
TRAVELMemo travel & 
tourism 
online 
news 
digestUPLOADED OVERNIGHT MON & THUtm1422t

tuesdaY
17Jun
2014 BEST VALUE  

ALL-INCLUSIVE LUXURY 
EUROPE RIVER CRUISING

2015 EARLYBIRDS OUT NOW

The Ultimate Luxury Experience

Preview our exclusive balcony cabins

www.excitorfiji.com

Contact your wholesaler

travel memo excitor advert may 2014.indd   1 21/5/14   9:50:24 AM

0508 396 842

Yes we do!
ISTANBUL

WANT AD RESULTS?
You’ll get them 

by using TravelMemo
CLICK HERE  

TO REQUEST AD RATES

‘Gutting’ news for Dunedin
The decision by Virgin Australia to drop its annual summer-season 
direct flights to Dunedin from Sydney and Melbourne is described 
as “gutting” by Dunedin City Council business development adviser 
Sophie Barker.
The Otago Daily Times reports that Virgin’s news has disappointed 
the city’s tourism industry and Dunedin travellers.
Council economic development unit manager Des Adams is quoted 
as saying the cuts to services meant a loss of 12,700 seats coming to 
the city.  “There will be a fallout, but it’s yet to be gauged on the 
tourism sector,’’ he said.
Virgin has confirmed the alliance will not operate the service this 
year ‘’based on performance’’. It will continue to operate flights 
between Brisbane and Dunedin. 
Jetstar NZ boss Grant Kerr and the airline’s flying ops manager 
Richard Falkner were in Dunedin last week as part of its 
celebrations marking five years of operating here. 
Their visit coincided with the Virgin news. 
Mr Kerr said the airline would definitely have a look at the 
opportunity provided by Virgin exiting that market. 
‘’We are always interested to look at opportunities for growth but 
any new routes have to be economically viable.’’ 
Mr Falkner told the ODT that Jetstar was not seeking to increase its 
domestic flights from Dunedin to destinations other than Auckland.

http://www.koreanair.com
http://goo.gl/NfcnHG
http://www.excitorfiji.com
http://www.exoticholidays.co.nz
mailto:adrates@travelmemo.co.nz
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Domestic tourism leads Auckland’s visitor growth 
Auckland’s tourism industry has experienced 
a strong autumn led by more Kiwis visiting 
the region, with domestic guest nights up 
10% in April compared to the same month 
last year. 
Figures just released by Statistics New 
Zealand show Auckland enjoyed almost 
30,000 more guest nights in APR14 than 
2013, making it the strongest April the region 
has ever experienced.    
ATEED chief executive Brett O’Riley says 
these results follow a strong month of events 
that attracted visitors from around the 
country. The events included the ITM 500 

Auckland V8 Supercars, NZ Badminton 
Open, NZ International Comedy Festival 
and the ITU World Champs Series, as well as 
several big-name concerts.
ATEED’s domestic marketing campaign – 
AKL: The Show Never Stops – was also in 
market in March with a specific campaign 
around the autumn events. 
Auckland’s trend of sustained visitor growth 
during the summer months has continued 
into the shoulder season. For the year end 
APR14, guest nights were up 4% on the 
previous year with domestic guest nights up 
4.8% and international guest nights up 2.9%.

The Great Adventure – where the action’s at
The Great Adventure, a one-day conference 
taking place in Wellington this Friday 20JUN, 
will bring together more than 100 leaders in 
the adventure and outdoor sector, keen to 
hear the latest market trends and get updates 
on the significant regulatory changes taking 
place across this sector.
“The adventure and outdoor sector is a very 
valuable part of New Zealand’s $24 billion 
tourism industry. It’s also one going through 
major change,” says Chris McGeown, TIA’s 
acting chief executive.
“Recent research shows, as you would expect, 
that young Australians are an adventurous 
segment who like excitement-based activities 
such as extreme rides, ski and diving.” 
More surprisingly perhaps, says Mr 
McGeown, is recent YHA New Zealand 
research which showed that outdoor-oriented 
activities featured strongly on the itineraries
of independent Chinese travellers, with 

around 15% tackling thrill-seeking 
adventures.
“Chinese visitors are making their presence 
felt in the New Zealand tourism landscape 
and the conference will highlight the shift in 
trends and what these visitors are looking for 
when it comes to adventure.”
Delegates will also get practical advice on 
how to improve their business performance, 
including which social media platforms to 
use – and the ones not to bother with – plus 
inspiration from successful social media 
campaigns from the adventure tourism 
industry around the world.
To register and for more details about this 
event, click here

Kiwi singing sensation Stan Walker is teaming up with singer/song-
writer Ginny Blackmore to rock the slopes of Coronet Peak in a one-off 
performance of their hit chart-topping single ‘Holding You’. 
They will be appearing live this Thursday morning as part of Australia’s 
Channel Seven’s Breakfast show from a stage set up in the snow.

Christchurch on sale
Kiwis curious about the transformation 
taking place in Christchurch are being 
targeted by a new campaign organised by 

manager marketing, Miranda Hogan.
The Christchurch on Sale campaign focuses 
on the Auckland and Wellington markets. 

Christchurch & Canterbury 
Tourism (CCT) and joint funded 
with hotel sector members of the 
Tourism Industry Association.
The campaign, Christchurch on 
Sale, is 
designed to encourage domestic
visitors to visit Christchurch during the 
month of July.
“Christchurch is a very different place to what 
it was before the earthquakes. It has a real 
creative and innovative buzz which has 
greatly impressed our international visitors. 
We think it’s time that domestic visitors got 
to experience some of that,” says CCT general 

Visitors who book a July stay 
in one of the nine participating 
hotels will get a discount card 
on check in giving them access 
to a host of deals across the city. 
They include up to 20% off 
hospitality venues, up to 75% off 

activities, and up 30% off selected retail 
during the promotional period.
“With the school holidays in July it’s a great 
time for families to come and visit. 
Christchurch’s rebuild is at an interesting 
stage and there’s a really positive vibe in the 
city,” Hogan says.
www.christchurchnz.com.

www.tianz.org.nz/main/The_Great_Adventure_2014/
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Kawakawa taps Hundertwasser pulling power
Whangarei’s city fathers and ratepayers may 
not appreciate the pulling power of Austrian 
artist Friedensreich Hundertwasser’s unique 
work as a visitor drawcard, but the people of 
Kawakawa certainly do.
The small Northland town has unveiled plans 
for a themed visitor centre. The Hundertwasser
Park Visitor Centre will be a two-storey 
building of curving lines topped by a grass 
roof, wooden shingles and onion domes, 
drawing on the artist’s most famous Viennese 
building themes.
According to a report in the Northern 
Advocate, the charitable trust behind the 
development sees it as a living tribute to the 

artist, his philosophy, and all he had done for 
the town.
It will house a display on Kawakawa years, a 
cafe, exhibition space, workshop, and a space 
similar to a marae atea [courtyard] signifying 
the North’s biculturalism.
Planting of the park, on what used to be 
paddocks behind the world-famous 
Hundertwasser toilets, started in 2011.
Meanwhile, a Whangarei council-
commissioned telephone poll of 1000 locals 
found more than half are against spending 
ratepayer money on developing 
Hundertwasser’s last-ever building design 
into a city art gallery.

The Coromandel’s logo quest 
Destination Coromandel has launched a 
competition to find the best brand or logo 
to promote The Coromandel to the world. 
Entrants go in the draw for a $400 prezzie 
card with votes from the public deciding the 
winning design.
Destination Coromandel Manager Hadley 
Dryden is satisfied that the brand is becoming

more established in its target markets and 
doesn’t need changing but is game enough to 
see what the public think. 
“We’re keen to see what resonates with people 
when they think of the Coromandel, we’d love 
more locals and frequent visitors to become 
ambassadors for the region.”
To enter visit www.designandwin.co.nz.

