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NZ tour and activity quotes

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $560 per couple 
when you pay in full on or before 10 Mar 14*
•	 Watch	the	spectacular	sunset		

at	Uluru	(Ayers	Rock)
•	 Walk	between	the	domes	of		

Kata	Tjuta	(the	Olgas)
•	 Hike	to	the	rim	or	along	the		

floor	of	Kings	Canyon
•	 Enjoy	a	Yellow	Water	Billabong		

cruise	in	Kakadu	National	Park
•	 Relax	and	unwind	in	the	crystal	clear	

waterhole	at	Wangi	Falls

Outback Safari

*Conditions Apply

11 day Guided Holiday from 
$4915 per	person	twin	share*	

Ayers	Rock	to	Darwin	

Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

NZ-wide

CLICK HERE  

Sweet As Campers

Air New Zealand expects $300m full year result
Air New Zealand has announced a record interim result for the first half of 
the 2014 financial year.
The airline has revealed normalised earnings before taxation for the half-
year of $180 million, an increase of 29% on the previous corresponding 
period.  Statutory earnings before taxation were $197 million, with net profit 
after taxation of $140 million, an increase of 40%.
The Board declared a fully imputed interim dividend of 4.5 cents per share, 
an increase of 50% over the previous corresponding period.
Chairman Tony Carter says that with stable fuel prices and a traditional 
seasonal earnings pattern of a stronger first half, Air New Zealand expects to 
deliver a full year result of normalised earnings before taxation in excess of 
$300 million.
“Air New Zealand’s Go Beyond strategy is clear.  We have a relentless focus 
on global sales and marketing excellence, combined with a keen eye on 
continuously improving our cost base while delivering a world class 
customer experience,” Mr Carter says.
CEO Christopher Luxon says “The journey ahead is shaping up as 
incredibly exciting, particularly given the positive economic outlook in 
many of our key revenue markets.  We are well placed to take advantage of 
this, with significant fleet additions soon to arrive.”  
Mr Luxon says a highlight of the first six months of the 2014 financial year 
was the continuing strength of Air New Zealand’s alliances.
“Forming the right alliances with the right partners allows us to deliver on 
our strategy of profitable growth as a Pacific Rim airline.”
He says Air New Zealand continues to be optimistic about the future of 
Virgin Australia.
“Virgin Australia has a sound strategy and I look forward to helping the 
airline to realise its potential when I join its Board.  We are confident that 
over the coming years Virgin Australia can deliver consistent earnings 
performance.”
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BookIt to power i-SITEs 
Tourism New Zealand’s i-SITE official 
visitor information network has chosen Kiwi 
booking engine BookIt to enable instant 
confirmation accommodation bookings as 
an enhancement to their IBIS reservation 
systems.
The integration kicks off after Easter with the 
Wellington i-SITE the first to get the new 
service. It will see the BookIt engine 
integrated with IBIS, which is used by most 
i-SITEs. Consultants will be able to access 
real-time room availability at over 2500 
properties throughout New Zealand and make 
instant bookings. 
i-SITE New Zealand chairman Chris Roberts 
says the integration is set to be a win-win. 
“This BookIt integration will provide visitors

with more options on where to stay and 
i-SITE consultants will be able to complete 
the entire enquiry, booking and vouchering 
process much quicker. We’re expecting it to 
deliver a significant improvement in 
customer experience.”
Back office systems will also be streamlined 
as the BookIt reservation process will feed 
information directly into IBIS, saving 
considerable time and effort around financial 
reconciliation and payments.  
The i-SITE network handles an estimated 
7.8 million in-person visitors and process 
630,000 bookings annually, turning over $77 
million in travel, accommodation and 
activities bookings, retail sales and other 
income. 

WoW economic impact
The World of WearableArt injected some 
$21.6 million into the Wellington economy 
last year, according to the latest figures. 
The Dominion Post reports that when the 
show first came to Wellington in 2005, it 
brought $8m to the city. WoW now attracts 

47,000 people a year – a number expected to 
grow by 8000 this year with the season being 
extended to include a third weekend. 
Last year, 71.6% of visitors were non-
Wellingtonians, compared with 65% in 2009. 

Call for tramline completion
The operators of Christchurch’s heritage 
tramway want the city council to commit 
$1.2 million towards completing the figure-
eight loop through the central city. 
The Press reports that the council has already 
committed to completing the loop of track 
from New Regent St through to Cashel Mall, 
but Welcome Aboard, the company which 
operates the tram, wants it to also commit to 
completing the second loop, from High St to 

Cathedral Square. 
Managing director Michael Esposito told the 
council’s environment committee 98% of the 
loop was in place but there was a section of 
track missing behind the Cathedral that he 
wanted to see completed by early next year, 
in time for the influx of visitors expected for 
the Cricket World Cup, the FIFA Under-20 
World Cup, and the national kapa haka 
championships. 

Forgotten World Adventures celebrates milestone
Forgotten World Adventures, operator of 
a rail cart experience in the King Country, 
has welcomed its 5000th customer in just its 
second season. 
The unique 150km touring experience 
between Stratford and Taumarunui is in such 
high demand the number of petrol-driven rail 
cart tour departures has doubled to cater for 
demand. 
The Waikato Times reports that the route’s 
popularity has prompted Forgotten World 
Adventures owner operator Ian Balme to buy 
the technology for state of the art rail bikes 

from Tasmania. The company is making 
significant changes to the design to better suit 
local conditions and the two-seater bikes are 
expected to be operational by the end of this 
season or in time for the 2015 season. 
The award-winning business, which first 
opened in OCT12, offers tourists the chance 
to pass through historic sites via 28 hand-dug 
tunnels, two viaducts and dozens of bridges. 
The self-driving, petrol-driven two- or four-
seat rail carts can carry bicycles and have a 
maximum speed of 20km/h. 
www.forgottenworldadventures.co.nz

Skydive operation attracting fans
NZONE Skydive is celebrating having just 
welcomed its 10,000th Facebook fan, an 
achievement that comes hard on the heels of 
its first quarter-million customers, a milestone 

achieved at Christmas, 23 years after 
launching the business.
https://www.facebook.com/NzoneSkydiveQT

SKYCITY Queenstown has confirmed it will once again be a key sponsor 
for the American Express Queenstown Winter Festival in 2014 and 2015.
Following the very successful return of the festival ball in 2013, SKYCITY 
is again supporting the ball on Saturday 21JUN.
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Dine with us- not your average airport hotel experience.
Beef and Lamb New Zealand “People’s Choice” Award 2013  |  Winner Restaurant of the Year- NZ Culinary Fare 2011                          READ MORE   |   VIEW MENUS

New general manager for Vbase
Darren Burden has been appointed general 
manager of Christchurch venue management 
company, Vbase.
Mr Burden takes up the position after several 
years in Dunedin, where he played a pivotal 
role in the development of the Forsyth Barr 
Stadium.
He was head of the Carisbrook Stadium 
Trust, which led the drive to get the new 
stadium built, and then operations director for 
Dunedin Venues, which manages the stadium, 
the Dunedin Centre and Town Hall on behalf 
of the Dunedin City Council.
In that role he had responsibility for 
monitoring the completion of the stadium and 

ensuring it was 
fully operational 
in time for the 
2011 Rugby 
World Cup, 
during which he 
was also 
responsible for 
overseeing
events and 

Off-road bike tracks through vineyards
The Marlborough Express reports that a 
working group is exploring the possibility 
of adding off-road bike tracks to an existing 
cycle route around wineries. 
The group, made up of businesses and 
organisations in the wine and tourism 
industries, has discussed mapping off-road 

bike routes to complement the Renwick 
Cycle Circuit. 
The group is encouraging wineries and 
businesses to mark potential cycle trails onto 
maps for submission to the District Council’s 
reserves and amenities office.

Capital convention centre talk 
Wellington could soon get a big new 
convention centre and five-star hotel, 
according to the Dominion Post. 
City council chief executive Kevin Lavery 
has revealed that it was working in 
partnership with a developer and an 
international hotel chain. 
‘‘We need a large purpose-built conference 
centre, and we are working on it now,” he 
reportedly told a Property Council seminar.
‘‘We do have a developer, we do have a site 
and we do have a five-star hotel partner. 
‘‘It’s not over the line yet – it could go pear-
shaped – but it’s looking promising.’’ 

