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Sweet As Campers

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

15 day Guided Holiday from 
$5915 per person twin share* 

Perth to Perth 

Save up to $620 per couple 
when you pay in full on or before 10 Mar 14*
• Discover the sights of Perth on a city tour
• View spectacular Wave Rock
• Witness stunning views at Cape 

 Le Grand National Park
• Enjoy a tour, wine tastings and lunch  

at Margaret River
• Be amazed by the Pinnacles at  

Nambung National Park

Western Wonderland

*Conditions Apply

New promotions in Japan 
aim to fuel demand for New Zealand

Tourism New Zealand says it is on a roll in Japan running a number of 
new promotions aiming to push the current high demand for a New 
Zealand holiday, into the shoulder season. 
Tourism New Zealand’s Nick Mudge says recent demand in Japan meant 
all scheduled flights over the summer season ran at close to maximum 
capacity. 
“So our current objective is to increase visibility for New Zealand and 
push new promotions into the market to see if we can convert more travel 
bookings for the shoulder season. 
Mr Mudge says there is a clear increase in preference for New Zealand 
as a holiday destination in the target segments of Young Adventurers and 
Senior Nature Lovers. 
“Tourism New Zealand is focused on this opportunity and has integrated 
promotional activity confirmed for the next eight weeks, targeting the 
April-October travel period,” he says. 
“Phase 2 of Tourism New Zealand’s 100% Pure New Zealand campaign 
targeting Young Adventurers launched in mid Feb and will run until the 
end of March. 
“The campaign promotes experiences that offer both adventure, and the 
chance to “refresh”; and will make use of new video assets created when 
the 10 winners of last year’s Young Adventurers campaign travelled to 
New Zealand. 
“We also launched a large joint venture campaign with Air New Zealand 
from February 18 promoting a new special shoulder season airfare that 
represents a 30 per cent discount on previous lead-in prices. 
“Key trade partners are all working with the airfare offer preparing a 
range of promotional package options targeting both segments.
“We are supporting priority travel agents with a series of promotional ads 
in popular Tokyo and Osaka newspapers, which in turn are being 
supported by in-store promotions, customer newsletters and trade partner 
incentives.                                                                                ... Cont p2

http://www.conveneauckland.co.nz
http://www.nzonline.org.nz
http://www.koreanair.com
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New promotions in Japan aim to fuel demand for New Zealand   ...Cont from p1
“Running alongside all this paid campaign 
work will be the results of an increased 
public relations effort,” says Mr Mudge. 
“Our Public Relations team has increased 
focus on broadcast exposure to capture the 
interest of our Young Adventurers target 
market. Over the past six months, Tourism 
New Zealand with Air New Zealand’s 
support has attracted a number of popular
travel and variety shows to visit New Zealand 
as part of the International Media Programme.” 
In February and March alone, New Zealand 
will receive around four hours of exposure on 
primetime Japanese TV and reach a 
combined audience of around 40 million.  
On 22FEB, New Zealand was featured in 
“Discover the World’s Wonders”, Japan’s 

longest running travel/quiz show with an 
audience of over 13 million viewers.
“Selected magazines and online outlets will 
also publish a number of stories on New 
Zealand over the same period with specially 
curated content targeting the younger 
traveller further supporting the planned 
promotional activity,” says Mr Mudge.
Air New Zealand this year will also be 
operating daily flights from Narita on a year 
round basis, the first time since 2006. 
“It’s another positive sign for the market that 
ended 2013 showing three per cent growth in 
total arrivals and creates a new opportunity to 
leverage the demand that we observed over 
the summer.” 

Zoom Zipline for Rotorua
Skyline Rotorua is creating a new zipline 
attraction at its Mt Ngongotaha site. Due to 
open before mid-year, the Zoom Zipline will 
deliver a thrilling high-speed twin zipline 
that descends 370 metres down the side of 
the mountain, dropping a total of 48 vertical 
metres.
Destination Rotorua Marketing quotes 
Skyline Rotorua general manager, Bruce 
Thomasen, as saying the new attraction fits in 
well with the gravity rides already on offer at 
the site. 

“Skyline Rotorua is an important icon for 
Rotorua, not just for the tourism sector, but 
for visitors and locals alike,” says Thomasen. 
“Our gondola and luge rides have been a 
family favourite for decades and it’s 
important we continue to develop our 
operation to ensure it remains attractive, 
relevant and on the must-do list for a visit to 
Rotorua.”
The Zoom Zipline ride will end at the luge 
chairlift base, where riders will then ascend 
the hill via the chairlift.

Invercargill Airport has released an artist’s 
impression of the interior of the terminal to 
coincide with the opening of expressions of 
interest for contractors for the next stage of 
the $13 million project. 

The Southland Times says redevelopment was 
expected to be completed in DEC15. 
The new terminal will be a 2900sq m single-
level building on the same site as the present 
building and will be built in three stages. 

The Timaru Herald reports that tourists will 
be able to join the Alps2Ocean cycle trail by 
hovercraft by next Christmas.
The paper says Twizel-based business H2 
Explore has received approval from the 
Mackenzie District Council to operate the 
business, after liaison with local iwi and the 
Conservation Department. 
H2 Explore spokeswoman Rebecca Harnett is 
quoted as saying the hovercraft would speed 
across the Tasman River to Tasman Point. 
“Right now, you can only reach the link by 
helicopter from the Aoraki-Mt Cook airport. 
This will offer an alternative route. 
“It offers an ecological experience. You can’t 
walk along there, but you can take in the 
sights. It’s pretty wild country,” Ms Harnett 
said. 
Tourism Waitaki general manager Jason 

Gaskill told the Timaru Herald the RTO had 
spoken to H2 Explore. 
“It provides an alternative method of crossing 
to get to the next stage of the cycle trail, and 
it’s a point of difference. It will be cool to 
watch this develop,” he said. 
“This is another interesting business which 
has come out of the trail.” 
The Christchurch-built hovercraft can take up 
to 12 passengers, and H2 Explore had 
consents to operate hovercrafts up to four 
times a day. There would be up to 12 staff 
employed, including two pilots. 

Hovercraft rides on Tasman River
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International standard BMX facility for Rotorua
Plans to build an international standard BMX 
facility in Rotorua have been given an initial 
tick of approval by the council.
The Rotorua Daily Post reports that about 
$600,000 will be needed to build the facility.
The Rotorua BMX Club proposes building 

an all-weather free-draining track that meets 
elite international standards.
Rotorua BMX Club president Grant 
Butterworth told the Post national events 
could attract up to 1000 riders and 2-3000 
supporters to the city for a week to 10 days.

Whānau Cards, Kiwi discounts at Te Puia
As part of celebrations marking the 50th 
anniversary of its establishment under an 
Act of Parliament, Te Puia|New Zealand 
Māori Arts and Crafts Institute (NZMACI) 
is offering free Whānau Cards to all Rotorua 
residents.
Whānau Card holders will be able to stroll 
through the active geothermal valley, see the 
resident kiwi in the kiwi house, and watch 

carvers and weavers at work. Wider New 
Zealand residents will be able to receive 
special discounts of up to 40% on entry fees 
as well as off purchases in the Te Puia gift 
store and café.
The Whānau Card is free for Rotorua locals 
with photo ID and proof of local address.
Visit http://www.tepuia.com/new-zealand/
Domestic-Visitors/ for more information.

thl appoints Market Development Manager
Tourism Holdings Limited (thl) has appointed
experienced marketer Rebecca Mason on a 
12-month contract, filling the role of Market 
Development Manager Maui & Britz for New 
Zealand and Australia. Rebecca started with 
thl on 10FEB, having completed a one year 
contract with Air NZ’s Grabaseat working 
on their domestic and industry partnership 
strategy, following over seven years as GM 
Marketing for AA Tourism. 
During her time at AA Tourism, Rebecca was 

responsible for developing and managing
popular campaigns including 101 Must-Do’s 
for Kiwis and Great Kiwi Road Trips.
Kate Meldrum, thl’s GM Marketing & 
Customer Experience commented, “We are 
delighted to welcome Rebecca on board. 
With her extensive brand marketing, 
innovative approach to JV campaigns and 
digital experience, Rebecca brings exactly 
the right skills we need at this juncture to 
take our brands to the next level.”  