Mt Hutt open for action
Canterbury’s Mt Hutt ski area celebrated 
opening day last Friday with plenty of 
snow and more than 700 guests keen to 
hit the slopes.
Mt Hutt ski area manager James 
McKenzie officially opened the Summit 
Six chairlift with a spray of Amisfield 
bubbles to welcome guests. 
“We opened with full facilities in the 
base building and the Summit Six Chair, 
Exhibition Quad Chair in operation as 
well as the magic carpet for our learners.”
www.nzski.com

Vbase opens ‘ilex’ venue
Christchurch venue manager Vbase has 
opened the city’s newest venue last week with 
an exclusive evening garden party.
The new $16.4 million venue, ‘ilex’, is located 
in the city’s Botanic Gardens and overlooks 
the Avon. It marries white embossed concrete 
with clean glass panels and plant cell motifs 
to create a visually striking building.
“This is truly a unique space and we believe
it is going to quickly become a jewel in 
Christchurch’s crown - a place with the real 
wow factor. To manage it along with our 
other venues, CBS Canterbury Arena, AMI 
Stadium, and Air Force Museum is a real 
honour,” says Vbase chairman and 
Christchurch City Councillor Jamie Gough.  
The function room can comfortably seat up to 
160 people and its riverside location provides 

indoor and outdoor entertaining opportunities.
There is also a cafe with seating for a further 
60.
The name ilex stems from the old name for 
the Holm Oak. In ancient Rome these 
evergreen leaves were used to make a crown 
of honour, once held in higher regard than 
those made of gold.
www.vbase.co.nz/venues/ilex-botanic-gardens

Light Show for Auckland
Light Show, which enjoyed a sell-out season at London’s leading 
edge Hayward Gallery, is coming to Auckland in October as 
first stop on a world tour that includes Sydney’s Museum of 
Contemporary Art Australia and galleries in Sharjah and 
Athens.
The medium of light is explored by major international artists
in illuminated installations and sculptures from the 1960s to 
the present. Due to the number of large-scale works, Light 
Show will be the first exhibition to fill two floors of the Gallery 
since its 2011 expansion and restoration.
Tickets to Light Show will be on sale in September and 
demand is expected to be high. 
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Sales Support Executive – New Zealand

Fiji Airways operates an extensive international network across the Pacific 
connecting New Zealand to Fiji, USA, Asia and the South Pacific. The company 
is seeking to appoint a Sales Support Executive based in Auckland to help 
support ambitious growth of the airline.

This role will be responsible for supporting our key trade industry partners and 
internal communications with head office. As a key member of the sales team, 
the position will also support the external sales team. The position has many 
challenges and you must have an extensive understanding of international 
airfares, ticketing processes, problem solving and be passionate about dealing 
with people with a can do approach.

The successful applicant will have:
•   A complete understanding of international airfares, ticketing and solutions
•   GDS experience (Amadeus preferred)
•   Group sales and processing experience
•   Understanding of the New Zealand travel industry
•   Sales reporting and campaign fare proposals
•   Excellent communication skills

Fiji Airways offers a competitive salary, with international travel benefits and 
a company wide bonus program on achieved results. Apply by email to 
gul.khanam@fijiairways.com  no later than 5pm on Wednesday 25 June 2014. 
You must be a permanent resident or New Zealand citizen. Only successful 
applicants will be contacted.

Footprints Waipoua 3½-hour Daylight Encounter
RTO Northland Inc reports that Footprints Waipoua has a new 3½-hour Daylight 
Encounter product, available during the summer period 01OCT-01MAY. 
While the operator’s signature tour is the Twilight Encounter, the Daylight Encounter 
option will allow those travelling through during the day to enjoy a cultural, guided 
experience of Tane Mahuta, Te Matua Ngahere and the Four Sisters. It also allows day 
visitors from the Bay Of Islands to experience the tour and be back in Paihia for 
dinner. Cost: $80 Adult / $35 Child (5-12).
www.footprintswaipoua.co.nz

TA & VA share destination secrets
Tourism Australia and Virgin Australia have 
launched a New Zealand campaign – ‘Secret Travel 
Stories’ – that promises to share the secrets of Kiwis’ 
favourite holiday destination to demonstrate there is 
more to Australia than travellers might think. 
Running to 12JUL, the print and digital campaign 
incorporates Tourism Australia’s media partnership 
with APN New Zealand and a dedicated online hub.
TA and VA have enlisted some of New Zealand’s 
most seasoned travel writers along with airline crew 
to share Australian stories and uniquely Australian 
experiences. The New Zealand public will then be 
invited to share their own Australian travel secrets 
and the campaign will culminate in a public vote 
and competition. 
Tourism Australia’s NZ general manager, Jenny 
Aitken says that Kiwis love to hear from their own 
people and advocacy has proven to be a powerful 

tool in taking Tourism Australia’s messages to a New 
Zealand audience.
Food and wine, nature and wildlife, shopping and 
shows and culture are all key holiday experiences that 
have shone through in consumer research as 
resonating strongly with TA’s target audience. 
“This  ...  campaign extends our advocacy strategy 
into a more intimate space and is the first real user 
generated story content campaign of its kind in New 
Zealand,” says Aitken. 

http://www.australiatravelstories.co.nz
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WA Experts roadshow
With over 80,000 Kiwis travelling to Western 
Australia each year, agents are being urged by 
Tourism WA to upskill by learning all they 
can during the upcoming visit to New 
Zealand by experts on the destination.
They’ll be here in August at functions in 

Christchurch, Nelson and Auckland, with 
presentations, food & drinks, and a chance 
for WA Holiday Specialists to win places on 
an OCT14 famil that explores Perth, 
Fremantle, Esperance, Lucky Bar, Kalgoorlie 
and the Golden Outback. 

Hunter Region is ‘Altogether Perfect’ for Business Tourism
A new marketing campaign positions the 
Hunter region as Altogether Perfect for 
business tourism and aims to attract major 
conferences and meetings to the region to 
increase mid-week occupancy and visitation.

The domestic campaign is the product of a 
collaboration between Destination NSW and 
regional partners, Destination Port Stephens, 
Newcastle Convention Bureau and the 
Hunter Valley Wine and Tourism Association.

Mantra Group bolsters CBD presence
Australian hotelier, Mantra Group, has new 
CBD hotels in Melbourne, Brisbane and 
Canberra.
Mantra St Kilda Road Melbourne and Mantra 
on the Quay Brisbane - both formerly 
managed by Mint Hotels & Apartments - take 
Mantra’s Melbourne hotel network to seven 
and the Brisbane hotel network to three.
Mantra St Kilda Road offers 159 spacious 
studio, one and two-bedroom full serviced 
apartments with gourmet kitchens, large 
living areas and balconies with spectacular 
views across Albert Park Lake, the Royal 
Botanic Gardens and the Domain Parklands.  
Other in-room features include iPod docking 
stations, Wi-Fi and broadband internet and 
LCD TV with digital channels. Having only 
opened in 2011, the hotel is a contemporary 
design with modern furnishings and facilities.
On-site restaurant, Bistro Bakini, is open for 
breakfast and lunch and serves modern 
Italian cuisine in the evenings.
Mantra on the Quay is positioned on the edge 
of the Brisbane River, is situated in the heart 
of the CBD close to Eagle Street Pier dining 

precinct, Riverside Centre and major 
shopping areas. It offers 185 one, two and 
three-bedroom apartments with river or city 
views. All have large balconies, fully self-
contained facilities and the property has an 
outdoor heated pool, steam room, gym, full 
size tennis court and barbeque area.
In Canberra, the Mantra Group’s Peppers 
brand makes its first CBD appearance in the 
federal capital following a takeover of 
management of the Diamant Hotel Canberra 
and the on-site Bicicletta restaurant.  The 
property will rebrand in July as Peppers 
Gallery Hotel Canberra.

Mantra on the Quay Brisbane

Tanunda House
The owners of Kingsford Homestead, the 
historic estate made famous in TV series 
McLeod’s Daughters, have launched the new 
luxury accommodation property in the 
Barossa wine region. Tanunda House 
accommodates five couples in luxury, offering 

an exclusive executive retreat in beautiful 
surroundings. The property has five 
bedrooms, four with ensuite bathrooms, a 
large kitchen and living area, pool, outdoor 
bar and tennis court.