The Dom-Post quotes Absolutely Positively 
Wellington chief executive David Perks as 
saying he understood a large block of vacant 
land across the road from Te Papa was being 
looked at. 
“It’s a good site close to Te Papa, close to 
hotels and close to a good number of city 
restaurants.” 
Mr Perks said a modern convention centre 
– which he believed would cost about $100 
million – would enable Wellington to 
compete for business against other centres in 
New Zealand and Australia. 

operations at the Dunedin Centre and Town 
Hall.
In DEC12 Mr Burden became chief 
executive of Dunedin Venues, overseeing all 
aspects of the business.

Darren Burden

Hawaii joins Pasifika Festival 
2014
Auckland’s Western Springs Park is being 
transformed 08-09MAR into 11 Pacific Island 
villages for Pasifika Festival 2014.
The event is the biggest celebration of Pacific 
Island culture and heritage in the world, 
giving people the chance to experience the 
sights, sounds, tastes and colours of the 
Pacific.
ATEED chief executive Brett O’Riley says: 
“For the first time in the festival’s 22-year-
history we welcome a new island nation 
– Hawaii – to the festival family, alongside 
Aotearoa, Cook Islands, Fiji, Kiribati, Niue, 
Samoa, Tahiti, Tokelau, Tonga and Tuvalu. 
“With 1000 performers on 11 stages, 200 

food and craft stalls cooking up over 150 
different food dishes for two days in one 
place, Pasifika is set to be a fantastic event.”
www.aucklandnz.com/pasifika.

Kaikoura gains platinum status
The Tourism Export Council of NZ reports 
that Kaikoura has become the first community
in the Southern Hemisphere to achieve 
platinum certification from EarthCheck and 
has been collecting environmental 
information since 1999.
EarthCheck is an environmental benchmarking

and certification program for the travel and 
tourism industry and now operates in over 
80 countries across the globe. The Kaikoura 
Community has successfully entered its tenth 
year of being audited and certified under the 
EarthCheck Program.

Waikato RTO boss resigns
Kiri Goulter, who launched Hamilton and 
Waikato Tourism in 2009, having gained buy-
in from all seven regional councils, and local 
operators, has resigned effective JUN14, and 
is quoted by the Waikato Times as saying she 
just felt it was time to move on. 
The paper reports that Ms Goulter came 
into the region on the invitation of Hamilton 
International Airport in 2009, and had two 
years in which to convince the district and 
city councils that a Regional Tourism 
Organisation was needed. The previous RTO, 
Waikato Tourism, had fallen apart in 2006 

after losing the support of tourism operators 
and councils. 
Goulter told the paper that convincing both 
groups an RTO could work again was her 
biggest challenge over the past five years. All 
seven local councils now contribute a total of 
$810,000 to Hamilton and Waikato Tourism 
annually. 
“It’s fair to say that I’ve achieved what I set 
out to achieve really, and the region is in a 
really good space, good heart. From a 
tourism perspective we’ve achieved a lot. 
“I just felt that now was the time to look for 
new opportunities.” 

http://www.jetpark.co.nz/Blog/x_post/dine-with-us--not-your-average-airport-hotel-experience-00092.html
http://www.jetpark.co.nz/Dining.html#din_tc1_t4
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AUSTRALIA Brits being sold a fortnight in Australia
Tourism Australia is promoting the country 
to UK travellers as a ‘two week’ destination, 
according to Travelmole.
TA’s ‘There’s nothing like Australia’ 
campaign, planned for April, will promote a 
range of 13-day itineraries, taking in Sydney, 
Blue Mountains and the Great Barrier Reef; 
Melbourne, the Great Ocean Road and South 
Australia and Perth, Margaret River and an 
outback tour of Kimberley and Darwin.

Denise von Wald, regional general manager 
UK/Northern Europe, Tourism Australia is 
quoted as saying: “Inspiring consumers with 
two-week itineraries which are rich in diverse 
experiences but don’t involve taking on the 
whole country, will help move Australia off 
the ‘wish list’ and on to the ‘shopping list’.”
Figures released by the Australian Bureau of 
Statistics show arrivals from the UK were up 
6.8% in 2013 compared to the previous year.

Australians love to travel
Australia, with a population of 28 million, 
currently generates 8.5 million international 
travellers, with Asia being their favourite 
region, accounting for 3.87 million travellers, 
or 46% of all trips. 
Their favourite international destination, 
though, remains New Zealand, attracting 
over a million Aussie visitors per year, with 
Indonesia close behind.  In 2012/13, some 
910,000 Australians visited Indonesia, mostly 
to Bali and according to forecasts, Indonesia 
is likely to welcome over a million Australians 
in fiscal year 2015-2016. 
The USA is on par with Indonesia and 
could also generate a million travellers by 

2015/2016. Thailand is the number four 
destination for Australian travellers with over 
600,000 visitors in fiscal year 2012-2013. 
Europe – a traditional destination for many 
decades – continues to be a strong magnet 
and in 2012-13, over 1.32 million Australian 
travellers went to Europe, with almost 40% 
visiting the UK. 
Australian outbound travel will grow almost 
35% by 2021-22 to 11.38 million trips, while 
outbound growth to Asia will be up by 42%.
Travel to New Zealand by Australians is 
forecast to grow from 1.208 million in 2014-
15 to 1.453 million in 2021-22.

Finding Queensland VICs 
Tourism and Events Queensland has 
developed an app in partnership with the 
Queensland Information Centres Association 
to promote the network of 116 accredited 
VICs (visitor information centres) across the 
state.
As well as using global positioning-system 
technology to point users in the direction of 
the closest three VICs, the app also reveals 
the top things to see and do close by.
Melanie Sands from Visit Queensland says, 
“Some people, especially younger 
generations, tend to overlook the VICs but 
our volunteers often know a destination’s 

best hidden secrets and can point you in the 
right direction based on your interests and 
what you want to get out of your stay.”
“We’ve all wasted frustrating hours searching 
for information online – sometimes it’s just 
easier to ask a human,” she says.
Leanne Coddington, CEO of Tourism and 
Events Queensland agrees and says “by 
visiting a VIC, you can be assured they’ve 
already done the research for you, so you can 
get the most out of your time in Queensland’s 
destinations.
The free app is available to download for 
iPhone and android.

Big Mango – lost and found
More than 150 of Australia’s towns are home 
to a big ‘something’, and in the case of the 
north Queensland town of Bowen, it’s a Big 
Mango. Problem is, their 33-foot-tall, 7.7 
ton promotional symbol was nicked over 
the weekend from outside the town’s visitor 
centre.
The Brisbane Times reports that security 
footage revealed at least six people using 
heavy equipment and cranes to cart off the 
Big Mango between midnight and 2 a.m. 
It now turns out some marketing types from 
Nando’s chicken restaurant chain were 
behind the heist.
This morning Nandos staff will thank the 
people of Bowen for the use of their mango 
by giving out thousands of bottles of Nando’s 
new mango-and-lime flavoured PERI-PERI 
sauce as the Big Mango is reinstalled.

