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Solid year of international arrivals
Arrivals to the year-ended JUN14 have shown stellar performance
from key international visitor markets, says Tourism New Zealand
- with total annual arrival growth of 5.7% equating to 150,000 
extra visitors.
“The last 12 months have delivered some fantastic arrivals to New 
Zealand – with each month delivering increases year-on-year,” 
says Kevin Bowler, TNZ chief executive. 
“To end our financial year with strong outcomes across our core 
markets is incredibly positive. It gives us further confidence in 
our activity, as we head into the new year, with our focus on 
continuing to deliver value to the tourism industry and the New 
Zealand economy.
“The past year has delivered impressive growth from New 
Zealand’s traditional western markets, in particular arrivals from 
Germany are up 16.6%, the UK up 2.8%, and the USA up 11.7%.
“Our nearest and biggest market Australia continued to grow, up 
4.4% for the year. 
“This was accompanied by strong growth from Asian markets, 
including Singapore up 18.6% and Malaysia up 19.4%, as well as 
the emerging markets of Indonesia up 16.9% and India up 13.3%.
“Arrivals from China were up 8.0% for the year,” says Mr Bowler. 
“While still in growth, this is clearly a change from the double 
digit figures we have seen in previous years and is largely due to 
the introduction of the China Travel Law in October 2013. 
“However, what we are seeing is a positive change in the arrivals 
mix from China, with most of the growth coming from 
independent travellers, rather than short stay group tours, 
resulting in longer lengths of stay and more value per arrival.” 
Overall international arrivals for the month of June were up 1.7% 
compared to JUN13.
“We have seen a slightly slower start to the ski season compared 
to last year when we had record levels of snow fall very early in 
the season.                                                                    ....  Cont p2

http://www.koreanair.com
http://www.convenesouth.co.nz
http://www.exoticholidays.co.nz
http://www.excitorfiji.com
http://www.innovativetravel.co.nz/current_specials
mailto:adrates@travelmemo.co.nz


NEW ZEALAND
TravelMemo   20140722   22JUL14    Page 2

Solid year of international arrivals   ... Cont from p1
“In turn, Australian arrivals were down 0.4% 
for the month.
“However, last week’s cold snap is sure to 
see this change as we head into the main ski 
months of July – September.”
Looking at the monthly arrivals on the same 
month last year; good growth was seen 
across Asia, with China up 7.8%, Singapore 

up 11.9% and Malaysia up 32.5%. Japan, up 
42.1%, built on last month’s growth as a result 
of the continued increased capacity on the 
route. 
The North American markets also increased, 
with the US up 4.8% and Canada up 6.1% for 
the month.

Kiwis continue to fly
New Zealand residents departed on 206,500 
overseas trips in JUN14, up 4% from JUN13. 
Over the JUN14 year, New Zealand residents 
took 2.24 million trips, up 4% from last year.
Around half of all trips by NZ residents in the 
JUN14 year were to Australia (1.07 million). 
The next most-visited destinations were the 
United States (153,700), Fiji (120,500), the 
United Kingdom (102,900), China (76,000), 
and the Cook Islands (75,800).
Comparing JUN14 with JUN13, NZ resident 
numbers on short term visits to Australia 
were up 6.6%; Fiji up 24.6%, and the Cooks 

up 7.7%. Asia saw overall growth of 8.1%, 
with big increases for Hong Kong (43.9%); 
China (9.2%); Indonesia (34.3%); Japan 
(16.2%) and Malaysia (59.6%). Thailand 
registered a downturn of 21% in NZ visitors 
in JUN14.
Europe saw a 24.4% growth in JUN14, with 
the UK registering a strong 32.2% gain. Kiwis 
giving France as their main destination were 
up 26.4%; Germany 23.6%; Italy 29.8% and 
Ireland 62.5%. 
The US saw 23.2% more Kiwi visitors and 
Canada 24.8% more.

New look for Skyline Queenstown
The Skyline Queenstown restaurant will debut 
an elegant new decor, fresh menu and even 
a new name, after an extensive renovation 
project to be completed in mid-August.
Work began last week at the restaurant, 
famous for its Remarkables and lake views.
“We are moving away from our traditional 
buffet offering and taking a fresh, modern 
approach that will raise the bar in terms of 
quality, value for money and the overall 
dining experience for our guests,” says Skyline 
Queenstown GM Lyndon Thomas.

The restaurant will feature a menu of classic
New Zealand dishes with international 
influences. Guests can chat with chefs at live 
cooking stations and watch as they prepare 
the country’s finest produce, from Southland 
lamb and beef to Akaroa salmon and other 
seafood, salads and slow-roasted meats. The 
restaurant also includes a mussel bar. Another 
of the restaurant’s new offerings: a decadent 
dessert display featuring a floor-to-ceiling 
selection of sweet treats.

100% PATA Gold for Tourism New Zealand
Tourism New Zealand’s 100% Middle-earth, 
100% Pure New Zealand campaign has again 
been recognised on the world stage, with its 
latest win the prestigious Pacific Asia Travel 
Association (PATA) Grand Award, Marketing.
The annual PATA Gold Awards recognise 
tourism organisations that have made 
outstanding contributions to successfully 
promote the travel industry in Asia Pacific.
This year, more than 180 entries from 66 
organisations and individuals worldwide were 
received.
Says Kevin Bowler, chief executive Tourism 
New Zealand, “As an international marketing 
body it is incredibly encouraging to receive 
acknowledgement of our campaign activity 
from fellow international tourism bodies and 
professionals – and we are extremely proud to 
receive this award.” 

Bowler says the latest win reinforces the 
strength of the campaign, which has 
resonated strongly across key offshore 
markets – driving increased awareness and 
preference for New Zealand as a holiday 
destination alongside significant visitor 
growth.
Other PATA Grand Awards went to:
Education and Training: Capilano University, 
Canada for its Vietnam Ethnic Hill Tribe 
Community Tourism Partnership
Environment: Jetwing Vil Uyana, Sri Lanka
Heritage and Culture:  Khiri Travel’s Banteay 
Chhmar Tented Camp
The award will be formally presented to 
Tourism New Zealand on 19SEP at the PATA 
Gold Awards Luncheon as part of the PATA 
Travel Mart in Cambodia. 

West Coast seeing visitor growth
The Press reports that West Coast tourism 
operators feel they have “turned a corner” 
after the downturn in visitor numbers in the 
wake of the Canterbury earthquakes.
Tourism West Coast chairman Richard 
Benton told the board’s annual meeting in 
Greymouth last week that the West Coast 
hosted an extra 30,400 tourists in the year 
ended 30MAR14 compared to year earlier.
“We are just starting to see now the corner 
being turned,” Benton said.
He added that result put the West Coast in 
fifth spot amongst the most popular regions 
in New Zealand for international holiday 
guest nights.
The Press says that Christchurch International 
Airport chief executive Malcolm Jones 

addressed the meeting and told the regional 
tourism organisation that the airport had 
about 300,000 fewer international passengers 
annually compared to the 2010 figure.  
Of those international passengers, about 
200,000 Australian tourists were “missing” 
from the South Island because they were not 
flying into Christchurch. About 70% of those 
tourists would have visited other South Island 
destinations, he said. 
Now tourists were being routed into 
Queenstown via Auckland, and South 
Island tourism operators would have to band 
together to recapture that market. 
Jones said a key part of reviving South Island 
tourism would be “bringing the South Island 
back to life in Australia”. 
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Bringing the South Island together
Excitement is building for the South Island’s 
biggest conference and incentive expo.
Convene South, the trade show that presents 
all of the South Island’s key conference and 
incentive suppliers under one roof in one day, 
will be held at the Air Force Museum, 
Wigram on 02SEP.
An increase in the number of exhibitors at the 
show has ensured an impressive balance of 
both boutique and major South Island 
operators.
Convene South event manager Allyssa 
Eastaugh says a method that works well at 
these types of shows is for smaller operators 
to work together to create a geographic 
destination hub. Regions such as Queenstown, 
Nelson, Mid-Canterbury, Selwyn and 
Kaikoura will all be well represented at the 
show as a result of adopting this approach.
“Convene South benefits both exhibitors from 
an entry level point of view as well as buyers 

