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Prime Minister and Tourism Minister John Key has announced 
the opening of the second funding round of the Tourism 
Growth Partnership.
This $28 million Government incentive is available over four 
years and is aimed at boosting innovation and uplifting 
productivity in the tourism sector to ensure New Zealand gains 
more from international visitors’ spend.
This contestable funding round will be accepting applications 
until 31MAY14.
“Round one of the Tourism Growth Partnership attracted $37.3 
million in funding requests from applicants, with projected 
value of $98.5 million in business growth. This is a good 
indication that the industry is ready to start investing to remain 
competitive globally,” says Mr Key.
“Currently projects worth $28.59 million in tourism sector 
growth, with potential government funding of $4.7 million 
are progressing through the business plan stage and will be 
matched dollar for dollar by industry.
“For the second round of the Tourism Growth Partnership I 
encourage applicants to collaborate with industry sectors such 
as IT, hospitality, retail, and market development to respond to 
new market opportunities.
“Restoring visitor confidence in the Canterbury region, 
growing emerging markets and leveraging New Zealand’s 
unique cultural aspects are among the priorities of this funding 
programme.”
Two earlier out-of-round successful applications were the 
Canterbury Tourism Partnership and the Tourism Industry 
Association for the development of the Tourism 2025 growth 
framework.

http://www.tanoaaspen.com
http://www.adventureworld.co.nz/travel-agents/agent-discounts/trekamerica-agent-incentive/
http://www.worldjourneys.co.nz/package.php?packageType=Escorted&packageID=8000425&packageName=Breathtaking-Canada
http://www.exoticholidays.co.nz
http://www.topdog.co.nz
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Campaign to lure superyachts
A new partnership between Tourism New 
Zealand, Auckland Tourism Economic and 
Events Development (ATEED), New Zealand 
Trade and Enterprise and NZ Marine, 
formalises an active campaign to attract 
superyachts to New Zealand.
The working group initiative to jointly 
promote New Zealand as a destination for 
superyachts, was announced by New Zealand 
Marine last Thursday.
“Attracting more superyachts to visit New 
Zealand’s shores is an excellent way to drive 
high-end tourism,” says Justin Watson, 
Director of Trade, PR and Major Events for 
Tourism New Zealand. Targeting these high 
net worth individuals to come and experience 
our unique and diverse range of luxury 

The parties believe a collaborative approach 
will reap the best results, with each 
organisation offering their different areas of 
expertise.
Support for visiting superyachts and cruising 
yachts is well-founded. In 2013, it is 
estimated that superyachts brought $185 
million dollars of marine industry spend and 
$95 million dollars of tourism spend to the 
country.
The goal now is to increase marine industry 
spend to $352 million and tourism spend to 
$190 million by 2018. In 2013, 35 superyachts 
visited the country and the group is seeking
to double these numbers by 2018, and 
increase numbers of cruising yachts from 625 
in 2013, to 750 in 2018.

products, experiences 
and culture is a core 
part of Tourism New 
Zealand’s marketing
strategy to grow 
their arrivals and 
spend while in New 
Zealand.” 

4-Star Plus Hotel  •  Enviro-GOLD rated  •  24-7 Free Shuttles  •  Exceptional Service  •  14-days Free Car Storage  •  Award Winning Dining

Winner of 4 major NZ hospitality awards in 2013/14     MORE INFO

Queenstown wineries ‘pop up’ in Sydney
Destination Queenstown has teamed up with 
The Winery Surry Hills in Sydney to host 
‘Urban Vineyard,’ a week-long promotion of 
the alpine resort town as a world-class wine 
and food destination.
Running to 06APR, Urban Vineyard showcases 
Queenstown’s scenery, vineyards, wines, 
food and people. Some of the region’s best 
wineries including Amisfield, Gibbston 
Valley, Mount Edward, Peregrine, Two 
Paddocks and Valli have joined forces with 
Destination Queenstown and supplied Urban 
Vineyard with product.

The launch event on Monday night saw 
over 200 guests from media and influencers 
through to industry and food & wine 
connoisseurs enjoy an authentic Queenstown 
experience.
The Urban Vineyard is also hosting a series 
of consumer events, all with a Queenstown 
flavour. 
DQ has also partnered with Air New Zealand 
to give customers who visit Urban Vineyard 
the opportunity to win a #QUEENSTOWN-
LIVE experience, valued at over $10,000.

http://www.jetpark.co.nz/Blog/x_post/jet-park-hotels-winning-streak-00086.html
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Sweet As Campers

The 2014 Whitianga Scallop Festival 
celebrates its 10 year Anniversary on 06SEP14 
and promises some “fantastic new and 
exciting acts”.
The organisers are also working on securing 
some of NZ’s top Chefs to be working their 
Scallop magic on the 100 % Cooking Stage

Early Bird tickets will be available 01-05MAY
so keep a look out for your Early Bird code.

Tourism industry leaders join TIA board
Three of the tourism industry’s most senior 
executives are joining the board of the 
Tourism Industry Association New Zealand 
(TIA).
Air New Zealand chief executive Christopher 
Luxon, Auckland Airport chief executive 
Adrian Littlewood and Tourism Holdings 
Limited (thl) chief executive Grant Webster 
will join the TIA board this month, chairman 
Grant Lilly has announced.
“Christopher, Adrian and Grant have all been 
strong supporters of Tourism 2025. They are 
committed to supporting TIA and the tourism 

industry to achieve the Tourism 2025 
aspirational goal of contributing $41 billion a 
year to New Zealand’s economy by 2025.”
He says a strong board of directors will 
strengthen the association’s capability and 
increase its influence.
Mr Lilly thanked outgoing board members 
Phil de Joux, Head of Government Affairs 
and Industry Relations for Air New Zealand; 
Charles Spillane, General Counsel and 
General Manager Corporate Affairs for 
Auckland Airport; and Kay Howe, a thl 
Director for their contributions to TIA.

Aussies can claim back GST on NZ meetings
Tourism New Zealand has confirmed that 
Australian companies can claim back the 
goods and services tax for business events 
held in New Zealand.
The Goods and Services Tax Act was 
amended to allow non-resident businesses to 
register for GST as of 01APR, TNZ said.
Businesses which qualify will need to meet a 
list of criteria on the Inland Revenue 
Department’s website.
Australian conferences were an example of 
organisations which could qualify and TNZ 
saw the initiative benefiting the associations
market as well, TNZ Australia business 
events manager Helen Bambry told Business 
Events News.
She said the initiative had been in the works 

for quite some time and the idea was 
introduced to the industry in December.
The move would put New Zealand on more 
of an even playing field when Australian 
conference organisers were looking at 
holding domestic and NZ conferences, given 
the exchange rate, she said.

Rotorua bid could be 
worth millions
Rotorua’s economy could be 
millions of dollars better off if a 
local bid to host World Cup 
mountain biking events is 
accepted.
The Rotorua Daily Post reports 
that the city is bidding to host 
three rounds of the Union Cycliste 
Internationale (UCI) Mountain 
Bike World Cup for the next three 
years.
Deputy Mayor Dave Donaldson 
says a bid for three events in 2015, 2016 and 
2017 - to tie in with other World Cup rounds 
scheduled for Cairns and Hobart - had been 
sent to the sport’s governing body.
Rotorua last held a UCI event in 2006 when 
the World Championships were successfully 
staged in the city.
Mr Donaldson said an economic impact report 
produced after the 2006 event estimated a 
$12 million boost for the local economy and 
he predicted that if Rotorua was successful,
each event would bring at least the same 
amount, if not more, into the city.
“As a proven venue with local expertise, the 

UCI said it makes sense for Rotorua to bid 
for events to complement Cairns in 2015, 
Hobart in 2016 and Cairns in 2017.”
Mr Donaldson told the Daily Post that during 
the 2014 Rotorua Bike Festival he was 
approached by UCI officials and encouraged 
to put in a bid.
The bid puts forward Whakarewarewa Forest 
trails to host the Olympic-style cross-country 
race, the Government Gardens could host the 
short course cross-country eliminator and Mt 
Ngongotaha and Skyline Rotorua could host 
the international downhill race.

