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$300 Reward!

15 years in the business

Secure a permanent role through TopDog
between now and 30 June, 

and you’ll get a $300 reward. 
What are you waiting for?

Send your CV today!

NEW 2015 LUXURY  
EUROPE RIVER CRUISING  

BROCHURE OUT NOW

FLY FREE* TO EUROPE  
RETURN INCLUDING TAXES 

The Ultimate Luxury Experience

What’s New

Rick Hamilton exits Fiji
Rick Hamilton, the CEO of Tourism Fiji, last week flew out of 
Fiji immediately after Fiji Tourism Expo 2014 ended last Friday, 
having reportedly accepted a senior role with Tourism & Events 
Queensland in Brisbane. 
The Board of Directors of Tourism Fiji immediately removed him 
from the role of CEO after being told he had signed an 
employment agreement with the tourism office of a competing 
travel destination.

“Since taking on the 
role in January 2013 
and under guidance of 
the Board of Directors,
Rick has assisted the 
implementation of an 
important phase of the 
organisation’s 
restructure,” says Fijian

Attorney-General and Minister for Tourism, Aiyaz Sayed-Khaiyum.
“The Board also acknowledges the role Rick played in establishing 
the team that coordinated the successful inaugural Fijian Tourism 
Expo last week, and that the organization is now placed to fit a 
leader with a skill set necessary for the evolution of Tourism Fiji 
and its strategic plan,” he added. 
When Mr Hamilton was appointed CEO, it was with the 
understanding that his family would relocate with him to Fiji.  
The Board was advised after Mr Hamilton began his tenure that 
their relocation was not possible, and understands his wish to no 
longer be separated from his family and take up a position in the 
same location.
Tourism Fiji’s Board of Directors is giving careful consideration 
to potential permanent candidates for the CEO position, and 
expects to announce a replacement in the near future.

 

Toll-Free 0508 100 111   
 tours@innovative-travel.co.nz 

Spaces are available on Azamara Journey, 
an epic charter cruise ex Athens following the 
Anzac battle from Lemnos to the Dardanelles. 
Plus two other special Gallipoli 100th tours ex 
NZ are close to sell out since ballot tickets 
were recently announced.  
 

BOOK NOW as space is 
extremely limited. 

 

http://www.koreanair.com
http://www.topdog.co.nz
http://systems.scenictours.com/downloads/EuropeRiverCruisingWhatsNew2015.pdf
http://www.adventureworld.co.nz/travel-oregon-special/
http://www.innovativetravel.co.nz/special_group_tours/2015_anzac_day_at_gallipoli


NEW ZEALAND

AATKings

 Book early,  
save and smile  
with AAT Kings.

Save up to $612 per couple 
when you pay in full on or before 7 July 2014*
•	 Relax	on	a	scenic	cruise	around		

the	Bay	of	Islands
•	 Experience	a	traditional	Maori		

Hangi	and	concert
•	 Cruise	on	majestic	Milford	Sound
•	 Choose	from	a	range	of	included	

activities	in	Queenstown
•	 Enjoy	a	ride	on	board	the		

TranzAlpine	Train

Best of New Zealand

*Conditions Apply

18 day Guided Holiday from 
$5249per	person	twin	share*	

Auckland	to	Christchurch
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NZ boosts Luxperience presence
Luxperience and Tourism New Zealand have 
announced a destination partnership, with 
TNZ also joining forces with Air New Zealand
as the major sponsor of the Buyer and Media
Lounge at Luxperience 2014 in Sydney 
31AUG-03SEP.
TNZ will this year increase its exhibitor 

presence by 70% compared with last year, 
with 34 NZ travel companies registered to 
exhibit at the show.
Up to 300 exhibitors and more than 600 
buyers including 350 global travel trade 
specialists, consumer buyers and international 
media delegates are expected to attend.

Queenstown Airport night flights some time away
The Civil Aviation Authority has accepted 
in principle the safety case for night ops at 
Queenstown Airport, subject to infrastructure 
improvements.
The approval is the result of collaborative 
work by airline operators, Queenstown 
Airport Corporation, CAA and Australia’s 
Civil Aviation Safety Authority.
Work required before night flights can 
happen includes runway widening; 
comprehensive aeronautical lighting; 

employing the full capability of the existing 
RNP technology; a customised crew selection 
and training package; and changes to on-
board flight procedures. These elements are 
not likely to be in place before mid-2016. 
Airlines will now assess demand for evening 
services – an important factor during winter 
with its shorter daylight hours and peak ski 
season demand – and apply to the regulator 
for individual operator approval. 

Hobbiton to launch Evening Dinner Tours

Tasman tourism funding
The Nelson Mail reports that the Tasman 
District Council proposes to cap its current 
$426,000 tourism contribution to Nelson-
Tasman Tourism at $405,000 next financial 
year, under the current draft annual plan, 
and cease funding tourism from next July. 
A closed-door workshop last week between 
the council and representatives of TIA and 
other tourism bodies was described by the 
mayor as “helpful.”
Mayor Richard Kempthorne told the Nelson 
Mail that representatives of the tourism 
bodies had reiterated the value and 
importance of destination marketing for 
Nelson-Tasman and having a regional 
tourism organisation the national bodies 
could work with.
“But the issue for Tasman is not the value 
of Nelson-Tasman Tourism but who should 
pay,” he is quoted as saying.
Kempthorne said tourism funding 
mechanism used by councils around the 
country was also discussed and his own 
preference was to explore a targeted rate of 
some sort on commercial operators.” 
He said the idea was not something the full 
council had yet talked about and it may not 
become a reality.” 
TIA Policy and Research Manager Simon 
Wallace says more than 3000 people are 
employed in tourism-related jobs across 
the Nelson Tasman region.
These returns far outweigh the investment 
the council makes in marketing the region 
to visitors via NTT.  Where RTOs like 
NTT have been downsized or closed down, 
there have been negative impacts on the 
local industry, while strong RTOs make a 
measurable difference to visitor numbers, 
Mr Wallace says. 

Hobbiton™ Movie Set will launch ‘Evening 
Dinner Tours’ on 04JUN. the Hobbit holes 
have been fully wired, and other landmarks 
including the mill, the bridge, the Party Tree 
and The Green Dragon™ Inn will be lit making 
for enchanting evening tours. 
The evening dinner product begin at dusk 
with a guided tour through The Shire, ending 
at The Green Dragon Inn with ample time 
to relax in front of the open fires enjoying a 
complimentary beverage from the exclusive 
Hobbit Southfarthing™ range. 
Guests then move through into the Green 
Dragon dining room for a banquet feast of 
traditional Hobbit fare, with second helpings 

encouraged.
The premium Hobbiton Movie Set experience
ends with a guided meander along the paths 
of the Shire, which will be illuminated by 
path lighting, although each guest will also 
carry an authentic handheld lantern to light 
the way past the Hobbit holes with their 
chimneys smoking.

http://guidedtours.aatkings.com/assets/specials-flyers/10353-NZ-Early-Bird-NZD-5ps.pdf
http://guidedtours.aatkings.com/assets/specials-flyers/10353-NZ-Early-Bird-NZD-5ps.pdf
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Reservations & 
Ticketing Agent

Aloha ! 

After celebrating our successful first year 
flying into Auckland, The Walshe Group 
is seeking an enthusiastic and dedicated 
individual to fill the above role in the 
Hawaiian Airlines division.

Key Responsibilities will Include;

Applicants Must Possess the Following;

Applications must be received via email 
to nigel.bale@walshegroup.com by 
COB Friday 16 May and should include 
a cover letter and CV.

•	 Handling	customer	and	travel		
 agent telephone enquiries;

•	 Previous	experience	with	an		
 airline or travel agency;

•	 Ticketing	and	airfare	quotation;

•	 Other	administrative	tasks.

•	 Proficiency	with	one	or	more		
 GDS system;

•	 A	thorough	understanding	of		
 airfare calculations;

•	 Excellent	customer	service	skills;
•	 Be	fully	proficient	with	all	MS		
 Office applications;

•	 A	desire	to	play	a	key	part	in	the		
 success of a small professional  
 team.

New at TRENZ 2014
A luxury beach house, a movie experience 
and a gold mining heritage tour targeting
the Chinese market are among the new 
products that will be on show to the 
world’s travel and tourism buyers at 
TRENZ 2014, 18-21MAY, at Auckland’s 
Queens Wharf.
This year around 260 tourism operators 
will be out to clinch deals with the 300 
international buyers attending from 30 

countries. 
Buyers will discover more than 50 new 
products, including 14 operators 
exhibiting for the first time.
They include Weta Workshop with its 
behind-the-scenes Weta Cave tour, The 
Beach House on Kawau Island (pictured) 
and a Gold Seeker tour around 
Arrowtown with a focus on the 
contribution of Chinese miners.  

