS
USA – Travel commenced by: 01 NOVEMBER 14 – 12 DECEMBER 14 & 18 JANUARY 15 – 31 MAY 15.
Closeouts:  No travel between 13 December 14 – 17 January 15.
PARIS – Travel commenced by: 01 Nov 14 – 30 Nov 14 & 18 Jan 15 – 31 May 15
Closeouts: No Travel between 01 Dec 14 - 17 Jan 15.
 

HOW TO BOOK & QUOTE
The fares have been set up as companion fares (available for multiples of 2 passengers only) - A 3rd Adult will be 
required to pay the 1st Adult pricing. When pricing two people in the same booking the second person will price at 
50% off the first adult pricing on the fare and fuel surcharge (YQ) amount.  The Government subsidies/taxes will not 
be discounted. 
Note: Two people must travel on identical flights in both directions.

 

The fares can be retrieved and quoted using the following entries:
A. Sabre
 a. Fare quote: FQAKLPPT15FEB‡PCMA/CMP
 b. Pricing entry: WPPCMA/CMP
B. Amadeus
 a. Fare quote: FQDAKLPPT/D15FEB/ATN/R,-CMA or FQDAKLPPT/D15FEB/ATN/R,-CMP
 b. Pricing entry: FXP/RCMA*CMP
C. Galileo
 a. Fare quote: FDAKLPPT10FEB/TN*CMA or FDAKLPPT10FEB/TN*CMP
 b. Pricing entry: FQP1*CMA.2*CMP   i.e.: 1 is the pax number.

CHANGES / CANCELLATIONS
Date changes are permitted at NZD100.00. Non Refundable.

*Fares shown are inclusive of Fuel/Government levies and taxes and have been quoted based on the most direct routing ex Auckland. 
Stopovers may incur additional charges. For further information please refer to your Fares Pages with your preferred Consolidator/GDS or your 
can view this fare and all conditions on our website. 

 Book two people for fantastic savings!
Sales until 09 September 2014.

Air Tahiti Nui can get your customers 
to LAX FAST in under 15 hours and selling 

FAST are our " TAKE 2"  fares

www.airtahitinui.co.nz/take2airfare/

http://www.airtahitinui.co.nz/take2airfare/


Europe / USA

Preview prices

The Republic of Ireland has had strong 
growth in visitors (9.9%) from all markets 
in the January – July 2014 period, 
compared to the same period last year.

Australia and New Zealand showed 
about 17% growth for the period.

Niall Gibbons, chief executive officer of 
Tourism Ireland, says the destination will 
roll out an extensive autumn campaign 
in the coming weeks. ‘This will be aimed 
at boosting late season travel to Ireland 
from around the globe and keeping the 
momentum going.’

Ireland arrivals up

Insight Vacations, Trafalgar, Contiki 
and Busabout are reminding agents 
that only weeks remain in which to 
take advantage of 2014 pricing on 2015 

A unique Asian city  
with rich Portuguese  

heritage.

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

MACAU ... Experience your ‘Step Out Macau’ self guided walking tours  
by downloading the “Experience Macau”  

app - FREE

United States hotels may achieve 
their highest occupancy levels 
in 20 years for 2015, according 
to an updated lodging report by 
PricewaterhouseCoopers. 

As the economy rebounded from a 
weather-related slowdown in the first 
quarter of 2014, travel activity picked 
up significantly in the second quarter, 
resulting in better-than-expected 
occupancy performance, and average 
daily rate results that were only 
slightly less than anticipated.

While transient travel – both 
commercial and leisure – continues 
to show steady gains, hoteliers are 
reporting strong trends in the group 
segment, which still has room to 
recover to peak levels. This increased 

demand growth in the second 
quarter and a robust summer travel 
season also resulted in public lodging 
companies increasing their guidance 
on revenue per available room 
growth for the year. This, coupled 
with continued growth in group 
demand and steady above-trend 
economic momentum, supports 
PwC’s expectation of a solid 7.6% 
RevPAR increase in 2014. 