Breaches off the beaches
The whale-watching season has begun in 
Port Stephens and to help visitors witness 
the spectacular winter migration, the Nelson 
Resort has released a special whale watching 
package valid until the end of winter. 
Offering up to 33% discount on full prices, 
the new ‘Whale of a Deal’ package includes 
one night’s accommodation in a newly 
renovated bayview king deluxe room at the 
Nelson Resort in Nelson Bay, a three-hour 

whale and dolphin-watching cruise for two 
with Imagine Cruises and a post-cruise drink 
at Maverick’s Restaurant and Bar in Nelson 
Bay. The deal is valid until 31AUG14, and is 
priced from A$190 for two people per night 
on Sundays to Fridays and A$240 per couple 
on Saturday nights. The offer is subject to 
availability. 
For bookings, call The Nelson Resort on +61 2 
4916 4600 or visit www.nelsonresort.com.au.

Premium game fishing far north Queensland
Far North Sports Fishing at Port Douglas, 
FNQ, has added a new vessel Black Magic – a 
40ft custom built game boat – to complete its 
five vessel fleet.
The boat complements a fleet that already 
includes Blue Martini - a 70ft fully-staffed 
mother ship that sleeps up to eight guests 
in luxury (comes complete with its own on 
board chef, hostess and fishing guides) and 
three custom-built, 20ft centre-console boats.

Black Magic provides a platform for heavy 
and light tackle, saltwater fly and reef fishing
www.farnorthsportsfishing.com

http://tanundahouse.com.au/
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Air Tahiti Nui Winter Sale fares
Air Tahiti Nui has released Winter Sale fares 
for travel between NZ and Papeete in 
Economy and Business Class valid for sales 
15JUN–06JUL14, with outbound travel 
permitted ex New Zealand 15JUN14-
31MAR15.

Inclusive prices for travel ex AKL in Economy 
are $945, and domestic add-ons are available
from Christchurch, Napier, Nelson, New 
Plymouth, Palmerston North and Wellington 
using Jetstar and Air New Zealand.
Click here to download details.

Excitor Fiji reservations address change
Excitor Fiji has changed its reservation email 
address.   The Booking Office/Reservations 
email was sales@excitorfiji.com. It is now 

reservations@excitorfiji.com
Excitor Fiji’s new Sales Representative, John 
can be emailed at sales@excitorfiji.com

Kai Niue Food Fest
The Niue Chamber of Commerce has tweeted 
that The Rock’s first-ever Food Festival – 
Kai Niue- is schedule for 03-06OCT14.  
The program has been designed to appeal to 
the widest audience and includes Cultural 
community food events, children’s 
MasterChef, celebrity international chef 
demonstrations matched with NZ wines, 
tropical cocktail parties, and culminates in a 
spectacular gala dinner – all under a tropical 
sky.

The programme and ticket details will be 
available here mid-JUL.

Pic | Niuesportfishing.co.nz

Toberua Facebook promotion
Toberua Island Resort, Fiji, has just launched 
its first social media competition. The 
Facebook-driven promotion runs for three 
weeks, offering a tropical holiday worth over 
FJD$4000. The winner will be drawn 
randomly at 12pm AEST on 07JUL14. 
The land-only giveaway includes 5 nights’ 
accommodation for two people in a Deluxe 
Oceanfront Bure and comes with 
complimentary return boat transfers, 
morning and afternoon tea daily, daily maid 

service, evening turn down service, and all 
complimentary activities including 
snorkelling, sailing, kayaking and reef golf. 

Botaira Resort special offer
Botaira Resort on Naviti Island in the Yasawas
has a Stay 5 / Pay 4 offer, with bonus free 
cocktail and free lobster dinner with wine, 
for sales to 20JUL14 and travel to 31MAR15. 
Conditions apply.
Botaira Resort is located on the largest island 
in the beautiful Yasawa Group.
Set on the western side of Naviti Island the 
resort’s location makes for sunset viewing 
over cocktails on the beachfront bar deck.
Botaira Resort offers 11 spacious 
contemporary Fijian style bures with modern 
en-suite facilities sited on an absolute 
beachfront location.
Activities include village trip, eco garden tour, 
ridge walk, spear throwing, beach volleyball,
snorkelling, kayaking, scuba diving and 
swimming with the Manta Rays when in 

season.
Bookings of 16 to 40 guests are welcome to 
book the entire resort to provide an exclusive, 
intimate wedding.
Transfers: Yasawa Flyer departing Port 
Denarau at 0830hrs daily.
Email lavonne@pacificpulsemarketing.com
www.botaira.com

http://nz.aircalin.com/billet-noumea.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1508
bit.ly/1kRKIsF
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Fiji Airways has tweeted that its new inflight 
experience – food, inflight entertainment, 

new magazine etc – will be revealed this 
Friday.

Nanuku Resort & Spa floats ‘family’ offer 
Breaking with traditional school holiday 
black-out periods, Fiji’s newest luxury escape, 
Nanuku Resort & Spa has released a value-
added five-night ‘Family of Four’ special offer 
valid for travel at any time until 19DEC14.
Priced from NZ$7810* the offer is based on 
a five-night stay at a four-night price with 
two adults and two children sharing a two-
bedroom Duplex Villa with private plunge 
pool. The deal includes all meals and a host of 
added extras.
These include private car transfers from either 
Nadi or Suva International Airports, butler 
and personal nanny services, free access to 
the resort’s ‘Lai lai’ kids club and a wide range 
of age appropriate activities for the older 
children.
Additional extras include use of a golf buggy 
and all non-motorised watersports equipment, 
free Wi-Fi and daily hosted drinks and 
canapés with resort management.

*Conditions apply. Valid for sale until 31JUL, 
the family special offer is valid for travel 
across all school holiday periods right up 
until 19DEC14.
Extra child rates are available on request.

Thailand curfew totally lifted
In Thailand the nationwide nighttime curfew 
in place since 22MAY has now been lifted.
The announcement from the National 
Council for Peace and Order, currently 
overseeing Thailand’s administration, has 
been welcomed by the Tourism Authority of 
Thailand (TAT), as it marks a return to 
normality for the country’s tourism industry.
General Prayuth Chan-ocha, who heads the 
NCPO, says that power will be handed to a 
government in August. 
That, he said, was part of a three-phase plan 
of reconciliation, formation of a government 
and elections. 
The junta last week also made a concession to 

Thailand’s many soccer fans as the World Cup 
got underway in Brazil, ordering broadcasting 
authorities to ensure all games were shown on 
free-to-air channels. 
Mr. Thawatchai Arunyik, TAT Governor said, 
“The nationwide lifting of the curfew shows 
the world that things are moving forward 
here in Thailand and that tourism has not 
been disrupted.
“This latest announcement by the NCPO 
should help reassure everyone coming for a 
holiday in Thailand or to enjoy the country’s 
shopping, dining and nightlife attractions 
that it’s business as usual and that the famous 
Siamese smile has not dimmed.”

NZ growth for Visit Malaysia Year
“Visit Malaysia Year 2014” has resulted in 
7.09 million tourists in the first quarter. This 
is a healthy increase on the 6.45 million 
tourists during the same period last year.
According to the Malaysia Tourism Promotion 
Board (Tourism Malaysia) the top 10 tourist 
generating markets to Malaysia
were Singapore, Indonesia, China, 
Thailand, Brunei, India, Australia, 
Japan, the Philippines and the UK.
Vietnam had the highest growth of 
30.1%, followed by Thailand (20.9%), 
Cambodia (12.6%), the Philippines 
(10.3%) and Singapore (10.2%)
Other countries outside ASEAN that 
registered double-digit growth were 
South Korea (37.1%), Saudi Arabia 
(21.4%), Australia (19.2%), New 

Zealand (14.6%) and India (11.2%), it said.
Russia had a 25.3% increase, followed by Italy 
(18.3%), France (17.5%), Germany (15%), 
United States (12%), the Netherlands (11.8%) 
and Canada (10.4%),” it added.

http://www.edgewater.co.ck/edgewater-resort/specials_IDL=1_IDT=299_ID=1482_.html
http://www.edgewater.co.ck
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Experience Shanghai 
For agents with clients looking at a stopover 
to break their journey on the way to Europe, 
or seeking a short trip away to somewhere a 
little different, Exotic Holidays suggest a four-
day Shanghai experience.
Known as the Paris of Asia, Shanghai is 
China’s largest city and has its best shopping, 
restaurants and hotels.  It is famously 
sophisticated and innovative, with European 
style precincts, tree lined neighbourhoods, 
and is a city that never sleeps.  
Exotic Holidays has created a 4-day package 
in four-star accommodation, priced from 
$504pp, that gives travellers a taste of this 
incredible city.
They’ll spend the first day getting their 
bearings before embarking on a full day tour 
taking in the city’s Museum of Ancient Art, 
the Bund and the riverfront along Huangpu 
River, and the UNESCO World Heritage 
Yuyuan Garden. Shanghai does not have 
many Buddhist temples but the tour takes in 
the Jade Buddha temple and a fine Jade Statue 
of the Buddha in a reclining position.  There 
is also an option to enjoy an exhilarating 
Acrobat show in the evening.
Day three brings a full day excursion to 
Suzhou starting with a train journey, visiting 
the Lingering Garden and the Garden called 
Master of the Fishing Net.  Then follows a 
short visit to Suzhou Embroidery before 
heading back to Shanghai.
The tour concludes the next day with an 
airport transfer for the onward journey.
There is a range of hotels to suit any budget, 
so contact Team Exotic on 09 410 5060 or 
0508 EXOTIC (0508 396 842) or email 
info@exoticholidays.co.nz for a tailored 
package.

