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The highest situated hotel in Queenstown 
offering alpine ambience, stunning scenery  

and spectacular views over Lake 
Wakatipu  and the Remarkables Range

A Tanoa Hospitality Solution

tanoa aspen hotel, queenstown

Queenstown’s Hotel with 

Altitude!

www.tanoaaspen.com 

*15 days from $1,605 pp 

Explore the Imperial cities of Marrakech, 
Meknes & Fez, with crowded bazaars 
conjuring up flavours of Arabian Nights. 

with

Call 0508 496 753
or visit adventureworld.co.nz

ofHighlights  Morocco

Out Now!
extraordinary 
tailor-made 
travel for 2014

www.worldjourneys.co.nz
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EUROPE / AFRICA / NORTH AFRICA & THE MIDDLE EAST / INDIAN SUBCONTINENT

ASIA / CANADA & ALASKA / ANTARCTICA & THE ARCTIC / CENTRAL & SOUTH AMERICA

World 2014
Tailor-Made Journeys
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NZ tour and activity quotes

TRAVEL
RECRUITMENT

SPECIALIST

HELEN CAMBELL
Tel: 09 966 2549 DDI
staff@topdog.co.nz

www.topdog.co.nz

Roles Just for You!

15 years in the business

Retail Manager          – TD2647
   Make your own mark 
Intermediate Retail consultant     – TD2649
   Established area   
High End Intermediate Corp         – TD2652
   Variety abounds

Uniworld’s new ‘Fly Free to Europe 
in Emirates Business Class’ offer 

Uniworld Boutique River Cruises is offering Kiwis a new ‘Fly 
Free to Europe in Business Class’ deal for its 25SEP14 Grand 
European River Voyage sailing, traversing nine countries with 
flights to and from Europe on Emirates.
Priced from $21,250pp twin share, the offer is available for that 
specific 29-day itinerary aboard Uniworld’s River Duchess 
travelling from Amsterdam to Istanbul, based on two people 
travelling together in a category 5 stateroom. 
The package includes: the 25-night cruise in a riverview stateroom 
on the River Duchess; 2-night stay in Istanbul with breakfast; 
1-night stay in Bucharest with breakfast; all meals onboard - 25 
breakfasts, 24 lunches, 25 dinners; unlimited beverages onboard 
including fine wine, beer, spirits, soft drinks, specialty tea & 
coffee, and bottled water; 38 excursions to choose from; an 
experienced cruise manager; state-of-the-art Quietvox portable 
audio headset system on all shore excursions; Epicurean 
Adventurer Program; plus airport transfers on arrival and 
departure days. 
The return Emirates Business Class flights must be booked 
through Uniworld reservations. 
The deal is valid for new bookings only until 28FEB14 or until 
sold out, with full payment within 7 days of booking. Port charges 
of $694pp are additional.
For more information contact sales manager Greg Marett or 
freephone reservations 0800 872 325. 

http://www.adventureworld.co.nz/tours-and-destinations/africa/northern-africa/morocco/tours/highlights-of-morocco/
http://www.worldjourneys.co.nz/brochures.php
http://www.nzonline.org.nz
http://www.topdog.co.nz
http://www.topdog.co.nz
http://www.tanoaaspen.com


NEW ZEALAND

Ranked TOP 25 Hotels in NZ - Traveller’s Choice Awards 2014, by Trip Advisor
4-Star Plus Hotel • Enviro-GOLD rated • 24-7 Free Shuttles • Exceptional Service • 14-days Free Car Storage • Award Winning Dining     MORE INFO   

Dunedin to lose key business flight
Air New Zealand plans to drop its direct 7pm 
flight south from Auckland to Dunedin, and 
the 8.50pm service back to Auckland. This 
means that from MAR or APR onward the 
latest available direct flight north will then be 
at midday.
Local Labour MP Clare Curran is quoted as 
saying she understands “Air New Zealand’s 
decision to cut the last daily flight from 
Auckland to Dunedin is a recognition from 
within the company that Dunedin is the ‘last 
cab off the rank’ when considering the impact 
of changing their fleet of 737s to A320s.
“We will be talking to the Dunedin business 
community and seeking an urgent meeting 
with Air New Zealand to discuss the impact 
of these changes and whether they signal 
future cuts to air services,” says Ms Curran.
“Dunedin cannot and should not risk 
becoming a backwater for air services. There 
isn’t a clearer sign that we are at risk of just 

