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Farmer clients?
OPPORTUNITY FOR COUNTRY BASED AGENTS

A farm tour gives a special insight into country life and 
farmers going about their day to day business not possible on 
more general tours. The iconic “must see” spots are, of course, 
included but the country bias gives these tours a special edge.

FARM TO FARM TOURS  has been organizing group tours 
for farmers and others interested in the country life for over 25 
years. We work closely with our ag. tour colleagues in more 
than 30 countries to create unique travel experiences.

May  - Western Europe, Vietnam, South America and Africa
June - UK, USA, Queensland
July - Scandinavia and Russia
(Sorry, our tours to Canada and China are sold out)

For itinerary, prices and details 
Call FARM TO FARM TOURS  

0800 3838747  
E: info@farmtofarm.co.nz  
W: www.farmtofarm.co.nz

We have some great destinations lined up 
for winter 2014 including:

 • Turkey & Greece 
 

• Boutique Mediterranean &  
Adriatic Cruises 
 

• Morocco  
 

• Egypt, Jordan, Israel 
 

• Dubai & Oman 

Special offers, deals & savings book now 
EARLYBOOKING DEADLINE 14 MARCH 

 Click here 
to view 

catalogue 
online 

2014 Expedia FEX Index 
points Kiwi travellers to Asia 

Double digit growth by the New Zealand dollar against many major 
currencies has expanded the list of great value travel destination 
choices for Kiwis, with regions like Japan, Indonesia and Australia 
offering strong purchasing power, according to the 2014 Expedia 
Foreign Exchange Index.  
For the second year running, Japan offers the best overall value for 
Kiwi travellers as the New Zealand dollar increased by 20.6% in 
2013 against the yen, cementing Japan as the must-visit destination 
for travellers looking to get value for money in a traditionally pricey 
destination. 
Now in its fifth year, the 2014 Expedia Foreign Exchange Index 
measures the performance of the NZ dollar against major global 
currencies, taking into account foreign exchange rates and inflation.
The 2014 Index reveals the Kiwi gained in value against 12 of the 
15 top destinations, an opposite trend to the Australian dollar, which 
lost ground against 13 of its 15 top destinations for travellers. 
Top destinations based on the purchasing power of the New Zealand 
dollar against other major currencies in 2013*:

* Countries ranked in 
terms of value against 
the New Zealand 
dollar taking both 
foreign exchange 
rates and inflation 
into account as at 31 
December 2013, 
compared to rates one 
year prior. Percentages 
calculated using fx 
rate movements.

.... Cont p17

http://www.conveneauckland.co.nz
http://www.koreanair.com
http://www.innovativetravel.co.nz/files/docs/ak%20specials/2014%20specials/ancient%20kingdoms%20earlybird%202%20flyer.pdf


NEW ZEALAND NZ-wide
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Sweet As Campers

Holidaymakers deliver record January for NZ
New Zealand’s attractiveness as a holiday 
destination continued to drive annual visitor 
growth during January – with total holiday 
arrivals up 14.7% compared to JAN13. 
For the 12 months to the end of JAN14, 
holiday arrivals are up 11.8%, with total 
arrivals growing 7.5% for the year, reaching 
2.75 million. 
“What is really positive is the growth is 
coming from developing Asian markets, 
traditional Western markets, and our nearest 
and biggest market, Australia,” says Kevin 
Bowler, chief executive of Tourism New 
Zealand.
“Holiday arrivals from the UK in January 
were up 11.9% and Germany delivering 
amazing growth, up 22.9% for the month. 
“This is backed up with impressive holi-
day growth from Australia up 8.1% for the 
month.”
The early celebration of Chinese New Year, 
from 31JAN, drove growth during January 
with China holiday arrivals up 73.3% for the 
month.
“Comparatively, we expect to see China ar-
rivals down for February when we compare 
against last year’s Chinese New Year period.”
The growth was seen across the wider Asia 
region, with holiday arrivals from Hong 
Kong up a staggering 159.2%, Singapore up 
126.3% and Malaysia up 104.2% during the 
month. 
The significance of the growth in arrivals for 
the economy was reiterated last week in the 
Ministry of Business Innovation and 
Employment’s Regional Tourism Indicators, 
which reported international visitor electronic 
card expenditure was up 13.3% in January 

year-on-year.
“The consistent growth in arrivals and visitor 
expenditure has been delivering significant 
value to the tourism sector and the wider 
New Zealand economy over the last year,” 
says Mr Bowler. 
There were declines in visitor arrivals in 
January from two important markets, Japan 
and US, but he says this was expected.
“The decrease in arrivals from Japan, down 
18.0% for the month, is consistent with our 
forecasts due to reduced airline capacity over 
the summer season compared to last year.
“Last week we launched a campaign with 
Air New Zealand in Japan to leverage the 
existing high demand for a holiday to New 
Zealand and convert this into travel over the 
shoulder season.”
Holiday arrivals from the US were affected 
by changing cruise ship patterns, seeing a 
decrease for the month. Total US holiday 
arrivals were up 16.2% for the January year. 
 “Provisional arrivals numbers for February
continue to be strong across a range of 
markets giving us confidence that we will 
see positive growth through the remainder of 
summer,”  says Mr Bowler.

PM hedges on funding 
Queenstown Convention Centre
Mountain Scene reports that Prime Minister John Key 
appears to have ‘put the mockers’ on Queenstown’s 
proposed convention centre involving a deal with SkyCity. 
Mr Key on Friday appeared to rule out a similar deal that 
had seen the Government negotiate a deal with SkyCity 
Entertainment Group to fund the $400 million Auckland 
national convention centre in return for gaming 
concessions. 
Asked if he intended to do a deal with SkyCity for 
Queenstown, Mr Key replied: “I don’t think so, no.” 
If SkyCity were involved - and wanted a casino operation 
as part of the centre precinct - it would require the 
Government to change the law and enable SkyCity to 
transfer one or both of its downtown Queenstown casino 
licences. 
Mr Key reportedly told a Queenstown Chamber of 
Commerce luncheon people want to come to the Wakatipu 
for conferences but it didn’t have capacity. 
“Just as in Auckland where we found a way through that, 
we’re going to have to do that in Queenstown. 
“It’s not straightforward and not easy, and I’m not going 
to say we have a solution today but we have to find a way 
to allow your council to get a convention centre up and 
running.” 

More money 
pledged for 
Cycle Trails
Prime Minister John Key has 
announced a pre-Budget $8 
million injection over four 
years to boost the expanding 
New Zealand Cycle Trail. 
The PM, speaking in 
Queenstown, also announced 
up to $500,000 in additional 
funding for the Around the 
Mountains Cycle Trail in 
Southland.
“The New Zealand Cycle Trail 
is a valuable tourism asset for 
New Zealand and it is 
important that they maintain 
their high quality reputation 
and continue to provide an 
excellent experience for 
riders,” Mr Key says.
A recent evaluation report 
showed the trails are going 
from strength to strength. Last 
year the Great Rides 
experienced a 56% average 
growth rate, with an estimated 
97,000 trail users for the 
month of JAN14 alone.
“To ensure the cycle trails 
continue to provide economic 
benefit to their local 
communities, this contestable 
funding package will assist 
with maintaining the quality of 
the trails should they 
experience significant weather 
damage or need major 
enhancements,” says Mr Key.
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Chinese New Year worth $117m - Airport
Auckland Airport has estimated that the 2014 
Chinese New Year holiday period 31JAN-
14FEB contributed $117 million to the New 
Zealand economy.
Auckland Airport’s Glenn Wedlock says this 
Chinese New Year saw 34,500 Chinese 
passengers arrive in New Zealand over 
the few weeks that make up the important 
holiday season.  “With the average Chinese 
traveller spending $3,400 per visit, that 
means around $117 million was spent during 
Chinese New Year,” he says.
Auckland Airport’s average passenger spend 
rate for direct flights from Asia and China 
during the Chinese holiday was up 22% on 
the previous year and is almost double the 
value of other flights.
“Auckland Airport’s duty-free retail stores 
had a very successful Chinese New Year.  
There was a 100% increase in cognac sales 
and a 50% increase in New Zealand wine 
purchased in the international departures 
area, with one customer spending $11,000 
on wine.  Sales in some of our New Zealand 
health products, favoured by Chinese visitors, 
increased by 80%.”
Mr Wedlock says it indicates how important 
promoting and delivering the right experience 
and products is over this period.  
He points to the development of special 