Forrest GrapeRide attracts 4000
The South Island’s biggest cycling event is 
set to attract more than 4000 visitors to 
Marlborough. Cyclists from throughout New 
Zealand, Australia, Europe and Asia, and 
their families and supporters, have started 
arriving in Marlborough in preparation for 
the annual Forrest GrapeRide. 
Race director Pete Halligan has told Fairfax 
2500 riders would take part in five events 
running until Saturday. 
Visitors had booked out accommodation

immediately after last year’s GrapeRide. 
The 200 riders from overseas included a 
35-strong group from Japan, plus others from 
Australia, Europe and the UK. 
For the first time, a recreational cycle will 
follow the route today. The three-stage 
gourmet graze taking in Picton, Havelock and 
Renwick starts at 9am. 
The 101km ride has been marketed to leisure 
riders who want to take in the region’s 
scenery, food and wine. 

www.sweetascampersnz.co.nz
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Bid to operate Great Walk in Blue Mountains
In an exclusive report, the Sydney Morning 
Herald says Virgin Australia founder Brett 
Godfrey has approached the NSW government 
with a proposal to operate the state’s first 
“great walk’’, building private lodges within 
the Blue Mountains national park.
Mr Godfrey and Virgin co-founder Rob 
Sherrard took over the Tasmanian Walking 
Company, which runs private trekking on 
the world-ranked Overland Track six months 
ago.
NSW Environment Minister Robyn Parker 
is set to announce a five-year program to 
build “great walks’’ in NSW national parks to 
compete with New Zealand and Tasmanian 
multi-day tracks.
About 10,000 international travellers walk 
the Milford Sound Track each year, and 
7400 walkers complete Tasmania’s Overland 
Track, but NSW has no comparable walking 
experiences.
The minister is expected to call for the public 
to nominate which walks should be included 
in the government’s “Great Walks’’ program.
NSW wanted to be the “No.1, top-of-mind 
walking destination,” Ms Parker is quoted as 
saying. The government will invest in track 
upgrades, signage and board walks, starting 

with A$2.4 million to revitalise the Royal 
Coast Track in the Royal National Park and 
the Sydney Harbour Scenic Walk.
The government would also consider 
building huts in national parks, if required.
The SMH says the letter to the NSW govt 
from the Tasmanian Walking Company 
proposes a three- to five-day walk and aims 
to qualify for acceptance as a “Great Walks 
of Australia product’’.  The company has an 
exclusive licence to operate commercially 
guided tours using private lodges on the 
Overland Track and Bay of Fires in 
Tasmania, offering wine and hot showers to 
walkers paying up to A$3150 in peak season 
for a five-day walk.

AAT Kings folds Downunder Adventures into Aussie Adventures
AAT Kings is offering an expanded Aussie 
Adventures programme in Sydney, the Top 
End and South Australia as the Downunder 
Adventures brand is folded into the company’s
main budget product, Aussie Adventures.
“As part of AAT Kings re-branding last year, 
we embraced Aussie Adventures as a key 
product under the AAT Kings umbrella brand.  

Re-branding our Down Under Adventures 
product to Aussie Adventures is the next 
important step in growing our Aussie 
Adventures story in Australia,” says AAT 
Kings Managing Director Anthony Hayes.
“And this is just phase one of an exciting 
growth plan for the budget part of our 
business,” he adds.

Six months of The Fat Duck 
in Melbourne 
Celebrity Chef Heston Blumenthal’s famed 
three Michelin star restaurant, The Fat Duck, 
is coming to Crown Melbourne Resort next 
February.
The Fat Duck is temporarily relocating from 
its home in Bray in Berkshire to the Crown 
Towers hotel in Southbank.
In an unprecedented move for a restaurant of 
such renown, Heston will take the entire Fat 
Duck team with him to Melbourne, where the 
eatery will mark its 20th anniversary. 
Upon The Fat Duck’s return to the UK, the 

vacated space in the Crown Towers will 
become Dinner by Heston Blumenthal. 

Great White Shark launches Great Keppel development
Legendary golfer Greg Norman is fronting 
a campaign to attract investors to build and 
operate the largest fully approved tourism 
infrastructure project in Australia on Great 
Keppel Island.
Business Events News reports that there has 
already been initial interest and a formal 
investment campaign was expected to start 
next month, according to developer Tower 
Holdings.

Great Keppel, more than twice the size of 
Hamilton Island and a 50 minute flight from 
Brisbane, has government support for the 
delivery of 700 luxury villas, 350 luxury 
apartments, a five-star golf course, beachfront 
hotel, marina, airstrip and retail village.
The island has a casino zoning and Tower 
Holdings has lodged a submission to the 
Queensland Government for Integrated 
Resort Developments seeking a licence.

Italian Masterpieces from Spain’s 
Royal Court, Museo del Prado
The richest collection of Italian Old Masters 
to ever come to Australia, this year’s 
Melbourne Winter Masterpieces, Italian 
Masterpieces from Spain’s Royal Court, 
Museo del Prado, will be exhibited at the 
National Gallery of Victoria in Melbourne, 
16MAY –31AUG14 
The collection spans three centuries of Italian
art commissioned by the Spanish nobility,
from the High Renaissance to the early 
Rococo period. Featuring over 100 
outstanding paintings and drawings from 

Masters including Raphael, Titian and 
Tiepolo, this is the first time the Prado has 
loaned such high quality Italian works, 
largely from its permanent display collection.  



PACIFIC ISLANDS
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AAT Kings Inspiring Journeys 
enters the Sydney Day Tours market 
AAT Kings is partnering with luxury travel 
brand, Boutique Tours Australia, adding
experiential, small group itineraries of 
Sydney to its premium day tours portfolio. 
Now available for booking as part of AAT 
Kings Inspiring Journeys product range, the 
travel specialist is catering to the luxury day 
tours market, with half and full day trips to 
the Southern Highlands, Blue Mountains and 
Hunter Valley on offer. 
Anthony Hayes, Managing Director, AAT 
Kings says:  “In keeping with AAT Kings 
Inspiring Journeys’ more flexible nature and 
to complement our existing five star short 
breaks and guided holidays of Australia 
and New Zealand, each day tour is led by a 
friendly and knowledgeable Driver Guide 
with guests travelling in luxury 4WD vehicles
in groups of no more than 14 clients in size.”
On the Boutique Wildlife Tour, guests will be 
led by a Naturalist Guide who will interpret 
all that they discover when exploring 
Australia’s bush country in the Southern 
Highlands. Guests will keep an eye out for 

nocturnal wildlife during a night-spotting 
expedition and will be treated to a hearty 
country-style dinner in one of Australia’s 
oldest country inns. Departures available 
throughout the year. 
Clients can head west and discover the Blue 
Mountains Botanical Gardens, take in the 
views of Grose Valley, admire the famed 
Three Sisters rock formation and visit 
Waradah Aboriginal Culture Centre. Guests 
will enjoy a two course restaurant lunch in 
town of Leura before having the afternoon 
to explore Wentworth Falls at their leisure. 
Departures running year round. 
Guests on the Hunter Valley wine tasting day 
tour will find this flexible itinerary is custom-
made each day to suit the interests and 
preferences of clients while visiting a number 
of boutique vineyards. Over lunch, they’ll be 
treated to a gourmet food and wine 
experience over two courses of Australian 
produce, followed by a behind the scenes 
winery tour. Departures are available daily.  

The Lion King 
returns to Melbourne
Melbourne has secured the return of hit 
musical The Lion King, with Kiwi tenor Nick 
Afoa playing Simba.
The hugely successful show will return to 
The Regent Theatre in February next year, 10 
years after it last opened there.
The show will head to Melbourne after its 
Sydney and Brisbane seasons, having already 
been seen by 70 million people around the 
world since its Broadway premiere in 1997.

Photo | Deen Van Meer

Tanoa Group drops Tonga plan
MatangiTonga reports that the Tanoa Hotel 
Group of Fiji has pulled out from its 
proposed reconstruction and running of the 
International Dateline Hotel in Nuku’alofa.
The paper quotes Moeaki Tatafu, CEO of 
Tonga’s Ministry of Finance and National 
Planning as telling the Tonga Chamber of 
Commerce that take-over negotiations had 
come to a sudden end. He said that 
government, as the land owner, had offered 
a 75-year lease, and the Tanoa Group was 
willing to invest $18 million to renovate the 
property, but that they had since come back 
and said that they were pulling out.
Radio New Zealand International reports that 

the Tanoa managing director, Rohit Reddy, 
says his company and the Tongan 
government made all efforts to get an 
arrangement in place.
But Mr Reddy says they failed to reach an 
agreement on some key commercial terms.
He says they were very keen to develop the 
hotel, in a similar way that has been done 
with their other properties in Fiji and Samoa.
The 126-room hotel has been closed since 
28FEB and would remain that way while 
negotiations resumed with the other bidders. 
Moeaki said they would also be talking to the 
Tanoa Group.

https://apps.facebook.com/my-contests/mjulyi
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Planet to represent The Rarotongan group
The Rarotongan Beach Resort & Spa and its 
sister properties in the Cooks will be rep-
resented in New Zealand by Planet Travel 
Marketing. 
The Rarotongan, Sanctuary Rarotonga-on the 
beach and Aitutaki Lagoon Resort & Spa will 
also be using the services of Planet Travel 
Marketing’s affiliated company SDS - Sales 

Development Services for country-wide sales 
calls and e-marketing solutions.
Through SDS the resorts have just launched a 
new Wedding Specialist Programme.
Lesley Perrie of Planet Travel Marketing can 
be contacted on (09) 414 6153 or 021 772298 
or info@planetmarketing.co.nz. 

