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Real Tonga parks MA60, buys Jetstreams
Real Tonga Airlines has purchased two Jetstream 32 aeroplanes 
(above) and will cease to fly the MA60, according to the general 
manager of the Tongan Tourism Authority. At least one plane is 
due to arrive as early as next week. 
The MA60 was a gift from China and the Tongan Government 
had an agreement with local carrier Real Tonga for it to operate 
the plane.
The Xi’an-made MA60’s poor operational safety record 
elsewhere in Asia and Africa was first brought to the attention of 
the New Zealand Government after TravelMemo ran comment
last July from aviation commentator Peter Clark. Foreign 
Minister Murray McCully subsequently put out a travel advisory 
warning New Zealanders against travelling on the Real Tonga 
MA60 and also suspended millions of dollars in tourism aid to 
the kingdom pending a satisfactory certification of the plane.
The aircraft has been operating between Tongatapu’s Fua’amotu 
airport and Vava’u but the travel advisory has had an effect on 
tourist numbers to Vava’u. 
Stuart Perry, general manager of Tourism Tonga says the 
advisory has had a “devastating effect” on the local economy. 
“It’s quite distressing to see some of the businesses that have 
closed,” he adds.  
Speaking to Radio Australia Mr Perry said the CEO of Real 
Tonga has purchased two Jetstream 32 aircraft from Australia and 
these have “an excellent track record and more importantly, are 
recognised as airworthy by New Zealand civil aviation.”
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Janelle, Reservations Yield Manager wins Young Hotelier of the Year!
READ FULL ARTICLEwww.jetpark.co.nz

More hotel beds for Christchurch
The Press reports that the owners of Sudima 
Hotel Christchurch have decided to demolish
and rebuild the hotel’s most visible wing, 
adding 39 rooms in the process. The $25 
million investment will see the Memorial 
Avenue property upsize to 247 rooms. Work 
is well under way following consent delays.
In town, The Hotel Montreal development 

will add 25 rooms to the Christchurch 
accommodation inventory, and another 280 
rooms will come on stream next January 
when the former Hotel So/All Seasons in 
Cashel Street reopens after strengthening and 
repairs. Bought by Auckland-based Russell 
Group, The Press says it would likely sport a 
“name” hotel brand. 

Business tourism, events industry on show next week
The New Zealand business tourism and 
events industry will be out in full strength 
when MEETINGS 2014 opens in Auckland 
next Wednesday.
Being held for the first time at the ASB 
Showgrounds, the two-day event has attracted
185 exhibitors and more than 620 conference 
and event managers (buyers) from New 
Zealand, Australia and international markets.
“The shift to the ASB Showgrounds has 
given us the luxury of space so we’ve been 
able to introduce some new elements to 
MEETINGS which we think people will 
really appreciate,” says event manager 

Jeanette Stanton.
“You can come along for a day or half a day 
and you’ll be able to find under one roof 
everything you need to organise your next 
event.’’
Each of New Zealand’s regional convention
bureaux, who are available to offer free 
expert advice to business event managers, 
will be presenting a series of regional updates 
and seminars throughout the day on Thursday 
19JUN.
To register as a day buyer or find out more go 
to www.meetings.co.nz

Guest nights at new high
The trend for New Zealand guest nights 
continues to rise and has reached a new high, 
says Statistics New Zealand.
“Most guest night trend series are rising and 
many are at new highs,” business indicators 
manager Neil Kelly said. “April was a good 
month for the accommodation industry, with 
Easter, Anzac Day, and school holidays 
coinciding this year.”
In APR14 (after removing seasonal variation):
• New Zealand guest nights rose 3.2%, after a 
fall of 1.5% in MAR14.

• North Island guest nights rose 4.0%, and 
South Island guest nights rose 4.5%.
• Domestic guest nights rose 3.4%, and 
international guest nights rose 3.9%.
• Guest nights rose for all four accommodation 
types.
The Accommodation Survey records the 
number of guests staying in hotels, motels, 
backpacker accommodation, and holiday 
parks in New Zealand each month.
For more information, click here.

Convene South earlybirds – last chance
Convene South 2014 is close to selling out, 
with just 15 stands left available.
Organisers are urging suppliers of conference
and meeting related product in the South 
Island to book now and take advantage of the 
early bird rate, which ends on Friday 20JUN.  
This gives exhibitors a saving of $200.
Event manager Allyssa Eastaugh says 
Convene South is the ideal way to reach 

conference, incentive and other business 
event organisers who are specifically 
interested in holding their meetings in the 
South Island. The event attracts local buyers 
from Christchurch and its surrounds, as well 
as hosted buyers from Auckland, Wellington 
and other parts of New Zealand.
www.convenesouth.co.nz/stand-booking-2014

Tourism New Zealand webinars
Tourism New Zealand’s latest series of 
industry webinars will offer insight into key 
areas of work including a UK and Germany 
market update, a look at the NTO’s progress 
in the premium sector, an update from the 
Trade team and a look at TNZ’s work to 
support Tourism 2025.
The one-hour online webinars are an easy 
way to keep up to date with what TNZ is up 
to. Simply register your attendance.

UK & Germany: Market and Insights Update 
- Tuesday 17JUN, 9.00am.  Register here.
Kevin Bowler on Tourism 2025 – The role 
of Tourism New Zealand 
- Tuesday 24JUN, 10.00am.  Register here.
Driving value from high value visitors 
- Friday 04JUL, 10.00am.  Register here.
TNZ Trade Team Update 
- Tuesday 22JUL, 10.00am.  Register here.
Above times all NZ Standard Time.

Tourism New Zealand appointment
Tourism New Zealand’s Communications 
Manager Deborah Gray has been promoted to 
the position of GM Corporate Affairs within 
the organisation. 
From July she will replace the current GM 
Chris Roberts, who is leaving to take up the 
role of chief executive at the Tourism Industry 
Association.
Ms Gray joined Tourism New Zealand as 

Communications Manager in OCT11 after a 
number of years working in primary sector 
communications. Prior to that she worked for 
public relations consultancy Baldwin Boyle 
Group, including an 18-month stint in South 
East Asia.
The role of Communications Manager for 
Tourism New Zealand will shortly be 
advertised.

Hanmer Springs Thermal Pools & Spa appointment
Hanmer Springs Thermal Pools and Spa has 
appointed Shane Adcock as its new marketing
manager.
Christchurch born Adcock has 13 years 
marketing experience with Crowne Plaza and 
the Christchurch Casino. He comes to the 

new role from the Christchurch City Council
where he helped lead the award-winning 
‘Share an Idea’ campaign.
Part of his new role will see him oversee the 
marketing for Hurunui Tourism as well. 

http://www.jetpark.co.nz/Blog/x_post/reservations-manager-wins--outstanding-young-executive-of-the-year-tourism-industry-association-jet-park-hotel-00097.html
http://www.stats.govt.nz/browse_for_stats/industry_sectors/accommodation/AccommodationSurvey_HOTPApr14.aspx
https://tourismnz.globalmeet.com/attendee/RegisterLogin.aspx?hubconfID=2043836&qtID=1&act=reg&cp=1776
https://tourismnz.globalmeet.com/attendee/RegisterLogin.aspx?hubconfID=2043832&qtID=1&act=reg&cp=2813
https://tourismnz.globalmeet.com/attendee/RegisterLogin.aspx?hubconfID=2043839&qtID=1&act=reg&cp=5750
https://tourismnz.globalmeet.com/attendee/RegisterLogin.aspx?hubconfID=2041686&qtID=1&act=reg&cp=7962
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Destination Queenstown appointment
Destination Queenstown has announced the 
appointment of Jiaming (Ella) Zhang to the 
position of International Markets Manager – 
Asia effective 28JUL.
Ella brings strong tourism experience and 
industry relationships to her role, both 
internationally and in NZ, having worked 
within the industry in both China and NZ.  
She is fluent in both Mandarin and English 
and holds a BA Honours Degree in tourism 

management from Victoria University.
Currently employed as Guest Relations 
Manager/Hotel Assistant Manager at Sofitel 
Queenstown Hotel and Spa, Ella has also 
worked as BDM for Pure Boutique NZ, an 
inbound operator specialising in the high end 
Chinese market.  She has also previously 
worked for China Travel Service Group, 
based in China.