The romantic Taj Lake Palace, Udaipur
The Taj Lake Palace, a member of the Taj 
Resorts, Hotels & Palaces Collection, is 
renowned as one of the most romantic hotels 
in the world.  A vision of white marble and 
mosaic floating on Lake Pichola, the palace 
was built in 1740 as a summer retreat, taking 
advantage of the cool lake breeze.
Taken over by the renowned Taj group in 
1971 to join their luxury hotel range, the 
property offers lavishly decorated rooms, and 
tells a story about the history and people of 
India.  
The Standard rooms face inwards, overlooking 
the tranquillity of the courtyard and lily pond, 
and there are options to upgrade to rooms 
with spectacular lake views.  All rooms come 
with the luxury of a private butler service and 
even the smallest rooms are a spacious 300sq 
ft.

A clever blend of modern and traditional 
Indian craftsmanship, plus plasma TV and 
DVD player, full size bathtub, bathrobes, 
turn down service, pillow/quilt menu and a 
welcome fruit platter mean that even the most 
discerning client will be awed.
The Taj Lake Palace, which featured in the 
Bond movie “Octopussy”, offers a Jiva Spa, 
outdoor pool, Jacuzzis and restaurants that 
include the open-air Bhairo and more formal 
Neel Kamal. 
Exotic Holidays clients recently reported on 
their delight at having the romantic experience 
of being greeted like a prince and princess, 
showered with rose petals as they arrived on 
the special hotel boat.
For quotes and bookings call 09 410 5060 or 
0508 EXOTIC (0508 396 842) or email 
info@exoticholidays.co.nz 

http://www.exoticholidays.co.nz
http://www.youtube.com/watch?v=skq0NQoxc4Q
http://www.youtube.com/watch?v=skq0NQoxc4Q
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Outrigger launches special deals for Thailand 
Three Outrigger resorts in the greater Phuket 
area of southern Thailand are offering savings
of up to 30% for bookings made before 
30JUN for stays up to 30SEP14.
The special offers for two, including full 
buffet breakfasts, mean guests can unwind 
in a Deluxe Room at the Outrigger Laguna 
Phuket Beach Resort from THB3,495+++ 
(NZD$125), a Deluxe Garden Villa at 
Outrigger Phi Phi Island Resort and Spa 
from THB4,479+++ (NZD$160), and in a 
One-Bedroom Suite at the Outrigger Laguna 

Phuket Resort and Villas from THB3,299+++ 
(NZD$118). 
Rates are per room night for up to two people 
and include full buffet breakfast. The rates are 
subject to 18.7% tax and service charges. 
Currency exchange rates may fluctuate.
To book and for full terms and conditions 
contact the hotels:
reservation.phuketbeach@outrigger.co.th 
res03.phiphi@outrigger.co.th
laguna@outrigger.co.th

THE AMERICAS
Visit California launches 2014 Road Trips guide
Visit California has just launched its 2014 
Road Trips guide. This year’s guide features 
California-themed Spotify playlists that set 
the stage for road trip adventures, 
entertaining explorers on a whole new level.
“California is the ultimate destination for 
road trippers from around the world, as 
everything from beaches to deserts to 
mountains are accessible in just a day’s drive,” 
says Caroline Beteta, president and CEO of 
Visit California. “California Road Trips 2014 
highlights the best routes for any style of 
vacation, giving visitors the inside scoop 
about our incredible attractions with just the 
turn of a page.”
California Road Trips 2014 offers 12 exclusive 
itineraries that showcase several regions of 
the state in the course of one trip to 
encourage exploration of the many diverse 
and colourful facets of California.
California Road Trips 2014 can be viewed 
online here. 

Sheraton Waikiki’s 3D pool mapping light show 
Sheraton Waikiki will feature the world’s first 
permanent 3D pool mapping light show 
“Helumoa” from 01AUG.  Located at the 
Helumoa Playground next to restaurant 
RumFire, two different light shows will 
begin nightly at 8 p.m. and 9 p.m. open to 
resort guests and general public for viewing.  
At a US$1.3m price tag, the digital storybook 

was created to provide guests with a 
contemporary way to learn about Hawaii’s 
deep rooted culture and history.
The light show will be projected onto 7,500 sq 
ft of pool canvas, with two stories – “Helumoa 
– the birth of Hawaii” (above) and “Helumoa 
– the legendary story of Waikiki.”  

Santa Monica Shuttle launch
Santa Monica Convention & Visitors Bureau 
(SMCVB) has partnered with Santa Monica 
Free Ride to launch the Santa Monica Shuttle,
a free hotel-sponsored hop-on hop-off service 
that will transport riders to Downtown Santa 
Monica, the Santa Monica Pier, Main Street, 
and Montana Avenue. The Santa Monica 
Shuttle consists of three electric vehicles 
wrapped in Santa Monica destination branding 
that will be regularly available at Shutters on 
the Beach Hotel, Double Tree Santa Monica 
Suites and Loews Santa Monica Beach Hotel. 
The service runs seven days a week from 
11:30 a.m. until at least 8 p.m., later on 

weekends and for special events.
Any pedestrian can flag down the three hotel-
sponsored vehicles to be transported within 
the service area. SMCVB hopes to expand 
the program with additional hotel properties 
sponsoring in the next year. 

http://www.nxtbook.com/nxtbooks/sunset/california_roadtrips2014/
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NZ to Russia, Kazakhstan, Uzbekistan with Asiana Airlines from NZD 2474 RT 

Zap! Kapow! The Batman Exhibit 
In celebration of the 75th anniversary of DC 
Comics’ iconic Super Hero, Warner Bros. VIP 
Studio Tour in Burbank, Los Angeles will 
open its new attraction, “The Batman Exhibit,” 
on 26JUN. It will be a featured addition on 
the studio’s historic backlot for a limited time.
“We have the most exciting props, costumes 
and vehicles from all seven Batman films on 
display for visitors to see,” says Danny Kahn, 
Executive Director, Warner Bros. VIP Studio 
Tour. “During this unique opportunity, our 
studio tour guides will also reveal behind-
the-scenes secrets from the seven films and 
the ‘classic’ Batman TV series, highlighting 
several scenes that were actually filmed on the 
Burbank lot.” 
Visitors will be able to get up close with the 
original suits worn by Michael Keaton, Val 
Kilmer, George Clooney and Christian Bale 

in their respective portrayals of Batman, 
making it the first time that artefacts from all 
seven films have ever been exhibited together. 
In addition, the exhibit will feature costumes 
worn by prominent supporting characters 
and villains, including Robin, The Joker, Two-
Face, Catwoman, the Penguin, the Riddler, 
Mr. Freeze, Batgirl and Alfred. Also on 
display will be a wide range of props, 
including Batarangs, Joker cards, Two-Face 
coins, one of the Penguin’s umbrellas and 
Bane’s bomb. 
In the studio’s Picture Car Vault, the Caped 
Crusader’s most famous vehicles, including 
the Batpod, Tumbler and Batmobile, will be 
exhibited as they were in his lair. 
Visitors will have the chance to activate the 
Bat-Signal and pose at a Batman- themed 
interactive green screen photo opportunity. 

