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Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

Hurtigruten 2015/16 
Coastal, Explorer preview brochure

Hurtigruten’s new preview brochure for 2015/2016 showcases 
key Norwegian and Explorer voyages.
Discounts of up to 25% are available on selected Coastal Voyage
bookings made by 30SEP14 and Explorer Voyages made by 
30JUN14.

Coastal Voyages
Voyage-only prices start from £819pp, for the 6-day Classic 
Voyage South for departures JAN-MAR15 on full board basis.  
The 12-day Classic Round Voyage from Bergen to Bergen starts 
from £1,299pp.

Explorer Voyages
A one-off ‘Fjords Highlights’ has been added to the program, 
departing from Dover on 01MAY15. The 10-day trip on MS 
Fram sails over to Norway visiting some of the most beautiful
fjords including Lysefjord, Hardangerfjord and Sognefjord 
before returning to Dover. Prices start from £1,949pp on a full 
board basis.
 All prices are per person, twin share and include 25% early 
booking discount.
For more information email Discover the World on 
hurtigruten@discovertheworld.com.au  or call (09) 623 4293.
Click here to download a copy of the new brochure.
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Sweet As Campers

NZ-wide

CLICK HERE  

Free 24 hr Airport Shuttles • 14 days Free Car Storage
www.jetpark.co.nz

FIND OUT 
MORE

Air NZ to entice Japanese 
Air New Zealand has teamed up with Tourism
New Zealand in a major campaign to entice 
Japanese travellers to New Zealand during 
the APR-OCT period.
The campaign, being pushed through digital
and print platforms, targets both senior nature 
lovers and young adventurers with a lead 
in fare from ¥75,000 including taxes and 
surcharges for return travel to New Zealand, 
a discount of more than 30% on the standard 
lead-in fare level.
Air New Zealand’s General Manager Japan, 
Scott Carr, says Japan remains New Zealand’s
fifth largest source of international visitors 
with more than 3% growth in 2013.
“Japanese tourists are some of New Zealand’s 
highest spending visitors and encouraging 
more to travel to New Zealand has benefits 
for both the airline and the country’s tourism 
industry.
“The airline has an ambitious target to double
visitation from Japan by 2019.  We’re focused

on growing year round traffic and working 
with trade partners to develop attractive 
seasonal product and pricing to achieve this”.
Nick Mudge, Tourism New Zealand’s 
Regional Manager Japan says demand over 
the peak New Zealand summer months has 
been extremely strong, and the two 
organisations are working together to extend 
that high interest into the traditionally quieter 
shoulder season period.
“Interest in a New Zealand holiday is on the 
up at the moment and with The Hobbit: The 
Desolation of Smaug launching in Japan late 
February, we are confident that interest and 
preference will only increase.
“This campaign is perfectly timed to take 
advantage of New Zealand’s high profile 
with both the traditional Japanese traveller 
and the ‘young adventurer’ segment that we 
have been targeting together over the past 
months.” 

Targeting Special Interest travellers
Andrew Fraser, Director of Marketing at 
Tourism New Zealand says the NTO’s activity
to understand and grow special interest travel 
to New Zealand has been progressing at a 
‘tremendous pace’ as part of its work to 
attract higher value visitors to New Zealand.
“We now have a dedicated team in place fo-
cusing on our priority Special Interest sectors 
of Cycling, Golf, Skiing, Fly-fishing, Food 
and Wine, and Walking and Hiking,” he says.
“These sectors were chosen due to New 
Zealand’s compelling, world class product 
offering and validated through research with 
our target audience (Active Considerers), 

which confirmed that sufficient demand exists
to travel and take part in these activities. 
They also tend to travel through the year, 
providing the opportunity to build arrivals
through shoulder seasons. Through the 
international visitor survey, we also 
identified that these visitors tend to spend 
more and stay longer - providing increased 
value to the economy.”
He says in-depth research into each sector 
has been undertaken, enhanced coverage on 
newzealand.com has been published, and 
tools developed to guide TNZ activity so they 
can target Special Interest segments.

Global day tour brand 
seeks partners in 
New Zealand
Melbourne-based day tour 
provider Urban Adventures, is 
searching for local partners in 
dozens of destinations 
including New Zealand, as part 
of a long-term goal to welcome 
one million passengers on its 
unique itineraries, which are 
led by local guides. 
The tour company already 
offers 265 tours in 90 
destinations around the world, and is now 
actively seeking new local partners in a wide 
range of destinations, including Auckland, 
Christchurch and Wellington.
To become an Urban Adventures Partner, 
applicants must ‘have the inside scoop on 
their city’s hidden gems, be passionate about 
showing travellers the very best their city has 
to offer, committed to the principles of 
responsible travel, and have the 
entrepreneurial spirit required to operate a 
tour business.’  In some cities, the applicant 
will also need a licence to guide tourists. 
During the last quarter, sales revenues at 
Urban Adventures soared by almost 60% 
year-on-year, and with the recent launch of 
Fun Independent Travel (FIT) Passes and the 
expansion of its ‘Home Cooked’ range of 
tours, Urban Adventures expects double digit 
growth to continue. 
To find out more, or apply to become a local 
partner visit: 
www.urbanadventures.com/become_a_partner

Wine Tourism research 
This week Tourism New Zealand published 
new research about the wine tourism sector 
which reveals that 13% of all international 
holiday travellers visit a winery or participate 
in wine tourism activities, such as wine 
tasting. The research can be accessed here.

Spires sculpture for Christchurch
Internationally renowned Canterbury sculptor 
Neil Dawson has created a new work called 
‘Spires’, which is being officially unveiled 
today in Latimer Square in Christchurch.
The artist is best known for ‘Chalice’ in the 
city’s Cathedral Square, ‘Ferns’ above Civic 
Square in Wellington  and ‘Globe’ suspended 
in the sky outside the Pompidou Centre in 
Paris.
The neo-gothic-esque installation was 
inspired when the artist tried in vain to draw 
the damaged Christ Church Cathedral Spire 
from memory.  
Spires will remain in Latimer Square 
temporarily with Christchurch City Council 
approving the land use until 2016.

http://www.nzonline.org.nz/nzo/business/sweet-as-campers-new-zealand-wide-campervan-hire
http://www.jetpark.co.nz/Guest+Services/Parking++car+storage.html
http://www.tourismnewzealand.com/tourism-news-and-insights/latest-tourism-news/2014/02/new-special-interest-research-released-for-the-wine-tourism-sector/?utm_medium=email&utm_campaign=Tourism+News+February+2014&utm_content=Tourism+News+February+2014+CID_fd48b7457b8e1b9c062c71664f25178b&utm_source=Teramail&utm_term=wine%20tourism%20sector
http://www.tourismnewzealand.com/markets-and-stats/research/special-interest-and-sector-research/
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Cycle Trail videos

Owharoa Falls, Karangahake Gorge, 
Hauraki Rail Trail

Activity by Tourism New Zealand to target 
potential cycle tourists is picking up pace, 
says Andrew Fraser, the NTO’s Director of 
Marketing. 
Check out the two latest videos on TNZ’s 
YouTube page profiling the Hawke’s Bay 
Trails and the Hauraki Rail Trail. 
“We are also putting the finishing touches 
on the Otago Rail Trail video, which will be 
loaded in the next couple of weeks,” says Mr 
Fraser. 

“These videos are the first of many to come 
and our aim is to eventually produce content 
covering all of the 23 Great Rides. The 
footage shows just how accessible and 
diverse the trails are, as well as the range of 
other fantastic activities that are nearby.”
The videos will be used in TNZ’s off-shore 
marketing campaigns, such as the Australian
online campaign set to launch in the next 
month in Australia, promoting cycling as well 
as hiking and golf.

Charlie Musselwhite for NZ Jazz & Blues Festival

World-class ice rink for Hamilton
A world-class ice rink is planned for the 
north of Hamilton. The Waikato Times reports 
that construction of the 1200-seat complex 

is expected to begin next year and will house 
a full-sized ice hockey rink, six corporate 
boxes, a restaurant and a motel.

