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LATAM fares to Europe now common-rated ex AKL / WLG / CHC

Expedia Fly and Flop Report 
Sunny, sandy beach breaks have been revealed as a key 
ingredient to unlocking Kiwi bliss. Expedia’s annual Fly and Flop 
Report unsurprisingly shows 60% of Kiwis believe that taking a 
beach holiday strongly influences their happiness. 
The global survey of 11,165 participants across 24 countries 
exposes beach holiday habits around the world and shows 
globally beach vacations aren’t seen as a luxury but as a necessity 
with more than 56% worldwide taking a beach vacation in the 
past 12 months.   
When it comes to future vacation plans, despite ranking below 
the global average of 75%, almost two thirds of Kiwis (66%) are 
planning a beach getaway in the next 12 months, highlighting a 
year-on-year increase of 26% on the same insight in 2013.
In line with the southern hemisphere summer holidays, Christmas 
/ New Year is the most popular time for Kiwis to take a beach 
holiday.
A typical holiday for New Zealanders is less than seven nights 
(in line with the global average), with 3 - 4 days proving to be the 
most popular length of beach holiday.
The top three influential sources contributing to where Kiwis go 
for a beach holiday are:
   o   Word of mouth
   o   Desire to visit a new destination
   o   Travel reviews
They like to stay active and social. Compared to the global 
average, Kiwis participate in more walking, swimming, water 
sports and drinking alcohol when on a beach holiday. 
Kiwis like to stay close to home, with Australia, Fiji and the Cook 
Islands topping their international beach holiday destinations.
Nearly a quarter (23%) of Kiwis would sacrifice their morning 
coffee or tea purchase for a month in order to get an extra beach 
holiday each year.

Toll-Free 0508 100 111   
 info@innovative-travel.com 

 
 
 

 

 

SAVE 25% on three top 
Egypt holidays. Deluxe 
for tourist class prices. 
Valid for all new bookings 
and for travel 1 Jul - 30 
Sep 2014.  
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Ranked #2 of 23 hotels in Mangere by Trip Advisor. READ MORE
Our guests are raving about us... have you stayed here yet?

Chinese have NZ in their sights
The latest Chinese International Travel 
Monitor (CITM), surveying more than 3,000 
Chinese international travellers and 3,000 
hoteliers around the world, shows the world’s 
biggest-spending tourists rank New Zealand 
high on their wishlist. 
Hotels.com Asia-Pacific boss, Abhiram 
Chowdhry, says: “For the first time since we 
launched the Hotels.com CITM report three 
years ago, more than half of global hoteliers 
surveyed say they have seen an increase in 
the number of Chinese guests in the previous 
12 months.” 
Based on number of room nights booked on 
the Hotels.com Chinese website last year, 
New Zealand ranked in the top 21 destinations
on Chinese travellers’ itineraries. 
China is now New Zealand’s second largest 
tourist market, and this year’s report reveals 
New Zealand is sitting in the top three 
destinations Chinese travellers most want to 
visit in the next 12 months. It also reveals 
New Zealand ranks number three on the list 
of countries deemed most welcoming to 
Chinese travellers.
Technology has become a compelling factor 
influencing their holiday plans and habits as 
more and more Chinese travellers go online, 
particularly via mobile devices, to research 
and book their travel and then share their 
photos and experiences via social media. 
The use of technology is now clearly behind 
the rise of the independent and higher-
spending Chinese traveller. This year, 67% 
of Chinese international travellers say they 
prefer to make their own travel arrangements 
when travelling internationally compared 

with 62% in 2013. This development is 
reflected by New Zealand hoteliers who say 
that 91% of their Chinese guests now travel 
independently, rather than joining an 
organised group. 
For the first time, more than half of the 
Chinese travellers surveyed say they now 
book their hotel accommodation either via 
the web or mobile apps, up from 45% in 
2013. Just under half use online 
accommodation websites and online reviews 
sites to research their trips and a third check 
social media. Some 84% share their photos 
and experiences on social media during and 
after an international trip. The provision of 
free Wi-Fi is chosen as the most important 
service in a hotel by 59%. 
The Hotels.com survey of New Zealand 
hoteliers reveals New Zealand is at the tip 
of the iceberg when it comes to tapping into 
the ever-growing Chinese travel market with 
60% of local hoteliers saying that Chinese 
travellers account for just one to five per cent 
of their business.
New Zealand hoteliers are witnessing steady 
growth in the number of Chinese guests to 
their properties with 26% of hoteliers 
recording a 1-10% lift in the past 12 months.  
One-third of hoteliers, though, confirm they 
have seen no increase in Chinese travellers to 
their property in the past year. 

Responsible camping 
made easier
Tourists will now find it easier to travel 
responsibly, according to CamperMate, 
which has just launched its free travel app in 
Chinese, German and French.
The app pinpoints the user’s GPS location, 
and then shows the locations of more than 
13,500 locations of facilities like public 
toilets, dump stations, designated freedom 
campsites, recycling stations, rubbish bins, 
i-SITEs and more.
The company’s Adam Hutchinson says that 
after 30,000 downloads the CamperMate 
team have gained valuable insight into 
travellers and how they tour New Zealand.
“25% of the app’s user-base are 18 to 
40-year-old German speakers who are hungry 
to get off the beaten track and experience 
something different,” says Hutchinson. He 
points out that latest TNZ research shows 
almost 22% growth in German visitor 
numbers in the year to May.
“We’re also seeing an increase in Chinese 
tourists choosing to travel independently 
rather than in groups, so by providing the app 
in Chinese, we’re making it easier for them to 
be responsible.”

West Coast sees tourism growth
The Canterbury quakes saw a subsequent 
downturn in visitor numbers for the West 
Coast, but the region has now seen a 
turnaround, with numbers up 30,400 for the 
year ended 30MAR, when compared to the 
previous year’s result.
The Tourism West Coast board’s annual 
meeting in Greymouth this week heard from 
Christchurch International Airport chief 
executive Malcolm Jones that the airport was 

now seeing about 300,000 less international 
passengers a year than in 2010 and that 
tourists were being routed into Queenstown 
via Auckland, and South Island tourism 
operators would have to band together to 
recapture that market. 
The Press quotes Jones as saying a key part 
of reviving South Island tourism would be 
“bringing the South Island back to life in 
Australia”. 

http://www.tripadvisor.co.nz/Hotel_Review-g255580-d257258-Reviews-Jet_Park_Hotel_Conference_Centre-Mangere_North_Island.html
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AUSTRALIA
Victor Hugo: Les Miserables – From Page to Stage
With the new Cameron Mackintosh production 
of Les Miserables playing to packed houses 
in Melbourne, the State Library of Victoria on 
the city’s Swanston Street has linked to the 
opportunity by staging an exhibition called 
Victor Hugo: Les Miserables – From Page to 
Stage.
According to The Sydney Morning Herald, 
the library curators approached the National 
Library of France and secured the loan of 100 
items, including the priceless handwritten 
original manuscript of Les Miserables. 
Considered a French national treasure, it is

rarely even publicly displayed, and this is
only the second time it has ever been out of 
France.
As a snapshot of mid 19th-century Paris, the 
exhibition also features rare photographs, 
letters and paintings of and by Victor Hugo, 
plus costumes from the movie starring Hugh 
Jackman, Russell Crowe and Anne 
Hathaway, while an adjoining multimedia 
room celebrates the blockbuster musical 
playing at Her Majesty’s.
The exhibition opens today and runs to 
09NOV.

Tourism Tasmania appointment
Tourism Tasmania has appointed a new head 
of marketing; five months after the role 
became vacant. 
New executive director of marketing Guy 
Taylor has extensive brand development 
experience.
Tourism Tasmania chief executive John 
Fitzgerald says the position is a vital one for 
the STO.
 “The role takes on even greater significance 
since Tourism Tasmania became a standalone 

State Authority on July 1, to focus on 
marketing Tasmania as a holiday destination 
and help achieve the State Government’s 
target of attracting 1.5 million visitors a year 
by 2020,” he said.
“Although a record number of visitors are 
currently coming to the state from interstate 
and overseas, our market research suggests 
that there is further potential for growth, so 
the position of executive director of 
marketing will be particularly vital.”