Experience the Pacific Northwest
A celebration of the good life is what travel 
to America’s Pacific Northwest is all about. 
Go behind the scenes in Seattle’s Pike Place 
Market with an interpretive guide and head 
out to Oregon’s wine country, embark on a 
“treetop adventure” through the canopy of a 
coastal rainforest above a British Columbia 
river gorge and taste apple cider paired with 
savouries at a ciderhouse overlooking the sea. 
Experience this and much more with 
Adventure World’s 8-day A Taste of the 
Pacific Northwest journey from Tauck. 
Priced at 3,735pp, this all-inclusive journey
will allow your client to experience this 
region in a completely different light. Price 
includes accommodation at the 5-star Westin 
and Hotel Grand Pacific, dinner at the Sky 
City Restaurant in Seattle, all sightseeing,  
airport transfers, 15 meals, service charges, 

gratuities to local guides, admission fees, 
taxes, porterage and services of a Tauck guide 
throughout.
For more information contact Adventure 
World on 0508 496 753. 

Celebrating Fourth of July in Frisco
Fireworks, picnics in the park, hot dogs on 
the grill are all part of the action when the 
U.S. celebrates the Fourth of July. Outdoor 
concerts and cruises on the bay to watch the 
fireworks are just part of the Independence 
Day fun in San Francisco, and visitors are 
encouraged to walk, bike or take public 
transit to all events.
The Golden Gate Park Band honours 
Independence Day at 1 p.m. on Friday 04JUL 
with all-American, patriotic “musical fire-
works” at the Music Concourse, Golden Gate 
Park. www.goldengateparkband.org.
Pier 39 celebrates with musical entertainment 
and activities in the Entrance Plaza from 
noon with concerts followed by an elaborate 
fireworks display over San Francisco Bay 

starting at 9.30pm. www.pier39.com.
Out on the Bay, there are a massive number 
of cruises scheduled to coincide with the 
fireworks, and even a kayak convoy.
At Six Flags Discovery Kingdom, there’s 
fireworks all weekend long not to mention 
Medusa, Discovery Kingdom’s tallest and 
longest looping coaster and a spin on 
Tsunami Soaker, an interactive spinning 
water ride to cool everyone off on a hot day.
Over the Independence Weekend, there’s 
Opera in the Ballpark at AT&T Park; the 30th 
annual Fillmore Jazz Festival, the largest free 
jazz festival on the West Coast, spilling out 
along 12 blocks with multiple stages and areas 
dedicated to fine arts and crafts, gourmet 
food and beverages. 

Movies in the park in the OC
Summer officially arrives in Southern 
California on Saturday 21JUN, but the 
summer fun at Orange County’s finest parks 
and beaches is already under way with movies 
or concerts in the park or on the sand.
The action is free and scheduled to take place 

at 11 venues, including Huntington Beach, 
Pier Plaza, San Clemente Pier, Orange 
Country Great Park and many other parks. 
Click here for the details.

http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/a-taste-of-the-pacific-northwest-with-tauck/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/a-taste-of-the-pacific-northwest-with-tauck/
http://blog.anaheimoc.org/blog-post/2014/06/09/outdoor-summer-concerts-and-movies-orange-county
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MIDDLE EAST / AFRICA
South Africa delays controversial requirement
South Africa’s Department of Home Affairs 
has delayed a contentious move that will 
require children to travel with an unabridged 
birth certificate, regardless of whether they 
are accompanied by parents or guardians. 
Originally the department said the new 
regulation would apply from 01JUL, but it 
took the decision last week to extend its 
introduction to 01OCT. 
The move has been bitterly opposed by 
BARSA, the Board of Airline Representatives 
in South Africa. 
In a statement, BARSA said that “this unique 
requirement” would be introduced regardless 
of the nationality of the child and regardless 
of whether the child was travelling with 
parents, with other adults or unaccompanied. 

“South Africa will be the only country in the 
world mandating this for travellers by air and, 
as a result will cause mass confusion and 
disruption to tourists and air travellers 
globally,” BARSA said. 
BARSA said airlines would be forced to refuse 
travel to families not in possession of these 
documents and the disruption to travel plans, 
financial impact on service providers and 
reputational damage for South Africa was 
“inevitable”. 
The purpose of the unabridged birth certificate 
requirement is to create an additional 
verification to deter child trafficking and 
whilst BARSA said the goal was well-meaning, 
“the unintended consequences of the 
resulting confusion is significant”. 

Egypt Update – invitation
Middle East specialist, The Innovative 
Travel Co. is hosting an Update on Egypt 
in both Wellington and Auckland in 
conjunction with the visit later this 
month of its Egyptian business partner, 
Mr Elhamy Elzayat.  
Agents will be informed on Egypt’s 
progress towards democracy and stability 
and the bright future that is emerging for 
its citizens, travellers and those involved 
in tourism.
 Join Innovative Travel on 27JUN at 
The Wellington Club, or on 01JUL in 
Auckland at La Cigale, with timings of 
7.45-8.45am for both venues. 
Click here for the invitation. Tahrir Square, Cairo

Stay cool with Creative Holidays’ 5-star Dubai stays   
Your clients can stay cool at the following 
extravagant 5-star properties with Creative 
Holidays’ range of hot Dubai deals for 
bookings this month with inclusions such 
as scuba diving, moonlight cruises and 
theme park access. They can enjoy a summer 
stopover or stand-alone visit to the city that 
is heating up with new dining and nightlife 
options, trendy pools, elegant spas, a thriving 
shopping scene and an array of World Record 
attractions. 
>> Sell two nights at the brand new 5-star 
Sofitel Dubai Downtown priced from $369pp. 
The hotel opened its doors this month and 
is connected to the world’s largest mall and 
Dubai Metro via an air-conditioned walkway. 
Package includes sauna and steam in So FIT 
gym and a New Dawn Tour. Valid for sale 
until 30JUN14 and for travel between 01JUN 
and 27JUL14.
>> Sell two nights at 5-star Hyatt Regency 

Dubai priced from $325pp. Package includes 
breakfast daily and a New Dawn Tour. Valid 
for sale until 30JUN14 and for travel between 
28JUN and 27JUL14.
>> Sell three nights at 5-star Jumeirah Beach 
Hotel priced from $785pp. Package includes 
breakfast daily, daily access to Wild Wadi 
Water Park a Discover Scuba Diving session, 
City of Merchants AM Tour and a Moonlight 
Sonata Dinner Cruise Tour. Valid for sale 
until 30JUN14 and for travel 01-26JUL14.
>> Sell two nights at the Hyatt Regency Dubai 
and two nights at Atlantis – The Palm Dubai 
(above) with pricing from $939pp. Package 
includes breakfast daily, a lunch or dinner 
at Atlantis, ‘At the Top’ Observation Deck & 
Burj Khalifa Tower and a Sundowner Dune 
Dinner Tour. Valid for sale until 30JUN14 
and for travel between 28JUN and 27JUL14.
Book through i-create or freephone 0800 652 
441.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1509
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EUROPE
Hurtigruten’s two new pre/post offers from JAN15
On all of Hurtigruten’s coastal voyages 
passengers can add a few extra nights, before 
or after their journey, to get more out of their 
holiday with their pre/post programmes. 
They can see fjords, explore the mountain 
landscape or take an extraordinary train 
journey. And new for 2015, Hurtigruten have 
introduced two winter pre/post programmes, 
the Overnight Husky Tour and Overnight 
Snowmobile Tour.
The Overnight Husky Tour, available pre 
or post cruise, starts at the guest’s hotel in 
Kirkenes, followed by a transfer to the Husky 
farm where the team gets ready for the 30 
kilometre long trip, following part of the same 
tracks as the famous Finnmark´s dog race, to 
their wilderness camp, Namdalen Wilderness 
Lodge. In the evening guests can enjoy a king 
crab meal or visit the sauna and take a 
relaxing wilderness shower, all surrounded 
by the silence of nature. 
Early next morning, after a cosy night’s sleep, 
guests can feed their huskies and after the 
dogs have had their breakfast, guests can 
enjoy their own breakfast. The Husky team 
will then be ready for the return trip which 
ends at the Kirkenes Snowhotel, constructed 
entirely from snow and ice each year. On 
arrival, lunch is served at the Gabba 
Restaurant, and then guests will be 
transferred back to their hotel in Kirkenes.
The Overnight Husky Tour costs an 
additional AU$2454pp twin share.
The Overnight Snowmobile Tour is a thrilling
safari from Kirkenes to a cabin in the 
wilderness, available pre or post tour. After a 
quick trip to the Kirkenes Snow Hotel guests 