PACIFIC ISLANDS
Taste Norfolk Island
Norfolk Island’s inaugural food festival 
“Taste Norfolk Island” will be staged 22-
29NOV14.  
With very strict importation regulations, fruit 
and vegetables are grown on island, in season 
and picked daily, earning Norfolk Island an 
enviable reputation for “food metres” rather 
than “food miles.”   The island boasts 30-plus 
eating out places and Taste Norfolk Island 

will include a festival in the historic ruins, 
cooking demonstrations by guest Chefs, 
a Galloping Gourmet Progressive Dinner, 
“Wild Wetls” 4 Chefs Dinner and more.  
Seven-night packages are available from 
$1347pp share twin.  Wholesalers have 
details or contact local representatives Hogan 
and Associates on (09) 489 7844 or email 
sales@hoganreps.co.nz
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Sandi at Vibe Pacific has sent up this image of the Fiji Siren, which belongs to Volivoli 
Beach Resort on Taveuni.  
Last week the annual Fiji Dive Fiesta was held and attracted buyers from all around 
the world. They met with dive-specific wholesalers, members of the international dive 
travel industry and suppliers.   Fiji Siren hosted many of these buyers on board during 
the Fiesta.  The 40m five star live- aboard vessel is the newest addition to the Siren fleet.  
She arrives and departs from Volivoli Beach, with regular scheduled 7 and 10-day dive 
trips into the Bligh waters, Savusavu and Taveuni. Call Sandi on 021-505592 or email 
sandi@vibepacific.com

‘Cool’ Mounu Island Resort special offer
Allan Bowe at Mounu Island Resort in 
Tonga’s Vava’u Group was pleasantly 
surprised last week to receive a book from 
Germany. He was even happier to find that 
the book, ‘Cool Private Island Resorts – The 
World’s 101 Best Islands’, features his idyllic 
hideaway.
Allan says a vacation on Mounu Island is like 

no other. Proud to be run as an eco resort, the 
accommodation consists of four beautiful
fales built in traditional Tongan style, all 
boasting spectacular and private beach views. 
Mounu Island Resort has a ‘special’ on offer 
for APR/MAY14 with rates 50% off rack. 
Email: mounuislandvavau@gmail.com and 
visit www.mounuisland.com

Ultimate Pool Villas for Te Manava
Pacific Resort Hotel Group is adding two 
new two-bedroom Ultimate Pool Villas at 
the 5-star Te Manava Luxury Villas & Spa in 
Muri, Rarotonga. 
Construction has already begun on these 
villas which will each feature their own 
private pool, a high quality kitchen, 
sophisticated island décor and private laundry 
facilities. They will be available for stays 
from 01JUL14.
Opening in 2009 with five villas, Te Manava 

Luxury Villas & Spa has steadily undergone 
expansion and upgrades and will now be able 
to offer guests the option of 13 individualised, 
luxury villas. 
All measures have been taken to ensure that 
guests staying over the construction period 
are not impacted by noise or disruption and 
the Standard Pool Villas (3 Bedroom) located 
adjacent to the construction site have been 
blocked from sale. 

Nanuku Resort & Spa special offer
Right on schedule for its 01MAR official 
opening, Fiji newest luxury resort, Nanuku 
Resort & Spa has released an incentive 
offering a five-night stay based on a four-
night price.
Pricing for the special offer starts from 
NZ$8350*.
That includes all accommodation in one of 
the resort’s five duplex residences, all meals, 
personal butler and nanny services, use of 

a golf buggy and all non-motorised water-
sports equipment, free Wi-Fi and daily hosted 
drinks and canapés with resort management.
The offer also includes return private car 
transfers from either Nadi International 
Airport or Suva International Airport.
Valid for sale until 31MAY, it is for travel 
until 19DEC14 inclusive of all school 
holiday periods.
 *Conditions apply.

Fly Free to Vanuatu on “Romance of Vanuatu” Cruise
Your clients can fly free to Vanuatu on Island 
Escape Cruises “Romance of Vanuatu” 
Cruises departing 03, 10, 17 and 24MAY14.
The offer includes: 
>> Return airfares Auckland to Port Vila on 
Air Vanuatu 
>> 5-night Cruise in a stateroom onboard 
Island Passage (upgrade options available) 
>> Scenic Helicopter flight 
>> Onboard chef prepared meals 
>> All Shore Excursions 
>> Use of tenders, kayaks, snorkel and 

fishing gear 
>> Complimentary tea, 
coffee, juice, water and 
soft drinks 
>> Port charges and all 
taxes 
This special offer is 
on sale to 04APR14 or 
until sold out. 
Click here for the flyer 

FLY FREE
VANUATU

FLY FREE to Vanuatu on a Romance of Vanuatu, 5 night cruise  
departing 3, 10, 17, 24 May 2014, from $NZ3250.00 per person

BOOKING CONDITIONS: Sales until 04 April 2014 or until sold out. 
Fares are quoted on a per person basis based on double/twin occupancy, 
in New Zealand dollars. The offer is for new bookings only, subject to 
availability, may not be combinable with any other offers, is capacity 
controlled and may be withdrawn at any time without prior notice. 
Cancellation and amendment fees may apply. Hotel accommodation 
in Port Vila is not included. We can provide options as requested. Full 
payment is required within 24 hours of making the reservation. Valid 
on Air Vanuatu operated flights only. Bookings in Q class or lower, 
including 1 x 23kg checked bag per person. Other booking classes may 
be available however the applicable surcharges will apply.

AUCKLAND AIRFARES: Departing Saturday Auckland-Port Vila 
and Saturday Port Vila-Auckland.

SYDNEY AIRFARES: Departing Friday Sydney-Port Vila and 
Saturday Port Vila-Sydney.

BRISBANE AIRFARES: Departing Friday Brisbane-Port Vila and 
Friday Port Vila-Brisbane.

SHIP UPGRADES: may be available on “Island Passage”. An extra 
$699 per person to upgrade to an Ocean Suite or an additional 
$1299 per person for a Bridge Suite.

CONTACT YOUR wHOLESALER or 
www.ISLANDESCAPECRUISES.COM   NZ 0800 58 1717

with full details and conditions, and call 0800 
58 1717.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1463
http://www.travelmemo.co.nz/voucher.php?voucher_id=1463
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Stay Pay deal ends soon
Coconut Palms Resort in Vanuatu is 
reminding agents its current Coconuts Hot 
Special Stay Pay deals end on 16MAR. The 
deals offer Stay 4/Pay 2, Stay 6/Pay 3 or Stay 
8/Pay 4 nights, with breakfast daily and a 
welcome fruit cocktail on arrival, valid for 
stays in Hibiscus, Superior Orchid & Palm 

Deluxe Apartments before 31MAR15.
The 46-room Coconut Palms is located a 5 
minute walk from the centre of Port Vila. Its 
outdoor pool is surrounded by lush tropical 
gardens.
For more details contact your preferred 
wholesaler.

More Discovery Lau cruise dates
Captain Cook Cruises Fiji has just released 
three new dates for its Discovery Lau cruise 
in 2015 departing 28APR, 04AUG and 
03NOV15. There are still a couple of 
Staterooms left departing 22APR and 
04NOV14 is selling well.
Book now for 2015 and receive an early 
booking discount of 20%.
CCC’s annual sale is in full swing but there 

are still some great Staterooms available on 
most dates.  Sail aboard Reef Endeavour 
7-night cruises through to 31MAR15 and 
cruise for 7 nights for the price of a 4-night 
cruise. 
The offer is available on Discovery Cruises 
to Fiji’s remote North and Mamanuca and 
Yasawa Cruises. Click here for details. 

Journey to China’s Middle Kingdom 
Let your clients discover China’s ancient 
Middle Kingdom with Adventure World’s 
8-day China Adventure. This top-selling 
private tour takes travellers on a journey 
from the old to the new, from the hilltops and 
heritage-rich Beijing and Xian, to the bustling 
bazaars and urban buzz of Shanghai.
Clients will visit Beijing’s top sights, like the 
Forbidden City, the Temple of Heaven and 
Tiananmen Square. They will walk the Great 
Wall at Mutianyu and see Xian’s highlights, 
including the 6000-strong army of life-size 
Terracotta Warriors, and the sacred Big Wild 
Goose Pagoda. 
Travellers will then fly on to Shanghai to take 
in the splendour of Yu Garden, stroll along 
the Bund promenade, and explore the Jade 
Buddha Temple. 

This private tour is priced from $1,815pp and 
includes 7 nights’ accommodation, 4-berth 
sleeper train compartment Beijing/Xian, 
economy class airfare Xian/Shanghai, 
transfers and sightseeing as specified in 
itinerary and English-speaking guide. 
For more information, contact Adventure 
World on 0508 496 753.  T&Cs apply.

