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15 years in the business

Junior or Senior Account Manager 
    – Corporate Travel         -  TD2727

0508 396 842

Yes we do!
GREEK ISLANDS

Corporate Sales Executive

For the right person, this is a once in a lifetime 
opportunity to join an organisation where the 
employees truly love what they do, and are 
passionate about the product they deliver.

or alternatively, for a 
confidential discussion, 
please contact 
Gary Senior, 
Hudson Recruitment, 
09 977 9848.

Explore Group have a unique opportunity to join 
their team!  We are looking for an experienced 
sales person to help us grow our corporate and 
events business.  To succeed you will need the 
following:

• enthusiastic demeanour
• strong commercial acumen
• proven history in growing sales

The successful applicant will be tasked with 
driving sustainable revenue growth from the 
corporate market in addition to maintaining the 
business’ existing customer base.   

To submit your application, email:  
Gary.Senior@hudson.com 

NZTA focus on visiting drivers 
New Zealand Transport Agency has launched a project to 
focus on “visiting drivers”, at the request of Associate 
Transport Minister Michael Woodhouse.  
The Press reports that the project will look at what can be 
done to improve visiting drivers’ awareness of New Zealand 
driving conditions, ways of encouraging tourists to hire safe 
rental vehicles and signage and road marking improvements.  
It would cover both overseas tourist drivers, and Kiwis 
travelling within New Zealand.  
“As part of the project, research has been undertaken to 
better understand why overseas visiting drivers are 
experiencing difficulties on New Zealand roads and how 
safer choices can be encouraged,” Woodhouse said. 
The initial focus is the lower South Island.
Agencies involved include police, the Rental Vehicle 
Association and regional councils. 
“The next step will be the creation of a governance group, 
which will include Queenstown Lakes Mayor Vanessa van 
Uden and representatives from the Transport Agency and 
the New Zealand Police. An action plan and working groups 
will also be established to further investigate options that 
will increase road safety,” Woodhouse said.
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NEW ZEALAND

Park Spa amenity range refresh • NZ Beef & Lamb dish specials • Coffee Bar refurbishment • Kid’s indoor play area update • Lounge Bar blackboard specials

Guest Delighters at Jet Park Hotel - Our ‘best little extras’      FIND OUT MORE

Haast-Hollyford Road ‘last one standing’
The proposed Haast-Hollyford Road is now 
“the last one standing” of the Fiordland big 
three, following the sinking of bids to build 
a tunnel and monorail in the region, but 
organisers are still confident they might get 
approval. 
The Southland Times quotes Haast Hollyford 
Highway Ltd chairman Durham Havill as 
saying he still believed its road had potential 
for approval. 
“We believe there’s still a great chance of 
getting it through,” Havill said. “It’s a logical 
road . . . it has been thought about for over 
100 years.” 
The fact there was a paper road marking the 
area for roading development for more than 
100 years was a huge consideration for things 
to swing in their favour, he said. 
The Haast Hollyford road also had the benefit 
of public and council support, he said. “We’re 
the last ones standing.” 
The road proponents are currently arguing 
with Land Information New Zealand over 

why a section of the paper road had been 
removed from the map without a proper 
consultation process.
They hoped to get the issue resolved fairly 
quickly. 
The proposed 127km road would open up a 
new route to Milford Sound, open up 
previously inaccessible land, and cut about 
five hours and 355km off the existing route 
from Haast to Milford Sound. 

Mt Hutt ski area delays opening 
Canterbury’s Mt Hutt ski area has announced 
it will delay its opening, scheduled for 
tomorrow, due to warm temperatures and a 
poor weekend weather forecast.
Queenstown’s Coronet Peak will be the first 

ski area in Australasia to open, and thanks 
to natural snowfalls and cold temperatures 
is ready to welcome local and visiting skiers 
and boarders tomorrow.
The Remarkables opens on 21JUN.

Dunedin scores 500 international conference delegates 
More than 500 conference delegates from 
around the world will gather in Dunedin in 
2018 for the Public Communication of 
Science and Technology Conference.
The conference bid, which had support from 

Tourism New Zealand’s Conference 
Assistance Programme and Tourism Dunedin, 
is expected to deliver $1.7 million to the New 
Zealand economy. 

Dunedin’s Dundead festival
The inaugural Dundead 2014 festival will 
bring out the dead to the streets of Dunedin 
15-17AUG14. All levels of the walking dead 
are invited to join in the festival and paint the 
town dead with a whole weekend devoted to 
everybody’s favourite corpses; zombies. 
Dundead 2014 festival director and brainchild, 
Ann Cronin, holds first class honours degrees 
in Psychology and Neuropharmacology. 
“This festival has been established to mix 
popular culture with science in a fun and 
informative way,” says Cronin. “Dundead is 
the first of its kind; it’s going to pick apart 
the flesh of pop culture and separate fact 
from fiction.”
The festival will involve a variety of arts 
including music, film, dance and theatre. 
There will also be an Ultimate Survivor 

Zombie Run, a World Record Thriller Haka, 
zombie guides at the Otago Museum, and a 
series of talks on Zombies, from many 
disciplines including neuroscience and 
anatomy to music and film.
“We need to know how to put the undead 
down!” says Cronin.
All profits will be donated to the New 
Zealand Red Cross.
www.dundead.com

Truck museum plan for Invercargill
The Southland Times reports that the 
construction and transport company H W 
Richardson Group has applied for consent to 
build a 5,333 sq m building for its Bill 
Richardson Truck Museum.
The museum, already the largest of its kind 
in the world, will display more than 300 
trucks and 120 antique petrol bowsers, all in 
pristine condition. The new expanded 
museum will also have a cafe.
A rare collection of early Fords recently 
acquired in Darwin has propelled the 
development of the massive art deco-style 
museum. 
The plan calls for construction to begin by 
August and take a year, hopefully opening in 
time for the NZ Road Transport Hall of Fame 
Awards next year.
The expansion of the Bill Richardson Truck 
Museum is the best thing to happen to 

Invercargill in decades, says the city’s Mayor 
Tim Shadbolt.
He says the development is exciting and 
would have huge spinoff for the area. 
“It’s an amazing collection, it’s just 
absolutely stunning.” 
He believed the museum would attract 
thousands of tourists from throughout the 
world to see the impressive collection, which 
would add to the appeal of the region. 
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Aussies will wake to Sunrise at Queenstown
Queenstown will be beamed into over a 
million Australian homes when Sunrise, 
Australia’s number one TV breakfast 
program descends on Novotel Queenstown 
Lakeside. 
Perfectly timed with the recent snowfalls, 
Channel 7’s Sunrise will broadcast its entire 
three-hour show live from the alpine resort 
over two days 19-20JUN, the first time it has 
ever been beamed from this country.
The Breakfast hosts and crew will be 
accompanied on the trip by 60 lucky Aussie 
viewers who will be treated to an exclusive 
welcome function at the hotel, a trivia dinner
with the five Sunrise hosts, a visit to the 
remote Skippers Canyon, enjoy a signature 
lunch at Amisfield Winery & Bistro 
overlooking Lake Hayes and sip cocktails 
surrounded by over 18 tonnes of ice 
architecture at Minus 5 ICEBAR.  
The filming will include live weather crosses 

from winter locations including Mt Hutt, 
Tekapo, Mackenzie, Remarkables and 
Wanaka every day from Monday 16JUN in 
the lead up to live action from Coronet Peak 
on 19JUN. 
The partnership between Tourism New 
Zealand, Accor and the Network Seven 
follows the launch of the NTO’s ‘More 
magic in every day’ ad campaign designed 
to encourage Australians to discover New 
Zealand’s winter magic.
The Sunrise segments coincide with the 40th 
anniversary of the American Express 
Queenstown Winter Festival. 