In 2015, supply growth is 
expected to accelerate, resulting in 
decelerating occupancy growth. Still, 
industry-wide occupancy levels are 
expected to reach 64.8% in 2015, 
the highest since 1995, giving hotel 
operators more confidence to push 
for higher room rates.

departures. Agents can book now to 
secure their clients’ place on high demand 
itineraries on the travel date of their 
choice at the best price.  

The operators are offering your clients 
preview price guarantees. They will also 
refund the difference if any itinerary 
reduces in price when 2015 brochures are 
released in September. 

We have a winner!
We have a winner 

of the Lonely Planet’s 
‘The Cities Book.’ 
Congratulations to 
Linda Rose from 
The Travel Brokers. 
A copy of the book 
is on its way to 
you.

Report predicts strong year for US hotels
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Cruising

MSC has extended its deadline on its 
early bird specials which offer savings of 
up to $500 per person on some cruise 
itineraries from the cruise line’s first 
18-month brochure (from October 2014 
until April 2016) released earlier this year.

The early bird offers now apply to 
bookings until 30 September, 2014.

A 21-night Grand Voyage of the 
Mediterranean starts at $NZ2677pp, 
twin share for sailings between April 
and November 2015, while seven-night 
Mediterranean cruises start at $NZ739pp, 
twin share.

Early bird savings involve:
- $100pp off the Bella Experience, 

designed to showcase value inclusions; 
- $150pp off your Fantastica Experience, 

which offers all the benefits of the Bella 
Experience with extra privileges;

- $200pp off the Aurea Experience, 
which includes a spa package and 
complimentary wellbeing products in 

its many inclusions, or MSC Yacht Club 
Experience with 24-hour butler service, 
private dining and dedicated concierge 
among the inclusions. Save on 

Spitsbergen
World Journeys has savings of up to 

15% on non-premium cabins aboard 
the 4 August 2015 departure of Quark 
Expeditions’ Spitzbergen Explorer, when 
booked by 15 Sept 2014. 

The 11 day itinerary aboard the Ocean 
Nova discovers Arctic wildlife including 
polar bears, walrus, whales and 
reindeer.and is packed with options for 
snowshoeing ad kayaking. 

Offer applies to the voyage only, 
excludes all triple and quad cabins, and 
is subject to availability. 

Contact World Journeys 0800 117311 
or info@worldjourneys.co.nz

EARLY BOOKING DISCOUNT

SAVE AUD$600*  
 PER COUPLE

On 2015 river cruises.

Must book by  31 October 2014

BOOK A 2015/2016 VIKING  
CRUISE AND 

FLY RETURN  
TO EUROPE  

FOR AUD$995^PP
Must book by  31 October 2014

OFFERS  
EXTENDED

TO 31 OCTOBER 2014

CLICK HERE FOR MORE 
INFORMATION

CALL 0800 447 913

MSC extends specials

Spitzbergen 
Explorer visits the 
‘wildlife capital of 

the Arctic’

Scenic Tours is running an 
exclusive offer and competition for 
NZ customers for Cruise Week this 
week.

For all 2015 Europe River Cruise 
bookings, customers can save 
additional $500 per couple. A non-
refundable NZ$1,200pp deposit is 
due within seven days of booking. 
This offer is exclusive to accredited 
cruise specialist travel agents. 

Scenic is also giving away a 15 day 
Jewels of Europe River Cruise for 
two people (excluding flights). 

www.cruiseweek.org

Scenic special

The sports bar, complete with bowling alley 
and petrol bowser on board MSC Divina
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Cruising

World Journeys reports that the 
199-passenger Ocean Endeavour has 
been added to the small Antarctic 
Expedition ships of Quark Expeditions, 
replacing the Sea Spirit in the 2015/16 
Antarctic season.  