Nadi casino build ‘under way’
One Hundred Sands Ltd chairman Larry 
Claunch has told Fiji Times Online that 
construction of the Nadi casino is in “full 
swing”.
This after geotech tests conducted by Riley 
Consultants of New Zealand gave the all 
clear.
He also confirmed to the paper that One 
Hundred Sands had paid in excess of 
F$800,000 in fines for delaying the 
implementation of the project.
“But we are up and running now, no more 
delays. We wanted to let everyone know that 
we have the results from tests conducted 
giving us assurance that it is finally safe now 
to begin,” Mr Claunch is quoted as saying.
He said there was a delay in the construction 
because they had to await the results of the 
50 metre borehole geotech tests.
“A casino is 50 times heavier than a normal 
building which meant a lot of testing had to 
be done underground first,” he said.
“All this we intend to complete within the 

next 18 to 24 months depending on the 
availability of pre-load for landfill and the 
base structure of the whole facility.”
Fiji Times Online says a team from the 
newspaper travelled to the site last week and 
witnessed large trucks carrying gravel to the 
area while diggers were clearing out land.
Civil contractor Riyaz Ali of AATS said they 
were bringing in 1800 cu m of pre-load per 
day with the 15 trucks on site.
Fiji Sun reports that the site is being raised 
four metres from ground level, with two 
metres to be removed after six months to 
allow the existing ground to settle before 
construction begins. 
The whole site, which covers an area of 17 
acres near Denarau, will extend into the 
foreshore where a marina will be built.
Footnote: The National Business Review 
reported late last year that a consortium of 
Asian investors, led by Auckland property 
developer Tim Manning, were backing the 
project. 

2-for-1 on Vanuatu cruises
Island Escape Cruises is offering 2 For 1
Cruise Fares for its “Romance of Vanuatu”
cruises departing on 03, 10, 17 and 24MAY14. 
Click here for the details.
The “Island Passage” is now being prepared 
for departure to Vanuatu where guests will be 
enjoying the “winter sun in barefoot 

elegance” from May to September. 
Island Escape’s new Vanuatu Spirit cruises 
are selling very fast. If your clients are 
looking at a luxury 9-night adventure cruise 
to the remote regions of Vanuatu then click 
here for full details. 

http://www.s-d-s.co.nz
http://www.s-d-s.co.nz
http://www.islandescapecruises.com/our-cruises/vanuatu/romance-of-vanuatu
http://www.islandescapecruises.com/our-cruises/vanuatu/spirit-of-vanuatu


Revamp for Fiji Princess
Fiji’s Blue Lagoon Cruises flagship vessel 
Fiji Princess has returned to Port Denarau 
from its last cruise before a month-long, $1.2 
million refurbishment.
Marine Tourism CEO Peter Duncan says the 
ship will not operate 05-27APR while the 
work takes place.
“All interiors will be completely made over, 
and, paying tribute to the company’s long 
maritime history, the theme is nautically 
inspired,” Mr Duncan said.
“Blue Lagoon Cruises has recently come 

under our management and we have made 
several changes based on customer feedback 
including brand new itineraries with a 
maximum of four hours cruising each day, 
more activities and a more personal 
experience of the Fijian culture,” he said.
“Fiji Princess also has a long history cruising 
Fiji’s islands and it’s high time she had a rest 
and a makeover. 
“This refurbishment has been a long time in 
the planning, and is a major investment by 
Blue Lagoon Cruises not only into our vessel 
and product offering, but will also raise the 

Tourism Fiji calls tenders for market researcher
Tourism Fiji has launched a tender to attract 
an internationally experienced market 
research agency to work with it to conduct 
significant research focussing on the key 
source markets for holiday visitors – 
Australia, New Zealand, the United States, 
China, the United Kingdom, Germany, South 
Korea and India.
Ken Freer, Tourism Fiji’s Director of Global 
Marketing says, “We have access to 
significant statistics about the people who 
currently visit Fiji. But what this project will 
give us are huge insights into the mind-sets 

of people sitting at home planning a holiday. 
We want to know what they currently think 
of Fiji, what other destinations they are also 
considering and, most importantly, how we 
can best tailor our messages to attract them to 
choose Fiji for their next holiday.
“Fiji is a very small player in a huge global 
travel environment. It is essential that we 
have the market intelligence at hand that 
allows us to best focus our activities, to 
ensure our budgets are allocated as 
effectively as possible,” says Freer. 

bar of cruising experiences avail-
able in Fiji.
“We are using all Fijian businesses 
to do the work on the vessel in line 
with our commitment to an all 
Fijian crew and providing as 
authentic an experience as we can.”
Fiji Princess will be back and 
operational on 28APR to be 
followed by an intensive “re-
launch” through the travel trade 
industry at FTE and through travel 
media internationally.

ASIA
Exiting Cambodia advice
World Journeys recommends agents ensure 
their clients check they receive an exit stamp 
in their passport when leaving Cambodia, as 
there have been instances recently of this 
being overlooked, and causing potential 

problems in the next destination where 
immigration officials can refuse entry as 
there is no evidence the travellers have left 
Cambodia legally.

Luxury rail option for Luang Prabang-Hanoi
Travelmole reports that Asia region tour 
operator Khiri Travel has added a luxury 
carriage to the Luang Prabang-Hanoi train 
service linking Laos and Vietnam.
The carriage sleeps six in air-conditioned 
cabins and includes a lounge with food and 
beverage service and specially enlarged 
windows for viewing the mountain scenery 
between the UNESCO heritage town and the 
Vietnamese capital.
Departures leave Luang Prabang on Tuesday
and Saturday mornings. The reverse trip 
departs Hanoi Central Station on Thursdays 
and Mondays.
All trips allow for a day of onboard 
sightseeing and an overnight sleep before 
mid morning arrival the next day.
The Khiri site says the public train service 

was reinstated in JUN13 using a limited 
section of the former Indochinese colonial 
rail network.
Khiri Travel CEO Willem Niemeijer says 
the service has already proven popular with 
budget travellers, but that there was demand 
from upper market clients who wanted to link 
the two popular heritage destinations in style.
The electric train service, run by the Lao-Viet 
Friendship Rail, has been adapted to utilise 
the abundant hydro electricity generated in 
the Laotian mountains.
Berths are fully booked until mid-May.
Travel tariffs for the trips depend on the sea-
son. Travel agents seeking further 
information and rates should email 
luxtrain@khiri.com and quote booking code, 
“Midnight Express.”

Indonesia airport taxes increase
Indonesia airport authority Angkasa Pura 
Airports is increasing airport taxes on 
domestic and international flights at five 
airports, including Bali’s Ngurah Rai 
International Airport. From 01AUG14 taxes 
will increase from Rp40, 000 (US$3.50) to 
Rp75, 000 for domestic flights and Rp150, 
000 to Rp200, 000 for international flights. 

The tax at Lombok International Airport will 
increase from Rp25, 000 to Rp45, 000 for 
domestic flights and Rp100, 000 to Rp150, 
000 for international flights, effective 
immediately. 
The airport authority says the tax hike was 
related to its investments in new airport 
terminals, including Bali.

Ascott has acquired an operating serviced residence on Hong Kong Island.  The 55-unit property, 
currently operating as The Mercer, will be rebranded as Citadines Mercer Hong Kong in Q3 2014.
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To experience Thailand’s amazing culture is to experience its amazing people.