Psychedelic cable car ride 
The New Zealand Festival’s Power Plant 
light show at Wellington’s Botanic Garden is 
providing the capital’s cable car passengers

with a flashy delivery trip through the line’s 
tunnel, which has been decorated with a 
100m arch of 40,000 digitally programmed 
lights that ripple, surge and pulse in sequence. 

American blues master and eleven-time 
Grammy nominee Charlie Musselwhite will 
perform at the Cavell Leitch New Zealand 
Jazz & Blues Festival in Christchurch in 
April.
Musselwhite, who was the inspiration for 
Dan Aykroyd’s character in the classic Blues 
Brothers movie, will give a one-off concert 
on 23APR.

He will join some of New Zealand’s best jazz 
and blues musicians in Christchurch for the 
five-day festival, which features performances 
in some surprise settings around the city from 
22 to 27APR.
Three concerts in the Transitional Cathedral 
will bring big band sound and orchestral 
strings to Christchurch’s newest venue. 

Smiles and kisses
AAT Kings guests were all smiles this month 
on a guided holiday around the South Island 
when one brave American seized the 
opportunity to propose to his long-time 
girlfriend.
“It’s the first time we’ve had a proposal on an 
AAT Kings holiday in New Zealand,” says 
Tour Director Marty Paranihi, who has been 
bringing New Zealand to life for travellers on 
more than 140 AAT Kings tours.
“He had obviously done his research as he 
had planned to pop the question on the heli-
flight over Franz Josef Glacier. Unfortunately 
the weather scuttled his plans but he must 
have picked up some of the Kiwi ingenuity 
we are famous for as his Plan B involved 
the proposal on a great romantic forest walk 
while still in the West Coast. Better still, the 
happy couple went on to enjoy their scenic 

flight later in their holiday in blue skies and 
sunshine over Mt Cook.”
Marty joked that the AAT Kings marketing 
team may have to change the “We’ll put a 
smile on your face” tagline to “We’ll put a 
ring on your finger”.
The proposal happened on the 9-day Southern 
Icons holiday from Christchurch taking in 
the beauty of the Southern Alps, Franz Josef 
Glacier, Mt Cook, Wanaka, Milford Sound 
and Queenstown.
AAT Kings say while they can’t promise all 
tours will include a romantic proposal, early 
payment savings of up to 7.5% are available 
for guided holidays bookings and payments 
in full prior to 28APR14 on the newly 
released New Zealand program.
Brochures are now with agents around the 
country.  

10th Motatapu breaks all records 
The Motatapu Off-Road Sporting event to be 
held 08MAR in Queenstown and Wanaka is 
already celebrating huge success announcing 
a record number of entries for the 10th 
anniversary event.
A must-do for many elite athletes, everyday 
folk and even Olympians, this year’s event 

has attracted a record breaking 4,000 plus 
competitors who will run, walk, bike and 
hike their way through some of New 
Zealand’s most spectacular countryside.
This year’s nett proceeds will go to the 
maintenance and future development of the 
Queenstown trail network.

http://www.youtube.com/watch?v=w0HJBEZyiSo
http://www.youtube.com/watch?v=ZFKC9ODH6so
http://www.youtube.com/watch?v=ZFKC9ODH6so
http://www.youtube.com/watch?v=w0HJBEZyiSo


AUSTRALIA

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $560 per couple 
when you pay in full on or before 10 Mar 14*
•	 Watch	the	spectacular	sunset		

at	Uluru	(Ayers	Rock)
•	 Walk	between	the	domes	of		

Kata	Tjuta	(the	Olgas)
•	 Hike	to	the	rim	or	along	the		

floor	of	Kings	Canyon
•	 Enjoy	a	Yellow	Water	Billabong		

cruise	in	Kakadu	National	Park
•	 Relax	and	unwind	in	the	crystal	clear	

waterhole	at	Wangi	Falls

Outback Safari

*Conditions Apply

11 day Guided Holiday from 
$4915 per	person	twin	share*	

Ayers	Rock	to	Darwin	
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Beach Hop Whangamata
Held in the Coromandel Pacific Coast holiday 
resort of Whangamata, the 5-day Beach Hop 
festival celebrates the music, culture, fashion, 
music, hot rods, motorbikes, retro caravans, 
dancing, dragsters and scooters of the golden 
era of the Fifties.
Attendance at the annual festival, which 
began in 2001, has seen attendance grow to 
over 70,000 people, making it one of the 
largest events of its kind in the world. 

Highlights include a drive-in movie, Low 
Brow art competition, Nostalgia Golf 
tournament, 60’s style longboard surfing 
competition, and the ever popular Hop Idol 
and a Nostalgia fair.
The colourful extravaganza 26-30MAR14 
will showcase rock’n’roll culture, set against 
the backdrop of one of New Zealand’s classic 
beach destinations.
www.beachhop.co.nz

Dunedin rejects tourist fees
Out of town visitors will not have to pay to 
visit Dunedin’s museums and art galleries.
City Councillors this week decided that a 
modest increase in income had to be weighed 
up against a decrease in visitor numbers, 
increased costs and possible stakeholder 
discontent.
The Council’s finance committee had met to 
consider the idea of tourist-only fees for its 
cultural attractions like the Dunedin Public 
Gallery and Toitu Otago Settlers Museum.
According to the Otago Daily Times, civic 
Art Gallery director Cam McCracken argued 

against the council staff recommendation to 
introduce non-resident entry fees, saying the 
move would potentially see visitor numbers 
fall by 35%-50%, which could threaten 
tenants running the settlers museum cafe and 
the revenue it generated for the museum. 
He says the council would also have had to 
reduce the entry cost at the Dunedin 
Chinese Garden to bring it in line with the 
other council-owned attractions.
He argued that fees would instead drive 
visitors to the free-entry Otago Museum, 
which is run by a trust that did not agree with 
non-resident charges.

Accor to manage 
Kakadu properties
The owners of the Crocodile Hotel and 
Cooinda Lodge in Kakadu National Park 
have signed a Memorandum of Under-
standing with Accor, which will manage 
the properties from 01APR14.
Accor will take over from IHG, which has 
announced it will no longer run the hotels 
after reaching a “mutual decision” with the 
owners.
The hotels were the first major tourism 
properties developed in Australia by an 
Indigenous organisation (the Gagudju 
people), with Accor saying it will put a 
“greater focus on Indigenous employment 
and engagement”.
Kakadu Tourism chair Rex Wild is quoted 
by Business Event News as saying the 
organisation would look at ways of 
refreshing the Kakadu product and 
introduce new attractions, experiences and 
events to grow visitor numbers.

