
TRAVELMemo travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT MON & THUtm1428t

tuesdaY
29Jul
2014

www.excitorfiji.com

Contact your wholesaler

travel memo excitor advert may 2014.indd   1 21/5/14   9:50:24 AM

0508 396 842

Yes we do!
CINQUE TERRE

Europe tours at bargain prices. 
. 11 days Eastern Europe Highlights. From ONLY $1,395.  
. Christmas and New Year in Europe. 10 days from ONLY $1,495 
Guaranteed regular departures in 2014 & 2015. 11% commission payable. 
Plus LOTS of other tours.         www.classictours.co.nz       Ph: 09 524 7448 

Mandatory testing of tourist drivers not the answer
The Tourism Industry Association New Zealand says the 
industry recognises the importance of keeping visiting 
drivers safe on our roads – but mandatory testing of drivers 
is not the answer.
TIA chief executive Chris Roberts says the introduction of a 
test would put New Zealand out of step with the rest of the 
world and could damage our reputation internationally. 
“New Zealand is a signatory to the UN Convention on 
Road Traffic which permits all overseas licence holders to 
drive here for up to 12 months. If we change that, it would 
open the way for other countries to impose a test on New 
Zealanders when we travel overseas. It would also be wrong 
to assume that simply subjecting someone to a test before 
they get behind the wheel is going to stop crashes from 
happening.” 

TIA is involved in the Visiting Drivers signature project focusing 
on ways to improve road safety led by the New Zealand Transport 
Agency and involving representatives from the tourism and rental 
vehicle industries and central and local government.  
“The project focuses on visiting drivers’ journeys in Southland and 
Otago, areas which appear to have higher rates of crashes involving
overseas drivers than other regions, with the intention to apply 
lessons learnt from this project nationally,” says Mr Roberts.
“Some initiatives can be implemented relatively quickly. For 
example, tourism businesses that don’t have online journey 
calculators can encourage travellers to use the AA Traveller 
driving time and distance calculator. We know from NZ Transport 
Agency research that almost 25% of visiting drivers underestimate 
journey times on New Zealand roads.”

Facts and figures (Source: Ministry of Transport)
>> Crashes involving overseas licence holders have fallen 
      nationally in the past five years.
>> In 2013, 2.9% of drivers involved in fatal crashes and 3.9% of  
      drivers involved in injury crashes nationwide were on overseas  
      licences.
>> In 2013, drivers with an overseas drivers licence were involved  
      in 11 fatal traffic crashes, 90 serious injury crashes and 448          
      minor injury crashes. Of these crashes, the overseas driver  
      had primary fault in 11 of the fatal crashes, 78 of the serious   
      injury crashes and 328 of the minor injury crashes, resulting    

      in 13 deaths, 105 serious injuries and 508 minor injuries. 
>> With its high visitor numbers, combined with challenging roads and            
      road conditions, the lower South Island has had more incidents of           
      overseas drivers involved in road crashes.
>> Even in the lower South Island, overseas drivers are involved in a         
      minority of crashes. Crash Analysis System data shows there were 72 
      at-fault overseas drivers involved in fatal and serious crashes in the         
      Otago and Southland region over the last five years. In this same         
      period there were 340 New Zealand full licence drivers recorded         
      as at-fault. 

http://www.convenesouth.co.nz
http://www.excitorfiji.com
http://www.exoticholidays.co.nz
http://www.koreanair.com
www.classictours.co.nz
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Global call to Hobbit fans
New Zealand is about to become the talk of 
fantasy enthusiasts around the world, with 
the call going out globally to find fans keen 
to take an ultimate Middle-earth journey to 
New Zealand.
Ahead of the 17DEC14 release of The Hobbit: 
The Battle of the Five Armies, 6,500 fans at 
Comic-Con International, an entertainment 
and comic convention in San Diego were the 
first to learn of The Hobbit Fan Fellowship 
Contest. 
Tourism New Zealand and Air New Zealand,
in conjunction with New Line Cinema, 
Metro-Goldwyn-Mayer Pictures and Warner 
Bros. Pictures, have developed a contest that 
will decide 75 lucky winners who can each 
bring a friend with them to Middle-earth, 
flying Air New Zealand.
They will spend a week journeying to famous 
filming locations and tourist hotspots, 
culminating in the ultimate experience for 
every Hobbit fan – a private screening of the 
final film with Sir Peter Jackson himself. 

Travelling alongside the fans will be 
international travel media from Tourism 
New Zealand’s key visitor markets, who will 
document the winners’ journeys around the 
country. 
Tourism New Zealand chief executive Kevin 
Bowler says the NTO is incredibly excited 
to be involved in the competition. For the 
past two years and two films, Tourism New 
Zealand has been working to maximise the 
international attention the destination draws 
from its starring role in The Hobbit Trilogy 
and convert that into travel.  
“We’ve had some great successes to date and 
over the coming months will continue to 
show how the fantasy of Middle-earth can 
become reality in the form of a New Zealand 
holiday. We want to ensure New Zealand’s 
association as the home of Middle-earth lives 
on long past the release of the final film.” 
For more information on The Hobbit Fan 
Fellowship Contest visit 
www.TheHobbitFanContest.com

TNZ named best international tourism office
Tourism New Zealand has been awarded Best 
International Tourist Office for the second 
time in four years at the Australian Federation
of Travel Agents (AFTA) National Travel 
Industry Awards 2014 awards. 
Tourism New Zealand’s General Manager 
Australia Tony Saunders accepted the award 
acknowledging wholesale, retail, regional 
tourism organisations and airline partners.
“We’re honoured to be recognised as the 

Best International Tourist Office in one of 
the most competitive tourism markets in the 
world,” says Saunders. 
“The strength of our industry partnerships is 
real testament to this success.
“To be awarded by the broader industry is a 
huge reward - it speaks volumes about how 
positively people perceive New Zealand,” he 
adds.

Curvey Basin chairlift opens
Deputy Prime Minister Bill English has called 
the latest big spend on The Remarkables Ski 
Area a “significant” and brave investment that 
is helping the tourism industry succeed.
Mr English last Friday pressed the button that 
officially opened the new Curvey Basin 
chairlift, a high-speed six-seater capable of 
carrying 2,800 people per hour on a 7-minute, 
1.2km ride. It is part of a substantial $45m 
investment at the ski area which also includes 
road re-alignment, sealing of the lower access 
road, trail developments, expansion of the 
snow making system, and extended car 
parking.
A new base building will also be delivered as 
part of the investment. 

He praised NZSki and Trojan Holdings for 
being a “long-term investor with the 
commitment and willingness to take the risk”.
“It’s great that NZSki has had the confidence 
to go forward with this scale of investment 
that has lifted the quality of the product and 
the Government is pleased with this 
investment.
“This is how the economy grows.
“The company is delivering a special 
Queenstown and Remarkables experience 
that’s helping to persuade all those Aussies to 
get over here and delivering a great 
experience for all their customers.”
Click here for the video of the event.

https://www.youtube.com/watch?v=9oun9XJUNzQ&feature=youtu.be
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Chinese version of WellingtonNZ.com 
The newly launched Chinese language version 
of the WellingtonNZ.com website is vital to 
driving further growth out of China, which 
is now New Zealand’s second largest visitor 
market, says Positively Wellington Tourism 
(PWT) chief executive David Perks.
The translation of key content has been a 
partnership between the Destination 
Wellington programme and PWT’s tourism 
trade activity. It is focused on helping Chinese 
site visitors decide where to holiday, study or 
hold business events.
 “Positively Wellington Tourism, and the 
businesses it helps promote, need to be 
China-ready to make the most of 
opportunities for growth,” says Perks. 
“Chinese visitors are already increasingly 
contributing to Wellington’s economy, with 
electronic card spending in the region 
increasing by 25 percent in the past quarter, 
compared to the same time last year.”
The aim of the translated website is to help 
ensure more of the almost 240,000 Chinese 
who arrive in New Zealand each year visit the 

capital during their stay.
Grow Wellington General Manager of 
Business Attraction, Melissa Davies, says the 
translated website is another tool to 
strengthen Wellington’s relationship with its 
Chinese sister cities and broaden its appeal as 
a region to invest, work, live and study in.
“The translation of WellingtonNZ.com 
extends our reach to potential investors and 
entrepreneurs from China,” she says.
Meanwhile booking a visit to the capital has 
also become easier for Chinese visitors after 
WellingtonNZ.com’s booking engine, Trade 
Me-owned BookIt, this week became the first 
New Zealand online booking system to accept 
payment by China Union Pay cards.
BookIt is also translating its booking process 
into simplified Chinese which, combined 
with offering one of the most popular 
payment options for Chinese travellers, will 
enable visitors to WellingtonNZ.com to easily 
book accommodation and activities, as well 
as research their visit.