In Thailand, culture is everywhere, in everything and everyone. From the glistening temples and magnificent palaces to the people you meet in the streets of its cities 
and villages. You don’t have to search for it, you simply experience it. Whether you are planning on visiting some of our ancient sites, sitting on a beautiful beach or 
exploring ultra-modern shopping malls, Thailand will offer a wonderful cultural experience like nowhere else on ear th. Whether it is your first trip or you are   
a frequent visitor, you are sure to be amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298
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Park Hotel Group has handy advantage
Representatives from the Park Hotel Group 
were in Auckland this week on their first-ever 
visit. The Asian hospitality group is keen to 
develop new market opportunities in New 
Zealand and Australia and hosted airline, 
travel agent and media reps to a briefing and 
lunch.
Sydney-based director of sales, Jonathan 
Milburn and group sales director Pauline 
Cheung from Hong Kong, told guests the 
group had two brands – the luxury Grand 
Park and the upscale Park Hotels – with three 
properties in Singapore, one each in Hong 
Kong, Kunming, Wuxi and Xian in China, 
and a hotel in Otaru in Japan, with two more 
Park Hotels due to open in Singapore next 
year.
The flagship Grand Park Orchard, Singapore, 
has equipped all 308 guestrooms with a 

complimentary smartphone from handy 
Smartphone as an in-room amenity. This 
provides guests with unlimited international 
and local calls, unlimited 3G data and Wi-Fi 
tethering capabilities, a city guide and more.
Guests can take the handy out of the hotel 
to stay connected during the day, and dial 
directly to in-room dining, concierge or 
spa. The phone is pre-loaded with travel 
apps including news services, a currency 
converter, MRT maps, as well as a digital 
location-based city guide. Upon checkout, all 
browsing history, personal information and 
any additional applications are completely 
deleted from the device, which is reset to the 
original factory settings. 
Preparations are underway to roll out handy 
at the Grand Park City Hall and Park Hotel 
Clarke Quay.

New flights to Myanmar
World Journeys says it welcomes the 
introduction of SilkAir’s thrice-weekly 
circular flights between Singapore and 
Mandalay from 10JUN14.  World Journeys’ 
Kim Houston says “Myanmar is growing in 

popularity right now, so the additional flights 
will help with availability of flights into what 
is the country’s second largest city, from 
where many itineraries and river cruises 
commence.”

China attraction boasts five world records
Following a successful two-month trial 
period, Guangdong province’s Hengqin 
Ocean Kingdom opened to the general 
public last Saturday. Officials from Guinness 
World Records were there to confirm that the 
aquatic theme park had set five new world 
records.
In addition to hosting the world’s largest 
aquarium, Hengqin Ocean Kingdom also 
claims the largest aquarium tank on the 
planet, the largest underwater viewing dome, 
largest aquarium tank window, and largest 
acrylic panel.
A giant whale shark statue, 
visible from outside of 
the park, beckons visitors 
inside. Seven themed areas, 
each representing a different 
underwater habitat, hold a 
staggering 48.75 million 
litres of both salt and fresh 
water.
The glass in the shark and 
whale pavilion is more than 
half a metre thick.
According to Themeparx, 
the $800m Hengqin Ocean 
Kingdom covers an area of 

143ha and also features thrill rides, hotels, a 
“5D cinema” and a circus.
Chimelong Hengqin Bay Hotel, the largest
ocean ecological theme hotel in China, 
opened in January, adjoining the theme park.
The 1,888-room hotel is a five-minute drive 
from Hengqin Port, connecting Zhuhai and 
Macau, or a 45-minute drive from Jiuzhou 
Port, where guests can take the ferry to Hong 
Kong.
The hotel offers accommodation packages 
bookable through Agoda.
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Club Med Bali stars in Masterchef NZ
Club Med Bali has a starring role in a coming 
episode of Masterchef New Zealand on TV 
ONE.
Sunday night’s show on 13APR is filmed at 
Club Med Bali in Nusa Dua and finds 

contestants taking aim at the archery range 
to reveal their culinary challenge and taking 
over the restaurant’s cooking stations to 
create a variety of international dishes.

Qantas USA Deals from $1419
Qantas has released special Economy, 
Premium Economy and Business fares to the 
USA on offer until Monday 14APR14. 
All-inclusive Economy fares to Los Angeles 

from $1419, Dallas from $1799 or New York 
from $1875 return.
Visit www.qantas.co.nz/agents for full details 
and revised tariff advice.

Tickets now on sale for Las Vegas High Roller
The world’s tallest observation wheel 
welcomed its first ticketed passengers on 
Monday, ushering in a new era of excitement 
in Las Vegas entertainment.
The Las Vegas High Roller is located at The 
LINQ, the Strip’s all-new outdoor shopping, 
dining and entertainment district, directly 
across Las Vegas Boulevard from Caesars 
Palace.

Tickets are now available to purchase online.  
Rides cost US$24.95 from 10 a.m.-6 p.m.. 
The price increases to $34.95 after 6 p.m. 
until 2 a.m. Those who don’t want to wait in 
line can purchase an Express Pass for $59.95. 
Caesar’s Entertainment is represented here by 
Chris Jones at Discover the World.  
Check out the 550ft High Roller here.

Pirates Aboard - Galapagos for families
World Journeys highly recommends the 
Galapagos for families with children, and is 
promoting a new Pirates Aboard Programme 
aboard the expedition yachts Santa Cruz, La 
Pinta and Isabela II. 
Pirates Aboard engages guests aged 6-12 with 
educational activities, and fun diversions
such as treasure hunts, knot-tying, zodiac 
rides and quizzes. In addition, all of these 
boats offer special kids-style menus, 

children’s books, DVDs and games in the 
libraries, and visits to the bridge to spend 
time with the Captain and navigators. 
Families can choose from a range of 3 to 
7-night expeditions, and on departures in 
JUL, AUG and SEP14, children under 15 
benefit from a 50% discount when sharing a 
cabin with their parents (normally the savings 
is 25% for kids under 12).

Ecuador goes green
Ecuador was named the World’s Leading 
Green Destination at the 20th World Travel 
Awards in 2013, largely due its 33 state-
protected natural reserves, the large expanses 
of Andean and tropical forests, and the 
Galapagos Islands.  
World Journeys says it is not surprised at 
the award, particularly as the Amazon and 
Galapagos are current ‘hot’ destinations, with 
popular product including some great Amazon
lodge experiences, Mashpi Lodge in the 
Cloud Forest – very different to the Amazon 
and great for birdwatchers, and of course 
small ship cruising in the Galapagos.  
Director Chris Lyons says “You don’t have to 
be an eco-tourist to enjoy these experiences.  
The extraordinary wildlife and landscapes 
will impress anyone who enjoys travel away 
from the mainstream.”  

World Journeys currently has bonus offers 
of free flights from mainland Ecuador to the 
Galapagos, and free hotel nights, on specific 
2014 Galapagos cruise sailings when booked 
by 15APR14.  Call 0800 117311 or email 
info@worldjourneys.co.nz

Galapagos availability
World Journeys warns agents that demand 
for Galapagos cruising this year has resulted 
in very limited availability in MAY, JUN 
and OCT, with NOV almost sold out already.  

There are, however, some dates that are wide 
open, so clients just need to be flexible with 
dates and build the rest of their South American 
itinerary around the Galapagos dates.

http://www.exoticholidays.co.nz
https://www.youtube.com/watch?v=NjteReLYAjU&feature=youtube_gdata
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=155&packageName=Galapagos-Islands:-MV-Santa-Cruz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=155&packageName=Galapagos-Islands:-MV-Santa-Cruz
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Iran back on bucket list
According to the Telegraph newspaper, 
British tour operators have seen a significant
rise in bookings for holidays to Iran, as 
improved relations with the West and an 
expectation that the UK Foreign Office travel 
advice will be relaxed boosting tourist interest. 
Tailor-madeadventures.com, which creates 
itineraries for Iran, has seen an 80 per cent 
increase in enquiries since the beginning of 
the year. 
Jim O’Brien, the company’s head of 
development, is quoted as saying: “Thirty-
five years ago, Iran dropped off the tourist 
map, becoming the preserve of a few hard-
core independent travellers and those in 

organised groups. Since the election of 
Hassan Rouhani as president last August, 
however, and a thawing in political relations 
with the west, it seems that Iran is returning 
to travellers’ bucket lists with a bang.” 
Numerous tour operators have compared 
Iran’s future to that of Myanmar, which 
has been a top-selling destination since the 
change in stance on tourism in the country. 
Although political relations with the west 
have made travel to Iran difficult for the past 
few decades, the country holds some of the 
world’s most spectacular ancient ruins and 
religious sites.

