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34 days departing 31 Aug 2014
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Click here
Jetstar ends SIN-AKL service 

Jetstar is to suspend its thrice-weekly service between Singapore 
and Auckland from 21JUL. The low fares carrier began with daily 
Singapore-Auckland services in MAR11, but this was later 
reduced to the current schedule “to better meet demand.”
A Jetstar spokesman said that “Jetstar is always keen to bring 
competition to monopoly routes and for the past three years has 
provided a low fares choice on the Singapore-Auckland route. 
“Unfortunately the route has not performed as we would have 
liked and we have decided that the capacity could be put to better 
use on other routes.”
The decision comes as the Ministry of Transport considers 
submissions on the proposed Air New Zealand – Singapore 
Airlines alliance, which will be a cosy duopoly if approved.    
While to date all of the submissions received at the MoT are 
supportive and recommend approval of the tie-up, Tourism New 
Zealand and Auckland Airport had expressed concerns over its 
possible anti-competitive effects.
Tourism New Zealand, in its submission, said the proposed 
alliance might create pressure on the viability of competing 
services operating on the New Zealand - Singapore route, notably 
the 3pw Jetstar flights ex AKL. 
“If the increased competition led to a reduction in services on the 
Singapore – New Zealand route, e.g. Jetstar withdrawing services, 
this would impact inbound capacity and competition on the route 
and dilute the forecast benefits of the Alliance.” 
Auckland Airport is urging the minister to consider closely the 
threat posed to competition on the Auckland-Singapore route by 
the proposed strategic alliance pointing out that the pair planned a 
staged capacity increase of up to 30% on a route on which Jetstar 
was the only other operator.
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Great reasons why your corporate clients should stay with us.
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AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $656 per couple 
when you pay in full on or before 28 Apr 14*
•	 Be	amazed	by	the	still	advancing		

Franz	Josef	Glacier
•	 Explore	action	packed	Queenstown
•	 Cruise	on	incredible	Milford	Sound
•	 Tour	the	Glow	Worm	Grotto
•	 Enjoy	free	time	in	the	picturesque		

Bay	of	Islands
•	 Discover	the	sights	of	Auckland

New Zealand Magic

*Conditions Apply

17 day Guided Holiday from 
$3631 per	person	twin	share*	

Christchurch	to	Auckland

UK to reduce long-haul tax
The British Chancellor of the Exchequer has 
announced in his latest Budget that air 
passenger duty on some long-haul flights 
will be reduced from next April, making it 
cheaper for Brits to travel to New Zealand.  
George Osborne told the House of Commons 
that the tax, which has been widely attacked 
since it was first imposed in 2007, “hits 
exports, puts off tourists and creates a great 
sense of injustice in our Caribbean and 
southeast Asian communities in the UK.”
From next year, all long-haul flights from the 
UK will carry the same, lower Band B tax 
rate now paid to fly to the United States.  
New Zealand tourism bodies have long been 
advocating for a reduction in the APD on the 
basis that it is a barrier to long-haul travel and 
is nothing more than a blunt taxation 
instrument to help reduce debt.  
Passengers travelling to long-haul destinations 
like New Zealand and Australia have been 
paying nearly 10 times more APD than short-
haul European destinations, says TIA chief 

executive Martin Snedden.
The UK is currently New Zealand’s fourth 
largest visitor market in terms of arrivals 
(191,632) and third largest in terms of spend 
($608 million). In 2008, just before the APD 
was increased significantly and as the Global 
Financial Crisis was beginning to impact, the 
UK was our second largest market by arrivals 
(285,094) and spend ($1.32 billion).
Lesley Immink, chief executive of the Tourism 
Export Council representing inbound tour 
operators, has welcomed the announcement.
“The UK has been a tough market for us 
over the last five years, not helped by the 
high level of the APD. When taken with the 
strength of our dollar, it has made this market 
challenging.”  
The reduction in APD will see the per person 
cost on long haul travel to New Zealand 
reduce from £97 (NZ$188) to £71 (NZ$137), 
or for a family of four from £388 (NZ$752) 
to £284 (NZ$550). 

Explore Group sailing experience for Wills & Kate
Explore Group is to be involved in the 
official Royal New Zealand visit in April 
with the Duke and Duchess of Cambridge set 
to experience an authentic match race on the 
company’s ex-America’s Cup yachts.
“It’s a great opportunity to be a part of their 
visit and show them what New Zealand can 
offer, as well as the importance of sailing to 
us as a country,” says Explore Group CEO 
Kit Nixon.
Explore, which last hosted Prince William 
in 2010, offers an array of tourism products, 

including authentic 
America’s Cup 
Sailing Experiences
daily from 
Auckland’s Viaduct 
Harbour. It also has 
operations in the 
Bay of Islands, as 
well as Sydney and 
Hamilton Island in 
Queensland.

Anti-monorail petition 
Opponents of the proposed monorail 
project in Fiordland have presented an 
18,000-signature petition to Clutha-
Southland MP Bill English.
The group, Save Fiordland, also got 
10,000 online signatures against the 
development.
Spokesperson Robin McNeill, who is also 
the president of the Federated Mountain 
Clubs, told Radio New Zealand: “We’re 
worried about what it’s going to do for our 
tramping and hunting and other recreation
in the Snowden Forest and the areas 
around there.
“And frankly, we don’t buy the idea that 
this is an economically good idea. If you 
really want to have a monorail, it should 
go from Britomart to Mangere Airport – 
not through a World Heritage Park.”
The petition comes ahead of Conservation
Minister Dr Nick Smith’s decision on 
whether to grant a concession. 
A spokeswoman for Dr Smith told the 
Southland Times the minister was still 
awaiting the final viability report to inform 
his decision to give the monorail 
development the green light.    
Labour’s Conservation spokesperson Ruth 
Dyson, in a statement, calls the monorail 
plan “environmentally wrong and 
financially risky. 
“Taxpayers should not carry the burden 
of this venture going wrong,” says Ms 
Dyson.
“I urge the Minister of Conservation to 
show the same courage with this proposal 
as he did with the Routeburn tunnel 
proposal and decline the Monorail 
proposal as well.”
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Qantas to sponsor Queenstown Winter Festival
American Express Queenstown Winter 
festival has named Qantas as a key sponsor 
for the 2014 Winter Festival, 20-29JUN.  Air 
New Zealand had been the festival’s long-
time partner airline but ended its sponsorship 
last year. 
Festival manager, Lisa Buckingham, believes 
that the partnership with Qantas will help 
raise the event’s profile in the Australian 
market and encourage more Australians to fly 
over.
“The fact that a major international brand like 
Qantas sees great value in the Festival just 

goes to highlight the quality of the event,” 
Ms Buckingham said.
The move coincides with its announcement 
of additional Qantas transtasman flights to 
Queenstown over the ski season. 
“During the winter period Qantas will add 
more than 650 seats each week and the 
additional services will mean greater 
flexibility and a premium experience for our 
customers travelling to Queenstown during 
the ski and Festival season,” says Qantas 
Regional General Manager for New Zealand 
Igor Kwiatkowski.

MOTAT to be ‘reinvented’
Auckland’s Museum of Transport & 
Technology – MOTAT – is to be reinvented.
The 50-year-old visitor attraction has been 
described as “dysfunctional” and its director, 
Michael Frawley, has announced a new five 
year strategic plan which focuses on using 
the museum’s existing heritage objects and 
Kiwi ingenuity and technology in a ‘hands on 
way’ to inspire its visitors.
MOTAT’s goal is to use its exhibits and the 
associated science to inspire the next 

generation of innovators.  “We want our 
visitors to think if Sir Richard Taylor can go 
from sculpting margarine to the world 
leading Weta Workshop, I can do that too.”
Mr Frawley and MOTAT’s new Board 
consulted with the museum’s staff, volunteers,
visitors and worked closely with Dame 
Sotheran on the development of the strategy 
which is designed to move MOTAT from 
being a ‘collection of things’ to a ‘light bulb 
institution’.