Sacred Earth Safaris
Offering small group 4WD tours through the 
Fleurieu Peninsula, Kangaroo Island and the 
Outback, Sacred Earth Safaris allow your 
clients to explore the rugged landscapes of 
South Australia in comfort and style. 
Scheduled tours operate OCT-APR in a 
luxury air-conditioned 4WD with a maximum 
of six to 13 passengers, depending on vehicle. 
Tours include the 10-day Legendary Outback 

Tracks Tour, featuring Oodnadatta, Birdsville 
and Strzelecki, and the 7-day Adelaide to 
Alice Springs Outback 4WD Tour. Private 
touring is also available, allowing customised 
itineraries for families and bird watching, 
photography or food and wine enthusiasts. 

New destinations including West Africa, Persia 
and the Silk Road, Sri Lanka and Scandinavia.

• Guaranteed departures
• Early booking savings
• Fully escorted from NZ
• Exciting new itineraries
• Small groups (max. 24)
• Flights included!

Tel (09) 360 7311 or 0800 11 73 11  
info@worldjourneys.co.nz 
www.worldjourneys.co.nz

 Out 
 now!

Journeys 2015
       Guaranteed small group hosted tours 

Order brochures at  
www.brochurenet.co.nz

http://victorhugoexhibition.com.au/
http://nz.southaustralia.com/info.aspx?id=9010029&rs=b|AU|NZ
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AAT Kings bowls Aussies over 
Having stripped the interior of one of its 
luxury vehicles, removing almost all seats 
and replacing it with a state-of-the-art indoor 
lawn bowls green, a newly decked AAT 
Kings coach will roll into 60 towns and cities 
around Australia during July and August, 
inviting the public to climb aboard and have 
a bowl. 
Anthony Hayes, Managing Director, AAT 
Kings, said: “We are absolutely focused on 
working with our trade partners at every 
opportunity. So while this is obviously all a 
bit of fun, it also allows us to team up with 
our key retail partners throughout Regional 
Australia and to show them how much we 
appreciate what they do for us. 
“We want to engage with local communities 

via our regional partners, while giving people 
a better sense of what we’re all about. 
Ultimately, we want to make people smile. 
The creation of the world’s first mobile 
indoor lawn bowls green is a true reflection 
of the quirky, down-to-earth nature of AAT 
Kings.”
There’s fun to be had at each stop with 
holiday offers up for grabs including a $100 
discount voucher given to every person who 
has a bowl. The mobile indoor lawn bowls 
green will then return to Sydney in late 
August where it’ll attempt a Guinness World 
Record.  
View the world’s first mobile lawn bowls 
video on the AAT Kings YouTube page. 

Australian Open Tennis 2015 packages
Aim Holidays has developed Australian Open 
Tennis 2015 packages in Melbourne for next 
January. They include First Week, Quarter-
Finals, Semi-Finals and Finals packages, 
with three nights accommodation at a choice 
of hotels, session entry and reserved seating 

in Rod Laver Arena. All can take advantage 
of free tram travel from the city to the tennis 
venue.
For details, call Jay at Aim Holidays on 
09-444 2298.

Tour Adelaide Hills
After almost two decades of exploring one 
of Australia’s premier wine regions, the 
operators behind Tour Barossa are taking 
visitors to food and wine heaven in the 
Adelaide Hills. 
The tours showcase the region’s wine, 
cheese, chocolates and characters and 
operate daily from the Barossa and Adelaide. 
Passengers visit Mt Lofty lookout, shop for 
condiments at Beerenberg, sample cheese 
at Udder Delights, enjoy on a chocolate and 
wine flight at Hahndorf Hill Winery and feast 
on a platter lunch at Maximilian’s Restaurant
in the Adelaide Hills. Other highlights 

include Melba’s Chocolate Factory, a golfing 
challenge at Sidewood Estate and stops at 
roadside food stalls. 
www.tourbarossa.com

Minkes come out to play 
Visitors overnighting on the Great Barrier 
Reef are being treated to incredible up close 
encounters with minke whales.
This photo was taken by Jenny Cann, dive 
master on Port Douglas’ new live-aboard 
Blue Dive/Reef Connection, which offers 
sleepover adventures to the outer Great 
Barrier Reef. 
“It is during the sunrise diving that we are 
seeing a lot of minkes,” 
says Ms Cann. “They 
are naturally curious 
and as we are the only 
boat out on the reef at 
this time, they are very 
happy to approach us 
and swim amongst the 
divers and snorkellers.
Ms Cann said while 
there are a great number 
of minke whales 
sightings at the 
moment, the larger 
humpback whales have 

already begun arriving. 
“There is some crossover where the minkes 
are in the water at the same time as the 
humpback whales but it won’t be long before 
they move on and we see a lot more 
humpbacks arrive.”
Not naturally as curious, the humpback 
whales are still happy to come close to boats.
wwww.bluedive.com.au

https://www.youtube.com/watch?v=eblhj-zRF9A
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

Fiji-Solomons air rights stand off
Fiji Airways says it remains hopeful a speedy 
resolution can be reached between the 
governments of Solomon Islands and Fiji 
after the former refused to grant landing 
rights to FJ less than 24 hours before its 
05JUL inaugural flight from Nadi to Honiara.
Fiji’s Ministry of Information says the 
Solomons Government breached the air 
services agreement between the two 
countries, and the Fijians have since 
reciprocated by banning Solomon Airline’s 
Honiara-Fiji direct service.
Solomon Airline CEO Captain Ron Sumsum 
said it was unfortunate that the Fijian 

Government had decided to take the action 
and remained optimistic both governments 
would be able to resolve the situation quickly.
Fiji’s Attorney-General and Minister for Civil 
Aviation Aiyaz Sayed-Khaiyum is quoted by 
Fiji Times Online as saying the responsibility 
for the dispute rested with Solomon Islands, 
who had intervened unilaterally.
“We regret the inconvenience to the travelling
public but this action was triggered by 
Solomon Islands and the responsibility lies 
with Honiara,” said Sayed-Khaiyum.
Both carriers have suspended bookings on 
the route and are offering alternatives.

Captain Cook Cruises Fiji appointments
Captain Cook Cruise Fiji has appointed Tony 
Acland as General Manager based in Fiji 
Head office. It has also named and Clinton 
Perkins as Hospitality Manager aboard Reef 
Endeavour. 
Prior to Captain Cook Cruises, Acland spent 
the past 9 years at Taveuni Palms Resort as 
General Manager, involved in every aspect of 
the resort from conception, design, building 
and trading. He also served in the Merchant 
Navy, including time aboard other small ship 
cruise-lines and super yachts.
Based at the company’s office at Port 
Denarau, he will join the management team 
headed by Fiji managing director and 

chairman Commander Semi Koroilavesau.
Meanwhile, small ship veteran, Clinton 
Perkins, joins the CCC Fiji team with a 
background in expedition cruising and a love 
of the islands. 

Tahiti Business Class now NZ$2586
Air Tahiti Nui has introduced a new lower 
Business class level from AKL – PPT 
leading in at NZD2586 all inclusive of fuel/

taxes. Sales from 17JUL14 until further 
notice. Book in D class.
Click here for the details.

Pacific Resort Rarotonga partners with Te Vara Nui 
Pacific Resort Rarotonga has announced a 
partnership with popular local cultural 
attraction, Te Vara Nui. The deal will see the 
pair work together to deliver outstanding 
holiday experiences 
for guests. 
Consequently, Pacific 
Resort Rarotonga will 
no longer host in-
house Island Night 
events and instead will 
encourage guests to 
experience the 
attraction’s Village 
Tour and Over-Water 
Night Show during
their stay in the 
Cooks. 
Te Vara Nui, which 
boasts the largest 

cultural dance group on the island, is located 
a short walk or drive from Pacific Resort 
Rarotonga and Te Manava Luxury Villas & 
Spa.

http://nz.aircalin.com/billet-noumea.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1523
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Bula Marau Luxury & Couples Roadshow 
  

Register Now….win your own Luxury Fiji Holiday for Two! 
  
Fiji is renowned for its luxury resorts, products and exclusive destinations.  Come along for 

a fun, entertaining training event and meet key luxury Fijian resorts, products and 
destinations.  Join us along with: 

  
Blue Lagoon Cruises   
Fiji Airways 
Jean-Michel Cousteau Resort  
Koro Sun Resort & Rainforest Spa  
Likuliku Lagoon Resort  
Matamanoa Island Resort 
Namale Resort & Spa 
 

VENUES 
Monday 8 September         7.00am – 10.00am  Christchurch, Novotel Cathedral Square 
Monday 8 September         5.30pm – 9.00pm  Wellington, Wharewaka Function Centre 
Tuesday 9 September        5.30pm – 9.00pm  Hawkes Bay, The Crown Hotel 
Wednesday 10 September   5.30pm – 9.00pm  Hamilton, Novotel Tainui 
Thursday 11 September      5.30pm – 9.00pm  Auckland, The Pullman Hotel 
   

Register with maria@tourismfiji.com.fj detailing the venue attending, agency name, consultant 
attending, email addresses and any dietary requirements. 

