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Holland, Germany & Switzerland 9 days from ONLY $3105pp twin 

Big savings with Contiki 
on select Europe departures

Contiki has released a limited time offer of 20% off select trips 
through Europe – meaning savings of up to $1485. 
With 95 European itineraries, Contiki says it has something to suit 
every type of traveller, whether adventure action or exploring a 
foreign city. These deals and others are on a first-book basis:
European Adventurer
23MAY14 departure, now $5798 (savings of $1177)
Contiki’s 37-day European Adventurer is an epic journey to 17 
countries. 
Road to Athens
13MAY14 departure, now $3128 (savings of $781)
The 17-day Road to Athens is the perfect getaway. Starting in Paris 
and travelling through Switzerland, Austria and Germany then 
along the Mediterranean through Italy, the trip wraps up in Greece 
and the sandy beaches of Corfu.
Best of Europe
18MAY14 departure, now $2972 (saving of $677)
The 13-day Best of Europe heads to gourmet hubs like Paris, 
Rome, Amsterdam, Berlin and Prague. 
Included in every trip is Contiki’s signature Backstage Pass. Made 
up of exclusive inclusions, ME Time for independent discovery or 
optional activities, exclusive accommodation in some of the best 
stays in Europe, authentic regional cuisine plus the services of a 
professional and highly-trained team.
For details, visit www.contiki.com/startyouradventure

http://www.nzonline.org.nz
http://www.conveneauckland.co.nz
mailto:adrates@travelmemo.co.nz
http://www.koreanair.com
http://www.adventureworld.co.nz/travel-agents/agent-discounts/rocky-mountaineer-agent-incentive-2014/
http://www.sweetascampersnz.co.nz
http://www.innovativetravel.co.nz/croisi_cruising___europe/croisi_europe_-_rhine_and_tributaries
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Record year for Australian arrivals into Wellington
The Australian market continues to thrive for 
Wellington’s tourism industry, with figures 
showing a record number of visitor arrivals 
from across the ditch in 2013. 
According to the International Visitor Arrivals 
report, a record 142,608 Australians flew into 
Wellington last year – an increase of 6.7% on 
2012. The capital’s year-end growth was the 
largest of the country’s three major centres 
and compared to a national increase of 5.4%. 
Positively Wellington Tourism (PWT) chief 
executive David Perks expects the growth in 
Australian arrivals to be further boosted as a 
result of partnering with Destination 
Marlborough at last weekend’s popular 
Australian consumer event, Taste of Sydney. 
“Australians absolutely adore Marlborough 
sauvignon and being tucked between two of 
New Zealand’s finest wine regions is a real 

selling point for Wellington,” Mr Perks says.
The partnership between PWT and 
Destination Marlborough was run in 
conjunction with Interislander and supported 
by Air New Zealand.
As well as being in front of 25,000 Australians
at Taste of Sydney on the weekend, Mr Perks 
says 2014 has also seen a Tourism New Zea-
land partnership campaign showcasing golf 
tourism to the capital and the showing of a 
3D trailer promoting the World of 
WearableArt Awards Show at trade screenings 
of The Hobbit: The Desolation of Smaug.
Wellington, aka the Craft Beer Capital, is 
also set to be showcased at the Great 
Australian Beer Spectapular in May, in a 
partnership between PWT, Grow Wellington 
and New Zealand Trade & Enterprise. 

Pic | Capture Studios

Family Pass for ‘Big Reds’
Shotover Jet has announced a new Family Pass that can 
save families up to $95.
The Family Pass is $299 for two adults and two children 
with add-on options available, and is available for 
bookings until 30JUN14.
“There are a lot of activities on offer in town, but 
Shotover Jet’s one of the best-known fun and adrenalin 
activities, so it’s important that families don’t miss out 
on a fantastic ‘Big Red’ experience,” says Shotover Jet 
General Manager Clark Scott.

Tropical attraction at Hamilton Gardens 
Hamilton Gardens has recently opened the 
newest in its garden collection, the Tropical 
Garden, which includes a vertical wall 
covered with thousands of tropical plants. 
Far from your typical botanical garden, 
Hamilton Gardens welcomes over 700,000 
visitors a year, making it the region’s most 

popular attraction. Rather than a collection of 
gardens from different countries, it 
showcases the history of gardens through 
time.
Guided tours of the Gardens, including Te 
Parapara, NZ’s only traditional Maori 
Garden, are now available.

Tony Marks ends Rotorua Tourism Committee term
Inaugural Rotorua Tourism Committee 
chairman Tony Marks said his farewells in 
his final Tourism Committee meeting last 
week having completed a very successful 
term at the helm.
The Rotorua Tourism Committee has been 
instrumental in driving the direction of 
Destination Rotorua Marketing (DRM) and 
importantly in getting the Famously Rotorua 
domestic campaign off the ground. Mr Marks 
said he was particularly pleased to have seen 
recent campaign results which show it has 
had a positive effect on the district.
Rotorua Mayor Steve Chadwick said Mr 
Marks had been an inspiring chair, leading 
the direction of DRM with passion and skill.
“Tony’s contribution to Rotorua’s tourism 
development has been outstanding and we 
are indebted to him” she said.

“The last few years have 
been very challenging be-
cause of the economic situ-
ation worldwide, however 
under Tony’s guidance, and 
with his strategic insight, 
we’ve been able to weather 
the storm pretty well. As a result Rotorua is 
now in the position where we’re starting to 
reap the benefit of some very smart 
marketing decisions made while Tony was at 
the helm,” Mrs Chadwick said.
Rotorua Tourism Committee members re Tim 
Cossar, Bruce Thomasen, Kiri Atkinson-
Crean, Brett Marvelly and Fiona 
Suurenbroek. 
Deputy Chair Bruce Thomasen will head up 
the Tourism Committee in the meantime.



AUSTRALIA

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

15 day Guided Holiday from 
$5915 per person twin share* 

Perth to Perth 

Save up to $620 per couple 
when you pay in full on or before 10 Mar 14*
• Discover the sights of Perth on a city tour
• View spectacular Wave Rock
• Witness stunning views at Cape 

 Le Grand National Park
• Enjoy a tour, wine tastings and lunch  

at Margaret River
• Be amazed by the Pinnacles at  

Nambung National Park

Western Wonderland

*Conditions Apply
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Holiday Houses mobile demand 
New Zealand holiday rental website, 
Holiday Houses, has been revamped to 
optimise content for its burgeoning audience 
of mobile browsers.
General manager Andrew McKaskell says 
visits to the site from mobile devices had 
grown massively over the past year. “In the 
first two months of 2014 we’ve seen visits 
from tablets up 75% on a year ago, and via 
smartphone they’re up a staggering 120% on 
this time last year. 
“Travel bookings and a mobile device go 
hand-in-hand as people search, book and pay 
for stays on the go. Users’ expectations are 
changing and we’d be fools not to put a lot of 
effort into making our site mobile-friendly,” 
he says. 
“Mobile device usage is now 35% of our 
audience, up from 20% a year ago. In a 
year’s time we expect there will be more 
people visiting Holiday Houses via a phone 
or a tablet than via their desktop.”
In January and February this year, Holiday 
Houses received 1.2 million visits (Source: 

Google Analytics) with 35% via a mobile 
device, up from 20% a year ago. 
Mr McKaskell said Apple was the holiday 
home renter’s device of choice. Apple 
devices generated 76% of mobile activity, 
while Samsung was next with 17% share.
www.holidayhouses.co.nz

Chinese developing hotels in Australia
China’s state-owned Greenland Holdings 
Group is poised to become a big player in 
Australia’s A$98 billion tourism sector with 
the launch of an opulent 171-room, five-star 
hotel in Sydney adjoining a residential tower, 
Sydney’s tallest, fronting Pitt Street. 
The Australian says the move is a significant 
shift for Chinese players in Australia, who 
initially tended to buy luxury hotels and 
resorts run by leading Western brands, such 
as the Park Hyatt in Melbourne and the 

Sheraton in Port Douglas.
They now plan to own and operate hotels 
and resorts directly, appealing to mainland 
Chinese tourists, with hopes of eventually 
winning over locals.
The Greenland Primus Hotel and is expected 
to open in July next year. 
Another large Chinese-backed group, White 
Horse Australia, is presently overhauling 
Lindeman Island Resort off the coast of 
Queensland.