Key decision makers experience incentive travel in NZ
Tourism New Zealand, in partnership with 
Air New Zealand, this week welcomed to the 
country five key decision makers from high 
profile corporate groups in China.
The group will spend nine days in Auckland, 
Waikato, Rotorua and Queenstown on a 
familiarisation trip. 
“These companies send internationally, on 
average, a combined 50 incentive trips each 
year, ranging from small groups of 10-20 
through to large delegations of up to 1,000 – 

making this a significant opportunity for us 
to sell directly to these key decision makers,” 
says Tourism New Zealand’s International 
Business Events Manager Bjoern Spreitzer. 
“The group represents an impressive range of 
large corporate brands including Mary Kay, 
Shanghai General Motors Co. Ltd and Hisun 
Pfizer Pharmaceutical Co. Ltd, which hold 
enormous potential to convert into actual 
bookings.” 

Rotorua’s event profile gets $300,000 boost
Rotorua’s reputation as a major events city 
has been given a $300,000 boost by the 
Ministry of Business, Innovation and 
Employment (MBIE).
The MBIE Major Events fund will allocate 
$100,000 per year towards staging the annual 
Vibram Tarawera Ultra Marathon over the 
next three years. The gruelling 100km race 
was held last Saturday.
Rotorua received Major Events funding last 
year to host the World Rafting Championships 
in NOV13 and also won an International 
Festivals and Events Association (IFEA) 
World Festival and Event City Award. 
Destination Rotorua Marketing general 
manager Oscar Nathan says the city’s 
calendar is full of premium outdoor events 
and festivals. They include the Rotorua 
Marathon, XTERRA, 3D Rotorua, the 

Walking Festival, Tough Guy, Moonride, 2W 
Gravity Enduro, Running Festival, XRACE, 
Whaka 100, and the Bike Festival, among 
others.
Mr Nathan says having a clear focus on 
Rotorua’s point of difference is the reason 
why the city is successfully attracting so 
many big events and consequently reaping 
the economic rewards.
“Many cities in New Zealand are competing 
for that lucrative event tourism dollar but we 
stand out by hosting events that showcase 
Rotorua’s stunning mix of natural assets such 
as our forests, lakes and rivers,” Mr Nathan 
explains.
“Outdoor, multi-sport and endurance events 
are a natural fit for us and we’re now 
achieving international recognition which 
benefits our whole community.”

Pic | Graeme Murray

US runner Sage Canaday 
(SCOTT Racing USA) WINNER 
2013 Vibram Tarawera Ultra
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AUSTRALIAChina-NZ currency conversion deal applauded
The landmark deal between China and New 
Zealand that now allows the direct trading of 
the two countries’ currencies is being seen as 
good news.
The deal, which took effect on Wednesday, 
ends the need to convert Chinese yuan or 
New Zealand dollars via US dollars when 

making or receiving payments. The move 
will cut costs.
Zhang Yuanyuan, former Chinese ambassador 
to New Zealand, told China Daily the deal 
will encourage more Chinese traders, 
students and tourists to interact with the 
country.

Outdoors NZ currently on hold
The country’s only agency providing 
compulsory adventure tourism safety audits 
has halted operations due to financial 
difficulties.
In a statement on its website, the organisation
says, in part: “ONZ is currently on hold 
pending a full review of our finances. 
Recently some messages have been 
distributed stating that the organisation is 
insolvent but the ONZ Board, upon reflection
and obtaining new information, is not clear 
that this is accurate. The Board have not 
resolved to wind up the organisation nor has 
it declared insolvency.”
It says its financial problems are related to 
cash flow and are also related to unexpected 
losses from the World Outdoor Summit. We 
had thought our sponsors would support us 
through a hard time but so far they have 
chosen not to, which is disappointing.”
The not-for-profit organisation is the sole 
provider of safety audits and had been tasked 
with carrying out the safety audits of about 
500 operators in New Zealand by NOV14.
A WorkSafe NZ spokesman told the Otago 
Daily Times 39 audits had been completed 
and an estimated 135 were partly done. About 
326 companies were yet to be audited in the 
next eight months under legislation which 
arose from a review of the sector ordered by 
Prime Minister John Key in 2009. 

AJ Hackett Bungy co-founder and Tourism 
New Zealand board member Henry van Asch 
told the ODT operators in Queenstown would 
be ‘’much less affected’’ than those in other 
areas. 
Adventure aviation, commercial jet-boating 
and rafting activities operated under rules 
and requirements administered and audited 
elsewhere.
‘’People like us [bungy] and jet-boating 
already have strong audits in place by 
someone else,’’ Mr van Asch is quoted as 
saying, adding that the ONZ audits were 
designed to regulate some of the other 
operators. 
Mr van Asch said the cost of the three-year 
audits (understood to be around $3000) did 
affect bottom lines, particularly for small 
operators. 

Last-minute AAT Kings deals
AAT Kings currently has last minute deals in 
the market for AAT Kings guided holidays in 
Southern Australia, The Northern Territory
and Queensland offering a discount of 
$250pp for new bookings only.
The Northern Territory and Southern 
Australia options are First Choice (premium) 
guided holidays offering first class 
accommodation, included sightseeing and 
many meals where the Queensland options 
are Best Buys (cost saver) offering standard 

accommodation, the must see’s and must 
do’s, many meals and more free time.
The offer is valid until advertised departures 
are sold out or departed, it is subject to 
availability at time of booking and is not 
valid in conjunction with any other special 
offer or discount. Consultants will need to 
quote PP935 when booking.
Click here for the details and for more info, 
visit aatkings.com, call 0800-500 146 or 
contact NZ sales manager Reece Scott.

QLD Garden Expo package with Aim Holidays
The 30th anniversary Queensland Garden 
Expo is a must-see for green thumbs and 
novice gardeners. Being held in the Sunshine
Coast hinterland town of Nambour 11-13JUL, 
the expo is Queensland’s premier gardening 
event attracting 30,000 visitors from all over 
Australia and New Zealand. Some of 
Australia’s leading gardening experts will 
take part in three days of lectures, 
demonstrations and workshops. 
Your green-fingered clients will see plants, 
plants and more plants with over 55 nurseries
represented and over 360 exhibitors, and they 
will be inspired by the arrangements in the 
Floral Design Competition. The ‘Giant 
Kitchen Garden’ will feature a totally organic 
food court with a fully planted sustainable 
garden constructed onsite. 
Aim Holidays has a package that takes in the 
Queensland Garden Expo and allows time 

to explore the naturally refreshing Sunshine 
Coast.
Priced from NZ$499pp the package includes 
3 nights in a 4 star hotel, 4 days car rental 
and a two-day adult entry ticket to the 
Garden Expo.
Click here for full details, and call 
09 444 2298 or email 
reservations@aimholidays.co.nz
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Resort owners counting on Jetstar
The Australian reports that the owners of the 
embattled Ayers Rock Resort expect Jetstar’s 
decision to increase services from Sydney 
and Melbourne to Uluru will lift the value of 
the resort even though it was this week 
revalued to A$202.5 million - shaving more 
than $100m off its acquisition price. 
The resort made national headlines last year 
after its owners, the Indigenous Land 
Corporation, wrote down its worth by $62m 
amid the sacking of the high-profile board, 
including Tourism Australia chairman Geoff 
Dixon. 
The ILC paid A$317m for the resort in 2010 

and chairwoman Dawn Casey said it had 
since spent a further $40m in capital works 
on renovations. “The new valuation is 
disappointing, placing beyond doubt that the 
ILC paid too much for the resort,” Dr Casey 
said. 
The Australian quotes her as saying Jetstar’s 
announcement that it would launch four 
weekly Melbourne-Uluru services from 
29JUN and increase its Sydney-Uluru route 
to a daily service - bringing a total of just 
under 4000 seats a week into Uluru - would 
help.