Canterbury’s Mt Hutt ski area opens for the 2014 season today.
Thanks to a cold weather front that has hit the region over the past few 
days, the mountain now has a good covering of snow with around 30cm 
at the base and 40cm at the top of the mountain.

Sightsee ‘n’ Save with AAT Kings’ Australian Day Tours
AAT Kings’ 2014/15 Australian Day Tours 
brochure is hitting agencies this week 
complete with the Sightsee ‘n’ Save Pass 
saving travellers up to 35% on a selection of 
over 60 day tours country wide.
The Sightsee ‘n’ Save pre-paid tour pass is 
exclusive to international travellers and takes 
the hassle out of planning. It is agent 
commissionable and available only for 
purchase outside Australia. Each Sightsee ‘n’ 
Save Pass, priced at $509 per adult and $255 
per child (two to 15 years inclusive), includes 
four coupons to be redeemed on applicable 
tours, which vary in value from a Half Pass 
to One Pass and Two Passes.
“The Sightsee ‘n’ Save Pass is something 
agents are constantly asking us for due to 
demand. It is great value and will save 
travellers up to 35% on a selection of our 
most popular day tours across Australia,” 
says AAT Kings NZ sales manager Reece 

Scott.
Once the pass is 
purchased, there is 
no need to pre-book 
day tours before 
leaving home. 
Travellers simply 
call toll free once in 
Australia to redeem 
their coupons. Seats 
are guaranteed 24 
hours prior to 
departure. Pass is 
valid for 24 months 
from time of 
purchase.
The Sightsee ‘n’ Save 
Pass is now available for sale and can be 
viewed online at www.aatkings.com.
For more info, contact Reece Scott or call 
reservations on 0800 500 146. 

Cairns Colonial Club leaves Accor
The Cairns Colonial Club resort hotel is 
to operate and market independently from 
01JUL14.  
Spokesperson and General Manager for the 
resort, Damian Lyth, said that while Cairns 
Colonial Club had enjoyed a successful 

affiliation with global brand Accor Hotels 
for the past three years, the resort’s owners, 
Singaporean based company Goodearth 
Hotels, believe that it would be better served 
to market its distinct character as an 
independent operator.

Cultural precinct for Gold Coast
The pyramid-shaped Gold Coast City 
Council HQ at Evandale is to be demolished 
to make way for an arts museum and 
amphitheatre.
Due for completion in 2018 ahead of the 

Gold Coast Commonwealth Games, the 
Evandale Cultural Precinct will comprise a 
2500-seat amphitheatre, new riverfront 
facilities, dining options and an art gallery. 
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Rydges Esplanade Resort in Cairns has unveiled its new indoor-outdoor venue, Fire and 
Ice Terrace. Its waterfall feature transforms at night to resemble a wall of fire. The new 
space can handle a cocktail party for 450 guests or 180 seated, banquet style.

New 2020 Vision for tourism in Port Stephens
A doubling in visitor yield, a new name for 
Newcastle Airport, world-class walking,
cycling and kayak routes, more major brand 
hotels, better transport and service and 
innovative, new attractions are some of the 
goals identified in a Destination Management 
Plan released to grow Port Stephens’ visitor 
economy into the next decade.
More international visitors, major events 
and convention business are also needed to 
build a stronger, year-round appeal of Port 
Stephens outside the popular summer period, 
the report says.
Amongst the many recommendations in the 
report are calls for the region’s airport to be 
renamed Newcastle- Port Stephens Airport, 

more interstate flights from the airport, better 
public transport to and within the region, 
more car rental services, a unified branding 
of the region embraced by the whole 
community, a world-class seaside walking 
trail from Anna Bay to Tomaree Headland, 
the mapping of kayak and cycle routes, larger 
conference facilities, more nationally branded 
resorts and hotels, more high-end dining 
experiences, better signage, more diverse 
attractions, improved infrastructure at Anna 
Bay near the popular sand dunes and 
increased focus on the themes of food and 
wine, adventure, health and wellbeing and 
nature.

Cruise ship facilities for Port Arthur
A new pontoon extension to the jetty at 
historic Port Arthur, near Hobart, has been 
officially opened. It allows simultaneous 
docking for two tenders from cruises ships.
Recently tested during a visit to the Historic 
Site by cruise ship Pacific Pearl, the new 
jetty allowed the tenders to tie up and effect

disembarkation within 90 seconds, five times 
faster than was possible on the previous 
shared jetty used by the ferry.
Port Arthur has now had bookings from 
cruise lines that have never previously visited 
the former convict settlement, effectively 
adding a day to their Tasmanian itineraries.

Outback Queensland Tourism appointment
Outback Queensland Tourism Association 
has appointed Peter Homan as its new 
General Manager.
He comes to the role from time as the general 
manager of the Original Eumundi Markets 
and has had many years of building and 
maintaining strategic relationships with all 
tiers of Government and other strategic 
stakeholders. He was instrumental in building 
this operation from a locally known operation 

into an internationally famous destination 
that attracts close to 2 million visitors a year 
to a township of only 4000 people.
Mr Homan has been a director with Tourism 
Noosa since 2008, before which he was a 
director of Tourism Sunshine Coast.
He will be based in Longreach and takes over 
on 16JUN from Lloyd Mills who is now the 
CEO of Stockman’s Hall of Fame.

PACIFIC ISLANDS
Celebrating Bounty Day
Norfolk Island’s annual Bounty Day was 
marked last Sunday with Islanders celebrating
 the arrival in 1856 of the descendants of the 
Bounty Mutineers from Pitcairn Island.  
Locals dress in traditional clothing and 
re-enact the landing of the Pitcairners down 
at the Kingston Pier, where they are greeted 
by the Administrator and his wife, and from 
the pier they march to the cenotaph where 
they lay wreaths in remembrance. They then 
march to the cemetery where hymns are sung 
before they proceed to Government House 

where a family surnamed either Quintal, 
Evans, McCoy, Buffett, Adams, Nobbs, 
Christian or Young (being descendants of the 
mutineers of that ilk) is awarded the title of 
‘Family of the Year’. 
The children roll down the hill in front of 
Government House, after which the whole 
procession travels to the Compound where 
the children play games and partake of a 
celebratory feast. Finally, everyone returns 
home to prepare for the Bounty Ball.
Visitors to the island are always encouraged 
to join in the celebrations.  
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July school hols availability to NOU 
Angela Hallett at Aircalin says there’s a 
golden opportunity for agents who have 
clients still looking for somewhere warm in 
the July school holidays. 
Aircalin has checked availability and can
advise that a one-week New Caledonia 
option exists: 
Depart AKL Thursday 10JUL – 1415/1615 
Return to AKL Thursday 17JUL – 0900/1235 
Note that these are daytime departures, which 
makes them great for regional connections, 
and they offer full service flights – with meal, 

drinks and in-seat entertainment included.
“There are a wide choice of hotels and 
apartments which, in conjunction with our 
flights, can be booked via your preferred 
wholesale supplier,” says Angela. 
“For clients wanting air only for the same 
flights – it’s only $750 return including all 
taxes/levies – unheard of at this peak time, 
so grab them now – they’re commissionable 
too!” 
Book W class for the best package or flight-
only option.