Record January
Record numbers of international tourists 
came to Australia in JAN14, with almost 
560,000 visitors during the month, up 
8.7% on 2013 figures. 
The latest data from the Australian 
Bureau of Statistics also showed massive 
growth in Asian visitors, with Malaysian 
arrivals up 40% and tourists from Hong 
Kong and Singapore both up 26% for the 
month. 
January also saw increased arrivals from 
traditional markets including the UK (up 
8.2%), Germany (up 10.6%), and Italy 
(up 15.0%). 

Wicked MEL packages
Aim Holidays has released a flyer for 
WICKED The Broadway Musical, 
which will be staged in Melbourne 
07MAY-15JUN.
The 3-star Aim Show Package is priced 
at NZ$319pp, with two nights’ accom 
at ibis Melbourne (twin share on a room 
only basis) together with an ‘A” Reserve 
ticket for a Wednesday or Thursday 
evening performance. The same package
with accommodation at the 4 star 
Novotel Melbourne on Collins is priced 
at NZ$419pp.
Options to upgrade to a weekend 
evening performance or to an Emerald 
Reserve ticket are readily available 
and upgrade supplements start from 
NZ$20pp.
Ticket only prices for WICKED are also 
now available with Aim.
Click here to download the flyer for full 
details, and call Aim Holidays 
Reservation on 09 444 2298 or email 
jay@aimholidays.co.nz 

http://guidedtours.aatkings.com/assets/specials-flyers/10323-NZD-Aus-Early-Bird-Generic-Agent.pdf
http://www.travelmemo.co.nz/voucher.php?voucher_id=1475
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AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $560 per couple 
when you pay in full on or before 10 Mar 14*
•	 Watch	the	spectacular	sunset		

at	Uluru	(Ayers	Rock)
•	 Walk	between	the	domes	of		

Kata	Tjuta	(the	Olgas)
•	 Hike	to	the	rim	or	along	the		

floor	of	Kings	Canyon
•	 Enjoy	a	Yellow	Water	Billabong		

cruise	in	Kakadu	National	Park
•	 Relax	and	unwind	in	the	crystal	clear	

waterhole	at	Wangi	Falls

Outback Safari

*Conditions Apply

11 day Guided Holiday from 
$4915 per	person	twin	share*	

Ayers	Rock	to	Darwin	

Broadbeach lures Kiwis with two super weekends
Broadbeach Alliance, which organises 
the Blues on Broadbeach and Broadbeach 
Country Music Festivals, has enlisted the 
Suns, Titans, the Queensland Firebirds and 
Gold Coast Tourism for a marketing push 
in Australia and New Zealand to increase 
visitor numbers with two “super weekends” 
in May and June.
“It’s all about the economic impact, the 
footballers’, netballers’ and ours,” 
Broadbeach Alliance chief executive Jan 
McCormick told the Gold Coast Bulletin.
The Titans play the New Zealand Warriors 
at Robina on 24MAY, the same day popular 
Kiwi band Trinity Roots headline the free, 
non-ticketed Blues on Broadbeach Festival.
Completing a Kiwi triple bill, the 
Queensland Firebirds play Central Pulse at 
the Gold Coast Convention and Exhibition 
Centre the same day.
The super weekend will also feature a Suns 
match on the Sunday and the Sanctuary 
Cove International Boat Show.
The Blues on Broadbeach runs 22-25MAY 
and last year attracted 90,000 people.
“The festival is free, so we’re giving the 

Warriors and Pulse fans an added incentive 
to come for the weekend,” Mrs McCormick 
said.
“If people come for the football, that’s only 
three or four hours. If they come for the 
weekend and they stay on the Gold Coast 
for the weekend, that’s a great economic 
impact.”
The festival/footy calendars converge again 
22-25JUN with the Broadbeach Country 
Music Festival.
Organisers were stunned when 30,000 
people showed up for last year’s inaugural 
event and tip an even bigger crowd this year 
as the festival falls on another “super 
weekend” perfectly suited to cross-
promotion.
Gold Coast Tourism CEO Martin Winter 
told The Bulletin the collaboration was the 
kind of cross-promotion the whole of the 
Coast could benefit from.
“This is an excellent example of 
collaborative marketing bringing together 
sport and culture to increase awareness and 
engagement of some of our best city 
assets,” he said.

Once – a new musical
Opening at the Princess Theatre Melbourne 
from 30SEP, a new musical – Once – tells 
the enchanting tale of a Dublin street 
musician who’s about to give up on his 
dream when a beautiful young woman 
takes a sudden interest in his haunting 
love songs.
Winner of 8 Tony Awards® including 
Best Musical, Once is described as a truly 
original Broadway experience. It features 
a talented ensemble of actor musicians 
who each play multiple instruments on-

stage. Described as emotionally captivating 
and theatrically breathtaking, it draws you in 
from the very first note and never lets go. 
Showbiz has a variety of ticket packages. 
Click here to download the details. 

http://www.togahotels.com
http://guidedtours.aatkings.com/assets/specials-flyers/10323-NZD-Aus-Early-Bird-Generic-Agent.pdf
http://guidedtours.aatkings.com/assets/specials-flyers/10323-NZD-Aus-Early-Bird-Generic-Agent.pdf
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

PACIFIC ISLANDS

New cooking school in Barossa
Widely acclaimed food mentor and former 
Executive Chef of award-winning restaurant 
Appellation at The Louise, Mark McNamara 
has launched a unique cooking school in the 
Barossa, South Australia.
The newly opened Food Luddite Kitchen 
Studio is all about food, where it comes from, 
how it grows and the simple ways to make it 
delicious. With a focus on regional 
provenance and true seasonality, the classes 
for up to eight people favour traditional 
techniques and age old skills that place 
flavour first. They can choose from a range of 
hands-on classes, many ending with a shared 
table feast.
“Located just an hour’s drive from Adelaide, 

the Barossa makes 
a great weekend 
getaway for a group 
of friends looking
to enjoy a taste 
of the good life,” 
says Jane Wilson, 
Regional Manager, 
South Australian 
Tourism Commission 
(SATC).
“Plus, with Air New Zealand and Jetstar 
now flying direct to Adelaide, it’s never been 
easier and more affordable for Kiwis to 
discover South Australia,” she adds.
http://foodluddite.com 

Tahiti Tourism representation
Tahiti Tourism is to make some changes in 
relation to representation in the New Zealand 
market, which it says is an important inbound 
market for Tahiti and Her Islands.
The NTO is to publish an invitation to tender 
in coming weeks to find a new marketing and 

trade media relations representation agency 
in New Zealand, to be in place from June.
In the meantime Coconuts Travel Marketing 
director Raumati Barbara will continue to 
ensure Tahiti Tourism’s promotional 
activities are maintained.  

Australia to help fight dengue
Australia’s Foreign Minister Julie Bishop 
has announced the Australian Government’s 
financial pledge of AUD$750,000 to help 
address the dengue fever situation in the 
country. 
In response, the Fijian Foreign Minister 
welcomed the assistance and said the 
announcement by the Australian Government 
recognises the severity of the dengue fever 
situation in the country and the commitment 
by international partners to address this. 

The Australian Government says the 
assistance will be “used to purchase medical 
supplies and fund an ongoing public 
awareness health campaign.” 
“Australia’s support will complement the Fiji 
Ministry of Health’s efforts in health 
management and prevention, and help 
maintain patient care and treatment”, a 
statement from the Australian Foreign 
Ministry said.

Stay/Pay at Rumours, Rarotonga
Rumours Luxury Villas has a Stay 6 Pay 5 
offer valid for sale until 31MAR14, for stays 
of 6 nights between 01MAY-31JUL14. 
The offer includes 6 nights luxury villa 
accommodation; free return 
VIP airport transfers; a gift 
basket on arrival; breakfast 
delivered to your villa daily, a 
bonus NZ$100 credit to use in 
the Rumours Luxury Spa.
Rumours, on the southeast 
coast of Rarotonga, is a world 
class resort property 
consisting of seven spacious 
lifestyle villas offering a new 
level of sophistication and 
luxury, and targeting honey-
mooners and those seeking 

total privacy.
Its Rumours Spa offers Vichy spa treatments.
Call your wholesaler.

http://nz.aircalin.com/billet-noumea.php
http://nz.aircalin.com/billet-noumea.php
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The Bula Marau Roadshow returns in 2014 and it’s all about Family Holidays and Kids Clubs
– so come along to see and hear why nobody does this better than Fiji!
Don’t miss out on this fantastic opportunity! Each session will have food and beverages 
available, plus spot prizes to give away as well as an AMAZING TRIP FOR TWO TO FIJI!

