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SAVE 25% on three top 
Egypt holidays. Deluxe 
for tourist class prices. 
Valid for all new bookings 
and for travel 1 Jul - 30 
Sep 2014.  

Strong performance across most key markets
Continued growth in holiday arrivals from Australia, USA 
and Germany and a strong rebound from Japan have driven 
a solid autumn, with total holiday arrivals up 12.8% for 
MAY14.
“USA and Germany were stellar performers over summer
and both have maintained significant growth across the 
shoulder season (USA holiday arrivals up 29.9% and 
Germany up 19.4% in May), delivering ongoing economic 
benefit to New Zealand and the industry as we head into 
the winter ski season,” says Tourism New Zealand’s general 
manager corporate affairs Chris Roberts.
Total arrivals for the year-ending May were up 5.9%, with 
most of that growth coming from additional holidaymakers 
– with annual holiday arrivals up 8.9%. 
The growth in arrivals was seen across key offshore markets,
with significant holiday arrival growth from Japan up 
73.9%, and India, which is now in its peak travel season, up 
31.1%.
“This is the first growth we have seen from Japan in a 
number of months and is the result of a coordinated effort 
to drive shoulder season arrivals with Air New Zealand. It 
is really pleasing to see the additional capacity on the route 
and our own concerted marketing activity drive the growth 
we saw in May.
“Looking at the emerging India market, May is a traditional 

holiday period as Indian visitors escape the hot Indian summer, 
and the growth we have seen this year reinforces the potential we 
see from this market and supports our increased activity to drive 
arrivals.”
Holiday arrivals grew across Asia with Singapore up 61.5%, 
Malaysia up 19.2%, Korea up 22.5% and Hong Kong up 53.6%, 
while arrivals from China in May were relatively flat with a 1.3% 
increase.
“For China we are continuing to see a positive change in the 
visitor mix, with most of the growth coming from independent 
travellers, rather than short stay group tours. This is reflected by 
the increased length of stay for Chinese holiday visitors during 
May – up by more than 20% year-on-year, to an average of 6.6 
days.”
Holiday visitors from New Zealand’s largest market Australia were 
up a 5.9% for the month, resulting in 7.4% growth for the year 
ending May.
“May is normally a quieter travel period from Australia as visitors 
wait to visit during the winter ski season so this growth exceeds 
expectations and is fantastic to see.
“Just last week our work to promote a winter holiday was lifted to 
a new level with Australia’s highest rating morning show Sunrise 
broadcast live from Queenstown, showcasing the range of winter 
activities to its 1.7 million viewers,” says Roberts. 

http://www.koreanair.com
http://www.convenesouth.co.nz
http://www.innovativetravel.co.nz/current_specials
http://www.excitorfiji.com
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Tough Aussie economy could impact tourism
TIANZ acting chief executive Chris McGeown 
says that despite a bleak economic outlook in 
Australia, the NZ industry was not reducing 
visitor or visitor spending targets. 
But he said the economic slowdown could 
“potentially” affect the number of Australians 
who travelled to New Zealand for a holiday. 
TIANZ’s latest figures show that for the year 
ending APR14, Australian visitor numbers 
were up 5% to 1.2 million. 
Qantas is slashing its trans-Tasman schedule
and substituting some of its flights with 

low-cost Jetstar operations in search of better 
yields, but Air New Zealand chief executive 
Christopher Luxon has told Fairfax that his 
airline’s trans-Tasman flights were full and 
they have not seen any impact on its trans-
Tasman traffic.
He said Air New Zealand has close to 55% 
market share on the Tasman and its latest 
order for newer and bigger planes 
demonstrated its longer-term confidence in 
the Australian market.

Doing nothing not an option for Wellington
Wellington will get a 165-room Hilton hotel 
and a 2500-person convention centre by 2017 
at no cost to the council but ratepayers will be 
up for $2 million a year over 20 years for the 
city’s lease of the venue.
The Dominion-Post quotes Wellington Mayor 
Celia Wade-Brown as saying the proposal 
from the developer stacked up well for the 
city, and the cost of doing nothing was too 
great. The council’s economic growth and arts 
committee chairwoman Jo Coughlan adds 

that competition from planned new 
conference centres in Auckland, Christchurch 
and Queenstown means the capital would 
otherwise lose up to $25m a year in business 
to other centres with better facilities.
Deputy Mayor Justin Lester told the DomPost 
the public-private partnership allowed the 
council to get the benefits of a new conference 
centre without paying about $55m to build it.
Councillors will vote on the project this week. Maori Tourism Trade Day in Auckland on Thursday

Latest Nau Mai uploaded
New Zealand Māori Tourism’s quarterly 
online magazine, Nau Mai, has been 
uploaded on their site.
In the new edition they ask the question ‘Is 
tourism just a stepping stone or can it be a 

career pathway?’ It also profiles four Maori 
who have made the industry their career 
choice, and its Kumara Vine carries updates 
on trade happenings.
Click here to read Nau Mai.

Mod’s reunion concert 
Hamilton City turns 150 in August and the 
city has an array of events to celebrate. On 
22AUG, exactly 50 years to the day from their 
first performance in 1964, Hamilton band The 

Mods will reunite on the SkyCity Hamilton 
stage, joined by a number of musicians that 
they have played with over the years.  
http://www.hamilton150.co.nz/events.html

Telling the Christchurch quake story
The Press reports that Christchurch Airport 
boss Malcolm Johns is pushing a bold 
concept to resurrect the tourism industry 
there, unsure if the city will adopt the idea. 
Mr Johns says to rebuild international tourist 
numbers the city needs attractions. He says 
the city’s earthquake tragedy can be told as a 
compelling story for visitors, who will want 
“to find a way to emotionally connect to the 
events that happened here”. 
The airport, which owns the International 
Antarctic Centre, had an internal group 
scoping whether the story of the city’s 
relationship with the continent and scientists 
working there could be improved. 
He says attractions have pulling power, 
instancing the positive effect on the Spanish 
city of Bilbao of its spectacular titanium-clad 
Guggenheim Museum. Visitor numbers grew 
ten-fold in five years following its opening.
Mr Johns points out that the visitor economy, 
worth $2.4 billion annually, was “not 
mentioned anywhere” in forward looking 
economic outlooks by Canterbury 
Development Corp and other organisations.

The Press says Mr Johns has approached other 
organisations including Christchurch and 
Canterbury Tourism and CDC on an over-
arching strategy. He predicts a Christchurch-
based visitor strategy group could be up and 
running in a couple of months. 
The airport will do some of the “heavy lifting” 
to make such plans happen, but needs 
partners, he says. 
CCT chief executive Tim Hunter is 
supportive of a collaborative visitor approach 
using a quake recovery narrative. He points 
to the potential expansion of the Quake City 
exhibit in the Canterbury Museum. 
“I think we definitely need a couple of new 
visitor attractions in the city, simply to give it 
a sense of progress forward . . . to get global 
attention we need some new stuff. 
“I think the earthquake story is a very 
compelling one.” 
Another story Chinese visitors would be 
drawn to in Canterbury would be a rural and 
farming-based attraction similar to Rotorua’s 
Agrodome, Hunter told The Press. 

There’s an opportunity to meet more than 
30 Maori Tourism operators and learn more 
about the range of Maori tourism experiences
from across New Zealand that are now 
export-ready.
This Thursday 9am – 4.30pm, the event centre
at Auckland Museum will be transformed 
into a Maori tourism trade showcase, 
co-sponsored by ATEED, Air New Zealand 
and New Zealand Maori Tourism.
All are welcome in the morning for the open 
tradeshow session, and product managers and 
buyers can book scheduled appointments in 

the afternoon.
Maori tourism experiences are available from 
the far north to the deep south and as far 
afield as the Chatham Islands.  There is also 
new product on show from the central North 
Island and Queenstown areas and DoC will 
showcase their range of Manaaki Trails.
Email henare.johnson@aucklandnz.com if 
you or any of your frontline staff would like 
to attend the morning session, and product 
managers and buyers can book scheduled 
appointments here.

http://www.maoritourism.co.nz/nau-mai-archive/
http://wired.ivvy.com/event/MTTD/ 


AUSTRALIA

TravelMemo   20140624   24JUN14    Page 3

Big future for Queenstown ‘city’
Clive Geddes, a former Queenstown Lakes 
mayor, speaking at a Queenstown Chamber 
of Commerce business lunch, said he thought 
it not unrealistic that within 40 years 
Queenstown would be an alpine city with a 
resident population of up to 65,000, 
attracting up to 7.5 million visitors a year, 
primarily from China.
The Otago Daily Times quotes him as saying: 
‘’The population when I arrived here was 
4000, tourist season was from October to May 
and there was nothing from May to 
September. 
‘’We had two-hour lunchtimes in the only 

cafe, retired to one of the three pubs - there 
are now 100 - about 4pm and drove home at 
10.15pm. 
‘’There were about 200,000 tourists, most 
arrived by bus and the predominant market 
was Australians. 
‘’The most exciting thing you could do was 
the Shotover Jet; the only rafting trip was run 
by Contiki Rafts. 
‘’We’ve moved on from there.’’ 
He says the challenge will be maximising 
opportunities for Chinese visitors, without 
compromising the visitor experience for 
others, or the natural environment. 