leave shortly after lunch and follow the route 
along a frozen fjord. They’ll travel through 
virgin woods towards the remote Pasvik 
Valley where their destination, Gjøken, 
awaits. When the daylight starts to get darker, 
guests will arrive at their cabins, a warm and 
cosy home for the night. In the evening, enjoy 
dinner, prepared with local ingredients or 
visit the sauna, that is heated by wood, or if 
you are brave you can try “snow-swimming”.
After breakfast guests continue their 
snowmobile tour along the Russian border. 
The tour ends at Kirkenes Snow Hotel, where 
lunch is served at the Gabba Restaurant, and 
then guests will be transferred back to their 
hotel in Kirkenes.
The Overnight Snowmobile Tour costs an 
additional AU$2,660pp twin share.
Book select 2015 Norway Classic Coastal 
Voyages by 30SEP14 and passengers can save 
up to 25% on select voyage fares. 
Hurtigruten offer a six-day ‘Classic Voyage 
South’ travelling from Kirkenes to Bergen, 
starting from AU$1,526pp. The price is based 
on a 30APR15 departure and includes 
Hurtigruten’s 25% early booking saving 
onboard MS Trollfjord in an inside cabin, 
two people sharing. 
For bookings, brochures or more 
information, contact Discover the World 
Cruising on (09) 623 4293 or email 
reservations@discovertheworld.com.au

RAIL TRAVEL

Rocky Mountaineer 25th Anniversary Offer
Celebrate 25 years of life-changing 
experiences with the award-winning Rocky 
Mountaineer train—an inspiring journey 
through the Pacific Northwest and the 
Canadian Rockies. Book a qualifying 2015 
Rocky Mountaineer package with Adventure
World by 31AUG14, and receive up to 

CAD2,500* per couple in added value. 
Choose from a number of luxurious add-on 
options including free hotel upgrades, free 
meals, and free hotel nights. 
For more info contact Adventure World on 
0508 496 753.  

SIA A380 Suite & Accommodation offer
Singapore Airlines has announced the release 
of its A380 Suite and First Class Singa-
pore Accommodation Offer for travel until 
31MAR15. 
For sales until 30SEP14 and bookings until 
31MAR15, SIA A380 Suite or First Class 
(R, F or P Class) passengers are entitled to a 
complimentary one-night stay at one of 
Singapore’s most sophisticated hotels, along 
with a host of benefits. 
Passengers can choose from a range of hotels 
including Raffles Hotel, Ritz-Carlton 

Millenia, The St Regis, Westin Singapore, 
Capella Singapore or W Hotel Singapore. 
In addition passengers have the option to pay 
for an extension night and/or an upgrade to a 
Suite room. 
Travel must be completed by 31MAR15.  
Please note that different blackout dates apply 
to each hotel. 
For more information, see trade release 
TB040-14 on the SQ agent information portal 
www.krisport.co.nz 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/pages/custom-landing-pages/rocky-mountaineer/ 
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FIFA World Cup inflight, in transit
Soccer fans on the move can view all FIFA 
World Cup Games live through the inflight 
entertainment system on all Etihad Airways 
long haul flights.
Those travellers spending time at Singapore 
Changi Airport can also keep current on 
the action in Brazil, with the world-leading 
airport screening the games live on 19 large 

high-definition video screens in departure 
transit areas. The airport has also deployed 
ten of the latest Sony PlayStation 4 game 
consoles.
On crowded nights where favourites face-off 
in Brazil, passengers will also be able to catch 
the matches live in the gatehold rooms while 
waiting to board their flights.

Jetstream 32s to supplement Tonga’s MA60
Real Tonga has confirmed to Tonga Daily 
News that it is bringing in two 19-seat turbo-
prop Jetstream 32 aircraft to supplement its 
fleet.
The airline expects delivery of the first aircraft 
within the next two weeks.
The second aircraft will be phased into the 
operation later.
Real Tonga’s chief executive Tevita Palu told 
the online news site, “The two aircraft are 
part of the airlines’ long-term fleet goals that 
will provide an improved service to Ha’apai 
in terms of product and speed. The aircraft 
will also provide important equipment back 
up for the MA60 aircraft on the Vava’u route, 
as well as providing options to the tourism 
market,” he said.
“It is critical to ensure that the airline provides
a fleet that provides operational back up, 

especially as we enter into our busy tourism 
season. If any aircraft in the fleet requires 
down time for unplanned maintenance, our 
fleet must be robust enough to ensure 
continued and smooth operations to avoid 
costly disruptions that will also have a 
negative impact on tourism and general 
passenger growth.”
Mr Palu said the aircraft are not replacing the 
MA60 gifted to Tonga by China.
“No, they are a planned addition to our 
current aircraft composition to bolster fleet 
integrity. The fact that we can offer a choice of 
aircraft on all our routes is an added bonus,” 
he said.
Tonga Daily News reports the aircraft will be 
on an ACMI or damp lease arrangement that 
will include crewing by Australia’s Fly Pelican 
Airlines.

Real Tonga Harbin Y12 training
Real Tonga Airlines has told Tonga Daily 
News that a team of four pilots and four engi-
neers left for China last Saturday to undergo 
training on the Harbin Y12 aircraft being 
gifted to the Government of Tonga from the 

PRC Government later this year.
The airline is currently operating a leased Air 
Vanuatu Y12 aircraft, but additional training 
is required as the aircraft coming to Tonga is a 
newer version with better payload.

Cathay Pacific MAY14 results
Cathay Pacific Airways has released 
combined Cathay Pacific and Dragonair 
traffic figures for MAY14.
Cathay Pacific and Dragonair carried a total 
of 2,594,459 passengers in May – an increase 
of 10.9% compared to the same month in 
2013. The passenger load factor climbed by 
4.0 percentage points to 83.0%, while capacity,
measured in available seat kilometres (ASKs), 
increased by 5.8%. For the year to the end of 
May, the passenger volume rose by 6.8% 
compared to a 5.0% increase in capacity.
CX general manager revenue management 

James Tong said: “We saw good demand 
across our passenger network in May, and in 
particular to destinations in Northeast Asia, 
Australia/New Zealand and North America. 
Loads were generally high in the Economy 
cabin, though the increase in demand to 
Southeast Asia fell short of capacity growth 
due to issues in a number of countries in that 
region. Demand in the premium cabins was 
slightly ahead of expectations last month 
though yield remained under considerable 
pressure in all classes of travel.”

Hamilton opts for domestic-only
Hamilton Airport’s new board has abandoned 
any idea of attracting international flights. 
The new directors appointed last December 
2013 have released a new statement of intent 
for the next three years. 
The focus is on debt repayment and improving
HLZ’s competitiveness with Auckland 
International on the domestic front. 
The board has had talks with Air New 
Zealand on getting more flights, but has not 

approached Jetstar at this point.
They intend studying the viability of using the 
airport for freight operations with the 
adjoining Titanium Park commercial land 
development as a freight hub. 
Spending would go on hold for the next 
three years while efforts are made to reduce 
the $10.7 million debt, although the planned 
$650,000 apron and taxiway work planned for 
last year will now go ahead in 2015.

Qatar Airways has launched 4pw Boeing 777-200 flights between 
Doha International Airport (DOH) and Miami International Airport 
(MIA), the airline’s sixth US destination.

http://www.cxagents.com
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“Austrian Rock” vs. Austrian Boeing 777
Extreme sportsman Franz Müllner, better-
known as “The Austrian Rock”, is to make 
another world record attempt on Monday, 
23JUN. Using sheer muscle-power, he plans 
to pull a Boeing 777 from Austrian Airlines, 

with an unladen weight of 142 tons, for a 
distance of 10 metres. 
Check out the trailer on the Austrian 
YouTube channel: http://goo.gl/ERCbbD

AirAsia India takes flight
The first airline with foreign investment to 
operate in India is now in operation.
AirAsia India was set up by Malaysia’s 
AirAsia, India’s Tata Group and an 
investment firm.
Tickets for its launch flight, from Bangalore to 
Goa, went on sale cheaper than a second-class 

train ticket between the two cities.
AirAsia’s promise to become the ‘lowest-cost’ 
airline in India has already triggered a price 
war with India’s existing low-cost airlines - 
IndiGo, Jet Airways’ JetLite, SpiceJet and 
GoAir.