DATE  TIME   LOCATION                                                                                   

Thursday 13 February  5.30-9.00pm Auckland - Heritage Hotel                                                

Monday 17 February  5.30-9.00pm Hamilton - Novotel Hamilton Tainui                          

Tuesday 18 February  5.30-9.00pm Tauranga - Trinity Wharf Tauranga                           

Wednesday 19 February  5.30-9.00pm Wellington – Rydges Wellington                                    

Thursday 20 February  5.30-9.00pm Christchurch – Rydges Christchurch                          

COMPLETE YOUR REGISTRATION HERE!

Circle your Venue                       AKL          HLZ          TRG          WLG        CHC

Agency                                                                                  Phone Contact                                                                         

Name                                                                                     Email Address                                                                         

Name                                                                                     Email Address                                                                         

Name                                                                                     Email Address                                                                         

Fax or email to Cameron Taylor, Business Development Executive, Tourism Fiji
Email: Cameron@tourismfijinz.com    Fax: 64 9 376 4720
 

BULA MARAU ROADSHOW – REGISTER NOW!

The Wellington fog stopped us 
from visiting Christchurch in 

February, so we are coming on 
the 1st of April instead.

Come along and join us 
to see and hear why Fiji is 

the happiest family destination 
for your clients.  

Food and beverages are 
provided, we have spot prizes 

to give away as well as an 

Date: Tuesday 1 April

Time: 5.30pm arrival for a 6pm start

Venue: Rydges Latimer, 30 Latimer Sq 

RSVP: maria@tourismfijinz.com 
              by 21MAR

Christchurch

AMAZING TRIP FOR TWO TO FIJI!

Bula Marau Roadshow

New Tourism School for Solomons 
 Solomon Island Visitors Bureau (SIVB) 
CEO, Josefa ‘Jo’ Tuamoto has applauded the 
establishment of a new School of Tourism & 
Hospitality in Honiara, calling it “a catalyst 
for the destination’s economic future.” 
Mr Tuamoto praised the national government 
for the role it has played in enabling the new 
educational facility to become a reality. 
“The Solomon Islands government has long 
recognised the critical role tourism plays 
as a key driver of foreign exchange and the 
need to create the strategies intended to push 
tourism into place as the prime source of our 
foreign exchange earnings within the next 10 
years,” he said.

“Just as importantly, the government realises 
that to achieve this, we need to field a fully 
trained and highly qualified workforce if we 
are to build our tourism product base, deliver 
the right product and compete on the global 
tourism stage.
“The establishment of this new facility will 
play a crucial role and act as a catalyst in 
enabling the Solomon Islands and its tourism 
industry to achieve that goal.”
The SID12 million facility forms part of the 
Solomon Islands National University 
campus and houses conference rooms, a 
lecture theatre and several tutorial rooms. 

Samoa ‘needs new strategy’
Samoa is not marketing itself properly as a 
tourist destination, according to a local 
industry activist organisation.
Australia’s ABC reports that figures recently 
released from the Samoa International Visitor 
Survey of 2012 to 2013 shows that almost 
a quarter of the country’s accommodation 
suppliers had not one single visitor stay with 
them during that period.
Nynette Sass, who is on the steering 
committee of the Samoa For Real group, 
which consists of concerned tourism industry 
members says the figures show clearly that 
Samoa needs a new, more focused strategy to 
attract international visitors.
The Samoa Tourism Authority has just 
released its International Visitors Survey 
Report in Apia.
The IVS Report is based on findings of a 
yearlong survey that took place at the Faleolo 
International Airport and Fagalii Airport 
during the period AUG12-JUL13.
The IVS targeted all departing visitors and 

sought their views on their experiences while 
holidaying in Samoa. Some 4400 visitors 
were asked to provide information on 
satisfaction levels on various services and 
product offerings; places visited and 
accommodation used while in Samoa; total 
spend; their length of stay in Samoa; 
highlights and disappointments of their 
holiday; recommendations on how they 
would see tourism improving for Samoa; and, 
whether or not they would return to Samoa.
The Samoa Tourism Authority says the report 
provides a realistic picture of how Samoa 
is doing as a tourist destination and assists 
in determining tourism’s contribution to the 
development of Samoa’s economy.
The last survey was conducted in 2003.

Wedding winners
Tourism Fiji’s social media competition 
to win a wedding in Fiji valued at over 
FJD$30,000 has been won. The lucky 
Australian couple who competed against 470 
other participants from around the globe will 
be married as part of the Fijian Tourism Expo 
on 08MAY.
The winning couple is Alena Karaka and 
Mark Armstrong from Queensland.
The “Pin Your Perfect Wedding” competition 
on Facebook and Pinterest invited couples to 
create a Pinterest board of their perfect 
wedding. From the ideal dress, hair and 
makeup to wedding rings, decorations and 
venue, we wanted to see what their perfect 
tropical wedding would look like. In 
addition to the 470 entries, the competition 
was viewed by over 28,000 people.
In addition to the wedding itself to be held at 
the Sheraton Fiji Resort, the prize also 
includes a sunset cruise, photography, hair 
and makeup, flowers, champagne and a 
honeymoon getaway to a romantic island. 
The winners’ entry can be viewed at 
http://bit.ly/FijiWINNER 
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ASIA
SIA Asia Beaches fares
Singapore Airlines has released Economy 
Class Asia Beaches fares to an array of Asian 
destinations.
For example, your clients can fly to the 
Maldives from $1649 return or Penang from 
$1549 return. Plus there are child fares (up to 
14 yrs inclusive) at 75% of the adult fare.
Return and One Way travel is valid to 

selected destinations in South East Asia, West 
Asia and China, and also includes a special 
fare to Singapore.
Sales and ticketing 14MAR-17APR14 for 
travel outbound 06MAY-18OCT14, although 
some travel restrictions apply.  Check out the 
details at Krisport. 

Beach Resorts in Thailand? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

China’s Middle Kingdom with Adventure World
Let your clients discover the wonders of 
China’s Middle Kingdom with Adventure 
World. They’ll meander through ancient 
ruins, learn the mysteries of kung fu and be 
awestruck by the staggering beauty of the 
Luoyang Grottoes on this 9-day private tour.
Travellers will journey to Beijing to see the 
Forbidden City, the Temple of Heaven and 
Tiananmen Square. They will visit the Great 
Wall and explore the Ming Tombs. They’ll 

demonstration, and will be introduced to tai 
chi with a two-hour lesson at Wenxian.
This tour includes 8 nights accommodation, 
the train journey between Beijing/Zhengzhou 
and Luoyang/Xian, meals, transfers, 
sightseeing as specified and local, English-
speaking guides. Prices start from $1,999 pp. 
T&Cs apply.
For more information, contact Adventure 
World on 0508 496 753.

also see the 
Luoyang 
Grottoes, 
home to over 
100,000 
Buddhist 
statues, and 
the vast army 
of Terracotta 
Warriors of 
Xian.
Another 
highlight is 
a visit to the 
renowned 
Shaolin 
Temple for 
a kung fu 

Hue Festival 2014
The 8th Hue Festival 12-20APR14 has the 
theme “Integration and Development for 
Culture Heritage”.
Over 30 art delegations and groups from 25 
countries are expected to attend. The festival
will showcase cultural and recreational 
activities such as Nam Giao Offering Rituals, 
Royal Nights, Vietnamese traditional fashion, 
traditional and modern music concerts, folk 
games and martial arts performances. 
While France will remain the key partner of 
the event other countries in Europe, Latin 
America, Africa and ASEAN will also be 
participating.

Hue Festival 2014 is expected to be the 
biggest tourism event in the central region of 
Vietnam especially as 2014 is an important 
anniversary year with celebrations including; 
115 years of Truong Tien Bridge and Dong 
Ba market, 210 years of the name Vietnam, 
110 years of Hue Hospital and 95 years of 
Hue power station. As Hue is one of the most 
attractive destinations in Vietnam, during the 
festival holiday, there is likely to be a 
shortage of nearby accommodation.
For Vietnam travel, call Exotic Holidays on 
0508 396 842 or info@exoticholidays.co.nz 
for more information.