GPS for Millbrook golf carts
Millbrook Resort has installed a GPS system 
on its brand new 50-strong fleet of golf carts.
The cloud-based Golf Pilot system uses 
Samsung TAB devices which track the cart’s 
location, enabling players to see where they 
are on the course, highlights course no-go 
areas and shows pro-tips on how best to play 
the hole. Players can measure the distance to 
bunkers and the pin on the green and all info 
is displayed in any of 60 languages.
Back at the pro shop, the interactive and real-
time map shows management where each 
of the carts are at any given time, meaning 
they can move slow players on and even call 
players back if they’re unlikely to finish before 

dark.
To ensure players stay on track while on 
course an audible warning sounds whenever a 
cart approaches an area where it’s not allowed 
to go such as greens or a nature area. Course 
overview maps highlight course play areas to 
prevent players inadvertently losing their way.
Other unique features include live local 
weather and radar maps, two-way 
communication and messaging between the 
cart and pro shop.
The system can also screen ads for the 
Millbrook restaurants, spa, accommodation 
and special offers. 

Take a new look at Whanganui
Whanganui next month launches marketing 
and promotional activity to draw more 
visitors to the district with the theme “Take A 
New Look at Whanganui”.
Advertising – print and cinema – will target 
audiences in the Lower North Island as will 
an extensive radio campaign for Wellington.

Says Lyn Cheyne, promotion and marketing 
manager for Visit Whanganui: “‘Take A New 
Look’ aims to get New Zealanders considering 
Whanganui as a great destination for a short 
break – particularly at this time of the year.” 
http://WhanganuiNZ.com 

$8m loss for Te Papa 
Te Papa is expecting to record an $8 million 
loss for the year ending 31JUN, nearly double 
its forecast, according to a report in the 
Dominion-Post. 
Two exhibitions - The Aztecs: Conquest 
& Glory and Figures for Colour & Light: 
Impressionism from France & America are 
thought to be partly to blame, as both failed 
to deliver anywhere near the numbers and 
profits expected.
Without the severe cost-cutting, the national 
museum and gallery would have been looking 
at an even bigger loss, of about $12m. 
Its chairman says the museum is working 
on its 2015 budget, in which he expects the 
deficit to be lower than in any of the past few 
years. 

The Raggamuffin reggae music festival, 
traditionally staged in Rotorua, is reportedly
moving to Auckland, source market for 
around 70% of its patrons. 

Dirty Dancing returns to Sydney
Popular musical Dirty Dancing - The Classic
Story on Stage, will return to Sydney in 
DEC14.
This latest production will be presented by 
acclaimed theatre producer John Frost at the 
Sydney Lyric Theatre.
Based on the hit movie, Dirty Dancing, the 
stage adaptation was written by Eleanor 
Bergstein who also wrote the original 
screenplay and features music from the movie 
soundtrack.
Dirty Dancing - The Classic Story on Stage, 
made its world premiere in Sydney in 2004, 
with later productions playing to sell-out 
seasons in Germany and London’s West End. 

http://www.togahotels.com
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Pic taken Friday of the rare white whale Migaloo at 
Port Stephens - by Lisa Skelton - Imagine Cruises

Camp in luxury and save 
‘Luxe camping’ pioneer, Paperbark Camp at 
Jervis Bay on the NSW South Coast, is 
offering special spring escape rates in its safari 
tents this SEP/OCT, with big savings.
The eco-accredited tented bush camp 2½ 
hours south of Sydney is offering two nights’ 
deluxe accommodation with a full breakfast
from A$500 per couple in an original safari
tent (save $290), A$600 per couple in a 
deluxe safari tent with a 
freestanding, candlelit bath 
(save $440) and A$800 in a 
large king deluxe tent (save 
$380). The discounted rates 
are available seven days a 
week in September and 
between Sunday and 

Thursday in October. Conditions apply.
Rates include a gourmet breakfast and free 
use of bikes and also canoes, kayaks and stand 
up paddleboards on Currambene Creek.
The camp boasts a communal campfire and 
an elevated lounge and treetop fine dining 
restaurant called The Gunyah where guests 
can relax by the log fire.
www.paperbarkcamp.com.au.

New MTB adventures at Port Stephens
Visitors to Port Stephens, 2½ hours north of 
Sydney, can now see the region on new 
guided mountain bike tours, with riders able 
to stop at beaches for a swim and spot 
dolphins or koalas along the way.
Launched this month, Port Stephens 

Mountain Bike Adventures offers guided 
tours ranging from a two-hour, 10km Scenic 
Coastal Tour along beachside cycleways to 
a four-hour, 27km National Park Trails ride. 
Priced from A$50, the tours run year round. 
www.psmountainbikes.com.au

Event planners at Gold Coast trade exchange
A select group of 40 corporate and 
association event planners from 
Australia, New Zealand, China and 
Singapore were on the Gold Coast 
last week for Gold Coast Tourism 
Corporation’s inaugural This is Gold 
Coast Business Exchange. 
The event combined networking 
sessions, site inspections, one-on-
one pre-scheduled appointments 
and a weekend famil.

http://www.destinationnsw.com.au/tourism/nzagents


*TERMS & CONDITIONS: Prices are correct as at 19 Jun 14, are subject to availability & are subject to change without notice. All packages are from Auckland in Economy Class (unless otherwise stated) with Aircalin. Sales period: 22 Jun-04 Jul 14, unless otherwise stated, withdrawn or sold out prior.  Ramada Plaza 
Noumea: Eco Fee: XPF90 per room per night will be invoiced to the client at check-out & Resort Fee: XPF250 per room per night is payable direct to the resort, room upgrade is subject to availability at time of booking. Chateau Royal Beach Resort & Spa: XPF600 night tax per room applies for one night payable direct. 
Tours may have minimum passenger requirements to operate. General conditions: All prices are per person, in NZ Dollars, unless otherwise stated. All prices are based on payment by cash or EFTPOS only. Holiday packages include airline, operational costs, prepayable taxes & airport charges unless otherwise stated. 
Additional levies, government charges & other applicable fees may apply & are beyond our control. Selected travel dates apply. Minimum & maximum stay restrictions may apply. Seasonal surcharges & blackout dates may apply depending on date of travel. Stopovers & alternative routes may incur additional costs. Prices 
are valid for new bookings only. Accommodation, holiday packages & tours are based on twin share unless otherwise stated. Packages are based on consecutive night stays. Accommodation star rating is based on Flight Centre ratings & is a guide only to the overall quality of the property. The accommodation, airfares,  & 
any other components included in your holiday are provided by carriers & hoteliers with their own terms & conditions, which your booking is subject to. For full terms & conditions visit www.flightcentre.co.nz/bookingterms.   Lowest Airfare Guarantee: Applies to genuine airfare quotes from airlines & New Zealand registered 
businesses & websites for flights departing from New Zealand. Quote must be in writing, in New Zealand dollars, inclusive of all booking fees & taxes, & must be presented to us prior to booking. Airfare must be available & able to be booked by the general public when you bring it to us. It must also be for same dates, flight 
routing, flight class & number of people. Airfares available due to membership of a group or corporate entity or subscription to a closed group are excluded. We will beat the price for airfares by $1 & give each traveller a $20 travel voucher. For full terms & conditions www.flightcentre.co.nz/about-us/lowestairfareguarantee/lag. NC
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www.facebook.com/NewCaledoniaTourismNZ
www.newcaledonia-tv.com | www.visitnewcaledonia.com

 new caledonia

All packages are pp, share twin, ex Auckland. On sale until
July 4, 2014. Includes airfares, transfers and accommodation. 
See our website or visit a Flight Centre store for more information.

winter breakaways!

Join a Flavour n’ Savour Tour and 

learn the secrets of French & 

Melanesian cuisine from $225*. 

Take a Guided Country Tour complete with English speaking guide from $99*.

Discover the tranquil beaches of 

Nouméa with a Segway Sweet Bays 

Tour from $95*. 

Tropical gardens and pool area

at Le Pacifique!

$999*

4nights from

The Le Lagon Hotel, less than a 2 minute walk from the beach.

$1,079*4nights from

View over Anse Vata from the deck at 

the Ramada Plaza Nouméa.