Hole in the Rock obstructed
The Northern Advocate reports that a chain 
stretched across an entrance to the famed 
Hole in the Rock in the Bay of Islands has 
been removed after being deemed a 
navigational hazard.
The Fullers launch tour company reported to 
authorities the presence of the chain, which 
was anchored to rocks on both sides of an 
entrance and suspended about 2m above the 
sea at low tide.
The local harbourmaster subsequently sent a 
boat crew out to remove it.
The Hole in the Rock is at Motu Kokako, also 
known as Piercy Island, at the northern tip 

of Rakaumangamanga (Cape Brett). Passing 
through the natural hole in the island is the 
highlight of many tourist boat trips in the Bay 
of Islands, but the trust that administers the 
island for the benefit of its 621 Maori owners,
has in the past campaigned for tourism 
operators to pay a fee to take boats through 
the hole, in the same way companies pay a 
concession to cross private or conservation 
land.
A trustee told the Northern Advocate that the 
trust had not been involved with putting the 
chain in place and was trying to find out who 
had done it.

Catlins walk makes German bucket list
The Catlins Traverse Walk is on a bucket list 
of the top 33 activities in New Zealand, 
compiled by a leading German travel 
company. 
The Southland Times says the walk was 
ranked with the likes of the Tongariro 
Crossing, the Routeburn, Waitomo Caves, 
Fox Glacier and Akaroa. 
The two-day, three-night, 30km, guided walk 
is run by Mary and Fergus Sutherland with 
walkers staying at their Mohua Park cottages. 
It crosses the Catlins and takes in rain forest,
farm land, beech forest, wildlife, historic fea-

tures and panoramic views. 
Mrs Sutherland says the bucket list was put 
together by the Best of Travel group in 
association with Tourism New Zealand and it 
was great for the Catlins to make the list. 
The couple had been in business for 25 
seasons and won New Zealand eco-tourism, 
adventure tourism and business sustainability 
awards, she said. 
They were also one of the first in Otago to 
have their business awarded an enviro gold 
award from Qualmark. 

New attraction for Rotorua
The Rotorua Daily Post reports that a new 
$3.1 million tourism venture in Rotorua, the 
NZ Heritage Farm on Fairy Springs Rd, will 
bring food, farm activities and local produce 
retail together for a classic Kiwi experience.

Stage one of the project, retail tourism, will 
be fully operational by the end of November, 
followed by a 300 seat restaurant by the end 
of MAY15.

Reformatting of Wellington Sevens
NewsTalk ZB reports that an international act 
is expected to be an additional attraction at 
the Wellington Sevens next year.
Organisers have been looking at reformatting 
the event after it failed to sell out in February 
for the first time in years.
General manager Marty Donoghue told 
NewsTalk ZB that after speaking to around 
3000 people, it’s clear they need to provide 
both rugby and entertainment.
Mr Donoghue says they’re going to have an 
international act perform on one of the days 
next year.
“More people go there for the rugby, that’s the 
biggest influence, but the entertainment is 
certainly up there in what people want, so we 
have to provide both.”
Mr Donoghue says they’re also looking to 

start the days around 11am, as opposed to the 
current 1pm start.
He says the rugby, the act and improvements 
with the sale of food and beverages will hope-
fully make the event worthwhile. 

http://www.newzealand.com/int/plan/business/catlins-traverse-guided-walk/
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AUSTRALIA
$1m spent delivers $16m in benefits
Investment in Australian tourism marketing
pays dividends, according to a report 
commissioned by Tourism Accommodation 
Australia. It reveals that a boost in spending 
of just A$10 million is worth an extra A$240-
$300 million to the economy.
Adnews says that the report is one of the first 
quantitative assessments of the impact of 
marketing spend on tourism numbers and 
the knock-on effect to the economy. It reveals 
that every $1 million spent on international 

marketing resulted in a $16 million boost 
to the local tourism industry and broader 
economy.
The report, by Webber Quantitative 
Consulting, measured a range of economic 
outcomes based on tourism marketing 
expenditure over the past several years with 
results showing the direct impact on inbound 
tourism numbers, spending and employment 
in the tourism accommodation sector.

Work starts on Dockside’s new floating venue
A pavilion set on a floating pontoon will 
open in Sydney’s Darling Harbour and set 
the benchmark for events in Sydney when 
it launches. Offering unique business event 
opportunities with views of the harbour and 
city skyline, the Dockside Pavilion Darling 

Harbour will cater up to 1,440 seated guests 
and 2,000 standing. An impressive feature 
will be the six metre wide walkway allowing 
guests to walk across Sydney’s harbour and 
enter the venue in style.  

India arrivals soar
Australia enjoyed a 39% growth in tourist 
arrivals from India in MAY14. According to 
Tourism Australia, this is the highest growth 
in Indian arrivals in a single month achieved 
during the past seven years. 
There were 21,700 visitors from India during 

MAY14, bringing the total for the first five 
months of the year to 82,500, an increase of 
19% on JAN-MAY13. Arrivals from India for 
the 12-month period to MAY14 were 182,200, 
up15%.

Giants coming to Perth International Arts Festival 

The Perth International Arts Festival next 
February is to feature one of the biggest 
professional live arts events Australia has ever 
staged, Royal de Luxe’s The Giants. 
The world-renowned French company Royal 
de Luxe have created a Centenary of ANZAC 
commemorative event at the heart of which 
will be the Little Giant Girl, a six-metre high 
character who will explore the city, looking 
for The Diver. They will tell a story of 
reunion, nation building and community 
participation. 
The event will run over three days in the 

streets of the City of Perth for the opening
weekend of the 2015 Perth Festival and 
organisers anticipate it will be seen live by 
around a million people.
The Company, Royal de Luxe, is the world’s 
leading creator of live events which deliver 
performances on a massive scale to 
commemorate historical moments: 
• Twenty years since the fall of the Berlin Wall 
- in Germany 
• The sinking of the Titanic - in the UK 
• The centenary of World War One - in the UK 

Invite the World to Dinner
Internationally renowned food identities will 
be hosted in Tasmania, with the aim of 
boosting Australia’s profile as a food 
destination.
A gala event called Invite the World to 
Dinner will treat these guests to “Australia’s 
finest three-course menu’’ created by Neil 

Perry, Peter Gilmore and Ben Shewry, three 
of the country’s best chefs.
The event will be attended by food and wine 
writers, critics, chefs, personalities and 
celebrities, at MONA (the Museum of Old 
and New Art) in Hobart on 14NOV, and is 
part of Tourism Australia’s campaign 
Restaurant Australia.



New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

SOUTH PACIFIC
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IRONMAN 2016 World Championship for Mooloolaba
The Sunshine Coast in Queensland will host 
the first ever IRONMAN World Champion-
ship held in the Southern Hemisphere.
The 2016 IRONMAN® 70.3® World 
Championship will be staged in Mooloolaba, 
Sunshine Coast, in SEP16.
The World Championship is the pinnacle 
event in the global IRONMAN 70.3 calendar 
and its 2016 venue is the result of a 
partnership between the Queensland 
Government, Sunshine Coast Council and 
IRONMAN.

The Sunshine Coast and Queensland region 
is regarded as one of the world’s leading 
triathlon centres, with the hosting of the 
annual IRONMAN 70.3 Sunshine Coast, the 
Mooloolaba and Noosa Triathlon Multi Sport 
Festivals and prior hosting of International 
Triathlon Union (ITU) series and 
championship events.
The World Championship event expects to 
attract 3,000 athletes from over 70 global 
qualifying events.

