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Sweet As Campers

Web-based resource for travel agents 
launches soon

A new website going live soon will be for exclusive use by all 
New Zealand retail travel consultants, including brokers. 
The new site has been developed by Prevu Limited in Ponsonby 
over the past 12 months after extensive travel industry research 
and consultation. 
Initially the ‘PrevuTrade’ site will deliver sales enhancing content 
on the ten South Pacific countries that enjoy sizeable traffic from 
New Zealand, but will subsequently be widened to include other 
key sales regions.  
Available for each individual country, the site will feature video, 
imagery, blogs and sales related detail on accommodation, 
sightseeing, activities (diving and fishing, rental cars etc), 
restaurants and more. 
Prevu says the site will enable travel consultants to research and 
enhance a client itinerary with up to the minute information, and 
this will simplify upselling.
Company spokesman Roger Hawkins says partners and suppliers
such as tourism offices, resorts and hotels have been quick to 
come on board. “It’s something which makes total sense if you 
get business from the travel trade in NZ and wish to work closely 
with them to grow sales. 
“We are not a booking engine,” says Hawkins. “We leave that 
to the experts. We just help the consultants to sell more travel, 
longer stays and enhanced experiences for their customers. So 
if a particular consultant hasn’t yet experienced the destination, 
they can still easily source all the information they need ... from 
PrevuTrade.”
Prevu, which has been in business for 21 years, claims significant 
travel experience and resources, having delivered the ground-
breaking ‘Look Before You Book’ video library to travel agents.
The new website address and further details will be available 
shortly.  

mailto:adrates@travelmemo.co.nz
http://www.nzonline.org.nz
http://www.conveneauckland.co.nz
http://www.koreanair.com
http://www.adventureworld.co.nz/travel-oregon-special/
www.sweetascampersnz.co.nz  


NEW ZEALAND
TNZ launches new Trade website
Tourism New Zealand’s new look trade 
website traveltrade.newzealand.com, now 
aligned with the organisation’s online brand 
to provide a consistent ‘look and feel’, went 
live yesterday.
As the primary source of information to help 
travel sellers learn more about New Zealand 
and how to sell it, the site provides training 
tools and resources such as TNZ’s online 
modules and the 100% Pure New Zealand 
Specialist programme. 
The redevelopment was initiated to ensure 
the site provides current, relevant educational 
resources and tools – both to those new to 
selling New Zealand and those very familiar 
with the country, the products and experiences 
available.
To help shape the new direction of the 
website, and ensure content met TNZ’s key 
audience’s needs, research was completed in 
three key offshore markets, with travel agents 
and product managers testing website proto-
types and completing tailored interviews.

From these insights, content was streamlined 
and top-selling tips were added from TNZ’s 
Essential New Zealand mobile app, as well as
links to newzealand.com to reduce duplication
on destination content, plus the product 
database was simplified. 
New content providing regional selling points 
were added, with existing ‘top-tips’ drawn 
from our Essential New Zealand mobile app. 
As a result of the user research – new 
suggested itineraries were also developed and 
added for each region.
The website is now available in English, 
Korean, simplified Chinese and Japanese, and 
will be translated into French, Portuguese, 
Latin American Spanish and Bahasa 
Indonesian in the coming months.
While big changes have been made already, 
this is an ongoing project, and future 
development will ensure the content stays 
fresh and relevant. 
Check it out here.

Wellington in CNN ‘world’s great coffee cities’ list
Wellington, which claims to have perfected 
the flat white, the national coffee of choice, is 
among the world’s great coffee cities, 
according to a list published by CNN. 
It quotes New Zealand barista champion Nick 
Clark of Wellington’s Flight Coffee as saying 
“Wellington-ites really know their coffee, 
and there is a very high standard being served 
around the city.
“Wellington is also a small city; there’s a lot 
of interaction between consumers and 
professionals, which helps our industry to 
improve and grow,” he says, adding that it’s 

tough to find a bad coffee in New Zealand.
Wellington coffee shops named in the article 
include Flight Coffee Hangar (above), 
Memphis Belle and Lamason Brew Bar.

Southern Discoveries appointment
Tourism company Southern 
Discoveries continues to 
expand its business with the 
appointment of Julia Savill 
as sales manager – western 
markets.
The appointment follows a 
period of rapid growth for the 
South Island based company, 
with ops in Queenstown and Milford Sound.
Ms Savill has a wealth of international 

tourism experience and 
knowledge including terms at 
both Destination Queenstown 
and Tourism New Zealand.
Based in Southern Discoveries’
St Omer’s Wharf office she 
will travel to all the major 
western markets on behalf 
of Southern Discoveries and 

joins Auckland-based Cecil Potatau in the 
international sales and marketing team.

Akaroa’s 
Harvest Festival
The third Akaroa Harvest 
Festival will be held on 
Saturday 12APR, showcasing 
the abundance and diversity of 
produce grown on Banks Peninsula. 
Akaroa District Promotions Officer, Hollie 
Hollander, says the festival recognises and 
celebrates the Peninsula’s reputation as a 
regional food bowl.
“The diversity and variety of what we produce
on the Peninsula is amazing. Not only do 
we have award-winning products like olive 
oil, wine, seafood and beef and lamb, cured 
meats and preserves and nuts we also have 
lots of food-related businesses adding value 
to our natural products. The Harvest Festival 
brings it all together; it’s a wonderful 
celebration of food, innovation and creativity.”   

“As well as ‘old favourites’ 
like Akaroa Lavender, hot 
lime pickle, seafood plucked 
from the harbour just hours 

before opening, French crepes and Barry’s 
Bay cheeses, this year sees the introduction 
of a classic cake auction. 
“The kitchens of renowned chefs Peter 
Gordon and Richard Till will produce 
masterpieces for the event, along with local 
chefs from Vangionis and the Akaroa 
Cooking School.
And the Akaroa Harvest Festival is not just 
about food – it’s also about family and having
fun  - with live music and food-themed 
activities (think egg-and-spoon and potato 
sack races) for the kids.” 

Harbourview Sculpture Trail in Auckland
52 artworks are currently on display amongst 
salt marshes of Auckland’s Te Atatu Peninsula.
The Harbourview Sculpture Trail opened on 
the weekend and runs to 30MAR.
Weekend bike hire is available onsite, 

courtesy of Adventure Capital, for visitors 
interested in exploring the beautiful pathways 
around Te Atatu Peninsula, after walking the 
Trail.
www.harbourviewsculpture.com
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Freeman X Supercars Track Drive Experience 
Freeman X Supercars is now offering hot 
laps at Highlands Motorsport Park near 
Queenstown. Experience a hot lap in a 
Porsche Cayenne, driven at full speed by a 

professional driver, before taking the wheel 
of a Lamborghini Murcielago, Ferrari F430, 
Lotus Exige or Lotus Sports Racer.

Matakana Carriages 
offers unique picnic
Visitors to Auckland enjoying a day 
out in Matakana Coast Wine Country 
now have the option of a ‘Picnic in the 
Park’, a new attraction at Matakana 
Country Park, less than an hour (off-
peak) north of the CBD.
Matakana Carriages delivers a ride 
in a Victorian horse-drawn carriage 
around the picturesque park to a picnic 
spot where a gourmet platter for two is 
provided, along with a picnic rug, table 
and sun umbrella. 
Matakana Carriages also offers carriage
rides for weddings in the Park’s historic 
church, themed special occasions like 
children’s birthdays and even provides 
the opportunity to take the reins.   
Matakana Country Park is home to the 
Stables Restaurant and Bar, Brambles Cafe, 
Art Matakana Gallery, Craft Shop, Saturday 

Markets and all things Equestrian.
www.matakanacarriages.com

Maori culture cruise 
on Wakatipu
Destination Queenstown says there’s a new 
product revealing the rich Maori history of 
the Wakatipu region, aboard the historic 
vessel Ngaroto. Highlights include 
Queenstown’s only Maori guided tour, Mihi 
Whakatau – traditional Maori welcome, 
Hongi – traditional Maori greeting, Karakia 
– traditional Maori blessing and Waiata – 
traditional Maori song. 

Tourists will learn about the history, culture 
and heritage of the Maori who pioneered and 
prospered in this harsh alpine territory.
Click here for details. 