Explore the Great Outdoors in Korea 
Whether your clients’ interests lie in adrenalin
sports like paragliding, ice climbing, river-
rafting or scuba diving or they enjoy a more 
sedate pace on a cycling adventure, Korea 
claims to have it all.  A new brochure 
‘Unexpected Adventures, Explore Korea’ 
highlights the adventurous and fun times to 
be had there.
At the Haeundae Yachting Range in the 
southern sea port of Busan yachting 
enthusiasts can spend a day or two enjoying 
excellent sailing facilities.  Yachting is also 
popular on Jeju Island from the Jeju Jungmun 
Marine Park. 
Scuba divers can explore the ocean off 
Ulleung Island as well as Jeju Island, both 
offering fully certified dive resort facilities 
suitable for tourists.  Korea also has many 
lakes and rivers offering canoeing, kayaking 
and river-rafting.  Paragliding is popular on 
Jeju Island as well as at several other areas on 
the east coast of Korea.
Those skilled in taekwondo can visit the 
brand new Taekwondo Park opening in April 
in Muju in central Korea.  Facilities will 

include a Taekwondo stadium, an experience 
hall, an exhibition hall and an International 
Taekwondo Academy (above).  Surrounded 
by stunning natural scenery in Muju, visitors
are invited to take part in taekwondo and 
enjoy the venue’s water terrace.
Pyeongchang Alpensia resort is the venue for 
the 2018 Winter Olympic Games and offers 
excellent locations for winter sports.  A ski 
jump lounge is located at the top of the ski 
jump tower constructed for the Olympics. 
Other popular ski resorts in the area are 
Yongpyong, Muju Deogyusan, High 1 Resort 
and Phoenix Park.  
Korea has also recently opened up many 
riverside cycling paths.  From the Nakdong-
gang Bicycle Path in the south east of the 
country to cycling the Han River in 
downtown Seoul there are useful Bicycle 
Path maps available on the Korea Tourism 
Organization website for use by cyclists.  
Obtain all the information in the form of 
e-brochures at www.visitkorea.or.kr and click 
on E-brochures.  

Special interest Groups? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

http://campaigns.jbs.com.au/t/r-l-pdtlktl-etuutlihu-yk/
http://www.adventureworld.co.nz/tours-and-destinations/asia/eastern-asia/china/tours/china-adventure/
http://www.exoticholidays.co.nz
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Shop ‘til you drop in Hawaii
If a shopping trip to Honolulu sounds like 
your clients’ thing, tell them about the new 
Shop ‘til You Drop package from Joie de 
Vivre’s two new Honolulu hotels: Coconut 
Waikiki Hotel and Shoreline Hotel Waikiki.
The Coconut Waikiki Hotel (above left), with 
its funky, colourful and spacious rooms, puts 
your customers just three blocks from 
Waikiki Beach. The Coconut offers free 
coconut M&Ms, free Wi-Fi and endless 
coffee in the lobby. And being located next 
to the canal, those who like an early morning 
run can get outdoors in the peace and quiet 
before hitting the shops.
Shoreline Hotel Waikiki (above right) is next 
to the International Market, just one block 
from the beach, and its multi-million dollar 
refurbishment features mid-century decor 
that will thrill design lovers. It also offers 
free Wi-Fi throughout and all day coffee in 
the lobby.

Guests who stay at either of these hotels are 
in for a suite of discounts:
>>  25% off the best available rate at 
Coconut Waikiki Hotel
>>  20% off the best available rate at 
Shoreline Hotel Waikiki
>>  a $50 gift card to use at the Ala Moana 
Center with its 290 stores and restaurants
>>  a Premier Passport with exclusive offers 
to over 60 stores at Ala Moana Center (Not 
valid for Hawaii residents)
>>  Macys - 10% off regular, sale and 
clearance priced merchandise
>>  Hilo Hattie - 25% off apparel, 15% off 
souvenirs, 10% off food items
>>  Sephora - Free customised makeover 
with a minimum purchase of $50
The package is available year round but 
subject to blackout dates and availability.
Book now at Coconut Waikiki Hotel or 
Shoreline Hotel Waikiki. 

World Cup accommodation
World Journeys says that, while it doesn’t have World Cup event tickets, it does have 
access to accommodation at the Brazilian cities in which games are being played.

Las Vegas Strip’s first 
stand-alone boutique hotel 
The Cromwell, the new Las Vegas hotel, 
is set to welcome its first guests beginning 
21MAY. 
With its prime location on one of the busiest
intersections of the Las Vegas Strip, The 
Cromwell Hotel and Casino will offer 188 
rooms and suites and a 40,000sq ft casino. 
Bound, the hotel’s lobby bar, will feature 
barista-style coffees and morning pastries 
for the early bird, and then transform into a 
nightcap destination. There’s another bar and 
lounge called Interlude; GIADA Italian 
restaurant, offering prime views of the 
Bellagio fountains, Caesars Palace and 
Bally’s Grand Bazaar Shops; and two day / 
nightlife venues, Drai’s Beach Club • Night-
club and Drai’s After Hours.
Owned and operated by Caesars Entertainment,
The Cromwell is a US$185 million revamp 
and re-imagination of the former Bill’s 
Gamblin’ Hall & Saloon. One of the most 
noticeable exterior features is the black 
Parisian-style awnings and ornate black 
railings, repurposed from the original 

structure, punctuating each room window. 
The 169 standard guestrooms will evoke a 
residential feel with distressed hardwood 
flooring, vintage luggage and trunk-style 
furnishings.  
To accommodate the 65,000sq ft rooftop pool 
and nightclub, two floors were added to the 
top of the existing structure. Two oversized, 
elevated pools will be lined with daybeds, 
cabanas and VIP bungalows. 
Caesars Entertainment is represented in 
New Zealand by Chris Jones at Discover the 
World.   

LATAM hot fares
LATAM has hot fares to all points throughout 
South America on sale to 03MAR14.   
Beyond the core destinations of SCL, BUE, 
LIM and RIO, the return fares extend to high-
lights such as IGR - NZD1702 (+ tax $129), 
CUZ - NZD1902 (+ tax $123) and GPS - 

NZD2322 (+ tax $100).  Excellent business 
class levels are also on sale to South America.
Plus, LA has the best priced business class 
fare on the market to NYC and MIA at 
NZD6612 RT (+ tax $123) on sale until 
today, 28FEB.                      

Chicago makes it 9 US ports for Emirates
Chicago will become Emirates’ ninth 
gateway in the USA, with a daily service 
from Dubai to Chicago’s O’Hare 
International Airport from 05AUG14. The 

service will be operated by a Boeing 777-
200LR featuring eight private First Class 
suites, 42 Business Class seats and 216 
Economy Class seats.

http://www.jdvhotels.com/hotels/hawaii/coconut-waikiki-hotel/specials
http://www.jdvhotels.com/hotels/hawaii/shoreline-hotel-waikiki/specials
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World Journeys South America Masterclass
Agents were flown in from around the 
country this week to participate in a World 
Journeys South America Masterclass at 
Ponsonby Central, followed by a special 
dinner. This was the second such Masterclass 
hosted by the specialist tour operator, the first 
being focussed on Africa, another of its key 
specialist areas.  
World Journeys marketing manager Caroline 
Clegg says they recognise that there are some 
highly experienced knowledgeable travel 
agents out there who need more than the 
average generic ‘roadshow’ can offer.  
“They need to hear from the experts, in-
depth, on these high-value destinations that 
can really reap rewards from if mastered,” 

says Caroline.   “We carefully select agents 
for our Masterclasses based on both their 
current support, and their potential to sell the 
destination.”
The Masterclass inputs came from Francisco 
(Pancho) Dousdebés of Metropolitan Touring, 
promoting Ecuador’s attractions, including 
Galapagos; Rebeca Espinoza from Rutas, 
representing Hotel Las Torres in the Atacama,
Chile and Delfin Amazon Cruises, Peru; 
Michelle Mohaupt from Moh Collection, 
representing Alto Atacama, The Singular 
Patagonia, and Australis (formerly Cruceros 
Australis); Katharine Mason from LATAM 
Airlines Group and World Journeys South 
America specialist, Chris Lyons.   

From left:  Rebeca Espinoza – RUTAS Sydney; Chris Lyons – World Journeys; Lorene 
Magnelli – Blumar Brazil; Katharine Mason – LATAM Auckland; Michelle Mohaupt – 
Moh Collection; and Pancho Dousdebés – Metropolitan Touring, Ecuador.

From left: Juliet Davis – Discover Travel CHC;  Chris Wynne-Jones – HoT Remuera; Pancho Dousdebés 
– Metropolitan Touring, Quito; Mary Shields – HoT Milford, and Rhonda Knight – HoT Milford.

