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Denver lobbies for direct flights

Laura Jackson, VP Air Service Development & Aviation Research 
for Denver International Airport (above), was in Auckland this 
week lobbying Air New Zealand to consider direct flights. Denver 
is home to United Airlines, a founder of the Star Alliance of which 
Air NZ is a partner carrier.
Ms Jackson says the Air New Zealand’s new Boeing 787-9 
Dreamliners would be more than capable of operating non-stop, 
perhaps with a minor payload restriction, but that it was a bit 
premature to say for sure until the new planes are proven 
operationally.
She told TravelMemo that Air New Zealand flights could feed 
traffic to and from Denver, which she sees as a fast-growing global 
hub, with its excellent geographic location and massive, 
unconstrained facilities.
Ms Jackson accepts that direct flights from New Zealand may 
still be some years away but that it was never too early to indicate 
Denver’s keenness to see such routes evolve.
Footnote: Qantas is to operate its A380s though Dallas-Forth 
Worth.

mailto:adrates@travelmemo.co.nz
http://www.tanoatusitala.com
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=9000429&packageName=Highlights-of-the-Americas
http://www.topdog.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/la-to-grand-canyon-tour/
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TRENZ events will deliver expert insights
The 1000-plus delegates attending TRENZ in 
Auckland next week will have an opportunity 
to get valuable insight from international and 
Kiwi experts to help boost their business 
success, say the organisers.
The Auckland Airport Breakfast Speaker 
Series will help TRENZ delegates learn more 
about the direction of New Zealand tourism, 
trends and market intelligence.
“We have gathered a fantastic line-up of 
speakers for our Breakfast Speaker Series,” 
says Charles Spillane, Auckland Airport’s 
General Manager Corporate Affairs and 
Acting General Manager Aeronautical 
Commercial.
“With a focus on High Opportunity Targets 
and Actions (HOTA), our speakers will 
deliver valuable insight into how participants 
can capitalise on opportunities within the 
New Zealand tourism market to help grow 
their businesses,” says Mr Spillane.
“Graham Hill from leading travel metasearch
engine ‘Wego’ and Vaughn Davis from 
Auckland advertising and social media 
company ‘The Goat Farm’ are both experts in 
the social media field and will help delegates 
understand how they can better utilise social 
media to benefit their businesses.

“We also have Cameron Bagrie, Chief 
Economist of ANZ New Zealand, who leads 
a team whose responsibilities include the 
forecasting of the New Zealand economy, 
as well as Trevor Lee and Lilly Choi-Lee 
from TravConsult, who specialise in helping 
organisations in the tourism industry to better 
understand and develop key Asian markets.” 
TRENZ delegates are also invited to attend 
the morning media briefings. These include a 
panel presentation on the international sports 
events taking place in New Zealand over the 
next couple of years and how tourism 
operators can leverage off these. 
Another panel will throw light on ‘Kiwitanga’, 
and how New Zealand’s natural environment 
and Maori culture give Destination New 
Zealand an advantage in an intensely 
competitive international market.
Several of the tourism industry’s leading 
players, including the chief executives of 
Tourism New Zealand, Air New Zealand and 
Auckland Airport, will discuss what their 
organisations are doing to help achieve the 
Tourism 2025 aspirational goal of growing 
annual tourism revenue from the current $24 
billion to $41 billion in 2025.

The Napier Mail reports that a group of local business people, many 
involved in tourism, have started a petition to convert the disused but 
scenic Napier-Gisborne rail line into a cycle trail. The 212km rail corridor 
closed in MAR12 following washouts that destroyed parts of the track.

The Whitianga i-SITE Visitor Centre is to come under the governance of Destination 
Coromandel from 01JUL14, a year earlier than originally planned. The move follows 
a change in direction by the Mercury Bay Business Association. The Thames i-SITE 
will come under the DC umbrella in JUL15.

Road safety messages 
for Chinese tourists
Chinese holidaymakers are increasingly 
choosing to self-drive rather than tour 
by coach, so Tourism New Zealand, the 
New Zealand Transport Agency and 
Air New Zealand have joined forces to 
target these arrivals with important road 
safety messages before they get behind 
the wheel. 
A driver safety video, in Chinese 
language, is being screened on Air 
New Zealand flights from China and 
Hong Kong into New Zealand. It is also 
available on TNZ’s Chinese language 
consumer website newzealand.com and 
Youku – the Chinese version of 
YouTube.
A Transport Agency leaflet for visitors - 
‘What’s different about driving in New 
Zealand’ (with a Chinese translation) 
- is available from hire car companies, 
airports and tourism organisations.
Tourism New Zealand has also 
supported the development by a private 
company of another video targeted at 
campervan drivers, which has been 
translated into Chinese.
The NTO’s Chinese visitor brochure, 
available at Auckland International 
Airport for all flights arriving from 
China and Hong Kong, has a driver 
safety information section.

http://guidedtours.aatkings.com/assets/specials-flyers/10353-NZ-Early-Bird-NZD-5ps.pdf
http://www.jetpark.co.nz/Blog/x_post/dine-with-us--not-your-average-airport-hotel-experience-00092.html
http://www.jetpark.co.nz/Dining.html#din_tc1_t4
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Chinese talk show promotes “dream destination”
Around four million Chinese were this month 
told that “New Zealand is a place that makes 
people relaxed and happy” by one of China’s 
most prominent opinion leaders, Gao 
Xiaosong. 
He hosts popular Chinese online talk show 
Morning Call which airs on Youku Tudou 
(China’s version of YouTube) and recently 
featured two episodes titled “Explore Middle 
Earth”.
The hour-long episodes were filmed in 
Auckland, Wellington and Queenstown 
earlier this year with the production hosted 
by Tourism New Zealand and partner Air 
New Zealand.  
The first episode has been seen by 3.8 million 
people and while the second episode screened 
in China on Friday 09MAY, by Monday 
morning, had received 1.7 million views.
A household name in China and one of the 
most prominent opinion leaders in the 
country today, Gao Xiaosong has earned his 
fame through various music and film 
productions, including as judge on China’s 
Got Talent.  His online talk show Morning 
Call gains significant attention and online 
discussion. 
Gao Xiaosong spoke of being extremely 
impressed with what New Zealand has to 
offer the Chinese visitor saying: “New 
Zealand tourism pays a lot of attention to 
Chinese tourists and many places offer a 
Chinese translation.” 
Tourism New Zealand’s GM of Asia David 
Craig says the Chinese market in particular 
responds well to opinion leaders and 
celebrity endorsement, making it an effective 
way of reaching large numbers of a target 
market. 
“The Chinese market is also significant in its 

use of on-line and social media which is what 
makes host Gao Xiaosong so valuable to us. 
He has a huge social media presence with 
more than 35 million followers on Chinese 
micro-blog site Weibo.”
The host anchoring three episodes of his talk 
show seated in Air New Zealand’s innovative 
Economy Skycouch™, overlooking 
Auckland’s Waitemata Harbour.
In the show he discussed his experiences 
on the Auckland Sea Plane, with NZONE 
Skydive and the Te Papa Highlights Tour, 
encouraging his viewers to come to New 
Zealand. 
Gao Xiaosong described New Zealand as 
being the destination he dreamed of, praising 
the breathtaking landscape, environment and 
friendly hospitality. 
Waiheke Island received special mention as a 
particularly spiritual place for creative minds 
and he claimed Glenorchy’s Paradise was the 
most beautiful place he has ever been.
“New Zealand is a place that makes people 
relaxed and happy. During my eight days in 
New Zealand, I never once got annoyed or 
angry,” says Gao Xiaosong during the show.
“It is such an unusual, but pleasant feeling for 
someone coming from a less peaceful part of 
the world.” 