Beautiful China – 2014 Year of Smart Travel
China National Tourism Administration 
(CNTA) has revealed its 2014 theme for the 
promotion of travel to China and has also 
launched a new website.
The official theme for CNTA’s 2014 campaign 
around the globe is “Beautiful China – 2014 
Year of Smart Travel,” which speaks to the 
efforts China has made to use technology to 

make visiting China even more navigable and 
enjoyable. Special events and promotions 
will take place throughout 2014 to emphasize 
this theme.
The new website can be viewed at 
www.travelchina.gov.cn and serves as the 
official website for China tourism promotion 
throughout the world. 

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/asia/eastern-asia/china/tours/the-middle-kingdom/
http://newyearseveblog.com/the-eighth-hue-festival-2014/
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Air Tahiti Nui $93 US add-ons
Air Tahiti Nui has released special add-ons 
from Los Angeles to 22 cities in USA/ Canada 
and Mexico for sales between 16MAR and 
07APR14 and travel departures 24APR to 
30NOV14. 
Purchase a standard Q or V Class fare from 
New Zealand to Los Angeles and an add-on 
fare of $93 return may be used to create a 
round trip level. 
The following cities are included 
• USA - Austin, Boston, Chicago, Denver, 
Dallas, Houston, Las Vegas, Miami, New 

York, Phoenix, Reno, San Diego, San 
Francisco, San Jose, Salt Lake City, Tucson 
& Washington
• Canada – Toronto / Montreal
• Mexico – Mexico City, San Jose del Cabo, 
Guadalajara
Fares were loaded into the system over the 
weekend and are subject to availability.  Air 
Tahiti Nui codeshare flight may be used 
or the North American carrier’s own flight 
number – refer to this fare sheet for booking 
classes.

ONJ residency begins 08APR
Tell your clients to get ready for some summer lovin’ as Olivia Newton-
John makes her way to Flamingo Las Vegas with her “Summer Nights” 
residency from 08APR. The production, featuring an eight-piece band, 
will take fans on a journey through the celebrated singer, actress, song-
writer and philanthropist’s life and career. 

The 2,000 LED lights of the High Roller observation 
wheel will offer visitors in Las Vegas a compelling vista 
of changing colours and patterns nightly and will also 
feature custom displays for special events and holidays. 
Though the new ride is not yet open, it is expected to do 
so in the next few weeks.

Journey to the Narwhals 
2014 marks the 15th anniversary of Arctic 
Kingdom bringing travellers to the Arctic.   
World Journeys is promoting its Great 
Migrations of the Northwest Passage 
adventure this June, with highlights including 
extraordinary wildlife such as the narwhals, 
beluga, and polar bears, and incredible 
scenery of icebergs, glaciers and deep fjords.  
Staying in a Premium Safari Camp, 
accommodation is in modern, specially 
designed yurt-style structures 
with insulated walls for warmth, 
comfortable beds with cosy duvets, 
large windows for a 360 degree 
view, and heaters to keep things 
toasty.  Guests will travel over sea 
ice by snowmobile and traditional 
Inuit sledges, enjoying spring 
conditions and 24 hours of daylight, 
and can try their hand at kayaking 
and snorkelling (maybe even with 
the whales).  
This 8-day, small group (8-14 pax)

round trip from Ottawa is priced from 
$15,530pp share twin including the services 
of highly qualified Inuit guides and 
Expedition Leaders, all transport, 2 nights 
Arctic Bay Hotel, 5 nights Arctic luxury base 
camp, all meals during expedition, including 
Arctic Bay.  Flights from Ottawa to Arctic 
Bay return are additional, at $5,726pp.  
Contact World Journeys for this and other 
Arctic travel options 0800 117311 or email 
info@worldjourneys.co.nz

Luxury Machu Picchu Rail Journey 
Your clients will travel to Machu Picchu in 
style with Adventure World’s 5-day 
independent Luxury Machu Picchu Rail 
Journey.
Along the way, travellers will discover the 
delights of Cuzco, see the Inca ruins of 
Ollantaytambo and the impressive architecture 
of Sacsayhuaman. They will then depart for 
Machu Picchu on the first-class Hiram 
Bingham train service. The most luxurious 
way to journey between Cuzco and the Lost 
City of the Incas, the train offers brunch, 
pre-dinner cocktails, a four-course á la carte 
dinner served in the dining car, and live 
entertainment.

Upon arrival at Machu Picchu, your clients 
will enjoy a fully guided tour of the site and 
an overnight stay at the Sanctuary Lodge, just 
steps away from the ruins. They will also get 
a sense of the local culture when they explore 
the colourful Indian market of Pisac.
This independent tour includes 4 nights 
accommodation, return Hiram Bingham train 
journey to Machu Picchu, meals as indicated 
and transfers and sightseeing as specified 
including entrance fees. The Hiram Bingham 
train departs daily except Thursdays and 
Fridays. Prices start from $3,895pp.
T&Cs apply. 
Call Adventure World on 0508 496 753.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1476
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000390&packageName=Great-Migrations-of-the-Northwest-Passage
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000390&packageName=Great-Migrations-of-the-Northwest-Passage
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/luxury-machu-picchu/
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/luxury-machu-picchu/


TravelMemo   20140318   18MAR14    Page 9

AFRICA / MIDDLE EAST
UNWTO meet fails to deliver for Zimbabwe
After Zimbabwe won the bid to co-host the 
20th session of the United Nations World 
Tourism Organisation general assembly with 
Zambia, there was a lot of excitement on the 
opportunity for the country to rebrand itself 
and grow tourist arrivals as well as attract 
foreign direct investment.
Zimbabwe’s Independent newspaper reports 
that, soon after the event, in AUG13, Tourism 
Minister Walter Mzembi said the event had 
given immense benefits to the nation and was 
expected to drive international arrivals going 
forward.
However, numbers on the ground suggest 
otherwise. The Zimbabwe Tourism Authority 
(ZTA) reported a mere 2% growth in tourism 
arrivals for 2013.
According to ZTA figures for 2013, 86% of 
arrivals were low value tourists from 
mainland Africa, with over 33% of them in 
transit.

ZTA chief executive Karikoga Kaseke said 
despite the growth in arrivals, numbers 
remained well below 1999 peak levels.
He said arrivals are still 19% below 1999 
levels mainly driven by a 66% drop in tourist 
from Europe, 53% slump on arrivals from the 
Americas and a 65% decline in arrivals from 
Oceania.
However, numbers from mainland Africa 
went up 5% over the period while Asia and 
the Middle East recorded a 58% growth.
The Independent says the country has been 
unable to realise its full tourism potential 
because of the negative image following the 
often bloody land reform of 2000 and a series 
of disputed elections.
Lack of policy consistency and controversial 
indigenisation laws have also compounded 
the country’s situation as an attractive 
investment destination.

Selinda Explorers Camp opens up
Previously only available exclusively for 
small private groups, Selinda Explorers 
Camp in Botswana will be open from 01JUN 
to couples and single travellers too.  With a 
maximum of 8 guests, the camp is described 
as “more intimate, a little more rustic, but 
completely luxurious glamping ‘under 
canvas’ style”.  
Situated in the pristine wilderness of Selinda 
Reserve, walking and canoeing from the 
camp allows guests to almost silently approach 
wildlife that may otherwise disappear from 
the sounds of vehicles.
Selinda Explorers Camp has the beauty of 

being surrounded in three directions by vast 
prime wildlife habitat, inaccessible by vehicle 
and as recently as 2012 was unexplored.  
Priced from $715pp per night this includes 
accommodation, scheduled wildlife activities, 
all meals, laundry, conservancy fees, return 
airstrip transfers, alcoholic and non-alcoholic 
beverages (excluding imported and premium 
drinks). Air transfers not included. 
World Journeys has already booked clients 
into Selinda Explorers Camp in 2014, and 
highly recommend it for clients wanting a 
truly special safari experience.  Call 0800 
117311 or info@worldjourneys.co.nz

Dubai’s Bluewater Island bridge approved
Arabian Business reports that Dubai ruler 
Sheikh Mohammed bin Rashid Al Maktoum 
has approved plans for a 1.4km bridge to 
connect the $1.6 billion Bluewaters Island 
project with the mainland.