New representatives for Norfolk Island 
Oceania Tourism has been appointed country 
representative for Norfolk Island Tourism in 
the New Zealand market place. 
As Norfolk Island’s representative in the New 
Zealand market, Oceania Tourism will build 
destination awareness and sales with major 
trade and Airline partners focusing on 
promoting the shoulder and low seasons 
through increased exposure for events and 
niche market opportunities. 
Glen Buffett, general manager of Norfolk 
Island Tourism says that he is pleased with 
the transition from one successful 
representative partner to the next. 
“Norfolk Island has experienced significant 
growth in the New Zealand market over the 
past few years and we are confident that 
Oceania Tourism will provide the market 
expertise needed to ensure this growth 
continues and New Zealand reaches its full 
market potential.”
Ross McLauchlan, GM of Oceania Tourism 
says he is thrilled at the appointment. 

“Norfolk Island Tourism has a good 
foundation of strong trade partners and Air 
New Zealand air services combined with a 
unique destination that more and more 
travellers are discovering.
“In 2014 we want to build on this by high-
lighting the year round travel opportunities 
provided by events, including Country Music, 
Jazz and Food Festivals along with a variety of 
sporting and special interest events, as well as 
the niche market attractions for families, 
fishing, heritage and nature seekers”, he adds.
For more information contact 
norfolk@oceaniatourismgroup.com

Eat, Play and Stay Vanuatu videos
Eat, Play and Stay have produced their latest 
short, informative videos, this time on 
Vanuatu and some of its accommodation 

options. They include Holiday Inn Vanuatu, 
Warwick Le Lagon and Port Vila’s 
Grand Hotel & Casino.

2014 South Pacific Open in New Caledonia 
Aircalin asks agents: 
• Have you got any clients who are keen 
golfers looking for a South Pacific holiday? 
• Do they enjoy being around the atmosphere 
of a PGA tournament? 
Then look no further than this upcoming 
high profile golf tournament in New 
Caledonia. The 2014 South Pacific Open will 
be played at the Tina Golf Club, Noumea, 
10-13SEP14, but they’ll need to hurry because 
entries close tomorrow 30JUL. 
www.pga.org.au.
Aircalin recommends the following flight 
options as those being closest to the South 

Pacific Open dates for those wishing to 
participate. Note, though, that there are four 
flights a week for your clients to choose from. 
AKL-NOU: Thu 04SEP (SB411) or Sat 06SEP 
(SB415) 
NOU-AKL: Sun 14SEP (SB410) or Tue 16SEP 
(SB416) 
Contact your South Pacific wholesaler for 
package pricing or refer to your GDS for SB 
fares.
Those pax travelling under an SB flight 
number out of AKL enjoy full service 
regardless of the fare paid. 

http://nz.aircalin.com/billet-noumea.php
https://www.youtube.com/watch?v=uUbEZErzNpY
https://www.youtube.com/watch?v=OvAsRIRoJ10
https://www.youtube.com/watch?v=iwoM3XGnLdQ
https://www.youtube.com/watch?v=VHN-P-PMTEU


Bula Marau Luxury & Couples Roadshow 
  

Register Now….win your own Luxury Fiji Holiday for Two! 
  
Fiji is renowned for its luxury resorts, products and exclusive destinations.  Come along for 

a fun, entertaining training event and meet key luxury Fijian resorts, products and 
destinations.  Join us along with: 

  
Blue Lagoon Cruises   
Fiji Airways 
Jean-Michel Cousteau Resort  
Koro Sun Resort & Rainforest Spa  
Likuliku Lagoon Resort  
Matamanoa Island Resort 
Namale Resort & Spa 
 

VENUES 
Monday 8 September         7.00am – 10.00am  Christchurch, Novotel Cathedral Square 
Monday 8 September         5.30pm – 9.00pm  Wellington, Wharewaka Function Centre 
Tuesday 9 September        5.30pm – 9.00pm  Hawkes Bay, The Crown Hotel 
Wednesday 10 September   5.30pm – 9.00pm  Hamilton, Novotel Tainui 
Thursday 11 September      5.30pm – 9.00pm  Auckland, The Pullman Hotel 
   

Register with maria@tourismfiji.com.fj detailing the venue attending, agency name, consultant 
attending, email addresses and any dietary requirements. 

Nanuku Resort & Spa 
Pacific Island Air 
Paradise Taveuni 
Qamea Resort & Spa  
Royal Davui Island Resort 
Tropica Island Resort 
Vomo Island Resort 
Yasawa Island Resort & Spa 
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Fiji sees more growth
Fiji tourism’s overall takings totalled 
F$160.4million for the first quarter of this 
year, an increase of 10.6%. This revenue 
comes from the visitor spend on 
accommodation, sale of food, liquor, 
telephone and other miscellaneous charges.
Fiji Times Online reports that the findings of a 
survey of licensed hotels, resorts and lodging 

houses showed the number of guest rooms 
available increased by 1% and the number of 
rooms sold increased by 6.7%.
Fiji government statistician Epeli Waqavonvono 
says the room occupancy rate also increased 
by 2.3% and the Coral Coast recorded the 
highest occupancy rate compared with other 
areas.

Beqa Lagoon Resort news
Graeme Back, General Manager for Beqa 
Lagoon Resort off the coast at Pacific 
Harbour Fiji, reports that Chris and Vicky 
Liles, who joined the resort team in March 
are doing a wonderful job managing the full 
service, five star Padi Dive operation. 
“We have been posting weekly updates on our 
Facebook page with the renovation progress of 
our Dive Centre,” says Back. “Improvements 
include new showering and changing facilities 
for divers, and revamped layout with 
improved drying facility for equipment.”
A new fast, six-person aluminium dive boat 
called Nayamoto has joined the fleet and 
there is also new dive rental equipment,
including Tusa and Trident BCDs, dive 
computers, regulators and additional air 
tanks. 
“We are currently upgrading three of our 

local dive team members to Diver Master 
status. This will ensure that we have the best 
dive team providing the safest and most 
memorable experience for our guests,” adds 
Back.
Effective 01AUG, daily at 4:30pm, Beqa 
Lagoon Resort will offer complimentary 
afternoon tea with the GM. It’s a fun time for 
our guests to share their experiences of the 
day with each other and with Graeme Back.  
Fresh, local baked items such as coconut 
scones, banana cake and cassava sponge cake 
will be served.
Also effective 01AUG, Beqa Lagoon Resort 
will offer after-hours boat transfers to the 
island, outside of the scheduled departures of 
9:30am and 4:30pm. The service carries a flat 
surcharge of US$150 above the standard boat 
transfer cost. 

50% off at The Edgewater
The Edgewater Resort & Spa Rarotonga is 
offering a 50% discount for sales to 15SEP for 
travel 01AUG14-31MAR15 (some blackouts 
apply).  Plus if guests book 5 nights in 
Lagoon View grade or higher, for an 
additional $220pp they will also receive a 
$100 Resort Credit per room, Island Night 
Feast and Show per person, a 60-minute Spa 
Treatment per room, three-day car hire per 

room, Auckland Airport Emperor Lounge 
Access for two adults and up to two children 
under 12 years.  Plus, all bookings include 
Tropical Breakfast daily per person and free 
entry to the Coconut Kids Club for children 
aged 4-12 years.  
Wholesalers have details or call NZ 
Representatives Hogan and Associates.  

Saletoga Sands Resort can validate 
driver’s licences for hire cars
Samoa’s Saletoga Sands Resort & Spa has been 
officially recognised as an authorised LTA 
location and is the only one on the south east 
coast of Upolu.  To drive in Samoa, visitors 
need to validate their foreign driver’s licence 
at the Land Transport Authority. Cost for 
validation is ST$20.
Previously guests had to travel for over one 
hour across the island just to validate their 
licenses before hiring a rental car.
Saletoga Sands Resort & Spa has made it easy 
and offers well maintained Rav4 rental 

vehicles to allow exploration of the area.
“There is so much to discover right on our 
doorstep, including the unique To Sua trench 
and world famous Lalomanu beach, says 
Gavin Brightwell, owner of the resort.  
Saletoga Sands Resort & Spa currently has a 
Discover Samoa Stay 5 Pay 4 special and also 
a Stay 7 Pay 5 plus receive a WST$100 resort 
credit.  Valid for sales until 30SEP14 and 
travel to 31MAR15.
Call your wholesaler.