$1,079*4nights from

Beachside pool at Chateau Royal 
Beach Resort & Spa.

$1,279*4nights from

$999*4nights
  from

Go to the App 
Store and 
download the 
free “Layar” App. 
Then hold your 
phone over this 
page, tap the 
screen and see 
what happens!

WATCH YOUR HOLIDAY
IN NEW CALEDONIA

COME ALIVE!
must have
   add-ons..

Images ©NCTPS: Destination îles Loyauté - Stephane Ducandas, 
Martial Dosdane, Sébastien Mérion, Emmanuel Righetti.
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SOUTH PACIFIC

New Caledonia Tourism lands clever travel app
New Caledonia Tourism has again looked to new 
technologies to help maintain the visitor growth it 
has been enjoying in 2014.
The destination digitally comes alive with its new 
“touch, play, engage” South Pacific holiday app, 
which the NTO chose to launch this week in a 
promotion with Flight Centre New Zealand. 
Says NCT general manager Simon Duffy: 
“Download the free Layar app from the Apple 
Store or Google Play then hold your smartphone 
over the advert or over the New Caledonia posters 
in the front windows of any Flight Centre store 
nationwide, and watch your holiday experience 
come alive.” 

Built into the app is the ability to contact any 
Flight Centre store with the Phone Now and More 
Info touch options. There is even a showcase 
video of New Caledonia’s international carrier, 
Aircalin.
For the 12 months to MAY14, New Caledonia 
arrivals from NZ are up 22.6%, and Duffy says 
they are looking forward to even better results as 
they head into the high season. 
“Most of the growth has come from working 
more closely with the major wholesalers and retail 
chains, especially with the brand knowledge 
campaigns and the enhancement of the destination 
through these cutting edge technologies,” he adds.

Be sure to download the Layar app and try it out on the ad at left. 
You’ll also find it useful in the future, says NCT’s Simon Duffy.3

New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

http://nz.aircalin.com/billet-noumea.php


Shortlife 
Specials

Winter Travel Dates! 

PACIFIC RESORT AITUTAKI
STAY 5 PAY 3

Sales to 31 July 2014

Sales to 20 July 2014

PACIFIC RESORT RAROTONGA
STAY 7 PAY 4

&

See our Agent Webpage for all our 
Sales Tools & Industry Specials
www.pacificresort.com

Click for more info 
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Family Fly-In Fly-Out deal for Castaway Island
Castaway Island has a 5-night family Fly In 
Fly Out package that combines helicopter 
and sea plane transfers with a luxury Fijian 
escape.
Two adults and two children or four adults 
can now fly direct from Nadi Airport to 
Castaway Island, arriving in style by private 
helicopter.
As well as five night’s accommodation, the 
package includes a banana boat ride, escorted 
snorkelling safari, dolphin safari excursion 
and sunset cruise for four.
The return journey continues the holiday 
experience, guests flying from Castaway 

Island to Nadi by sea plane.
Cost is F$9,480(NZ$5940 approx) for four 
adults or two adults and two children.
The package is also available for two adults 
for F$7,440 (NZ$4664 approx) including 
helicopter and sea plane transfers, five nights 
accommodation, two half-hour traditional 
Fiji relaxation massages, a bottle of sparkling 
wine, a dolphin safari speedboat excursion 
for two and His and Hers Castaway Island 
sarongs.
The package is valid to 31MAR15 and terms 
and conditions apply. 

Suva’s Grand Pacific 
to open in AUG
The historic landmark Grand Pacific Hotel in 
Suva will have its ‘grand opening’ in August.
General Manager Eugen Diethelm has told 
the Fiji Times the hundred-year-old hotel, 
which has been restored and modernised 
with new wings and a resort pool, was in a 
“soft opening period.”

New look for Muri
Management at Muri Beach Club Hotel, 
Rarotonga say that those familiar with the 
property will be blown away by the hotel’s 
new look.
The central areas have been transformed with 
the installation of high quality Arties wicker 
furniture. 
General Manager, Liana Scott says that given 
their location right on Muri Lagoon and in 

area, SilverSands Restaurant and beachfront 
have all received a facelift with the addition of 
new rustic white furnishings.”
For a limited time Muri Beach Club Hotel is 
offering a 6-night offer which includes two 
free nights’ accommodation, tropical 
breakfast daily and complimentary use of 
snorkelling equipment and kayaks.

Three hotels for Rakiraki
Three new resort hotels, at a reported total 
cost of $20 million, have been earmarked for 
Fiji’s Rakiraki coast.
Rakiraki assistant district officer Pio Loco 
is quoted in Fiji Times as saying the three 
resorts are still waiting for the Lands 
Department to release the title.
Fiji’s Ministry of Information says the 
hotels are to be constructed along the Volivoli 
Circular Road that leads to Wananavu Beach 
Resort, Nananu-i-Ra and Volivoli Beach 
Resort. 

Fiji tourism earnings up
Fiji recorded a 5% increase in tourism 
earnings for the first quarter of this year 
compared with the corresponding quarter 
last year.
According to the Fiji Bureau of Statistics, an 
estimated F$285.9million was recorded for 
this period.
“Fiji earned about $350m for the last 
quarter of last year and $400m in third 
quarter of last year,” said government 
statistician Epeli Waqavonovono.
He said Australian visitors contributed 
$156.2m or 54.6% of the total earnings, 
and New Zealanders contributed $30.5m 
or 10.7% of earnings in the JAN-MAR14 
quarter.

an ever changing tropical 
climate, they endure all the 
elements, so it was vital to 
choose the best quality 
fixtures and furnishings.
“The internationally 
designed wicker furniture is 
perfect for our climate and it 
enables us to create a more 
harmonious, modern and 
timeless feel throughout the 
hotel. 
“The hotel’s 24-hour 
reception, large central pool 

http://www.pacificresort.com/hot-deals-of-the-moment-1
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New look uniforms for Fiji Link
Fiji Link cabin crew and airport staff are now 
sporting new uniforms following the official 
rebranding of Pacific Sun to Fiji Link.

The designer, Naina Sayed-Khaiyum, used a 
mango colour for the cabin crew and lime for 
airport staff.

ASIA
1Malaysia Mega Sale Carnival
The 1Malaysia Mega Sale Carnival begins 
next weekend and runs to 01SEP throughout 
Malaysia.
Whether your client is a casual browser or a 
committed shopaholic, the shopping carnival 
is not to be missed, says Zalina Ahmad, 
director of Tourism Malaysia in New Zealand. 
Retail outlets, malls and shops go all out to 
attract visitors and locals alike with bargains 
across a huge range of luxury goods, 
electronics and souvenirs. 

The carnival is also about Malaysia’s myriad 
dining options, street entertainment, contests, 
prizes and other fun-filled activities. 

Why the Irrawaddy?
World Journeys reports an increase in 
demand for river cruises in Myanmar 
(Burma), and cites the Irrawaddy River as the 
main attraction. 
“Life along the Irrawaddy River has remained 
pretty much unchanged for decades,” says 
Kim Houston.  
“A river cruise takes you to ancient temples
which offer a very serene experience.  
“Watching the sun set over Bagan from your 
riverboat or from a hot air balloon is truly 
spectacular.  
“You can visit fishing villages and experience 
the hospitality of the indigenous people, or 
shop in the laid-back local markets where 
vendors are not in the habit of applying 
‘tourist’ prices.  
“Back on board keep an eye out for Irrawaddy 
Dolphins, unique for being able to live in 
salt or fresh water, and for helping fishermen 
drive fish to their nets, being rewarded with 
a portion of the catch.  “An all-year-round 
destination, many prefer to travel in the rainy 
season (JUN-OCT) when the days dawn clear 
and bright and the landscape is green and 
lush.”
World Journeys offers tailor-made travel and 
a range of river cruises in Myanmar. Call 0800 
117311 or info@worldjourneys.co.nz

Fiji Link staff are pictured here at the 
uniform launch in Suva with Fiji 
Airways Group CEO Stefan Pichler

http://www.youtube.com/watch?v=skq0NQoxc4Q
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A different family experience    
only an hour from  

Hong Kong

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

MACAU ... Treat the kids to a unique and magical experience in Macau. 
 Download the “Experience Macau” app - FREE 

or click here to find out more.

Freephone 0800 440 055
nzsales@odysseytravel.com.auNZ to India  High Season 18NOV to 15JAN departures with Jet Airways

from $1250 RT plus taxes

Kamalaya 5-night Embracing Change programme 
With Western society becoming more aware 
of everyday stress, Exotic Holidays has seen 
the need to expand its range of Health, 
Well-Being and Ayurvedic travel experiences. 
Amongst their offering is the “Embracing 
Change” wellness programme from Kamalaya 
Koh Samui in Thailand. In addition to Detox, 
Stress & Burnout, Healthy Lifestyle and Yoga, 
the luxury resort’s Embracing Change 
concept is designed to create a heightened 
focus on the heart, mind and body. 