Welcome cocktail at Chateau Royal Beach Resort & Spa 
To celebrate the inauguration on 06JUN of 
the new Aircalin route linking Melbourne and 
Nouméa, the Château Royal Beach Resort 
and Spa welcomed 30 Australian travel 
agents and journalists for a four-day visit. 

More than 100 guests, including New 
Caledonia tourism leaders, the Director of 
Aircalin and the Australian Consul-General, 
mingled at an ‘amazing’ cocktail party at the 
resort. 

2014 SB free stopover in Auckland 
Aircalin advises that for any clients who 
book and ticket for SB415 (packages or air 
only), Auckland to Noumea departing early 
on a Tuesday or Saturday morning, the airline 
will shout them an overnight stay at the 
Sudima Hotel Auckland Airport on the 

Monday or Friday before travel.
Sales period: Until 17DEC14 
Travel period: Now-27DEC14 
Some conditions apply. Call 09-977 2238 or 
reservations@aircalin.co.nz 

Tourism Tonga appointments
Tourism Tonga has appointed a new marketing 
manager, Australian Jenny-Lee Stefas.
She has 20 years experience in destination 
development and marketing management 
roles in tourism, and has worked with Bridge-
Climb, Powerhouse and Australian Museums, 
Summit Restaurant and IMAX. 
Tourism Tonga has also appointed Tupouseini 
Taumoepeau as marketing officer 
communications. She had worked with 
Pacific Media in Auckland and media in 

Nuku’alofa after studying Communication 
and Pacific Journalism at the Auckland 
University of Technology.
Tupouseini grew up in the Pacific tourism 
environment where her father, Semisi 
Taumoepeau was director of Tonga Tourism 
for 25 years. He also held a number of roles 
including Pacific Asia Travel Association 
Director, Tongan Airline CEO and South 
Pacific Tourism and Airlines Association 
Chairman.

http://nz.aircalin.com/billet-noumea.php
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Fiji Link launched
The Fiji Airways Group last week welcomed 
its new ATR 72-600 aircraft for subsidiary 
Fiji Link. The Fiji Link rebrand was officially 
launched the same evening.
Fiji Airways Group Managing Director and 
CEO Stefan Pichler said its arrival marked an 
important chapter for the national carrier and 
its subsidiary.
“There’s a great deal of excitement among 
our teams at both Fiji Airways and Fiji Link. 
The new ATR 72-600 is important to our Five 
Year Master Plan, as it will help us grow our 
network in Fiji and in the South Pacific, like 
the start of direct Suva-Apia flights starting 
June 16.
“Connectivity with Fiji Airways’ international 
schedules will be enhanced to offer customers
seamless connections to the North and other 

island destinations. The airline is also 
tracking extremely well with its On-Time 
Performance every month, and this is 
expected to remain as two further new 
aircraft join the Fiji Link fleet later this year,” 
said Mr Pichler.
Fiji Airways will shortly announce further 
enhancements for domestic and regional 
travel, including new uniforms and a Business 
Class product on international flights on the 
new ATR 72-600.
The airline’s two existing ATR 42-500s will 
exit the fleet as another new ATR 72-600 and 
ATR 42-600 series enter. An announcement 
on the rebranding of the Twin Otter fleet will 
be made at a later stage.

PM John Key last week called in on the Niue Island Tourism team at the visitor 
information centre after sharing good news that Niue will receive a $1.25m boost 
over the next five years for tourism and renewable energy. He is pictured here with 
team members Gina, Moka, Vetta, Vanessa, Micah and Catherine. 
During his visit to Niue, Mr Key said tourism was the primary driver of the island’s 
economic development, creating jobs for locals and bringing in foreign capital. He 
was also very complimentary in a subsequent radio interview with Newstalk ZB’s 
breakfast host about how far Niue Island Tourism had come since he last visited five 
years ago and spoke of the range of activities visitors can enjoy whilst holidaying on 
the island. During his stay on island, the PM also attended the Round the Rock rally, 
chatted to competitors and presented the prizes.

ASIA
Sell Taj Mahal by moonlight
For agents looking for something a little 
different for their clients, something intimate 
and remarkable with a touch of romance, sell 
a visit to the Taj Mahal by moonlight.
Exotic Holidays is now able to arrange a 
moonlit 30-minute visit between 8.30pm and 
midnight to marvel at this amazing structure 
constructed with marble and love. A product 
that’s ideal for a marriage proposal or 
honeymoon visit. 

Clients will be escorted up to the red 
sandstone platform of Taj Mahal and then 
back down in battery-powered buses.   
Tickets are issued by the city office of 
Archaeological Survey of India the day prior 
to the visit and a passport photo copy is 
required. 
 For more information or to book this unique 
experience contact rahul@exotic.net.nz  or 
phone 0508 EXOTIC (0508 396 842).

http://www.edgewater.co.ck/edgewater-resort/specials_IDL=1_IDT=299_ID=1482_.html
http://www.edgewater.co.ck
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CLICK HERE

Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Ritz-Carlton for Langkawi
The Ritz-Carlton Hotel Company, LLC 
will double its presence in Malaysia 
with a new agreement to open an ocean-
front Ritz-Carlton resort on the tropical 
island of Langkawi in 2015.
The Ritz-Carlton, Langkawi, fringed by 
tropical rainforests, will enjoy its own 
private cove and beach overlooking the 
Andaman Sea on the island’s south west 
corner. Known as the Legendary Island 
and Jewel of Kedah, Langkawi has long 
been famed for its dive sites, beaches 
and relaxed local culture.
The 132-room luxury resort, including 
42 villas, will blend in with its 
surroundings and feature design 
elements that reflect the traditional 
kampong village.
The resort will offer a family-friendly 
escape with three swimming pools, 
including one for children, and a 
specially-designed Ritz-Kids Club. The 
resort will also serve as a base from 
which to explore curated authentic local 
experiences such as Pulau Payar marine 
national park.
The Ritz-Carlton Spa will offer
 signature treatments, including a 
hammam steam room. 

Laos – off the beaten track in style
Exotic Holidays can help you combine a path 
less travelled with luxury accommodation in 
Laos that will enable your clients to avoid the 
crowds and enjoy a more rewarding travel 
experience.
The specialist wholesaler has a couple of 
stunning resorts set in natural tropical jungle 
locations, both perfect for a relaxing stay in a 
tranquil setting. Both make wonderful 
honeymoon destinations with a difference, 
says Exotic’s Rahul Sharma.
Pakbeng Lodge (above) is set on the Mekong 
River and Muang La Resort is located in the 
Oudomxay Province of Laos.   These 
properties are situated in stunning natural 
surroundings with all the amenities travellers 
would expect from a luxury resort including; 

natural hot springs, steam room, spa facilities 
and superb cuisine.   Management have taken 
great care to provide sustainable tourism by 
employing local Villagers and serving their 
locally grown produce. 
Both resorts offer a number of day trips 
allowing guests to interact with the local 
villagers and get a taste for the lives of the 
local people.  A few of the options on offer 
include; helping to bathe elephants in the 
river, taking part in a cooking class, learning 
how to cook local delicacies, scaling 
mountains in a 4×4 along unsealed roads and 
dirt tracks to visit hidden hill tribe villages 
virtually untouched by the modern world.
For more info and prices, call 0508 396 842 
or email info@exoticholidays.co.nz.

http://www.youtube.com/watch?v=skq0NQoxc4Q
http://www.youtube.com/watch?v=skq0NQoxc4Q
http://www.exoticholidays.co.nz
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THE AMERICAS

Galapagos Grand Odyssey bonus offer
The Galapagos Islands are an ecological 
wonderland that is high on many travellers’ 
bucket list. Book Adventure World’s 6-day 
Galapagos Grand Odyssey cruise before 
30JUN14 and your clients will receive a 
complimentary 3-day Essential Quito pack-
age valued at $499pp. 
Price includes five nights’ accommodation, 
all meals on board, Galapagos transit control 

card, fuel surcharge, guided excursions and 
Galapagos transfers. Bonus Essential Quito 
package includes two nights’ accommodation 
and an insider’s Quito city tour. Bookings 
must be made before 30JUN. 
For more Galapagos info visit 
www.adventureworld.com and call 
Adventure World on 0508 496 753.

