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Bledisloe Cup time
It is Bledisloe Cup time again as the Qantas 
Wallabies host the All Blacks at Sydney’s ANZ 
Stadium, on Saturday 16AUG. Supported by 
Destination NSW, the Qantas 
Wallabies and the All Blacks will descend on 
Sydney for the first of three Bledisloe Cup 
encounters.
In preparation for the opening Bledisloe Cup Test, 
Sydney will come alive with The Bledisloe Cup 

will be showing all the games on their massive plasma TV 
screens.
Supporters will be treated to a series of fan events taking 
place throughout the Bledisloe Cup Festival across both 
NSW and Sydney.  
04-08AUG  Bush2Bledisloe.  Follow the Qantas Wallabies
as they embark on a five-day regional NSW road trip 
starting in Dubbo and travelling through Orange, Bathurst 
and finishing up in Penrith. Fans can get up close to the 

Festival. 
Passionate supporters will come together to celebrate all 
things rugby with a week-long program of community, 
corporate and social events that will continue right through 
to match day.
For any sports fan that misses out on tickets to the game at 
ANZ Stadium, many of Sydney’s bars and pubs are getting 
into the rugby action.
Recommend to your clients to visit Cargo Bar at King 
Street Wharf to catch the game on the huge harbourside 
screen, and grab a schooner in the waterfront beer garden.  
For an inner city sports bar, Bat and Ball in Redfern will be 
showing all the Cup matches live on large HD TVs.
The upstairs lounge bar of the Harlequinn Inn in Pyrmont, 
considered one of Sydney’s finest rugby pubs, will be 
home to many rugby fans during the Test, while The Light 
Brigade, long regarded as an Eastern Suburbs institution, 

Bledisloe Cup trophy and meet their heroes as they take part in 
open training sessions.
09AUG  Bledisloe Races.  Enjoy a day of racing at the newly 
refurbished Randwick Racecourse and experience Bledisloe Cup 
fever at the races as jockeys and horses celebrate the iconic 
trans-Tasman rivalry in a sea of gold and black. Bledisloe Cup 
Sydney Test ticket holders can enjoy complimentary entry to the 
races as part of the festival.
14AUG  Bledisloe Bay.  The harbourside precinct of First Fleet 
Park and the MCA’s lawn will be transformed into ‘Bledisloe 
Bay’, a rugby fan zone dedicated to the big game. Fans will 
have the chance to get up close to some of the Wallabies players, 
pose with the Cup and enjoy a rugby skills and drills workshop. 
Supporters will have the opportunity to win match tickets, and 
merchandise packs throughout the day.
For more information on the Bledisloe Cup Festival in Sydney, 
visit www.rugby.com.au/bledisloecupfestival

Journeys 2015
small group – escorted – guaranteed departures

SAVE $400 per couple!
Book by 31 Oct 2014

0800 117311    
www.worldjourneys.co.nz

http://www.travelmemo.co.nz/voucher.php?voucher_id=1531
http://www.travelmemo.co.nz/voucher.php?voucher_id=1517
www.adventureworld.co.nz/data/files/agent-flyers/exodus-aus-july-sale-flyer-no-crops-july-14/
http://www.topdog.co.nz
http://www.topdog.co.nz
http://worldjourneys.co.nz/escorted.php
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Dine with us- it’s not your average airport hotel experience.
Beef and Lamb New Zealand “People’s Choice” Award 2013  |  Winner Restaurant of the Year- NZ Culinary Fare 2011                                 READ MORE   |   VIEW MENUS

BookIt first to accept China Union Pay online in NZ
New Zealand tourism operators can now be 
better prepared for the growing number of 
Chinese tourists as Trade Me’s booking 
engine, BookIt, yesterday became the first 
local online booking engine to accept 
payment via China Union Pay cards.
China Union Pay is the leading card scheme 
in China, with more than 3.1 billion cards in 
circulation. Nine out of every ten credit cards 
issued in China are Union Pay branded.
BookIt will also be translating its booking 
process into simplified Chinese which, 
combined with the preferred payment method 
for Chinese travellers, will boost conversion 
and pre-booking for operators and resellers 
using BookIt.
Tourism Holdings use BookIt to power 

bookings for their Waitomo Caves 
experiences, and sales and marketing 
manager Liz Lindsay said Union Pay was 
an excellent addition. “We’re seeing a lot of 
growth in the Chinese free independent 
traveller market, and it’s vital for us to be 
able to accept online payments in the most 
convenient way for this key market.”
Tourism New Zealand’s GM for Asia, David 
Craig, is based in Shanghai and said he was 
pleased to see BookIt’s move. “These sorts 
of initiatives are vital in maintaining New 
Zealand’s appeal in a competitive global 
market. BookIt introducing payments via 
China Union Pay is a great example of 
adapting to visitor needs, and it’ll help drive 
bookings.”

Airport hotel for Queenstown
Auckland-based hotel operator Safari Group 
Park has applied for consent to build a 
Ramada hotel near Queenstown airport. It is 
the first of two hotels to support Remarkables 
Park’s proposed 900-delegate convention 
centre, to be sited around 150m away.
The $25m, four-level property will offer 48 
guestrooms and six apartments, plus a cafe/
restaurant, boutique stores and a floor of 
offices. The plan is to open the hotel by 
Christmas 2015.
The company’s press release confirmed a 

second, 120-room hotel at Remarkables Park 
was in development.

Contiki Inbound Operator Of The Year nominee 
Contiki New Zealand is one of three finalists 
for the Tourism Export Council’s Inbound 
Operator Of The Year award.
This is the first year Contiki have been 
nominated for the award which recognises 
excellence and outstanding visitor experiences.

Voting is open to all Tourism Export Council 
Allied Members who have been sent profiles 
of the three nominees. 
The winner of the award will be presented 
with a trophy at the annual Tourism Export 
Council Conference in Hamilton on 26AUG. 

Australian Tourism Ministers to meet in NZ
New Zealand will host a meeting of Australian 
Tourism Ministers early next year to explore 
areas where the two countries can drive 
greater innovation and productivity in the 
tourism sector, according to Associate 
Minister of Tourism Todd McClay.
Mr McClay, who recently attended the 
Tourism Ministers Meeting in Australia, 
says, “The Tourism Ministers Meeting is an 
opportunity for Australian and New Zealand 
Ministers to monitor progress on important 

tourism strategies, policy and to exchange 
views on international tourism trends that 
affect both countries.
“The fact is also that many northern 
hemisphere travellers visit both Australia and 
New Zealand during the same trip. It’s 
therefore important we work together to 
promote our unique countries 
internationally.”
A date and venue for the meeting will be 
announced in the near future.

Smile for the dronie 
Holidaymakers will be able to share a unique 
video of themselves in some of the South 
Island’s most picturesque locations, thanks 
to Tourism New Zealand’s latest campaign to 
target Australian travellers. 
Launched with the support of regional tourism 
operators, the new campaign will see a drone 
(a remote controlled flying camera), travel 
around top South Island locations and ski 
fields. 
The drone will give visitors the chance to 
capture an eight-second video of themselves 
which they can instantly share with their 
friends on social media using the hashtag 
#NZDronie. 
The #NZDronie will visit Cardrona, Coronet 
Peak, Mt Hutt, Mt Cook, as well as 
Queenstown and Lake Tekapo 24-30JUL.   
Tourism New Zealand’s General Manager 
Australia Tony Saunders says, “Word of 
mouth is an incredibly powerful tool in 
sharing experiences and the campaign aims 
to maximise visitors’ use of social channels 
to share the New Zealand winter experience 
even further.” 
Holiday goers are being encouraged to share 

their “dronies” using social media with daily 
prizes up for grabs including double ski 
passes and off mountain winter experiences.
More information about where #NZDronies 
can be found, including a video demonstrating 
how it works, is available on Tourism New 
Zealand’s 100% Pure New Zealand 
Instagram (instagram.com/purenewzealand) 
and Facebook (facebook.com/purenewzealand) 
pages.

http://www.jetpark.co.nz/Blog/x_post/dine-with-us--not-your-average-airport-hotel-experience-00092.html
http://www.jetpark.co.nz/Dining.html#din_tc1_t4
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Air New Zealand 75th warrants Te Papa exhibition
Air New Zealand will commemorate its 
75th anniversary in 2015 and is planning an 
exhibition at the national museum Te Papa 
Tongarewa in Wellington.
The six month retrospective exhibition will 
open on 20DEC14.