Dalai Lama 2015 retreat 
in Blue Mountains
The Dalai Lama will visit three cities in 
Australia - Sydney, Brisbane and Perth - 
in June next year. 
Travelmole reports that the ‘Ocean of 
Wisdom’ Australian visit will include a 
five-day retreat for 600 serious Buddhist 
practitioners at the Fairmont Resort Blue 
Mountains MGallery 04-09JUN15. 
For details and a Request to Attend form, 
visit http://www.dalailamainaustralia.org/
pages/?PageID=261

http://guidedtours.aatkings.com/assets/specials-flyers/10323-NZD-Aus-Early-Bird-Generic-Agent.pdf
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Explore with Britz in Western Australia 
This week Britz launches new self-drive 
experiences with Tourism Western Australia, 
for travellers to discover spectacular scenery 
off the beaten track. 
The Nature and Outback Trails self-drive 
experiences are the latest itineraries to 
be launched as part of Britz and Tourism 
Western Australia’s ‘Drive for your Senses’ 
campaign.
Nature and Outback Trails include a 5-day 
Margaret River/Albany route incorporating 
a taste of the Outback and the beauty of the 
South-West Coast with its fine food and wine. 
Alternatively there is the 7-day trail in West 
Kimberley starting from Broome, renowned 
for its turquoise ocean, warm weather, 
wilderness parks and alfresco dining. 
Other options at Driveforyoursenses.co.nz 
include Wildflower and Coastal Trails.
Louise Frend from Tourism WA says: 
“Western Australia is truly diverse and now 

attracts over 80,000 New Zealanders to visit 
each year who stay up to an average of three 
weeks. 
“Self driving is proving popular allowing 
for these extended journeys exploring all of 
the remarkable places and experiences in the 
State. 
“We know Kiwis have a passion for adventure 
and travel and ‘Drive for your Senses’ 
packages offer more options to allow people 
to explore this extraordinary destination.” 
Britz is the largest campervan rental company 
in Australia and can provide a product to suit 
your clients’ WA self-drive needs and budget.
Special offer: up to 50% off across the Britz 
fleet including the HiTop 2 berth, Explorer 4 
berth, Frontier 6 berth and Challenger & 
Safari 4WD’s valid for travel 01APR-
30JUN14 (block out dates over Easter)
http://Driveforyoursenses.co.nz 

Faraway Bay opens season with one-off special 
Remote wilderness retreat Faraway Bay, 
in WA’s Kimberley region, has been on the 
receiving end of a spectacular amount of 
rainfall, leading to an exclusive ‘end of wet 
season’ package deal. It’s believed the rains 
will produce incredible waterfalls, and 
potentially superb Barramundi fishing. New 
attractions at Faraway Bay in 2014 include 
a rustic handcrafted wood-fired pizza oven, 
roasts and fresh breads, plus a fully-inclusive 
scenic flight over King George Falls on 
journeys to and from Faraway Bay. The twin 
King George Falls is WA’s highest waterfall, 
which every guest of Faraway Bay 
experiences up close by boat, and now also 

by air. 
The package deal offers a 20% discount on 
standard rates, plus complimentary resort 
accommodation overnight in either 
Kununurra or Darwin. It’s valid for bookings 
made before 28FEB for visits taken before 
30APR14 and packages start from A$3,464pp 
for three nights, fully inclusive of return air 
transfers ex-Kununurra, all gourmet meals 
and beverages, and all tours and activities. 
Faraway Bay is set on a rocky hilltop 
overlooking the Timor Sea in the remote 
north Kimberley region, some 280km 
north-west of Kununurra. 
www.farawaybay.com.au

New hotel for Fremantle
An edgy, stylish hotel has opened in Fremantle,
20 minutes from downtown Perth. The 
Hougoumont Hotel offers affordable luxury 
in a prime location on Bannister Street, a 
short walk to Fremantle’s ‘cappuccino strip’, 
and other attractions such as galleries, the 
Fremantle Markets, Fremantle Prison, gourmet
dining, Bathers Beach, The Roundhouse and 
more.  

Opting for style and substance over 
unnecessary space, each Stateroom and 
Cabin guest room comes with smart TV, free 
Wi-Fi, tea and coffee making facilities, 
complimentary wine and hors d’oeuvres for 
guests each weekday evening, personalised 
pillow menus, personal trainer on request, 
onsite parking and more. The hotel also has 
conference and meeting facilities. 
www.hougoumonthotel.com

A$50m in advance bookings
Business Events News reports that the new 
International Convention Centre (ICC) 
Sydney has already secured seven bookings 
worth an estimated A$50 million to the NSW 
economy three years before it opens in late 
2016.
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New Caledonia. New Airfare. New Sale!

$680
www.aircalin.com

Return 
ex Auckland
including
taxes/levies

(09) 977 2238

On sale until 28Feb14.  Valid for travel 02Mar-01Jun (completed)  
Book W Class. Closeouts and conditions apply.  Refer GDS.

FROM 
 NZ

New Caledonia. New Sale. 
Aircalin has put its new, low Noumea airfare on sale – again.  
Round trip, economy class, including all taxes/levies from NZ$680 ex Auckland only. 
Book W class. 
On sale 18FEB14-28FEB14 
Valid for travel 02MAR14-01JUN14 (completed). 
Closeout periods: AKL to NOU 15-22APR. NOU to AKL 03-08APR 
Flights depart AKL Thu & Sun and also Tue & Sat and this fare is applicable to all of these 
flights providing passengers are travelling under an SB flight number. 
Refer to your GDS for the fare conditions or contact your consolidator. 

Denarau Island Convention Centre confirmed
Sheraton and Westin Resorts Fiji have 
confirmed the construction of a permanent 
convention centre for Denarau.
A purpose-built permanent structure located 
at Sheraton Fiji Resort and accessed via a 
covered walkway from the resort’s existing 
ballroom pre-function area and lobby, 
Denarau Island Convention Centre will 

become the largest event space on Denarau.
Business Event News reports from AIME 
2014 that the Centre is due for completion at 
the end of March in time to host the Fijian 
Tourism Expo on 05MAY.
With a capacity of 1200 seated guests, the 
permanent centre replaces the marquee which 
was there previously.

Tanoa Group acquires Tonga’s International Dateline Hotel
Tonga’s International Dateline Hotel will be 
temporary closed down on 28FEB to enable 
major renovation by its new owner, the Tanoa 
Hotel Group of Fiji.
MatangiTonga Online reports that a Tanoa 
Hotel Group delegation were in Tonga last 
week on the final stage of the negotiation to 
take over the Dateline Hotel.
MatangiTonga quotes a reliable source as 
saying it is understood that an agreement had 
been reached, but there were still a few legal 
papers to be signed off.

Tonga Daily News have however been told 
that the sale of the Dateline Hotel is now 
being legalised by both parties and a 
statement is expected to be made after the 
final sale agreement has been signed.
The hotel is expected to be renovated before 
the Coronation of King Tupou VI in 2015.
The Tanoa Hotel Group has hotel properties 
throughout the South Pacific, with six hotels 
in Fiji, three in New Zealand, and one hotel 
each in Samoa and Vanuatu.

Air Vanuatu $199 kids fare
Air Vanuatu has released a $199 round trip 
kid’s fare for sale to 03MAR and travel to 
17DEC14.
“Interest has been very strong and this fits 
well with an adult’s round trip level of less 

than $600 including all taxes,” says NF’s 
Richard Elliot. “Availability is good and 
there are some seats left in school holidays.”
Call your wholesaler.  

http://www.aircalin.com
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Fiji’s Bula Marau Roadshow talks family hols in Tauranga
Tourism Fiji, supported by Fiji Airways and 
an impressive line-up of Fiji operators has 
this week completed its national roadshow, 
attracting a strong turnout at sessions in 
Auckland, Hamilton, Tauranga, Wellington 
and Christchurch.
The presenters’ selling messages focused on 
Fiji’s strength as a family holiday destination, 
with family-friendly airfares, kids’ stay / eat 
/ play free offers and exceptional kids clubs 
products.
Tourism Fiji’s Cameron Taylor told Bay 
of Plenty agents at the Tauranga event on 
Tuesday that Fiji’s new advertising, which 
highlights the things that make it “the 
Happiest Place on Earth”, talks directly to 

families and that the resorts are supporting 
the message with special activities and fun 
that fully occupy children while their parents 
enjoy a relaxed holiday.
Nicholas Dew from Fiji Airways reminded 
the consultants of FJ’s exclusive $199 kids 
fare (on sale to 24FEB for travel during 
selected periods to NOV14), with inclusions 
like baggage, F&B and entertainment the 
same as for adults. He also briefed the agents 
on the airline’s NAN and SUV schedules and 
timings, domestic Fiji Link flights from APR 
with the new ATR72s, and the fact the Fiji 
Airways is the only airline offering special 
discounted fares for Cruise Fiji for both 
adults and children.