that happening by this latest move.”
NewstalkZB says the Otago Chamber of 
Commerce has been told by the airline that 
the cancellation of the flight is due to changes 
in its fleet.
OCC chief executive John Christie says 
he has had quite a bit of feedback from the 
business community since Air New Zealand 
mooted the change.
“We’ve received quite a number of calls 
around that and there’s been a bit of feedback 
in the negative around that.”
“And I think Air New Zealand should really 
look to address that when they can, because it 
is an important one from a business 
perspective.”
Air New Zealand says that despite the 
schedule reduction, capacity will remain 
largely unchanged because the current B737 
flight will be replaced by bigger A320s.

Airline boosts Rotorua capacity
Passengers wanting to fly between Auckland 
and Rotorua on weekdays will have a bigger 
and better option from next week.
From 09FEB, Air New Zealand will be 
operating a 50-seat Q300 aircraft on its 
weekday morning flights between Auckland 
and Rotorua. Departure times are also 
changing, with the AKL to ROT flight 
moving to 8:30am, and the return service also 
leaving slightly later at 9:30am.
The Q300 provides an additional 31 seats per 
flight, the equivalent of a 30% increase in 
passenger capacity.
The Daily Post quotes Rotorua Airport chief 

executive Alastair Rhodes as saying forward 
bookings on the route have already 
experienced encouraging double digit growth 
compared to the previous year.
He says the future of the service is bright, 
with the next objective being the introduction
of the larger Q300 planes on the evening 
service.

 

 
 
 

Is the New Year time for a New Start? Fulltime Senior Travel 
Consultant Position Available in Otorohanga 

 
World Travellers King Country is currently seeking an experienced and enthusiastic 
Senior Travel Consultant to join our small but highly successful office located in 
Otorohanga. We are open 8.30am – 5.00pm Monday to Friday, but you must be willing 
to work outside these hours from time to time as necessary.  
 
We are looking for someone who is a team player, highly motivated and as passionate 
about the travel industry as we are. We have an existing database of very loyal local 
customers so need someone who can manage and help us grow this database. We also 
have a couple of exciting niche group markets which we also specialize in, so there is 
never a dull moment. You must be willing to go the extra mile to inspire and enhance our 
clients travel experiences with your wealth of knowledge.  
 
Start date negotiable and remuneration will be based on your experience. 
 
The main duties of this position will involve working unsupervised to book longhaul travel 
to all destinations, overseeing other consultants, assisting them where necessary and 
assisting with advertising/marketing. You will need to be able to carry out all processes 
from start to finish with your bookings, including ticketing, paying suppliers, working with 
the back office system for the financial and documentation stages. 
 
The successful candidate will have the following experience/skills: 

 Extensive worldwide product knowledge including having traveled to numerous 
overseas destinations, including some longhaul   

 Minimum of 4-5 years retail travel experience (2 years as Intermediate/Senior 
would be an advantage) 

 CRS and back office experience (Sabre and SAM preferred but not essential) 
 Self motivation to achieve growth and exceptional sales 
 Excellent customer service skills to exceed customs expectations 
 Ability to work towards deadlines – including great organizational, time 

management, accuracy and multi-tasking skills 
 Great phone manner and computer skills 
 NZ citizenship/residency  

 
World Travellers is a really exciting brand to belong to - we are part of the fastest 
growing Travel Co-operative in New Zealand. If you are interested in a change and 
excited by the prospect of joining us at World Travellers King Country then please post 
or e-mail your CV and covering letter to us NOW!!!  
 
Apply in confidence to: Carla Mangles, Director 
via post: World Travellers King Country  /  PO Box 193  /  Otorohanga 3940 
via e-mail: carla@wtkc.co.nz 
 
Applications close:  5.00pm on Friday 28th February 2014  

Indian travel trade, media check out NZ 

Cubans coming 
to Rotorua
Hundreds of people 
from all over NZ and 
the South West Pacific 
will descend on Rotorua
28FEB-02MAR to 
attend the New Zealand 
Cuban Festival. 
Every year the festival 
attracts the best local
and international 
Cuban dance instructors 
who come to share the 
sounds, rhythms and 
dances of the Afro-
Cuban beat with Kiwis.
 A salute to Cuban Salsa 
and its roots, the festival 
recreates the passion 
and vibrancy of Cuba 
through live Cuban 
music and dance, and 
will inspire anyone who 
comes to learn more.  A 
full programme for the 
weekend’s activities is 
available online here.   