ASIA
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Tahiti Mid-Winter Sale
Air Tahiti Nui has released its Mid Winter 
sale fares for travel between NZ and Papeete 
in Economy/Business Class valid for sales 
from 27JUL-16AUG14.
Outbound travel is permitted from New 

Zealand between 01AUG14 and 31MAY15.
Inclusive prices for travel ex AKL in Economy 
lead in at $940.00 and are filed to nine other 
points in NZ. Click here for the details.

Hot deal at Mariner Apartments Port Vila
Mariner Apartments, which offer panoramic 
views of Port Vila’s harbour and Iririki Island, 
reminds agents there are just two days left to 
capitalise on their Stay 5 Pay 3 and Stay 7 Pay 
5 deals on all room categories. Sales end on 
31JUL14 for travel to 31MAR15. 

The property’s studios and two-bedroom 
apartments offer, air-conditioning, Wi-Fi, 
fully equipped kitchen, and ranch sliders to 
balcony or terrace.
Call your preferred wholesaler.

Thailand Travel Shield insurance 
Tourists planning a visit to Thailand can now 
avail of a special online insurance coverage
scheme known as the “Thailand Travel 
Shield”, which will be set up by the Tourism 
Authority of Thailand (TAT) in cooperation 
with four reputable Thai insurance companies, 
Muang Thai Insurance, Chao Phaya Insurance,
Siam City Insurance, and Krungthai Panich 
Insurance. 
Visitors can now buy the insurance coverage 
online for a broad range of unforeseen events 
ranging from accidents, trip cancellation, loss 
or damage of baggage / personal belongings, 
emergency hotel accommodation, etc.
These travel insurance policies provide instant 
coverage up to the value of 1,000,000 Baht for 
the packages starting at 650 Baht, and up to 
the value of 2,000,000 Baht for the packages 
starting at 1,100 Baht. The period of coverage
ranges up to 60 days, but it can also cover 
visitors making annual trips to Thailand.

Everyone purchasing this insurance can take 
advantage of the 24-hour emergency 
assistance offered by the well-known Allianz 
Global Assistance.
The Medical and Travel Assistance Services 
will allow visitors to get pre-trip information; 
such as, inoculation, weather, exchange rates, 
telephone medical advice, medical service 
provider referral, assistance in case of loss 
of luggage/passport assistance, and embassy 
referral.
Visitors availing of the scheme are also 
advised to read the fine print to see what is 
excluded from the coverage; such as, accidents
while under the influence of alcohol, indulging 
in extreme sports, motorcycle riding, getting 
involved in public brawls, etc.
The scheme will be publicised worldwide by 
TAT through its international offices, as well 
as marketed online through website: 
www.tourismthailand.org/thailandtravelshield 

China Xi’an Silk Road International Tourism Expo
The first annual China Xi’an Silk Road 
International Tourism Expo will be held 19-
21SEP14 in Xi’an, according to China Daily. 
Strongly supported by the UNWTO and the 
China National Tourism Administration, the 
expo will provide a one-stop B2B networking 
platform for international and domestic 
tourism and travel industry players. 

According to Chen Qingliang, deputy 
director of the Shaanxi provincial tourism 
administration, more than 500 Chinese and 
international travel agencies, tour industry 
companies, airlines, cruise lines, banks and 
travel media from 30 countries will exhibit at 
the event. 

Korea Tourism Organization 
launches new brand 
Korea Tourism Organization (KTO) has 
launched a new tourism brand that reflects its 
ambition and aspiration to attract 20 
million tourists and to advance Korea as a 
global tourist destination.
The new brand image emphasises the ‘K’ in 
Korea to symbolise a variety of resources 
that are offered in Korea such as K-Food, 
K-Culture, K-Pop & K-Style.  
KTO has also launched its ‘Tour Imagination’ 
campaign where foreign visitors can have the 
opportunity to win one of eight trips to Korea 
this Autumn.
For details, visit  www.tourimagination.com

http://www.travelmemo.co.nz/voucher.php?voucher_id=1533


THE AMERICAS
TravelMemo   20140729   29JUL14    Page 8

LATAM unique business class offer until 04AUG!  SCL from $5099   NYC from $6173 CLICK
HERE

Experience the real Asia with 
Trafalgar’s exclusive insider experiences
Trafalgar has released its new 2015 collection 
of Asia guided holidays, offering 14 itineraries
to Japan, China, Thailand and Vietnam plus 
extensions to Cambodia, Hong Kong and 
Singapore.
Trafalgar New Zealand General Manager 
Scott Cleaver says, “Wherever your clients 
choose to travel with us in Asia, we take the 
worry out of the road, with an expert 
bilingual Travel Director for the duration 
of their trip, hand-picked accommodation, 
quality transport and small group sizes with a 
maximum of 26 guests on each holiday.”
Showcasing the many flavours of Asia and 
dining with the locals are an integral part to 
every Trafalgar holiday in Asia, adds Cleaver.
“We’ve formed many friendships as we’ve 
explored Asia seeking out unique venues and 
their hosts. Our Be My Guest experiences 
aren’t just about fantastic food. Invited into 
the homes of people we’ve met on our travels, 
they’re also about hearing stories of local life 
and legends in intimate settings, from a 
family ‘Ryokan’ to a working farm to a 
working farm.”
Early Payment Discounts of up to $795pp are 
available for bookings and payments prior to 
30SEP14 with an additional Frequent 
Traveller discount of 5% also available.
New trips for 2015 are:
>> 7-day Samurai Discovery - Shinto gods 
and stunning landscapes meet futuristic 
cities and virtual worlds, on a family-focused 
journey of discovery that roams from vibrant 
Tokyo to the serene temples of Kyoto. Priced 
from $4715pp twin share.
>> 10-day Timeless Essence of Hong Kong 
& Mainland China – Three distinct areas of 

China only combined in one trip by Trafalgar, 
including the historic tram ride to Victoria 
Peak and a stunning Li River cruise. Priced 
from $3750pp twin share.
>> 14-day Treasures of China Past & 
Present – This trip uncovers the secrets of 
Hong Kong, the dramatic landscapes of 
Guilin and the tranquillity of car-free Cheng 
Chau. Priced from $5899pp twin share. 
Trafalgar Asia brochures are now with 
agencies. For more information go to 
www.trafalgaragent.com, freephone 
reservations on 0800 TRAFALGAR or ask 
your sales manager.

New Orleans to host IPW 2016
The U.S. Travel Association has announced 
that New Orleans will be the venue for IPW 
2016 the annual five-day event, formerly 
known as International Pow Wow.
It is the first time the event has been held in 
the city since 2002.
IPW is the largest travel trade show in North 
America—a one-stop opportunity for U.S. 
destinations, attractions and businesses to 
showcase themselves to thousands of 
influential travel professionals from 
international markets.
Greater Miami and The Beaches had been 
previously announced as the host city for 
IPW 2016, but arrangements for the event 

were postponed when the City of Miami 
Beach Commission voted through a US$500 
million renovation and expansion of the city’s 
convention center, set to begin in 2015 and 
last an estimated three years.
“We are thrilled to showcase New Orleans to 
the entire world marketplace for international 
travel by hosting IPW in June 2016,” says 
Stephen Perry, president and CEO of the New 
Orleans Convention and Visitors Bureau.
“The timing could not be better. Hosting this 
critical international selling and marketing 
show is a perfect fit with our plans for the 
world promotion of New Orleans’ 300th [or] 
Tricentennial birthday in 2018.”