Big Arab investment in Morocco
Alarabiya reports that Arab Gulf states will 
invest 6 billion dirhams (US$737m) in 
tourism infrastructure in the port of 
Casablanca in the first of a series of such 
projects, according to a statement from 
Morocco’s royal cabinet.
Alarabiya says the fund is focused on tourism 
development in Morocco and is supported 
by Qatari fund Qatar Holding, the Kuwait 
Investment Authority’s Al Ajial Investments, 

Abu Dhabi’s sovereign wealth fund Aabar, 
Saudi Investment Fund and the Moroccan 
Fund for Tourism Development.
Moroccan King Mohammed has kept his 
distance from Gulf Arab monarchies since his 
coronation in 1999, making far fewer official 
visits to the region than his late father King 
Hassan. However, concern over social unrest 
has brought Arab monarchies closer to each 
other.

Fes World Sacred Music festival
World Journeys says that the Fes Festival 
of World Sacred Music in Morocco is being 
held this year 13-21JUN.  Now in its 20th 
year, the festival is one of the globe’s leading
events of its kind, and accommodation in Fes 
must be booked well in advance for those 
dates.  Artists from all over the world gather 
at the Fes Festival, with performances 
scheduled including groups from Northern 
Europe, Mali, Spain, Israel, Morocco, India, 

France and US amongst others, displaying a 
great variety of styles (from flamenco to jazz, 
from ancient Andalousian Jewish music to 
rock) with the aim to prove the universality 
of the spiritual experience, and promote a 
sense of brotherhood between all races and 
peoples.  
Contact World Journeys for tailor-made 
Moroccan itineraries 0800 117311 or 
info@worldjourneys.co.nz

Greece & Turkey Gulet Special 
World Journeys has just received advice of 
a special one-week Greek Island and Turkey 
itinerary by luxury gulet.  Departing Bodrum 
14JUN14, this especially tailored departure 
takes in some lesser known Greek Islands 
and some of the most beautiful stops along 
the Turkish Coast. 
Your clients will explore ancient ruins, swim 
in sparkling waters, enjoy outstanding 
scenery and try local delicacies. With a 
maximum of just 12 passengers on board, 
this gulet is a huge hit with Kiwis. Priced at 
NZ$1,995pp share twin, including 7 nights 

in comfortable cabin accommodation with 
ensuite bathrooms, most meals, port charges 
and crew gratuities, space is limited.  
Minimum numbers and terms and conditions 
apply. 
Contact kate@worldjourneys.co.nz for more 
information. 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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Following the Anzac 2015 ballot draw this week, 
Insight Vacations would like to remind agents 
that they have a Gallipoli 2015 tour available, 
offering passengers either a 12-day tour of Turkey 
or a 22-day tour of Turkey and Greece. 
Passengers will experience all the Signature 
Experiences of an Insight Vacations tour plus 
absorb the atmosphere and pay their respects at 
this once in a lifetime event.  
View the brochure here and visit 
www.insightvacations.co.nz  

Drive Britain 
DriveAway Holidays is this month offering 
a further 5% off already discounted UK car 
hire deals, with 7 days’ rental starting from 
$31 per day. Simply collect between 21APR-
31MAY with Europcar and receive a free 2nd 
driver. 
Clients can get off the beaten track and 
discover Britain’s countryside when 
travelling by motorhome. Book this month 
and they receive 10% off Bunk motorhomes 
when collecting before the end of May. 
Check out DriveAway Holidays Top 5 Drives,

courtesy of VisitBritain – The Cotswolds 
and mythical Somerset, Coast to Coast in 
the north, southern castles and vineyards, the 
Welsh mountains and beaches, along with 
Scotland’s heritage and hidden gems. 
DriveAway also offers a free Britain Driving 
Guide, packed full of self-drive tips which 
can be downloaded from 
www.driveaway.co.nz/brochures. 
Call 0800 885 590.

La Bohème production to be retired
The Guardian reports that the Royal Opera 
House has announced that the ever-popular 
John Copley production of La Bohème is to 
be officially retired.
By the end of next year it will have been 
performed at Covent Garden 404 times and 
featured in 27 seasons. Dame Kiri Te Kanawa 
and Luciano Pavarotti performed it there in 

1976.
The Royal Opera House director of opera, 
Kasper Holten, says the 2015 performances 
of Copley’s production would be the final 
ones with a new version directed by Richard 
Jones replacing it in 2017.

Anzac Dawn Service 
Whether your clients plan to visit Gallipoli 
for ANZAC Day commemorations or to see 
the enormous cultural wealth that Turkey 
showcases, Exotic Holidays says it has a 

variety of package options for them. 
Call 0508 EXOTIC (0508 396 842) or email 
info@exoticholidays.co.nz 

TOUR PRODUCT
Nothing Beats 15% Easter Commission
Forget the Easter chocolate binge, Creative 
Holidays is inviting agents to binge on bonus 
commission throughout APR14. 
“Agents have told us they expect their April 
sales to be affected by the thousands of Kiwis 
who will be away over the second half of 
the month, taking advantage of ten days off 
for only three days of annual leave over the 
Easter and Anzac Day public holidays,” says 
James Gaskell, Managing Director, Creative 
Holidays. 
“Creative is helping agents to counter this 
predicted slow booking month by offering 
15% bonus commission on all land bookings 

throughout April. We anticipate this to be 
very popular with agents enabling them to 
earn more on every booking. 
“The bonus commission is valid for travel 
anytime making it a great opportunity to 
close bookings for the Northern Hemisphere 
summer or earlybird European winter travel 
season, plus book and deposit any end of year 
Christmas or New Year holiday bookings,” 
says Gaskell. 
Travel must be booked and deposited by 
30APR14 and is valid for travel anytime. 
For more information call 0800 652 441 or 
contact Mandy Tarleton on 028 2580 1593.

New Chat Tours 
brochure
The 2014/2015 Chat Tours 
brochure is available through 
Brochurenet, advises NZ
representatives Hogan and 
Associates. The new brochure 
features a broad range of tours, 
stopovers, cruising and Island 
Hopping packages in Greece 
as well as touring options in 
Turkey, Croatia, Israel, Jordan, 
Egypt, Dubai and Abu Dhabi.  
For bookings and information, 
contact sales@hoganreps.co.nz 
or (09) 489 7844.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1485
http://www.driveaway.co.nz/top-5-drives-uk
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AVIATIONContiki launches 2014/15 Australia & New Zealand program 
Contiki says it is giving 18 to 35’s a Back-
stage Pass to Australia and New Zealand with 
the launch of its 2014/15 brochures. 
The new brochures make it easy for agents to 
help their clients choose the perfect trip using 
the ‘Australia: 4 Ways To Go’ and ‘New Zea-
land: 2 Ways To Go’ feature. Whether they 
prefer surfboards or snowboards, outback or 
adrenalin the categories showcase the best 
of both sides of the pond. The Australian 
‘4 Ways’ options include ‘Amazing Trips’, 
‘Diving’, ‘Special Events’ and ‘Festivals’ 
while New Zealand’s ‘2 Ways’ are divided 
into ‘Amazing Trips’ and ‘Ski & Board’ 
products. 
Contiki Holidays regional director Tony 
Laskey says, “We’ve been operating tours in 
New Zealand and Australia for thirty years 
so we know the iconic experiences that our 
passengers want and the not-so-well known 
gems that they didn’t know existed. We’re 
always on the lookout for other experiences 
we think our passengers will love and have 
recently added events such as Splendour in 
the Grass in Byron Bay, Ultimate NZ Ski and 
New Year’s Eve on Sydney Harbour.”
With a range of diverse accommodation 
included, the program gives passengers a No 
Regrets experience. Special stays include a 
beach front surf camp in New South Wales, 
waking up overlooking Lake Wakatipu in 
Queenstown and an Eco-Lodge stay on 
World Heritage listed Fraser Island.   

“Contiki’s special stays, exclusive inclusions 
and food are a great example of the special 
treatment we are offering our travellers, the 
Backstage Pass is about mixing the iconic 
spots with the local hidden gems and creating 
a unique experience for all of our travellers 
and is part of all our trips and included in the 
price,” says Laskey.
All Australian and New Zealand itineraries 
also include plenty of ME Time – free time to 
see and explore, make the most of optionals 
or just relax and take in the scenery. 
A 10% Early Payment Discount is available 
on selected tours for new bookings made 
and paid in full prior to 04JUN14. For more 
information, visit www.contiki.com, ask your 
sales manager or contact reservations on 
0800 266 8454.

NZ features in #NOREGRETS Adventure Challenge
Tying in with the launch of the new Contiki 
2014/15 Australia & New Zealand brochure, 
New Zealand is featuring as the destination 
of the week in the #NOREGRETS Adventure 
Challenge.