Study and bungy
Giving international students the chance to 
experience a New Zealand adventure while 
they study, is the aim of the first joint 
marketing campaign between Tourism New 
Zealand and Education New Zealand. The 
two agencies have joined forces to attract 
young Japanese to New Zealand with the 
offer of up to $300 worth of adventure 
activities.
The offer is open to every student who enrols 
with one of the 26 English Language Schools 
taking part in the campaign. Activities range 
from a bungy jump in Queenstown to a jet 
boat ride on Auckland’s Waitemata Harbour. 
The campaign, which is currently running, 
challenges Japanese students already thinking 

about studying in New Zealand to take the 
next step and convert their general interest 
into actual enrolment.
Japan is currently New Zealand’s fourth 
largest source country for international 
students but there is potential to grow this 
market further. The Japanese government has 
an increased focus on international 
education and improving English language 
skills in the lead up to hosting the 2019 
Rugby World Cup and the 2020 Summer 
Olympics. ENZ is working on realising that 
opportunity.
There are plans to roll out similar campaigns 
in other countries including Brazil in the 
coming months.

Reorganisation at Positively Wellington Tourism
Positively Wellington Tourism (PWT) has 
announced changes to its structure that will 
up-weight its events marketing program, 
strengthen its media team, focus trade 
relationships and integrate brand activities in 
New Zealand and Australia.
PWT chief executive David Perks says, after 
reviewing its operation, the organisation has 
decided organising marketing activities on a 
targeted geographical basis is no longer the 
most efficient way to maximise results.
The re-organisation sees the establishment of 
a new Brand team, which will run both the 
domestic and international media programs, 
Destination Wellington storytelling, brand 
asset production and consumer marketing in 
both New Zealand and Australia.
The team will be headed up by Angela 

Moriarty in the newly created position of 
brand manager.
The second significant change is the 
development of an Events and Partnership 
team, to be headed up by current Australia 
marketing manager Jessica Stephens.
This team will also include three roles 
dedicated to the further development of the 
Business Events marketing program, 
including two Business Development 
Managers focused on attracting new business 
events to the capital.
The reorganisation will also enable further 
efficiency in PWT’s work with the travel 
trade, with current international marketing 
manager Jo Heaton taking on the new role of 
trade marketing manager.

“And Action!” call from Gold Coast
Gold Coast Tourism has launched a tourism 
marketing campaign aimed at getting 
Melbourne and Sydney visitors to flock to the 
Gold Coast year-round for holidays. 
The A$1 million “And Action!” campaign
includes a series of movie-style advertisements 
promoting the city’s long list of attractions to 
interstate visitors in winter.
Gold Coast accommodation occupancy rates 
can drop below 60% JUN-SEP and GCT was 
focused on changing that.

Gold Coast Bulletin reports that about 70 
Gold Coast tourism operators have signed up 
for the campaign, including theme parks and 
Currumbin Wildlife Sanctuary.
“And Action!” will build on the growing 
number of interstate visitors to the Gold 
Coast, which welcomed 601,000 
Sydneysiders in 2013, up 13% on 2012.
The campaign is funded by operators, Gold 
Coast Tourism and Tourism and Events 
Queensland.

For the second year running, AAT Kings has been awarded a 
Certificate of Excellence by TripAdvisor for the consistently 
high ratings of its Uluru Day Tours.



MARKETING MANAGER NEW ZEALAND

For a full job description and to apply online , 
please email visit TEQ corporate website here

Applications close on Monday 09th June NZ time 5pm

The Marketing Manager will be responsible for developing and implementing all consumer, 
digital,  PR and trade marketing activity in New Zealand and should have an in-depth 
knowledge of the New Zealand  trade and media landscapes. You will need to bring to this 
role a proven track record of the ability to work in a digital environment, and  to manage 
multi-faceted marketing campaigns with different partners across different destinations.  
Excellent relationship management and communications skills are required,   and an in-depth 
knowledge of the destinations of Queensland  is desirable.

Tourism and Events Queensland (TEQ) is the Queensland Government’s lead marketing, experience 
development and major events agency, representing the state’s tourism and events industries. 

Tourism and Events Queensland  is looking for a Marketing Manager  
for its New Zealand office, based in Auckland.

AAT Kings’ mates rates
AAT Kings has released a limited time 
promotion for the month of JUN14 offering a 
‘buy one and get the second passenger’s fare 
at half price’ deal to drive new Australia and 
New Zealand guided holiday sales between 
now and year end.
Book your clients a selected AAT Kings 
guided holiday around Australia or New 
Zealand by 30JUN for travel by 31DEC14 
and save their travel partner 50%. Single 
travellers can save 25%.
“Support from the industry this year has been 
tremendous,” says AAT Kings Managing 
Director Anthony Hayes. “We’d like to 
continue to support the industry with a great 
deal to drive sales for a few pockets of seats 

we have available between now and 
Christmas.
“Interest in guided holidays, particularly in 
the 50 plus age group continues to grow, so 
this is a great way for agents to make some 
easy commission while selling a fabulous 
product with confidence, knowing that we’ll 
look after your clients and return them to you 
with a smile on their face,” Hayes added.
Seats are strictly limited for selected 
departures so hurry before they all sell out. 
This promotion is valid only on new 
bookings. Seats are limited with full details 
list on www.aatkings.com. Quote PP450 
when booking to take advantage of this offer. 

Stay at Bondi Beach
Bondi38 is a new luxury accommodation 
provider offering eight fully self-contained 
one and two-bedroom apartments, on 
Campbell Parade, right across from Bondi 
Beach. The property opened late last year and 
its apartments offer spectacular views, 
designer interiors, quality kitchen and 
laundry facilities and free Wi-Fi and Foxtel.
Guests can catch a 380 bus all the way to the 
city from the front door, and there are bus 

routes to Bondi Junction railway station (city 
via Kings Cross). Buses run 24/7 to and from 
Bondi Beach.
The property also offers off site secure, 
lock-up garage parking only a short walk 
away. It is 24/7 access for a fee of A$30/day.
Accommodation rates range from A$299 to 
$599, depending on apartment type.
http://www.bondi38.com.au/

Be the first to sleep with Ibis Adelaide
Travel sellers can be among the first to 
experience the brand new Ibis Adelaide when 
it swings open its doors next month. The 
hotel is offering travel agent and PCO rates 
from NZ$90 with a complimentary upgrade 
to a Superior View Queen or Twin room. 
Located in the heart of the Adelaide CBD, 
adjacent to the city’s shopping and dining 
precincts, Rundle Mall and Rundle Street, 
Ibis Adelaide is the ultimate hotel for business 
and leisure travel. The new build hotel will 
feature 311 rooms, a bar, restaurant and 
conference facilities, Wi-Fi throughout the 
hotel, guest laundry and an on-site gym. 
To celebrate, Ibis Adelaide will also throw in 
two complimentary cocktails for every stay 
booked on the special rate in the opening 
month of July.