Nanuku Resort & Spa 
Pacific Island Air 
Paradise Taveuni 
Qamea Resort & Spa  
Royal Davui Island Resort 
Tropica Island Resort 
Vomo Island Resort 
Yasawa Island Resort & Spa 

New Caledonia colours for Aircalin
Following hard on the heels of the 
announcement of a third flight to AKL, 
Aircalin says it is acquiring a second A320 
jet (due early AUG) and is using its arrival to 
showcase a completely new livery.

With 22 international flights per week to 10 
destinations in Japan and the Pacific, the eye-
catching Aircalin aircraft will play a crucial 
role in boosting the image of New Caledonia 
internationally.

Coral gardening in Vanuatu
A new eco-tourism venture aimed at repairing
coral reefs has been launched in Vanuatu, 
according to Radio NZ International.
Coral gardening, or mariculture, involves 
snorkelling to reattach broken pieces of coral 
to damaged reefs, which can eventually grow 
into full size coral colonies.
A Secretariat of the Pacific Community 
technical advisor in Vanuatu, Christopher 
Bartlett, says the project has just been 
launched at Worasiviu Village on Pele Island.
Dr Bartlett told RNZI, “Tourists can actually 

snorkel down and attach their own fragment 
of coral onto the coral garden bed and it’s 
kind of their living souvenir that they’ll 
remember the rest of their lives. They feel 
like they came and left a part of themselves 
here in Vanuatu. And of course they leave 
some money behind.”
Bartlett says money raised will go towards 
other climate change adaptation activities, 
such as reef surveys and setting up fish 
aggregating devices.

Get Active in Tahiti
Tahiti Vacations has released its ‘Get Active 
in Tahiti’ brochure, featuring activities like 
diving, surfing, sailing (by the cabin), deep-
sea fishing, cruising and golfing, showcasing 
Moorea, Bora Bora, Rangiroa, Fakarava and 
the Marquesas Islands.  
Managing Director Lola Carter says Tahiti is 

not just for couples. “Being specialists, we 
know where all the best diving is to be had, 
where the surf spots are, what type of fish 
is to be caught at different times of the year 
and which accommodation option will be the 
most suitable, location and need specific.”
Click here to download the flyer.

Vanuatu outer island resort Stay/Pays to MAR15 
For sales this month, two Vanuatu outer 
island resorts, Ratua Private Island (at Santo) 
and White Grass Ocean Resort (on Tanna), 
are offering Stay 4/Pay 3 specials through to 
31MAR15 (some blockouts apply).
Both resorts report a surge in longer stays as 
visitors become better educated on how much 
there is to do in the outer islands.   Stats 
clearly indicate travellers and their travel 
agents are now viewing these properties and 
their surrounds as destinations in themselves 
rather than just a quick side trip add-on.   
There is a lot to see and do on Tanna and this 
deal give travellers the time to take it all in. 
They can swim in underwater caves, snorkel 
on some of the best coral in the South Pacific, 

visit untouched waterfalls, see wild horses 
and experience a culture that remains largely 
unchanged. Tanna is also famed for its Mount 
Yasur active volcano.  
Espiritu Santo, the largest of Vanuatu’s 
islands, has white sand beaches, blue holes, 
caves, world renowned diving and 
snorkelling, making it a paradise for both 
divers and non-divers.   

White Grass Ocean Resort

http://www.travelmemo.co.nz/voucher.php?voucher_id=1524
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Militants invade eastern Sabah
Travel warnings have been issued for several 
islands off the coast of Malaysia after heavily 
armed gunmen stormed a dive resort, killing 
a policeman and kidnapping another. 
On its Safe Travel website, NZ’s MFAT 
warns travellers: “ There is a high risk to your 
security in coastal areas of eastern Sabah 
(from Kudat to Tawau, including Sandakan, 
Lahad Datu, Kunak and Semporna, including

the offshore islands and dive sites), due to the 
uncertain security situation and risk of 
kidnapping, and we advise against all tourist 
and other non-essential travel to these areas.” 
The raid at the Mabul Water Bungalows 
Resort on Mabul, off the east coast of Sabah, 
was the latest in a string of attacks in the 
region. 

Orang-utans and the wildlife of Indonesia
The islands of Indonesia are home to 500 
types of birds - 15% of the world’s bird 
species - and around 200 mammal species 
can only to be found here. Among them is the 
highly intelligent, loveable and endangered 
Orang-utan.
Their largest sanctuary is at Bukit Lawang, 
a small village around 4½-hours north of 
Sumatra Airport.  Bordered by the UNESCO 
World Heritage Gunung Leuser National 
Park, the sanctuary is home to around 500 
Orang-utans that are either wild or have been 
rescued and rehabilitated.
Exotic Holidays says that visitors to this 
mountainous National Park are able to 
observe the Orang-utans in their natural 
habitat, usually while the staff feed them each 
day.  There are also opportunities to view the 

birdlife as well as leopards, tigers, rhinoceros 
and elephants.
To organise such a wildlife experience for 
your clients, phone 0508 EXOTIC (0508 396 
842) or email info@exoticholidays.co.nz

CI increases holiday season AKL services, capacity 
Taiwanese carrier China 

747-400 varies from the A330, offering 3-4-3 
in economy class, 2-3-2 on the business class 
lower deck and 2-2 on the business class 
upper deck. 
In addition to the larger aircraft, CI has also 
announced a fourth weekly AKL-BNE-TPE 
service outbound on Saturdays, for the same 
peak season. This will bring total flights for 
CI during this period to eight times weekly 
ex-AKL.  Fares are published and bookable 
via GDS.

Something for K-Pop fans visiting Seoul 
K-Pop music fans planning to visit Seoul can 
apply online for a chance to win free tickets 
to be in the audience for the live taping of the 
popular Korean TV show Champion.
Korea Tourism Organization (KTO) and 
MBC Plus are hosting special events for fans 
living outside of Korea to see the latest 
K-Pop stars perform.  

One hundred people from overseas will be 
selected at random to be part of each show’s 
live studio audience until FEB15.  Live 
tapings take place twice a month 6-7pm on 
every other Wednesday through to FEB15.
Full details and applications are available 
here.

Airlines says that 
following the 
success of the 
2013-14 holiday 
season introduction of a Boeing 747-400 
on its Auckland-Brisbane-Taipei route, it 
will again up-gauge from the usual A330 to 
the larger aircraft on the route 02DEC14-
01MAR15. 
The extra 82 seats per flight on the 747-400 
provide CI with the opportunity to cater to 
the heavy demand for travel both to 
Queensland and to Asia during the Christmas 
holiday and Chinese New Year period. 
CI reminds agents selling tickets on this 
aircraft that the seat configuration on the 

Play Malaysia Golf
The Malaysia Golf Tourism Association 
(MGTA) has launched its new Play Malaysia
Golf logo and website, a major step in its 
five-year strategy to increase the number 
of visitors travelling to the country for the 
primary purpose of playing golf.
The new website, playmalaysiagolf.com, 
which went live this month, presents golf 
travellers with options of playing in the 
cities, playing on tropical islands and playing 
in Malaysia’s forested Highlands. 
The Play Malaysia Golf campaign aims to 
attract first-time golf visitors to the country 

by letting well-known professional golfers
and celebrities do the talking. Malaysia 
regularly hosts four international Tour events 
every year and many of the world’s leading 
golfers frequently visit the country.
In the 2014 annual golf tourism survey 
recently published by global golf tourism 
industry organisation IAGTO, golf tour 
operators ranked Malaysia as the second 
most important golf destination for them in 
Asia after Thailand, rising two places in the 
global rankings since last year.
www.playmalaysiagolf.com

https://www.kpopevent.or.kr:46964/
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LAX from $1349 return, with 2 free nights in Tahiti* CLICK HERE 
FOR MORE DETAILS* based on two pax travelling together

Patong Beach regains natural beauty
The Tourism Authority of Thailand (TAT) 
has advised its travel industry partners that 
the famous Patong Beach in Phuket has now 
regained its natural beauty, following a clean-
up operation last week under the supervision 
of the National Council for Peace and Order 
(NCPO).
The National Council, currently overseeing 
the administration of Thailand, has ordered 
eviction of food hawkers, massage huts, 
beach lounger and umbrella rental businesses 
and other illegal vendors in order to return 
Patong Beach to its natural state. 

