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Spaces available on Azamara Journey, an 
epic charter cruise ex Athens following the 
Anzac battle from Lemnos to the Dardanelles. 
Plus two other special Gallipoli 100th tours ex 
NZ are expected to sell out quickly once ballot 
tickets are announced this week.  
 

BOOK NOW as space is 
extremely limited. 

 

A lifetime of extraordinary travel

0508 496 753

Holiday Extra Bonus Offer
up to CAD$750* in added value

Enquire now >

*Added value amount is per couple.

MARKETING ASSISTANT REQUIRED 
Tanoa Hotels is a family owned and operated business established over 
40 years ago and has 10 hotels in the South Pacific.

Based in Auckland this position is initially a 12 month maternity cover.
We seek a marketing focussed person who preferably has a hotel 
background. 

Responsibilities will include:
•   Brand management         •   SiteMinder channel management
•   Social media management        •   Develop electronic newsletters
•   Basic understanding of InDesign   •   Website management

 
Click to apply online at seek.co.nz

NZ-wide

CLICK HERE  

Sweet As Campers

Gallipoli 2015 ballot results announced
Winners of the Gallipoli 2015 ballot could face travel difficulties, 
with more than 1000 New Zealanders yet to book limited tour 
and accommodation options.
The results of a ballot determining the 2000 New Zealanders who 
have secured a place at the 100th commemorations at Gallipoli in 
2015 were announced yesterday.
Those who are successful will now be competing for limited 
travel options, says Robyn Galloway, managing director of The 
Innovative Travel Company.
“While they may be one of the lucky 2000 to receive an 
attendance pass, many people don’t realise there is limited 
accommodation on the peninsula and tours are filling up fast. We 
expect our cruise and tours to sell out by the end of the week, and 
urge people to book to avoid missing out altogether.
“We estimate that 1,000 New Zealanders are yet to make travel 
plans.”
The ballot results named the 2,000 New Zealanders and 8,000 
Australians who will receive an attendance pass to the Anzac Day 
services at Gallipoli on 25APR15. 
The Turkish Government has limited capacity to 10,000 people 
due to safety and space constraints at the Anzac Commemorative 
Site. Entering the ballot is the only way to attend the official
commemorations on the peninsula.
“The ballot results are expected to be announced in Australia at 
the same time,” says Robyn. “This means 8000 Australians will 
also be finding out they are successful and will be competing for 
the same limited tour and accommodation options. 
“New Zealanders need to be quick responders to ensure they 
won’t be left high and dry. We urge people wanting to attend this 
once in a lifetime event at Gallipoli to act now rather than be 
disappointed.”

http://www.conveneauckland.co.nz
http://www.koreanair.com
http://www.innovativetravel.co.nz/special_group_tours/2015_anzac_day_at_gallipoli
http://www.adventureworld.co.nz/rocky-mountaineer-special/
http://www.seek.co.nz/job/26201165
www.sweetascampersnz.co.nz
http://www.seek.co.nz/job/26201165
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“The Hobbiton website 
receives the most direct 
traffic  ....  of all operators, 
receiving about twice as 
many clicks from our site 
as the next biggest 
attraction.
“And we’ve seen record 
numbers visiting 
Matamata and Hobbiton 
this past summer, 
running tours of around 
40 tourists every 10 
minutes.”  
- Tourism New Zealand

Middle-earth marketing the key reason for growth
Research completed by the New Zealand 
Institute of Economic Research has shown 
that tourism marketing efforts have had a 
significant and quantifiable impact on visitor 
arrivals.
The research was commissioned by Tourism 
New Zealand and it is believed to be the first 
time such research has been conducted. 
It shows that in 2013, in New Zealand’s core 
long-haul Western visitor markets, growth in 
arrivals outstripped the markets’ economic 
recovery and growth in outbound tourism, 
and that New Zealand attracted more 
international visitors than economic factors 
alone could account for. 
Tourism New Zealand chief executive Kevin 
Bowler says the remaining growth can 
reasonably be attributed to tourism marketing 
by the NTO, the national carrier and others. 
“The 6.0 per cent growth we saw for the year 
ending December 2013, and the continuing 
growth of 7.3 per cent through to year-end 
February 2014, is the kind of growth not seen 
in a decade. We wanted to know what 
impact our work was having on this 
remarkable result. 
“While it is clear that improving economies 
and increased airline capacity are supporting
tourism growth, in many countries, New 
Zealand’s high dollar is working against this 
positivity,” says Mr Bowler.   
“What NZIER found was that marketing 
factors were having a considerable impact in 
five long-haul markets.  And the strongest of 
these factors was the impact of New Zealand’s 
association with Middle-earth and the new 

Hobbit films.
“This finding is backed up by other evidence. 

The OCT-DEC13 International Visitor 
Survey (IVS) that showed 14 per cent of 
holiday arrivals said The Hobbit trilogy was 
a factor in influencing their decision to visit 
New Zealand.
“A decade ago in 2004, following the release 
of the final film in The Lord of the Rings 
Trilogy, that figure was only six per cent.
“The Hobbiton website receives the most 
direct traffic from Tourism New Zealand’s 
consumer website newzealand.com of all 
operators, receiving about twice as many 
clicks from our site as the next biggest 
attraction.
“And we’ve seen record numbers visiting 
Matamata and Hobbiton this past summer, 
running tours of around 40 tourists every 10 
minutes.” 
Other factors considered by the NZIER 
included improving economic conditions 
following the Global Financial Crisis, 
exchange rates, country-specific taxes and 
changes in air capacity. 
Kevin says that with a third movie still to be 
released and legacy attractions like Hobbiton
in place, there is an opportunity to keep 
Middle-earth demand strong for some time.
“With the launch of Tourism 2025 - Growing 
Value Together/Whakatipu Uara Ngatahi’ this 
week the industry is in good shape to work 
together to capitalise on the growth we have 
been achieving.
“And with the additional government funding
committed to Tourism New Zealand over 
four years, the organisation has the resources 
to keep building momentum through to the 
end of the Middle-earth phase and beyond.” 

Better internet use 
improves tourism 
profitability
Use of technology is a critical enabler 
to improve firm profitability and also 
enhance the visitor experience, 
according to Tourism Industry 
Association New Zealand (TIA) Policy 
and Research Manager Simon Wallace.
Welcoming a new report from the 
Innovation Partnership that shows that 
more effective business use of the 
internet could add $34 billion each 
year to the New Zealand economy, Mr 
Wallace says the findings back up the 
Tourism 2025 growth framework.
There is a high and growing use of 
internet services in the tourism sector, 
with moves to online booking and 
automated inventory, Mr Wallace says.
Those businesses that actively embrace 
the opportunities that new technology 
presents are going to be more 
successful, he says.
“This is not simply about improving 
business productivity, it’s also a 
powerful sales tool. Those businesses 
that can attract customers with an 
engaging website and make it easy for 
them to book and pay at the same time 
are going to reap the rewards.”
TIA has also welcomed the new digital 
tool that has been launched today along 
with the report. Digital Journey will 
be able to help small to medium size 
enterprises (SMEs) assess their digital 
maturity and put together an action plan 
to make better use of online services.  

http://www.conveneauckland.co.nz
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“Yes” to Queenstown’s $55.5m convention centre 
Last week’s meeting of the Queenstown 
Lakes District Council resulted in a “yes” for 
the proposed $55.5 million convention centre 
for Queenstown to progress to its next stage.
The decision puts the big capital spending 
item into the draft annual plan, allowing the 
public to have their say.
The Otago Daily Times reports that in 
addition to the councillors being enthusiastic 
about the project, representatives from the 
Wanaka and Queenstown chambers of 

commerce used the public forum to endorse 
the plan as did a small contingent of 
Queenstown businessmen, including 
representatives of property-owning 
companies Skyline Enterprises and 
Westwood Group Holdings. 
Mayor Vanessa van Uden said the council 
was not at the point of starting to “dig holes’’ 
for the centre but was preparing to talk to the 
community. 