The industry rates are room only, valid for 
stays from 14JUL-30SEP14. A travel 
industry ID must be provided on check in. 
Room rates are subject to availability and 
terms and conditions apply.  
To book, click here.
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Mandoon Estate, Swan Valley
Louise Frend has recently done a site 
inspection of Mandoon Estate, a new 
drawcard in the Swan Valley, 25 minutes 
from the Perth CBD.
Opening in September, it will be Western 
Australia’s newest winery, situated on the 
banks of the Swan River overlooking 

vineyards.
It will offer a craft brewery, cellar door, a 
140-seat a la carte restaurant, MICE event 
venue, beer garden, historic homestead, 
children’s playground and a private 
underground cellar and tasting room. 
www.mandoonestate.com.au

Big plans for revived Kooralbyn
The Beaudesert Times reports that the former 
Kooralbyn Resort, which went into 
receivership and closed about six years ago 
has officially sold and the new owner has 
ambitious plan to transform it into an 
integrated eco-tourism, health and wellness 
retreat.
The resort will apparently be branded as the 
Ramada Kooralbyn Resort and be run by the 
Wyndam Hotel Group.
Yong Real Estate group founder Peter Huang 
plans to inject millions of dollars into the 
resort, starting with a $10m spend on its golf 
course. He had already announced plans to 
transform Kooralbyn, which has its own 

private airport, with up to 70 different 
recreational activities including skydiving, 
hot air ballooning, gliding, the championship 
golf course and a polo field.
Other activities set to be added include sheep 
shearing displays, gold panning, a ‘Garden of 
Eden’ with vineyard, flower, fruit and 
vegetable farms and a native Australian 
animal experience.
A sports centre with facilities for beach 
volleyball, basketball, netball, table tennis, 
badminton, football, soccer, cricket, yoga, 
and Tai Chi is also planned, alongside sport 
fishing and water activities.

PACIFIC ISLANDS

New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

2014 NCT Scholarship winner 
Crown Institute student Beatrice Nyberg is 
this year’s New Caledonia Tourism 
Scholarship winner. 
Beatrice is originally from Sweden and is 
currently studying the Crown Certificate in 
International Travel, Tourism & Airline 
Studies. She is the sixth recipient of this 
scholarship and will work closely with New 
Caledonia Tourism attending various trade 
events and industry shows and be based in 
the offices in Parnell one day a week. 
Working with Simon Duffy and his team at 
NCT will give her an introduction into the 
Tourism industry at ground level. It will also 
contribute to the skills she needs to develop 
in order to achieve her ultimate goal of 
working as a Customer Service Agent. 

“These students are the future tourism industry
employees. It is important that they have 
hands on experience during their studies,” 
says Duffy. “Working closely with a 
significant industry partner like Crown 
Institute of Studies allows us to help prepare 
these students while at the same time gives us 
the opportunity to give something back to the 
industry.”
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Edgewater Resort value-adds AKL departures
The Edgewater Resort & Spa, Rarotonga has 
announced two new Partnerships to ensure 
your clients’ overall Edgewater experience is 
not just about the destination but includes the 
journey too.
The resort has partnered with Auckland’s Jet 
Park Airport Hotel and the Emperor Lounge in 
the Auckland Airport International Terminal. 
They have developed special packages that 
include airport accommodation and 
complimentary lounge access for guests 
choosing to stay with the Edgewater Resort 
& Spa.
Says the resort’s Director of Sales and 
Marketing, Emile Kairua: “Look at the over-
all benefits of incorporating airport 
accommodation into your trip, planned 
around yourself, not schedules. No traffic 

jams or fog bound worries. No parking 
issues. Wake up refreshed and leisurely head 
to the airport when you’re ready to start your 
holiday with the Edgewater Resort & Spa.” 
Jet Park Airport Hotel & Conference Centre 
is just 5 minutes from the airport and offers 
quality overnight accommodation, free 
airport car storage for up to 14 days, free 
return airport shuttles, and free Wi-Fi in the 
lounge bar.
The Emperor Lounge at Auckland 
International Airport offers a quiet, relaxing
space, a range of food and refreshments, 
shower/bathroom facilities, reading material 
and complimentary Wi-Fi. The Lounge is 
open 7 days, from 6am till late. 
Click here for details.

Tonga’s MA60 plane still an issue
MatangiTonga reports that this week’s visit 
by NZ Prime Minister John Key has not 
seen any shift in our government’s stance on 
the Chinese-made MA60 aircraft gifted to 
Tonga and used by Real Tonga. The current 
travel advisory remains in place and tourism 
funding frozen and Mr Key told reporters 
that New Zealand takes very seriously their 
responsibility that an aircraft would need to 
be certified to a standard that they believe is 
appropriate.
“The first thing for us is to see the report 
from the World Bank, and we have not seen 
the final report as Lord Tu’ivakano (Tonga’s 
PM) said. Secondly, New Zealand would 
want to be comfortable of whatever findings 
of the World Bank report that the certification 
of the plane was consistent with the 
certifications that we expect of other aircraft 
that New Zealand citizens or other citizens 
might fly on.
“We all remember with great sadness the 
death of those who were on the Princess 
Ashika ferry, so from the government’s point 
of view we would continue to monitor the 

situation,” he said.
Lord Tu’ivakano told the reporters he had 
asked the World Bank to look at Tonga’s 
whole transport sector as there was a need.
He said the report from World Bank would 
come to the committee that he chairs but they 
had not seen the final report. “I have re-
quested ICAO, PASO and technical people to 
look at these things to give their professional 
opinions before we start to say otherwise,” he 
said.
The World Bank is currently reviewing the 
aircraft and some civil aviation experts have 
challenged New Zealand’s stance on it and 
the World Bank’s expertise.
Earlier MatangiTonga had reported that four 
experienced New Zealand pilots were on 
their way to China, where one of them, 
Rodger McCutcheon, said he would go 
through the certification process and report to 
the New Zealand authorities.
It also reported that a New Zealand aircraft 
inspector, Peter Williams, reviewed the plane 
and the validation process last weekend.

Mana appointment 
Mana Island Resort & Spa – Fiji has announced 
the appointment of Mr. Ulrich Hoffgen as its new 
General Manager. 
A resident of New Zealand, but originally from 
Germany, Mr Hoffgen brings with him over 19 
years of industry experience in great restaurants 
and resorts from around Asia, Europe, the South 
Pacific and UAE. 
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Casino developer seeks holiday
Casino developer One Hundred Sands 
Limited has reportedly requested a two-
month break from paying the monthly fine 
of F$185,138 for failing to adhere to their 
license agreement.
Fiji’s Minister for Tourism and Attorney-
General Aiyaz Sayed-Khaiyum confirmed 
this to the Fiji Times in Lautoka this week.
“They had paid their fines up till February,” 
he is quoted as saying.
He said government had requested a report 
from the company “to make some final 
decisions on it”.

One Hundred Sands was granted an exclusive 
licence to construct and manage Fiji’s first 
casino on Denarau Island in DEC11.
Prime Minister Rear Admiral (Ret) Voreqe 
Bainimarama officiated at a groundbreaking 
ceremony in APR11 and construction of the 
F$290m casino was expected to be 
completed by OCT13.
Since then the company has been paying 
government a US$100,000 (F$185,668) 
penalty each month for the delay in the 
project.

First ATR 72-600 for Fiji Link
Fiji Link, the domestic and regional 
subsidiary of Fiji Airways, is being launched 
in Suva today, coinciding with the arrival of  
its first brand new ATR 72-600 from 
Toulouse. The 68-seat prop-jet, which wears 

a livery similar to that carried by its parent, 
will be based at Suva from where it will 
operate on existing domestic and regional 
routes and will also commence new Suva-
Apia flights from mid-June.