One-to-one personal sessions with 
Meditation and Life Enhancement mentors, 
guide your clients through sessions designed 
to assist with balancing stress and lifestyle, 
improving general mental health and 
emotional habits and creating sustainable 
practices.
For quotes and bookings call 09 410 5060 or 
0508 EXOTIC (0508 396 842) or email 
info@exoticholidays.co.nz 

15-day Himalayan 
adventure
Exotic Holidays has a 15-day 
India & Bhutan Tour priced 
from $3765pp twin share.   
The tour from Kolkata travels 
to Darjeeling, Sikkim and the 
secluded Kingdom of Bhutan 
with visits to tea plantations, 
quaint villages and ancient 
monuments. It includes 
transfers, sightseeing, 
local English-speaking guides 
and most meals and the price 
is valid for travel 01JUN-
31AUG14 and 01DEC14-
28FEB15.  
To find out more about the 
region and when and where 
to go, contact team Exotic on 
0508 396 842 or email 
info@exoticholidays.co.nz.

http://en.macautourism.gov.mo/showentertainment/showentertainment.php?c=1 


THE AMERICAS

Individual programs in Turkey? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz
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Top tastes at Disney California Adventure Park
Anaheim OC blogger Sharlene Earnshaw says 
that thanks to the overwhelming success of 
the recent remodel and expansion of Disney
California Adventure Park, this park no 
longer sits in the shadow of Disneyland. She 
also points out that California Adventure has 
plenty of eating options, among them many 
personal favourites:
Red’s Apple Freeze - at the Cozy Cone Motel 
in Radiator Springs. They freeze apple juice, 
slushify it, sweeten it up with marshmallow 
syrup, top it with passion fruit mango foam, 
and turn it into a perfect heat-beater.
Corn Dogs - at the Corn Dog Castle just 
past the Little Mermaid attraction.  Perfect 
cornmeal batter with the juicy snap of a hot 
dog sausage, or for something spicy, the hot 
link corn dog.

Hand-Dipped Ice Cream Bars - Clarabelle’s 
on Buena Vista Street lets guests design their 
own sweet treat creation.  
Fire Cracker Duck Wings - Cathay Circle 
Restaurant’s signature wings have soy, lime 
and Sriracha Chili Sauce glaze.
Brioche French Toast - for those getting 
to the park early, Flo’s V8 Cafe in Radiator 
Springs serves brioche French toast topped 
with salted caramel sauce and bananas. 
Mediterranean Skewers - at the Paradise 
Garden Grill there are tasty, healthy kabobs. 
Just select a meat (grilled steak, lemon-oregano 
chicken, beef kefta, or vegetable and tofu), as 
well as a sauce (Moroccan chili, chimichurri, 
tandoori-spiced yogurt, or tzatziki).  Served 
up with pita bread, cucumber salad and rice 
pilaf.
Churros - warm, crispy, cinnamon-sugary, 
bites of heaven can be found at food carts 
inside the park as well as at the Cozy Cone 
Motel, served up bite-sized, with a cinnamon 
spice chocolate sauce.
Ghirardelli Hot Fudge Sundae - two scoops 
topped with hot fudge, whipped cream, 
chopped almonds and a cherry.

Lobster Nachos - (above) the Cove Bar 
doesn’t skimp on the lobster claw meat 
complemented by the chipotle crema drizzled 
on top. 
Clam Chowder in a Sourdough Bread Bowl 
– (top right) served a la Frisco’s Fisherman’s 
Wharf. On offer at Pacific Wharf Cafe, a less-
crowded area of the park.
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Authentic experience at Santiago’s Central Market 
If your clients are foodies, World Journeys 
recommends that while in Chile they check 
out Santiago’s Central Market, cited by 
National Geographic as one of the top 10 
food markets in the world.  Housed in art 
nouveau structure built in the 1860s, the 

market offers a wide variety of seafood—
including some distinctive South American 
delicacies.  Visitors can dine at one of the 
small eateries within the market and watch all 
the activity and local life go on all around.  
Call 0800 117311 or info@worldjourneys.co.nz

Fourth of July in Las Vegas
Your clients can watch the 4th of July fireworks
from the High Roller at The LINQ, Caesars 
Entertainment’s 550-foot tall observation 
wheel, the landmark of the new open-air 
shopping, dining and entertainment district. 
High Roller riders will be able to view the 
Strip’s only two firework displays – at Caesars 
Palace and the High Roller lot. 
US$49.95 buys a general admission ticket for 

a 30-minute ride, with free beverage, during
the 8:30 to 9:30pm premium holiday skyline 
viewing window.  
To book call (702) 322-0537 or email 
highrollersales@caesars.com. 
The LINQ has Special Summer Pricing 
from now to Labor Day (Tuesday, 02SEP of 
US$19.95 for an Adult daytime ticket and 
US$34.95 for an Adult nighttime ticket.

http://www.exoticholidays.co.nz
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Polar Bear Migration Fly-In Photo Safari
Your clients can fly in to the remote coast of 
Hudson Bay for an exclusive polar bear 
viewing and photography experience with 
Adventure World.
The 5-day Polar Bear Migration Luxury Fly-
in Safari adventure offers hobby and 
professional photographers alike a rare 
opportunity to photograph polar bears in 
their natural habitat. Based in the remote 
Arctic tundra, 140 km north of Churchill, 
Manitoba, the program, considered one of 
the best such trips, has been designed to get 
your clients as close to polar bears in the wild 
as possible. The 45-minute flight on a private 
Turbo Otter aircraft from Churchill heads 
north along the west coast of Hudson Bay to a 
base just south of Arviat, Nunavut. The route 
follows the exact migration path of the bears 
as they head for the ice. 
Price includes 4 nights accommodation in the 

Polar Bear cabin complex, all transport
including flights between Winnipeg and 
Churchill and charter flights between 
Churchill and Polar Bear cabin complex, 
services of highly qualified Inuit guides and 
staff leaders, polar bear viewing, guided day 
hikes, dogsledding, Northern Lights 
observation, all meals whilst at the Polar Bear 
cabin complex and Canadian GST. 
Call 0508 496 753.

Canadian Lodge update
World Journeys’ Kim Houston was recently 
the only NZ Wholesaler to attend the annual 
Rendezvous trade show in Canada, and has 
returned with updates on a number of the 
wilderness lodges and high end resorts they 
sell.
Great Bear Nature Lodge – The original 
lodge has been replaced with a beautiful new 
floating lodge offering larger rooms with 
ensuite facilities, now accommodating up to 
16 people.  Great bear viewing.
Knight Inlet Lodge – a new floating lodge 

but also the rare Spirit 
Bears and Black Bears.
Bones Bay Lodge – this 
small 4-room bear viewing 
lodge also offers fishing, 
wildlife adventures and 
whale watching.  Perfect 
for a small group or family, 
World Journeys can tailor-
make a client’s stay here.  
Nimmo Bay Resort – 
(below) cozy private chalets 
in true wilderness, this 
lodge has recently been 
renovated, and offers heli-

has replaced the original which 
burnt down last year. With 18 
guest rooms, there are now also 
a couple of rooms with bunks 
which are great for families.  
Needless to say a very strict 
smoking policy is now in place.
Spirit Bear Lodge – this highly 
successful community-based 
ecotourism venture is owned 
and operated by the local First 
Nation people, offering the 
chance to see not only Grizzlies,

adventures for hiking or fishing.
Sonora Resort (top left)– “Gorgeous, gorgeous, 
gorgeous!” says Kim. “Just love this property 
and can’t rave enough about it.”  Salmon 
fishing, fly-fishing, bear viewing, wilderness 
excursions and a wellness spa.
Siwash Lake Ranch – this wonderful family-
run horse-riding ranch is now accessible by 
floatplane if clients are short on time. 
Contact World Journeys to discuss the best 
lodge for your clients’ requirements. Ph 0800 
117311 or info@worldjourneys.co.nz

MIDDLE EAST / AFRICA
Dazzling, diverse Dubai
For agents with clients passing through 
Dubai, Exotic Holidays says it has a diverse 
range of tours, day trips and activities to 
value-add stopovers.  
The full day Hatta Mountain Trek by 4WD 
tour, priced from $178pp, visits the 200-year-
old village of Hatta (right) in the rough Hajar 
Mountains. An adventurous one-hour drive 
is rewarded by scenes of unexpected beauty, 
passing wadis and traversing lush landscape, 
with small settlements and villages deep in 
the mountains. There’s a visit to the restored 
16th century Hatta Fort before lunch, and 
enroute to Dubai, a stop at a popular street 
market, with time to shop for local carpets 

and pots.
Exotic Holidays has a wealth of accommodation 
choices, ranging from a traditional Arabian 
style property all the way through to the 
landmark Burj Al Arab, and can ensure 
clients are able to access their rooms as soon 
as they arrive, no matter the hour.
Contact rahul@exotic.net.nz  or phone 0508 
EXOTIC (0508 396 842).