AUSTRALIA
Mad March in Melbourne
March in Melbourne marks a month-long 
extravaganza in Australia’s events capital, 
with something on every day.
The Melbourne Food and Wine Festival, 
currently under way, ends on 16MAR. Held 
at venues around the city and state are events 
that celebrate Melbourne’s love of food and 
wine. 
www.melbournefoodandwine.com.au 
Also this week sees the running of the 2014 
Australian FORMULA1® Grand Prix, with 
three days of action and fun 13-16MAR AT 
Melbourne’s Albert Park.
www.grandprix.com.au 
The Virgin Australia Melbourne Fashion 
Festival will be staged at Docklands 17-23MAR,
with world-class runway shows, state-of-the-
art production, beauty workshops, industry 
seminars, forums, live entertainment and 

much more. Kiwi designers Trelise Cooper 
and Kate Sylvester will showcase the best of 
New Zealand design at the Festival. 
www.vamff.com.au  
The Melbourne International Flower and 
Garden Show 26-30MAR remains the biggest
annual flower and garden show in the 
Southern Hemisphere. Displayed at the Royal 
Exhibition Building and Carlton Gardens, 
will be the work of Australia’s top floral and 
landscape designers.
www.melbflowershow.com.au
Melbourne International Comedy Festival 
26MAR-20APR, at the Melbourne Town 
Hall, celebrates its 28th year as one of the 
three largest comedy festivals in the world, 
alongside Edinburgh Festival Fringe and 
Montreal’s Just for Laughs Festival.
www.comedyfestival.com.au

Tassie tourism industry backs Lib policy
Tasmania’s peak tourism body has signed 
an agreement with the state’s Liberal Party, 
formalising the party’s election promises to 
the industry. The state goes to the polls this 
weekend.
Tourism Industry Council Tasmania chairman 
Simon Currant has told the Hobart Mercury 
the organisation was “totally behind” the 
Liberals’ plan for tourism.
The Liberals have promised a $16 million 
boost for marketing and to drop the price of 
fares on the Spirit of Tasmania.
The Liberals have also promised to make it 

easier to develop in national parks, and to 
spend $6 million upgrading bushwalking 
tracks.
Party leader Will Hodgman has also 
committed to take on the tourism portfolio as 
premier.
He said the party wants visitor numbers to 
reach 1.5 million a year by 2021.
“What we’re doing to today is formalising 
our plan for the state and our tourism 
industry and setting down a clear pathway to 
achieving our plan,” says TICT chief 
executive Luke Martin.

Biennale of Sydney
The 19th Biennale of Sydney, 21MAR-09JUN, 
will feature more than 90 artists from 31 

countries under the theme ‘You Imagine 
What You Desire.’ 
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AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

15 day Guided Holiday from 
$5915 per person twin share* 

Perth to Perth 

Save up to $620 per couple 
when you pay in full on or before 10 Mar 14*
• Discover the sights of Perth on a city tour
• View spectacular Wave Rock
• Witness stunning views at Cape 

 Le Grand National Park
• Enjoy a tour, wine tastings and lunch  

at Margaret River
• Be amazed by the Pinnacles at  

Nambung National Park

Western Wonderland

*Conditions Apply

Hobart hopes to lure 
Chinese airlines
Direct flights between Hobart and China 
could begin as soon as June, providing 
the golden ticket for Tasmania’s tourism 
industry. 
The Mercury reports that Hobart Lord 
Mayor Damon Thomas was to hold 
talks with four major Chinese airlines in 
Melbourne at a meeting facilitated by the 
consul general for the People’s Republic 
of China.
General managers from China Southern 
Airlines, China Eastern Airlines, Air 
China and Sichuan Airlines were to attend 
the high-powered meeting.
Ald Thomas said the meeting was “a 
wonderful gesture” on behalf the Chinese 
Government, providing an opportunity to 
“woo” the country’s airline executives.
He was reportedly confident of securing 
direct charter flights from China to Hobart 
and hoped to see the scheduled flights 
under way in time for the Dark Mofo 
festival in mid-June.
Tourism Industry Council Tasmania chief 
executive Luke Martin says charter flights 
were the first step in securing a regular 
international service for Tasmania, with 
the extension of the Hobart airport runway.
“But we need to be mindful that it’s going
to start with very small numbers and 
(there will be) a lot of logistical issues and 
resources needed to secure the market,” 
Mr Martin said.
Customs and additional quarantine facilities 
would need to be developed at the Hobart 
airport.
Mr Martin said local tourism operators 
would also need to cater experiences 
specifically for Chinese visitors.

QPAC scores American Ballet Theatre
The American Ballet Theatre has been exclu-
sively signed to perform in Brisbane as part 
of the 2014 QPAC International Series.
One of the world’s most accomplished ballet 
companies the New York-based ABT is the 
National Ballet Company of the US as named 
by an Act of Congress, and is considered a 
living national treasure.
The ABT’s Artistic Director Kevin McKenzie 
was in Auckland last week to promote the 
Brisbane season, accompanied by QPAC’s 
Angela Slater. They brought with them 
principal dancer James Whiteside and 
principal ballerina Gillian Murphy, who has 
been principal guest artist with the Royal 
New Zealand Ballet during her fiancée Ethan 
Stiefel’s three-year tenure as the RNZB’s 
Artistic Director.
In its first ever visit to Australia, ABT will be 
performing Swan Lake, choreographed by 
McKenzie, and a triple bill featuring works 
of three of the greatest choreographers of the 
modern era: Jerome Robbins, Twyla Tharp 
and Alexei Ratmansky. They will be 

accompanied by the Queensland Symphony 
Orchestra in a program that Kevin McKenzie
describes as “accessible, energetic and 
honest.” He adds that Swan Lake was chosen 
for the Brisbane season because it “sets the 
standard.”
McKenzie, who has been the ABT Artistic 
Director for 15 years, says the company will 
this year celebrate 75 years of performance, 
having appeared in 132 cities in 42 countries 
over this time. 
“The American Ballet Theatre survives 
without financial support from the US 
government, a big challenge for a company 
of this size and one that almost no other ballet 
company faces,” he says.
ABT will appear at QPAC from 28AUG to 
07SEP14, with nine performances of Swan 
Lake and four of the Triple Bill – Bach 
Partita, Seven Sonata and Fancy Free.
www.qpac.com.au 
The QPAC International Series is a joint 
initiative of the Queensland Performing Arts 
Centre and Tourism and Events Queensland.
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New Caledonia. All Year!

$750
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

Valid all year! Includes school holidays, Christmas and 
New Year! No closeouts! Refer GDS. Book W class.

FROM 
 NZ

PACIFIC ISLANDS

Cook Island Kia Orana Roadshow – You’re Invited
Cook Islands Tourism and 14 operators from 
the Cook Islands will be travelling through-
out the North Island on a Roadshow starting 
on Monday 31MAR, and everyone’s invited.
The events will allow travel agents and 
wholesalers to meet with accommodation and 
attraction operators and discover what’s new 
in the Cook Islands, including details of 
improvements and new products and 

destination information. And, says CITC’s 
NZ marketing manager Rachel Mackey, there 
will be loads of prizes.
“Come along and see why so many Kiwis 
come to the stunning Cook Islands – and why 
you need to stay abreast of all the exciting 
things happening so your clients can 
experience it too,” says Rachel.
Download the details here.

Seasonal flights increase to Niue
Niue-bound holidaymakers 
this year now have greater 
stay options with the 
introduction of a mid-week 
service on Air New Zealand.
This seasonal service 
commences 21MAY and 
runs through until 22OCT. It offer visitors to 
the island new 3 or 4-night short breaks, or a 
new longer 10-night holiday, complementing 
the current 7-night stay. 
Outbound services leave Auckland on Wed 
and Sat mornings, cross the dateline and 

arrive in Niue around 2pm 
the day prior. 
Return services on Tue and 
Fri afternoons, re-cross the 
dateline to have them back 
to Auckland late Wed and 
Sat.