Share incredible travel moments with Trafalgar
Trafalgar wants keen travellers to share their 
incredible travel moments via Facebook for a 
chance to win a free trip for two to Northern 
California.
Entry is simple; fans are required to submit 
their favourite holiday photo via Trafalgar’s 
company Facebook page, with a brief de-
scription of what made their travel experi-
ence great.
By entering the competition participants will 
be in with a chance of winning an exclusive 
7 day guided holiday to Northern California, 
taking in San Francisco, Lake Tahoe and 
Yosemite National Park. The winner will also 

get the chance to explore Big Sur’s rugged 
coastline, taste award-winning wines on the 
Napa Valley Wine Train, and enjoy a meal at 
the Happy Girl Kitchen.
Over 1,000 Trafalgar Facebook fans are 
already on their way to winning this trip for 
two. For your clients’ chance to win, encour-
age them to share their incredible travel mo-
ments with Trafalgar today.
The competition is open from now until 
04JUL14.  All entrants are invited to submit 
their travel photos via the Trafalgar Travel 
facebook page.

Insight Vacations launches 2015/16 USA & Canada program
Insight Vacations has launched its 2015/16 
USA & Canada - including Hawaii and 
Alaska - program, featuring 16 premium and 
nine Gold Luxury escorted journeys. Two 
unique new itineraries have been added as 
well as the introduction of Signature 
Experiences across the entire collection. 
Insight Vacations General Manager Dave 
Salisbury says: “Kiwis are travelling to the 
USA and Canada in record numbers with 
many heading back for their second or third 
visit. 
“Whether it is a guest’s first or fourth visit 
and if they prefer bright city lights or natural 
attractions, I’m confident one of our itineraries 
will appeal. 
“This year we’ve introduced a special new 
itinerary that is ideal for those seeking a 
comprehensive USA trip. The 22-day 
America the Beautiful spans 13 states from 
Los Angeles to New York with highlights 
such as Route 66, a private country western
dance lesson in Texas, a guided tour of the 
Dallas Cowboys’ Stadium, a visit to the 
Graceland Mansion in Memphis and the 
Magnolia Plantation in South Carolina. 
“Our second new itinerary is perfect for 
those who love the great outdoors, Canadian 
Rockies & the Pacific Northwest loops from 
Seattle to jaw-dropping scenery throughout 
the Rocky Mountains, Montana and 
Washington.”
The North American itineraries now feature 
a wide range of Insight Vacations Signature 
Experiences. Every itinerary includes 
signature hotels, dining and experiences like: 
>> Fly Fishing with a trout chaser in Spokane
>> Meet a great Sioux Chieftain in Deadwood, 
South Dakota
>> See a culinary demonstration by a local 

chef in Digby, Canada, famous for scallops 
>> A swamp cruise in New Orleans 
>> Learn how to play the ukulele in Maui 
>> Visit the largest float plane base in the 
world in Anchorage and meet a pilot.
Featured itineraries include:
New 22-day America the Beautiful travelling 
from Los Angeles to New York (or reverse). 
Priced from $9595pp twin-share. Departures 
available 04MAY-01OCT15.
New 14-day Canadian Rockies & the Pacific 
Northwest, a round trip from Seattle visiting 
BC, Alberta, Montana, Idaho and Washington 
with optional cruising extension on Holland
America Line to Alaska. 
Priced from $6,650pp twin-share. Departures 
available 14JUN-06SEP15. 
Insight Vacations guests can enjoy further 
savings when taking advantage of the Early 
Payment Discount of up to 10% off selected 
2015/16 USA and Canada tours, when they 
book and pay in full by 30OCT14.

View the Insight USA & Canada video on its 
YouTube channel or click here.

http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/galapagos-islands/tours/m-y-galapagos-grand-odyssey-6-days/
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/galapagos-islands/tours/m-y-galapagos-grand-odyssey-6-days/
http://www.trafalgar.com/nz/northern-california-2014
www.Facebook.com/TrafalgarTravel
http://www.insightvacations.com/nz/america-the-beautiful-summer-2015
http://www.insightvacations.com/nz/canadian-rockies-and-the-pacific-northwest-adventure-summer-2015
http://www.insightvacations.com/nz/canadian-rockies-and-the-pacific-northwest-adventure-summer-2015
https://www.youtube.com/user/insightvacations
https://www.youtube.com/watch?v=1csS7QvnYdM
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New York Show Packages
Aim Holidays has an array of accommodation 
+ Broadway show packages available. 
All are based on 4 nights twin share 
accommodation in a standard room on a 
room-only basis, and Front Mezzanine 
category show ticket, subject to availability 
& T&Cs. 
Best Western President + Les Miserables
From NZ$839pp
Sheraton Tribeca + ‘Once’
From NZ$839pp
Hotel Melia Times Square + Jersey Boys
From NZ$859pp
The Manhattan at Times Square + Lion King
From NZ$869pp
Dream (Wyndham) + Wicked
From NZ$969pp
 All above prices commissionable at 10%.
Aim Holidays also has ticket-only Broadway 
show access. From prices are pp in NZ$, and 
nett.  They include The Lion King $119 / Les 
Miserables $169 / Once The Musical $185 / 

Jersey Boys $169 / Wicked $189 / Motown: 
The Musical $209 / Chicago $179 / The Book 
Of Mormon $349 / Kinky Boots $185 /  The 
Phantom Of The Opera $169 / Aladdin $185 / 
Rock Of Ages $159.
Your clients can also watch the New York 
Yankees at Yankees Stadium, with tickets 
from NZ$99 nett per person. Note that tickets 
for all other Baseball matches throughout 
USA are also now available.
Aim can offer popular New York tours (again 
with prices from in NZ$, per person and nett)
Full Manhattan Cruise $59 / All Around 
Town Tour $99 / New York At Night Tour 
$99 /  Manhattan Experience $119 / City 
Pass $139 / The Big Apple Heli Tour $169 / 
Central Park Horse & Carriage Tour $169 / 
Washington D.C Tour $219.
Call 09 444 2298 or 0800 422 784 
(Outside Auckland free calling area) or email: 
reservations@aimholidays.co.nz

AFRICA / MIDDLE EAST
Highlights of Jordan
Your clients can find themselves floating in 
the therapeutic waters of the Dead Sea with 
Adventure World’s Highlights of Jordan 
private tour. For a limited time, they can save 
$110pp on the 8-day journey that takes in the 
rose-red city of Petra, the shifting sands of 
Wadi Rum, the biblical site of Mt Nebo and 
the Dead Sea. Now priced from $1,759pp, 
this trip includes all accommodation, many 
meals, sightseeing with entrance fees, local 
guides in Jerash and Petra and private vehicle 
transportation with local English speaking 
driver. 

Valid for sale until 30JUN14 and daily 
departures from 01JUN-30SEP14 (excluding
Wednesdays). For more information visit 
www.adventureworld.com, call 0508 496 753.