TV & radio host Connor Nestor hosts the 
segment and it’s well worth checking out, 
says Contiki’s Tony Laskey.

IATA calls for global tracking of aircraft
IATA has called on the aviation industry to 
“make a safe industry even safer” by 
developing a better way to track aircraft 
following the disappearance of MH370, 
perhaps through real time data streaming.
Speaking at the IATA OPS conference in 
Kuala Lumpur, IATA director-general and 
CEO Tony Tyler said governments and 
industry should focus on partnerships, data 
analysis and runway safety. He also committed 

IATA to formulating a unified industry 
position on global tracking of aircraft.
Tyler announced IATA’s plan to convene a 
task force, including input from ICAO, to 
“examine all of the options available for 
tracking commercial aircraft against the 
parameters of implementation, investment, 
time and complexity to achieve the desired 
coverage.” The group will report its 
conclusions by December.

Auckland events deliver for Air NZ
In a message to staff, Air NZ CEO Christopher
Luxon says more than 32,000 people 
travelled to and from Auckland for the NRL 
Auckland Nines and the Eminem Rapture
2014 event on 15-16FEB – the largest 
number of passengers the airline has carried 
domestically in a week.  This record was 
smashed a fortnight later with fans travelling 
to the two sell-out Bruce Springsteen 

concerts in Auckland.
Mr Luxon told staff the value of concerts and 
major events such as these is significant and 
the airline is currently exploring 
opportunities with promoters and others in 
the tourism industry to further drive revenue 
and support more of these events both in the 
main centres and regional centres.

Air India prepares for Star
Air India is preparing to become the 29th 
member of the Star Alliance in a few months.
AI was originally accepted as a future 
member of Star in 2007, but the airline was 
going through a merger process and financial 
issues. Its entry was suspended in 2011, and 

revived last year after a government-backed 
turnaround program began showing results. 
Air India sources said the IT integration will 
be followed by signing contracts with other 
Star members for sharing the frequent flier 
program.

TAM joins oneworld
TAM Airlines, part of LATAM Airlines 
Group, has joined the oneworld alliance 
currently undergoing the largest expansion in 
its history. 
To celebrate its entry into oneworld, TAM 
Fidelidade program will offer double points 

to all passengers flying with the alliance’s 
member airlines during MAY14. Members 
of the frequent flyer programs of oneworld 
member airlines will also receive double the 
points or miles when flying on TAM during 
the month.

http://www.cxagents.com
http://www.contiki.com/adventurechallenge
http://www.contiki.com/adventurechallenge
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Emirates Skywards adds Europcar to its partners
Emirates Skywards, the frequent flyer 
programme of Emirates Airline, has partnered 
with Europcar.
Emirates Skywards members will earn 600 
Miles on rentals at all Europcar locations 

with Gold and Platinum members eligible for 
an additional 200 bonus Miles per rental. If a 
premium car is booked all membership tiers 
will earn a total of 1,000 Miles.

US Airways has officially joined the oneworld alliance, having been with the Star Alliance 
until its merger with American Airlines, a founder of the oneworld grouping.

Qantas named the world’s safest carrier
AirlineRatings.com the world’s only safety 
and product rating website has announced its 
top ten safest airlines for 2013 from the 448 it 
monitors.
Top of the list is Qantas which has a fatality
free record in the jet era (since 1951). Making
up the top ten with seven stars for safety 
and in- flight product are: Air New Zealand, 
Emirates, Singapore Airlines, Etihad Airways, 
Cathay Pacific, Korean Air, Virgin Atlantic 

and Eva Air.
AirlineRatings.com’s rating system takes into 
account a number of different factors related 
to audits from aviation’s governing bodies 
and lead associations as well as government 
audits and the airline’s fatality record.
Of the 448 airlines surveyed 137 have the top 
seven-star safety ranking, but almost 50 have 
just three stars or less.

Indian Airlines must reinstate overweight hosties
An Indian court has ordered Indian Airlines 
to reinstate three air hostesses it sacked for 
being overweight, the Times of India reported 
on Wednesday.
The ruling follows a complaint by the three 
women to the Delhi High Court that their 
dismissal was illegal.
The three had been recruited to work as cabin 
crew, but were transferred to ground staff 
after gaining weight, and were subsequently 
dismissed.
The airline said they had failed to maintain 

their weight within the limits set out in their 
contract.
The women argued that they were given no 
chance to explain the reasons for their weight 
gain. One cited medical reasons, another said 
it was due to stress caused by her husband 
and in-laws.
Defending its decision, Indian Airlines argued 
that appearance, manners and physical fitness 
were required of both men and women 
working in the travel industry.

Lufthansa pilot strike
Lufthansa pilots end their three-day walkout 
today after effectively grounding Germany’s 
largest airline in one of the biggest strikes 
ever to hit the company.

Lufthansa cancelled 3800 flights during the 
strike, which runs until the end of Friday 
European time, and says the stoppage will 
cost it tens of millions of euros. 

CRUISE NEWS
Bentours Nordic cruise 
Bentours has a Norway cruise offer to excite 
and inspire, and if booked now will deliver 
savings of 50% on the price for a second 
passenger.
The new 6-day Classic Voyage South begins 
in Kirkenes and heads south traversing along 
the rugged Norwegian coast where your 
clients will be exhilarated by the glaciers, 
mountains and spectacular fjords. They will 
look skywards for a glimpse of the Northern 
Lights in winter or marvel at the midnight 
sun during the summer months.
They will visit medieval towns and remote 
Arctic communities, stop at Hammerfest, the 
world’s northernmost town and experience 
a midnight concert in Tromso in the Arctic 
Cathedral.
The Classic Voyage South cruise will 
negotiate inlets and isles as it passes through 

the Lofoten Islands, one of Norway’s most 
beautiful stretches of coastline.
They’ll enter a world of legends and folklore 
as they cross the Arctic Circle and sail past 
the famed peaks of the Seven Sisters.
The Classic Voyage South cruise includes on 
board accommodation, breakfast daily, six 
lunches and five dinners. 
Book now to receive 50% off the price of 
the second passenger. Call 0800 443 510 or 
email res@bentours.co.nz
T&Cs: Classic Voyage South (6D/5N) 50% off second 
passenger is valid for sale until 31MAY14 and travel 
from 01APR - 12DEC14. Offer is subject to availability 
and capacity controlled. A non-refundable deposit of 
NZ$160pp is required within 7 days of making a 
booking. Final payment is due 45 days prior to 
departure ex New Zealand. Deals and offers are subject 
to availability and are not combinable with any other 
offer.

Cruise NZ waters with Island Escape
Island Escape Cruises 2014/2015 New 
Zealand brochure is now available in hard 
copy format – plus agents can download it at 
www.islandescapecruises.com/brochures 
It details Abel Tasman, Fiordland and Bay of 
Islands cruises, which co-incidentally are the 

top three tourism destinations in New 
Zealand. 
Check out the all-new layout for the website 
which has just had a major makeover. It is 
now easier to follow and is mobile/tablet 
friendly. 

http://www.lufthansaexperts.com
www.islandescapecruises.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM PETER KOLLAR, CLIA TRAINING MGR

The Matrix of the Cruise Industry
Azamara Club Cruises’ President Larry Pimentel 
last week spoke about the Azamara Quest 
spending 2 months in Australia during 2015, a 
decision based primarily on the region’s growing 
market of which New Zealand holds such an 
important role. This is not the first company to 
send ships here because of our cultures’ 
engagement with cruise holidays - and with 
somewhere in the vicinity of 2,000 ports capable 
of receiving cruise ships around the world, our 
market is in a very fortunate position. 
We do however have challenges in the future 
in keeping this Australasian boom strong; there 
are  literally tens of thousands of people that are 
dependent on our results. 
The cruise industry matrix (those that benefit from 
cruise business) is larger than you think. These 
include ground handlers, terminal and port 
operators around the country, and retail agencies.
They also include all those cruise suppliers with 
commodities such as food, beverages, fuel, 
provisions, etc. Yes even a cruise ship needs to get 
laundry powder and soap from somewhere. 
Other sectors affected include aviation, hundreds 
of tour and attraction providers, the dining sector, 
hoteliers and planners – all are directly affected, 
and their economic outcomes further offset the 
rest of our economy who may not even know 
what a ship is. We live in a commercial 
microorganism.  
As CLIA grows it is so good to see the collaboration
of so many varied businesses, some of whom 
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have joined our Executive 
Partner Program. These 
companies are helping 
support an industry that 
holds so much 
importance to others. 