The Bluewaters Island project, which will 
be built off the coast of Jumeirah Beach 
Residence, was announced 12 months 
ago and has been described as one of the 
largest tourism hotspots in the world by 
its developers, who say it will attract three 
million visitors a year.
Bluewaters Island will feature the world’s 
tallest Ferris wheel and an entertainment 
piazza as well retail, residential, hospitality 
and entertainment zones.
A bespoke souq encircled by a promenade 
will contain alfresco dining outlets, retail 
stores and a traditional market style food 
hall.
A luxury five-star hotel and varied 
residential options are also planned.
The project will be served by a monorail 
system, a footbridge and a cable car to 
shuttle visitors to the entertainment zone.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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EUROPE
Scotland: connectivity or digital detox
The Scotsman reports that the local tourism 
industry is of two minds as to whether to 
promote Scotland as a destination where 
visitors can give their smartphones and tab-
lets a rest.
Some want to turn a disadvantage into a 
selling point by promoting Scotland’s remote 
reaches as the perfect place for a “digital 
detox”.
According to Chris Greenwood, senior 
tourism insight manager at VisitScotland, 
“There seems to be more and more pressure
on some people to be able to answer an 
e-mail or take a work call when away on 
holiday.
“Some people are looking to lift that stress 
and really get away from everything. There 
are several parts of Scotland, particularly in 
the north-west, that offer the chance to have 
real digital isolation. 
“People can make a virtue of the fact there is 
no phone signal or internet access and use it 
in the way they promote the fact they are in 
a really natural environment where you can 
get away from it all, where you might have 
to live with a peat fire or a gas lamp for a 
week.”
Industry leaders say around a quarter of 
Scotland is still without proper access, with 
the West Highlands, Sutherland and Outer 
Hebrides among the areas worst-affected.
VisitScotland’s most recent survey of more 
than 3,000 visitors showed that 66% were 
happy with mobile phone access, while 
Wi-Fi and broadband access scored lower, 
with 54% satisfaction. 
Just 19% of those surveyed had been able 
to upload photos onto social media sites, 

although some 47% admitted they went 
online to share their experiences when they 
got home.
The Scottish Tourism Alliance, the leading 
industry body, casts doubt on the wisdom 
of promoting the “novelty of Luddism” – as 
VisitScotland describes it – at a time when 
digital access is considered vital by many 
visitors.
Chief executive Marc Crothall is quoted as 
saying: “For 25 per cent of the country not to 
have proper mobile phone access is just not 
good enough for the modern day.”
Stephen Leckie, chief executive of the Crieff 
Hydro hotel and one of the leading 
campaigners for digital improvements to 
boost tourism, told The Scotsman that large 
swathes of the Highlands were being treated 
like digital “backwaters”, adding: “Anyone 
who thinks customers are going to come 
to Scotland and love the fact they can’t get 
proper mobile phone access is just living in 
yesteryear. They just don’t get it.
“Technology and connectivity is the way 
forward for tourism. You want to have the 
choice yourself rather than have someone 
else make the choice for you.”

Ferrari Land 
for Spain
Following on from the 
success of the Ferrari World 
in Abu Dhabi, the Italian 
carmaker has signed with a 
resort developer to build a 
Ferrari-themed fun park at 
the vast PortAventura resort, 
around 100km from 
Barcelona.
Planned to open in 2016, 
Ferrari Land will reportedly 
include a themed 250-room 
five-star hotel, rollercoasters,
restaurants and driving 
simulators. 
The PortAventura resort already attracts 
about four million tourists each year, many 
coming from outside of Spain, and its 

amusement park is second only in size in 
Europe to Disneyland Paris.  

Scottish independence – tourism industry against
Delegates at the Scottish tourism industry’s 
annual conference have voted overwhelmingly 
against Scotland’s independence.
Almost 60% of those who took part in a 
secret ballot at the Scottish Tourism 
Alliance’s annual summit said they would be 
voting no, while 9% were undecided.
The Scotsman says the ballot was held over 

two days at the conference, the centrepiece of 
Scottish Tourism Week, and attracted around 
500 delegates from across the country.
Tourism is one of Scotland’s biggest 
industries, worth more than £11 billion to the 
economy each year and supporting around 
200,000 jobs.

Emirates to add Oslo to network
Emirates will provide New Zealanders with 
another gateway in Europe with a new daily 
flight to Oslo, Norway, from 02SEP14, the 
airline’s third Scandinavian destination. 
The new flight will provide a direct 
connection to Oslo at Dubai for all four daily 
Emirates flights from New Zealand. 
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Alaska Airlines daily SFO - Mexico.  Fares from NZD 182 OW

Discover the Paradors of Northern Spain 
Your clients can explore Spain and Portugal 
– a colourful mosaic of cultures, coasts and 
castles – in style with Adventure World’s 
14-day Paradors of Northern Spain luxury 
group tour. 
From Lisbon to the Pyrenees, this classic 
adventure takes travellers on a journey back 
in time to old-world Europe.
Visitors will see the best of Barcelona and 
the mountain vistas enroute to the town of 
Viehla, nestled in a valley in the Pyrenees. 
They’ll explore the unique charms of Basque 
country, spend a day at the seaside town of 
San Sebastián, journey across the plains of 
Castile to the historic city of Leon. 
In addition, travellers will discover the 
Guggenheim in Bilbao, see the renowned El 
Camino de Santiago, the path of the pilgrims,
and visit the Livraria Lello, one of the 
world’s most beautiful bookstores. As this 
trip comes to an end, they will explore 
Portugal’s capital, seeing Lisbon’s Mosterio

dos Jernimos, the Tower of Belem, the 
Discoveries Monument and other notable 
attractions. 
This tour is brimming with extraordinary 
experiences; from luxury accommodation 
at beautifully restored historic buildings, a 
sumptuous 7-course feast set in a medieval 
castle, wine-tasting and dinner at Porto, a 
visit to the monastery atop the Montserrat, a 
cruise aboard a Rabelo boat and much more.
Travellers will enjoy 13 nights of luxury 
accommodation in historic paradors, 
entertainment, special dinners, Tauck 
exclusive events as specified in the itinerary, 
ground transportation, luggage handling, 
admissions, gratuities, and services of a 
Tauck guide. Priced from $6,985pp, this 
all-inclusive trip is not to be missed.  T&Cs 
apply.
For more info contact Adventure World on 
0508 496 753.

Yesterday morning Wellington Airport welcomed a direct flight from Tokyo for a 
Japanese delegation visiting the capital. The airport had no difficulty handling 
the inbound flight by the chartered ANA Boeing 777-300ER, although the existing 
runway length limits its maximum available take-off weight.
Wellington Airport says it is studying the options to extend the runway and is 
aiming to lodge the application for consent in early 2015. 
Once the airport has undertaken comprehensive assessments and design it will 
initiate public wide consultation and feedback. 

Dry welcome for Saudi aircraft
Saudi Arabian Airline, which is scheduled to 
begin new service to LAX later this month 
will miss out on a water cannon welcome 
because of California’s epic drought. Instead, 

LAX fire trucks will line up on the tarmac, 
with the firefighters saluting as the first plane 
rolls past, according to officials.

SIA upgrade surcharge NZL-SIN
Singapore Airlines has released Special 
Upgrade Surcharges for travel one way NZL-
SIN only from 01-30APR14.   
These Special Upgrade Surcharges can be 

used in conjunction with already ticketed 
bookings. 
The fare release with details is now available 
to view on KrisPort.