charter flights from China, Mandarin 
speaking retail ambassadors, Chinese New 
Year marketing activities in the international 
terminal and more as efforts made to grow 
this business. The boosting of China 
Southern Airlines flights from seven to ten 
per week, coupled with their Chinese New 
Year charter flights and further charter flights 
by China Eastern Airlines, confirm the ever 
increasing popularity of New Zealand as a 
travel destination for Chinese tourists.
“However, we cannot be complacent,” says 
Mr Wedlock.  “Many other international 
destinations are promoting themselves to 
Chinese travellers.  As a country we must 
continue to innovate and promote ourselves 
to this significant traveller market, and we 
must continue to develop our knowledge of 
their culture and language.  Already the 
Seychelles has introduced a visa waiver 
scheme and Thailand has introduced a visa 
on-arrival scheme to attract more Chinese 
travellers.”
He adds that the lesson from this year’s 
success is to embrace the holiday to help 
drive New Zealand’s travel, tourism and trade 
sectors.  
“We are looking forward to an even bigger 
2015 Chinese New Year, when we celebrate 
the year of the sheep.”

Christchurch progress report
Christchurch now has 850 cafes, restaurants and bars open in the city and 
hospitality outlets are at more than 85% of pre-quake levels. All of the city’s 
iconic tourist attractions are operating, including the distinctive heritage 
Tramway, the Port Hills Gondola and the double-decker Discover 
Christchurch bus tours. They are proving a great way for visitors to explore 
and learn more about the city as it evolves.

Shark cage-diving to be regulated
Shark cage-diving operators are to be 
regulated. 
Conservation Minister Nick Smith has 
announced that a permit system and code of 
compliance will be imposed on shark-diving 
operations by the end of the year. 
Fairfax reports that one of the major concerns 
was around the use of burley to attract the 
sharks that then associated boats with food. 
This, divers believed, was putting them at 
greater risk. 
Two Stewart Island cage-diving operators 
face a backlash from locals who say cage-
diving is changing the behaviour of great 

white sharks, leading to more interactions 
between the sharks and people in the water. 
The cage-diving operators had developed 
in an environment lacking proper controls, 
and tightening the rules would help resolve 
the tension and ensure the sharks and people 
were offered greater protection, Smith said. 
Peter Scott from Shark Dive NZ welcomed 
the move towards regulation. 
“I’ve been banging this drum for the last five 
years that this industry needs to be 
regulated,” he told Fairfax. 
“You need regulation to stop the cowboys of 
the industry, it’s as simple as that.” 

Destination Queenstown now has 100,000 fans on its QueenstownNZ 
Facebook Page.
The page, which started in APR11, has grown significantly over the 
past year to become the most liked official RTO Facebook page in the 
country.
Late last year DQ’s website, www.queenstownnz.co.nz, reached a 
milestone also, seeing over one million visits in a calendar year.

East Meets West in Wellington
The National Museum of China is preparing
to send a prestigious double exhibition, 
CHINA, to Te Papa.
The exhibition (22MAR-22JUN) features 
Throne of Emperors, which tells the story of 
2000 years of China through personalities, 
politics and imperial lifestyles of seven 
Emperors of China, one from each of the 
major dynasties ranging from 221 BCE to 
1911. Items on display include silks, 
earthenware, silver, scrolls, jade, porcelain, 
and a model of a ship from the Ming Dynasty. 
The other exhibition, Shi Lu: A Revolution in 
Paint displays the art of a modern master of 
Chinese painting who maintained his unique 

artistic vision during a time of political and 
cultural revolution. Shi Lu painted in the 
traditional literati style, known for his 
images of labouring people and animals on 
the highlands and in the lofty mountains of 
his home province. During the Chinese 
Cultural Revolution Shi Lu was imprisoned, 
and his paintings were branded as “crazy, 
odd, black and chaotic.”
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AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

15 day Guided Holiday from 
$5915 per person twin share* 

Perth to Perth 

Save up to $620 per couple 
when you pay in full on or before 10 Mar 14*
• Discover the sights of Perth on a city tour
• View spectacular Wave Rock
• Witness stunning views at Cape 

 Le Grand National Park
• Enjoy a tour, wine tastings and lunch  

at Margaret River
• Be amazed by the Pinnacles at  

Nambung National Park

Western Wonderland

*Conditions Apply

AUSTRALIA
Earlybird reminder from AAT Kings
Reece Scott at AAT Kings reminds agents 
that next week is the final week for the AAT 
Kings 2nd tier early payment discount of up to 
5% on AAT Kings Guided Holidays program 
in Australia, which includes Inspiring Journeys. 
The offer finishes on 10MAR14.
“We’ve had exceptional uptake from our NZ 
trade partners and consultants during the 
promotion and the Northern Territory, 
Southern Australia, Western Australia, 
Queensland and Tasmania have all been very 

popular. 
“Consultants need to remember that it can be 
combined with the Frequent Traveller Dis-
count for those who have travelled in the last 
five years with one of our family 
companies including AAT Kings, Trafalgar, 
Insight Vacations or Uniworld and gives their 
customers a 5% discount to be used against 
their next AAT Kings Guided Holiday 
booking.”

Captain Cook Cruises 
founder dies
The founder and original owner of 
Captain Cook Cruises – Captain Trevor 
Haworth AM passed away on the 
weekend, aged 82 years.
Many in the travel industry knew Trevor, 
or do know his wife Geraldine and their 
children Anthony Haworth, Jackie 
Charlton and Allison Haworth. It is a 
very difficult time for the family but they 
wanted his obituary published, as the 
industry knows what amazing things 
he did for Tourism in Australia and this 
should be celebrated. Click here to 
download the obituary.

Entering Canberra on the QT
QT Hotels & Resorts is opening a QT in 
Canberra’s emerging cultural precinct of 
New Acton in early April.
QT Canberra is housed in the iconic 200-
room Lakeside Hotel, with a redesigned 
exterior and interior, new technology, 
distinctive art and cutting edge design.
The building is steeped in Canberra 
history and the unique designer space 
celebrates this history through bold 
design, a mix of quirky artefacts, 
bespoke furniture, a daring use of colour 
and art, and the ultimate food and 
beverage offering.

Beaches and Beyond campaign based on ‘advocacy’
Tourism Australia together with Tourism 
Events Queensland and retail partner House 
of Travel are in the midst of a ‘beaches and 
beyond’ campaign promoting regions of 
Queensland as the destinations of choice for 
Kiwis seeking a ‘winter sun’ escape.  The 
coming weeks will showcase experiences and 
great value offers from the Southern Great 
Barrier Reef, Tropical North Queensland, 
Gold Coast and the Sunshine Coast. 
House of Travel’s Commercial Director Brent 
Thomas reported the first week as being the 
most successful Gold Coast campaign that 
the chain had been involved in for three 
years. Thomas attributes the success not just 
to targeting the right audience across multiple 
platforms; radio, print and digital but also 
advocacy. 
The campaign’s advocacy element is through 
Coast radio’s breakfast show personality, 
Brian Kelly named 2013 NZ Radio Awards 
Finalist in the Best Music Breakfast Show - 
Metropolitan category. Tourism Australia’s 
Jenny Aitken says that advocacy is a “key 

driver for Australia sharing their stories with 
Kiwis who love to hear from real people 
within their peer groups.”  Before embarking 
on the campaign, the show host travelled to a 
number of the featured locations in 
Queensland to gain first hand experience in 
the destinations being featured.
Aitken says the public response to the 
campaign so far backs up Tourism Australia’s 
earlier consumer research suggesting 
Australian beaches, particularly those around 
Queensland’s Tropical North, Whitsundays 
and Gold Coast are considered some of the 
best in the world.
Tourism & Events Queensland’s New Zealand
Manager, Sally Holyer says the ‘beaches and 
beyond’ theme perfectly captures the essence 
of a great Queensland holiday. “Yes, we have 
the great beaches, but also some amazing, 
and very different experiences - all within a 
one hour drive zone of the beach.”
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Melbourne to retain F1GP - Ecclestone
Formula One boss Bernie Ecclestone is 
confident a new deal to keep the Australian 
Grand Prix in Melbourne is as good as done, 
with lawyers finalising a revised contract. 
The British billionaire says a new contract 
“will happen”, telling the Herald Sun the 
finishing touches were being applied to an 
extension to the existing agreement due to 
expire next year.