Air New Zealand CEO Christopher Luxon 
says, “The exhibition, which will be free to 
attend, will give the public a real insight into 
the history of the airline, covering both the 
highs and the lows we’ve experienced in that 
time.”

Hauraki Blue Cruises opens for business
New Zealand’s largest permanently-based 
cruise ship, Ipipiri, will cruise out of 
Auckland from 04SEP, offering lunch cruises 
and overnight voyages around Waitemata 
Harbour and the Hauraki Gulf.
Hauraki Blue Cruises, part of the InterCity 
Group, has opened for business in Auckland’s 
Viaduct Harbour and the 44.5m catamaran is 
going through a refurbishment ahead of its 
inaugural cruise. 
Spread over four levels, Hauraki Blue 
Cruises delivers theatre style and cocktail 
events for up to 100 people and banquet style 
event settings for up to 80. It also caters for 
individuals through both overnight and lunch 
time cruises. 

The vessel offers 30 ocean view cabins, all 
with ensuite bathrooms. It has an 80-seat 
restaurant and bar, and guests can take part in 
a range of water activities including kayaking, 
snorkelling and swimming. The sun deck is 
undergoing a full refurbishment to ensure it 
provides a place for guests to relax and enjoy 
the views. 
GreatSights Bay of Islands, also part of 
the InterCity Group, has been successfully 
operating the vessel in the Bay of Islands 
since 2009. A decision was made to bring the 
catamaran to Auckland where it would attract 
a broader and bigger market over a longer 
season. 
www.haurakibluecruises.co.nz

Ziptrek Ecotours back new reptile facility 
Queenstown’s Kiwi Birdlife Park is expanding 
its collection of rare and endangered wildlife, 
constructing a New Zealand reptile wing 
to house tuatara and critically endangered 
skinks.
Ziptrek Ecotours and building supplies 
provider ITM Southern Lakes have provided 
“very generous” financial support for the 
building as the new wing’s major sponsors.
The Kiwi Birdlife Park is set in five acres 
of native bush a short walk from downtown 
Queenstown.
“Kiwi Birdlife Park’s dedication to 
conservation and the sustainable approach to 
our native wildlife is totally in-keeping with 
the ethos of Ziptrek Ecotours,” says Ziptrek 

Ecotours marketing and sales manager, Nicky 
Busst. She is pictured here with Kiwi Birdlife 
Park assistant manager Nicole Kunzmann 
and two tuatara.

NZONE Skydive proof of performance packages
Skydiving photos and video packages have 
been upgraded and contents improved at 
NZONE Skydive in Queenstown where they 
believe that the memory of throwing yourself 
out of a plane is one customers will want to 
revisit.
The new package includes a 4GB branded 
USB that contains HD edited video footage 
of the skydive experience and high-resolution 
freefall skydiving images. Added value in-

cludes instant image and video uploads 
online which means customers can brag 
straight away to their friends and family on 
social media.  The packs also contain 20 
large printed photos and 7 personalised 
postcards within a neat folder to keep 
everything together. 
View a short animation of the new Photo & 
Video Pack on YouTube here.

Tandem Master Nick Dowling. Freefall camera in picture Caleb Sciascia. Pic | Colin Aitchison

http://youtu.be/UKt2IkQk2Qg
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Experience an Edwardian time capsule
Dunedin’s historic home, 
Olveston is celebrating 
being named by TripAdvisor 
New Zealand’s Number One 
Travel Attraction.
Olveston general manager 
Jeremy Smith says he and 
the team ensure the house is 
a time capsule showcasing 
how the wealthy lived in the 
glamorous era of the 1920s 
and 1930s. 

Queenstown’s biggest ever dance party
Organisers of DNA Gay Ski Week QT have 
announced that the event’s infamous final 
party will be Queenstown’s “biggest ever 
dance party” and held for the first time at the 
Memorial Centre.
Securing a special event liquor licence until 
3am for the ‘Belvedere Oh, what a circus’ 
themed final night party promises to be “one 
of the best final nights ever”, according to 
organisers Sally and Mandy Whitewoods.
“Honestly this’ll be the party to end all parties
and without a doubt will be the biggest and 
best ever dance party held in Queenstown. 
Think London, Paris, Berlin, Ibiza dance 
parties and you’ll get the drift.”
The crowd will dance the night away with 
tunes from Sydney DJs Adam Love and Kate 
Monroe, famed as the First Lady of House. 
Known as the Southern Hemisphere’s largest
Winter Pride event, DNA Gay Ski Week QT 

sees hundreds converge on Queenstown 
between 30AUG and 06SEP for skiing and 
socialising.
The event has welcomed Air New Zealand on 
board as a sponsor and created four 
competitions for people to win a trip to 
Queenstown from the USA and Australia.
www.gayskiweekqt.com

Little has been changed in the house since 
the Theomin family moved into the grand 35-
room home after its completion in 1906. The 
furniture is the same, the kitchen is as it was 
including its ‘state of the art’ refrigerator, the 
bathrooms with their warmed towel rails are 

untouched and the artwork and furnishings
collected from the family’s international 
travels still fill the house as they did when the 
family moved in. What’s more, the family’s 
chauffeured open-top 1921 Fiat 510 Tourer 
still sits in the garage.   www.olveston.co.nz

AUSTRALIA
Sydney Pub Quiz Nights
Destination NSW is offering agents a night of 
pub quiz fun in Christchurch on Wednesday 
13AUG and Auckland on Thursday 14AUG. 
Agents can test their knowledge on what 
Sydney in Summer has to offer, with some 
great prizes up for grabs. 
Sydney continues to be a popular holiday 
destination for Kiwis, with over 383,900 
arrivals last year. There is always something 
new to offer with shows such as Strictly 

Ballroom, Dirty Dancing, major events and 
exhibitions. New Zealand wholesalers have a 
great range of products, and agents should be 
making the most of every sale, upselling on 
accommodation, shows, tours and events. 
There are prizes to be won including a trip 
for two to Sydney with return economy class 
Qantas flights with all the frills. 
To register for the Pub Quiz nights 
click here.

Blue Wicked Campers slogans upset
The tourism body and local council of the 
Blue Mountains has declared Wicked 
Campers a threat to its tourism industry. 
Daniel Myles, the chairman of Blue 
Mountains Lithgow and Oberon Tourism, has 
slammed Wicked’s “grossly inappropriate and 
distasteful” slogans as hurtful to the region’s 
brand.
“As a high-profile tourism destination, we 
recognise the importance of tourism to the 
regional economy,” he is quoted as saying.
“Aside from being grossly inappropriate 

and distasteful, the slogans and imagery 
displayed on many Wicked campervans are 
an unwanted souvenir for visitors to the Blue 
Mountains.”
An online petition has gathered more than 
110,000 signatures urging the controversial
campervan hire company to “eliminate 
misogynistic and degrading slogans and 
imagery”.
Wicked says it is committed to changing 
slogans of an insensitive nature over the 
coming six months.

Hill of Grace at Adelaide Oval
Reservations are now being taken for the 
new Hill of Grace restaurant, opening at 
Adelaide Oval on 26AUG. Chef Dennis 
Leslie will deliver dishes inspired by a 
number of influences, from his Filipino 
heritage to native Australian ingredients and 
French cooking techniques. The menu will 
have a strong focus on seasonality and the 
use of locally-grown, farmed or fished 
produce wherever possible. A range of 
acclaimed Henschke wines will headline 

the extensive, all-South Australian wine list. 
More than 160 wines will feature on the list, 
while the restaurant will also be home to the 
world’s only complete set of Henschke’s Hill 
of Grace wines on display. The restaurant 
will be open to the public for dinner from 
Tuesdays to Saturdays and lunch on Fridays.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1531
http://www.adelaideoval.com.au/gallery/Album.aspx?aid=4012


NRL Grand Final 
with Aim Holidays
Aim Holidays has a two-night four star 
package to the NRL Grand Final in Sydney, 
priced from $1149pp share twin. 
The package includes two nights at Holiday 
Inn Darling Harbour in a Superior room with 
buffet breakfast; guaranteed Gold match 
ticket; a one-way cruise, including all 
beverages and sausage sizzle, from Kings 
Wharf to ANZ Stadium.
Commissionable at 10%, it is subject to 
availability & T&Cs.