Sonoma on a Bike — a Luxury Bike Tour
Two local cycling enthusiasts dreamed up 
their “ultimate” cycling tour of Sonoma 
County, north of San Francisco, and have 
created Sonoma on a Bike.
Activities may include a food and wine pairing
lunch at a hidden estate, with a private chef 
and world-class wines. Or after emerging 
from a hike among 1,400-year-old majestic 
redwoods, meet an artisan cheese maker and 
his goats. Or experience a crab fishing 
expedition followed by biking some of the 

most beautiful country roads in the region.
And at the end of the day guests sleep in a 
cosy bed at one of the best hotels in the area, 
and may opt to enjoy a pampering massage or 
spa treatment.
Everything from hotel accommodations to 
the bike helmet is taken care of with a 
Sonoma on a Bike tour. The price of the 
six-day/five-night journey is US$3,400pp 
double occupancy. 
Learn more at www.SonomaOnaBike.com 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1532
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Santa Barbara Silver Safari
Cruise the Santa Barbara coast in a retro 
airstream trailer from Santa Barbara Silver
Safari. This family owned and operated 

vintage travel caravan rental company says it 
will deliver the perfect vehicle for your clients’ 
needs.  www.sbsilversafari.com

Pearl of the Caribbean
Adventure World’s Pearl of the Caribbean 
journey is now priced from $2,245pp – 
saving $105pp. This journey visits Cuba’s 
capital Havana with its faded colonial 
grandeur, the colonial city of Cienfuegos,
Trinidad – one of the best preserved cities 
in the world, and the picturesque tobacco 
region of Vinales. Price includes seven 
nights’ accommodation in well suited 
three and four star hotels, English 
speaking guides, extensive sightseeing
and seven breakfasts, seven lunches and 
six dinners. Valid on bookings until 
31OCT14. 
For more information call 0508 496 753. 

Sonoma Wine Country Weekend update
Sonoma Wine Country Weekend, celebrating 
the region’s grape growers, winemakers and 
chefs, will take place over Labor Day 
Weekend, 29-31AUG. Events include Taste 
of Sonoma at MacMurray Ranch, Sonoma 
Harvest Wine Auction at Chateau St. Jean, 
Sonoma Starlight at Francis Ford Coppola 
Winery, and an assortment of intimate and 
exclusive winery lunch and dinner parties 
at multiple locations throughout Sonoma 

County.
The Sonoma Steel Chef competition returns 
to Taste of Sonoma at MacMurray Estate 
Vineyards again this year, and Sonoma 
County’s best chefs will face off in a fast-
paced, fun and educational competition, 
competing for the coveted title of Sonoma 
County’s Steel Chef.
http://SonomaWineCountryWeekend.com/

Magic Mexico Group Journey on sale
Travel from Mexico City to Cancun on the 
path of the most important and magnificent 
archaeological sites of Mexico, including 
Chichen Itza, Palenque and Monte Alban. 
Mix this with the colourful market places of 
Oaxaca and San Cristobal de las Casas and its 
nearby Indian villages. 
Adventure World’s 8-day group journey is 

now priced from $1,699pp, saving $90. 
Price includes seven nights’ hotel 
accommodation (standard room), most 
meals, transportation, bilingual guides and 
sightseeing including entrance fees. Valid 
for booking until 04SEP14, for travel until 
30OCT14. 
For more information call 0508 496 753.

http://www.adventureworld.co.nz/tours-and-destinations/north-america/caribbean/cuba/tours/pearl-of-the-caribbean
www.adventureworld.co.nz/tours-and-destinations/north-america/central-america/mexico/tours/magic-mexico/ 
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AFRICA

The Nut House, Tongabezi
Tongabezi has announced a fantastic new 
look for their well-known Nut House. The 
Nut House combines the best art, textiles and 
textures from around the African continent 
with design elements from Morocco, Mali, 
Zambia and South Africa. 

3-day package, priced from $2,309pp twin 
share. This includes return airport transfers 
from Livingstone Airport, two nights’ 
accommodation at The Nut House and all 
meals. Call 0508 496 753 or visit 
www.adventureworld.com.

The palette is easy on 
the eyes, seamlessly 
blending the house 
into Zambia’s natural 
scenery. Folding doors 
open onto the elevated 
private garden and 
infinity plunge pool. 
Spectacular views over 
the Zambezi are 
guaranteed from its 
sublime riverbank 
setting. 
Get there with 
Adventure World’s 

EUROPE
VisitBritain CEO named
Christopher Rodrigues, chairman of 
VisitBritain, has announced the appointment
of Sally Balcombe as the organization’s next 
chief executive officer. The appointment 
follows a “competitive” search and reportedly
comes with the full support of all board 
members. 
Previously, Balcombe was managing director
of British Airways Holidays and of the 
specialist sun division at TUI. As commercial 

director of Opodo and CMO at Travelport, 
she is familiar with the power of digital and 
technology to engage and motivate 
customers. Most recently, Balcombe has been 
a Board member of VisitBritain, Governor 
of the Museum of London, Commissioner of 
English Heritage, and Non-Exec Director of 
Mr & Mrs Smith while also advising a 
number of businesses focusing on the digital 
area. 

Paris attractions may open daily

Swedish heat wave warning
Swedish weather agency SMHI has issued its 
first ever warning for high temperatures with 
many areas set to bask in plus 30C heat, 
according to The Local.
“We began to issue warnings last year, but 
then temperatures never reached up to these 
levels,” said SMHI’s Lovisa Andersson.
“For a Class 1 warning it is required that the 
maximum daytime temperatures go up at 30C 

Three of the main tourist attractions in 
Paris, the Louvre, the Musée d’Orsay 
(right) and the Palace of Versailles, may 
soon stay open seven days a week in a bid 
to accommodate more visitors amid 
dwindling subsidies. 
Citing anonymous sources at the Culture 
Ministry, Le Figaro said the move to keep 
some of Paris’s most visited cultural sites 
open on a daily basis is inspired by similar 
moves in New York, London and Madrid.
At present, the Paris draw cards stay open 
six days a week, and are closed on either 
Mondays or Tuesdays. 

or more, three days in a row,” she explained.
Nights have also been unusually warm, with 
temperatures not falling below 20C in several 
parts of northern Sweden, leading to Swedish 
media describing them as “tropical”. 
“It will remain warm with temperatures of 
25-30C, with the greatest chance for high 
temperatures in northern Sweden,” said Ms 
Andersson.

Apartments in Dubai? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

http://www.exoticholidays.co.nz
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New logo for Adventure World
Adventure World has begun to evolve under 
its new owner The Travel Corporation and 
the soft-adventure specialist has now released 
a new logo, refreshing the brand’s identity. 
Fiona Hunt, managing director of Adventure
World says: “We’re excited to share our new 
logo with our travel partners. With the 
business undergoing a period of growth and 
evolution we felt the time was right for an 
updated logo. 
“We’re very proud of Adventure World’s 30-
year history so although the logo has a new 
look and feel we have chosen to retain core 
elements such as our signature globe and 
orange palette. We’ve introduced earthy 
tones of blue, green and brown to signify 

the elements of soft-adventure travel and the 
diversity of the destinations we visit.” 
The new logo will be rolled out across 
Adventure World collateral with immediate 
effect. 

New options for UK and European coach tours 
- at “amazing value”
Classic Tours have introduced a range of 
guided tours - with weekly guaranteed 
departures throughout the UK and Europe.
“The deals are excellent,” says Peter Fleming. 
“Our 7-day UK or European tours are priced 
from only $895 and have loads of included 
experiences, our 10-day Christmas tour sell 
from $1395 and our 26-day Grand European 
is only $3195.  All are commissionable to 
agents at 11%.”
Turkey, Croatia and Egypt tours are to be 
added shortly.
All the tours have guaranteed departures and 
the hotel standards are 3½ star in good 
locations. The commentaries are in English 
only.
The tours are all high on experiences and 
value and are suitable for travellers of all ages 

- from accompanied teens through to those 
in their 70s.
Visit www.classictours.co.nz and email: 
info@travcorp.co.nz or phone 0800 356 728.