who have the opportunity to work with lesser 
known activity and conference related 
operators that perhaps they wouldn’t 
normally get to meet.”
She says for buyers, a great way to get the 
most out of visiting the show is by signing up 
to the pre-scheduled appointment 
programme.
“The nature of this style of trade show is that 
it allows people to travel across the whole 
region in one day. The best way to efficiently 
manage your time and justify being out of the 
office for a few hours is by identifying the key 
exhibitors you would like to meet with who 
are most relevant to your company, which we 
can help you with through our buyer 
appointment programme.”
For more information contact Allyssa 
Eastaugh ph 09 818 7807 or email 
allyssa@promag.co.nz 

Queenstown Airport’s new café
Queenstown Airport’s new Airspresso Café 
has opened for business beside the Domestic 
Arrivals entrance.
The café features a four-sided 
open kitchen and it offers bench 
seats made from skis, leather-
upholstered booths and aviation-
themed glass-topped tables.
Australian traveller Stewart 
Taylor said “I like the way there’s 
so many styles of seating from 
long captain’s tables, café-style 
tables and counter stools to bar 
leaners and more private booths.  
And you can’t beat the views 
over the runway to the 
mountains.”

It was developed by business partners J Craig 
Macfarlane and TV weatherman Jim Hickey.

WOW. Shaolin Kungfu Monk Troupe coming
The Mayor of Wellington led a delegation to 
China in May and while in Beijing, signed a 
Memorandum of Cooperation with the Vice-
Minister of Culture for China, Mr Ding Wei 
that means the capital will play host to the 
Shaolin Kungfu Monk Troupe.
“We are delighted to welcome one of China’s 
iconic cultural groups to the Events Capital as 
part of WOW,” says Mayor Wade-Brown.
The World of Wearable Arts show’s creative 
director, Malia Johnston, says the 15 monks 
will perform during the closing section of the 
WOW show, which has been choreographed 
and themed to celebrate the Kingdoms of the 
East.
“I’m excited to see how the relationship with 

other performers will develop as we rehearse.”
The Shaolin Monastery is the most famous 
temple in China, renowned for its kungfu 
fighting monks, who display amazing feats of 
strength, flexibility, and pain-endurance.
While other troupes of Shaolin Monks have 
visited New Zealand, this will be a first-time 
visit by this particular troupe.
Last year more than 47,000 people came to a 
WOW show, with nearly 72% coming from 
outside of Wellington, and this year the 
season has been extended to cover a third 
weekend, meaning that 8,000 additional 
tickets are available. This year’s WOW Shows 
take place 25SEP-12OCT.

Traffic warnings for Sydney Airport
Travellers and visitors to Sydney Airport are 
being warned to allow extra time when 
driving there in coming months, with 
construction due to start on a multi-year 
program to reorganise the roads around the 
airport.
Major construction on a new road through 
the T1 international terminal and a 
reorganised parking lot should start next 

week, with the airport warning that the next 
six months are likely to be the period of 
biggest disruption.
The Sydney Morning Herald reports that in the
next three years the airport is also planning to 
build a new multi-storey transport 
interchange at the domestic terminals, which 
should make it easier for the scheduling of 
extra buses to run to the airport.

Fraser Island Discovery - now on YouTube
For those who’d rather be on Fraser 
Island than stuck behind a desk, in an 
office with no windows, and with the 
temperature outside so cold there’s no 
way you’re going out, this YouTube video 
will provide tempting reasons to head for 
the Sunshine Coast and beyond.

http://www.wellingtonnz.com/discover/things-to-do/events/world-of-wearableart-awards-show-2014/
https://www.youtube.com/watch?v=JGB0UHNd5yc
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Marketing Manager – Mondo Travel
We are looking for someone that is “anything but ordinary” – having built a travel brand that is envied by the 
industry, our current Marketing Manager is heading off-shore to take on a new challenge.

This has now created an opportunity for a marketing guru to step up and join our innovative, market-leading and 
fun-loving team.

The bar has been set high – we need an individual who can work with our team to set new heights and continue 
to see Mondo lead the way in delivering outstanding campaigns to market.

Innovation, negotiation, communication, vision and relationships are key attributes – we are not afraid to 
step outside the square to ensure we create a competitive edge.

Join us and make a difference as we continue to influence the industry with innovation and flair.

Please email your expression of interest and CV to:

Tony Terrill - Chief Executive Officer, Mondo Travel - Email: tony.terrill@mondotravel.co.nz

Munich Brauhaus for Melbourne
Tourism Victoria reports that Melbourne’s 
South Wharf is to get a Munch-style beer hall 
in mid-August, with the launch of Munich 
Brauhaus.
The waterfront venue, open Wed-Sun, will see 
guests dine, drink and party like Oktoberfest 
never ended.
Boasting three bars as well as private dining/
function rooms and seating for over 900, 

Munich Brauhaus has an in-built stage for 
daily live entertainment by a resident band 
from Munich as well as other guest acts.
The menu will offer locally sourced suckling 
pig cooked over a charcoal rotisserie. Bier 
lovers will enjoy the venue’s own signature 
lager and a series of exclusively imported 
Bavarian biers.
www.munichbrauhaus.com 

ibis Adelaide opens
The A$65 million ibis Adelaide opened its doors on 
Friday making it the first purpose built economy hotel in 
Adelaide’s CBD for two decades. 
With 311 guest rooms, ibis Adelaide is the largest Ibis 
Hotel in Australia and will be a major boost for Adelaide’s 
tourism sector which is dominated by four- and five-
star hotels.  The 17-storey premium economy hotel also 
features conference and meeting facilities, a guest lounge, 
food and beverage retail and a fitness centre. 
Located at 122 Grenfell Street, ibis Adelaide is a short 
stroll from the city’s Rundle Mall. The Adelaide Oval, 
Casino, Convention Centre, Botanic Gardens, National 
Wine Centre and Royal Adelaide Hospital are also within 
walking distance.  

Stars of the Tokyo stage
Canberra’s National Gallery of Australia is 
playing host to an exhibition of Stars of the 
Tokyo stage: kabuki costumes and Natori 

Shunsen’s actor prints.
The exhibition allows 
visitors to step inside 
the glamorous world of 
the kabuki theatre, as it 
was in 1920s and 30s 
Japan. The dynamic 

prints of Natori Shunsen (1886–1960) are 
shown alongside spectacular kabuki robes 
made for Japan’s leading theatre company. 
The exhibition is on display until 12OCT14.
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Aircalin seats daily this summer
Aircalin will operate Christmas and New 
Year supplementary flights to New Caledonia, 
meaning that for a limited time, SB will have 
daily flights between Auckland and Noumea.
Every Thursday from 18DEC14 to 12FEB15 
inclusive Aircalin will operate a 
supplementary flight: 
SB411 – Auckland to Noumea – 1415/1510 
SB410 – Noumea to Auckland – 0800/1240 
With these, plus the supplementary code-

share flights on a Monday from 15DEC14 to 
02FEB15, SB can offer daily capacity to New 
Caledonia 15DEC-15FEB (only one 
exception: no flight on 09FEB15) 
Details are already in the GDS. 