New Awesome packages in the Whitsundays

Kangaroo Island terminal opens 
A new A$3.5 million passenger terminal has 
opened this week on Kangaroo Island. 
It complements the Cape Jervis passenger 
terminal built on the South Australian 
mainland by SeaLink in 2005. 
“Kangaroo Island is a national tourism 
treasure alongside Uluru, the Great Barrier 
Reef and Sydney Harbour,” SeaLink Travel 
Group Managing Director Jeff Ellison said. 

More than 200,000 passengers a year make 
the 45-minute crossing on SeaLink’s two 
modern ferries, Spirit of Kangaroo Island and 
SeaLion 2000, to Kangaroo Island.
The energy efficient 645sq m terminal 
includes a café, ‘last-stop-shop’ featuring 
KI gifts, wine and produce, rental car desk 
and check-in areas as well as the covered air 
bridge. 

Awesome Adventures Oz has been rebranded 
as Awesome Whitsundays, introducing a new 
range of holiday packages in the Whitsundays 
ranging from 1 – 7 nights.  The packages 
include self-catering accommodation in both 
Airlie Beach and on Hamilton Island as well 
as cruises and island hopping passes through-
out the Whitsundays.
Ben Southall has hosted a series of events 
across Australia this week for the companies 
to launch the new packages and said the 
Whitsundays would always hold a soft spot in 

his heart after being based there for the Best 
Job in the World in 2009.
“The changes that have been made means the 
Awesome packages appeal to a broader range 
of traveller rather than the traditional target 
market of young backpackers.”

Open-air gondola rides with Skyrail
From 01APR, visitors to the Cairns area will 
be able to try a new open air gondola 
experience – the Canopy Glider – with 
Skyrail over the Barron Gorge National Park.
This premium rainforest adventure is 
available to only a select number of guests 
per day, so bookings should be made well in 
advance.  The Canopy Glider will operate 
two departures daily, with check in times of 
9:15am (Smithfield Terminal) and 1:45pm 
(Kuranda Terminal). 

Craig Pocock, Managing Director, Skyrail 
says up to four guests will be accompanied 
by a Skyrail Ranger.
“The open air gondola has been used by 
Skyrail for many years for filming purposes 
but this is the first time it will be available to 
the general public,” he says.
Your clients can upgrade their Skyrail 
experience to Canopy Glider for A$100pp 
one-way (additional fee).
www.skyrail.com.au

WTTC foresees 6.6% growth for Fiji
Travel and tourism in Fiji is expected to grow 
by 6.6% this year, according to the World 
Travel and Tourism Council.
In its Fiji Economic Impact Report, WTTC 

president and CEO David Scowsill said the 
outlook for travel and tourism for the next 10 
years looked favourable with a growth 
forecast of more than 4 per cent annually.

PACIFIC ISLANDS
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New Caledonia. New Airfare. New Sale!

$680
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

On sale until 28Feb14.  Valid for travel 02Mar-01Jun (completed)  
Book W Class. Closeouts and conditions apply.  Refer GDS.

FROM 
 NZ

ANZAC Weekend away 
Any agents looking for ANZAC long 
weekend options for their clients (with the 
Friday being a public holiday), look no 
further than New Caledonia, says Angela 
Hallett. 
Depart on Thursday 24APR on SB411, and 
return on Sunday 27APR on SB410. 
They can celebrate not only the beauty of 
New Caledonia but also the connection that 
New Caledonia has with New Zealand. 
At Bourail, on the country’s west coast 
approximately 160km north of Noumea, 
there is the most stunning New Zealand war 
cemetery that contains 246 Commonwealth 

graves of men who died in the South Pacific, 
including 235 New Zealand servicemen. The 
3rd New Zealand Division was stationed in 
Bourail during the Second World War. 
The base was used as a training ground and 
for operations in other parts of the Pacific. It 
is a very special place and well worth a visit 
during any holiday to New Caledonia. 
Return flights AKL-NOU-AKL can still be 
booked from $750 return (taxes/levies 
included) or agents can contact their 
wholesalers for pricing on a complete flight/
transfer/hotel three-night package.

Cooks sales ambassador appointed
Cook Islands Tourism has appointed a new 
Sales Ambassador - Sarah Collins.
Sarah was most recently with Virgin Australia 
and prior to that, Mondo Travel.  Her new 
role is to provide liaison for all trade related 
matters, and she will regularly visit travel 
agencies around the North Island, conducting
training sessions for consultants and 
wholesalers as well as driving the new Cook 
Islands Specialist Programme. 
“We wanted travel agents to have a Cook 
Islands expert who they will see regularly 
and can contact whenever they need to,” 
says Cook Islands Tourism general manager, 
Graeme West. 
“Sarah will provide agents with easy and 
regular access to the latest information on the 
destination, accommodation and activities; 

and provide supplies
of brochures, maps 
and of course 
insightful general 
knowledge about the 
Cook Islands.”
She can also set up 
specific staff 
training sessions. 
“This is a commitment that we are making to 
the very important travel agent community,” 
says West.  “We know how important first-
hand knowledge is and Sarah can tailor the 
training to fit agency requirements.”
To speak with Sarah Collins or set up a staff 
training session, call 09-366 1106 or email 
scollins@cookislands.co.nz

Samoa to host Miss South Pacific Pageant
Samoa is the confirmed venue for the Miss 
South Pacific Pageant this year. The Pageant 

will take place 07-13DEC14.

New Caledonia holiday sale 
Aircalin has, in conjunction with its partners,
put holidays to New Caledonia on sale, 
making for a cheaper holiday in the French 
Pacific paradise. 
On sale 17-28MAR4 for travel 06APR-
30OCT14 (with some blackout periods), 
agents should book the SB flight numbers in 
W class and Aircalin says their wholesaler 
will take care of the rest, adding that W class 

offers the best package holiday inventory to 
New Caledonia. 
The sale fares are applicable to all four 
international flights ex Auckland (including 
codeshares) using the SB flight number. 
Aircalin reminds agents that their clients 
receive a full service product on each of the 
four weekly flights, regardless of the fare 
paid. 

New and Awesome holiday packages in Fiji 
Awesome Adventures Fiji has this week 
launched a refreshed brand and new holiday 
packages for travellers to Fiji.
Awesome Adventures Fiji has long provided 
packages that include accommodation at a 
range of levels as well as touring through 
Fiji’s islands at extremely affordable prices.  
This week Awesome Adventures Fiji has 

launched a new logo, new brochure design 
and changes to the package names making 
them less ‘suggestive’ and more appealing to 
a broader market. 
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You’re invited!

COOK ISLANDS KIA ORANA ROADSHOW
Cook Islands Tourism and 18 Cooks operators will be in your area soon and you’re invited 

to join them to find out what’s new in this key destination, including details of improvements 
to accommodation and attractions plus new products and more.

Town: Takapuna
Date: Monday 31 March 2014
Venue: Spencer on Byron
Time: 5.30pm (Cocktails)

Town: South Auckland
Date: Tuesday 01 April 2014
Venue: Waipuna Suites, Highbrook
Time: 7.30am (Breakfast)

Town: Auckland CBD
Date: Tuesday 01 April 2014
Venue: Maritime Museum
Time: 5.30pm (Cocktails)

Town:  Hamilton
Date:  Wednesday 02 April 2014
Venue:  The Novotel Tainui
Time: 5.30pm (Cocktails)

Town: Tauranga
Date: Thursday 03 April 2014
Venue: Trinity Wharf Tauranga
Time: 7.30am (Breakfast)

Town: Wellington CBD
Date: Thursday 03 April 2014
Venue: Rydges Wellington
Time: 5.30pm (Cocktails)

Town: Lower Hutt
Date: Friday 04 April 2014
Venue: Boulcotts Farm
Time: 7.30am (Breakfast)

RSVP NOW
Email rmackey@cookislands.co.nz by 
26MAR14 with “ROADSHOW RSVP” 
in the Subject line, and advise:

Name:

Name of Agency:

Email:

Town/City:

Contact Ph:

Venue:

One reply per attendee 
and all fields are required

For cancellations please email 
rmackey@cookislands.co.nz 

Suppliers
Crown Beach Resort & Spa
Muri Beach Club Hotel 
Muri Beach Resort/Nautilus Resort 
Club Raro Resort
Edgewater Resort and Spa
The Rarotongan/Sanctuary on the Beach 
Rarotonga/Aitutaki Lagoon Resort and Spa
Sunset Resort
Palm Grove
Highland Paradise 
Moana Sands Beachfront Hotel and Villa’s
Pacific Resort Hotel Group
Puaikura Reef Lodges 
Manuia Beach Resort 
Seachange Villas
Air New Zealand
Virgin Australia

Amazing Spot Prizes at each show!