The Great Adventure 2014
Adventure tourism operators are experiencing
a period of change and this is reflected in the 
theme for a DoC-sponsored conference in 
Wellington 19-20JUN.
The Great Adventure 2014: Change, challenge
and opportunity will bring together the 
adventure and outdoor sector at a time when 
many operators are preparing for the new 
regulatory regime being implemented from 
01NOV.
Organised by TIA, it will feature as keynote 

speaker World Expeditions CEO Sue Badyari, 
and other speakers include Minister of Labour 
Simon Bridges and representatives from the 
regulatory authorities in the adventure 
tourism sector – the Civil Aviation Authority, 
Maritime New Zealand and WorkSafe NZ.
Early bird registrations are available until 
23MAY. 
To register and for more details about the 
event, go to 
www.tianz.org.nz/main/The_Great_Adventure

Rotorua Museum wins ad award
Rotorua Museum scored at the New Zealand 
Radio Awards where, together with The Edge, 
they won ‘Best Direct Client Campaign’ for 
their same-sex wedding event and promotion. 

The campaign, to host two same-sex 
weddings at Rotorua Museum on the day 
the law changed last August, showcased the 
museum as a wedding venue.

RTONZ Inbound Trade Days
A record 27 RTOs last week updated inbound 
and OTA managers with the latest product 
information and promotional material ahead 
of TRENZ 2014 at a two-day event at 
Auckland’s Crowne Plaza hotel. 
Over 80 key decision-makers from more than 
50 inbound tour companies and online travel 
companies (OTAs) are now armed with the 
latest regional information following two 
highly successful RTONZ-Inbound Trade 
Days. 
They also briefed 47 Tourism New Zealand 
staff, many relatively new appointments, 
spanning departments as diverse as strategy, 
brand, research, special events, trade, business 
events, corporate communications and the 
international media programme.
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Volcanic Air is the new brand of the former Volcanic Air Safaris. The new look has 
been launched along with a new website ahead of TRENZ 2014. www.volcanicair.co.nz

Indonesian celebrity chef back in NZ
Indonesian celebrity chef and Auckland 
International Airport Ambassador, Farah 
Quinn, is back in the country promoting 
family-friendly travel options to her millions 
of social media followers.
Farah and her 7-year-old son are spending 
seven days in Queenstown and Auckland as 
part of a new promotion by Tourism New 
Zealand and Auckland International Airport. 
Representatives of three Indonesian media 
outlets are also travelling with Farah and will 
each spend a different day with the star as she 

and her son participate in a range of tourism 
activities.
During her visit she will post images and 
stories on her multiple social media channels
where she has 2.15 million followers on 
Facebook alone.  
Says TNZ’s Director of Trade, PR and Major 
Events Justin Watson: “With promotion from 
an influencer as popular as Farah Quinn, we 
are sending a clear message to potential 
travellers about New Zealand as a fun, 
popular and family friendly destination.”

AUSTRALIA
Virgin doubles commitment to Tourism Australia
Australia’s TravelWeekly reports that the 
two-year old marketing partnership between 
Virgin Australia – first-time Platinum Airline 
Sponsor for Australian Tourism Exchange in 
Cairns – and Tourism Australia has become 
significantly stronger as both parties committed 
to doubling their investment, taking the value 

of the three-year deal to A$16 million.
Announced at yesterday’s opening of ATE, 
the increase will see A$8 million invested in 
the 2014/15 financial year with the additional 
funds to support the partnership’s overall 
focus on key inbound visitor markets to 
Australia.

The Western Australian Government’s State Budget for 2014-15 sees Tourism 
WA receive its biggest budget to date at A$88.9 million – a significant boost 
for areas including marketing, Aboriginal tourism and campaigns in China.

Gold Coast 
cruise terminal progress
ASF China Consortium’s controversial 
Broadwater cruise ship terminal proposal 
passed its first major hurdle last week when 
the Gold Coast City Council voted 9-6 to 
allow the A$5 billion project to progress to 
assessment by the State Government for a 
casino licence.
Its fate now rests with the State Government 
and its assessment of ASF’s application for 
a must-win licence which will be granted as 
part of the Newman Government’s tender 
process for an integrated resort and casino.
There are 12 applicants across the state.
A decision on casino licenses is due early 
next year but in the meantime, ASF will 
immediately launch environmental 
assessments on the Broadwater.
The Gold Coast Bulletin says ASF is 
competing with Chinese-backed developer 
Ridong, which is seeking State Government 
approval for an integrated resort and casino 
on land at Nerang.

Qantas Trans-Tasman 
fare increase
Qantas has increased core tariff fares 
sold in New Zealand on selected 
trans-Tasman routes, effective for 
sales and ticketing on/after Monday 
12MAY14 for travel from Tuesday 
01JUL14.
Visit www.qantas.co.nz/agents for full 
details.

http://www.togahotels.com


Perth Mint Gold Exhibition
The Premier of Western Australia has opened 
The Perth Mint’s new multi-million dollar 
Gold Exhibition. 
Through the use of state-of-the-art multi-
media presentations, combined with historic 
artefacts and displays, the exhibition captures 
the story of gold mining in Western Australia 
and brings the history of The Perth Mint to 
life.
Visitors can view more than A$25 million 
worth of natural and refined gold. They also 
have the rare opportunity to handle a solid 

gold bar valued in excess of A$500,000, 
discover the value of their weight in gold, 
and watch the minting of Australia’s precious 
metal coins.
Adding even more lustre to the allure of gold 
is the Australian Kangaroo One Tonne Gold 
Coin.  Forming the centrepiece of the unique 
exhibition is the largest coin ever made – the 
Australian Kangaroo One Tonne Gold Coin – 
valued at more than A$50m.
www.perthmint.com.au/visit

TFE Hotels’ Hot Deal: Adina Apartment Hotel Coogee
Sydney’s four-star Adina Apartment Hotel 
Coogee has an Autumn Getaway deal. Priced 
from A$151 per night, the deal includes 
overnight accommodation, late check-out, 
bottle of sparkling wine and welcome gift. 
Bookings and stays until 30JUN14.
The property, located in Sydney’s Eastern 
Suburbs, 9km from the CBD and minutes 
from Coogee beach, offers an abundance of 
nearby activities. Coogee has many excellent
cafés and restaurants with million-dollar 
views. Visit nearby Centennial Park, have a 
round of golf at the five courses in the area 

or shop on Oxford Street, at Double Bay or 
Bondi. 
Adina Apartment Hotel Coogee offers an 
indoor swimming pool and gym.

Melbourne tram travel free from next year
Tourists will be significant beneficiaries from 
the Victorian Government’s initiative to make 
tram travel in the CBD and Docklands free 
from JAN15. There will also be maximum 
daily fares at the Zone 1 rate across Melbourne’s 

entire tram, rail and bus network.
Those visiting Melbourne for business and 
other major events will benefit from the move 
as it will make it easier and more convenient 
to visit CBD and Docklands attractions.

Poseidon joins Quicksilver family
Poseidon Outer Reef Cruises is to become 
one of the Quicksilver family at the end of 
May. 
Peter and Barbara Wright are retiring after 33 
years working in the tourism industry and the 
Quicksilver Group says the transition will be 
a smooth one for all agents and guests with 

future bookings going ahead as per usual. 
Poseidon directors Steve & Katrina Edmond-
son will cease to manage Poseidon but will 
continue to own and operate their “Sailaway” 
Low Isles and Sunset Sailing business with 
luxury sailing catamarans based in The Reef 
Marina, Port Douglas.

Australian Surf Festival
Fast becoming an iconic Australian sporting 
event, the Australian Surf Festival is the 
largest gathering of surfers in the country.
Held in Coffs Harbour from Saturday 
02AUG, the two-week festival comprises 
four amateur events, including: Australian 
Longboard Titles; Australian Logger Titles; 
Australian Surfmasters Titles and Australian 
Single Fin Titles. The festival offers not only 

the chance to see some spectacular surfing, 
but also an exciting range of activities 
including music, art and surf culture.
After enjoying a day of surfing action, visitors 
can visit the rainforest at Dorrigo National 
Park, go white water rafting in the Nymboi-
Binderay National Park or have a relaxing day 
at one of the chic cafes and designer stores in 
the nearby town of Sawtell.

Get dirty at 
Wings Adventure Park
Your clients can race a mini 4WD through 
the Whitsunday Coast hinterland at the new 
Wings Adventure Park. They’ll climb from 
the valley floor to the hilltops of the 
rainforest, slash through pot holes and 
conquer tracks across grassland, marshland, 
wetland and creek beds. 
The new Wings Adventure Park opens on 
the Whitsunday Coast in mid-2014 and will 
also introduce a new downhill mountain 
bike tour and many other activities.
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

SOUTH PACIFIC
New owner for Sonaisali, Tadrai
The Sonaisali Group, owned for more than 20 
years by the McGrath family, has been sold 
to Fijian investment company, Vision Group, 
which also owns the Fiji Beach Resort & Spa 
managed by Hilton at Denarau.
In doing so, Vision Group has acquired 
Sonaisali Island Resort and Tadrai Island 
Resort and Sonaisali Premium Residences Fiji.
All current staff and management will remain 

in place over the transition period and all 
contracts and arrangements in relation to the 
daily operations of the properties will go on 
unchanged.
The sale has been welcomed by Tourism Fiji 
as a sign of commercial confidence within 
Fiji in the island nation’s burgeoning inbound 
tourism sector.