Hundertwasser Arts Centre survey
The Northern Advocate reports that one 
thousand local residents with landlines will 
be invited to take part in a telephone survey 
to determine community support for the 
proposed Hundertwasser Arts Centre (HAC) 
for Whangarei.
The district council voted to conduct a 
telephone survey to help inform its decision 
on HAC and to commit no further funds for 
the project until the survey was complete.
The council proposes spending up to $13 
million on building HAC at the old Harbour 
Board Building at the Whangarei Town 
Basin and claims it will attract up to 150,000 

visitors a year. But the colourful project has 
drawn plenty of critics, who say it will be a 
waste of money.
The centre would be the last genuine 
Friedensreich Hundertwasser building and 
the only one of its scale in the southern 
hemisphere. Plans for the building were 
Hundertwasser’s only architectural vision left 
incomplete when he died in 2000. 
Hundertwasser House in Vienna is one of 
Austria’s most visited buildings, and has 
become part of that country’s cultural 
heritage.
www.hundertwassernz.co.nz 

DNA Gay Ski Week QT competitions launched
Organisers of DNA Gay Ski Week QT are 
offering four lucky couples the chance to win 
a once-in-a-lifetime trip to this year’s event 
in Queenstown.
The Southern Hemisphere’s largest Winter 
Pride event sees hundreds of gay men and 
women converge on Queenstown 30AUG-
06SEP for a week of skiing and socialising.
Organisers Sally and Mandy Whitewoods 
have created four competitions for people to 
win a trip to Queenstown from the USA and 

Australia.
The competitions, run in select magazines 
MAY-JUL, offer prizes of return flights for 
two from San Francisco or Sydney with Air 
New Zealand, accommodation at host hotel 
The Novotel Queenstown Lakeside or 
Commonage Villas Queenstown,  plus 
Shotover Jet rides, Cardrona Day Passes and 
tickets to all DNA Gay Ski Week QT events.
DNA Gay Ski Week QT tickets are now on 
sale. www.gayskiweekqt.com

AUSTRALIA
Rooms at premium in Melbourne
According to The Age, Melbourne’s hotels 
are at their busiest in 20 years with big 
international conferences, major events 
and rising international tourism leading to 
concerns of a room shortage and increasing 
prices.
The head of Melbourne City Council’s 
planning department, Ken Ong, told the paper 
a focus on city apartments may have led to an 
under-investment in CBD hotel rooms.
With the World Congress of Cardiology 
expected to attract 9000 delegates in May and 
the International AIDS Conference expecting 
14,000 delegates in July, Cr Ong is concerned 
about a room shortage.
“It is very clear that as the city continues to 
grow with tourism, events and international 
arrivals - the hotel rooms in the city at peak 
period are just not sufficient,’’ he said.
Darryl Washington, from Tourism Accom-
modation Australia, said the past 12 months 
had been the strongest for hotel occupancy in 
Melbourne in 20 years.
He told The Age the demand was led by big 
conferences, major events and the city’s 
curfew-free airport delivering increasing 
numbers of international tourists.
“Occupancy is running in the mid-to-high 
80s [per cent],’’ Mr Washington said. There 

was no hotel room supply crisis with more 
projects in the pipeline, but surging demand 
would put pressure on prices,’’ he said.
“I think rates will creep up. Our occupancies 
are among the highest in the world, but our 
rates are way down the chart - we have very 
inexpensive rates,’’ he said.
Average price for a city hotel room was $190 
to $200, cheap by international standards.
The Age says the strong room demand is 
leading to increased interest in Melbourne 
hotels.
The Sheraton Melbourne opened yesterday 
with 174 rooms at the top of Little Collins 
Street and the paper says it believes Crown 
has sounded out the Victoria government 
about a fourth hotel at its Southbank location 
(Crown said it has no such plans) and there is 
an application for a hotel and office 
development behind the Forum Theatre in 
Flinders Street.
In Bourke Street, there are plans for a 15-
storey, 194-room W Hotel at the Palace Thea-
tre site while refurbishment company ISIS 
said it was looking at transforming 
Melbourne CBD office buildings into new 
hotels, with one identified for a potential 200-
room hotel.

Sovereign Hill turns Scottish for school hols
Sovereign Hill in Victoria is turning a touch 
of Scottish these school holidays, where 
visitors can try their hand at some fun 
Scottish traditions.
There’s an Introduction to Scottish Dance, 

Beauty and the Beast Pantomime, a 
traditional travelling play - the Pace Egg 
Play, and an array of Easter-themed activities.
www.sovereignhill.com.au

http://www.conveneauckland.co.nz
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Plan to overhaul Townsville tourism image 
Townsville will become a tourist gateway to 
the Great Barrier Reef under a radical 
overhaul of the north Queensland capital’s 
image. 
Brisbane’s Courier-Mail reports that multi-
millionaire businessman Chris Morris has 
outlined a grand vision of a “mini-Crown 
casino’’ entertainment precinct on the 
waterfront and reef tourism venture to rival 
Cairns and the Whitsundays.
The Melbourne investor and Computershare 
founder, estimated to be worth A$600million, 
has acquired Echo Entertainment’s Jupiters 
Townsville casino. He also owns 15 hotels, 
Orpheus Island resort, Daintree Eco Lodge 
and Nautilus helicopters, and was in talks 
with Sea Link who have moved to revive the 
day reef trip experience.
Morris is among 19 bidders vying for three 

new “integrated casino resort’’ licences in 
Queensland. 
James Packer’s Crown group, Echo, and 
Chinese state-owned Greenland are among 
12 companies bidding to develop the 
proposed Queen’s Wharf casino resort in 
Brisbane’s CBD.
Seven bidders, including a $5 billion casino 
resort proposal in the Whitsundays headed 
by Chinese businessman Raymond Wang, 
have expressed interest in the two other new 
licences on offer.
In Cairns, Hong Kong billionaire Tony 
Fung plans to build the $4.2 billion Aquis 
resort, which would include nine hotels and 
a 25,000-seat stadium, using an existing 
licence as part of a $269 million takeover bid 
of the Reef Hotel Casino.

World-class performers take over Fremantle
Australia’s largest street festival is being held 
in Fremantle over the Easter weekend (19-
21APR). The Fremantle Street Arts Festival 

will feature local, national and international 
performances including busking, street 
theatre, comedy, circus and cabaret. 

Top South Australia band in TVC
One of South Australia’s most prominent 
bands features in the new TV commercial 
from the South Australia Tourism Commission,
currently airing on NZ channels.
Adelaide four-piece Lowrider features with 
the energetic single “Golden Sun” inviting 
people to “take a trip” through the state.
Lowrider has released three critically 
acclaimed albums, been nominated for an 
ARIA award and toured with international 
acts including Alicia Keys, Christina 
Aguilera and John Legend. Their current 
album, Black Stones, was recorded in 
Adelaide and Red Bull’s studios in LA.
The commercial can be viewed on the SATC 
YouTube page. 

Aloft Hotels brand to debut in Australia
Starwood Hotels and Resorts Worldwide has 
announced that its rapidly expanding Aloft 
Hotels brand will soon enter the Australian
market for the first time. Aloft Perth Rivervale 
will open in late 2016 just east of Perth’s 
CBD, featuring 224 loft-like rooms, leading-
edge technology and a lively social 
atmosphere.  
This latest signing represents Starwood’s 
third property in Perth, following the opening 
of Four Points by Sheraton Perth in JUN12 
and the signing of a management agreement 
for The Westin Perth, due to open in early 
2017. 