Api Vasu from Lomani Island Resort briefs Anna 
Seabourne and Maree Thompson – HoT Papamoa

Mana Island Resort’s Trish Nicol with (from left) 
Jay Dobie – Flight Centre Bayfair, Amber Thomas 
and Liz Simm – United Tauranga.

Captain Cook Cruises Fiji NZ rep Anne Radonich talks 
with Jane Husdon of Flight Centre, Patti Brown and 
Kay Rogers of United Travel Bethlehem

Chandar Dutt, CEO of Fiji Hideaway Resort & Spa and 
Karyn Blenkiron of Coconuts Travel Marketing, with 
Fiona Roding of Flight Centre Mt Maunganui and 
Anna Were of United Travel Tauranga

Anna Friend, talks Yasawa Island Resort & Spa with 
Kathy Madill and Roger Miller of Travelcom Tauranga

Angela Hassan promotes the Warwick Fiji Resort & 
Spa and the Warwick Naviti, talks with Samantha 
Neisham – Flight Centre Mt Maunganui, Anna Were 
– United Travel Tauranga and Fiona Roding – Flight 
Centre Mt Maunganui

Charmaine Tale, DoSM for Sonaisali Island Resort 
and Tadrai Island Resort with Sophie Harrigan – 
Flight Centre Bayfair.

Vara Natuilagilagi – InterContinental Fiji Golf 
Resort, with Cameron Taylor – Tourism Fiji and 
Trish Nicol – Mana Island Resort

Happy lucky door prize winners
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Korean Air famil to Hokkaido, Seoul
New Zealand agents are currently on a 
KE/JTB/KTO famil, with three nights in 
Hokkaido, three nights in Seoul.
Jason Cho from Korean Air says the famil 
was based on the theme – ‘Hokkaido for 
skiing & snowboarding, Seoul for shopping, 
culture & adventure.’ 
Niseko is around three hours from downtown
Sapporo and is known as ‘Japan’s Ski Mecca’
with a growing reputation with foreign skiers.
With Korean Air’s same day connecting 
flight schedule, hitting the slopes in Niseko is 

a lot closer to home for many Kiwis than the 
resorts of USA, Canada and Europe.  
Sapporo also hosts the Snow Festival every 
year giving visitors a chance to join in the 
festival fun.  
Famil activities have included free time for 
shopping in Seoul’s Myeongdong area – 
known as a shopping paradise for skin care 
and cosmetics – and Insadong in the heart of 
the city. This is an important place for 
sourcing old but precious and traditional 
goods. 

Pictured here at the Yama Shizen hotel Niseko (from left): Terry Tong – Worldway Travel; Heather 
Turnbull – Flight Centre Remarkable; Hayden Donnell – N.Z. Herald; Natalie Graham - Flight Centre 
Meridian; Jason Cho – Korean Air; Kirsty Jenkinson - Flight Centre Mosgiel; Rachel Thompson – TMG; 
Amy Chiba – JTB; Leanne Newton - HoT Christchurch; Nina Ying - Worldwide Holidays; Kate Livingston 
– Island Holidays; Susan Jensen – Mondo Tauranga; and Tim Jensen – Mondo Tauranga.

Gender-specific check-in at Bali
Bali’s Ngurah Rai International Airport is 
trialling separate processing of males and 
females for the x-ray process of all luggage 
and for personal inspection.
Bali Discovery Tours says the trial started on 
28JAN, and applies to pax departing Bali on 
both domestic and international flights.
Angkasa Pura officials say the new measure 
is intended to reduce crowding and bottle-
necks during the inspection process.

Bali Discovery says some passenger are 
complaining that the new procedure is 
confusing, separating families and creating 
confusion over luggage.
A quick look through recent Skytrax reviews 
of DPS is highly recommended for anyone 
selling Bali holidays if they want to 
accurately forewarn their passengers on what 
and what not to expect. 

Peppers takes on Sentosa Seminyak, Bali
Australian hoteliers, Mantra Group have 
announced that luxury Bali resort Sentosa 
Seminyak will join its Peppers brand in 
March. 
The world-class villa resort to be known as 
Peppers Sentosa Seminyak is the second 
property for the Group in Indonesia joining
the newly built Mantra Nusa Dua which 
opened late 2012.
Sentosa Seminyak is in the news at present, 
being Schapelle Corby’s hideaway.
It comprises 49 three, four and five-bedroom 
luxury villas (177 rooms in total) each with 
private swimming pools set amidst lush 
tropical gardens and lotus ponds with a large 
poolside Bale for relaxation and massages. 
A fully equipped gourmet kitchen and 
spacious living areas ensure a private haven 
for guests to relax and unwind, whilst the 
resort’s central location within walking 

distance to Seminyak’s designer boutiques 
and superb restaurants allows for easy 
exploration of the local area. 
Celebrated Australian chef, Luke Mangan’s 
on-site signature restaurant, Salt tapas & bar 
offers a highly praised menu incorporating 
fresh local produce and spices ideal for 
sharing, complemented by an extensive wine 
list. 
The Spa at Sentosa offers a holistic approach 
to wellbeing, offering an extensive list of 
beauty treatments and massages to wellness 
therapies and healing treatments as well as 
full scale wellness escapes including nutrition, 
yoga and detox treatments.
Another two Peppers and Mantra properties 
in Indonesia are in the pipeline for Mantra 
Group and expected to be announced in the 
first half of 2014.  

Explore the Mekong delta 
The Mekong Delta is one of the most beautiful
areas in Vietnam with estuaries lined with 
lifestyle orchards and home industries as well 
as incredible floating markets. 
Active Asia is offering a chance to witness 
this rapidly emerging region combined with 

a visit to the Angkor Temples on its “Mekong 
Explorer”, an 8-day tour departing Saigon 
and travelling through the Mekong River 
area up into Cambodia. Small group touring, 
priced from $1690pp share twin.
Call 09-360 7669 or sales@activeasia.co.nz 

http://www.airlinequality.com/Airports/Airport_forum/dps.htm
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Construction begins on 
Lisboa Palace, Macau
Groundbreaking has taken place on the 
Lisboa Palace at Cotai in Macau. The complex
will comprise three hotels: the five-star Lisboa
Palace with over 1450 rooms, the Palazzo 
Versace Macau with up to 270 rooms, and a 
fashion-branded luxury hotel with the same 
number of rooms. The built area of the 
complex, totalling over 500,000sq m and 
covering nearly 7 hectares, will include 
27,000sq m of gaming facilities, 34,000sq m 
of retail shops, and 36,000sq m of restaurants 
and entertainment.
The vision for the Cotai project is described 
as a masterpiece inspired by 17th- and 18th-
century European royal residences fused with 
auspicious and positive traditional Chinese 
motifs. But if Portuguese and Chinese culture 

met in Macau 500 years ago, the Lisboa 
Palace also seeks inspiration from France and 
Monaco, as it is inspired by the Chateau de 
Versailles, the Louvre, Palais Garnier and the 
Casino at Monte Carlo. 

Kuala Lumpur by Cycle
Starting and ending at Merdeka Square, a 
45-minute night ride showcases some of 
Kuala Lumpur’s attractions such as the 
Perdana Botanical Park, KL Bird Park, the 
National Mosque, Merdeka Square and a 
number of other monuments and museums.
The night ride follows the launch of “Kuala 
Lumpur by Cycle” in February last year and 
KL’s first Car-Free Day recently. Under the 
programme, a 6km stretch of city roads is 

being closed to traffic for two hours on the 
first Sunday of every month. A cycling track 
on roads along the Gombak River is also 
planned.
Says Zalina Ahmad, director of Tourism 
Malaysia in New Zealand. “Cycling is a 
healthy and environmentally friendly way to 
get around and this will give people the 
opportunity to explore KL at night, without 
the bustling crowds the city attracts during 
the day.”

Big turnout for Discover 
America trade seminars
The largest ever contingent of US tourism 
product presenters to visit New Zealand 
attracted big turnouts this week at trade 
seminars in Christchurch and Auckland.
Around 100 agents attended the South Island 
event and an impressive 350-plus managers 
and consultants packed the event at the 
SkyCity Convention Centre in Auckland.

