
WANT AD RESULTS?
You’ll get them 

by using TravelMemo
CLICK HERE  

TO REQUEST AD RATES

www.topdog.co.nz

Unique Role!

TRAVEL
RECRUITMENT

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

15 years in the business

Travel Manager System Support Advisor
... more info under TD2749

CLICK 
HERE

Tourism Directory 
& Travel Planner

TRAVELMemo travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT MON & THUtm1423F

FridaY
04Jul
2014

Tahiti -  5 times a week, from $949 CLICK HERE 
FOR MORE DETAILS

extraordinary 
small group 
travel for 2015

Coming soon...

Rock star Kiwi cruise market
New Zealand cruise passenger numbers grew by a world-
leading 23% to an all-time high of 59,316 in 2013.
The 2013 Cruise Industry Source Market Report reveals 
that while New Zealand is still a small source market, its 
strong growth rate surpassed all major cruise passenger 
markets, more than doubling Germany (9%) and France 
(9%), well ahead of North America (3%) and even pipping 
Australia’s strong performance (20%).
The record result, the second largest hike since the statistics 
were first compiled in 2006, has also driven an increase in 
the market penetration rate with the equivalent of 1.3% of 
the New Zealand population taking a cruise in 2013. 
Australia leads the world with a market penetration of 3.6% 
while the well-established North America cruise market sits 

at 3.3%.
Announcing the report findings, Cruise Lines International 
Association (CLIA) Australasia general manager Brett Jardine 
said the results showed that New Zealanders were increasingly 
discovering the joys of cruising.
“We’ve now seen the number of New Zealand cruisers double 
over the past seven years with the market experiencing an 
enviable annual average increase of 14%.
“With more ships being deployed in the region in the coming 
years, we expect to see continued growth out of New Zealand.”
Mr Jardine said the latest CLIA Australasia figures showed 
renewed buoyancy in the New Zealand market after numbers fell 
in 2012 due to a temporary reduction in local cruise capacity.

Key findings of CLIA report
Among key findings of the 2013 CLIA Australasia Cruise 
Industry Source Market Report for New Zealand:
>> Local cruising in the South Pacific, Australia and New 
Zealand collectively accounted for slightly more than half 
of all passengers, with the South Pacific continuing to be 
the standout destination luring 31% of cruisers in 2013
>> Cruising to Australia also spiked with passenger 
numbers up 48% to a record 7855 passengers
>> River cruising numbers leapt 19% to a record 4166

>> Europe continues to dominate long-haul destinations with 
19% of the market 
>> The first breakdown of the European ocean cruise market 
showed the Mediterranean was the biggest drawcard within the 
region attracting 15% of Kiwi passengers while Northern Europe 
accounted for the remaining 4%
>> More than half of New Zealand passengers took cruises of 
8-14 days with this category increasing 27% in response to the 
growing number of South Pacific and local cruises on offer 
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SkyCity secures NZICC land
Stuff reports that SkyCity Entertainment 
Group has acquired all the CBD land needed 
for the New Zealand International Convention
Centre across the road from its Auckland 
casino. Fairfax Media understands final 
design plans for the NZICC are expected to 
be publicly unveiled later this year, likely to 

be after the General Election, with applications 
for resource consents to follow. 
It says the agreement between the 
Government and SkyCity calls for 
construction of the NZICC to be completed 
by 30SEP17. 

800 delegates won for Auckland conference
Eight hundred medical specialists will be 
coming to Auckland in MAR18 after a 
successful joint bid to host the four-day Asia 
Pacific Congress of Cardiovascular and 
Interventional Radiology (APCCVIR).
Auckland Convention Bureau  – part of 

ATEED – worked with the Interventional 
Radiology Department at Auckland City 
Hospital to secure the hosting rights, with 
support from Tourism New Zealand’s 
Conference Assistance Programme.

Kapiti Island visitor fees to be reduced
The Department of Conservation has reduced 
Kapiti Island permit fees from $28.75 to $10 
per adult, with a waiver of fees for children 
aged 17 and under.
DoC commissioned a review to address 
the steady decline in the number of visitors 
to Kapiti Island in recent years. Only 402 
people visited the Kapiti, the country’s oldest 
sanctuary, last January, massively down on 
the JAN13 figure of 1569.

Conservation Minister Nick Smith has asked 
DoC to develop a charter with the island’s 
tour operators to provide a shared vision on 
the Kapiti Island experience.
“The charter needs to ensure tight adherence 
with the biosecurity requirements, improved 
experiences for visitors, increased 
accessibility and a more collaborative 
approach to marketing the experience,” he 
says.

Central Otago Pinot Noir Celebration
The annual Central Otago Pinot Noir 
Celebration, one of the pre-eminent Pinot 
Noir festivals in the world, is confirmed for 
29-31JAN15. Open to anyone with an interest 
in wine and food, the Celebration will include 
tastings, lunches and dinners at vineyards and 
restaurants. 
Last year’s Celebration was sold out three 

months prior to the event and, with registra-
tions now open, wine lovers are urged to 
commit now at www.pinotcelebration.co.nz

Winter arrived at The 
Remarkables ski area in 
Queenstown yesterday 
with bubbly to christen 
a new lift, and fresh, dry 
powder on the slopes.
Skiers and boarders 
enjoyed up to 85cm of 
packed powder on all 
trails, and around 1700 
skiers and snowboarders 
had headed up the 
mountain by lunchtime.

Best of Milford Sightseeing Challenge
An interactive and fun photo challenge has 
been launched by Milford Sound Lodge to 
encourage visitors to experience the best of 
the destination this winter.
The ‘Best of Milford Sightseeing 
Challenge’ sets challenges for 
visitors to capture photos of the 
beauty and diversity of Milford 
Sound and the road from Te 
Anau.
Open to guests of Milford Sound 
Lodge between June and August, 
competitors are asked to email 
photographic or video evidence 
of each of the tasks or upload 
images tagged with #Milford-
Challenge to social media sites.

Guests who complete all the challenges will 
go in the draw to receive a $1000 Visa 
Pressie Card.   www.milfordlodge.com
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AUSTRALIA

Ultimate incentive trip
Queenstown-based luxury private guiding 
company Alpine Adventures is successfully 
targeting groups and the incentive market 
with unique back-country experiences.
Recently, owner Mark Dewsbery was asked 
to create the “ultimate incentive trip” for the 
executive team at Mazda New Zealand. 
Helicopters collected the team from their 
Blanket Bay Lodge accommodation at 

Glenorchy and flew them to Milford Sound, 
followed by a picnic lunch at Earnslaw Burn, 
one of the most dramatic locations from ‘The 
Hobbit: An Unexpected Journey’.
Swee McGowan from Mazda NZ Group in 
Auckland called the trip brilliant.
“I would highly recommend Alpine 
Adventures to everyone I know,” she said.

Thrifty Wi-Fi Hotspot offering 
Thrifty Car Rental customers can now access 
the internet via Wi-Fi Hotspot technology 
using the Vodafone 3G network without 
incurring large roaming charges and costly 
bills. Up to five devices can be connected.
Access to 150MB of data per 24-hour period 
is priced at $12.50, and there’s a 50% 
discount launch special for July.

T-Qual scheme canned
The T-QUAL accreditation scheme has been 
dumped by the Abbott government which 
cites insufficient funding and a lack of 
recognition among consumers as behind the 
decision.

Recent research shows that just 17% of 
consumers were aware of the T-QUAL brand, 
which was launched in late 2011 as a national 
symbol of tourism product and service 
quality.