Glenorchy’s busiest summer in years
Well ahead of the official Hobbit guidebook 
in November, there’s a boom in visitor 
numbers keen to see the area.
It’s not just movie scenes, though, that are 
drawing Asian tourists to the top of Lake 
Wakatipu, says Ngāi Tahu Tourism’s China 

Booking engine for Alps 2 Ocean
Tourism Waitaki has confirmed development 
of a booking engine for the Alps 2 Ocean 
Cycle Trail.  Tourism Waitaki General 
Manager, Jason Gaskill, has been working 
closely with online specialists Tomahawk 
to provide the specific software which will 
allow cyclists to book cycle hire, transfers, 
tours, and accommodation. 

“The booking engine will ensure our visitor 
experience is professional, seamless, smooth 
and efficient from the first contact,” says Mr 
Gaskill.  He says the quality of the online 
experience will match that of the trail.  
The Alps 2 Ocean Cycle Trail official website 
alps2ocean.com will cut over the booking 
engine next month.

Queenstown hits record first quarter guest nights
Queenstown has hit record guest nights for 
the first three months of the year, with a total 
of 877,416 guest nights for Q1 2014, 
according to the latest Statistics New Zealand 
Commercial Accommodation Monitor.
Following Queenstown’s record year in 2013 
when it experienced its highest guest nights 
ever, the upward trend is continuing with the 
first three months of 2014 all experiencing 
higher guest nights than prior year.               
The CAM for MAR14 reveals that total guest 

nights rose 5.2% on MAR13 and the average 
length of stay also increased from 2.27 nights 
to 2.56 nights.
International guest nights for MAR14 were 
up 7.3% to 181,389 and domestic nights also 
showed growth, up 1.2% to 87,054.
For the year ended MAR14, the pattern was 
repeated with guest nights up 9% on the year 
to MAR13 to 2.84 million and average length 
of stay up from 2.52 nights to 2.63 nights.

Markets manager Tracey Cui. 
“A trip to Glenorchy and then 
up the Dart River also shows 
them farm animals, the forest 
within the National Park and jet 
boating, all easily done in a 
half-day trip from Queenstown.
“The scenery along the lakeside 
from Queenstown and then the 
mountains at the top of the lake 

are exactly what many customers want to see 
when they come to New Zealand,” she adds.
 “The diversity of any trip to Glenorchy is a 
real drawcard and seen by many Asian 
tourists as extremely good value.”
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Cairns praised as ATE host city
Australian Tourism Exchange 2014 (ATE) 
ends today in Cairns, and the host city has 
been widely praised for its hospitality and 
skills.
Organised by Tourism Australia in conjunction 
with Tourism and Events Queensland, and 
airline partners Virgin Australia and Etihad, 
ATE14 brought together 1,200 Australian 
delegates from 429 Australian tourism 
businesses with 600 key buyer delegates 
from 38 countries.
Delegates were reportedly surprised and 
delighted by the tropical welcome given at 
Cairns Airport. 
They were met by a VIP welcoming party, 
tropical fruit platters, coffee, indigenous 
cultural performances and free thongs.
Tourism Australia’s new Managing Director 
John O’Sullivan says the response to ATE in 
Cairns was overwhelmingly positive.
This was the first time in ATE’s 35 years that 
the huge event had been staged in regional 
Australia away from the state capitals and 
Cairns as a tourist town of 140,000 had 
grabbed the opportunity with both hands.
Mr O’Sullivan said the Cairns community 

really owned the event, with volunteers 
acting as ambassadors, community 
involvement through radio promotions, 
entertainment in the morning at hotels, and 
transfers for arriving delegates. The Cairns 
Post wrapped editions during the week with 
double-page spreads of ATE promotional 
coverage. 
It is expected to provide A$10 million in 
income for the region’s businesses.

Among the many promotional functions during ATE 
2014 was an Indigenous Champions night at The 
Hilton. This pic, taken by Stu Freeman of Travelinc, 
shows delegates sampling bush tucker at one of the 
food stations.

Pix | Stu Freeman / Travelinc

Tourism Australia budget increases
While the Australian Federal Commission of 
Audit last week recommended the halving 
of Tourism Australia’s funding, this week’s 
Hockey Budget in fact increased the amount.
Announced on Tuesday night, the 2014-15
Federal Budget includes A$130 million 
in base funding for Tourism Australia and 
A$13.5 million towards the Asia Marketing 
Fund.
A further A$50 million is derived from the 
private sector, through sponsorships and 
corporate partnerships.
Tourism and Transport Forum chief executive
Ken Morrison says “Tourism has been 
identified as one of five super-growth sectors 
that can contribute an additional $250 billion 
to the national economy over the next 20 
years, especially with heavy manufacturing 
declining and the mining investment boom 
waning.”
The Federal Budget Statement says Tourism
Australia aims to increase international 
leisure and business events visitation by 
promoting Australia as a compelling tourism 
destination. 
In 2014-15, Tourism Australia’s key 
contribution to the Australian community will 

be to grow demand and foster a competitive 
and sustainable Australian tourism industry 
through partnership marketing to targeted 
global consumers in key international markets. 
Tourism Australia’s previous domestic 
marketing responsibilities will move to State 
and Territory tourism organisations.
Global marketing resources will focus on 
those markets that provide the greatest 
expenditure growth potential to 2020. While 
a balanced portfolio of markets will remain, 
the emphasis will be on Asia, the growth 
engine of the next decade. In 2014-15 
markets will be categorised as: 
• Worth over A$5 billion by 2020 – Greater 
China (China and Hong Kong), North 
America (USA and Canada), United Kingdom; 
• Worth over A$2.5 billion by 2020 – New 
Zealand, South Korea, Singapore, Malaysia; 
• Worth over A$1 billion by 2020 – India, 
Japan, Germany, Indonesia, Middle East; 
• Rest of world, fast emerging: Brazil; 
• Rest of world, high priority: France, Italy. 
Marketing communications will continue 
under the There’s nothing like Australia 
campaign umbrella and will lead with the 
best of Australia’s tourism experiences.

MasterChef Victoria
MasterChef Australia returns to Australian 
screens this month, with Series 6 based at the 
Royal Melbourne Showgrounds.
Melbourne’s vibrant culinary scene, 
innovative chefs, abundant fresh produce and 
diverse regional destinations will be on show.
The MasterChef Australia kitchen will host 
some of Victoria’s leading chefs and 
Melbourne icons including St Kilda and the 
Queen Victoria Market will be featured as 
off-site challenges in this series, alongside 

regional Victorian destinations such as the 
Great Ocean Road and Otway region.
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AAT Kings expands language services 
AAT Kings is introducing new language 
products and services, expanding its language 
offering by adding Mandarin speaking guides 
to its Uluru program as well as on select 
Sydney and Melbourne day tours from 
OCT14. AAT Kings will also offer Mandarin 
speaking guides on its charter program to 
assist agents in easily creating custom group 

bookings.  
In addition to having the largest German-
language guided holiday program in 
Australia, AAT Kings also offers Italian, 
German and Japanese language guides on 
many of its tours as well as iPod commentary 
in Mandarin, German and French. 

Rick Hamilton to key TEQ role
Travelinc online reports from ATE in Cairns 
that former Tourism Fiji CEO Rick Hamilton 
has joined Tourism and Events Queensland 
(TEQ) as group executive of partnerships.
Travelinc quotes Leanne Coddington, CEO 
of TEQ as saying that Hamilton will take on 

a role she previously had, leading the STO’s 
interaction with key partners such as regional 
tourism offices, the Queensland Tourism 
Industry Council, airlines and other 
distribution channels and commercial 
entities.