High Roller at The LINQ
Nothing has redefined the Las Vegas skyline more 
prominently than the High Roller, opening soon, parallel
to Las Vegas Boulevard. Topping 550 feet to make it the 
largest observation wheel in the world, the High Roller 
is the crown jewel of The LINQ. With 28 spherical, 
glass-enclosed 40-passenger cabins, passengers are in for 
unparalleled views of Las Vegas in each full 30-minute 
rotation.
Once a ticket is bought, riders will be thrust into an 
immersive journey that begins with a pre-ride experience, 
through the wheel house with its own lounge. Each cabin 
features dynamic music and video shows that fade in and 
out as riders take in the 360-degree sights.
With more than 2,000 LED lights, the High Roller will 
serve as a sparkling focal point for The LINQ open-air 
retail, dining and entertainment district.
For all Caesars Entertainment product, contact Chris 
Jones at Discover the World. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
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The Singular Patagonia
World Journeys highly recommends The 
Singular Patagonia as a base from which 
to explore Patagonia and Torres del Paine 
National Park.  
Located on the shores of the Senoret 
Channel, this 5-star hotel is just a 5 minute 
drive from the town of Puerto Natales. 
Housed in a converted cold-storage plant 
built in 1915, the building has been restored 
to its former industrial grandeur to create a 
unique destination in itself.  
Although located outside of the National 
Park, the hotel offers excursions into the 
park, and an unparalleled taste of the history 
of Patagonia, having been lovingly restored 
by descendants of people who worked 

there back when it was a cold storage plant. 
Walking the hallways, you see faded photos 
of pioneers past, and the riveted metal of 
century-old machines.
The hotel offers 57 rooms and suites, a 
world-class spa, a gourmet restaurant and 
more than 20 different excursions. The hotel 
was recently named the Top Hotel in Chile 
and one of the Best Hotels in South America 
in Trip Advisor’s Traveller’s Choice Awards. 
Rates start from $270pp per night (share twin 
in a Superior Room).  
Contact World Journeys for tailor-made 
travel to Chile on 0800 117311 or 
info@worldjourneys.co.nz  

A Wildlife Lover’s Guide to the Canadian Rockies
Adventure World’s 7-night Wildlife in the 
Canadian Rockies self-drive tour offers visits 
to Banff and Jasper National Park, wildlife 
tours and safaris, and an in-depth look at 
Canada’s wildlife highlights.
Priced from $1559*pp twin share, the tour 
lets your clients go grizzly-bear spotting on 
the Lake Louise Sightseeing Gondola and 
learn all about the rescue program at the 
Yamnuska Wolfdog Sanctuary. They’ll also 
set off on evening safaris through Jasper and 
Banff National Parks, the two key natural 
UNESCO World Heritage Sites of Canada.  

This trip ends with a visit to the Glacier 
Skywalk, an overhanging cliff-edge glass 
walkway with bird’s-eye views of the 
Sunwapta Valley. A brand new attraction 
in 2014, your clients can be one of the first 
Kiwis to stand on the platform.
The tour includes 7 nights accommodation, 8 
days mid-size car hire, sightseeing as 
specified in the itinerary and Canadian GST. 
A deluxe accommodation version of this 
itinerary is available. T&Cs apply.
For more information, contact Adventure 
World on 0508 496 753.

Best of Kenya & Tanzania – Save $225pp
From the plains of the Masai Mara, the wa-
ters of Lake Nakuru, the swamps of 
Amboseli and the views of Kilimanjaro’s 
peaks, your clients will see the Best of Kenya 
& Tanzania with Adventure World’s 12-night 
group journey. 
They get to seek out the Big 5 on game drives 
through Serengeti National Park, Tarangire 
National Park and Ngorongoro Crater with 
expert guides. They will learn of the culture 
of the friendly Masai people on a village 
visit, see the thousands of pink flamingo 
gathered on the shores of Lake Nakuru, and 
be awestruck by the views of the Great Rift 

Valley from atop its rim.
Available for a limited time only, savings 
of $225pp can be had on bookings made by 
17MAR for departure dates 03, 05, 08 and 
15MAY14.
This in-depth tour includes 12 nights 4-star 
accommodation, some meals, sightseeing, 
transportation game drives as specified in the 
itinerary, with English-speaking guides while 
on safari. Prices start from $4915pp subject 
to terms and conditions.
For more information, contact Adventure 
World on 0508 496 753.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.thesingular.com/patagonia/puertonatales/accommodations-en.html
http://www.thesingular.com/patagonia/puertonatales/gastronomy-en.html
http://www.thesingular.com/patagonia/puertonatales/tours-en.html
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/wildlife-in-the-canadian-rockies-banff-jasper/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/wildlife-in-the-canadian-rockies-banff-jasper/
http://www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/best-of-kenya-tanzania/
http://www.adventureworld.co.nz/tours-and-destinations/africa/eastern-africa/kenya/tours/best-of-kenya-tanzania/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
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EUROPE
DB ICE trains to London on hold
Business Traveller reports that German rail 
operator Deutsche Bahn (DB) confirms it has 
delayed its high-speed rail project.
DB had been planning to operate high-speed 
ICE trains from Amsterdam and Frankfurt via 
Brussels and the Channel Tunnel into London 
St Pancras after 2016.
Reuters reports that the plans have been put 
on hold owing to technical issues with DB’s 
new ICE trains plus the high cost for using 
France’s high-speed tracks. A further 
complication involves funding provision of 
UK Border Agency pre-clearance in 
mainland Europe of UK-bound passengers.

Andreas Busemann, head of production at 
DB’s long-distance business, told Reuters: 
“We have not entirely given up on our goal 
of going to London. But for now we are 
concentrating on going to Brussels and Paris.
Eurostar plans through-trains to Amsterdam 
starting in DEC16, assuming its costly new 
trains, also built by Siemens, can complete 
certification.
But, says Business Traveller, whether 
Eurostar will bother to run into Germany 
after 2016 is a moot point now that it issues 
through-tickets with DB.

Russian specialists draw Waikato crowd
A bumper crowd of travel agents and their 
clients from Waikato and the Bay of Plenty 
turned out for a destination and product 
information evening where they had the 
unique opportunity to hear from Jayne 
Thomas and Michael Tonkin of the Russian 
Travel Centre.  
New Zealand GSA, The Innovative Travel 
Co has been hosting them in New Zealand 

and staged seminars in Christchurch, 
Hamilton and Auckland this week.  
Some 65 people attended Wednesday night’s 
event at Gails of Tamahere, where the 
Sydney-based pair conducted an entertaining 
seminar on Russia and its neighbours with 
plenty of useful information and travel tips.  
For Russia bookings and enquiries Freephone 
0508 100 111 or info@innovative-travel.com 

Northern Ireland proud of Games of Thrones
Hit TV series Game of Thrones is being 
watched with pride in Northern Ireland, the 
physical and spiritual home of the series. 
All four seasons have been based at the 
show’s production centre in Belfast, with 
filming taking place in Titanic Studios and 
across many other Northern Ireland locations.
The release of Season 3, and the forthcoming
Season 4, which premieres in the US on 
06APR, has re-ignited the passion among the 
local population for spotting where the series’ 
various scenes were filmed.
Many Northern Ireland locals work on the 
HBO production and when the show is aired 
there is always much debate on which 
landscapes and locations feature in which 
scenes. 
Now a coach company that has worked on all 
four seasons of the show providing cast and 
crew transportation to and from all locations 
is offering some local knowledge.
McComb’s Coach Travel provides private 
Game of Thrones Tours taking in the world 
famous Causeway Coastal Route used in 
many scenes in the series. 
From Belfast, the tour travels along the 
County Antrim coastline to the small holiday 
town of Ballycastle, the native home of Lady 
Catelyn Stark and Varys. 
Stops include Cushendun, to visit the cave 
which featured Melisandre giving birth to 
the shadow baby, and the wow location of 
The Kingsroad. Locally known as The Dark 

