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CLIA applauds 
2013 Cruise Awards winners

Cruise Lines International Association (CLIA) Australasia 
held its annual night of nights on Saturday. The first awards 
night to be held under the CLIA banner, the 2013 Cruise 
Industry Awards marked a big year of achievements with 14 
award winners across six categories including the inaugural 
CLIA Hall of Fame inductee. 
The top NZ award of the night, the New Zealand Cruise 
Agency of the Year award, went to Manly United Travel for 
the second time following their inaugural win in 2008, with 
Lets Cruise and Cruiseabout Takapuna taking home the 
silver and bronze gongs, respectively. 
Trish Ryder from Manly United was over the moon. “We 
have fantastic staff in New Zealand and I wish they could 
all be here to share in the award tonight,” she said.
Cruiseabout Pukekohe consultant, Billy Gutierrez, took the 
top honours ahead of two other finalists to be named Rising 
Star of the Year.  This is the second consecutive year that a 
Cruiseabout consultant has received the Rising Star of the 
Year award and this year, the chain had two finalists.
CLIA Australasia Chairman Gavin Smith said the annual 
awards night allowed the association and its 32 member 
cruise lines the chance to applaud local agents for their out-
standing contribution to the booming cruise industry. 

“In the wake of another record year of cruising, the Cruise 
Awards offer a great way to recognise the important role that 
travel agents play in the ongoing growth and success of our 
industry,” Mr Smith said. 
“One of the reasons we are up there with the biggest and fastest 
growing cruise markets in the world is because of Australian and 
New Zealand agents’ passion and commitment to our industry.”
More than 400 industry members attended the gala event at 
Sydney’s new Doltone House on Hyde Park.
The event was co-hosted by Channel 7 sportscaster and host of 
AFL Game Day Hamish McLachlan, and Winners & Losers 
actress Melanie Vallejo. 
Under a new format, live interviews with winners and sponsors 
were broadcast on large screens in the venue while guests were 
entertained with musical performances and presentations worthy 
of theatres at sea and an afterparty, which allowed celebrations 
to cruise well into the night.
For a full list of winners, click here and for more pix, see p15.
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NEW ZEALAND
Win for visitors from single Cricket World Cup visa
Peak tourism industry groups in Australia and 
New Zealand have welcomed the news that 
cricket fans attending the ICC Cricket World 
Cup 2015 will be granted entry into Australia 
and New Zealand with a single visa.
Tourism & Transport Forum Australia and 
Tourism Industry Association New Zealand 
orchestrated a concerted campaign on both 
sides of the Tasman to simplify visa 
requirements for visiting cricket fans.
The timing was perfect, with tickets to go on 
sale from this week. 
TIA Policy and Research Manager Simon 
Wallace said the decision will save fans time 
and money.
“With New Zealand to accept Australian 
visas for the duration of the tournament, 
visitors from countries like India and 
Pakistan will only have to apply and pay for 

one visa instead of two,” Mr Wallace said.
“It also means they only have to go through a 
single visa process, saving time and reducing 
hassle.
 “This will make attending the Cricket World 
Cup easier and cheaper, streamlining the 
entire experience.”
TTF Chief Executive Ken Morrison said he 
hoped the arrangement was the precursor to 
further liberalisation of trans-Tasman travel.
“This shows what can be done with coop-
eration between the two governments,” Mr 
Morrison said.
“Next year is also the centenary of the 
ANZAC landings at Gallipoli and we believe 
an agreement to further streamline trans-
Tasman travel would be an ideal way to 
commemorate that important anniversary.”

Queenstown Winter Festival sponsorship secured
American Express has confirmed it will 
renew its title sponsorship of The Queenstown
Winter festival for another three-year term.  
This year marks 25 years of American 
Express support for Destination Queenstown 
and the Festival, the last six as title sponsor.
The support of American Express will enable 
the return of the Winter Wonderland Ice rink, 
which sets the winter atmosphere downtown.
Almost the entire portfolio of festival 
sponsorship has been up for renewal across 
all levels this year. In addition to the credit 
card company’s announcement, DB Breweries 
is a new key sponsor for a three-year term 
alongside new media partner, The Radio 
Network (TRN).

TRN will provide media support through its 
entire network of radio stations, including
Classic Hits, ZM and iHeartRadio, as well 
as their associated ARN radio stations in 
Australia. In addition to a comprehensive 
advertising schedule to promote the festival 
in New Zealand, an exclusive Australian 
radio show promotion will be run to raise the 
profile and awareness of the festival.
 “It’s great to have such a strong line up of 
supporters in the festival family to celebrate 
the milestone fortieth birthday and I hope to 
have some more exciting sponsorship 
announcements coming soon,” said Festival 
Manager, Lisa Buckingham.
This year’s festival runs 20-29JUN.

Starting with a lantern-only night featuring 800 hand-crafted lanterns in Albert Park 
this Thursday and closing with a spectacular fireworks finale from the Sky Tower on 
Sunday, the Auckland Lantern Festival is set to light up Auckland this weekend.
The full festival kicks off on Friday and runs through to Sunday night, with family-
focused activities from 2pm at Queens Wharf and main stage cultural performances 
and over 100 food and craft stalls at Albert Park from 5pm.  

The NZ Herald reports 
that hotels and motels 
in Auckland are all but 
full as the city prepares 
for a huge weekend with 
fans attending the NRL 
Auckland Nines, rapper 
Eminem’s concert and the 
annual Auckland Lantern 
Festival.

Sharing Rotorua’s secrets online
An online video series called Rotorua’s 
Hidden Hot Spots has been released this 
week by Destination Rotorua Marketing.
The collection of six short videos takes 
viewers on a visual journey through the 
hidden gems around Rotorua, featuring 
forest, family, adventure, luxury and spa 
videos as well as a look at contemporary 
Maori culture. 

Queenstown revamps website
Destination Queenstown has refreshed its 
website, www.queenstownNZ.co.nz, building 
on its success having attracted over 1 million 
annual visits last year. 
CEO Graham Budd says the modernised 
website design creates a world-class 
Queenstown portal that aligns with current 
trends such as full width images and a more 

flat design style. The site is in line with DQ’s 
second generation mobile site 
m.queenstownNZ.co.nz launched in JUL13 
and better caters for tablet users. 
New templates for the trade, media and C&I 
zones have been introduced to differentiate 
them from the main consumer site. 
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AUSTRALIA

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

15 day Guided Holiday from 
$5915 per person twin share* 

Perth to Perth 

Save up to $620 per couple 
when you pay in full on or before 10 Mar 14*
• Discover the sights of Perth on a city tour
• View spectacular Wave Rock
• Witness stunning views at Cape 

 Le Grand National Park
• Enjoy a tour, wine tastings and lunch  

at Margaret River
• Be amazed by the Pinnacles at  

Nambung National Park

Western Wonderland

*Conditions Apply

WA Govt signs with Jetstar
The Western Australia State Government has 
signed an A$2.25 million co-operative mar-
keting deal with Jetstar which is expected to 
bring thousands of extra visitors to WA from 
key domestic tourism markets and Singapore 
through joint advertising.
WA Tourism Minister Liza Harvey said the 
deal helped address the perception that it was 

expensive to fly to WA from other parts of 
Australia.
Last September, Tourism WA signed a three-
year, $7.65million deal with Qantas, which 
will see the state promoted domestically and 
in international markets including the UK, 
USA, Germany and Singapore.