2014 Vibram Tarawera Ultramarathon
A star-studded field will start in the the 2014 
Vibram Tarawera Ultramarathon on 15MAR.
Among them are Kerry Suter, who won the 
first two editions of the race in 2009 and 
2010 and the latest signing, Portuguese ultra 
star, Carlos Sa. They will be joined by a 
line-up that includes the current World No. 
1 ranked runner, Olympians, world record 
holders and more than 20 past and present 
national champions of several countries.
The 100km run from Rotorua to Kawerau 
attracted 67 people, only one of them from 
outside New Zealand, in its first year. For the 
sixth race over 850 runners from 28 countries 
will line up at the start among the giant 
Redwoods of Rotorua’s Whakarewarewa 
Forest.
Many of the top international runners are 
capable of sub 2:30 marathons and have 
Facebook fan pages with 30,000 or more 

followers. And the top 20 runners in the field 
have won several hundred races between 
them.
Organiser Paul Charteris says trail ultras are 
very popular in Europe, Japan, Hong Kong 
and the United States, where top athletes are 
treated like rock stars. Events attract massive 
audiences and this has captured the attention 
of corporate sponsors.
The increasing status of the event and quality 
of the trails in New Zealand was officially 
recognised in 2013. The Vibram Tarawera 
Ultramarathon is now part of the Ultra Trail 
World Tour.
This 10-race grand slam of ultramarathons 
includes some of the very best endurance 
races round the world.
The Vibram Tarawera Ultramarathon is 
expected to bring around $1 million into the 
local economy.
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AUSTRALIA
TA’s Instagram winner
Tourism Australia’s @Australia Instagram 
account recently hit 500,000 followers, 
making it the most followed account among 
travel and tourism brands globally.
The Sydney Morning Herald reports that the 
Tourism Australia social media team of three 
people trawl through around 900 photos a 
day posted to the @Australia account from 
around the world. Instagrammers use the 
hashtag #SeeAustralia to have their shot seen 
by Tourism Australia, who then republish the 
best five or six shots each day. The 
account, which is managed 24 hours a day, 

was launched two years ago.
Travel industry website Skift recently looked 
at 2000 accounts of destinations as brands 
and out of the 200 most popular photos, 197 
were from Tourism Australia. And while 
the average destination gets 360 likes per 
photo, Australia gets more than 8200, Skift’s 
research revealed. Australia is way ahead of 
other countries in terms of Instagram 
followers, with Canada, for example, 
attracting 52,531 followers, and South Africa 
drawing just 1098.

NSW Food & Wine Festival
MasterChef, Crave, Good Food Month, 
World Chef Showcase, Night Noodle 
Markets, Shoot the Chef and the International 
Food Festival have all chosen Sydney to host 
their prestigious events. In 2014 the 
NSW Food & Wine Festival (21FEB-
21MAR) features a delectable mix of food 
and wine events throughout Sydney and 
regional NSW including the Captain Cook 
Cruises High Tea At Sea cruise.  This 
featured event departs every Wednesday and 
Saturday from Circular Quay.

Your clients can step aboard flagship Sydney 
2000 for million dollar harbour views and a 
three tier High Tea platter to satisfy all their 
sweet and savoury cravings. Prawn topped 
blinis, baby tartlets, spec pork pastry rolls 
and traditional favourites like delicate finger 
sandwiches, mini scones, petite fours, truffles 
and chocolate dipped strawberries, all washed 
down with a glass of bubbles and a selection 
of teas and coffee.
Click here for the flyer.

Modern Family to showcase Australia
The cast of Modern Family, brought to 
Australia by Qantas and 20th Century Fox 
TV, have been seen all over Sydney, with 
the Sydney Morning Herald reporting that 
the show’s stars have been spotted in Manly, 
Bondi Beach, Woolloomooloo and Circular 
Quay. They will also be filming in 
Queensland.
Tourism Australia is said to be hoping the 
filming of the one-off episode of the hit 
comedy will follow the success of other 
Hollywood visitors such as the Oprah and 
Ellen shows.
Tourism Australia head of corporate affairs 

Karen Halbert is quoted in the SMH as 
saying: “Inviting Oprah [Winfrey] and Ellen 
[DeGeneres] to film Down Under brought 
huge global audiences and showcased the 
best of our country and I’m sure this will be 
no different with Modern Family.
“Whatever the family members get up to, I’m 
sure many of our iconic attractions will end 
up playing a starring role and help generate 
fantastic global exposure for our country.”
Twitter was abuzz with photos of the stars 
around Sydney, posted by fans and by the 
actors themselves.

Outrigger Twin Towns Resort, Coolangatta
Hotel room for a two-night minimum stay for 
two people
Breakfast for two included daily
A$139 per room per night
*Terms and conditions: Subj to availability.
Email twintowns@outrigger.com.au

Outrigger Little Hastings Street Resort and 
Spa, Noosa
Luxurious one-bedroom Resort View room
Minimum two night stay for two people
Buffet breakfast for two daily
Half-day electric bike hire to visit the sur-
rounding attractions
A$259 per room per night
Email noosa@outrigger.com.au
*Terms and conditions: Subj to availability. 
Bike hire is for two electric bikes during one 
day of your stay.

Outrigger Surfers Paradise
Ocean View room for two
Buffet breakfast for two daily
A bottle of sparkling Australian house wine 
on arrival
Complimentary car parking
Discounted seafood buffet*
$25 Day Spa voucher*
Two for the price of one admission to 
“Ripley’s Believe it or Not” Odditorium
A$155 per room per night
Email surfersparadise@outrigger.com.au
*Terms and conditions: Subj to availability. 
Seafood buffet only $39 if seated before 
6.30pm. $25 day spa voucher can be used 
with treatments $50 and over.

Outrigger Queensland deals

http://www.captaincook.com.au/sydney-harbour-cruises/whats-on-in-sydney/food-festival/#body-text
www.captaincook.com.au/assets/flyers-consumer-syd/1687/130715a.pdf


PACIFIC ISLANDS

FLY FREE
VANUATU

FLY FREE to Vanuatu on a Romance of Vanuatu, 5 night cruise  
departing 3, 10, 17, 24 May 2014, from $NZ3250.00 per person

BOOKING CONDITIONS: Sales until 04 April 2014 or until sold out. 
Fares are quoted on a per person basis based on double/twin occupancy, 
in New Zealand dollars. The offer is for new bookings only, subject to 
availability, may not be combinable with any other offers, is capacity 
controlled and may be withdrawn at any time without prior notice. 
Cancellation and amendment fees may apply. Hotel accommodation 
in Port Vila is not included. We can provide options as requested. Full 
payment is required within 24 hours of making the reservation. Valid 
on Air Vanuatu operated flights only. Bookings in Q class or lower, 
including 1 x 23kg checked bag per person. Other booking classes may 
be available however the applicable surcharges will apply.

AUCKLAND AIRFARES: Departing Saturday Auckland-Port Vila 
and Saturday Port Vila-Auckland.

SYDNEY AIRFARES: Departing Friday Sydney-Port Vila and 
Saturday Port Vila-Sydney.

BRISBANE AIRFARES: Departing Friday Brisbane-Port Vila and 
Friday Port Vila-Brisbane.

SHIP UPGRADES: may be available on “Island Passage”. An extra 
$699 per person to upgrade to an Ocean Suite or an additional 
$1299 per person for a Bridge Suite.

