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Tourism aims to earn $41 billion in 2025
New Zealand’s tourism industry has unveiled its goal to 
contribute $41 billion a year to the economy by 2025, up from 
$24 billion now.
Released yesterday, Tourism 2025 – Growing Value Together 
/ Whakatipu Uara Ngatahi is a framework to unite the tourism 
industry and ignite strong, aspirational economic growth. It is 
an industry commitment to growing value by working together 
for the long-term benefit of tourism and the wider economy.
Says Tourism Industry Association New Zealand (TIA) 
chief executive Martin Snedden: “We can see the world has 
changed. We are excited by the new opportunities, but we 
understand that as more and more countries enter the race for 
the global tourism dollar, we will succeed only if we improve 
the competitiveness of New Zealand tourism.
“Our aspiration is for annual tourism revenues to be $41 billion
by 2025. To achieve that, we must grow international tourism 
at a rate of 6% year on year and domestic tourism at a rate of 
4% year on year. The focus is value, rather than visitor numbers. 
We will grow volume, but we will grow value faster.”
Tourism 2025 is not a detailed strategic plan but a shared vision 
and commitment to growing value by working together, says 
Mr Snedden.
“While there will be a range of collective actions, the stronger 
emphasis will be on recognising and valuing initiatives which 
individual or small clusters of operators are taking that are 
fully aligned with the strategic thrust of the Tourism 2025 
framework and which are helping bring the framework to life.” 
It is built around five themes: 
>Grow sustainable air connectivity – around 99% of 
international visitors arrive by air so we cannot grow without it. 
>Targeting for value – as the global landscape changes and 
our visitor mix evolves, we need to identify and pursue the 
opportunities that will deliver the greatest economic benefit.

... Cont p2
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AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $918 per couple 
when you pay in full on or before 28 Apr 14*
•	 Relax	on	a	scenic	cruise	around		

the	Bay	of	Islands
•	 Experience	a	traditional	Maori		

Hangi	and	concert
•	 Cruise	on	majestic	Milford	Sound
•	 Choose	from	a	range	of	included	

activities	in	Queenstown
•	 Enjoy	a	ride	on	board	the		

TranzAlpine	Train

Best of New Zealand

*Conditions Apply

18 day Guided Holiday from 
$5111 per	person	twin	share*	

Auckland	to	Christchurch

Tourism aims to earn $41 billion in 2025    ... Cont from p1
>Visitor experience – our changing visitor 
mix brings changing visitor expectations. By 
continuously striving to improve our visitors’
experience, we will see visitors staying 
longer, travelling more widely and spending 
more.
>Productivity – by improving tourism 
productivity, we will improve returns from 
existing investments and attract new capital 
investment.  

>Insight – good insight is critical to drive 
strategic and operational decision-making for 
tourism businesses.     
“This approach gives licence to the whole 
industry, big and small, urban and remote, 
to understand and value the link between the 
direction the industry is heading in at a high 
level and what they are doing within their 
own businesses.”
www.tourism2025.org.nz 

Tourism 2025 – Domestic tourism delivers
Regional Tourism Organisations New Zealand 
(RTONZ) contributed to the development 
of Tourism 2025 by providing insights into 
domestic tourism, which has been increasing 
steadily in New Zealand over a considerable
period of time. Today it is worth almost $14 
billion annually to the tourism industry and 
makes up 59% of total tourism earnings.
“Domestic tourism delivers many benefits to 
the New Zealand economy and communities 
across our country,” says RTONZ Chair, 
David Perks.  “The expenditure New 
Zealanders make on domestic travel is 
retained within the New Zealand economy 
and buffers businesses and communities from 

the vagaries of the global economy.” 
Domestic visitors spend $39 million per day, 
making a substantial contribution to the 
industry’s overall financial resilience, 
sustainability and functionality.
“Many tourism businesses would not survive 
if it were not for the year round patronage 
of domestic visitors,” said Mr Perks. “Kiwis 
contribute more visitor nights and higher 
expenditure than international visitors, and 
help address seasonality and regional  
dispersal challenges. 
“The Tourism 2025 project has played a part 
in moving the industry mind-set from 
‘survival in tough times’ to ‘growing value.’”

Tourism NZ endorses framework
Tourism New Zealand says the industry 
has turned a corner with the release of 
‘Tourism 2025’.
Chief executive Kevin Bowler says 
Tourism 2025 has bought the industry 
together and has forged a shared vision for 
where we want to get to and how with a 
collective focus, we can get there. 
“Tourism New Zealand has agreed to align 
its business plan with the overall direction 
set out in Tourism 2025,” he says.
“It is appropriate that this is a framework 
for alignment, rather than just a list of 
operational tactics, as there aren’t many 
silver bullets when it comes to achieving 
the growth we’re aspiring to achieve.  
“Instead, this framework is about helping 
the whole industry to all move in the same 
direction, targeting the areas with 
investment in time, energy and money that 
will deliver the greatest economic returns 
for the industry and of course the country.”  
Mr Bowler says that TNZ’s work under its 
current three-year marketing
strategy fits closely with the 2025 
framework and the organisation is using 
its additional funding provided by the 
Government to drive actions across 
Tourism 2025’s five central themes.

Air New Zealand supports Tourism 2025
Air New Zealand has welcomed the launch of 
the tourism industry’s new growth framework.
The airline’s CEO Christopher Luxon says 
Tourism 2025 goes hand in hand with Air 
New Zealand’s Go Beyond strategy which is 
also focussed on growth and supercharging 
New Zealand’s success.
“Under our Go Beyond strategy, we are 
working hard to achieve sustainable growth 

in the Pacific Rim.  We recognise Air New 
Zealand’s success, that of the tourism industry 
and ultimately New Zealand’s success are 
inextricably linked,” says Mr Luxon.
“The themes of Tourism 2025 align well with 
Air New Zealand.  Our proposed alliance 
with Singapore Airlines is a great example of 
how we can build sustainable air connectivity
to and from New Zealand and our priority 

markets of South East Asia,” says Mr 
Luxon.
In addition to forming new alliances, the 
airline is tailoring capacity to match 
demand on existing routes including 
boosting capacity on its Japan services 
by 30% this year and its Auckland - San 
Francisco route by 10% over the Northern 
winter period.

http://guidedtours.aatkings.com/assets/specials-flyers/10353-Best-of-NZ-A4-Flyer-NZD.pdf
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Strong arrivals growth continues – up 9½ percent
The tourism sector’s period of strong growth 
is continuing with total international arrivals 
for the first two months of 2014 up by 9.5% 
on the same period last year.
For the year ended FEB14 arrivals were 2.77 
million, a new 12 month record and a 7.3% 
increase. 
Statistic New Zealand’s latest International 
Travel and Migration figures show holiday 
arrivals were up by 10.6% in the past year.
Holiday arrivals in JAN/FEB were up from 
all five of New Zealand’s largest markets: 
Australia up 12.1%; China up 15.9%; USA 
up 5.8%; UK up 7.8%; and Germany up 
26.2%.
While there have been a range of influences, 
the latest data from the International Visitor
Survey shows that the popularity of The 
Hobbit trilogy and the link with New Zealand 
as Middle-earth is a key factor in growing the 
value of international visitors to New Zealand.  
“The latest survey data now available from 
OCT-DEC13 shows that 14% of holiday 
travellers to New Zealand state The Hobbit 
trilogy was a factor in deciding to choose 

New Zealand as a destination,” says Kevin 
Bowler, chief executive of Tourism New 
Zealand.
“It is clear our 100% Pure New Zealand, 
100% Middle-earth campaign is delivering 
significant value – and has been a success 
from every angle.” 
At a country level it is holiday travellers 
from Germany (21%); the USA (19%); China 
(17%) and the UK (12%) who were most 
motivated by the Middle-earth connection. 
“So arrivals are up, and one in seven holiday-
makers is telling us that The Hobbit was part 
of their decision to come here. 
“When you consider the time lapse that there 
can be between deciding to take a holiday 
and completing your trip, particularly for 
long-haul markets, we can expect the Hobbit 
influence to continue for some considerable 
time”. 
Kevin Bowler says the 100% Middle-earth, 
100% Pure New Zealand campaign will 
continue to feature in the NTO’s business 
activities throughout 2014 and 2015. 