Click here for more details and call 
09-444 2298 or 0800-422 784 (Outside 
Auckland free calling area) or email: 
reservations@aimholidays.co.nz

Indigenous art at The Watson, Adelaide
Art Series Hotel Group is opening a new 
property in Adelaide’s prestigious suburb 
of Walkerville. Luxury boutique hotel and 
residences, The Watson, the fifth hotel in the 
group, is devoted to one of Australia’s greatest 
living Indigenous artists; Tommy Watson.
Opening on 16AUG, The Watson will offer 
more than 140 hotel suites and Art Series 
Residences, in addition to multifunctional 
public spaces, and will showcase vibrant 
works that represent the colours and 
landscapes of Watson’s country.
Developed within one of Adelaide’s prettiest 

and heritage-driven inner-city suburbs with a 
communal village feel. Its open-planned, self-
contained suites overlook the Adelaide Hills, 
the River Torrens and the CBD, 3.5km away.
The Watson boasts Art Series signature 
comforts throughout, including gourmet 
kitchenette facilities, free Wi-Fi, Foxtel 
played on state of the art 42” LCD screens 
and iPod docking stations.
The hotel offers private tours with an in-
house art advocate, and a dedicated art 
channel and art library in every suite. Smart 
cars, scooters and bicycles are available.

Walk into Luxury in WA
Walk into Luxury offers all-inclusive walk 
packages on the Cape to Cape track in 
Western Australia’s South West and come 
complete with post-walk massages, gourmet 
food and wine, and luxury accommodation. 
The Cape to Cape coastal track runs from 
Cape Naturaliste (near Yallingup) past 
Margaret River to Cape Leeuwin in the 
south-west corner of WA. The terrain includes 
pristine beaches, limestone cliffs and granite 
boulders, coastal bushland and the majestic 

Boranup karri forest.
Private guides are available, or guests can 
elect to walk self-guided with all maps, safety 
gear and a monitored GPS device provided 
by the Walk into Luxury team.
Walk into Luxury has partnered with some of 
the best local operators to ensure every aspect 
of its ultra-luxe 4, 5 and 8-day walks is of 
the highest standard and 100% local. Food in 
particular is a stand-out. 
www.walkintoluxury.com.au

Peppers opens in Canberra 
Peppers Hotels have officially opened their 
first CBD based hotel – Peppers Gallery 
Hotel Canberra - in the capital’s vibrant New 
Acton precinct.  
Peppers Gallery Hotel Canberra (formerly 
the Diamant Hotel) is an 80-room boutique 
hotel with an elegant interior design 
showcasing an eclectic gallery of emerging 
and established artworks. 

Rooms are superbly appointed with Bang
and Olufsen plasma TVs, iPod docking 
stations, plunger coffee makers, free broad-
band access, original art works throughout 
and luxurious bathrooms with rain shower 
and marble vanity tops. 
Visit www.peppers.com.au/gallery for 
bookings and further details. 
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http://aimholidays.co.nz/index.php/shows-events/sports-events


PACIFIC ISLANDS New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ
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Air Vanuatu joins forces with Jetstar
Air Vanuatu’s CEO Joseph Laloyer has 
announced a new partnership with Jetstar in 
New Zealand.
Kiwi tourists and Vanuatu residents can now 
purchase through fares from Christchurch, 
Dunedin, Wellington and Queenstown to Port 
Vila.
The New Zealand domestic flights will be 
operated by Jetstar New Zealand, connecting 
with Air Vanuatu in Auckland every 
Wednesday and Saturday.
“It is imperative to the growth of our New 
Zealand market that we offer fares to major 
regional centres. We are confident our new 
partnership with Jetstar will contribute to this 
growth,” Mr. Laloyer said.
Whilst the new deal will be popular with 

Kiwis wanting to escape to Vanuatu’s tropical 
warmth, Vanuatu residents will also welcome 
the news.
“Business travellers, seasonal workers and 
locals wanting to explore New Zealand will 
also benefit from this new partnership. Jetstar 
offers highly competitive prices and we look 
forward to increasing competition in the 
region,” Mr. Laloyer said.
Jetstar head of New Zealand, Grant Kerr, said 
interline partners play an important part in an 
airline’s growth.
“We’re sure our domestic customers around 
New Zealand will welcome this new option 
for one-stop connections to Vanuatu with our 
interline partner Air Vanuatu.”

Tahiti Mahana Beach Resorts & Spa project
One of Hawaii’s largest architectural firms 
has won a contract from the French 
Polynesian government for a US$3 billion 
resort development project in Tahiti.
The nearly 130-acre Tahiti Mahana Beach 
Resorts & Spa project includes five hotels, an 
aquatic park, a casino, a convention centre, 

theatres and retail shops. It is being called a 
key initiative to spur growth in Tahiti’s 
tourism sector, which has fallen below 
expectations.
The project is being spearheaded by the 
French Polynesian government, which is 
looking for investors to finance the complex.

Little Polynesian Resort’s “Let’s Get Social” Promotion
Little Polynesian Resort, Rarotonga, has 
launched a two-week “Let’s Get Social” 
Facebook promotion offering a grand prize 
of a holiday at the resort worth just over 
NZ$5500. The winner will be drawn 
randomly on 08AUG14. 
The accommodation giveaway is a land-only 
offer and includes 5 nights’ accommodation 

for two in an exclusive Overbeach Are, with 
tropical breakfast daily in the Little 
Polynesian Café, and complimentary return 
airport transfers for two. 
Visit the Little Polynesian Resort Facebook
page and complete three simple steps. 
Entrants from all over the world (18 years of 
age and over) are eligible to enter.

Golf stars for PGA OneAsia Fiji International 
Gold level sponsor, InterContinental Fiji Golf 
Resort & Spa is hosting three time Major 
champion Nick Price, and Fiji national hero 
Vijay Singh for the upcoming PGA OneAsia 

Fiji International Tournament 14-17AUG . 
They will vie with others for a $1m purse at 
Natadola Bay Championship Golf Course in 
less than four weeks time. 

Radar Across the Pacific
Te Radar’s latest TV ONE series, Radar 
Across the Pacific, last week saw the comic 
visit Rapanui – Easter Island.  This Sunday 
night at 8pm, he visits New Caledonia, and 

over successive Sundays, showcases Vanuatu, 
Hawaii,  French Polynesia, Niue, Norfolk 
Island and Tokelau. 
Click here for the latest episode.

Coconut Palms Resort Stay/Pay, bonus offer
Coconut Palms Resort, a five-minute walk 
into Port Vila’s CBD, has Stay/Pay & Credit 
offers for sales to 31AUG14 and travel to 
31MAR15.
The deals, applicable to the property’s 

Hibiscus, Superior Orchid and Palm Deluxe 
rooms:
Stay 5/Pay 3 & $50 F&B credit
Stay 7/Pay 4 & $100 F&B credit
Call your preferred wholesaler.

http://nz.aircalin.com/billet-noumea.php
http://tvnz.co.nz/radar-across-the-pacific/index-group-4914829
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Crown Beach Stay/Pay extended
Rarotonga’s Crown Beach Resort & Spa has 
extended its Escape Special, with a Stay 5 / 
Pay 4 deal now on sale to 31AUG for travel 
to 31DEC14.
The deal includes $250 F&B and spa and 

Wi-Fi credit; return airport transfers for 2 
adults; daily happy hour with reduced prices; 
nightly turndown with flowers & romance 
candles.
Contact your preferred wholesaler.