Australian Open 2015 on sale now
Aim Holidays says Australian Open 2015 
travel packages are now available.
Set packages are priced from NZ$899pp, 
including three nights’ accommodation and 
a ticket to any three Sessions on the first two 
days of the Open.
Finals packages are from NZ$1959pp, with 
three nights’ accommodation, reserved 
seating in Rod Laver Arena for the Ladies 
and Men’s Finals, entry to the Game, Set, 
Match Lounge, Australian Open 2015 
Official Program and a myki Visitor Pack.
Several other Set Packages covering all 
matches are also available.
Subject to availability and Australian Open 
2015 Terms & Conditions, the packages are 
purchased via Official Tour Operator Events 
Worldwide.
For enquiries and bookings call Aim on 
09 444 2298 or 0800 422 784 (outside 
Auckland free calling area) or email: 
reservations@aimholidays.co.nz

Calypso Blue, a new luxury vessel 
for Port Douglas, is an addition to 
Tropical Journeys’ range of tour 
experiences and has been custom 
designed to offer the best in 
comfort with spacious decks, day-
bed style seating, air-conditioned 
saloons and submerged platforms 
to allow for easy access to and 
from the water for both snorkellers 
and divers. 
Tropical Journeys director Graham 
Jones says: “Calypso Blue will 
allow us to fulfil our long-term vision to not 
only offer outer reef experiences to Opal 
and Tongue Reefs, which we have success-
fully been operating for more than 15 years, 
but now also Agincourt Reef, following the 
acquisition last year of Aristocat’s permit.”
In addition to the Calypso fleet, other 

Tropical Journeys products include 
Aquarius, one of the most modern and 
luxurious sail boats to operate out of Port 
Douglas to The Low Isles on the Great 
Barrier Reef, Daintree Tours and Escape 
Charters, offering private day charters. 

Zoo2Q launched
Sydney’s latest nature-based experience 
Zoo2Q has launched, giving the city its first 
luxury camping and hiking experience.
Zoo2Q is a three-day, two-night guided 
journey through Sydney Harbour National 
Park.
Starting at Circular Quay with a ferry ride to 
Taronga Zoo, Day One ofZoo2Q takes in the 
Zoo’s Australian fauna, sighting of ancient 
Aboriginal rock art, and overnight accom-

modation at the Roar &Snore site in luxury 
safari tents with harbour and city views.
Day Two includes a 15km guided scenic walk 
through the National Park to the 4½-star Q 
Station at Manly, and ends with dinner at the 
award winning Boilerhouse Harbourside Bar 
& Restaurant.
Zoo2Q formally launches in June with 
departures on the second and fourth Sunday 
of the month and can be booked at 
www.zoo2q.com.au

Europcar employs HD cameras 
Europcar is piloting a new camera system at 
Brisbane Airport to provide customers greater 
transparency on the condition of hire cars and 
reduce uncertainty about damage to rental 
vehicles.  
Using high definition cameras and licence 

plate recognition, the Car Rental Vehicle 
Inspection System (CRVIS) captures multiple 
images of the vehicle; including the vehicle’s 
roof, windscreen, bonnet, boot, bumpers and 
door panels as each Europcar vehicle enters 
and exits the fleet car park.
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PACIFIC ISLANDS
Tok Tok Vanuatu 2014
Travel trade registrations have opened for 
Tok Tok Vanuatu 2014. 
Being held 25-30AUG, the trade event will 
launch with two days of pre-tours to Vanuatu’s 

outer islands of Tanna, Espiritu Santo and 
Malekula, followed by two days in Port Vila 
for pre-scheduled meetings, local touring 
options and hotel site inspections.

Solomon Islands hoteliers to form association
In what is seen as a major step forward for 
the future promotion and development of 
Solomon Islands tourism, the destination’s 
hotel and resort operators have, at the urging
of the Solomon Islands Visitors Bureau 
(SIVB) board, moved to establish a formal 
representative body.
The accommodation sector has moved 
swiftly, appointing Heritage Park Hotel 
Honiara GM and SIVB board member, 
Sanjay Bhargava as interim chair.

The pro tem committee includes 
representatives from the King Solomon 
Hotel, the Solomon Kitano Mendana Hotel 
and the Pacific Casino Hotel.
SIVB CEO Jo Tuamoto said the formation of 
the association marks a watershed for Solomon 
Islands tourism and one that will have an 
extremely productive impact on the way the 
industry promotes itself and the destination 
internationally.

Nadi casino
TravelMemo questioned the Fiji’s Attorney-
General at last week’s FTE over the apparent 
delays in progress with the proposed casino 
development near Denarau. 
Aiyaz Sayed-Khaiyum agreed that the project 
was significantly behind on construction but 
said preparatory work had now begun. He 
said he understood casino licence-holder One 

Hundred Sands now had ‘some funding’ and 
that some issues in that regard had now been 
resolved. The company had undertaken to 
provide a further update next month, but the 
A-G said the licence condition meant that, 
regardless, One Hundred Sands was required 
to pay a delay penalty of US$100,000 per 
month, and he indicated it was doing so.

InterContinental Fiji appointment
InterContinental Fiji Golf Resort & Spa has appointed Erik 
Stuebe to the role of Area General Manager, as well as the Area 
General Manager for South Pacific properties Holiday Inn Suva 
and Holiday Inn Resort Vanuatu.
Based at the resort on Natadola Bay, Stuebe comes with over 30 
years of experience, having obtained his qualifications in Europe 
and spending 14 years with Accor hotels prior to founding his 
own Hotel Management consultancy firm for independent hotels.

InterContinental Fiji boosts support for golf
The InterContinental Hotel Group has put its 
support behind the inaugural Fiji 
International golf tournament.
The property will be recognised as a Gold 
Sponsor and Official Resort of the Fiji 
International, which will tee off at Natadola 
Bay 14-17AUG14. 
The luxury beach resort, which neighbours 
the golf course, provides significant major 
sponsorship for the new PGA Tour of 
Australasia and OneAsia tournament, a 
partnership that will complement its strategic
objectives to attract key tourism markets 
from not only Australia and New Zealand, 
but also throughout Asia and the US.
New General Manager Erik Stuebe says the 
resort is looking forward to showcasing its 
hospitality to players and VIPs.

“As the biggest sporting event Fiji has ever 
seen, the Fiji International will not only 
bolster Fiji’s existing tourism industry, but 
shape the nation’s profile as a world-class 
golfing destination - locally, an untapped 
market to date,” said Mr Stuebe. 
Late last year the InterContinental Fiji Golf 
Resort & Spa received international 
recognition at the World Travel Awards in 
Dubai when it was named as Australasia’s 
Leading Golf Resort for 2013.

http://nz.aircalin.com/billet-noumea.php
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New GM at Polynesian Xplorer
Ms Nanise Tolovae has accepted the position
of General Manager of Polynesian Xplorer in
an acting capacity effective from 05MAY. 
This enables managing director Vaimasenu’u 
Zita Martel to step aside and dedicate her 
time and efforts to other business matters 
while remaining a director of the company. 
With a teacher’s background from NZ, 
Nanise started with Polynesian Xplorer as a 
reservations and operations staffer in 2007.  
She was then trained by Zita in all areas of 

products and public relations, spending six 
years working closely with wholesalers and 
hotel partners around the world, representing
Samoa and Polynesian Xplorer at various 
tradeshows in Europe and Australasia.  
For the last 10 months, Nanise has focused 
her efforts for the company on its website 
development and presence, together with 
online travel management. 
Contact Nanise Tolovae at 
gm@polynesianxplorer.com

Club Raro Resort completes room upgrade
Club Raro Resort has completed a soft 
refurbishment of all existing Standard, 
Poolside and Lagoonfront Rooms.  The 
rooms have been painted and received new 
linen, artwork and furniture.  The premium 
Lagoonfront rooms also have new bathrooms. 
“The upgraded rooms look modern, fresh and 
inviting,” says Charleen Heather, sales and 
marketing manager for Club Raro Resort. 
“They bring Club Raro Resort’s standard up 
to a quality international three-star resort. 
“We will maintain our competitive specials 

and price position in the market, however, so 
our customers will receive better value and 
quality rooms to fit with our great facilities 
and friendly attentive service.”
Club Raro Resort has also ten brand new 
Studio Apartments offering spacious self-
contained accommodation with the 
convenience of resort facilities, which Ms 
Heather says are great for those staying a 
little longer or who prefer their own 
independence.