Rotorua businesses get behind RTO campaign
Rotorua’s tourism businesses are pooling 
their advertising budgets to achieve a greater 
result for the city, according to a story in the 
Rotorua Daily Post.
The Rotorua District Council and local 
tourism businesses are joining forces in a 
new partnership to boost funding levels for 
future tourism marketing.
Destination Rotorua Marketing manager 
Oscar Nathan told the paper the strategy 
would mean businesses could afford a greater 
reach than if they advertised as individuals. 
The Rotorua District Council’s strategy, 
policy and finance committee has reportedly 
agreed to the prerequisite of maintaining the 
city’s current level of core funding for the 
RTO. As a result, the tourism operators aim 
to achieve an additional $900,000-$1 million 
in the first year for the city’s marketing effort.
Tourism operator commitments already 
exceed $700,000.
“The additional benefits that come from this 
announcement are about amplifying the reach 
and longevity of campaigns in a way that 
allows Destination Rotorua Marketing and 
private sector partners to better maximise 

online, print, PR and television campaign 
elements to much greater effect,” Mr Nathan 
said.
The Rotorua Tourism Committee and 
industry representatives have developed a 
formula for voluntary contributions to the 
fund which would see 70% coming from the 
tourism attraction sector and 30% from 
accommodation operators.
The Daily Post quotes the RTC acting 
chairman Bruce Thomasen as saying the 
decision was a great endorsement of 
partnerships like the Famously Rotorua 
campaign.
“Attractions, activities, accommodation, 
retail, hospitality and other businesses have 
already started to see an improvement in 
domestic visitor numbers and spend as a 
result of the campaign,” he said.
“It’s exciting times ahead and this 
announcement cements our belief in the new 
model of partnership and leading together 
to encourage a real quantum shift in how 
Rotorua is perceived as a destination and how 
we can grow return-on-investment and job 
opportunities for all.”

Watch or try cheesemaking
Over the Moon on State Highway 1 in 
Putaruru, on the main route to Rotorua, is a 
boutique cheesemaking company that uses 
the world’s finest ingredients to make 
exciting new dairy products, while paying 
homage to the great traditions of cheese 
making internationally. It is open for tastings 
and demonstrations.
In addition to making premium cheeses, it 
runs onsite training through its sister 
company, the New Zealand Cheese School.
While the school delivers specialist targeted 
industry training onsite, it also offers Home 

Cheesemaker courses, a one-hour Talk, 
Taste & Tour, team-building Hands on 
Cheesemaking and customised fun sessions 
for groups.

http://www.newzealandcheeseschool.co.nz/
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Marketing Executive
 
New Zealand | Contract (Full time)
	 •		Opportunity to work for Destination NSW
	 •		Auckland based contract role
	 •		Salary package: $53,964-$80,946NZD

About the Organisation: 
Destination NSW is a Public Service Executive agency with responsibility for devising and implementing strategies
 to grow the visitor economy. Our particular focus is on driving tourism and acquiring and developing major 
sporting and cultural events for Sydney and Regional NSW. In addition, Destination NSW is the major investor
in Business Events Sydney with the aim to secure more international conventions, incentive travel reward 
programs,corporate events and exhibitions for Sydney and Regional NSW.

About the Role:
The Marketing Executive, New Zealand assists the Country Manager, New Zealand by providing administrative 
support to the office’s day-to-day operations, along with basic account and book keeping functions. The role also 
assists Country Manager, New Zealand in the implementation of marketing, tactical and strategic plans as well 
as the co-ordination and execution of various ongoing administrative and trade marketing projects for the New    
Zealand office. This role is based in Auckland.

Closes: 31 March 2014

Enquiries:  Sam Cameron on sam.cameron@dnsw.com.au
 
Apply for this job 
Applications will not be accepted via email.   Applicants need to apply online through jobs.nsw.gov.au 
(job reference number 00002LRA)

Hard Rock Cafe for Auckland’s Viaduct
Auckland is to get a Hard Rock Cafe, with an 
opening expected before next summer.
A US-based Hard Rock Cafe spokesman 
has confirmed to the NZ Herald plans for 
an Auckland franchise were well advanced 

and it would open later this year at Viaduct 
Harbour in the former Kermadec restaurant 
premises.
Kermadec’s website says it will reopen later 
this year at a new location.

The Fashion World of Jean Paul Gaultier: 
From the Sidewalk to the Catwalk
The unconventional and playfully irreverent designs 
of the fashion world’s ‘enfant terrible’, Jean Paul 
Gaultier, will be celebrated with the first international 
exhibition dedicated to this ground-breaking French 
couturier. The National Gallery of Victoria will be 
the only Asia-Pacific venue for The Fashion World of 
Jean Paul Gaultier: From the Sidewalk to the Catwalk, 
which will feature over 140 garments spanning his 
creative output, from the first dress created in 1971 
and the launch of his first pret-a-porter collection in 
1976 to his most recent haute couture collections. 
The exhibition will include exclusive material not 
exhibited in previous venues of the tour, such as 
pieces from his recent haute couture and ready-to-
wear collections and stage costumes worn by Nicole 
Kidman at the Oscars and Cate Blanchett at the 
Golden Globes.
More than a million visitors have already flocked to 
see the exhibition on its worldwide tour that includes 
Montreal, New York and London. Les Vierges (Virgins) collection, Apparitions dress

Haute couture, spring-summer 2007
© Patrice Stable/Jean Paul Gaultier

The Fashion World of Jean Paul Gaultier: 
From the Sidewalk to the Catwalk
17OCT14 – 08FEB15 
NGV International
180 St Kilda Road, Melbourne
Open daily, 10am–5pm
Adult A$22 | Child $10 | Concession $18 | Family $60 
Tickets on sale now from ngv.vic.gov.au

New Vibe Hotel at Canberra Airport 
Toga Far East Hotels (TFE) is to build and 
manage a new Vibe Hotel complete with 
conference centre at the entrance to the 
redeveloped Canberra Airport.  The expected 
date for completion and opening is OCT15. 
Situated just 150m from the new terminal, 
the 191-room property will be centred around 
a full height atrium featuring a large ground 
floor intermingle zone with reception, bar, 
restaurant and conferencing facilities. 
The contemporary property will offer 
sweeping views over Lake Burley Griffin to 
Parliament House and across the runway to 
the east.  The Vibe Hotel will house 12 suites, 
five one-bedroom apartments and four two-
bedroom apartments and 170 guest rooms, all 
of which feature balconies.  Guests will also 
have access to 50 car spaces and a gym.  
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

Hertz has launched its Outback Collection in 
Australia, ideal for intrepid travellers wishing 
to explore the country. Available to rent from 
Perth, Brisbane, Darwin, Alice Springs and 
Cairns, the new Collection comprises Toyota 
LandCruiser Workmate camping and 
standard editions. All Outback Collection 
vehicles come with Hertz Make and Model 
Guarantee ensuring customers drive away in 
the exact car they booked.
The Toyota LandCruiser Workmate camping 
edition includes a tent, bedding that 
comfortably sleeps four people, a gas stove, 
utensils and cutlery. It is ideal for those 
looking for the ultimate in freedom and 

flexibility, with the ability to set up camp 
wherever they find a suitable spot during 
their journey. Travellers can also choose the 
Toyota LandCruiser Workmate standard 
edition if they have their own camping gear 
or wish to explore the outback during the day. 
The Toyota LandCruiser Workmate can 
handle challenging off-road four wheel drive 
adventures with ease during the dry season, 
01MAY-31DEC. When renting the Outback 
Collection during the wet season, 01JAN-
30APR, drivers need to stay on major roads 
but have the chance to experience Australian 
nature at its most extreme. 