Despite the cost of the Grand Prix - more 
than A$50 million to Victoria’s taxpayers last 
year with jobs, tourism benefits and unique 
global branding for Melbourne and Victoria 
the pay-off - Mr Ecclestone said money was 
not an issue.
“I think that’s all been sorted,” he said.
Melbourne roars into action for the 2014 
Grand Prix in 9 days time.

Mountain-biking in Tropical NQ
Tourism Tropical North Queensland has 
launched a dedicated mountain biking 
website to position the Cairns & Great 
Barrier Reef region as a world-class 
destination for recreational riders. 
Ride Cairns was launched at Smithfield 
Conservation Park where world champion 
mountain bikers Paul van Der Ploeg and 
Jenni King were testing the new purpose-
built cross-country mountain bike track for 
the second round of the UCI Mountain Bike 
World Cup in Cairns 25-27APR. 
TTNQ chief executive Alex de Waal says the 

Ride Cairns brand will build on the 
momentum created by Cairns being selected 
to host the 2014 and 2016 UCI Mountain 
Bike World Cups as well as the 2017 UCI 
World Mountain Bike and Trials 
Championships. 
TTNQ has been working with local mountain 
bike clubs, Queensland Parks and Wildlife 
Service and World Trails to catalogue a 
550km-network of almost 40 mountain bike 
trails throughout the region to create website 
www.ridecairns.com. 

#Room753
A deluxe ocean view suite at Peppers 
Broadbeach has been selected as the room 
with a view to inspire high-profile digital 
opinion-makers from across the globe, as 
part of a new Tourism & Events Queensland 
(TEQ) initiative titled ‘#Room753’.
Twenty-two high profile Bloggers, 
Instagrammers and videographers with a 
combined social media audience reach in 
excess of six million people will stay in 
#Room753, following week long visits 
exploring Queensland destinations on 

itineraries designed to match their passions
and inspire creativity.  The purpose of 
#Room753 is ‘rest, recuperation and writing’ 
with a panoramic backdrop of Broadbeach to 
complete the picture.  #Room753 translates 
to Room ‘Q.L.D.’ on a phone keypad.
TEQ boss Leanne Coddington says the 
#Room753 initiative is one of the most 
progressive campaigns in the digital space 
and would result in a permanent digital 
footprint documenting the unique travel 
experiences available across Queensland.

PACIFIC ISLANDS
Pacific Resort Aitutaki Special - Stay 7, Pay 4
To celebrate the launch of the Air New 
Zealand Safety Video and the Sports 
Illustrated 50th Anniversary Swimsuit 
edition, Pacific Resort Aitutaki has released 
a Stay 7 / Pay 4 Special for stays in Premium 
Beachfront Bungalows, Ultimate Beachfront 
Suites & Ultimate Beachfront Villas only.
The offer is valid for sale and travel 01MAR-

30APR14. Call your wholesaler.
Pacific Resort Aitutaki recently hosted the 
cast and crew of the Sports Illustrated 50th 
Anniversary Swimsuit edition and was one of 
the selected locations for the Air New 
Zealand ‘safety in paradise’ in flight safety 
video, which has had 3.5 million views on 
YouTube. 

Mana Stay Pay deal extended
Trish Nicol, NZ Sales Rep for Fiji’s Mana 
Island Resort & Spa says the resort has 
extended its current Stay Pay deal.
Offer : Stay 5 Nights and Pay 4 Nights
Value Add : F$300 Credit
Category : All Room Categories
Sales : Now until 31MAR14
Travel: Now until 22NOV14
Black Out Dates: 20APR-30MAY14; 
24JUN-31JUL14; 01SEP-19OCT14; 
23NOV-14DEC14. 
Conditions apply. Call your wholesaler.
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Culinary tours in Vietnam, Thailand, India or Sri Lanka? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

First Landing Industry Deal
First Landing Beach Resort and Villas in Fiji 
is offering an Agent Special rate of NZ$120 
per night in a Garden Bure, with a free 
upgrade to Beachfront Spa Bure at check in 
where available, for travel to 30JUN14. 
Continental breakfast is included.

First Landing offering Mamanucas excursions
First Landing has secured the services of 
private boat charter, the “Betty Lai Lai”, to 
offer trips to the nearby Mamanuca Islands 
from the resort’s jetty daily. 
Option 1 is to Bounty Island (20 mins away) 
where guests can snorkel directly from the 
beach. Buffet Lunch and snorkelling gear is 
provided. Scheduled times are from 9.30am 
– 2pm   (min 4 pax, Max 6 pax) - FJD145pp 
lunch included. 
Option 2 is Bounty Island plus “The 
Sandbank” - FJD175pp lunch included.
Option 3 is Island Hopping from First 
Landing’s jetty to Treasure Island and back to 

Bounty Island via “The Sandbank”: 9.30am 
– 3pm  (min 4 pax, Max 6 pax) - FJD195 pp 
lunch included.
Prices are valid JAN14-MAR15. Bookings 
must be made a minimum of 24 hours prior 
to the day trip and cancellation fees apply. 
All boat trips or transfers are subject to sea 
and weather conditions. Children 3 years and 
under free of charge. Children 4-12 50%.
Contact NZ Representative Lesley Perrie on 
info@planetmarketing.co.nz for more info or 
to make a booking for guests already booked 
at the resort.

All rooms are spacious and air-conditioned 
and can take up to four guests. 
To see what the resort has to offer click here 
and book through NZ Representative Lesley 
Perrie on info@planetmarketing.co.nz 

ASIA
Exotic’s new brochure on SE Asia
The brand new Exotic Holidays bible for 
Indochina 2014 is hot off the press.  To be 
inspired by its bright colourful images, 
extensive information and impressive new 
layout, check out the link on their rejuvenated 
website http://exoticholidays.co.nz/ or 
contact Team Exotic on 0508 396842 or 
email info@exoticholidays.co.nz and they 
says they will race a shiny new copy out to 
you.
The new brochure encompasses all the main 
countries in South East Asia; Vietnam, 
Cambodia, Laos, Myanmar, Thailand, 
Malaysia and Singapore.  Packages given in 
the brochure are just a brief insight to what 
Exotic does. Says Rahul Sharma: “We have 
the expertise to design a beautiful program in 
any of our destinations to suit the 
requirements of your clients. Our destination
knowledge, flexibility to create packages 

and the passion to 
sell travel drives 
us to provide the 
exceptional level of 
service that we are 
known for.”
All programs are 
run on private basis 
with local English-
speaking guides for 
transfers and excursions. Exotic’s products 
range from 3-star to top-end luxury Hotels 
and Resorts. 
The brochure features independent tours 
where your clients have their own private 
air-conditioned car and a driver who will give 
insights into local customs and more. In each 
town, a local English-speaking guide will 
escort them when they visit sights and 
attractions.

Insight Vacations’ digital India 
Insight Vacations’ new Exotics Collection 
brochure is showcasing an augmented reality 
feature enabling agents and potential Insight 
guests to enjoy a flavour of India video using 
their smartphone or tablet.
After downloading the free Layar app to the 
device, the brochure comes to life by simply 
holding the device over the image on pages 4 
and 5 of the Insight Vacations Exotics 
Collection brochure.
Insight Vacations NZ General Manager Dave 
Salisbury says, “It’s a technology already 
popular with lifestyle magazines and one 
which I’m sure will soon be a mainstay 
feature in most travel brochures.