The Grace appoints Hogans
Hogan and Associates have been appointed 
sales and marketing representatives for The 
Grace Hotel Sydney.  Located in the former 
Grace Bros building in the heart of Sydney’s 
CBD, the heritage-listed 4½-star hotel has 
been restored and blends old world charm 
with modern comfort.
“The Grace has some of the most beautiful 
traditional public areas of any hotel we have 

seen,” says Mike Hogan.  “The rooms are 
spacious and very well appointed - a great 
base for either leisure or corporates.
“We are very excited about representing The 
Grace.  It’s a beautiful, quality property and 
suits the New Zealand market well.”  
Call (09) 489 7844 or email 
sales@hoganreps.co.nz

Targa Tasmania  06-11MAY14 
Each autumn, the CAMS Australian 
Targa Championship brings the world’s 
best tarmac rally drivers to Tasmania for a 
five-leg race across the state from George 
Town to Hobart. Following competition 
rounds in Adelaide, high country Victoria 
and Hobart, Targa Tasmania is billed as 
the “Ultimate Targa Rally” – a chance for 
competitors to hit some of the most 
challenging tarmac road routes in the 
country. 
Combining the best features of 
international rallies including the Targa 
Florio and the Coupe des Alpes, the 
Tassie event is fiercely contested and 
thousands of spectators line the route, 
settling in with eskies, BBQs and even 
couches in the viewing areas at each stage 
of the course. Spectator entry is free.
Visit www.targa.com.au in late April for 
the route announcement and details about 
spectator areas.

A taste of historic sailing 
in Devonport
Five generations of the Burgess family
have built or operated 150 ketches in 
most Tassie ports, Sydney, Melbourne, 
Port Adelaide and even New Zealand, 
California and Mauritius. The last ketch 
left is the Julie Burgess of Devonport, an 
ex-fishing vessel now historically restored 
and hosting two-hour sailing sessions out 
into Bass Strait. 
Visitors can learn about the colourful 
maritime history of Tasmania’s north-west 
coast and hopefully catch the breeze and 
hoist the sails. 
Find out more about the two-hour, A$40pp 
sailings here.
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Electric bikes in Mooloolaba 

Water-ski on the Sunshine Coast
Oz Ski Resort, the Sunshine Coast’s only 
fresh water ski boat facility, is set on a man-
made lake at Coolum, and offers adrenalin 
junkies a chance to test their water-skiing and 
wake-boarding skills without the need for a 
boat or Jet Ski.
Catering for all levels of expertise, Oz Ski 
Resort provides experienced coaches in one-

on-one or group coaching sessions.
 www.ozskiresort.com

Your clients can hire a Californian electric 
cruiser bike from the Electric Bike Centre in 
Mooloolaba.
These pedal like a normal bike but their 
motor can take riders to speeds of 25km/h, 

taking the sting out of hills and coastal winds.
Available in both a single and tandem frame, 
these bikes are easy to ride and no licences or 
insurances are required. 
www.electricbikecentre.com.au

PACIFIC ISLANDS
Cooks resort goes adults-only
Aitutaki Lagoon Resort & Spa, the only 
5-star resort set directly on the world’s most 
beautiful lagoon, is going adults-only from 
01APR14. 
Promoted as the leading resort on Aitutaki 
following its recent multi-million-dollar 
makeover, it is the only resort in the Cook 
Islands to offer Overwater Bungalows and 
the only private island resort in the Cooks, 
listed as one of the world’s top 12 private 
islands. 
Says Director of Sales & Marketing, Liz 
Raizis: “We have of course always welcomed 
families at Aitutaki Lagoon Resort & Spa. In 
fact I stayed at the resort with my son when 
he was a baby and it was a truly sublime 
holiday destination for a young family, with 
a dreamlike iridescent lagoon and the softest 
pale-cream sand. 
“However we recognise that Aitutaki Lagoon 

Resort & Spa has had celebrities rave about 
it, calling it The Most Romantic Place on 
Earth, and so we have taken the decision to 
maximise romance at the resort by 
welcoming only guests aged 16 years and 
over from 01 April this year. 
“This also makes it the ideal partner for 
couples staying with us at our 4.5 star 
Sanctuary Rarotonga-on the beach adults-
only resort on Rarotonga,” says Liz. 
“We know honeymoon, wedding and 
anniversary couples will appreciate the 
assurance that – no matter what time of year 
they come to stay with us – the resort’s entire 
private island will be child-free and the ideal 
location for stylish seclusion and romance in 
the very heart of the South Seas.” 
For more information email: 
Liz.Raizis@rarotongan.co.ck 

Tonga Tourism Authority appointment
Stuart Perry has been named as the first 
General Manager of the newly established 
Tonga Tourism Authority.
MatangiTonga reports that the authority has 
been created to ensure the delivery of outputs 
mandated in the Tonga Tourism Authority Act 
2012. The Act established the private-sector 
led authority to drive the marketing of Tonga 

as a tourism destination, with strong partner-
ship between public and private sectors.
Mr Perry has over 30 years experience in 
general management, tourism management, 
marketing and brand management in media 
and publishing. He comes to the new role 
from the regional tourism organisation for 
Tasmania’s East Coast, where he was CEO. 

SDS adds The Terraces, Mangoes Resort in Vanuatu
Sales Development Services has added The 
Terraces Boutique Apartments and Mangoes 
Resort and Restaurant to its stable of clients 
and they will both be included in Auckland 
sales calls by SDS reps.  “The Terraces are 
the newest and most contemporary 
apartments in Port Vila and they will suit 
the NZ market, with their spacious studios, 
1 and 2 bedroom apartments that open onto 

a private pool,” says Lesley Perrie of SDS. 
“They are adjacent to Mangoes Resort which 
is a firm favourite with Kiwis and we are 
delighted to have them both onboard.”
Check their client page here and for more 
info contact Lesley Perrie on 
info@planetmarketing.co.nz or 09 414 6153 
or 021 772298.

Aitutaki, Rarotonga and 
the Cook Islands are 
already receiving valuable 
worldwide publicity in the 
wake of Air New Zealand’s 
move to team up with 
Sports Illustrated magazine, 
featuring the famed 
swimsuit edition models 
in their latest inflight safety 
video. The publicity begins 
with the release of a 
‘behind the scenes’ look at 
the filming, which 
showcases the South 
Pacific paradise.  
See full story page 11.Ariel Meredith, Hannah Davis, Jessica Gomes 

and Chrissy Teigen on Aitutaki
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Like us on 
Facebook!

Motu Akitua (Akitua Island) | Aitutaki Lagoon | COOK ISLANDS 
P (+682) 31 200 | F 31 202 | info@aitutakilagoonresort.com 
www.AitutakiLagoonResort.com

•	 5 Star resort, for Adults-only from 01 April 2014 (aged 16+).  
36 bungalows & villa with WiFi

•	 The ONLY resort set directly on the World’s Most Beautiful Lagoon, Aitutaki 
•	 The ONLY Overwater Bungalows in the Cook Islands
•	 The ONLY private island resort in the Cook Islands

•	 The world’s best lagoon views complete with champagne sand beaches
•	Multi-million dollar resort-wide makeover
•	 GETAWAY TV show (Australia) - one of the World’s Top 50 Resorts
•	 ISLANDS magazine (USA) - one of the World’s 12 Best Private Islands

Our Infinity Pool

SISTER RESORTS: TheRarotongan.com (4 star iconic Cook Islands resort) | SanctuaryRarotonga.com (4-5 star ADULTS-ONLY resort) 