Suva’s Grand Pacific Hotel to reopen in June 

The South Pacific’s first international hotel, 
closed for more than 20 years, will reopen 
next month following its comprehensive 
refurbishment and expansion.
The soft opening of the classic colonial-style 
hotel marks its centenary. The South Seas 
counterpart of Singapore’s Raffles, Bangkok’s 
Oriental and Hong Kong’s Peninsula, the 
legendary Grand Pacific Hotel played host to 
royalty and was the hotel of choice for 
international visitors to Suva. 
General Manager, Eugen Diethelm says the 
revived hotel has a new wing of guest rooms 
and revitalised ballroom space to complement
the restoration of one of the best examples 
of colonial architecture in the region. The 

historic original hotel has been meticulously 
restored, with a central atrium, grand 
staircase, reception, lounge areas, restaurant 
and bar ready to receive guests.
The impressive big swimming pool and patio 
area are completed, as are the guest rooms in 
the new wing, and the hotel’s many meeting 
rooms are in final fit out. 
Staff training is underway as a priority, with 
Mr Diethelm setting high service standards, 
and he expects the Grand Pacific Hotel to 
be popular for meetings and events in the 
capital.
Rates start at F$440 per room per night 
including luxury buffet breakfast for two.

Pic | Nick Hopgood/Google Maps

Fiji’s first free-dive accreditation
Yasawa’s Mantaray Island Resort has become Fiji’s 
first accredited SSI free-diving operator.
Offering three-day accreditation courses, Mantaray 
will teach guests the art of diving on a single breath, 
without tanks. The SSI level 1 qualification will 
enable free dives to a depth of 20 metres, at a retail 
cost of F$499pp.
Guests are taught breath hold techniques and how 
to minimise muscle use to preserve oxygen in the 
blood stream. www.mantarayisland.com
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Flavours of Fiji cooking school for that rainy day
Flavours of Fiji, the first cooking school of its 
kind in Fiji, is the perfect way to learn about 
and sample Fiji’s blend of Melanesian, 
Polynesian, Indian, Chinese, Rotuman and 
other Pacific Islands cuisines. It is also the 
ideal activity for a rainy day.
A love of Pacific homestyle food and a 
childhood spent being dragged around Fijian 
produce markets led Flavours of Fiji founders,
Malisa Raffe and Alona McElrath to start 
a business where guests could share their 
passion for cooking, learn about the Fijian 
culture and hear interesting facts and 
entertaining stories.
Flavours of Fiji offers a modern purpose 
built cooking facility on Denarau Island with 
air conditioned comfort and river views. 

Each guest has a fully equipped cooking 
station. Classes feature a selection of Fijian 
Feasts, Indian Thali, Tropical Sweets & Kids 
Kitchen Menus using local market-sourced 
ingredients.
Half-day cooking classes of 10-12 participants 
are held Mon-Sat for experienced cooks, 
beginners and children 8-16 years during 
school holidays. All classes are inclusive of 
lunch, refreshments and take home recipes.
In addition, “Hens Party” Packages have 
been hugely popular in the Wedding Market
with the Corporate Events & Incentive 
Markets enjoying a “MasterCook Style 
Challenge”, which has proven to be an 
excellent team building activity.
www.flavoursoffiji.com

Sheraton Tokoriki opening 01JUN
Fiji’s newest resort, Sheraton Fiji Resort 
& Spa, Tokoriki Island will open on 
01JUN. The resort is located on a 35-
acre site in the south-western corner of 
Tokoriki Island, the northernmost island 
in the Mamanucas.
The new $35m property will be one of 
Fiji’s largest upscale island resorts, with 
101 guest bures, rooms and suites.
It will also offer an exclusive beachfront 

location and leisure facilities 
including a swimming pool, 
fitness centre, tennis courts, 
kids club, two boutique shops 
and a Gold Class style theatre 
or cinema accommodating up 
to 50 guests. There’s an on-site 
day spa, three dining venues 
and function space for up to 140 
guests.

Excitor Fiji
Looking like a colourful craft from the 
Batcave, the 18m Excitor Fiji is the 
fastest boat of its size and kind in the 
South Pacific and a must-ride while on 
holiday in Fiji.
The 55-seater, with its 1500hp pushing 
Excitor along at 60km/h, operates out of 
Port Denarau marina with a variety of 
excursions – from a 35-minute Blast to a 
4-hour Treasure Island Lunch Tour and 
a 5-hour excursion to Mana Island. It is 
also available for transfers and charters.
Excitor provides free bottled water, sun-
screen, and Free Bula Bus connection
to and from the vessel for hotels in 
Denarau, or shuttles from the airport 
and Nadi areas, for all daily tours. Coral 
Coast area transfers incur an additional 
surcharge. Pre tour transfer bookings are 
essential. 
Check it out on Youtube here and click
here for the flyer.
www.excitorfiji.com

https://www.youtube.com/watch?v=pfkuws7wol4
http://www.travelmemo.co.nz/voucher.php?voucher_id=1502
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Road to Mandalay offer
World Journeys has a new offer on 
bookings of Belmond Road to Mandalay 
luxury river cruising in Myanmar, valid 
on travel through to DEC14.  
Book any 7- or 11-night journey and 
receive two free nights at Belmond 
Governor’s Residence in Yangon and one 
free night at the Mandalay Hill Resort.  
Book any 3- or 4-night journey and 
receive two free nights at Belmond 
Governor’s Residence, Yangon.  
The lead in 3-night “Highlights of 
Myanmar” cruise is priced from $2,941pp 
share twin, including flight Yangon to 

Mandalay, all table d’hote meals, 
transfers and sightseeing as per itinerary.
Highlights include the silversmiths of 
Sagaing, the spectacular pagodas of 
Bagan, and village visits to witness the 
traditional way of life and an ancient 
teak monastic school.  
Belmond was launched as the new brand 
name of Orient-Express Hotels, Trains & 
River Cruises earlier this year.  
See World Journeys Specials page for 
other Road to Mandalay itineraries this 
offer applies to.  Call 0800 117311 or 
email info@worldjourneys.co.nz

New Laos family adventure
Adventure World has released a new Laos 
private tour, the Luang Prabang Family 
Holiday, combining outdoor activities and 
cultural touring, and guaranteed to keep both 
kids and parents entertained. 
Staying in a range of family-friendly 
accommodation, its itinerary has been 
specially designed with family in mind and 
keeps travel times to a minimum. Highlights 
include Mount Phousi, a visit to the Living 

Land Community Farm, Kuang Si Waterfalls,
Pak Ou Caves and staying at the Kamu 
Lodge.
Priced from $735pp, this 4-day tour includes 
accommodation, daily breakfast, most meals, 
and transfers by private air-conditioned 
vehicles, English speaking local guide, and 
all entrance fees.
T&Cs apply. Call 0508 496 753.

Emirates goes double-daily to Seychelles 
Emirates will step up its operations to the 
Seychelles by increasing services to double 
daily from 28OCT.
Emirates’ four daily services from New 
Zealand to Dubai via Australia provide 

connections at Dubai with the Seychelles 
flights. 
 Emirates operates an Airbus A340-500 with 
a 12-42-204 configuration on the Seychelles 
route.

Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=308&packageName=Highlights-of-Myanmar
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=308&packageName=Highlights-of-Myanmar
http://www.worldjourneys.co.nz/specials.php
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/laos/tours/luang-prabang-family-holiday/
http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/laos/tours/luang-prabang-family-holiday/
http://www.exoticholidays.co.nz
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Denver is our kind of town
Jayne Buck, VP of Tourism at Visit Denver 
was in town this week to promote Colorado’s 
Mile High City which, by her description, 
sounds like our kind of town.
Known as the Gateway to the Rocky 
Mountains with its ski resorts – Aspen, Vail, 
Breckenridge and Telluride – and to some of 
America’s greatest National Parks, Jayne says 
Denver is well worth a visit in its own right.
Serviced by the massive Denver International 
Airport – home to United Airlines – Denver
claims 300 days of sunshine and has a 
heritage built on its origins as a Wild West 
gold mining camp. While it has grown into a 
sophisticated state capital with theatres, 
galleries, fine restaurants, convention centre 
and pedestrian malls, it also boasts the 
Denver Beer Trail, taking in 14 artisan 
breweries. More beer is produced in metro 
Denver than any other urban region in the 
US, and more than 200 beers are crafted in 

Denver every day. 
Denver is also home to Coors Field baseball 
ground, the mile-long 16th Street Mall, 850 
miles of cycle trails, Rockmount Ranch Wear 
– home of the snap-button western shirt, 
LoDo (Lower Downtown) with its restored 
red brick buildings and riverfront shops and 
restaurants, the famed Denver Art Museum, 
and the Buffalo Bill Museum and Grave. And 
much more....   www.visitdenver.com

Pic | Steve Crecelius

LAN back to dailies
LAN reminds all agents that following the 
reduced services in April and first half of 
May due to aircraft C check maintenance, 

operations are now back to normal with daily 
services between Auckland - Santiago and 
Auckland - Sydney.

All Blacks v USA Eagles in Chicago
This November the All Blacks will play a 
historic match in Chicago against the USA 
Eagles.
It’s the All Blacks’ first game in the US in 34 
years, and only the fourth time they will have 
played the Eagles, who recently qualified for 
Rugby World Cup 2015.
The downtown Chicago venue, Soldier Field, 
opened in 1924 and is the oldest NFL stadium. 
Since 1971 it has been the home of the 
Chicago Bears and seats an impressive 

61,500 people.
All Blacks Tours is offering fans the unique 
opportunity to fly with the All Blacks to 
Chicago on a special Air NZ charter flight 
and join them in the USA for 7 nights, with 
a package priced from $5995pp share twin. 
Packages are limited and will sell out quickly.
All Blacks Tours also has a range of other 
packages incorporating the US game.
Click here for the details and call 0800 87 
2011.

Hotel B makes the Hot List
World Journeys director Chris Lyons says 
he is delighted that one of their favourite 
5-star hotels has made the 2014 Conde Nast 
Traveler “Hot List”, being described as one 
of just five “properties whose architecture 
and interior design are defining style today”.  
Hotel B in Lima, Peru, offers 17 art-filled 

suites, a signature restaurant and shared 
living areas in the style of a turn-of-the-
century Explorers Club.  
“I highly recommend Hotel B, having stayed 
there myself, and having received nothing but 
glowing praise from clients we’ve booked 
there,” adds Lyons.  
Email info@worldjourneys.co.nz

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
https://www.allblackstours.com/fixtures/all-blacks-vs-usa-chicago-1-nov-14/
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Chicago’s TILT
Brave tourists have been trying out Chicago’s 
newest attraction - a 1000ft-high viewing 
platform that offers spectacular downward 
facing views over the city.
TILT is housed in 360 CHICAGO on the 
94th floor of the John Hancock Tower and, 
as the name suggests, the enclosed glass 
and steel platform tilts visitors forward for a 
unique perspective of the city’s The 
Magnificent Mile.
The attraction, which costs US$5 to tourists 
and is thought to be the first of its kind, holds 

up to eight people, with the platform slowly 
moving outward to an adventurous angle 
above the Windy City.

Relive Alaskan history, save $740 per couple
Your clients can relive Alaskan history and 
view glaciers and wildlife in Glacier Bay Na-
tional Park, a UNESCO World Heritage Site 
and Biosphere Reserve, with Adventure
World’s 8-day Alaska’s Golden History 
cruise, now priced from $6,375pp, saving 
$740 per couple.
Sailing aboard a replica coastal steamer, 
they’ll cruise port-to-port through scenic wa-
terways, learning about the Tlingit culture at 
Chief Shakes Tribal House and hand-carved 
totems in Wrangell. Other highlights include 
a Petersburg walking tour exploring the 
region’s Scandinavian heritage, riding in a 

1920s-era street car in Skagway, and visiting 
the historic Haines’ Fort William Seward and 
Sheldon Museum and Cultural Centre.
This small ship cruise includes 7 nights’ 
accommodation on board the S.S Legacy, 
all meals, premium spirits, fine wine, and 
microbrews, exclusive roundtrip transfers 
and baggage handling between airport/vessel, 
port fees and taxes, shore visits, entry fees to 
national parks, museums and other historical 
venues, and wellness programs.
T&Cs apply. For more information, click 
here and call 0508 496 753.

MIDDLE EAST / AFRICA
Arabian Adventures appoints Australasian rep 
Destination management company Arabian 
Adventures, part of the Emirates Group, 
says it is strengthening its positioning in the 
leisure market in Australia and New Zealand 
this year with the appointment from JUL14 
of representation company, i4 Travel 
Marketing. 
Working closely with existing industry 
partners and building new relationships, the 
move will help Arabian Adventures grow its 
profile in region and give the trade in one of 
its largest source markets a more visible point 
of contact.
With over 18 years’ industry experience 
specialising in outbound leisure travel, i4 
Travel Marketing founder Anita Carr will 
bring a wealth of experience to Arabian 
Adventures, the gulf region and the 
Australian and New Zealand markets.  
“I’ve been fortunate enough to live in Dubai, 
where I have gained a tremendous amount 

of first-hand 
knowledge 
and 
experience 
not only of 
the United 
Arab 
Emirates as a destination, but Arabian 
Adventures as an organisation,” said Carr.
“Representing Arabian Adventures to the 
leisure trade market in my home country is 
the perfect business fit, not only for the 
company but for me personally.  Having 
developed these markets for the past eight 
years with Arabian Adventures, I saw an 
opportunity for the company to take the 
business to the next level by investing in a 
dedicated representative based in Australia.  
With their agreement, I now get to return 
back home and continue to do what I love.”
www.arabian-adventures.com

Morocco is hot 
World Journeys reports continuing
strong interest in Morocco with 
‘fabulous’ feedback about its 
ground services and guides. 
Particularly popular are variations 
on the ‘Desert to the Sea’ itinerary
featuring Fes and Marrakech but 
including the Portuguese port 
town of Essaouira.  
Priced from $4,545pp share twin 
(4-star) this is a comprehensive 
and luxurious itinerary through 
the highlights of Morocco. Con-
tact info@worldjourneys.co.nz

: www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/alaska-golden-history/
: www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/alaska-golden-history/
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=18000443&packageName=The-Desert-to-the-Sea


Dubai shuttle bus to hotels
Dubai’s Roads and Transport Authority is to 
operate a new shuttle bus service to ferry 
passengers at Dubai International Airport to 
and from their hotels, according to a Gulf 
News report.
The Sky Bus service will be launched as a 
pilot project for six months offering direct 
connectivity to 26 hotels across the city, 
operated through eight buses on four routes.
Tentatively scheduled to commence by this 
week, it will initially start from Terminal 3 
and then Terminal 1 at Dubai International 
Airport. The shuttle service will cost AED15 
(US $4) per head for every trip, which will 
include free Wi-Fi service on the move.