CITC – Focus should be on yield
Visitor arrival numbers have been hitting 
record highs, but the real focus should be on 
how much money people are spending, says 
Cook Islands Tourism Corporation.
Cook Islands News Online reports that now 
is peak season for the local tourism industry, 
with more than 13,000 people expected to 
flock into the country this month.  
In the last 11 months of the 2013-14 financial 
year, eight have seen the highest seasonal 
totals on record.
But Metua Vaiimene, the Tourism Corp’s 
Director of Destination Development, told CI 
News that the visitor numbers don’t tell the 
full story.
“While we might continue to break records, 
and that’s positive, what we must focus on is 
increasing the yield by attracting customers 
who spend and are interacting with the 
business community.”
Having more people travel to the Cook 
Islands is one thing, but the real value comes 
from having more money injected into the 
local economy, he said.
Vaiimene said the Tourism Corporation is 
trying to increase yield by working with the 

likes of the Business Trade and Investment
Board, Island Councils, and Chamber of 
Commerce to create new experiences for 
tourists.
“When people are lying on the beach they’re 
not spending money,” he said.
New and existing experiences also need to be 
promoted more effectively, he said. 
Outside of the country, the Tourism Corp is 
looking to diversify its markets as a way of 
attracting new types of high-value visitors. 
The CITC has just opened a new office in 
Japan and will continue to tap “tried and true 
markets”, promoting the Cooks for weddings 
and honeymoons, he said.
“But we’re also solidifying things in the New 
Zealand market, and looking at niche markets. 
We’ve recently been featuring at fishing shows 
and other things like that. That will help to 
drive visitors who are looking for more of 
an experiential holiday, as opposed to just a 
recreational holiday.”
He said the CITC is currently looking at how 
it can better share Cook Islands experiences 
over social media platforms like Facebook.

Paradise Taveuni
Located in Fiji’s northern island of Taveuni, 
Paradise Taveuni is remote, secluded, luxury, 
and oceanfront.  Here your clients will find 
the best diving in Fiji and the on-site Pro Dive 
Shop offers an extensive selection of courses, 
dive gear and a professional PADI Dive Team 
led by Allan Gortan – Paradise Taveuni 
owner. With a team of local PADI Divers, Pro 
Dive Taveuni also has a fleet of custom made 
dive boats. 
Paradise offer ‘Luxury Diving’ which means 
full service. The Paradise Dive Team prepares 
your clients’ gear, loads it onto the dive boat, 
cleans it after their dive and prepares it for 
their next dive. They’ll experience the 
legendary Rainbow Reef and world famous 
‘White Wall’ right on the Paradise doorstep 
as well as exclusive diving on Vuna Reef, the 
pristine southern reefs of Taveuni. They can 

take advantage of free shore dives during 
their stay from the private marina. Paradise 
has over 40 spectacular dive sites for them to 
choose from.
www.ParadiseinFiji.com   Find out more at 
Tourism Fiji’s upcoming Bula Marau Luxury 
& Couple Roadshow.

http://nz.aircalin.com/billet-noumea.php
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Bula Marau Luxury & Couples Roadshow 
  

Register Now….win your own Luxury Fiji Holiday for Two! 
  
Fiji is renowned for its luxury resorts, products and exclusive destinations.  Come along for 

a fun, entertaining training event and meet key luxury Fijian resorts, products and 
destinations.  Join us along with: 

  
Blue Lagoon Cruises   
Fiji Airways 
Jean-Michel Cousteau Resort  
Koro Sun Resort & Rainforest Spa  
Likuliku Lagoon Resort  
Matamanoa Island Resort 
Namale Resort & Spa 
 

VENUES 
Monday 8 September         7.00am – 10.00am  Christchurch, Novotel Cathedral Square 
Monday 8 September         5.30pm – 9.00pm  Wellington, Wharewaka Function Centre 
Tuesday 9 September        5.30pm – 9.00pm  Hawkes Bay, The Crown Hotel 
Wednesday 10 September   5.30pm – 9.00pm  Hamilton, Novotel Tainui 
Thursday 11 September      5.30pm – 9.00pm  Auckland, The Pullman Hotel 
   

Register with maria@tourismfiji.com.fj detailing the venue attending, agency name, consultant 
attending, email addresses and any dietary requirements. 

Nanuku Resort & Spa 
Pacific Island Air 
Paradise Taveuni 
Qamea Resort & Spa  
Royal Davui Island Resort 
Tropica Island Resort 
Vomo Island Resort 
Yasawa Island Resort & Spa 

New at Koro Sun Resort
Koro Sun Resort & Rainforest Spa near 
Savusavu on Fiji’s northern island of Vanua 
Levu has debuted new Edgewater Lagoon 
Bures following a $3 million spend.
Ten new bures and six new Edgewater Villas 
have been completed, ranging from 800sq ft 
(bure) to 1,026sq ft (villas) and are situated 
over the clear waters of the Koro Bay lagoon. 
Each feature his/her vanities, spacious 
bathrooms, indoor/outdoor showers, king-
size beds with luxury linens, leather lounge 
furniture in an area for relaxation with a day 
bed, a wet bar, and spacious vaulted ceilings.
The resort is set on a 160-acre coconut 
plantation and provides guests with an 
authentic waterfront resort experience. 
Each bure or villa stay comes complete with 
arrival transfer from Savusavu Airport, 
express check in service, a coconut oil foot 

rub/bath and leg massage upon arrival, three 
meals a day, a bottle of wine upon arrival, 
afternoon tea, and a full range of non-
motorised activities. As part of the package, 
guests enjoy swimming, snorkelling, kayaking, 
rainforest trekking, stand up paddle boarding, 
hand line fishing, golf, traditional lovo feast 
and meke, croquet, bocce ball, tennis, cooking
classes, weekly church service, a visit to a 
Fijian village school, and a visit to the nearby 
pearl farm.
The newly-opened Edgewater Beach Club 
(right) offers a sandy beach area with access 
to both the ocean and the pool. The Club has 
a swim up Wai Bar and features two day-beds.
www.korosunresort.com.  
Find out more at Tourism Fiji’s upcoming 
Bula Marau Luxury & Couple Roadshow.
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Contact our office for more information on Macau’s latest 
Incentive Stimulation programs. Download your  

“Experience Macau” app for FREE

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Thinking of  
Rewarding Moments  

for your business?

MACAU ... 