CONTACT YOUR wHOLESALER or 
www.ISLANDESCAPECRUISES.COM   NZ 0800 58 1717
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Tahiti sounds nice with luxury lagoon getaways
If overwater luxury in Tahiti sounds nice, Air 
Tahiti Nui has just the ticket for your clients.
The airline is offering a range of holidays 
including a Moorea deal featuring an over-
water villa, breakfast, dinner and an island 
tour for less than $3500.
On sale until 14MAR14, for travel during 
NOV14, the deals include:
>>  Five nights in an overwater bungalow at 
the Sofitel Moorea Ia Ora Beach Resort
(below), situated on Moorea’s lagoon, plus 
breakfast and dinner daily on Moorea, 
two nights pre and post accommodation in 
Tahiti and a Moorea island tour, priced from 
$3499*pp twin share
>>  Five nights at the Intercontinental Resort 
and Spa Moorea, with its dolphin centre, 

including breakfast daily, two nights pre and 
post accommodation at the Intercontinental 
Tahiti and a Moorea island tour and sunset 
cruise, priced from $2299*pp twin share. 
Upgrade to an overwater bungalow from only 
$460pp. 
>>  Seven nights at Aggie Greys Le Meridien 
Tahiti (above), located at the edge of a lagoon 
on one of the island’s most beautiful white 
sandy beaches, with an upgrade to a deluxe 
ocean view room (subject to availability), and 
a Tahiti island tour priced from $2199*pp 
twin share. 
Deals include return economy flights with Air 
Tahiti Nui and transfers throughout including 
inter-island ferries.
Air Tahiti Nui general manager New Zealand
Mark Hutchinson says Tahiti is the hot ticket 
for Kiwis this year. 
“With these incredible holidays, there is no 
better time for Kiwis to dip their toes into 
Tahiti’s fabled blue lagoons and indulge in 
some overwater luxury,” he said.
Visit www.airtahitinui.co.nz or call the airline 
on 09 972 1217.
*T&Cs apply, subject to availability. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1463


New Caledonia. New Airfare. New Sale!

$680
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

On sale until 28Feb14.  Valid for travel 02Mar-01Jun (completed)  
Book W Class. Closeouts and conditions apply.  Refer GDS.

FROM 
 NZ
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Tourism Fiji to establish PR unit
Tourism Fiji has announced the establishment 
of a dedicated public relations unit, based in 
the organisation’s head office in Nadi.  
Comprising two staff, the unit will be 
responsible for developing and implementing 
Tourism Fiji’s public relations strategy across 
the core source markets in which the 
organisation operates.
“Tourism Fiji undertakes marketing activity
in a large number of countries around the 
world,” says Tourism Fiji’s Director of 
Global Marketing, Ken Freer. “However, in 
many cases our budgets are much smaller 
than those of our competitors.  This means 
we often can’t generate the same amount 
of visibility and awareness for Fiji through 
traditional advertising.  But a successful 
public relations strategy can give us a reach 
and return on investment far greater than the 
sum of our financial investment, helping us 

compete on a global scale.”
Tourism Fiji already retains professional 
public relations agencies in Australia, New 
Zealand and the United States, with a tender 
currently underway for an agency based in 
China.  The new unit based in Nadi will be 
responsible for ensuring these agencies are 
supplied with a steady stream of the news and 
happenings from the Fijian tourism industry, 
be it new hotel and product openings or the 
many exciting events taking place in Fiji.
The public relations unit will also be 
responsible for managing Tourism Fiji’s 
international media visitation programme.  
“In 2014 we will welcome over 70 foreign 
travel journalists to Fiji.  It is essential that 
we show these journalists the very best that 
Fiji has to offer, so they can go home and 
write fantastic articles that show-off our great 
destination,” says Mr Freer.

Trish Nicol at Mana Island Resort says that every level of accommodation at the resort 
has had a full refurb or a “kiss and a hug” in recent years and its Oceanfront Suites 
(above) now take two adults and two children (under 16 years).
Families can also benefit from Mana’s offer of five hours free babysitting for the under-
threes, provided the family are staying five or more nights.
“Our cafe and pizza delivery service – poolside, beach or room – are proving popular,” 
says Trish, who adds that the resort’s five-star Mana Spa offers “ab fab” treatments.

J’adore Tahiti 2014
Tahiti Vacations has just released its first 
couple of brochures for the year, ‘J’adore 
Tahiti 2014’, covering romantic escapes in 
Tahiti, Moorea, Taha’a and Bora Bora and its 
‘2014 School Holidays in Tahiti’ brochure, 
offering vacations for families during the 
New Zealand school holidays 
in Tahiti, Moorea, Taha’a and 
Bora Bora also including
holiday home options for 
larger families or two or more 
families travelling together.
Managing Director Lola Carter 
says ‘Tahiti is often overlooked 
or not considered for a school 
holiday vacation as many per-
ceive it as being too 
expensive.  However this is 

not the case, it is a very affordable option, 
packages start from $1968 per adult and $882 
per child (Kids up to 14 years eat FREE from 
the kids menu) ex Auckland, includes return 
airfares, 7 nights accommodation and 
transfers.  The J’adore Tahiti range which 

covers romantic escapes also 
include extra bonuses over and 
above the usual package 
inclusions.
Click here for a pdf of the 
J’Adore brochure and contact 
0800 287 283 or email
info@tahitivacations.co.nz for 
further supplies.  
The electronic version is also 
downloadable at 
www.tahitivacations.co.nz.

http://www.aircalin.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1465
http://www.travelmemo.co.nz/voucher.php?voucher_id=1464
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Korea helps Solomons tourism efforts
The Solomon Islands’ provincial tourism 
offices have been boosted with new 
computers and printers. The Honorary 
Consular office of the Republic of Korea has 
donated six desktop computers, six 20 inch 
flat screen monitors, six laser printers and 

support equipment.
The tourism offices covering Temotu, 
Guadalcanal, Makira, Central, Western and 
Isabel provinces will benefit from this 
equipment.

Nanuku Resort & Spa appointment
Fiji’s newest luxury resort Nanuku Resort & 
Spa, at Pacific Harbour, has appointed Paul 
Cutler as sales & marketing manager.
Announcing the appointment general manager
Karen Taylor said Mr Cutler would take 
immediate responsibility for all aspects of 
the new all-villa boutique resort’s sales and 
marketing activity on an international basis.

Mr Cutler’s international hotel experience 
extends to senior sales roles with both Le 
Méridien Hotels and Shangri-La Hotels & 
Resorts.
He also has an extensive Fiji tourism 
background having managed sales and 
marketing activity on behalf of several luxury 
resorts in the destination.

Millions view Aitutaki-shot safety video
Air NZ’s Sports Illustrated Swimsuit inflight 
safety video shot in the Cook Islands has 
created worldwide promotion for Aitutaki 
that money could not buy, including coverage 
in the Telegraph in London and on CNN.
Links to the video in the coverage expanded 
its reach to millions of viewers and readers. 
When the YouTube viewings of the safety 
video and the ‘making of’ preview are added 
up, the total is just short of 3½ million. 

Charming Malaysia Private Tour
Travellers will unveil Malaysia’s fascinating 
past on Adventure World’s new 7-day tour 
of Charming Malaysia. This private journey 
takes clients on a UNESCO Heritage Walk 
through the state capital of Malacca, where 
they’ll learn about the rich multicultural 
history of this charming colonial city. After 
lunch, they will relax on a winding river 
cruise followed by a dinner featuring popular 
regional dishes.
Other highlights include the Pangkor Island, 

short city tour and stay in Kuala Lumpur, an 
authentic Hainanese Chicken Chop lunch en 
route to Ipoh and more.
Priced from $1,469pp this private tour 
includes 6 nights’ accommodation, meals, 
transfers and sightseeing as specified in the 
itinerary with local English speaking guide, 
entrance fees and private transport. 
For more information, contact Adventure 
World on 0508 496 753.
*Terms & Conditions apply.

Singapore numbers up 7%
Government authorities in Singapore have 
welcomed an increase in tourism. The country 
recorded 15.5 million visitors last year, up 

7.2% from 2012. Revenue from tourism hit a 
new high of S$23.5 billion.