The move is as part of its plans to restore the 
image of the kingdom as one of the world’s 
best tourist destinations. It also followed a
recent series of measures and developments 
by the NCPO in an aim to help improve the 
experience of travellers and tourists visiting
the kingdom. They include a clampdown on
illicit control of taxi operations at Bangkok 
and Phuket Airports and a clear-out of Pattaya
Beach as well as Surin, Bang Tao, Laypang 
and Layan Beaches in Phuket.
For constant updates on Thailand’s tourism, 
visit: www.tatnews.org

Nagaur Cattle Fair, Rajasthan 
Exotic Holidays has confirmed the dates for 
the 2015 Rajasthan Cattle Fair and 
recommends clients visiting India during the 
period 17-29JAN15 make sure they take time 
to witness this colourful spectacle.
One of the largest Fairs in the country, it sees 
up to 75,000 trades with neighbouring 
villagers bring not only cattle but camels, 
goats and everything from needles to nails to 
be displayed and traded.  
“It is hard to imagine the atmosphere where 
herds of livestock are herded and sold by 

local farmers with their brightly coloured 
turbans flaunting long, bushy moustaches of 
intricate design and the rural women in their 
vibrant saris,” says Rahul Sharma.  “Throw 
in folk dancers, camel and horse races, the 
Mirchi bazaar (largest red-chilli market of 
India), jugglers, storytellers and puppeteers 
into the mix and the Fair becomes a must 
see.”
Contact Team Exotic at 
info@exoticholidays.co.nz or phone 
0508 396 842.

Auckland travel agents had the opportunity yesterday to meet with tourism reps from 
New York City, New York State, Washington DC and Florida, visiting Australia and New 
Zealand as part of its inaugural East Coast USA Mission.
The mission, involving agent expos, B2B meetings and appointments, and roadshow 
participants include representatives from Bike and Roll DC, Destination DC, Heartland 
Brewery (NYC), TourHero.com, Marriott International, New York Hilton Midtown, New 
York State, Newseum, Niagara Tourism & Convention Corp, NYC & Company, Starwood 
Hotels of New York, The Broadway Collection, The Metropolitan Museum of Art, The 
Roosevelt Hotel NYC, Travel Advocates Group Hotel Specialists and Visit Florida.

Larry’s airline offers goodies
Larry Ellison’s Island Air is offering free 
food and massages to the Hawaiian inter-
island airline’s passengers at the Honolulu 
International Airport commuter terminal 
through August.
Passengers got pizza on Tuesday to kick off 
“Tasty Tuesdays,” and there are loco-mocos 
(Hawaiian burger-n-rice) on 12AUG and 
Aloha Pops popsicles on 29JUL and 19AUG.
Each Wednesday until the end of August, 
passengers can get free chair massages from 
2 p.m. to 4 p.m. and live Hawaiian music will 
be played each Friday afternoon.

According to Pacific Business News, the new
additions are part of Island Air’s strategy 
to improve the gate experience. In April, 
the airline owned by the Oracle billionaire, 
who also owns most of the island of Lanai, 
announced that it had installed new check-
in counters and wide-screen televisions and 
would offer free Wi-Fi to passengers.

http://www.airtahitinui.co.nz
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Historic pix at The Royal Hawaiian
The Royal Hawaiian hotel on Waikiki Beach 
has partnered with its builders, Matson 
Navigation Company to present an exhibit 
showcasing a collection of rarely seen photo-
graphs, menus and artwork from posh parties 
that took place at the iconic resort and on 
Matson Lines passenger ships.  
Back in the mid-1920s, visitors from all over 
the world began arriving in Honolulu by 
sea, vacationed at The Royal Hawaiian and 
enjoyed lavish parties with live entertainment 
in the Monarch Room.  
Matson Navigation Company was instru-
mental in the development of tourism to 
Hawaii and the South Pacific.  Its fleet, which 
included the Mariposa and the Monterey as 
well as the Lurline, travelled from the US 
mainland to Hawaii and beyond to the South 
Pacific, New Zealand and Australia during 
the four decades from the 1920s onwards.  
Matson built The Royal Hawaiian in 1927 so 

luxury accommodations were both available 
afloat and ashore.  Matson photographers 
took thousands of snapshots of the celebrities 
and world travellers.
The exhibit will be on display at the resort’s 
Coronet Lounge until the end of July next 
year with no admission fee. 

Oman at PAICE 2014
Oman will promote its appeal as a business 
events destination at the Pacific Area Incen-
tives and Conferences Expo (PAICE 2014) at 
SKYCITY Auckland Convention Centre on 
19NOV.
The Ministry of Tourism, Sultanate of Oman 
is back at the event for the first time since 

2012.
Also recently confirmed is Singapore Air-
lines, which will join Your Singapore (Singa-
pore Tourism Board) at the expo.
Visitor registration for PAICE 2014 is open 
now. Click here.

Emirates 4th daily to Johannesburg
Emirates will introduce a fourth daily flight 
between Dubai and Johannesburg from 
26OCT.
EK’s four daily New Zealand flights provide 
direct connections in each direction at Dubai 
for all three South African cities – Cape 

Town, Durban and Jo’burg.
Emirates and South African Airways will 
extend their code-share partnership to include 
the brand new service between Dubai and 
Johannesburg.

Dubai Tram on track
With progress on Dubai’s new tram system
steaming ahead, exploring the city will 
become even easier by year’s end. Testing is 
under way on the tram line which runs from 
Dubai Marina to Al Sufouh, a route that will 
take passengers just 42 minutes to cover at a 
speed of 50km/h.
Stations along the 10.6km line include 
Jumeirah Beach Residence 1, Jumeirah 
Beach Residence 2, Jumeirah Lakes Towers, 
Dubai Marina Mall, Dubai Marina, Marina 
Towers, Mina Seyahi, Media City, Palm 

Jumeirah, Knowledge Village and Al Sufouh. 
Two of these stations – Dubai Marina and 
Jumeirah Lake Towers – will link via foot-
bridges to the Dubai Metro, allowing for a 
smooth and seamless interchange for 
passengers between the two systems. A cycle 
path will run beside the tram line with cycle 
racks installed at every tram station. Phase 
two of the Al Sufouh Tram Route will also 
link up with the Palm Monorail and the 
Dubai Metro station at Mall of the Emirates. 
www.alsufouhtram.com

Wire World
Dubai is to get another ‘first’ – a family 
attraction called Wire World Meydan 
Adventure Park by the end of this year. Billed 
as the largest man-made adventure park of its 
kind in the world, the park will be the first-
ever adventure rope course in the UAE. 

Located at the heart of Meydan alongside the 
racecourse, Wire World will cover 25,000sq 
ft and will feature 70 obstacles set in trees, 
across rocks and on poles and posts.
The park will also incorporate a bike park, a 
bungee trampoline and visitors facilities.
www.wireworldparks.com

http://www.paiceexpo.co.nz/visitor-registration
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Villas and Apartments in Italy? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Useful apps for Paris visitors
Independent travellers can literally have Paris 
in the palms of their hands with these good 
apps.
The Paris City Guide app has thousands of 
user reviews on the City of Light’s restaurants, 
bars, attractions, tours and hotels. It works 
offline so users won’t rack up a massive 
phone bill and it even includes maps to help. 
There’s also info on the closest public 
transportation and shopping.
The Visit Paris by Metro app delivers the 
fastest, easiest or most accessible public 
transportation routes. It includes everything 
from Paris’s subway and streetcars to buses 
and its extensive RER train network. There 
are functions that work offline, like a map 
of the city, but the trip planner requires a 
network connection.
The Paris Offline Map app is what its name 
promises, a chart of the capital that doesn’t 
require a data or internet connection. Its 
geolocation function will pinpoint your spot 
on the map, which updates as you move, 
making it quite difficult to get lost. There’s 
also information about tourist sites, attractions 
and even a few key French phrases.
The Find Toilets app provides the addresses 
and operating hours of toilets. It also works 
in other European countries too.
With the G7 Taxi app you can order a taxi 
27/4 and it doesn’t matter if you can’t speak 
French. You just have to tap a button (written
in English). Anywhere in the Paris area you 
can see where your cab is as well as the 
kind of vehicle that’s going to pick you up. 
You can also make requests like an English-
speaking driver or a cab equipped with 
wireless internet.