Hertz launches Outback Collection

Cruise to Homebush with Captain Cook
Captain Cook Cruises offers a Homebush 
Transfers product that’s ideal for those at-
tending the Wallabies vs All Blacks clash 
at Sydney’s ANZ Stadium on 16AUG, or 
the big NRL games  - State of Origin II on 
18JUN or the NRL Grand Final on 05OCT.

Transfers to the stadium include a blizzardly 
cold one and a snagger from the onboard 
BBQ as your clients cruise up harbour on 
their Rocket Footy Cruise.
Click here to download the details.

Satellite web access for Cooks
Faster broadband and 3G mobile telephone 
services have arrived on Rarotonga, according
to Cook Islands News Online.   The new 
services, delivered by satellite, are a joint 
venture between Telecom Cook Islands, 
specialist internet provider O3b and Chinese 
telecom company, Huawei.    

The Cooks are the first country in the world 
to benefit from the O3b proposition which 
aims to provide affordable fast access to the 
three billion people in the world who 
currently don’t have it.  The services will be 
extended to the rest of the southern group 
islands by the end of the year. 

Interest in FTE exceeds expectations 
Interest in the inaugural Fijian Tourism Expo 
has exceeded all expectations in terms of 
numbers of both sellers and buyers, and 
exhibition and buyer space is now fully 
subscribed.
Fiji’s Ministry of Industry and Trade in 
conjunction with the Ministry of Tourism 
will be working with the Fiji Arts Council to 

create a Fiji Village at FTE. The Village will 
feature a range of local Fiji artisans who are 
able to maintain the traditional art and crafts 
with support from the tourism industry and 
from tourists who recognise that in 
purchasing Fijian made products they are 
supporting the greater community.

http://nz.aircalin.com/billet-noumea.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1481
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

Fiji-Vava’u air link talks 
According to Radio NZ International, Fiji 
Airways is evaluating resumption of 
international flights from Fiji to Vava’u in 
Tonga, after cutting the service about three 
years ago.
Tonga’s Deputy Prime Minister, Samiu 
Vaipulu, told Television Tonga that the 
government will start organizing FJ flights 
from Suva and Nadi to Vava’u, and vv.
The chief executive of Tonga Airports Ltd, 
Viliami Ma’ake, says he expects to be 
formally notified of the decision soon.
He says tourism suffered when Fiji Airways, 
formerly known as Air Pacific, withdrew its 
services about two to three years ago.
“I think there was an obvious decline in the 
number of passengers directly from Fiji and 

also going from Tongatapu and Vava’u, in 
fact it has been going down gradually in the 
past two years.” 
Mr Ma’ake says passenger numbers were 
also reduced due to an unreliable domestic 
service, so the agreement is good news for 
the airport, and tourism as a whole.
According to Fiji Broadcasting Corp, the 
Tongan deputy PM says Fiji Airways also 
hopes to provide domestic flights for the 
kingdom, but this will first be discussed with 
the local airline Real Tonga.
He adds that Fiji Airways has also asked 
the government to reduce the airport costs 
imposed when landing in Vava’u, but this 
will be a decision handled by Tonga Airports 
Limited.

Villa namechange at Rumours, Rarotonga
A villa at Rumours Luxury Villas & Spa, 
Rarotonga, previously known as Ultimate 
Villa is now called the Platinum Villa. 
This is the only change, says the resort 

management. All other villa types, rates, 
inclusions, terms and conditions remain 
unchanged. ASIA

Adelson keen to expand Marina Bay Sands
Billionaire Sheldon Adelson, head of Las 
Vegas Sands Corporation, wants to expand 
Singapore’s Marina Bay Sands integrated 
resort.
Jewish Business News reports he personally 
dropped into the city-state a few days ago to 
ask the Singapore Government for extra land 
to expand his casino resort there by about 
60%.
Las Vegas Sands would like to add another 
1,500 rooms to the Marina Bay Sands, which 

presently only has about 2,500 rooms. Extra 
space for more meeting rooms, exhibitions 
and ballrooms would also be part of the mix.
Adelson is quoted as saying “We are running 
at 100% occupancy; on a very bad day it’s 
98%. No other hotel in the world runs like 
this except some in Vegas.”
The US$6 billion Marina Bay Sands resort 
opened four years ago and, according to 
Adelson “has been a catalyst for enormous 
tourism growth.”

Asia Beaches revision
Singapore Airlines has now lifted the flight 
restriction on the W class fares for the Phuket 
SilkAir flights. 
The Asia Beaches special W Class fares are 

now available for travel to Phuket on MI750, 
MI752, MI753 and MI757.  The restrictions 
remain in place for Q class fares. 
The updated fare sheet is now available to 
view on www.krisport.co.nz 

http://nz.aircalin.com/billet-noumea.php
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Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Upgrade offer for Premium Y Class pax flying to Asia/China
Cathay Pacific is offering passengers who 
book flights on the airline’s Premium Econ-
omy Class to Asia or China, the opportunity 
to travel in Business Class on connecting 
regional flights from Hong Kong through to 
their final Cathay Pacific destination.
This offer is available on tickets purchased 
by 30APR and, depending on availability can 
be used to travel to any of 52 Cathay Pacific 
and Dragonair destinations across Asia. 
The special Premium Economy Class fares 
start from $3,310 return, plus applicable 
Government and airport taxes and charges. 
The fares are valid for departures from New 
Zealand before 30NOV14 and passengers on 
this fare must be confirmed in Business Class 
on the regional flights at the time of 
reservation and ticketing.
Normally passengers purchasing a Premium 
Economy Class fare will either be seated in 
the Premium Economy Cabin on the regional 
flight (if the aircraft offers Premium Economy) 
or in Economy Class. Alternatively, they can 

pay a surcharge of $300 to upgrade to 
Business Class for the regional sector.
Cathay Pacific’s Premium Economy offers
a quieter more spacious cabin than the 
traditional Economy Class, with between 26 
and 34 seats per aircraft. The seat pitch is 38 
inches – six inches more than Economy Class 
and seats are wider with a bigger recline. The 
seat features a large meal table, cocktail table, 
footrest, a 10.6 inch personal television, an 
in-seat power outlet, a multi-port connector 
for personal devices and extra personal 
stowage space. 
Passengers will also benefit from priority 
check-in at dedicated counters and priority 
boarding before Economy Class passengers, 
as well as an increase in baggage allowance 
from 20kg to 25kg.
Cathay Pacific is currently undertaking a 
major upgrade of its regional Business Class 
product which will provide a more contem-
porary feel with a wider seat, more storage 
and more room to work or just to relax. 

Introduction to Cambodia
Exotic Holidays has enhanced its Cambodia 
Packages for 2014 with a tour giving a brief 
insight into the best of what Cambodia has to 
offer.   This 4-day/3-night tour is priced from 
$575pp + airfare from Phnom Penh to Siem 
Reap.
The tour starts in Phnom Penh, which retains 
a charm despite its tumultuous past, and 
exudes a provincial tranquillity with its 
French colonial mansions and tree-lined 
boulevards amidst monumental Angkorian 
architecture.  Guests spend the afternoon 
visiting the National Museum, the Silver 
Pagoda, Royal Palace and Phnom Penh’s 
oldest shrine, Wat Phnom.  In the evening 
there’s time to relax in one of the many bars 
and cafes that line the bustling streets before 
continuing on to Siem Reap the next morning. 