: http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/malaysia/tours/charming-malaysia/


Private trips or Locally Escorted Group Tours in China? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz
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Big booking bumps 
holidaymakers
Tourists looking forward to a dream holiday 
in the Maldives have had to change their 
plans after the Saudi Arabia Crown Prince 
reportedly booked out three Anantara island 
resorts exclusively for himself.
The Daily Mail reports that the 78-year-old 
Salman bin Abdulaziz al-Saud is understood 
to have made a last-minute booking to take 
over the five-star paradise resorts for nearly a 
month.
It is believed he paid $30million for a 
19FEB-15MAR booking at Anantara Veli, 
Naladhu and Dhigu island resorts.
According to a report on the website 
maldivesfinest.com, since pulled, the Saudi 
prince was due to arrive in the Maldives with 

a floating hospital, a luxury yacht (above) 
and more than 100 bodyguards.
But the last minute booking has upset 
‘normal’ holidaymakers who have had their 
reservations cancelled.
One posted a complaint on TripAdvisor about 
how the Anantara Veli had only told them 
their holiday booking was cancelled when 
they emailed to reconfirm transfers. 

Adventure World wins at India’s National Tourism Awards
Adventure World is proud to be named 
winner of the “Best Overseas Tour Operator” 
at the Government of India National Tourism 
Awards.
The ceremony was held at the prestigious 
Vigyan Bhawan in New Delhi on 18FEB. Mr. 
Raj Bajaj and son Mr. Aditya Bajaj from the 
Adventure World India office 
were on hand to receive the 
Crystal Trophy, as well as the 
Golden Shield Certificate on 
behalf of Adventure World.
The Ministry of Tourism, 
Government of India presents 
National Tourism Awards to 
various segments of the travel 
and tourism industry every 
year, in recognition of their 
exemplary performances. This 
encourages healthy competition 

with an aim to promote tourism.
Adventure World says it is honoured to have 
received this accolade once again, and would 
like to extend their thanks to travel agents in 
New Zealand for helping them achieve this 
fantastic result. 

2014 
Indochina 
brochure 
released
Active Asia has 
just released its 
2014 brochure. 
Full of great 
value product, 
the brochures 
can be ordered 
via www.activeasia.co.nz/agents  or ring now 
to receive your copy on 09-360-7669.

Stay/Pay 4 star hotel Hoi An 
Active Asia has a Stay 7/Pay 6 nights deal at 
Golden Sands Resort & Spa valid for travel 
01-31MAY14. This modern resort has one 
of the largest swimming pools in Vietnam 
and great dining options with a beachfront 
setting. Enjoy High Tea in the afternoons, a 
treatment at the Spa, play tennis or just enjoy 
a cool drink beside the lagoon pool. 
7 nights in a Deluxe Garden View Room for 
$1390 or in a Beach Front Suite for $2980. 
Call 09-360-7669 or sales@activeasia.co.nz 

Explore the Wonders of China 
with Adventure World
Send your clients on a journey through old 
and new China with Adventure World’s 
12-day Cameo China private tour, priced 
from $3,949pp. They will discover Xian, 
home to the remarkable 2000 year old 
Terracotta Warriors, see the famous mountain 
scenery of Guilin, cruise down the 
enchanting Li River and much more. 
Price includes economy class airfares 
Shanghai/Guilin and Yangshuo/Xian, a 
4-berth overnight sleeper train compartment 
Xian/Beijing, accommodation, and meals, 
transfers and sightseeing with English-
speaking guides as specified in the itinerary. 
Call 0508 496 753.

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/asia/eastern-asia/china/tours/cameo-china/
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Increased scrutiny of US-bound pax 
Air passengers headed to the US from overseas 
can expect much tighter scrutiny of their shoes 
and bodies in the days and weeks to come. The 
Department of Homeland Security has learned 

of a possible new shoe-bomb plot and told 
airlines flying to the US to pay extra attention 
to passenger shoes and step up pat-downs and 
full-body screenings.

Rocky Mountaineer 
Incentive Prize Draw
Book any Rocky Mountaineer trip with 
Adventure World by 21MAR14 and go in the 
draw to win. Agents who book any Rocky 
Mountaineer journey between 24FEB and 
21MAR14 will go in the draw to win a seat on 
the Rocky Mountaineer famil departing this 
May.
The winning agent will experience a memorable 
7-day itinerary beginning with a hosted dinner 
at the Fairmont Palliser in Calgary, followed 
by two days touring the Rocky Mountains and 

finishing with two days on-board the award-
winning Rocky Mountaineer train in 
GoldLeaf service.
The winner will be drawn and announced on 
21MAR14. For more info contact Adventure 
World on 0508 496 753.
*Terms and conditions apply: Adventure World will 
contact winning agent directly. Winner will be drawn 
at random. Prize is land only and excludes airfares. For 
full terms and conditions, contact Adventure World.

Palenque and Pyramids with Adventure World
Send your clients on a journey into the age of the 
Aztecs with Adventure World’s 15-day 
Highlights of Mexico and Cuba independent 
tour, priced from $2,129pp. 
The journey begins in Mexico, where travellers 
will discover the colour and culture of Mexico 
City, the spectacular Pyramids of the Sun and 
Moon, the architectural marvel that is Palenque, 
the famous Mayan ruins of Chichen Itza and 
much more. 
Next, they will travel to Cuba where they will 
explore the narrow cobbled streets, faded 
Spanish architecture and rich colonial heritage of 
Havana.
This tour includes 14 nights’ accommodation, 
most meals, transfers and sightseeing as specified 
in the itinerary on a seat-in-vehicle basis. 

Note:  This tour departs on selected dates 
29MAR-24MAY14. For full T&Cs, visit 
http://www.adventureworld.co.nz/terms-and-
conditions/
Contact Adventure World on 0508 496 753 or 
visit www.adventureorld.co.nz.

http://www.adventureworld.co.nz/travel-agents/agent-discounts.aspx/
http://www.adventureworld.co.nz/travel-agents/agent-discounts.aspx/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/central-america/mexico/tours/highlights-of-mexico-cuba/
http://www.thelinq.com/content/property/the-linq/index.html
http://www.thelinq.com
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AFRICA / MIDDLE EAST

SAA accepts end to Qantas code share
SAA has announced that it has accepted 
Qantas’s decision to conclude their long 
standing code share agreement effective 
31MAY14.  
SAA has been flying to Sydney for more than 
27 years before the code share with Qantas 
was put in place in OCT 2000 following the 
strategic decision for SAA to stop operating 
between Johannesburg and Sydney with its 
own aircraft and to begin code sharing with 
Qantas.  
“Australia and New Zealand remain 
important markets for SAA and its customers
and although we no longer operate flights 
ourselves to Sydney, we will maintain our 
presence in the country through our own 

operations to Perth and all of our established 
partnerships,” says Kendy Phohleli, SAA 
General Manager Commercial (Acting). 
“SAA customers will continue to have the 
opportunity to travel on the service between 
Johannesburg and Sydney, through our 
gateway in Perth, which will offer a daily 
service,” Phohleli said. 
SAA code share flights on Qantas’ Sydney 
operation closed off for sale on 21FEB14.  
No further bookings will be made for travel 
after 01JUN14. All SAA ticketed code share 
passengers on the Qantas flight will be 
accommodated onto the Qantas flight number 
QF064 and QF063 and transported to their 
final destination.

Dubai’s Australasian impact
Dubai enjoyed a 36.4% year on year increase 
in visitor numbers from Australia and New 
Zealand in 2013.
The Government of Dubai’s Department of 

Tourism and Commerce Marketing (DTCM) 
said there had been a 39% increase on 2013 
in the Australian market, and a record 21% 
increase in the NZ market.