ACCC concerned over Cairns casino bid
Australia’s competition watchdog has 
concerns about a Hong Kong billionaire’s bid 
to own two casinos in far north Queensland. 
Tony Fung wants to buy the Reef Hotel 
Casino in Cairns and build a six-star mega 
casino resort just 15km north of the city at 
Yorkey’s Knob.
The Gold Coast Bulletin says the ACCC says 
it is worried about one person owning two 

casinos in one city.
The Queensland government has given 
Aquis, a company controlled by Mr Fung, 
pre-approval to develop a casino at Yorkeys 
Knob.
In a related transaction, Aquis is also 
proposing to buy Casino Canberra from a 
major shareholder in the Reef Casino Trust.

AAT Kings, Australia Zoo partner for koalas
AAT Kings and parent company The Travel 
Corporation’s non-profit TreadRight 
Foundation, have teamed up with Australia 
Zoo Wildlife Warriors to support the koala 
rehabilitation project at Australia Zoo’s 
Wildlife Hospital.
As AAT Kings’ newest 
conservation partner, Australia 
Zoo Wildlife Warriors will 
receive a donation of A$48,000 
over two years.
Australia Zoo’s Terri Irwin says 
“We’re so grateful to be 
receiving this donation which 
will directly support the 
treatment and rehabilitation of 
koalas.”
AAT Kings has as its company 
mascot Sam the koala and this 

cuddly, stuffed animal will be available for 
guests to purchase during their tour with a 
percentage of each sale going towards 
Australia Zoo Wildlife Hospital’s koala 
rehabilitation project. 
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Tassie tourist trails
Tasmania has three new tourist trails catering 
to a variety of tastes.
The Apple Isle now becomes the Apple Cider 
Isle with the release of its new Cider Trail. 
Visitors can visit www.tascidertrail.com to 
discover more about the main players, learn 
about cider making and check out the map to 
plot cellar door visits. 
With Tasmania now emerging as a major 
force in the whisky world, a new Whisky 
Trail website brings together the finest 
producers and their stories online at 
www.taswhiskytrail.com. Learn about the 
history of whisky in Tasmania, the award-
winning producers competing on the world 
stage, and put together an itinerary.
The Tamar Valley in Tasmania’s north is 
already known for its fine food and wine, 
but now adds art as a new drawcard with the 
launch of the Tamar Valley Art Trail. The 
trail brings together the studios of 10 top 
Tassie galleries, all within 5-50 minutes of 
Launceston. The drive alone is picturesque, 
through quaint villages, wineries and 
alongside the scenic Tamar River. Visit 
www.tamarvalleyarttrail.org.au 

Porsche options from Hertz
Hertz has added the Porsche Boxster and 
Porsche Cayman models to its Adrenaline 
Collection in Australia. 
A total of six Porsches will initially join the 
Hertz fleet, including two Porsche Boxsters at 
Brisbane Airport and two Porsche Caymans 
at each of Melbourne and Sydney Airports.

One&Only Hayman 
Island opens
Ultra-luxury private island resort, 
One&Only Hayman Island, started 
welcoming guests this week.
The Whitsundays resort has joined 
the One&Only collection after an 
A$80 million investment in new 
suite accommodation, redesigned 
spaces and restaurants, and new 
adult and family experiences.
Coinciding with the opening is the 
return, after a 10-year absence, 
of Qantas flights from Sydney 
to nearby Hamilton Island’s 
Great Barrier Reef Airport - HTI.  
One&Only Hayman Island offers 
guests a superyacht-style transfer 
from HTI. 

Cairns Amateurs 
spring racing carnival 
The fun, fashion and racing 
of the Cairns Amateurs 
spring racing carnival 
11-13SEP14 awaits Kiwis. 
A new partnership between 
Cairns Amateurs, Tourism 
Tropical North Queensland,
Tourism & Events 
Queensland and Air New 
Zealand sees a selection of 
all-inclusive Cairns 
Amateurs travel packages 
on sale, taking advantage 
of Air New Zealand’s daily 
direct flight between 
Auckland and Cairns.  Visit 
www.cairnsamateurs.org.au 
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Kangaroo Island’s acclaimed Southern Ocean Lodge has been ranked as the fourth top 
hotel in the world in the prestigious Travel + Leisure 2014 World’s Best Awards.
The luxury lodge was also named number one resort in Australia, New Zealand and the 
South Pacific, the second time Southern Ocean Lodge has been bestowed with that title. 
The rankings were announced this week by Travel + Leisure magazine and will be 
celebrated at an award ceremony in New York on 24JUL.

New Caledonia welcomes the whales
Each year JUL-SEP, New Caledonia’s 
lagoon is home to several hundred 
humpbacked whales.

July is an important month in the whale 
calendar as it’s when they migrate en 
masse to the warmer waters of the 

lagoon. 
The Southern 
Lagoon and the 
waters near Prony 
Bay or Sarcelle 
Channel are 
favourite spots for 
the whales and offer 
a clear view for 
spectators. 
Various tours and 
packages are 
available ranging 
from sightseeing 
day trips to 
weekend water 
cruises.

Tahiti Vacations launches ‘last-minute’ deals
Tahiti Vacations is offering fully commission-
able last-minute deals (travel within 30 days) 
to Tahiti & some of her 118 islands.
The deals exclude international/domestic air, 
transfers and pre & post accommodation in 
Tahiti if required, unless stated.  They don’t 
apply to the School Holiday or Say Oui in 
Tahiti (legal weddings) niches for obvious 
reasons.  
Visit www.tahitivacations.co.nz or call 0800 

287 283 for more information.
Says Tahiti Vacations product and marketing 
manager, Renae Pocklington: “We will be 
developing a private group for ‘agents only’ 
on our Facebook platform, so if you are 
interested in seeing the deals hot off the 
press, then like Tahiti Vacations NZ on 
Facebook and mention you are an agent and 
you will be invited into the private group.”

SPM to market Easter Island hotel
Alana Eli advises that South Pacific Management and its sister 
company Xanana Hotels, Resorts & Spa have been appointed 
to market Hangaroa Eco Village Hotel & Spa on Easter Island, 
Chile. The 75-room property is the only five-star hotel on Rapa 
Nui.
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Holiday The Samoan Way Roadshow 2014
The team at the Samoa Tourism Authority
 and representatives from Samoa’s suppliers
will host the ‘Holiday The Samoan Way’ 
Roadshow, a dedicated B2B event for Retail 
Travel Agents from across the North and 
South Islands. It aims to strengthen the 
network between Samoa’s growing tourism 
plant and retail agents.
The itinerary:
Auckland, North Shore: 11AUG, Spencer on 
Byron, 0700-0900 (Breakfast Reception)
Auckland, CBD: 11AUG, Floating Pavilion, 
1700-2000 (Cocktail Reception)
Wellington: 12AUG, Rydges Hotel, 
1700-2000 (Cocktail Reception)
Palmerston North: 13AUG, Millennium 
Hotel, 0700-0900 (Breakfast Reception)
New Plymouth: 13AUG, Copthorne Hotel, 
1700-2000 (Cocktail Reception)

Hamilton: 14AUG, Kingsgate Hotel, 
1700-2000 (Cocktail Reception)
Tauranga: 15AUG, Hotel Armitage, 
1100-1400 (Lunch Reception)
Nelson: 19AUG, Monaco Resort, 
0700-0900 (Breakfast Reception)
Christchurch: 19AUG, Novotel, 
1700-2000 (Cocktail Reception)
Queenstown: 20AUG, Copthorne Lakefront, 
1700-2000 (Cocktail Reception)
Dunedin: 21AUG, Kingsgate Hotel, 
1700-2000 (Cocktail Reception)
Invercargill: 22AUG, Ascot Park Hotel, 
1100-1400 (Lunch Reception)
STA’s Fasitau Ula says there will be prizes, 
including airfares, accommodation and tours 
on offer as giveaways. 
Email Samoa@samoa.co.nz