More ‘disappearing’ planes
About 50 planes temporarily disappeared 
from radars in Austria, Germany, the Czech 
Republic, and Slovakia between 05JUN and 
10JUN, according to Austria’s flight safety 
monitor.
German and Czech air traffic control also 
reported brief disappearances.
Slovakia blamed the outages on planned 
military exercises, saying ‘The disappearance 
of objects on radar screens was connected 
with a planned military exercise which took 

place in various parts of Europe...whose goal 
was the interruption of radio communication 
frequencies.’
The ATC problem with the radars was 
detected and the exercises were stopped, 
Slovakia’s air traffic services added.
Austrian daily Kurier reported on 07JUN that 
the first disappearance problems coincided 
with NATO conducting electronic warfare 
exercises in Hungary.

Air NZ supports National Air Navigation and Airspace Plan
Air New Zealand has welcomed the launch 
yesterday of a National Air Navigation and 
Airspace Plan to enhance the efficiency of 
aircraft operating in New Zealand airspace.
The plan aims to modernise a number of 
aviation navigation systems and procedures 
by moving away from traditional ground-
based navigation to more extensive use of 
satellites.
“The development of a national plan to 
manage air navigation in New Zealand is 
great news for our industry.  It will not only 

allow for more efficient operation of aircraft 
in New Zealand airspace but ensure the 
country keeps pace with modern airspace 
management methods offshore,” says Air New 
Zealand Chief Flight Operations and Safety 
Officer Captain Morgan.
The development of industrywide plans to 
manage airspace has become a global 
movement led by the International Civil 
Aviation Organisation (ICAO) with similar 
plans having commenced introduction in 
Australia, the United States and Europe.

MAS needs radical revamp - Mahathir
Malaysian Airline System (MAS) should be 
privatised to Malaysians who have experience 
in the aviation business and who can work 
with the national carrier’s powerful unions, 
says former Prime Minister Tun Dr Mahathir 
Mohamad.
The Amalysian Reserve reports that Dr 
Mahathir said of all the options open to bring 
the airline back into profitability, privatisation 
would offer the best chance in the current 
crisis because the airline needs to undergo a 
radical restructuring from top to bottom.
He said under private hands, the airline could 

attract new people and fresh ideas, and that 
even the hardline Malaysia Airline System 
Employees Union (Maseu) had told him that 
they would agree to such a proposal.
He said the airline needed to find a less 
confrontational approach towards its unions.
MAS has been in the red in 10 out of the 
last 12 quarters. For the financial year ended 
2013, MAS saw a net loss of RM1.17 billion 
compared to RM432.58 million in the 
previous year, due to higher depreciation and 
finance charges, coupled with unrealised 
foreign exchange loss and high jet fuel cost.

http://www.lufthansaexperts.com
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L’Austral, ex Auckland to Darwin  Depart: 15th February 2015
Day Port  Arrive Depart
1 Auckland     6.00pm
2 Bay of Islands  9.00am 12.00pm
2 Russell  2.00pm  6.00pm
3 At Sea    
4 Norfolk Island 8.00am   6.00pm
5 At Sea    
6 At Sea    
7 Brisbane 8.00am   6.00pm
8 At Sea    
9 Percy Isles 8.00am   6.00pm

CRUISE NEWS

Day Port  Arrive Depart
10 Townsville 8.00am   5.00pm
11 Cairns  7.00am overnight
12 Cairns  6.00pm
13 At Sea    
14 Thursday Is 7.00am   6.00pm
15 At Sea    
16 Yirrkala 7.00am   6.00pm
17 At Sea    
18 Darwin 8.30am 

** Itinerary may 
vary by sailing date 
and itineraries 
may be changed 
at the cruise lines 
discretion. Please 
check itinerary 
details at time of 
booking and 
before booking
other travel 
services such as 
airline tickets.

Contact us for details, fares

Pandaw Mekong exploration
There can be no more striking a cultural 
contrast as that between the bustling 
Vietnam delta and the tranquility of 
Cambodia. Pandaw River cruises the Mekong, 
passing from the vibrant French colonial port 
of Saigon, through the vast delta so rich in 
human life and endeavour, to travel along the 
main channel into the rich countryside of 
Cambodia. With a full day in Phnom Penh 
it then explores more remote waterways as it 
progresses to the great monuments of 
Angkor.
In 2003, the RV Mekong Pandaw, was the first 
ship to attempt this extraordinary journey, 
surmounting complex bureaucratic and 
navigational obstacles. Pandaw River 
Expeditions now has four ships plying this 
waterway.
Options include a 7-night voyage between 
Siem Reap/Angkor and Saigon, priced at 
NZ$1899pp, based on the 09AUG14 
downstream sailing of RV Mekong Pandaw.
There are multiple departures 05JUL14-

26MAR16, with the itinerary: Siem Reap, 
Kampong Cham, Tonle River, Kampong 
Chhnang, Phnom Penh, Chau Doc, Sa Dec, 
Cai Be and My Tho, before arriving in Saigon.
There is also a 3-night cruise between Siem 
Reap/Angkor and Phnom Penh, priced at 
NZ$799pp, based on 09AUG14 downstream 

sailing, with multiple departures 08JUL14-
26MAR16.
The itinerary from Siem Reap travels via 
Kampong Cham, Tonle River and Kampong 
Chhnang to Phnom Penh.
The cruises include entrance fees, guide 
services (English language), gratuities to crew 

and main meals. Transfers between the 
meeting point and the ship at the start of a 
voyage (In Siem Reap: Victoria Angkor 
Resort & Spa).
Prices are per person, in NZ Dollars, share 
twin, based on main deck lead in categories. 
Pricing based on Save in Style promotion, 
includes port taxes & government fees 
(correct as at 10/06/2014) and all applicable 
discounts. All fares and taxes are subject to 
change without notice up until full payment 
is received. Airfares & gratuities are 
additional. Price for cash and cheque 
payments only. Valid for new bookings only. 
Pricing is subject to currency fluctuations, 
special conditions and availability at time of 
booking.  Additional terms and conditions 
may apply. Sales until 31JUL14 or until sold 
out.
Call the Francis Travel Marketing team 
on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

http://www.francistravelmarketing.co.nz
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Princess Cruises offers OneSource
Princess Cruises has launched a new trade 
website giving New Zealand agents 24/7 
access to a rich online resource.  Aptly-named 
OneSource, www.onesourcecruises.com is 
a dedicated website for Princess Cruises’ 
content and includes customisable collateral 
such as itinerary flyers, brochures, campaign 
information and content.
Agents will have access to the Princess 
image library with hundreds of high 
resolution images of the cruise line’s growing 
fleet and global destinations.
The website will also be a source of exclusive
weekly deals and offers, as well as agent 
concession rates and will house dedicated 
sales reports including revenue figures, select 
sailings and cruise sales performance.

Meanwhile the new portal will provide access 
to Princess Academy, the cruise line’s 
dedicated learning program.
Princess Cruises Vice President Australia & 
New Zealand Stuart Allison said the website 
would be a valuable tool for agents as the 
cruise line prepared to welcome a record fleet 
down under. 
“We’re increasing local capacity by 35 per 
cent next year and so this website will provide 
agents with lots of material to help them sell 
cruises on our expanded local fleet of five 
ships,” he said. 
Accessible via www.wlcl.co.nz or directly at 
www.onesourcecruises.com, agents will need 
to be registered with World’s Leading Cruise 
Lines’ to access the dedicated Princess site.

The Azamazing Sale begins, 
offers USD $500 Onboard 
Credit 
Book by 24 June on the following 2014 
Voyages and your clients receive $500 
Onboard Credit on top of already heavily 
reduced prices. 
Azamara Quest
12OCT14: Journey of St Paul 
01NOV14: History of the Aegean 
09DEC14: The Spice Route II
Azamara Journey
04OCT14: Corsica & Tuscany Voyage 
11OCT14: Corsica & Provence Voyage 
18OCT14: Western Mediterranean 
27OCT14: Sicily, Malta & Corsica 
06NOV14: Mediterranean 
16NOV14: Madeira & Canaries 
13DEC14: Best of Brazil
Click here for the Azamazing Sale Flyer.