NZ$1m for Samoa tourism support
NZ Prime Minister John Key has announced 
a $1 million package for tourism in Samoa on 
his Pacific Mission.
Mr Key said it would help upgrade a number 

of visitor attractions in the country, which 
gets almost a quarter of its GDP from 
tourism.

Hideaway Island special offer
Hideaway Island Resort and Marine 
Sanctuary in Port Vila is a small coral atoll 
five minutes by ferry across the harbour from 
the beach.
Surrounded by clear water, coral reefs and 
thousands of fish, the resort is a protected 
marine sanctuary, ideal for snorkelling or 
scuba diving and the resort’s experienced 
PADI Instructor and Dive Masters ensures 
guests make the most of their stay. It is also 
home to the famous Underwater Post Office.
Accommodation is scattered around the island 
and ranges from spacious one-bedroom 
bungalows accommodating up to a family of 
five to a luxurious two-bedroom Villa with 

private swimming pool.
The resort’s special offer, valid in Bungalows 
and Villa:
Stay 5/Pay 4 plus $50 Resort Credit
OR
Stay 7/Pay 5 plus $100 Resort Credit
Valid for sale to 31JUL and travel 01AUG-
16NOV14.
It includes Continental breakfast daily; Free 
Mele Village Tour (Tue afternoon only); 
Glass Bottom boat ride; Use of snorkel gear, 
kayaks and Maricat sailboat; Snorkel safari to 
Coral Gardens any day at noon. 
For full details and bookings contact your 
preferred wholesaler.

ASIA
Thailand curfew lifted at beach resorts
The nightly curfew that kept both tourists 
and locals indoors in Thailand following the 
military coup on 22MAY has been lifted at 
three beach resorts. Phuket, Pattaya and Koh 
Samui are considered to be “peaceful and 
free from political protests”, according to the 
AP news agency. 
The midnight to 4am curfew remain in effect 
in Bangkok and elsewhere in the country. 
The Tourism Authority of Thailand (TAT) 
Governor Thawatchai Arunyik said that the 
lifting of the curfew should help reassure 
everyone coming for a holiday in Thailand. 
While the curfew remains in place in the 
rest of Thailand, local businesses, shops and 
restaurants have adjusted their opening hours. 
Needless to say, tourists and people who need 
to travel to and from international airports 
can do so at ease. All airports remain open 
and airlines continue to operate flights to 
Thailand as normal. 
The TAT Governor stated that the recent 
political development was only affecting a 

few small areas of Bangkok, while in the rest 
of the country daily life was not disrupted at 
all. There is no military presence in popular 
tourist areas and of course no danger to 
travellers going out of their hotels and guest-
houses in the evening. 
In Bangkok, a sense of normality has returned
to all areas, and even if there is a limited 
military presence on certain streets it is 
hardly visible. In other popular tourist 
destinations like Hua Hin, Khao Lak (Phang-
nga) and Krabi, all tourism-related businesses 
and services are operating as usual. There is 
hardly any military presence in these beach 
destinations.
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Air NZ agents in Japan 
Active Asia has just hosted a group of Air 
New Zealand Holidays staff on a famil to 
Japan. Staying 5 nights in Tokyo with plenty 
of time to explore as tourists, the group is 
now well informed on hotels and the local 
transport, says the specialist tour wholesaler.
Highlights included a day trip to Kyoto by 
high speed train, followed on arrival by a 
morning coach tour taking in Nijo Castle, 
Golden Pavilion and the Imperial Palace. 

During a free afternoon most of the group 
spent time in the Gion area where they caught 
glimpses of Geisha walking in traditional 
Kimono and explored the old style Japanese 
wooden houses, and cobble streets.  
A day trip to Mt Fuji was another highlight, 
with the mountain showing itself briefly and 
there was also a cruise across Lake Ashi with 
postcard views of the scenery.

At the Imperial Palace Gardens – Tokyo 
Wendy Thomson - Active Asia Sales & Marketing, Debbie Rademacher (Contact Centre), 
Helen Baxter (Silverdale), Kaye Clements - Active Asia Escort, Kate McMillan (IVC), Kelly 
Cruickshank (ZQN), Gayle Papworth (WLG), Debbie Knight (Hastings), Kerry Hill (Contact 
Centre), April Su’a (Hastings) and Torran Leper (NPL)

Shibuya – Tokyo 
Ye Ji (Contact Centre), Debbie Rademacher 
(Contact Centre), Kerry Hill (Contact Centre), 
Kaye Clements - Active Asia Escort, Torran 
Leper (NPL), Debbie Knight (Hastings), April 
Su’a (Hastings), Gayle Papworth (WLG)

Dinner Shiba Park area - Tokyo
Torran Leper (NPL), Kaye Clements - Active 
Asia Escort, Debbie Rademacher (Contact 
Centre), Gayle Papworth (WLG), Debbie Knight 
(Hastings) – front, April Su’a (Hastings), Kerry 
Hill (Contact Centre).

AFRICA

     We Are Africa
World Journeys Director Ange Pirie attended 
the inaugural “We are Africa” travel show in 
Cape Town last month.  Launched by Beyond 
Luxury Media, the organisers of PURE Life 
Experiences, the event focuses strictly on the 
very best of Africa’s travel suppliers who 
offer the most extraordinary experiences.  
Only 250 buyers worldwide were hosted to 
the four day event at Cape Town Stadium.  

Ange reports: “I found this event invaluable 
for getting in touch with leading operators in 
the travel industry. It really was a showcase of 
the best Africa can offer, which increasingly 
is what the discerning NZ traveller is looking 
for.
“Indaba is of course a lot larger, and is also 
invaluable for a broader understanding of 
what is available in greater Africa.”   

Apartments in Dubai? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz
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World Journeys at Indaba
World Journeys marketing manager Caroline 
Clegg attended INDABA in May, and said it 
was a very worthwhile experience.  Africa’s 
largest expo of tourism products attracts 
well over 13,000 delegates from all over the 
world, showcasing a comprehensive range of 
safari operators, accommodation providers 
and other travel services in Africa.  
“As a South African Tourism Hosted Buyer 
I was able to not only meet with over forty 
suppliers, but also to network at South 
African Tourism’s events,” says Caroline.  
“A fantastic way to keep up-to-date with 
current suppliers, to source new product 
and suppliers, and to keep up with trends in 
the market place.  For example, I noticed in 
particular that many safari operators are now 
gearing up to deal with families, which is 
great because that’s one of the trends we’re 
experiencing in the NZ market.  
“After INDABA, South African Tourism 
Hosted Buyers from NZ and Australia 
enjoyed a tour including a night at the 
stunning Oyster Box Hotel at Umhlanga, 
two nights on safari at AndBeyond Phinda 
Private Game Reserve, two nights in Cape 
Town at the fabulous boutique Hotel More 
Quarters, and a night in the Winelands at Le 
Franschhoek Hotel.   

“South Africa never fails to impress, and this 
trip was no exception. South Africa is 
currently celebrating 20 years of democracy, 
there is a real air of optimism and positive 
energy, and I have to say the friendliness of 
locals wherever we went was amazing.”