Shangri-La for Palm Jumeirah
Dubai master developer Nakheel is set to 
bring the Shangri-La brand to Dubai’s Palm 
Jumeirah with the signing of a letter of intent 
with the Hong Kong-based operator.
Shangri-La Hotels & Resorts will manage a 
luxury hotel in The Palm Tower, Nakheel’s 
new, five-star hotel and residential complex 
to be built at the heart of Palm Jumeirah.
The Palm Tower comprises 504 high-end, 
furnished apartments and a luxury hotel, with 
290-rooms and suites, occupying the first 18 
floors of the building.
The landmark project will feature a rooftop 
leisure and dining complex which includes 
a 50th floor, 360 degree infinity swimming 
pool - the highest in Dubai - bordering all 
four sides of the building.
Above the pool is an enclosed restaurant and 

function facility, topped by a public viewing 
deck on the 52nd level.
The Palm Tower, on which construction is 
due to start this year, will be directly linked 
to Nakheel Mall, a 418,000sqm retail and 
entertainment destination with 300 shops, 12 
fine dining restaurants, as well as cinemas, a 
medical centre and fitness centre. 
The Palm Tower will also have direct bridge 
access to Club Vista Mare, one of Nakheel’s 
new beach club complexes on the island.
Shangri-La is the latest high-end hospitality 
brand to come to Palm Jumeirah, where nine 
luxury resorts are already open, with more 
under construction. 
The island’s growing list of hotel operators 
includes Atlantis, One&Only, Fairmont, 
Sofitel, Jumeirah, Anantara, Kempinski, Taj, 
Waldorf Astoria, Rixos and The Langham.

Egypt - “A state of optimism”
Middle East specialists, The Innovative 
Travel Co. advises that following the recent 
election and formal announcement of former 
army chief Adbel-Fattah El-Sissi as Egypt’s 
new president, tens of thousands celebrated 
in public squares around the country with 
cheers, flags, fireworks and national songs.
Innovative’s Robyn Galloway says El-Sissi 
was the clear winner of a clean election, 
scoring a landslide 97% of the vote.  
“The mood in Egypt is extremely positive 
and this election of a president with strong 
leadership has unified Egyptians who can 
now view their future with great inspiration,” 
she adds. 
In his first speech, President-elect El-Sissi 
said: “It is now time to work” to rebuild the 
country. 
He is reportedly extremely popular with the 

public and has also been endorsed by the 
main political parties and news media.  
“After three years of revolutions and turmoil 
Egyptians are eager to rebuild their country 
and their lives and this is seen as an extreme-
ly positive turning point,” says Galloway.  
“United Nations chief Ban Ki-moon said he 
trusts that El-Sissi will do everything possible 
to support the Egyptian people’s aspirations 
for a “stable, democratic and prosperous 
Egypt.” 
In a statement issued by a spokesperson, Ban 
asserted the UN’s commitment to remain 
fully engaged in supporting Egypt.
In another positive international reaction, the 
US and the UK have said they look forward 
to working with El-Sissi.
For Egypt product Freephone 0508 100 111 
or email info@innovative-travel.com 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/tours-and-destinations/asia/middle-east/jordan/tours/highlights-of-jordan/


EUROPE Destination of the month incentive 
The Innovative Travel Co.’s “Destination of 
the Month” sales incentive for travel agents 
features Turkey for June. By clicking on 
this link and answering a five-question quiz 

correctly, agents go in the draw to win a $50 
Westfield voucher.  
Freephone 0508 100 111 or email 
info@innovative-travel.com 

Drive your Tour de France 
DriveAway Holidays has launched a brand 
new campaign combining driving and 
gastronomy in France. ‘Drive your Tour de 
France’ highlights five ‘delicious’ drives: The 
Champagne Region, Paris Patisseries, French 
Riviera Seafood, The Aquitaine Region and 
Languedoc-Roussillon. 
DriveAway Holidays is offering self-drive 
deals: 
Save up to 20% with Europcar car hire on all 
major models for collection from now until 
19JUN and then again between SEP and mid-
DEC14. This deal includes a free 2nd driver 
along with third party liability, collision 
damage waiver, theft protection and 
unlimited kilometres. 
Your clients can get off the beaten track by 
taking advantage of a 10% saving with Avis 

Car-away motorhomes for travel between 
26JUN and 10JUL as well as in SEP14. In 
addition SEP rentals of 14 days or more will 
also receive free bedding kits, and no one-
way fees on selected French routes. Booking 
must be made by end of June. 
McRent are also offering free camping sets 
for motorhome rentals in France until the end 
of 2014, for bookings made in June. 
For longer driving holidays of 21 days or 
more, take advantage of Long Term Hire with 
Europcar which includes zero excess liability, 
unlimited kilometres, collision damage
waiver, theft protection and third party 
liability insurance. 
Visit www.driveaway.co.nz or call 0800 885 
590.

Turkey’s Lycian Gems
Your clients can explore the Lycian Coast 
in Turkey by paddle power with Adventure 
World’s 8-day active small group tour priced 
from $1,385pp. 
Most of the time is spent hugging the coast, 
kayaking in and out of beautiful coves and 
tiny white sand beaches. The crystal-clear 
waters make for superb kayaking; navigate 
natural sea-caves and the remains of a sunken 
city, the view only interrupted by darting 
silver fish flashing in the sun. Arriving by 
kayak makes visiting these islands even more 
special, as your clients can easily slip through 
narrow entrances to lagoons that cruise ships 
could never dream of visiting.
Price includes all accommodation, all 
breakfasts, three lunches and one dinner, all 
transport, activities and a tour leader 

throughout. 
For more info call 0508 496 753 or visit 
www.adventureworld.com. 

Historical battlefields of Europe, Nth America with the insider
2014/15 marks some key moments in historic 
conflicts and Trafalgar is giving clients the 
opportunity to uncover the history of some of 
the world’s most significant battlefields. 
Each battlefield guided holiday is led by a 
Travel Director who has exceptional 
knowledge of these regions and their history. 
Scott Cleaver, General Manager, Trafalgar 
said: “As we continue to tailor our products 
to clients’ interests we’ve created a series of 
expertly-planned Battlefield itineraries 
complete with all the travel essentials as well 
as our unique Insider Experiences. 
“Following 6 June D-Day memorials and 
in addition to our earlier release of 2015 
ANZAC Day extensions, we’re also remind-
ing agents that the battlegrounds of Central 
Europe and Turkey can still be appreciated all 
year round when choosing from guided 
holidays of this region that feature in our 
current Europe and Britain programme.” 
Throughout the year, Trafalgar clients can 
see WWI and WWII battlefields (priced from 
$4265pp twin share) through the eyes of a 
local while taking in the modern-day scenery 
of the UK, France, Belgium and Holland on 
a 12-day guided holiday. Guests will travel to 
the D-Day landing beaches in Normandy as 
well as the Somme Battlefields and Memorial
de Caen. There’s also a wine tasting in 
Reims, France, where they learn about the 
region’s champagne production, and they’ll 

enjoy a Be My Guest dinner in a local’s home 
on the outskirts of Amsterdam. 
Guests can celebrate the spirit of the ANZACs 
on 25APR15 choosing from either the 9-day 
Highlights of Turkey with Anzac Day or 
the 15-day Best of Turkey with Anzac Day 
special group departures open to all clients 
including those who didn’t receive tickets in 
the ballot. Click here for details.
Regularly available the 7-day Highlights of 
Turkey explores the western side of the 
country and includes a special Be My Guest 
lunch with local families in Demircidere. 
Alternatively, on the 14-day Best of Turkey 
they will stay in the Dilek Kaya Cave Hotel, 
and will be welcomed into a century-old 
Ottoman style house for a special Be My 
Guest dining experience.  
In the USA, clients can step back in time to 
Colonial America on the 8-day Trails of 
Liberty Family Experience guided holiday
and uncover unique stories about the Civil 
War when visiting Gettysburg National 
Military Park. They’ll explore significant 
landmarks and monuments of Washington 
D.C., learn about the many fallen soldiers 
interred at Arlington National Cemetery and 
about the legends of the Colonial Capital at 
Williamsburg. Rounding out this historical 
adventure is a journey through Amish 
Country by horse-drawn wagon and get to 
make customised Hershey’s Chocolate bars.