“From an Insight 
Vacations perspective, 
we are delighted to 
have included this 
for the first time in 
our new brochure 
showcasing India, 
a colourful 
destination that 
the video quickly 

brings to life showing potential customers 
the benefits of travelling there with Insight 
Vacations.”
Alternatively, the India video can be viewed 
on the Insight Vacations’ channel on YouTube.
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Bangkok situation - latest
The Tourism Authority of Thailand reports 
that last Sunday the main anti-government 
demonstrator group, the People’s Democratic 
Reform Committee (PDRC), was undertaking
a big clean-up of four rally stages. Four 
intersections and blocked roads were being 
cleared and re-opened to traffic.
As of yesterday, the PDRC is staging its 
protest at only one location in central 
Bangkok – inside the Lumpini Park on Rama 
IV Road.
Meanwhile, three other demonstration stages 
run by different anti-government 
demonstrator groups remain operational.
Tourists are advised to be vigilant for their 

own safety and security and avoid the 
demonstration areas, as well as areas where 
crowds may gather. 
Bangkok remains under the state of 
emergency following the Civil Court’s ruling 
on 19FEB that the caretaker government has 
the authority to enforce the decree to 
maintain peace and order. But the Court also 
ruled that the government has to refrain from 
use of violence on anti-government 
demonstrators or break up a peaceful 
demonstration.
There is currently no curfew in Bangkok or 
elsewhere in Thailand. 
Click here for the daily update from TAT.

Tourism Malaysia hits the road
A Tourism Malaysia and Malaysia Airlines 
pimped-up campervan will be visiting North 
Island cities 08-13MAR, giving Kiwis the 
chance to win a trip for two to Malaysia.
Starting in Hamilton, the Tourism Malaysia 
road show camper will be parked at a hotspot 
in each city from 10.30am – 3.30pm, giving 
locals the chance to learn about all things 
Malaysia.
“For Kiwis who are yet to visit Malaysia, 
we’re bringing a little piece of Malaysia to 
them,” says Zalina Ahmad, director of 
Tourism Malaysia in New Zealand. 
To be in the running to win a trip for two to 

Malaysia, the public is being urged to sign up 
at any of the road show locations and follow 
the conditions of entry, including ‘liking’ 
Tourism Malaysia New Zealand on Facebook, 
and they could be on a flight to KL.
Road show dates and locations:
08MAR Hamilton: Civic Square
09MAR Mt Maunganui: Salisbury Ave
10MAR Palmerston North: The Square 
central car park, opposite the i-SITE.
11MAR Wellington: Courtenay Place
12MAR Taupo: Heuheu St, outside Coin Save
13MAR Rotorua: Cnr Hinemoa & Tutanekai 
Sts under the sails

Family Adventure in Vietnam  
Active Asia has a 12-day adventure travelling 
from Hanoi in the north through to Ho Chi 
Minh in Vietnam’s south. Specially designed 
for families, the journey uses an overnight 
train, boats, bicycle and cyclo as means of 
transport, combined with water parks and 

two nights in Halong Bay for kayaking and 
swimming. This tour ticks all the boxes for a 
magical experience appealing to both adults 
and children. Priced from $2265pp, call 
Active Asia on 09 360 7669 or email 
sales@activeasia.co.nz 

Silk Road by Private Train              
World Journeys advises the 29OCT14 
departure of ‘Taste of the Silk Road’ on board 
the luxurious private train, the Golden Eagle, 
is available with no single supplement for 
new bookings. 
This 13-day tour departs Almaty 29OCT 
arriving into Moscow 10NOV14, travelling 
via Tashkent, Samarkand, Bukhara, Merv, 
Ashgabat, Khiva, Darvaza Gas Crater and 
Volgograd to Moscow. 
Silver Class now priced from US$16,595pp 
(a saving of US$7,400); and Gold Class is 

now US$19,995pp (a saving of US$10,000). 
Prices include accommodation in Golden 
Eagle cabins (Silver Class or Gold Class 
and Imperial suites are also available) with 
private en suite facilities, full off-train guided 
excursion programme in each city, 5 star 
hotels in Moscow and Almaty, transfers, all 
meals and drinks, 24 hour cabin attendant 
service, on board doctor, porterage and 
gratuities. Terms and conditions apply.  
Contact kate@worldjourneys.co.nz for more 
information. 
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THE AMERICAS

Giant Tupperware gathering
It was fist-pump-Yes! all round at the Macau 
Govt Tourism Office last week when Macau 
played host to the Tupperware Brands 
Corporation Asia-Pacific conference. 
Some 8,700 delegates from 15 countries all but 
took over the Macau Cotai Strip 25-28FEB. 
The largest-ever event held at the integrated 
resort city, the ‘Celebrate Success, Dream it – 
Do it!’ conference required the coordination of 
all resort operations teams, including banquet 
operations, which served up 25,000 meals over 

the three-day period.
Business Event News reports that conference 
attendees were accommodated in 5,000 rooms 
per night including at the Conrad Macao and 
Holiday Inn and the Four Seasons Hotel 
Macao.
The event involves the handling of more than 
20,000 pieces of luggage, and the scheduling 
of 30 additional Cotai Water Jet ferry sailings 
for the arriving passengers. 

Starline stars on Ellen
Starline Tours, famed for its celebrity 
sightseeing in Hollywood, was the star itself 
last week on NBC’s The Ellen DeGeneres 
Show.
A planned “hijacking” of a Starline Tours 
van preparing to depart for a Movie Stars’ 
Homes Tour diverted to the Burbank studio of 
the show. Passengers were surprised to hear 
the unmistakable voice of Ellen DeGeneres 
through the tour’s headset system, and then see 
her on a monitor as the van pulled around the 
corner of the Roosevelt Hotel off Hollywood 

Boulevard.  They were even more surprised 
when veteran guide Lisa Staub expertly drove 
the van through the show’s back stage area and 
onto the set.
The passengers talked with Ellen, received 
goodies and a $100 American Express gift card 
and danced from their seats with Ellen during 
commercials.  Ellen than gave Lisa a garage 
door opener she said belonged to Sandra 
Bullock and suggested they drop by for a visit. 
The segment can be viewed here.

The Maldives with Kids
World Journeys advises luxurious Soneva 
Fushi in the Maldives has special offers for 
families staying between 15MAY–31AUG14, 
when booked by 30APR14. Book the kids into 
the complimentary Children’s Camp program 
and receive a complimentary garden lunch 
for the family while they will experience such 
great activities as: kite making, mini spa, 
snorkelling with a marine biologist, star 
gazing, cooking competitions and much more.  

Prices start from $712 per adult per night 
(room only) including all service taxes and 
charges. Minimum stay and other booking 
conditions apply. This offer may be combined 
with the “Ever Soneva So Friendly” offer 
which allows up to 2 kids under 12 to stay 
free, including transfers and all meals, when 
sharing with 2 adults (valid for travel 15MAY-
31JUL14.  
Contact kate@worldjourneys.co.nz for details. 
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AFRICA

Hot fares to top South American destinations. On sale with LATAM until 03MAR

Never settle 
for ordinary.
View tours >

A lifetime of extraordinary travel

0800 899 111

Save on Makutsi Walking Safari
Your clients can take guided nature walks 
in the African bush on Adventure World’s 
Makutsi Walking Safari, now priced from 
$1,755pp, saving $200. This 7-day package 
offers a mix of wildlife, comfort and 
adventure in the heart of South Africa’s 
Kruger National Park.
This unique safari combines a stay at the 
popular Makutsi Safari Springs Main Camp, 
known for its friendly family atmosphere, 
warm mineral springs and wildlife; with the 
new Makutsi Tented Camp. Surrounded by 
thousands of hectares of private bushveld, 
Makutsi Tented Camp offers comfortable 
en-suite tented accommodation and walking
safaris with an experienced armed nature 
guide.

The package includes 4 nights at Makutsi 
Main Camp, where visitors can relax around 
the mineral springs after their walks, or 
lounge on their private terrace watching the 
local wildlife. They’ll also be treated to a 
true safari experience with two nights in the 
Tented Camp.
This offer is only available for a limited time 
and must be booked by 17MAR14 to take 
advantage of the savings with Adventure 
World. Valid for travel 01FEB-31OCT14.
Call 0800 899 111.