Trade endorsements say it all
Rahul Sharma at Exotic Holidays is proud 
of the service he and his team offer the New 
Zealand travel industry.  They specialise in 
arranging groups worldwide, be it adventure 
or leisure, schools, clubs, wildlife, sporting 
events, gardening, culinary, spiritual, Yoga, 
rejuvenation and more.   
“Groups can be difficult and time consuming
for retailers,” says Sharma, who says they have 
27 years of group experience behind them. 
“Exotic Holidays offers a very personalised 

and professional service and will work 
alongside you every step of the way 
providing all the necessary assistance, 
practical advice, marketing support, info 
evenings – no hiccups and no surprises.”
Check out here what their travel agency fans 
have to say.

TOUR PRODUCT

AVIATION

Over 120 European destinations ... now that’s Wunderbar!

Air NZ to ‘surprise & delight’ with 787-9
Air New Zealand will begin using its new 
Dreamliner 787-9 aircraft on an ad hoc 
commercial basis from next month.  
The carrier posted a number of tweets last 
Friday following a claim by All Nippon 
Airways that it would be the first carrier to 
commercially operate the dash-9, with charter 
services in August.
“The 787-9 is scheduled to operate between 
Auckland and Sydney on a surprise and de-
light basis from 9 August,” an Air New 
Zealand spokeswoman told Flightglobal.
Meanwhile Australian Business Traveller says 
Air New Zealand is aiming for a daily service 
to train up its Dreamliner crew and ensure 
that all systems are in place to support the 
Auckland-Perth 787-9 inaugural on 15OCT.
However, double daily flights between 
Auckland and Sydney are also on the cards, as 
is an early start to the Perth service.
The airline’s 787 programme director Kerry 
Reeves told Australian Business Traveller that 
while he “wasn’t exactly sure which flight 
number we’re targeting, it will be a middle of 

the day flight, a mid-morning departure from 
Auckland.”
The Boeing 787 will be swapped into flights 
which currently see a Boeing 767 or an 
Airbus A320, Reeves said.
“We want to fly this plane as soon as we’re 
ready. We’ll make a decision a few days out 
that we’re ready to go, then we’ll reload the 
booking system for the 787.
“Our target is to fly every day, although 
obviously with only one aircraft we’ll have to 
take it out for checks at various times,” Reeves 
explained.
“Then we’ll get to a point where we might try 
to do two daily returns with the aircraft. That 
will be about testing our metal as it were, but 
we want to make sure we’re comfortable and 
we stress-test our own organisation to cope 
with tight 75-minute turnarounds.”

http://exoticholidays.co.nz/testimonials/
http://www.lufthansaexperts.com
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Wellington Airport runway extension
The Dominion Post quotes Wellington Airport 
management as saying the planned 300-metre 
extension of its runway is virtually certain to 
go south into Lyall Bay. 
Airport chief executive Steve Sanderson 
reportedly said the first phase of the 
engineering assessment had shown that a 
southern extension was the most likely option 
should the project receive resource consent, 
and funding for the $300 million project be 
found. 
“The works required for a northern [Evans 
Bay] extension have been found to be more 
extensive as there is around 40 metres of silt 
below the sea bed.” 
Extending the runway to the north would 
mean the silt would have to be removed or 
stabilised, adding cost to the project. 
A runway “pier” using stainless steel covered 
piles, titanium plates, and a dehumidification 
system to prevent condensation, has been 
used at Tokyo Haneda airport and is under 
consideration for Wellington. 
Sanderson said the second phase of 

engineering studies would begin next month 
and be completed in October to “confirm the 
geotechnical environment to the south, 
enabling the completion of a base design 
against which detailed environmental 
assessments can be undertaken”. 
The airport would release independent 
studies in September on the economic benefit 
to the Wellington region and to New Zealand, 
along with the viable routes based on current 
market demand. 
Options on how the runway would be 
extended are also being worked on. 
Wellington Mayor Celia Wade-Brown told the 
Dominion Post that she and an officer from 
Wellington Airport had met with Mitsubishi
in Tokyo to look at the “innovative new 
system”. 
Sanderson told the paper there was a ground-
swell of support throughout the region, with 
surveys showing that 85% of Wellingtonians 
were in favour of a runway extension to 
enable direct long-haul flights into and out of 
the capital. 

Emirates Lounge at Glasgow
Emirates is celebrating the Commonwealth 
Games in style with the official opening of 
its lounge at Glasgow Airport by the airline’s 
president, Sir Tim Clark.
Emirates is the first international airline to 
open a dedicated lounge at Glasgow Airport 
and the event marked the airline’s 10th year of 
service to the Scottish city. 
Emirates has a double daily service to 
Glasgow and all of Emirates’ four daily New 
Zealand services offer direct connections 
in each direction with the non-stop flights 
between Dubai and Glasgow. Emirates president Sir Tim Clark with Glasgow 

Airport’s Amanda McMillan in the new lounge.

Rebranding for Malaysia Airlines?
The Sunday Telegraph reports that Malaysia 
Airlines is likely to change its name as part of 
a radical overhaul in the wake of the MH370 
and MH17 incidents.
The paper says the Malaysian flag carrier, 
majority-owned by the government, will also 
seek new investors to rebuild its business. 
It says work has begun on a strategic review 
that will restructure the airline’s routes and 
expand outsourcing to increase profitability. 
Sources said additional private investment 
for the airline could come from rival aviation 
groups.
Writing in The Sunday Telegraph, the airline’s 
commercial director Hugh Dunleavy insists 
that despite the “tragic loss” of both aircraft, 
the airline would eventually “emerge 
stronger”. 
Mr Dunleavy adds: “Our majority shareholder, 
the Malaysian government, has already 
started a process of assessing the future shape 
of our business and that process will now be 
speeded up as a result of MH17. 
“There are several options on the table but all 
involve creating an airline fit for purpose in 
what is a new era for us, and other airlines.” 
Those options are said to include renaming 

and rebranding the airline.
Mr Dunleavy said that the airline industry 
needed to work together to ensure that such 
tragedies could not happen again. 
“MH17 was in airspace approved by ICAO 
[the International Civil Aviation 
Organisation]. Its flight plan was approved by 
the Ukrainian authorities, as well as 
Eurocontrol. Yet still it was brought down, it 
seems, by a missile. 
“This tragedy has taught us that despite 
following the guidelines and advice set out by 
the governing bodies, the skies above certain 
territories are simply not safe,” he writes. 
“MH17 has shown us that airlines can no 
longer rely on existing industry bodies for 
this information.” 
In his role as Malaysia Airlines’ most senior 
commercial officer, he is calling for the 
industry to form “one body to be the arbiter 
of where we can fly”. 
Mr Dunleavy adds: “Airlines such as ours 
should be left to focus on the quality of our 
product in the air, not on the air corridor we 
fly in, which should be guaranteed as safe 
passage.” 

Space Bins on Alaska Airlines
Alaska Airlines will be first to get the new Space Bins 
from Boeing, increasing overhead storage by 48%.
Aiming to improve onboard storage and make flying 
easier for customers, the larger overhead bins have a 
similar look and feel to the Boeing Sky Interior pivot bins 
yet hold more bags.  Space Bins on an Alaska Airlines 
737-900ER will hold as many as 174 standard carry-on 
bags and are deep enough to store nonstandard items, 
such as a guitar. Space Bins will arrive on all Next-
Generation 737 and 737 MAX airplanes delivered to 
Alaska Airlines starting in late 2015.   

http://www.cxagents.com
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Airbus A350 on global sorties
Airbus A350 test aircraft MSN5 will visit 
Auckland 05-06AUG as part of the aircraft’s 
route proving program, the final phase of the 
aircraft’s type certification testing.
Configured with 42 business class and 223 
economy class seats, it will be operated by 
Airbus flight crews and will conduct four 
separate trips over three weeks. 
Airbus says the five development A350s have 
to date flown over 540 flights and 2,250 flight 
hours, and after final trials, the first delivery 
is expected to be made to launch customer 
Qatar Airways towards the end of 2014.
The programme will comprise four trips, each 
of which begins in Toulouse. Trip one will 
operate to Iqaluit in Canada and then return 
via Frankfurt. Trip two will operate to Asia, 
with several Singapore-Hong-Kong sectors 

being flown, before returning to Toulouse.
The third sortie will circumnavigate the globe 
east-bound from Toulouse via Johannesburg, 
Sydney, Auckland, Santiago and Sao Paulo. 
The fourth and final trip will operate to Perth 
via Doha, and return via Doha, Moscow and 
Helsinki. 
In related news, Airbus recently carried out a 
successful maximum-energy rejected take-off 
with test aircraft MSN1.
According to Flightglobal, the A350 had 
already conducted rejected take-off tests, but 
the maximum-energy event was intended 
to examine the extreme case of a rejection 
at high speed and high weight with braking 
capability at its limits.
Airbus said the brakes reached a temperature 
of around 1,400 degrees C as a result of the 
energy absorbed in stopping the aircraft.