Celebrity Solstice cruises for 2015-16
Today is the first day of sales for Celebrity Cruises 2015-16 sailings. 
Celebrity Solstice will sail to 34 destinations in 10 countries from 
SEP15 with itineraries ranging from 8 to 18 nights to Australia, New 
Zealand and the South Pacific, departing from Auckland, Sydney 
and Perth.
The ship will sail from Vancouver to Sydney on 22SEP15, and 
offer a 10-night ‘Hawaii’ and a 18-night ‘Tahitian Treasures’ sailing, 
which guests can combine to create a 28-night vacation, visiting 11 
destinations. These sailings will also be offered from Sydney 
departing 09APR16. Highlights of the trip include an overnight stay 
in Honolulu and a late-night call in Lahaina, Maui, during the 
‘Hawaii’ sailing, so that guests can take part in a traditional luau. 
The ship will also visit destinations such as Hilo and Kona.
The ‘Tahitian Treasures’ itinerary will call at Bora Bora, Moorea and 
Papeete before sailing to Auckland and the Bay of Islands.
For the ultimate Australasian experience, guests can combine an 
18-night Auckland to Perth cruise, departing on 16FEB16, with a 
17-night sailing from Perth to Sydney to create a 35-night 
circumnavigation of Australia and New Zealand, visiting 19 
destinations.
The 18-night sailing from Auckland to Perth calls at six ports in 
New Zealand, as well as three Fiordland sounds, and visits to 
Sydney, Melbourne and Adelaide
The 17-night sailing from Perth to Sydney visits Bali before 
exploring the northern coast of Australia. The ship then visits Cairns 
(Yorkey’s Knob), Airlie Beach and Brisbane.  

Suite Class
Celebrity’s 2015-16 sailings will introduce the newly announced 
“Suite Class” experience, beginning APR15, with new luxurious 
offerings including a dedicated, suites-only restaurant, VIP lounge, 
and complimentary ‘all in’ benefits such as premium beverages, 
dining at any specialty restaurant and unlimited internet access.
To celebrate the launch of Celebrity’s 2015-16 World Tour, guests 
can receive up to $400 per stateroom to spend onboard for every 
cruise or cruisetour that is four nights or longer (from the newly 
available itineraries) and booked by 30APR14, excluding 
Celebrity Xpedition sailings. In addition, the offer can be combined 
with select future promotions. 

Celebrity Millennium in Asia
Celebrity Millennium will visit 43 destinations in 14 
countries during the 2015-16 season, starting from SEP15. 
With departures from Singapore, Hong Kong, and Tokyo 
(Yokohama), the itineraries offer guests a wide range of 
options to choose from.
The ship will overnight in eight cities: Tokyo, Kobe, Hong 
Kong, Taipei, Hanoi, Bangkok, Singapore and Bali. Plus, 
first-time ports for 2015-16 include Dutch Harbor, Alaska, 
Beppu and Kanazawa in Japan, and Vladivostok in Russia.
Highlights from the new itineraries include two 14-night 
roundtrip Japan sailings with overnight stays in Tokyo 
(Yokohama) and Kobe. The ship will also visit Mt. Fuji 
(Shimizu), Beppu, Kanazawa, and Otaru, plus Vladivostok, 
Russia.
The 14-night Singapore to Hong Kong sailings offer over-
night stays in Hong Kong, Hanoi, Bangkok, and Singapore. 
In Hanoi, the ship will anchor in scenic Ha Long Bay. 
Guests will also visit Ho Chi Minh City (Phu My), and 
Danang/Hue (Chan May), Vietnam.  
Your clients will get to enjoy three days and two nights in 
Bali during the Singapore to Indonesia 14-night roundtrip 
sailing.  Plus Celebrity Millennium will visit Komodo 
Island, home of the Komodo dragon, as well as Phuket, 
Penang, and Kuala Lumpur (Port Klang).
On 31JAN16, a special Chinese New Year’s sailing will 
offer an overnight stay in Hong Kong where guests can 
celebrate the Year of the Monkey viewing a spectacular 
fireworks display over Victoria Harbour.
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Azamara Club Cruises Double Upgrade 

Celebrity Millennium’s Pacific adventure
Following Celebrity Millennium’s season in 
Asia, the ship will begin a series of sailings 
on 13MAR16, ranging from 11 to 18 nights 
from Singapore, Sydney, and Honolulu, 
finishing in Vancouver on 26APR.  Guests 
can combine these vacations to form a 45-
day voyage calling at 17 ports. The ship will 
overnight in Bali, Honolulu and Maui.
An entirely new destination, Mystery Island
in Vanuatu, will be visited as part of the 

South Pacific sailings, with itineraries 
ranging from eight to 12 nights and sailing 
to ports in New Caledonia, Loyalty Islands, 
Vanuatu and Fiji.  
Guests wishing to experience Fiordland 
National Park can choose from the 12- and 
14-night vacations from Sydney and 
Auckland, which visit Milford, Doubtful and 
Dusky Sounds.

Azamara Club Cruises is offering up-market 
travellers a double upgrade when booking 
their next big adventure between 01APR and 
31MAY14.
Guests who book an interior stateroom, on 
nearly all voyages sailing from OCT14-
DEC15, will be upgraded by two categories 
to a veranda stateroom.  
Passengers could use the savings from this 
offer to book a Land Discoveries shore 
excursion, choosing from Azamara’s new, 
more in depth, personalised destination 
experiences – Insider Access and Nights and 
Cool Places programmes.  
‘Insider Access’ features exclusive invitations, 
which allows guests to engage with 
knowledgeable individuals eager to share 
stories of their home destination. ‘Nights and 

Cool Places’, makes the most of Azamara’s 
longer stays in port and overnights with an 
intimate night touring program. 
These custom, evening experiences, give 
guests exclusive opportunities to visit world-
famous museums after hours, such as Malaga’s 
Picasso Museum; sip cocktails at a local hot 
spot, such as Rio de Janeiro’s Scenarium; or 
take a stroll on an intimate guided 
architectural walk – all with a local guide. 
Additionally they may wish to combine a 
variety of voyages such as Azamara Journey’s 
seven-night Mediterranean voyage from 
Rome to Monte-Carlo with the following 
seven-night voyage from Monte-Carlo to 
Barcelona. 
www.AzamaraClubCruises.com/Double-
Upgrade

More itineraries from Windstar in 2015
Windstar Cruises has opened bookings for 
2015 offering a wider range of itineraries 
with the addition of Star Breeze and Star 
Legend (above), new private events in port 
and a maiden call at Reykavik, Iceland.
Starting next year, all itineraries will include 
a Private Event, created exclusively for 
Windstar and intended to give passengers 
an in-depth local experience. Private Events 
range from dinner under the stars in the 
ancient Celsus Library of Ephesus to dining 
on the beach of a private motu in Bora Bora.
Among the new 2015 voyages is ‘Northern 
Europe Wonderlands,’ a seven-day program 
on Star Legend from London on 19JUN15 
that sails between the Baltic and the North 
Sea on the Kiel Canal. Two days in 
Amsterdam are featured. Other ports include 
Vlissingen, Netherlands, Germany’s 
Hamburg, Lubeck and Warnemünde, and 
Denmark’s Copenhagen.
‘Lands of the Midnight Sun’ includes the 
maiden call at Reykjavik, part of an 11-
day journey that sails from Copenhagen on 
26JUN15 and Reykjavik on 07JUL. Star 
Legend will cruise Norway’s Sognefjord and 
call at Bergen, Flåm, Geiranger and Ålesund. 
Other ports are Lerwick, Shetland Islands, 
and Torshavn, Faroe Islands.