Undergoing a million-dollar makeover, 
the Ocean Endeavour is engineered for 
polar regions with an ice-strengthened 
hull, Zodiacs for exploration and remote 
landings, generous deck space and 
advanced navigation equipment. 

The Ocean Endeavour will have a 
special focus on health and wellness, 
offering yoga classes, healthy meals, a 
juice bar, massage therapy and sauna/

gym facilities. Endeavour will also 
offer stand-up paddle-boarding and an 
adventure option. 

As an early booking incentive, 
bookings made before 15 November 
2014 save up to 25% off premium 
cabins and up to 15% off non premium 
cabins on select voyages (conditions 
apply).

World Journeys says Quark offers a 
greater choice of vessels and number 
of voyages to Antarctica than any other 
operator. Two of the World Journeys 
travel designers have experienced 
Quark recently.  

info@worldjourneys.co.nz

New vessel for 
Quark Expeditions

• 10 nights Singapore & the Malay Peninsula 
from $2,399*pp (dep 12 Dec 2014)

Discover Asia with Windstar Cruises 
The stunning Star Pride maneuvres past karst islands, 
ancient Cham temples, and exotic ports . 

Tel: 0800 422 784  or 09 444 2298   Click here for flyer
• 15 nights Dubai to Singapore from $3,999*pp 

(dep 17 Nov 2014)

*Prices in NZD, pp share twin. 
Includes port taxes and government 
fees. Conditions apply. Sales to 
15/10/2014 or until sold out.

A new night time experience will 
debut on Regal Princess in November, 
enabling guests on her upcoming 
Caribbean itineraries to enjoy a 
contemporary outdoor nightclub under 
the stars.

The top-deck Retreat Pool will 
transform into the Night Sky Lounge 
one night during each cruise, inviting 
guests to enjoy an upbeat and modern, 
South Miami-style nightclub vibe, 
complete with atmospheric pool and 
furniture lighting, glowing drinks and 
a DJ spinning tunes. Guests will be 
able to sip cocktails – including in the 
two jacuzzis – enjoy a flair bartending 
demonstration, dance the night away 
and even reserve a cabana with hosted 
bottle service.

The Night Sky Lounge

Dancing on 
the deck

Luftner River Cruises has released 
its latest 2015 brochure featuring 
cruise and land products on the 
Danube, Rhine, Main, Mosel, Rhône, 
Saône, Dutch and Belgian waterways, 
plus the Mekong and the Irrawaddy 
Rivers in Asia. 

The Amadeus fleet offers over 500 
river cruises, outlined within the 
83 page brochure including a new 
cruise along the French River Seine, 
following the footsteps of famous 
artists from Paris to Normandy, 
as well as 
popular 
cruises to the 
Christmas 
markets and 
the Tulip 
Cruise from 
Amsterdam.

Luftner Cruises 
2015 Europe 

and Asia 
brochure online
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Cruising

Cruise Week is in full swing 
and a Cruise About expo at 
Shed 10 in Auckland on Sunday 
kicked things off.

Over 120 European destinations ... now that’s Wunderbar!

Greg Marett, Uniworld; 
Amanda Elliott, Cruise 
About Parnell

Rachel Chalmers and Kylie 
Gutierrez, Cruise About 

Pukekohe

Cruising at 
Shed 10

Ken Lusher,  
Viking River Cruises

Plenty of product and 
plenty of colour… 
Tony Smith, Francis 
Travel Marketing

Jeanette Wiltshire and Karyn 
McCutcheon, both The Globus 
Family, Avalon Waterways

Welcome to the 
Cruise Expo, says 
Cruise About’s 
Laura Volp and 
Sian Amani

Debbie Kearns, Princess 
Cruises; Andy Bruce, P&O 

Promoting cruise and rail 
combinations – Dianna 
Schinella, Rocky Mountaineer

Vanessa Platt, Jo Brooker and 
Jason D’Souza, all Infinity Cruise

Daniel Reynolds, 
Wiltrans 
International: 
Crystal Cruises 
and Paul 
Gauguin Cruises
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New Zealand

Getting the South Island’s visitor 
arrivals back up ‘across the board’ is one 
of the challenges facing the New Zealand 
tourism industry, says Kevin Bowler, 
chief executive of Tourism New Zealand.