Hedges, it is one of the most photographed 
natural phenomena in Northern Ireland. 
This eerie tree tunnel was where Arya Stark 
dressed as a boy to make her escape from 
Kings Landing.
Ballintoy, which stood in for Pyke Harbour 
in the Iron Islands is also on the agenda, as is 
Downhill Strand, which featured largely as 
Dragonstone during the burning of the Seven 
Idols of Westeros. 
The tour also stops at the iconic Carrick-a-
Rede Rope Bridge – although not shown in 
Game of Thrones, the cliffs and surrounding 
water were used for a vast amount of filming.
A visit to the Giant’s Causeway is also 
included, as it would be a missed opportunity 
to be on the Causeway Coastal Route and not 
visit this UNESCO World Heritage Site.
A self-guide itinerary through some of the 
key locations of the show is also available.
The Causeway Coast and Glens three-day 
Game of Thrones Itinerary is a 250-mile 
round trip across some of Northern Ireland’s 
most stunning landscapes.
It’s packed full of activities, sightseeing 
opportunities (including the Giant’s 
Causeway), interesting facts and plenty of 
extras for Game of Thrones fans.

http://www.exoticholidays.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
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Contiki’s #NOREGRETS Adventure Challenge
Contiki is taking 18-35 year olds on an epic 
adventure around the world with an exciting 
new campaign. 
The #NOREGRETS Adventure Challenge 
started this week and is running for the next 
eight weeks. Every week, Contiki will be 
rolling out a new video challenge hosted by 
a variety of the youth travel brand’s 
ambassadors, from Canadian YouTuber 
Andrew ‘Gunnarolla’ Gunadie to Billabong 
pro surfer Felicity Palmateer. Each video 

showcases original content telling the story 
of authentic Contiki adventures around the 
world, featuring the chance to win a life-
changing trip to that week’s destination.
Join Contiki ambassador and Twilight actor 
Michael Welch to check out the highlights of 
Europe in this week’s adventure challenge, 
stopping atop the snowy mountain ranges of 
Switzerland for a favourite winter activity.
Visit contiki.com/adventurechallenge

AVIATION
Sydney Airport plan calls for big changes
Sydney Airport’s latest master plan, which 
calls for combining domestic and 
international operations at shared terminals, 
has been approved by the federal government.
The Sydney Morning Herald points out that 
the politicians say the decision does not 
negate the need for a second airport in Sydney.
Sydney Airport has welcomed approval of 
the 20-year master plan, which would meet 
the forecast demand of 74 million passengers 
in 2033, up from 38 million in 2013.
The master plan for the next 20 years is based 
on no changes to the curfew, aircraft movement 
cap, noise sharing, access arrangements or 
flight paths.
However, it contains improved ground 
transport solutions developed in collaboration 

with the NSW government.
It will allow the airport to combine domestic 
and international operations to help maximise 
capacity if it can reach agreement with the 
airlines.
The SMH reports that, to date, Virgin has 
opposed moving its domestic and 
international operations to the current 
international terminal, which is located fur-
ther away from the CBD.
The paper says the airport operator might 
also need to reach an agreement with Qantas 
on buying back the lease on Terminal 3 if it 
would like to combine domestic and 
international operations in the current 
domestic precinct before the lease expires in 
2019.

AKL “Faster, Higher, Stronger”
Auckland Airport made an $85.9 million 
profit after tax in the half year to 31DEC13, 
up 11.7% on the same period in 2012. 
Total revenue for the airport was up 6.7% to 
$238.5m while total expenses were up 6% to 
$60.6m. 
Auckland Airport chief executive Adrian 
Littlewood said the airport would post a full-
year net profit of between $166m and $172m, 
based on the half-year result. 

Sir Henry van der Heyden, Auckland 
Airport’s chair, says, “The company is 
pleased to record an interim result which has 
exceeded expectations and builds on our 
recent strong performance. We have 
delivered solid financial returns for investors
in the first six months of this financial year 
and the implementation of our strategic 
business plan Faster, Higher, Stronger, is 
progressing well.”

Virgin Australia partners Starwood
Starwood Hotels & Resorts Worldwide and 
Virgin Australia’s Velocity Frequent Flyer 
have announced a partnership. Marking 
Starwood’s only airline partnership in Aus-
tralia, the collaboration offers new benefits to 
members of Velocity Frequent Flyer and the 
Starwood Preferred Guest (SPG®) loyalty 

program.
It will allow local SPG members to convert 
Starpoints into miles, and offer Velocity 
members a launch offer and discounts at 
food and beverage venues at Starwood hotels 
across Australia.
www.spg.com/velocity.

http://www.cxagents.com
http://www.contiki.com/adventurechallenge
http://www.travelmemo.co.nz/voucher.php?voucher_id=1458
http://www.contiki.com/adventurechallenge
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S$40 Changi Dollar Voucher offer extended
Singapore Airlines has announced the 
extension of the S$40 Changi Dollar Voucher 
offer through to 30SEP14. 
The S$40 Changi Dollar Voucher (CDV) 
will be provided to all transit customers from 
New Zealand and is valid for both SIA and 
SilkAir passengers. 
Vouchers are eligible for one-time use at 
selected (note, some exclusions apply*) 
retail, food and service outlets located at the 
transit and public areas of Terminals 1, 2 and 
3. They can also be redeemed for one-time 
access to the Ambassador Transit Lounge at 
Terminals 2 and 3 for up to six hours. Lounge 
usage includes showers with basic toiletries, 

light refreshments, free flow of non-alcoholic 
beverages, local and international reading 
materials and complimentary Wi-Fi. 
Issued while stocks last, the CDV can only be 
claimed once for each ticket (i.e. either on the 
inbound trip or the outbound trip). Pax has to 
produce the e-ticket and the arrival boarding 
pass (i.e. of the flight that pax arrived on) at 
the iShopChangi Collection Centre, located 
near the GST refund counters within the 
transit areas of Terminals 2 or 3 to claim the 
CDV. CDV can be claimed or redeemed on 
any leg of the journey (outgoing or return) of 
the itinerary. 
*Terms and conditions apply.

B777X wing factory for Seattle
Boeing is to build a new plant in Everett, 
Washington, at which it will manufacture 
composite wings for the 777X.
The decision follows agreement on a labour 
contract extension to 2024 with 30,000 
Boeing union workers in Washington state 
that otherwise would have seen the plane 

maker move 777X production away from the 
Seattle area.
The new facility will span about 1 million 
square feet, and construction of the site will 
begin later this year. The Boeing 777X will 
enter service in 2020.

Jim Hickey cafe for ZQN
TVNZ weatherman JimHickey and Craig 
Macfarlane, owners of the award-winning 
Airspresso cafe at New Plymouth Airport, 
will open Airspresso Queenstown by the 
domestic arrivals entrance in July.
The new layout, comprising an open kitchen, 
seating for 115 people, full bar and lounge 
area, will be fitted out after the existing cafe 
closes at the end of April.
Hickey told Mountain Scene that his and 

Macfarlane’s combination in New Plymouth 
of creative quality fare, superb espresso 
coffee and aviation memorabilia is a winning 
formula.
“Queenstown is a world leader in adventure 
and flightseeing so we’re keen to explore 
ways of showcasing local aviation pioneers 
in the fit-out design.
Hickey and Macfarlane are also partners in 
downtown Queenstown’s Joe’s Garage cafe.

Emirates good for bilateral trade
Emirates recently examined the impact on 
bilateral trade to 15 countries following the 
launch of Emirates services between 2002 
and 2007. All showed a significant increase 
in bilateral trade underpinned by higher than 
average compound annual growth rates  – 
adding weight to the notion that countries 
that embrace connectivity enjoy enhanced 
benefits of a growing global economy. 