Low risk of virus for Cook Islands visitors
The New Zealand general manager of the 
Cook Islands Tourism Corporation, Graeme 
West, says no cases of dengue fever have 
been confirmed in Rarotonga.
However, 36 cases of zika, a similar, but 
milder virus to dengue, were confirmed over 
the weekend.
Mr West says the risk to tourists is very low:  
“Cases of the mosquito-borne viral infection 
have occurred in villages located away from 
the key tourism spots.  There are no reported 
cases in the popular tourism areas.”
Travellers concerned about zika are advised 
to use insect repellent, wear protective 

clothing, and stay in accommodation with 
mosquito screens on windows and doors. 
Mr West said the Cook Islands Tourism 
Corporation, Public Health and members of 
the Tourism Industry are taking precautionary 
measures to prevent the virus from spreading.  
This has included spraying the homes of the 
patients with insecticide to eradicate 
mosquito breeding.
The Public Health Department is running a 
prevention programme via local media, 
urging property owners to spray insecticide 
and destroy any mosquito breeding sites.

Cumberland Norfolk value-adds
Cumberland Resort and Spa, Norfolk Island 
is offering value adds for JUL-AUG14 and a 
Kids Special for the July School Holidays.  
Stay 7 nights in JUL or AUG14 and in 
addition to the normal bonus inclusions, the 
breakfast starter pack is upgraded to winter 
breakfast provisions (local bacon, cereal & 
porridge) and guests also receive a one- hour 
relaxing hot stone massage per person. 

Families looking for a break in the July 
School Holidays will receive six hours 
babysitting, children’s DVD, goodie bag for 
each child, mini golf and ice cream, 
disposable camera for each child to take their 
own holiday shots, free use of cot/car seat/
stroller/play pen/baby bath/changing table.  
Wholesalers have details.

Two-island package includes Aitutaki fares
Little Polynesian Resort, Rarotonga and 
Aitutaki Escape have partnered to offer 5, 7 
and 12-night Cook Islands experiences that 
include return Rarotonga-Aitutaki fares for 
two.  The packages also include:
> At Little Polynesian Resort: return airport 
transfers, accommodation in an Overwater
Are with cooked breakfast daily, use of 
snorkelling equipment, kayaks and stand up 
paddle boards.
> At Aitutaki Escape: return airport transfers, 
accommodation in a One-Bedroom Villa 
with continental breakfast basket daily, and 

welcome fruit basket on arrival.
The options:
3 nights Aitutaki Escape & 2 nights Little 
Polynesian Resort. 
4 nights Aitutaki Escape & 3 nights Little 
Polynesian Resort. 
6 nights Aitutaki Escape & 6 nights Little 
Polynesian Resort. 
On sale until 31MAY14 only, the deal is for 
stays to 31MAR15 booked at applicable 
contracted rates, and is not combinable with 
any other offer at either property. 
Call your South Pacific wholesaler.
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ASIA
Thailand ends state of emergency
The Thai cabinet on Tuesday decided to end 
the state of emergency in Bangkok and 
surrounding provinces, after an easing of 
anti-government protests.
The decree was lifted on Wednesday, three 
days before the original legislation was due 
to expire.
Authorities will still be allowed to prohibit 

protests in restricted areas and use riot 
control techniques to keep the peace, under 
the terms of the Internal Security Act.
According to Airports of Thailand data, 
the number of international tourist arrivals 
at Bangkok’s Suvarnabhumi International 
Airport in JAN14 totalled 3.54 million, down 
4.4% on JAN13.

Myanmar visa news
World Journeys reports that as of 10MAR14, 
the Myanmar immigration authority have 
ceased offering the Visa-On-Arrival service 
(VOA).  Furthermore, the decision has been 

implemented before the introduction of the 
new E-visa system proposed by the authority. 
World Journeys strongly advises travellers to 
obtain their Myanmar visa before travel. Backwater Houseboat Cruise

For those seeking a relaxing couple of days 
away from the busyness of India, a 
Backwaters of Kerala cruise offers a sense of 
peace and tranquillity. Your clients can cruise 
on a Kerala rice houseboat, watching children 
at play while women wash their clothes at 
the water’s edge, seeing fisherman catch fish 
with their feet, and view migratory birds.
Exotic Holidays has a tour that departs by 
road from Cochin with a drive to Allepey 
where guests board their unique houseboat.  
They then spend the next two days gently 

cruising through the backwaters while the 
crew on board attend to their every need. 
These 3-day/2-night tours start from $471pp, 
including accommodation on the houseboat 
for two nights with lunch, dinner and 
breakfast, and return transfers from Cochin in 
an air-conditioned private car.  There is also 
an option for a 1-night/2-day cruise. Prices 
are valid to 30SEP14.  
Call Exotic on 0508 396 842 or email 
info@exoticholidays.co.nz 

Win and save with Contiki Thailand trips
Thailand is the latest weekly destination to 
feature in Contiki’s 8-week long #NoRegrets 
Adventure Challenge with a trip for two up 
for grabs and savings of up to $212 available
for Contiki Thailand bookings prior to 
24MAR.
The #NoRegrets Adventure Challenge is into 
its fifth week and has already featured 
adventure travel destinations including 
Europe, Germany, the Galapagos and 
Australia each presented by a local 
personality and YouTube star. New Zealand 
will feature later in the campaign with 
Connor Nestor fronting the camera to 
showcase the country’s adventure hotspots.
Contiki Regional Director Sales and 
Marketing Tony Laskey says the campaign’s 
format is proving a hit with more than 
300,000 video views. Each showcases a 
destination while also giving 18-35’s the 

chance to win their own trip and make some 
savings.
“This week Canadian YouTuber and winner 
of the 2013 Digital Personality of the Year, 
Andrew ‘Gunnarolla’ Gunadie is presenting 
the Thailand video and we’re delighted to be 
working with the Tourism Authority of 
Thailand locally to promote Thailand as a 
youth travel destination,” says Laskey.
Contiki Thailand savings include:
Save up to $212pp on the 25-day Big 
Indochina Adventure from Bangkok to Hanoi 
normally priced from $5363. Big on 
adventures, incredible sights, experiences and 
good times, it takes in Bangkok, Thailand’s 
north, Vietnam, Laos and Cambodia.
Save up to $61pp on the 9-day Thai Island 
Hopper West to and from Phuket normally 
priced from $1164. Visits include Phuket, 
Koh Phi-Phi and Krabi.