World Journeys says it can offer attractive rates for guests who combine 
Metropolitan Touring’s products, such as the very popular package on an 
11-day/10-night program, including Casa Gangotena in Quito, Mashpi Lodge 
in the cloud forest, and Yacht La Pinta in the Galapagos Islands.  
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Ecuador’s amazing diversity 
Pancho Dousdebés from Ecuador’s 
Metropolitan Touring is a regular visitor to 
New Zealand. He says he not only sells his 
company’s range of tour products, especially 
in the remarkable Galapagos Islands where 
his company pioneered tourism 60 years ago, 
but also proudly wears his Ecuador hat on 
behalf of his country as he travels the world.   
Ecuador, he says, offers a lot in one country 
– the coast, the Galapagos, colonial cities, the 
highlands with their indigenous villages and 

markets such as Otavalo, the cloud forest, 
and the Amazon, all within a short flight of 
each other.
Ecuador’s goal is to reach 1.5 million visitors 
by the end of year 2020 without increasing 
numbers in Galapagos.  This is why products 
like the Train in the Andes, the Amazon, and 
colonial cities like Quito and Cuenca, etc, 
will continue to be actively promoted.
Call World Journeys for all Ecuador product.

Galapagos special offers
World Journeys has special offers on cruising 
in the Galapagos, with guests enjoying free 
flights from mainland Ecuador to the 
Galapagos and/or a free night in Quito 
on selected 2014 departures if booked by 
15APR14.  A downloadable flyer allows 
agents to add their own contact details for 
sending to clients.
Yacht La Pinta in the Galapagos Islands 
offers a popular week-long western islands 
itinerary, but also provides the opportunity to 
combine with the northern & eastern islands 
for more in-depth extended cruising.
Explorers looking for ways of relaxing after a 
cruise can opt for an extension at Finch Bay 
Hotel, with time to absorb Galapagos at their 
own pace, and to visit the populated islands 

to witness their island lifestyle, pubs, 
cafeterias, souvenir shops, and more.  
Excursions to the various islands and wildlife 
viewing are done each day if wished, 
returning to the hotel each night.
Explorers looking for scuba diving in 
Galapagos can add a basic 5-day/4-night 
scuba diving package to any Metropolitan 
Touring cruise that ends in Baltra Island.

Mashpi Lodge in the cloudforest
Mashpi Lodge has been rated 
as #1 in Latin America by 
Australia’s International 
Traveller agazine. A hideaway 
on a high plateau three hours’ 
drive from Quito, it is set in the 
heart of a forest reserve that is 
part of the Choco ‘hot spot’ of 
biodiversity. The area is home 
to hundreds of bird species, 
thousands of plant species and 
even more insect species,
as well as an array of primates 
and other creatures. The sophisticated lodge 
offers exceptional levels of comfort, service, 

Casa Gangotena rates #1
Casa Gangotena has recently been honoured 
in four categories by Trip Advisor, based on 
rating comments from previous guests.  The 
awards include: #1 Best Hotel in Ecuador, #1 
Best Hotel in South America, #1 Best Hotel 
for Romance in Ecuador, and #6 Best Hotel 
in the World.  See flyer attached.

Book any Australis cruise (previously 
known as Cruceros Australis) departure 
in the 2014-15 season and enjoy one free 
night at Cabo de Hornos Hotel in Punta 
Arenas. Valid on all bookings from now 
until 30APR14, subject to availability.  
Click here for the details.

Stay 3 nights at Alto Atacama (Full 
Board basis), and 3 nights at The 
Singular Patagonia (Full Board basis), 
and enjoy one free night in The 
Singular Santiago, as well as a 15% 
saving on the Alto Atacama stay. 
Click here for details.

cuisine and guiding.  Click here for a flyer.

http://www.worldjourneys.co.nz/specials.php
http://www.travelmemo.co.nz/voucher.php?voucher_id=1466
http://www.travelmemo.co.nz/voucher.php?voucher_id=1470
http://www.travelmemo.co.nz/voucher.php?voucher_id=1468
http://www.travelmemo.co.nz/voucher.php?voucher_id=1469
http://www.travelmemo.co.nz/voucher.php?voucher_id=1467
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LAN and TAM World Cup preps
LAN Airlines and its affiliates and TAM 
Airlines, part of LATAM Airlines Group, 
have announced the addition of new flights 
during World Cup 2014 in Brazil JUN-
JUL14. While both companies will add more 
than 300 international flights, TAM Airlines 
has altered 31% of its domestic flight 
network from 10JUN to 15JUL14 by adding 
more than 750 new flights within Brazil.
With these modifications, TAM will operate 
approximately 22,000 flights within Brazil 
during the soccer tournament and maintain 
the current daily average of 800 flights, with 
640 being domestic flights.
Some 81% of TAM’s domestic flights will be 
operated from airports in the host cities 
during the championship, with an average of 
43 domestic flights departing from these 
cities every day. 

Tickets for TAM’s new domestic flights are 
already available for purchase through all 
of the Company’s sales channels. All tickets 
for flights during the championship will be 
competitively priced. The fares can be found 
at www.tamairlines.com.
Of the domestic flights sold by TAM for 
the event 80% were priced below US$250. 
Currently, 50% of the domestic tickets still 
available for sale are being offered below this 
price and 30% are being sold for less than 
US$100.
The LATAM Airlines Group companies will 
jointly operate more than 300 new 
international flights to and from Brazil in 
June and July 2014. The countries with the 
highest increase in extra flights to Brazil 
during the period are Argentina, Chile and 
England.

MIDDLE EAST / AFRICA
Qatar plans post-oil future
Up to US$45 billion will be allocated to 
develop Qatar’s tourism industry by 2030 as 
part of the National Tourism Sector Strategy 
2030, according to Qatar Tourism Authority 
chairman Issa Al Mohannadi, speaking at the 
opening of the Tourism in Tomorrow’s World 
conference.
“We must be well-prepared to develop a 
post-carbon economy,” he was quoted by The 
Peninsula Qatar as saying.
“Tourism is an untapped resource. Turning 
Qatar towards a tourism economy is the first 
step after oil and gas.”
He said Qatar was committed to developing 
a sustainable tourism and hospitality sector 
with a target of more than seven million 
tourist arrivals by 2030 — a seven-fold 

increase on current numbers.
Al Mohannadi said Qatar could offer an 
authentic tourist experience as a unique 
destination which prided itself on its cultural 
heritage and an unparalleled mix of tourist 
spots.

Dubai maintains high occupancy 
Hotel occupancy rates of 80% were 
maintained in Dubai during 2013 despite 
nearly 2,800 new rooms being added to the 
supply chain, Ernst & Young says in a report.

Its Middle East Hotel Benchmark Survey said 
Dubai’s tourism market “rapidly absorbed” 
the influx of new hotels and continued to 
perform “exceptionally well”.

Uniworld’s 8-day Bordeaux, Vineyards & Chateaux river cruise
For lovers of fine food and wine, the 
Bordeaux region of France is one of the 
world’s must-visit destinations. Uniworld 
Boutique River Cruises’ new 8-day Bordeaux, 
Vineyards & Châteaux itinerary will let 
guests sample the best of the region, 
exploring châteaux and vineyards, as well as 
experiencing cruising in absolute luxury on 
three rivers— the Garonne, the Dordogne and 
the Gironde. Wine and culinary highlights 
include:
• Exclusive wine tasting at Chateau D’Arsac
• Saint-Emilion cellar tour and tasting
• Exclusive artisan lunch and wine tasting at 
Chateau D’Arche

• Epicurean dinner menu set by award winning 
French master chef, Philippe Etchebest
• Cannele, chocolate and oyster tastings
Priced from $4425pp twin share, savings of 
up to $500pp are available for new bookings 
before 07MAR. Includes stateroom 
accommodation; all meals and complimentary
wine, beer and spirits onboard; included 
excursions; Signature Lectures and 
entertainment onboard; free Internet and 
Wi-Fi; gratuities; and airport transfers on 
arrival and departure days. Sailings from 
Bordeaux start from April.
Visit www.uniworldcruises.co.nz or 
freephone reservations on 0800 872 325. 