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/polar-bear-migration-luxury-fly-in-safari/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/polar-bear-migration-luxury-fly-in-safari/


Dwyka Tented Lodge reopens in SEP
Sanbona Wildlife Reserve in South Africa’s 
Western Cape has scheduled the grand 
opening of the ‘new look’ Dwyka Tented 
Lodge in September following its post-flood 
makeover. Your clients can get there with 
Adventure World’s 3-day Dwyka Tented 
Lodge, priced from $885pp. This includes 
two nights accommodation, all meals 
including teas and coffees, scheduled game 
activities and park entrance fees. Call the 
Africa experts on 0508 496 753. 

April in Africa
Former Silver Fern and broadcaster April 
Ieremia is currently escorting World Journeys’
small group “Best of Southern Africa” Journey, 
which has just enjoyed a safari in Kruger 
National Park’s Sabi Sands.  
Seen here with her group, April reports: “After 
a 5.30am start everyone is full of smiles ... 
our safari has delivered four of the big 5 wild 
animals already with just the elephant to go.  
A statuesque rhino, sleeping lions, the perfect 

leopard and gnawing buffalo. .. brilliant!”.  
View April’s up-close leopard encounter in 
this short movie clip here.  
From Kruger the group travel to Cape Town 
then on to Namibia, Victoria Falls and 
Botswana.  The next departure of this Journey 
is 10MAY15, and will feature in the new 
Journeys 2015 brochure, due out in July.  
Call 0800 117311 or info@worldjourneys.co.nz

The Nile & the Red Sea
The Exotic Holidays 10-day Explore Nile 
& Red Sea Tour combines the “must see” 
ancient Egypt with some R&R at a Red Sea 
resort, all from $1557pp twin share + flights.
The package offers a couple of nights in Cairo 
and includes all the significant sights before 
clients fly to Aswan to board their ship for a 
4-day Nile cruise to Luxor, with visits to the 
Aswan High Dam, Temple of Philae, Valley 
of the Kings, the Colossi of Memnon, Karnak 
and much more.
Your clients then transfer to Hurghada (right)
on the Red Sea coast for a couple of days of 
relaxation with optional water sport activities 
before flying back to Cairo for a final night.

Exotic Holidays recommends using their visa 
service, with clients met at the airport by a 
guide with their Egyptian visa.
Click here for details of the itinerary and call 
0508 396 842.

EUROPE
Lock in 2015 Trafalgar trips at 2014 prices
Trafalgar has released an advance preview 
of its 2015 Europe guided holidays available 
for booking now. Agents can lock in 2014 
prices for 2015 summer travel on popular 
Trafalgar Europe itineraries, plus secure 10% 
Early Payment savings of up to $1,700 per 
couple for trips deposited by 10SEP and paid 
by 18DEC14. With its best-price guarantee, if 
a trip price goes down with the official 2015 
Europe brochure release, Trafalgar will refund 
the difference.
Popular itineraries available for 2015 Preview 
bookings can be viewed on the Trafalgar 
website. “We’re already seeing forward 
bookings for 2015. The Preview program 
enables our agents to capitalize on this 
demand with our best-selling trips that 
usually sell-out early,” says Trafalgar’s Scott 
Cleaver. “Not only can they book at 2014 
prices, our best-price guarantee and Early 

Payment savings, but they’ll be able to 
guarantee clients get their first choice on 
these popular trips and departures.”
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http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/dwyka-tented-lodge/ 
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/dwyka-tented-lodge/ 
http://www.worldjourneys.co.nz/downloads/Leopard.MOV
http://exoticholidays.co.nz/holiday/explore-nile-red-sea/
http://www.trafalgar.com/nz/our-holidays/preview


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

TravelMemo   20140624   24JUN14    Page 12

The Hague’s Mauritshuis 
reopens
The famed Mauritshuis art museum in The 
Hague reopens this Friday after a renovation 
and expansion project that sees its priceless 
collection better lit, better hung and more 
elegantly surrounded than ever before. 
It rivals Amsterdam’s Rijksmuseum as the 
greatest collection of Dutch art in the world, 
with masterpieces like Vermeer’s The Girl 
with a Pearl Earring and his View of Delft, 
Frans Hal’s Laughing Boy and Rembrandt’s 
Anatomy Lesson of Dr Nicolaes Tulp and his 
self-portrait.
The 17th century building, once the home of 
Prince Johan Maurits, now sports stylish cafes 

and shops as well as richly restored galleries 
reflecting the Dutch Golden Age.
http://www.mauritshuis.nl/en/

Brits simplify things for Chinese tourists
The UK Government has unveiled the latest 
phase of measures designed to lure more 
Chinese visitors to Britain.
A new 24-hour visa service will be launched 
in August and from the autumn Chinese 
visitors will be able to use an Irish visitor visa 
to travel to the UK, without the need for a 
separate UK visa, and vice versa.
The British Irish Visa Scheme will also be 

launched in India.
Talks are ongoing with European partners 
about further streamlining visa processes 
with Schengen arrangements to make trips to 
the UK even easier for Chinese visitors.
Alongside this, a more user-friendly form 
for independent travellers will be launched 
on the Home Office’s new more integrated 
website.

Rock up to Belsonic in the heart of Titanic Town
An all-star cast of world-class live acts will 
provide the soundtrack to Belfast’s annual 
music festival, Belsonic, which will rock the 
city for a week 15-22AUG14. 
Belfast’s biggest music event takes place in the 
surrounds of Custom House Square in the 
heart of the city’s historic Cathedral Quarter. 
Confirmed headline artists include Californian 
rock band Queens of the Stone Age, Imagine 
Dragons from Las Vegas and Scot rockers 
Biffy Clyro. 

Chart-topping rapper EXAMPLE returns for 
his second Belsonic, while Dublin quartet 
Kodaline will take to the stage with special 
guest, Brit award-winner Tom Odell. 
Support bands will include Little Matador 
and Black Rivers and more acts will be 
announced in the coming weeks. 
www.ireland.com 

AVIATION
Qantas Group reassesses Tasman
In the face of financial pressures, Australia’s 
gloomy economic outlook, tight margins on 
the Ditch and increasingly tough 
competition from the Air New Zealand-
Virgin partnership, the Qantas Group is 
dumping its year-round Tasman timetable in 
favour of ‘dynamically’ tweaking its schedules, 
brands and capacity, much as it already does 
with its fares.
Qantas (Jetconnect) B737 flights from 
Auckland will reduce from 98 roundtrips 
per week in the high season to 82 in the low 
season, cutting capacity by 12%. They will do 
this by cancelling a daily flight to MEL and a 
daily to SYD from 26OCT, plus a 
reduction in AKL-BNE flights to 5pw.
Qantas will continue to codeshare on the 
daily Emirates A380s from AKL to MEL, SYD 
and BNE, and the carrier said it would 
continue to comply with Australian 

Competition & Consumer Commission 
conditions applying to its alliance with 
Emirates, requiring capacity to be maintained.
“As part of our transformation program, 
Qantas is becoming more dynamic and more 
flexible in responding to market conditions,” 
Qantas International chief executive Simon 
Hickey told The Australian’s Steve Creedy.
“This has seen us take advantage of seasonal 
opportunities, like the Perth to Auckland 
service we started last summer. On the flip 
side, we’ll reduce flights at times of the year 
when demand naturally drops back.”
Meanwhile, Jetstar will operate 51 Tasman 
round trips a week under the new plan. It says 
it will end its 3pw Auckland-Adelaide service 
from 24AUG and will begin a 6pw service to 
Melbourne and add an extra weekly flight to 
Sydney. 

Jetstar to drop Adelaide
Jetstar’s David Hall has told Steve Creedy at 
The Australian that the low cost carrier had 
worked hard with tourism organisations and 
airports to make the Auckland-Adelaide 
route work, but it had not met expectations. 

JQ will end its three-flights-weekly service 
from 24AUG. 
He said pax would be re-accommodated on 
services via Melbourne and Sydney.

Air NZ reputation tops
Air New Zealand has regained its position 
as the country’s most reputable organisation, 
taking line honours in this year’s annual New 
Zealand Corporate Reputation Index.
The national carrier jumped two places to 
rank first this year, after coming in third in 
2013. It had previously taken the number one 
spot two years running, in 2011 and 2012. 