KE Published Fare Amendment 
Korean Air Published Fare Levels from 
Auckland to Korea/Africa/Tel Aviv/Asia/

USA/Canada are changing. Click here to 
download the details.

http://www.adventureworld.co.nz/tours-and-destinations/europe/western-europe/spain-portugal/tours/paradors-of-northern-spain/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1477


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Hawaiian Airlines celebrates successful first year in NZ 
Hawaiian Airlines last Friday celebrated 
the first anniversary of its launch of the 
direct service between Auckland and 
Honolulu with a colourful party at the 
‘Mahalo Marvel Grill’ in Auckland’s 
Wynyard Quarter. 
The airline’s promise to make Hawai’i 
more accessible to Kiwis has been 
more than met. Since the HA launch, 
visitor numbers to Hawai’i have more 
than doubled, with 50,000 Kiwi visitors 
touching down in there in the past 12 
months.
Likewise, the North American market is 
a key inbound market for New Zealand. 
Recent figures from Tourism New 
Zealand show a 10.8% increase in 
international visitors from the US. 
Hawaiian Airlines says there is enormous
opportunity for growth in the market 
and HA is ideally positioned to help 
meet this demand.
Mark Dunkerley, CEO of Hawaiian 
Airlines, says he has been impressed 
with the response to the new service.
“We launched the service to Auckland as 
the only North American carrier serving 
the market and the performance of the 
route in the past year has far exceeded 

our expectations. An unprecedented 
number of Kiwis have visited Hawai’i 
and North America in the past year, 
taking advantage of our generous 
baggage allowance, convenient 
connections times, unique on-board 
hospitality and competitive pricing. 
“We look forward to flying even more 
Kiwis to 
experience the beautiful islands of 
Hawai’i and onwards to our 11 U.S. 
mainland destinations well into the 
future.”
Darragh Walshe, Country Manager New 
Zealand of Hawaii Tourism Oceania, 
says: “Since Hawaiian Airlines 
announced the launch of this new 
service more than 12 months ago, 
Hawai’i has been a much talked about 
destination and we have seen a large 
increase in the numbers of New 
Zealanders visiting Hawai’i and in 
particular the neighbour islands. In the 
past year the Big Island of Hawai’i has 
seen a 141% increase in Kiwi visitors 
and both Kaua‘i and Maui are up by 
91%. New Zealanders are seeking out 
different experiences and the Hawaiian 
Islands offer this.”

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

TravelMemo   20140318   18MAR14    Page 13

Etihad aims to enhance sleep experience
Since JUL12, Etihad Airways has been 
working closely with a panel of sleep experts 
from the American Centre for Psychiatry and 
Neurology (ACPN) in Abu Dhabi to research 
ways to enhance sleep in-flight. 
The airline has received expert guidance from 
the ACPN on sleep hygiene and on-board 
wellbeing, and has developed comprehensive 
guidelines for sleep in-flight. The airline says 
it aims to enhance the sleep experience by 
focusing on the senses of touch, sight, sound, 
aroma and taste.
Diamond First Class passengers can enjoy 
luxury all-natural bedding by COCO-MAT, 
an Athens-based manufacturer of sustain-
ably sourced sleep products. Their exclusive 
multi-layered sleep system mattress is made 
from extracts of the Hevea tree, a healthier 
alternative to standard petroleum-based 
foams. This natural rubber is known for its 
elasticity and is perforated with tiny holes to 
create a perfect ventilation system, enabling 
the material to breathe and regulate body 
temperature. 
Fine cotton Heather Grey sleepsuits, unique 
pillow mist, pulse point oil and a selection of 
Bergamote 22 toiletries by New York brand, 
Le Labo also now feature as part of Etihad’s 

First Class sleep amenities. 
High quality comforters, blankets and pil-
lows are provided in Pearl Business Class 
and Coral Economy Class respectively, along 
with unique Sougha amenity kits.
To minimise ambient cabin sounds, Etihad 
provides noise cancellation headphones in all 
three classes, and, to counteract harsh light, 
all cabins feature advanced mood-lighting 
systems.
A sleep-time beverage service, including 
hot chocolate and herbal teas, is to be of-
fered in all three classes. In Diamond First 
Class, chamomile tea and a range of malt 
drinks will be added to the airline’s already-
extensive drinks selection as part of the sleep 
experience.
www.etihad.com/comfortzone

KE fare rules change for reissue, stopover
Korean Air Fare Rules for Reissue and 
Stopover will be changed as of 01APR14 

(Based on ticketing date). Click here to 
download the details.

CAAC grounds global MA-60 fleet
The global fleet of about 60 operational 
Xi’an MA-60 regional turboprops has been 
grounded following the issuance of an 
airworthiness directive by the Civil Aviation 
Administration of China (CAAC).
The AD relates to the MA-60’s nose under-
carriage and gear annunciation systems on 
aircraft that have logged more than 6,400 
cycles. But Xi’an has self-extended the AD 

to cover all MA-60s in service so all can 
be inspected and have their undercarriages 
overhauled.
According to AIN Online, MA-60s have been 
involved in 16 accidents since 2009.
The MA-60 is a stretched derivative of the 
Y-7 which itself was developed from the 
Antonov An-26 military transport.

Another Senate grilling for Qantas CEO
Qantas boss Alan Joyce will tonight face his 
second Senate inquiry in five days. He will 
appear before the Senate economic 
legislative committee on Tuesday night in 
Canberra, which is weighing up the impact 
on the aviation industry and the broader 

economy of a relaxation of the Qantas Sale 
Act.
The Sydney Morning Herald says the 
committee is separate to the one Mr Joyce 
and union heavyweights fronted last Friday.

A real time availability of fares comparison between Jetstar and Air New 
Zealand for domestic main trunk peak time flights as at 25MAR14.

http://www.lufthansaexperts.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1478


TravelMemo   20140318   18MAR14    Page 14

*Conditions: Prices are listed in Australian dollars, per person, based on 
double occupancy, subject to availability. Offer valid for new bookings 
only, made between 1 Feb and 31 Mar 2014. Valid on 2015 river sailings 
only. Offer is only combinable with Past Guest Travel Credit and Referral 
Rewards Credit. Discount listed above is the current booking discount of 
$300 per person. Must book by 31 March, 2014. Offer expires 31 March, 
2014. Viking River Cruises reserves the right to correct or revise pricing 
or dates throughout the season. Conditions apply, for details visit www.
vikingrivercruises.com.au.  ABN 81 131 274 372 Lic. No. 2TA09283

TO MAKE A BOOKING CALL 
VIKING RIVER CRUISES 

AT 0800 447 913

GRAND EUROPEAN TOUR
AMSTERDAM TO BUDAPEST

15 DAYS / 13 GUIDED TOURS

From $5,695* per person

2015 NOW 
AVAILABLE

BOOK BEFORE 31 MARCH TO 
SAVE $600* PER COUPLE 

ON EUROPE RIVER CRUISES

CRUISE NEWS
Antarctica 2015
World Journeys advises agents to plan on 
confirming their clients’ 2015 Antarctica 
cruise while there is still space. 
“The season is short, November to March, 
and space fills fast,” says the specialist 
wholesaler.
World Journeys is again offering a small 
group escorted Antarctica: The Last Continent 
cruise journey, departing 02MAR15.  
Travelling with a World Journeys escort all 
the way from New Zealand, the 18-day 
itinerary includes two nights in Buenos Aires 
with sightseeing and a tango-dinner, one 
night in Ushuaia, a 10-night cruise aboard 
Quark Expeditions’ mv Sea Spirit with 
excursions on the ice, ending with two nights 
in Buenos Aires with time at leisure.  
Priced from $16,945pp share twin, this 
includes flights ex AKL; transfers and 
transport; 4-star hotels; sightseeing; all on-
board meals and drinks (open bar); and a 

Quark Expeditions parka to keep.  Airline 
taxes of $210 and tipping are additional.  An 
optional five-day post cruise extension to Rio 
and Iguassu Falls is available from $2,890pp 
share twin.  
World Journeys Sales Exec Judith Wesley 
(above) experienced Antarctica with Quark in 
2013, and Director Chris Lyons is currently 
escorting the 2014 group departure.  
Call 0800 117311 or email 
info@worldjourneys.co.nz

New Windstar vessels to debut in Europe
Seatrade Insider, briefed at last week’s 
Cruise Shipping Miami, says Windstar 
Cruises new ships, Star Breeze and Star 
Legend, will spend their inaugural seasons 
in Europe, visiting new destinations such as 
Iceland as well as the Mediterranean.
Scheduled to join Windstar Cruises in 
MAY15, the vessels are currently sailing as 
Seabourn Spirit and Seabourn Legend.
Meanwhile, Star Pride (currently Seabourn 
Pride), is being delivered to Windstar on 
17APR and will be officially named in 
Barcelona on 05MAY.
“With a maximum of 212 guests, these 
new Star-class yachts are the perfect fit for 

Windstar’s style of small ship cruising,” says 
Windstar ceo Hans Birkholz. All three vessels
will receive significant style changes and 
upgrades to align with Windstar’s yacht style, 
he adds.
Windstar is scheduled to take delivery of 
Star Breeze on 15APR15, followed by Star 
Legend on 04MAY15, in Genoa. 
The fleet expansion provides Windstar access 
to new destinations including Asia, in addition
to the 50 countries the company already 
visits. The 2015 voyages will open for sale 
on 24MAR.
Call Francis Travel Marketing on 09-444 
2298 for all Windstar info and bookings.