EUROPE
Save on Tuscan Luxury
World Journeys is promoting the luxury 
boutique property Castiglion del Bosco 
in Tuscany as exceptional quality 
accommodation in stunning surroundings.  
One of the oldest estates in Tuscany, 
Castiglion del Bosco is nestled among 
rolling hills, sweeping vineyards, and 
centuries-old farmhouses, offering fresh 
regional cuisine and delectable wines.  
Savings from 10% to 20% are available 
on advance bookings when a 50% deposit 
is paid at the time of booking. The offer 
applies to stays 03APR-16NOV14, and 
applies to the accommodation portion of 
the package only.  Savings vary according
to the room category and season booked.  

World Journeys’ 4 day/3 night package 
is priced from $2457pp share twin, 
including 3 nights luxury 
accommodation, 3 breakfasts, a choice 
of lunch or dinner daily, a cooking class, 
wine tasting, and private return transfers 
from Siena.  
The estate also offers 9 privately 
located, luxuriously restored Villas 
that can accommodate 4 – 10 people, 
and are perfect for families or small 
groups – please enquire for description 
and pricing by calling 0800 117311 or 
info@worldjourneys.co.nz

TravelMemo   20140304   04MAR14    Page 9

http://www.adventureworld.co.nz/partners/tauck/
http://www.adventureworld.co.nz/tours-and-destinations/africa/southern-africa/south-africa/tours/makutsi-walking-safari/
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=16000437&packageName=Luxury-Tuscan-Experience-


A Christmas treat with Bentours
For travellers who have always dreamed of 
a white Christmas, now is the perfect time to 
plan a once-in-a-lifetime festive break in the 
Northern hemisphere.
Bentours – a leading Scandinavian travel 
specialist – offers an unforgettable Christmas 
in Lapland package where your clients can 
celebrate the festive season under the Northern 
Lights in Finnish Lapland. 
The 5-day family-friendly package departs 
from Rovaniemi, Santa’s ‘official’ residence 
in Finland, on 23DEC14. Highlights include 
a visit to Santa’s secret hideaway deep in the 
forest, a reindeer sleigh ride, a traditional 
Finnish Christmas dinner and a surprise 
visit from Santa after the meal. For a really 
unique experience, kids can help decorate a 
tree with Santa’s helpers and then have fun as 
they gain an International Reindeer Driver’s 
Licence.
On Christmas Day, there is an option to 
attend a traditional Lutheran church service
delivered in Finnish, and a visit to the 

Snowfun Park for tobogganing, kick-sledding 
and other fun activities like ice fishing, ice 
golf or snow hockey. Activities on Boxing 
Day include a visit to the Arktikum Science
Centre & Museum for insights into the 
unique culture and traditions of the Arctic 
region, and a trip to Santa Claus Village for 
handicraft shopping.
This package is exclusive to Bentours with 
accommodation options available at the 
Scandic Rovaniemi Hotel, Hotel Rantasipi 
Pohjanhovi or Hotel Santa Claus.
Priced from NZ$2571pp twin share, the 
Christmas in Lapland package includes four 
nights’ accommodation at Scandic Rovaniemi 
Hotel, four dinners, four breakfasts, one 
lunch, return airport transfers and outer 
winter clothes for excursions.
Terms and conditions apply. For T&Cs, 
bookings or further information, contact 
Bentours on 0800 443 510, email
res@bentours.com.au or visit 
www.bentours.co.nz.

TOUR PRODUCT

An opportunity for country-based agents
Farm To Farm Tours Limited has, for more 
than 20 years, developed and operated 
agricultural tours for farmers, agribusiness 
people and others interested in rural life.  
2014 is set to be another great year, with the 
operator offering the opportunity for your 
clients to join like-minded travellers and 
farming folk while they travel, learn and 
enjoy. Farm To Farm Tours pays a finder’s 
fee on tour sales and can also tailor and 
customise a tour for your group.
Their 30-day Western Europe tour 14MAY-
12JUN is the ultimate “grand tour” 
combining a wide variety of farms, 
vineyards, scenic landscapes, historical and 
cultural delights of Italy, Switzerland, 
Germany, the Netherlands, Belgium and 
France.
The Farm to Farm Tours 26-day USA West 
and Mid West tour 19JUN-15JUL takes in the 
Grand Canyon, Las Vegas, San Francisco and 
the San Joaquin Valley in California. 
Continue to beautiful Oregon before flying 
east to the “Heartland” Midwest including 
diverse farming enterprises in Tennessee, 
Missouri, Iowa and Illinois. The high quality 
of farm visits and local hospitality make this 
tour second to none.
Farm To Farm Tours is managed by founder, 
Ross Macmillan, an agricultural graduate 

from Lincoln University with more than 35 
years experience in agricultural consultancy 
and tour operation. The company is a 
founding member of Agricultural Tour 
Operators International (ATOI), a 
professional body promoting quality tour 
operations and global partnerships and an 
allied member of the Tourism Export Council 
of New Zealand (TEC).
Visit www.farmtofarm.co.nz and call 0800 
3838747.
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Trafalgar offers g’teed stability - 90% of tours ‘Definite’ 
Trafalgar says it has more than delivered on 
its promise of more Definite Departures than 
any of its competitors for the second 
consecutive year. Committed to making it 
even easier for agents to book the brand 
with confidence, Trafalgar says 90% of its 
departures for Europe & Britain in 2014 are 
already guaranteed as Definite.
New Zealand general manager Scott Cleaver 
says Trafalgar is focused on strengthening 
relationships with its industry partners by 
providing a dedicated sales support team and 
innovative marketing tools to help their 
businesses thrive. 
“The news on Definite Departures is yet 
another way of us demonstrating to agents 
that the Trafalgar differences are the real deal 
and that with us, what we say is what you 
get.”
He says integrity and reliability are at the 

forefront of Trafalgar’s priorities when it 
comes to serving the trade and its clients. 
Trafalgar builds close relationships with 
destinations, combining its detailed knowledge 
of the must-see sights and off-the-beaten-path 
experiences to offer guests unrivalled holiday 
options. With 1460 insider experiences on 
offer, totalling four times the local experiences
of any competitor, the brand continues to 
innovate and evolve in order to sustain its 
position as the undisputed market leader and 
consistently deliver on its insider promise.
Additional incentives to book Trafalgar 
include the current Early Payment Discount 
(EPD) of 7.5% (valid until 31MAR14) which 
is combinable with Trafalgar Frequent 
Traveller discounts, to enable another 5% 
saving. 
Visit www.trafalgaragent.com, ask your sales 
manager or call reservations on 0800 872 325.

AVIATION
Qantas chairman backs Alan Joyce
While there are widespread calls for Qantas 
Group CEO Alan Joyce to go, the airline’s 
chairman Leigh Clifford has stood firmly 
behind him.
A day after Mr Joyce outlined plans to axe 
jobs, cut routes and cancel orders for new 
planes, Mr Clifford said in a Fairfax Media 
editorial that the overhaul would accelerate 
the “transformation of Qantas under Alan 
Joyce’s leadership with the full support of the 
Qantas board’’.
“Hard decisions have been needed to reduce 
Qantas’ cost base and improve productivity 
relative to its major competitors. More hard 
decisions will be needed in future,’’ he wrote.
He says that regardless of government policy, 

Qantas must continue to reform.
“Howling at management is the easy thing 
to do for the many commentators and others 
who fail to understand or choose to ignore 
the reality of global aviation, the particular 
circumstances of Australian aviation and the 
disadvantages created by government policy 
settings in this country.
“For management, the task is to get on with 
the job. Alan Joyce is the right man to lead 
the change Qantas needs. As chief executive 
he has already taken on many of the big 
challenges facing Qantas. This week he 
outlined a clear plan to address the challenges 
that remain. The priority is to deliver that 
plan.”

Abbott to repeal parts of Qantas Sale Act

‘National icon to corporate tragedy’
Fairfax Media writers Adele Ferguson and 
Matt O’Sullivan have written a history of 
how Qantas got from where it was to where 

it is now, along with their analysis of how 
it happened. Aviation buffs will find it well 
worth reading. Click here to view.