Rarotonga’s newest small luxury resort
Set on the sands of Muri Beach, 
Rarotonga’s newest small luxury 
resort – Nautilus Resort – is under 
construction.
Opening for guests on 01OCT are 
the first 16 of 38 Polynesian inspired 
private hotel suites and two- and 
three-bedroom Ares (villas),
each with their own salt water 

All dining options offer views over the 
infinity pool to white sand beach and lagoon. 
There will be a full concierge service, a 
dedicated Polynesian spa and ‘Kids 
Concierge’ - all on site.
Rates start from $650 per couple per night 
with promotional offers available. All rates 
include a tropical breakfast, fresh fruit and a 
bottle of New Zealand Nautilus wine upon 
arrival.

plunge pool, traditionally constructed 
buildings and contemporary, but island 
inspired tropical interiors.
Nautilus aims to attract families, couples, 
celebratory parties and wedding gatherings.
All villas will be fully air-conditioned, with 
sculptured private baths. The resort will use 
solar power, UV treated and filtered 
drinking water, full recycling systems and 
edible organic gardens.

Taveuni Dive Resort under construction 
Construction is well under way on Resorts 
and Beaches Ltd’s new Taveuni Dive Resort 
accommodation complex. Taveuni Dive has 
been successfully operating out of Taveuni 
Estates for more than ten years. 
Owners Carl and Muriel Fox, who are Fiji 
citizens, say that when completed, it will be 
the best Resort-to-Reef experience on 
Taveuni. It will provide guest accommodation 
in luxury bures, dining, scuba diving, and 

tourism activities to chartered dive groups, 
small groups of scuba divers, and other 
tourists attracted to the locale. 
The resort will feature eight bures, The Salty 
Fox restaurant & bar, and a small retail 
market for residents of Taveuni Estates and 
tourists alike. 
The resort is the only accommodation on the 
island located adjacent to the island’s nine-
hole golf course and tennis courts (at Soqulu 

Country Club). A pool 
is available at the 
resort for practicing 
confined water skills 
or just relaxing.
Click here to see the 
latest construction 
update.
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Castaway Island Meal Deal  
Add a one-time payment of F$199* per adult 
and F$99* per child to a 5-night minimum 
stay at Fiji9’s Castaway Island and your 
clients receive all meals throughout the entire 
stay. 
Adults eat at kids prices. 
The child price applies to those 3 to 12 years, 
and infants under 3 years eat for free. 
*Fiji Government taxes currently at 20% 
must be added. 
Inclusions: 
>> Full hot and cold buffet breakfast 
including juices, filtered coffee and tea 
selection at Water’s Edge Restaurant, 
Sundowner Breakfast Wood Fired Pizzas or 

A La Carte Breakfast Selection at Nuku 
Marau Bar & Grill. 
>> A la carte selections at Water’s Edge 
Restaurant or Nuku Marau Bar & Grill, lunch 
buffet or Sundowner Wood Fired Pizza 
>> A la carte selections or family buffet at 
Water’s Edge Restaurant, Sundowner Wood 
Fired Pizza or Asian/Fijian a la carte menu at 
‘1808’ (adults only at 1808) 
The deal on sale to 31JUL14 is valid for new 
bookings only for stays 15OCT-20DEC14 
for minimum five-night stays in any bure 
category.
Call your wholesaler for other conditions.

ASIA
HKTB hosts Kiwis during Contract Hong Kong
The Hong Kong Tourism Board invited 23 
Australian and New Zealand wholesalers, 
retailers and special interest groups to attend 
Contract Hong Kong last month. 
During the five-day famil the group checked 
out the latest products including Sham Shui 
Po Foodie Tour, Wing Chun Kung Fu 
Experience, Handmade in Hong Kong, 360 

Lantau Sunset Tour and Tai O Heritage Tour. 
The contracting day was held at the Eaton 
Hotel and attracted 78 local trade partners. 
Prior to their visit to Hong Kong, an excursion
programme was hosted by the Macau 
Government Tourism Office, and Star Cruises 
rounded off their stay with a 4-day, 3-night 
cruise to Sanya and Halong Bay.

Back row (L to R): Andrew 
Clark - HKTB; Cindy Kapea - 
Flight Centre; Paula Watson 
- House of Travel; James 
Tung - HKTB.
Front row:
Mary He - HKTB; Lynn 
Meechan - Active Asia; Lisa 
Lee - HKTB; Bin Gu - China 
Travel Service.

Active Asia Japan famil
An Active Asia agents famil, in conjunction 
with Air New Zealand, returned on 21JUN 
from six days in Japan. The group stayed in 
Tokyo and visited Mt Fuji on a day trip 
before going on to Kyoto for an overnight 
stay, a highlight of the trip. 
Kyoto is famed for its temples and Geisha 
ladies, some of whom the group got to see in 
Kyoto’s Gion area. The agents said they were 
surprised at how clean and safe Japan is, and 
how polite and courteous the locals are. 
Getting around in Tokyo, where they had 
time to shop, was easy and convenient via 

subways and trains, and after a couple of 
journeys the agents were experts.
The group comprised Abby Delaney - HoT 
TRG; Erin King - Gilpin Travel, AKL; Loris 
Sowman - HoT Calder & Lawson HLZ; Gina 
Salt - North Shore Business Travel; Marianne 
Glasgow - HoT ROT; Jayne Johnston - HoT 
TIU; Steven Lawson - HoT HST; Andrew 
Phillips - HoT WRE; Teresa Van Tilborg 
- HoT Lakers IVC; Jo O’Gorman - Travel 
Managers broker; Caroline Wakelin - Active 
Asia escort; and Tomomi Johnson - Air NZ 
escort.

Riding the Sushi Train: L to R: Loris Sowman, Caroline Wakelin, Tomomi Johnson, 
Erin King, Jo O’Gorman, Abby Delaney, and Marianne Glasgow.

Korean Air lifts China frequencies
Korean Air is increasing flight frequency on 
its routes to China from Seoul/Incheon. 
From 08JUL, the current 11 flights a week to 
Beijing will increase to 14pw, and flights to 
Yanji lift to 7pw, while Incheon- Mudanjiang 
is now 5pw.

From 09JUL, KE will also increase its flights 
to Guangzhou to 7 times a week. 
From 26JUL the carrier will increase its 
frequency to five times a week on Incheon-
Wuhan route and from 01AUG, KE will go 
to a daily to Shenzhen.
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3-day taste of Japan
Active Asia suggests a three-day Japan tour 
for those with limited time who want to see 
some of the country’s highlights. The sight-
seeing module takes in Mt Fuji, travel on a 
bullet train, photogenic Kyoto with a 
morning visit to the Golden Pavilion, Nijo 
Castle and Kyoto Imperial Palace. After 
lunch there’s an excursion to Nara and the 
temple which houses the Great Buddha, 
Kasuga Taisha shrine and Nara Park. Priced 
from $927pp. Call 09-360 7669 or email 
sales@activeasia.co.nz for details and 
inclusions. 

Elephant Parade for Bangkok
Anantara Hotels Resorts and Spas has 
announced its partnership with the founders 
of the world famous Elephant Parade 
bringing the largest open air art exhibition 
in support of Asian Elephants to Bangkok in 
2015.
The exhibition will see a herd of more than 
50 elephants – brightly decorated and hand 
painted by artists and celebrities - to be 
displayed throughout the streets of Bangkok 
and then auctioned off with the proceeds 
going to The Asian Elephant Foundation and 

The Golden Triangle Asian Elephant 
Foundation.  