‘Seuss at Sea’ debuts 
Carnival Cruise Lines’ exclusive partnership
with Dr. Seuss Enterprises kicked off in 
grand style last week on Carnival Splendor 
which became the first “Fun Ship” to offer 
Seuss at Sea, a fleetwide program featuring 
youth, family, dining and entertainment 
experiences inspired by the amazing world 
and words of Dr. Seuss.
The festivities included the first-ever Green 
Eggs and Ham Breakfast with the Cat in the 
Hat and Friends – green eggs and ham, 
colourful fruit and pancake stacks, funky 
French toast and traditional breakfasts – all 
served by wait staff in Dr. Seuss-inspired uni-
forms. Characters such as the Cat in the Hat, 
Thing One and Thing Two, and Sam-I-Am 
join guests at their tables for fun interactions 
and one-of-a-kind photo opportunities.  
Also debuting on Carnival Splendor is Seuss-
a-palooza Story Time, an interactive reading 
event for kids of all ages, hosted in a vibrant,
custom-created tent on the stage of the 
main show lounge. Equally popular was the 
inaugural Seuss-a-palooza Character Parade 
where guests joined Dr. Seuss characters in a 
conga line along the ship’s promenade. 
Carnival Splendor is stocked with a selection 
of classic Dr. Seuss books, toys and games 
and is hosting special showings of beloved 
movies such as “The Cat in the Hat” on the 
giant outdoor Dive-In Movies screen. 
Next up is Carnival Freedom which will be 
outfitted with a variety of specially designed 
Dr. Seuss spaces following its multi-million-
dollar makeover this spring.  
Fleetwide roll out of Seuss at Sea is expected 
by 2015 and the program will also be 
featured on the new Carnival Vista which is 
set to debut in 2016. 

http://www.vikingrivercruises.com.au/
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000309&packageName=Antarctica,-The-Last-Continent---
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=3000309&packageName=Antarctica,-The-Last-Continent---
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Dreams of Tahiti
18 July 2014
Papeete return onboard Wind Spirit
from NZ$3,279 per person, share twin

Greek Isles & Turkish Delights
12 July 2014
Athens to Istanbul onboard Wind Star
from NZ$3,899 per person, share twin

Glitter & Glam of the Rivieras
8 November 2014
Rome to Barcelona onboard Wind Surf
from NZ$2,399 per person, share twin

Black Sea Tapestry
20 June 2014
Istanbul return onboard Star Pride
from NZ$2,669 per person, share twin

For these sailings and more 
contact the Francis Travel Marketing team 

SALE ENDS 5PM MONDAY, 24 MARCH 2014

Conditions: Pricing shown is in NZ Dollars including 
port charges, government fees & taxes. New bookings 
only. Offer is NOT combinable with any other 
promotion, except for the Alumni discount. Offer is 
NOT applicable to Groups. Bookings are non-
transferable.  No name changes allowed.  Not 
applicable to Suites, Owners Suite and Bridge Suites. 
Singles: 175% supplement.  Additional conditions 
apply. Sales end 5pm Monday, 24 March 2014.

Windstar Cruises are offering 
huge savings on selected sailings 

through Europe, Asia & Tahiti!

ONE WEEK 
ONLY!

Greek Isles & Turkish Delights
19 July 2014
Istanbul to Athens onboard Wind Star
from NZ$3,649 per person, share twin

Classic Italy & The Dalmatian Coast
4 May 2014
Rome to Venice onboard Wind Surf
from NZ$3,159 per person, share twin

Catherine Deneuve named as S.S. Catherine’s Godmother 
Uniworld Boutique River Cruise Collection 
will inaugurate the newest addition to its 
fleet, the S.S. Catherine, in Lyon on 27MAR. 
Inspired by French elegance to reflect her 
home along the Rhône and Saône rivers, the 
Super Ship S.S. Catherine will be christened 
by her Godmother and namesake, legendary 
French actress Catherine Deneuve. 
Ms Deneuve is world-renowned for her time-
less beauty and boasts an esteemed acting 
career spanning more than 50 years. Perhaps 
most well-known for her roles in “Belle 
du Jour” and “Indochine,” she has been 
nominated for dozens of international acting 
awards and was chosen by the European Film 
Academy last December to receive a lifetime 
achievement award. Considered the muse 
for Yves St. Laurent, Ms. Deneuve has also 
been the face of Chanel No. 5, L’Oreal, Louis 
Vuitton, MAC cosmetics, and many others. 
“We are so excited to have Ms. Deneuve as 
the Godmother to our new Super Ship, S.S. 
Catherine,” said Guy Young, President of 
Uniworld. “She exemplifies everything our 
new Super Ship represents: classic sophistication, beauty, elegance, and grace.”

Sophistication, beauty, 
elegance, and grace
The S.S. Catherine will sail the regions of Burgundy and 
Provence on two of Uniworld’s most popular itineraries,
“Burgundy & Provence” and “Grand France.” She will 
have a 159 passenger capacity with 79 staterooms, five 
luxurious suites, and one Royal Suite. All suites and 
staterooms on the top deck offer full open-air private 
balconies, which convert to enclosed conservatories with 
the touch of a button. Staterooms on the middle deck 
feature French balconies, and all suites and staterooms 
enjoy Uniworld’s one-of-a-kind touches such as hand-
crafted Savoir® of England beds and beautiful marble 
bathrooms.  Public areas include the Van Gogh Lounge, 
full-service Bar du Leopard, Cézanne Restaurant, an al 
fresco terrace, a mosaic-tiled resistance pool, and the 
Serenity River Spa. 

Windstar Cruises 
- Asia & Arabia
Book by 28MAR14 on 
Windstar’s beautiful 
all-suite Star Pride and 
receive two free hotel 
nights!
Click here for the flyer 
with the details.

www.francistravelmarketing.co.nz/pdf/WSC_ASIA_ARABIA_SAIL_STAY.pdf
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Diamond Princess to sparkle after transformation
In preparation for Princess Cruises’ second 
season of Japan cruising, Diamond Princess 
is undergoing an extensive drydock.  During 
the $30m refurbishment the ship will receive 
a huge new Japanese bath area, a sushi 
restaurant, enhanced shopping areas, a 
revitalised Horizon Court, additional state-
rooms, new interior furnishings and an 
exterior refurbishment.
The work is underway in Singapore and will 
continue until 02APR, with regular photo 
updates offering daily behind-the-scenes 
glimpses. 
The big new feature, an 817sq m Japanese 
bath and garden complex, will include indoor 
and outdoor areas featuring stone and other 
natural materials and a setting similar to the 
popular onsen, or hot springs, experience. 
There will be an open-air Japanese hydro-
therapy pool as well as separate indoor bath 
experiences, each with sea views, for male 
and female guests. The ocean view sauna and 
bath will also feature a dry sauna with 
dramatic floor-to-ceiling windows and a 
gentle mist sauna as well as an open air 
skylight. The stone bath will feature an 
Utaseyu, an invigorating cascade of hot water 
ideal for relieving tension in the back and 
shoulders.
Outdoors, passengers will be able to relax in 
plush shaded lounge chairs or soak in a foot-
bath while enjoying fresh sea air. 
Diamond Princess passengers will enjoy a 
bigger version of the Kai Sushi restaurant 
introduced on Sun Princess last year. The 
66-guest eatery will feature both table seating 
and a sushi bar serving fresh seafood. Sake 
lovers will be able to try a variety of regional 
sakes for a taste of many of the ports featured 
during the cruise. 

The duty-free boutiques aboard Diamond 
Princess will be remodelled to offer a new 
luxury shopping experience featuring brands 
like Omega, Swarovski, Burberry, Fendi, 
Salvatore Ferragamo, Coach and Ralph 
Lauren.
The ship’s buffet area, the Horizon Court, 
will be enlarged and upgraded to feature a la 
carte cooking and a special pastry shop.
Other changes include 14 new cabins, a 
sports court on the roof of Skywalker’s 
Nightclub, new art gallery displays, a 
remodelled casino and a relocated Internet 
café and wedding chapel.
Once out of drydock on 17APR, Diamond 
Princess will homeport in Tokyo (Yokohama) 
for an extended season of nine-day cruises 
that include visits to Taiwan, South Korea, 
Hokkaido, Russia and 15 Japanese ports. She 
will return to Australia in NOV14, when she 
will undertake her first circumnavigation of 
the country from Sydney. 