Agent/companion rates on boutique African safaris
The Innovative Travel Company is offering a 
special rate for travel agents and a companion 
to experience their boutique African safaris 
with ‘The Safari Company’ owned by Kiwi-
born Andy Kibby, who lives in Nairobi.  
This is an ideal opportunity for travel agents 
who have not yet had a chance to visit this 
amazing continent.  Discounts of 50% for 
agents and 20% for their companion are 

being offered on the following trips: Gorillas 
& Gameparks – 19 days departing 16AUG14; 
Gorilla Safari – 25 days departing 16AUG14, 
Gorillas, Gameparks & Beaches – 29 days 
departing 21SEP14 (Gorilla & Chimpanzee 
permits are additional and not discounted). 
Freephone 0508 100 111 or email
info@innovative-travel.com 

Caroline Clegg (centre) at INDABA

EUROPE
No mooring near Anzac Cove, say Turks
According to the Sydney Morning Herald, 
the Australian and Turkish governments have 
accused some Australian tour operators of 
misleading travellers by continuing to 
advertise cruises as offering access to the 
Gallipoli Peninsula for the 100th anniversary 
Anzac Day dawn service next year.
The Turkish government has told Fairfax 
Media no cruise ships will be able to anchor 
within sight of the Anzac battlefields, despite 
claims from some operators their passengers 
will be able to watch the service from just off 
the beach.

The entire Gallipoli Peninsula will be closed 
and swept by Turkish soldiers to ensure no 
one but the 10,500 Australian and New 
Zealand ballot winners and official guests 
will gain access.
The Turkish embassy in Canberra, in a 
statement to Fairfax, said the only anchorage 
points for cruise ships would be at Samos 
Bay, about 40km north of Anzac Cove, and at 
Karanlik Koy, a seaport on the Asian side of 
the Dardanelles. All cemeteries on the 
peninsula would be closed.

Insight Vacations’ D-Day history
With today marking the official 70th 
anniversary of the D-Day landings and the 
subsequent Battle of Normandy, Insight 
Vacations reminds agents that there is still 
capacity on its 8-day Normandy, Brittany 
and the Loire Valley Country Roads itinerary 
and 4-day WWI Battlefields Mini-Trip for 
selected departure dates to OCT14.
“Travelling with Insight Vacations on our 
Country Roads itinerary, guests will get the 
best coverage of the landing beaches along 
with St Malo, Mont St Michel, Honfleur, 
Chartres and Paris plus they will stay in the 
amazing 5-star Chateau de Rochecotte in the 
Loire Valley,” says Insight Vacations general 
manager Dave Salisbury.
“We also have space on our exciting WWI 
extension tour. Both are fantastic escorted 
journeys and are perfect experiences for any 
travellers interested in these epic periods of 
20th century history.”
Insight Vacations’ 8-day Normandy, Brittany 

and the 
Loire 
Valley 
Country 
Roads 
escorted 
tour starting and finishing in Paris is priced 
from $3285pp twin share. Travelling days are 
packed with interesting stops, historic sites 
and photo opportunities with free time in the 
Loire Valley to enjoy the luxurious surrounds 
of the 5-star Chateau de Rochecotte.
The 4-day WW1 extension tour, to and from 
Paris, is priced from $1299pp twin share. It is 
an emotive and poignant journey through the 
countryside of northern France, dotted with 
war cemeteries and memorials. Visit the 
reconstructed trench systems amidst the 
craters of Vimy Ridge and stop at the 
Memorial of Fromelles.
Freephone 0800 656 111 or visit 
www.insightvacations.com.  
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England awaits, prepares and expects
Visit England’s Kersti Martin was in town 
from Sydney this week with her organisation’s 
Project Manager Rugby World Cup, Jeremy 
Brinkworth, to spread the word on what they 
say will be bigger than the London Olympics. 
They told media and key travel partners that 

the six-week RWC 2015 competition, spread 
right across England and Wales, will present 
big selling opportunities for agents. Launched 
here on 01MAR, local sales already total 
1500 packages (6000 game tickets), with All 
Blacks Tours’ 47-night package a big seller. 

AVIATION

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

CNN International business presenter Richard Quest (left) moderated a panel discussion
on the future of the airline industry at this week’s IATA Annual General Meeting in 
Doha, Qatar.   The panel included Air New Zealand chief executive Christopher Luxon 
(second from right), who told delegates the airline industry needed to improve its 
reputation and standards globally, or face tougher government regulation, such as laws 
regarding passenger rights when flights are disrupted. 
“The problem with the industry is that it doesn’t put customers first and instead focuses 
on fleet size and operations,” he said. 
Photo: Peter Clark

SITA to introduce enhanced aircraft tracking capability 
SITA, which is 100% owned by the air 
transport community, has announced that it 
will introduce an innovative technology 
solution which will allow airlines to 
efficiently and cost effectively track their 
aircraft. The solution, which is currently 
being evaluated by several airlines for testing,
will utilise technology that is already 
installed in the aircraft to provide advanced 

tracking capabilities.
Using the new SITA AIRCOM Server Flight 
Tracker solution, airline flight dispatchers 
will be alerted to unexpected aircraft 
movements by using an app to request 
aircraft position reports.  Airlines will also 
be able to see any unexpected loss of contact 
between their aircraft and air traffic control 
ground systems.

Soft opening for Heathrow T2
Heathrow’s £2.5bn new Terminal 2 (T2) has 
just opened, with the first flight a United 
Airlines service from Chicago.
After the T5 debacle in MAR08, when one 
in five flights were cancelled and 28,000 
suitcases went missing, Heathrow is opening 
T2 in stages.
United will be the only carrier to begin with 
and, for the first few days, T2 will only 
operate at 10% of its total capacity. 
There were just 34 flights on the first day, 
with T2 having only to deal with 6,000 
passengers. 
By OCT14, United will be joined by more 
than 20 other airlines. Virgin’s domestic 
operation, Little Red, will also be using the 

new terminal.
When fully occupied, T2 will be home to 26 
Star Alliance airlines and will have more than 
330 flights a day to more than 50 destina-
tions.  
According to the Daily Mail, one of the 
features of the new terminal will be the 
ability of passengers to check in at any desk 
regardless of which airline they are travelling 
with.
Passengers will reportedly be able to take 
their meal on board from all the T2 restaurants 
and travellers are also being promised that 
there will be a selection of dishes guaranteed 
to be ready in 15 minutes.

A350 XWB gets feedback 
Some 250 Airbus staff have been recruited 
to act as commercial passengers for test 
flights of the new A350 XWB. The so-called 
Early Long Flights (ELFs) are being flown 
to assess the cabin environment and related 
systems in a typical operating scenario.
ATW reports that the two flights are being 
operated using Air France and Lufthansa 
cabin crew and will test everything from the 
in-flight entertainment system and overhead 
storage bins to the air conditioning and 

lavatories. The cabin crew will also try out 
their systems and see how they like the crew 
rest areas.
Airbus is also seeking feedback on a wide 
range of features such as noise, air flow, 
comfort and ergonomics, as well as new 
cabin features such as the aircraft’s LED 
lighting system.
Another objective of the flights was 
confirming the airport compatibility of the 
A350 XWB.
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Over 120 European destinations ... now that’s Wunderbar!