Unforgettable Borneo exploration
Adventure World’s 11-day Unforgettable 
Borneo journey is now priced from $3,589pp 
twin share. The ultimate Borneo experience, 
this trip will allow your client to view the 
orang-utans in Semenggoh and Sandakan, 
trek around Bako and Kinabalu National 
Parks, interact with indigenous tribes, enjoy 
high tea at Sabah Tea House and cruise the 
Kinabatangan River, searching for wildlife.
Saving $290pp, this trip includes 10 nights’ 

accommodation, ten breakfasts, six lunches 
and six dinners, transport by local air-
conditioned vehicle, bus and boat transfers, 
sightseeing with English speaking local 
guides, entrance fees and domestic flight 
Kuching – Kota Kinabalu. 
The Special is available for bookings made 
prior 31AUG14, for travel until 23DEC14. 
Click here and call 0508 496 753.   

THE AMERICAS
New FlyAway®bus routes for LA
Two new low-cost FlyAway bus routes for Los 
Angeles International Airport (LAX) will be 
established in Santa Monica and Hollywood 
this month.
The FlyAway service at Santa Monica buses 
will be non-stop to LAX, serving all terminals. 
They will pick up passengers on the east side 
of Main Street north of Pico Boulevard at the 
Santa Monica Civic Center. Anticipated start 
date for this service is 15JUL.
The FlyAway stop for Hollywood will be 
located on the east side of Vine Street one-
half block south of Hollywood Boulevard. 
This service is expected to begin in mid-Sep 
and will make one stop in both directions at 
the La Brea Station of the Metro Expo Light 

Rail Line.
One-way fares for both bus routes will be 
US$8.
There are already four FlyAway locations: 
Expo/La Brea, Union Station, Van Nuys, and 
Westwood.
www.lawa.aero/FlyAway.

Latin Rendezvous savings
Adventure World’s top selling tour, the 10-
day Latin Rendezvous journey is now priced 
from $2,259pp share twin – saving $110pp. 
This independent trip offers a wonderful 
introduction to South America’s greatest 
cities, its European history and the wonder 
of Iguazu Falls. Clients will visit elegant and 
sophisticated Buenos Aires and energetic Rio 

de Janeiro as well as the largest waterfalls in 
the world. 
On sale until 31AUG14, this trip includes 
4-star accommodation throughout, nine 
breakfasts and one dinner, an English 
speaking guide throughout, transfers and 
sightseeing. 
Call 0508 496 753.   

Hawai’i Food and Wine Festival
The Hawai’i Food and Wine Festival 
(HFWF) 29AUG-07SEP14 will see Chefs 
gather in Hawai’i to celebrate the best of 
Hawaiian cuisine.
The festival will feature a roster of more than 
80 internationally-renowned chefs and 
culinary personalities and this year will 
include signature events on O‘ahu, Maui and 

Hawai’i islands.
The festival brings together interests in 
tourism, agriculture, education, culinary arts, 
culture and sustainability to promote the 
Aloha State as a culinary destination.
Tickets and info on each event can be found 
at www.HawaiiFoodandWineFestival.com.
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New Machu Picchu trail discovered
A team of Peruvian archaeologists has 
found a new trail leading to Machu 
Picchu.
The new road begins at Wayraqtambo 
and leads up to a platform where 
travellers can see the Incan ruins from 
a completely different angle. Even with 
much of the road still heavily covered by 
thick vegetation, it is said to be a 
discovery that will change the way the 
world sees the citadel.
The new trail is around 1600m long 
and between 1.2m and 1.4m wide, and 
includes a 5m tunnel. The trail is thought 
to predate Machu Picchu itself, which 
was built at the height of the Inca 

Empire, around 1450, and was 
unknown to the outside world before 
being discovered in 1911 by Hiram 
Bingham.
In other news, Peru now has 12 World 
Heritage Sites following the granting 
of UNESCO status to the Inca Qhapaq 
Nan road system, also known as the 
Great Trail.
This 30,000km road system is believed 
to have been used by the Spanish when 
they arrived in South America in the 
16th Century.
www.peru.travel

Pic | Beto Santillán

New explorations camp in Botswana
World Journeys reports that Wilderness 
Safaris has opened a new tented camp in the 
heart of Botswana’s Santawani Concession in 
the Okavango Delta.  
Gomoti Tented Camp is nestled under large 
acacia trees in a diverse and game-rich area. 
Staff are employed from the local Sankuyo 
community and the camp is completely 
eco-friendly with no new permanent 
structures – ideal for adventurous travellers.  
Guest areas include a thatched dining room 
and cosy lounge, while the five spacious 
canvas tents feature teak director chairs, twin 

beds, bedside tables and lamps, wardrobes, 
and a private en-suite toilet and shower.  
Interpretive day and night game drives and 
guided bush walks are led by experienced 
Explorations guides. Wildlife is plentiful 
with regular sightings of leopard, lion, wild 
dog, cheetah, giraffe and elephant. In the 
evenings, paraffin hurricane lanterns and a 
crackling campfire set the ambience.  Gomoti 
Tented Camp features in World Journeys’ 
Great Wilderness Journey itinerary.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

Doha top-served EK destination
Doha is to become Emirates’ best served 
destination outside of Dubai as part of a 
boost to frequencies throughout the Middle 
East from DEC14. 
The Qatari capital and Bahrain, Muscat and 
Kuwait will all receive an extra daily flight.
Doha goes from six to seven daily flights, 
making it EK’s highest frequency destination,
overtaking Bangkok and ahead of Singapore 
and London Heathrow. 
Muscat will go from two to three flights a 
day, Bahrain from three to four daily services 

and Kuwait will increase from five to six 
flights daily.
All four daily EK flights from NZ provide 
direct connections in each direction with 
flights between Dubai and Doha (above), 
Muscat, Kuwait and Bahrain.
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EUROPE

Rebuilt &Beyond Kichwa Tembo Tented Camp
The &Beyond Kichwa Tembo Tented 
Camp has been completely rebuilt and 
has re-opened. The classic camp has 
been redesigned to further enhance 
its signature elements of romance and 
nostalgia, as well as to celebrate its 
panoramic views of the game-filled Mara 
plains.
Guests arriving at the property are 
immediately struck by the commanding 
view. The spacious guest areas 
incorporate split-level spaces where 
guests can relax and unwind. The 
different layers can accommodate high 
guest volumes in peak season, yet still 
provide a sense of intimacy during 
quieter times. 
With a strong emphasis on guest privacy, 
the new camp layout maximises the 
uninterrupted views, ensuring that each 
tented suite enjoys its own private Mara 
experience. The 12 luxury tents retain the 
views they have always enjoyed, while 
16 of the 28 superior tents offer Mara 
vistas.
Of the remaining 12 superior tents, 
four overlook the Sabaringo river with 
glimpses of the Mara; six are situated 
in the tranquil forest where guests can 
observe birdlife, and two feature 
sweeping views of the scenic escarpment
made famous by the movie Out of Africa.
Each tented suite has a comfortable built-
in daybed where guests can relax and 
take in the scenery, and a large bathroom 
with double vanities, generous shower 
and separate “loo with a view”.
For more information and to book 
&Beyond Kichwa Tembo Tented Camp 
click here and call 0508 496 753.

Kenya safe to visit says UN
The United Nations Environmental 
Programme endorsed Kenya as a safe 
destination to visit, during the first United 
Nations Environmental Assembly 
conference, held in Nairobi.
The United Nations has expressed pleasure 

with the steps the Kenyan government is 
taking to tackle the recent security issues and 
provided assurance it would work with the 
Kenyan Government in achieving its 
development agenda.