TOUR PRODUCT
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http://www.innovativetravel.co.nz/destination_of_the_month/turkey
 http://www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/turkey/tours/kayaking-on-the-turquoise-coast-with-exodus/
http://www.trafalgar.com/nz/wwi-and-wwii-battlefields-2014
http://www.trafalgar.com/nz/highlights-of-turkey-2014
http://www.trafalgar.com/nz/best-of-turkey-2014
http://www.trafalgar.com/nz/anzac-day/gallipoli-2015
http://www.trafalgar.com/nz/trails-of-liberty-2014
http://www.trafalgar.com/nz/trails-of-liberty-2014


AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Air NZ revamps domestic fares
The national carrier asked Kiwis what they 
wanted when travelling around the country,
and they say they got the same answers 
again and again; flexibility, affordability and 
choice.
The airline’s new domestic seats solution, 
which they have just announced, provides 
four options – seat, seat+bag, flexitime and 
flexiplus. 
All will be available to book from 24JUN for 
travel from 21JUL14.
seat is for those who like travelling light or 
heading off on short trips. They’ll get a 
standard seat, a carry-on bag of up to 7kgs, 
free tea or coffee and Airpoints Dollars™ and 
Status Points on every flight^.
seat+bag is designed for longer trips or 
visits where pax may need to take a little 
more than carry on, but don’t want to pay for 
anything they don’t need. With seat+bag they 
will get one piece of checked luggage (up 
to 23kgs), a standard seat, free tea or coffee 
and Airpoints Dollars™ and Status Points on 
every flight^.
flexitime includes the flexibility of being 
able to change a flight to an earlier or later 
flight that same day of travel when available*. 

Included is a standard seat, free standard seat 
select, one piece of checked luggage, free tea 
or coffee and a higher Airpoints Dollars™ 
and Status Points earn rate^.
flexiplus is the most flexible fare and is fully 
refundable. It lets pax change their flight day, 
time, destination or origin. There’s no fee for 
changes made online before the flight departs 
(though a fare difference may apply). Pax 
get a standard seat, free standard seat select, 
two pieces of checked luggage (up to 23kgs 
each), free tea or coffee and a higher Air-
points Dollars™ and Status Points earn rate^.
* flexitime is available on all domestic routes 
that fly more than once per day, every day. 
It is subject to availability on the day. Note 
that for domestic routes where NZ operates 
only 2-3 flight times per day, the ability to 
change to an earlier flight or later flight will 
be reduced.
^Eligible for Airpoints Dollars except when 
purchased with Airpoints Dollars or grabaseat 
Greenlight fares. Eligible for Status Points 
except when purchased with Airpoints 
Dollars.
Note: There is no inflight tea and coffee 
service on the airline’s Beech 1900D aircraft.

18 SIA supplementary flights to CHC
Singapore Airlines will operate 18 
supplementary flights from 01DEC14 
through to 28JAN15 as a result of strong 
demand for travel to the South Island over 
the busy summer holidays. During the period, 
SIA will increase its daily service to 9 flights 
a week and all flights will be operated by 
the airline’s newly retrofitted Boeing 777-
200ERs, representing close to 5,000 
additional seats to Christchurch.
The additional flights will offer increased 
connections through Singapore between 
Christchurch and key markets in Europe and 
Asia. 

Edwin Chiang, the airline’s NZ general 
manager, said: “Christchurch is an extremely 
important market for us. Whilst we have 
always taken a long-term outlook to serving 
the South Island, it is particularly exciting 
for us to lay on 18 additional flights at such 
a critical time for both business and leisure 
travel to the South Island.”
Malcolm Johns, chief executive of 
Christchurch International Airport, says the 
extra flights will add thousands of additional 
seats in the 2014/15 summer and are timed to 
bring guests here to the Cricket World Cup. 

UA moving to price-based MileagePlus program
United Airlines is altering its MileagePlus 
frequent flyer program to reward miles based 
on ticket price rather than distance flown.
The new structure will take effect 01MAR15. 
United follows Delta Air Lines, which in 
February became the first major international 
US legacy airline to announce a shift in its 
loyalty program to reward dollars spent rather 
than miles flown. Delta’s new frequent flyer 
structure will take effect 01JAN15.
United said MileagePlus members will earn 
five miles for every dollar spent on both the 
base fare and ancillary fees. Members with 
“premier” status will be able to earn up to 11 

miles per dollar. A United frequent flyer will 
be able to earn a maximum of 75,000 miles 
per ticket.
“In addition, next year United plans to offer
members new opportunities to use their 
award miles, including for single-flight 
purchases of extra-legroom United Economy 
Plus seats and to purchase Economy Plus and 
checked-baggage subscriptions,” United said 
in a statement.
Passengers issued tickets by United partner 
airlines, such as Star Alliance carriers, “will 
still earn award miles based on distance 
flown and purchased fare class,” United said.

Cathay eyes seat upgrade auctions
Cathay Pacific is reportedly studying an 
online auction system that would allow it to 
sell unsold premium class seats.
TDN reports that other carriers already using 
variations of seat auctions include El Al, 

Etihad, Virgin Atlantic, TAP Portugal and Air 
New Zealand. 
The CX move could impact loyal members 
of its Marco Polo Club, who currently get to 
score an upgrade under some circumstances.

Singapore Airlines will deploy its Airbus A380 aircraft 
between Singapore and Beijing from 01AUG.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!
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China Airlines special fares offer
China Airlines has announced new special
fares to destinations across the network.  
Economy Class AKL-Taipei from NZD1359 
return, and over 50 destinations in Asia, 
including 30 in mainland China, from 
NZD1399 return.  Additionally, Trans-
Tasman is also on sale, with Economy Class 
AKL-BNE or SYD from just NZD192 one-

way, or Business Class from NZD460 one-
way.  Fares include all taxes & surcharges.
Fares are valid for sale through to 10JUL13, 
with varying fare levels available for travel 
through until NOV14.
For more info, contact CI NZ sales manager 
Gareth Williamson on 021 792 940 or email 
gareth.williamson@walshegroup.com

US Airways representation change
US Airways reports that it continues to make 
progress in fully integrating with American 
Airlines airlines’ operations and, step by step, 
is undertaking more joint activities like code-
shares and aligned rules.
In a statement, the airline says: “We would 
like to take this opportunity to inform you 
that starting 01 July 2014, US Airways will 
now be represented by American Airlines in 
your market. Your local AA representative 
will now also be able to assist you with any 
questions and issues related to US Airways 
(037 ticket stock).
“We also would like to thank Discover the 

World for their partnership and their great 
representation of our commercial interests in 
New Zealand. Their professionalism and 
expertise in the local markets has been a great 
asset for all of us.”
In response, Chris Jones, Director Discover 
the World – New Zealand, says “US Airways 
is a valued partner and we have been 
honoured to act as their sales representative 
to the travel trade in New Zealand. We wish 
the AA sales organization success.”
Further information regarding future contacts 
will be distributed by your local AA 
representative.

Korean Air to Houston
Korean Air now flies nonstop between 
Houston’s George Bush Intercontinental 
Airport (IAH) and Incheon International 
Airport in Seoul, from 02MAY.
“We’re very bullish on the Americas,” says 
John Jackson, KE’s v-p of marketing for 
North and South America.  “Houston is the 
fifth largest metro area in the U.S. with a very 
strong travel market to Asia.  We’ve decided 

to earn our fair share of the market with a 
highly competitive product and service that’s 
hard to beat.”
Houston represents Korean Air’s 14th gateway 
in the Americas.  Others include Atlanta,
Chicago, Dallas, Honolulu, Las Vegas, Los 
Angeles, New York, San Francisco, Sao 
Paulo,  Seattle, Toronto, Vancouver and 
Washington, D. C. 

Emirates has reportedly cancelled its entire $16 billion order for 70 Airbus A350 
XWB aircraft, which were to be delivered from 2019. Airbus said it followed a 
review by Emirates, which has shifted towards the larger Airbus A380 instead.