Without connectivity, countries often instead 
struggle to keep pace.
New Zealand, which has had Emirates flights 
since 2003, has seen bilateral trade with the 
UAE grow in value from $70m to $263m 
during the first five years of EK ops, a five-
year cumulative percentage growth of 274% 
and a five-year compound annual growth rate 
of 30%.  

BA to deploy A380 to Singapore
British Airways will start operating its Airbus 
A380 on the London to Singapore route from 

28OCT, initially three times per week, lifting 
to a daily service from FEB15.

Qatar Premium Business-only flights
Qatar Airways is to launch a business class-
only service from Doha to London Heathrow.
The daily “premium business class” service 
will commence from 15MAY and feature an 
Airbus A319 single-aisle aircraft in 2-2 
configuration offering 40 seats, the airline 
said in a statement. Qatar Airways A319s 
usually offer 110 seats in a mixed-class 
configuration.
According to the airline’s website on 
Monday, the cheapest available fare on the 
business class-only service to London 
Heathrow on 15MAY is priced at 
Dh14,748.49 ($4,015.33), around 40% more 
than on the carrier’s regular flights. 

Service on the business-only flight will be the 
same as that provided to other business class 
passengers on regular flights, a Qatar Airways 
spokesperson said.

SITA is delivering technology advances to 
Melbourne Airport’s passengers as the 
airport switches all of its passenger services 
to its common-use platform. SITA’s Airport-
Connect Open common-use platform will 
now power all 275 workstations, including
check-in counters and boarding gates, 
throughout the airport’s international 
terminal.
The new facilities are  part of MEL Airport’s 
biggest transformation since it opened more 
than 40 years ago, which will see up to A$10 
billion invested over 20 years and passenger 
numbers doubling to 60 million by 2030.

http://www.lufthansaexperts.com
http://www.singaporeair.com/jsp/cms/en_UK/promotions/transit-promotion.jsp
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Book a Hurtigruten 2014 Norway 
Classic Coastal Voyage with 

Discover the World Cruising and 
receive a $50 Visa Gift Card and 
your clients receive GBP200 per 

cabin onboard credit.

Bookings must be made by 28 
February and only the first 40 agents 
to book receive the Visa Gift Card!

Click here for details on this, and 
other great offers!
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Fitness at Sea
Cruise lines are making waves with their fitness 
facilities, spas and wellness programs that today 
rival land-based hotels and resorts.

Whilst a number of cruise lines have claimed the 
largest, most elaborate (or best view) workout 
space at sea, the new benchmark in the fitness 
stakes is now markedly higher with some lines 
forming partnerships with high-profile land-
based fitness specialists.

This means guests can not only maintain their 
exercise routines whilst on board, they can also 
try out the latest fitness trends using the most 
advanced equipment.

Fitness classes have been a mainstay of cruising 
for many years - primarily to ease guilty 
consciences about those midnight dessert 
buffets! However today’s classes at sea can keep 
even the most devoted fitness fanatic happy. 
In many cases cruise lines are introducing new, 
personally customised fitness programs that 
guests can undertake on board (under the 
guidance of a certified instructor) then take 
ashore to continue at home.

Guests devoted to Pilates and yoga will find 
plenty of options on cruise ships today and to 
top this off, the spas on board also continue to 
evolve, further highlighting the focus on health 
and well-being whilst cruising.

I just hope writing and 
reading about on board 
fitness is sufficient to 
keep those extra kilos 
away on my next cruise!

CRUISE NEWS
Hurtigruten Reindeer Run Bonus Sale ends 28FEB
Book Hurtigruten’s ‘Best Fare of the Day’ with Discover the World Cruising on 
selected 2014 Norway Classic Coastal Voyages by 28FEB14 and your clients will be 
rewarded with a bonus £200 per cabin onboard spending credit#. Travel agents won’t 
miss out either, receiving a $50 Visa Gift Card with each qualified booking (subject 
to availability).
Additionally, Hurtigruten’s 50% Off* the second passenger fare offer is still available
on selected sensational Classic Coastal Voyages departing between 01OCT and 
12DEC14, but must be booked by 31MAR14.
Single Travellers will also be rewarded in 2014 with No Single Supplement^ on 
selected voyages. From now until 30APR14 and within 90 days of specific voyage 
departure dates, selected Norway Classic Coastal Voyages will be released offering 
No Single Supplements. 
Click here to download your copy of the Special Fares & Bonus Offers flyer.
Discover the World Cruising also offers a wide selection of adventures that can be 
added pre/post any of the Classic Norway Voyages. For bookings, brochures or more 
information, contact Discover the World Cruising on (09) 623 4293 or email 
retailres@discovertheworld.com.au
Terms & Conditions: Special offers subject to availability at time of booking, capacity controlled 
and not available when the pricing level of the sailing reaches level C. Offers may be withdrawn at any 
time without notice or when sold out and offers are not combinable or with any other offer.
#Reindeer Run Sale available on all 2014 Classic Voyages excluding voyages offering 50% Off 2nd 
Guest Fare and No Single Supplement promotions and is not combinable with any other promotion.
*50% Off Second Guest special offer is valid for new bookings only booked by 31 Mar 2014 on 
selected Classic Norway voyages departing between 01 Oct & 12 Dec 2014. Offer is not valid on suite 
categories (MX, MG, M2, Q2 & QJ). Applicable for double, triple and 4 berth cabins, minimum of 1 
full paying adult per cabin.
^No Single Supplement special offer is valid for new bookings only on selected 2014 Classic Norway 
voyages when bookings are made within 90 days prior to voyage departure date (excluding all suite 
accommodation categories). Applicable selected voyages will be assigned by Hurtigruten.

Queen Mary 2 10th 
Birthday call to Sydney 
Queen Mary 2 arrived in Sydney 
this week ahead of her second 
circumnavigation of Australia. The 
Cunard flagship, which has just 
celebrated its 10th Birthday, has 
sailed 1.5 million nautical miles 
and carried 1.3 million passengers 
in its first decade. 

http://www.discovertheworldtravel.com.au/edm/140114_HRG_DTWC_ReindeerRun.pdf
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Camp Quality kids visit Voyager in Auckland
While the passengers of the Voyager of the 
Seas were enjoying the sights of Auckland 
on Sunday, Royal Caribbean took 20 Camp 
Quality children and young teenagers on 
board the ship for a fun day of rock climbing, 
basketball, mini-golf, and ending up with a 
meal at Windjammer Restaurant.
Camp Quality is a non-profit volunteer 
organisation which provides annual camps 
and other recreational activities for children 
living with cancer.
“We took the kids on board to tear up the 
basketball courts and golf on the greens. And, 
while they were doing that, mums and dads 
got a special tour of the theatres, fitness spa, 

and shopping promenade” said Mark 
Kinchley, NZ sales manager.
When the Camp Quality children arrived up 
on the sports deck they were surprised to 
meet DreamWorks’ Kung Fu Panda who was 
waiting for them.
“It was a lot of fun seeing the kids light up 
when they saw Kung Fu Panda waiting on 
the courts. Even the parents were running 
over to catch a photo with him,” said Megan 
Van Den Bogaart, NZ sales coordinator.   
After a sunny day of fun while the ship was 
berthed in Auckland, the kids and their 
parents were treated to a buffet dinner at 
Voyager’s Windjammer café.

Royal Caribbean’s NZ Sales Coordinator Megan Van Den Bogaart, 
the children from Camp Quality, and Dreamworks’ Kung Fu Panda.