Trafalgar guarantees all 2014 summer Europe, Brit holidays
Trafalgar has guaranteed all remaining 
departures of its 2014 Europe and Britain 
holidays between now and October. 
Trafalgar is also extending the European 
summer festivities by passing on savings of 
up to $700 per couple on SEP14 departures. 
For a limited time, clients can save $250pp 
on guided holidays of up to and including 

14 days, or $350pp on those of 15 days or 
more when booking and paying in full by 
31AUG14. This deal is combinable with 
Trafalgar’s 5% Frequent Traveller savings.
Visit www.trafalgaragent.com, freephone 
reservations on 0800 TRAFALGAR or ask 
your sales manager.

Richmond’s Gloriana attraction opposed
Residents of the posh London borough of 
Richmond are protesting over plans to build 
a visitor centre for Gloriana, the royal barge 
that was the centrepiece of the Queen’s 
Diamond Jubilee celebrations.
They are reportedly furious at 
plans to put the 95ft Gloriana 
in a Norman Foster-designed 
dry dock and boathouse in 
woodland at Orleans Park in 
Richmond.
The council wants to exhibit
the boat in tribute to the 
Queen and Richmond’s river 
connections.
Plans include building a 
visitors centre and a café.
Protesters say it would ruin 
a tranquil riverside spot with 

unmanageable numbers of tourists.
The group wants the centre moved to another 
location in the borough, possibly Hampton 
Court.
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Poetry, potatoes at Lissadell
Lissadell House and Gardens, near Sligo in 
Ireland, are open daily until 14SEP.
The stately home has a rich history linked to 
the 1916 Rising, women’s suffrage, and the 
Sligo-born poet W.B. Yeats, who immortalised 
Lissadell in his poetry.
The house’s Yeats Gallery displays a definitive
collection of first edition and rare books, 
original letters, paintings, drawings, photo-
graphs and ephemera focussing on the life 
and works of the poet William Butler Yeats, 

his brother the artist Jack, his father the 
portrait painter John; the artistic works of his 
sisters Lily and Lolly at the Cuala Press; and 
the works of their literary and artistic 
contemporaries.
The grounds feature a two-acre walled Alpine 
Garden and a 2½-acre walled Victorian 
Kitchen Garden in which, among other 
vegetables, 180 varieties of potatoes are 
grown.  
www.lissadellhouse.com

A Taste of Athens
Exotic Holidays has a four-day Taste of 
Athens tour, ideal for a stopover or before 
heading to the Greek Islands or the north.
This introduction to the cradle of Western 
civilisation combines old and new, ancient 
sites plus modern accommodation, with time 
to enjoy restaurants and nightlife.
Airport transfers, English speaking guide, 
three nights in a centrally located hotel with 
breakfast, and the essential city sights are 
all included in this easy, stress free package, 
priced from $475pp share twin.  A full day at 
leisure gives clients a chance to wander the 
streets of the Plaka and get a real feel for the 
life of the city.

Call 09 410 5060 or 0508 EXOTIC (0508 
396 842) or email Team Exotic: 
info@exoticholidays.co.nz

Croatia Times Travel earlybird offer
Croatia Times Travel advises that its 2015 
European Coach Tours are now available 
with an Early Bird Discount of $200pp on 
selected tours.
The offer is valid for new bookings from now 
paid in full by 12DEC14.

CTT also reminds agents that selected 2014 
tours have a 10% reduction until further 
notice. 
For a full list of tour specials for 2014 and 
2015 with booking conditions, visit 
www.croatiatimestravel.co.nz

TOUR PRODUCT

APTMS now represents EagleRider 
Asia Pacific Travel Marketing Services 
(APTMS) has added Eaglerider Motorcycle 
Tours to its range of representation products.
EagleRider offers adventure travel enthusiasts 
not only motorcycle rentals in top destinations
around the world, but also provides the option
of packaged motorcycle tours. 
EagleRider has developed motorcycle tours 
in the USA, Europe, Spain, New Zealand, 
and many more locations including Australia 

and Brazil. They provide customers with the 
chance to see and discover the country as it 
was meant to be seen - on a Harley-Davidson, 
Honda, BMW, or Indian motorcycle, without 
having to worry about anything but getting to 
the next point and enjoying the ride along the 
way.
Call 0800 589 332 or email 
reservations@aptms.com.au

Turkey offers extended to 31JUL
The Innovative Travel Co. advises its Turkey
coach tours have been further extended to 
save $250 per couple when booked and pay 
by 31JUL.  Included are the best-selling 
14-day ‘Glories of Turkey’,  small group tour 
18-day Turkish Odyssey and 12-day 

Authentic Turkey a boutique tour staying in 
authentic accommodation.  A selection of 
dates are available. 
Click here for details and Freephone 0508 
100 111 or email info@innovative-travel.com 
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

RAIL TRAVEL AVIATION
High speed train to Agra
Exotic Holidays, which has India travel 
expertise, reports that a new semi high speed 
train will soon operate between Delhi and 
Agra. 
Indian Railways was yesterday ‘on track’ 
to test its 160km/h train on the Agra route 
using a 5400hp electric locomotive. The 
special train with 10 coaches will make the 
return journey the same day. There are about 
16 speed restriction areas and curves on the 
Delhi-Agra route which are being upgraded 

to improve the speed. 
The train will be a boon for tourists visiting 
Taj Mahal as the travel time between Delhi 
and Agra is expected to come down to 90 
minutes from the current two hours. After 
launching Delhi - Agra service in November, 
Indian Railways aims to run similar trains 
elsewhere from Delhi.
To plan a visit to Agra or a whole package 
in Indian subcontinent, call 0508 396842 or 
email: info@exoticholidays.co.nz

West Coast Wilderness Railway 
Back in the 1890s, the only way to travel 
between Queenstown and Strahan on the 
west coast of Tasmania was via the Mount 
Lyell Mining and Railway Company railway, 
a hairy but stunning ride through rugged, 
untouched wilderness. It was also the steepest 
railway in the southern hemisphere. These 
days it’s easier to get about via the road, but 
the railway has been restored and is open to 

the public – part educational tool, part 
beautiful wilderness experience. 
The new Steaming Winter experience is a 
four-hour ride in the comfort of a refurbished 
and heated carriage, complete with sparkling 
Tasmanian wine, hand-made morning tea and 
light lunch. Tickets from A$80. 
www.wcwr.com.au

Top papers online in CX lounge
Passengers using Cathay Pacific’s lounges 
at Hong Kong International Airport can now 
use their personal devices to keep up to date 
with the latest news from home as the airline 
introduces free streaming of more than 2,000 
titles from some 100 countries. 
Using the Wi-Fi network available in the 
lounges, pax can access, free-of-charge, 
real-time premium content only available to 

subscribers in newspapers such as the 
Financial Times, Hong Kong Economic 
Journal, International New York Times, the 
South China Morning Post, The Daily 
Telegraph, The Washington Post, Daily Mail 
and Le Monde. 
The digital streaming of newspapers and 
magazines will be rolled out progressively in 
Cathay Pacific lounges around the world.

Fee-free Airpoints card from Amex 
American Express and Air New Zealand have 
joined forces to launch the Air New Zealand 
American Express Card, where Card 
Members pay no upfront fees and can earn 
Airpoints Dollars on everyday spending.
The Air New Zealand American Express 
Card is a first in market with no annual card 
fees, membership or joining fees.  Card 
Members can earn Airpoints Dollars simply 
by using the card.  