While the Black Caps have been battling it 
out against the Indian cricket team, Tourism 
New Zealand has been putting on a show for 
visiting Indian travel trade and media.
The group got to see for themselves a little of 
what is in store for visitors during the 2015 
ICC Cricket World Cup and the NTO hopes 
the visit will help them to encourage more 
Indian visitors to New Zealand both now and 

Five media outlets, seven trade partners and 
six incentive companies are enjoying at least 
one game in the current One-Day 
International series and taking in some of our 
top tourism experiences.
The group were welcomed to the country 
by TNZ chief executive Kevin Bowler and 
cricketing legends Sir Richard Hadlee and 
Sunil Gavaskar, at an event at Sky City.

over the tournament 
period.
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http://www.tripadvisor.com.au/TravelersChoice-Hotels-cTop-g255104#13
www.nzcubanfestival.co.nz


Europcar is seeking to appoint an efficient and self-motivated 
Travel Sales Manager (NZ) to build and implement sales 
strategies and lead tactical sales activities that will enable 
targeted revenues from the Leisure market segment. 

The primary focus of this role is the development of  
New Zealand International inbound & domestic tour operator 
business by generating new business and increasing revenue 
through existing partnerships.

This position is based in Auckland and reports into Europcar 
Headquarters in Australia.

Your responsibilities will also include but not be limited to:

• Promote Europcar brand and image within the travel leisure industry
• Develop and implement promotional initiatives to exploit  

market opportunities
• Report on performance against market and account plans  

on a monthly basis
• Develop sales strategies to successfully attract targeted accounts
• Conduct direct negotiations with key clients and monitor  

contract performance
• Analysis of competitor activities
• Review Europcar’s various market segment pricing strategies and 

ensure we sell at the best possible margin with a focus on retaining 
our most profitable customers.

Key skills / experience required are:

• Sales leadership experience in the car rental or wider travel industry
• Advanced strategic sales capability
• Exceptional customer service skills and drive to deliver quality 

outcomes for both external and internal customers
• Willingness to make informed, realistic commitments and to deliver  

on these commitments.

If you possess the above skills and have a ‘can-do’ attitude we would 
love to hear from you! Please send your application to Anna Dixon 
at anna.dixon@europcar.com, quoting reference number NZ 14/13.

Travel Sales Manager (NZ)

M
K
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Martin Snedden ups stumps at TIA
Tourism Industry Association New Zealand’s chief 
executive Martin Snedden will step down from the role at 
the end of March to concentrate on his Cricket New 
Zealand commitments.
Mr Snedden took on the role in JUN12 and during his time 
at TIA he has led the development of the Tourism 2025 
growth framework, which aims to help the $23.9 billion 
tourism industry achieve strong, durable long-term 
economic growth. 
Says TIA chairman Grant Lilly: “He has been instrumental 
in strengthening tourism industry alignment at the national 
level, and has steered the way for the industry to face the 
challenges of the next decade.”
Mr Snedden said he had enjoyed his role at TIA and being 
involved in an industry that is a key economic driver for 
New Zealand’s economy.
“However, my involvement with New Zealand Cricket has 

been increasing recently and it has become unrealistic for 
me to carry out both roles effectively. With the imminent 
release of Tourism 2025, I have decided this is an 
appropriate time for me to step down from TIA.”
The search for a new CEO for TIA would begin 
immediately, Mr Lilly said.
Tourism New Zealand chief executive Kevin Bowler, 
who is also on the Board of TIA says the resignation of 
Martin Snedden from the Tourism Industry Association 
(TIA) is a real loss for the sector.  
“Martin’s leadership in successfully gathering wide sector 
support and buy-in to develop the Tourism 2025 growth 
framework was an important piece of work that 
demanded a high level of alignment and co-operation 
between all parts of the sector.
“Martin deserves a considerable degree of credit for 
making this happen.”

Direct flight from China to Christchurch
A one-off China Southern Airlines charter flight into 
Christchurch this week has local tourism officials hopeful 
that it could lead to more charters or a regular schedule of 
direct flights from Guangzhou. 
The first-ever commercial Dreamliner 787 flight carried 
around 230 Chinese visitors, making the most of their 
Chinese New Year holiday.
The Press reports that the People’s Republic of China 
consul general to Christchurch Tan Xiutian and China 
Southern New Zealand general manager Mike Ma both 
intimated the importance of the 787 charter flight and that 

there were “hopes” for fixed services. 
But no promises have been made, and Christchurch 
Airport is not putting a timeframe on when it might get a 
firm commitment. 
“We hope this is the start of more charter services or even 
regular services to Christchurch,” said Mr Ma in a 
videotaped message.