Busabout extends promotion 
Busabout has extended to 31JUL14 its ‘Choose Your 
own Adventure’, launched in June and offering young 
travellers the choice of a free three, four or five-day 
adventure when they book a 2014 Europe trip worth 
over $1000. 
They can make up the $1000 with any combination of 
trips; the signature Hop On Hop Off European loops or 
guided adventures such as an 8-day adventure in 
Morocco, classic Balkan experience or Ibiza Island 
hopper. Travellers can then decide which of the below 
adventures they’d like for free: 
>> Three-day Italian Adventure exploring the Amalfi 
Coast (from $459)
>> Four-day Oktoberfest camping adventure (valued 
from $395)

>> Any five-day adventure with Shamrocker Adventures 
exploring Ireland (valued from $509)
>> Any five-day adventure with Haggis Adventures 
exploring Scotland (valued from$439)
Speak with your sales manager for more details, visit 
busabout.com or phone 0508 287 226.

Experience New Zealand in Edinburgh
With an unprecedented number of Kiwi shows in 
Edinburgh this year, New Zealand is also preparing to 
wow festival-goers with delicious New Zealand 
refreshments and hospitality.  
A themed garden bar in the heart of the Fringe will 
provide a focal point for the NZ at Edinburgh 2014 
season, offering the best of our craft beer and cider, 
organic soft drinks, award-winning wine and coffee. 
The Backyard at the Roxy bar will be constructed 
outside the Assembly Roxy venue and Creative New 

Zealand’s Cath Cardiff says the aim is to recreate the 
ambience of a relaxed New Zealand villa garden in 
the middle of summer, complete with bean bags, deck 
chairs and designer street art, all provided by New 
Zealand designers
“With more than 200 New Zealand artists at the 
festivals, we thought it was a brilliant opportunity to 
showcase Kiwi hospitality and our boutique products 
alongside our cultural offering,” she said.
www.nzatedinburgh.com

NZ at Edinburgh 2014
The NZ at Edinburgh 2014 season will feature New 
Zealand artists at seven of the Edinburgh Festivals, 
including the Edinburgh International Festival, regarded 
as the world’s leading arts festival, the Edinburgh 
Festival Fringe, and the Royal Edinburgh Military 
Tattoo.

Included in the season are director Lemi Ponifasio and 
his company MAU; Auckland Theatre Company; 
composer Gareth Farr; Pasifika theatre group Kila 
Kokonut Krew; pianist Michael Houstoun; Te Matatini’s 
national kapa haka champions; dance company Black 
Grace; author Witi Ihimaera and many more.

Emirates to add Budapest
Emirates will commence services to Hungary from 
27OCT14, with direct connections at Dubai from all 
four of its daily New Zealand services.

Emirates will offer 278 seats per day on the Dubai-
Budapest route, operating a wide-body A330-200 
aircraft in a two class configuration. 

http://www.exoticholidays.co.nz
https://play.google.com/store/apps/details?id=com.tripadvisor.android.apps.cityguide.paris&hl=en
https://play.google.com/store/apps/details?id=net.ixxi.ratp.tourisme&hl=en
https://play.google.com/store/apps/details?id=com.ft451.maps.paris&hl=en
https://play.google.com/store/apps/details?id=com.elbatrop.toilets&hl=en
https://play.google.com/store/apps/details?id=fr.taxisg7.grandpublic&hl=en
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TOUR PRODUCT

Contiki 2015 Europe Summer Preview pricing
Your clients can save up to $870 on 2015 tour 
departures with Contiki’s Europe Preview 
Pricing.
Lock in 2014 prices for 2015 summer travel 
in Europe, with an extra 10% off, by booking 
and paying a deposit by 22AUG. Full payment
needed by 18DEC14.
If prices go down for 2015 then all preview 
bookings will be adjusted to the new 2015 
prices, less committed deposit. 
Contiki Regional Director of Sales & 
Marketing for Asia and NZ, Tony Laskey, 
says this special offer is valid on Europe 
Summer itineraries, “Your clients can save 
up to $870 when booking 2015 Europe travel 
with Contiki. The preview pricing is valid for 
trips booked before 22 August 2014 for travel 
April 2015 and beyond - get in early and 
book their seat on a Contiki.”
Visit www.contiki.com/2015preview or phone 0800 CONTIKI.

#ContikiLegends
Contiki is chasing stories from past travellers 
which encompass the spirit of the brand and 
their unforgettable moments.
In return, Contiki is turning one of the stories 
into a film epic and locally, a story from New 
Zealand will be chosen to be told by a 
creative influencer.
Contiki’s Tony Laskey says the Legends 
campaign provides a chance for the brand’s 
travellers to become a storyteller of the 
moments that changed their lives.
“It’s a way we can gather the amazing, 
unexpected moments. That time when you 
closed your eyes, jumped right in and said 
yes to the possibilities,” he says.
TVNZ news reader Simon Dallow has 

submitted a story from one of his favourite 
Contiki moments.
“We had the good fortune to be staying there 
(atop Mt Pilatus) one time on August the first, 
Swiss National Day. As night fell, we 
gathered to watch the massive fireworks 
display… looking DOWN on a sustained 
series of colourful choreographed explosions. 
And then the icing-on-the-cake: in this 
special setting, at the very height of 
summer… snow began falling. We watched 
the rest of the fireworks below us through a 
light sheen of snowflakes. Absolutely 
magical.”
For more information and to submit a story 
visit www.contiki.com/contikilegends

Eurail launches Free 
Roaming summer promotion
Eurail has launched its “Free Roaming” 
summer promotion, making it easier for pass 
holders to stay connected with friends and 
family while travelling in Europe. The first 
2,500 Eurail Select and Global Pass 
customers who register their pass purchase 
on www.eurail-roaming.com can apply for a 
Eurail Free Roaming SIM Card. This offer 
is valid on all categories and classes of the 
passes purchased from 17JUL-30SEP14, or 
as long as supplies last. 
The Free Roaming Summer Promotion is 
valid for holders of a Eurail Global Pass, 
valid in 24 member countries or a Eurail 
Select Pass valid in four Countries. The 
Eurail Global Pass continues to be the most 

popular pass in the Eurail portfolio. It covers 
nearly the entire European continent and 
offers travellers the largest variety of 
countries to choose from.
Eurail Passes are available from a worldwide 
network of Authorized General Sales Agents. 
Visit www.eurailgroup.org/eurail-vendors.  

Pichi Richi reaches 40 year milestone
Volunteers are celebrating 40 years of 
heritage train journeys on the oldest remaining 
section of the old Ghan railway in South 
Australia. The first train steamed through 
Pichi Richi Pass in 1879. But thanks to the 
Pichi Richi Railway Preservation Society, 
visitors have been able to follow in its tracks, 
riding a fully restored heritage steam train 

through the Flinders Ranges since 1974. 
Trains depart from Quorn and Port Augusta 
and operate on the famous narrow-gauge 
Ghan railway. A dedicated team of volunteers 
run the restored line as a working museum 
and maintain a collection of heritage 
locomotives.
http://www.prr.org.au/cms/
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Etihad to Rome
Etihad Airways’ launch of daily Abu Dhabi–
Rome flights is ‘the next step in a burgeoning
relationship with Italy’, according to its 
President and CEO, James Hogan, at a press 
conference in Rome.

AVIATION
Qantas ownership
Australia’s federal government has struck 
a deal with the Labor opposition to amend 
the Qantas Sale Act to allow a single foreign 
investor to take up to a 49% holding in the 
national carrier. In changes expected to pass 
parliament, the government will lift current 
restrictions that prevent a foreign investor 
from owning more than 25% of Qantas and 
cap combined ownership by foreign airlines 
at 35%.
Qantas is quoted as saying the compromise 

was “an improvement”, but it would like the 
government to go further and abolish foreign 
ownership restrictions.
“It’s positive that there’s general agreement 
that Qantas is disadvantaged by the Sale Act 
and that change is needed,” the airline said in 
a statement.
“Labor’s amendments are designed to make 
sure that Qantas still calls Australia home,” 
transport spokesman Anthony Albanese told 
reporters.