It provides consumers with an easy way to 
pay for everyday goods and services, while 
earning Airpoints Dollars and enjoying the 
benefits of an American Express credit card.
Cardholders spend NZ$100 to earn 1 
Airpoints Dollar, with an additional Airpoints 
Dollar per NZ$100 at airnz.co.nz for the first 
12 months of card membership
www.americanexpress.co.nz 

Dollars, not distance now count for QFFs
In what Australian Business Traveller says is 
arguably the biggest shake-up in the Qantas 
Frequent Flyer program’s 27-year history, 
virtually every one of the ten million 
members will be affected in some way.
The ‘Fairer Flying’ changes, which took 
effect yesterday, see Qantas travellers now 
earning frequent flyer points and status 
credits based on the cost of their ticket rather 
than the distance flown.
Those on sale fares will receive fewer points 
than those booking flexible tickets.
For instance, a customer flying from 

Australia to London on a discount economy 
fare, which includes sale tickets, will receive 
6200 points, while those travelling on a more 
expensive flexi-saver will receive 12,400 
points.
According to ABT, a new zone-based 
system splitting up the network of Qantas and 
its partners is divided into a score of regions 
such as Domestic Short, Medium and Long 
flights, and East Coast Australia to Asia.
In turn, each of those zones comes with its 
own unique number of points and status 
credits based on the type of ticket bought.
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Over 120 European destinations ... now that’s Wunderbar!

A decade of Emirates flights to CHC
Emirates has just celebrated 10 years of 
operation in Christchurch, noting that the 
destination has become one of the airline’s 
best performers following the difficult days 
caused by the earthquake events of 2010 and 
2011.
“Clearly we were impacted during that period 
with tourist numbers hit and local people 

busy trying to keep their lives and businesses 
together rather than travel overseas. But we 
stuck with Christchurch and you stuck with 
us,” said Emirates’ New Zealand regional 
manager, Chris Lethbridge. “We really 
appreciate the loyalty that has been shown us 
in return for our commitment to 
Christchurch.”

Lufthansa Premium Economy Class trade launch 
Lufthansa recently hosted key travel agents 
and trade media to the official launch of sales 
for the new Lufthansa Premium Economy 
Class cabin. Over 100 agents attended the 
cocktail reception at the Britomart Nathan 
Club, where the the new seat and cabin were 
unveiled and the start of sales opened, 
complete with launch airfares. 
Premium Economy Class on Lufthansa will 
start on 11DEC14, with the first scheduled 

flights departing from Los Angeles and Hong 
Kong. Further routes will be added in the 
coming months with Shanghai, Singapore 
and San Francisco equipped with the new 
cabin during Q1 2015. A trip for two flying 
from Auckland to Europe in the new 
Premium Economy Class was won by 
Bradford Jacobsen from Carlson Wagonlit, 
Auckland. Lufthansa’s Anton Musin is 
pictured above doing the lucky draw.

The first Boeing 787-9 has been handed over to launch customer, Air New Zealand in Seattle 
on Monday, and will remain in the area for crew training and familiarisation flights before a 
formal handover ceremony.  The purchase allowed Boeing to book the sale under its 
second-quarter finances.  Air New Zealand told Reuters it will fly the jet to Auckland on 10JUL.

Fijians get gift from FJ
Fiji Airways is offering Fijians special fares 
for travel within Fiji and on much of its 
South Pacific network to mark its first 
birthday.
The special fare is an extra 30% discount 
off the lowest available fare level for flights 
between Nadi, Suva, Labasa, Savusavu, 

Taveuni, and Kadavu. These special fares are 
available for all Fijian citizens with proof of 
citizenship required at the airport check-in. 
The “Gift for Fijians” special fares are 
available for purchase for the next three 
months, with travel over the next four 
months. 

Happiness blankets on BA
British Airways has come up with a new way 
to see if its passengers are satisfied in flight 
- a blanket that measures a person’s brain-
waves to understand how content they are.
Neuro-sensors assess happiness levels and 
cause fibre optics woven into the fabric to 
change colour from red to blue to show when 
they are at their most relaxed.
The blankets are being tested at 30,000ft to 
monitor sleep and relaxation patterns during 
a flight so that the airline can improve aspects 
of its service - from changing the timing of 

meals and what food is served to the types of 
films shown. 
Last week BA also announced the introduction
of ‘Slow TV’ programming on board a 
number of its long-haul flights. 
The ‘wallpaper’ style footage, such as a 
seven-hour train journey through Norway, is 
supposed to introduce a hypnotic quality for 
some viewers.
The unusual film has previously aired on 
Norwegian television and was watched - at 
least in part - by more than a million people.

Amadeus and Air New Zealand have renewed their contract, ensuring that travel 
agencies around the world can search and book the same range of air fares that 
Air New Zealand provides all its GDS partners.

Hard landing pilot grounded
Fiji Airways has appointed a new executive 
general manager operations and training 
manager in the wake of a damaging hard 
landing of one of its A330s at Sydney Airport 

back in March.
The pilot in command of the flight is no 
longer flying and has been redeployed on 
ground-based duties, according to a report in 
the Fiji Times.
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Solomon Airlines appoints Airline Marketing
Solomon Airlines has appointed Airline 
Marketing New Zealand as its General Sales 
Agent in New Zealand, effective immediately.
Under the GSA agreement the company will 
provide Solomon Airlines with all passenger 
sales, marketing, reservations and ticketing 

services as well as BSP ticketing support. 
Airline Marketing New Zealand will also 
work closely with key industry partners in 
NZ to further develop business for the airline 
and collaborate with the Solomon Islands 
Visitors Bureau.

http://www.lufthansaexperts.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM PETER KOLLAR, CLIA TRAINING/DEVMNT MGR

Do you want fries with that?
Whether it’s on the oceans or along our rivers, it’s 
been well documented that cruise lines have spent 
the last 5 years investing in new hardware and 
technology across their fleets, coupled with strong 
partnerships with existing land-based brands to 
create a newly fashioned cruise holiday experience. 

While there has been much focus on these features 
with a view to appealing to the ‘new to cruise’ 
market, it’s important to understand that this is 
only part of the cruise evolution; there have also 
been big changes in the experience of the excursion
programmes towards the bespoke traveller. 

New offerings may range from the opportunity to 
work on a volunteer project in a nearby village to 
a chef’s tour of the local market where passengers 
can select ingredients before cooking up a storm. 

Segway’s offer a unique, fun way to explore the 
backstreets of the port, and audio headsets make 
sure that you hear all the fantastic commentary 
being offered by your expert guide.  

So what’s the next evolutionary step in the cruise 
holiday world? I believe it’s the opportunity to 
“package” up your clients onboard extras. In much 
the same way as we can select dishes off a menu 
to suit our tastes, cruise lines soon will offer your 
client’s options to tailor-make their holiday 
experience, paying for what they are going to use 
and leaving out what they will not. 
The combinations are mystifying!

When this time comes, take note of what appeals
to your client. Their 
preferences can be used 
as a guide to tailor your 
own pre and post cruise 
offerings to them. 