Niue’s Director of Tourism, Vanessa Marsh 
welcomed the extra flights saying “with many 
more new rooms and a raft of new activities 
and events to share, Niue is very ready to 
receive additional and much valued visitors.” 
www.niueisland.com

Dengue outbreaks ‘unprecedented’
Radio New Zealand quotes the Secretariat 
of the Pacific Community, or SPC, as saying 
the number of dengue fever outbreaks in the 
region over the past year is unprecedented, 
and the reason for the increase in cases is 
unknown.
The team leader for surveillance at SPC, 
Adam Rogh, says in the last 14 months, all 
four types of dengue fever have circulated the 
region at different times.
“You have circulation of two dengue types 
- dengue one and dengue three. And also if 
you look for the past 14 months, you’ve had 
something like 14 dengue epidemics, and 
furthermore if you look at mosquito-borne 
viruses, you’ve had three chikungunya and 
two zika virus outbreaks.”
There are reports of dengue and/or zika cases 

in recent days in Tahiti, Easter Island, Cook 
Islands, Samoa, Tonga, Fiji, New Caledonia, 
Vanuatu and tropical north Queensland.  
Sunday’s Cairns Post reports that more than 
15,000 Aedes mosquito breeding sites were 
found during the current outbreak. 
Two more dengue cases were confirmed on 
Saturday, taking the total number of people 
struck down by the virus to 126 from Port 
Douglas to Innisfail.
The SafeTravel website says there is no 
vaccine to protect against Dengue fever, so 
travellers to affected countries are advised to 
use insect repellent, wear protective clothing, 
and stay in lodgings where there are mosquito 
screens on windows and doors. The Ministry 
of Health website contains more advice on 
avoiding mosquito bites while travelling.

Bula Marau Roadshow headed for Christchurch
The Wellington fog stopped the Tourism Fiji why Fiji is the happiest family destination for 
Bula Marau Road-
show from visiting 
Christchurch in 
February, so they 
are headed there 
on Tuesday 01APR 
instead.
Agents are invited to come along to Rydges 
Latimer at 5.30pm on the 1st to see and hear 

your clients.  Food 
and beverages are 
provided, and there 
will be spot prizes 
as well as a trip for 
two to Fiji to be 
won.

RSVP to maria@tourismfijinz.com by 
21MAR.
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You’re invited!

COOK ISLANDS KIA ORANA ROADSHOW
Cook Islands Tourism and 18 Cooks operators will be in your area soon and you’re invited 

to join them to find out what’s new in this key destination, including details of improvements 
to accommodation and attractions plus new products and more.

Town: Takapuna
Date: Monday 31 March 2014
Venue: Spencer on Byron
Time: 5.30pm (Cocktails)

Town: South Auckland
Date: Tuesday 01 April 2014
Venue: Waipuna Suites, Highbrook
Time: 7.30am (Breakfast)

Town: Auckland CBD
Date: Tuesday 01 April 2014
Venue: Maritime Museum
Time: 5.30pm (Cocktails)

Town:  Hamilton
Date:  Wednesday 02 April 2014
Venue:  The Novotel Tainui
Time: 5.30pm (Cocktails)

Town: Tauranga
Date: Thursday 03 April 2014
Venue: Trinity Wharf Tauranga
Time: 7.30am (Breakfast)

Town: Wellington CBD
Date: Thursday 03 April 2014
Venue: Rydges Wellington
Time: 5.30pm (Cocktails)

Town: Lower Hutt
Date: Friday 04 April 2014
Venue: Boulcotts Farm
Time: 7.30am (Breakfast)

RSVP NOW
Email rmackey@cookislands.co.nz by 
26MAR14 with “ROADSHOW RSVP” 
in the Subject line, and advise:

Name:

Name of Agency:

Email:

Town/City:

Contact Ph:

Venue:

One reply per attendee 
and all fields are required

For cancellations please email 
rmackey@cookislands.co.nz 

Suppliers
Crown Beach Resort & Spa
Muri Beach Club Hotel 
Muri Beach Resort/Nautilus Resort 
Club Raro Resort
Edgewater Resort and Spa
The Rarotongan/Sanctuary on the Beach 
Rarotonga/Aitutaki Lagoon Resort and Spa
Sunset Resort
Palm Grove
Highland Paradise 
Moana Sands Beachfront Hotel and Villa’s
Pacific Resort Hotel Group
Puaikura Reef Lodges 
Manuia Beach Resort 
Seachange Villas
Air New Zealand
Virgin Australia

Amazing Spot Prizes at each show!

Pacific islands flag-wave in Europe
Last week, led by the South Pacific Tourism 
Organisation (SPTO), representatives of the 
Cook Islands, Fiji, Papua New Guinea, 
Samoa, Solomon Islands and Vanuatu and 
with support from the European Union, 
ended a mission to carry out destination 
training for travel agents in Milan, Brussels, 
Stockholm, Copenhagen and Berlin.
The South Pacific Europe Road Show 
concluded in Berlin on 03MAR, where most 
participants stayed on to participate at the 

ITB, also in Berlin.
The SPTO anticipates training more than 200 
European retail and wholesale travel agents 
by the end of this road show and is also 
pleased with the coverage received from 
various media organisations in each of the 
cities visited.

New activities programs at Plantation Island Resort
As well as offering a kids club program 
(Coconut Club) for the 4-12 year olds, Fiji’s 
Plantation Island Resort has announced a 
new “Lairo Club” specifically to cater for the 
12 to 16 year olds.
This offers an opportunity for those too 
young for adult activities but too old for kids 
club, to have a venue that provides an oppor-
tunity to make new friends and compete in 
activities at their own age level.  As with the 
kids club, Lairo Club runs from 9am – 9pm.

Activities include pool volleyball, touch 
rugby, mini golf, beach soccer, cooking 
lessons, Plantation Island Resort Olympic 
Day and a picnic lunch on a secluded beach.  
Plantation Island Resort says it hasn’t 
forgotten about the adults and offers a 
selection of activities they can participate in, 
including Hill Top Tours, Golf Tournament, 
Beach Volleyball, Touch Rugby, Cooking 
Lessons and Beach Olympics among others.
www.plantationisland.com.

Crown Beach Resort & Spa industry rates
Crown Beach Resort & Spa is inviting agents 
to sample its product and service by spending 
time there on a self-famil to Rarotonga.  
They are offering the following industry rates 
for all room categories:
Valid for Sale: to 15MAR15
Valid for Travel: 01APR14 – 31MAR15
NZD$299 1 BRM garden villa 
– additional nights $360
NZD$449 2 BRM garden villas (based on 4 
pax) – additional nights $410
NZD$536 Courtyard pool suite
– additional nights $377
NZD$596 Beachfront villa
– additional nights $445

NZD$746 2 BRM beachfront villas (based on 
4 pax) – additional nights $513
Rates include daily American Breakfast, for 
the first two nights per room category.
All reservations should be directed to Crown 
Beach Resort:info@crownbeach.com quoting 
booking code TI-2014-15 and room category.
T&Cs: Cannot be combined with other offers. Cannot be 
multiplied. Based on twin share unless specified/3rd adult 
permitted for additional NZD77 per night. No children under 
16 years. Additional nights rate is a per night rate. Subject 
to availability at time of booking. Reservations to be made a 
minimum of 21 days prior to arrival. Agents must send proof 
of employment & scan of valid agency business card/ID. 
Transfers are not included but the resort can arrange them.
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ASIA

Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Karl Lagerfeld hotel for Macau
Karl Lagerfeld and a Macau casino operator
have announced plans for the House of 
Chanel designer to create his first hotel.
The 270-room Karl Lagerfeld Hotel will 
open in 2017 in a 20-storey tower in Macau’s 
Cotai gaming enclave, according to Lagerfeld 

and the Sociedade de Jogos de Macau.
The Lisboa Palace complex also is to include 
a Versace-themed hotel designed by the 
Italian fashion label, casinos, restaurants and 
shopping and more than 2,000 hotel rooms, 
according to SJM.