Orient-Express no more
After nearly 40 years carrying one of the 
most famous names in travel, Orient-Express 
Hotels Limited is rebranding its collection 
of 45 hotel, rail and river cruise experiences 
under the new Belmond umbrella. 
 The Belmond brand will launch on 10MAR, 
backed by a $15 million, three-year marketing 
campaign.
Belmond is derived from Latin for “beautiful
world” and the company says the new name 
‘embraces all that is special’ about the 
operator and will make it easier to ‘recognise, 
navigate and explore’.
The Belmond name will be alongside each 
individual property brand, ‘uniting’ the 

collection.
HotelNewsNow.com reports that executives 
were hesitant to invest as much in past 
marketing because they didn’t have full 
control of the Orient-Express trademark, 
which was licensed from French transportation 
company SNCF. The company will terminate 
without cost or penalty the existing license 
for hotel use, with the exception of the 
Venice Simplon-Orient-Express train which 
will retain the license long term. 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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Cathay, Qatar form alliance
Cathay Pacific and Qatar Airways have 
formed a strategic alliance on the route 
between Hong Kong and Doha effective from 
30MAR.
Their joint statement says Cathay Pacific will 
operate its service with an Airbus A330-300,
but Qatar Airways has not yet indicated 
which aircraft type it will use.

Why Qantas wants to upgrade from ‘junk’
Australian Business Traveller notes that just 
three airlines – Air New Zealand, Lufthansa 
and US carrier Southwest – carry the medium
risk investment tag which Qantas enjoyed 
until late last year.
It says that one of the perks of being ‘better 
than junk’ is that an airline can count money 
paid for tickets as part of its cash balance 

before a flight is taken.
Airlines in the high-risk category must put 
these funds into escrow until the flight takes 
off.
That’s why Qantas is keen to reclaim its 
investment-grade rating, and securing a 
government-backed debt guarantee is 
considered vital to this.

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Drastic results call 
for drastic action
Qantas yesterday announced an Underlying 
PBT loss of A$252 million and a Statutory 
Loss After Tax of A$235 million for the six 
months ended 31DEC13.
Chief Executive Alan Joyce also announced 
detail of the airline group’s A$2 billion cost 
reduction program and capital expenditure 
review. In a nutshell:
>>  Qantas will take action to permanently 
reduce costs in all parts of the Qantas Group 
through to FY17, including fleet and network 
changes, productivity improvements, 
consolidation of business activities, new 
technology and procurement savings.  More 
than 50 aircraft will be deferred or sold and 
the Group’s workforce will be reduced by 
5,000 full-time equivalent positions by FY17.
>>  The Qantas Group’s planned capital 
expenditure net of operating lease liability 
will be reduced to A$800 million in both 
FY15 and FY16, a total reduction of A$1 
billion.
>>  Qantas has reached agreement on the 
return of its Brisbane Airport terminal lease, 
together with related assets, to the airport 
owner at a cash value of A$112 million. 
The broader structural review of the Qantas 
Group portfolio continues and no final 
decisions have been made on other assets.
>>  After a detailed review of network and 
schedules, the Qantas Group will re-assign 
aircraft to better match demand, defer aircraft 
orders, dispose of aircraft, increase fleet 
utilisation and exit under-performing routes.
>>  Qantas Domestic will increase utilisation
of narrow-body aircraft, allowing Airbus 

A330 aircraft in the domestic market to 
concentrate solely on East-West services and 
peak services on the Sydney-Melbourne-
Brisbane triangle.
>>  A330-200s will be freed up to enter the 
Qantas International fleet as replacement 
aircraft, helping to accelerate the retirement 
of older Boeing 747 aircraft.
>>  All six of Qantas International’s non-
reconfigured B747s will be retired ahead of 
schedule, by the second half of FY16.  Nine 
reconfigured B747s with A380-standard 
interiors will remain.
>>  Qantas’ final two B737-400s have been 
retired this month and all B767s will be 
retired by the third quarter of FY15, resulting
in cost and passenger benefits from fleet 
simplification.
>>  Qantas International’s eight remaining 
A380 orders will be deferred, with an 
ongoing review of delivery dates to meet 
potential future requirements.  Schedule 
changes will allow maximum use of Qantas’ 
current 12 A380s.
>>  The final three of 14 Jetstar B787-8s on 
firm order will be deferred.
>>  Jetstar’s A320 order book has been 
restructured.
In total, more than 50 aircraft will be deferred 
or sold.
By FY16, the Group’s passenger fleet will 
have been simplified from 11 aircraft types to 
seven aircraft types, with an average age of 
eight years.

Over the next 12 months, Qantas will exit 
underperforming routes and make aircraft 
changes on certain routes to better match 
capacity to demand.
>>  Qantas International will withdraw 
from the Perth-Singapore route (first quarter 
FY15).
>>  Its Brisbane-Singapore and Sydney-
Singapore services will be operated by 
A330s, replacing B747s (first quarter FY15)
>>  Qantas services between Melbourne and 
London will be re-timed in NOV14 to reduce 
A380 ground time in Heathrow (second 
quarter FY15).  There are no changes to 
overall capacity on London flights.
>>  The Melbourne-London service change 
frees up an A380 for additional flying, and 
Qantas will evaluate opportunities to use the 
aircraft on other routes.
Over the next three years, Qantas will reduce 
employee numbers across the Group by 
the equivalent of 5,000 full-time positions, 
through measures including:

>>  Reduction of management and non-
operational roles by 1,500.
>>  Operational positions affected by fleet 
and network changes.
>>  Restructure of line maintenance operations.
>>  The closure of Avalon maintenance base, 
as previously announced.
>>  Restructure of catering facilities 
including the closure of Adelaide catering, as 
previously announced.
The wage freeze for executives implemented 
in DEC13 will continue and will be extended 
to all Qantas Group employees.
This is in addition to the reduction of fees 
paid to the Qantas board and a reduction in 
the take home pay of the Qantas CEO by 36 
per cent this financial year.
No pay rises or bonuses will be contemplated 
until Qantas is profitable again on a full-year 
Underlying PBT basis.

http://www.cxagents.com
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Jetstar Dreamliner now on Tasman 
Jetstar operated the first-ever Boeing 787 
commercial service on the Tasman on 
Wednesday and will be flying the Dreamliner 
into Auckland three times a week from 
Melbourne for the next month before 
redeployment elsewhere.
Jetstar’s 787-8s carry 335 pax and feature a 
21-seat business class cabin, with 314 seats 
in economy. All seats are fitted with inflight 
entertainment. While a full business class 
service will not be offered on the trans-
Tasman schedule, the business cabin can be 
purchased as an extra leg room seat.
The airline currently has three Dreamliners in 
its fleet with several more on order and will 
have transitioned to an all-787 long haul fleet 

by 2015, replacing Airbus A330 aircraft. 
The inaugural flight from Auckland left on 
time on Wednesday carrying 273 passengers. 
Among them was TravelMemo contributor, 
aviation expert Peter Clark, one of the very 
few people in the country to have followed 
the development of the plane from the 
drawing board to commercial deployment, 
including having inspected and flown on the 
prototype.
Clark took the pictures at left and will be 
reporting on his impressions of the 787 
operating in normal commercial service. 
Watch for the story in TravelMemo next 
week.

To mark the arrival of the Jetstar 787-8, Auckland Airport turned on a water-cannon 
arch and Hon Todd McClay, Associate Minister of Tourism, spoke at a pre-departure 
gate-lounge celebration for passengers and invited guests. He is pictured here ( seat-
ed at right), with Jetstar CEO Australia & NZ, David Hall on the Dreamliner flight deck.

Queenstown Airport to help fund soundproofing
Queenstown Airport has outlined plans to spend more than 
$2 million over the next two years helping more than 150 
local homeowners with the costs of acoustic insulation 
and mechanical ventilation to reduce the effects of aircraft 
noise in their homes.
QAC Chief Executive Scott Paterson says the plan follows 
six years of work and consultation with the community.
“Queenstown Airport provides a gateway to the region 
for more than 1.2 million travellers each year and aircraft 
movements and passenger growth are projected to 
continue.  We’re very mindful of the impact this will have 
on our neighbours over the years and want to be proactive 
in helping them future-proof their homes,” he says.  
“Our plan will assist those closest to the airport to install 
appropriate measures to reduce aircraft noise as if it was 
already at our forecasted 2037 levels, even though that’s 
many years away.”