According to the newspaper these will be the 
initial routes:
-Route One will head to Sheikh Zayed Road, 
serving popular hotels such as Fairmont, 
Radisson Royal, Crown Plaza, Shangri La
-Route Two will serve Al Barsha 1 area, 
connecting with hotels like Ramada Chelsea, 
Marmara Hotel Apartments, Ibis Hotel, City 
Max
-Route Three will serve the Karama and 
Mankhool areas, catering to Burjuman 
Arjaan, Regent Palace, Four Point Sheraton, 
Park Regis-Route Four with travel around 
Garhoud, to Al Bustan Rotana, Le Meridien, 
Premier Inn and Holiday Inn Express.

Kenya travel warnings
The UK’s Foreign and Commonwealth Office 
and the Australian Government have issued
travel advisories, warning their citizens 
against all but essential travel to Mombasa 

island, certain coastal areas, parts of Nairobi 
and within 60km of the Kenya-Somali 
border. The advisories warn of a high threat 
from terrorism, including kidnapping.

EUROPE
Chance to win theatre tickets to ‘Once on Chunuk Bair’
Mediterranean specialist, The Innovative 
Travel Co. has announced a sales incentive 
for new bookings received from Auckland 
region travel agents on any Ancient Kingdoms 
Holidays Turkey or Gallipoli tours.  For 
every new booking placed during the period 
12MAY-27JUN14 agents will enter the draw 
to join MD Robyn Galloway and the North 
Island Innovative team on 01JUL at the 
Maidment Theatre in Auckland for drinks & 
nibbles followed by the performance of 
Maurice Shadbolt’s play ‘Once on Chunuk 
Bair’, which follows the Wellington 
Battalion’s effort to capture the strategic peak 
of Chunuk Bair on the Gallipoli Peninsula, an 

action that saw just 70 of the 760 men who 
took to the summit returned unharmed.  
For Ancient Kingdoms Holidays Turkey or 
Gallipoli tour bookings call toll-free 0508 
100 111 or email info@innovative-travel.com 

Getaways in Irish landmarks 
Whether it’s a lovingly restored Georgian 
country house overlooking the Mourne 
Mountains or a cliff-top light-keeper’s cottage
on the edge of the Atlantic Ocean, a stay in 
an Irish Landmark Trust property is a unique 
getaway.
Ivy-clad Tullymurry House in County Down 
is one of the latest Irish Landmark Trust 
properties to be returned to its former glory 
– and the first to include a hot tub, sauna and 
wellness facilities.
The magnificently restored house, containing 
stained glass windows, period furniture and a 
farmhouse kitchen, sleeps up to eight in two 
double rooms, a twin room and two single 
rooms.
For special dinners, eat at a period dining 
table by an open fire, then retire to a music 
room with a free-standing organ and antique 
piano where you might envisage entertaining 
guests in a bygone era. 
The Irish Landmark Trust is a non-profit 
organisation that finds unusual properties in 
need of conservation and gives them new life 
as self-catering holiday accommodation. 
Across Ireland its portfolio now includes 25 
quirky, eccentric, and distinctive buildings, 
including schoolhouses, castles like Helen’s 
Tower (top right), gate lodges, country 
houses and magical lighthouses. 
The panoramic seascapes at Blackhead Light-
keepers’ Houses at Whitehead on the famous 
County Antrim coastline will fill visitors with 
wonder and awe, while the beautiful seaside 
walks all around the area will keep outdoor 
enthusiasts happy.
Other Landmark Trust lighthouses you can 
stay in include Loophead Lighthouse in 
County Clare, sleeping five, and the still 
working Galley Head Lighthouse in County 

Cork, where you can hire one or both of two 
connecting lighthouse keeper’s houses. 
Wicklow Head Lighthouse (below) also 
offers stunning accommodation with inspiring
and refreshing views of the Irish Sea. 
From lighthouses, to mews and period 
houses, each building is very different and 
very unique, offering just the right mix of 
total comfort, homeliness, privacy and 
amazing location. 
www.irishlandmark.com 
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No need to race on Dordogne cycling tour
French cuisine and fine wines, historic sites 
and postcard-pretty villages are just a few of 
the highlights of Adventure World’s 9-day 
Dordogne Gastronomic cycling tour, priced 
from $3,005pp. Your clients will cycle the 
banks of the Vezere, Dordogne, Beaune and 
Borreze rivers; enjoy special gastronomic 
menus and world-famous wine, whilst staying 
at a range of boutique accommodation – all 
with pools.
Tour includes 7 nights’ accommodation, 
high-quality bikes, route notes and maps, 
continental breakfast, all gastronomic evening 

meals and Headwater wine service.
T&Cs apply. Click here for details and call 
0508 496 753.

Centenary - ANZAC Day & Troy 2015
Adventure World has a 7-day ANZAC Day & 
Troy 2015 package departing 21APR15, 
offering travellers who have won a ballot 
space at the ANZAC Dawn Service at 
Gallipoli next year. 
Guests on this tour will also enjoy a fully-
guided tour of highlights of the Old City of 
Istanbul such as the Blue Mosque, the Aya 
Sofya, Topkapi Place and the Hippodrome, 
the archaeological ruins of Troy, and a visit to 
the Istanbul Archaeological Museum which 
has a large collection of Turkish, Hellenistic 
and Roman artefacts. 

This itinerary includes inbound & outbound 
airport transfers in Istanbul, transportation by 
air-conditioned coach or minibus, 
professional English-speaking tour guide for 
the duration of the tour, entrance fees, meals 
and accommodation as indicated, plus a 
commemorative gift. 
Prices start from $3,239pp. Due to limited
availability, travellers must book by 
30SEP14.
Special T&Cs apply. Click here for the 
details and call 0508 496 753.

Insight Winter Europe Collection now with Signature inclusions
Insight Vacations’ 2014/15 Autumn Winter 
& Spring Europe programme including the 
Eastern Mediterranean and Christmas 
Markets is now with agents. 
The new program’s 34 holidays offering low-
season value are now enhanced further with a 
host of Signature inclusions.  
In addition, Insight Vacations is offering 
guests an Early Payment Discount of up to 
7.5% off selected 2014/15 Winter Europe 
tours when they book and pay in full by 
17JUL14. 
Insight Vacations General Manager Dave 
Salisbury says, “We received such positive 
feedback on our Signature inclusions after 
introducing them last year so are very excited 
to be adding them to our European winter 
program. This means our guests can look 
forward to staying in the most distinctive
hotels throughout Europe, enjoying 
authentic experiences with passionate 
characters such as farmers and artists and 
tasting the local specialities and produce 
of the regions they’re visiting.” 
The programme features hotel upgrades 
in Prague, Mainz, Seville, Madrid, Lisbon 
and Casablanca. Signature properties 
include the luxurious Hilton Molino 
Stucky Venice offering uninterrupted 
views of the lagoon, the Art Nouveau 
Palace Hotel Prague and the superbly 
located Melia Castilla Madrid, located 
minutes from Paseo de la Castellana.
“Our Signature experiences have really 
been bought to the fore in the popular 
Christmas market itineraries. This year 
our guests won’t just be visiting some 
of the best markets in Germany, Austria, 
France and Switzerland, they’ll have the 
chance to meet and greet a Market stall 

holder in Dresden and learn about Gluhwein 
and Stollen bread. Signature experiences 
on other itineraries include a paella cooking 
demonstration in Valencia with a master chef 
and a visit to a strudel house in Budapest to 
learn the art of making the Hungarian 
delicacy. 
“Combined with the cooler, more comfortable
temperature and fewer crowds, the guest 
experience during winter is supreme. Another 
benefit is that our winter programme is up to 
33 per cent less expensive than our summer 
offering,” says Salisbury.   
Visit www.insightvacations.com, freephone 
0800 656 111 or contact your local Sales 
Manager.  
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China Southern to go double daily next summer
Auckland Airport has welcomed the 
announcement by China Southern Airlines 
that it will increase its 2014/2015 summer 
peak season flights on the Guangzhou-
Auckland route from 10 to 14 per week.
The flights will operate from 26OCT14 to 
29MAR15 using a Boeing 787 Dreamliner 
aircraft.
Charles Spillane, Auckland Airport’s acting 
general manager aeronautical commercial, 
says the move will add 30,000 seats to the 
route and inject $43 million into the New 
Zealand economy.
“China is rapidly becoming one of New 
Zealand’s top visitor markets and China 
Southern Airlines has recognised this. China 
Southern started flying the Guangzhou-