Key findings of CLIA report   ... Cont from p1
>> New Zealanders spent an estimated 656,000 days at sea in 
2013 – an increase of 26% on 2012 with holidaymakers 
enjoying an average 11.1 days per cruise 
>> In line with the population spread, the North Island 
remains the leading source of cruise passengers accounting 
for 79% of the market
>> Cruise passenger ages continue to be spread broadly 
across all age brackets, reflecting the diversity of product 
and itineraries available to New Zealand holidaymakers.
For more information visit www.cruising.org.nz 

1776 is more than just a date...
It’s the best price of the year on Windstar yacht-style cruises, 
says Francis Travel Marketing. 
Passengers can enjoy the yachting holiday of their dreams for 
as low as US$1,776pp on select voyages in Europe, Tahiti, and 
the Caribbean. 
The spectacular savings end on 11JUL14 so hurry, because 
small ships fill quickly.
For information on itineraries and pricing, contact the team 
at Francis Travel Marketing on 09 4442298 or reservations@
francistravelmarketing.co.nz
NB: Fares are per person, in US dollars, cruise only, based 
on twin share, lead-in category and include non-discountable 
amounts. Government fees and taxes are additional ($40-$275 
per person). Offer is valid on new bookings only for select 
departures made between 30/06/14 and 11/07/14, and is subject 
to availability. Offer is not combinable with any other 
promotional offer or discount. Bookings are non-transferable 
and name changes cannot be made. Offer is capacity controlled 
and may be withdrawn or modified at Windstar’s discretion at 
any time. Cancellation penalties may apply. Certain restrictions 
apply. Fuel surcharges may be imposed or increased. Correct 
as at time of publication and subject to change without notice. 
Offer expires 11JUL14.

Thousands of names for new ships
P&O Cruises says it has been overwhelmed with possible 
names for its two latest ships, with Australians and New 
Zealanders putting forward almost 20,000 suggestions in 
just one week.
Today is the final day for submitting a name and the 
cruise line says the most common choices have taken 
inspiration from jewels and gemstones, with the names 
Opal and Diamond each nominated more than 500 times.
But it seems Aussies and Kiwis also like celestial themes, 
with other popular names including Dream, Starlight, 
Moonlight and Twilight, often coupled with the word 
Pacific.
Other prevalent themes have included flowers, nautical 
terms, indigenous names and Greek mythology.
There’s also been a range of creative and quirky entries 
including Skippy and Blinky, Crikey and Croc, Heart and 
Soul, and Pizzazz and Charisma. Some people have even 
drawn inspiration from cult TV show Game of Thrones 
with suggestions such as Daenerys, Arya and Sansa, as 
well as The Lion King with Hakuna Matata.
P&O Cruises’ two latest ships will debut in Australia in 
November next year taking the cruise line’s fleet to five 
ships. 
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Asia Bonanza Savings on select Swan Hellenic Asia cruises 
Book select exotic Orient itineraries before 
31JUL14, and your clients receive up to 25% 
off the cruise fare with Swan Hellenic’s Asia 
Bonanza Savings.
The qualifying cruise itineraries are:
16-day To Burma & Beyond  04DEC14  
Colombo-Singapore from A$2711*
16-day Travels in Indochina  19DEC14  
Singapore-Hong Kong  from A$3540*
22-day Japan & China Discovery  03JAN15  
Hong Kong-Hong Kong  from A$7628*
22-day Islands of East Asia  24JAN15  Hong 
Kong-Singapore  from A$6964*
16-day Shores of the Orient  28FEB15  
Singapore-Colombo  from A$3371*
15-day India & The Malabar Coast  
15MAR15  Colombo-Muscat  from A$3326*
*Asia Bonanza up to 25% Saving offer is 

valid for new bookings only on selected 
Swan Hellenic sailings aboard Minerva as 
detailed and is subject to availability at time 
of booking, is capacity controlled and may 
be withdrawn at any time without notice. 
Promotional offer is not combinable with any 
other offer unless otherwise stated. ‘From 
fares’ shown are inclusive of Asia Bonus 
Saving offer and  are based on shipboard 
cabin type per sail date as follows: 04DEC14, 
L inside cabin; 19DEC14, K inside cabin; 
03JAN15, G outside cabin; 24JAN15, G 
outside cabin; 28FEB15, K inside cabin; 
15MAR15, K inside cabin.
For bookings, brochures or more info 
contact Discover the World on (09) 623 4293 
or swanhellenic@discovertheworld.com.au 

Royal Caribbean Return Richer Sale
Royal Caribbean International is offering 
guests unbeatable value with the “Return 
Richer” sale 06-12JUL14. The exclusive 
offers include up to US$200 onboard credit 
and 50% deposits.* 
This promotion is available for all Royal 
Caribbean International cruises sailing to: 
Australia, New Zealand, South Pacific, 
Trans-Pacific and Asia Reposition cruises 
of five nights or longer departing between 
16SEP14 through to 28APR16. 

Bookings onboard 5 to 11-night cruises will 
receive up to US$100 per stateroom and 
bookings for cruises of 12 nights or longer 
receive up to US$200 per stateroom. 
This sale is combinable with another current 
promotion which allows Royal Caribbean 
International guests to buy one and get up to 
50% off the cruise fare for the second guest.
*Call 0800 102 123 for full terms and 
conditions.  

Compagnie du Ponant to ramp up expedition experiences

Hot Deals on Celebrity Century Cruises 
During the local summer 2014/15 cruise 
season, Celebrity Century is returning to the 
region to home port in Sydney and currently 
has a range of deals on offer. 
>>  Cruise to South Australia from 
NZ$999pp*
Departing Sydney 22OCT14 and 11NOV14, 
this 8-night cruise visits Melbourne, Adelaide 
and Port Lincoln. This itinerary also includes 
three days at sea.
>>  Cruise to the South Pacific & Fiji from 
NZ$1509pp* 
Departing Sydney 19NOV14, this 12-night 
cruise takes in Noumea, Mystery Island, 
Suva, Lautoka and Isle of Pines. This cruise 
also offers four days at sea.   
>>  South Pacific and Queensland, from 
NZ$1779pp* 
Departing Sydney 01DEC14, this 14-night 
cruise is a great lead up to Christmas. 

Celebrity Century explores the Whitsundays, 
Cairns, Vila, Lifou, Noumea and the Isle of 
Pines. This cruise also includes three days at 
sea. 
*Prices apply to the lowest category of 
stateroom. Subject to availability and 
conditions apply. For full terms and 
conditions, visit: www.celebritycruises.com. 

Sarina Bratton, Chairman Australasia of 
French-based expedition and luxury cruise 
line Compagnie du Ponant, has announced 
the appointment of acclaimed Australian 
adventurer and expedition consultant, Mick 
Fogg, to assist the company with development 
of expedition itineraries as it expands its 
expedition cruise content in the Asia Pacific 
region.
As an award-winning wildlife photographer 
and adventurer, Mick Fogg has spent 17 years 
scouting and developing new itineraries, 
leading numerous cruise expeditions through 
the Sub Antarctic Islands, Australia’s 
Kimberley and Great Barrier Reef, Vanuatu, 

Solomon Islands, Papua New Guinea, 
Indonesia and Malaysia.
His role will be to assist develop new 
itineraries that showcase the flexibility and 
attributes of the Ponant fleet. 
Call Francis Travel Marketing on 
09-444 2298 for all Ponant cruise info.