Over 120 European destinations ... now that’s Wunderbar!

http://www.lufthansaexperts.com
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Norovirus Facts
In 2013, seven norovirus outbreaks on CLIA 
member lines were reported under the proper 
protocol to the US-based Center for Disease 
Control (CDC), involving a total of 1,238 
passengers out of the 21.3 million passengers 
cruising globally. This is equivalent to six one 
thousandths of one per cent (.006%). By 
contrast, the CDC reports up to 21 million land-
based norovirus cases in any typical year in the 
United States alone!

Despite the small rate of incidents, cruise lines 
take a number of key steps designed to prevent 
sick passengers from bringing norovirus on 
board and follow strict sanitation and health 
regulations established and inspected by the 
CDC. In the uncommon occurrence of an 
outbreak, CLIA member lines have shown they 
are able to immediately employ a variety of best 
practices to mitigate its spread and treat ill 
passengers and crew.  Additionally, CLIA 
member lines continually review sanitation 
practices and procedures to provide an 
environment that supports passenger well-being. 

Passenger health screening implemented by 
CLIA member lines assists in identifying ill 
passengers prior to boarding. CLIA member 
lines also excel in educating their crew and 
passengers on proper hand hygiene practices.  

No other segment of the 
travel industry undertakes 
the level of commitment 
nor collaborates with 
public health authorities 
to the extent the cruise 
industry does to safeguard 
passenger health.  

CRUISE NEWS
The Sounds of Music with Elisabeth Von Trapp
Uniworld Boutique River Cruise Collection has announced exclusive performances 
by the granddaughter of Maria and Baron Von Trapp, whose story inspired The 
Sound of Music. Elisabeth Von Trapp will share the “sounds of music” with 
Uniworld’s guests on 36 select itineraries and departures JUN-SEP14.  
Uniworld guests will enjoy performances including famous Sound of Music 
melodies on Uniworld’s Enchanting Danube cruise. Passengers will join Von Trapp 
in Salzburg, Austria at the epic Mirabellgarten as she performs highlights from the 
classic as well as other arrangements and her own original compositions.  Guests can 
participate in a sing-along of “Do-Re-Mi” at the famed garden where the original 
1964 scene was filmed. Those sailing on European Serenade, Danube Discovery and 
Grand European River Voyages, will be treated to “the sounds of Von Trapp” with an 
exclusive onboard performance.  
For more details, visit uniworld.com or connect with Uniworld Boutique River 
Cruises at facebook.com/uniworldrivercruises or twitter.com/uniworldcruises. 

Uniworld Prezzy winner
…And the winner of Uniworld’s travel agent database incentive is Ellen Lee 
from Harvey World Travel, Waipukurau, who receives a $200 Prezzy card for 
simply registering her details with the boutique river cruiseline.

Costly Antarctic rescue mission
The Australian government is trying to recoup from insurance companies the nearly 
A$2 million it cost to help rescue passengers aboard a Russian research ship that 
became stuck in sea ice in Antarctica on Christmas Day.  
The ship had been undertaking the Spirit of Mawson voyage, retracing Australian 
explorer Sir Douglas Mawson’s Antarctic expedition.

Royal Caribbean International’s Annual Sale
For a limited time, Royal Caribbean International is offering a double deal of free 
stateroom upgrades and half price deposits on over 550 selected cruises to 
destinations including the South Pacific, New Zealand and Australia, the Caribbean, 
and Europe.
The annual offer is available for the selected sailings departing between 01MAY-
15DEC14 and must be booked before 31MAR. 

Uniworld’s expertise set to sail
With less than a month to go before the start 
of the European river cruise season, 
Uniworld Boutique River Cruises crew have 
been gathering in Cologne this month as the 
cruiseline rolls out its all-inclusive ‘Six-Star 
Experience’ in 2014.
Built around the six key pillars of the brand’s 
core values, it aims to deliver the highest 
standards of excellence in luxury river 
cruising: Expertise; Service; Unique Design; 
Culinary; Choice; and Uncompromising 
luxury, Remarkable value. 
Uniworld sales manager Greg Marett says put 
simply, Uniworld’s expertise is about ‘being 
the absolute best in everything we do’. 
“Unlike many other river cruiselines who use 
third-parties, Uniworld handles all aspects of 
its own on-board Europe operations - be it 
hospitality, culinary or nautical,” he says. 
“With the synergy we share with our award-
winning sister company, Red Carnation 
Hotels - who have over fifty years of rich 
history owning and operating luxury boutique 
hotels - we have created the world’s only 
floating luxury boutique hotels.”
This season, Uniworld will be offering 
unlimited fine wine, beer and spirits while 
clients are on board, making for a truly 
all-inclusive river cruise product in Europe. 
Each Uniworld cruise already offers included 
excursions; Signature Lectures and 
entertainment onboard; free Internet and 
Wi-Fi; gratuities; and complimentary airport 
transfers on arrival and departure days.
Guests are treated to Uniworld’s ‘Choice is 
Yours’ programme for onshore excursions 
and can enjoy a range of onboard activities.

http://uniworldcruises.co.nz/boutique-river-cruises/europe/enchanting-danube
http://uniworldcruises.co.nz/boutique-river-cruises/europe/european-serenade
http://uniworldcruises.co.nz/boutique-river-cruises/europe/danube-discovery-and-prague
http://uniworldcruises.co.nz/boutique-river-cruises/europe/danube-discovery-and-prague
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Last-minute Antarctic Special 
Book before 07MAR and save your clients 
20% (up to US$1650) on a 10-day Whale 
Watching Voyage to the Antarctic Peninsula 
on board Ortelius, departing Ushuaia on 
15MAR14.

Berth prices start from $4200 (discounted). 
Contact Wild Earth Travel at 
www.wildearth-travel.com for more 
information. 

CroisiEurope acquires Mekong cruise company
After chartering the 48-passenger Indochine 
since 2011 for cruises on the Mekong River, 
CroisiEurope has acquired its Asian partner
as part of an international development 
strategy.
The French family-owned river cruise 
company has reportedly bought La 
Compagnie Fluviale du Mékong in a move 
that adds four vessels to CroisiEurope’s 28-
ship fleet. 
Seatrade Insider says that, besides Indochine, 
they are the 44-passenger Lann Diep, the 
20-passenger Tiom Tou 1 and the 28-

passenger Tioum Tou 2.
Operating under the name La Compagnie 
Fluviale du Mékong by CroisEurope, the 
company will continue to operate cruises in 
Cambodia and Vietnam between Siem Reap 
(the gateway to Angkor Wat) and Saigon via 
Phnom Penh, from August to April.
CroisiEurope is also chartering Orient 
Pandaw for five cruises on Burma’s 
Irrawaddy between OCT14 and FEB15.
For CroisiEurope product, contact The 
Innovative Travel Company in Christchurch 
on Freephone 0508 100 111.

HOSPITALITY
Otahuna Lodge offers exclusive use
For the first time, guests at the historic 
Otahuna Lodge in the Port Hills outside 
Christchurch will have the opportunity to 
book exclusive use of the entire luxury 
property. 
Otahuna Lodge is launching its Lord of the 
Manor package whereby 10 guests can have 
full run of the grand Victorian mansion, its 
grounds and facilities for a rate of NZ$5,995 
per night. Additional guests (up to six) are 
welcomed at a rate of $500pp.
Bookings are available MAY-SEP14 and 
stays include a nightly 5-course degustation 
dinner matched with New Zealand wines, 
plus breakfast daily. Depending on the 
occasion, the Lodge can be exclusively 

reserved for a single night, a leisurely 
weekend or even longer.
Guests have a choice of two master suites 
and a further five suites at their disposal. The 
expansive, charming gardens and landscape 
will be reserved exclusively for a single 
party and can host anything from a grand 
‘Downton Abbey’ styled event to an intimate 
gathering.
Email enquiries@otahuna.co.nz or Phone 
+64 3 329 6333.