New maglev bullet train for Japan
Work is expected to start this year on 
extending the existing 43km test track for the 
new Linear Chuo Shinkansen, the world’s 
fastest bullet train with a speed around twice 
that of the current trains.  The plan is to have 
it operating ahead of the 2020 Olympics, 
travelling at speeds of up to 500km/h between 
the Maglev Exhibition Centre and Kofu, 
49km away.  
When fully operational, it will connect 
Yamanashi and Tokyo in approximately 25 

minutes and Tokyo and Osaka in an hour.  It 
is also planned to begin services between 
Tokyo and Nagoya in 2027.   
Visitors to the Maglev Exhibition Centre 
are able to see the tests and learn about the 
superconductive linear mechanisms and the 
new train in detail.
For more information or Japan rail bookings 
email: info@exoticholidays.co.nz or phone 
0508 EXOTIC (0508 396 842).

Lombok beach camp
A Member of 
Secret Retreats, 
Jeeva Beloam (‘the 
Soul of Beloam’) 
Beach Camp, has 
added six more 
berugas on the 
beach and now 
counts 11 rooms 
in total. Jeeva 
Beloam is located 
in a secluded cove 
surrounded by 
pristine sandy 
beaches on the 
southern part of 
Lombok island in 
Indonesia. The camp features thatched, wood 
and bamboo Sasak berugas (small houses) 
amidst 55ha of unspoiled nature and offers 
many nature-related activities (mountain 
bike, trekking, diving).
The region being arid, they installed a reverse 
osmosis machine that converts sea water to 
fresh drinking water, leaving minimal impact 
on the environment. Run solely on solar 
power and generating water through rain 

catchment basins and treatment of under-
ground water and seawater, the camp 
recreates a tranquil and serene ‘Robinson 
Crusoe’ experience. Meals are prepared 
using fresh fish, eggs and poultry from the 
neighbouring farm and vegetables from 
the market. The property is “all inclusive” 
(meals and activities).
For more info visit: www.secret-retreats.com

Lion cubs galore in Gujarat NP
Exotic Holidays reports that some 100 lion cubs have been 
sighted in recent days in the Gir National Park sanctuary in 
the Indian state of Gujarat. Gir is the world’s only remaining
home of wild Asiatic lions, and most can be seen in the 
park’s tourist zone.
The number of cubs has elated officials, who see it as a sign 
of success in their efforts to preserve the species, which has 
recently been excluded from the critically endangered list.
For bookings and quotes for Indian sub-continent, contact 
Exotic on 0508 396 842 or email: info@exoticholidays.co.nz 
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Indian Summer approaching
With the sun getting brighter and the cold 
breeze getting milder each day, spring is not 
too far away in India, and now is the right 
time to sell travel to India for a summer 
holiday. Exotic Holidays say it has plenty 
to offer in the summer months and one such 
destination is the Himalayan Kingdom of 
Ladakh, a high altitude desert and probably 
the only place in the world where you can get 
sunburn and frostbite at the same time.
The world’s biggest mountain ranges 
surround the fragile and culturally vibrant 
kingdom of Ladakh with its gurgling rivers, 
majestic mountains, the highest motorable 
road, the world’s highest commercial airport, 
Asia’s longest lake, double humped camel 
rides in the sand dunes, barren natural beauty 
and colourful monasteries.
Leh, the capital city, at an altitude of 3500 
meters is one of the most fascinating capital
cities of India. Dominated by the now ruined 
Leh Palace, former mansion of the royal 
family of Ladakh, Leh is dotted with 
ancient monasteries and colourful bazaars. 
It’s a small town, best explored on foot and 
is a place where beyond the unusual natural 
beauty your clients will enjoy simple 
pleasures like waking up to clear blue skies 
with the views of the snow-capped mountains 
all around and breathing in the fresh air. They 
can stroll in the local bazaars and visit the 
many wonders of the city, while at night they 
will be dazzled by the number and brilliance 
of the stars in the clear sky.
There are a lot of places to visit in Leh, 
including the magnificent Shanti Stupa, the 
400-year-old Jama Masjid, and the ancient 
Leh Palace which, unlike the adorned royal 
palaces to be seen in cities of Rajasthan, is a 

humble multi-storeyed structure offering 
panoramic views of the city. For those 
looking for adventure, there is river rafting,
kayaking, trekking, and hiking close by.
Leh Bazaar, a vibrant and colourful bazaar, 
offers a unique shopping experience where 
within a stretch of 2km visitors can shop for a 
wide variety of traditional clothing, 
accessories, handicrafts, curious like 
Thangkas, prayer wheels and music bowls. 
Even for those who don’t shop, a walk in the 
Bazaar exposes the culture of Ladakh with 
road side vendors selling fresh yak milk, 
vegetables, local art & crafts, as the locals 
and tourists bargain with vendors for the best 
deal. 
While walking through the labyrinth of the 
old town Exotic Holidays suggests visitors 
sample local cuisine at the many good food 
joints in Leh.
The top two on the Exotic list are:
Tibetan Kitchen: One of the nicest restaurants 
in Leh. It is situated in the main market and 
while small inside with quiet surroundings it 
also has an outdoor sitting area. A traditional 
Tibetan restaurant, it serves delectable 
Tibetan cuisine, and also Continental, Indian, 
Chinese and Ladakhi dishes. 
Summer Harvest: A simple restaurant serving 
great food. Their specialty is Momos, both 
vegetarian and non-vegetarian, especially the 
cheese Momos and deep fried mutton 
Momos.
“All said, Leh is an urban experience with a 
difference,” says Rahul Sharma.
For bookings and quotes for Indian 
sub-continent, contact Exotic on 0508 396 
842 or email: info@exoticholidays.co.nz 

THE AMERICAS

Machu Picchu plagued 
by streakers
It has survived five centuries of conquest, 
earthquakes, landslides and mass tourism. 
But, according to The Guardian newspaper, 
Peruvian authorities fear that Machu Picchu 
is facing a new threat: streakers.
Guards at the Inca citadel have been ordered 
to step up surveillance after a spate of 
stripping. Late last year, two males – a Kiwi 
and an Aussie – were detained by guards 
after baring their backsides at the site – but 
not before a picture of their exploits went 
viral on Peruvian social media.
More recently, a video emerged on YouTube
showing a couple streaking across the 
citadel’s principal plaza as a park guard gave 
chase.
The Guardian reports that like many such 
trends, stripping at historic world monuments 
appears to have been given fresh impetus by 
social media, which provides a new platform 
for naturist evangelists – and mere show-offs.
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AFRICA
Save $220pp on Tanzania with Adventure World
Your client can experience 
the magic of Tanzania and 
save $220pp on Adventure 
World’s 11-day Highlights 
of Tanzania group tour 
departing 31MAR14.
From camping on the open 
plains to sighting wildlife 
- this tour has it all. Your clients will view 
the game-filled plains of the Serengeti, visit a 
colourful Masai village and gaze at the snow-
capped Mount Kilimanjaro.
In addition, their itinerary includes 
Ngorongoro Crater, a World Heritage Site 
famed for having one of the highest 
concentrations of wildlife in the African 
continent. Your clients will descend the crater 
walls to enjoy close up game viewing.

EUROPE
Eurail Select Pass changes
Rail Plus is pleased that France will once 
again be included in the Eurail Select Pass, 
effective 01APR14.
At the same time, the selection of Eurail 
Select passes will be simplified, with a single 
pass now offering unlimited travel through 
four adjoining European countries, and the 
current three- and five-country passes will no 
longer be available.
Rail Plus General Manager Sales & 
Marketing Greg McCallum said the return 
of French rail operator SNCF was welcome 
news for Australasian travellers.
“With France now participating, I have no 
doubt agents will embrace the four-day Eurail 

Select Pass, helping it quickly reclaim its 
position as one of Rail Plus’ most popular rail 
products.”
Effective 01APR the four-country Eurail 
Select Pass will offer a choice of five, six, 
eight or 10 days travel within a two month 
period.
It is worth noting that the three- and five-
country passes purchased before 27MAR14 
can still be used as long as they are validated 
within the usual six months from the date of 
issue.
In other words, travellers can still use their 
current passes already purchased and can still 
buy the three and five country versions this 
month as well.

This group tour includes 
10 nights’ 
accommodation, fully 
equipped safari vehicle, 
camping and cooking 
equipment, all road tolls 
and vehicle taxes, all 
ground transportation, 

sleeping mattress, meals as indicated, Snake 
Park entrance, Masai village walk and 
services of two Acacia Africa crew. Now 
priced from $1,239*pp. Price excludes local 
payment of approximately US$830. 
More departures are available at different 
rates- please enquire with Adventure World 
for applicable rates. For full T&Cs, click 
here.
Call Adventure World on 0508 496 753.