Here, the influx of tourism has created a 
bustling downtown area with an eclectic 
array of restaurants, bars and nightclubs that 
rival any, and a night market that keeps going 
until well past midnight.  Siem Reap is the 
base for exploring the magnificent Angkor 
Wat ruins and viewing the sunset from the 
mountain temple of Phonm Bakheng. 
The last full day is spent again at the temples, 
with a highlight being Ta Phrohm Temple, 
dramatically enveloped by jungle and the 
location for the movie Tomb Raider.  
The final evening allows for revisiting the 
vibrant downtown area before leaving Siem 
Reap the next day.
Prices are valid until 31OCT14.  For bookings 
in Indochina, call Exotic on 0508 396 842 or 
email info@exoticholidays.co.nz 

http://www.exoticholidays.co.nz
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Futuristic architectural wonder opens in Seoul
The Dongdaemun Design Plaza (DDP), 
which opened in Seoul last Friday, is set to 
create renewed worldwide interest in Seoul 
city.  The futuristic 95,000sq m structure 
is considered the largest three-dimensional 
atypical landmark building in the world and 
is expected to become an attraction for tourists.
Designed by world renowned architect Zaha 
Hadid, the DDP will operate 24/7 and 
consists of five spaces – an Art Hall, 
Museum, Design Lab, Design Market and the 
Dongdaemum History & Culture Park.  
The DDP is located in the Dongdaemun 
commercial district of Seoul where visitors 
can shop and eat day and night. Now they 
can also visit the DDP late into the night and 
early hours of the morning to enjoy art and 
design exhibitions and much more.
Some 920 works will be displayed at the 
eight opening exhibitions, with the 14th 
Seoul Fashion Week being one of the first 
events.  
The museum is where the Korean design 
prototype meets global trends.  It will also 
display the permanent exhibition of the 
Gangson Arts Collection which gives visitors 

a great insight into Korean culture. Fifty-nine 
art pieces which are designated as national 
treasures will be exhibited.  
Five special opening exhibitions are 
scheduled to be held at the Museum under 
the overall theme ‘How design can make a 
difference in the world’.
The Art Hall is the place where creative ideas 
meet business.  Various conventions, fashion 
shows, concerts, performance, product launch 
events will be held at the Art Hall.  
The Design Lab is a business platform for 
private businesses where creative works and 
products are displayed, promoted and traded.  
The Design Market, open 24/7 is a 
convenient complex that connects cultural 
contents, experience and shopping in the one 
place.  
The Dongdaemun Design Plaza is expected 
to become a major MICE venue, hosting 
regular annual international conferences, 
global fashion and design events in Seoul.
The price of programs or facility use of the 
DDP depends on the exhibitions and events, 
but admission fees are generally expected to 
cost around 8,000 won (approx. NZ$9).

Qantas on sale to North, South America
Qantas has released special Economy, 
Premium Economy and Business fares to 
North and South America available for sale 
until Monday 31MAR14. 
All-inclusive fares to Los Angeles & San 
Francisco from $1419, New York from 

$1519, Santiago from $1599 plus special 
$100 add-ons for travel to selected points in 
the USA.
Visit www.qantas.co.nz/agents for full details 
and revised tariff advice.

Historic Uruguay – a 3-day independent tour
Let your clients explore the colourful 
splendour of Uruguay on Adventure World’s 
3-day Historic Uruguay independent tour. 
From Buenos Aires, Argentina, travellers will 
cross the River Plate by hydrofoil to the 
colonial city of Colonia del Sacramento, 
Uruguay. Here they will enjoy a tour of the 
Barrio Histórico or the Portuguese Old City, 
a UNESCO World Heritage Site, before 
continuing to the capital of Montevideo, 
where they will visit the Plaza Independencia, 
Plaza Figari and the majestic Palacio 
Legislativo building.
The tour includes accommodation, transfers 
and sightseeing as specified in the itinerary, 
and hydrofoil ticket Buenos Aires- Colonia. 

Prices start from $709pp.
*Terms & Conditions apply. 
For more information, contact Adventure 
World on 0508 496 753.

Santa Catalina revival
In a bid to revive tourism, California’s Santa 
Catalina Island has undertaken its biggest 
overhaul in nearly a century.
The Los Angeles Times reports that the 
harbour town of Avalon is adding a new 
museum, hotel, spa and wine-tasting room 
in an effort to lure more visitors from the 
mainland.
It is the biggest makeover on the island since 
chewing gum magnate William Wrigley Jr. 
built a casino in Avalon in the 1920s.

Island tourism has risen in the last four years 
since a zip line and new museum exhibits 
were added.

http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/argentina/tours/historic-uruguay/
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Kingdom of the Ice Bear
World Journeys says clients considering a 
Polar Bear viewing experience should book 
early to avoid disappointment.  The 7-day 
Kingdom of the Ice Bear tundra buggy Polar 
Bear viewing package is already sold out 
on one of its three-only departures in 2014 
(23OCT & 04NOV14 are still available).
Priced from $9,702pp share twin, this includes 
6 night’s accommodation, return flights 
Winnipeg>Churchill; touring with specialist 
guides; transfers and most meals.  
World Journeys does offer other Polar Bear 
viewing options, but recommends the tundra 
buggy option because ‘there’s nothing like 
waking up right in the Polar Bear’s 
playground.’  
Contact 0800 117311 or email
info@worldjourneys.co.nz

Travel to the heart of Peru 
From the gold-filled tombs of the Moche 
lords to the ancient city of Chan Chan, your 
clients will be fascinated on this journey to 
the heart of Peru with Adventure World’s 
4-day Northern Peru independent tour. 
They will discover the less-travelled, 
unspoiled parts of this region, exploring the 
imposing Pyramids of the Sun and Moon in 
Trujillo, and the tomb of the Lord Sipan, only 
uncovered in 1987 and revealing a wealth of 
information about the little-known Moche 
civilization. 
Other highlights include exploring the 
wonders of Chan Chan, the capital of the 
Chimu culture, the colonial city of Trujillo 
and more on this independent, culture-rich 
itinerary. 
The tour includes three nights’ accom,
transfers and sightseeing as specified in 
itinerary, including entrance fees and an 

English speaking guide. Prices start from 
$989pp.
Contact Adventure World on 0508 496 753.

Dubai’s new music event - Blended
There’s a brand new music event coming to 
Dubai.  Blended has been created to appeal 
to music lovers with its mix of Blues, Roots, 
Jazz, Soul & Folk featuring internationally 
acclaimed global artists. 
The unique two-day event kicks off on 
Thursday 01MAY14 at Dubai Media City 
Amphitheatre.
Co-headlining day one is Australian musical 
legend Xavier Rudd who, with an array of 
guitars, didgeridoos and percussion, has been 
credited with re-introducing Australians to 
indigenous music, mixing blues, reggae and 
folk while introducing the rest of the world to 
an entirely new sound. 
He is joined by UK soul sensation Joss Stone, 
famed for her gravelly but lustrous vocals.  