ASIA
Thai king endorses interim constitution
Thailand’s King Bhumibol Adulyadej has 
endorsed an interim constitution that grants 
power to the military to intervene in politics 
for security reasons without approval of a 
civilian government.
The constitution maintains the power of the 
National Council for Peace and Order, the 
junta that has ruled Thailand since a coup in 
May.

According to Reuters, it also grants immunity 
from prosecution to those who led the revolt.
The draft gave no timeframe for when an 
election would take place, although the junta 
leader has said it would likely come at the 
end of next year.
The NCPO would hand-pick members of a 
temporary parliament, which would appoint 
an interim prime minister.

Taj Mahal day trip by train 
For clients with a spare day or a long layover
in India, Exotic Holidays has a one- or two-
day Taj Mahal tour ex Delhi utilising rail 
travel.
Clients will be collected (very) early in the 
morning and transferred to Delhi Train 
Station for a 6.15am departure, with the next 
stop Agra.  A couple of hours later, they will 
be met and escorted for a city tour showing
the highlights of Agra, The Taj Mahal, Agra 
Fort and after a visit of the ghost city of 
Fatehpur Sikri, taken to board the train for 
the return trip.  
Departing Agra at 8.30pm, the train arrives 
into Delhi at 10.30pm, where they will be 
met and transferred to their hotel or the 
airport.   
The two-day trip includes a night’s 
accommodation in Agra and an optional visit 

to view the Taj Mahal at sunset.
Prices start from $176pp and are available 
by either train or private car.   For quotes and 
bookings for India, Asia and beyond, 
contact 0508 EXOTIC (0508 396 842) 
info@exoticholidays.co.nz 

Sheraton Macao Dreamworks promo
Sheraton Macao’s latest summer promotion 
in conjunction with DreamWorks features 
the all new “Dragon Training Camp” in its 
special “DreamWorks Dragon Adventure 
Package”, priced from HKD 1798 and valid 
until 30SEP14.
As well as creating a training camp in its 

Caspian ballroom, other DreamWorks 
offerings within Sands Cotai Central this 
summer include a daily character breakfast 
called “Shrekfast” and the “Vikings Feast” 
dinner.
Click here for the details.

A taste of Vietnam 
Exotic Holidays has designed its 7-day Taste 
of Vietnam, priced from $1577pp share twin,  
for the traveller with an appetite for a culinary
adventure.  Highlights include Hanoi’s Old 
Quarter, the picturesque and artsy port town 
of Hoi An and vibrant Saigon.  
Your clients have plenty of free time to 
discover Vietnam’s exquisite cuisine and also 
get to participate in a cooking class in Saigon 
and test their bartering skills at the floating 
market in Cai Be on the Mekong Delta.
This tour gives maximum time in each area, 
either flying or travelling by overnight train. 
It departs most days and is a private tour with 
an English-speaking guide, starting in Hanoi 
and finishing in Saigon, and is available in 
reverse.  From $1577pp. 
Email info@exotic.net.nz  or phone 
0508 EXOTIC (0508 396 842).

Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

http://exoticholidays.co.nz/holiday/taj-mahal-tours/
http://deals.sheraton.com/Sheraton-Macao-Hotel-3120/dreamworks
http://exoticholidays.co.nz/holiday/taste-of-vietnam/
http://exoticholidays.co.nz/holiday/taste-of-vietnam/
http://www.exoticholidays.co.nz
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THE AMERICAS
Congress re-authorises Brand USA
U.S. Travel Association President and CEO 
Roger Dow has issued a statement on the 
passage through the U.S. Congress of the 
Travel Promotion, Enhancement and 
Modernization Act of 2014, which 
re-authorises Brand USA.
In it, he says, “The travel community heartily 
congratulates House leaders of both parties 
for embracing a policy that pays clear 
dividends for the U.S. economy: extending 
Brand USA and the outstanding work it does 
to attract international travelers and their 
dollars to American shores.
“The job-creating effects of travel activity, 
and the back-end return on travel promotion 
efforts, are both absolutely beyond 

questioning. It’s hard to believe that in the 
hyper-competitive global travel market, the 
U.S. was without any agency performing 
these functions at a national level before 
Brand USA came into being three years ago. 
It’s why we were losing market share to 
destinations in Asia and Europe, where 
tourism promotion is usually a cabinet-level 
public ministry. 
“By moving to keep Brand USA in business, 
the House has paved the way for us to build 
on our record 70 million inbound 
international visitors last year. Overseas 
visitors to the U.S. spend nearly $4,500 on 
average per trip—dollars that support jobs 
that cannot be exported.”

2014 Aloha Festivals 
The 2014 Aloha Festivals celebrations take 
place 06-27SEP at various locations on 
O‘ahu, sharing the history and traditions of 
Hawai‘i and the unique spirit of aloha.
It kicks off with the investiture of the 2014 
Aloha Festivals Royal Court 
on 06SEP, followed by an 
opening ceremony featuring 
traditional chant and hula; 
demonstrations and enter-
tainment by keiki musical 
groups and hula troupes; 
and an evening block party 
with live entertainment on 
multiple stages, food booths 
and crafts. The celebration 
culminates with a floral 
parade along Kalākaua Ave 
on 27SEP.
Aloha Festivals is funded 

by the Hawai‘i Tourism Authority, corporate 
and private sponsorships, and sales of Aloha 
Festivals ribbons and merchandise. 
For full details of the Festivals events, 
click here.

The High Line extends
New York’s remarkable High Line public 
park is about to be extended. The High Line 
has been created atop the old elevated West 
Side railway line up Manhattan from 
Gansevoort St in the Meatpacking District to 
West 30th St, between 10th and 11th Avenues.
Phase 3 of the High Line opens in SEP/OCT, 

taking the park up to West 24th St.
The park attracts four million visitors a year 
and is currently open for summer hours, daily 
from 7am to 11pm.
Although 30 feet above the street, the High 
Line is fully wheelchair-accessible, with four 
elevators at points along the route.
www.thehighline.org

Washington DC with Air Tahiti Nui
New Zealanders flying to the US with Air 
Tahiti Nui can now add Washington DC to 
their itinerary, thanks to an expanded code-
share agreement with American Airlines.
The US capital brings to 15 the number of 
US cities accessible via the new Air Tahiti 
Nui codeshare flight from Los Angeles.
The airline’s services arrive and depart the 
USA via the newly upgraded Tom Bradley
International   Terminal at Los Angeles 

airport. Air Tahiti Nui is presently the only 
airline flying directly from New Zealand 
using the new facility.
“Having travelled via LAX several times this 
year, I’m very impressed by the spaciousness 
and ambience of the new retail, dining and 
gate areas and have no doubt our long haul 
customers will enjoy the new facilities,” says 
TN’s Mark Hutchinson. 

LAX from $1349 return, with 2 free nights in Tahiti* CLICK HERE 
FOR MORE DETAILS* based on two pax travelling together

http://www.alohafestivals.com/pages/events/oahu.html
http://www.airtahitinui.co.nz 
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Final shows of “Shania: Still The One” at Caesars Palace 
Shania Twain has announced the end of her 
two-year residency at The Colosseum at 
Caesars Palace in Las Vegas, with the final 
show set for Saturday, 13DEC14.
Tickets for Shania: Still The One at The 
Colosseum at Caesars Palace are on sale now 
for the following performances: 
OCT.:  08, 10, 11, 14, 15, 17, 18, 21, 24, 25 
DEC.:  06, 07, 09, 10, 12, 13. 
Shania, who was recently named “Best 
Resident Performer” in the Las Vegas 
Weekly’s annual “Best of Vegas 2014” issue, 
will have performed close to 110 shows 
during the course of her two years at The 
Colosseum. 
The spectacular, high-energy production is a 
compilation of Shania’s most celebrated hits 
and features a 13-piece band and six male 
dancers.  The high-tech production 

incorporates some unexpected surprises 
including multi-scent show projectors, a new 
4D multisensory technology that has never 
been used before in a concert setting. 
Prices range from US$55 to US$250, plus 
applicable fees, and may be purchased online 
at www.thecolosseum.com or www.axs.com, 
keyword “Shania Twain”.