The 70th IATA Annual General Meeting and the World Air Transport Summit was held in Doha, Qatar 01-03JUN and TravelMemo 
contributor Peter Clark was there. His report:
“The lavish opening event and gala reception 
was hosted by Qatar Airways, whose CEO, 
Akbar Al Baker welcomed the guests from 
around the world. The entertainment included 
a grand fireworks display out over the water, 
and with the evening temperature above 40 
degrees C, continued with Arabic cultural 
entertainment before singer Kelly Rowland 
(ex Destiny’s Child) took to the stage to wrap 
up the extravaganza.
“The next morning’s opening session got 
underway in the presence of the Emir of 
Qatar and the Qatari prime minister, who 
spoke.
“The opening remarks by IATA director-
general and CEO Tony Tyler highlighted the 
fact that this AGM was, among other things, 
a celebration of 100 years of commercial 
aviation. The first revenue flight, a 15-mile 
hop utilising a Benoist seaplane, crossed 
Florida’s Tampa Bay in January 1914, with 
just one paying passenger.
“The Day One business sessions ended with 
a dinner banquet for 750, again hosted by 
Qatar Airways, with a private show featuring 
Kylie Minogue.
“At the Annual General Meeting, IATA’s 
Tony Tyler reported that IATA was in a strong 
position. Its 242 members from 115 countries 
carry some 84% of global traffic, and covers 
a broad variety of ownership structures and 
business models.  
“He said that the global airline industry 
quickly grew from a single aircraft, one route 
and a lone passenger to this year connect 
3.3 billion passengers and 52 million tonnes 
of cargo over 50,000 routes, with 100,000 
flights a day. Aviation today is the life blood 
of the global economy, said Tyler.

“The big challenge for IATA is its financial 
performance which does not yet match the 
value that the airlines deliver. 
“This year IATA expects airlines to achieve 
a collective global profit of US$18 billion, 
which sounds impressive, but the brutal 
economic reality is that on revenues of 
US$746 billion, member airlines will earn an 
average net margin of just 2.4% or less than 
$6 per passenger.
“Some airlines will do better, said Tyler. But 
even for airlines smart or lucky enough to be 
one of those, every day is still a struggle to 
keep revenues ahead of costs.
“The good news was that airline profits are 
improving. The average return on invested 
capital today is 5.4%, up from 1.4% in 2008. 
But IATA said that is still far from earning 
the 7-8% cost of capital that investors would 
expect. 
“Airlines are, however, working towards 
solutions that deliver value to both customers 
and investors.
“Other challenges outlined by IATA included 
the significant problem of unruly air passenger
behaviour and the introduction of New 
Distribution Capability. NDC will enable the 
travel industry to transform the way air 
products are retailed to corporations, leisure 
and business travellers, by addressing the 
industry’s current distribution limitations: 
product differentiation and time-to-market, 

access to full and rich air content and finally, 
transparent shopping experience.
“Tyler reported that flying is incredibly safe, 
and in 2013 there were 29 million flights 
with Western-built jet aircraft and only 12 
hull losses. The circumstances of the loss of 
MH370 is unprecedented in modern aviation.
IATA, ICAO and experts from around the 
world are working together to agree on the 
best options to improve global tracking 
capabilities. In September, a draft of 
recommendations will be given to ICAO.
“IATA is seeking airline help with its 
Settlement systems. In 2013 they delivered 
99.96% of collected funds in the BSP and 
CASS systems to airlines on time. But in 
some cases funds were not collected in full. 
And last year a few high profile defaults in 
the BSP saw unrecovered debt rise to 0.056% 
of funds handled.
“The IATA Board has now set a target to keep 
unrecovered agent debt below 0.025% of 
total funds handled.
“Tyler concluded his report by saying: ‘As 
we embark now into the second century of 
commercial aviation, we carry an important 
responsibility. Aviation is critically important
to humanity. And we must continue to make 
flying safer, more secure, increasingly 
efficient, and sustainable. But the pre 
conditions are that airlines need to be a 
profitable business and airlines join with their 
industry and government partners in a global 
effort to resolve today’s issues in preparation 
for tomorrow successes.’” 
“Tyler said in 100 years we have turned our 
enormous planet into a small world. ‘“In 
doing so, we have created a very big future 
for us all,’ he said.”

Photos | Peter Clark
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Qantas domestic capacity freeze
Qantas chief Alan Joyce has told the Sydney 
Morning Herald that he expects average 
airfares will begin to rise now that the long-
running domestic capacity battle against 
Virgin Australia seems to have ended.
He said underlying demand growth in the 
local market was 4-5% a year, but in the past 
few years capacity had grown by about 8%.
‘’What that has meant is roughly for every 
percentage over the demand that meant a one 
percentage yield fall,’’ he said in reference to 
returns on fares. ‘’And that is why our yields 
have been down by about 4%.’’

Qantas has said it will freeze domestic 
capacity in the first quarter of the 2015 
financial year at a time when consumer 
confidence is low and demand in the 
resources sector slows.
Mr Joyce said the airline would still be 
offering attractive discount fares but the more 
rational capacity market meant fewer of those 
would be available once the airline was 
comfortably filling its seats.
Overall, domestic airfares have fallen by 
21.6% over the past decade and are at 
extremely low levels.

Emirates keen on A380neo
Emirates would be ready to start taking 
delivery on a more efficient Airbus A380 — 
the A380neo (new engine option) — by the 
end of the decade.
Emirates President, Tim Clark, told reporters 
on the sidelines of the IATA AGM in Doha 
that if Airbus could deliver by 2019/2020 

he would be interested in up to a 100 new 
A380neos over the 10 years to meet fleet 
replacement and expansion needs.
This decision, though, was partly dependent 
on the development of Dubai’s new airport 
Al Maktoum International at Dubai World 
Central.

Qantas to demote pilots
Qantas pilots have received an email from 
Chief Pilot Dick Tobiano saying a ‘significant 
number’ of pilots will be hit by demotions in 
the ranks of Captains and First Officers to be 
announced yesterday.
Aussie blogsite Crikey’s aviation commentator
Ben Sandilands reports that the internal memo 
says, in part: “We have a comprehensive 
change management process in place for the 

movement of a significant number of pilots 
due to the aircraft retirements on the B767 
and B747 fleets.
“The Reduction in Numbers process is 
projected to result in a number of demotions 
for both Captains and First Officers, more 
likely to impact the B767 pilots based on 
seniority.”  

Garuda Indonesia has launched its five-times-weekly nonstop service from Jakarta 
to Amsterdam, operating a three-class Boeing 777-300ER.
The route will be extended to London Gatwick from 08SEP using the same aircraft.

Delta Air Lines customers now receive upgraded amenities in Economy Comfort on 
all flights from New York JFK to LAX, SFO and Seattle-Tacoma International Airport.

CRUISE NEWS

Lanai staterooms and more for ms Volendam
Holland America Line’s ms Volendam goes 
into dry-dock in December and will emerge 
with 21 new lanai staterooms, a new three-
bar facility called Mix and updated bathrooms 
in all suites and select other stateroom 
categories. 
The unique lanai staterooms feature large 
sliding-glass doors with direct access to the 
Lower Promenade wrap-around teak walking 
deck. Each lanai stateroom includes reserved 
deck chairs, and the sliding-glass doors have a 
one-way mirrored coating to ensure privacy.
HAL already offers lanai staterooms on ms 
Maasdam, ms Rotterdam and ms Veendam. 
The bathrooms in all suites will be fitted with 
new whirlpool bathtubs, stone vanities, 
lighted mirrors, Grohe fixtures, floors, walls 
and sinks. Several additional categories, 
including the Lanai Staterooms, will also 

receive new bathroom appointments and 
walk-in showers.
Volendam’s centrally located bars will be 
reconfigured to feature Mix, a space that 
incorporates three specialty theme bars: 
Martinis, Champagne and Spirits & Ales. 
Martinis serves 19 Grey Goose martinis while 
Champagne will offer events such as late 
champagne breakfast, pre-lunch Mimosa and 
Bellini hour, champagne tea time and pre-
dinner champagne hour with caviar canapés. 
Spirits & Ales features an international 
selection of beers on tap and premium 
whiskeys and brandies. Ships that already 
have Mix are ms Maasdam, ms Rotterdam, 
ms Ryndam, ms Statendam and ms Veendam.
For all Holland America Line product 
information, fares and bookings, call Francis 
Travel Marketing on 09-444 2298.
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Repositioning Cruises
Our first week of winter also means the first week 
of summer in the Northern Hemisphere, and cruise 
lines are in position for another busy season. 