Joss can claim 2 BRITs and a Grammy 
Award.
On day two, the highly anticipated Diana 
Krall and Elvis Costello will each bring their 
unique musical styles to Blended.
In addition to the quality live music ticket 
holders can expect an up-scale food and 
beverage offer with options either seated or 
‘picnic’ style tickets. The event is expected to 
become an annual fixture in the Dubai events 
calendar.   www.blended.ae

Explore East Africa on a Simba Safari
Are your clients looking for an in-depth tour 
through Eastern Africa? Adventure World’s 
top-selling 8-day Simba Safari is a popular 
small group journey that tours through four 
of Tanzania’s most exciting game parks, 
featuring plentiful game viewing opportunities.
Travellers will explore Tanzania in luxury, 
staying mostly at the renowned Serena and 
Sopa Lodge properties. Highlights include 
extensive game drives to spot Africa’s unique 
wildlife, a visit and picnic lunch at the 
spectacular Ngorongoro Crater, the Tarangire 
National Park, awe-inspiring Mount 
Kilimanjaro, a cultural visit to a local Masai 
village, and the serene Lake Manyara. 
This small group tour departs on most 
Tuesdays, Thursdays and Saturdays and 
includes 7 nights’ accommodation, English
speaking guide/driver, meals as indicated, 

sightseeing as specified, game drives, 
transportation and park fees. Priced from 
$2,859pp.
For more information, contact Adventure 
World on 0508 496 753.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=121&packageName=Kingdom-of-the-Ice-Bear
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=121&packageName=Kingdom-of-the-Ice-Bear
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/northern-peru/
ttp://www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/tanzania/tours/simba-safari/
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88.6% occupancy in Dubai
Hotels in Dubai last month achieved their 
highest February occupancy rates since 
2007, according to new data released by STR 
Global.
The preliminary February data for Dubai also 
indicated positive revenue per available room 
(RevPAR) growth.
Based on the new data, the emirate reported 
increases in supply (up 6.3%) and demand 

(up 7.1%).
Hotels in Dubai posted a 0.7% increase in 
occupancy to 88.6% while also registering 
a 10.7% increase in average daily rate to 
AED1,102.78.
Dubai hotels also reported an 11.5% in 
RevPAR to AED977.12, and STR Global 
says it expects RevPAR to increase by 3.8% 
in 2014.

Cheli & Peacock Stay 3/Pay 2
World Journeys advises that there is still 
availability at a number of Cheli & Peacock 
boutique safari camps in JUN, OCT, NOV 
and DEC14, to which their Stay 3/Pay 2 night 
offer applies.  
Agents are advised to book clients arrange-
ments early, as this offer is valid for a limited 
number of bed-nights per camp.  There is 

Highlights of Iran independent tour
World Journeys is promoting a new 8-day 
“Highlights of Iran” independent tour 
exploring what they describe as a “fascinating
and diverse” destination. 
Director Brett Barclay travelled to Iran in 
2013 and discovered impressive architecture, 
incredible history, picturesque tree-lined 
boulevards and colourful bazaars.  
“The highlight for me though was meeting 
the locals who could not have been more 
friendly, gregarious and hospitable,” says 
Brett.  
Priced from $2,350pp share twin, the tour 
takes in Tehran, Shiraz, Persepolis, Yazd and 
Isfahan, sightseeing with English-speaking 
local guides.  Price also includes transfers by 
air-conditioned car and driver, flights with 
Iran, 7 nights moderate class hotels with 
breakfast, and entrance fees.  

Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

also a 10% saving on bookings of 6 nights 
or more at a combination of Cheli & Pea-
cock properties; and clients booking 9 nights 
also get a free pair of Zeiss binoculars worth 
US$1,000.  
Contact World Journeys for tailor-made 
African safari itineraries on 0800 117311 or 
info@worldjourneys.co.nz Bordeaux Wine Festival

The world’s leading wine tourism event, 
the Bordeaux Wine Festival, will take place 
from Thursday, 26JUN to Sunday, 29JUN14. 
Focusing on the wines of Bordeaux and the 
Aquitaine region, this annual event attracts 
over 500,000 visitors. This year’s festival 
will highlight the 50th anniversary of the 
twinning of Bordeaux and its sister city Los 
Angeles, who will also be the guest of honour. 
The quays of the Garonne, in the heart of the 
UNESCO World Heritage Site, will be the 
venue for this biennial gathering. A 2km wine 
road will enable visitors with a Tasting Pass
to discover some 80 Bordeaux and Aquitaine
appellations. They will also be able to mix 
with winegrowers and wine merchants at 
the ten Appellation Pavilions and Vintage 
Pavilions. 
The festival will continue elsewhere in the 
city with exhibitions and ephemeral works 
created by Californian artists at the CAPC 

Modern Art Museum. In addition, restaurants 
will feature special Bordeaux Wine Festival 
menus. 
The Bordeaux Wine School will offer several 
introductory training courses every day. The 
1855 Passport will entitle visitors to take part 
in Master Classes on great classified growths 
in the prestigious drawing rooms of the 
Chamber of Commerce and Industry. 
The Bordeaux Wine Festival will also host 
the Bordeaux Music Festival (4 concerts in 4 
days), an XXL sound and light show entitled 
“Rendez-vous à Bordeaux”, and an 
international pyrotechnic festival every 
evening on the quays. 
Last be not least, with the Vineyard Pass 
people will discover mythical vineyards, visit 
beautiful châteaux and taste wonderful wines. 
Different theme tours will depart everyday 
from the festival. 
www.bordeaux-wine-festival.com

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=49&packageName=Highlights-of-Iran
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Big savings on two sailings of boutique Cyclades cruise
Mediterranean specialist, The Innovative 
Travel Company is offering boutique, state of 
the art sail cruiser, S/C Panorama at 
unbeatable prices for its 31MAY and 
07JUN014 sailings in the Cyclades.  
Islands visited as the vessel sails from Athens 
include Poros, Folegandros, Santorini, Paros, 
Mykonos, Syros and Kythnos.  
S/C Panorama provides guests with a balance
of conventional cruising and private yachting
with a high standard of accommodation and 
comfort.  The 8-day sailings are currently
priced from $1895pp twin (normally 

$2545pp twin) for Category C Cabins; 
$2235pp twin (normally $2980pp twin) for 
Category B Cabins; $3025pp twin(normally 
$4035pp twin) for category A cabins. 
Included: cabins with private facilities, half 
board including breakfast and one meal 
daily, welcome cocktail, entertainment and 
Captain’s dinner, complimentary tea, coffee, 
filtered drinking water, cruise escort.  
For bookings and full information call 
toll-free 0508 100 111, email 
info@innovative-travel.com or click on this 
link. 

AVIATION
New premium airline lounge for Queenstown Airport
Qantas international premium passengers 
passing through Queenstown Airport will be 
able to enjoy the benefits of their own airline 
lounge from early July.
Aviation ground-handling company PlaneBiz 
is to fit out and manage the lounge on behalf 
of Qantas and its partner airlines, Emirates 
and Jetstar. 
The Manaia Lounge – Maori for Protector of 
Land, Sea and Sky – will cater for up to 75 
guests and offer views of the Remarkables. 
Features will include comfortable and stylish 
furnishings, dedicated bathrooms, free Wi-Fi, 

newspapers, hot and cold beverages including
bar service, and freshly prepared food. 
The lounge will be located on the first floor 
of the terminal building, replacing the 
existing Airport Administration office which 
will move into a new space on the ground 
floor next to baggage reclaim in mid-May.  
PlaneBiz will then complete an eight-week 
fitout and open its doors in time for the 
region’s peak ski season. 
PlaneBiz operates the Qantas lounge at 
Christchurch International Airport.

Jetstar launches new travel agent website 
Travel agents now access to Jetstar’s range of 
flights and products via the new Jetstar Agent 
Hub. 
This booking and service website was 
designed in consultation with travel agents 
to make it faster to quote, book, research and 
manage Jetstar bookings. 
The Jetstar Agent Hub (JAH) provides a 
streamlined portal for agents to access all that 
Jetstar has to offer. 
“The Jetstar Agent Hub is an investment in 
our valued relationship with the travel trade,” 
says Jetstar sales manager Mick Cottrell.
The JAH replaces Jetstar’s Tradesite and is 
currently available in English to agents across 
Jetstar’s regional network. 
During the next few months the JAH will be 
rolled out in additional languages. 