Norfolk Island Red Hatters gathering
Norfolk Island Travel Centre is offering travel 
packages for Red Hatters wanting to take part 
in a week of fun 24-31AUG14.
Red Hatters are 50s-something women who 
meet and travel in the name of fun. They wear 
red hats and purple attire – and the more 
frivolous the better.  Their motto is to stop 
counting the years and reclaim living a world 
of fun.
Ladies looking for a hilarious time can join 
other Red Hatters on Norfolk Island in a week 
of fun activities. Women younger than 50 are 
also welcome, but must possess a fun-loving 

streak, and don pink hats with lavender or 
lilac attire, with ‘look-at-me’ accessories like a 
red feather boa.
Norfolk Island Travel Centre has special 
commissionable packages with prices starting
from NZ$1589pp twin share ex Auckland for 
a 7-night stay.  Red Hatters Registration is 
NZ$460pp extra (or special NZ$395pp price 
for those who book their holiday package 
through the Norfolk Island Travel Centre). 
Click here for the full details.
Call toll free phone 0800 0088 10  or email 
christan@travelcentre.nf.

New TN fares to Papeete
Air Tahiti Nui has released its latest tactical 
airfare for travel between Auckland and 
Papeete in Economy Class valid for sales 
11MAY-08JUN14. 
Inclusive prices for travel in Economy are $899.
Outbound travel is permitted from AKL 
18AUG14-31MAR15, however there are some 
closeouts, highlighted on the attached fare 
sheet.   Domestic add-ons are available from 
CHC, NPE, NSN, NPL, PMR, WLG using 
Jetstar and Air New Zealand.

Driving in the Cooks now easier
Visitors from New Zealand, Australia, USA, 
Canada, UK and the EU can now drive in the 
Cook Islands using their own licences.
Previously visitors had to obtain a local 
licence from the Police National Headquarters
in Rarotonga. Effective immediately, the 
new law allows visitors aged over 16 to drive 
the class of motor vehicle they are entitled 
to drive in their home country for up to six 
months.  
However, this means that people wishing 
to ride a motorbike or scooter who are not 
licenced to do so in their home country, still 
need to obtain a local licence in Rarotonga.
Graeme West, General Manager of Cook 
Islands Tourism Corporation in NZ, said 
the welcome change was a direct response to 
visitor feedback and recognised that the Cook 

Islands road rules are very similar to those in 
its main visitor markets.
“Many people hire a car to explore the 
stunning beaches around the lagoon, the 
inland villages and tropical gardens,” said Mr 
West.  “Having to first obtain a local licence 
was frustrating for some people, especially 
returning visitors and we know they will 
really welcome this change.”

http://nz.aircalin.com/billet-noumea.php
https://www.norfolkislandtravelcentre.com/events/norfolk-island-red-hatters-gathering
http://www.travelmemo.co.nz/voucher.php?voucher_id=1500
http://www.travelmemo.co.nz/voucher.php?voucher_id=1500
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Fiji’s multicultural diversity on show
Last week’s Fiji Tourism Expo 2014 was the first big 
event at the brand new (and impressive) Convention 
Centre at the Sheraton Denarau.
In what turned out to be a key theme of FTE, Fiji’s 
multicultural diversity was on show, with MC, Pacific 
Destinationz managing director James Sowane calling 
to the stage pairs of young Fijians of Samoan, Indian, 
European, Chinese and indigenous Fijian descent. 
These young men and women introduced themselves, 
detailed how many generations their people had been 
part of Fijian society, and then welcomed delegates to 
‘their’ Fiji. Each ethnic community also showcased its 
cultural contribution to Fiji by way of song or dance.

Guests of honour
Guests of honour included Fiji’s Attorney-General and 
Minister for Tourism, Aiyaz Sayed-Khaiyum and 
Permanent Secretary to the PM’s Office and Tourism Fiji 
chair, Elizabeth Powell.
Ms Powell told delegates the inaugural FTE aimed to 
promote not only established tourism drawcards like the 
Mamanucas, Coral Coast and Denarau, but also the 
relatively untouched domestic destinations on Vanua 
Levu and Taveuni, amongst others. 
Fiji’s certified arts and crafts were also on display in a 
Fijian Crafts Village at the Expo.

Essentials for a sustained tourism industry 
Fiji’s Attorney-General and Minister for Tourism, Aiyaz Sayed-Khaiyum, 
locally known as the A-G,   told delegates at the first Fiji-only tourism event 
that there had been a tremendous change in Fiji in the past five years. 
“Apart from the fact that the tourism industry has received an unprecedented 
$23.5m consistently for the past five years, overall as a country we’ve made 
enormous changes,” said Mr Sayed-Khaiyum.
In reference to Fiji’s upcoming democratic elections, the AG pointed out 
that for any nation to mature and to have a sustained tourism industry, it 
had to have peace and stability, it had to have the essentials in place.
“The fact that we have on stage a celebration of all the ethnic groups and 
traditions is something you would never has seen before in Fiji. It is 
unprecedented. It is not only a socio-political success, it is also a 
commercial development,” he said.
“Social changes mean everyone is now called a Fijian, something that never 
happened before.”
He said another priority of the Bainimarama government is a crackdown on 
domestic violence against women.  
“Because as many as 90% of the staff at hotels and resorts are Fijian women, 
it is essential that they are not turning up for work having been bashed the 
night before. This is both a social and economic imperative.  Marriage at 16 
is no longer allowed, and the consent age is now 18, in line with the voting 
age,” said Mr Sayed-Khaiyum.
The A-G pointed out that Fiji has now made education up to year 13 free 
of charge, and tertiary students outside the top 600 can access a soft loan. 
What this means for the tourism industry is students will be able leave 
secondary school and at least move into a hospitality or catering course.
“In five years, we will have a much higher-educated youth, which will lift 
the game for tourism in terms of world-class product, a greater diversity of 
professionally-run experiences, more entrepreneurism and a greater 
awareness of how to reach and appeal to a global audience,” he said.
He also stressed the importance of a new authentication system for Fiji 
crafts. The sale of certified crafts – carving, weaving, jewellery, clay goods 
and tapa – directly benefits the Fijian artists and craftsmen and the Fijian 
economy.
Fiji is investing around FJ$100 million in an upgrade of Nadi Airport 
facilities over the next two years to add terminal capacity, more comforts 
and retail outlets. Around July work will also begin on a four-lane road 
widening from the airport to expedite visitor transfers.
The A-G said a new Bula Fiji welcome program involving frontline staff at 
Customs, Immigration and in the service sector aimed to deliver the Fiji 
experience from the moment visitors stepped into the terminal.

Ms Powell then introduced Aiyaz Sayed-Khaiyum, 
saying: “Under his leadership and foresight, Tourism Fiji 
has undergone a massive transformation. These 
developments include the innovative realignment of 
Tourism Fiji, resulting in Fiji welcoming visitors from 
new international source markets, the introduction of 
new laws opening up access for locals and tourists to new 
areas previously restricted, such as prime surfing spots, 
and enactment of the Superyacht Decree. 
“He has developed a range of tax incentives to open up 
tourism investment, established the Fiji Roads 
Authority and expedited road repairs, and initiated 
upgrades to airports and other infrastructure.”

Tourism Fiji Chair, Elizabeth Powell and Attorney-General 
and Minister for Tourism, Aiyaz Sayed-Khaiyum
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Fiji has invested in excess of $400m on roading, 
and big users can access tax incentives to switch 
to renewable energy sources. The slashing of 

Incentives mean Fiji’s hotels are now increasingly serving fresh 
vegetables and fruit from local gardens and village farms. The 
government has also zero-rated duty on all agricultural products 
and machinery, encouraging solar power development.

Port Denarau Marina was the venue for a function on the first night of 
FTE.  In a rare and impressive move, the cream of Fiji’s marine tourism
fleet had gathered at the marina, colourfully lit with strings of LED 
lights and manned by enthusiastic crew members, keen to show off 
their vessels to the travel agency product buyers and media.
Vessels included Adrenalin Fiji’s stylish parasail speedboat, South Sea 
Cruises catamarans, Excitor Fiji, deep sea sports fishing boats, dive 
tenders, the brigantine Ra Marama and the Seaview Reef View semi-
submersible, and the $14,000 a day charter vessel Belmare, a gleaming 
superyacht style gin palace with three ensuite staterooms.
FTE delegates were able to stroll around the marina and inspect the 
craft, gather details and socialize aboard with their crews.

FTE delegates were entertained by fire dancers and dined under the 
stars at the White Chillax Beach Party at Sheraton Denarau. Pictured 
here (L to R) are Shelley Gutry - Our Pacific, Hylda Bloomfield - Air 
NZ, Wendy Stanton - Acrossia, Mike Geary - House of Travel, Kevin 
Blackford - TravelMemo, Wayne Deed - Tourism Fiji, two visitors from 
Australia, and Stu Freeman - Travelinc.

Welcome function at Radisson Blu Denarau

duty on certain 
vehicles from 50% 
to 5% has seen 
new, fuel-efficient 
tourist coaches 
imported by Pacific 
Destinationz and 
others.