INDABA the premier travel trade show for Africa
The annual tourism INDABA remains 
unquestionably entrenched as Africa’s top 
travel show and will continue to be the 
‘engine room’ of travel trade marketing for 
the continent, according to South African 
Tourism CEO, Mr Thulani Nzima.
“Given the enormous potential and success 
of African destinations, and of South Africa 
in particular, it’s not at all surprising that 
there’s strong interest in our destination, and 
that various interest groups and multinational 
businesses seek to capitalise on the growth of 
our industry.
“At the end of the day, any exposure for our 
wonderfully diverse continent is of great 
value to us all.”
This year, INDABA takes its first steps to 
being a truly pan-African show, including 
other African destinations on the exhibition 
floor. This, says Mr Nzima, is over and above 
the SADC countries that have been regular 
INDABA exhibitors for the past 15 years.
Mr Nzima said South African Tourism is 
more committed than ever to ensuring 
INDABA goes to the next level and remains 

acutely focused on its core business purpose: 
to trade, to contract, to engage and to give 
buyers and exhibitors an unparalleled 
platform to refresh and build relationships.
“INDABA is our industry’s showcase, not 
South African Tourism’s platform. It has no 
commercial imperative and is gearing itself 
up to be the dominant travel tradeshow 
offering the most value. It’s important for 
all of us to remember that INDABA’s only 
reason for being is to serve the best interests 
of our travel and tourism marketplace, and 
we’re committed to achieving that.”
Destinations already confirmed to exhibit at 
INDABA 2014 are: Angola, Benin, 
Botswana, Burkina Faso, DRC, Kenya, 
Ethiopia, Lesotho, Madagascar, Malawi, 
Mauritius, Mozambique, Namibia, Nigeria, 
Reunion, Seychelles, South Africa; 
Swaziland, Tanzania, Uganda, Zambia 
and Zimbabwe. A number of other African 
destinations registrations are still in process. 
These destinations will be announced once 
their participation has been confirmed.

Rocky Mountaineer launches Coastal Passage Route
Rocky Mountaineer has announced the official 
launch of its new Coastal Passage route, con-
necting Seattle and Vancouver, BC en route 
to the Canadian Rockies. The season’s first 
of 24 departures, on 10MAY14, marks the 
company’s fifth rail route and the first time 
the internationally acclaimed rail service will 
depart from, and arrive to the United States.
Coastal Passage is available in GoldLeaf 
Service as well as SilverLeaf Service. Alaskan
Cruise sailings departing from Seattle with 
Holland America Line or Norwegian Cruise 
Line are available in conjunction with 
Coastal Passage and can be added to any 

2014 Rocky Mountaineer package. The new 
Coastal Passage route can also be added to 
any Rocky Mountaineer two day or more rail 
tour into the Canadian Rockies.
Departing from and arriving to Seattle’s 
historic King Street Station, guests experience 
vistas of monumental mountains, such as 
Mount Baker, the Cascade Mountains and the 
pristine shoreline of the Pacific Northwest 
before continuing through BC and the 
Canadian Rockies. Offered packages allow 
for stays in Seattle, Vancouver and 
Kamloops, as well as the resort towns of 
Lake Louise, Banff or Jasper, Alberta. 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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EUROPE

Ring of Kerry a Dark Sky Reserve
Ireland’s south-west Kerry has become the 
first International Gold Tier Dark Sky 
Reserve in Europe. 
The designation, awarded by the International 
Dark-Sky Association, puts Ireland at the 
forefront of the increasingly popular field of 
astro-tourism, or star gazing, and recognises 
the exceptional achievements of local 
communities to protect dark night skies over 
south-west Kerry. 
The new Dark Sky Reserve sits on the 
famous Ring of Kerry between the Kerry 
Mountains and the Atlantic Ocean. 
It is home to nearly 4,000 residents and takes 
in approximately 270 square miles of 
territory. 
It is only the third Gold Tier Dark Sky 
Reserve in the world, joining New Zealand
and Namibia as areas from which the full 
array of visible sky phenomena can be 
viewed— aurora, airglow, Milky Way, 
zodiacal light and faint meteors.
The designation is the result of a sustained, 

two-year campaign by the Kerry Dark Sky 
Group. Their efforts resulted in several towns 
and villages in County Kerry enacting laws 
requiring responsible outdoor lighting 
practices to mitigate light pollution. 
Curbing the rise of light pollution in County 
Kerry also benefits wildlife. Various birds, 
fish, and mammal species rely on the dark 
skies over Kerry to govern life-sustaining 
behaviours such as reproduction, migration 
and foraging for food.
The new outdoor lighting regulations help 
preserve their natural habitat and the region’s 
distinctive character.
County Kerry is an area of exceptional 
beauty and one of Ireland’s premier visitor 
destinations. 
It is home to a number of famous beauty 
spots including the Lakes of Killarney, Ring 
of Kerry and Dingle Peninsula, and is part of 
the Wild Atlantic Way, a new 2,500km 
touring route along Ireland’s west coast.

TOUR PRODUCT

Freephone 0800 440 055
nzsales@odysseytravel.com.auNew to Jet Airways from 14MAY: ON SALE 

NOWMumbai - Paris

Reap the Rewards with Adventure World’s new Agent Incentive
Secure your group…and your prize, says 
Adventure World which has just launched its 
brand new groups incentive. 
Agents who make a groups booking with 
Adventure World Groups and Incentive 
department between 17FEB14  and 30JUN14 
will go in the draw to win either a Breville 
Scraper Mixer (valued at $449), a Nespresso 
Coffee Machine (valued at $449) or a 
Samsung 28-inch High-Definition LED TV 

(RRP $549). 
The lucky winner will be announced on 
05JUL14. For more information, click here 
or contact Adventure World on 0508 496 753. 
Terms and conditions apply: Valid for new 
group bookings made between 17FEB-
30JUN14, with a minimum booking TTV 
$20,000. If prize isn’t available at the time of 
announcement, a similar prize will be 
chosen. Winners will be drawn on 05JUL14 

and will be contacted directly. 
Images are indicative only and 
prize may differ from what is 
shown. 
For full terms & conditions call 
the Adventure World groups 
department on 09-539 8101.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
http://www.adventureworld.co.nz/travel-agents/agent-discounts/
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More planes, more destinations in FJ five-year plan
Fiji Airways CEO Stefan Pichler was in town 
yesterday to brief the media on the carrier’s 
forward plans.
He said New Zealand was a very important 
market and that FJ’s NZ regional GM 
Shannon Curry will have to “raise the game” 
this year, with a target of 130,000 passengers 
ex New Zealand, up from 110,000 last year. 
Additional capacity is being provided for this 
expansion.
The airline has developed a financial plan 
covering the way forward to the end of 2017. 
Mr Pichler said that over the previous three 
years Fiji Airways had been taken out from 
under the Qantas umbrella to stand alone; 
its long haul fleet was updated from 747s to 
A330s; and the fleet rebranded in a smart 
move to capitalise on Fiji’s strength as a 
global consumer brand.
“The underlying operating performance of 
the company over the past three years was 
around break even,” says Mr Pichler. 
“Now what we intend to do is boost 
sustainable underlying operating profitability. 

Fiji Airways needs to be profitable to fund 
itself, to pay off debt and to invest in new 
aircraft – in a sustainable way.” 
The aim is to grow the airline’s capacity by 
one aircraft per year. This year FJ will add an 
ATR72-600 in the first week of JUL14 and 
upgrade its current two ATR42-500s to give 
it another ATR72-600 and one ATR42-600.  
This move will boost FJ’s domestic and 
regional platform and will free up B737 
capacity to expand its Australia and New 
Zealand operations. The airline is also 
planning this year to develop Nadi as the 
hub for the South Pacific, with increased 
frequency, new destinations, code share with 
a couple of partners, provide connections ex 
New Zealand to the outer islands.
“For the year 2015, we’ll add another 737, 
which will help us enhance services to New 
Zealand and Australia. We are looking to 
increase frequencies, and we might look at 
another port in New Zealand, but there is still 
work to be done.
“In the year 2016, we’ll add another A330-

200 and then we’ll add another new 
destination. This will most probably be in 
Asia. We don’t know where yet.