Wilderness snorkelling in the South Pacific
It was a unique snorkelling experience for 
passengers on board The Spirit of Enderby as 
it sailed South Pacific waters in October last 
year.  Expedition leader, Aaron Russ, along 
with a local guide and expert, set out early 
each morning to scout for the best spots, 
which the snorkelers would reach by zodiac 
or kayak later that day.  
The Spirit of Enderby will be returning to the 
pristine waters this October for two voyages, 

Melanesia Discoverer – sailing from Papua 
New Guinea and the Solomon Islands and 
Secrets of Melanesia – which explores the 
outlying islands of the Solomon Islands and 
Vanuatu. 
Prices start from US$6595pp triple share.
Call 0800 262 8873 for details of current 
savings offers.
www.heritage-expeditions.com
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Wind Spirit Tahiti famil
Tony Smith recently took his Francis Travel 
Marketing reservations and marketing staff 
to Tahiti to inspect the Wind Spirit and also 
to check out the hotel that they are using with 
their fly/cruise programme.  Faye Spooner 
from Air Tahiti Nui accompanied them on the 
famil.  
The group stayed at the Radisson Resort, 
Papeete and Smith says they found it 
comfortable and very much in line with the 
cruise product.
Comments from the reservations staff have 
been very complimentary about both the 
Wind Spirit and the Radisson and all can 
highly recommending the fly/cruise package.  
Smith says top selling points for both Wind 
Spirit include spacious Staterooms; all water 
sports except diving are complimentary; there 
are two evening dining options at no charge; 
the cruise fare is inclusive of non-alcoholic 
drinks; there is al fresco dining for breakfast 

and lunch; and the ship has an Open Bridge 
policy.
The FTM staff said Radisson Plaza Resort 
was well-located just 20 minutes from the 
port and guests can use a complimentary 
twice-daily shuttle to Papeete. All guestrooms 
offer ocean views, and the hotel has a good 
swimming beach and an Infinity Pool.
The fly/cruise package includes resort fee 
covering Wi-Fi etc for the entire stay.
“The Wind Spirit cruise around the Tahitian 
islands is something agents should be telling 
their clients about and selling the extremely 
competitive cruise-only and fly/cruise 
packages we have available,” says Smith.
Call FTM on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

On the fly bridge of the Wind Spirit are 
(from left) Barbara Kropp, Susan Baxter, 
Kelly Bates, Faye Spooner - Air Tahiti Nui, 
Tony Smith, Melissa Roberts and Nancy 
Worthington.

Viking’s popular air offer repeated
Due to overwhelming demand and feedback 
from its customers, Viking Cruises, is 
re-introducing the success of its A$995 air 
offer of previous years.
“Our offer is so easy to understand and book 
– not heralded with a plethora of conditions 
and booking criteria – like so many other air 
offers in the market, so both travel agents and 
travellers alike have urged us to bring back 
this excellent value offer for 2015,” says 
Teresia Fors, managing director of Viking 
River Cruises, Australia and New Zealand.   
The formula allows those who book a Viking 
cruise in Europe departing between FEB15 
and NOV15 to add a return Economy air to 
Europe from all major gateways in Australia 
and New Zealand for A$995pp including all 
taxes.
“Australian and New Zealand travellers 
generally spend more time in Europe than 
the duration of our cruises. Therefore, this 
remarkable air offer allows travellers to not 

only fly to a large number of gateways in 
Europe but to also choose their dates as they 
need to. This makes the airfare highly 
flexible and extremely competitive, allowing
our travellers to combine a Viking cruise 
and air deal while fulfilling their other travel 
needs,” says Ms Fors.
Those who prefer to add a stopover break in 
Singapore, Dubai or Bangkok can do so by 
adding another A$200pp, and then choose 
travel with Singapore Airlines, Emirates or 
Qantas. They are also able to link up and 
travel together with another couple.
In addition to this air offer sold in conjunction
with Viking cruises, travellers booking 
a 2015 river cruise will also receive an 
A$300pp early bird cruise discount as well as 
receive a complimentary Silver Spirits 
Beverage package, which is an unlimited 
beverage package to enjoy whilst on board.
For full details click here.
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World of Accor for Auckland and you’re invited 
World of Accor, the largest hotel expo in Asia 
Pacific, is coming to Auckland on Tuesday 
05AUG, providing travel agents, wholesalers, 
corporate clients, tourism partners and MICE 
organisers with all the latest accommodation 
news and trends from across the region.
Commencing its 10-destination series in 
Jakarta earlier this year, World of Accor 
exhibition series enters its 11th year touring 
the region. In 2013, over 800 Accor delegates
representing more than 3,500 hotels and 
resorts worldwide attended the World of 
Accor series with more than 6,000 clients in 
attendance.
The NZ expo will take place at Pullman 
Auckland, where Accor hotels from Europe, 
UK, the Americas, Asia, Australia, Fiji and 
New Zealand will offer an insight into the 
group’s new developments, products and 
services, alongside key industry partners.
For the first time at World of Accor Auckland, 

representatives from Accor Hotels & Resorts 
in France, Belgium, The Netherlands, 
Luxembourg, UK, Italy, Spain, North 
America, Latin America and Dubai will be 
on hand to update delegates with all the latest 
hotel openings and news. 
Set to attract over 400 guests to the Open 
Trade Cocktail Session (from 4pm-8pm) 
celebrity MCs Jesse Mulligan  and Shannon 
Ryan will host the event where guests will 
experience 5-star hospitality, Marlborough 
region wines from partners Stoneleigh and 
Brancott Estate, cooking demonstrations by 
top chefs, and first-class entertainment. 
Registered visitors will also be offered the 
chance to win a brand new Peugeot Allure 
308, and a range of major travel prizes 
courtesy of Emirates. 
Register your attendance at 
www.worldofaccor.com/register/client

Choice raises $12,000 for Cystic Fibrosis 
Choice Hotels has raised $12,000 with its 
first ‘Take a Breath for CF’ fundraising week 
held in support of the Cystic Fibrosis 
Association of New Zealand (CFANZ). 
To support its official NZ charity partner, 

Choice encouraged Kiwis to take a ‘breather’ 
and stay at a local Choice Hotel during the 
period 08-14JUN. From every stay during the 
week, $2 was donated directly to CFANZ.

Crowning achievement 
for Napier hotel
A Napier hotel made the top five nationally 
ranked by travel website Wotif.com after 
it analysed more than 180,000 customer 
reviews.
The Crown Hotel Napier achieved a score 
of 4.53 from 153 customer reviews, a result 
of which general manager Michele Cole was 
extremely proud. 
She told Hawke’s Bay Today, “To be number
five in New Zealand is obviously a great 
achievement, particularly coming from a 
small hotel up against some of the largest and 
more recognised hotels.”
The reason behind the accolades was the 
personalised and genuine service from the ho-
tel’s staff of 23, Ms Cole told the paper. They 
were rapt with the news, she said.
Wotif Australia and New Zealand product 

director Donna Rodios said some of the most 
popular descriptive words used in relation 
to the Crown Hotel were “perfect location”, 
“pristine” and “outstanding service”, which 
is tribute to the hotel’s great location and 
professional service.
The other properties in Wotif’s national top 
five were Millbrook Resort in Queenstown, 
Quest Rotorua Central, Sacred Waters in 
Taupo, and the Sofitel Auckland Viaduct 
Harbour. 

Key changes at Walshe Group, Southern Travelnet 
Southern Travel Holdings has announced 
some key management and structural changes 
as part of a strategic review. The changes 
have been designed to reduce complexity 
within the business, and aim to better serve 
and expand the current GSA customer base 
in The Walshe Group, at the same time as 
enabling opportunities to grow key areas of 
its inbound organisation Southern Travelnet. 
Consequently key account managers in 
Walshe Group and Southern Travelnet will 
have a new reporting line to the newly 
created role of General Manager Group 
Business Performance. 
Stephen Tanner has been appointed to this 
position. 
Linked to this change, Nigel Bale has been 

promoted to Group Operations Manager and 
Gareth Williamson to Sales & Marketing 
Manager for Walshes World New Zealand. 
Gareth will now assume responsibility for 
Sales and Marketing for the Walshes World 
accounts in New Zealand, with the exception 
of Hawaiian Airlines which will continue to 
be managed by Russell Williss. 
At Southern Travelnet, Yusuke Oki has been 
promoted to General Manager New Zealand 
and Masa Inoue to the position of General 
Manager Australia. 
Michael Hall has been appointed General 
Manager for Experience Travel, another 
inbound business within the group, with a 
view to grow and expand this operation. 
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