Contact our office for more information on Macau’s latest 
Incentive Stimulation programs. Download your  

“Experience Macau” app for FREE

Level 10, 120 Albert Street, Auckland
Phone: (64)9 969 7610 | Fax: (64) 9 969 7474

www.macautourism.gov.mo

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Level 11, 99 Bathurst Street
Sydney NSW 2000
T: (02) 9264 1488

Thinking of  
Rewarding Moments  

for your business?

MACAU ... 

Special interest Groups? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz
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ASIA
Accor Bangkok Super Saver
Accor is launching the “Bangkok Super Saver” 
promotion to entice travellers to the City of 
Angels with a 25% discount and free breakfast 
at 19 hotels in Bangkok. 
To recognise and reward its most loyal guests, 
Accor Advantage Plus members enjoy an 
even bigger saving, with a 10% discount on 
top.
Accor’s Bangkok Super Saver promotion runs 
07-24MAY for stays at participating Accor 
properties until 30SEP14. 
To become an Accor Advantage Plus member, visit www.accoradvantageplus.com.

Tokyo Snapshot 
Active Asia has a 3-day/2-night Tokyo 
stopover for those short on time but wanting 
a taste of this large, dynamic city. Priced at 

Japan brochure 2014/15 
Active Asia has released its new Japan 
brochure for 2014/15, and copies can can be 
ordered via www.activeasis.co.nz/agents or 
by calling 09 360-7669.

$476pp, it includes accommodation, transfers 
and sightseeing with English speaking guide. 
Call 09-360 7669 for details.

Malaysia Stopovers - Golden Holidays by MH 
Malaysia Airlines reminds agents that the refreshed Golden Holidays web-
site www.holiday.malaysiaairlines.com is up and running. 
Golden Holidays offers a wide range of competitive air & land packages, 
Malaysia stopover deals as well as a large range of hotels throughout 
Malaysia and beyond, agents can also earn up to 10% commission on all 
bookings. Simply email aklsales@malaysiaairlines.com for a registration 
form, or for a copy of the newly arrived stopover brochure but be sure to 
include your office DX number.
For any enquiries contact the MH AKL sales office or Golden Holidays 
direct on goldenholidays@malaysiaairlines.com 

MH STPC Vouchers 
Malaysia Airlines advises that there is no 
longer a facility to pick up STPC vouchers at 
KL International Airport. 
Agents who require vouchers to be sent to 

Auckland Airport should allow four working 
days notice. 
In case of any late hotel confirmations, the 
agent must arrange with Malaysia Airlines to 
collect the voucher from its AKL City office.

http://industry.macautourism.gov.mo/en/page/content.php?page_id=197
http://www.exoticholidays.co.nz
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Vivanta by Taj Coral Reef earlybird deal
Your clients can escape the cold and save 
10%, when they book Vivanta by Taj – Coral 
Reef with Adventure World before 31JUL14. 
They will experience unrivalled ocean views 
and 5-star service when they stay at this 
world-class resort in the Maldives. The island 
of Hembadhu, North Male Atoll offers 
customers smooth white sand along with its 

own shipwreck, making it a diver’s paradise.  
The package includes 7 nights accommodation 
in a Superior Charm Villa, breakfast and bed 
tax daily and return speedboat transfers from 
Male airport. Prices start from $1,659pp.
T&Cs apply. Click here for more information 
and call 0508 496 753.

Carbon-neutral KL touring
For those keen to view Kuala Lumpur at a 
leisurely pace, there are new horse-and-
carriage tours around some of the city’s most 
historic parts. 
The rides – in beautifully maintained 
traditional carriages with well turned-out 
horses – take tourists around the Dataran 
Merdeka area, one of the oldest heritage 
precincts in the city. Taking about 20 minutes, 
the route includes the KL Gallery and the 
Victorian Fountain, the textile museum on 
Jalan Lebuh Pasar, the Sultan Abdul Samad 

building, St Mary’s Cathedral and the Royal 
Selangor Club.    
Says Zalina Ahmad, director of Tourism 
Malaysia in New Zealand: “KL has an 
impressive range of historic buildings and this 
is a fantastic way to take visitors back to the 
past without expending the energy that would 
be required to see all these landmarks on foot. 
“And travelling by horse and carriage is eco-
friendly: horses are carbon neutral – and they 
do contribute some useful products for the 
city’s beautiful gardens!”

THE AMERICAS
Prevutrade at Aloha Down Under
The team at prevutrade were on hand at the 
‘Aloha Down Under’ presentation at the 
Pullman Hotel, Auckland last Monday night 
to video the individual presentations of over 
20 visiting representatives of hotels, tours and 
activities from Hawaii.
These are currently being put together with 

the respective PowerPoint presentations and 
will go onto the prevutrade website to 
benefit those agents who couldn’t make either 
of the two presentations in Christchurch and 
Auckland.
The final videos will be available here this 
week.

AIM Holidays offers US event tickets
Boutique Auckland wholesaler AIM Holidays 
specialises in all sports and theatre tickets 
along with accommodation, sightseeing and 
transportation worldwide. In the US, this 
means tickets to top selling shows, with prices 
per person, nett, in NZ Dollars.
Celine Dion $145 / Rod Stewart $139 / Jersey 
Boys $99 / Shania Twain $139 / David 
Copperfield $170 / Absinthe $145 / Rock of 
Ages $109 / Blue Man Group $165 / Vegas! 
The Show $149. 
Cirque du Soleil Shows in Las Vegas include 
Mystere $145 / Zumanity $129 / The Beatles 
LOVE $165 / Zarkana $159 / KA $159 / ‘O’ 
$219 / Michael Jackson ONE $179.
AIM also has top selling Broadway shows in 

the Big Apple. They include The Lion King 
$119 / Les Miserables $169 / Once The 
Musical $185 / Jersey Boys $169 / Wicked 
$189 / Motown: The Musical $209 / Chicago 
$179 / The Book of Mormon $349 / Kinky 
Boots $185 / The Phantom of the Opera $169 / 
Aladdin $185 / Rock of Ages $159.
Your client can watch the New York Yankees 
at Yankee Stadium, with tickets from NZ$99 
nett.
Tickets for all other Baseball matches 
throughout USA are also now available.
Call 09 444 2298 or 0800 422 784 (outside 
Auckland free calling area) or email: 
reservations@aimholidays.co.nz

Rocky Bonus Nights extended
The Rocky Mountaineer bonus night offer 
has been extended for sales to 31JUL14, says 
World Journeys.  
Book a qualifying package of 6 nights or 
more, such as the Western Explorer, in Gold-
Leaf Deluxe, GoldLeaf, or SilverLeaf Service, 
and receive a free additional hotel night in 
Vancouver.  Or, if your clients’ package 
includes Rocky Mountaineer’s Coastal 
Passage between Seattle and Vancouver, they 

receive a free additional hotel night in Seattle 
plus a dinner and breakfast at their hotel.  

Offer applies to travel in 2014. Minimum purchase 
is two adults travelling together based on double 
occupancy. A supplement applies to single 
traveller occupancy. Free Vancouver or Seattle 
accommodation can only be added to a package 
starting or ending in Vancouver or Seattle. Offer is 
subject to availability.  

Call 0800 117311 or info@worldjourneys.co.nz

LHR to NYC from $1007 RT. Earlybird travel 19AUG-31OCT

http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/maldives/tours/vivanta-by-taj-coral-reef-old/
www.prevutrade.tv/destination/hawaii/webinars/
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=118&packageName=Western-Explorer
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Contiki adds Belize, Colombia, Guatemala
To feed the growing demand for travel to 
South America, Contiki is expanding its Latin 
program for 2015-2016 to include 21 
itineraries and introduce Belize, Guatemala, 
and one of the world’s hottest travel spots – 
Colombia — as new destinations for 2015. 
Added to the brand’s roster of Latin America 
itineraries are 7 new trips that feature the new 
destinations.
“Contiki has seen amazing success since our 
launch into Latin America in 2011 and we 
continue to experience incredible demand 

which has required us to increase departures 
into Costa Rica by 40% and Mexico by 70% 
alone this coming year,” says Alastair 
Campbell, Contiki Global Brand Director. 
With Contiki’s exclusive Backstage Pass to all 
things Latin America, travellers can expect to 
stay in independent hotels, eat at family 
restaurants and interact with locals in the 
many places they visit.
Visit contiki.com, freephone 0800 266 8454 
or ask your sales manager.  

Ground Zero museum opening
The National 9/11 Memorial and Museum is 
scheduled to open at New York City’s World 
Trade Center site on 21MAY.
The opening will be preceded by a six-day 
dedication period when the museum will 
be open around the clock for visits by those 
directly affected by the 9/11 attacks.

The museum will have two core exhibitions – 
a tribute to the 2,983 victims and an historical 
exhibition about the events culminating in 
the 2001 twin-tower collapse. 
Entry tickets are priced at US$24, although 
there will be free entry on Tuesdays 5pm-
8pm.

Cuba Embassy access
With the Cuban Embassy in Wellington closed 01JUN-30JUL14, 
agents are advised that World Journeys is able to issue Cuban Tourist
Cards in conjunction with land arrangements booked with them.  
Contact chris@worldjourneys.co.nz or call 0800 117311.