Auckland route in April 2011 with three 
services per week. Within three years they 
have increased flights to twice daily. It’s truly 
impressive to see a route grow so fast,” he 
said.
Mike Ma, China Southern Airlines’ general 
manager New Zealand, says, “New Zealand 
plays a strong role in China Southern’s 
internationalisation strategy. We have seen 
significant growth in New Zealand transit 
visitors via Guangzhou. Our newly launched 
Guangzhou to New York and Frankfurt 
services will add even more travel options 
for our New Zealand passengers, and that 
will further support the performance of the 
Guangzhou-Auckland route,” says Mr Ma. 

Choir hits a high note with $30,000 grant
Dunstan High School’s ‘Dunstanza’ 
choir is the ninth recipient of the 
Jetstar Flying Start Programme 
grant, receiving $15,000 cash and 
$15,000 in travel, enabling the 
52-strong Otago performance troupe 
to travel to the Melbourne 
International Singers Festival in 
June.
The Dunstanza choir will have their 
talents on show at two concerts 
while attending the Festival as well 
as participating in contemporary 

impact for the entire community to celebrate 
and share in the trip is a really special and 
meaningful experience so we’re delighted to 
be supporting these gifted young people.”
The Jetstar Flying Start Programme has 
awarded $270,000 in travel and cash to nine 
New Zealand not-for-profit organisations 
since early 2012. Applications for the next 
grant close at 5pm 30JUN14. Full application 
details and conditions at www.jetstar.com.   

Historic redundancy call
For the first time in more than 40 years, 
Qantas is to make some of its pilots redundant.
Australian media reports indicate QF is 
seeking voluntary redundancy applications 
from 100 captains and first officers of its 
ageing Boeing 767 and 747 aircraft as part of 

a broader plan to cut 5000 jobs.
All of its 767s will exit the fleet by the first 
quarter of 2015 and the airline will retire six 
of its remaining 15 747s by the first half of 
2016.

UA 787-9 MEL-LAX to go daily
United Airlines will ramp up its direct 
Melbourne-Los Angeles Boeing 787-9 
Dreamliner service to daily flights in March 
next year.
The UA98/99 service, which begins on 

26OCT, will initially run six days a week, 
however a spokesperson for United Airlines 
has confirmed to Australian Business 
Traveller that the timetable will see that one 
day gap filled as of MAR15.

Air New Zealand will install the largest single solar array in New Zealand at its 
Auckland Technical Operations base later this month. Some 480 solar panels 
will cover 750sqm on the roof of one of the airline’s hangars and is expected to 
generate 160,000KwH of electricity each year – 30% of the hangar’s needs.

and gospel music workshops with Choral 
Directors from America.
The grant has made it possible for the small-
town choir to focus solely on their 
performance preparation rather than worrying 
on raising the funds needed to make the trip 
a reality.
Grant Kerr, Head of Jetstar New Zealand, 
says “Dunstanza represents around 10% of 
the school population of Alexandra so the 

Sinking feeling at Sea-Tac
Passengers disembarking a Southwest Airlines 
jet Seattle-Tacoma International Airport  got 
a sinking feeling when the air bridge they 
were on collapsed.
Thanks to a backup system - a large screw 
under the air bridge that turns as it is raised 
or lowered - the bridge sank slowly, and 

those who were on it were able to walk up to 
the gate.
Making matters worse, the weather awning 
on the air bridge got caught on the aircraft’s 
door, pulling the nose of the plane toward the 
ground. The plane was taken out of service 
pending inspection.

SriLankan Airlines has formally joined oneworld, making it the first 
carrier from the Indian subcontinent to join an alliance. Air India, 
though, has now been cleared to join the rival Star Alliance.

Satellite operator Inmarsat has offered to establish a global aircraft 
tracking service over its existing satellite communications network 
following the loss of Malaysia Airlines Flight MH370.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!
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They will be the centre of attention in the coming weeks before and during 
the football World Cup. A total of eight aircraft in the Lufthansa fleet will 
swap their well-known lettering for the new ‘Fanhansa’ logo. It will be the 
first time that Lufthansa has changed its name on the fuselage since 
commencing operations almost 60 years ago.
With Fanhansa, Lufthansa will be flying not just the German national team to 
Brazil, as partner of the German Football Association, but also thousands of 
football fans, media representatives and officials.

OnAir Play W-IFE on PAL
Philippine Airlines is the launch customer for 
the OnAir Play Wireless-IFE product, to be 
deployed on all the airline’s new international 
routes.  
Passengers will be able to stream or down-
load the on-demand content they choose to 

their own personal electronic devices, and 
because the W-IFE will be fully integrated 
with the plane’s connectivity, time-critical 
information, such as live news and sports 
highlights, will be constantly updated 
throughout the flight.

Another big airport for Beijing
Beijing plans to build a new 86 billion yuan 
airport in Daxing, south of the Chinese 
capital, bordering on Hebei province, to 
serve Beijing, Tianjin and Hebei and relieve 
congestion at Beijing Capital International 
Airport. 
Built in 1958, Beijing Capital is already 
operating beyond its designed capacity of 80 

million passengers per year and is expected 
to handle 113 million air passengers by next 
year.
The new facility, planned to handle 72 
million passengers by 2025, according to a 
document posted on a government website, 
would open in 2018. 

CRUISE NEWS
Holland America Line one-week sale
Francis Travel Marketing’s message: Don’t 
miss out on the Holland America Line One 
Week Sale* - 19-27MAY14.
The following week will be a One Week Sale 
featuring a Shipboard Credit available to 
everyone.
Amounts (per stateroom):
7-12 day sailings
$25 for interior and ocean-view (including 
Lanai)
$75 for verandah
$150 for suites

13+ day sailings
$50 for interior and ocean-view (including 
Lanai)
$150 for verandah
$300 for suites
* Shipboard credit is available on select 
sailings. Must book between 19MAY and 
27MAY14.
Offer is combinable with Summer on Sale.
For Pricing and Terms & Conditions, contact 
the FTM team on 0800 422784 or email 
reservations@francistravelmarketing.co.nz

Bucket List voyage waives Single Supplement - save US$22K 
The Innovative Travel Co. advises its Ocean-
wide 30-night Antarctic Ross Sea Voyage 
aboard MV Ortelius departing on 11FEB15 
has 12 cabins available to single travellers 
with no single supplement (normally 70%) 
until sold out.  
This voyage is currently available with sole 
occupancy in twin-porthole cabins from
US$31,800pp (regular price is US$54,060pp).  

The Ortelius has been personally inspected 
by the Innovative team who confirm it is a 
very impressive vessel, very comfortable, 
with the highest ice-class notation.  
Trip highlights include Peter I Island, Southern 
Royal Albatross, Ross Sea, Scott’s Hut, Cape 
Adare, Antarctic Peninsula, Helicopter 
outings and much more.  Included in the 
price is the cabin of choice, transfers, 

excursions & all activities 
as per the itinerary, all meals 
including snacks, tea & coffee, 
use of boots, Zodiac excursions 
and when suitable Helicopter 
transfers, lectures, service 
taxes and port charges.  
Bookings & enquiries 
FREEPHONE 0508 100 111 
info@innovative-travel.com 

http://www.lufthansaexperts.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM PETER KOLLAR, CLIA TRAINING & DEV MGR

CRUISE WEEK 2014
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September 1 to 8
This is our chance to get the nation talking 
about cruise... and we can all come together 
as one cruise community and play our part!