High point of summer cruise season marked 
Carnival Australia CEO Ann Sherry marked 
the high point of the summer cruise season 
with a reception onboard Cunard Line flag-
ship Queen Mary 2 in Sydney last Friday 
night. Speaking at the combined Tourism and 
Transport Forum and NSW Business 
Chamber reception, Ms Sherry said it was 
an opportunity to “consider what this record 
cruise season means in terms of cruising’s 
overall contribution to the tourism sector.” 
Says Ms Sherry: “It has of course been a 
spectacularly successful cruise season and the 
highlights are many and varied. More ships, 
more brands and more excitement if that 

were possible.” 
She said it was important not to differentiate
between the relative merits of local and 
international cruise activity because it was all 
part of the overall success of cruising. 
“There is no need to differentiate because 
whether it is local ships, seasonally based 
ships or international ships on world voyages, 
they are all valuable,” she said. “Such great 
variety is a key strength of cruising in this 
market. We are absolutely spoilt for choice. 
There are so many brands and so many ships 
and itineraries catering for every market 
segment.”

Alaskan Dream Cruises complimentary shore excursions 
Complimentary shore excursions are included
activities to enrich your clients’ Alaska 
experience when they explore with Alaskan 
Dream Cruises. 
Your customers can enjoy at least one and 
sometimes two free shore excursions in each 

port of call that showcase true Alaskan 
adventure and colourful native heritage. 
Click here for the flyers and contact Pip at 
enquiries@francistravelmarketing.co.nz to 
request a copy of the 2014 brochure.

http://www.princess.com/learn/ships/di/drydock/#.UyUq-IWUR8E
http://www.princess.com/learn/ships/di/drydock/#.UyUq-IWUR8E
http://www.francistravelmarketing.co.nz/index.php?option=com_simplelists&view=items&category_id=38&Itemid=194
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HOSPITALITY
New Zealand a major focus says Choice Hotels CEO
Choice Hotels CEO Trent Fraser is expecting 
a stellar year of growth for the hotel 
franchisor in New Zealand, in an economy 
that he believes is on the up. 
“The New Zealand market is a real area of 
focus for us with a strengthening economy 
and excellent prospects for growth and 
development,” says Fraser. “In a year where 
New Zealand saw international visitor 
numbers increase by 6%, we delivered 26% 
business growth to franchisees directly and 
we’re expecting another good year in 2014.”
Last year, Choice Hotels appointed its first 
NZ based Development Manager, Julie 
Carcaterra, to focus on increasing the property 
portfolio across the country. Choice Hotels 
is expecting to add between seven and eight 
properties this year, with a focus on 
increasing its presence in the South Island in 
particular. 
“With such a promising forecast for growth, 
we saw a need to add a dedicated resource to 
the NZ team,” says Fraser. 
Already this year Choice Hotels has signed a 
new 23-room property, Quality Hotel Oceans 
Tutukaka, and is looking forward to the April 
opening of Clarion Suites Ambassador, a new 
luxury apartment-style property currently 
under construction in Hamilton’s CBD. 
A strong focus for 2014 will be to attract 
new properties to sit under the latest Choice 
Hotels’ premium brand, Ascend Hotel 
Collection, which was added to the group of 
Choice Hotels’ brands last July to sit along-
side existing Econo Lodge, Comfort, Quality, 
and Clarion brands.
Ascend Hotel Collection is an exclusive 
group of historic, boutique or unique 

properties offering a very special hotel 
experience for discerning guests within the 
Choice Hotels stable.
“We have several properties signed on as 
Ascend Hotel Collection members in 
Australia, including the heritage listed, 
Castlereagh Boutique Hotel in Sydney,” says 
Fraser. “The Ascend Hotel Collection offers 
another option to prospective properties that 
wish to leverage off our distribution services 
but retain their own unique identities and 
positioning in their local markets, we look 
forward to welcoming more Ascend Hotel 
Collection members in the near future.” 
Fraser says Choice’s current relationship with 
the franchisee from Comfort & Quality Hotel 
Wellington has been extended on a new long-
term agreement. 
“Comfort and Quality Hotel Wellington 
General Manager, Olivier Lacoua, and his 
team have really set the standard for New 
Zealand properties and we’re looking 
forward to continuing a great partnership.”
A 250-plus strong team of Choice Hotels 
Australian franchisees and head office staff 
are looking forward to crossing the ditch and 
joining their New Zealand counterparts for 
more familiarisation of New Zealand at the 
first NZ-based annual Australasian 
conference this July. 

Choice 
Hotels 
Australasia’s 
CEO, Trent 
Fraser

Adventure World’s TrekAmerica Agent Incentive
Adventure World has announced its new 
TrekAmerica agent incentive, which runs 
until 30APR14.
Simply book your clients on any TrekAmerica
small group tour with Adventure World 
between 01MAR-30APR14 to go in the draw 
to win a spot on a Western BLT* small group 
tour.
TrekAmerica’s Western BLT is a fully-
accommodated adventure that provides a 
glimpse of the best of the American West. 
The lucky winner will enjoy hiking in 
Yosemite National Park, discover the Grand 
Canyon, and the glitz of Las Vegas.

The winner will be drawn and announced on 
30APR. 
*Terms and conditions apply: Valid for new 
TrekAmerica bookings made from 01MAR to 
30APR14 only.  Prize is not transferable or 
redeemable for cash. Western BLT subject to 
availability and will be substituted if necessary. 
Prize is land only. Must be booked within 30 
days of tour departure. Agent must have been 
employed for a minimum of 6 consecutive months 
with their company. Agent must still be in 
employment for 6 months after tour with their 
travel company. Prize winner will be drawn at 
random and contacted directly by Adventure 
World. For full terms and conditions, click here.

Translate Your World speech translation software 
Translate Your World, developers of language
software and mobile applications, has 
launched “TYWI –Tourism,” a revolutionary 
suite of software that enables tourism and 
hospitality industry staff and managers to 
speak up to 78 languages instantly, thereby 
eliminating the language barrier.
A breakthrough in translation software, it 
translates speech as well as text, empowering
staff at airports, hotels and tourist services to 
instantly communicate in dozens of 
languages, and then in turn to understand 
what international visitors reply in their 
native tongue. 

Sue Reager, president of Translate your 
World, says TYWI-Tourism is simple to use 
and easy to access.  Users go to a webpage, 
click (or tap) in a web field, and talk. Dozens 
of languages are in the system, all in real-
time, and recipients can choose their 
preference. Web-based, it functions on any 
modern device, says Reager. 
TYWI-Tourism can be used on any modern 
device or OS including smartphones, tablets, 
desktops, laptops, and wall monitors.
Visit www.TranslateYourWorld.com and 
YouTube:  http://youtu.be/hfXHSkYBlfI and 
www.youtube.com/watch?v=C-twzMcAIwQ

Rolling Stones tickets 05APR Auckland
Orbit Corporate Travel Christchurch has a number of Rolling 
Stones Tickets (Category 2 – allocated seating) due to a 
cancelled group.  Face value on the tickets is $305.00 each. 
Anyone who would like a ticket email jodis@orbit.co.nz

http://www.adventureworld.co.nz/travel-agents/agent-discounts/trekamerica-agent-incentive/
http://www.adventureworld.co.nz/terms-and-conditions/
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PEARL’S PEARLER
A fine is a tax for doing wrong 
- a tax is a fine for doing well

SKAL Auckland Bowls Tournament
The annual SKAL Auckland Bowls 
Tournament was fought out on the West End 
Bowling Club greens at Herne Bay last 
Friday by an enthusiastic if amateur 
gathering of travel industry types.
The TAANZ Trophy went to the Mondo 
Makos, while runners-up, the AAT Kingpins 
took out the Lloyd Tremain Cup and the 
Hamilton Hotshots scored the Skal Trophy.

Sponsored as always by Air Vanuatu, the 
closest to the jack bowl-up was taken out by 
Kim Herd of Venture Travel & Events, who 
won a trip to Vanuatu.
The ‘fashions of the field’ prize went to the 
Regency Royals.
Catering by Maggie Hunt and Marg Spiro, 
was magnificent and recommended for other 
industry functions. 
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