Celebrity Century’s Sale of the 
Century ends 21JUN. This promotion 
gives your clients the choice of two 
offers when they book select 2014-
2015 Celebrity Century cruises. Offers 
include a free beverage package for 
two, up to US$300 onboard credit 
and free gratuities.

RCI 2015/16 season flyers 
available now 
New flyers are available for Legend, Explorer 
and Voyager of the Seas’ 2015/16 season. To 
celebrate the release of the 2015/16 season, 
your clients can take advantage of our Buy 
One Get One Up to 50% Off offer and be 
amongst the first to cruise on Explorer and 
Legend of the Seas’ Australian-based voyages. 
View the Legend of the Seas flyer here.
View the Explorer of the Seas flyer here.
View the Voyager of the Seas flyer here. 

HOSPITALITY
Expedia Theme Park Destination Deals - save up to 40%
This week Expedia is running a promotion 
in NZ on Theme Park Destinations - Gold 
Coast, Sydney, Orange County, Orlando, 
Hong Kong, Tokyo and Singapore.

Campaign dates: 16 – 20JUN and the Lead 
Offer is: Save up to 40% on your hotel.
Ts & Cs: Travel until 31AUG14.

CityLife Auckland – Pre-Show Dining Special 
Enjoy a relaxed meal at CityLife Auckland 
before a show this winter. The hotel’s Zest 
restaurant set at 171 Queen Street offers an 
early-bird menu of tasty winter dining 
options, served in good time before the 
curtain goes up. 
The hotel is affiliated with Auckland’s winter 
entertainment highlights - NZ Opera’s La 
Traviata, the ANNIE production and the 
Royal New Zealand Ballet’s Allegro season, 
and is just a short stroll from their venues. 
CityLife Auckland’s pre-show dinner special 
is available Mon-Sat from 5pm onwards and 
is $32.50pp for a choice of a main dish and a 

MASU claims fourth food award 
It’s been open only nine months but already 
Auckland’s MASU Japanese Robata Restaurant 
and Bar in the SKYCITY Grand Hotel has 
notched up four major food awards.
The latest accolade comes in the national 
Cuisine Good Food Awards 2014 where the 
robata eatery has taken out Best New 
Restaurant. MASU also received two ‘hats’ 
with a score of 17 out of 20.
MASU was last month named Supreme 
Winner of Metro Restaurant of the Year while 
also winning awards for Best New Restaurant 
and Best Smart Dining Restaurant.
Executive chef Nic Watt ran highly successful
robata restaurants in London, Macau, Hong 

Kong and America before returning to 
Auckland. Robata is contemporary Japanese 
cuisine cooked over a charcoal grill where 
theatre and ambience are as much of the 
process as the eating.  

glass of wine.  (Show tickets are additional).  
Bookings are recommended on 09 979 7234. 
www.heritagehotels.co.nz/citylife-auckland   

http://royalcaribbean.com.au.benchmarkmails26.com/c/l?u=3867B31&e=4B12C5&c=2AF7C&t=0&l=71912E&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/140610_RCI_CruiseDeployment_eTradeFlyer_FA_NZ_legend.pdf
http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/140611_RCI_CruiseDeployment_eTradeFlyer_FA_NZ_explorer.pdf
http://www.royalcaribbeaninternational.com.au/rcfilelibrary/files/140610_RCI_CruiseDeployment_eTradeFlyer_FA_NZ_voyager.pdf
http://www.expedia.co.nz/themepark-destinations
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Heritage Auckland building marks first century
The Heritage Auckland’s Hobson St building 
has just marked its first 100 years.
The landmark building has both a long and 
fascinating history. It was originally 
commissioned as a warehouse by entrepreneur 
Robert Laidlaw for his mail-order company, 
Laidlaw Leeds.
In the early 1900s, Laidlaw’s business, the 
local equivalent of US giants Sears, Roebuck 
and JC Penney, was already the fastest growing
enterprise in New Zealand history and he was 
under pressure to secure more floor space, 
especially after a fire destroyed one of his Fort 
St warehouses.
He built the 80,000sq ft building and opened 
it in April 1914, just months before the 
outbreak of World War One.
Laidlaw’s brother, Jack, left the firm and 
signed up for the Royal Air Force and was 
killed in 1916. As his second brother Arthur 
left for the front line, Laidlaw himself was 
called up, forcing him to sell the business. 
On the eve of the deal to divest the largest 
mail order business in New Zealand to a 
small farmers’ co-operative trading business, 
Laidlaw’s second brother was reported killed 
at the front, automatically barring any other 
family member from serving. 
A man of his word, Laidlaw still went through 
with the deal.  He sold his company in April 
1918 to the Farmers Union Trading Company 
for £175,725 but just weeks after the sale, the 
new owners saw that managing such a big 
concern required Laidlaw’s expertise and he 
was asked to return as general manager of the 
merged company.  
Retail patterns changed after the Great War 
and the Hobson St site was converted in to 
a retail store in 1920. The following year, the 
famous children’s playground and tearooms 

were opened to lure lunchtime shoppers. 
Hobson Street was now ‘the Big Store,’ with 
departments covering seven floors and five 
acres of floor space.
In a masterstroke, Laidlaw introduced New 
Zealand’s first free bus service in 1922, to 
entice Queen Street shoppers to the Hobson 
Street location. 
In 1930, to coincide with the firm’s 21st 
birthday celebrations, a bold deco façade was 
installed on the building and the stunning
roof-top tearooms created.  Known today as 
the hotel’s Grand Tearoom, the room boasts 
an ornate deco vaulted ceiling and the 
tinkling fountain that provided a delightful 
dining backdrop for diners for decades.
Around that time, Hector ‘the parrot’ 
(actually a female sulphur crested cockatoo), 
was gifted to the store and the bird lived on 
to the ripe old age of 131. Hector’s memory 
continues in Heritage Auckland’s aptly named 
Hector’s restaurant, located in a seven-storey 
atrium, once the home of the store escalators.
Robert Laidlaw remained involved in Farmers 
until his death in 1971 aged 85.
The Farmers Hobson St store closed in late 
1992 and an ambitious transformation into 
a luxury hotel was completed in July 1998 to 
become today’s Heritage Auckland. 
Alongside its modern hotel facilities, the 
building retained many of its early features.  
Polished wooden floors, exposed beams, and 
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PEARL’S PEARLER
There are no new sins ... 

the old ones just get more publicity. 

Kevin Bowler to speak at next Skal Auckland lunch
Tourism New Zealand CEO Kevin Bowler is 
the latest industry executive confirmed to 
address members of the Skal Club of 
Auckland as part of its Speaker Series.
Mr Bowler will explain how our National 
Tourist Office is tracking in its goal to deliver 
a staggering $41 billion a year to the New 
Zealand economy by 2025.
The Skal luncheon is being held at the Sofitel 
Auckland Viaduct Harbour hotel on Thursday 
03JUL at 12 noon for Marina Terrace drinks 
and lunch at 1230, at a cost of $55pp. The 

Sofitel Luxury Hotels team will be there too to 
provide a briefing on the soon-to-open Sofitel 
Wellington and the designer boutique Sofitel 
So Auckland, which is under redevelopment 
in Customs Street East.
2014 Membership is still open with Travel 
and Tourism Managers and Executives 
invited to contact the Club Secretary by 
emailing aklskalclub@gmail.com. Further 
information on Skal around the globe, is also 
available on www.skal.org

New corporate agency for Tauranga
A growing demand for business travel in the 
Bay of Plenty has led to the opening of Orbit 
Corporate Travel, part of the House of Travel 
Group, in Tauranga. The agency has opened 
with plans to take on eight staff in the first 12 
months of operation and at least another 12 

staff within the next 2-4 years.
The managing director of Orbit Tauranga, 
Paul Forward, says the city’s export and 
manufacturing-led economic growth makes 
it the ideal location for the nationwide chain’s 
eighth branch to be established.

timber pillars all point to the 
building’s pedigree. 
A contemporary Tower wing 
adjoining the Hobson St wing was 
completed in 1999.
www.heritagehotels.co.nz