Gallipoli author, historian touring NZ 23-29MAR
The Innovative Travel Co. has arranged 
for Dr John Basarin, esteemed author and 
historian on Gallipoli, to tour NZ as a Guest 
Speaker on the 1915 campaign that involved 
many Kiwis.  
“The subject of Gallipoli is extremely topical
right now with ballot tickets to the event 
currently being awarded,” says MD Robyn 
Galloway. “This is a fantastic opportunity for 
anyone interested in the Gallipoli campaign 
and/or considering travelling to the 100th 
commemorations in 2015, to hear Dr Basarin 
speak on the subject.”  
Dr Basarin is Turkish and first visited 
Gallipoli when he was 10 years old.  He 
migrated to Australia in 1973, and has since 
become a well-known and popular speaker on 
the subject of Gallipoli, and co-authored six 
books in both English and Turkish.  He has 
written many articles and conference papers 
on his research and been awarded a PhD by 
Australia’s Deakin University.  Dr Basarin is 
a frequent television and radio guest offering 
expert opinion on Gallipoli.  
“His knowledge from the Turkish perspective
is extremely interesting,” says Galloway. 
“Not many Kiwis would be aware of the 
Battle of Gallipoli from this perspective.”
Dr Basarin is also project manager for a 
special Gallipoli 2015 Commemorative Cruise 
program, the charter cruise being organised 

in conjunction with Innovative Travel. This is 
an option, both for those with a ballot ticket 
(who will be tendered ashore for the Dawn 
Service on Anzac Day) and for those who 
miss out. The latter will be based on the 
vessel moored as close to the Gallipoli 
Peninsula as possible and will be able to 
participate in a dawn service on board 
featuring Soprano Dame Malvina Major.  
Dr Basarin’s speaking schedule: 23MAR 
Invercargill 3pm; 24MAR Christchurch 
7pm; 25MAR Wellington 5.30pm; 26MAR 
Hamilton 5.30pm; 27MAR Rotorua 2pm & 
5.30pm; 28MAR Tauranga 10.30am; and
29MAR Auckland 3pm. 
RSVPs to info@innovative-travel.com or 
FREEPHONE 0508 100 111.

SIA UK/E Special Fares 
Singapore Airlines has announced the release 
of its Economy Class UK/Europe Special 
Fares, for immediate sales.  UK/E QCL Low 
Season from $2149 RT and UK/E QCL High 
Season from $2399 RT.

SIA has also added some extra special 
features, and all details can be access via the 
SIA’s Krisport information portal.
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AVIATION

Asiana Airlines Business Class fares to Europe from NZD 4063 RT 

TOUR PRODUCT

Scenic Tours is offering Earlybird deals until 
31MAR14 on the 2014 and 2015 South East 
Asia program. The deals include Fly Free 
return offers inclusive of taxes. 
Scenic Tours’ luxury charters cruise along the 
Mekong and Irrawaddy rivers on the all-suite 
boutique Mekong Navigator and Irrawaddy 
Explorer. Accommodating 68 and 56 guests 
respectively, they provide absolute luxury 
and comfort, and allow guests to appreciate 
firsthand the culture, sights and hidden 
treasures of this region.
The exclusive private charters on board 
the Mekong Navigator will sail from Ho 
Chi Minh City in Vietnam to Cambodia’s 
Siem Reap, home to the temples of Angkor 
Wat and will set new standards in high-end 

intimate boutique cruising with indulgent 
suites (above), butler service and world class 
cuisine. 
The Irrawaddy Explorer will cruise between 
the last royal capital, Mandalay and Prome, 
north of Yangon. She will offer an exclusive 
Burmese experience and offers elegantly 
appointed lounge and dining areas and meals 
(below) designed to complement this 
mystical land.
The Scenic Tours signature experiences of 
the Scenic Enrich and Scenic FreeChoice 
programs allow guests to enjoy unique events 
and select activities that really interest them. 
The product features professional Cruise and 
Tour Directors with English-speaking Local 
Guides.   www.scenictours.com.au

Scenic Tours SE Asia Earlybirds

Pop-up terminal for ZQN
Queenstown Airport expects this winter to 
be so busy that a temporary structure will be 
needed to cope with passenger numbers. 
The Southland Times reports that 
Queenstown Lakes district councillors were 
last week told by airport chairman John Gilks 
that current infrastructure meant the busiest 
eight-week period in July and August called 
for extra terminal capacity to deal with 
passengers and luggage. 
Mr Gilks said a pop-up will be deployed to 
handle the ski season traffic and extra 
baggage.
“That will get us through this winter and 
plans are in for a permanent development to 
take place in the latter months of this year,” 

he said. 
Mr Gilks is quoted as saying the company 
expected the momentum to continue and the 
increase in trans-Tasman flights was exciting. 
“It opens up the possibility for us of this huge 
eastern seaboard population to come across 
here very easily and quite cheaply. There’s no 
reason to suspect the financial year won’t be 
a very good one.” 
Qantas and Emirates’ recent codeshare deal 
had potential as more international passengers 
could fly to Sydney or Brisbane then use 
those hubs to fly direct to Queenstown as 
their first New Zealand port of call, he said. 

Air New Zealand Skycouch for Chinese TV show
Air New Zealand’s Economy Skycouch™ 
seat will play a starring role in three episodes 
of China’s number one online talk show 
Morning Call.
The airline has partnered with Tourism New 
Zealand to bring the show and its celebrity 
host to New Zealand to shoot several themed 
episodes in Auckland, Wellington and 
Queenstown, which will screen in China in 
April.
Morning Call host Gao Xiaosong will anchor 
the talk show from Air New Zealand’s 
innovative Economy Skycouch™, 
overlooking Auckland’s Waitemata Harbour. 
Air New Zealand regional general manager 
Asia Sandeep Bahl says the show provides 
money-can’t-buy exposure for both New 
Zealand and Air New Zealand.
“An average of three million people tune in 

for each episode of Morning Call. This is a 
huge opportunity to showcase New Zealand 
and Air New Zealand’s Economy Skycouch 
which will be available to our Chinese 
customers for the first time as the refurbished 
777-200 and new 787-9 aircraft begin flying 
to Shanghai later this year.
“Furthermore, host Gao Xiaosong has a 
huge social media presence with more than 
35 million followers on Chinese micro-blog 
site Weibo. A tweet following his Air New 
Zealand flight to Auckland on 2 March has 
already been viewed over 1.4 million times.”
Tourism New Zealand’s General Manager 
Asia David Craig says: “In addition to the 
three talk show episodes being filmed here 
there will also be three travel episodes on 
New Zealand destinations.”
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All to blame for Qantas woes
Aviation commentator Geoffrey Thomas of 
AirlineRatings.com says that while the blame game 
following the big half-year loss by Qantas has the 
airline’s CEO Alan Joyce in its sights, “the 
reality is that everyone at Qantas, its unions and 
the Government is to blame.” 
Thomas also says a degree of blame also lies with 
the airline’s former chief executives Geoff Dixon 
and the late James Strong, who ignored global 
market trends, bought the wrong planes and did not 
take on some of the unrealistic unions decades ago.
He points out that it took QF a decade to catch 
up after James Strong refused to install seat back 
video as a competitive response to Singapore 
Airlines in the early 1990s and later couldn’t see 
the need for a premium economy product, leaving 
the field open to its competitors. 
Thomas says that what was possibly the biggest 
mistake by Qantas was the decision by Strong and 
his successor, Geoff Dixon, to buy the Boeing 777.
“It is estimated that if Qantas had bought the 777, 
it would have saved more than $1 billion in fuel in 
the past 10 years,” said Thomas.
He adds that the airline has, over its 93 year 
history, accumulated some expensive excess 
baggage in the form of union-driven pay and 
conditions deals that date back to the 1960s, 
meaning the average salary at Qantas is A$92,000 
compared with A$47,000 at its alliance partner 
Emirates. The Qantas domestic costs are also 17% 
higher than Virgin Australia’s.
Thomas reminds his readers that countless major
airlines have gone bankrupt over the past 50 
years, and that every major US airline has entered 
Chapter 11 bankruptcy protection and restructured 
labour costs.
“Qantas’ militant unions must accept the gravy 
train of a government-owned and protected airline 
of the 1980s is well and truly over,” he says.