Qantas to surcharge Y peak T/Tasman fares
Qantas will apply peak travel surcharging on 
all Economy class flights between New 
Zealand and Australia occurring within 
selected travel periods. The surcharges are 

effective for sales from Wednesday 
05MAR14, in conjunction with fares from 
New Zealand to Australia and vice versa.
Visit www.qantas.co.nz/agents for details.
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Australian Prime Minister Tony Abbott has 
announced the Federal Government will not 
provide a debt guarantee to Qantas but will 
repeal parts of the Qantas Sale Act. 
News Corp reported that the PM made the 
announcement after a meeting of Federal 
Cabinet in Canberra last night.
Mr Abbott said instead that the Government 
would seek to change laws allowing Qantas 
to be opened up to foreign ownership.
“We do not believe in Government by 
cheque-book,” Mr Abbott said.
Earlier, the PM said Qantas would face 
national interest tests even if the laws 
relating to majority Australian ownership 
were repealed.
Cabinet spent the day yesterday discussing 
the QF request for the repeal of the Qantas 
Sale Act and a short-term debt guarantee. 
The Qantas Sale Act currently restricts over-
all foreign investment to 49%, ensuring the 
airline remains majority Australian-owned.
Ownership from a single foreign entity is 
capped at 25% and foreign airlines at 35%.
The ABC quoted Mr Abbott as saying 
Cabinet discussed Qantas for almost two 
hours last night and agreed to repeal Part 3 
of the Act, removing the foreign ownership 

restrictions.
“We will seek to repeal part three of the 
Qantas Sale Act in its entirety and I will be 
writing to Qantas as soon as this press 
conference is over in those terms,” Mr Abbott 
is quoted as saying.
He said the Government would look to 
introduce the legislation by the end of this 
week.
However, Labor and the Greens have already 
said they are against removing foreign 
ownership restrictions, meaning the repeal 
bills are likely to be blocked in the current 
Senate.
Treasurer Joe Hockey says repealing Part 3 of 
the Act is the “very best option” available to 
the Government.  
“Other options are decidedly unattractive,” he 
said.
“Removing the shackles on Qantas and 
allowing it to compete on a level playing field 
is the best guarantee for the workers [and] it 
is the best guarantee for the sustainability of 
Qantas as both a domestic and an 
international airline.”
He said the Government would “continue to 
closely monitor the situation”.

http://www.cxagents.com
http://www.theage.com.au/business/aviation/mayday-how-qantas-went-from-national-icon-to-corporate-tragedy-20140228-33rax.html
http://www.comlaw.gov.au/Details/C2012C00396/Html/Text#_Toc322686887
http://www.comlaw.gov.au/Details/C2012C00396/Html/Text#_Toc322686887


Over 120 European destinations ... now that’s Wunderbar!

Dubai set new record
Dubai International Airport started the New 
Year with record monthly traffic, exceeding 
6.4mn passengers in January. 
According to the traffic report issued by 
operator Dubai Airports, passenger traffic 
reached 6,400,706 in JAN14, up 15.1% from 
5,559,760 recorded during the same month in 
2013.
The bumper traffic was boosted by the 
seasonal rush of holidaymakers into Dubai, 

as well as the recently concluded Dubai 
Shopping Festival, which attracts travellers 
from all around the world, particularly from 
the region.
Eastern Europe was the fastest-growing 
source market in terms of percentage 
growth (+42%), followed by the Australasia 
(+34.5%), Asia Pacific (+26.7%) and Asia 
(20.7%).

Virgin reveals big half-year loss
Virgin Australia Holdings has followed suit 
with Qantas in declining to provide guidance 
for the rest of the year, as it too revealed a 
first-half loss.
In the six months to 31DEC13, the airline 
posted a net loss attributable to members of 
A$83.7 million, a huge decline on the $23m 
profit recorded in the previous corresponding 
period.
Virgin chief executive officer John Borghetti 
said the airline’s focus for the first half had 
been consolidating its position as an effective 
competitor in all key market segments.
Business Spectator reports that in achieving 
this, Borghetti says several major strategic 
initiatives had been executed, including the 
restructure of the balance sheet and the 
completion of strategic investments.
“Given the infancy of these initiatives and the 

tough operating and trading environment, we 
are yet to see their full impact,” he said.
In the 18 months ahead, Mr Borghetti said 
Virgin will focus on optimising the business 
for consistent and sustainable performance.
He said Virgin had increased its proportion 
of domestic revenue from the corporate and 
government market.
It had also outperformed Qantas on the key 
measures of growth in total group revenue, 
domestic yield, international yield and group 
revenue load factor.
Virgin also released passenger numbers for 
JAN14, showing a 6.5% increase and 3.3% 
increase in Available Seat Kilometres for 
domestic travel compared to JAN13. 
Passenger numbers for international travel 
increased by 6.7% and ASK by 0.8%.

FJ rebranding singled out
Fiji Airways has collected another accolade 
for its brand transformation.
The airline was singled out as one of the 
world’s most effective rebrands in the 2014 
Rebrand 100 Global Awards.
Rebrand is the world’s leading resource for 
brand transformation case examples and 
expertise. This year, only four other brands 
won the top award. Other winners included 
Cancer Research UK, the Institute for 
Creative Health, Jason.L and Pact.
Fiji Airways managing director and CEO 
Stefan Pichler said: “It was clear, beyond 
representing Fiji on the global stage, that 
our return to Fiji Airways will deliver long-
term benefits for our country and our airline, 
delivering a truly authentic identity, one 
that showed the depth of culture and natural 
diversity that Fiji offers.”

Pic | Peter Clark

New Delta SkyMiles Program for 2015
Delta is to introduce a new mileage earning 
structure and more redemption options for 
its SkyMiles program. The move sees Delta 
become the first U.S. global carrier to 
transition its frequent flyer program to one 
based on ticket price effective 01JAN15.
A new redemption structure will create more 
flexibility and expand on ways to use miles, 

and SkyMiles members will benefit from 
more tickets requiring fewer miles, new 
One-Way Awards, the introduction of 
additional Miles + Cash Award options and 
improvements to delta.com Award shopping 
tools.
For full terms and conditions, visit 
www.delta.com/skymiles2015.

Malaysia Airlines is reminding agents that revision to its Long-term Fares has now taken 
effect. Changes see Child levels move to 85% of the Adult Fare levels, and an increase to 
One Way fare levels.  For any queries, contact pricing@malaysiaairlines.com

Etihad Airways is to launch a non-stop daily service between Abu Dhabi and 
Phuket from 26OCT using a two-class Airbus A330-200.  Phuket is the ninth route 
to be announced by Etihad Airways in 2014.

US Airways commission
The merger between US Airways and 
American Airlines involves an alignment of 
the two companies’ products and procedures.
Chris Jones at Discover the World, which 
represents US Airways in NZ, advises that as 
part of the process the Standard IATA 

Commission offered here by US will be 
aligned to that offered by AA.
Effective 01APR14, all tickets issued on 037 
documents must use the new Standard IATA 
Commission of 3% for International, and 0% 
for Domestic travel.

Hawaiian Airlines is ending its service between Honolulu and Fukuoka on 
29JUN due to a lack of demand for the daily flights to the city in Southern 
Japan. Hawaiian launched the route nearly two years ago.
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Flight review – Jetstar Dreamliner
TravelMemo contributor and aviation commentator Peter Clark flew on the inaugural 
Jetstar B787-8 service from Auckland to Melbourne last week. Here is his report:

JQ214 on 26FEB was the first Jetstar 
Dreamliner passenger service across 
the Tasman and has been scheduled to 
fly between Melbourne and Auckland 
three times a week for the next month.
The inaugural flight left Auckland on 
time carrying 273 pax, a mix of 
commercial pax and Jetstar guests, 
hosted by David Hall, CEO Jetstar 
Australia and New Zealand.
This was my first commercial flight 
on a B787, although I had previously 
been on a Boeing test flight across the 
Tasman as well as two sectors on this 
very aircraft on its delivery flight from 
Seattle to Melbourne.
The Jetstar inaugural from Auckland 
was a unique experience for passengers, 
with free access to all the movies, a 
large lunch box, free soft drinks and 
coffee and tea. The offering was very 
well received by all and I think was 
quite different to JQ’s normal Airbus 
A320 Tasman service.
I could see the passengers were making 
the most of the flight, with many of the 
big windows electronically dimmed. All 
the big seatback screens seemed to be 
on, and the kids appeared to be happy 
having so much to play with.
Passengers I chatted with were very 
impressed with the windows and the 
view they provided. Many commented 
on the quietness of the cabin, and the 
lack of noise within the aircraft meant 
you could hear passengers talking. 