Bowler, who spoke at the Tourism 
Export Council Conference in Hamilton 
recently, says the general outlook for the 
sector is extremely positive, with growth 
and strong performances out of most 
markets.

‘New Zealand (tourism) is in the 
strongest position that it has been for a 
decade.’

Areas that need attention include 
sustainability and anticipating future 
customer expectations, as well as 

SI ‘dispersal’ on TNZ’s agenda
increasing visitor numbers around the 
South island, he says. 

‘Queenstown is performing extremely 
well, but when overseas visitors land 
in Queenstown that tends to be where 
they stay.’

He says it is important for dispersal 
that more people arrive in and leave 
from Christchurch. 

‘We have to help with the 
Christchurch and Canterbury recovery, 
it has an impact on the whole of the 
South Island.

‘Getting people through Christchurch 
means they are more likely to 
visit places like the West Coast, 
Marlborough and Kaikoura.’

Habitat Tours offers 
guests the opportunity to 
see a kiwi in its natural 
environment. Guide 
Tristan Cullen leads 
small groups through 
the native forest near 
Tawharanui, with an aim 
to give visitors (including 
New Zealanders) a nature 
experience with insider 
knowledge about the life 
of the endangered birds.

‘Kiwis are elusive, however we get to 
see them on approxinately 70% of our 
tours,’ says Pamela Cullen from Habitat 

Kiwis in Habitat

Tours, who runs the busiess together 
with son Tristan. They founded Habitat 
Tours a year ago.

Habitat Tours operates 
around Tawharanui

TEC numbers up Tourism Export Council 
(TEC) membership 
continues to grow, with 
both new and supplier 
members.

In his annual report, 
submitted at the recent 
TEC Conference in 
Hamilton, president 
Martin Horgan said 
the organisation had 
experienced a 28% 
increase of inbound 
members in the past three 
years.

‘This is a strong 
indicator that the industry 

and our members, now more than 
ever, recognise the value in wholesale 
distribution,’ he says.

Young TEC is a fledgling organisation 
no longer, since members officially 
adopted its constitution during the 
Tourism Export Council Conference in 
Hamilton. Dylan Rushbrook, director 
of international sales SKYCITY Hotels, 
who has spearheaded the development of 
Young TEC, says he has been encouraged 
by the support shown by TEC members, 
for example offering to help as mentors 
for Young TEC.

Significant progress has been achieved 
by the group, just two years after the 
first, exploratory meeting of 25 young 

Young TEC grows up

tourism employees held at TRENZ in 
Queenstown, to discuss the potential 
of an organisation that would work to 
help the development of young tourism 
professionals.

Membership now stands at 162. A 
Young TEC mentoring programme and 
National Development Programme 
have been launched, an annual Young 
TEC Excellence Award established 
(the inaugural, 2014 award won by 
Rushbrook), and regional networking 
events held, as well as a website, 
Facebook page and Twitter hashtag set up.

By Kathy Ombler

TEC president Martin Horgan and chief 
executive officer Lesley Immink at the recent 
Tourism Export Council AGM at Novotel 
Tainui Hamilton
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A scenic mountain bike ride the Port 
Stephens coast is part of a new spring 
break package offered by boutique 
property, Marty’s at Little Beach.

 Suitable for couples or families 
and just a two-minute walk from Port 
Stephens’ famous beaches, Marty’s 
at Little Beach offers self-contained 
apartments, a heated swimming 
pool, free wifi, Foxtel, balcony and a 
poolside barbecue.