We are asking all our CLIA Australasia member 
travel agents to hold an event or promotion 
during our annual Cruise Week and help get 
the nation cruising. In fact, this year’s theme 
is “New to Cruise”, aimed at newcomers to the 
world of an entertaining, economical, and 
quality way to holiday, be it across our oceans 
or along the beautiful inland waterways of the 
world. This is a unique opportunity for travel 
agents up and down the country to create a 
buzz in their own neighbourhoods. We will 
showcase all your efforts to the public via our 
dedicated website which will be launched 
soon.
Our supporting cruise lines will aid by 
providing exclusive deals and value adds to 
the campaign, while we at CLIA will work with 
various media to promote our message to the 
public. 

Ultimately Cruise Week success for your 
business comes down to how you plan your 
campaign. Look out in the coming months 
for our new Cruise Week 2014 logo, a down-
loadable tool kit to help you prepare, and our 
newsletter for tips as we get closer. For now 
ask yourself one question; what can I do to 
approach and generate 
interest to ‘new to cruise’ 
customers? 
Tip: ‘New to Cruise’ may 
be outside your regular 
box of tricks!

Expeditions evening invitation
Wild Earth Travel is invite agents to meet special guests Jonathan Angermeyer from 
Galápagos operator Enchanted Expeditions and Richard Cunningham from Antarctic 
operator One Ocean Expeditions for a special information evening. 
AKL - 19MAY - The Ninety Room at Degree Bar, Viaduct Harbour from 5.45pm. 
WLG - 20MAY - Dockside Restaurant and Bar from 5.45pm.
CHC - 21MAY - Fiddlesticks Restaurant and Bar from 5.45pm.
RSVPs essential. Email info@wildearth-travel.com. 

MSC foghorn rendition of White Stripes hit
The cruise ship MSC Magnifica last 
week helped boost celebrations of the 
Port of Hamburg’s 825th anniversary 
by blasting out a foghorn version of 
the White Stripes’ most well-known 
bassline from the first few bars of their 
song Seven Nation Army.
Click here to hear it.

Royal Caribbean Cruises Ltd. has brought forward its order of a fourth ‘Oasis-
class’ ship for delivery in 2018. 
Announced at the keel-laying ceremony for the third Oasis-class ship at the STX 
shipyard in Saint-Nazaire, France, the order call for another 225,282grt vessel 
with 16 decks and 2,700 staterooms. 
Still to be named, the third Oasis-class ship will be delivered in spring 2016.

Windstar Cruises has unveiled a new 
logo as it begins a transition from an 
exclusively sail-powered fleet to a 
mixed fleet that includes three former 
Seabourn cruise ships.
Windstar says the logo is a “perfect 
representation of the casual elegance” 
which sets the company apart. It “draws 
its inspiration from soft breezes, gentle 
waves, and clear nights that are part of 
the intimate experience of small ship 
cruising.”

Costa Concordia removal
Seatrade Insider says the removal of the 
Costa Concordia, scheduled for June, has 
been set back to 18-20JUL, quoting news 
reports from Italy.
The installation of sponsons that will be 
used to refloat the ship continues. The 
plan is for the wreck to be towed from 
Giglio to Italy’s mainland, but the 
destination has not been announced, 
ANSA news service reports.

http://www.youtube.com/watch?v=sTlTxFio6DY
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PEARL’S PEARLER
The richest person is not the one with everything, 

but the one who needs the least.

LATE BREAK
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HOSPITALITY
Special invitation to NZHIC session
The 2014 New Zealand Hotel Industry 
Conference is being held at Auckland’s 
Pullman Hotel on 05JUN and the co-hosts 
are introducing a new two-hour session for 
hotel industry managers, owners, consultants 
and other parties who are not attending the 
conference.
They are invited to meet the exhibitors and 
sponsors between 1.35pm and 3.35 pm (time 
to be confirmed) and to stay for afternoon tea 
to network with attendees of the hotel 

conference.
All attendees for this session must pre-
register online via the website and select the 
‘2 Hour Exhibitor Session’ registration type. 
All pre-registered participants will go into the 
draw to win a fabulous prize from one of our 
exhibitors/sponsors.
To pre-register for the two-hour session and 
see the list of exhibitors and sponsors, click 
here.

Queenstown hotel in TripAdvisor top ten 
Queenstown property The Dairy Private 
Luxury Hotel has been named seventh in the 
world for service, as well as No 1 in New 
Zealand and the South Pacific - including 
Australia - by travel website TripAdvisor. 
The website’s Travellers’ Choice exceptional 
service award winners see New Zealand 
hotels dominating the South Pacific for levels 
of service, with 13 hotels in the top 25. 
Australia had five hotels in the top 25.
TripAdvisor Top 10 hotels for service in 
South Pacific 
1.The Dairy Private Luxury Hotel, Queenstown

2. Chalets Motel, Hanmer Springs.
3. Gateway Motel Picton Accommodation.
4. Eratap Beach Resort, Port Vila, Vanuatu.
5. Harbour View Motel Picton.
6. Argent Motor Lodge, Hamilton.
7. Morwell Motel, Gippsland, Australia.
8. Hamurana Lodge, Rotorua.
9. Four Seasons Resort Bora Bora, French 
Polynesia.
10. CentrePoint on Colombo Motel, 
Christchurch. 
The top-rated hotel in the world was 
Morocco’s Riad Kheirredine. 

Top honours for Kiwi hotels
New Zealand’s largest hotel operator, Accor, 
is the recipient of two esteemed Host Hotels 
& Resorts Inc. (HHR) awards. 
HHR is the largest lodging real estate 
investment trust and one of the largest 
owners of luxury and upper-upscale hotels 
globally. 
Novotel Wellington won the HHR best in 
class Guest Satisfaction Award for small 
hotels. This award was based on achieving 
the best Net Promoter Score which measures 
the loyalty that exists between a provider 
and a guest over a two-year period. Novotel 

Wellington also achieved best improvement 
in the score year on year which contributed to 
its award success.
Novotel Christchurch Cathedral Square 
and Ibis Christchurch, two of the first ho-
tels to reopen in Christchurch post the 2011 
earthquake, won the HHR best in class 
Capital Project Award. This award was based 
on achieving collaboration in execution of the 
hotel’s renovation projects, in a financially 
effective, efficient and focused project scope, 
with low displacement of business during the 
process.   

StayWell in JV with African operator
Australia’s StayWell Hospitality Group has 
teamed up with South African based 
hospitality group, Mantis Collection to front 
the growth of its hotel brands throughout 
sub-Saharan Africa.
In a move which will enable StayWell 
Hospitality Group to obtain more hotels and 
expand their network even further by 
establishing its Park Regis and Leisure Inn 

brands in some of sub-Saharan Africa’s key 
cities, at prime properties to be procured by 
Mantis.
The privately-owned Australian operator 
started in 2006 with five hotels and now runs 
an international portfolio of 34 properties in 
Australia, New Zealand, India, Indonesia, 
Singapore, the Middle East and the UK.

High end cars from DriveAway
DriveAway Holidays has just launched an 
exclusive top-line range of high performance 
and edgy car rentals. Travel agents alike can 
now book Prestige vehicles ranging from 
compact Porsche Boxsters and Audi R8s 
to luxurious Lamborghini, Jaguar, Aston 
Martin and Maserati models at selected cities 
throughout the UK, Europe and the USA. 
Visit www.driveaway.co.nz/prestige or call 0800 885 590.

http://wired.ivvy.com/event/NZHC14/