Travel agents can use their existing Tradesite 
usernames and passwords to access the JAH 
and Jetstar has provided some FAQs and an 
introduction to the new site to help agents 
with their transition to the new site. 
To celebrate the JAH launch, Jetstar is giving 
travel agents in New Zealand and Australia 
the chance to win one of twenty $100 Jetstar 
flight vouchers. 
To be in the running, create a booking on 
the JAH and email the booking reference 
and your contact details to prizewinner@
jetstar.com before close of business AEST on 
03APR14. 
For any queries related to the Jetstar Agent 
Hub, contact the JQ Trade Support team on 
sales@jetstar.com or 0800 284 510.

Ryanair top-rated with Standard & Poors
Ryanair has received its first credit rating 
from global ratings agency Standard and 
Poor’s. At BBB+, the carrier said it is the 
highest rated airline in the world.
The airline has been working with S&P and 

the other two ratings giants, Moody’s and 
Fitch, with a view to obtaining a credit rating 
that would enable it to access capital markets 
to secure financing to bankroll its aircraft 
order from Boeing. 

Garuda London plans affected
Traveldailymedia.com reports that Garuda 
Indonesia has postponed plans for direct 
flights between Jakarta and London, opting to 
fly non-stop to Amsterdam instead over the 
coming European Summer period.
Reportedly Garuda has had to change plans 

to fly to Gatwick when the time slots 
requested were not available.  GA will now 
reportedly start its new London service 
in SEP14 and not MAY14, as originally 
planned.
The 5pw non-stop service to Amsterdam will 
operate using Boeing 777-300ER.

Etihad to boost stake in Air Berlin
German weekly WirtschaftsWoche reports 
that Etihad plans to increase its stake in Air 
Berlin to 49.9%.
The Abu Dhabi-based carrier already holds 
almost 30% of the shares in Germany’s 

second-biggest airline.
The company, which last Wednesday 
postponed the release of its annual results 
until this week, declined to confirm the 
WirtschaftsWoche report.

http://www.cxagents.com
http://www.innovativetravel.co.nz/files/docs/variety%20cruises/jewels%20of%20the%20cyclades%20special%20departures%20panorama.pdf
http://agenthub.jetstar.com
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Auckland Airport ‘disappointed’ over JQ move
Auckland Airport is disappointed by Jetstar’s 
decision to suspend its Auckland – Singapore 
services from 21JUL.
Jetstar started flying the route three years ago 
and announced it was suspending the route 
because the service was not performing as 
the carrier would have liked and its capacity 
could be better put to use on other routes.
Glenn Wedlock, Auckland Airport’s general 
manager aeronautical commercial, says, 
“We are disappointed Jetstar has decided to 
remove almost 100,000 low fare seats from 
the market and reduce the travel choices of 
85,000 passengers every year.”
“The cost of this announcement to the New 
Zealand tourism industry is over $70 million 

every year, so it’s important we secure 
capacity in wider Asian markets to replace 
this loss. Auckland Airport is actively 
working on replacing this value.”
He says the announcement confirms the 
concerns the airport company expressed to 
New Zealand’s Minister of Transport that the 
proposed alliance between Singapore Airlines 
and Air New Zealand could have detrimental
impacts on the growth and promotion of 
competition in international air services. 
“Today’s decision from Jetstar is a reminder 
of the importance of the airport continuously 
marketing Auckland as a destination to other 
airlines.”

Virgin / UA changes
Effective 28MAR14, Virgin Australia is 
changing its interline partnership with United 
Airlines.
Virgin Australia will discontinue the ability to 
book interline sectors on UA for connections 
between LAX and BOS / DFW / EWR / IAD  

/IAH.
Agents are reminded to ticket any bookings 
containing UA sectors by 23:59 (AEST) 
Thursday 27MAR14.
For further information please contact your 
Virgin Australia Industry Account Manager.

First A320 for India’s newest airline
India’s newest airline, AirAsia India, has 
taken delivery of its first aircraft, an Airbus 
A320 equipped with Sharklets, becoming the 
newest operator of the type. Chennai-based 
AirAsia India will take delivery of an ad-
ditional nine aircraft for its initial fleet of 10 
A320s, to serve India’s rapidly growing 
domestic air traffic. Powered by CFM 
engines, the aircraft is configured in an all 
economy layout with 180 seats.
The new airline is a joint venture between 

AirAsia Group, Tata Sons and Telstra Trade-
place.
AirAsia India’s fleet will be drawn from the 
475 A320 Family aircraft ordered by the 
AirAsia Group. To date, almost a third of the 
aircraft on order have already been delivered 
and are flying on AirAsia Group’s operations 
out of Kuala Lumpur, Bangkok, Jakarta, 
Manila and now Chennai. The AirAsia Group 
has also ordered 51 A330s and 10 A350 
XWBs for its long haul affiliate AirAsia X. 

CRUISE NEWS

Celebrity trainer gets passengers ship shape
In a world first, celebrity fitness guru Shannan
Ponton has just led the Biggest Boot Camp at 
Sea.
Taking place on the top deck of Carnival 
Spirit the trainer led over 500 guests through 
an energetic and fun workout session that got 
everyone pumped.
Speaking after the event, Ponton said; “I was 
amazed by the turn out and energy at the boot 
camp – from the super fit to those just in it 
for fun – the ship rocked, and that wasn’t just 
the awesome music!”
The boot camp is the first fitness program 
from Ponton since Carnival Cruise Lines 
partnered with the fitness trainer. 
Over the next few months, guests can 
experience Ponton’s bespoke training 

programs and hear his advice on fitness and 
healthy dining options while on board.
Ponton is working with Carnival Spirit fitness 
staff to design a series of “do-it-yourself” 
gym programs as well as group workouts.
He is also lending a hand in the kitchen to 
design bespoke, nutritional and tasty food, 
which will be available onboard at “Freshie’s 
Corner.” Holiday-goers can also enjoy his 
“healthy choice” recommendations which 
will be easily noted on menus in the Empire 
Dining room.
Anyone sailing on Carnival Spirit in 
coming months, or on Carnival Legend once 
she arrives in Australia in SEP14, will be 
able to check out Ponton’s food and fitness 
programs.

http://www.lufthansaexperts.com
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*Conditions: Prices are listed in Australian dollars, per person, based on 
double occupancy, subject to availability. Offer valid for new bookings 
only, made between 1 Feb and 31 Mar 2014. Valid on 2015 river sailings 
only. Offer is only combinable with Past Guest Travel Credit and Referral 
Rewards Credit. Discount listed above is the current booking discount of 
$300 per person. Must book by 31 March, 2014. Offer expires 31 March, 
2014. Viking River Cruises reserves the right to correct or revise pricing 
or dates throughout the season. Conditions apply, for details visit www.
vikingrivercruises.com.au.  ABN 81 131 274 372 Lic. No. 2TA09283