A i t u t A k i  L A g o o n  R e s o R t  &  s p A



Become a Weddings Specialist
Weddings are very lucrative business for 
travel agents, but many are put off by the 
amount of time they think will be required to 
finalise all the details. 
The Rarotongan Beach Resort & Spa, 
Sanctuary Rarotonga and Aitutaki Lagoon 
Resort & Spa have a team of Wedding 
Planners. Located at the resorts, they take 
over the wedding booking from agents once 
the initial accommodation bookings are 
made.
The three Cooks resorts are now offering 
agents serious about growing their business 
the opportunity to be chosen to become a 
Weddings Specialist. 
Specialist Agents will receive free online 
webinar training on weddings at all three 
resorts, a Certificate for the agency 
office wall listing them as a Weddings 
Specialist, dedicated sales calls from their 

representatives countrywide, inclusion on the 
resorts’ website naming the agent as a 
Weddings Specialist, access to their Facebook 
page, leads from consumers in your area.
They also receive a ‘Self-Famil’ of three 
nights at the resorts, including accommodation, 
meals and transfers, a half-hour massage at 
SpaPolynesia, Free Island night or Island 
Barbeque Feast & Fire Dance show, site 
inspections and meetings with their Wedding 
Team onsite, a copy of all collateral in PDF 
format and the full back up of the Wedding 
Team at each resort.
Tell them ‘Why You Would Make A Great 
Weddings Specialist’ and you could be 
chosen. The entry form is online here.
Contact NZ Representative Lesley Perrie on 
info@planetmarketing.co.nz or 09-414 6153 
or 021772298 for more information.

Cooks Tourism Stakeholders Forum
The Cook Islands Tourism Corporation held a Tourism 
Stakeholders Forum last week, the first time in 20 years that 
wider stakeholders – government, the community, and the 
business sector – have come together to address issues 
affecting the industry.
According to Cook Islands News Online, the event was to 
involve in-depth panel discussions about the least appealing 
and most appealing features of the Cook Islands for tourists.
According to an international visitor survey carried out by 
AUT, the most appealing features of the country include its 
people, environment and culture.
The least appealing features are the number of stray dogs, 
hassles getting a driver’s licence, plus poor customer service 
and accommodation.
After these panel discussions, attendees were to split into 
working groups to come up with real solutions.
Another focus of the forum was to be on growing tourism in 
the outer islands.

Savings for Seabreeze Samoa guests
The 4½ star Seabreeze Resort, Samoa has just released two 
offers for guests, on sale until 28FEB14. 
The first offer gives guests $100 Tala resort credit per stay 
plus a Seabreeze Airport arrival transfer for two. This offer is 
valued at NZ$182 at current rates and is valid for stays 
commenced and completed 01APR-30JUN14.
The second offer gives guests $250 Tala resort credit per 
stay, 4 hours free Internet access (3G High Speed Broadband) 
and return Seabreeze Airport transfers for two. This offer is 
valued at NZ$412 at current rates and is valid for stays 
commenced and completed 01FEB-31MAR14 and 
01NOV14-31MAR15.
Seabreeze Resort is situated on Samoa’s south east coast of 
Upolu and boasts 11 spacious air-conditioned villas including
Honeymoon Point House, all with ocean, lagoon or reef 
views. 
The resort offers three dining options including the a la carte 
Waterfront Bar & Restaurant, Cbreeza Pizzeria and Paulini’s 

Pool Bar.
Guests can relax by the infinity pool, laze on the beach, 
snorkel or kayak in the lagoon or be pampered with massages 
and facials in the privacy of their own villa.  
Call your wholesaler for rates and bookings.
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ASIA

Beach Resorts in Thailand? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Nanuku Resort & Spa set to open 
Said to be heralding a new era for Fiji tourism 
and taking Fiji’s luxury resort offering to 
levels previously unseen, Nanuku Resort & 
Spa will officially open its doors on 01MAR.
Located on the Pacific Coast of Viti Levu, 
this property is the first all-villa boutique 
resort to be built on the main island.
Set in tropical gardens fronting Beqa Lagoon 
on a sand beach, Nanuku Resort & Spa offers 
guests two styles of accommodation - the 
Vunikau Residence perched on a volcanic 
outcrop overlooking the lagoon and five 
Beachfront Residences.
All residences have been designed with huge 
air-conditioned living and entertaining areas, 
luxurious ensuites with spa baths, private 
yoga bures, plunge pools, media rooms, 

expansive decks and outdoor living rooms, 
private landscaped gardens and daybeds. 
The resort has also placed heavy emphasis 
on its service delivery with personal butlers, 
chefs and private nannies on call.
It will offer all-inclusive fine dining and 
personalised dining experiences can also be 
arranged in Kanavata Bar & Restaurant at the 
resort’s Club House, in-villa or in a variety of 
locations including the resort’s own private 
island.
The dedicated spa, ‘Lomana Spa & Wellness’ 
provides guests with access to a full range 
of spa treatments while yoga teachers and a 
personal trainer are also on hand.
www.nanuku.com

Visa on arrival developments for India
Rahul Sharma at Exotic Holidays reports a 
significant development, with the Government 
of India last Wednesday clearing two 
initiatives, visa on arrival and electronic 
travel authorisation for all countries except 
for nationals from Pakistan, Sudan, 
Afghanistan, Iran, Iraq, Nigeria, Sri Lanka 
and Somalia.
To be implemented from early OCT14, the 
electronic travel authorisation will allow 
foreign travellers to apply for a visa from 
home and receive an online confirmation in 

five working days. The extension of visa-on-
arrival and ETA is available to citizens of 180 
countries and will be implemented initially 
at nine airports including Delhi, Mumbai, 
Kolkata, Chennai, Cochin, Hyderabad, Goa 
and Trivandrum. 
India already offers visa-on-arrival to tourists 
from New Zealand and ten other countries 
- Finland, Luxembourg, Philippines, Japan, 
Myanmar, Singapore, Laos, Cambodia, 
Vietnam and Indonesia at these airports.

Bangkok Airways to Chiang Rai
Bangkok Airways is to launch non-stop 
flights between Bangkok (Suvarnabhumi 
Airport) and Chiang Rai in northern Thailand.
 Commencing 28MAR14, Bangkok Airways 
will use a 162-seater A320 on the route.
“We see Chiang Rai as another potential, 
yet competitive market in Thailand,” says 
Bangkok Airways’ President, Mr. Puttipong 

Prasarttong-Osoth. “The city has emerged as 
a popular northern Thailand alternative 
tourist base to larger Chiang Mai.”
He says Chiang Rai is a strategic gateway to 
neighbouring countries such as Myanmar, 
Laos and the southernmost part of China.
For all Bangkok Airways matters, contact 
Julie Rice at Airline Marketing.

THE AMERICAS
Rocky Mountaineer’s new TRACKS training module 
In anticipation of its upcoming season and the 
launch of a new route, Rocky Mountaineer has 
unveiled its latest TRACKS online training 
program module, which focuses on Coastal 
Passage, the company’s first rail journey to/
from the United States. 
With comprehensive information on Rocky 
Mountaineer’s fifth rail route between Seattle, 
WA and the Canadian Rockies, participants 
who finish the session will have a better 
understanding of the experience offered 
onboard Coastal Passage. 
As an incentive, those who successfully 

complete this new module by 28FEB14, will 
be entered into a draw to win a Coastal 
Passage trip for two in GoldLeaf Service. 
Rocky Mountaineer currently offers seven 
TRACKS modules that provide valuable 
information on the company’s history, route 
descriptions, and different service levels. 
At the end of each training session, there is 
a short online quiz that tests participants’ 
knowledge.  
To register with TRACKS or to complete the 
new Coastal Passage module, visit 
www.agent.rockymountaineer.com/tracks.  