Mekong Cruise Deals
World Journeys has savings of up to 16% on 
selected departures of luxury “Lost Civiliza-
tion” Mekong River cruises from Saigon 
to Siem Reap or v.v.  The offer also allows 
upgrading to a Deluxe Cabin for a small 
surcharge.  8-day sailings to which the offer 
applies are:
Aboard the Jahan:  Saigon to Siem Reap 
19JUL; and Siem Reap to Saigon 28JUN, 

12JUL, 06SEP or 18OCT14.
Aboard the Jayavarman: Saigon to Siem 
Reap 12JUL or 26JUL, 09AUG or 20SEP14; 
and Siem Reap to Saigon 19JUL, 16AUG or 
30AUG, 13SEP or 20DEC14.
Savings are approximately 16% off Double 
Cabins, and 5% off Singles, and are subject 
to availability.  Contact World Journeys for 
details and rates 0800 117311 or 
info@worldjourneys.co.nz
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THE AMERICAS
go! gone from 01APR
Mesa Air Group has announced it will 
re-deploy its Hawaii-based aircraft and cease 
go! operations from 01APR. It had operated 
go! low-cost regional flights in Hawaii since 
2006.
Mesa will instead concentrate its flight 
operations in the mainland US, focusing on 
growing its capacity purchase ‘codeshare’ 
operations which comprise over 98% of the 
company’s business.
ATW Online reports that an additional factor
in the end to go! was the long-term cost 
increase in the cost of fuel, which had more 
than doubled since go! began service and had 
“caused sustained profitability to be elusive,” 

according to the Mesa chairman and CEO 
Jonathan Ornstein.
Mesa has an agreement with Hawaiian 
Airlines to re-book affected post-April 1 go! 
passengers on Hawaiian Airlines flights, if 
available. Otherwise, refunds will be issued.
Hawaii is now left with three scheduled 
passenger airlines serving its inter-island 
travel market: HA’s subsidiary inter-island 
carrier ‘Ohana by Hawaiian; Island Air; and 
Mokulele Airlines, which had operated go! 
flights under a codeshare deal with Mesa 
since NOV11. 
Mokulele has announced it is agreeing to 
honour already-purchased go! tickets, where 
possible.

Disneyland’s Big Thunder train revamped
In Disneyland’s Frontierland, there’s a ride 
that has carried 225 million people since it 
(and the park) opened in the 1950s.
Big Thunder Mountain Railroad, variously 
known through the decades as Rainbow 
Caverns Mine Train and Mine Train Through 
Nature’s Wonderland, has reopened after a 
14-month revamp.
Besides replacing much of the track, 
Disneyland also replaced the ride’s control 
systems and vastly improved the audio and 
lighting effects.
Those who have ridden the Big Thunder 
Mountain Railroad rails will be pleased 

to hear that the dynamite-eating goat, the 
coyotes, the rattlesnakes, the turtles and the 
vultures are still there.
According to a report in the LA Times, 
Disney has opted not to tinker too much with 
the original, but the one major change is the 
big bang inside the third tunnel. Before it was 
a cave-in that felt like an earthquake. Now, 
says the newspaper’s report, it’s a dynamite 
explosion that sounds like – a dynamite 
explosion. The walls are lined with glowing 
lanterns and lit fuses that burn to the 
explosives for a splendid blasting effect, he 
says. 

Air Canada Business Class airfare sale
Air Canada has Business Class fares between 
New Zealand and Canada on sale for depar-
tures to 30APR14 with sales to 31MAR14. 
Return fares from Auckland to Vancouver 

are $8,510 inclusive of fuel surcharge, and to 
Toronto $9,170. The special published 
Business class fares are also available to all 
cities in Canada served by Air Canada. 

All aboard at Platform 9¾
One of the most memorable experiences 
from the Harry Potter series will come 
to life at Universal Orlando Resort this 
summer.  
The theme park has announced a new 
ride - the same classic journey Harry 
Potter did aboard the Hogwarts Express.  
Park guests will:
> Be transported from the Muggle world 
to the wizarding world, passing through 
the brick wall at King’s Cross Station to 
arrive at Platform 9¾
> Watch as the Hogwarts Express builds 
steam to pull into the station 
> Sit in one of the train’s cabins and ride 
the Hogwarts Express 
> Look out the window and enjoy a 
scenic journey through the Britain and 
encounter magical creatures and favourite 
Harry Potter characters.

The Hogwarts Express experience will 
debut as part of The Wizarding World of 
Harry Potter – Diagon Alley – the all-
new themed land opening this summer.
The train will connect the new land 
in Universal Studios Florida with The 
Wizarding World of Harry Potter – 
Hogsmeade in Islands of Adventure – 
allowing guests with park-to-park 
admission to enjoy a real journey aboard 
the famous train.
The Hogwarts Express experience 
combines powerful storytelling, live 
special effects, lifelike animation and 
state-of-the-art technology to take riders 
on the journey of a lifetime. Guests will 
enjoy two different experiences 
depending on whether they’re travelling 
to Hogsmeade or London.  
www.universalorlando.com/harrypotter 
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AFRICA

Versace mansion now a hotel
The South Beach Miami mansion where 
Gianni Versace lived and died is to reopen 
this month as luxury boutique hotel Villa by 
Barton G.
The five-star property where the Italian 
designer was shot dead on its front steps by 
serial killer Andrew Cunanan in 1997 has 
been officially named Casa Casuarina for 
more than a decade. The Daily Mail says it 
operated first as a private club and then as a 
boutique hotel until it closed last year. 
Locals, though, still refer to it as ‘the Versace 
mansion’.
The 23,000-square-foot mansion, reopening
fully by the end of March as the 10-suite 
Villa by Barton G boasts a 54-foot mosaic 
swimming pool lined in 24-carat gold, which 
was designed by Versace. 
The hotel promises the ‘ultimate sensory 
experience’, with walls of decorative pebble 

mosaics, lavish frescoed ceilings and meals 
served on Versace-designed Rosenthal china.
Rooms range in size from the Medallion 
Suite, the smallest at 434sq-ft to the 1,428sq-
ft Venus Suite, which features two private 
balconies with a view of Ocean Drive and the 
pool. 
Guests can also stay in the designer’s former 
bedroom. The 1,174sq-ft Villa Suite boasts a 
nine-foot double king-size bed, two 
balconies, seven custom-made closets and an 
ornate oversized shower.
A stay at the boutique hotel also includes 
access to two private lounges and the villa 
garden, and guests can enjoy spa services in 
their bedrooms, at the poolside or on the villa 
rooftop.
Prices for suites start at US$795 per night; 
the Villa Suite starts from $2,200 per night, 
with all prices exclusive of breakfast.

Madiba Inspired Tourist Attractions
South Africa Tourism has launched ‘Madiba 
Inspired Tourist Attractions’, a travel map 
that encourages visitors from around the 
world to come to South Africa to walk in 
former President Nelson Mandela’s footsteps. 
The map highlights tourist sites as well as 
general places of interest in the four main 
provinces that defined Mandela’s life. These 
include: the Eastern Cape, where he was 
born, grew up and attended Fort Hare 
University; Gauteng, where he worked as a 
human rights lawyer and became 
instrumental in South Africa’s political 
struggle; KwaZulu-Natal, where he was 
captured and the Western Cape, where he was 
imprisoned and ultimately freed. 
The Madiba Inspired Tourist Attractions map 

includes well-known attractions such as 
UNESCO World Heritage Site, Robben
Island, where Mandela was imprisoned 
and Mandela’s house on Vilakazi Street in 
Soweto, the only street in the world to have 
had two Nobel Peace Prize winners as 
residents, Nelson Mandela and Desmond 
Tutu. The Nelson Mandela Youth and 
Heritage Centre in Mandela’s childhood 
home, Qunu, where he was buried is also 
featured in the map. Background information, 
contact details and approximate cover charge 
information for the various attractions and 
places of interest are also included.  
The map is also available online at 
http://mandela.southafrica.net/map.

Jewel of Botswana with Adventure World
Your clients will experience the best of both 
worlds, enjoying land and water-based game 
activities in the Okavango Delta and Moremi 
Wildlife Reserve on Adventure World’s 5-day 
Jewels of Botswana independent tour. 
They will enjoy extensive game drives in 

open 4WD vehicles, explore the Delta’s 
waterways by mokoro (canoe) or power boat, 
and discover the wildlife of the region on 
nature walks accompanied by expert guides. 
As the finale to their journey, your clients 
will transfer to the awesome Victoria Falls.

This independent tour includes 4 
nights hotel accommodation, flights 
by light aircraft, road transfers 
where applicable, scheduled game 
activities, laundry, meals as indicated, 
house beverages and national park 
fees. Prices start from $3,235pp. 
Terms & Conditions apply. This 
itinerary can start and end in Maun, 
Victoria Falls or Livingstone and 
prices will be adjusted accordingly.
Call 0508 496 753.