“And in the year 2017, we’ll add another 737 
aircraft.  So, over the period, the fleet growth 
will provide us with 80% more sectors, and 
28.5% more operating jobs.” 
As far as the New Zealand market goes, 
changes ex AKL will see two flights each 
week departing at 0810, providing 
connectivity to the outer islands, and there 
will be another flight from July - a second 
service ex CHC. From AUG14 onwards 
schedules change a little bit on long haul 
routes and the airline will then be able to 
offer “very attractive” connections to HKG 
three times a week, plus better connections to 
LAX and HNL.
Says Pichler: “We need to ensure we increase 
our product consistency, work on minimising 
disruptions, and improve our on time 
performance, which has already lifted to 
above 80%.”Stefan Pichler with Shannon Currie

SIA Passport to the World Sale travel period revised 
Singapore Airlines advises that it has now 
included the remainder of FEB and MAR14 
for outbound travel for its current ‘Passport 
to the World” sale.   
Seats in the lower booking classes will be 
extremely limited outbound so upsell may be 
required, however this will enable agents to 
sell a half-round trip fare in conjunction with 
a special booking class on the inbound portion 

of the journey. 
Says SIA: If you are able to book one of our 
lower booking classes outbound for the 
remainder of February and March, you can 
sell this at the levels provided on the fare 
pages, provided all other fare conditions are 
met. These travel dates will quote in your 
GDS within the next two – three days. 

Air France-KLM will take a $100 million stake in Brazilian low-cost carrier GOL 
as the Franco-Dutch group seeks to increase its interests in South America.

DUD message for Luxon 
The Otago Daily Times reports that the Air 
New Zealand CEO has been invited to 
Dunedin to hear concerns from the business 
community about the axing of a late-night 
flights. 
From 01MAR the direct evening flight that 
leaves AKL at 7pm and arrives in DUD at 
9pm, will cease. 
Dunedin Labour MP Clare Curran says she 
is inviting Christopher Luxon to Dunedin to 
discuss the change with city business leaders 

who were affected by the loss of service. 
It was vital businesses were supported by 
adequate infrastructure, including flights, she 
said. 
“Air New Zealand needs to take into account 
what business leaders are saying, and their 
response is simply just not good enough.’’ 
Otago Chamber of Commerce chief 
executive John Christie said the issue “is 
something we want addressed sooner, rather 
than later’’. 

Over 120 European destinations ... now that’s Wunderbar!

http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
http://www.lufthansaexperts.com
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Hard decisions ahead for Qantas
Qantas is expected to announce job and cost 
cuts when it announces its half-year result 
later this week.
The Australian media is carrying rumours 
that as many as 3000 of the airline’s 33,000 
highly unionised workforce will be down the 
road, and while Qantas is playing its cards 
close to its chest, put out a statement late on 
Friday noting a “series of unsubstantiated
and unsourced rumours swirling around 
ahead of our half-year results, ranging from 
estimates on job losses to route changes’’.
Qantas chief executive Alan Joyce, who has 
been seeking financial assistance from the 
Abbott government, recently warned that 
there were more “hard decisions’’ ahead for 
Qantas. He has emphasised that the cost cuts 
he will have to make are greater than those 
made by the much larger American Airlines 
when it was placed in bankruptcy protection 

in 2011. Other possibilities include a partial 
sale of its lucrative frequent flyer program, 
the sale of its airport terminal leases, 
outsourcing of some aspects of its business 
and route rationalisation. 
Fairfax Media reported last week that the 
Abbott government was preparing to throw 
Qantas a lifeline in the form of a debt 
guarantee, similar to the assistance provided 
to the banks during the global financial crisis.
PM Tony Abbott called Qantas a very 
important iconic Australian business that he 
wants to flourish. “But like every other 
private business Qantas has got to put its 
house in order,” he told reporters in 
Tasmania.
“It’s important that it does so. There are 
plenty of signs that Qantas is serious about 
putting its house in order and I’d encourage 
them to get on with that particular job.”

Emirates named most valuable airline brand worldwide
Emirates is the most valuable airline brand 
worldwide for the third consecutive year, 
according to The Brand Finance Global 500 
report for 2014. 
The airline brand is currently valued at 
US$5.48 billion, an increase of 34% over its 
2013 value. 
Brand Finance, the world’s leading brand 
valuation consultancy, releases its annual 
Brand Finance Global 500 report which 
assesses the dollar value of the reputation, 
image and intellectual property of the world’s 
foremost brands across diverse categories. 
The ranking also considers in its valuation, a 
number of relevant attributes such as 
emotional connection, financial performance 
and sustainability, economic growth rates, 
revenue forecasts and analysts’ insights, 

amongst others. 
Emirates is now one of the most engaged 
brands on Facebook not only in the airline 
category but amongst other lifestyle brands, 
with posts about its fleet, products, 
sponsorships and crew. Emirates is also the 
world’s largest airline on LinkedIn, and has 
an active presence on YouTube, Instagram 
and Google Plus. 

United to deploy 787-9 on MEL-LAX non-stops
United Airlines is to introduce non-stop 
flights between Melbourne and Los Angeles, 
effective 28OCT14 (eastbound), subject to 
government approval. The airline will operate 
the 14½-hour flight with the new, stretched 
787-9 Dreamliner aircraft six times per week.
With the launch of non-stop MEL-LAX 
service, United will terminate service between
MEL and SYD. United says it will seek to 
make changes to its Sydney schedule which 
will enable faster connections via its San 
Francisco and Los Angeles hubs to destinations 
throughout the Americas.
The UA move to add non-stops from 
Melbourne and to maintain two daily flights 
from Sydney (to LAX and SFO) will increase 
competition on the trans-Pacific route. The 
Sydney flights are downsizing from 747s to 
777s in APR, resulting in a 20% cut in 
capacity on the route, but will offer pax a 
better product with seatback IFE throughout.
Melbourne pax will now have the choice of 
flying on a Dreamliner with UA, an A380 

with Qantas or a B777 with Virgin.
The UA Boeing 787-9 aircraft operating the 
new MEL-LAX service will be fitted with 
252 seats – 48 in United BusinessFirst (2-2-2 
config - pictured above) and 204 in United 
Economy (3-3-3), including 63 Economy 
Plus seats (3-3-3 with up to 12.7cm extra 
legroom).
Australian Business Traveller says the UA 
Dreamliner debut will come just one week 
after Air New Zealand launches its Boeing 
787-9 flying between Auckland and Perth 
from 15OCT.

Extra Qantas flights for 2014 FIFA World Cup
Qantas is to increase flight frequency from 
Sydney to Santiago and extend its B747-400 
flights through to Rio de Janeiro in June to 
cater for strong demand driven by the 2014 
FIFA World Cup.
The airline is mounting additional Sydney-

Santiago flights on 10JUN and 27JUN, and 
is extending these and existing SYD/SCL 
flights to Rio de Janeiro on 10JUN, 11JUN, 
27JUN and 30JUN.
Qantas is the official airline of the Socceroos.

http://www.cxagents.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
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Virgin Galactic inaugural doubted for 2014  
Sir Richard Branson says he and his family 
will be on the first Virgin Galactic flight and 
that it will take place before the year is out.
The Guardian points out that the Bransons 
intend flying aboard a six-passenger scaled-
up version of SpaceShipOne, which has so 
far completed only three test flights with a 
peak altitude of little more than 13 miles. To 
achieve the necessary US Federal Aviation 
Administration licence, the craft will need 
several tests at its full speed and 62-mile 
height.
Journalist and author Tom Bower, who has 
just published a biography of Branson, says 
he believes SpaceShipTwo’s engine will need 
to be redesigned before it can achieve 
Branson’s stated aims, making a full-blown 
space flight by autumn extremely unlikely.

“The rocket still hasn’t flown at the required 
speed and to the required height,” Bower 
said. “The point about his [Burt Rutan’s] 
rocket is it’s very primitive. He’s burning 
rubber with nitrous oxide, and it’s never been 
done before for that size of rocket.
“For the last 10 years he’d been trying to 
make it work for the extended rocket and it 
just isn’t working. Where’s the evidence he 
can make it work in the next six months?”
According to The Guardian, almost 700 
people, including Tom Hanks and Angelina
Jolie, have paid between £125,000 and 
£155,000 to book a two-hour journey on 
Virgin Galactic’s SpaceShipTwo, which 
would include a planned five minutes of 
weightlessness.