Air Tahiti Nui LAX fares
Air Tahiti Nui says it is ‘romping into 2014 
with sizzling Economy and Business Class 
fares’ to Los Angeles.
On offer until 26FEB, for flights until 
30SEP14, are Auckland to Los Angeles 
return from $1399 in Economy and $5715 in 
Business.
Sweetening the LAX flights even further 

for families are savings of around $260 in 
Economy and $1340 in Business for each 
child aged 2-17 travelling with an adult.
For full details and conditions, click here.  
GDS systems have been updated and are 
valid for immediate sales.
Also, attached is an update which reflects 
TN commission levels, reissue codes and 
credit cards.
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EUROPE
New British High Commissioner
British High Commissioner Vicki 
Treadell’s successor has been 
confirmed. 
Mr Jonathan Sinclair (right) has 
been appointed British High 
Commissioner to New Zealand 
and Governor of the Pitcairn, 
Henderson, Ducie and Oeno 
Islands. Mr Sinclair joined the 
FCO in 1996 after completing a Masters in 
International Relations and short stints in 

media and tourism. He has 
previously served in India and the 
USA and, in London, has done a 
wide range of roles including on 
Europe, national security, and trade 
and investment.
Mrs Treadell will be transferring 
to another Diplomatic Service 
appointment after she finishes her 

posting at the end of July and Mr Sinclair 
will take up his appointment during AUG14.

Pick Your Prize with Trafalgar 
Trafalgar has launched a new sales incentive 
on all trips booked and deposited in FEB14, 
regardless of which Trafalgar brochure they 
come from. The more bookings agents make 
the more chances to win.
All entries go in a weekly draw - 14FEB, 
21FEB and 28FEB - to win a 40-inch Sam-
sung Full HD TV. 
The Top 3 Sellers in February also get to 
choose one of these prizes:
>>  Dinner for four (value up to $500)
>>  an iPad
>>  a $500 shopping voucher
>>  an iPhone 5c
Click here for the flyer with full details.

Keukenhof, Monet’s Giverny and Chelsea Flower Show tour 2014 
                        E: info@travcorp.co.nz                     $1000 COMMISSION                      www.FLORAtours.net

Barcelona from NZ on the A380
New Zealanders can now fly all the way from 
Auckland to Spain by A380. Emirates A380s 
replace the Boeing 777s previously operated 
on the DXB-BCN route, adding over 2,200 
seats per week between Dubai and Barcelona.
Emirates three daily A380s from Auckland 

to Dubai and beyond via Australia provide 
direct connections to the Barcelona service 
at Dubai. Emirates’ daily B777-300ER flight 
from Christchurch also connects with the 
A380 to Barcelona.

$1000 commission on Europe garden tour
Flora Tours is offering $1000 agents 
commission on sales of its 2014 small group 
escorted tour – Keukenhof, Monet’s Giverny 
and Chelsea Flower Show, a 14-day 
guaranteed departure land-only tour departing
10MAY and escorted by Jacque Tucker, 
gardening guru on Andrew Dickens’ Sunday 
Cafe on NewstalkZB.
The leisurely tour begins in Amsterdam and 
features a morning in the spectacular 80-acre 
Keukenhof Garden, famed for its tulips and 
other spring bulbs.
Days 4 to 8 are based in Paris, with free time 
built in for exploring the City of Light. In 
addition to a morning visit to Impressionist
artist Claude Monet’s garden at Giverny, 
there are excursions to other famous gardens 

at Versailles, Fontainebleau and Chateau 
Vaux-le-Vicomte (below). 
Transferring to London on Eurostar, the tour 
group will enjoy a total of four nights in 
London and two nights in the Cotswolds. 
Flora Tours has secured guaranteed tickets 
to the sell-out 101st Chelsea Flower Show. 
But before this, there are pretty Cotswolds 
villages to be viewed and visits to Sudeley 
Castle and Hidcote Manor’s gardens, plus 
ample time in famed gardens at Sissinghurst.
Click here for the full details, and be sure to 
check out the Flora Tours website 
www.FLORAtours.net for their many other 
tours, email info@travcorp.co.nz and call 
0800 356 728. 
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Insight’s Easter in Paris special
Insight Vacations has a special available 
for new bookings on the Easter Saturday 
(19APR14) departure of its 12-day Gold 
Luxury Esprit de France escorted journey 
travelling from Paris to Nice.
This departure only is now priced from 
$6980pp twin share, a saving of $995pp. 
Highlights include an indepth look at 
France’s artistic heritage and a wealth of 
historic and architectural marvels with stops 
in Deauville, Loire Valley, Dijon, Villeneuve-
Les-Avignon and Monaco.
The escorted journey has a host of signature 
hotels, dining and sightseeing experiences. 
Trace the story of the D-Day landings, 
discuss the grape varieties and local terroir 
while sampling regional wines in the Loire 
Valley and enjoy a hands-on culinary 
experience in Provence with a visit to a 
market to source the ingredients for a French 
cooking class before whipping up regional 
specialties under the expert guidance of a 
qualified chef.
The Esprit de France special is subject to 
availability and applicable for new bookings 
until sold out with a deposit required within 
7 days of booking. For more info, ask your 
sales manager, freephone 0800 656 111 or visit www.insightvacations.com.  

New TN fares to Paris
Air Tahiti Nui has released new Economy 
and Business Class fares to Paris.
On offer are return fares from $2400 in 
Economy and $7800 in Business for flights 
between 01MAR and 30SEP14 on offer until 
28FEB.
Terms and conditions apply, including 
blackout periods during high season. Limited 
seats available, fares include taxes and are 
valid for maximum stay of 60 days. 

GDS systems have been updated and are 
valid for immediate sales.
For more info visit www.airtahitinui.co.nz or 
call the airline on 09 972 1217.
The fares represent NZ$150 off Economy 
and Business Class fares and include travel 
on TGV services to 20 destinations beyond 
Paris.
Click here for the details. 

Shangri-La for the Shard
Shangri-La is to open its third hotel in 
Europe in London’s new landmark highrise, 
the 306m, glass-clad Shard on the South 
Bank of the Thames.
Shangri-La Hotel, At The Shard, London is 
scheduled to open 06MAY, and will be the 
tallest hotel in Western Europe and the first 
high-rise hotel in London. 
Guests will be escorted in a high-speed 
elevator from the hotel’s dedicated entrance 
on St. Thomas Street to the sky lobby on 
level 35. 
The hotel’s 202 guestrooms and suites will 
open from levels 36 to 50. Because of The 
Shard’s shape, each of the spacious 
guestrooms and suites, which range from 30 

screens. Over a third of these bathrooms have 
city views.
Deluxe, Premier and Grand Premier guest 
rooms and suites offer northerly views 
towards the City and London’s most famous 
landmarks. Superior guestrooms and suites 
feature vistas south towards the counties of 
Kent, Surrey and Sussex.
The hotel will feature three wining and 
dining venues, while Level 52 will be home 
to a 24-hour gym and London’s highest 
infinity pool. These facilities open from 
01JUL.
Advance bookings from 17MAR, with 
opening room rates starting at £450 per room 
per night, including VAT.
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to 188sq m, is 
individual in 
layout and design.
All feature 
floor to ceiling 
windows and 
unrivalled views 
across the city, 
marble-clad 
bathrooms with 
heated floors, 
separate bathtubs, 
and mirrors with 
integrated 
television 
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AVIATION
Rex: Australian regional aviation ‘near collapse’
The Regional Express Group (Rex) has 
warned on severe risks to the viability of 
Australian airlines after issuing a profit 
warning to the Australian Securities 
Exchange on Friday.
Business Spectator reports that the regional 
airline foreshadowed first-half profit would 
come in 40% below the corresponding period 
last year as conditions in the local aviation 
soften.
The Rex downgrade follows similar recent 
statements from Qantas and Virgin Australia, 
but went further in its warning on the dire 
plight facing the sector.
“The entire aviation industry is financially 
haemorrhaging right now and approaching 
collapse,” Rex’s chief operating officer Garry 
Filmer said.
“Qantas’ first half profits are expected to be 
registering a decline of over $450 million 
from a PBT of about $140 million in the prior 
period, to an expected loss of over $300 