Kiwi ice bar in Manhattan
For a little touch of Kiwi in The Big 
Apple, tell your clients to cool down 
at the Minus5 Ice Bar in the New York 
Hilton Midtown at 1335 Avenue of the 
Americas at 54th St.
The hotel proudly touts the New 
Zealand-developed venue as the only 
such ice bar in the city. The only other 
Minus5s in the US are in Las Vegas and 
Orlando.
Inside the 1,000sq ft winter wonderland, 
they’ll find 80 tons of hand carved ice. 
The walls, benches, seasonal sculptures, 
chandeliers, even the glasses you drink 
from are made of ice. Be entertained by 
a state of the art LED light show as you 
are immersed in the aura of ice. Kids are 
welcome before 6:00pm daily.

MIDDLE EAST
IMG Worlds of Adventure
Once open next year, this 1.5 million sq ft 
project in Dubai will be the world’s largest
 temperature-controlled indoor themed 
entertainment destination with a capacity to 
welcome in excess of 20,000 visitors a day. 
It will be the first leisure destination in the 
world to bring together Cartoon Network 
and MARVEL in one location, in addition to 
Lost Valley – Dinosaur dventure, an original 
concept by the developers. 
The rides and attractions at IMGWOA’s four 
themed zones will present imagination-
gripping tales woven around a host of 
international brands and characters such as 
Cartoon Network favourites LazyTown, Ben 
10, Adventure Time, Power Puff Girls and 

The Amazing World of Gumball, and 
MARVEL Super Hero favourites like 
Spider-Man, Thor, Hulk, Captain America 
and Iron Man. In addition, the park will 
feature a host of hair-raising rides and 
thrilling experiences in the largest zone, Lost 
Valley - Dinosaur Adventure. 
http://www.imgwoa.ae

EUROPE
France drops tax hike plan
As had been expected, France’s National 
Assembly has abandoned proposals to 
impose a steep increase in the tax payable on 
hotel stays.
In June, the lower house approved 
amendments to the budget that would have 
raised the levy on hotel accommodation from 
EUR1.50 a night to EUR8, and introduced a 
EUR2 surcharge in the Ile-de-France region, 

which encompasses Paris.
Supporters of the hike, such as the mayor of 
Paris, had argued that the higher rate would 
not make much difference to the overall 
price.
However, the plans were slammed by Foreign 
Minister Laurent Fabius, who is also 
responsible for tourism, and by industry 
leaders, including the chairman and chief 
executive of the hotel group Accor.

Spain attracts record numbers
A record 28 million foreign tourists flocked 
to Spain during the first half of the year, up 
7.3% over first half 2013, when the country 
set a new record for tourist arrivals.
Brits topped the list, with 6.5m visiting JAN-
JUN14, up 5.8% from a year earlier.

Biggest draws were the Canary Islands, 
Catalonia and Andalusia.
Last year, Spain retook the number three spot 
in world tourism from China, luring a record 
60.6m international visitors, behind only 
France with 83m and the US with 67m.
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The Giant’s Journey
Tourism Ireland has released a new online 
film specially created to highlight the flagship 
event of this year’s Limerick City of Culture 
programme, ‘The Giant’s Journey’.
The event, presented by renowned French 
street theatre company Royal de Luxe, will 
take place over three days and three nights in 
Limerick 03-05SEP.

The 60-second film features the giant, 
elaborate marionettes of Royal de Luxe 
winding through the streets of Nantes, in 
France – giving people a flavour of what to 
expect when this pageant comes to Ireland 
this autumn and urging prospective travellers 
everywhere to “join us in Limerick”.
To view the film, click here.

Russian history theme park
Russian billionaire Konstantin Malofeyev 
has signed an agreement with a French theme 
park company to build Russia’s first 
historically themed amusement park. It will 
involve a spend of more than US$500m.
“We want to create not so much an 
entertainment park as a place for several 
hours of immersion in the history of 
Russia through a tremendous performance,” 
Malofeyev told The St Petersburg Times, 
adding that the project is unprecedented in 
the Russian tourism market.

The French company Puy du Fou, operates 
a similar history-themed park (above) in the 
Vendee region. 
A representative of the Moscow region’s 
investment department confirmed knowledge 
of the plans. 
Malofeyev did not specify the exact location 
of the park, but said that it will be built on 
300ha of land near the Hotel Tsargrad — a 
hotel and entertainment complex that he 
owns in the Moscow region. The park will be 
opened in two to three years’ time, he said.

Iron Curtain cycle trail
The Iron Curtain, once the line dividing Cold 
War-era rivals, is being transformed into 
a 4,225-mile cycling trail for recreational 
travellers.
European Union officials interested in 
boosting bike tourism have budgeted funds to 
connect and brand existing trails that extend 
from the Barents Sea, north of the border 
between Finland and Russia, to the edge of 

the Black Sea, at the border between Bulgaria 
and Turkey. Sections of trail already pass by 
popular historic sites like the remnants of the 
Berlin Wall.
According to the Guardian, casual cyclists 
interested in giving the Iron Curtain Trail a 
spin should budget about a month for the full 
journey.

Trevi Fountain now dry
The most drastic facelift for Rome’s Trevi 
Fountain in its 252-year history is under way 
and it is now covered in scaffolding. It is the 
latest in a series of privately funded 
restorations to Italy’s most important 
landmarks.
The fountain’s elaborate sculptures will be 
cleaned and new pumps, artistic lighting and 
barriers to deter pigeons will be installed in 
the 2.2 million euro project over the next 16 
months.
A transparent barrier has been set up around 
the perimeter and a footbridge standing over 

the basin allows visitors to see the work and 
get closer to the structure.
Water has stopped flowing at the fountain 
site to allow the work sponsored by Italian 
fashion house Fendi.  
A shortage of public funds to restore Italy’s 
tourist-luring historical sites has prompted 
the country’s entrepreneurs to step in.  
Luxury shoemaker Tod’s is paying to restore 
the Colosseum. Jeweller Bulgari is financing 
work on the Spanish Steps, and Diesel jeans 
founder Renzo Rosso is paying to spruce up 
Venice’s Rialto Bridge in return for using it 
as advertising space.

https://www.youtube.com/watch?v=MSXjQ1adHtM&feature=youtu.be


Over 120 European destinations ... now that’s Wunderbar!
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Talk of Qantas business split
Australia’s Business Spectator is carrying 
a report that Qantas is mulling a split of its 
business along domestic and international 
lines. Quoting Fairfax Media, it says the 
change, which would follow in the footsteps 
of Virgin Australia, could encourage 
significant foreign investment but it is unclear 
whether the latest changes to the Qantas Sale 
Act would permit such a move. 
The rumours come two years after the Qantas 
Group completed an internal separation of 

its domestic and international businesses in 
2012, but that change did not create 
individual investment structures.
The report says the most likely candidates 
for buying into Qantas (Emirates and China 
Southern) have previously dismissed rumours 
of interest in a stake in the national carrier.
The airline’s plans should be clarified on 
28AUG, when it says it will announce the 
findings of its strategic review.

 MH17 Incident Statement 
The following is a statement received this 
week from MH: 
Dear Industry Partners, 
Malaysia Airlines confirms it is operating all 
scheduled flights to and from Australia and 
New Zealand as normal and is grateful for 
the support of travel agents and passengers 
during this difficult time. 
The company reiterates that the Malaysian 
Government, the majority shareholder in 
Malaysia Airlines, is committed to ensuring 
the airline’s long term future as its national 
carrier. 
“We are determined to rebuild trust in 
Malaysia Airlines as one of the best full-ser-
vice carriers in the world and we 
appreciate the support of travel agencies, 
passengers and our valued employees,” said 
Mr Lee Poh Kait, Regional Senior Vice 
President, Australia, New Zealand & South-

West Pacific. 
“The Australasian region is our main market 
outside of Malaysia. As a result of increased 
demand, we boosted capacity from Australia 
and New Zealand in February 2014 by a 
third, with a sleek new fleet of the latest A330 
aircraft and an AUD$800 million investment 
in new aircraft type,” he added. 
There are now 81 flights a week direct to 
Malaysia with Kuala Lumpur as the hub to 
more than 80 destinations worldwide. 
Malaysia Airlines operates the state of the art 
A380 on services to London and Paris. 
Malaysia Airlines flights to and from Sydney, 
Melbourne, Perth, Brisbane, Adelaide, 
Darwin and Auckland will operate as per 
normal schedule. 
Malaysia Airlines deeply regret the loss of 
MH17 and our prayers and thoughts are with 
the families and loved ones.