Travel Agents to join Avalon ship launch 
Avalon Waterways and CLIA Australasia are 
giving travel agents a chance to win one of 
two tickets to join a christening cruise on the 
River Danube later this year.
Australian and New Zealand travel agents 
who earn or upgrade their CLIA Cruise 
Industry Accreditation by 31MAR14, will go 
into the draw to win one of two suites on the 
VIP cruise, which marks the launch of 
Avalon’s latest Suite Ship, Avalon 
Illumination.
The prize has been offered in support of the 
CLIA accreditation program and helps 

celebrate Avalon Waterways’ 10th anniversary 
year.
Australian television presenter Deborah 
Hutton will christen the Avalon Illumination
at a ceremony in Vienna in June, before 
setting sail along the Danube to Budapest.  
Illumination is one of three new Suite Ships 
to join Avalon’s European fleet this year, each 
offering 30% more space than the industry 
average.
For more info on the CLIA accreditation 
process, visit www.cruising.org.nz  

Testing the dodgems
Royal Caribbean International executives 
have had a test drive of the new bumper cars 
which will debut on Quantum of the Seas, 
under construction at the Meyer Werft 
shipyard in Germany. The dodgems will be 
deployed in the ship’s SeaPlex, a multi-use 
space that will also serve as full-size 
regulation basketball court, and also get used 
for team sports like soccer, volleyball and 
badminton. By day, passengers can soar on 
a flying trapeze at a circus school there that 
also features lyra hoops (aerial rings) and 

juggling. The bumper cars come out at night, 
along with roller skating and music 
orchestrated by a DJ in a floating booth 
hovering above.

Celebrity’s new Suite Class
Discerning guests seeking the very best in 
modern luxury vacations will soon be able 
to indulge in Celebrity Cruises’ new ‘Suite 
Class’ experience.
Being fully introduced on board from 
APR15, Suite Class comprises Sky Suites 
with 24/7 butler service, a suites-only private 
restaurant, VIP lounge and complimentary 
premium beverages. Suite Class bathrooms 
will be stocked with deluxe Bulgari bathroom 

amenities and plush robes, while the beds 
feature premium bedding and there’s a pillow 
menu. Other extras offered to guests include 
reserved theatre seating for all Suite Class 
guests.
As well as enjoying the best rooms with 
verandas, The Suite Class experience will 
also include a daily high-end afternoon tea 
service served to guests in the comfort of 
their own suite.



More than 120 crew from across Queen Mary 2 came together in Sydney for a portrait marking the liner’s 10th 
birthday. The photo captured crew from every one of the liner’s myriad staff roles – from gentlemen dance hosts 
and housekeepers to the kennel master and florist – to create an image of Queen Mary 2’s luxury life at sea.
Props featured in the shoot ranged from two dogs for the kennel master through to a double bass and a harp for 
the liner’s musicians and a large ice carving for the resident ice carver.

SeaDream to the 
legendary land of the Vikings
Beginning in Bergen on 26JUL, SeaDream I is 
making a rare break from her more-traditional 
northern summer Mediterranean, Black Sea and 
Baltic itineraries, and will end this journey in 
Copenhagen – after sailing-by and docking within 
walking distance of that city’s world-famous 
landmark, The Little Mermaid.
Over 11 days, SeaDream I will explore the cradle of 
Viking civilisation, stopping in traditional 
fishing villages dating back to the 9th century and 
seldom accessed by such luxury vessels, sail some 
of Scandinavia’s most famous fjords, tie-up just 
metres from world-famous museums… and by 
contrast to the sea, offer the chance to ride one of the 
world’s shortest and steepest railways.
Ports of call include Olden, Geiranger, Aalesund, 
Flaam, Gudvangen, Sunndal, Rosendal, Stavanger, 
Lillesand, capital Oslo, Marstrand (Sweden) and 
Copenhagen.
Prices start from US$7824pp twin-share for the 
11-days including all 5-star dining, wines with 
lunch and dinner, drinks from the open bars, sail and 
power water-sports in ports where permitted, 
gratuities and port charges and taxes.
For full details: Julie Denovan, Director of Business
Development New Zealand, (61 2) 9958 4444, 
jdenovan@seadream.com or www.seadream.com
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PEARL’S PEARLER
Googling answers eliminates our need 

to learn anything   ....   except the questions.

LATE BREAK

INDUSTRY

HOSPITALITY
Starwood back in NZ soon, hopefully
Starwood Hotels and Resorts regional director
of sales Daniella Tonetto, speaking at AIME 
2014, says Starwood is expanding in 
Australia, with letters of intent signed for 
management contracts in Brisbane, Perth and 
Melbourne.
Melbourne would have another three 

properties, she said, and Starwood was 
looking to be back in the New Zealand 
market soon, according to a report in 
Business Events News. 
When asked if this meant this year, Tonetto 
said she hoped so.

Hotel plans for Tauranga
A Bay of Plenty consortium has started 
negotiations to build a hotel in Tauranga 
following the collapse of Hamilton-based 
Tainui Group Holdings’ plan to develop 
an internationally-branded hotel and office 
complex.
Bay of Plenty Times reports that Tauranga 
builder Peter Cooney and Rotorua hotel 
developer Ray Cook have teamed up in a 
fresh bid to succeed where the Waikato iwi’s 

commercial property investment arm failed.
Mr Cooney said the Tauranga City Council 
selected Tainui as the preferred developer 
a year ago despite knowing that he and Mr 
Cook had Travelodge lined up for the 
council-owned site opposite Baycourt.
He said that opportunity had gone and they 
were now in discussions with the council and 
another hotel operator for the site.

Rail Plus names James Dunne as new CEO 
Rail Plus has announced the appointment of 
James Dunne as its new Melbourne-based 
Chief Executive Officer, effective 17MAR.
Dunne brings more than 15 years’ experience
to Rail Plus, having worked in senior 
management positions for some of the global 
travel industry’s leading brands, including 
Singapore Airlines and Austrian Airlines.
He was most recently SIA’s State Manager 
for NSW/ACT, with responsibility for the 
region’s local sales and marketing activities, 

along with operations, finance and human 
resources.
With offices in Melbourne and Auckland, 
Rail Plus provides Australian and New 
Zealand travel retailers and wholesalers with 
the ability to quickly and efficiently book 
and ticket passes and point-to-point tickets 
on major rail networks across Europe, the 
UK, Asia, North America, Australia and New 
Zealand. 

Travelport develops new apps for travel agents
Travelport has launched two new applications
developed especially for Travelport customers
in Australia and New Zealand. The Travelport
Itinerary Fare Quote App and Travelport 
Calendar Sync App were developed by 
Travelport’s Sydney-based Technical Sales 
and Solutions Team as a result of feedback 
from agents. 
Travelport’s Itinerary Fare Quote App enables
users to quickly produce customisable 
itineraries and fare quotes for bookings that 
exist within the Galileo GDS. Itineraries can 
be emailed, printed or copied to third party 
applications such as Microsoft Word. Where 
a fare quotation has been previewed, it can 

then be emailed, printed or sent to other file 
formats. Quotes can also be saved, which 
can then be retrieved for future booking or 
referencing.
The Travelport Calendar Sync App 
automatically creates Google calendar events 
based on host ticketing time limits, and can 
be conveniently integrated with Microsoft 
Outlook and mobile devices. It is an 
exceptional visual tool, particularly for 
management, allowing users to view which 
tickets need issuing and when, as well as 
details on the booking consultant and 
departure date.

Auckland rated in top three cities in the world - again 
Auckland has taken third spot in Mercer’s 
2014 Quality of Living rankings for the 
second year in a row, outranked only by 
Vienna and Zurich, in first and second place 
respectively. 
Mercer praised Auckland for its stellar 
quality of living and said that Auckland’s 
ranking in the top three cities reinforces New 
Zealand as an attractive destination for 
overseas expatriates.
ATEED chief executive Brett O’Riley says 

this is another feather in Auckland’s cap. 
“To consistently feature in the top three in the 
prestigious Mercer rankings is a great credit 
to Auckland and acknowledgement of our 
progress to becoming the world’s most 
liveable city,” he says. 
Mercer’s Quality of Living Index ranks cities 
to help multinational employers pay their 
global workforce fairly when they’re on 
international assignments.  
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