This year it ousted Toyota (which ranked 
first in 2013) and HJ Heinz to rank highest 
in workplace and leadership and highly in 
all other survey criteria categories including 
products, governance, innovation, citizenship 
and financial performance.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

TravelMemo   20140624   24JUN14    Page 13

Real Tonga leases Chathams Convair
MatangiTonga reports that the Kingdom’s 
domestic airline, Real Tonga, has leased a 
Convair aircraft from Air Chathams, to 
provide additional capacity to cope with 
demand on services to Vava‘u due to a major 
church conference and preparations for the 
King’s birthday celebrations.
The 50-seat Convair arrived in Tongatapu late 
last week and immediately headed for Vava’u.
The airline says two leased Jetstream 32 

aircraft will be integrated into the fleet as part 
of its longer-term plans and the Convair will 
provide support to bridge the gap between 
now and their introduction. 
Mele Manuofetoa, Real Tonga marketing 
officer, told MatangiTonga the first 19-seater 
Jetstream was expected to come into service 
within a month, while the second J32 was 
expected to arrive within the next three 
months.

SIA launches ‘KrisFlyer Spree’ online shopping mall 
Singapore Airlines KrisFlyer and PPS Club 
members now have more options to earn 
miles with the launch of KrisFlyer Spree, the 
airline’s new online shopping mall.
Members can purchase clothing, accessories, 
electronics, food and beverage items, toys, 
beauty and cosmetic products, and more, 
while also earning KrisFlyer miles. Miles 
earned can be used to redeem KrisFlyer 
award flights and upgrades on Singapore 

Airlines and SilkAir, or can be mixed with 
cash to pay for commercial fares on 
www.singaporeair.com.
As an introductory offer, KrisFlyer and PPS 
Club members will earn double miles when 
shopping online with Adidas, Apple, Inverted 
Edge, Luxola, Menlook and Yoox. PPS Club 
members will also enjoy additional perks at 
merchants such as Rubicon Reserve Wines 
and Victor York. 

Emirates is adding capacity in San Francisco and Houston from the first week of 
December as it switches from Boeing 777-300ER to Airbus A380 ops. The up-
gauge will deliver an additional 135 seats to San Francisco and 137 to Houston.

MAS reminder
Malaysia Airlines reminds agents that sales of 
its ANZAC SAVER Special Fares to Turkey 
& Europe end on 31JUL for departures 01-
24APR15. 

Fares in Business Class start from $6,200 RT 
and in Economy are from $2,095 RT. For an 
extra $100, take advantage of their oneworld 
add-on specials and travel to other 
destinations in Europe.

Fiji Airways revamps Economy meal service
Fiji Airways has responded to customer feed-
back and completely overhauled its Economy 
Class meals across its international network. 
The boxed-presentation concept and most 
of the burger and wrap selections have gone 
from Economy. Tray service with hot meals 
has been reintroduced in Economy on flights 

to Australia, New Zealand and the South 
Pacific (medium haul services), with a more 
substantial and higher quality snack on short 
haul. Long haul flights to Los Angeles and 
Hong Kong will see two hot meals tailored to 
the time of day. The new menu is also being 
served on Fiji Link international flights. 

Upgrade for FJ Business Class
Fiji Airways’ Business Class menu and service 
elements like the Yadra Vinaka sleeper service 
and an ‘a la carte’ dining option are being 
upgraded for premium travellers. A Signature 
Welcome Cocktail and Mocktail will be 
introduced in partnership with Fiji Rum, 
along with a hors d’oeuvre service and 
specially selected wines. The linen tray set-up 
will be complemented by personalised 
attention and restaurant-style service for 
Business Class Guests. 

A new Business Class Signature Dish has 
been inspired by renowned Fiji-based Chef 
Lance Seeto, Executive Chef of Castaway 
Island Resort, in collaboration with other 
Fijian Chefs.  Members of the Fiji Chefs 
Association have also been invited to work 
with the airline on future menu cycles to 
ensure that the food served onboard is Fijian 
inspired. 
The changes come into effect on 01SEP. 

http://www.lufthansaexperts.com
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Other FJ upgrades
Fiji Airways’ Managing Director and CEO 
Stefan Pichler says the airline is planning 
further changes to onboard products, 
including in-flight entertainment, in-flight 
duty free and the in-flight magazine, and 
these will be rolled out in stages.
He says Fiji Airways’ goal is to become a 
“leading global boutique airline.” 
FJ has signed a full concession service 
contract with Hong Kong-based King Power 
Traveler (KPT) for the provision of an inflight 
Duty Free sales service across its international 
fleet.  
Mr Pichler says that Duty Free is a key focus 
area for a comprehensive and ambitious 
upgrade programme.

“This means smart shopping on board for 
world leading consumer brands as well as 
known and truly Fijian brands.”
The airline is also giving its inflight magazine 
FijiTime a makeover with the appointment 
of a new publisher, Cover Story Ltd, which 
produces Fiji-based Mai Life and Travel 
magazines.
Mr Pichler says the new 90-page FijiTime 
will be a distinctive, quality publication with 
unique Fijian content which fits into the 
contemporary style and design of the airline’s 
brand.
FijiTime content will be shared across 
digital, including social media, channels and 
the airline is working to launch a FijiTime 
app in the near future.

More planes for FJ
Fiji Airways plans to expand its fleet size with 
the purchase of four new aircraft, includ-
ing one A330-200, two B737-800s and two 
ATR72-600s, by 2017.
The additional aircraft will support the airline’s 
plans to grow the number of available seats 

across all markets by more than a third, 
and an increase in its passenger numbers 
by approximately 40%, over the next five 
years. Proposed capacity increases across the 
regions include Asia, Pacific Islands, New 
Zealand and Australia.

Streamed movies on EL AL
EL AL has become the first airline in Europe 
to deliver its inflight entertainment to 
passengers’ own personal devices by 
streaming technology.
DreamStream by EL AL delivers video on 
demand (VOD) entertainment direct to the 
passengers’ smartphones, tablets or laptop 

computers via a downloadable app and is 
already available on three of the airline’s 
aircraft. Within a year EL AL will complete 
installation of the system on additional planes 
in its 737-800, 737-900 and 767 fleets.
EL AL, Israel’s airline, is represented in New 
Zealand by Steve Rice at Airline Marketing.

Air Canada moves at Heathrow
Air Canada is now operating from London’s 
new Terminal 2: The Queen’s Terminal, 
having moved in last week. The Star Alliance 
member operates 20 arrivals and departures 
a day at LHR and has its own 700sq m Maple 
Leaf branded lounge for eligible customers.

Air Canada check-in and baggage drop off are 
located in Zone A of the check-in lobby and 
offer the latest technology including quick 
and easy self-service kiosks, fast baggage 
drop-off and dedicated full-service check-in 
counters.

CRUISE NEWS

GET IN  
NOW 
EARLY BOOKING 
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Don’t miss out

P&O Cruises seeks ship names
In an historic first, P&O Cruises has launched 
a shout-out for Australians and New 
Zealanders to choose the names for its two 
latest ships, which will transfer from sister 
brand Holland America Line, joining the 
Australasian cruise line’s existing fleet in 
NOV15.
P&O Cruises Senior Vice President Tammy 
Marshall says, “We’re looking for names that 
are modern and fresh and capture the spirit of 
a cruise holiday.
While the last six P&O Cruises’ ships have 
all shared the word Pacific in their name – 
including the present fleet of Pacific Dawn, 
Pacific Jewel and Pacific Pearl – Ms Marshall 
said the latest ships did not have to follow the 
same pattern.
“Ideally there’ll be some connection between 
the names of the two ships, but we’ll wait to 
see what Kiwis and Australians comes up 
with.”
Voters can submit their ideas via the cruise 
line’s Facebook page with the successful 
names to be announced on 09JUL.
The person who provides the best names, 
along with a theme and a reason for their 
choice, will win a cruise for two on the 
inaugural cruise of one of the ships with a 
partner or friend, and will also be a special 
guest at the naming celebration.

http://www.vikingrivercruises.com.au/promotions.html
https://www.facebook.com/POCruises


Tel: 0800 422 784
or 09-444-2298
CLICK HERE

FOR WEBSITE
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Click here to download 
the flyer with full details
then call the FTM Team

RIVER CRUISING ON 
THE SEINE IN 2015

An 8-day round trip from Paris via Rouen and 
Caudebec-en-Caux to Normandy, with a visit to the 

D-Day beaches. The premium vessel Amadeus 
Diamond calls at Les Anderlys, with a chateau visit, 
and guests tour the Palace of Versailles, the Louvre 

and other Paris landmarks. A special hightlight is an 
evening tour to view the illuminated Eiffel Tower.  