Marketing Manager – Mondo Travel
We are looking for someone that is “anything but ordinary” – having built a travel brand that is envied by the 
industry, our current Marketing Manager is heading off-shore to take on a new challenge.

This has now created an opportunity for a marketing guru to step up and join our innovative, market-leading and 
fun-loving team.

The bar has been set high – we need an individual who can work with our team to set new heights and continue 
to see Mondo lead the way in delivering outstanding campaigns to market.

Innovation, negotiation, communication, vision and relationships are key attributes – we are not afraid to 
step outside the square to ensure we create a competitive edge.

Join us and make a difference as we continue to influence the industry with innovation and flair.

Please email your expression of interest and CV to:

Tony Terrill - Chief Executive Officer, Mondo Travel - Email: tony.terrill@mondotravel.co.nz

An FAA ban on U.S. airline flights to Israel because of the fighting in Gaza 
was lifted yesterday after 48 hours.  The FAA said it made the decision to 
end the ban after assessing security in Israel and reviewing measures the 
Israeli government was taking to mitigate risks to civilian aircraft.

QF LAX lounge full
Australian Business Traveller reports that 
Qantas Club members are being turned away 
from the airline’s new Los Angeles Business 
Lounge during peak periods due to over-
crowding. 
It says that, instead, $400-per-year Qantas 
Club members are handed a US$50 voucher 
for buying food and drinks at the terminal’s 
retail outlets. 

A Qantas spokeswoman confirmed to ABT 
that this was happening but said
“Current peak period capacity constraints 
will be further relieved with the opening of 
the new First Class Lounge early next year.
“Between now and then, we will continue 
to welcome Qantas Club members into the 
Los Angeles Business Lounge when capacity 
allows.”

Sky News is the new provider of Qantas in-flight news bulletins, replacing longtime 
supplier Channel Nine. Sky bulletins will be uploaded as each aircraft prepares for 
departure. Foxtel and Fox Sports material will also be provided under the new three-
year deal, which takes effect 01NOV.

http://www.lufthansaexperts.com
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Jet, Etihad detail long-term commitment
India’s Jet Airways and the UAE’s Etihad 
Airways have outlined plans to reinforce 
their long-term commitment to the growth 
of India’s economy and aviation industry, 
including a major new turnaround strategy 
for Jet Airways to return to profitability in 
three years. 
Supporting the partnership, the Jet Airways 
Board recently approved a three-year 
business plan to reshape the airline and 
secure its long-term future. 
Focus areas for international operations will 
include network developments, including 
new services to markets such as Europe, 
China, Australia and Southeast Asia, 
expanded frequencies to existing routes and 
additional codeshares. Jet Airways’ two and 
three class aircraft product will also be 
enhanced and the seat count optimised on 
wide-body Boeing 777 and Airbus A330 
aircraft.
In addition, the domestic business model will 
improve connectivity across India and world-

wide, while removing complexity in product 
and fleet, including the standardisation and 
reconfiguration of the Boeing 737 fleet.
The partners have commenced a new 
marketing campaign, with the tag line ‘Flying 
India Forward’, which highlights their 
collaborative offering for Indian travellers. 
Together, the carriers operate more 
international flights from India than any other 
airline, and provide unrestricted opportunities 
to earn and redeem miles on their integrated 
frequent flyer programs. The campaign will 
feature in newspapers, magazines, radio, 
online, and also airport displays in India.

Ryanair must repay incentives
The European Commission has ordered 
Ryanair to repay nearly 10 million euros in 
illegal state aid it received from France for 
operating at three small regional airports.
The Commission said the French support, 
which consisted of contractual rebates and 
airport and marketing deals, gave the world’s 
biggest budget airline an unfair advantage. 
Ryanair said it would appeal the “erroneous” 
decision. The EU competition watchdog said 
Ryanair would have to pay back about €6.4 
million related to aid received for operating 
at Nimes Airport, the subject of an Air France 
complaint. 
Ryanair will also have to return €2.4 million 

in aid connected to Pau Pyrenees Airport and 
about €868,000 related to Angouleme Airport. 
Ryanair, whose success in securing lucrative 
deals from small regional airports was a key 
factor in its growth to becoming the largest 
international carrier in Europe, said the ruling 
would not impact its expansion plans. 
The Commission broadened its investigation 
into financial deals at Austria’s Klagenfurt 
Airport, saying these seemed to be 
excessively favourable to Ryanair. But it 
cleared state aid granted to Germany’s 
Dortmund, Leipzig/Halle and Niederrhein-
Weeze airports as they complied with the 
rules.

Hawaiian signs for six A330-800neo’s
Hawaiian Airlines has signed a memorandum
of understanding with Airbus for six of the 
new A330-800neo aircraft, launched at the 
recent Farnborough Airshow. 
The new commitment replaces a previous 
order for six A350 XWB-800s, which were 

due for delivery from 2017.
Hawaiian Airlines’ existing orders include an 
additional four new A330-200s for delivery 
by 2015 and 16 narrow-body A321neo 
aircraft, scheduled for delivery starting in 
2017.

Qantas launches QView
Qantas, together with oOh! Media, has 
launched ‘QView’, a new interactive digital
content experience in Qantas Clubs and 
Lounges across Australia.
QView delivers relevant news, sport, weather 
and bespoke content across a digital screen 
network, through world-leading technology, 
including real-time boarding notifications to 
customers’ own devices using the free Wi-Fi 
in the lounge.
Qantas executive Olivia Wirth says, “We 
know our customers are turning to their 
mobile devices to access their latest news 
and sport content. By integrating this with 
personalised flight information, including 
up-to-the-minute boarding times, walking 
time to their boarding gate and weather at the 
destination, our customers will be able to find 
the information they need in the one place.” 

Mrs Wirth said new technology and a focus 
on improving people’s travel experience will 
drive a series of improvements to Qantas’ 
entertainment offering, to be gradually rolled 
out over the next few months.
“From early August customers will notice 
a big increase in the amount of content we 
offer on board, including almost doubling 
the number of new-release blockbusters and 
more virtual box sets of popular TV series.”
The 100 hours of additional content will be 
available on most Qantas International and 
Domestic flights including:
>> 77 hours more movie content (including 
28 new Oscar Classics)
>> 20 hours more TV content
>> Almost doubling the number of new 
Hollywood releases from six to 10 per month.

Holland America Line’s 
Seas the Day Sale
Holland America Line has launched its 
latest promotion.  Book by 05AUG14 to 
receive between US$200 and US$1,600 
Onboard Credit per stateroom.
Click here for the flyer.

http://www.francistravelmarketing.co.nz/index.php?option=com_simplelists&view=items&category_id=0&Itemid=194
http://www.cxagents.com
http://www.francistravelmarketing.co.nz/index.php?option=com_simplelists&view=items&category_id=0&Itemid=194
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Multi-generation Cruising
When it comes to taking a holiday with the 
whole family there is no better option than a 
cruise.
Whether families are traveling to celebrate an 
event such as a birthday, retirement, graduation,
or simply to celebrate each other, a cruise 
holiday is sure to bring them closer together.
Family-focused activities for a range of ages, 
superior dining and entertainment, great value 
and stress-free planning are among the top 
reasons that cruises are in such demand for 
families.
The inclusive nature of a cruise helps keep 
families on a budget. There are no worries 
about who is going to pay for this dinner or that 
activity as almost all meals, entertainment and 
activities are included in the rate. 
Extras, such as specialty restaurants, can be 
decided ahead of time and kids even sail for free 
on select cruises (check with your CLIA Member 
Line).
For parents who may want a break from their 
children (and vice versa), most cruise ships 
offer structured and supervised facilities for the 
younger kids. For the teenagers most cruise 
lines acknowledge the need for them to have 
their own cool spaces and teen specific 
activities as well.
Then of course there are the adults-only options 
such as exclusive areas where the grown up’s 
can enjoy a mini-escape while the kids are at 
play or they can look 
at other options such 
as culinary classes or 
wine tastings 
without worrying 
about the kids!