Fiji Airways enjoys record profit performance
Fiji Airways Group has reported its unaudited
interim results for the first half of 2014, 
announcing a massive increase in operating 
profits to the corresponding period last year. 
The Group, comprising Fiji Airways, its 
subsidiary Fiji Link and a 38.75% stake in 
the Sofitel Fiji Resort & Spa on Denarau 
Island, recorded an underlying operating 
profit of F$17.2m for the half-year ended 
30JUN14.
The amount is the total adjusted operating 
profit excluding release of aged management 
accruals and one-off items like the 
introduction cost of the first A330 in 2013 
and the hard landing cost in 2014. In the 
corresponding period of 2013, the Group’s 
underlying operating profit was $0.5m. 
Stefan Pichler, Managing Director and CEO 
attributed the strong performance to higher 
load factors, more efficient cost management, 
streamlined management structures and a 
highly motivated staff. 
“The key driver of this underlying 
profitability was the 10% higher load factor 

across the whole network,” he said. “We flew 
4% more passengers and produced 5% more 
sectors, but in a much more efficient way. 
Our company was not in a comparable shape 
back in 2013 as we didn’t have an agreed 
strategy in place and suffered from a rather 
dysfunctional management structure. 
“We put in place corrective measures and laid 
the challenge to our entire team. I’m 
delighted with the spirit of a winning team 
we have created. We have now gained 
momentum and the focus is to work hard to 
keep the ball rolling.” 
The New Zealand, US and South Pacific 
markets performed strongly in this period. 
Australia and Hong Kong performance 
was weaker than expected due to a weaker 
Australian dollar and lower than budgeted 
load factors for Hong Kong. The domestic 
network reported a small loss. This is the first 
time the FJ Group has released interim results 
for half its financial year, the best ever in the 
airline’s history. 

Bigger baggage hall for AKL
Auckland Airport has started the ground 
works to extend its international baggage 
hall, one of several construction projects that 
mark the first phase of the airport’s new 
combined domestic and international 
terminal.
The 90m extension will increase the 
international baggage hall floor area by 
approximately 2,500sq m and will be 
completed by 30NOV14.
Airport chief executive Adrian Littlewood 
says, “An additional, sixth, baggage belt is 

required in the international baggage hall 
before the 2014 summer peak travel season 
and will have sufficient capacity to handle the 
luggage from an A380 flight. We also expect
a seventh baggage belt will be required 
shortly thereafter due to further passenger 
growth,” says Mr Littlewood.
Auckland Airport’s 30-year vision for the 
airport includes building the combined 
domestic and international terminal, adding a 
second runway by around 2025 with a 
possible 890m extension in 30 to 50 years. 

A$1b spend at Adelaide Airport 
Adelaide Airport wants to invest $1 billion 
over five years to generate another 3500 jobs 
and help it cope with increased passenger 
numbers. 
The airport has released its preliminary draft 
20-year master-plan, with a five-year 
infrastructure investment program that could 
result in the construction of a new general 

aviation terminal.
It also wants to deliver a hotel, expand the 
southern end of the main terminal, 
international arrivals hall and main security 
check point, set up more international arrival 
gates and provide more retail space and 
airline lounges.

The new service adds to Etihad’s daily flights 
to Milan and complements partner Alitalia’s 
five-times-weekly service between Rome and 
Abu Dhabi.  The two airlines offer codeshare 
connections to another 31 destinations.

http://www.lufthansaexperts.com
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Cathay Pacific named ‘World’s Best Airline’
Cathay Pacific Airways has once again been 
named “World’s Best Airline” in the annual 
Skytrax World Airline Awards. This is the 
fourth time Cathay Pacific has received the 
honour - the only airline to achieve such a 
feat, taking the title in 2003, 2005 and 2009. 
Skytrax says its awards are based on a survey 
of 18.85 million airline passengers from 
around the world who voted for their 
favourite travel experiences between AUG13 
and MAY14. Airline passengers from more 
than 160 countries participated in the latest 
survey, which covered 245 airlines world-
wide. Skytrax says the survey measures 
standards across 41 key performance 
indicators of airline products and services.
Others in this year’s top ten for the Best 

Airline Award were, in descending order, 
Qatar Airways, Singapore Airlines, Emirates, 
Turkish Airlines, ANA All Nippon Airways, 
Garuda Indonesia, Asiana Airlines, Etihad 
Airways and Lufthansa. 
Etihad was in the top ten even though it 
recently announced it had withdrawn from 
participation in the Skytrax’s rating system, 
citing unhappiness with Skytrax’s rating 
system. 

Air Tahiti Nui USA fares revised

AirAsia X commits to 50 A330neos 

Boeing opts for 787-like cabin altitude for 777X 

Etihad daily to Frisco from NOV

200-seat B737 planned
Boeing is adding a 200-seat version of the 
737 MAX 8, offering 11 more seats than the 

standard MAX 8. It will be 20% more fuel 
efficient than today’s 737NG, according to 
Boeing.

ATW Online reports that Boeing has decided 
to develop the next-generation 777X with the 
same lower cabin altitude as the 787, despite 

the continuing use of a conventional 
aluminium fuselage structure.

Low-cost carrier AirAsia X has signed a 
memorandum of understanding for 50 Airbus 
A330-900neos, becoming the launch airline 

customer for the re-engined widebody that 
was launched this week at the Farnborough 
Airshow.

Air Tahiti Nui has revised its Long Life 
Retail Fares from NZ to USA, which now 
show the levels ex points in New Zealand 

to USA including TN’s latest two - GIS and 
DUD. Click here to download.

Etihad Airways, the national airline of the 
United Arab Emirates, will expand its US 

network to six destinations with the launch 
of a daily B777 service to San Francisco on 
18NOV14. 

Hurtigruten’s whisky themed voyage
There’s a belief that the continuous motion of 
the waves, the temperature fluctuations and 
the sea air improve the aroma and quality of
malt whisky. So, two barrels full of 21 and 
25-year-old Scotch whisky have been 
travelling around the world on Hurtigruten’s 
expedition ship MS Fram, and will be central 
to a themed voyage this October.
The voyage, from Bergen to Hamburg 02-
04OCT14, will be led by lecturer and whisky 
expert Bernard McGee, who will provide a 
guided tour through the world of the Scottish 
national tipple. The newly bottled MS Fram 
whisky and other selected speciality whiskies 
that have matured far out at sea will be 
available to sample.
Before the contents are drawn from the two 
American oak barrels into a total of 400 
bottles, the whisky will travel along the 
southern and eastern coast of Greenland, past 
the remote island of Jan Mayen and around 
the Arctic island of Spitsbergen. The single 
malt will then be bottled at 80 degrees north, 

only available for purchase on board the 
MS Fram and for tastings in the ship’s bar – 
while stocks last.
The special themed voyage is available from 
£164pp based on two sharing an inside 
double cabin, including full board. Transfers 
are available for an additional cost.
For more info email Discover the World on 
hurtigruten@discovertheworld.com.au or call 
(09) 623 4293.

CroisiEurope 2015 Early Booking Savings
The Innovative Travel Company advises 
savings of up to $400 per couple are available 
on their GSA CroisiEurope’s 2015 departures 
when booked and paid by 30SEP14. 
The entire range of cruises for 2015 are 
currently on special offer, including popular
sellers ‘Vienna & the Imperial Danube’ - 
8 days ex Vienna, currently priced from 
$2267pp twin; ‘The Adriatic & its Enchanting
Islands’ - 8 days ex Dubrovnik, currently 
priced from $2574pp twin; ‘The Champagne 
Canals by Barge’ - 8 days currently priced 

from $2999pp twin; and new for 2015: ‘The 
Loire – a Royal River’ - 8 days currently 
priced from $2965pp twin. 
CroisiEurope’s exceptional value delivers
gourmet dining, open bar including beer, 
wine, spirits and soft drinks with meal 
(though not to premium list spirits & 
champagne), sightseeing in English, onboard 
entertainment & port taxes. Freephone 0508 
100 111 or email info@innovative-travel.com  
Click here for details.

http://www.cxagents.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1525
http://www.innovativetravel.co.nz/current_specials
http://www.innovativetravel.co.nz/current_specials
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Cruise Week Recognition
There has certainly been a lot of coverage 
about the forthcoming Cruise Week in the 
trade press so I imagine there are many agents 
out there plotting exactly what they plan to 
deliver as part of the week. 
Something to keep in the back of your mind 
is the chance to be recognised for your Cruise 
Week efforts. Of course there will be the extra 
leads that you will generate (if you are 
proactive), the extra sales you will make and 
the added exposure for your business as well - 
but what about some recognition?
The Cruise Industry Awards are not till February 
2015 but remember there is an award category 
that fits perfectly with Cruise Week – Agency 
Promotion of the year. With this in the back of 
your mind I would recommend you keep a log 
of everything you are doing for Cruise Week 
and use this material to form part of a 
submission later in the year.
Being able to promote your business as an 
award winner is a very powerful marketing 
tool and I can tell you this  thanks to plenty of 
feedback we have received over the years from 
agents that have won and then gone on to 
actively promoted their awards.
What’s more, you don’t have to be the biggest 
selling office or achieve the best results to gain 
recognition for your creative thinking. 
Lastly – make sure you promote your event on 
the Cruise Week website by sending details 
to CLIA. The site is 
already #1 on Google 
searches and we are 
yet to load our first 
agent event (type in 
Cruise Week).