First Italian hotel for M&C
Millennium & Copthorne Hotels is to acquire 
its first hotel in Italy. 
Millennium Hotels Hotel Palace Holdings, a 
wholly-owned indirect subsidiary of M&C, 
has entered into a conditional purchase and 
sale agreement for the acquisition of the 
freehold interest in the hotel currently trading 

as the Boscolo Palace Roma, a five-star 
property in Rome, and its related business.
Situated on Via Veneto, the hotel offers 87 
guest rooms and suites.
 Built in 1927, the property was fully 
renovated to very high standards in 2010.

INDUSTRY
thl well on track with transformation
Campervan company thl has released an 
interim result well ahead of the previous 
year’s performance which it says is setting 
a strong base for a dramatically improved 
FY14 result.
It recorded a net profit after tax of $2.5M 
versus a loss of $(0.5M) for the prior 
corresponding period.
Its operating profit before financing costs 
and tax (EBIT) was $7.2M, up $1.9M on the 
same period last year.
The company forecasts its net after-tax profit 
for Financial Year 2014 at $10.5M, up 175% 
on the 2013 actual result of $3.8M.
Chairman of thl Rob Campbell says “thl has 
now positioned itself to protect recent gains 

with discipline and is creating a plan for 
growth.”
Chief executive Grant Webster says: “All 
parts of the business have growth planned 
for the FY14 year and are performing in line 
with those plans.”
New Zealand campervan rentals are in the 
middle of a busy high season and in line with 
the company’s growth expectations. 
The Australian campervans business has 
more stable forward bookings and is on track 
with further cost reductions. 
Forward bookings for upcoming US high 
season rentals is strong and the group’s 
tourism businesses high season is on track. 
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Discover the World partners with Traveltek
Discover the World, a leader in global travel 
distribution, has partnered for the first time 
with Traveltek, the market leader in online 
travel technology.  
Discover will represent Traveltek throughout 
its global network of 85 offices across six 
continents.
“It’s a natural fit to combine our strengths,” 
says Jenny Adams, CEO of 
Discover the World.  “There are numerous 
retail chains and tour operators who would 
benefit significantly from the sophisticated 
technology solutions provided by Traveltek.”
Traveltek has nearly 20 years of experience 

New committee for Skal Auckland
Skal Club of Auckland members enjoyed 
their February Luncheon and AGM at the 
Quality Hotel in Parnell last week with the 
hotel’s chairman John Smith and his team 
serving an array of dishes including salmon 
and venison.  
Special Certificates of Appreciation were 
presented to outgoing Board Members, with 
special mention given to Mike Heasman and 
Brian Downes, each of whom had given 8 
years to their roles of Club Secretary and 
Treasurer. 
The Skal Auckland Committee for 2014 
was selected and comprises President: Gaye 
Wood; Vice President: Paul Leigh; Secretary: 
Margo Tamati-Lewis; Treasurer: Wendy 
Stanton; Committee: Mark Reeder, Richard 
Froggatt, Lanthia Stewart and Kelvin Ricketts.    
Club events are held on the first Thursday of 
every month at selected restaurants and 
hotels across the city, with the next event – 
on Thursday 06MAR – at Mamma Mia 
Italian Restaurant in Mission Bay. The 
upcoming annual Skal Industry Bowls Day, 
on 14MAR, is already sold out with teams 
from Air Vanuatu, Let’s Travel, Mondo 
Travel, Tour Company, Francis Travel 
Marketing, Travelinc, Regency Tourism 

Marketing, The Travel Corporation, Eurovista 
and the Hamilton Skal Club competing for 
the prized Lloyd Tremain Memorial Trophy. 
Air Vanuatu is the key sponsor again in 2014, 
providing a prize of a trip to Vanuatu.  
Gaye says new membership enquiries are 
always welcomed from leaders of the travel 
and tourism industry with further information 
available on www.skal.org.

Brian Downes and Gaye Wood

in the travel industry having created booking 
systems for flights, hotels, car hire, car 
parking, insurance, transfers and cruises, 
dealt with XML interfaces from travel 
suppliers all over the world, provides the 
market leading cruise booking platform, 
parses through legacy 
information systems, processes millions of 
rows of travel data per day and 
continues to hold the hands of new agencies 
entering the web market for the first time. 
For more information about Discover the 
World, call local Country Director Chris 
Jones on 0800 623 4293.

Wendy Stanton - Acrossia and guest  
Michael Thomson of Shangri-La Hotels

Lanthia Stewart - Nth Shore Intn Academy and 
Tony Smith Francis Travel Marketing

Denise Schitko and Erwin Losekoot

Mike Heasman and Gaye Wood
Danny Frew - Francis Travel Marketing and 

Lisa Linn - 

Skal Auckland 
February 
Luncheon 

& AGM
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PEARL’S PEARLER
The shin bone is a device for finding furniture 

in a dark room.
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In Stocklink’s next Travelbag:
Russia Cruises Trans-Siberian & Baltics 2014
Explore Discovery Adventures 2014/15

Flight Centre profit flies high
Flight Centre has reporting a 20.7% rise in 
net profit after tax to A$110.8m for the six 
months to 31DEC13.
Underlying net profit after tax, which focuses 
on earnings from continuing operations, was 
A$104.7m – up 14.1% on last year.  
The company attributed the rise to a 
combination of factors including network 
expansion as the number of stores increased 
to more than 2,500 last year; global sales 
growth in both the leisure and corporate 
travel sectors; and tight cost controls.
Despite it breaking records, Flight Centre has 
stuck to its guidance for this financial year of 
pre-tax profit of between A$370 million and 
$385 million.

Revenue from the group’s 186 New Zealand 
businesses rose 26% to A$376 million.
The NZ Herald reported that New Zealand 
earnings before interest and tax for the six 
months were $3.8 million, the best result 
since 2007.
New Zealand general manager Mike Friend 
is quoted as saying the local division hoped 
to build on last year’s full pre-tax profit of 
$16.1 million.
Growth was coming from leisure travel rather 
than corporate business and was being driven 
by high consumer confidence, the high New 
Zealand dollar, cheaper air fares and new 
products sold through its New Zealand stores.

Love selling cruises and upmarket travel?
The excitement and expertise of working in the cruise market can’t be beaten.
We’re looking for an experienced consultant to join our small team in East Auckland.

If you’ve got a minimum of 3 years experience within New Zealand selling overseas 
travel and cruises and preferably have had experience of cruising yourself, you will 
fit right in here.  
A strong sales ethic and the desire to get stuck in and to assist colleagues is vital. 
An excellent salary is offered.

Please email your resume and covering letters to   peter@travcorp.co.nz 

LH / LX / OS – Travel Agent Info Packs + Gift
Lufthansa, SWISS and Austrian Airlines are 
pleased to announce that a new travel agent 
info pack, including an agent gift, is due to 
be sent out in the next few weeks.
To ensure you will receive your LH/LX/OS 
Travel Agent Pack, you must be a member of 
the travel agent website – eXperts.
Please ensure you register as a member 
before Wednesday 05 March, to be sure you 

are on the database.
For all current members of eXperts, you also 
need to make sure your mailing address is 
correct and updated via the profiles page.
Packs will be sent to the contact details listed 
in eXperts, and will include all the information 
an agent needs to know for selling the LH 
group airlines ex New Zealand
Register online at www.lufthansaexperts.com

Holland America Last Minute Asia offer
Francis Travel Marketing has released a Last 
Minute Asia flyer offering Holland America 
Line cruises, with extra-sharp fares on a 
range of Asia, Middle East, North Pacific and 

Mediterranean cruises aboard ms Rotterdam 
and ms Volendam departing in MAR/APR14.  
Click here to download the flyer. 

AeroMexico commissions reduce
Effective 01APR14, the commission level for 
all published AM fares issued on AM ticket 
stock will reduce from 4% to 1%. Any 

enquiries should be directed to local 
Representative, Discover the World, 
Ph 0800 623 4293.

House of Travel launches Smartphone App 
Available free through both Google Play 
and the App store, the newly launched HOT 
Travel App has been designed to upload a 
customer’s full itinerary which users can then 
countdown to their holiday, provide access to 
all the vital booking references and check-in 
documents as well as offer a one stop shop to 

create and share holiday photos with friends.  
Additional features include guidebooks of the 
client’s destinations, GPS and map services 
as well as securely storing important 
documents on the smartphone.

http://www.seek.co.nz/Job/25968544
http://www.travelmemo.co.nz/voucher.php?voucher_id=1471