million. Virgin Australia shows a similar 
trend with a decline of about $80 million 
from a PBT of about $25 million, to an 
expected loss of more than $50 million.
“Regional aviation is even harder hit as the 
profit margins are slimmer.”
Mr Filmer noted that two regional carriers 
had already failed this financial year – 
Aeropelican and Brindabella Airlines – and 
“more will likely follow suit”.
“In the past decade there was an average of 
one regional airline collapsing every year,” 
he said.
“We implore the Minister for Infrastructure 
and Regional Development (Warren Truss) to 
take immediate and forceful efforts to fulfil 
his election commitments to regional aviation
outlined in the Coalition’s Policy for Aviation,
as many regional carriers have little time left 
before they face the same fate as Brindabella.”
Rex is Australia’s largest independent 
regional airline.

China encouraging airfare discounting 
There can in future be more Chinese budget 
airline carriers following a regulatory change 
by the Civil Aviation Administration of 
China.
China Daily reports that CAAC has released 
a notice to cancel limits on the lowest price, 
which means airlines can provide more 
discounts. The largest permitted discount for 
air tickets had been 45%.
Meanwhile, CAAC is encouraging major 
Chinese carriers and private capital investors 
to put money into budget airlines.

It is also working on specific policies to 
support the growth of budget airlines, 
including airplane purchases and route 
applications, according to its deputy director
Xia Xinghua, speaking at a seminar on 
budget aviation.
Aircraft purchases, route applications and jet 
fuel prices had been the main obstacles for 
Chinese low-cost airlines to evolve.
The authority is also considering developing 
standards for budget airlines because there is 
no official definition of them in China yet.

Air NZ backs Virgin strategy
Virgin Australia Holdings’ largest 
shareholder, Air New Zealand, remains “fully 
supportive” of the Australian carrier’s 
strategy after it revealed it would report a 
half-year pre-tax loss of around A$49 million. 
The Australian Financial Review says Virgin 
shares rebounded 8% to A34¢ despite the 
airline disclosing it would report the steep 
loss, after having traded as low as A28¢ last 
Wednesday. 
An Air NZ spokeswoman would not tell AFR 
whether the airline had taken advantage of 
the recent dip in the Virgin share price to 
increase its shareholding. 
“We have obligations to disclose when we 
move by more than 1 per cent from our last 

disclosed position and we will obviously 
comply with those,” she said. 
“We are fully supportive of Virgin Australia 
and its strategy and confident that [chief 
executive] John Borghetti and his team will 
continue to attract more share of the travel 
wallet of both business and leisure customers.” 
Virgin Australia said it would report a half-
year pre-tax loss “materially in line” with the 
most recent broker consensus of A$49m. 
The figure does not include losses from its 
majority stake in Tigerair Australia, which 
could add up to about A$19m during the half, 
based on results put out by its Singapore-
based joint venture partner. 
It will also not include other one-off costs. 

Don’t mess with Zhengzhou pax
Violence and chaos paralysed central 
Zhengzhou’s Xinzheng International Airport 
last Thursday after more than 2000 travellers 
were stranded as flights were cancelled in 
snowy weather.
The Henan Business Daily reported that 
disgruntled passengers, many of whom had 
been grounded in Henan city since 
Wednesday, were apparently eager to board 
their flight on Thursday, the last day of the 
week-long Lunar New Year break. So eager, 
in fact, that many vented their frustration and 
anger by reportedly attacking airline staff and 
vandalising airport facilities.

An airport co-ordinator, who had been 
working for 30 hours, said she was attacked 
by a woman who broke into her office and 
poured a bottle of soft drink over her head.
Pictures shared on Weibo (China’s Facebook 
equivalent) showed smashed counters, littered 
floors and chaotic scenes at the airport.
“Passengers have gone nuts ... they’ve 
destroyed our counters and computers,” 
wrote an airport worker on Weibo along with 
a photo she posted.
Airport rages are said to be common in 
China. 

Fly Smarter with Hong Kong Airlines   HKG-TPE return from NZD280
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Air New Zealand, Sports Illustrated showcase Safety in Paradise
Air New Zealand says it will release the 
world’s most beautiful safety video this week.
The airline has partnered with Sports 
Illustrated’s iconic Swimsuit franchise to 
produce Safety in Paradise, which was shot 
in the Cook Islands and features some of the 
biggest names in modelling.
Making a special guest appearance in Safety 
in Paradise is one of the original supermodels, 
Christie Brinkley, who famously appeared on 
three consecutive Sports Illustrated Swimsuit 
covers.
Safety in Paradise will be released online 
tomorrow to coincide with the start of Sports 
Illustrated Swimsuit’s 50th anniversary 
global celebrations.
Air New Zealand and Sports Illustrated have 
released a preview of the video, which the 
airline expects to not only engage customers 
more than ever in core safety messages but 
drive passenger traffic on its Auckland-
Rarotonga and Los Angeles-Rarotonga 
services in 2014.

The video can be viewed here.
Air New Zealand Head of Global Brand 
Development Jodi Williams says working 
with the Sports Illustrated franchise, which 
reaches more than 70 million people world-
wide, was a phenomenal opportunity to 
further lift the airline’s brand on the global 
stage and to promote a key Pacific Island 
destination.
“Sports Illustrated Swimsuit has a massive
worldwide television, online and print 
campaign to celebrate the 50th anniversary 
and we’re incredibly excited to feature in that 
activity.  The magazine alone has more than 
61 million readers annually and the safety 
video shoot with Air New Zealand will 
feature in the special anniversary edition.  
This is money-can’t-buy global attention 
focused on a key destination and our airline,” 
says Ms Williams.
Safety in Paradise will be progressively 
rolled out inflight across Air New Zealand’s 
fleet from the end of February.

Malaysia Airlines moves at Dubai
Malaysia Airlines will operate temporarily at 
Dubai World Central – Al Maktoum 
International Airport (DWC) during the 
period 01MAY-21JUL14. 
The temporary shift is due to closure of one 
of the runways at Dubai International Airport 
for major resurfacing work. 
Passengers booking journeys to Dubai during 
this period will receive their travel itinerary 
stating Dubai World Central – Al Maktoum 
International Airport with the three letter 
airport code DWC as the arrival airport, 
instead of Dubai International Airport which 
goes by its code DXB. 
Malaysia Airlines will resume operations at 
Dubai International Airport after completion 
of the runway project. 
Passengers are advised to plan and arrange 

their travel to and from Dubai during this 
period to avoid any inconvenience. 
Dubai World Central – Al Maktoum 
International Airport is located in Jebel Ali, 
some 37km south west of Dubai city centre. 
Malaysia Airlines, a member of oneworld, 
flies daily from Kuala Lumpur to Dubai on 
MH162 which departs at 3:20pm. The return 
flight from Dubai, MH163, departs for Kuala 
Lumpur at 7:40pm. 
However, from 1 May till 21 July 2014, 
during this temporary operation period, the 
flight will operate as MH154, departing 
Kuala Lumpur at 3:15pm. The return MH155 
will depart Dubai at 7:35pm. 
For more information, please call Malaysia 
Airlines’ Reservations on 0800 777 747.