Qantas Australia Sale 
Qantas is offering special one way fares to 
Australia from $209 Economy, $599 Business
and $899 First. 
These deals and a special offer on the Qantas 
Walkabout Pass are on sale until Wednesday 

02APR14, except Economy fares to Brisbane 
on sale until Monday 07APR14.
Visit www.qantas.co.nz/agents for full details 
and tariff advice.

http://bit.ly/1nSBYW1


PACIFIC ISLANDS New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ
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NZ lifts Fiji travel sanctions 
Foreign Affairs Minister Murray McCully 
has announced that New Zealand will lift all 
its travel sanctions against Fiji.
“The progress that Fiji is making towards 
holding free and fair elections deserves 
recognition from the Pacific region and 
international community,” Mr McCully says.
“There are now more than 500,000 people 
registered to vote in the September elections, 
electoral commissioners have been appointed 
and importantly Commodore Bainimarama 
has stepped down as the head of the Military.
“The visit by the Pacific Islands Forum 
Ministerial Contact Group in February was a 
success and the Commonwealth recently 
acknowledged the progress that Fiji is 
making.
“Last week the electoral decree was 
published, an Elections Supervisor appointed, 
and the 17th of September was announced as 
the election date.
“As a consequence of these developments 
New Zealand will be ending all the remaining 
travel sanctions we have in place against Fiji. 
This is a continuation of our policy to 
support the Fiji’s return to democratic rule 
and reflects our close cooperation with 
Australia on matters relating to Fiji.
“The changes will end New Zealand’s travel 
ban, and remove all remaining restrictions 
on New Zealand Government departments 
working directly with their Fiji counterparts.
“Lifting our remaining sanctions will allow 
us to throw our full weight behind supporting 
Fiji’s return to democracy and normalise our 
relationship with one of our closest 
neighbours,” Mr McCully says.

PAcific resort AitutAki

STAY 7 PAY 4 
sales & travel to 30 April 2014

see our Agent Webpage 
for all our sales tools 
and industry specials

www.pacificresort.com

shortlife 
     special

Buy 3 Pay 2 on Aitutaki extended
Aitutaki Escape, the ultra-private luxury 
villa resort on the sunset side of the Aitutaki 
lagoon, has extended its Buy-2-Get-a-3rd-
Night-free offer. 
The free night offer is now on sale until 
30APR14 and includes Personal Meet & 
Greet; Return Airport Transfers on Aitutaki; 
and Welcome Fruit Basket. 

Available for sale in all markets for stays 
until 31MAY14, and 01NOV14 to 
31MAR15.
A minimum 3-night stay applies (which can 
be doubled as a 6-for-4 offer), and it cannot 
be combined with any other offer. The offer 
code AE1BFREE must be advised at time of 
booking. Call your wholesaler. 

Rumours extends offer
Rumours Luxury Villas & Spa, Rarotonga 
has extended its Stay 6 Pay 4 offer for sales 
through to 30APR14, bookings for stays of 6 
nights between 01MAY-31JUL14. The offer 

includes free return VIP airport 
transfers; a gift basket on arrival; complimen-
tary breakfast delivered to the villa daily; a 
bonus NZ$100 credit to use in the Rumours 
Luxury Spa. Call your wholesaler.

Air Tahiti  Nui is offering $100 off select Economy and Business Class fares 
between Auckland and Papeete for sales made between 29MAR-17APR14 
and departures 01APR-30NOV14.  The offer is valid for new bookings and all 
travel must be completed by 08DEC14.  Click here for the details.

http://nz.aircalin.com/billet-noumea.php
http://www.conveneauckland.co.nz
http://www.pacificresort.com/hot-deals-of-the-moment/stay-7-pay-4-shortlife-special
http://www.travelmemo.co.nz/voucher.php?voucher_id=1484
http://nz.aircalin.com/billet-noumea.php
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4th Osaka Marathon entry
The Osaka Marathon Organising Committee 
will start accepting applications from 10am 
on 03APR for the 4th Osaka Marathon to be 
held on 26OCT14.
Launched in 2011, Osaka Marathon has 
developed into Japan’s second biggest 
marathon after Tokyo Marathon, with about 
30,000 Japanese and foreign runners 
participating. The marathon is popular for 
its scenic course along the route and attracts 
more than 1.25 million spectators.
There will be a large-scale exposition before 
the marathon, and foreign runners and 
visitors can enjoy Japanese food, shopping 
and amusement parks and other popular 
sightseeing spots.
The 3rd Osaka Marathon last year drew 

international attention, attracting 1,547 
runners from 35 countries and regions. The 
Organizing Committee expects many 
foreigners to run in the 4th Osaka Marathon 
by taking advantage of a large number of 
inquiry counters.
Races, maximum number of participants, and 
participation fees:
(1) Marathon (42.195 km), 28,000 people, 
12,000 yen
(2) Challenge Run (8.8 km), 28,000 people, 
6,000 yen
* The participation fees apply to entrants 
from abroad.
* Charity donation of at least 2 units, 500 yen 
per unit, will be requested in addition to a 
handling fee of 500 yen. 

Official entry application website - English: https://www.osaka-marathon.com/index_en.html

Chinese cancelling Malaysia tours
Malaysian inbound operators handling the 
Chinese market have reported many 
cancellations for tours in April and May, 
while Tourism Malaysia has suspended 
activities on the tourism front in deference to 
lives lost in the MH370 mystery. 
TTG Asia e-Daily quotes Hamzah Rahmat, 
president of Malaysian Association of Tour 
and Travel Agents, as saying a meeting with 
members handling the Chinese inbound 
market will be called to gauge how badly 
business has been affected. He added: “I 
strongly believe this is temporary and things 
will get back to normal in a few weeks.”
Meanwhile, inbound business from China has 
been affected, says TTG. Sunflower Holidays 

managing director, Mint Leong, said she has 
received cancellations for more than half her 
forward bookings for April and May.
“The cancellations are coming from all over 
China and are not restricted to Beijing. Some 
Chinese outbound travel consultants have 
stopped selling Malaysia,” she said.
Bernard Low, Freestyle Holidays’ managing
director, also had more than 50 per cent of 
bookings for April cancelled and believes 
that forward bookings for May will be few. 
However, he was optimistic that tourism 
would recover “once the aircraft is found and 
there is closure for the families”.

Sofitel for Sentosa?
TTG e-Daily reports that Asia Accor has clinched a deal with the owners of the 
215-room Sentosa Resort & Spa on Singapore’s Sentosa Island and believes it 
will be branded as a Sofitel. An official announcement will be made on 16APR.

THE AMERICAS
6-day Alaska Railbelt adventure 
Let your clients immerse themselves in some 
of Alaska’s finest mountain scenery, tour its 
premier wildlife preserve with extra time in 
Denali National Park, and explore the Golden 
Heart City of Fairbanks with Adventure 
World’s 6-day Alaska Railbelt Adventure.
Travellers will enjoy a tour of Anchorage and 
cruise Portage Lake aboard the M/V Ptarmigan,
getting within 270 metres of the Portage 
Glacier. They will then travel by train past 
spectacular landscapes to the vast beauty of 
Denali National Park - viewing bears, moose, 
caribou and other wildlife on the way.
This independent tour departs daily 02JUN-
06SEP14, and includes 5 nights’ accom-
modation including taxes, travel by deluxe 

motor coach and rail, transfers, sightseeing 
and meals as per itinerary. Prices start from 
$2,119pp.
For more information, click here and call 
Adventure World on 0508 496 753.

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/north-america/alaska/alaska/tours/alaska-railbelt-adventure-independent-tour/
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Asiana Airlines Business Class fares to London from NZD 6076 RT 

FIFA World Cup ticket sales
Tickets for just seven of the 64 World Cup 
matches remain available as FIFA’s latest 
sales phase nears an end. 
FIFA said about 295,000 tickets have been 
sold in this phase and FIFA says the World 
Cup in Brazil is the most successful 
tournament in terms of ticket requests. 
Most matches sold out quickly after tickets
became available on 12MAR, but a few 
group-stage games are proving tougher to 

A Wildlife Lover’s Guide to the Canadian Rockies
The Canadian Rockies are a playground for 
the region’s unique mix of wildlife. Grizzlies,
black bears, elk, caribou, wolves and more…
animal lovers will rejoice on Adventure 
World’s 8-day Wildlife in the Canadian 
Rockies self-drive tour. With visits to World 
Heritage Sites in Banff and Jasper National 
Park, wildlife tours and safaris, this journey 
offers an in-depth look at Canada’s wildlife 
highlights from just $1,559pp twin share.
Your clients will go grizzly-bear spotting, 
and learn all about the rescue program at the 
Yamnuska Wolfdog Sanctuary. Travellers 
will don their safari hats when they set off 

on evening safaris through Jasper and Banff 
National Parks, the two key natural UNESCO 
World Heritage Sites of Canada.  
They finish their trip with a visit to the brand 
new Glacier Skywalk, an overhanging cliff-
edge glass walkway with bird’s-eye views of 
the Sunwapta Valley. 
Tour includes 7 nights accommodation, 8 
days mid-size car hire, sightseeing as speci-
fied in the itinerary and Canadian GST. A de-
luxe accommodation option is also available.
For more information, click here and call 
contact Adventure World on 0508 496 753.

sell. Fans have until today to purchase tickets.
Tickets were not on sale for the opener 
between Brazil and Croatia in Sao Paulo, the 
final at the Maracana in Rio de Janeiro, and 
the semifinals in Sao Paulo and Belo 
Horizonte. 
FIFA says a total of about 3.3 million tickets 
will be sold all up. 
The next sales phase opens on 15APR. 