The coloured lighting effects were very 
noticeable, as was the high, open 
ceiling area, and there was no shortage 
of luggage space in the big overhead 
bins.
During the flight David Hall explained 
all the unique features of the B787 to the 
passengers as we cruised across the 
Tasman at 40,000ft, with a cabin altitude 
set at just over 5800ft.
I returned on the Dreamliner two days 
later and we travelled at 41,000ft, while 
the cabin was pressurised at 5900ft. This 
was a normal Jetstar flight with standard 
trans-Tasman cabin service.
All passengers are given an earpiece set 
and can still listen to a basic music and 
TV service, but can swipe a credit card to 
get all the new release movies like 
Captain Phillips and Gravity. The IFE is 
fast and is very clear, a modern system 
that can be enjoyed from gate to gate.
Jetstar B787 passengers on the Tasman 
can pay for extra leg room seats at exit 
rows and in the Business Class zone, 
although Economy service is provided 
throughout during this temporary 
deployment on the Ditch.
I have to say the passengers seemed to 
have a great experience, as I did, on the 
Jetstar flagship. The low fares airline 
currently has three B787s in its fleet, 
with eight more to come. Jetstar will 
transition to an all-787 long haul fleet by 
2015, replacing its Airbus A330 aircraft.
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Make your clients’ next voyage even more extraordinary with Holland America 
Line’s new Above and Beyond promotion. Reserve an ocean-view stateroom or 
above on select JUN-DEC14 departures and take advantage of these incredible 
values.

  FREE Signature Beverage Package* on select Europe cruises
       or
  Onboard Spending Credit* on select cruises to other destinations
       plus
  Up to 10% savings* on select sumer shore excursions
  50% reduced deposit*
  Free or reduced cruise fares for 3rd/4th guests*

w
w
w
w
w

*Terms & Conditions apply. 

Another MA-60 incident
Another fault has been experienced onboard 
a Chinese-made MA-60 aircraft, official 
Chinese news service Xinhua reports.
The Okay Airways-operated turboprop was 
forced to delay its landing at Shenyang, in 
northwest China’s Liaoning province, last 
Tuesday, due to what has been reported as a 
“faulty instrument”.
The MA-60, which was carrying 38 passengers
from Tianjin to Shenyang, eventually touched 
down more than two and half hours late. 
While the exact nature of the fault has not 
been revealed, Xinhua reported that passengers
were “in tears” when the plane landed. 
“Some passengers got quite emotional 
despite the cabin crew’s efforts to calm us 
down,” one person aboard the flight was 
quoted saying.
The incident comes just weeks after the 
landing gear of an MA-60 operated by 
China’s Joy Air collapsed after the aircraft 
landed at Zhengzhou airport.
The plane, which is manufactured by China’s 
Xi’an Aircraft Industry Co., has been cited 
in numerous safety incidents in the past five 
years, including the 2011 crash of a Merpati 
Airlines flight in Indonesia, which killed 21 
people.

CRUISE NEWS

Discover the World to represent All Leisure Holidays Group
To help broaden its visibility in key markets 
and increase sales, All Leisure Holidays 
Group has selected Discover the World to 
help with this mission in the countries of 
Australia, New Zealand, Denmark, Finland, 
Iceland, Norway and Sweden.
Colin Wilson, group sales director for All 
Leisure Holidays Group said, “Partnering 
with Discover in Australia and New Zealand
was a logical step for us to expand our 
growth in this region and with Discover’s 
vast network, our expansion into Scandinavia 
was an easy decision. These additional 
Scandinavian markets will create new 
customers for our brands as well as support 
our ships when they are positioned in these 
areas of the world”.
“We’ve enjoyed a long partnership with the 
Cruise Office in Australia and New Zealand
and we would like to thank them for their 
work in promoting our brands in these 
markets”, continued Wilson. “However we 
wanted one business to help us work 

seamlessly in these new territories and as 
Discover was well known to us because a 
colleague had enjoyed a great relationship 
with them, Discover fit that bill”.
“We will capitalise on the growing cruise 
market for All Leisure Holidays Group”, said 
Jenny Adams, CEO of Discover the World.  
“The unique nature of its cruise brands, that 
include leading escorted tours, will especially 
appeal to the affluent and educated consumer.
Given the track record we have with our 
cruise and tour clients, we know we can 
produce new customers and revenue for them 
and we are excited about working with the 
quality senior leadership team at All Leisure 
Holidays Group”.
For local enquiries and bookings contact 
Discover the World Auckland on 09-623 4293, 
or email 
swanhellenic@discovertheworld.com.au; 
voyagesofdiscovery@discovertheworld.com.au 
or hebrideancruises@discovertheworld.com.au

Above and Beyond promo 
extended
Francis Travel Marketing say they are 
pleased to announce that the Above and 
Beyond promotion has been extended to 
15MAR14.
Book selected 2014 cruises or Land + Sea 
Journeys in an ocean-view stateroom or 
above and receive:
• Free Signature Beverage Package OR 
   onboard spending credit
• 50% reduced deposit
• Free or reduced cruise fares for 3rd/4th       
   guests
• Up to 10% savings on select summer shore 
excursions when booked before 22MAR14
Contact the Francis Travel Marketing team 
for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz
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OFFER NOW EXTENDED 

TO 15MAR14



*Conditions: Prices are listed in Australian dollars, per person, based on 
double occupancy, subject to availability. Offer valid for new bookings 
only, made between 1 Feb and 31 Mar 2014. Valid on 2014 river sailings 
only. Offer is only combinable with Past Guest Travel Credit and Referral 
Rewards Credit. Discount listed above is the current booking discount of 
$250 per person. Must book by 31 March, 2014. Offer expires 31 March, 
2014. Viking River Cruises reserves the right to correct or revise pricing 
or dates throughout the season. Conditions apply, for details visit www.
vikingrivercruises.com.au.  ABN 81 131 274 372 Lic. No. 2TA09283

TO MAKE A BOOKING CALL 
VIKING RIVER CRUISES  

AT 1800 131 744

GRAND EUROPEAN TOUR
AMSTERDAM TO BUDAPEST 

15 DAYS / 13 GUIDED TOURS

From $6,045* per person

SPACE STILL 
AVAILABLE!

SAVE $500* PER COUPLE 
ON 2014 VIKING LONGSHIP 

EUROPE CRUISES.

New vessel for CroisiEurope 
The Innovative Travel Co, which is GSA 
for CroisiEurope, says the newest vessel to 
join the Rhine fleet in April this year is the 
MS Lafayette, named after General Gilbert 
du Motier, Marquis de Lafayette, the French 
military hero who solidified an historic bond 
between France and America during the 
Revolutionary War.  
With beautifully modern decor and a total of 
42 cabins accommodating 84 passengers, MS 
Lafayette’s cabins are extremely spacious at 
161sq ft, each with floor-to-ceiling picture 
windows providing panoramic views.  Cabins 
have wide-screen TV, safe, hair dryer, mini 
bar, individual air-conditioning and heating 
controls. Onboard facilities include dining 
room, lounge and sun-deck. 
The ship, due to be christened on 28MAR, 
has a new route that travels through Holland, 
Germany and Switzerland including optional 
excursions to the Mainau Island, Mainz, the 
Black Forest and the Titisee and more.