5-day top value Greek Island cruise 
Exotic Holidays is promoting a 5-day cruise from Athens aboard Louis Olympia 
and visiting the most iconic Greek Islands.   Highlights include an evening in 
Mykonos for sunset viewing and the island’s famous nightlife.   Sail on to Kusadasi 
in Turkey to eat, drink and shop for bargains then take in Ephesus, one of the best 
preserved Greek and Roman cities.   Set sail under afternoon sun to explore Patmos 
independently, or visit the World Heritage Grotto and the Monastery of St. John.  
Walk from the ship to Rhodes old town with its crusader-era walls or relax on one 
of the excellent beaches.  Visit Heraklion on Crete with its rich history and 
beautiful Venetian walls, the bustling markets or the beaches, which are just a taxi 
ride away.   Exotic Holidays also highly recommends a visit to the Knossos 
archaeological site and its Minoan palace. 
Louis Olympia then heads for the Santorini with its white-washed villages clinging
to the caldera rim and only accessible by cable car, donkey or a 600-step climb.  
The ship then cruises the Aegean’s blue en route to Piraeus, Athens.
Inside cabins start from $1046pp share twin, including port taxes.  Call 0508 
EXOTIC (0508 396 842) or email Team Exotic: info@exoticholidays.co.nz for this 
and other Mediterranean cruise options.

Two more Breakaway-Plus ships for NCL
Norwegian Cruise Line has placed a €1.6bn order for two additional Breakaway-
Plus ships at Meyer Werft for delivery in the second quarter 2018 and the fourth 
quarter 2019. Each will offer 4,200 berths and will weigh 164,400gt. 
The first ship in 
the new class, 
Norwegian 
Escape, is due in 
service late next 
year, with another 
in spring 2017.

Silversea specialised 
photo expedition
Silversea is preparing to set sail on the first of 
two specialised photo Expedition voyages
– exploring the remote Russian Far East 
– on board Silver Discoverer at the end of 
this month.  The second expedition, led by 
award-winning photographer, David Wright, 
departs Dunedin on 22DEC14, visiting New 
Zealand’s Sub-Antarctic islands, some of the 
world’s greatest biodiversity ‘hotspots’.   
The voyage will offer plenty of photo 
opportunities with guests visiting a number 
of islands with protected reserves that are 
home to 126 species of birds, including the 
wandering albatross and 17 species of 
penguins.
With over 25 years of professional experience, 
Wright has been awarded with an Emmy and 
BAFTA for his work, and has also worked 
with the BBC, National Geographic and the 
Discovery Channel.
Voyage 9421: Dunedin, NZ Roundtrip, 
16 days, departing 22DEC14. Fares from 
US$14,550pp.   
Call 0800 701 427.

P&O Cruises expands its Oasis
P&O Cruises has expanded its popular child-
free Oasis retreat across two decks on each of 
its ships.
Holidaymakers can now chill out on new 
pod-style loungers for two, as well as plenty 
of cushioned lounges and sun beds.
Situated at the rear of Pacific Jewel, Pacific 
Pearl and Pacific Dawn, the Oasis retreats 
also feature a bar. Pacific Pearl also offers 
two whirlpool spas.
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Uniworld’s solo traveller deals
Solo travellers can cruise Europe’s 
waterways with waived or reduced single 
supplements on double stateroom 
accommodation on a variety of Uniworld 
Boutique River Cruises’ most popular 
itineraries throughout 2014 and 2015. 
Close to 10% of Uniworld’s guests travelled 
on their own last year and interest in solo 
travel continues to grow at a steady rate, says 
Greg Marett, Uniworld sales manager. “Our 
intimate ships, open seating dining, and small 
group excursions foster a close-knit onboard 
community, so it’s easy to make new friends 
with fellow guests.”
Cruises with waived single supplement fees:
Bordeaux, Vineyards & Châteaux 
(Bordeaux to Bordeaux, 8 Days)
2014: AUG, NOV and 2015: MAR, AUG 
Burgundy & Provence 
(Avignon to Lyon, 8 Days)
2014: AUG and 2015: MAR, APR, JUL, AUG
Venice & the Gems of Northern Italy 
(Venice to Venice, 8 Days)
2014: AUG, NOV and 2015: APR, JUN, 
JUL, AUG
Portugal, Spain & the Douro River Valley 
(Lisbon to Porto, 11 Days)
2014: NOV and 2015: MAR, JUL, AUG 
Classic Christmas Markets 
(Nuremberg to Frankfurt, 8 Days)
2014: DEC and 2015: DEC 
Castles along the Rhine 
(Basel to Amsterdam, 8 Days)
2015: MAR, APR, JUL, AUG
Conditions apply. For more info, exact 
departure dates and pricing visit 
www.uniworldcruises.co.nz, freephone 
0800 872 325 or contact sales manager 
Greg Marett.

Scenic Tours launch 2015 Small Ship Luxury Cruising program
Scenic Tours has launched its first 2015 
Small Ship Luxury Cruising program, with 
seven itineraries to unique destinations on 
board Compagnie du Ponant boutique ships.
Partnering with the French line, Scenic 
will offer guests the chance to travel on the 
luxuriously appointed fleet of ships in a small 
group averaging 30 Scenic guests. With just 
132 staterooms and cabins, Ponant ships 
offers a more intimate cruising experience 
and the chance to get closer to the heart of 
each destination than the much larger ocean 
cruisers.
The itineraries visit some of the world’s most 
secluded ports and include three expedition 
cruises, to the Chilean Fjords, Norwegian 
Fjords and Alaska’s Inside Passage, and four 
luxury cruises to Central America and the 
Panama Canal, Dalmatia and Greece, 
Adriatic and Aegean and the Nordic and 
Scottish coasts.
Each all-inclusive cruise takes in the history 
and culture of remote towns and villages, 
with Zodiac excursions to see glaciers and 
wildlife or tenders onto deserted islands and 
hidden beaches. This combines with a land 
tour where guests continue to enjoy 
inclusions and on shore experiences 
synonymous with Scenic.
Scenic Tours GM Product, Aleisha Fittler 
says demand from guests for this type of 
cruising had been high and is largely due to 
the popularity of its private charter Antarctica 
cruises: “Our guests have been asking us for 
more small ship cruises so we are delighted 
to now offer this collection of cruise tours to 
seven fantastic destinations.” 
Scenic Tours is also offering new Earlybird 
offers for bookings made by 30SEP14, 
including partner fly free including taxes, 

dollar savings and solo traveller savings.
The new Scenic Tours 2015 Small Ship 
Luxury Cruising brochure is available online 
now. 