HAL’s Explore4
Holland America Line is launching its 
Explore4 promotion (officially on 
Saturday). 
See below and attached for promotion 
details and T&Cs.
Book an Oceanview stateroom or 
above on select JAN15 to APR16 
sailings and receive all four offers:
1.  Free Signature Beverage Package
      -  A value of US$100 per day, per 
stateroom (US$50 per person)
      -  Includes wine, beer, spirits, 
cocktails (including non-alcoholic), 
sodas and coffee (a daily limit applies)

2.  Free Pinnacle Grill Dinner
      -  Guests will receive one free dinner 
(per person) in the elegant, sophisticated 
Pinnacle Grill.
3.  Free or Reduced Cruise Fares for 
3rd/4th Guests
4.  50% Reduced Deposit
Bonus offers for Suites: Receive all four 
Explore4 offers plus a US$300 Onboard 
Credit per stateroom and a free Canaletto 
dinner when booking a Suite.
Call Francis Travel Marketing on 
09-444 2298 for details and bookings.

At 11am on Wednesday the Concordia 
wreck began moving from Giglio, under 
tow by a pair of tugboats. The convoy 
is proceeding at a speed of about two 
knots and is due in Genoa over the 
weekend.

Athens and Island Hopping
Your clients can have a 12-day tour in 
Greece, taking in the ancient sights and 
cruising the Aegean to postcard-perfect 
Greek Islands, with all transport, transfers 
and accommodation pre-arranged, with 
plenty of time at leisure, for $182 pp share 
twin.
The Exotic Holidays 12-day Athens and 
Island Hopping Tour begins in Athens, where 
your clients are met and transferred to their 
hotel.  The next day is spent taking in the 
ancient city’s sights before transferring on 
Day 3 to Piraeus to set sail for Mykonos. 
Here they are met and taken to their hotel to 
spend the next few days enjoying the sun, 
sand and famed night life.
Next stop is Santorini, with two days to 
explore this awesome island, before taking 
a high speed ferry to Crete (above) for two 
more days.
 The last day sees your clients take the ferry 
back to Athens in time for their onward flight. 
Email info@exoticholidays.co.nz or phone 
0508 396 842.

http://www.francistravelmarketing.co.nz/index.php?option=com_simplelists&view=items&category_id=0&Itemid=194
http://exoticholidays.co.nz/holiday/12d-island-hopping-athens-3-islands/
http://exoticholidays.co.nz/holiday/12d-island-hopping-athens-3-islands/
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RCI, Celebrity, Azamara res hours
The individual reservations team for Royal 
Caribbean, Celebrity Cruises and Azamara 
Club Cruises will now be open Sundays 
10am - 2pm Australian Eastern Standard 

Time. All other departments’ hours of 
operation are unchanged at Mon-Fri 9am - 
6pm. 
Call 0800 102 123. 

Island Escape Cruises 2015 program
Island Escape’s Peter Bissett says they have 
just produced their 2015 brochure.
“It’s the best brochure we have prepared and 
sees us enter our 8th year of operation with a 

fabulous line up of New Zealand and Vanuatu 
cruises.
Click here to download a copy.

Seabourn One Week Sale 21-28JUL14 
Seabourn’s  One Week Sale is focused on 
immediate selling opportunities for SEP14-
APR15. It includes some Christmas Cruise 
options, and some sailings with complimentary 
upgrades from oceanview suites to verandah 
suites.     
The sale offers:
>> 50% reduced deposits (USD only) on 
sailings through 2015*
>> Complimentary veranda upgrades*
>> Up to 15% savings on select combination 
cruises*

>> US$1,000 per suite shipboard credit for 
penthouse and premium suites*
*On select sailings. See terms and conditions 
for details.
Click here for the flyer and call Cruise World 
on 09-917 4440, 0800-500 732 (Out of AKL 
agents), or email info@cruiseworld.co.nz.
Click here for details of a ‘Wine and 
Food’ themed cruise on Seabourn Sojourn, 
30OCT14, 11 nights, from Monte Carlo to 
Civitavecchia. 

Hurtigruten overnight husky, snowmobile adventures
If your clients fancy staying in a remote 
Arctic wilderness lodge, and making their 
way there by husky or snowmobile, 
Hurtigruten can now make that possible with 
the launch of two new overnight tours. The 
two trips can be added to Hurtigruten voyages
starting or ending in Kirkenes (northern 
Norway) between 05JAN and 05APR15.
1. Follow the route of the Finnmark dog race 
on an overnight husky tour. After meeting 
their dog team, your clients will set off on a 
30km trip into Europe’s last wilderness.
After a brief stop for some snacks and a rest, 
they will complete their journey to the 
wilderness camp, where they’ll enjoy fresh 
king crab for dinner and make use of the 
warm sauna before retiring to the peaceful 
lodge for the night. Early next morning they 
will start the day by feeding their team of 
huskies and enjoy breakfast before heading 
back to Kirkenes in time for lunch.
2. Take a thrilling snowmobile safari along 

a frozen fjord to the remote Pasvik Valley 
where their wilderness cabin awaits. After a 
delicious dinner made with local ingredients, 
your clients can spend the evening watching 
for the magical Northern Lights.
The following morning they will enjoy a 
hearty breakfast and get back on the snow-
mobiles for a tour along the Russian border, 
before heading back to Kirkenes.
Hurtigruten’s  7-day ‘Classic Voyage North’ 
from Bergen up to Kirkenes currently costs 
£889pp departing on a choice of dates in 
JAN15 (Including the departure on 13JAN 
on the MS Richard With). The price is based 
on two people sharing an inside cabin on full 
board basis.  
The overnight husky tour costs £1,227pp, 
while the snowmobile tour costs £1,330pp.
For more info email Discover the World on 
hurtigruten@discovertheworld.com.au or call 
(09) 623 4293.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1530
http://www.travelmemo.co.nz/voucher.php?voucher_id=1530
http://www.travelmemo.co.nz/voucher.php?voucher_id=1528
http://www.travelmemo.co.nz/voucher.php?voucher_id=1529
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Three new wholesale members expand CLIA partner ranks
Cruise Lines International Association 
(CLIA) Australasia’s executive partner ranks 
have been bolstered by Creative Cruising, 
Seven Oceans Cruising and Great Southern 
Rail during a busy month of membership.
A member of The Travel Corporation, 
Creative Cruising brings together a diverse 
range of CLIA Member cruise lines, 
accommodation and airfare options to find 
the ideal cruise for every traveller. Seven 
Oceans Cruising is a wholesale travel 
company which exclusively sells cruises to 

agents and also specialises in the sale and 
marketing of many CLIA member lines.
Meanwhile Great Southern Rail offers some 
of the world’s greatest train journeys on The 
Ghan, Indian Pacific, and The Overland. 
Welcoming the new members, CLIA 
Australasia General Manager Brett Jardine 
said the three organisations realised the 
benefits of being a member of the cruise body 
at a time of great growth in the industry.
www.cruising.org.nz 

BW Australasia launches joinbestwestern.com for hotel owners
Best Western Australasia has announced the 
launch of the new website, joinbestwestern.com 
for hotel owners.
The site informs regional and international 
hoteliers, owners and developers on the 
benefits of Best Western branding in 
Australasia. 
According to Best Western Australasia’s 
Chief Executive Rob Anderson, the group’s 
2013/2014 new member signings were the 

most positive in 20 years. 
“Business is up, results are up, and we’re 
seeing excellent growth in our midscale and 
upscale hotel types, driven by the successful 
expansion of Best Western Plus,” he said. 
Best Western Australasia signed 21 hotels 
and opened 14 of these in 2013, with more 
new build hotels and conversions set to 
launch in 2014. 