Solomon Airlines ‘Flex-Pricer’ booking system 
Solomon Airlines says it has introduced a 
new highly streamlined online ‘Flex-Pricer’ 
booking functionality providing a number 
of advantages for both its passengers and the 
international travel industry.
The new system offers the ability to book 
multi-sector flights in a single ticket allowing 
both international flights and domestic 
connections to be actioned at the same time.
‘Flex-Pricer’ also allows international 
travellers to combine business class bookings 
with economy class connections in a single 

ticket and currency.
In the event flights are not available for a 
particular date or connection, the system 
automatically provides users with a range 
of optional dates to select from along with 
any current special fares or discounts readily 
displayed.
The Flex-Pricer system is just one of a 
number of new features that Solomon 
Airlines is currently working on to improve 
its customers’ online service and experience. 
www.flysolomons.com

Swan Hellenic, Voyages of Discovery EB deals – last days
The Swan Hellenic and Voyages of Discovery
Early Booking Offers end this Thursday, 
31JUL14. Book select 2014/15 Swan Hellenic 
itineraries by 31JUL14 and save your clients 
up to 15% on the cruise fare, or book select 
2014/15 Voyages of Discovery itineraries by 
31JUL14 and save up to 10% on the cruise 
fare.
As a reminder, Swan Hellenic offers 
exceptional, inclusive value with so much 
included in the cruise fare:  A tailor-made 
shore excursions programme; all gratuities on 
board and ashore on tour; all meals in open 
seating dining; the cruise world’s finest guest 
speaker programme and more, aboard 
Minerva, an intimate home away from home.

Click here to view the Swan Hellenic Early 
Bird Savings Guide Flyer.
Voyages of Discovery, too, offers award-
winning value and choice with all the benefits 
of a small ship. Travel is with no more than 
540 passengers aboard the Voyager, including 
all meals, all onboard gratuities, a renowned 
guest speaker and port lecture programme 
and a selection of finely tuned optional shore 
excursions. 
Click here to view the Voyages of Discovery 
Early Bird Savings Guide Flyer.
For bookings, brochures or more information 
contact Discover the World on (09) 623 4293 
email reservations@discovertheworld.com.au. 

Christmas Markets Along the Danube
Most of Tauck’s 2014 river cruises are sold 
out – but they have limited space available on 
Danube Reflections and on two December 
Christmas market river cruises: Christmas 
Markets Along the Danube and Christmas 
Markets Along the Rhine. 
Tauck’s 8-day Christmas Markets Along 
the Danube is priced from $3,235pp twin 

share. This all-inclusive river cruise along the 
Danube from Nürnberg to Vienna aboard ms 
Savor or ms Treasures offers a new approach 
to discovering the magic of the Christmas 
Markets in Germany and Austria.
For more information click here or contact 
Adventure World on 0508 496 753.

http://discovertheworld.us2.list-manage.com/track/click?u=3c801b45a2ced71ee4eac7090&id=aaee61a2fc&e=f14a22c9b7
http://discovertheworld.us2.list-manage.com/track/click?u=3c801b45a2ced71ee4eac7090&id=0e75f4f616&e=f14a22c9b7
http://www.adventureworld.co.nz/tours-and-destinations/europe/central-europe/austria/tours/christmas-markets-along-the-danube 
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Four exceptional offers
Book an ocean-view stateroom or above on select January 2015 - 
April 2016 cruises and receive ALL FOUR offers below:

1   FREE Signature Beverage Package
    - A value of US$100 per day, per stateroom (US$50pp)
    - Includes wine, beer, spirits, cocktails (including non-alcoholic), 
       sodas and coffee (a daily limit applies)
2   FREE Pinnacle Grill Dinner
    - Guests will receive one FREE dinner (per person) in the elegant 
       and sophisticated Pinnacle Grill
3   FREE or Reduced Cruise Fares for 3rd/4th guests
4   50% Reduced Deposit CO

N
D

IT
IO

N
S 

AP
PL

Y

ASK US ABOUT THE BONUS OFFER FOR SUITES

Uniworld offers more in 2015 
Uniworld Boutique River Cruise Collection has 
announced more European itineraries in 2015 than 
ever before, with 33 all-inclusive European 
itineraries including six new programs and 45 
more departures on their Rhine and Danube river 
cruises. 
The new itineraries include: 8-day Holland & 
Belgium at Tulip Time; 10-day Delightful Danube 
& Prague; 10-day Eastern Europe Explorer; 13-day 
Jewels of Spain, Portugal & the Douro River; and 
22-day Ultimate France.

Next spring, Uniworld will launch 
another Super Ship. Befittingly named 
after the great Maria Theresa, the Arch-
duchess of Austria and Queen of 
Hungary and Bohemia from 1740 to 
1780, S.S. Maria Theresa will sail this 
very region on Uniworld’s European 
Jewels river cruise. She will also sail 
on the springtime Tulips & Windmills 
cruise, and two holiday season 
itineraries: Danube Holiday Markets 
and Enchanting Christmas & New 
Year’s Cruise.
Uniworld offers travellers robust 
early booking savings of up to $2700 
per couple when they pay in full at 
time of booking. This offer expires on 
31OCT14. Brochures are now out.
For more on all Uniworld itineraries,
visit www.uniworldcruises.co.nz, 
freephone 0800 872 325 or contact sales 
manager Greg Marett. 
Join Uniworld’s growing social media 
community Facebook or Twitter.

Island Escape 2015
Island Escape Luxury Small Ship Cruising 
has launched its new 2015 Brochure covering 
the New Zealand and Vanuatu cruising and 
charter season.
Points to note include the addition of a 
dedicated Solo Cabin for passengers travelling 
alone, the addition of a 9-night Spirit of 
Vanuatu cruise plus a new Secrets of Auckland 
series that explores the world-class vineyards 
and beautiful beaches within Auckland’s 
Hauraki Gulf Marine Park. 
A large percentage of Island Escape departures

are now booked as private charters. As such 
they have included the pricing to charter the 
whole ship in the brochure. The Island Escape 
team will assist agents to arrange every aspect 
on your clients’ private yacht to ensure that 
the charter is tailored to meet their every 
desire. 
There are Early Bird savings of $1,000 per 
couple and agents are encouraged to book 
early and save.
Download the 2015 Brochure here or visit 
www.islandescapecruises.com.

http://www.francistravelmarketing.co.nz
www.promail.co.nz/link.php?M=809662&N=5240&L=6900&F=H
https://www.facebook.com/uniworldrivercruises
https://twitter.com/uniworldcruises 
http://ssa.actemarketing.com/SpeClicks.aspx?X=5N10SQFTIDUZRK0W00ZDW1
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MSC Cruises’ last-minute savings on festive cruises
MSC Cruises has put a bit more Christmas 
cheer into its Mediterranean winter program 
this year by offering last-minute money-
saving festive cruising specials from as little as 
NZ$114pp per night, twin share.
This offer applies to an ocean view cabin on 
MSC Sinfonia, on her 11-night cruise from 
Genoa on 19DEC14 visiting various ports in 
Italy, Greece, Turkey and Malta.
The same price - from NZ$1253pp twin 
share - also applies to the MSC Sinfonia’s 
11-night New Year cruise from Genoa, leaving 
on 30DEC14. Ports include Civitavecchia 
(Rome), Greece’s Heraklion and Piraeus 
(Athens), Istanbul, Valetta and Messina 
(Sicily).
Another festive season special applies to MSC 