Others weigh in on Qantas
Billionaire casino mogul and former Qantas 
director James Packer, who was a Qantas 
director when the airline fielded an A$11 
billion bid from a private equity consortium in 
2006, has said long term shareholders of the 
airline would have been better off accepting it.
Mr Packer reportedly told breakfast radio host 
Eddie McGuire on Triple M that Qantas was 
in a “sad” state.
“History is going to show that from a purely 
economic perspective, for the shareholders at 
the time, Margaret (Jackson, the airline’s then 
chairperson) was 100 per cent right,” he said. 
“With the benefit of hindsight, and hindsight 
is easy, I think the bid would have been good 
for shareholders to take back then.”
Harold Mitchell, business columnist in the 
Sydney Morning Herald, interprets what the 
Qantas chairman Leigh Clifford has been
saying to Canberra as: “Give us more time, 
we need a fair go and a level playing field.’’
Mitchell points out that in the seven years 
between 2002 and 2008, when Geoff Dixon 
was CEO and Margaret Jackson chaired the 
board, they made a cumulative profit for 
Qantas shareholders of A$4.350 billion.  The 
cumulative profit for the 5½ years to DEC13 
under Alan Joyce and Leigh Clifford is about 

A$20 million. 
He says Dixon and co had to live through the 
Iraq War, September 11, SARS and a huge 
spike in fuel costs. “Nothing too level about 
those playing fields. And no time pleas 
entered into,” he adds.
Meanwhile, authoritative weekly transport 
report, NZ Transport Intelligence Business 
Alert, says the contrasting fortunes of Air NZ 
and Qantas offer sharp lessons in the transport 
industry. The publication’s editors point out 
how Air NZ took its medicine a decade ago, 
restructured and became highly cost-efficient, 
while Qantas sheltered behind its statutory 
protection, and became progressively less 
competitive, dragged down by an overweight 
cost structure.
The weekly report’s editorial notes while Air 
NZ sees the journey ahead as “incredibly 
exciting,” Qantas has had to run to its mother 
Govt with a plea for its debts to be guaranteed. 
This is what happens when an industry allows 
itself to grow flabby. A lot of pain lies ahead 
of Australia’s national flag carrier, it said.
NZ Transport Intelligence Business Alert says 
the primary lesson to be absorbed in this era 
of the transport industry, is you’ve got to be 
fast and nimble. 

Qantas proves beneficial to Emirates
Arabian Business quotes Emirates airline as 
saying its alliance with Qantas was working 
and had helped the Gulf carrier to improve 
yields, after some analysts questioned the 
benefits of the partnership.
Qantas is reducing its workforce by 15%, 
slashing spending and selling fuel-hungry 
older planes after stiff competition at home 
and overseas pushed the Australian flag 
carrier deep into the red in the first half.

“For Emirates, it’s working. We are satisfied 
with this deal,” Emirates Chief Commercial 
Officer Thierry Antinori told reporters on the 
sidelines of the ITB Berlin tourism fair.
He declined to comment on the financial 
troubles at Qantas but said that, for Emirates, 
the partnership has increased the number of 
passengers flying business class, helping to 
more than offset pressure on yields in economy 
class as rivals increase capacity.

DL SkyMiles US Awards
Delta Air Lines has released its 2015 
SkyMiles U.S. Award redemption 
charts. Of the 44 Award level pricing
changes, more than 95% of the 
changes reflect a decrease in the 
miles needed for Award Travel 
redemption by SkyMiles members.
Members can access U.S. 
Award chart online at delta.com/
skymiles2015 which will be effective
for new Award Tickets booked 
beginning 01JAN15. Customers will 
continue to have access to every seat 
on every Delta flight as an Award 
seat with no blackout dates.
In 2013, frequent flyers redeemed 
more than 271 billion miles in the 
SkyMiles program for more than 11 
million Award redemptions. 

Close shave 
– missile vs aircraft
A North Korean rocket, fired last 
Tuesday, nearly struck a Chinese 
passenger plane travelling from 
Japan.
The Chinese Defense Ministry said 
“a very dangerous situation” arose 
when China Southern Airlines flight 
CZ628 passed through the trajectory 
of a rocket, launched by North Korea 
without warning to civilian planes.
The plane, carrying 220 passengers 
from Tokyo to Shenyang, China, was 
travelling northwest as the rocket 
flew northeast. They missed each 
other by about six minutes, although 
they flew at different altitudes, the 
South Korea newspaper Chosun Ilbo 
reported.
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Over 120 European destinations ... now that’s Wunderbar!

Lufthansa service revamp

DXB runway impacts
Emirates expects to suffer an unspecified dip 
in revenue from the temporary grounding of 
20 aircraft, or around 10% of its fleet, for 80 
days from 01MAY due to the planned closure 
of a runway at Dubai International airport.

SriLankan Airlines will join the Oneworld airline alliance on 01MAY14, 
giving Qantas another partner for codeshare flights and its first in the 
Indian subcontinent.

Jens Bischof, the member of the Lufthansa 
German Airlines Board in charge of Sales, 
Product and Marketing, has told journalists 
at the ITB in Berlin that the airline has set a 
number of objectives for 2014 – Lufthansa’s 
biggest service initiative in recent years.   
Key improvements will focus on Business 
Class. A more personal touch in the service 
provided and greater flexibility in terms of 
processes will see current in-flight service on 
long-haul routes enhanced, with the 
introduction of a signature service. The aim is 
to provide a service that reminds passengers 
of being in a top restaurant. The new aspects 
will be tested this summer and, if successful, 
will be implemented on the entire long-haul 
network from 2015. A total of 7,000 full-flat 
seats are being installed on the 106 long-haul 
aircraft, and from as early as AUG14, 
Business Class amenity kits and bathroom 
toiletries will be upgraded. 
From this summer, HON Circle members, 
Senators and First and Business Class 
passengers will always have access to the fast 

lane at all intercontinental destinations and at 
selected destinations in Europe. 
By the end of this quarter, Lufthansa will be 
providing visitors to its Business Lounges 
with F&B of higher quality and greater 
diversity. 
Improvements will be made to the passenger 
transfer services at the Frankfurt and Munich 
hubs. Staff will meet and assist passengers 
when arriving by bus and entering the arrival 
areas, while special arrival services will also 
be provided for premium passengers. 
From 01APR, passengers in every travel 
class will have a much greater choice of 
entertainment, with twice as many movies on 
offer, more than 200 TV programmes, 
including more international box set series. 
The expanded music collection consists of 
more than 300 CDs.
Lufthansa will soon be offering its guests on 
medium-haul flights a wide range of films, 
TV series, music, games and information. To 
use the services, passengers simply connect 
to the in-flight infotainment server via Wi-Fi 

The grounding will include all of the airline’s 
Airbus A340-500s, and will also include 
many of the company’s Airbus A330s and a 
few of its Boeing 777s.

using their own laptop, tablet or smartphone. 
From summer, the airline will be fitting 20 
Airbus A321s with the BoardConnect 

in-flight entertainment solution developed by 
Lufthansa Systems. 

Qatar Airways has defended its policies on 
pregnancy and marriage for cabin crew after 
it came under fire over its working conditions.
Reuters reports that the International Transport 
Workers’ Federation (ITF) is running a 
campaign against Qatar Airways over its 
monitoring of staff and rules preventing 
women from becoming pregnant and getting 
married.
It has called on women across the globe to 
speak out against the airline on Saturday, 
International Women’s Day.
Qatar Airways contracts forbid any member
of the cabin crew, the vast majority of whom 
are female, from marrying during the first 

five years of their employment with the 
company.
“You know they have come there to do a job 
and we make sure that they are doing a job, 
that they give us a good return on our 
investment,” CEO Akbar Al Baker said.
He said because local regulations prevented 
pregnant cabin crew from flying and the 
company did not have many ground jobs 
available for them, pregnant women must 
often leave.
“We are not in the business where we can 
guarantee ground jobs or let people stay 
away... and don’t do anything for the airline,” 
he said.