Compare airlines on TripAdvisor
TripAdvisor last week rolled out a new 
feature to its flight search website that allows 
consumers to compare amenities such as 
legroom, Wi-Fi, power outlets and in-flight 
entertainment before buying a ticket. It also 
features traveller-generated photos of the 
airplane inside and out.
Mary Forgione at the LA Times tried out 
the new feature and says users simply enter 

their destination search on the Cheap Flights 
search page, then filter on what amenities 
they want -- onboard Wi-Fi, television, power 
-- or just do a general airfare search and 
the information will pop up with the list of 
flights.
TripAdvisor rolled out the new search 
features last Tuesday across 31 countries and 
in 17 languages. For long-haul flights, it also 
details flat-bed and angled seat options.

South African Airways has announced a new code share agreement with Virgin Australia.
SAA flies daily between Johannesburg and Perth and this new partnership offers SAA 
customers expanded access across Australia to Melbourne, Brisbane and Adelaide. 
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Over 120 European destinations ... now that’s Wunderbar!

Jetstar Flying Start $30K grant completes MenzShed dream 
MenzShed is the 8th recipient of the Jetstar 
Flying Start Programme grant, receiving 
$15,000 travel and $15,000 cash to be used 
for building a much-needed metal working 
shed to support the people of Kaiapoi. 
The MenzShed organisation brings men 
together in a community space to share their 
skills, have a laugh, and work on practical 
tasks individually (personal projects) or as 
a group (for the Shed or community). Over 
50 Sheds exist around New Zealand with the 
aim of nurturing the mental health and well-
being of all the members of the group, within 
a friendly environment.
Each MenzShed set up includes a woodwork 
and metalwork shed to house donated tools, 
equipment and resources for the free service. 
The Kaiapoi branch currently only has a 
wood working shed, significantly restricting
the number of projects possible, despite 
enormous demand from community groups 
needing expert assistance as well as locals 
keen to get involved in the group.
MenzShed Kaiapoi Secretary, Frank Overend,
says the Jetstar Flying Start Programme grant 
has come at a critical time as local funds 
were almost depleted.
“Jetstar has truly turned a precarious dream 
into a reality. Donations are essential to 
maintain the service and the 26 strong group 
of talented tradesmen (albeit mostly retired) 
at our Shed will definitely increase in 
numbers now, and many projects which have 
been ‘cotton-wooled’ will now take off.
“We’re also really excited to use the travel 
portion of grant to bring together MenzShed 
organisations across the country and to fly 
New Zealand MenzShed members to 
meetings in Australia.”
Grant Kerr, Head of Jetstar New Zealand,  

(above, front centre) said he was impressed 
with the valuable service that MenzShed 
offered communities all over New Zealand.  
“MenzShed contributes to all of ages of the 
community – it provides an opportunity for 
people to learn new skills, give back to the 
community and use their free time in a 
productive way.”
Jetstar Flying Start Programme judge and 
rugby league legend Steve Price said the 
work MenzShed did in the community and 
beyond was most impressive.    
“There were some great applicants but 
Menzshed really stood out for the work they 
do and how they give back to the community. 
It’s great to see old values and habits being 
passed on in today’s world – MenzShed gives 
guys both young and old a chance to work 
together and create something useful for the 
whole community.”
Projects already undertaken out of the 
Kaiapoi MenzShed include constructing and 
installing planter boxes in Kaiapoi’s main 
street, fixing fences for the elderly, installing 
raised gardens, and building public benches 
and bird houses. Projects in the pipeline 
range from building and installing honours 
boards for the local tennis club, making 
wooden toys for a family charity, mentor-
ing disadvantaged teens and even hosting a 
‘ladies night’ to provide helpful practical tips 
for women in the community.

Revamped SIA B777-200ER debuts on CHC route
Singapore Airlines yesterday showcased its 
retro-fitted cabin products on its 777-200ER 
daily service flight from Christchurch to 
Singapore. The upgraded seats and cabin 
interiors form part of a NZ$77.4 million 
investment programme to provide customers 
with additional space and comfort, as well as 
product consistency across Singapore Airlines’
long haul fleet.
Featuring the same Business Class product as 
is fitted on the airline’s A380 and 777-300ER 
fleets, the forward-facing, four-abreast 1-2-1 
configuration offers all customers direct 
access to the aisle.  The Business Class 
leather-upholstered seat reclines up to 125 
degrees and unfolds into a 76-inch full-flat 
bed. The KrisWorld in-flight entertainment 

system features a 15.4-inch LCD monitor.
In Economy Class, passengers can now enjoy 
9 inch personal LCD monitors, upgraded 
from the previous 6.5 inches. Seat covers, 
designed by Givenchy, feature soothing 
colours as well as richer and softer fabrics, 
similar to those found on Singapore Airlines’ 
A380s and 777-300ERs.
 Passengers departing on the SIA flight to 
Singapore yesterday were able to take 
commemorative photos with their travel 
companions in the Singapore Airlines photo 
booth, which they could upload to their 
Facebook page.  Upon boarding the aircraft 
each passenger received a commemorative 
baggage tag.

Mobile connectivity on Lufthansa
Lufthansa has confirmed it is to allow all 
long-haul passengers to use their mobiles to 
text and browse the internet from 30,000ft 
later this year.
The airline, which already has eight aircraft 
with mobile connectivity, will roll out the 
service across its entire long-haul fleet of 
over 100 aircraft in 2014.
Using the AeroMobile network, the service is 
currently available on selected A330s flying 
from Munich and Frankfurt to North America 

and the Middle East.
Lufthansa said prices are typically similar to 
‘rest of world’ terrestrial roaming rates. 
Customers can’t, at present, make voice calls 
but Lufthansa said it had not ruled this out.
Travelmole says that this week Ryanair 
became the latest airline to allow passengers 
to use portable electronic devices, such as 
smartphones, tablets, e-readers, MP3 players 
and laptops, for the duration of their flight, 
including take off and landing.

Korean Air fuel surcharge
Korean Air is reminding travel agents that it 
has changed its fuel surcharge from Q-
surcharge into YR-tax, effective on KE 
tickets issued/reissued on/after 20JAN14. 
Fuel Surcharge levels are not changed and 
still commissionable for gross published KE 
fares (originating New Zealand only) when 
issued on KE (180) stock. 

Commission will be captured YR whenever 
it is reported on non-net remittance tickets. 
Agents should use YR tax code only for fuel 
surcharge.  A tax code other than YR should 
be used if collecting penalties, etc. 
For any clarification, contact Korean Air 
Sales Team (sales@koreanair.co.nz)
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CRUISE NEWS

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

Book a Hurtigruten 2014 
Norway Classic Coastal 

Voyage with Discover the 
World Cruising and receive a 
$50 Visa Gift Card and your 
clients receive GBP200 per 

cabin onboard credit.

Bookings must be made by  
28 February and only the first 
40 agents to book receive the 

Visa Gift Card!

Click here for details on this, 
and other great offers!