TO MAKE A BOOKING CALL 
VIKING RIVER CRUISES  

AT 1800 131 744

GRAND EUROPEAN TOUR
AMSTERDAM TO BUDAPEST 

15 DAYS / 13 GUIDED TOURS

From $5,695* per person

2015 NOW 
AVAILABLE

BOOK BEFORE 31 MARCH TO 
SAVE $600* PER COUPLE  

ON EUROPE RIVER CRUISES

Viking’s high-tech Longships
Viking Cruises set a new world record last 
week with the christening of 16 new ships in 
24 hours. 
Website Skift.com reports that the ships are 
outfitted with technology that improves 
passengers’ experience and the staff’s 
efficiency.
All of Viking’s new Longships are outfitted 
with free connectivity, although Skift says the 
service is not as fast or seamless as passengers
might experience at home. 
“Although slow to upload large images, the 
free and consistent service is a large 
improvement over ocean cruises that struggle 
to cater to constantly connected guests,” says 
the reviewer.
Staterooms are fitted with American and EU 
power plugs, with four of each outlet located 
throughout the bedroom, bathroom, and 
directly next to each bed side.
Similar to many European hotels, a room 
card is needed to turn on the lights, an 
energy-saving feature.
One of the most luxurious innovations 

onboard, says Skift, is underfloor heating in 
the bathrooms.
The in-room TV also serves as an onboard 
entertainment and information portal. There 
is information on passengers’ specific cruise 
itinerary, the weather for each stop on the 
itinerary, and movies selected for their 
relevance to the locations and themes 
discussed on the trip.
Instead of the traditional safety demonstration,
passengers can view a safety video on their 
TV. Video sound, or that of any onboard 
entertainment, can be played through three 
ceiling speakers.
Viking’s dining staff are using new technology 
to send passengers’ meal orders directly to 
the kitchen.
In addition to the technological innovations, 
all Longships feature onboard solar panels, 
organic herb gardens, and energy-efficient 
hybrid engines.
The ships will sail through Europe from this 
week, including on French rivers for the first 
time.

National Geographic Orion 
christened
Last Friday National Geographic Orion, 
formally the Orion, was christened under its 
new name before embarking on its inaugural 
voyage from Auckland to Cairns.
Lindblad Expeditions, the pioneering 
expedition travel company which partners 
with the National Geographic Society for 
expedition cruising, acquired Orion Expedition 
Cruises in MAR13. The name change comes 
with new ship enhancements that include 
a full roster of exploration tools, including 
kayaks, a remote operated vehicle (ROV) 
that reaches depths of up to 300 metres, full 
snorkelling gear for all, a SCUBA program 
that can accommodate up to 24 divers at a 
time with a dive master, a glass bottom boat 
and additional Zodiacs, to name a few.
The inaugural activities commenced with a 
champagne ceremony with Valerie Taylor - 
the celebrated dive legend, shark chronicler, 
undersea photographer and filmmaker - while 
guests sailed out in Zodiacs to watch the 
proceedings.  Valerie then joined the 
inaugural voyage as a Global Perspectives 
guest speaker.
The expanded expedition team features a 
National Geographic photographer, a 
Lindblad-National Geographic certified 
photo instructor, and a video chronicler on all 
departures; an undersea specialist/dive master 
on many voyages, plus Global Perspectives 
guest speakers on select voyages.  
www.expeditions.com

www.vikingrivercruises.com.au
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Lyon to Lyon
Cruise through some of France’s most beautiful countryside, 
along the Rhône and Saône rivers.  This cruise visits Beaune 

- the wine capital of Burgundy, medieval towns, Avignon, 
the Roman aqueduct Pont du Gard, Uzes, Arles, Viviers 

and the Valley of Ardeche, plus other must-sees 
in Provence and the South of France.

Multiple departures 27MAR-30OCT14
8 days from NZ$1,779pp share twin (based on 30OCT14 dep)

CONTACT RESERVATIONS FOR BOOKING INFORMATION

Azamara sailing to Australia
Azamara Club Cruises will sail to Australia 
for the first time as part of its 2015 voyages 
program, unveiled last week. 
In late DEC15, Azamara Quest will sail from 
the Bali Sea on a 14-night holiday and New 
Year’s voyage to Australia and the Barrier 
Reef. 
Guests will make maiden port calls at Puerto 

Princesa, Philippines; and Thursday Island, 
Darwin, Cooktown, Port Douglas and Cairns. 

Venice big ship ban lifted
Seatrade Insider reports that Venezia Terminal
Passeggeri and other representatives of the 
Venice cruise community and cruise line 
customers have won an appeal to suspend 
restrictions on cruise ships passing through 
the city en-route to the Maritime Station.
Last November, the Italian government 
ordered a ban on cruise ships of more than 
96,000gt from sailing through Venice city 
centre from JAN15. It also decreed, starting 
as early as this JAN14, the number of ships 
of more than 40,000gt allowed to sail through 
Giudecca Canal and past St Mark’s Square 
will be cut by 20% from the previous year’s 
level.

A regional administrative court has ruled in 
favour of a suspension of restrictions with 
immediate effect, pending a review in June. 
Over 600 cruise ships pass through the city 
annually.

Royal Caribbean’s Caribbean for 2015/16 
Royal Caribbean International has announced 
that Allure of the Seas, Oasis of the Seas, 
Freedom of the Seas and Serenade of the Seas 
will sail the Caribbean from Florida home-
ports for the winter 2015-16 season.
Allure of the Seas and Oasis of the Seas will 
homeport at Port Everglades and alternate 
7-night Eastern and Western Caribbean 
itineraries.
Eastern Caribbean ports of call include 
Nassau, The Bahamas, St. Thomas and St. 
Maarten, while Western Caribbean ports 
include Falmouth, Jamaica; Cozumel, 
Mexico; and Labadee, Haiti.

Freedom of the Seas will continue its seventh 
consecutive year sailing from Port Canaveral
along Florida’s Space Coast, alternating 
7-night Eastern and Western Caribbean 
itineraries. 
The Eastern Caribbean itinerary calls at St. 
Thomas, St. Maarten and CocoCay, Royal 
Caribbean’s private Bahamian island. The 
Western Caribbean itinerary calls at Grand 
Cayman, Falmouth, Cozumel and Labadee. 
For its part, Serenade of the Seas will sail a 
10- and 11-night Southern Caribbean 
itineraries, roundtrip from Port Everglades. 

2016 Timeless Japan voyages
Wild Earth Travel says 2016 Timeless Japan 
voyages are now available, travelling aboard 
the Caledonian Sky. While 2016 may seem 
like a long time off, the 2014 & 2015 voyages
are booked up over a year in advance, so it 
pays to get in quickly.  
Wild Earth Travel has an allocation available. 
Contact info@wildearth-travel.com to book 
your clients now. 



MSC Cruises last week signed a letter of intent with STX France for the construction of 
two new cruise ships, with an option for two more. The two ships will join MSC Cruises’ 
fleet, currently counting 12 ships, all built in the Saint-Nazaire yards. 
The two units are due for delivery respectively in 2017 and 2019. 315m long and 43m 
wide, with a gross tonnage of about 167,600 tons, boasting 2,250 cabins for guests, 
nearly 820 crew cabins, and accommodating 5,700 passengers and 1,536 crew members. 
Among the new features of the ships there will be specially designed cabins for families 
and an “extended” MSC Yacht Club, the entirely self-contained private club on the fore-
decks that will now be completed with a vast solarium, a private lounge and restaurant 
and duplex suites. 

Cunard releases new 2015 Europe program
Cunard is promising travellers its most 
diverse Europe program ever, with its three 
Queens set to enjoy a big year of celebration 
marking the cruise line’s 175th anniversary. 
In 2015, New Zealanders will be able to 
indulge their love of Europe with Queen 
Victoria based in the Mediterranean offering 
seven, 14 and 21-night voyages from Rome, 
Venice, Athens, Istanbul and Trieste. Between 
them, the voyages will visit 32 different 
ports, including ten maiden calls.
Highlights include new Black Sea cruises 
with a visit to Sochi, host of the 2014 Winter 
Olympics, and two cruises which will offer a 
sail-by of Anzac Cove in the Dardanelles to 
commemorate the centenary of the WWI 
Gallipoli Campaign. Fares for a balcony 
stateroom are priced from $2129pp twin 
share, for an Anzac Cove cruise departing 
Istanbul on 10OCT15.
Meanwhile, Cunard’s flagship Queen Mary 
2 is set to operate her most comprehensive 

transatlantic program in 2015, spending more 
days on the Atlantic than in any other year. 
The liner will sail on 20 transatlantic 
crossings, providing travellers with at least 
two crossings a month between May and 
October. Transatlantic fares are priced from 
$2139pp twin share for a balcony stateroom, 
for a 10MAY departure from New York.
Next year will also see Queen Elizabeth 
cruise from Southampton on 18 roundtrip 
cruises to a variety of destinations throughout 
the Mediterranean, Atlantic Islands, Western 
Europe, Northern Europe and the Caribbean. 
The ship’s program will also herald the 
reintroduction of dedicated single staterooms 
for Cunard for the first time since QE2, with 
Queen Elizabeth offering nine new single 
staterooms.
NB Fares are quoted in NZD on a per 
person, twin share basis; subject to 
availability, conditions apply.