Armonia’s seven-night round-cruise from Las 
Palmas (Canary Islands) on 20DEC14 calling 
on Funchal (Madeira Island), Santa Cruz and 
Tenerife.
It is priced from NZ$735pp twin share for an 
ocean view cabin – or $NZ105pp per night 
twin share.
As an alternative to the above specials, MSC 
Cruises also offers a combination of two 
11-night festive season Mediterranean cruises 
aboard MSC Fantasia into a 22-night 
experience, priced from NZ$2218pp twin 
share.
All special are available until sold out.
Freecall 0508 4278 473 or visit 
www.msccruises.com.au

The Costa Concordia ended its final four-day voyage from the Italian island of Giglio 
to Voltri, a port just outside the main harbour in Genoa, on Sunday.
Thus ended one of the biggest ever maritime salvage operations, expected to cost 
the vessel’s owner more than €1.5 billion euros.
The wreckage will reportedly be secured to the dock and will stay in position for 
months in order to unload furniture and other heavy materials that are still on 
board. Demolition and scrapping of the wreck will take an estimated two years.

INDUSTRY
Flight Centre bullish on profit
Business Spectator reports that Flight Centre 
expects to increase its full-year 2014 
underlying profit as much as 10% and has 
flagged continued growth in the coming year 
as customers maintain bookings after the 
crash of MH17.
Customers who had cancelled future MH 
bookings generally rebooked on other 
airlines, rather than cancelling their trips 
outright, the group said.
The group expects underlying profit before 
tax between A$375 million and A$377m for 
the year to 30JUN14, an increase of 9 to 10% 

from a record set in the previous year. The 
profit falls within previous company 
guidance. The final result will be reported on 
27AUG14.
Flight Centre noted slowing growth in its 
Australian leisure travel business, 
corresponding to a fall in consumer 
confidence around the May federal budget.
Flight Centre said it would continue to pursue 
strategic acquisition opportunities, after 
buying Dublin-based corporate travel 
specialist Travelplan Corporate. 

The Cotton Pickin’ East Coast Inland Waterway
This impressive 15-day journey on American 
Cruise Lines explores the route along the 
Intracoastal Waterway, comprised of 
connecting rivers, bays, estuaries, and canals. 
It allows cruise passengers to fully appreciate 
the natural, unspoiled beauty of some of the 
most scenic preserve areas in the US. From 
the unique vantage point of a small ship, 
discover the limitless birds and wildlife that 
call this passage their home. Cruise the East 
Coast Inland Passage through a rich past that 
has influenced the shape of America since 
the days of early exploration. Experience the 
elegance of a restored southern antebellum 
mansion, the solemn serenity of a Civil War 
battlefield, and the sheer enormity of a cotton 
plantation and the secrets it holds.
Departs November, April & May. 
Visit www.cruiseworld.co.nz for flyer details 
and dates.
American Cruise Lines voyages include: 
Complimentary pre-dinner cocktails & hors 
d’oeuvres • Open dining • Complimentary 

wine & beer with Lunch & dinner • 
Evening entertainment • Daily lectures (on-
board historians, Naturalists, local experts)
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PEARL’S PEARLER
Counting time is not as important 

as making time count.

Travel insurance comparison
If your clients are turning to price-comparison 
sites to find insurance, trying to decide on 
which policy to buy can be baffling, says 
Natalie Ball, Associate Director of 
comparetravelinsurance.co.nz.
Her travel insurance comparison website 
helps to explain the ins and outs of travel 
insurance comparisons and what to look for 
in a policy.
Ball says the list of travel insurance providers 
in the market is expanding which means you 
are likely to find a competitive price for your 
travel insurance.  You are also likely to have to 
do a fair amount of scrolling before you come 
across a brand you recognise.  
“Many of these unknown table-topping 
brands have brightly coloured logos you have 
never seen before,” says Ball. “This doesn’t 
mean that they aren’t reputable. Large insurers
tend to trade under a range of different 
names, or distribute their insurance policies
through partners. An unknown brand could 
actually be backed by a large insurance 
company you have heard of.  For example, 
DUinsure are underwritten by Allianz, and 
Compass Travel Insurance are underwritten 
by ACE Insurance Limited. By choosing one 
of these providers you know you would be 
backed by a larger insurance company.
“Choosing a provider that is part of a big 
insurer should provide travellers with the 
peace of mind that they will be covered 
during their travels,” says Ball.  “You can 
check the policy document, the “about us” 
section of their website or the footer of a 
provider’s homepage to see who the policy is 
issued by.” 
Whether a provider pays out in the event of a 
claim and how they deal with customers post-
purchase should also be a consideration for 

travellers when choosing a policy, 
according to Ball. Consumer generated ratings
are a useful way of understanding how 
companies look after their customers. 
“Travel insurance policies usually fall into one 
of two categories: Basics or Comprehensive, 
with some providers offering a third mid-
range product.  Basics (sometimes called 
Medical Only) will cover you for overseas 
medical expenses. Mid-range and 
comprehensive policies will cover you 
medically and include varying levels of cover 
for luggage and personal belongings, personal 
liability, rental vehicle excess, cancellation 
and more.
“Before doing any kind of quote search it is 
a good idea to have a good understanding of 
what cover you need,” says Ball. “For holiday-
makers that know they need more than just 
medical cover, they can generally skip the 
Basics policies and just consider the 
Comprehensive ones. Many comparison sites 
provide an overwhelming list of policies with 
all policies lumped together, making it 
difficult for holidaymakers to find a policy 
right for their trip.  
“Look out for high excesses that bring down 
the quote price.  Many providers will increase 
excesses or reduce some elements of cover to 
appear at the top of the table.” 
Here are Natalie Ball’s travel insurance tips 
you’ll need to know:
■ Baggage cover – Your Louis Vuitton luggage 
might not be covered.  Cheaper basics policies
will have limited cover for luggage and 
personal items.  Make sure that you check 
your benefit limits to ensure that you get 
enough cover for your needs.
■ Valuables – Many of us are taking away high 
value items including electronic devices like 

laptops and iPads – check the limit for 
individual items.  If not enough cover is 
provided you can add them as a high value 
item. You can even check if these items are 
covered under your home insurance.
■ Missed flights – Flight delays can cause 
missed departure on connecting flights.  
Make sure you allow enough time between 
connecting flights or you may not be covered.  
Check your policy details.
■ Excess – The excess is the amount you have 
to pay towards the cost of your claim. Watch 
out for high excess which could make a claim 
worthless in the event of a low value claim.
■ Medical exclusions – Most, if not all travel 
insurance policies exclude pre-existing 
medical conditions unless you declare them.  
Failure to do so could make your policy void 
or result in non-payment of a claim.
■ Booze – Don’t drink to excess.  Some 
insurers refuse to cover any claims arising 
directly or indirectly from excessive alcohol 
intake.
■ Dependents – Some policies cover 
dependent children up to age 25, whereas 
others will cover up until age 18.  Step 
families should check the detail of their 
policy. Some policies will cover stepchildren 
as standard for free and some don’t specify 
stepchildren in their policy documents.

Club Med opens island beach 
resort in China 
Club Med’s newest luxury resort Club Med 
Dong’ao Island, is open. 
Dong’ao Island offers guests a Mediterranean-
style beach setting on an island neighbouring 
Hong Kong and Macau. The resort features 
two zones: a Premium Club Med Resort and 
an exclusive 5 Trident Luxury Space.
Club Med Dong’ao Island is located to the 
southeast of Zhuhai in China’s Guangdong 
Province. Its exclusive location on the west 
side of the island boasts 15km of coastline, 
white sand beach and azure waters surrounded 
by lush forest.
All Inclusive packages start from $1,339 per 
adult and $535 per child, for seven nights, 
land only. Take advantage of the Early 
Booking bonus, book by 18SEP and save up 
to 40%. Travel: 01NOV14-30APR15. 
Call 0800 258 263. 