Qatar defends cabin crew rules

Etihad Airways is to be Tourism Australia’s biggest airline partner for 
the 2014 Australian Tourism Exchange (ATE), taking place in Cairns.
Etihad Airways will provide return flights for international buyer 
delegates from UK, Europe, Middle East and Singapore.
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Save with exciting offers on Burma, Vietnam and Cambodia cruises
The Irrawaddy, 14 nights, 600 miles and see all of Burma!
 Pandaw II on March 12th, 2014 - 25% off!
Pyay to Kalay, 14 nights on the Irrawaddy and Chindwin rivers
 RV Katha Pandaw on August 16th, 2014 – 20% off!
Pyay to Kalay, 14 nights on the Irrawaddy and Chindwin rivers
 RV Pandaw 2 on August 21st, 2014 – 20% off!
The Golden Land, 10 nights from Mandalay via Pagan to Rangoon
 Pandaw II on September 25th, 2014 – 10% off!
Mekong Exploration, 7 nights from Angkor to Saigon
 RV Mekong Pandaw March 15th, 2014 – 20% off!

Cunard celebrates 175 years in grand style
Cunard has released details of the celebratory
voyages and events the cruise line has 
planned in 2015 to mark 175 years of grand 
British maritime history.
Since its first ship, Britannia, set sail in July 
1840 on the first regularly-scheduled service
across the Atlantic, Cunard ships have 
crossed and re-crossed the Atlantic every 
year, in peace and war, without fail.
To mark the anniversary, the cruise line is 
offering a series of commemorative cruises 
which will go on sale on Friday 14MAR. 
The anniversary program includes a special 
voyage for Queen Mary 2 which will see the 
ocean liner sail from Liverpool on 04JUL15, 
following in the wake of Britannia which left 
the city 175 years earlier to the day. This will 
also be the first time since January 1968 that 
a Cunard ship has departed from Liverpool 
for America. The 10-night cruise is priced 
from $3519*.
To salute Cunard’s “spiritual home” 
Liverpool, where the company was founded 

and the company’s Head Office remained for 
128 years until 1967, the current fleet will 
take part in a historic three-day event 
24-26MAY15.
Queen Mary 2 will arrive in Liverpool on 
Sunday 24MAY and make her first ever 
overnight stay in the city, berthed in sight of 
the Cunard Building, which forms one third 
of the World-Heritage-listed ‘Three Graces’ 
on the Pier Head. The following morning 
Queen Elizabeth and Queen Victoria will sail 
into the city and for a time all three ships will 
line up on the Mersey in a spectacle that is 
expected to draw huge crowds. Over a 
million people saw QE2 sail into Liverpool 
for the first time in July 1990. Queen 
Elizabeth’s 14-night Baltic cruise from 
Southampton to Liverpool on 11MAY15, is 
priced from $4049*.
The 175th celebrations will begin at its 
homeport on 03MAY15, when Queen Mary 
2, Queen Elizabeth and Queen Victoria will 
sail into Southampton together and depart 

later that day in formation. 
Queen Victoria will then depart 
on a seven-night “Lusitania 
Remembered” voyage in honour 
of the Cunard flagship which was 
torpedoed off Ireland in 1915 
while sailing from New York to 
Liverpool. 
The cruise will also remember 
the crew and the other 21 ships 
Cunard lost during the First World 
War, including Carpathia which 
had rescued all of the survivors of 
the Titanic. 
All Queen Victoria passengers 
will be invited to attend a special 
service at Cobh on 07MAY15, 
100 years to the day since 
Lusitania was lost. Fares start 
from $1779*.
Visit www.cunard.com.
*subject to availability, 
conditions apply
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Join Monte Carlo’s jetset with SeaDream
Monte Carlo is a haven for the rich and 
famous and their multi-million dollar yachts, 
but you can put your clients right amongst it 
all aboard the mega motor-cruiser SeaDream 
II, sailing from Monte Carlo for 7 nights to 
Rome’s port of Civitavecchia on 27SEP this 
year.
After boarding early afternoon to a Champagne 
Welcome and checking into their stateroom – 
one of just 56 guest rooms aboard SeaDream 
II served by 95 crew – your customers can 
take in their movie-setting surrounds from 
the vessel’s Top of the Yacht Bar or one of 
the many other onboard vantage points, 
before sailing that evening.
They’ll have whole days to explore ports 
and not leave until late evening, with calls 

at St Tropez on the French Riviera, Calvi on 
Corsica which boasts some of the 
Mediterranean’s finest beaches, and 
Portovenere in the heart of Italy’s famed 
Cinque Terre with its spectacular villages 
cling perilously along the rugged coast.
There are also days at Portoferraio on 
idyllic Elba, picturesque Bastia on Corsica 
and colourful little Porto Santo Stefano.
The cruise is priced from US$5026pp twin-
share – including 5-star dining, wines with 
lunch and dinner, drinks from the open bars, 
sail and power water-sports in ports where 
permitted, gratuities and port charges and 
taxes.
Email jdenovan@seadream.com or visit 
www.seadream.com

HOSPITALITY
Confidence high in Canterbury
Canterbury is the country’s most optimistic 
region, annual results from the Holiday Parks 
Association of New Zealand (HAPNZ) 
Business Confidence Monitor show.
The monitor reveals that Canterbury holiday 
parks were the most confident overall during 
2013, supporting Commercial Accommodation 
Monitor (CAM) data that shows occupancy 
was up 3% and average length of stay up 6% 
on 2012 for Canterbury holiday parks.
Jackie Anderson of Christchurch TOP 10 
Holiday Park commented: “Christchurch is 
to a degree emerging from the ‘earthquake 
bubble’ which we have experienced for more 
than three years. International guests are 
returning to the city although not yet back to 
pre-earthquake numbers.
“Another important component has been 
sports teams, events and school trips returning 
to Christchurch. Our traditional guests have 
returned and our traditional international 
markets are returning. We welcome their 
return and look forward to a business as usual 
2014.”

Steve Fraser of North South Holiday Park 
commented “demand for all types of 
accommodation continues to be strong and at 
times we have been limited by capacity. The 
summer period has definitely been our 
busiest on record and forward bookings are 
up on last year.” 
Martin Snedden, chief executive of the 
Tourism Industry Association New Zealand, 
says: “TIA congratulates HAPNZ for 
carrying out this research which is strongly 
aligned with the outcomes of the Tourism 
2025 growth framework – creating and 
using good insight to support better business 
decision-making. 
“The Holiday Parks Business Confidence 
Monitor reflects what we are hearing from 
many TIA members who have seen an upturn 
in business through 2013. There are definite 
indications that tourism is rebounding in 
terms of both numbers and spend, and we 
look forward to this continuing.”
Download the survey summary here.

Le Méridien growth
Eleven new Le Méridien Hotels & Resorts 
are expected to open within the next 12 
months. With these new openings, Le 
Méridien is on track to more than triple its 

Marriott adds rooms, brands
Since 2010, Marriott International has opened 
or signed almost 27,000 new rooms and 
launched five brands in Europe; Autograph 

portfolio in the Americas since the French-
born brand was acquired by Starwood Hotels 
& Resorts Worldwide.

Collection, EDITION, AC Hotels by 
Marriott, Residence Inn by Marriott and 
Moxy.
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Marriott Moxy hotels for Europe
Marriott International has announced plans to 
open six Moxy hotels throughout Europe by 
2015.
Moxy Hotels, which is a lifestyle hotel 
brand created specifically for the millennial 
traveller, will open new properties in Milan, 
Munich, Berlin, Frankfurt and Oslo.
Says Marriott: The economy sector is the 
fastest growing segment in Europe and 
today’s global traveller is looking for a 
stylish travel experience with modern 
technology at an affordable price.
The following Moxy hotels are expected to 
open by 2015:
-       The 162-room Moxy Milan Malpensa 
Airport, located at Terminal Two 
-       The 317-room Moxy Munich Airport, 
located close to the main terminal 
-       The 190-room Moxy Berlin Ostbahnhof, 
centrally located near Ostbahnhof train station 
-       The 305-room Moxy Frankfurt Gateway 

Gardens, located approx 5mins from FRA 
Airport 
-       The 266-room Moxy Berlin Airport, 
located at the new Berlin Brandenburg 
Airport 
-       The 229-room Moxy Oslo Exporama, 
located approx 15mins from the airport and 
city centre 
Each hotel will offer ‘Plug and Meet’ meeting 
spaces throughout the public space, which 
will have writing walls and large screens for 
presentations.
Marriot said it expects Moxy to reach 150 
hotels within the next 10 years.