 The new ‘Get on Your Bike’ package 
from Marty’s includes two nights’ 
accommodation, a one and a half to 
two-hour ride along the foreshores of 
Port Stephens with new operator, Port 
Stephens Mountain Bike Adventures, 
and a complimentary sports towel per 
person as well as helmets and water 

Australia

Tourism and Events Queensland and 
Flight Centre Travel Group have a new 
$6 million commercial partnership 
to promote Queensland globally as a 
premier tourism and events destination.  

The agreement will see the two 
partners work more closely to promote 
travel to Queensland’s destinations from 
some of the state’s most valuable visitor 
markets including New Zealand, the 
United Kingdom, and Australia.

TEQ chief executive Leanne 
Coddington says the new agreement is 
a first for TEQ with a travel retailer and 
continues the organisation’s focus on 
strengthening commercial partnerships.  

‘We are always looking for new 
ways to deliver on TEQ’s objective to 
increase visitor numbers, length of stay 

and tourism spend across Queensland 
destinations and this partnership 
with Flight Centre is a fantastic fit,’ 
Coddington says.   

Flight Centre Travel Group’s managing 
director Graham Turner says the 
agreement represents a 52-week a year 
approach to marketing Queensland.  

‘It’s a major destination for our 
customers in Australia and abroad, 
particularly in the United Kingdom 
and New Zealand, so we welcome the 
opportunity to strengthen our offering 
for travellers. We expect to see the 
Queensland tourism market grow 
substantially over the next few years as 
we gear up for major events such as the 
Gold Coast 2018 Commonwealth Games,’ 
says Turner.

TEA - Flight Centre partnership The Mossman 
Gorge Centre has a 
new Mossman Gorge 
Indigenous half day 
tour. It departs from 
Port Douglas at 8.30am 
returning at 12.15pm and 
includes return transfers 
from Port Douglas 
accommodation, a one 
and half  hour Dreamtime 
Gorge Walk and an experienced 
Indigenous guide. It also features 
exclusive access to Kuku Yalanji land, 
stories of the Kuku Yalanji culture and 

On yer bike to Port Stephens

Sydney paves way for tourism
A $50 million programme to light up 

and beautify the footpaths of Sydney is 
underway.

The City of Sydney improving the 
appearance and safety of the most 
popular walking routes in central Sydney 
over the next 10 years by installing 
uniform granite paving and new LED 
lighting.

Work has already been completed 
along eight major routes, including 
Castlereagh, Elizabeth and Pitt streets, 
where 62 LED Smartpole lights have 
been installed and more than 12,600 
square-metres of Australian granite have 
been replaced. 

traditions, traditional smoking ceremony, 
a swim at ‘the beach’ (subject to weather 
& water conditions), and bush tea and 
damper. www.mossmangorge.com.au/

Peter Rugg is the manager of the 
five-star Radisson Blu Plaza Hotel on 
the corner of Pitt and O’Connell streets, 
where the city recently completed 
footpath upgrade works. 

‘Footpaths might seem like a small 
thing, but people who are guests at our 
hotel are out on the streets all day, so a 
good footpath projects the right image of 
the city,’ Rugg says.

‘George and Pitt streets are the two 
arteries of the city and everyone walks 
down those streets to get to the harbour, 
so to have them looking like they are 
now makes the city look more attractive, 
uniform and clean.’

for the ride. A $20 per booking cash 
back offer is also offered for guests 
booking the cycling package.

The two-night deal is available 
from $310 per couple for weeknights 
(Sunday to Thursday) or from $330 
for weekends (Friday-Saturday), 
minus the $20 cash back. The package 
in a two-bedroom apartment for up 
to four guests is priced from $570 
per apartment for the two nights 
on weeknights and from $600 on 
weekends, minus the $20 cash back. 

The package is valid from 1 
September 2014, to 11 December 2014, 
excluding the period from 19 September  
to 6 October. Conditions apply and the 
mountain bike rides are suitable for 
riders aged 12 and over.