Contiki invites Storytellers to Costa Rica 
As a continuation of the Earth Month 
initiatives from last year in the Galapagos, 
Contiki Holidays has invited a selection of 12 
inspiring storytellers from around the world 
to travel to Costa Rica for their newest
Contiki Cares partnership with The Sea 
Turtle Conservancy. From 29MAR-07APR, 
the group of bloggers, filmmakers, 
photographers and social media experts have 
joined Contiki’s sustainability partner Céline 
Cousteau on a VIP conservation trip, based 
on the brand’s own Costa Rica Unplugged 
itinerary. For two nights in Tortuguero, the 
storytellers will team up with Céline and the 
STC to track leatherback turtles and protect 
their nests from poachers in the area. When 
they’re not protecting the endangered turtles, 
the storytellers will be experiencing all that 
biodiverse Costa Rica has to offer in true 
Contiki fashion – zip lining through the rain-
forest, rafting through the rapids, taking a dip 
in the hot springs and touring the canals in 
hopes of spotting some of the wildlife native 
to the area.
“At Contiki, we strongly believe that the 
world needs more storytellers to inspire and 
influence young travellers, and this Earth 
Month trip offers the perfect opportunity to 
do so,” said Alastair Campbell, Global Brand 
Director. “Through a combination of social 
reach and incredible talent – whether it be 
writing or photography or film – our group of 
young storytellers will be able to share their 
incredible conservation efforts in Costa Rica 
with their combined millions of followers.
The Storytellers include:
Jamie McDell 
– https://twitter.com/JamieMcDell 
Songwriter. Youtuber. Auckland, NZ. 

Ben Brown https://twitter.com/MrBenBrown 
Vlogger. Photographer. Kayak World 
Champion. UK
Elise Swopes https://twitter.com/Swopes 
Graphic Designer. Mobile Photographer. 
Chicago, USA.
Mikael Daez -  https://twitter.com/mikaeldaez 
Actor. Model. TV host. Manila, Philippines.
Sarah Duff - https://twitter.com/sarahduff 
Photojournalist.  Cape Town, South Africa. 
Seattle Dredge 
- https://twitter.com/SeattlesTravels 
Travel Blogger. Photographer. Toronto, 
Canada.
Also joining this diverse group of storytellers 
are the three winners from a recent contest 
hosted by Contiki and Matador Network – 
entrants were asked to submit a video, photo 
or written essay to describe where they 
felt closest to nature in hopes of winning a 
spot on this epic conservation adventure. 
The winners – who hail from Canada, USA 
and the Netherlands – will have a Matador 
representative and photographer present to 
help them hone their skills as they document 
this life-changing experience working with 
Celine Cousteau and the STC.
Says Contiki: Storytelling has the powerful 
ability to save the planet – follow our 
incredible conservation story on Instagram 
and Twitter using the #contikistorytellers 
hashtag or visit contiki.com/storytellers for 
the chance to win a trip to Costa Rica. 
Footnote: New Zealand representative Jamie 
McDell’s social media channels are:
http://instagram.com/jamiemcshark 
https://www.youtube.com/channel/
UC_KGDZwoTPzt_NlSMX0J5WQ 
https://twitter.com/JamieMcDell 

http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/wildlife-in-the-canadian-rockies-banff-jasper/
www.contiki.com/contikicares
https://www.youtube.com/channel/UC_KGDZwoTPzt_NlSMX0J5WQ
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AFRICA / MIDDLE EAST
Dubai’s tourism dirham now in effect
The tourism dirham, a new fee imposed on 
guests staying at hotels and hotel apartments 
in Dubai per room per night, is now in effect. 
Hotels will collect the fee and pass it on to 
Dubai Department of Tourism and Commerce 
Marketing.

The revenues raised from the tourism dirham 
will be used to fund the development of the 
emirate’s tourism and trade sectors, which 
includes investment into both enhancing the 
destination offering and into marketing.

Save $145pp on Cape Town & Kruger National Park tour
Adventure World’s 7-day Cape Town and 
Kruger National Park independent tour takes 
your clients on a journey through the 
highlights that make South Africa so special. 
Travellers on this tour combine Cape Town, 
one of the world’s most beautiful cities, and a 
private Game Reserve west of the Kruger 
National Park. Your clients will travel to 
Table Mountain, explore the Diamond Works, 
the Company Gardens and the Castle of 
Good Hope. 
They will then fly to Hoedspruit and transfer
for a stay at the serene Makalali Private 
Game Reserve, an ethnic bush retreat in the 
Limpopo Province. Makalali means ‘Place of 
Rest’ and is home to the Big Five and more. 

During their stay, your clients will enjoy 
early morning and late afternoon game drives 
in open 4WD vehicles accompanied by 
professional game rangers.
This independent tour departs daily between 
01APR-30SEP14, and includes three nights 
accommodation at the Inn on the Square with 
breakfast daily, a half-day Cape Town city 
tour, a half-day Cape Point tour, three nights 
accommodation at Makalali Private Game 
Reserve with all meals, scheduled game 
drives and airport transfers. Prices start from 
$975pp (includes savings of $145pp).
For more information, click here and call 
Adventure World on 0508 496 753.

Syria to launch new airline
Syria is launching a new airline, planning to 
fly to destinations across the Middle East and 
further afield, despite the ongoing civil war in 
the country. 
Kinda Airlines, a private company, is plan-
ning to operate a B737-400 Jordan Aviation 
and an Airbus A320 from Gambia-registered 

Aeolus Air.
Reuters says Kinda will fly out of Damascus 
International airport and the coastal city of 
Latakia, and aims to operate to more than 
10 destinations within a year, including the 
United Arab Emirates, Kuwait, Iraq, and 
“hopefully Lebanon and Jordan”. 

EUROPE
SIA special fares for APR14 travel
Singapore Airlines has released new Special 
Fares for APR14 travel in Economy and 
Business Class to selected destinations in 

UK/Europe, Asia, Africa and Middle East.
Fare details are available to view on 
www.krisport.co.nz 

Greece to liberalise Sunday trading
The Greek Parliament is legislating for a 
liberalisation of Sunday trading rules for 
shops, with a 12-month pilot scheme 
covering tourism destinations such as the 

islands of the Cyclades and Dodecanese, 
Halkidiki and Crete, as well as cruise ship 
ports of call such as Piraeus and Thessaloniki. 
Eastern Attica could also be included.

Cotswolds Discoverer pass
Passengers using rail lines and bus networks for destinations in 
the Cotswolds can now use an unlimited travel card which came 
into use on the weekend.
The Cotswolds Discoverer provides unlimited travel for 
commuters travelling between Moreton-in-Marsh and Oxford, 
Swindon and Ashchurch for Tewkesbury, and between 
Gloucester and Yate, except before 8.50am between Mondays 
and Fridays.
It also gives bus users all-in access with travel companies 
including Pulhams, Cotswold Green, Swanbrook, Johnsons 
Excelbus, Go Ride CIC and Stagecoach Oxfordshire.
The launch of the new card has been launched to coincide with 
English Tourism Week and aims to encourage more visitors to 
use public transport around the Cotswolds.
A one-day pass costs £10 and a three-day pass costs £25.
Visit www.escapetothecotswolds.org.uk/discoverer.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/cape-town-kruger-national-park/#.UzMh1r_dvZs
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Korean Air A380 for Paris Route
Korean Air has just commenced a daily A380 
service between Seoul Incheon Airport and 
Paris Charles de Gaulle Airport.
Korean Air’s 407-seat A380 replaces the 291-
pax B777-300 formerly used on the route, 
increasing the total capacity on the route by 
40%.
Flight number KE901 will depart from Seoul/
Incheon at 13:05 daily and arrive in Paris 
Charles de Gaulle Airport at 18:20 the same 
day. The return flight, KE902, will depart 
Paris daily at 21:00 and arrive in Seoul/
Incheon at 14:50 the following day.