ASIA
Hong Kong sightseeing options 
Exotic Holidays says it can now offer a wide 
array of sightseeing options to suit all tastes, 
budgets and lengths of stay in Hong Kong.
For clients arriving at the popular stopover
city before hotel check in times, Exotic 
Holidays has a four-hour Island City Tour 
with panoramic views from Victoria Peak, 
shopping in Stanley Market, a coastal drive, 
floating village and jewellery factory, priced at 
$41pp.
For families, there’s a visit to Ocean Park 
with its Giant Panda Adventure, spectacular 
oceanariums, exhilarating rides and adorable 
animals, all within the same complex for $93 
per adult and $74 for kids.
Other possibilities include the Morning 
Harbour & Noon Day Gun Firing Cruise 
for $60pp; a romantic Pre-Dinner Cruise 
with unlimited drinks on board an authentic 
Chinese sightseeing junk for $78pp; or the 
shoppers’ $142pp “Night of Delights”, 

departing at twilight and visiting the 
popular open air market Temple Street to 
bargain for goods, followed by a sumptuous 
Chinese dinner at the Jumbo Floating 
Restaurant and a drive to the mid-level of 
Victoria Peak for views of the city lights.
Call 0508 EXOTIC (0508 396 842) or email 
Team Exotic: info@exoticholidays.co.nz

Vietnam tours on sale
Active Asia’s small group tours are on sale 
until 31JUL for new bookings.  There’s a $250 
saving on the 14-day, 3 star Ultimate Vietnam;
the 11-day, 4 star Discover Vietnam, and the 
18-day, 4 star Experience Vietnam & 
Cambodia tour. All are fully guided and 
include all sightseeing and entrance fees, daily 

breakfast and additional meals as per 
itineraries. 
Contact Active Asia on 09 360 7669 or 
sales@activeasia.co.nz 

http://industry.macautourism.gov.mo/en/page/content.php?page_id=197
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Thailand in Bloom year round
The Tourism Authority of Thailand (TAT) has 
commissioned a calendar that provides details 
of seasonal floral displays for the country’s 
many regions.
The initiative, part of the recently launched 
“Dream Destinations 2015” tourism marketing
campaign, has seen horticultural experts 
create a calendar for TAT that shows when 
and where visitors can take in the sights of the 
kingdom’s indigenous flowers in full bloom. 

Many of Thailand’s best flowers are found in 
the hills and forests, so there is some great 
scenery to be enjoyed as well as hiking and 
picnicking trips.
Highlights include the sea of Red Lotus 
blossoms at Kumphavapi, Udon Thani 
(above) in February; the Siam Tulip Festival in 
July and the golden flowers on the hillsides of 
U Ko in Mae Hong Son province in November.
Click here to download the floral calendar. 

Myanmar’s Pyu Kindom cities get World Heritage status
Myanmar’s heritage has received a long-
awaited boost after UNESCO inscribed three 
ancient cities on its World Heritage list.
The country initially applied to have the 
ancient Pyu Kingdom cities of Hanlin, 
Beikthano and Sri Kestra included on the 
UNESCO list in 1996, and they were finally 
added during the recent 38th session of the 
World Heritage Committee in Doha. The 
sites, which are collectively inscribed under 

the title of ‘Pyu Ancient Cities’, include the 
remains of three brick, walled and moated 
cities, located in the Irrawaddy River basin.
UNESCO recognition will help preserve the 
ancient cities, as well as providing a tourism 
boost to the region.
Myanmar is also aiming to inscribe the 
ancient city of Bagan on the UNESCO list.

East Coast USA reps impressed
No less than 18 tourism representatives from 
New York, Washington DC and Florida flew 
to Auckland last week to host East Coast USA 
trade promotions, and went away impressed 
with the enthusiasm, interest and friendliness
of the travel agents and other industry players 
they spoke to.
This was their first marketing foray to New 
Zealand, but all made it clear it won’t be their 
last. In fact, they believe they will have no 
difficulty in persuading others to join them 
on an annual visit, given our keenness to 
learn about their destinations and attractions, 
and the market potential.
New York City says that at least 26,000 Kiwi 
travellers have visited in the past year, and the 
feedback they got from frontliners indicates 
there is plenty of growth available for the 
destination. The Big Apple has lots of new 
attractions in the pipeline and the reps were 
excited that the market has seen that 
Manhattan’s surrounding boroughs – The 
Bronx, Brooklyn, Queens and Staten Island – 
offer convenient access and accommodation 
in authentic neighbourhoods as alternatives 
to midtown.
New York State, meanwhile, promotes itself 
as a nature lover’s paradise, with vast areas 
of protected wilderness including the largest 
park outside Alaska, lakes, canals, walking 
trails, historic towns and sites, farmland and 
the mighty Niagara Falls. 
The reps from Washington, DC were keen 
that Kiwis should allow at least three nights 
in the US capital if they are to do justice to 
the huge number of must-see sights. They 
pointed out that the Smithsonian was always 

on everyone’s list, but most were unaware that 
in fact it comprises 19 museums and a zoo. 
Planning and homework are recommended, 
but DC is, they said, very accessible, with 
walking and cycling great options.
Tracy Vaughan of Visit Florida said that many 
Kiwis have already found that her state is very 
welcoming, given that tourism is its major 
focus. She pointed out that Florida has so 
much to offer – from theme parks and famous 
beach resort areas, to huge national parks, 
spaceports and Caribbean islands.  

http://www.travelmemo.co.nz/voucher.php?voucher_id=1526
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More and more hotels for NYC
New York City ended 2013 with over 500 
hotels offering 98,000 rooms. Since the 
beginning of JAN14 another 15 properties 
have opened, a further 26 are scheduled to 
open this year and another 61 are in the 
pipeline over the next two years. They cover 
every price point and accommodation style 
across the city’s five boroughs. 
While new building predominates, 
repurposed landmark buildings are 
undergoing renovation to become destination 
hotels in neighbourhoods from Harlem and 
the Bronx to Midtown, Times Square, 
downtown and Brooklyn.

Sunday Night Stays
NYC & Company’s Sunday Night Stays pro-
gram is designed to stimulate  hotel bookings 
on Sundays, the “new Saturday” and the day 
of the week when the city has availability, not 
only in hotels but also at Broadway and off-
Broadway evening performances, plus other 
activities and attractions.
www.nycgo.com/sundaynightstays

NYC’s ‘real Little Italy’
Discover New York City’s ‘real Little Italy’ on 
Arthur Avenue in the Belmont section of the 
Bronx, north of Manhattan. The neighbour-
hood has a large number of establishments 
offering fine Italian-American foods, dining, 
housewares and other goods. Recommend 
the Arthur Avenue Retail Market, and Italian 
bazaar that brings together under one roof all 
the shopping to be found on nearby streets, 
from delicatessens to pasta makers and 
ciabata bakers. Visitors can spend a whole 
Saturday shopping and eating and then 
visiting nearby Yankee Stadium, the Bronx 
Zoo or the New York Botanical Garden.
www.arthuravenuebronx.com

Feel the power of Niagara
New Zealand jet boat technology provides an 
adventurous way of experiencing New York 
State’s mighty Niagara Falls. As an alternative
to cruising the pool below the falls in the 
famed Maid of the Mist, visitors can take 
a Whirlpool Jet Boat Tour via the Class V 
rapids of the Niagara Gorge at speeds of up to 
55mph. A covered jet boat accommodates the 
smaller and less adventurous.

Trump hotel for Washington, DC
Washington, DC’s second tallest building, 
the Old Post Office, has been leased longterm 
by the Trump organisation and, following a 
US$200m renovation, will emerge in 2017 as 
a 271-room Trump Hotel.

Capitol dome to be wrapped
Visitors to Washington, DC will over the 
next couple of years find the cast iron dome 
of the U.S. Capitol enveloped in scaffolding 
as it undergoes its first renovation since the 
early 1960s. The work will not affect tours. In 
related news, repairs to the 555ft obelisk, the 
Washington Monument, are now complete 
and visitors with timed tickets can take an 
elevator to the top. A limited number of 
tickets are offered, first-come first-served, at a 
kiosk at the monument’s base.