Etihad Sydney lounge by May
Etihad Airways is to open a new lounge at 
Sydney Airport towards the end of May.
A spokesman for Etihad told Australian 
Business Traveller that the new two-level 
lounge will include restaurant-style dining 
and an international buffet plus a ‘VIP room’, 
although the lounge itself will be shared 
between business and first class passengers.
The lounge will be located in Pier C of the T1 

international terminal, adjacent to gate 51.
The Sydney lounge will be open to all 
travellers in Etihad’s first and business class 
cabins, along with Silver and Gold members 
of the Etihad Guest frequent flyer program.
Lounge access for Etihad’s local partner 
Virgin Australia, including Velocity Gold and 
Platinum cardholders, has yet to be finalised.

AirAsia targets China
AirAsia is aiming to double its revenue from 
Chinese routes within the next two to three 
years by increasing frequencies on existing 
services between Malaysia and China.
TTG Asia quotes Aireen Omar, CEO of Ma-
laysian operations, AirAsia, who told a press 
conference in Tianjin last week that China 
contributed more than 10 per cent of revenue 
for the Malaysia-based LCC.

“All routes connecting with China are very 
profitable,” she said, pointing out that AirAsia 
is currently the biggest foreign airline flying 
into China.
AirAsia flies from Malaysia to eight points in 
China and Hong Kong: Guangzhou, Guilin, 
Shenzhen, Kunming, Nanning, Hangzhou, 
Macau and Hong Kong.  Flights from Chiang 
Mai to Hangzhou began last Friday.

Celebration of the Century
2014 will be a special year for Celebrity 
Cruises locally as it will be the first time the 
brand has had two ships based in Australasia; 
the Celebrity Century and Celebrity Solstice. 
The company has also announced this will be 
the last season for Celebrity Century before 
she leaves the fleet in 2015. 
To farewell the ship, the line will be holding 
special events across the next 12 months as 
part of the “Celebration of the Century”. 
Events will include a newly introduced 
“President’s ‘Celebration of the Century’ 
Cruise” where Captain’s Club loyalty 
members and holidaymakers can join Michael 
Bayley, President and CEO of Celebrity 
Cruises, on 08MAR15 for a 14-night sailing 
from Singapore to destinations in Vietnam 
and the Philippines. The ship will also offer 
exclusive onboard programming and 
special offers for guests throughout its 
farewell seasons in Alaska, Australia the 
South Pacific and Asia.
The 1,800-guest Celebrity Century will arrive 
in Australia on Friday 10OCT14 after 
crossing the Pacific.  Her three-month 
Australian season will feature 11 sailings, 
ranging from seven to 23 nights in duration, 
including the cruise line’s first ever cruise to 
combine Tropical Queensland with the South 
Pacific islands, and brand new Australian
 itineraries such as an eight-night South 
Australian cruise. 
Celebrity Century will leave Sydney on a 
14-night cruise to Singapore on 11JAN15, 
where she will then operate a new Southeast 
Asia programme until APR15.  
Your clients can take advantage of a deal 

to experience the ship before she leaves the 
fleet. Sail from NZ$1,359pp for 8 nights to 
South Australia, departing Sydney on 22OCT 
and 11NOV14.* Plus, book by 28FEB14 and 
receive one of the following offers as part of 
the 1,2,3 Go^ promotion: 
1) Free Classic Beverage package for two, OR
2) Free Gratuities for two, OR
3) Up to US$200 Onboard Credit per stateroom.
All new bookings will also receive an 
additional US$50 Onboard Credit per 
stateroom, a special bonus for all guests as 
the brand farewells Celebrity Century during 
her final season with Celebrity Cruises. Up to 
US$200 Onboard Credit amounts apply for 
bookings in suites.** 
For more info, visit www.celebritycruises.com. 
*T&Cs: Pricing is based on the lowest available 
Oceanview stateroom and is per person. Subject 
to availability and conditions apply. For full terms 
and conditions, visit www.celebritycruises.com
^Offer applies to all new bookings made between 
12-28FEB14. Offer includes all Celebrity 
Worldwide cruises of three nights or longer 
departing between 12FEB14 and 31MAR15 
(excluding Celebrity Xpedition, Trans-Atlantic 
& Trans-Pacific voyages). Offer is applicable to 
Oceanview staterooms or above (interior 
staterooms are excluded). All guests in the 
stateroom must select the same option/s. Offer 
is subject to availability and may be withdrawn 
without notice. Offer is not combinable with any 
other promotion, offer or restricted pricing. For 
full terms and conditions of the 1,2,3 Go 
Promotion visit www.celebritycruises.com.
**US$50 onboard credit applies to Oceanview 
staterooms and US$200 applies to suites. Terms 
and conditions apply. 
For details visit: www.celebritycruises.com
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Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

Book a Hurtigruten 2014 Norway 
Classic Coastal Voyage with 

Discover the World Cruising and 
receive a $50 Visa Gift Card and 
your clients receive GBP200 per 

cabin onboard credit.

Bookings must be made by 28 
February and only the first 40 agents 
to book receive the Visa Gift Card!

Click here for details on this, and 
other great offers!
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Celebrity Cruises World Tour 2015-16
With a line-up of 261 destinations in 72 
countries in 2015-16, Celebrity will sail to all 
seven continents, and visit new ports of call 
in Europe, Asia and even Alaska.
Celebrity has announced that it will be 
making 51 sailings to Alaska. Three ships 
will sail to Alaska, including Celebrity 
Millennium and Celebrity Infinity, which 
returns to the region for 2015-16. Celebrity 
Solstice, the newest of all cruise ships sailing 
to Alaska, offers the most verandas at sea, 
providing incredible views of the unique 
scenery and wildlife. 
Captain’s Club loyalty members have 
enjoyed five days of exclusive ‘Priority 
Access’ for booking their Alaska trips ahead 
of today, the official on sale date.
Celebrating the launch of Celebrity’s World 
Tour, each destination will open with a 
special offer. 
For the first time in Celebrity’s history, guests 
can receive up to $400 to spend onboard 
for every cruise or cruisetour booked by 

30APR14 that is four nights or longer from 
the newly available sailings.
Celebrity will also offer exciting overnight 
stays in 2015-16 with 29 destinations to 
choose from. Guests will have the 
opportunity to experience the nightlife in 
dynamic, culture-rich cities and be part of 
glamorous, world-renowned events and 
occasions such as:
Celebrity Constellation will visit Venice 
during the Redentore Festival
Celebrity Silhouette will overnight in 
Edinburgh during the British Open Golf 
Tournament
Celebrity Equinox will overnight in Cannes 
during the Cannes Film Festival
Celebrity Equinox will present overnight 
stays in two destinations widely recognised 
for their nightlife: Ibiza, Spain and Mykonos, 
Greece
Celebrity Millennium will overnight in Hong 
Kong during Chinese New Year celebrations
For more information, call 0800 102 123.

Earlybirds end on Friday
Earlybird sales are still available for next 
season’s cruises across Royal Caribbean and 
Celebrity Cruises, but only until 28FEB14.
Royal Caribbean is offering savings of up to 
$2,983pp, with additional onboard credit of 
up to US$300 per stateroom on cruises of 6 

nights or longer departing between MAR14 
and DEC14.
Celebrity Cruises is offering savings of up to 
$1,650pp. These are combinable with the 
current 1,2,3 Go! offer in which guests who 
book an Oceanview stateroom or above can 
choose from three bonus offers.