Korean Air’s three-class layout provides the 
lowest configuration of any A380 operator so 
far.  There are 12 ultra luxurious First Class 
Kosmo Suites and 301 Economy Class seats 
on the main lower deck and 94 fully lie-flat 
Prestige Sleeper seats in Prestige Class 
(business class) on the upper deck. In 
addition, the aircraft has unique in-flight 
facilities, such as the world’s first ‘Duty Free 
Showcase’ and a new onboard bar and lounge 
area.
Currently, Korean Air operates eight A380 
aircraft with two more joining the fleet by the 
end of this year.

Tour de France countdown
The countdown has begun for Yorkshire, 
whose annual cultural festival has started 
100 days before the start of the Grand Start 
of the Tour de France in Leeds on 05JUL. 
Le Tour’s traditional yellow is already 
showing up around Britain.  In Yorkshire, at 
Harewood House, the English garden of the 
18th century stately home will be entirely 
planted with yellow flowers.
Visitors to London who hire bicycles may 
be lucky enough to score one of 101 yellow 
bicycles that have been added to the fleet of 
the 10,000 self-service two-wheelers.
The first Tour de France Yellow Jersey of 

2014 will be awarded in Harrogate. The race 
then continues from York to Sheffield on 
06JUL and a third stage between Cambridge 
and London takes place on 07JUL.
Organisers have confirmed the locations of 
17 spectator hubs, including in Skipton and 
Leyburn, Hawes, Otley, Ilkley and York. All 
will offer free admission with live coverage 
of the race on big screens, refreshments and 
entertainment. 
The venues vary in capacity from a few 
thousand in more rural areas to 40,000 at the 
Don Valley Bowl in Sheffield. 

http://www.conveneauckland.co.nz
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AVIATION
Kiwis and airline loyalty

Travel website Wotif recently surveyed 3,323 New Zealand travellers 
on the subject of airline loyalty, here are the results. 

Are you most loyal to our national airline? 
26.9% no   
73.1% yes   
For those who answered yes - Would your 
loyalty change if the airline was no longer 
New Zealand owned?
46.5% yes   
53.5%  no   
Would you ever book with an airline you’ve 
never heard of?
70.7% no   
29.3%   yes   
Why wouldn’t you consider an unknown 
airline? (ranked)
1. Safety    
2. Reputation (unknown)  
3. Reliability    
4. Service  
Which airline do you prefer to take you to 
cloud 9?
61.7%   Air New Zealand   
20.1% Emirates    
9.9% Singapore Airlines   
3.6% Qantas    
2.2% other: 1% Etihad, 0.24% Malaysia,
 0.12% Thai, 1%  Cathay Pacific,  
 0.9% Jetstar, 0.7%  Virgin Australia 

Are you signed up to one or more frequent 
flyer point programs?
75.1% yes   
24.9% no   
Which programs are you signed up to?
89.5% Air New Zealand Airpoints  
40.1% Qantas Frequent Flyer  
24.6%  Emirates Skywards
19.9% Velocity Frequent Flyer   
11.6% other: 4% Krisflyer, 1% United,   
 0.7% Malaysia Airlines, 
 0.5% Korean, 0.5% Thai
What’s the most important thing to you 
when choosing a domestic flight?
1. Price     
2. Availability on the dates I want to travel
3. Most convenient time of departure/arrival 
4. Direct flight 
5. Preferred airline   
What’s the most important thing to you 
when choosing an international flight?
1. Price     
2. Availability on the dates I want to travel 
3. Preferred airline    
4. Direct flight    
5. Stopovers available on the route

Wotif Group executive general manager for 
flights and packages, Helen Demetriou, said 
while Air New Zealand was by far the most 
preferred airline for New Zealand travellers,
nearly half of respondents admitted their 

loyalty does wane for a great price, and their 
loyalty to a New Zealand-owned airline 
would change if the airline was taken over by 
a foreign investor. 
When asked to name their favourite airline, 

“a whopping 61.7 per cent of 
respondents chose Air New Zealand 
as their favourite airline, followed by 
Emirates and  Singapore,” Ms 
Demetriou said. 
“Although New Zealanders are very 
loyal to our national carrier, the same 
survey of Australian travellers showed 
52.8% are not loyal to an Australian 
owned airline. 
“From the 73.1 per cent who said they 
were loyal to Air New Zealand, 47 per 
cent of those admitted their loyalty 
would change if the airline changed to 
foreign ownership. 
“Two thirds of travellers admit they 
wouldn’t book with an airline they’d 
never heard of – with safety and an 
unknown reputation their key concerns 
for not doing so, followed by reliability 
and service also playing a part.
 “75.1 per cent of respondents admit to 
being signed up to one or more frequent 
flyer programs, in an effort to reap the 
benefits of loyalty membership. 
“Unsurprisingly, price was the most 
important factor for travellers booking 
both domestic and international flights, 
with preferred airline being ranked least 
important for domestic travel but more 
important for international travel. 
“Despite a fear of the unknown, it just 
goes to show that scoring a great deal is 
a high priority.”

Air NZ, Virgin to add 
40,000 Queenstown seats
Alliance partners Air New Zealand and 
Virgin Australia will operate an additional 
40,000 seats to and from Queenstown over 
the peak winter period JUL-SEP14.
Trans-Tasman seat capacity to Queenstown 
will increase by more than 12% for the period 
as a result of up to five additional alliance 
services per week between Queenstown and 
Brisbane, Sydney and Melbourne.
Domestically, Air New Zealand will increase
capacity to the region by 11% from 
Auckland, Wellington and Christchurch by 
upgauging a number of existing services to 
larger A320 aircraft.
Cam Wallace, Air New Zealand’s Chief Sales 
and Commercial Officer, says the alliance 
partners now operate almost three times the 
number of trans-Tasman seats to Queenstown 
per year that they did five years ago.

SIA ups Virgin stake
Singapore Airlines has lifted its holdings and 
voting power in Virgin Australia Holdings to 
22.17%, from 19.83% previously.
The deal follows calls from rival Qantas for 
a level playing field and federal government 
attempts to repeal foreign ownership limits 
on Qantas.
Virgin shares closed at A$0.37c on Friday.

Willie Walsh to chair oneworld
Willie Walsh has taken over as chairman of 
the oneworld alliance.  The IAG chief takes 
over from American Airlines chairman Tom 
Horton, who has filled the role since DEC11.
The alliance is about to be joined by TAM 
Airlines and US Airways, while SriLankan 
Airlines will join on 01MAY.

http://www.conveneauckland.co.nz
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Qantas changes FF rules
Qantas Frequent Flyer members swamped 
Google with searches for changes to the 
loyalty program following news the airline 
had rejigged its rules to “better recognise the 
fare you choose when you fly.” The topic 
was also trending on Twitter as the airline’s 9 
million cardholders tried to interpret what the 
changes meant for their rewards and status.
Last Thursday night, Qantas emailed its 9 
million members, detailing major changes to 
their ability to earn and burn points, including 
a reduction in what they can earn from cheap 
fares and the status credits from flying on 
oneworld partner airlines.
In summary, come 01JUL, the major changes 
are:
>Qantas Points and Status credits will be 
earned based on where you fly, the fare you 
pay and the carrier you choose, rather than on 
the miles flown
>A new earning table for Qantas and Jetstar 

will be introduced to make it easier to see how 
many points and Status credits you can earn 
on all your fare options
>Earning tables include all travel classes - 
Economy, Premium Economy, Business and 
First - replacing the current Cabin Bonus
>New Frequent Flyer categories to better 
align what you earn with how much you pay - 
earning fewer points on lower fares and more 
when you choose more flexible fares
>There are also some changes to Status credit 
earn on other partner airlines
It remains to be seen whether the changes will 
influence some Australian domestic travellers 
towards shifting their business to Virgin, given 
that until now, many opted for Qantas because 
of its rewards program. 
As Business Spectator put it: Ultimately, 
the move by Qantas hinges on one question: 
Would you pay a higher airfare to attain more 
points?   