Stroll Florida’s beaches online
Visit Florida sent two photography crews on 
foot to walk all of Florida’s beaches in 
panoramic Street View on Google Maps. 
Newly unveiled, this is the largest collection 
of beach images in the world.
The Florida Beach Finder allows travellers to 
virtually walk hundreds of miles of beaches 
— from legendary locations such as Miami’s 
South Beach to lesser-known sanctuaries 
like Cayo Costa off the west coast of Florida. 
It’s like Spotify, but for your beach vacation. 
Here’s how it works:
Go to www.VISITFLORIDA.com and click 
on Florida Beach Finder. Then “tune” your 
preferences by moving four dials (red-dot 
sliders) up and down to adjust your beach 
personality, with preferences ranging from 
action-packed to secluded and somewhere in 
between. The beach finder displays different 
pictures that best match your preferences, and 
the visual options change with every tweak of 
the tuner.
http://www.visitflorida.com/en-us/beach-
finder.html
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Royal Jordanian now daily Chicago to Amman from NZD1505 RT

MIDDLE EAST
Abu Dhabi to host World Cup sailing
Abu Dhabi will host the sailing World Cup 
final for the next six years, according to the 
international sailing federation (ISAF). The 
2014 ISAF Sailing World Cup Final will take 
place in Abu Dhabi 26-30NOV14. Around 
350 sailors from 20 countries and regions are 
expected in Abu Dhabi to compete in all 10 
Olympic events and a kite-surfing event, in 

and around Lulu Island off the UAE capital’s 
corniche.
Abu Dhabi will also host the 2016 ISAF 
annual conference when delegates of the 
international sailing industry, sportsmen, 
sponsors and the media will discuss topics 
facing the sport. 

Deira Fish Market 
Dubai’s new 120,000sq ft fish market at Al 
Hamriya will incorporate hundreds of stalls 
selling fish, fruit and vegetables and spices, 
plus restaurants, and is set to replace the old 
fish market that has stood in Deira since 
1988.
Occupying one of the most prominent 

locations on the Deira Corniche, it is hoped 
the new market will become a tourist 
attraction promoting traditional and heritage 
activities in “modern and sophisticated” ways. 
There will be a dedicated area to host fish 
auctions so tourists can see the traditional 
way of selling fish.

Hatta Village Inn and Market Project
Tourism in Dubai’s mountainous village of 
Hatta is set for a boost with the development 
of a ‘green’ motel and heritage market on the 
main road between Hatta and Oman. This 
92,500sq ft Hatta Heritage Souq and Motel 
will incorporate as many as 46 stores and 

three main restaurants. The first floor will 
comprise a multipurpose hall, 32 hotel rooms 
and two suites that overlook the neighbouring
valley. It is scheduled to be completed in the 
second quarter of next year.

Dubai Safari Project 
The Dubai Safari park, in an area of almost 
400ha, will comprise a safari village, Arabian 
village, Asian village and African village plus 
a children’s  zoo, butterfly park and botanical 
garden in addition to educational and 
veterinary facilities when it opens by early 
next year.
About 1,000 animals from across the world 
will be housed in temperature-controlled 
environments. The animals and birds from 

the current Dubai zoo will also be 
transferred to the new venue in Al Warqa, 
which is 80 times bigger than the Jumeirah 
facility. Authorities plan to tap into solar 
energy to generate electricity and power 
transportation and amusement facilities 
inside the park. It will also use water recycling 
facilities to create an artificial wadi, consisting 
of boating facilities and a waterfall. 

Eurostar to get first new trains in 20 years 
Eurostar Group, the operator of high-speed 
trains under the English Channel, promises 
a whole new experience with the new e320 
trains from Siemens AG that it expects to 
have in service by the end of next year.
The 10 new trains, purchased for £700 million 
last year, have 20% more capacity and offer 
more room for each passenger. Website Skift.
com says they’ll zip from London to Paris 
and other continental destinations at up to 
320km/h.
“There will be a big, big difference,” Eurostar 
CEO Nicolas Petrovic is quoted as saying. “It 
will be a leap into a different league.”

Eurostar provided its first London-to-Paris 
trips in 1994, and has a “good track record” 
of convincing customers to try taking a train 
rather than flying, the CEO said. The new 
trains will have Wi-Fi capability, even as they 
pass under the Channel. The e320s are key to 
Eurostar’s plan to have direct transit to 
Amsterdam starting in DEC16.
The trains are being tested on the lines in 
Belgium and France, as well as at Eurostar’s 
maintenance facility in London. The bulk of 
the work that remains relates to developing 
different signalling systems that are required 
for integrating routes in different countries.

A Neolithic world of interiors at Stonehenge
Five re-created Neolithic houses have opened 
at Stonehenge revealing the type of homes the 
builders of the ancient monument might have 
lived in 4500 years ago. 
The houses are the latest phase in the major 
programme by English Heritage to improve 
both the setting around the monument and 
the overall experience of visitors to 
Stonehenge. They sit alongside the new visitor 
centre and are furnished with replica 
Neolithic axes, pottery and other artefacts 

and are lit with fires. Volunteers are on hand 
to talk to visitors about the houses and – from 
grinding grain with a quern to making rope 
out of rushes – to demonstrate the daily 
activities of our ancestors.
Advance booking is required for individual 
visitors who can book online at 
www.english-heritage.org.uk/stonehenge.
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Explore Dordogne by bike
Wonderful gastronomic meals, world-famous 
wines, fabulous historic sites and postcard-
pretty villages are just a few of the highlights 
of this popular 8-night cycling trip, priced 
from $3,165pp. 
The cycling is varied, packed with interest, 
and takes your clients along the banks of the 
Dordogne and Vezere rivers, through ancient 
woodlands and past pretty farmsteads and, as
this part of France is famous for its cooking
and the excellence of the ingredients, it 
includes especially good evening meals.
Price includes eight nights’ accommodation, 

continental breakfast and all evening meals, 
Headwater wine service, route notes and 
maps, and the use of high quality bikes. 
For more information click here and call 
Adventure World on 0508 496 753. 

TOUR PRODUCT
Belmond Suite Sensations
World Journeys has savings of up to 30% at a 
range of Belmond’s most spectacular resorts 
in Mexico, the Caribbean 
and Europe. 
The new Suite Sensations 
offer is valid for new 
bookings made until 
29AUG14 for Belmond 
Maroma Resort & Spa, 
Belmond Las Samanna, 
Belmond Grand Hotel 
Europe and Belmond Reid’s 
Palace; and to 08NOV14 for 
Belmond Hotel 
Cipriani (right). Travel must 
be made before 31AUG14 
for all but Belmond Hotel 
Cipriani, where stays are 
valid to 08NOV14. 
The offer is based on 
availability and blackout 
dates may apply.  Standard 
hotel/train/lodge policies 

apply.  Contact World Journeys 0800 117311 
or info@worldjourneys.co.nz

Tauck to explore Myanmar, Arabian Peninsula in 2015
Tauck is continuing to expand its “Exotics” 
portfolio of journeys to non-North American
/non-European destinations in 2015, with the 
company’s first-ever guided trips to Myanmar 
and the eastern Arabian Peninsula.  The two 
new all-inclusive, fully-guided trips bring the 
total number of itineraries in Tauck’s Exotics 
portfolio to 31 for 2015, with land journeys 
and/or cruises in Africa, the South Pacific, 
Latin America, Asia and the Middle East.
Tauck’s new 13-day Myanmar: A Road Less 
Travelled itinerary is priced from $13,235pp 
twin share and begins in Thailand with two 
nights at the Shangri-La Hotel, Bangkok, 
where guests spend a full day exploring the 
city.  
After flying to Yangon, Myanmar and 
spending two nights at the Belmond 
Governor’s Residence, guests then fly to 
Mandalay where they’ll board the Belmond 
Road to Mandalay riverboat for a three-night 
cruise southward along the Ayeyarwady 

River.  Following their cruise, they next enjoy 
two-night stays in Bagan and Inle Lake (at 
the Bagan Lodge and Villa Inle Resort & Spa, 
respectively) before returning for a final 
overnight in Bangkok at the Shangri-La 
Hotel, Bangkok and flying home.
The new 12-day Dubai & the Arabian 
Peninsula journey travels to Doha (Qatar), 
Muscat (Oman) and Abu Dhabi and Dubai 
and is priced from $9,985pp twin share. With 
multiple-night stays throughout in luxurious 
hotels including The Ritz-Carlton Abu Dhabi 
Grand Canal and the Fairmont The Palm, 
Dubai.  The journey takes in 21st century 
modernity, rich history, a progressive “zero-
carbon” village, man-made residential islands, 
centuries-old forts, traditional souks and 
ornate mosques.
For more information on Tauck, contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.com. 