MIDDLE EAST / AFRICA
Pafuri Walking Trail opens
World Journeys reports that Wilderness 
Safaris’ Pafuri Walking Trail is now open for 
the 2014 season, offering one of South Africa’s 
most unique and pristine walking experiences 
in the private Makuleke Concession of the 
northern Kruger National Park.  Run APR-
OCT each year, with two departures a week, 
the 4-day trail is led through this remote area 
by highly skilled guides and trackers, along 
trails made over aeons by Pafuri’s wildlife. 
Many of the guides are also skilled wildlife 
photographers and can assist with taking that 
perfect shot. 
Accommodating a maximum of 8 guests 
in four walk-in en-suite dome tents, the 
camp offers a comfortable base from which 

to explore the diverse areas of the 24,000ha 
concession. Habitats include the life-giving 
arteries of the Limpopo and Luvuvhu rivers, 
floodplains, seasonal pans, baobab-dotted 
kopjes, woodland and ethereal riverine forest. 
Daily walks follow different pathways picking 
up various animal tracks along the way.  
Contact World Journeys for information and 
rates on 0800 117311 or email
info@worldjourneys.co.nz

The Arabian Travel Market 05-08MAY in Dubai topped its record for 
visitor numbers, up 10% over last year to 23,000 visitors.
ATM hosted more than 2,700 exhibitors, 68 national pavilions and 40 
seminar and tech theatre sessions, and re-bookings for next year’s show 
were “extremely encouraging”, according to Reed Travel Exhibitions.

Blue Train offer extended
World Journeys advises that the Blue Train’s 
bonus night offer has been extended to travel 
within 2014 and 2015 (new bookings only).  
Your clients can enjoy a free night’s 5-star 
accommodation (bed, breakfast and transfer
between the hotel and the station) either 
before or after their Blue Train journey.

This offer is subject to availability and normal 
rates apply, however please note that this offer 
cannot be used with any discounted rate or 
combined with any other promotion.
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Dubai’s ambition
Underlining Dubai’s long-term ambition 
to become the most visited city in the 
world, a new brand was launched at last 
week’s Arabian Travel Market. 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
www.worldjourneys.co.nz/downloads/Pafuri_Walking_Trail_2014.pdf
www.worldjourneys.co.nz/downloads/Pafuri_Walking_Trail_2014.pdf
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000022&packageName=The-Blue-Train
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EUROPE
London cabbies revolting
London’s black cabs have promised to bring 
“chaos, congestion and confusion” to London 
as a protest against the growing presence of 
smartphone taxi service Uber.
According to the Licensed Taxi Drivers 
Association, the apps that Uber’s drivers use 
to find passengers and calculate their fares in 
fact perform as taximeters - devices that are 
illegal to be installed in private vehicles.
Steve McNamara, the association’s general 
secretary, told the BBC that London’s black 
cab drivers plan to gridlock in the city 
sometime in early June.

Uber, a Silicon Valley startup has been 
banned in Brussels; is currently facing a court 
battle in Berlin, and has been the subject of 
numerous protests in cities across the US and 
in Paris.
The company’s smartphone app allows users 
to order taxis, see who their driver will be, 
and track the arrival of their car - features 
that have been replicated by the likes of Hailo 
and Kabbee, who offer smartphone apps to 
connect passengers to black cabs and 
minicabs respectively.

TN Paris fares further reduced
Air Tahiti Nui has launched competitive 
year-round fares priced from $2349 return 
in Economy Class and from $6969 return in 
Business Class on its new French Connection 
services between Auckland and Paris. 
Air Tahiti Nui General Manager New Zealand 
Mark Hutchinson said the fares, on sale now, 
had been reduced by 10% to give the enhanced 
French Connection a flying start in a 
competitive market.

“Since our new French offering began at the 
start of April, flights to Paris have skyrocketed 
with forward bookings to November up an 
average of almost 100 per cent,” Hutchinson 
said. 
“This is largely due to the tremendous 
support we’ve received from local agents. 
We’re very thankful for the enthusiasm 
they’ve shown towards this exciting new 
product.”

Late availability Turkish gulets
World Journeys has very limited availability 
on a two-week Greece &Turkey sailing 
itinerary aboard a traditional style gulet 
designed with Kiwis in mind. Explore lesser 
known Greek Islands, try local specialities in 
tiny tavernas, optionally sleep under the stars 
on board. Priced from $3,995pp share twin 
including en suite cabin and most meals.  
Contact info@worldjourneys.co.nz for more 
info and itinerary.

Insight Vacations’ ANZAC 2015 selling fast

Visit Flanders appoints Walshe Group 
Visit Flanders has appointed the Walshe 
Group in joint partnership with PEPR 
Publicity to manage its Australian and New 
Zealand trade marketing, consumer 
marketing and public relations.
Flanders is the Dutch speaking northern 
region of Belgium encompassing the cities of 
Brussels, Bruges, Antwerp, Ghent, Leuven, 
Mechelen, coastal towns and countryside and 
the First World War battlefield of Flanders 
Fields. 
The Great War Centenary 2014-2018 forms 
the core focus of Visit Flanders’ marketing 

strategy over the next four years. Flanders saw 
some of the greatest battles and losses of life 
in The Great War and is now home to many 
of the world’s most significant WW1 
memorial sites and museums. 
On the trade marketing side, the Walshe 
Group has assigned Sonia Holt as Account 
Manager. 
For more information on the Great War 
Centenary and the Flanders region, visit:
www.flandersfields1418.com, 
www.visitflanders.com or
www.facebook.com/flandersfields1418

Insight Vacations reminds agents that space 
is filling up fast with more than two-thirds of 
available capacity already filled for its 2015 
Gallipoli 100-year anniversary and the 
Splendours of Turkey special ANZAC 
departures next April.
Insight Vacations GM Dave Salisbury says 
demand has been high in the weeks since the 
ballot draw and urges agents with interested 
clients to lock in their plans now for this 
once-in-a-lifetime trip next year.
“The vast majority of clients were holding out 

to see if they were successful in securing their 
tickets to attend the Anzac Day Dawn Service 
at Anzac Cove. Those who were fortunate 
enough to get a ticket in both New Zealand 
and Australia have now been firming up their 
plans so we urge clients to commit soon as 
seats are selling fast.”
Insight Vacations guests can choose from 
either a 12-day escorted tour of Turkey (from 
$3518pp twin share) or a 22-day tour of 
both Turkey and Greece (from $7240pp twin 
share).

Nothing beats bonus commission 
Creative Holidays has extended its bonus 
commission offer throughout MAY14. Agents 
now have an additional month to take advan-
tage of a bonus 15% commission on all land 
bookings. 
The extension coincides with the release of a 
range of new tactical deals and school holiday 
specials for Bali, Thailand, Fiji and Hawaii 

available for travel during the JUL14 and 
SEP14 school holidays. 
Bonus commission is valid for all destina-
tions. Travel must be booked and deposited 
by 31MAY and is valid for travel anytime. 
For more info, contact sales manager Mandy 
Tarleton or freephone 0800 652 441.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=378&packageName=Gulet-Cruising-%3Cb%3E-LAST-CABIN-%3C/b%3E
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=378&packageName=Gulet-Cruising-%3Cb%3E-LAST-CABIN-%3C/b%3E
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Adventure World’s Extraordinary World Trivia success
Adventure World’s biggest ever online 
campaign, Extraordinary World Trivia is 
proving a hit, with more than three million 
games played across New Zealand and 
Australia on desktop, mobile and tablet 
devices since it launched in mid-April.
Players still have two weeks left to battle it out 
for a place amongst the top 100 in the online 
trivia contest. 
All those who register receive a $100 
Adventure World travel voucher to put 
towards their next extraordinary adventure, 
which can be redeemed with travel agencies 
around the country.

To play, visit http://trivia.adventureworld.com 
from a desktop, tablet or smartphone or visit 
the official AW Facebook page – 
www.facebook.com/AdventureWorldTravel. 
Extraordinary World Trivia runs until 
22MAY14 12pm (AEST). Entry is open to 
residents of Australia and New Zealand who 
are aged 18 years or over. The game is 
supported in IE 9.0+, Firefox 25+, Safari 6+, 
Chrome 30+ and Android 4+. NB: IE8 and 
earlier is not supported. 
Terms and conditions apply.
For more info, ask your sales manager or call 
0508 496 753.

Safety not noise the issue for Queenstowners
Further to the Queenstown Airport night 
flights story on page 2, most local residents 
are likely to oppose the flights because of 
safety concerns, according to Frankton 
Community Association chairman Scott 
Freeman. 
‘’The noise issue is basically done and dusted. 

It’s primarily a safety issue,” he told 
Queenstown’s Mountain Scene newspaper. 
Representatives of airlines serving 
Queenstown refused to commit to night 
flights when questioned by the paper after 
the announcement.

The European Aviation Safety Agency has announced new proposals for 
flight data and voice recorders and underwater locating devices in the wake 
of the disappearance of Malaysia Airlines flight MH370.