Ponant APR-OCT15 brochure
The Winter 2015 cruise programme from 
Compagnie du Ponant is out and includes 
exploration in Alaska, a new destination for 
the line. Le Boreal and L’Austral will cruise 
Alaska’s waters on a total of 11 cruises MAY-
SEP15.
Ponant welcomes its new yacht, the 122-
stateroom Le Lyrial to the fleet in APR15, the 
fourth sister ship in a series.
The quartet combine limited capacity, five-
star comfort and cutting-edge technology to 
offer exceptional, sophisticated voyages to 
places many other ships cannot access.
To mark the launch of Le Lyrial, Compagnie 
du Ponant has decided to reward its 
passengers with a new pricing policy. The 
Open Bar will now be included in all Winter 
itineraries. Members of the Ponant Yacht 
Club will also benefit from new exclusive 
advantages.
Click here to view the brochure and for 
pricing, booking information, Terms & 
Conditions, contact the Team at Francis 
Travel Marketing on 09 444 2298 or 
reservations@francistravelmarketing.co.nz

Cruise New Zealand 2014 Conference opens for registration
Registrations are now open for Cruise New Zealand’s second annual conference, 
to be held in Napier on 08AUG at the recently opened MTG Hawke’s Bay.
Keynote speakers include Chris Allen, associate v-p of global deployment and 
itinerary planning for Royal Caribbean Cruises and John Stoll, v-p of land 
programs for Crystal Cruises.
Chris Allen will discuss global deployment trends and gearing up for large ships 
and John Stoll will provide an insight into the luxury end of the market.
Local operator, Port of Napier, will complement the programme and Napier’s Art 
Deco Trust will host delegates to a cocktail function before dinner at Mission 
Estate Winery.
Cruise New Zealand says it warmly welcomes all members and non-members to 
attend the conference. Registration is $150 for members and $250 for non-members.
Register at http://cruisenewzealand.org.nz/events/

Antarctic savings
Book and deposit by 30JUN14 to save up to $750pp on World Journey’s small 
group “Antarctica, The Last Continent” Cruise Journey.  
Your clients can save $600pp sharing a Main Deck or Classic Suite, and $750pp 
sharing a Superior Suite.  Departing 02MAR15, the 18-day itinerary includes two 
nights in Buenos Aires either side of the Quark Expeditions cruise ex Ushuaia, and 
there is an optional extension to Rio and the Iguazu Falls.  
Now priced from $16,345, this includes return flights ex AKL, 4 star hotels and 
sightseeing Buenos Aires, and all onboard meals and open bar while cruising 
(airline taxes of $210 pp are extra).  
Contact World Journeys on 0800 117311 or info@worldjourneys.co.nz

http://www.francistravelmarketing.co.nz
http://fr.calameo.com/read/0001324230b28b770000f?utm_source=MailingList&utm_medium=email&utm_campaign=Compagnie+du+Ponant+STOP+PRESS
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000309&packageName=Antarctica,-The-Last-Continent---
http://www.travelmemo.co.nz/voucher.php?voucher_id=1510


CLICK HERE TO DOWNLOAD

TravelMemo   20140624   24JUN14    Page 16

Voyages of Discovery 2014/15 
Discover the World has released its new 
2014/15 Voyages of Discovery cruise brochure 
showcasing cruising holidays throughout 
Europe, the Middle East, Indian Ocean, the 
Orient and Southeast Asia, and Africa during 
the period SEP14-OCT15.
Voyages of Discovery cruises offer value, 
choice and the benefits of a small ship, 
travelling with no more than 540 passengers
aboard the stylish Voyager, including all 
meals, all onboard gratuities, a renowned 
guest speaker and port lecture programme 
and a selection of optional shore excursions. 
Book a Voyages of Discovery cruise before 
31JUL14 and save up to 10% on the cruise 
fare.
Following a season in the Mediterranean, 
Voyager sails south via the Red Sea to East 
Africa and Mauritius before a short season 
showcasing South Africa.
The 2015 European season includes the rarely 
visited White Sea high atop Europe/Russia, 
Norway, the Baltic, British Isles, Western 
Europe and into the Mediterranean.
For bookings, brochures or more information
contact Discover the World on 09-623 4293 
or email 
voyagesofdiscovery@discovertheworld.com.au CLICK HERE TO DOWNLOAD

River cruising on the Seine in 2015
Austrian river specialist Lüftner Cruises is 
introducing a new itinerary in 2015, an 8-day 
trip on the Seine with departures MAR-
NOV15. The Amadeus Diamond, one of the 
premium vessels in the Amadeus fleet, will 
switch from the Danube to the Seine in 2015 
to undertake these trips along the North of 
France.
The 8-day Paris round trip will initially set 
off in search of the famous masters of 

impressionism, Gogh, Cezanne and Gauguin, 
heading downstream from Paris via Rouen 
and Caudebec-en-Caux to Normandy. 
Passengers can enjoy a full-day excursion to 
the Normandy beaches, scene of the Second 
World War D-Day landings. From Rouen, the 
vessel will then travel upstream to the town 
of Les Anderlys with its mediaeval Château 
Gaillard before the route leads back to Paris 
via Vernon.

Additional highlights include a visit to the 
Palace of Versailles and a city tour of Paris 
including a visit to the Louvre. As a special 
highlight of this cruise in northern France, 
the itinerary also includes an evening cruise 
through the City of Light with views of the 
glittering Eiffel Tower.
Click here to for the flyer with pricing, 
booking information and Terms & Conditions,
then contact the Team at Francis Travel 
Marketing on 09 444 2298 or email reservations@francistravelmarketing.co.nz

Portuscale 2015 Southern Hemisphere Collection 
Portuscale Cruises has announced the release 
of its 2015 Southern Hemisphere Collection 
brochure, featuring itineraries onboard M/V 
Funchal, as she makes her way from Barcelona
to Australia on a 45-day voyage, where she 
will then cruise Australian waters from 
Newcastle and Geelong, before making her 
way back north to Europe from Newcastle to 
Portsmouth, on the 57-day Battlefields and 
Gallipoli voyage.
Discover General Manager Sales and Product
Roger Condon says, “A voyage with M/V 
Funchal is unlike any other as she offers 
classic accommodation and modern 
conveniences, whilst retaining her old world 
charm, and gives passengers the opportunity 
to explore ports rarely visited by mainstream 
cruise ships.”
To celebrate the launch of the brochure, 
Portuscale Cruises is offering up to 15% Early 
Booking Advantage Savings* on the cruise 
fare, when booked by 31JUL14.
For bookings, to request brochures or for 
more information, contact Discover the 
World on (09) 623 4293 or email 
portuscale@discovertheworld.com.au. 
Click here to download the brochure.

*Conditions apply. Contact Discover the 
World for full terms and conditions.

http://www.discovertheworldtravel.com.au/edm/VOD_Sep-14-Oct15_Brochure_LR.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1510
http://www.discovertheworldtravel.com.au/edm/Portuscale_Cruises_2015_Southern_Hemisphere_season_LR.pdf
http://www.discovertheworldtravel.com.au/edm/Portuscale_Cruises_2015_Southern_Hemisphere_season_LR.pdf
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HAL returns to Bermuda with 3-night stay 
Holland America Line is returning to 
Bermuda on 7-day cruises aboard ms Veendam. 
Sailing roundtrip from Boston, six departures 
will sail in May, June and July, and feature 
three days and nights at Hamilton, the 
country’s capital, which is known for its 
beaches and abundance of golf courses. 
Carrying just 1,350 guests, Veendam offers an 
ideal mid-size ship experience in Bermuda 
that enables the vessel to dock at Hamilton in 
the center of town. The voyages spend a day 
at sea after departing Boston and arrive at
Hamilton mid-day with enough time for 
guests to go ashore and enjoy the town. The 
ship then spends three nights alongside, 
where guests can experience local nightlife 
and dine ashore, if desired. Veendam departs 
Bermuda in the afternoon of the final day in 
Hamilton, with a day at sea before arriving 
back at Boston.
The 7-day Bermuda itinerary can be combined 
with a 7-day Canada/New England cruise 
to create a 14-day Bermuda & Canada/New 
England Collectors’ Voyage. The full 