Locally Escorted Group Tours in Turkey? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

http://www.adventureworld.co.nz/tours-and-destinations/europe/western-europe/france/tours/dordogne-gastronomic-cycling/
http://www.exoticholidays.co.nz


New - Journeys 2015 hosted tours
World Journeys says it has released a new 
brochure featuring 14 small group hosted 
tours in 2015, promising a combination 
of “tried and true favourites, with exciting 
new destinations”.  All itineraries in the new 
brochure are guaranteed departures, and also 
guaranteed to go fully hosted from NZ – a 
real selling point for agents wanting to sell a 
tour with confidence.  The group size is 
usually around 16, with a maximum set at 24, 
and there are many inclusions such as airfares, 
plenty of meals, and sightseeing while land 
touring.  
An early booking saving of $400 per couple 
(or $200pp) is offered on bookings deposited 
by 31OCT14.  A further saving of $400 per 
couple (or $200pp) is offered to those who 
have travelled on a World Journeys hosted 
Journey previously.  A Guaranteed Share 
program is offered on a selection of Journeys, 
whereby single travellers who book at least 6 
months prior to departure are guaranteed a 
share twin price (regardless of whether or not 
they are matched with another solo traveller).
Top favourites offered annually include the 
Best of Southern Africa (MAY) to South 
Africa, Namibia and Botswana;  Best of the 
Med (JUN & AUG) which tours the Cinque 
Terre & Lake Como before cruising the Med; 
and Grand South America (AUG) which is 
a comprehensive highlights tour including 
the Galapagos, the Amazon, Machu Picchu, 
Buenos Aires, Rio and more.
New itineraries for 2015 include:
Persia & the Silk Road – 24 days departing 
10SEP15. Uzbekistan offers minarets, 
madrasas, mosques and bazaars.  Bukhara’s 
traditional hammam has been operating since 
the 14th century.  
Visited by few, Turkmenistan offers the 

amazing “Door to Hell” crater site of Darvaza.  
Many of the hospitable locals speak English 
and are delighted to welcome and chat to 
foreign visitors.  Other highlights include the 
vast ruins of Persepolis, the beauty of Isfahan, 
and visiting the Shah’s last residence in 
Tehran, frozen in time since 1979.
India, Sri Lanka & the Maldives* – 20 days 
departing 03OCT15 (*or 23 days including 
the Maldives).  This tour is timed for great 
weather, and combines the best of Rajasthan 
(including the Taj Mahal) with the potpourri 
of culture, religion and sheer natural beauty 
of Sri Lanka, including an historic train trip 
into the heart of tea country.  Four and five 
star character and boutique hotels are enjoyed 
throughout.  An optional three-day extension 
to the Maldives stays at the indulgent Coco 

Nordic Capitals & the Arctic Circle – 21 days 
departing 13SEP15 and visiting the charming
Scandinavian capitals plus Bergen, with 
plenty of time to explore. Take the famous 
‘Norway in a Nutshell’ journey through to 
Flam, and a Hurtigruten ferry cruise heading
into autumn colours and above the Arctic 
Circle to Kirkenes.
Japan’s Autumn Colours – 14 days departing
04OCT15.  In addition to WJ’s popular 
Cherry Blossom Japan in Spring, they are 
introducing this completely different look at 
Japan in autumn when the maple and gingko 
trees offer a sensational burst of colour.  The 
tour takes in many highlights of Northern 
and Central Japan – a region of Shogun 
history, colonial influences, idyllic lakes and 
forests and tranquil villages. A highlight will 
be Yudanaka with a possibility of seeing the 
famous “snow” monkeys that bathe in the 

local spas during winter. A 4 day optional 
extension to Mt Fuji, Hakone and Kyoto is 
available.
West African Discovery – 25 days departing 
16NOV15.  Tour the bustling markets and 
colourful Ashanti culture of Ghana for 6 days 

then board a Silversea cruise down the coast 
of West Africa from Lome and Cotonou to 
the remote and exotic islands of Sao Tome 
and Principe, and the starkly beautiful 
Skeleton Coast of Namibia, before 
disembarking in Cape Town.
The new Journeys 2015 brochure has been 
distributed to all travel agents, with further 
supplies available from 
www.brochurenet.co.nz. 
Or call World Journeys 0800 117311.
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Bodu Hithi with its chic barefoot atmosphere.

http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=19000476&packageName=Best-of-Southern-Africa-
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=18000479&packageName=Best-of-The-Med-June
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=18000479&packageName=Best-of-The-Med-June
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=22000478&packageName=Grand-South-America
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=22000480&packageName=Persia-and-the-Silk-Road
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=23000482&packageName=India,-Sri-Lanka-and-the-Maldives*
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=22000481&packageName=Nordic-Capitals-and-the-Arctic-Circle
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=23000484&packageName=Japan%27s-Autumn-Colours
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=18000467&packageName=West-African-Discovery
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Flying over conflict zones
Voice of America reports that airlines are rout-
ing planes around Ukraine after MH17 was 
shot down.
It says the conflict in Ukraine had raised 
concerns before the incident, but Malaysia’s 
prime minister , Najib Razak said the route 
from Amsterdam to Kuala Lumpur was 
declared safe by international aviation 
officials. Some carriers were concerned 
enough to change their routes weeks ago 
while other airlines changed flight plans after 
the crash.
In a Skype interview, aviation expert David 
Fuscus, of Xenophon Strategies, says airlines 
have to cope with many conflict areas 
including Afghanistan and parts of the 
Middle East.
“There are about 58,000 flight routes around 
the globe that are used almost every day; it is 
very, very common to fly over areas of 

conflict,” said Fuscus.
An expert in air traffic control, Professor 
Brent Spencer, of Embry-Riddle Aeronautical 
University in Arizona, said in a VOA 
interview that airline managers and pilots 
have some discretion about their routes.
“That’s pretty much up to the airline whether 
or not they want to take the chance, whether 
to fly through that air space or spend the 
extra money [for fuel] to fly around it,” said 
Spencer.
Extra flying time and fuel costs are problems 
for the airline industry, which is gradually 
recovering from soaring fuel prices and a 
recession that cut ticket sales.
Both Fuscus and Spencer say the attack on 
MH17 was a tragic but rare incident that 
probably will not bring fundamental changes 
to the way airlines operate.

Venezuela to pay LATAM
LATAM Airlines Group S.A. and its affiliates
and TAM Airlines S.A. have announced 
that they have accepted the proposal of the 
Government of Venezuela in regards to the 
repatriation of funds equivalent to the total 

owed money for fiscal year 2013 for all 
carriers of the group. 
The total debt owed is approximately US$148 
million. 