Lufthansa pilots to strike
Hundreds of flights from Germany are set to 
be affected as Lufthansa pilots plan a three-
day strike from 2200 GMT on 01APR until 
2159 GMT on 04APR over working 
conditions and wage hike issues, their union 
Vereinigung Cockpit has announced. The 
union represents around 5,400 Lufthansa 
pilots.
The proposed strike is expected to hit 
operations of Lufthansa passenger services, 
Lufthansa Cargo and low-cost carrier Ger-

manwings, and cause disruption to travellers 
in Germany after a spate of industrial action at 
the airports.
The pilots’ strike will be the third strike to hit 
Frankfurt airport, Europe’s third-largest hub 
and Lufthansa’s home base, in six weeks.
Lufthansa has called on the pilots to return to 
the negotiating table, and its management said 
it was considering its legal options but had not 
yet taken a decision on whether to take any 
action to preempt the strike.

Oh, dear
British Airways has reportedly apologised to 
the public for running an ad showing a sea of 
blue on screens at London’s Euston station 

along with the phrase “Escape the commute 
and discover the Indian Ocean.” 

Baggage theft operation at LAX
LAPD officers served more than two dozen 
search warrants and made six arrests last 
Wednesday night after a months-long 
investigation in what was the largest baggage-
theft operation in LAX airport’s history.
A $15,000 camera, Gucci bags, name-brand 
clothing, electronics and jewellery are among 
the thousands of dollars in valuables stolen by 
baggage handlers.
The joint operation with LAPD and airport 
police came in response to a string of theft 
reports from planes, terminals and runways. 
Police noticed lost and theft reports occurring 
at the airport more frequently when certain 
crews handled luggage.
Officers seized the stolen goods from 25 
locations in the region, including the airport, 

authorities said. Officials will attempt to return 
the seized items to owners.
According to Associated Press, those arrested 
were primarily employees or ex-employees of 
companies contracted to handle luggage and 
did not work directly for the airport.
Police said that while some thieves worked 
together, most acted on their own seizing 
opportunities to pocket items from luggage in 
transit.
The thieves targeted bags that were travelling 
long haul or had multiple transfers.
Most of the police activity was at the Tom 
Bradley International Terminal and at 
Terminal 4, which handles American Airlines, 
American Eagle and some Qantas flights.

Rotorua Airport turns 50
Rotorua Airport celebrates 50 years of 
operation later this year.  The Rotorua Daily 
Post reports that the airport opened with much 
pomp on 03OCT64 on land bought from Te 
Arawa hapu Ngati Uenukukopako 9km from 
town. It featured an airshow with tours of an 
NAC Fokker Friendship aircraft, a parachute 

display, gliding demonstration, DC3 flights, 
top dressing displays and aerobatic displays 
with fighter jets from the Royal New Zealand 
Air Force.
The original airport in Rotorua was a grass 
strip next to Fenton Street.

All Nippon Airways (ANA) has announced firm orders for 70 new aircraft – 30 
Airbus and 40 Boeing – ahead of the Olympic Games to be hosted by Tokyo in 2020.

Recharge with United
United Airlines has announced that it is 
installing nearly 500 personal electronic 
device charging stations at its gate areas. 
Each station has six 110-volt power outlets 
and two USB ports.
The airline said the charging stations will be 
installed at Chicago O’Hare International 

Airport by the end of March, followed by its 
hubs in Los Angeles, Houston and Newark,
N.J., and at Dulles International Airport 
in Washington, D.C. Stations also will be 
added at LaGuardia Airport in New York and 
Louis Armstrong International Airport in New 
Orleans.

http://www.cxagents.com
http://www.qantas.com.au/fflyer/dyn/program/fairer-flying
http://www.qantas.com.au/fflyer/dyn/program/fairer-flying
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New LATAM cabin design
LAN Airlines, and its affiliates, and TAM 
Airlines, members of LATAM Airlines Group, 
have unveiled the new unified design for their 
cabins on a LAN Airbus A320, servicing 
domestic routes within Chile and a TAM 
Airbus A321, servicing domestic routes within 
Brazil.
All new Airbus A320 and A321 short-haul 
aircraft will eventually feature the new cabin 
interior and seats.
The fabric for the seats in the short-haul 
cabins was designed incorporating four 

colours and two different leather textures. For 
the new long-haul cabins, the fabric 
incorporates more cloth elements to create 
maximum comfort for longer flights.
Beginning in 2015, LATAM Airlines Group 
will incorporate two new aircraft models into 
the long-haul fleet with the Boeing 787-9 and 
Airbus A350-900 that will feature the new 
cabin design and offer two classes of service, 
Economy and Premium Business.
The new unified cabin design is one of the 
most tangible examples of standardisation 
between the two airlines since the merger.  

Qantas launches Aquire FF program
Qantas has unveiled a new loyalty program 
called Aquire, aimed at small and medium 
sized businesses, allowing them to earn points 
by booking flights through Qantas or spending
money with the new program’s partners, 

which include Westpac and Avis.
Previously, FF points earned on business 
flights have gone to the passenger, rather than 
the company making the booking or its owner.

Emirates A380s to Gatwick
Emirates has launched a daily A380 service 
to London-Gatwick, representing a 15% 
capacity boost for the UK’s South East. 
Emirates was the first carrier to operate 
an all-A380 service out of Heathrow and 
is now the first to lead the service out of 
Gatwick – the same airport from which 
Emirates flew its inaugural UK flight 26 
years ago.  
Meanwhile, the airline’s 46th and 47th 
double-deckers arrived in Dubai in the early 
hours of Friday, the same day the airline 
released its new digital campaign featuring 

a light-hearted moment between soccer legends 
Pelé and Ronaldo in the Onboard Lounge 
of an Emirates’ A380. Click here to see the 
video. Both players are now Global 
Ambassadors for Emirates, an Official FIFA 
Worldwide Partner. 

The first A380 for Asiana Airlines has rolled out of the Airbus paint shop in Hamburg, 
marking the completion of its painting. The aircraft will now have completion of its 
cabin and enter a final phase of ground and flight tests in Hamburg before it flies back to 
Toulouse for preparation of its delivery to the airline in the second quarter of this year. 
Asiana Airlines, which has firm orders for six A380s, is represented in New Zealand by 
World Aviation Systems.

http://www.lufthansaexperts.com
http://www.youtube.com/watch?v=OFbryriZ3is&feature=youtu.be


Auckland Airport set to become 
a global aviation ‘megacity’
Airbus has identified Auckland Airport to become one of 
about 80 global aviation ‘megacities’ by 2030, with over 
10,000 long-haul travellers predicted to be using the 
airport every day.
“The growth of airport ‘megacities’ is a new global 
phenomenon and Auckland Airport is excited by the 
opportunities it will bring. Our own forecasts of 
passenger growth support Airbus’ global study,” says 
Adrian Littlewood, chief executive of Auckland Airport.
“The emerging economies of China, South-east Asia, 
India and South America are changing the dynamics of 
global air travel.
“We are not constrained like some airports in Australasia. 
We have always planned ahead and we have the land to 
grow and become an important hub airport serving 
Australasia and the Pacific Rim. We are already the 
second largest airport in Australasia for international 
travellers. 
“Our 30-year vision envisages passengers tripling to 
40 million in 2044. For this we need a new combined 
domestic and international terminal; a second runway 
which may need to be extended in 30 to 50 years’ time; 
new public transport and road links and a new air traffic 
control tower.
“We are already planning to make the aviation megacity 
a reality, and we will make sure it will be friendly, 
efficient and uniquely New Zealand,” he says.
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One flight away from 80% of world’s middle class
Adrian Littlewood, Auckland Airport’s chief executive, says 
“New Zealand has an enormous opportunity arising from the 
growth in travel, trade and tourism around the Pacific Rim.
“The emerging economies of China, South-east Asia, India and 
South America are changing the dynamics of air travel around 
the world. About 80% of the world’s middle class will soon be 
one flight from Auckland. The world’s airlines are also 
changing their aircraft fleets by investing in larger planes 
which carry more passengers. All this has significant 
consequences for Auckland Airport.”
The airport company is forecasting the number of passengers 
using the airport every year to almost treble, from 14.5 million
people in 2013 to 40 million people in 2044. Likewise, the 
number of flights is expected to almost double from 150,000 a 
year in 2013 to 260,000 in 2044.
“Our 30-year vision includes the new combined domestic and 
international terminal, the northern runway and improvements 
for transport to and from the airport,” says Mr Littlewood.
“Our initial focus is on building the first phase of the combined 
domestic and international terminal. We intend to have this 
done within five years.
“The combined terminal will have three major piers where 
aircraft will dock. There will be 94 spaces for aircraft to park, 
a significant increase on the 56 spaces currently available at 
the two separate terminals.
“A new terminal plaza and forecourt will be created by the 
crescent-shaped space in front of the terminal building. It will 
include an underground station for rapid public transport to 