SIA to spend big on B777-300ER cabin 
Singapore Airlines is to invest US$325 million 
to upgrade 19 Boeing 777-300ERs with the 
latest generation of cabin products, featuring
new seats in all classes of travel and the 
world’s most advanced in-flight entertainment
system.
It aims to provide consistency across the 
entire B777-300ER fleet, with next-generation 
cabin products that it says are the new 
industry benchmark for premium air travel.
SIA introduced the new cabin products in 
SEP13 after taking delivery of the first of 

eight additional B777-300ERs from Boeing. 
The new upgrade program will see the same 
products fitted to 19 existing B777-300ERs. 
Installation work is expected to begin early in 
2015, with all aircraft completed by SEP16.
“Feedback about our next generation cabin 
products has been extremely positive and our 
customers have been asking for them to be 
fitted on more aircraft. We have listened,” said 
Executive Vice President Commercial, Mr 
Mak Swee Wah.

Queenstown Corporate Jet Services open for business
Government, aviation industry and local 
tourism business representatives gathered last 
week for the official opening of Queenstown 
Airport’s new corporate jet terminal, an 
interim solution pending the resolution of 
land acquisition plans.
Local MP Hon Bill English cut the ribbon 
on the mini terminal, located adjacent to the 
airport’s international reclaim area.
The dedicated Queenstown Corporate Jet 
Services team will welcome, host and process 
passengers through the facility to ensure a 
quick, smooth transition from plane to 
destination and vv.
Air Center One and Queenstown Corporate 
Jet Services Director Rob Leach says March 
was the busiest month they’ve ever had for 
corporate jet activity. “We had twenty-four of 

our clients’ jets through Queenstown out of a 
total of thirty-four visiting New Zealand.”

Scott Paterson - Queenstown Airport CEO, 
Graham Budd - Destination Queenstown 
CEO, Vanessa van Uden - Mayor, Rob Leach -
Director Air Centre One and Queenstown 
Corporate Jet Services, and Hon Bill English.

Qantas A380 for SYD-DFW
The deployment of the Airbus A380 between 
Sydney and Dallas Fort Worth from 29SEP14 
will see Qantas boost weekly capacity on the 
route by more than 10% even though 
frequency will drop from a daily to 6pw. The 
behemoth will replace the current B747-400, 

whose range requires an en route Brisbane 
stop westbound. QF partner Emirates begins 
its A380 flights to DFW two days later, on 
01OCT. Both carriers will use Terminal D’s 
gates 15 and 16, now being remodeled to 
handle the world’s largest passenger jet.

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

TravelMemo   20140513   13MAY14    Page 14

Etihad trumps competitors with lavish products
Etihad has stolen a march on its competitors 
and gained huge publicity with the unveiling 
of The Residence by Etihad™, a three-room, 
butler-serviced suite on its A380s.
Located in the forward upper-deck cabin, The 
Residence is a single or double occupancy 
suite comprising a living room, separate 
double bedroom and ensuite shower room.
Etihad Airways, the national airline of the 
UAE, unveiled it, along with other new 
products and services offered on its A380 and 
B787 Dreamliner aircraft, at Arabian Travel 
Market.
The A380 will also have nine revolutionary 
First Apartments in 1-1 configuration on the 
upper deck, creating the only single aisle First 
Class cabin in the industry. 
Each First Apartment has a 64in high sliding 
door, chilled mini-bar, a personal vanity unit, 
wardrobe and a swivelling TV monitor for 
viewing from either the seat or the bed. It has 
a 74% larger footprint than the airline’s 
current First Class Suites.
A fully equipped shower room is available 
on the A380 for exclusive use by First Class 
guests.
On the A380, First and Business Class guests 
will be able to relax in The Lobby, a serviced 
lounge and bar area between the First and 
Business cabins. It features a semi-circular 
leather sofa, a marquetry table and a large TV 
screen. This has a USB connection so it can be 
used for sharing content or it can also be set 
to the airline’s Live TV channels for sporting 
and other events. 
On the B787, Etihad has designed an enhanced 
First Suite, adding many new features 
including a chilled mini-bar. The eight First 
Suites are laid out in a 1-2-1 configuration 
along a unique curved aisle, another first in 

commercial aviation.
On the centre seats, the armrests retract and 
the suites can be joined to create a ‘double’ 
bed. Other features include a chilled mini-bar 
and a 24 inch TV monitor.
Etihad’s new Business Studios, fitted on A380s 
and 787s, will provide 20% more personal 
space than the airline’s current business class 
seat.
Configured 1-2-1 with forward and aft-facing 
‘dovetail’ seating, the Business Studios all have 
aisle access and the seat converts into a fully 
flat bed of up to 80.5 inches long. It will offer 
privacy, ample storage and surface space.
Etihad’s new Economy Smart Seat will offer a 
unique ergonomic fixed-wing headrest, giving 
guests a place to rest their head for added 
comfort and relaxation.  
The seat also has a lumbar support feature, 
allowing guests to adjust their seat comfort, 
and an 11 inch personal monitor screen, with 
all the IFE peripherals conveniently set into 
the seatback in front.
The latest Panasonic eX3 entertainment 
system, of which Etihad Airways is a launch 
customer, is installed across all cabins.
To view images and video of the new cabins, 
click here.

Etihad Business Studio

Fiji Airways accelerates loan payments
Fiji Airways has renegotiated its loan from 
the Fiji National Provident Fund for the 
deposits on the purchase of three A330s.  
The loan, originally for $181.2m, has been 
reduced, in conjunction with an ahead-of-
schedule payment of $19m, to a new loan 
total of $120m. The airline has been able to 
make the extra repayment following good 
results for the past two quarters, exceeding 

earlier cash flow predictions to the point that 
it remains ahead of budget even after paying 
down the $19m.
The airline has been able to take delivery of 
the three A330s without needing to fully draw 
down the original loan figure, and it is under-
stood FJ is to acquire an additional B737-800.
Its new ATR 72-600 aircraft is due to arrive 
later this month.

Fiji airlines’ OTP improves
Fiji Airways has reported an on-time 
performance of 87.8% for APR14 compared 
with 87.6% in MAR and 82.7 per cent in FEB.
In a statement, CEO Stefan Pichler said 
Pacific Sun delivered its best OTP in the past 
eight months, reporting 96% for APR 
compared with 93.6% in MAR and 92.8% in 
FEB.

“The results of April are generally better than 
expected, as one of our A330s was out of 
service until the 24th. Even with that, our 
operational team managed to minimise 
disruptions as best as we could. I’m happy 
with the consistency we’ve had with OTP, and 
we’re focussed on improving even further,” he 
said.

Don’t miss the LH / LX / OS Training Roadshow
Learn about the Lufthansa Group airlines, 
product and airfare information and get a 
sneak preview of the new Lufthansa Premium 
Economy Class. Plus, morning tea is provided.
Being staged at 9 venues across New Zealand, 

check out the location closest to you by 
registering online at www.lufthansaexperts.com
Last seats are available for some venues, so 
don’t delay, says Lufthansa’s Anton Musin.

FJ Sales & Marketing appointments
Fiji Airways has made two key senior 
appointments. 
Otto Gergye takes on the newly created 
position of executive general manager sales 
and marketing. 
An experienced airline and travel industry 
executive, Gergye will be responsible for the 
global sales force and regional sales offices, 
as well as all sales channels and marketing 
oversight. 
Reporting to Gergye in the role of general 

manager marketing is Franc Zvonar who 
brings marketing experience and knowledge 
to the role, having worked in both Australia 
and the UK, and previously with Virgin 
Australia, where he oversaw the introduction 
of their frequent flyer programme. 
Former chief commercial officer Aubrey 
Swift is now the airline’s chief strategy officer, 
responsible for revenue management and 
network and fleet planning.

http://www.youtube.com/watch?v=UEhl8GyXfBY
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The ten-year partnership between Cure Kids and Qantas was marked last week as six 
Auckland-based children living with life-threatening illnesses took a trip of a lifetime on 
the annual ‘Ticket to Hope Australia.’ 
This year’s trip to Brisbane was a three-day itinerary including a day at Dreamworld theme 
park, a visit to the Australian Zoo as well as a meet and greet with Canterbury rugby 
heroes, the Crusaders at the team’s pre-match ‘Captain’s Run’. 
Qantas Regional General Manager for New Zealand, Igor Kwiatkowski (above, left) says: 
“Cure Kids is an organisation we have been proud to support for ten years and Ticket to 
Hope Australia is just one way we show our support to make a difference in these children’s 
and their parents lives.”

GRAND EUROPEAN TOUR

AMSTERDAM TO BUDAPEST OR V.V.   
15 DAYS / 13 GUIDED TOURS   

From $6,295* NOW $5,995* per person

HURRY, OFFER ENDS 30 JUNE 2014

2015 RIVER CRUISES
BOOK NOW AND SAVE 
$600* PER COUPLE

*Conditions apply. Prices above are listed in Australian dollars, per person, double 
occupancy, subject to availability. Single supplements apply. Valid on 2015 sailings only. 
Prices include current booking discount of $300 per person. Offer is strictly limited and 
only valid for new bookings made between 1 February and 30 June, 2014. Must book 
by 30 June, 2014. Viking River Cruises reserves the right to revise and withdraw pricing 
and discounts throughout the season without prior notice. For more information 
visit www.vikingrivercruises.com.au ABN 81 131 274 372 Lic. No. 2TA09283

Experience more than scenery

CALL
0800 447 913

Speak to a river cruise specialist

CLICK
 

vikingrivercruises.com.au

Emirates Airline has reported a profit of AED3.3 billion ($900 million) for 
the financial year ended 31MAR14, up 43% on the previous financial year.