New indigenous tour

Mossman Gorge Centre now operates 
a half day Indigenous tour
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Airlines

Virgin Australia will begin selling 
business class between Australia and 
New Zealand from March 2015.

Sydney-Auckland will see the first 
pointy end seats across the Tasman, 
using the same business class as domestic 
Australian flights, with Melbourne and 
Brisbane flights to follow.

Virgin will be fitting those seats to 
its trans-Tasman Boeing 737-800 
fleet, replacing their current premium 
economy cabin. The airline expects to 
have all 10 of the trans-Tasman jets 
upgraded by April 2015.

In addition to wide leather seats with 

38 inch pitch, business class travellers 
will enjoy ‘international-style amenity 
kits including Australian organic 
cosmetics by GROWN for flights over 
three hours.’ 

Virgin says there will also be a ‘coat 
check-in service’ with free coat bag and 
‘Luke Mangan gourmet full service dining 
experience.’There’ll also be priority 
check-in and boarding, and ‘priority 
baggage service where available.’

Pacific Island routes including Fiji and 
Samoa are also likely to offer business 
class. 

Source: Australian Business Traveller

VA to offer business class trans-Tasman

Emirates’ new service to Hungary will 
open in October with savings on business 
class fares to Budapest. Return business 
class fares are on sale until 11 September 
for $8372, while economy fares start from 
$1995.

Starting 27 October operating a wide-
body A330-200 aircraft in a two class 
configuration, Emirates will offer 278 
seats per day on the Dubai-Budapest 
route, with direct connections at Dubai 
from all four of its daily New Zealand 
services.

The Airbus A330-200 will offer 27 seats 
in business class and 251 economy class 
seats. Flight EK111 will depart Dubai 
at 8.20am and will arrive at Budapest 
Airport at 11.35am local time.

‘Budapest will be the third European 
destination we launch services to this 
financial year, highlighting our continued 

EK opening fares to Budapest
investment in the region, says Tim Clark, 
president Emirates Airline. ‘We also 
continue to add frequencies and much 
needed seat capacity on many of our 
existing European routes.

Considered a financial hub in Central 
Europe, Budapest currently has the fifth 
largest economy in central and eastern 
Europe. Originally two cities, Buda and 
Pest, the now unified Budapest is often 
cited as one of the most beautiful cities 
in Europe and offers leisure visitors a 
diverse mix of World Heritage sites, 
excellent shopping options and a rich 
historical culture. The city attracts over 
4.3 million tourists each year, making it 
the sixth most visited city in Europe.  

Besides Budapest, Emirates is 
launching two other destinations to 
Europe this week: Oslo today (September 
2) and Brussels on September 5. 
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TAANZ Awards

Travel industry’s big night

Jacqueline Unsworth, 
Stella Travel Services; 

Donal O’Sullivan, Travel 
Marketing Ltd; Sue 

Grigg, Cruise About

David Libeau, Elena 
Mironova and Stacey 
Wallis, all United Travel

Jane Thomas, Jayne Fletcher, Pam 
Paterson, all QBE Insurance

Shar Jones, Hogan & Associates; Gareth 
Williamson, The Walshe Group; Lindsey 
Morgan, Hawaiian Airlines

Wendie Schneller, Executive 
Travel with the best travel 

consultant – corporate award

Chris Jones, Expedia  (centre) 
presents Steve Lee, and Guy 
King,  NZ Travel Brokers; with 
best broker brand award

Some 800 travel industry peeps attended the TAANZ National Travel 
Industry Awards at the Pullman Hotel Auckland on Saturday night. 
With the guiding hand of Gilpin Events, the ceremony included 21 award 
categories, a welcome from TAANZ chief executive officer Andrew Olsen, 
and some entertainment from MC Jeremy Corbett – plus a healthy dose 
of music and dancing when the official procedures were over. For a full 
list of the winners and more photos go to www.travelinc.co.nz

Mark O’Donnell accepts the award 
for Best Travel Agency Brand on 
behalf of House of Travel

Nicola Daverne, Gilpin Events; 
Susan Benmeir, Trafalgar 

Amy Laurin, Flight Centre The 
Base, won the title of best travel 
consultant - retail 

Chris Paykel, Emirates; Geri Cornelius, Mondo 
Brokers; Andrew Olsen, TAANZ

Minal Patel, Kat De Thierry, 
Rebecca Riddell, Riana 

Shlemun - all from First Fares
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‘Kindness is to human nature, 
what heat is to wax.’