the airport, and provide a landscaped area for retail outlets and 
activities such as public art programmes, temporary displays and 
events.
“A new air traffic control tower will be located in the centre of 
the plaza and a pedestrian and cycle-friendly walkway will link 
the terminal to hotels, parking buildings and the many businesses 
and recreational activities located around the airport,” says Mr 
Littlewood.
“By maximising the use of our existing southern runway we now 
expect to build our northern runway by around 2025, and already 
have resource management approval to build and operate this 
important piece of infrastructure.”
The second runway – with an operational length of 2,150m and 
restrictions on flights to and from the east at night –can be built 
entirely on airport-owned land and without the need for any 
reclamation of the Manukau Harbour.

AKL tops for sixth year
Auckland Airport has been named the Best Airport in Australia 
Pacific for 6th year in a row at the 2014 SKYTRAX World Airport 
Awards in Barcelona.
It was also named as having the Best Airport Staff Service in 
Australia Pacific for 3rd year running; 2nd Best Airport in the 
world serving 10-20 million passengers; and 11th Best Airport in 
the world overall.
The full list of the SKYTRAX airport awards is available online at 
worldairportawards.com

http://www.conveneauckland.co.nz
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Across europe
2000 kilometres across Europe, from Amsterdam at the 

North Sea to Budapest, the “Queen of the Danube”, a journey 
along Europe’s most important waterways. Highlights include 

passing through the Rhine-Main-Danube canal, touring 
important and famous cities, distinctive landscapes such as 

the Loreley and the picturesque Wachau district.

15 days from NZ$4,969 per person, share twin 
(based on 29 April 2015 departure)

CONTACT RESERVATIONS FOR BOOKING INFORMATION

Azamara Journey Gallipoli 2015 cruise
The Innovative Travel Company is offering a 
charter cruise on Azamara Journey, 
departing from Athens on 17APR15. The 
ship will spend time exploring the Gallipoli 
peninsula prior to Anzac Day, and will be 
positioned as close as possible to Anzac Cove 
for the commemorations. 
The cruise is an option both for those who 
hold a ballot ticket and especially those who 
miss out, as they are guaranteed a bed and 
can be part of a special onboard Anzac Day 
service.
Those who book the Anzac Day cruise will 

join Innovative Travel’s Gallipoli experts and 
follow the Anzac Battle from Lemnos to the 
Dardanelles, with Dame Malvina Major 
singing onboard at the Dawn Service. Those 
with ballot tickets will be tendered ashore 
to join the dawn commemorative service at 
Anzac Cove and the New Zealand service at 
Chunuk Bair.
Innovative Travel is also offering two land 
tours, ex New Zealand with limited 
availability.
Call toll free 0508 100111.

Britannia sales set new record
P&O Cruises told TravelWeekly UK that its 
first day’s sales on its new ship Britannia were 
an 81% increase on the first day of sales for its 
last ship the Azura in 2009.
It was also a 24% increase on the cruise 
operator’s previous personal best set by the 
Ventura when it first went on sale in 2007.

The figure was achieved despite technical 
problems which saw all booking systems 
including the website, the contact centre 
booking system and agents site crash for a 
little over two hours.

Uniworld’s s.s. Catherine launched
Uniworld last week launched its new Super 
Ship, the S.S. Catherine, in Lyon, France 
following a christening ceremony led by the 
ship’s Godmother, French actress Catherine 
Deneuve.
Like its sister ships the S.S. Antoinette and 
River Beatrice, the S.S. Catherine has many 

unique features and was expertly designed by 
Mrs. Beatrice Tollman (above), President and 
Founder of Uniworld’s sister company The 
Red Carnation Hotel Collection; her daughter, 
Toni Tollman; and Brian Brennan, Projects 
Director. 
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P&O Cruises World Cruising 2015 
program 
Next year marks a new era of holidays at sea for P&O 
Cruises World Cruising passengers, with the cruise 
line’s latest ship Britannia headlining a program which 
includes 15 new destinations. 
Britannia will debut in FEB15 as the biggest and most 
glamorous ship ever built for the British market.
The line has signed the talent of the British culinary 
scene to enhance passengers’ dining experience on 
Britannia. 
Celebrity chef Marco Pierre White will create the menus 
for the gala evenings, Michelin star holder and ‘master
of spices’ Atul Kochhar will feature in Sindhu fine 
dining restaurant, TV wine personality Olly Smith will 
personally select wines in The Glass House bar and grill 
and TV chef James Martin will lead the new Cookery 
School. Master patissier ‘Cake Boy’ Eric Lanlard will 
be part of the new Market Café and create Britannia’s 
new Champagne afternoon tea.
Passengers cruising in Britannia’s maiden European 
season will also be offered Strictly Come Dancing 
themed cruises and music festivals at sea. The ship will 
sail from Southampton to the Mediterranean, 
Norwegian Fjords, Canary Islands and the Baltic Sea, 
as well as offering a range of short breaks and a special 
round-Britain cruise. 
The P&O Cruises World Cruising 2015 program also 
offers a range of cruises in the Mediterranean on 
Oceana. 
From late March until October Oceana will sail from 
Genoa and Venice on seven and 14-night cruises with 
calls to up to nine destinations including Genoa, 
Dubrovnik, Venice, Corfu and Monte Carlo.
Meanwhile Adonia’s smaller size will enable her to offer 
discovery cruises in 2015, with “off the beaten track” 
destinations including a 16-night cruise to the Baltic 
where she will sail through the Kiel Canal and pay visits 
to Fredrikstad, Visby, Sassnitz and Wismar, as well as a 
popular seven-night voyage to the Norwegian Fjords. 
The 2015/16 program is on sale from 07APR.

“Dynamic Dining” on RCI Quantum-Class ships  
Royal Caribbean International has 
revealed its latest concept of dining at sea 
which will debut on its new Quantum-
class ships. 
“Dynamic Dining” gives guests on 
Quantum of the Seas and Anthem of the 
Seas a choice of 18 themed restaurants.
And a smart, new reservations system 
empowers guests to decide when, where, 
with whom to dine and how to dress each 
evening.
A New Main Event Each Night 
Dynamic Dining reinvents the 
traditional, common main dining room as 
five complimentary, full-service 
restaurants, each with its own distinctive 
cuisine and immersive ambience. 
They include: 
>American Icon Grill, a take on the 
classic American road trip, pulling 
together best-loved regional favourites 
into one comfort-style menu,
>Chic, with contemporary cuisine, the 
freshest ingredients, proteins that pack a 
punch and sauces made from scratch,
>Silk, where the spices of the Far East 
bring new flavour to adventurous palates 
through a Pan-Asian menu,
>The Grande, a nod to a bygone era of 
classic European ocean liners when dining 
was a ritual, featuring timeless dishes, and 
where every night is formal night, and
>Coastal Kitchen, a concept created 
exclusively for suite guests, fusing 
Mediterranean influences with the riches 
of California’s farmlands.
Next-Level Specialty Dining 
Quantum-class ships will offer a range of 
top tier cosmopolitan specialty restaurants 
including: 