Start preparing now for the end of our Wave 
Season in March/April. Yes that’s right, with 6-9 

It actually brings up a type of cruise that is often 
overlooked, but can often be a real bargain;
“repositioning cruises”. These generally occur at 
the end of a season with a voyage from one cruise 
area to the start of the next season in another.
For example: Ships relocating from the Caribbean 
to Alaska in April/May or vice versa toward the 
end of the Alaska season in late August or 
September. These itineraries may only occur twice 
a year so Cruise Lines find they are not always 
worth marketing. 

For your clients the repositioning cruise can often 
visit ports of call that ships wouldn’t normally 
visit, coupled with extra days at sea to enjoy the 
ship, and normally have the lowest pricing per 
deim’s of the year. I also find the fervor of the 
crew is at its highest as they also look forward to 
another part of the world to explore. 
Other examples include ships relocating from the 
Caribbean to Europe with a Trans-Atlantic crossing;
from South America to the Mediterranean; from 
Asia to the Mediterranean via the Suez Canal; 
Alaska to Australia via Asia and of course trans-
pacific crossings between Australia, New Zealand 
and North America.

months being the most 
popular lead booking 
time, now is a great time 
to start promoting these 
special types of cruise 
holiday experiences. 

Starwood joins CLIA Australasia
In a nod to the growing value of 
cruising to the hotel sector, Starwood 
Hotels and Resorts has signed on as 
an executive partner of Cruise Lines 
International Association (CLIA) 
Australasia.
CLIA Australasia general manager 
Brett Jardine says there are boundless 
opportunities for Starwood to benefit 
from inbound and outbound cruise 
passenger traffic.

“CLIA membership provides a platform 
for organisations to build their 
knowledge and contacts in the cruise 
industry, which is hugely beneficial to 
a global hotel chain like Starwood with 
a range of properties in cruise ports all 
over the world,” Mr Jardine said.
Starwood Hotels and Resorts includes 
well-known brands Sheraton, W 
Hotels, St Regis, Le Meridien and 
Westin.

2015 Time on Tauck Offer
Tauck has released its 2015 Small Ship 
Cruising and River Cruising brochures, 
and until 31AUG14 your clients will 
receive one night pre or post 
accommodation free when they book 
their 2015 Small Ship Cruising and 
River Cruising with Adventure World. 
Tauck offers your clients innovative 
and unique all-inclusive river and small 
ship cruises. Guests travel in good 
company with several Tauck Directors, 
including one Tauck Cruise Director, 
on every cruise, representing the 
highest tour director-to-guest ratio in 
the industry.
From hands-on demonstrations that 
share culinary secrets and exclusive 
after-hours visits to the Vatican 
Museums and Sistine Chapel to their 
range of Earth Journeys; created by 
Tauck and BBC Earth; these unique 
tours feature BBC Earth on-tour films 
and a specialist wildlife filming kit. 
Tauck’s 2015 Small Ship Cruising and 
River Cruising brochures are available 
to order on the Adventure World 
website or via brochurenet.co.nz. 

For more info contact Adventure World 
on 0508 496 753 or visit 
www.adventureworld.com.

123 Go! on Celebrity Cruises 
The Celebrity Cruises 123 Go! promotion 
commenced this week.
Guests can select one of three offers when 
they book an Oceanview stateroom or above 
on an itinerary of three nights or longer 
before 31JUL14. This offer applies a range of 
Celebrity Cruises’ worldwide sailings 
departing between 01OCT14 and 30APR16. 
Plus, guests can choose up to two of the 
following special offers for any local sailing 
onboard Celebrity Century for the 2014/15 
local cruise season when booking before 
21JUN. 
>> Free Classic Beverage Package for two 
valued at US$88 a day.
>> Free gratuities for two - Representing a 
value of up to $US210 per stateroom based 
on a 7-night sailing, the offer covers tips for 
stateroom attendant, waiter, assistant waiter 
and head waiter gratuities for the first two 
guests. 
>> Bonus onboard credit of up to $US300 - 
per stateroom and available for guests to use 
towards shore excursions, specialty dining, 
wine tastings, spa treatments, boutique items, 
or any other onboard purchases. Onboard 
credit amount varies by length of cruise: 
three to five night sailings receive $US100; 
six to nine night sailings receive $US200; 
and $US300 for cruises of 10-nights and 
over.
For full terms and conditions of the 123Go! 
Promotion visit www.celebritycruises.com. 



Avalon launches its latest 
Avalon Waterways has launched its newest
river cruise ship Avalon Illumination in 
classical Viennese style at a ceremony on the 
banks of the Danube.
Christened by Avalon brand ambassador, 
Australian TV personality Deborah Hutton in 
Vienna on Tuesday, Illumination is the third 
addition to Avalon’s European fleet this year.
Jointly hosted by the Vienna Tourist Board, 
Illumination’s launch featured music by 
Strauss and Viennese dancers performing a 

waltz. The event was attended by media and 
travel industry leaders from Australia, New 
Zealand and the US, as well as Austrian 
dignitaries and tourism officials.     
The 83-cabin Illumination is the eighth vessel 
introduced by Avalon since its Suite Ship 
concept made its debut three years ago.
Next year Avalon will introduce another two 
Suite Ships – Avalon Tapestry II and Avalon 
Tranquility II – giving it a total of 10 Suite 
Ships in an overall European fleet of 15 ships. 

Huge solo savings on 2015 Russian River Cruise
The Innovative Travel Company, in conjunc-
tion with The Russian Travel Centre, is offer-
ing savings of 42% (A$1341) for Solo Trav-
ellers on selected 2015 Russian River Cruises 
booked and paid by 31JUL14.  The offer is 
valid for the 16MAY and 29AUG sailings on 
the 11-day St Petersburg to Moscow cruise 
aboard MS Russ.  Solo travellers will have 
the sole use of a twin cabin on main deck for 
A$1890pp (regular price is A$3231).  
The popular three-star cruise highlights 

include: St Petersburg, Madrogi, Kizhi, 
Goritsy, Yaroslavl, Uglich & Moscow and in-
cludes accommodation in outside cabin with 
private facilities and large picture window, 
all meals, welcome cocktail reception and 
Gala Farewell dinner, sightseeing & entrance 
fees, onboard entertainment & port taxes. 
(middle deck sole use twin cabin is priced at 
A$2060pp & Boat Deck at A$2108pp). 
Click here for the flyer and Freephone 0508 
100 111 or email info@innovative-travel.com 

New – West Africa by sea
World Journeys has just released details of 
a new small group escorted Journey to West 
Africa, based around a Silversea cruise, with 
early booking savings of $1000pp.  
Director Brett Barclay says: “I visited West 
Africa recently and was blown away by the 
incredibly strong cultural traditions that are 
combined with colonial influences and 
stunning landscapes.  “History, colour, and 
well off-the-beaten-track, it’s not an easy 
destination to get around, so a cruise-based 
itinerary is ideal, and I’m sure it will be a hit 
with well-travelled Kiwis.”  
Departing 16NOV15, the 25-day “West 
African Discovery” itinerary is a guaranteed 
departure, and guaranteed to go fully escorted 
from NZ.  The Journey starts with a stopover 
in Dubai en route to a six-day exploration 
of Ghana with its ancient cultures, colourful 
markets and intricate handicrafts.   Your 
clients then board Silversea’s Silver Cloud for 
a cruise down the west coast of Africa, from 
bustling Lome and Cotonou to the remote 
and exotic islands of Sao Tome and Principe, 
and the starkly beautiful wilderness that is 
Namibia’s Skeleton Coast.  
The Journey ends with two nights in Cape 
Town, staying in the heart of the vibrant 
V&A Waterfront, and visiting Robben Island 
and Table Mountain.  Priced from $14,825pp 
share twin (based on Vista Suite), this 
includes airfares ex AKL/CHC, transfers and 
touring in air-conditioned vehicles, 4-star 
hotels (or ‘best available’), sightseeing in 
Ghana and Cape Town including entrance 
fees, and a 13-night Silversea cruise with all 
onboard meals and selected beverages, port 
taxes and onboard gratuities.   Airline taxes 
of $470pp, and any shore excursions booked, 
are additional costs.  