Etihad hosts spectacular Beverly Hills Gala 
Etihad Airways this week hosted a gala 
reception at the Beverly House in Beverly 
Hills, celebrating the 01JUN launch of its 
new daily service between Abu Dhabi and 
Los Angeles.
Guests from the worlds of entertainment, 
travel, fashion, and politics were treated to a 
spectacular event that theatrically 
transformed the venue where guests were 

entertained by an airline and Abu Dhabi-
themed 3D mapping sound and light show, 
followed by a live performance by Harry 
Connick, Jr.
The gala reception was hosted by Etihad’s 
brand ambassador, Dannii Minogue; legendary
music producer, Quincy Jones; former 
astronaut Buzz Aldrin; chef, Wolfgang Puck; 
and actor, Shaun Toub (Iron Man).

http://www.lufthansaexperts.com
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM PETER KOLLAR, CLIA TRAINING/DEVMNT MGR

Cruise Lines aid 
Climate Research

Royal Caribbean Cruises Ltd. (RCL) has 
just released Celebrity Equinox from dry 
dock with the added onboard 
laboratory that tracks ocean circulation 
dynamics and measures atmospheric 
and oceanographic conditions on a 
series of cruises. She now joins Allure 
of the Seas and Explorer of the Seas who 
have had similar features installed.

This may seem arbitrary to some, but as 
we all team up in one way or another 
to become environmentally aware of 
our global footprint and its’ effect on 
our natural resources, it is yet another 
indication of how serious the cruise 
industry is towards using its strengths 
to assist our communities. 

The onboard program, which provides 
information on ocean temperature, 
salinity and chlorophyll concentration, 
as well as data on properties of the 
ocean’s surface helps scientists 
understand and forecast climate 
change and its effects on marine eco-
systems, including coral reefs, which 
contribute about a quarter of the 
annual total fish catch in developing 
countries. 
These stories, as 
well as many others 
involving cruise lines’ 
contribution to 
charities, community 
aid, and sea 
protection projects, can be found at www.

Carnival moves to entertainment directors
Seatrade Insider reports that increasing 
administrative demands on cruise directors 
have prompted Carnival Cruise Lines to 
create a new shipboard entertainment 
director position to focus on scheduling 
and back-of-house activities.
This frees cruise directors to concentrate 
on their stage work and interaction with 
passengers.
The entertainment director will be part of 

the senior shipboard management team and 
responsible for coordinating programming, 
scheduling and various administrative 
duties.
The cruise director will report to the 
entertainment director.
Call Francis Travel Marketing for Carnival 
Cruises product at 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

Royal Caribbean reveals new class in live entertainment
Royal Caribbean International’s newest 
ship, Quantum of the Seas, which debuts 
in November, will offer stage produc-
tions featuring live performances that are 
synchronised with mobile digital screens 
to create a multidimensional entertainment 
experience.
Already one of the most anticipated spaces 
onboard Quantum of the Seas, Two70° 
is the stage for a futuristic approach to 
entertainment that pairs the most advanced 
technology with brilliant dancers, singers, 
aerialists and musicians to deliver a line-
up of shows and events that have never 
before been seen on land, let alone at sea.  
At the forefront of Two70° is Vistarama, 
which transforms its expansive floor-to-
ceiling windows into any scene, real or 
imagined, by combining 18 projectors to 
create an ambient surface over 100 feet 
wide and over 20 feet tall. 
Across this expanse, impromptu digital 
shows come to life in stunning 12K 
resolution, a pixel-perfect industry first.
In addition, Two70°’s troupe of six agile 
Roboscreens will stage surprise 
performances throughout every cruise. 

Each measuring over seven feet high and 
controlled by powerful robotic arms, the 
Roboscreens nimbly create scenes while 
soaring and twisting solo, or uniting as one. 
The main theatre onboard Quantum of 
the Seas, the Royal Theater, will also take 
advantage of the latest technology.  Seating 
1,300 guests, the Royal Theater is home to 
Royal Caribbean’s two main shows, Sonic 
Odyssey, which weaves together a nine-
piece live orchestra with a cast of singers, 
dancers, aerialists and gymnasts; and the 
full theatrical version of the smash hit 
musical MAMMA MIA! 

Ann Sherry welcomes 
Australia’s world leading 
20% growth 
Carnival Australia has welcomed industry 
figures confirming another year of double digit 
growth for the cruise industry with 833,348 
Australians taking a cruise holiday in 2013. 
With its 20% increase in passenger numbers, 
Australia has dramatically surpassed North 
America in terms of market penetration based 
on population – increasing from 3.1% to 3.6% 
compared to 3.3% for North America. 
With its ‘House of Brands’, Carnival Australia 
carried 560,000 of these cruise passengers – 
71% of the total who cruised in 2013. 
Ann Sherry, CEO of Carnival Australia, said 
the goal of carrying a million passengers a year 
by 2020 is now likely to be achieved as early 
as 2015 -- five years earlier than forecast -- as a 
result of such continuing strong growth. 

The Daily Telegraph reports that the upgrade 
of Sydney’s Overseas Passenger Terminal at 
Circular Quay has claimed restaurant Doyle’s at 
the Quay, which has now closed after 27 years 
in operation. 
The upgrade of the cruise ship terminal to allow 
for a bigger baggage handling area was given 
as the reason behind the closure, announced on 
Doyle’s website.
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Ponant offers a different way of cruising
Small ship cruise line Compagnie du Ponant 
was in Auckland this week to update agents and 
their clients on a product that delivers the feel 
of a private yacht or a French boutique hotel.
Steve McLaughlin, the line’s Australasian 
director of sales told a capacity turnout of 
around 125 at the Heritage Hotel that branding 
will soon change to “Ponant” and one of the 
fleet, L’Austral, will be cruising in our waters 
next summer.
The fleet of four sister ships – L’Austral, Le 
Boreal, Le Soleal and Le Lyrial – is the world’s 
youngest, at an average age of less than two 
years, and each has just 132 staterooms and 
suites (122 on Le Lyrial which launches 
APR15). The 88m three-masted Le Ponant, was 
built in 1991 and carries 67 passengers.
Each ship has a sophisticated contemporary 
decor and little details in staterooms like 
bedside reading lights, make-up mirror, iPod 
player, Wi-Fi, panoramic window and 
individually controlled air-conditioning.
Being French, the single-sitting fine dining 
restaurant on Ponant ships serves gastronomic 

cuisine and fine wines, although guests are also 
welcome to eat al fresco or in their stateroom. 
Some dining tables in the restaurant seat 8-10 
guests, facilitating conversation and friendships.
Each ship’s gym is well-equipped and spacious 
and, said McLaughlin, are nearly the same size 
as those on the Cunard Queens.
The Ponant expedition-style itineraries make 
the most of each ship’s 12 Zodiacs – a key plus-
point of cruising with the line. The Zodiacs are 
launched from a stern platform, ensuring safe, 
easy access.
Ponant’s 2014/15 program includes cruise 
itineraries throughout the world. McLaughlin 
says Ponant operates more trips to Antarctica
than any other line and recommends the 
15-night Le Soleal itinerary from Ushuaia that 
takes in visits to the Falklands and South 
Georgia as well as the Weddell Sea and 
Deception Island, with LAN transfers from 
Buenos Aires.
Call Francis Travel Marketing for details of the 
Compagnie du Ponant program at 09-444 2298 
or reservations@francistravelmarketing.co.nz
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Tutukaka hotel joins Choice
Choice Hotels has extended its national 
reach with the addition of an impressive 
property in Tutukaka, two and a half hours 
north of Auckland.
Quality Hotel Oceans Tutukaka (formerly 
Oceans Resort Hotel Tutukaka) has joined 
the Choice Hotels group offering 
accommodation in an area recently voted 
the second best coastline destination in the 
world by National Geographic.
The hotel overlooks the Tutukaka Marina 
with many rooms afforded views of the 
ocean through the Tutukaka headlands.
Just 30 minutes from Whangarei and 90 
minutes from the Bay of Islands, the hotel 
is an ideal base for travellers exploring the 
North. 