>Wonderland, an elaborate feast for the 
senses in a setting where chefs invent a 
dreamscape of never-before-seen fare, 
>Jamie’s Italian, featuring rustic Italian
favourites, handmade using seasonal 
ingredients and Jamie Oliver’s tried-and-
tested crowd pleasers,  

relationship with James Beard Award-
winning chef Michael Schwartz, 
offering simply-prepared food and 
drinks made with quality ingredients 
from the best artisanal producers, 
>Devinly Decadence at Solarium 
Bistro, serving the foods all under 500 
calories, designed by Devin Alexander, 
media personality, New York Times 
bestelling author and chef of highly-
rated television show, “The Biggest 
Loser.” 
Additionally, versions of Royal Caribbean
favourites, such as Chops Grille 
steakhouse, Izumi Japanese Cuisine 
and Chef’s Table, will all return on the 
Quantum class with a revamped look. 
Laid Back Options Round the Clock 
Quantum class promises an even 
broader choice of complimentary, come-
as-you-are eateries, which include:
>Windjammer Marketplace, a Royal 
Caribbean dining mainstay where guests 
explore food islands, interactive stations, 
made-to-order specialties, an on-site 
bakery and a 24-hour station called The 
Grill, 
>The Café @ Two70˚, a new gourmet 
marketplace serving savoury hot-pressed 
sandwiches, salads made to order, 
handmade soups and more,
>SeaPlex Dog House, the first food 
truck at sea offering gourmet hot dogs 
for all to enjoy in SeaPlex, the largest 
indoor active space at sea.
These venues join returning casual-feel 
favourites including Sorrento’s, Café 
Promenade and Johnny Rockets (cover 
charge applies). 

>Michael’s Genuine Pub, the first 
American gastropub at sea and the next 
evolution of Royal Caribbean’s 

http://www.conveneauckland.co.nz
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Win Antarctica trip in Polar Jacket promotion 
Wild Earth Travel is offering one lucky agent 
the chance to win the voyage of a lifetime, a 
trip to Antarctica. Simply book a Polar Cruise 
with Wild Earth Travel and instantly receive a 
Wild Earth Polar Windstopper Jacket, plus go 
in the draw to win a trip to Antarctica*.
To make it even easier to sell, Wild Earth 
Travel has a range of current specials 

available to the Antarctic and the Arctic.
Check out the specials page here.
*Valid for all new bookings made until 
31AUG14, one jacket and one entry per 
booking. Prize includes one berth on a small 
ship cruise to Antarctica only, all flights/
taxes/insurance/costs of a personal nature not 
included.

INDUSTRY
Helloworld CEO resigns
Rob Gurney has stood down from his position 
as chief executive of Australian listed travel 
company Helloworld with immediate effect.
The Australian reports that the group formerly 
known as Jetset Travelworld has been trying
to convince more than 1000 franchisee travel 
agents operating under brands including 
Harvey World Travel to adopt the Helloworld 
branding since last October.
Australia’s TravelWeekly says that the news 
came just over a week that it emerged the 
Helloworld board had ordered a cultural health 
check of the company’s management team 
“amid concerns some of its senior leaders may 
be undermining the successful transition of the 
company.”
Helloworld recently reported an after-tax loss 
of A$4.7 million for the half year while 

revealing it had written off A$5.44m on the 
sale of its ATS Pacific business to the 
Melbourne-based AOT Group.
Gurney, a former senior Qantas executive, 
leaves to pursue an “international” focus 
according to the statement made to the ASX. 
His exit follows the resignation of 
Helloworld’s company secretary, Alex 
Carrodus, on 10MAR.
Elizabeth Gaines, a director of Fortescue 
Metals Group and Mantra Holdings, has been 
appointed Helloworld’s chief executive 
officer.
TravelWeekly says she has been with the 
company since 2008 as chief operating officer, 
chief financial officer and executive director. 
She also serves as a director of AFTA, the 
Australian Federation of Travel Agents.

Ideas for your next roadshow
Roadshows, seminars and presentations are a 
key part of the travel industry and a show 
happening next week provides an opportunity 
to source new venues and other services for 
this activity. 
Convene 2014 is being held at the Viaduct 
Events Centre on 08APR and organisers say 
representatives of regional tourism offices, 
travel marketing companies and airlines will 
find plenty to interest them there. 

“The travel industry buys a lot of function 
space over the year, but it can sometimes be 
a challenge to find something new. Convene 
presents more than 150 suppliers, including 
some great boutique venues ideal for dinners 
and road show events,” says Convene director 
Stu Freeman. 
As an aside, there is a huge selection of prizes 
and specials on offer at the event. 
Register here.

HOSPITALITY

DoubleTree by Hilton for Perth
Hilton Worldwide has signed a multi-unit 
management agreement to manage two 
hotels, located in Perth and Fremantle, WA. 
The hotels will be branded DoubleTree by 
Hilton and will join Hilton Worldwide’s 
existing portfolio of 20 hotels in Australasia.
DoubleTree by Hilton Perth Waterfront 
(right) will be located at 351 Riverside Drive, 
Perth adjoining Barrack Square and fronting
the Swan River. The 241-room hotel will 
boast panoramic views of the Swan River and 
will include a restaurant, bar, executive
lounge, business centre, gym, pool and event 
spaces. Construction is expected to commence
in mid- 2014, with an anticipated opening 
date in mid-2016.
DoubleTree by Hilton Fremantle, (above)
located at Point Street, Fremantle, will over-

look Princess May Park and central to the 
“Cappuccino Strip” of South Terrace. This 
150-room hotel will feature a restaurant, bar, 
business centre, gym, pool and event spaces. 
Construction of this hotel is expected to 
commence in 2014, with an anticipated 
opening date in 2017.

TAANZ was invited to participate in a Fair Go film shoot in early January. The topic 
was the value of using an agent as opposed to DIY/ online and to an explanation of the 
TAANZ protection arrangements available to consumers. The Association understands 
a number of TAANZ brands were also invited to take part and has been told the item 
will screen 16APR. Hopefully what eventually makes it into the final cut will represent a 
good case for our members and assurance for consumers of your services, says TAANZ.

http://www.conveneauckland.co.nz
http://www.wildearth-travel.com/specials/ 
http://www.conveneauckland.co.nz/online/buyer-2014
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PEARL’S PEARLER
Your conscience doesn’t stop you from doing 

anything - just your enjoyment of it. 
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Travel Corporation NZ’s Rangitoto beach clean-up
The Travel Corporation NZ’s staff took part 
in a beach clean-up with local conservation 
partner Sustainable Coastlines at Auckland’s 
Rangitoto Island earlier this month. 
Participants from across the company’s guided 
holiday, river cruise and adventure travel 
brands, which include AAT Kings, Adventure 
World, Contiki Holidays, Creative Holidays, 
Insight Vacations, Trafalgar and Uniworld 
Boutique River Cruises were all involved. 
After sorting, this year’s collected material 
of 850 litres (17 full rubbish sacks) is being 
donated by Sustainable Coastlines to a local 
primary school to build some recycled props 
for an upcoming school play.
Sustainable Coastlines coordinates ongoing 
projects in NZ and the Pacific resulting in 
positive changes to local coastlines and 
communities. Contiki Holidays’ travellers to 
New Zealand also have the chance to get 
involved participating in voluntary beach 
clean-ups as part of their tour in the Bay of 
Islands and Queenstown. Contiki and 
Sustainable Coastlines have also collaborated 
on producing branded reusable aluminium 
drink bottles to cut down on the disposal 
of multiple plastic bottles when 18-35’s are 
on tour. Shannon Ryan joined staff on the 
clean up having travelled with Contiki to the 
Galapagos last year and is passionate about 
ocean conservation.
Globally, The Travel Corporation’s 
TreadRight Foundation is a not-for-profit 
foundation to encourage sustainable tourism 
within its family of brands and in the places 
they visit. Collectively funded by TTC’s 
family of brands, TreadRight supports projects 
that fall under the themes of water, 
biodiversity, leadership and community, and 
which drive the foundation’s vision to 

preserve the earth’s unique environments and 
diversity for future generations.
During April’s Earth Month, TreadRight will 
be promoting all the ways that we can drive 
change at home, work and in the community. 
Follow the #treadrighttakeaction across social 
media. To date, TreadRight has donated more 
than US$2 million to sustainable tourism 
projects around the world, in addition to 
supporting the World Travel & Tourism 
Council’s ‘Tourism for Tomorrow’ awards. 
www.treadright.org  
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