Dubai runway reopens
Dubai International’s northern runway has 
just reopened, with flydubai and Emirates 
Airline back in full operations there after an 
80-day maintenance program.
Emirates cut back on more than 5,000 flights 
and grounded 22 aircraft, costing about Dh1 

billion in lost revenues while some traffic on 
other airlines including flydubai was diverted 
to Dubai World Central – Al Maktoum 
Airport, which aims to become the world’s 
largest with an estimated capacity of 160 
million passengers. 

Emirates president Tim Clark has called for an international meeting of 
carriers to agree a response to the downing of the Malaysian Airlines B777, 
including a potential rethink of the threats posed by regional conflicts.

TSA dogs sniff out suspects
The Transportation Security Administration 
in Orlando, Florida is using bomb-sniffing 
dogs to help with fast-tracking passengers 
through the airport terminal.
The method eliminates any accusations of 
racial profiling and allows clearance while 

pax are waiting in line. TSA is using the dogs 
and pushing the pre-check because smaller 
crowds at checkpoints are safer, and make it 
easier for behaviour detection officers to 
identify someone with suspicious body 
language.

Singapore Food Street at Changi
Passengers can now partake in Singapore’s 
national pastime before they fly – hunting 
down the island’s best hawker stalls – all in a 
single stop at the new Singapore Food Street 
at Changi Airport’s Terminal 3. Occupying

around 1,000sqm on the third level of T3’s 
Departure Transit Mall, the Singapore Food 
Street features 13 popular hawker stalls 
specially curated from different corners of 
Singapore.

Emirates launches world’s shortest A380 route
Emirates has launched a new A380 service 
from Dubai to Kuwait, the world’s shortest 

scheduled A380 flight, at just one hour and 
45 minutes.

In light of the MH17 tragedy in Ukraine, Malaysia Airlines is waiving 
all fees for changes to travel until 25JUL14 to any MH destinations. 
Log on to www.malaysiaairlines.com for updates.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

TravelMemo   20140722   22JUL14    Page 15

New SWISS Logbook offers inflight fun for kids 
SWISS is expanding the inflight entertainment 
for its youngest passengers, with a new 
Logbook that offers a host of information 
about flying, colouring opportunities and a 
feature for the young owner to keep a record 
of every flight they take and have it signed by 
the captain. There will also be special Logbook 
competitions with small prizes to win. 
In addition to the new Logbook, SWISS’s on-
board fun for children includes an extensive 
range of cartoons, kids’ movies and their own 
music channel on its inflight entertainment 
system, which is available on all long-haul 
flights, and special meals for children and 

babies, too. 
On long-haul flights children aged between 2 
and 9 are automatically served a child’s meal, 
which is presented together with a goody bag 
and a sweet surprise. Special child’s meals 
can also be pre-ordered for young flyers aged 
between 10 and 12. And for its youngest 
travellers under 2, SWISS provides special 
baby food of puréed vegetables or fruit. These 
special meals can be ordered free of charge up 
to 48 hours before departure when making 
the flight reservation, by calling the SWISS 
Service Center or via a travel agent.

TSA fee hike
Transportation Security Administration fees 
on plane tickets increased this week, and 
travellers used to non-stop flights or long 
layovers will notice the biggest change.
The current fee is US$2.50 for a non-stop 
flight or $5 for a connecting flight. The new 

fee will be $5.60 for all flights, with any 
connection longer than four hours counting 
as a separate flight.
Congress agreed to the increase in December 
to raise US$12.6 billion to cut the deficit. TSA 
estimates the hike will generate $16.9 billion 
more than current collections.

CRUISE NEWS

Greece & Turkey by gulet 
World Journeys says gulet cruises in Turkey 
and Greece are proving popular with Kiwis, 
particularly with small groups of friends, and 
families.  
The popular MS Seher1 (above) accommodates 
a maximum of 12 guests in six double cabins, 
each with ensuite facilities. Guests are looked 
after by a full crew including a chef preparing 
Mediterranean feasts daily.  
A 10-day itinerary from Bodrum to Fethiye 
is priced from $2,295pp share twin, including 
all on-board meals, port fees, the services of 

a Captain, Chef and Steward; up to 4 hours 
motoring daily, use of a tender boat and all 
onboard equipment, and gratuities.  Days 
are spent cruising, swimming and exploring 
coastal villages and ancient ruins, with great 
dining opportunities ashore in the evenings.  
World Journeys says this is a fantastic way to 
explore the coast and islands of Greece and 
Turkey, with a flexible itinerary and 
enthusiastic hosts.  
Click here and call 0800 117311 or email 
info@worldjourneys.co.nz

Azamara bonus commission
Until 31JUL14, Azamara is offering up to 
$400 bonus commission on a huge range of 
Azamara voyages.
Receive $200 extra commission for new 
bookings made on cruises departing between 

OCT-DEC14 (excluding Asia and 
repositioning cruises) and $400 for every 
booking made on selected Asian voyages, 
departing 09DEC14 to 21MAR15.

http://www.lufthansaexperts.com
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000378&packageName=Gulet-Cruising-%3Cb%3E-LAST-FEW-CABINS-%3C/b%3E-


 

Tel: 0800 422 784
or 09-444-2298
CLICK HERE

FOR WEBSITE

CLICK HERE
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FINAL VOYAGES OF MS RYNDAM AND MS STATENDAM
Venice to Singapore
ms Ryndam  03OCT15

Seattle to Singapore
ms Statendam  21SEP15

Neptune 
Suite 
bonus 
offer

CONDITIONS 
APPLY

Antarctic savings
World Journeys promotes Quark Expeditions 
as the Antarctic specialists, with in-depth 
expedition style cruising and arguably the 
best guides in the business.  
“These cruises appeal to empty nesters who 
now have the time and the money to fulfil a 
lifelong dream to travel to some of the world’s 
most remarkable destinations.  
“The cruise is a means to explore the 
destination, so while they are not demanding 
‘luxury’ as such, they do require a high level 
of comfort and all the facilities of modern 

cruise ships – which Quark can provide”.  
A current offer on the popular Antarctic 
Explorer cruise offers savings of up to 25% 
on premium cabins and up to 15% on non-
premium cabins aboard departures 01NOV-
31DEC14 when booked and deposited before 
15SEP14.  The offer is valid on voyage only 
rates, does not apply to optional adventure 
activities, hotels etc, and excludes the 
17NOV14 Sea Spirit departure and triple 
cabins.  Contact World Journeys for details 
0800 117311 or info@worldjourneys.co.nz

Next Generation P&O Cruises is Like No Place On Earth
With two more ships due in NOV15, 
Australasia’s P&O Cruises has revealed a new 
branding message.
‘P&O Cruises, Like No Place on Earth’ 
emphasises the freedom of a P&O Cruises’ 
holiday, drawing on emotive, atmospheric 
imagery to capture the spirit of a holiday 

where guests can experience a new adventure 
every day.  
The repositioning will be rolled out over the 
next five months, starting with trade activity,
social media and the cruise line’s website, 
with a consumer campaign to be launched 
later this year.

http://www.francistravelmarketing.co.nz
www.promail.co.nz/link.php?M=809662&N=5240&L=6900&F=H
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=14000435&packageName=Antarctic-Explorer
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=14000435&packageName=Antarctic-Explorer
http://www.travelmemo.co.nz/voucher.php?voucher_id=1527


HOSPITALITY
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AU$995* 

PER PERSON

CLICK FOR MORE INFORMATION

CALL 0800 447 913  
TODAY FOR DETAILS.