World Journeys urges agents to get clients 
booked early as space is filling fast, and there 
is an early booking saving of $1000pp if 
booked and deposited by 16JUN14.
Contact World Journeys for a flyer with your 
own contact details by calling 0800 117311 
or email info@worldjourneys.co.nz

Captain Anton van den Boom, Deborah Hutton and Avalon Waterways  md Patrick Clark.
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The River Royale 
Uniworld Boutique River Cruises has 
released images of the newly refurbished 
River Royale including the new Blue Fox 
Dining space and Vinoteque private dining 
area. The ship was relocated from its previous 
home in the south of France to Bordeaux to 
service the new river cruise itinerary 
Bordeaux, Vineyards & Châteaux. 
Ahead of the first sailing in early April, River 
Royale was remodelled to ensure the ship, 
which was inaugurated in 2006, provides an 
unparalleled experience reflective of 
Uniworld’s six-star standards. The soft-
refurbishments include a new Blue Fox 
Dining space that provides guests with an 
alternative dining venue, allowing them to 
enjoy a meal on the ship’s sundeck. Another 
new addition is the Vinoteque where guests 
can sample wines from the Aquitaine region 
or have a more intimate private dining 
experience. 
Additional touches include complimentary 
body products by French brand L’Occitane 
and 13 varieties of Newby of London loose 
leaf tea. There is a masseur and wellbeing
 coach as well as a dedicated sommelier 
onboard. The River Royale accommodates 
132 guests with 41 staff – a ratio of one staff 
member per three guests. 
The 8-day Bordeaux, Vineyards & Châteaux 
itinerary is priced from $4,425pp twin-share. 
Price includes all onboard and onshore 
gratuities, all meals and unlimited beverages 
onboard including fine wine, beer, spirits and 
soft drinks, airport transfers on arrival and 
departure days, shore excursions hosted by 
English-speaking local experts, all 
entertainment and Signature Lectures, 
complimentary internet and Wi-Fi, and 
onboard entertainment. Departures are 

available until 09NOV14.
Visit www.uniworldcruises.co.nz, contact 

Richard from OneOcean, Ellen and 
Rosemary from Wild Earth and 
Jonathan from Enchanted Expeditions 
are pictured here at one of Wild Earth 
Travel’s recent information evenings.
For those agents unable to attend, 
Wild Earth Travel has produced cheat 
sheets on Antarctica and the Galapagos 
Islands. 
Contact info@wildearth-travel.com for 
a copy.

sales manager Greg Marett or freephone 
0800 872 325.

HOSPITALITY
Choice extends 
charity partnership
Choice Hotels has announced a two-year 
extension of its current partnership with 
its official New Zealand charity, the Cystic 
Fibrosis Association of New Zealand, and the 
pair are launching the first Take a Breath for 
CF week. 
The inaugural fundraising week will run 
08-14JUN and Kiwis will be encouraged to 
take a “breather” and book a stay at a NZ 
Choice hotel during this time. 
From every booking made during the week, 
$2 will be donated directly to CFANZ with a 
goal of raising $15,000 for the Association. 
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PEARL’S PEARLER
In business life talent makes a head start 

but tact is the foundation.

INDUSTRY
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Motel group launches loyalty program
Travellers have a new way to save with the 
launch of Host Rewards, a customer loyalty 
program from Host Accommodation.
Host Rewards gives motel guests access 
to the same sophisticated loyalty program 
technology used by high-end hotels with 
swipe cards, online account access and fully 
integrated points promotions.
“It’s all part of our mission to help people fall 
back in love with motels,” says Host 
Accommodation general manager Chris Lee. 
“We want visitors to experience the kind of 
real Kiwi hospitality and personal service 
that keeps them coming back – and we want 
to reward them when they do.

“The swipe card technology makes Host 
Rewards so simple to use and guests can 
check their points balance or gift points to 
another member anytime online.”
Typically, guests earn five points for every 
qualifying room night stay. Once 30 points 
have been accrued, they can be redeemed at 
more than 80 Host Accommodation 
properties throughout New Zealand. 
Guests who use their Host Rewards card 
during June, July and August will go into a 
draw to win 2500 Host Rewards points, and 
double rewards points are on offer during 
June and July.
www.hostaccommodation.co.nz.

Mantra IPO
Mantra Group has announced a fully 
underwritten Initial Public Offering (IPO) at 
A$1.80 per share. The group’s share market 
capitalization at the IPO price will be A$449 
million which equates to an enterprise value 
of A$538 million.
The shares offered through the IPO will 
represent approximately 53% of the shares on 

issue upon listing.  
The purpose of the offer is to provide Mantra 
Group with access to capital markets, giving
the company the flexibility to pursue further
growth opportunities and to provide an 
opportunity for others to invest in Mantra 
Group.  Proceeds will be used to reduce the 
company’s existing debt.

Tranquil beds at Heritage Christchurch 
Heritage Christchurch is the latest hotel in the 
Heritage Hotel group to introduce the 
‘tranquil bed’ sleep experience. Every suite 
in the recently reopened hotel has a new 
tranquil bed from New Zealand’s top bedding 
manufacturer, Sleepyhead.  
All suites now feature a new bed and base, 
with a plush mattress containing extra thick 
layers of natural fibre, and a comforting 
pillow topper. The advanced technology 
of the bed’s BioXCell spring system offers 
outstanding spinal support considered to be at 
the forefront of pocket spring technology.
Each individual Heritage Hotel Management
team member was tasked with trialling the 

short listed beds. Results were then analysed 
and the tranquil bed selected. They were
introduced at Heritage Auckland and 
Heritage Queenstown last year and CityLife 
Auckland and CityLife Wellington will be 
completed next month.

Last Friday, in build up to World 
Environment Day, The Travel 
Corporation ventured to Raglan to 
help restore the Kaitoke peninsula.
Over 320 people were involved 
including a team of 9 from Travel 
Corporation’s brands, including 
Contiki, Insight Vacations and AAT 
Kings.
Around 1,000 trees were planted over 
two days along the outer perimeter 
of Raglan Area School’s back field 
which backs on to the Kaitoke 
peninsula.  Contiki’s Sara Rabone is 
pictured here hard at work. 
This event kicked off Sustainable 
Coastlines nationwide Love Your 
Water training tour and was part of 
The Travel Corporation’s ongoing 
relationship with the charity. 
Previously Travel Corporation team 
members have helped with a 
Rangitoto beach clean-up.
It was World Environment Day 
yesterday.