2 0 1 4  R e i N d e e R 
R u N  B o N u s  s a l eHola Mexico! 2014 Masters details

Scores of Australian and New Zealand travel 
agents will be saying Hola Mexico this year, 
following news that the 2014 CLIA Australasia 
Masters Conference will be held on a Princess
Cruises’ voyage to the popular North American 
destination.
Details were revealed at the Cruise3Sixty 
event in Sydney last week during a surprise 
appearance by Princess Cruises’ Ambassador 
Gavin MacLeod, who played Captain Stubing 
in the classic 70s TV show The Love Boat.
Mr MacLeod told delegates the 2014 Masters 
Conference would be held on Crown Princess 
during a seven-night roundtrip cruise from 
Los Angeles to Mexico, marking the first 
time Princess Cruises has hosted the annual 
event.
CLIA Australasia General Manager Brett 
Jardine said US-based sales guru and 
motivator Scott Koepf would be overseeing 
the 16th Masters, an annual CLIA Australasia 
event which combines intensive training 
sessions with a first-hand cruise experience. 
The Masters cruise will depart Los Angeles 
on 15NOV with delegates also enjoying one 

night’s pre-cruise accommodation onboard 
the legendary liner Queen Mary, now a 
floating hotel at Long Beach.
Masters participants will attend a series of 
sessions to help them sharpen their sales and 
marketing techniques. Between seminars they 
will be able to explore Mexico with visits to 
Puerto Vallarta, Cabo San Lucas and 
Ensenada.
After completing the course and a 
comprehensive post-conference assignment, 
agents will enter the prestigious Cruise 
Masters’ ranks.  
The annual Masters event is open to all 
agents currently holding CLIA accreditation
and employed by a CLIA member travel 
agent.
Participation fees for the 2014 event will start 
from AUD$1595 per person twin share and 
AUD$2495 for singles including the seven-
night cruise in a guaranteed balcony cabin as 
well as one night’s pre-cruise accommodation 
on the Queen Mary on 14NOV.  
For more details visit www.cruising.org.au

Vice President Princess 
Cruises Stuart Allison, 
Captain Stubing aka Gavin 
MacLeod, CLIA President 
Christine Duffy and CLIA 
Australasia General 
Manager Brett Jardine at 
Cruise3Sixty.
Pic | Chris Gleisner

Cruise3Sixty sails into Sydney
The world’s biggest cruise conference 
Cruise3Sixty sailed into Sydney last Friday 
marking its first international deployment.
While Cruise3Sixty has been a major 
annual event in the United States for the past 
10 years, last week’s event marked the first 
time the conference had been held outside of 
North America reflecting the region’s 
growing importance on the world cruise 
scene. 
Cruise3Sixty Australasia featured an array 
of leading cruise industry experts as well 
as Global CLIA President Christine Duffy, 
NSW Ports Minister Duncan Gay and a 
special appearance by The Love Boat actor 
Gavin MacLeod, who received an enthusiastic 
reception from the audience.  
Cruise3Sixty Australasia was attended by 
more than 350 delegates and held at the Four 
Seasons Hotel in Sydney.
For more info on Cruise3Sixty, click here 

Pictured at the conference are Carnival 
Australia CEO Ann Sherry, CLIA Australasia 
Chairman and Royal Caribbean Managing 
Director Gavin Smith and CLIA President 
and CEO Christine Duffy.
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Tel: 0800 422 784
or 09-444-2298
CLICK HERE

FOR WEBSITE

CRUISE AUSTRALIA & NEW ZEALAND ON L’AUSTRAL

Dec 2014 - Feb 2015
NEW ITINERARIES

CLICK HERE FOR FLYER

15 nights Bali to Cairns
 7 nights Cairns to Sydney
 7 nights Sydney to Melbourne
12 nights Melbourne to Auckland
17 nights Auckland to Darwin

New trade marketing umbrella for Carnival NZ
Carnival New Zealand has unveiled its ‘World’s Leading Cruise Lines’ 
trade marketing umbrella.
Officially launched by CEO Ann Sherry (right) at the Cruise3sixty 
conference in Sydney, the new banner brings together five brands – P&O 
Cruises Australia, Princess Cruises, Carnival Cruise Lines, Cunard and 
P&O Cruises World Cruising – and will be used when engaging with New 
Zealand travel agents.
Carnival New Zealand says the move highlights its leadership in the region 
accounting for close to 80 per cent of the cruise industry in Australia and 
New Zealand with brands, ships, itineraries and destinations catering for 
every market segment.
“Our ‘World’s Leading Cruise Lines’ trade marketing umbrella reaffirms 
Carnival New Zealand’s status as the cruise industry leader based on 
experience of more than 80 years cruising in this region,” says Ms Sherry.
 Also debuting under the ‘World’s Leading Cruise Lines’ alliance is a new 
portal at WLCL.co.nz that provides a single first contact point to engage 
with all brands from the group. 
Features of the new portal include:
>>  A 24/7 single point of access to Polar online and trade tools for all      
      brands
>>  A financial reporting tool giving agents online access to a suite of key  
      sales data
>>  A comprehensive guide to the product offering of all seven brands
>>  Consolidated information of all brands’ best weekly deals in the market
>>  General communication including eDMs and marketing campaigns.  

Save on Abel Tasman cruises in NOV 
Island Escape Luxury Small Ship Cruising  cruises the Abel 
Tasman National Park during November each year.
Small but exquisitely formed, the Abel Tasman National Park is 
a paradise of golden beaches, granite and marble rock formations,
lush native forest and 
remarkable wildlife 
encounters. Close to 
the shore, the water is a 
tropical shade of turquoise 
and so clear that you can 
watch the anchor dig into 
the sand. Apart from the 
walking track that traces 
the park’s boundary with 
the sea, there’s not a road 
to be seen. 
Sell a cruise with Island 
Escape and your clients 
will live luxuriously on 
board with gourmet food, 
fine wines and world-class 
luxury small ship cruising. 
Sell a 2014 cruise there before 30MAY and you’ll save them 
$1000 per couple.   Click here for the details.
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Lydia Haydon and Lynne Moore from Harvey 
World Bayfair Travel with CLIA Australasia 
GM Brett Jardine

NZ Agency of the Year: Manly United’s Trish 
Ryder (right) with co-MC Melanie Vallejo

NZ winners (l to r):  Trish Ryder, Manly United; Chris Bissett, 
Cruiseabout; CLIA Australasia GM Brett Jardine, CLIA Global 
CEO Christine Duffy, Billy Gutierrez, Cruiseabout Pukekohe; 
Evelyn Lee, Midday Travel.

CLIA applauds 
2013 Cruise 

Awards winners

NZ Agent of the Year Evelyn Lee with CLIA Global CEO 
Christine Duffy and CLIA Australasia GM Brett Jardine

Celebrity moves to Canyon Ranch
Celebrity Cruises is ending its long relationship with Steiner Leisure 
and is to feature Canyon Ranch SpaClub at Sea facilities on board 
10 ships. Canyon Ranch already provides the spas for Regent Seven 
Seas Cruises, Oceania Cruises and Cunard’s Queen Mary 2.

Oasis-class for Mediterranean
After carrying more than two million passengers in the Caribbean, 
Oasis-class megaship Allure of the Seas will be deployed in the 
Mediterranean, this autumn with a brief series of cruises, and next 
year for a full season, sailing from Barcelona for five months MAY-
OCT15.
Oasis of the Seas, too, has a micro-season in the Mediterranean 
in SEP14, with several cruises round-trip Barcelona and one from 
Barcelona to Rotterdam, where the ship will enter drydock for routine 
maintenance.
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Navigator, Voyager get Texas-sized makeover
Royal Caribbean’s Navigator of the Seas has 
been revitalised as part of an extensive fleet-
wide program to enhance every Royal 
Caribbean ship. The Texan-based ship has 
been endowed with many new features, 
including a FlowRider surf simulator, 
significantly enhanced dining options, and a 
few first-at-sea amenities. 
The cruise line’s New Zealand team are 
looking forward to a similar revamp of the 
region’s Voyager of the Seas in October this 
year.  
“We’re super excited that our own Voyager of 
the Seas is next in line for a vast revamp and 
while we can’t yet reveal details of her new 
features, Navigator of the Seas gives a good 
hint of what’s to come. So stay tuned, as 
we’ll be announcing details of Voyager of the 
Seas’ revitalisation shortly,” says commercial 
director New Zealand, Adam Armstrong.
The newly renovated Navigator of the Seas 
debuts Royal Caribbean’s first Virtual 

Balconies, with 81 interior staterooms 
displaying real-time views of the ocean and 
destinations on an 80-inch HD video screen 
(see pic). 
Meanwhile, new Panoramic Ocean View 
staterooms feature floor-to-ceiling glass walls 
facing outward to provide guests breathtaking, 
unobstructed views. 
Guests can enjoy concepts first introduced on 
Oasis-class ships such as new digital signage, 
bow-to-stern Wi-Fi service, new flat-panel 
televisions in every stateroom, an oversized 
LCD movie screen overlooking the main 
pool, a new Diamond Lounge for Crown & 
Anchor Society loyalty member guests, and 
the Royal Babies and Tots Nursery for guests 
aged 6-36 months. 
They have an expanded line-up of eight 
dining options, and the ship’s Champagne 
Bar has been re-conceptualized into Royal 
Caribbean’s signature, retro-chic R Bar. 