TravelMemo   20140321   21MAR14    Page 10

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/botswana/tours/jewels-of-botswana/


EUROPE

Island Hopping in Greece? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Half price South Africa
World Journeys has 50% savings on two 
departures of its 6-day Wild Kingdoms 
package in South Africa.  This small group 
3-4 star tour from Johannesburg to Durban 
takes in Blyde River Canyon, safaris in 
Kruger National Park and the Hluhluwe-
Umfolozi region, and visits to a Swazi glass 
maker and traditional Zulu village. Offer 
applies to departures 07APR or 21APR14, 
subject to availability.  Now priced from 
$765pp share twin including 5 night’s 

accommodation with breakfast, 1 lunch, 
porterage, transport and sightseeing.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Paris on top
The Telegraph reports that Paris is once again 
the world’s top tourist destination, quoting
France’s regional tourism body, which 
recently dismissed reports that London had 
overtaken the French capital as the world’s 
most popular city. 

Despite some tough global economic 
conditions, some 32.3 million tourists flocked 
to the City of Lights, hotel figures suggest. 
Nearly 15.5 million of these were foreign 
visitors, representing an 8.2% increase from 
the previous year. As it was; as it is

Jaunted.com reports that there’s a new 
augmented reality app from the Museum of 
London that allows travellers to match up 
modern day London sights with images from 
the past. 
Street view images of more than 100 of the 

most must-see attractions and landmarks, 
taken from as far back as the 1860s have 
been used to make new-meets-old imagery 
right on your smartphone. 
Check out the Museum of London: 
Streetmuseum on the iTunes store. 

Shrek attraction for London
Merlin Entertainments has joined forces with 
DreamWorks Animation to create a new 
visitor attraction based on the Shrek movies.
The 2,000sq m experience will feature a 
Shrek interactive walkthrough adventure, a 
character courtyard where visitors will be 
able to meet Shrek and his swamp friends, 
along with characters from Madagascar, 
Kung Fu Panda and How to Train Your 
Dragon. In addition, there will be a rotating 
exhibit area supporting DreamWorks 

Animation film and DVD releases as well as 
a branded retail outlet.
It will open at London’s County Hall, South 
Bank in the summer of 2015 and will be the 
first of an initial rollout of six attractions over 
the next nine years.
Merlin’s portfolio of successful London 
brands includes Madame Tussauds, SEA 
LIFE London Aquarium, The London 
Dungeon and The EDF Energy London Eye. 

FICO Eataly World – theme park for foodies
A new theme park opening in Italy in 2015 to 
coincide with the World Expo in Milan will 
give visitors an immersive culinary experience. 
Italy’s highly-successful Made in Italy food 
citadel, Eataly, has chosen to open a theme 
park on Bologna, widely considered the 
mecca of Italian and the home of lasagna, 
tortellini, Bolognese sauce and bologna 
sausage. The whole region is a gourmand’s 
delight, with nearby Modena home to 
balsamic vinegar. Parma just up the road is 
the home of Parmesan cheese and Parma 
ham.
According to the Daily Beast, FICO Eataly 
World will be a 20-acre park which will 
feature around 125 restaurants, grocery 
stores, food courts, and learning labs. 

There will be “live trees” where customers 
can pick their produce, and spaces for kids to 
play with food.
One of the key features of Eataly will be the 
educational opportunities available. There 
will be 15 auditorium style classrooms, each 
with a capacity for 700 students.
Eataly president Oscar Farinetti hopes to lure 
six million visitors a year using the Eataly 
reputation for offering food products and 
cuisine that represent all of Italy’s diverse 
cultural traditions.
The Italian food mecca already has 26 stores 
worldwide, with the largest number in Italy 
and Japan and the most successful store in 
Hong Kong.
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La Tyrolienne – the ultimate
The newest downhill attraction in the French 
Alps is ‘La Tyrolienne’ – a colossal zip-line
ride between two snowy peaks. And, says 
the Daily Mail, with a starting altitude of 
3,230m, it is the highest zip-line on the 
planet.
The cable runs for 1.3km across the rooftop 
of the Savoie region, with the top platform of 
the Bouchet chair lift in Orelle (at 3,230m) 
to a 3000-metre peak in neighbouring Val 
Thorens – the highest ski area in Europe. 
Riders reach speeds of over 100km/h on a 
run that takes one minute, 45 seconds, as 
much as 250m off the ground and plunging 
230m in altitude.
La Tyrolienne rides cost 50 euros.
www.la-tyrolienne.com

FAA declares Dreamliner safe
The design and manufacture of Boeing’s 787 
Dreamliner is safe, the US Federal Aviation 
Administration has said.
The BBC reports that the FAA had ordered 
a review of the plane after battery problems 
grounded the entire fleet last year.
The regulator said some of Boeing’s suppliers
did not follow industry standards for inspection 
that include training and testing requirement 
for inspectors.
But it said “effective processes” had been 
implemented to correct issues that arose 
during and after certification.
“For manufacturing, early issues with 
suppliers implementing the new business 
processes are being addressed, and improve-
ments are in progress throughout the supply 
chain,” said the report, issued jointly by the 

FAA and Boeing critical systems review 
team.
The report added that while some design 
issues had occurred, their causes tended to 
represent “individual escapes in the design or 
manufacture of the airplane”.
It said “a certain number of such escapes are 
to be expected in the development of a 
complex product such as a large airplane, due 
to state-of-the-art limitations in current
design, manufacturing, and certification 
processes”. 
“For manufacturing, early issues with 
suppliers implementing the new business 
processes are being addressed, and improve-
ments are in progress throughout the supply 
chain,” it added.

Etihad ups holding 
in Aer Lingus
Etihad Airways increased its 
holding in Aer Lingus for the 
second time in two weeks on 
Tuesday.
The Abu Dhabi government 
owned carrier now holds 
4.11%, up from 2.99%, after 
buying up 6 million shares over 
the past two weeks.
An Etihad spokesperson 
confirmed the equity stake 
increase but declined to 
comment on the carrier’s future 
plans for the Irish carrier.

Airbus ponders 11-abreast A380 
ATW Online reports that Airbus is looking 
closely at creating an 11-abreast configuration
in the A380.
An 11-abreast fit-out was discussed by Airbus 
at February’s Singapore air show. “It’s being 
studied and I believe it’s being discussed with 
customers, but I don’t believe anything has 
been finalized,” an Airbus spokesman told 
ATW on Wednesday.
Slotting in an extra seat on the lower deck 
would lift capacity by an extra 35 to 40 
passengers, creating an improvement in 
revenue for operators.
ATW says the extra seat would be 
accommodated through several ‘tweaks’ to 
the internal layout, the most significant of 
which would be raising the cabin floor by 
around 50mm to align the widest part of the 
seats with the widest point of the fuselage. 
ATW understands that this would be a 
relatively simple structural alteration.
A 3-5-3 configuration is seen by Emirates, 
the largest operator of A380s, as questionable. 
It has gone on record about its concerns on 
the feasibility of filling the middle seat in a 
central bank of five.

Qantas to open new HK lounge
Qantas will serve up a uniquely local dining 
experience at its new Hong Kong lounge, 
with char siu barbecued pork, dumplings 
and dim sum served from yum cha trolleys, 
according to an Australian Business Traveller 
report.
The lounge, which will officially open on 
03APR, will draw from Neil Perry’s 
Rockpool and Spice Temple restaurants and 
is based on the new Qantas international 
lounge concept which made its debut in 
Singapore last year.

TravelMemo   20140321   21MAR14    Page 12

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

Jetstar parks nine new A320s
Pic | TLS Spotting Admin

Jetstar chief executive Jayne Hrdlicka has 
confirmed that nine brand new A320s are 
parked at the Airbus Toulouse plant awaiting 
regulatory approval to launch Jetstar Hong 
Kong.
The Sydney Morning Herald reports that 
Qantas chief executive Alan Joyce told a 
senate hearing that it was not unusual for start 
up airlines to have to park planes because of 
the difficulty lining up aircraft deliveries with 
regulatory approval.