This season Hurtigruten had film maker Asgeir Helgestad join ‘Fram’ for an Antarctica, 
Falkland and South Georgia sailing, and readers can share the experience here.
 For more information on Hurtigruten’s Explorer programme contact Discover The 
World Cruising on (09) 623 4293.
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M&C installs WindsurferCRS
Millennium & Copthorne Hotels has selected 
and installed WindsurferCRS as its new 
central reservation system (CRS) to handle 
the majority of the ten million room nights it 
offers to guests around the world each year. 
Its successful implementation will allow 
M&C to achieve its strategic objective of 
increasing direct sales, while allowing for an 
integrated approach to distribution.
Customers can expect an intuitive shopping 

cart approach enabling them to find the best 
rates and offers available across M&C’s 
portfolio. 
WindsurferCRS also benefits customers 
through its direct connection with Travelport, 
as well as many OTAs including Travelocity, 
Expedia, Booking.com, Orbitz, TripConnect, 
Hotelscan, Jetsetter, Roomkey, GHX, and 
Agoda.

Rydges Nin Hao program
Rydges has created its Nin Hao (which 
translates as “Hello how are you?”) program 
to ensure Chinese visitors staying at its 
properties across Australian and New 
Zealand are provided customised service that 
adheres to their cultural requirements abroad. 
Under the program, Rydges hotels will 
provide, among other services, free-to-air 
Chinese TV channels, installation of the 
China Union Pay system, a Chinese welcome 
brochure kit, a local Chinese map, designated 
Chinese speaking staff available to assist 
guests 24 hours a day plus a brand new 
congee station complementing the Rydges 

RISE breakfast buffet.
 Another key component of the Rydges Nin 
Hao program will be training all hotel staff 
and senior management with the Rydges 
Service Ready e-learning program, which 
has been customised for staff to learn about 
China’s modern day society, unique cultural 
characteristics and how to cater best to 
Chinese preferences and expectations.
 Rydges Hotels & Resorts included in theNin 
Hao program in New Zealand include Rydges 
Auckland, Rydges Rotorua and Rydges 
Lakeland Resort Queenstown.

Heritage Hanmer Springs hosts Ducati Owners Club 
Peaceful Hanmer Springs recently 
reverberated with the high performance 
growl of Italian motorcycles as the Ducati 
Owners Club of New Zealand converged 
on Heritage Hanmer Springs for a weekend 
conference gathering.

The well organised and well behaved 
motorcycle group of over 100 people based 
themselves at the hotel for the weekend with 
a series of events, a tradeshow and gala dinner.  
The event is a repeat of a similar successful 
event at the hotel two years ago.

INDUSTRY

New dynamic partnership announced
Executive Travel Limited and Travel 
Managers Group Limited are joining forces 
in a new partnership. 
Executive Travel, under the directorship 
of Kevin Weston and Nicola Jamieson, has 
acquired a 40% shareholding with Travel 
Managers Group effective from 01APR14. 
Mike Southcombe, a founding partner with 
TMG, has sold his shareholding to Executive
Travel, saying: “After nearly12 years with 
TMG it was time to step back and spend 
some more time with my family.” 
The new partnership provides a complete 
service offering to the market with many 
synergies and scalability, enabling a new 
direct trade agreement with Air New Zealand. 

The new trade agreement will significantly 
accelerate the growth in priority markets. 
The two companies moving forward are 
placed to work collaboratively as their 
boutique business models and approaches in 
the corporate, SME, leisure and broker 
markets are strongly aligned. 
Executive Travel has been providing 
corporate travel management services since 
1975 and is a privately owned Travel 
Management Company based in New 
Zealand. 
Travel Managers Group is an independent, 
100% New Zealand owned and operated 
travel broker and leisure group formed in 
2002. 
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PEARL’S PEARLER
Climate is what we hear on the TV 
- weather is what we actually get.

LATE BREAK
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World Journeys introduces ....
World Journeys has announced the addition 
of two new Travel Designers to its team of 
specialist travel consultants.  
Tony O’Callaghan comes to the role with a 
strong background in sales to World Journeys 

destinations, gained 
from his experience at 
Destinations Adventure, 
and representing 
Imaginative Traveller. 
World Journeys 
Director Brett Barclay 
says: “Tony’s 27 years 

of experience in the travel industry is 
important to us, as he totally understands the 
Kiwi traveller,  plus the importance of 
matching the right product to the right client,
and building strong rapport with agents.  
Tony’s personal travel experiences, having 
visited over 70 countries in 6 continents, 
indicates the kind of passion for travel we 
embrace.  The fact that some of his fondest 
travel moments have included canoeing on 
the Zambezi River and sunset at Machu 
Picchu make him the perfect fit for our team.”
Zoe Clarke has joined World Journeys as a 
junior Travel Designer, 
bringing experience 
gained from working 
and living in North 
America and the UK, 
and having personally 
travelled to many of 
World Journeys key 
destinations.  
“Zoe is a delight and has a very bright future 
ahead,” says Brett Barclay. “She will be 
assisting with many of our essential 
operations initially while she grows into the 
role.” 

World Journeys is moving ....
World Journeys is looking forward to 
accommodating its expanded team in new 
premises, moving at the end of March to the 
Old St Patricks School House building (right)
at the city-end of Wellington Street in 
Auckland’s Freemans Bay.  
“It’s a lovely heritage building into which 
we look forward to welcoming the trade 
with World Journeys hospitality,” says Brett 
Barclay.
The World Journeys office will be closed 
from noon on Friday 28MAR to work on the 
move, with full service resuming Monday 
01APR.  
All phone, fax and DX details remain the 
same, and only the physical street address 
changes.
It is:   The Old St Patrick’s School House, 
 57 Wellington St, Freemans Bay, 
 Auckland 1011.

Alternative Gallipoli service possible
The Stuff website reports that the New 
Zealand Government is looking at mounting 
an alternative service at Gallipoli next year to 
satisfy demand from Kiwis keen to mark the 
centenary of the landings but who missed out 
in the ballot to attend the official 
commemorations.
Fairfax reports that the Australian Government 
is arranging an alternative ceremony at Lone 
Pine on 06AUG15, for those who wanted to 
attend but missed out on the ballot. 
Details of the NZ arrangements would be 
announced shortly, a spokesman for the 
Minister of Veterans’ Affairs told the paper.
The Turkish Government set a limit of 10,500 
to attend the centenary services at Gallipoli 

next year, and just 2000 places are available 
to New Zealanders. 
The Gallipoli ballot closed on January 31 and 
attracted nearly 10,000 applications. 
Those successful in the ballot will be advised 
next month. 

Tiger Airways Holdings, the budget carrier 
partly owned by Singapore Airlines, has 
ordered 37 Airbus A320neo planes, cancelling 
some existing orders as it opted for more 
fuel-efficient models. 
The order is valued at $3.8 billion and is for 
delivery between 2018 and 2025, the airline 
said in a statement to the Singapore stock 
exchange yesterday.