Great Barrier Reef savings 
Wild Earth Travel is offering savings of 30% 
on selected Great Barrier Reef cruises from 
Cairns this year. With the New Zealand dollar 
so strong against its Australian counterpart, 
there has never been a better time to head to 
the Great Barrier Reef. Travelling on board 
the Coral Princess II provides the opportunity

to experience this World Heritage Site with 
snorkelling, kayaking, diving and glass 
bottom boat excursions available. Discount 
applies to 3, 4 & 7-night Great Barrier Reef 
cruises for departures until 31DEC14 and is 
valid for new bookings made prior to 30APR. 
For availability, full terms and conditions and 
more info contact info@wildearth-travel.com 

Carnival Australia lauded
In July last year, Carnival Australia signed 
a Memorandum of Understanding with 
AusAID reflecting the two organisations’ 
joint commitment to connect cruising and 
economic opportunity for communities in the 
Pacific Islands. 
Carnival Australia CEO Ann Sherry AO has 
welcomed positive comments about the 
initiative from Australia’s Minister for 
Foreign Affairs Julie Bishop in part of a 
recent address by the minister. 
In her address, Ms Bishop said: 
“A great example in our region is our 
partnership with Carnival (Australia) to 
provide increased economic opportunity 
through the tourism industry. The Pacific is a 
magnificent tourism magnet and cruising is 
big business. Carnival brings over a quarter 
of a million tourists to the Pacific each year. 
But we need to bring local industries to 
Carnival and that is what we are doing 
through this partnership to increase local 
earnings. So Carnival for example has agreed 
to source the bottled water from a Vanuatu 
supplier and is in discussions to source local 
coffee. This might seem obvious but it wasn’t 
happening. So the opportunities are going 
to stretch much further than just sales. Taxi 
drivers and coffee shops and local tourism 
operators, fruit and vegetable growers on 
a lot of the islands all have the potential to 
benefit when connected to the tourism supply 
chain. And that is what we need to do to get 
local businesses into regional and global 
supply chains.” 
Ms Sherry said it was encouraging that 
Carnival Australia’s commitment to 
sustainable tourism in the South Pacific was 
being acknowledged in such a positive way 
by the government. 

http://www.discovertheworldtravel.com.au/edm/140114_HRG_DTWC_ReindeerRun.pdf
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55-night Grand Mediterranean Voyage
Ft Lauderdale to Rome | MS Prinsendam | Departs 12 March 2015

Noordam 2014 
Europe redeployment
This is a reminder to agents of 
Holland America Line’s decision to 
re-deploy ms Noordam to Central & 
Western Mediterranean cruises for 
Europe Spring & Summer 2014.
The change was driven by the 
cancellation to port of calls to 
Egypt through the 2013 season due 
to the ongoing unrest in this area. 
These adjustments created further 
operational and port implications 
which resulted in the decision to 
alter the ship’s itineraries. The new 
itineraries will ensure the smoothest 
execution of ms Noordam’s overall 
schedule next summer. 
The ship is still offering 11, 22 & 
33-night itineraries which are 
detailed on their website  
www.hollandamerica.com
Contact any of the Francis Travel 
Marketing team on 09-444 2298 for 
more information.

HAL One Week Sale 
The HAL One Week Sale ends 02MAR14, 
and remember that your clients receive 
Above & Beyond bonuses on selected JUN-

DEC14 cruises and Land & Sea Journeys.
Call Francis Travel Marketing on 09-444 
2298 for booking info.

Windstar Cruises - Three Rivers Cruise
Your clients can visit some of Europe’s most 
fascinating cities as they sail along the Dutch 
waterways and the historically significant 
Rhine and Main rivers on Amadeus Brilliant. 
On this journey they can explore urban gems 
like Amsterdam, Cologne and Wuerzburg as 
well as the beautiful vineyards, picturesque 

Rhine castles and charming little towns.
Three River Cruise - Amsterdam to 
Nuremberg (or reverse) – 28JUN & 05JUL14 
onboard Amadeus Brilliant. 8 days from 
NZ$1929pp share twin.
Call Francis Travel Marketing on 09-444 
2298 for booking info.

P&O Cruises Senior Vice President 
Tammy Marshall is pictured here 
during a recent visit to Noumea 
where she got to enjoy a 
spectacular helicopter view of 
Pacific Pearl sailing in the South 
Pacific. Ms Marshall was in the area 
for a firsthand view of P&O Cruises’ 
destination management efforts 
and ongoing commitment to 
sustainable tourism in the region.

http://wwwfrancistravelmarketing.co.nz/pdf/HAL_NO_2014_REDEPLOYMENT.pdf
http://wwwfrancistravelmarketing.co.nz/pdf/HAL_NO_2014_REDEPLOYMENT.pdf
http://www.francistravelmarketing.co.nz
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INDUSTRY
Kiwis hooked on travel
More New Zealanders are travelling abroad 
on holidays, and are spending more on them, 
according to the latest MasterCard survey on 
Consumer Purchasing Priorities – Travel. The 
biannual study found that 49% of Kiwis 
holidayed overseas in 2013 (up 3% from 
2012), spending on average $3,479 per trip 
(up 11% YOY). 
Looking ahead, 23% intend to travel overseas 
more in 2014, with a further 49% intending 
to maintain the level of international travel 
they undertook last year. Staying closer to 
home, 32% of Kiwis are looking to do more 
domestic travel in 2014, with 56% 
maintaining their current level. 
Breaking down our international holiday 
budgets, the bulk of our money goes on 
getting to the destination (39%) and 
accommodation there (20%), followed by 
eating out (13%), shopping (13%), 
recreational services (9%) and local transport 
(6%). 
Credit cards remain the most preferred mode 
of payment to cover our transport costs 
(57%), accommodation (55%) and shopping 
(42%),  due to their convenience, the peace 
of mind provided under the zero liability 

policy and wide acceptance when paying 
for big ticket items. Cash was the preferred 
option when it comes to paying for eating out 
(51%), recreational services (42%) and local 
transport costs (75%). 
For their lodgings whilst away, Kiwis were 
most likely to stay in mid-range (40%) or 
economy (15%) hotels, or to grab a spare bed 
or couch with friends and relatives (35%) 
abroad. 
The research also highlighted that of those 
who haven’t travelled overseas in the past 
year, and don’t intend to do so in the next 12 
months, a lack of disposable income was the 
greatest barrier (84%), followed by increases 
in household expenditure (52%) and the need 
pay off debt (30%).

Destinations of choice
According to the latest MasterCard survey 
on Consumer Purchasing Priorities – Travel, 
Australia remains the top destination for 
Kiwis looking to take an international 
holiday.
Some 58% of New Zealanders intend 
heading across the ditch this year, with other 
top destinations including the USA (36%), 

the UK (24%) and Canada (23%).
The Asia Pacific region continues to rise in 
the ranks of holiday destinations, with 59% 
of New Zealanders heading overseas in 2014 
planning for holidays across the region, 
including Fiji (17%), Hong Kong (15%), 
Japan (14%) and Thailand (13%) in 2014 – 
up 8% from the previous year. 

Kiwi keynote speaker at ITB
The International Coalition of Tourism 
Partners (ICTP) is reportedly pleased that 
two of its members, the International 
Institute for Peace through Tourism (IIPT) 
and Skal International will be participating at 
this year’s ITB event in Berlin.
Nigel Pilkington, Director, Public Relations 
& Communications, Skal International and 
member of the Skal International Executive 
Committee will be a featured speaker at this 
year’s ITB event commemorating the 25th 
anniversary of the International Institute for 
Peace through Tourism First Global 
Conference: Tourism – A Vital Force for 
Peace. Pilkington (right)is the Auckland-
based principal of De La Mer Communications. 
The IIPT 25th anniversary commemoration 

is in support 
of the 
“World War I 
Centenary” 
with its theme 
of “No More 
War” and 
takes place 
on Friday 
07MAR, 1300 
to 1400 in 
Hall 4.1, Large Stage ITB Berlin.
Skal International is the world’s largest 
membership organization of travel and 
tourism industry executives with more than 
17,000 members in 403 Chapters in 89 
countries.
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PEARL’S PEARLER
Hard work pays off in the future, 

laziness pays off now
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