PEARL’s PEARLER

HKG to China from NZD 244 RT on Hong Kong Airlines.

Expedia TAAP has already surpassed 
its 2013 figures in New Zealand.

Stu Udy, manager travel agent 
distribution Asia Pacific with Expedia, 
says the whole of last year was surpassed 
in the first eight months of 2014.

‘We’re still projecting growth. The first 
quarter of this year in particular went 
gangbusters, but the rest of the year has 
also been strong.’

Udy says some 70% of the Expedia 
TAAP business is in the corporate 
travel sector. ‘Corporate travel agents 
are really big users and it makes sense. 
Corporates prefer to pre-pay, it helps 
with compliance.

‘And corporate travellers are going 
to places they have never been before 
so they need to access a wide range 
of product. Traditional markets have 
broadened and now there is a lot of 
business travel to China and Southeast 

Stu Udy

Asia, as well as eastern and western 
Europe. We’re doing about 400 different 
destinations a month.’

Udy was in town for the National Travel 
Industry Awards, two categories of which 
were sponsored by Expedia.

TAAPing into success

Tourism New Zealand and 
New Zealand Winegrowers have 
announced a Memorandum of 
Understanding (MOU) to jointly 
promote New Zealand as a visitor 
destination and premium wine 
producer internationally.

The two-year MOU will see the 
organisations formalise their activity 
to enhance both brands, ultimately 
driving more visitors to New Zealand 
and increasing the sales of New 
Zealand wine in key markets.

Tourism and wine

Ella Baché is the new spa provider 
at The James Cook Hotel Grand 
Chancellor in Wellington. This is the first 
exclusive Ella Baché Skin Care Salon 
in New Zealand. Opened yesterday (1 
September) the spa is located on the 16th 
floor of the hotel.

It is open daily from 10am until late.

Spa at James Cook
The finishing touches to a four 

year overhaul of Russell’s Duke 
of Marlborough Hotel have been 
completed. 

Refurbishing the last 18 of the 
25 guest rooms in the historic 
waterfront hotel was the final 
task in a massive restoration that 
encompassed replacing the entire 
roof, a kitchen refit, and complete 
refurbishment of the restaurant, 
bar, deck dining area and two 
function rooms. 

The hotel’s redemption began 
when two couples, Jayne Shirley 
and Riki Kinnard and Bridget and 
Aran Haagh, took over ownership  
in 2010. 

The ambience and character of 
what is New Zealand’s first licensed 
hotel has been retained, while Aran 
Haagh, formerly a chef with Nourish 
Group, has also revamped the 
hotel’s food and beverage offering, 
a feature quickly becoming noted by 
conference organisers.

Duke overhaul

Tourism New Zealand has announced 
changes to its Los Angeles and 
Singapore based business events, trade 
and management teams.

Steven Dixon, Tourism New Zealand’s 
existing business events manager North 
America, has been appointed to the role 
of regional manager – South and South 
East Asia, effective from November.

The promotion follows the departure 

TNZ to change offshore team
of Mischa Mannix-Opie in October 
when her contract ends. 

Tourism New Zealand’s Los Angeles 
team will also lose another long-
standing team member in November, 
with the departure of Jacqui Lloyd from 
her role as trade development manager. 

TNZ will start recruitment for both 
Los Angeles based roles in the coming 
weeks.
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