HOSPITALITY
Sofitel now geography-based
Sofitel Luxury Hotels has announced its 
move to a new geography-based organisation, 
based on five key regions worldwide. Inside 
this new set-up, Sofitel, part of Accor Group 
and formerly a standalone brand, is now part 
of a newly created luxury and upscale segment
including Accor hotel brands Pullman, 

MGallery, Grand Mercure and The Sebel, all 
of which operate in New Zealand. 
Sofitel currently has two hotels here, at 
Auckland’s Viaduct Harbour and in 
Queenstown, with a third, a Sofitel So 
designer hotel under development in 
Auckland. 

Kiwi Karma partners up with Fundraising Institute of NZ
Wellington-based accommodation website 
Kiwi Karma donates 3% of the room rate to a 
charity of your client’s choice. 
The site started with ten charities and the 
endorsement from the professional body for 
fundraisers FINZ now means nearly 40 
charities are benefiting from travellers using 
the site.
James Austin CEO of FINZ says, “Combining

good ethical business practice with 
philanthropy is the Kiwi Karma way and a 
great role model for all Kiwi businesses.  
We are proud to be associated with such a 
good corporate citizen.”   
To celebrate Kiwi Karma is running a 
competition to win a weekend in New 
Plymouth. 
Click here to enter.

Spa moves hotels in Wellington
Wellington’s award-winning Bodyhaven Spa, 
previously located on Level 16 of the James 
Cook Hotel Grand Chancellor on The Terrace 
in central Wellington, has just moved to the 
Mezzanine Floor at the Amora Hotel 
Wellington.
The new premises includes an authentic 

Moroccan tea room, manicure and pedicure 
stations, single and double spa suites fitted 
with therapeutic copper tubs, and a dedicated 
spa function room. The spa will also be 
offering a healthy, light menu which can be 
enjoyed by guests during their spa experience 
and showcases the unique local flavours.

Uniworld Prezzy reminder
A reminder that Uniworld Boutique River 
Cruises is updating its travel agent database 
and encouraging agents to interact with the 
award-winning cruiseline by offering up a 

$200 Prezzy card for one lucky agent 
registering their details. Simply send an email 
to sales@uniworldcruises.co.nz before this 
Friday, 14FEB, to go into the draw.

INDUSTRY
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PEARL’S PEARLER
A happy childhood is actually 

a poor preparation for adult living
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LATE BREAK

Win a Contiki Costa Rica trip
Contiki Holidays and The Matador Network 
are searching for three of the world’s up and 
coming storytellers, committed to making a 
difference in helping protect our planet. The 
three lucky winners will travel on a 6-day 
Costa Rica Unplugged trip with celebrated 
documentary film maker, adventurer and 
storyteller, Céline Cousteau this Earth Month 
(April 2014). 
Together with Céline and a respected story-
teller from the Matador Network, the winners 
will visit Contiki Cares latest partnership – 
the Sea Turtle Conservancy Foundation - and 
discover how the work they do is instrumental 
in saving sea turtles from extinction. The 
three lucky winners will need to have 
demonstrated their passion, creativity, and 
skills in photography, film or travel journalism
on the online competition page, to secure 
a spot on the trip. The competition is now 
open and closes 28FEB. The winners will be 
selected by a panel of judges from Contiki, 
Matador Network & Céline Cousteau. 

The winners will receive a scholarship to 
the MatadorU online journalism program, a 
chance to travel to Costa Rica with Contiki 
and learn first-hand about ocean conservation 
from activist and Contiki ambassador Céline 
Cousteau. Through their travel experience 
and new found journalism skills the winners 
will be in good stead to become correspond-
ents for the Matador Network, helping spread 
the word about ocean conservation through 
authentic travel storytelling.
Visit www.contikistorytellers.tumblr.com to 
enter and www. contiki.com/contikicares for 
info on Contiki Care’s sustainability efforts 
and new projects.

Bruce Watson retiring
Francis Travel Marketing is losing its Senior 
Consultant Bruce Watson to retirement this 
Friday.
After more than 20 years with Qantas 
Reservations in Auckland, Bruce joined the 
FTM team on the North Shore 7 years ago.
Says managing director Tony Smith: “Bruce 
has been an asset to Francis Travel Marketing
and will be sadly missed by all the team, 
however we do wish him and his partner all 
the best in their retirement.”

Europcar launches mobile app 
Vehicle rental provider Europcar has 
launched a new mobile application in 
response to customers’ rapid shift to mobile 
and tablet devices as their main source of 
online interaction.
According to Google data on New Zealand 
car rental searches in JUL/AUG13, smart-
phone queries increased by 117% while tablet 
queries grew by 111% compared to the same 
time last year.
Europcar Australia and New Zealand Sales 
and Marketing Director, Mike Warmington, 
said new technologies had made a significant
impact on customer behaviour in recent 
years, which is why Europcar has launched a 

solution to make booking a car simpler and 
easier to suit customers’ busy lives.
“Customers are now much more likely to 
make last minute bookings, which reflects 
their changing expectations to have access to 
convenient travel solutions at anytime from 
anywhere,” Mr Warmington said.
“Our new application allows customers to 
search for any Europcar branch worldwide 
and make and manage their bookings at the 
touch of a button.”
Ensuring no customer has been overlooked, 
the company also offers an optimised mobile 
website for customers who do not use an 
iPhone or Android phone.

Key Tourism New Zealand appointments 
Tourism New Zealand has announced two 
new leadership appointments with the key 
positions of General Manager Australia and 
General Manager Asia, now filled. 
Tony Saunders, Tourism New Zealand’s 
existing Regional Marketing Communications 
Manager, Australia has been appointed to the 
role of General Manager Australia. 
David Craig has been appointed General 
Manager Asia, the role he is currently acting 
in.    
Tourism New Zealand’s Director of Trade, 
PR and Major Events Justin Watson says the 
organisation is committed to promoting its 
best people, especially into key leadership 
roles. 

“Both Tony and David are already with 
Tourism New Zealand and their proven 
success was a key consideration in their 
appointments.”
They join GM Western Markets Gregg 
Anderson to lead Tourism New Zealand’s 
international-based staff across 12 offices.  
Justin Watson says TNZ will be moving the 
reporting line for Indonesia to the Regional 
Manager South and South East Asia (Mischa 
Mannix-Opie) under the direction of David 
Craig. 
“Now that the Jakarta office is established 
and staff appointed, the delivery of in-market 
activity is well aligned to activity delivered 
across the rest of Asia.” 