Priced from $3105pp share twin for 9 days, 
the cruise includes all meals, open bar during 
lunch and dinner (except for champagne and 
specialty liquor) and sightseeing, subject to 

minimum numbers.  Enquiries and bookings 
on Freephone 0508 100 111 or email
info@innovative-travel.com 

Last minute savings on boutique Croatia cruise
Mediterranean specialists, The Innovative 
Travel Co. Has last-minute specials on its 
small ship cruise in Croatia aboard ms 
Mendula. The savings are equivalent to 

$365pp on all cabin categories 
for specific departures.  
The 8-day cruise ex Dubrovnik 
visits Mljet National park, 
Korcula, Split, Hvar, Vela 
Luka, Trstenik and is currently 
priced from $1841pp twin for 
14APR and 28APR14 
departures and from $1943pp 
twin for 05MAY14 departure in 
Cabin category B, with pricing 
from $1962 and $2161pp twin 
for Category A cabins.  
Built in 2012, ms Mendula is a stylish two-
masted yacht with 16 cabins, all air-
conditioned with ensuite bathrooms and a 

friendly intimate atmosphere. Amenities 
include internet connection and satellite TV.  
Freephone 0508 100 111 or email
info@innovative-travel.com  
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P&O Cruises World Cruising recently hosted nine agents for a 5-day familiarisation from 
Auckland to Sydney on one of their exclusively adult ships, Arcadia. 
Agents were able to experience life on board a P&O Cruises World Cruising ship and found 
plenty to see and do during their trans-Tasman crossing. Joining in with the passengers 
in shuffleboard and deck quoits and partaking in an ale while participating in a fun trivia 
quiz at The Rising Sun, the ship’s English pub onboard, were just some of the activities the 
agents enjoyed. 
One of the highlights was the personal Galley Tour which not only gave an insight to the 
“behind the scenes” workings of the huge kitchens onboard but they were also privy to 
viewing the massive food and liquor stock stored during the World Cruise. 
Pictured at the East Bar prior to dining at the “East” speciality restaurant are: 
Standing: Jenet Lewisham (The Travel Brokers), Lynn Earl (The Travel Brokers), Christine
Houltham (Carnival NZ), Libby Stafford (Cruise Connections), Claire Grogan ( Cruise 
Republic), Kelly-Ann Patterson (House of Travel on Hunter), Glennys Price (United Travel 
Eltham) 
Seated: Jan Crooks (House of Travel Parnell), William Henderson (Go Holidays), Kristina 
Batten (Cruise World). 

Princess Cruises invites Kiwis to come back new
Princess Cruises has new brand positioning 
designed to remind travellers that cruising 
can transform and enrich their lives. 
Titled “come back new”, it aims to reinforce 
the true definition of cruising by focussing on 
the transformative experiences that Princess 
Cruises offers its guests.   
Resulting from extensive market research the 
cruise line recently undertook, the new brand 
positioning is aimed at “meaningful travellers” 
– those who value experiences over things, 
and desire enriching and transformative 
experiences. 

Princess Cruises has launched a digital and 
print campaign based on the new positioning
direct to the trade in Australia and New 
Zealand and will also support the industry 
with a range of unique selling tools available
through its new digital platform World’s 
Leading Cruise Lines (www.wlcl.co.nz).
The “come back new” tagline replaces 
“escape completely”, with the cruise line set 
to announce details of a competition to help 
agents engage with the new positioning. 
A video capturing the essence of “come back 
new” can be seen here.

Cunard Line’s Queen Elizabeth made a spectacular entry into Sydney last week, with a 
massive ‘Happy Mardi Gras’ cape billowing from her top decks in a salute to one of the 
city’s biggest international festivals.
Stretching 126-metres long, the cape formed part of a head-turning outfit for performer 
Vanity Faire, who was positioned on top of Queen Elizabeth on a giant glittering 2.2 
metre-high stiletto.
The dazzling display paid tribute to the 2014 Sydney Gay and Lesbian Mardi Gras.
Queen Elizabeth’s Sydney visit comes about halfway through her 118-night world voyage. 
Carrying around 1900 guests, the liner sailed from Auckland to Sydney this week and has 
now headed for Brisbane and the Whitsunday Islands before cruising on to Asia.

Pic | James Morgan
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HOSPITALITY

A toast to success
Hospitality New Zealand National President 
Adam Cunningham and New Zealand Chefs 
Association National President Anita 
Sarginson raise a glass at the White House 
restaurant in Wellington’s Oriental Bay to 
celebrate the signing of a Memorandum of 
Understanding between the two Associations.
The MoU sets out an agreement to work 
closely together and on joint projects, 
including an annual food trends survey, a 
national series of training seminars and on 
local events around the country. This will 
build opportunities for the members of both 
Associations said Mr Cunningham. “We are 
delighted that our members will have access 
to some of the best chefs in the country to 
help add to the customer experience and 
bottom line.”
The first joint project, to be launched in April, 
will be a kitchen management seminar series 
run by the Chefs Association and aimed at 
up-skilling managers, chefs and cooks in the 
art of menu engineering and cost management. 
“Our members are committed to growing the 
professionalism of the hospitality industry 
and this partnership gives us a great 
opportunity to do so,” said Ms Sarginson.

INDUSTRY
2014 Expedia FEX Index points Kiwi travellers to Asia  .... Cont from p1
Georg Ruebensal, Managing Director 
Expedia Australia and New Zealand, says: 
“The New Zealand dollar made great strides 
in 2013, giving Kiwis more choice for great 
value holiday destinations. It’s great to see 
such strong purchase power across Asia, 
Europe and North America – now there’s no 
excuse for Kiwis not to start working through 
their bucket list.”  
“While the New Zealand dollar currently 
has strong purchase power across the globe, 
the currency market is known to fluctuate, 
which can impact holiday spending. Keeping 
a close eye on exchange rates, hunting for 

deals, being flexible with dates and bundling 
hotels and flights to benefit from additional 
discounts are also great ways to stretch the 
travel budget further.”  
Interestingly, Kiwis are already choosing 
holiday destinations with strong purchase 
power – consciously or not – with demand 
for destinations like Legian and Kuta in 
Indonesia and Hanoi, Vietnam experiencing 
significant YOY increases since the early 
new year[1].   
[1] Based on Expedia.co.nz data 15JAN-
15FEB14.

Customer Satisfaction 
Awards winners
Roy Morgan Research has announced the 
winners of its 3rd annual Customer 
Satisfaction Awards for Travel and Tourism 
at a gala dinner in Auckland.
Throughout 2013, Roy Morgan Research 
surveyed over 12,000 consumers across New 
Zealand. Based on their responses, each 
month they awarded the Hotel, Domestic 
Airline, and International Airline with the 
highest proportion of satisfied customers.
The overall winners for the year were those 
that most successfully and consistently 
satisfied their customers.
Air New Zealand Link won the 2013 
Domestic Airline of the Year, the third 
consecutive year it has taken out the 
satisfaction award.
Emirates won the 2013 International Airline 
of the Year with the highest proportion of 
satisfied customers for the second year in a 
row.
Hilton won the 2012 Hotel of the Year in a 
three-way race with Novotel and Crowne 
Plaza, taking home six out of the 12 monthly 
awards in 2013. 
Pip Elliott, General Manager, Roy Morgan 
Research NZ, says: “By integrating customer 
satisfaction measures with our world-leading 
Single Source survey of over 12,000 Kiwis, 
we offer businesses incomparable research 
into just how satisfied their customers are and 
areas where they could improve.”
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PEARL’S PEARLER
Those with the best sense of humour 
know instantly what not to laugh at

Europcar’s loyalty program gets its own ‘upgrade’
Europcar has unveiled the new features of its 
Privilege loyalty program, making it easier 
for customers to access more rewards than 
ever before.
Shifting the focus from percentage discounts 
to a more meaningful suite of rewards, 
Europcar has created a program that 
recognises the loyalty of both individual 
leisure customers and frequent business 
travellers. 
While the principles of Privilege remain the 

same – the more a customer rents, the more 
they get – the new Privilege program gives 
access to free weekend rewards, exclusive 
coupon vouchers and a new range of 
additional benefits including car category 
upgrades and access to Europcar’s fast-track 
ReadyService®.
Customers can register online at the 
dedicated Privilege website, europcar.com.
au/privilege, as well as in person at Europcar 
stations as of mid March 2014.

TravelMemo   20140304   04MAR14    Page 17