Mr Joyce said Virgin America was forced to 
park 15 planes on the ground while it waited 
for more than a year for the rights to fly 
domestic routes in the US.
Jetstar Hong Kong, a joint venture between 
Qantas, China Eastern and Shun Tak, a Hong 
Kong conglomerate controlled by the family 
of Macau gambling magnate Stanley Ho, had 
planned on a mid-2013 launch but has faced 
stiff opposition from Cathay Pacific.

Investor lifts Qantas holding to 17.5%
Although many investors are steering clear 
of Qantas in the wake of its record A$252 
million half year loss, the company’s biggest 
shareholder has continued to lift its stake in 
the airline. 
US investment giant Franklin Templeton 
Investments and its affiliates, which include 
Melbourne firm Balanced Equity Management, 
have been steadily increasing their stake in 
Qantas as its financial performance, and share 
price, worsens.

The company on Wednesday revealed it had 
lifted its stake to 17.5% through the purchase 
of another 3.4 million shares since late 
February.
Franklin has steadily lifted its stake from 
10.9% since AUG13.
The airline’s share price is currently trading
at around A$1.08, down from $1.90 in 
MAY13, and at a fraction of the $5.60 
investors were offered as part of a private 
equity takeover proposal in 2007.

Jetstar Hong Kong A320s at Airbus 
Toulouse. Note the taped windows.

Former Qantas CEO backs successor
Former Qantas CEO Geoff Dixon has called 
for the total abolition of the Qantas Sale Act, 
The Australian reports.
“I said it for eight years while I was running 
the company and I agree with exactly what 
Alan (Joyce) and the board are saying at the 
moment,” Mr Dixon said, according to the 
newspaper.

The comments come as ACTU, aviation 
unions and Qantas workers prepare to meet 
with Prime Minister Tony Abbott, Opposition
Leader Bill Shorten and Greens Leader 
Christine Milne in Canberra today.
Mr Dixon added that industrial relations 
was “always a problem,” according to The 
Australian.

Jetstar’s Jess – there for the asking
Jetstar has launched a new virtual assistant 
service on its New Zealand website to help 
travellers easily find information in a user-
friendly format. 
The customer service application called Ask 
Jess has been designed to deliver an online 
conversational experience that simulates a 
human interaction. 
Customers can get answers to a wide range 
of queries relating to their travel experience 
including booking, baggage and seating. 
The technology enables the Ask Jess system to 
understand what a customer says (their words) 
as well as what they want (their intent). 
Grant Kerr, Head of New Zealand for Jetstar, 
said Ask Jess was another step forward in 
improving the customer experience for Kiwi 
travellers. 
“We know time is valuable to all our 
customers and Ask Jess is about giving people 
answers to their queries immediately,” Mr 
Kerr said. 
The introduction of Ask Jess follows the 
successful launch of live chat on the Jetstar 
website early last year. Since launching, 
Jetstar has assisted over 200,000 customers 

via the live chat platform. Ask Jess is fully 
integrated with the existing live chat service 
providing users with a seamless handover to 
contact centre support where required. 

Garuda Indonesia is to launch first ever non-stop flight between 
Jakarta and Amsterdam, its chosen hub for Europe and beyond.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM PETER KOLLAR, CLIA TRAINING & DEV MGR

CRUISE NEWS

Human Touch

While this is great for delivery of swift customer 
fulfillment or for spreading the retail net, it has 
also led to the dramatic fall of human interaction 
in commerce. A void has grown; an impersonal 
transaction without the social relations that are 
natural for cultures. 

Larger companies are trying to personalise 
their service by developing “smart” interfaces, 
showing the customer what is related to them 
(Amazon.com is a great example), and others are 
taking to mediums such as Facebook to 
establishing relationships with customers, but 
are these all the answers going forward?  

Though emails are quick, easy and free, letters 
take time and money to send. If one of your 
customers receives a handwritten note, whether 
it’s a thank-you note for booking with you or a 
post-cruise follow-up letter urging them to keep 
in touch with you, it speaks volumes. 
Personalized e-docs also have traction in our 
industry.

In today’s digital world, 
what creative ways can 
YOU build the ‘human 
touch’ in your customer 
experience?

Convenience and efficiency in today’s fast-paced 
world means businesses are concentrating on 
developing their digital technology and social 
media presence. Even here at CLIA you will 
notice progress towards a greater interface 
interaction over the next two years. A travel 
agent who was once restricted to servicing their 
local community can now develop a client base 
across the country. 

No-deposit group bookings on Carnival
As part of a new travel agent 
promotion, Carnival Cruise Lines is 
waiving its initial deposit requirement 
for group bookings, as well as offering 
an enhanced free cruise berth program, 
through to 30APR14.
Through the new promotion, no initial 
deposit will be required for group 
bookings on sailings departing between 
01NOV14 and 30APR15.
In addition, Carnival is offering travel 
agents one free cruise berth for every 
10 full fare guests berthed, compared
to the current policy of one free cruise

berth for every 15 full fare guests 
berthed.  As a special bonus, Carnival is 
offering one free cruise berth for every 
eight full fare guests berthed on West 
Coast sailings of three or four days in 
length.
Group fares applicable to this promotion, 
which are available between now and 
30APR14, begin at US$229 for three- to 
five-day cruises and US$449 for voyages 
of six-days or longer. Certain restrictions 
apply. For details call Francis Travel 
Marketing on 09-444 2298.

Seven Princess Cruises ships 
sail Alaska in 2015
Seven Princess Cruises’ ships will sail 
Alaska’s waters in 2015.
Princess Cruises’ 2015 Alaskan offerings 
include 125 departures on 10 itineraries 
ranging from 7-night Voyage of the Glacier 
cruises through to 10-night roundtrip Inside 
Passage voyages from San Francisco.
The 2015 program sees the 113,000-tonne 
Ruby Princess make her Alaska debut, 
joining sister ship Crown Princess to offer 
cruises from Seattle. Meanwhile the boutique 
670-passenger Pacific Princess will sail on 
the line’s Voyage of the Glaciers itineraries 
for the first time. The ship joins Grand 
Princess, Star Princess and Coral Princess 
on this itinerary, which includes two glacier 
experiences. Rounding out the program, 
Golden Princess will take over Inside 
Passage sailings from San Francisco. 
The new program includes 24 land tour 
options that combine with a Voyage of the 
Glaciers cruise for a complete cruisetour 
experience.
For the first time in 2015, the cruisetour 
line-up will include two new Canadian 
Rockies tours taking in Banff, Lake Louise 
and the Icefields Parkway.

Viking world record christenings
Viking Cruises has set a new world 
record with the inauguration of its 
newest Viking Longships. In a multi-
phased event taking place over 24 
hours, the company christened 16 of 
its Viking Longships – nine in 
Amsterdam; four in Rostock, Germany; 
and three in Avignon, France. 
And today, 21MAR, Viking will also 
christen two new, unique river vessels 
in Porto, Portugal – bringing the total 
to 18 new ships launched across four 
countries in five days.
All of Viking’s new ships will be 

deployed on its most popular itineraries
in Europe, and 2014 marks the first year 
that the company’s Longships will sail in 
France. A total of four Viking Longships 
will be deployed on Viking’s itineraries in 
France, including one vessel dedicated
specifically to the company’s new 
Châteaux, Rivers & Wine itinerary in 
Bordeaux. Also, as a testament to the 
popularity of Viking’s Portugal’s River 
of Gold itinerary, the two new ships there 
will double the company’s current 
capacity on the Douro River.
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Costa Rica, Panama with Wild Earth Travel

Princess Cruises announces Europe schedules for 2015
Highlights of the just-announced Princess 
Cruises’ 2015 Europe season include growth 
in Northern Europe with the line’s newest 
sister ships, 
Regal Princess and Royal Princess, both 
deployed in the region for cruises to 
Scandinavia & Russia and the British Isles. 
Meanwhile, four of Princess’ British Isles 
cruises will include an opportunity to see the 
Edinburgh Military Tattoo. Island Princess 
sails in Europe for the first time on the line’s 
Grand Mediterranean itinerary. Emerald 

Deborah Hutton the Face of Avalon Waterways
Avalon Waterways has appointed Australian
television presenter Deborah Hutton as its 
brand ambassador for Australia and New 
Zealand.
The new role is an extension of a partnership 
forged last year when Avalon announced the 
selection of Deborah to launch one of its new 
Suite Ships, Avalon Illumination, at a 
ceremony in Vienna in June.