Further new itineraries are a 10-day Baltic 
sailing on Wind Surf and Star Legend 
including an overnight at St. Petersburg, and 
stops at Copenhagen, the Danish island of 
Bornholm; Gdansk, Poland; Klaipeda, 
Lithuania; Tallinn, Estonia; Helsinki and 
Stockholm. Departures are 18JUL and 
28JUL15.
‘Spectacular Scandinavia’ combines Norway’s 
fjords, Scandinavian capitals and smaller 
ports along with Warnemünde, while ‘Gems 
of France & Iberia’ sails round-trip from 
Lisbon to Cherbourg, St-Malo and Brest, 
France; El Ferrol and Vigo, Spain; and Porto, 
Portugal.
‘Windmills & Tall Sails’ puts Wind Surf in 
the world’s largest sailing parade, Sail 
Amsterdam. The eight-day cruise departs 
from Oslo, overnights in Amsterdam and 
stops at Kristiansand, Norway; Rotterdam 
and Vlissingen, Netherlands; Zeebruge, 
Belgium; and Dover.
‘Spanish Serenade,’ featuring Spain and 
Portugal, and ‘Culinary & Wine Delights of 
Spain & France’ are among the other 2015 
offerings.
For Windstar cruises, contact local GSA, 
Francis Travel Marketing on 09-444 2298 or 
reservations@francistravelmarketing.co.nz
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Cruise Fiji & the South Pacific on Choice
One lucky family will have the chance to 
win the trip of a lifetime cruising Fiji and the 
South Pacific with Choice Hotels launching 
their new loyalty campaign in New Zealand.
Anyone who signs up for a Choice Privileges
membership before 14MAY will be in the 
draw to win. Existing Choice Privileges 
members will also be entered into the draw 
automatically. 
The grand prize valued at $15,000 includes 

a 14-night cruise around the Fiji & South 
Pacific for two adults and two children in an 
Oceanview cabin with Princess Cruises. Also 
included in the grand prize are return flights 
to Sydney, $2,500 spending money, hotel 
transfers and accommodation before and 
after the cruise at Choice Hotels’ Castlereagh 
Boutique Hotel in Sydney (an Ascend Hotel 
Collection member). 

IHG in strategic deal with Amadeus
IHG, one of the world’s leading hotel 
companies, has announced a strategic 
technology relationship with Amadeus.
Eric Pearson, CIO, InterContinental Hotels 
Group comments:  “IHG is a brand and 
consumer driven company. We use insight 
to anticipate consumer trends and behaviour. 
We also have a long track record of investing 
in relevant technologies to support our brand 

promise and build a closer relationship with 
our guests. Partnering with Amadeus will 
help us continue to do just that.”
The initial phase of the strategic relationship 
between IHG and Amadeus will be focused 
on planning and development. This will 
involve scoping out and creating a roadmap 
for potential technologies and solutions that 
will drive innovation in the industry.

Industry Rates at The Langham, Auckland
Classic Room $150 includes GST and in room Wi-Fi.
Complimentary upgrade to a luxurious Executive room, subject to availability. 
Discounted breakfast in Eight Restaurant for $25pp inclusive of GST.
(Normally $ 39 inclusive of GST)
Rates are quoted in New Zealand dollars, are per room per night and are subject to 
availability at time of booking.
Valid: 01APR-30SEP14
Check in time is 3pm and check out time is 11am
Applicable to staff of airlines, hotels, tour and travel operators. 
Must produce valid Identity card on check in. 
To make a reservation call 0800 61 62 61, or email: tlakl.resv@langhamhotels.com
Booking rate code : DISINDS

Esplanade up for sale
Devonport’s historic and landmark Esplanade 
Hotel, which has been a prominent waterfront 
landmark on the corner of Victoria Rd since it 
was built in 1903, is up for sale.
The Esplanade was built to echo the finest 
Edwardian age hotels along waterfront 
promenades in England.
The three-storey hotel, which has been 
described as ‘‘the jewel in Devonport’s 
crown’’, is being marketed for the first time 
in more than a decade, and is being sold by 
tender closing on 02MAY.

The Historic Places Trust grade 1 listed 
property is owned by Mecca Restaurants’ 
founder Metin Yildiz and business partner 
Andrew van der Peet.

INDUSTRY
Front row at Wellington Fashion Week show
Specialist wholesaler for Middle East & 
Mediterranean, The Innovative Travel Co. 
has offered a sales incentive to Wellington 
region travel consultants to win front row 
tickets for two to Fashion Designer, Jane 
Daniels, Autumn/Winter 2014 collections 
showing at Wellington Fashion Week starting 
09APR.  

turquoise, cobalt 
and lapis lazuli 
blues colours 
from her recent 
visit to 
Samarkand, 
Bukhara and 
Khiva on the old 
Silk Road.” 
Wellington 
region travel 
consultants who 
make a book-
ing of $1000 
or more, by 

Says Robyn 
Galloway: “As 
Innovative’s 
Brand 
Ambassador, 
Jane Daniels’ 
stunning 
collections are 
inspired by her 
travels to exotic 
destinations, as 
can be seen in 
her latest 
collection 
featuring 
spectacular 

Wednesday 09APR, from Innovative’s 
Ancient Kingdoms Holidays Middle East, 
Mediterranean or Asia programmes, or for 
Russia or Uzbekistan, will go in the draw to 
win the two front row tickets to the Jane 
Daniels Show on Friday 11APR, 8.30pm at 
Shed 6 Queens Wharf, Wellington. 
Bookings and enquiries TOLL-FREE 0508 
100 111 info@innovative-travel.com 
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PEARL’S PEARLER
Be careful about reading the fine print . . 

there’s no way you’re going to like it.
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They’re going to see Royals
House of Travel Cambridge has created a life 
sized cardboard model of Wills & Kate to 
give fans their chance to get a selfie with the 
Duke and Duchess of Cambridge and win the 
chance to see them in person.
Business manager Pieta Mace says there is a 
huge amount of excitement about the royal 
couple’s impending visit and says it makes 
sense for her travel agency to be involved.
“Everybody just loves Kate and William 
and as a travel company we book flights and 
accommodation for a lot of people travelling 
to England.  Buckingham Palace is usually 
high on the list of must see opportunities,” 
she says.
Entrants visit the agency to have their picture 
taken with the royal stand-in couple and then 
upload the photo to Facebook, tagging House 
of Travel Cambridge.
Those who secure the most likes by 11APR 
win a double entry pass to the formal opening 
of the Home of Cycling’s Avantidrome on 
12APR, which is being visited by the royals.
The town’s shops are competing for the best-
dressed window marking for the visit, and 
House of Travel Cambridge has a ‘Royal’ 
window image with a peek-through hole in 
the shape of a crown. Shopper can view a 

Skal conference in Rotorua
The Skal New Zealand National Conference 
and AGM were held in Rotorua 28-29MAR.  
All New Zealand Skal clubs were represented, 
with over 30 New Zealand Skal delegates 
enjoying the weekend. 
Special guest was Skal World President 
Madame Karine Coulanges, visiting the 
country from Paris. In the ANZAC spirit 
Skal Australia was represented by their new 

Devonshire tea setting 
complete with Royal 
Doulton and cucumber
sandwiches in the 
gardens of Kensington 
Palace.
The agency uniform 
is royal purple and in 
honour of the 
impending visit is being 
worn by the staff 
complete with a tiara.

President Denise Scrafton and International 
Councillor Bernard Whewell.  
The pinnacle event was dinner hosted in the 
magnificent Bathhouse in the Government
Gardens, now the Rotorua Museum.   Mme 
Coulanges was earlier welcomed by a 
traditional powhiri at Te Puia. Delegates also 
visited Lakeland Queen, Volcanic Hill Wines, 
Skyline Skyrides and Rainbow Springs. 

Skal celebrates its Women Presidents.  
L to R:  New Australian President, Denise 
Scrafton, Skal World President Madame 
Karine Coulanges (from Paris) and Auckland 
Club President Gaye Wood, on the steps 
in Government Gardens outside Rotorua’s 
famous Bathhouse building.

Mme Coulanges presents Rotorua Club 
President, Stewart Brown with a certificate 
for the Club’s increase in membership over 
the past year.

Skal NZ National President Tony Smith 
presents Mme Coulanges with mementoes.

NZ Hotel Industry Conference
The 8th Annual New Zealand Hotel Industry
Conference, co-hosted by the Tourism 
Industry Association NZ and Horwath HTL 
Ltd, will be taking place on Thursday 05JUN 
at the Pullman Auckland with a line-up of 
over 30 international and New Zealand 
keynote speakers and panellists. 
The expected 300 delegates represent all 
areas of the hotel sector. Those who register 
before early registrations close on 05MAY 
will go in the draw to win a Samsung 40” 
Full HD Smart LED-LCD Television. 
Accor is again the platinum sponsor of the 
event which is being supported by over 20 
other sponsors and exhibitors. 
The NZHIC 2014 co-hosts are offering 
discounts to TIANZ 2014/15 members and also 
discounts for Group (multiple registrations) 
from the same organisation or company. 
The conference will conclude with a banquet 
dinner where the three annual hotel awards 
celebrating excellence in the hotel industry 
will be presented. 
All conference delegates will also gain a 
complimentary invitation to the Technical 
Seminar being held 3 - 5.30pm the day before 
the conference. 
For more info, including the programme 
summary and registration details, click here.

http://wired.ivvy.com/event/NZHC14/