Quest announces new NZQA qualifications for staff 
Quest is introducing a new on-the-job 
training programme to help staff gain 
nationally recognised qualifications.   
Quest has begun a trial programme, offering
the National Certificate in Hospitality 
(Housekeeping) – Level 2, and National 
Certificate in Hospitality (Front Office) – 
Level 3 to staff. It involves mostly on-the-job 
training and assessment over a six-month 
period. 
The programmes are run by the service 
industry training organisation, ServiceIQ and 

are recognised by the New Zealand 
Qualifications Authority (NZQA). The 
qualifications will be available at no cost to 
staff. 
Once the trial is complete, the qualifications 
will be offered to all staff after completing
their 90-day induction. Quest franchise 
directors are currently training to become 
workplace verifiers for the qualifications, and 
will carry out on-the-job assessments. And 
final assessments will be made by an in-house 
NZQA registered assessor.

Bella Vista Accommodation appointments
Bella Vista Accommodation Nationwide has 
appointed Rob Burnell to the role of General 
Manager – Sales and Business Development, 
a new role that focuses on developing the 
Bella Vista brand to international, domestic 
and corporate customers whilst growing the 
group’s revenue across all channels.
Originally hailing from the UK, Rob Burnell 
has over ten years of senior level New Zealand
tourism experience including General 
Manager for notable companies such as Ski 
Express, Tourmasters South Pacific and more 
recently JUCY Cruise which he successfully 
guided to a period of exponential growth.

In conjunction with Mr Burnell’s 
appointment, the Bella Vista chain has also 
secured the services of
Jason Baker, Director of New Zealand 
Tourism Results to represent the brand to the 
inbound wholesale market.
Natalie Evans, CEO of Bella Vista, says, 
“Rob’s appointment is a strong indication to 
the market that now is the right time for the 
Bella Vista group to step forward and take the 
network to the next level. Rob and Jason’s 
complimentary skillset will provide the 
business with a strong platform on which 
future growth can be obtained.”

INDUSTRY
Skål and UNWTO seek industry leaders
The two largest worldwide tourism 
associations have signed an agreement to 
seek out leaders to run the industry in the 
21st Century.
The agreement means that Tourism Masters 
Graduates from universities and schools 
which join the scheme can receive practical 
training in companies of Skål members 
approved by the UNWTO.
The objective of the agreement is that the 
17,000 companies on the five continents 
which make up Skål International will have 
a basic course structure so that students can 
complete their academic studies with 
practical experience.
This formation will be based on parameters 
different from those of traditional teaching
and only students who have shown their 

capabilities will be eligible for the practical 
training.
The United Nations World Tourism 
Organisation (UNWTO) is the principal 
international organisation in tourism, with 
156 Member States, 6 Associate Members, 
2 permanent observers and more than 400 
affiliate members, while Skål International is 
the largest organisation for professionals in 
the tourism industry worldwide, the only 
international association which brings 
together all branches of the tourism industry 
with approximately 17,000 members in 400 
Clubs in 87 countries and territories. 
The headquarters of both organisations are in 
Spain, the UNWTO in Madrid and Skål 
International in Torremolinos.



MemoTRAVEL travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT   MON & THU

editor@travelmemo.co.nz
Kevin Blackford, Editor / Publisher

The Memo Limited
21c Commodore Parry Road
Milford Beach, Auckland 0620

Tel: +64-9-449 1449
Mob +64-21-1833 643
Fax: +64-9-449 1436

Copyright. No part of this publication may be copied, reproduced or duplicated, 
in whole or in part, without the prior written approval of the Publisher.

www.travelmemo.co.nz

PEARL’S PEARLER
Can you tell me, 

why do psychics have to ask me my name?
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PAICE the place for offshore events
The Pacific Area Incentives and Conferences 
Expo (PAICE 2014) is attracting one of its 
most diverse selections of exhibitors yet.
Oman, Tasmania and Iririki Island Resort 
are all returning after a break in 2013 and 
are joining familiar faces such as Gold Coast 
Business Events, Tourism Fiji, and Vanuatu 
Tourism Office.
Organisers say they are making an extra push 
for hosted buyers, who will be on 
appointments, as well as working on 
incentives to encourage day buyers to book 
appointments.
The show typically attracts New Zealand-
based corporates who organise offshore 
incentives, conferences and events, and is 
increasingly gaining a profile among 
organisers of weddings, special event/special 
interest tours, sports tours and other group 
events. 

New Caledonia Tourism has announced it 
will be introducing its new PCO (professional 
conference organiser) representative for the 
New Zealand marketplace at PAICE.
Simon Duffy, general manager, says the 
tourism board is looking hard at increasing its 
conference business for 2015, and hopes the 
new PCO representative as well as its new 
augmented reality smartphone application 
will help achieve this.
“New Caledonia Tourism will have a big 
focus on the conference market for 2015, and 
PAICE is a great platform to initiate that.”
PAICE 2014 will be held at Auckland’s 
SKYCITY Convention Centre on 19NOV.
Event organisers can register to attend PAICE 
2014 here.
For more info contact Allyssa Eastaugh ph 
09 818 7807 email allyssa@promag.co.nz

‘Once on Chunuk Bair’ ticket winners
Mediterranean specialists Innovative Travel 
hosted winners of their Turkey & Gallipoli 
sales incentive to the play ‘Once on Chunuk 
Bair’ on 01JUL.  Pictured here are Innovative 
boss Robyn Galloway, Gail Littin and Lisa 
Wharfe of Pukekohe Travel, Gerald Patterson 
from HWT Howick, Innovative’s Cairo-

based business partner Elhamy Elzayat, and 
Moira Walker of HWT Howick.    
In related news Innovative congratulates 
Charlie West of House of Travel Lower Hutt, 
as winner of a $50 Westfield Giftcard in 
relation to the Turkey & Gallipoli sales 
incentive for the month of June. 

Contiki’s RoadTrip kicks off 
The RoadTrip, powered by Contiki, is back, 
and kicked off yesterday in Barcelona.
Culminating with a massive fan meet-up 
in London, The RoadTrip takes 13 of the 
world’s biggest YouTube stars on a Contiki 
trip through the European Riviera, creating a 
daily video series highlighting their 
experiences as they explore the continent’s 
diverse cultures and iconic sights. Along the 
way, the YouTubers take part in fast-paced 
and highly competitive RoadTrip Challenges 
to battle it out against each other and win 
Contiki trips for their fans.
The trip wraps up with a free Gathering in 
London on 03AUG, giving lucky fans there 
the chance to meet their favourite YouTubers, 
take some snaps and win some awesome 
prizes throughout the day. 
To register for the Gathering, fans can head 
to www.contiki.com/roadtrip-gathering and 
get ready for once-in-a-lifetime photo ops 
with YouTubers like Joey Graceffa, Jesse and 
Jeana from Prank vs. Prank, Lilly 

‘iiSuperwomanii’ Singh and New Zealand’s 
Shannon Harris, Shaaanxo, just to name a 
few.
“The YouTube community is such a huge part 
of our audience as a youth travel brand, and it 
was important to make the trip fully 
interactive for them – from the challenges to 
a Twitter takeover with Prank vs. Prank to the 
fan Gathering in London, we’ll be engaging 
with them throughout the entirety of the trip,” 
said Alexis Sitaropoulos, Contiki Group 
Marketing Director. “This is a great 
opportunity the fans have to see their 
favourite YouTubers together in this 
unscripted on-the-road environment, and 
we’re happy to bring it to them.”
Follow along on www.contiki.com/roadtrip 
for more information on all the YouTubers 
and how fans can get involved in the 
challenges – plus, be sure to subscribe to 
Contiki’s YouTube channel for daily 
videos throughout the trip and exclusive 
Behind the Scenes content.

http://www.paicexpo.co.nz/visitor-registration
https://www.youtube.com/user/contiki