Special fares to farewell 
Aranui 3 in 2015
Aranui is offering savings of more than $500 
on two of Aranui 3’s final voyages. 
After more than a decade sailing the South 
Pacific, the distinctive cruise freighter will be 
retired late next year, when the 256-passenger 
Aranui 5 commences service.
To farewell the ship, the Tahitian freighter 
cruise line is offering discounts of 10% on 
its 06JUN15 and 29AUG15 departures, with 
fares now priced from $6050pp* twin share 
in a standard cabin. 
Aranui’s Regional Representative Australia 
New Zealand Laurent Wong says the cruise 
fare includes shore excursions in each port, a 
twice weekly laundry service, all main meals 
and a complimentary glass of wine with on-
board lunches and dinners.
“The Aranui experience offers travellers 
the chance to explore nine beautiful islands 
across three French Polynesian archipelagoes
– the Marquesas, Tuamotus and Society 
Islands – and with transport, meals, accom-
modation and tours all included, it’s a great 
value way to see Tahiti,” Mr Wong said.
During the two 14-day roundtrip cruises from 
Papeete, Aranui 3 will visit Nuku Hiva, Ua 
Pou, Tahuata, Fatu Hiva, Hiva Oa, Ua Huka 
in the Marquesas, Takapoto and Rangiroa in 
the Tuamotus and Bora Bora.
Aranui 3 accommodates around 200 pax in 
air-conditioned cabins including suites with 
private balconies and deluxe and standard 
twin rooms. Throughout the journey, guests 
enjoy the comforts of a cruise ship from a 
spacious sundeck to a freshwater swimming 
pool, a gym and a library.
Visit www.aranuicruises.com.au or call 
+613 9449 3778.*Subject to availability, 
conditions apply. Prices are $NZ pp twin-share. 
Single occupancy attracts a 50% surcharge.

http://www.e-digitaleditions.com/i/345836
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The world’s top hotel suites
Elite Traveler has released its 13th Annual 
Top 101 Suites of the World issue, 
highlighting the world’s newest, most 
innovative accommodation in luxury hotels. 
This year’s most expensive suite is offered 
by the InterContinental Geneva – one night 
in their Residence (above) will set you back 
$56,000. However, the 7,000sq ft suite is 
dwarfed by the largest suite on the list; the 
34,000sq ft Straffan House at the K Club 
in Kildare, Ireland is a relative bargain at 
$16,000 per night. 
Other highlights include The Jewel Suite by 
Martin Katz, at the New York Palace, which 
features a 20ft diamond waterfall chandelier, 

and a diamond microband ring courtesy of 
the jeweller to take home. 
London’s EWOW Suite at the W Hotel 
Leicester Square boasts rotating sofas and a 
DJ booth set beneath a disco ball sculpture. 
At $4,725 per night, guests can channel 
Travolta in the privacy of their own club. 
Overall, 35 countries were included, with the 
US leading the list (20), followed by China 
(10), UAE (9), Mexico (6), England (6) and 
Switzerland (5). The top cities are Dubai and 
London, with 6 each.
New Zealand scored two spots, with the 
suites at Matakauri Lodge and Otahuna 
Lodge both making the cut.

Best Western, Harley-Davidson get together
Global partners Best Western and Harley-
Davidson Motor Company have announced 
a range of Rider-Friendly® accommodation 
benefits for riders staying at over 75 
participating Best Western hotels in Australia 
and New Zealand. 
As part of the perks, Harley Owners Group 
(H.O.G.) members who sign up to Best 
Western Rewards – Best Western’s global 
loyalty program – are automatically upgraded 
to Platinum rewards status which includes 
10% bonus points on each stay, a welcome 
gift on arrival, complimentary room 

upgrades, early check-in and late check-out 
when available. Plus, H.O.G. members also 
receive an extra 10% discount off their 
accommodation. 
Guests will be able to park their Harley 
onsite and access free wipe-down towels and 
a washing station. Extra benefits are offered 
at some hotels, including reserved spaces and 
secure underground parking.
A list of ‘rider-friendly’ hotels in Australia 
and NZ is shown at bestwestern.com.au/
rider-friendly.

Lights, Camera, Action! QT Sydney’s colourful cast
When guests of QT Sydney are greeted by 
the leather-clad hosts, also known as 
‘Directors of Chaos’ – decked out in matching 
flaming red wigs and star-studded black berets 
– they may think that they’ve accidently 
walked into the neighbouring State Theatre. 
From the draped curtains to the stage lights, 
the heritage listed building pays homage 
to its past life, and not just with the décor. 
The hotel’s secret to ensuring their cast is as 
memorable as the building itself: a team of 
behind-the-scenes hair and make-up stylists. 
Graduates of the Australian College of Make-
up & Special Effects, they are on hand before 
each morning and afternoon shift to make 
sure the team is ‘stage ready’. 
Completing the staff’s look are ‘costumes’ 
by renowned Australian designer Janet Hine, 
complementing the eclectic interior of the 
hotel. Her approach was to create ‘characters’. 
From the ‘Directors of Chaos’ to the SpaQ 
barbers - whose coiffured hair and tattoos 
harken back to 1950’s Americana - each staff 
member plays an important part in creating 
the hotel’s unique and playful  atmosphere.

The 200-room QT Sydney is set within the 
historic Gowings Department Store and the 
heritage-listed State Theatre next door. While 
the facades have been restored to their former 
glory, inside is a stunning mix of original 
features, curated art installations, eclectic 
artefacts and quirky design pieces inspired by
the retail and 
theatre history 
of the buildings.
Dramatic LED 
art walls are 
framed by 
restored art 
deco and 
baroque 
details, next to 
show-stopping 
spotlights and 
ornate gilt 
display cases 
throughout the 
hotel.

http://www.elitetraveler.com/category/travel/destination-guides/top-101-suites-2014/
http://bestwestern.com.au/rider-friendly
http://bestwestern.com.au/rider-friendly
www.designhotels.com/hotels/australia/sydney/qt-sydney
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PEARL’S PEARLER
My doctor told me to stop having intimate dinners 

for four unless there are three others there
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INDUSTRY
The Memo to change hands
Kevin Blackford, editor and publisher of 
TravelMemo has decided to retire and is 
passing the baton to ProMag Publishing.
The Memo was developed by Blackford 14 
years ago from the Brochure Rack’s original 
Xeroxed ‘Monday Memo’ and has developed 
a strong following in the travel and tourism 
industry in the years since.
Blackford’s last issue of The Memo will be 
published on Friday 01AUG, after which the 
ownership switches to ProMag Publishing – 
publisher of TRAVELinc and The TAANZ 
Book. ProMag also organises the annual 
Pacific Area Incentives and Conferences 
Expo (PAICE) and several other business 
events-related expos, and publishes Meeting 
Newz Magazine and the annual Fiji Book in 
partnership with Tourism Fiji.
ProMag director Stu Freeman says readers 
will see little change in TravelMemo and can 

be assured it is ‘business as usual’ with the 
publication.
“The masthead will have a slight tweak and 
the publication will be known as TRAVELinc 
Memo,” says Freeman. “But we will still 
keep Kevin’s format, continuing to deliver a 
digest of all of the news to the travel industry, 
with editions on Tuesdays and Fridays. 
“Obviously, we will be honouring all current
commitments and working to strengthen 
existing relationships and develop new ones 
with the industry.”
Blackford says “It’s been full on for me since 
TravelMemo moved from print to online a 
decade ago, and I’m looking forward to 
slowing down a bit and actually getting to 
travel again. I’m delighted that the Memo is 
going to a good home. 
“I know Stu and his ProMag team will take it 
to new heights.”   

Expedia’s Bag a Bargain Sale
Expedia is running a “Bag a Bargain” Sale 
right now with TV and Radio advertising. 

Sales run to 17AUG for varying travel dates 
to 16OCT14.

A hard hat fund-raiser
The Arts Centre of Christchurch has recently 
joined accommodation site Kiwi Karma 
in order to raise funds for restoration of its 
22 heritage buildings damaged in the 2011 
earthquake.
Kiwi Karma is an accommodation site that 
donates 3% of each booking made to a 
charity chosen by the guest. Not only is the 
Arts Centre now one of those charities, but 
they have offered a unique opportunity for 
someone to see the scale and enormity of the 
reconstruction with a guided ‘hard-hat’ tour 
of the restoration project.
Says Craig Crestani, founder of Kiwi Karma, 
“The personal tour is an opportunity to get a 
first-hand look at one of the world’s biggest
heritage restoration projects, and we are 
grateful to the Arts Centre for offering it as a 
prize.”
The ‘I Love Christchurch’ winner also gets 
to stay in a luxury villa with meals and other 
activities.   

To find out more and enter the competition 
visit www.kiwikarma.co.nz 

Lonely Planet partners with Skyscanner
Lonely Planet has partnered with global 
travel search provider Skyscanner to launch 
a new flights-comparison engine. This is the 
first time that Lonely Planet has hosted an 
own-branded flight search engine.
Sitting within the booking section of 
LonelyPlanet.com, the mobile-optimised 
search engine is seamlessly incorporated into 
the recently re-designed site.

In addition to flights, travellers can book or 
purchase a range of products and services 
on LonelyPlanet.com, including 
accommodation, car rental, insurance and a 
range of tours. Travellers can book flights at 
www.lonelyplanet.com/flights and within the 
“Need to Know” section of each destination 
page.

http://www.expedia.co.nz/p/gmt/uncat.template?pageid=bagabargain&showFilters=true