HX Airport One Way Upgrade offer
Hong Kong Airlines is running a Business 
Class airport upgrade promotional price for 
passengers travelling between Hong Kong 
and selected Asian points.
World Aviation says this special upgrade 
price is available only at the airport check in/

transfer desk for any passenger already 
holding a valid HX Economy class ticket.
It is an open ended offer with no restrictions 
on travel date and is available until further 
notice.
Click here for the details.

Air Canada will launch a new, non-stop service between Toronto and Rio de Janeiro 
from 11DEC14, complementing its existing daily non-stop service to Sao Paulo.

CRUISE NEWS

Star Pride christened
Windstar Cruises last week debuted the all 
new, all suite Star Pride in Barcelona, during 
a christening ceremony and pier-side fiesta.
Star Pride’s debut follows an intensive three-
week transformation that saw the yacht’s 
public spaces, dining venues, and suites 
updated to meet Windstar’s casually elegant, 
warm, and contemporary style. 
Following Star Pride’s inaugural voyage, the 
yacht will spend its summer season in the 
Mediterranean. In the fall, Star Pride will 
embark on Windstar’s brand new itineraries 
to Asia and Arabia. 
Star Pride is the first of three new power 
yachts to join the Windstar fleet. Star Breeze 
will begin its maiden voyage on 06MAY15, 
from Nice, France. Star Legend, will make its 
inaugural voyage on 25MAY15, from Rome.
All three yachts are identical, with a guest 
capacity of 212 in 106 suites. At 10,000 
gross tons, each yacht is 440 feet long with a 
breadth of 63 feet and six passenger decks. 
For all Windstar product info, pricing and 
bookings, call Francis Travel Marketing on 
09-444 2298 or email 
reservations@francistravelmarketing.co.nz.

http://www.vikingrivercruises.com.au
http://www.travelmemo.co.nz/voucher.php?voucher_id=1501


 

Tel: 0800 422 784
or 09-444-2298
CLICK HERE

FOR WEBSITE
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Glitter & Glam of the Rivieras
7 nights from $3359 share twin, based on category B 

ocean-view cabin, 08NOV14 depNEW!

WIND SURF
WIND STAR
STAR PRIDE

Barcelona, Marseille, Monte Carlo, Cannes, 
Portofino, Portoferraio, Rome (*or reverse)

27APR, 19JUN*, 23JUL*, 30JUL, 
20SEP, 25OCT*, 08NOV*

CLICK HERE 
FOR FLYER

Carnival Spirit Asia opportunities

Discover the World Cruising’s Hurtigruten 50% off offer 
has been extended from 31MAY to the 30JUN14.

Carnival Spirit, which was permanently 
homeported in Sydney in OCT12, will make 
an inaugural cruise-fly and fly-cruise voyage 
to Asia next year.
Seatrade Insider reports that the 2,680-
passenger ship will depart Sydney on 
01AUG15, on a 15-day voyage to Singapore 
via Brisbane, the Whitsundays, Darwin, 
Lombok and Bali.
In Singapore Carnival Spirit will go into dry-
dock for a two-week upgrade. On 30AUG she 
will make the return 15-day voyage to Sydney. 
Carnival is also offering a cruise-fly voyage 
to Hawaii aboard Carnival Legend which will 

make her maiden season in Australia from 
22SEP.
The 18-day repositioning voyage leaves 
Sydney on 20APR15, calling at ports in Fiji 
and Tahiti before arriving in Honolulu.
There will be an 18-day repositioning voyage 
from Honolulu to Sydney on 26SEP15, when 
Carnival Legend returns to Australia for a 
second 2015/16 season.
For all Carnival Cruises product info, pricing 
and bookings, call Francis Travel Marketing 
on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz.

Aussie craft beer for Carnival Spirit
The Lord Nelson pub, established in 1841 in 
The Rocks in Sydney, has crafted a beer for 
Carnival Spirit, and it will be on tap in the 
ship’s 14 bars from 01JUN.
The Thirsty Frog Summer Ale, which takes its 

name from Carnival’s Red Frog pubs, will also 
be served on Carnival Legend when it arrives 
on 22SEP for an inaugural extended season 
through to APR15.

Royal Caribbean International’s 2015/16 season is on sale now. There are more 
than 55 sailings onboard three amenity packed ships, including the megaliners 
Explorer of the Seas and Voyager of the Seas, as well as the smaller Radiance of 
the Seas. Guests who book by 31DEC14 can take advantage of launch specials 
and enjoy up to $1,000 off the full brochure fare.

Azamara 2016 Voyages on sale
Azamara 2016 Voyages are now on sale - in-
cluding Australia & New Zealand departures. 
• 65 voyages aboard the Azamara Journey and 
Azamara Quest 
• 204 ports of call in 70 countries 
• 179 late-night stays 
• 108 overnight stays 

Azamara has many new voyages on the 2016 
schedule, including visits Down Under and 
to Bali, a Transatlantic trip from South Beach 
to the South of France, a journey through the 
Panama Canal, and many more. 
Click here for the 2016 Voyages Flyer. 

Legend of the Seas for Brisbane
Royal Caribbean International will base the 
70,000-ton Legend of the Seas in Brisbane for 
the 2015/16 summer cruise season. 
Brisbane becomes the cruise line’s second 
Australian homeport after Sydney and takes 
the brand’s Australian fleet to four ships. 
The addition of the 2000-guest Legend of the 
Seas, along with the recent announcement 
that Explorer of the Seas will replace Rhapsody 

of the Seas in Sydney from NOV15 represents 
a total capacity increase of 47%. 
The Brisbane programme, which includes 
17 itineraries ranging from two to 14 nights 
to the South Pacific islands, Queensland and 
New Zealand - plus repositioning cruises 
between Hong Kong and Brisbane, is now on 
sale. 

http://www.francistravelmarketing.co.nz
http://www.francistravelmarketing.co.nz/pdf/WSC_EUROPE_2014.pdf
http://www.francistravelmarketing.co.nz/pdf/WSC_EUROPE_2014.pdf
http://royalcaribbean.com.au.benchmarkmails26.com/c/l?u=36D20A8&e=486DBC&c=2AF7C&t=0&l=71912E&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

50% off  
2nd Passenger Fare

on select 2014
Norway Coastal 

Voyages*  

Book by 30 June 14

Book select 6, 7, 11 or 12 day  
Norway Coastal Voyages  

departing between now and  
12 Dec 2014 by 30 June 2014  

& receive 50% off  
2nd Passenger Fare*

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*50% off 2nd pax offer valid until 30 June 14 on select departures only. Contact DTWC for 
for full terms & conditions. Travel Agent License: 2TA06939 (Discover the World Marketing 
Travel trading as Discover the World Cruising)

Wi-Fi Technology
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Cunard’s Queens lined up three abreast for the first time at sea in a dramatic photo 
shoot as the fleet sailed from Lisbon to Southampton to mark flagship Queen Mary 
2’s 10th anniversary. 
The months of planning for the photoshoot included a logistical meeting with the 
captains and crew of the three ships to schedule down to the minutest detail. 

Pic | James Morgan/Cunard

MSC Cruises cuts prices by up to 75% in Grand May Sale
MSC Cruises is offering savings of up to 
75% on selected cruises in a Grand May 
Sale, allowing 2014 European summer
cruises to be booked at discounted 
prices.
The giant sale – 12-31MAY14 – covers 
130 departures across its 12-strong fleet 
in the Caribbean, Mediterranean and 
North Europe as well as on the Grand 
Voyages between continents.

Through the sale, a 7-night Mediterranean 
cruise begins at $NZ529pp or $67 a day.  
Prices for a 7-night Caribbean cruise begin 
as low as $NZ419pp twin share – from $52pp 
per day.
The latest deals come in the wake of a 
successful 96-hour sale in March which cre-
ated huge waves of interest among cruise fans.
Call 0508 427 8473.

Antarctic Suite Sale
World Journeys reminds agents that 
there is still availability on its Antarctic 
Suite Sale, with savings of US$1500pp, 
when booking a Premium Cabin by 
30JUN14.  
Premium Cabins are as follows: Sea 
Adventurer - Deluxe or Suites; Sea Spirit 
- Deluxe, Suites or Owner’s Suite; Ocean 

Diamond - Suites or Balcony Suites.  
The offer applies to all Antarctic itineraries 
including the popular “Antarctic Explorer”, 
and is subject to availability.    Three of the 
World Journeys team have cruised Antarctica 
and are happy to offer assistance.  Call 0800 
117311 or info@worldjourneys.co.nz

I’m	certainly	no	expert	on	Wi-Fi	technology	
when it comes to land based operations 
let alone cruise ships, however, I can share 
with you some insight into what is being 
developed to ensure cruise passenger‘s 
Wi-Fi	connectivity	continues	to	improve.

We all know that accessing the internet and 
email whilst at sea can be challenging and 
generally	quite	expensive!