As the new face of 
Avalon Waterways, 
Deborah will appear 
in ad campaigns and 
other marketing 
initiatives through-
out the year.

Princess offers a fresh series of Mediterranean, 
Aegean and Black Sea voyages that can be 
combined, so passengers can customise their 
own seven to 28-night voyage. 
Caribbean Princess returns to Southampton
for a wide range of itineraries in Northern 
Europe and the Mediterranean, and Ocean 
Princess offers an intimate small-ship 
experience on a variety of Northern Europe 
routes including Iceland, Norway and the 
Baltic Sea.

Wild Earth Travel is 
offering travellers the 
opportunity to immerse 
themselves in the natural 
wonders of Costa Rica and 
Panama on an expedition 
on National Geographic’s 
62-passenger Sea Lion.
The Pacific coasts of 

is inaccessible to most 
travellers, however by 
special arrangement, 
guides from the 
Smithsonian Tropical 
Research Institute will 
accompany passengers 
through the dense forest
that so challenged the 

Panama and Costa Rica are among the 
world’s richest in biodiversity. Guests on 
board these voyages will have the opportunity 
to explore the mountains, tropical rain forests 
and spectacular offshore islands of this 
region, as well as transit the Panama Canal 
and see the lock system that made the canal 
one of the greatest engineering achievements 
of its era.
Other voyage highlights include walks 
through rain forest trails; home to capuchin 
and howler monkeys, three-toed sloths, 
iguanas and hummingbirds; snorkelling and 
diving the reefs at Panama’s famed Isla 
Coiba, one of the country’s most remote 
national parks; and a visit to Barro Colorado
Nature Monument in Lake Gatun. This island

builders of the canal.
There will be opportunities to swim in 
waterfall pools deep within the jungles of 
the Osa Peninsula, go horseback riding or 
kayaking around the tiny islands of the Gulf 
of Panama, with its myriad birdlife including 
seabirds: magnificent frigate birds, brown 
pelicans and blue-footed boobies.
Prices for the 8-day ‘Costa Rica and the 
Panama Canal’ voyage start from US$5990pp. 
There are weekly departures from 13DEC14 
through to 21MAR15. 
Wild Earth Travel can also arrange pre and 
post touring in Costa Rica and Panama. Book 
before 31MAR14 to receive a free night’s 
stay in Panama City pre or post voyage on 
select departures.   Call 03-365 1355.

Win with Kiwi Karma
Win a weekend in Queenstown with Kiwi 
Karma, simply by entering at 
www.kiwikarma.co.nz/competition
The prize includes a Deluxe King room with 
full buffet breakfast for 2 nights stay. KJet 
will take the winners on a must-do jet boating 
experience and also included are vouchers for 
four meals - at Pog Mahones Irish Bar, Public 
Kitchen & Bar, Pig & Whistle and Monty’s 
Bar.

Kiwi Karma is an accommodation website 
where 3% of each booking goes to the charity 
of your choice – at no extra cost to you.
Kiwi Karma has 40 charities to choose from.
Its room rates are comparable to, if not better 
than, all other travel websites (no site can 
claim to have the best rate 100% of the time). 
And there are no booking or credit card fees.
Book through www.kiwikarma.co.nz and 
give something back to the community.

INDUSTRY

Club Med appointment
Club Med has its sights set on expanding the 
New Zealand market with the appointment of 
New Zealand Business Development 
Manager, Jodie Weeks.
The appointment follows Club Med opening 
up direct sales channel to all travel partners 
in New Zealand late last year, and 
appointing Brendon King Club Med New 
Zealand Groups Manager, assisted by Joey 
Templin, both dedicated solely to the Club 
Med Groups and Incentives market.
Jodie Weeks is based in Australia but will 
be in New Zealand frequently, on the road 
talking to travel agents nationwide.  She has 

already 
visited 
some of 
the key 
Auckland 
travel 
agencies, 
and says 
the main 
objective 
of her role 
is to 
educate travel agents on Club Med’s 
premium resort offering.
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PEARL’S PEARLER
Drink Irish Coffee for Health - it has the four 

essential food groups- Sugar, Fat, Caffeine, Alcohol
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Uniworld, TreadRight promote World Water Day
Tomorrow, 22MAR, is World Water Day and 
Uniworld Boutique River Cruise Collection 
and its partner in sustainable tourism, The 
TreadRight Foundation, will be taking part in 
WHOLE WORLD Water’s (WWW) global 
campaign to give the #WholeWorldWater. 
WWW works to provide clean and safe water 
to the world’s nearly 1 billion people living 
without access to potable water and nearly 
2.4 billion living without basic sanitation. Its 
goal is to unite the hospitality and tourism 
industry in an effort to filter, bottle and sell 
water in reusable glass bottles. Participating 
companies donate or give a percentage of 
the profits from water sales to WWW, with a 
view to raising $1 billion annually. 100% of 
the money raised goes to fund water projects 
globally. 

Uniworld will promote the #WholeWorldWater 
campaign on its website, through its social 
media channels and onboard its ships. The 
campaign is a call for consumers to request 
WHOLE WORLD Water from hotels and 
restaurants and to gain greater industry 
support of the WWW cause.
Uniworld is donating $1 for each guest that 
travels on a Uniworld ship in Europe. It will 
also continue to bottle its own water, reduce 
plastic waste and put a great emphasis on 
educating travellers on the gravity of the 
global water issue.
The TreadRight Foundation is a not for profit 
that supports Uniworld in all of its 
sustainability initiatives. 
www.treadright.org  

Europcar wins AoG contract
Europcar New Zealand has been named as a 
preferred supplier to the New Zealand 
Government. 
The three-year contract came into effect 
on 07MAR following a competitive tender 
process that led to Europcar New Zealand’s 
successful appointment as a rental car 
provider to the All-of-Government (AoG) 

Rental Vehicles Contract. Previously each 
government agency negotiated its own car 
rental contracts.
Europcar Australia won appointment as one 
of the Australian Government’s preferred 
vehicle rental providers in JUL12.

Trafalgar Incentive prize winners
Trafalgar advises the winners of the ‘Pick 
your Prize’ promotion were Richard Stier of 
House of Travel Broadway and Sarah Welters 
of Parnell Flight Centre, who both chose a 
new iPhone 5. 

David Bray from House of Travel Whangarei 
took away a $500 shopping voucher. 
Trafalgar thanks all those who entered and 
reminds agents that its 7.5% Early Payment 
Discount finishes on 31MAR.

Industry friends of Marg Spiro (above) got together with her last evening to share more than 
a few laughs and drinks as they paid tribute to and reminisced over Marg’s colourful, enter-
taining and effective 19 years representing Tourism Victoria in New Zealand. 

Vale Wayne Glover 
Many in the travel industry will be sad to 
learn of the death of Wayne Glover, well-
known from his years with British Airways 
and United Airlines in this market.
Wayne passed away last Sunday 16MAR at 
his home in Te Arai after a battle with cancer.
One of New Zealand’s most experienced and 
highly qualified surf coaches, Wayne will be 
getting a traditional Surfer’s Farewell in the 

next couple of weeks.
The Natural Funeral Company says Wayne’s 
surfer buddies will swim out to sea from the 
beach at Mangawhai, past the breakers and 
form a circle. They will then whip up the 
water and scatter his ashes. 
“Sounds a great way to go for a man who 
loved the water,” says Tim Butcher, who 
provided this information.