Crowne Plaza Auckland showcases Ballroom 
Crowne Plaza Auckland this week showcased 
its refurbished ballroom to a group of im-
pressed PCOs, corporate clients and Tourism 
New Zealand representatives.
The 60 guests were treated to a sneak preview

of how new state-of-the-art wireless AV 
equipment, including wireless projectors, can 
enhance a conference or event.  More leading 
edge technology - interactive projectors - is 
also available in the meeting rooms.

Bjoern Spreitzer - Tourism NZ, Franck Hesse - Area 
Sales and Marketing Director, Intercontinental 
Hotel Group, Sherry Hare - US Consulate and Alexa 
Bennet - Tourism NZ.

Shelley Cunningham - Convention Management 
NZ, Marleen Goedhart - Icon Conference and 
Event Management and Debbie Hall - Convention 
Management NZ.

INDUSTRY
Expedia TAAP turns four with a roar
Expedia TAAP celebrates its 4th anniversary 
in ANZ this month with nine record trading 
weeks in a row. 
To celebrate the 4th anniversary, Expedia 
TAAP is running an incentive for bookings to 
the USA made this month. Every $4K worth 
of bookings made to the USA in March, 
will be awarded a $50 Travel Voucher. For 
example, if an Expedia TAAP Agency books 
$20K to the USA in March, they will get four 
$50 travel vouchers. There is no limit to the 
number of vouchers on offer.
“This four-year-old has attitude,” jokes Stuart 
Udy, who manages Expedia TAAP in ANZ. 
“We are absolutely delighted with the 
acceptance by new agents and the tremendous 
growth of the program this year.”   
Expedia TAAP launched in ANZ in MAR10 
with 200 agents signing up in the first couple 
of days and a growth chart which has been 
relentlessly climbing ever since. 
 “Last month we confirmed bookings to 380 
different destinations,” says Stuart. “One of 
the main reasons this program is so 
successful is because TAAP offers more 

competitive product to traditionally popular 
destinations but also has massive breadth 
across other markets. This scale isn’t on 
offer anywhere else in the market. How many 
operators offer accommodation in Oaxaca, 
Mexico; Lodz, Poland; Charlottesville, 
Virginia; Nelson, NZ; Changsha, China or 
Ballarat, Victoria through the one easy-to-use 
website? They are all destinations that were 
booked by TAAP agents last month.” 
Expedia TAAP shares commission with 
travel agents for bookings made through the 
Expedia TAAP portal. Highly competitive 
prices and inventory are the same as those 
seen by a consumer and the list of product 
and destinations is seemingly endless. The 
competitive rates are passed on to the agents 
who can earn commission on internet rates. 
For more info, go to www.expedia.co.nz/taap, 
call 0800 623 4293 TAAP sales support or 
email Expedia-nz@discovertheworld.co.nz 
“Travel agents constantly comment to me 
that they also use Expedia for their own per-
sonal travel – That’s a pretty good 
recommendation for anyone,” says Stuart.

Auckland Warriors Corporate Booth Giveaway
Do you want to win the use of the Francis
Travel Marketing corporate booth for the 
Warriors vs Bulldogs game on Sunday 
13APRl4.
Tell FTM why your agency deserves an 
outside Corporate Booth at Eden Park for the 
second Warriors home game and you could 
be taking 10 people to the game.  
Send your best reasons by this Friday 

14MAR to kelly@francistravelmarketing.
co.nz with the subject line - “Warriors 
Corporate Booth” for your chance to win.
The best answer will be chosen and the 
winner will be notified by Wednesday 
19MAR. 
Note: Draw for 10 seats only, all food and 
beverages will be at the winner’s own 
expense.
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PEARL’S PEARLER
Take care of the birds - the dove brings peace 

and the stork brings tax concessions

LATE BREAK
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HoT app tops sales at 
Apple iTunes store
The new House of Travel smartphone app has 
reached number one in the Apple iTunes store 
just one week after its official launch.
More than 4500 Kiwis downloaded the app 
during one 24 hour period, taking it to 
number one in the NZ iOS store with 
thousands more downloading onto Android 
devices. This is a huge success for any NZ 
designed app and HoT is thrilled with such 
early success.
“The new app gives both new and existing 
customers uninterrupted access to their 
itinerary and to a raft of exciting travel 
features. It’s exciting to see how quickly the 
market has embraced it and we’re proud to 
have already secured the top spot on Apple 
iTunes,” says the agency chain’s head of 
strategy Niall White.
House of Travel has plans in the coming 
months to roll out new and innovative 
features to the app which will continue to add 
huge value when customers are in all stages 

of their holiday, from the initial planning, 
booking activities on the go and right through 
to reviewing and communicating directly 
with the travel outlet.

TAANZ National Travel Industry Awards
Nominations for TAANZ National Travel 
Industry Awards (NTIA) 2014 are now open 
and close Friday 28MAR at 5:00pm.
The Awards span 21 categories across brand, 
location, individuals, and brokers. Eleven of 
these categories are agency categories which 
will be rigorously judged.
The Award Ceremony Dinner will toast all 
finalists and category winners and as 
importantly provide a chance for the travel 

industry to come together to recognise, 
celebrate and congratulate the achievements 
of those who have excelled in the industry.
Save the date, says TAANZ. The Award 
Ceremony Dinner will be held Saturday 
30AUG at the Pullman Hotel, Auckland.  
Tickets go on sale from Monday 28APR.
To begin the process of finding out who 
the ultimate winners will be, click here for 
nomination forms.

Reminder: Adventure World Groups Incentive
Adventure World reminds agents that its 
Reap the Rewards: Group Bookings Incentive
is running until the end of June. 
Agents who make a groups booking with 
Adventure World Groups and Incentive 
department between 17 February and 30 June 
2014 will go in the draw to win either:
>>  A Breville Scraper Mixer (valued at $449) 
>>  A Nespresso Coffee Machine (valued at  
      $449) or 
>>  A Samsung 28-inch High-Definition LED  
      TV (RRP $549)
The lucky winner will be announced on 
05JUL14. 

For more information, click here and call 
0508 496 753. 
Terms and conditions apply: Valid for new 
group bookings made between 17FEB-
30JUN14, with a minimum booking TTV 
$20,000. If prize isn’t available at the time of 
announcement, a similar prize will be 
chosen. Winners will be drawn on 05JUL14 
& will be contacted directly. 
For full terms & conditions call the 
Adventure World groups department on 
(09) 539 8101.

Content Marketing training coming to Christchurch
Grow your business through content 
marketing and social media. Award-winning 
writer Megan Singleton brings 8 years 
experience as a full-time blogger and social 
media maven to help businesses grow their 
audience and their sales.

Date: Friday 21MAR
Time: 10-12 noon
Where: Westpac Hub, Addington
Cost: $145
Here is the link.

Historic building to become The Peninsula Yangon
The Hongkong and Shanghai Hotels, Limited 
and Yoma Strategic Holdings Ltd. have 
announced an agreement to restore the 
former Myanmar Railway Company 
headquarters into a hotel to be called The 
Peninsula Yangon.
The agreement, subject to conditions and 

approval, will seek to redevelop and restore 
the heritage building, which dates from 
the 1880s and is one of the oldest existing 
colonial buildings in Yangon. It is located in 
the Yangon CBD, one kilometre north of the 
Yangon River and adjacent to the tourist 
attraction known as Scott’s Market. 

http://www.taanz.org.nz/NTIANewZealand/
http://www.adventureworld.co.nz/travel-agents/agent-discounts/reap-the-rewards-groups-incentive-2014/
http://www.bloggeratlarge.com/content-marketing-training/