Given satellite technology does not arrive 
onboard cheaply for the cruise line, it is 
no surprise that costs are passed down to 
the end user and if (potentially) hundreds 
of passengers using the same bandwidth 
concurrently the speed of access (or lack 
of ) is also understandable.

Challenging developers and technology 
companies	to	re-think	the	delivery	of	
onboard connectivity will help to retain 
repeat cruisers as well as connect with 
future customers.

Wi-Fi	connectivity	on	ships	today	is	via	
stationary orbit satellites that are 
positioned	around	35,000	km	from	Earth.	

Future thinking suggests that satellites 
could	be	moved	almost	four-times	closer	to	
earth, putting them in what’s referred to as 
a	low-	or	middle-earth	orbit.
With the distance cut down so dramatically 
this	has	the	potential	to	deliver	Wi-Fi	
capacity that could 
start to rival what 
fibre can deliver 
shore-side	–	wow!

http://www.discovertheworldcruising.com.au
http://www.msccruises.com.au/au_en/Smart-Deals/2014_Grand_Sale.aspx
http://www.msccruises.com.au/au_en/Smart-Deals/2014_Grand_Sale.aspx
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=14000435&packageName=Antarctic-Explorer
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HOSPITALITY
Cromwell property joins 
Heritage Boutique Collection
The Lake Resort Cromwell (formerly known 
as Pisa Range Lake Resort) will become the 
newest addition to the rapidly growing 
Heritage Boutique Collection from 01JUN. 
Set on the shores of Lake Dunstan, the five-
star property with purpose built marina is 
just seven minutes’ drive from Cromwell, and 
45 minutes’ drive from Queenstown and the 
region’s top ski fields. Also close by are a host 
of award winning Otago wineries and the 
recently opened Highlands Raceway.
The over-water villas, constructed to emulate 
a boatshed theme, hug the lake edge. Each 
can sleep up to eight people and are separable 
in to one, two and three-bedroom accom-
modation configurations; all with lake and 

mountain views.  Each villa also has a 
mooring for the boat, jet-ski or kayaks.
Also on site is The Mooring restaurant and 
bar, a ski and snow board hire shop, and 
outdoor hot tubs. Soon to be completed is a 
state-of-the-art conference facility for up to 
120 people banquet style. 
www.pisarangelakeresort.co.nz

Stamford gains two ‘Crossed Keys’ members
Stamford Plaza Auckland Chief Concierge 
Adam Drissi and Hotel Concierge Arie 
Jackman were last week presented with their 
two crossed gold keys and membership into 
the prestigious New Zealand Les Clefs d’Or 
Society. They bring the total number of Le 
Clefs d’Or members in New Zealand to 23.
To meet the strict criteria held by Union 
Internationale des Concierge d’Hotels Les 

Clefs d’Or, of which there are 4,000 members
worldwide, the pair each completed an 
intensive two-hour interview, including 
questions regarding all things Auckland and 
New Zealand tourism.  Both have completed 
the necessary minimum five years experience 
working in the lobby of a five star hotel, three 
of which are as Concierge, Assistant or Chief 
Concierge.

SKYCITY Hamilton’s new Executive Chef
After cooking for the Queen, former US 
President Bill Clinton and 100 Heads of State, 
SKYCITY Hamilton’s new Executive Chef 
Phil Ryan is back home in New Zealand with 
the task of transforming six eateries at the 

Hamilton hotel, including Rebo Restaurant 
Bar and Café, Silk, Vue Bar, Number Eight 
Bar, Zone Bar and SKYCITY Conference 
centre.

Heritage Christchurch, in the Old Government Building on Cathedral Square, 
has a la carte breakfast back on its menu for casual diners and in-house guests. 

Lake Tekapo Lodge has been voted the best property in Oceania 
and Asia by accommodation website Booking.com in its annual 
‘Best of Booking’s Best’ awards.
Based on guest reviews, Booking.com’s most popular properties 
were analysed for high scores across key categories such as staff, 
comfort, service, cleanliness, location and value for money.
To ensure the special recognition was given to accommodation 
with a proven track record of “consistently delighting customers”, 
Booking.com only featured accommodations that received over 
50 customer reviews from the past 14 months. 
Lake Tekapo Lodge was one of only two New Zealand properties 
named in the top ten. 

Carlson Rezidor Hotel Group has announced a new global partnership with 
KrisFlyer, the frequent flyer programme of Singapore Airlines. KrisFlyer mem-
bers can now earn miles for stays at more than 1,000 Carlson Rezidor hotels 
around the world. Club Carlson rewards program members have the option of 
earning either Club Carlson Gold Points ® or KrisFlyer miles for their stays.

INDUSTRY
Europcar appointment
Europcar has appointed Alka Thapar to the 
position of Travel Industry Sales Manager 
NZ.
Alka is an experienced travel management 
specialist with over 20 years experience in 
local and international travel markets. 

Based in Auckland, she will be Europcar’s 
key local contact for travel operations in NZ, 
and will be available at TRENZ. She can be 
contacted at Alka.thapar@europcar.com or by 
calling 09-937 95084 or 0276 981 8087.   

Captain Cook Cruises, SeaLink appointment
Captain Cook Cruises and SeaLink have appointed Anthea 
Somerville as Sales Manager USA, Canada, South America 
and Inbound, based in Sydney.
Anthea, a Kiwi who has been with Qantas for the past 12 
years as Tourism Business Manager for Qantas International 
Sales, has experience with a range of international and 
distribution partners and brings with her both corporate 
and event skills. She is a keen photographer and has a close 
affinity with the US market.



LATE BREAK
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PEARL’S PEARLER
In wine we can find wisdom; in beer we find 

freedom; in water we find bacteria

NatGeo Traveller mag in partnership with Adventure World
The National Geographic Traveller magazine
will debut in the Australasian market in 
JUL14 in partnership with Adventure World. 
The launch edition of the new quarterly 
publication will coincide with NatGeo’s public 
programs platform, National Geographic 
Live, which commences its third season later 
this year in both Auckland and Wellington as 
well across the Tasman in Australia.
National Geographic Traveller Australia & 
New Zealand will be produced to the same 
quality standards of its U.S. parent, with the 
same look and the familiar yellow-bordered 
cover. Approximately 85,000 copies will be 
produced quarterly and distributed to 
Adventure World’s personal client databases 
and premium retail outlets for a suggested 
retail price of NZ$10.95.
The magazine will be accompanied by a tablet 
edition, available for iPad/iOS, and a strong 
digital media platform, and advertisers and 
marketers will be able to take advantage of 
the strength of the U.S. brand while offering a 
local solution that understands local readers 
and their aspirations. 
Fiona Hunt, managing director of Adventure 
World, said, “The Adventure World consumer 
is intelligent, independent, socially aware and 
economically equipped to make independent 
travel choices. Our partnership with National 
Geographic Traveller allows us to interact 

with our customers in an informative and 
exciting medium, providing them with rich 
travel experiences aligned to the ethos of 
National Geographic.”

Skal Auckland Speaker Series
The Skal Club of Auckland launched its new 
‘Speaker Series Events’ on 01MAY at the 
Heritage Hotel with members enjoying a 
presentation by Jason Hill, ATEED General 
Manager –Tourism.
Mr Hill outlined how Auckland Tourism 
achieved its record-breaking international 
visitor arrivals over summer, the success of 
its domestic marketing campaign - “AKL: The 
Show Never Stops....”  and the many world 
class events and sporting fixtures now secured 
for Auckland in coming years. 

The next ‘Speaker Series’ event will be held 
on 03JUL, when the Guest Speaker is Kevin 
Bowler, CEO of Tourism NZ. 
To enable the industry to attend the ‘Speaker 
Series Events’, Skal Auckland has recently 
introduced a special price for Non-Members, 
with details available via the Secretary: 
aklskalclub@gmail.com
Skal Auckland events are held on the first 
Thursday of every month at a range of venues 
across the city. 2014 Membership is still open.

ATEED’s Jason Hill with Mark Reeder 
of World Aviation Systems

Richard Elliot - Air Vanuatu with Margot 
Tamati-Lewis of World Interline Tours

Quality Hotel Parnell’s John Smith & Wayne 
Derbyshire flanking Paul Leigh of Eurovista

Media friends Shane Boocock 
and Kathy Cunningham

CLIA Cruise Week dates
Cruise Lines International Association (CLIA) 
Australasia has announced its 2014 Cruise 
Week will be held 01-08SEP, with CLIA offices 
from around the globe collaborating on the 
major consumer event for the first time.
Announcing the dates, CLIA Australasia 
GM Brett Jardine said the 2014 Cruise Week 
would feature a new logo reflecting the global 
partnership and would have a worldwide 
theme focusing on “new to cruise” passengers.
Mr Jardine said Australia and New Zealand 
will be the first to conduct Cruise Week, with 
CLIA offices in the UK, Europe and the USA 
to follow.
Mr Jardine said CLIA member agents would 
soon have access to a special agent toolkit full 
of ideas on how to make the most of the week. 
The new logo will also be launched shortly.
“Agents who want to maximise results need to 
start planning now to ensure that their local 
activity fits in with the national marketing 
push.”