Collectors’ cruise calls at Charlottetown, 
Prince Edward Island; Sydney and Halifax, 
Nova Scotia; Bar Harbor, Maine; Boston; and 
Hamilton, with scenic cruising in the Gulf of 
St. Lawrence.
The Bermuda cruise also can be combined 
with a 17-day Panama Canal transit to create 
a 24-day Panama Canal and Bermuda 
Collectors’ Voyage. The ship departs San 
Diego on 15APR, and calls at ports in 
Mexico, Guatemala, Nicaragua, Costa Rica 
and Colombia, as well as Fort Lauderdale, 
Fla., Boston and Hamilton, including a full 
transit of the Panama Canal.
Cruise fares begin at US$799 for the 7-day 
cruises; US$1,499 for the 14-day Bermuda & 
Canada/New England Collectors’ Voyages; 
and US$2,499 for the 24-day Panama Canal 
and Bermuda Collectors’ Voyage, all per 
person, double occupancy.
For more information contact Francis Travel 
Marketing on 09 4442298 or email
reservations@francistravelmarketing.co.nz

45-day Suez Sojourn 04JAN-17FEB15
Early Booking Advantage Savings Fare 
from A$7,175pp twin share (a saving from 
A$1,274pp off the brochure cruise fare)
Barcelona – Tunis – Valletta – Port Said – 
Aqaba – Safaga – Kochi – Malé – Singapore 
– Semarang – Komodo Island – Dili – Port 
Moresby – Newcastle
4-day Three-Night Taster 17-20FEB15
Early Booking Advantage Savings Fare from 
A$545pp twin share (a saving from A$91pp 
off the brochure cruise fare)
Newcastle – Eden – Geelong
6 Day Island Escape 20-25FEB15
Early Booking Advantage Savings Fare from 
A$900pp twin share (a saving from A$149pp 
off the brochure cruise fare)
Geelong – Penneshaw (Kangaroo Island) – 
Geelong
4-day Beautiful Bass Strait 25-28FEB15
Early Booking Advantage Savings Fare from 
A$545pp twin share (a saving from A$91pp 
off the brochure cruise fare)
Geelong – Burnie – Portland – Geelong

8-day Tassie Explorer 28FEB-07MAR15
Early Booking Advantage Savings Fare 
from A$1,259pp twin share (a saving from 
A$226pp off the brochure cruise fare)
Geelong – Burnie – Hobart – Port Arthur – 
Geelong
4-day Northern Nostalgia 07-10MAR15
Early Booking Advantage Savings Fare from 
A$545pp twin share (a saving from A$91pp 
off the brochure cruise fare)
Geelong – Eden – Newcastle
57-day Battlefields & Gallipoli 10MAR-
05MAY15
Early Booking Advantage Savings Fare 
from A$10,995pp twin share (a saving from 
A$1,970pp off the brochure cruise fare)
Newcastle – Lae – Wewak – Sandakan – 
Pelabuhan Bintulu – Singapore – George 
Town – Colombo – Salalah – Sharm el-
Sheikh – Alexandria – Iraklion – Çanakkale – 
Istanbul – Myrina – Piraeus/Athens – Valletta 
– Gibraltar– Porto– Portsmouth

Portuscale 2015 Southern Hemisphere Collection 
Further to the story on the preceding page, voyages included in the Portuscale 2015 Southern 
Hemisphere Collection are:

INDUSTRY
Be the first to sleep with Ibis Adelaide 
Be the first to experience the brand new 
Ibis Adelaide when it swings open its doors 
next month. The new-build hotel is offering 
travel agent and PCO rates from A$84 with a 
complimentary upgrade to a Superior View 
Queen or Twin room. 
To celebrate, Ibis Adelaide will also throw in 
two complimentary cocktails for every stay 
booked on the special rate in the opening 
month of July. 

Ibis Adelaide’s industry rates are available 
from A$84 room only, valid for stays from 
14JUL-30SEP14. A travel industry ID must be 
provided on check in. Room rates are subject 
to availability and terms and conditions apply. 
Located in the heart of the Adelaide CBD, 
Ibis Adelaide has 311 rooms, a bar, restaurant 
and conference facilities, Wi-Fi throughout, a 
guest laundry and an on-site gym. To make a 
reservation click here. 

For bookings, call Discover the World on 
(09) 623 4293 or email 
portuscale@discovertheworld.com.au. 

http://accorasiapacificpartners.com/ibisadelaideindustry
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PEARL’S PEARLER
Cell phones have robbed us of the satisfaction 

of  slamming  down the receiver

Kiwis flying high, spreading wings
New Zealand residents departed on 198,200 
overseas trips in MAY14, up 9% from MAY13. 
Over the year, New Zealand residents took 
2.23 million trips, up 3% from last year.
Kiwi resident short-term departures to 
Australia totalled 88,560 for the month, up 
16% and taking the 12-month total to 1.063 
million, up 8.7%.
In second spot was the USA, up 19% with 
15,400 trips, bringing the year’s total to 
150,500, up 19%. Next biggest was the UK 
with 12,100 trips, up 10% and bringing its 
moving annual total to 98,700, up 8%. Fiji 
came in a #4 with 10,200, up 17%, with its 
total for the year ended MAY14 standing at 
117,900, up 12%.
Almost all destinations scored solid growth 
for the month when compared to MAY14, 
much of these increases could be due to an 
improved response rate to the ‘country of 

main destination’ question on the redesigned 
departure card. Nonetheless, the growth rates 
were impressive: 13% for the Cooks; 19% to 
New Caledonia; 44% to Samoa; 83% to Tonga 
and 139% to Vanuatu.
South Africa attracted 44% more Kiwi 
residents than in May last year.
While Hong Kong was down 1% and India 
down 22%, other Asian destinations did well, 
with visiting Kiwis delivering MAY14 growth 
of 15% to China; 64% to Indonesia; 38% to 
Japan; 19% to the Philippines; 61% to 
Malaysia; 89% to Singapore; and 103% to 
Vietnam.
In Europe, New Zealanders naming France as 
their main destination in May fell 3% below 
the MAY14 figure and Germany was down 
5%, other countries fared well. The UK 
enjoyed an upswing of 10%; Spain 79%; 
Holland 81%; Italy 21%; and Ireland 50%.

To the Editor,
           Qantas shuffles Tasman services
Despite Qantas International Chief Executive
Simon Hickey’s spin  saying that Qantas is 
becoming more dynamic and more flexible 
in responding to market conditions the plain 
fact is that the once mighty Qantas is now a 
mere skeleton of its former self.
Back in the 70’s and 80’s Qantas led the 
charge on the so called Golden Pond ... the 
Tasman route was the second most profitable 
route in the network.
It pioneered the first 747 flights to New 
Zealand, mounted double dailies Auckland to 
Sydney, daily flights to Brisbane and 
Melbourne and a range of flights from 
Wellington and Christchurch.
It inaugurated flights from NZ to Cairns, 

Adelaide, Hobart, Darwin, Townsville, Perth 
and a daily Auckland to Los Angeles flight.
Despite its spin, the reality is Qantas cannot 
make a go of its trans Tasman services due to 
the superior level of service standards offered 
by its competitors, so is pulling the rug.
The wrong aircraft, QF 737 versus Emirates 
A380, and Air New Zealand’s A320 is also a 
factor.
Air New Zealand and its alliance partner 
Virgin now command the biggest market 
share and continually win awards.
If its competitors can increase flights across 
the Tasman and make a go of it, then 
something is very seriously lacking at the 
once proud Red Rat.
John Lewis 
Brisbane

LETTERS

Serengeti highway ruled out
The proposed 53km super highway intended 
for construction across the Serengeti National 
Park has been declared unlawful, according to 
an eturbonews report.
The East African Court of Justice made the 
ruling last Friday and the judges have 
restrained the Tanzanian Government from 
constructing the road. 
“The judgment in essence confirms that the 

treasured Serengeti ecosystem is an invaluable
world heritage site; and that it deserves 
optimal protection and restraint from high 
impact development that can interfere with 
the functions of the ecosystem and have 
adverse effects on animals and humankind,” 
the Africa Network for Animal Welfare 
(ANAW) said in a statement following the 
ruling.

Top dollar for London slots
Britain’s Sunday Times reports that American
Airlines paid £18.2 million (US$31m) for 
a pair of take-off and landing slots at the 

London hub. The carrier bought the midday 
slots from Cyprus Airways, which will cease 
services to LHR.

Masai Mara safe for visitors
Kenya’s Interior Secretary Joseph ole Lenku 
has assured tourists that security has been 
enhanced in the Masai Mara Game Reserve.
Lenku said more security personnel have 
been deployed to the park ahead of the onset 
of the high season.
“As the annual wildebeest migration 
commences in the Masai Mara, my ministry 
and that of Tourism have joined hands to 
ensure the safety of those visiting the reserve. 

We do not want to leave anything to chance,” 
he said.
Speaking to the Star this week, Lenku 
criticised Western nations for issuing travel 
advisories.
He said the country is not as insecure as they 
want to portray it.
Lenku said such nations have their own 
agenda and they should come clean.