The three star property boasts 23 hotel 
rooms with super-king bed (can be 
reconfigured as comfortable twin beds), and 
ensuite bathrooms with bath and shower. 
Additionally the property has two-bedroom 
apartment suites with ensuite bathrooms and 
separate spacious living areas.
The property has a heated salt water 
swimming pool surrounded by subtropical 
bush, an onsite gym and barbecue area. Its 
onsite restaurant, Oceans, is open daily for 
breakfast, lunch and dinner. 
General managers, Sarah and Steve Shields, 
have 45 years combined experience in 
hospitality, working in and managing hotels 
and resorts around Australasia. 

Jet Park celebrates
Jet Park Hotel at Auckland Airport is celebrating
news that its Reservations Yield Manager, 
Janelle McClintock, has been awarded the title 
of Service IQ Hotel Industry ‘Outstanding 
Young Executive of the Year’ at the NZ Hotel 
Industry Conference Awards night.
The hotel is also celebrating Lune – its Birthday 
Month – with special offers and giveaways for 
guests and diners (i.e. walk-ins only) during the 
period 23-29JUN, including:
• All guests receive a fortune cookie at check-in 
with surprise giveaways hidden inside.

• Randomly 
gifted compli-
mentary selected 
food and 
beverage items 
for diners.
• Delicious 
birthday cake 
with sit-down coffee orders.
• Special celebratory “Cocktail of the Week”.
There will also be staff long-service awards and 
afternoon tea.

Janelle McClintock

Limits on Immigration and Work Visas may stop tourism growth
Hospitality businesses are already struggling 
to find chefs and managers of restaurants and 
bars.  The suggestion by some political parties 
that they want to further limit the industry’s 
access to migrant workers on work visas will 
severely limit the industry’s ability to meet 
the needs of New Zealand’s growing tourism 
market, says Adam Cunningham, President of 
Hospitality New Zealand.  
A recent survey of its members showed that 
96.9% believe there are significant skill 
shortages for café, restaurant and bar managers,
with over 58% taking three months or more 
to find suitable candidates.  Of those finally 
employed, 50.4% were on some sort of work 
visa.  The picture for chefs was similar with 
over 59% taking three months or more to find 

a suitable candidate of which 45.6% were on a 
work visa of some sort.
Mr Cunningham says the industry has a priority 
to employ New Zealanders but they are simply 
not available in the numbers required.  For 
restaurant, café and bar managers 38.5% of 
respondents had sought candidates from Work 
and Income with only 2.2% finding suitable 
candidates.  The same story applied for chefs 
with only 2.1% finding suitable candidates from 
Work and Income.
These skill shortages are only going to get 
worse as the economy improves and tourism 
numbers grow.  Any limitations on the ability
to employ suitably skilled migrants would 
severely limit the industry’s ability to meet the 
growing demand, said Mr Cunningham.
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PEARL’S PEARLER
It is surely better to work and fail, 

than to sleep one’s life away 

INDUSTRY
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CityLife Hotel Wellington Industry Special 
CityLife Hotel Wellington is offering an 
industry two-bedroom suite special of NZ$219 
GST inc. per night, valid to 31 JUL14. Set on 
Lambton Quay and with all main attractions 
just a stroll away, the 4.5 star Qualmark rated 
hotel is ideal for the approaching school 
holidays or a winter escape.
The generously sized self-contained suites offer 
kitchen and laundry facilities, separate bedrooms 
from the lounge living area, an entertainment 
centre with LCD screen television, DVD player 
and sound system. 
CityLife Wellington has a fully equipped health 

club, 24 hour concierge and the Living Room 
where breakfast is served daily. Guests can stop 
in to the Living Room during the day for a 
coffee and browse magazines or clear their 
emails with the free WI-FI internet service.
To book the Industry Special email 
res.citylifewlg@heritagehotels.co.nz or phone 
+64 4 9222 807 and quote the industry special. 
The offer is available for travel industry staff 
stays including RTOs, airline and rental car 
company personnel. The rate is available until 
the end of July and is subject to availability. 
www.heritagehotels.co.nz/citylife-wellington 

Serko’s IPO closes early
Due to strong demand for its shares, Serko 
Limited closed the public pool component of its 
retail share offer early at 11.00am on Tuesday 
10JUN.
CEO Darrin Grafton said: “We are delighted 
to have received very strong investor support 
for the Serko IPO from both institutional and 
retail investors.  We look forward to becoming 
a listed technology company and we expect 

Serko’s shares to start trading on the NZX on 
Tuesday, 24 June 2014.”
Serko is a cloud-based technology company 
that provides an integrated corporate travel 
booking and expense management solution to 
approximately 6,000 corporations and 
government agencies across the Asia Pacific 
region.  

Travelport’s mid-back office solution now with helloworld integration
Travelport has announced significant upgrades 
to its mid-back office solution, CrossCheck 
Travel Enterprise (CCTE) – a client 
management, fulfilment and financial 
management solution available to travel 
consultants in Australia, New Zealand and Fiji. 
The latest enhancements to CCTE include 
integration with helloworld’s leading wholesale 
brands Qantas Holidays, Viva! Holidays, and 
New Zealand-based GO Holidays. 
Travelport-connected travel agents using CCTE 
who book holiday packages with Qantas 
Holidays, Viva! Holidays and GO Holidays 
can now seamlessly import booking travel data 

directly into CCTE. This includes financial 
information and client itineraries for each 
booking, significantly increasing agent 
productivity by reducing the need for manual 
data entry. 
Reported benefits include time savings of up 
to 15 minutes per booking, improved accuracy 
and more streamlined workflows. Feedback has 
been overwhelmingly positive. 
CrossCheck Travel Enterprise has also been 
modified in other areas, including itineraries, 
client files and transactions, improving 
productivity across the board.

Prevu, Jasons join forces for motel sector
Prevu and Jasons Travel Media are offering a special deal for the motel 
sector in NZ.  Prevu will produce a Still Image Video (SIV) normally 
costing $295, for free, for the first 200 New Zealand motels who re-sign 
with Jason Travel Media. This video will help to promote their property to 
online consumers, both here in New Zealand and inbound customers.
The Still Image Video will be then be delivered directly to the motel’s 
website, Jasons own site, the motel association (MANZ) website and any 
other (OTA) sites that the motel has a relationship with. Video has a proven 
record of helping to sell both travel and accommodation to online 
customers. In fact recent research by Net Affinity has shown that over 80% 
of travel buyers already view video content before their purchase decisions 
are made.
In making the deal with Toby Butland of Jasons Prevu’s Roger Hawkins 
said that Jasons deliver a great service, are very keen to add value to their 
customers, have been around for a long time, and know their market well. 
With the economy picking up rapidly, the partnership between Prevu and 
Jasons was perfectly timed to help revitalize the sector. “This is a great 
opportunity for motels to work with Jasons Travel Media to best use new 
technology and make use of this offer to deliver promotional video content 
that will enhance online sales. Easily accessed videos are the most 
effective way to showcase hotels and motels and in fact any 
accommodation or activity offering”
The offer, which is free for the first 200 sign ups, offers Still Image Video 
production for any other motel property for just $225 for properties 
compared with the standard price of $295. 
Actual hosting charges which come at a standard cost to Jasons partners 
start at just $ 240 + GST per annum for MANZ members and just $340 + 
GST per annum for Non-MANZ members.
For further information please contact: 
Ross McLauchlan at Prevu on 09 378 1501 or call 021 752 223.