BOOK A 2015 VIKING RIVER 
CRUISE AND FLY TO EUROPE FOR

· Incl. all taxes

· Economy Return airfare

· Now ex: AKL, CHC, WEL

·  Choice of many destination cities

*Conditions apply, click for details

BrandIndex ranks Carnival Cruise Lines #1 improver 
YouGov’s BrandIndex has ranked Carnival 
Cruise Lines the most-improved U.S. brand 
in consumer perception, or “buzz,” in its mid-
year 2014 Buzz Rankings Report. Throughout 
the second half of 2013 and thus far in 2014, 
Carnival has initiated a number of new 
programs that have resonated positively in the 
marketplace.
According to BrandIndex, Carnival’s change 
in consumer-perception score by mid-2014 
was double the improvement level achieved 

by the company ranked second on the most-
improved list.
Contributing to Carnival’s notable brand 
recovery was a series of industry-first 
product innovations and marketing 
initiatives, including Seuss at Sea; its onboard 
headline artist concert series Carnival LIVE; 
the Shore Excursion Best Price Guarantee; 
the Carnival Great Vacation Guarantee; and 
the Camp Ocean marine-themed children’s 
program.

Crystal Cruises plans an 
expedition-style voyage 
traversing the Arctic Ocean 
via the Northwest Passage 
in 2016. Crystal Serenity will 
manoeuvre through 900 
miles of waterways lined 
with glaciers, fjords and vast 
unspoiled landscapes north 
of mainland Canada.

Keyloggers target hotel business centre PCs
Travelmole reports that the US Secret 
Service and the Homeland Security’s National 
Cybersecurity and Communications 
Integration Center (NCCIC) agency are 
urging the hospitality industry to improve 
security of hotel business centre PCs 
following the arrest of a group of ‘keyloggers.’ 
NCCIC officials said a Dallas-based gang 
used stolen credit cards to check-in as guests 
of hotels and then used the properties’ 
business centres to insert keylogging malware 
on public PCs. 
“The keylogger malware captured the keys 
struck by other hotel guests that used the 
business centre computers, subsequently 
sending the information via email to the 
malicious actors’ email accounts,” the agency’s 
advisory said. 
The suspects obtained personal and financial 
information from other guests including 
log-in details for bank accounts, personal 
webmail accounts, and other sensitive data. 
The NCCIC acknowledged it was not an 
elaborate, high-tech scheme. 

“The attacks were not sophisticated, requiring 
little technical skill, but were able to utilize 
a low-cost, high impact strategy to access a 
physical system to steal sensitive data,” the 
NCIC report said. 
The NCCIC recommends hospitality 
companies limit guest accounts to non-
administrator accounts, in order to block the 
downloading of malware. 
However, a leading cyber security expert 
believes the only way to combat information 
theft is for hotel guests to never expose 
personal data through a public computer. 
“The truth is, if a skilled attacker has 
physical access to a system, it’s more or less 
game over for the security of that computer, 
and the trouble is that there is no easy way for 
the average guest to know for sure,” said Brian 
Krebs of krebsonsecurity.com. 
“I routinely advise people not to use public 
computers for anything more than browsing 
the web.”

Expedia/Wotif application
The NZ Commerce Commission has received 
an application from Expedia Inc. seeking 
clearance to acquire up to 100% of the shares 
of Wotif.com .
Expedia’s existing websites include Expedia.
co.nz, Hotels.com and Trivago.co.nz.
Wotif is an Australian-based travel agency 
that provides online booking services for 
accommodation, flights, travel packages and 
other travel products. Wotif ’s websites 
include Wotif.com and Lastminute.com.au.
A public version of the application will be 
available shortly on the CC’s Clearances 
Register.

http://www.vikingrivercruises.com.au/why-viking/viking-advantages/air-offers-europe.html
http://www.comcom.govt.nz/business-competition/mergers-and-acquisitions/clearances/clearances-register/
http://www.comcom.govt.nz/business-competition/mergers-and-acquisitions/clearances/clearances-register/
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PEARL’S PEARLER
You could stand still and watch 

the world go by - and it will.

INDUSTRY
Online Training: All new webinars
Adventure World has released a new series of 
webinars that cater for brokers, part time and 
full time travel agents. 
Our Experience Vietnam Online Training 
will allow them to gain some valuable insights 
into Vietnam’s rich and diverse heritage, 
along with the travel styles that Adventure 
World offer in this popular destination. The 
training takes place today Tuesday 22JUL 
from 8.30-9.00am.
Our Experience Botswana Jordon Online 

Training will provide an insight into this 
country’s pristine wildlife and the stunning 
camps that Adventure World offer. AW will 
also run through the range of travel styles on 
offer in this destination. The training will take 
place on Thursday 31JUL from 8.30-9.00am.
Register here and for more information 
contact Adventure World on 0508 496 753 
or visit www.adventureworld.co.nz/online-
training. 

Gordon Bayne off to Melbourne
Gordon (Gordy) Bayne is leaving Mondo 
Travel, the travel group he helped launch.
He is to relocate to Melbourne where he will 
be Head of Travel for ‘deal-a-day’ operator 
Scoopon.com.au.
“Mondo is obviously very sad to see Gordy 
depart after having had a significant part to 
play in building the business,” said Mondo 
CEO Tony Terrill. “Gordy has had a monu-
mental influence on creating a brand that is 
extremely well respected within the industry, 
and now has considerable impact and 
exposure within the wider market-place. 
“Gordy has lived and breathed Mondo for 
the last 7 years – it has been a passion that 
will remain albeit that he will be watching 
our future growth from the other side of the 
Tasman. We have always encouraged Gordy 
to deliver on the Mondo tag-line of “anything 
but ordinary” and he has certainly been able 
to achieve that on many an occasion – the 
recent Niue campaign, our Cruise Control 
campaigns (with Jackie Clarke) and the Mondo 
Bucket List being but a few of the hugely 

successful 
initiatives 
that have 
brought re-
ward to the 
business.”
Gordy 
said, “I was 
blessed to 
be given the opportunity from Digby to build 
a brand from inception to where it is today. 
My passion for this brand, the company and 
wider business is immense and I have been 
blessed with the privilege of working with 
amazing people, from my franchisees, my 
team and my suppliers who have always 
supported me. This business is built on the 
foundations of integrity, honesty and 
transparency wrapped up with a whole lot of 
fun and I am so proud to be part of it.” 
Mondo will now be actively working to 
appoint a replacement to the role of 
Marketing Manager for the Group, says 
Terrill.

Explore Group appointment
Explore Group has welcomed Aoife Healy to 
the team as its new Explore Events Corporate 
Sales Executive.
Aoife brings with her previous experience 
and great enthusiasm for the MICE industry, 
joining Explore from Staging Connections, 
where she managed all technical aspects of 
client events at Sky City Convention centre 
and its additional venues.
Aoife completed her education, including a 
Bachelor of Arts and Postgrad certificate in 
Event
Management in her home town of Cork, 
Ireland, moving to Auckland in 2010 to 
continue her career in the events industry.
She will hit the ground running, selling the 

remaining 
spots for 
the Explore 
Events 
Corporate 
Cup
Regatta to 
be held in 
October
and 
November. 
The inaugural event gives corporate groups 
the opportunity to experience authentic 
Americas’ Cup match racing action on the 
Waitemata Harbour.

Groups Reap the Rewards 
winner
Adventure World has announced the 
winner of the Reap the Rewards groups 
incentive as Katrina Stewart from 
Travelcom Mt Maunganui. She received 
a Breville Scraper Mixer valued at $499. 

Gordy Bayne with Margaret 
Spiro (ex Tourism Victoria) at 
Ellerslie’s Melbourne Cup Day

http://www.adventureworld.co.nz/online-training/