Indonesian star showcases NZ to fans
Indonesian movie star Joe Taslim (Fast and Furious 6) has 
been in the country on a 10-day visit under the Tourism 
New Zealand International Media Program.
During his time here, Taslim and luxury travel magazine, 
DestinAsian Indonesia visited the West Coast of the South 
Island and also enjoyed a two night stay on Waiheke 
Island.
Both Taslim and the magazine posted extensively about 

their trip using their own social media channels including 
Instagram and Twitter, on which Taslim alone has over 
150,000 followers. 
TNZ’s Director of Trade, PR and Major Events, Justin 
Watson, says securing the star’s visit through the 
magazine was a great result as the NTO works to increase 
awareness of New Zealand as a holiday destination in 
Indonesia – one of three priority ‘emerging markets’.
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AUSTRALIA

AATKings
Bringing Australia & New Zealand to life

 Book early,  
save and smile  
with AAT Kings.

Save up to $560 per couple 
when you pay in full on or before 10 Mar 14*
•	 Watch	the	spectacular	sunset		

at	Uluru	(Ayers	Rock)
•	 Walk	between	the	domes	of		

Kata	Tjuta	(the	Olgas)
•	 Hike	to	the	rim	or	along	the		

floor	of	Kings	Canyon
•	 Enjoy	a	Yellow	Water	Billabong		

cruise	in	Kakadu	National	Park
•	 Relax	and	unwind	in	the	crystal	clear	

waterhole	at	Wangi	Falls

Outback Safari

*Conditions Apply

11 day Guided Holiday from 
$4915 per	person	twin	share*	

Ayers	Rock	to	Darwin	

Badgerys Creek airport progress 
Sydney’s Daily Telegraph says it has learned 
a cabinet minute prepared by Infrastructure 
Minister Warren Truss has recommended 
approval be given for Sydney’s Badgerys 
Creek airport and the A$200 million 
connecting road network.
The paper says it’s been 30 years of posturing, 
political infighting and inaction, but the long-
awaited, much-needed second airport is about 
to take flight, with federal cabinet set to sign 
off on the project. 
The minute is expected to be taken to cabinet 
next week, when Parliament resumes, with 
the full backing of Prime Minister Tony 
Abbott.
Senior government sources have revealed 

that central to the approval will be an 
infrastructure package of up to A$250 million 
that includes vital upgrades to roads around 
Badgerys Creek which the O’Farrell NSW 
government has refused to fund.
The Telegraph says the minute is believed to 
have not put a final price tag on the project - 
which one option has costed at A$2.3 billion 
- but it is believed to give consent for 
negotiations to begin between the federal 
government and Macquarie Bank, part-
owners of Sydney’s Mascot Airport - and 
which has first right of refusal on a second 
airport - on the final plans and cost of the 
venture.

Smile: Townsville’s 
a happy city
Townsville has a lot to smile about, 
ranked as the happiest city in Queensland
and the second happiest city in the 
country, according to new technology that 
can analyse people’s smiles in Instagram 
photos.
The findings are part of a broader study 
by Jetpac, maker of social travel apps, to 
find the happiest cities in the world.
The study, which used new “geo-parsing” 
technology to find patterns in over 100 
million public images on Instagram, 
shows that Townsville came in at number 
one for Queensland. Among cities across 
the nation, Townsville ranked number 
two, behind Wollongong which leads the 
way with the highest “smile score,” a 
value based on the average size of smiles 
in photos.

Sydney hotel joins Marriott 
Autograph Collection
The former Sebel Pier One hotel beside 
the Sydney Harbour Bridge at Walsh Bay 
is no longer under Accor management. It 
has become part of Marriott’s Autograph 
Collection, the first in Australia and one 
of three recent additions to a portfolio 
of 57 independent hotels that also now 
includes Pier South Resort in San Diego, 
California and the Hotel Chicago in 
Chicago, Illinois.

Formula One in full flight 
The Australian Grand Prix Corporation has 
re-signed luxury watch brand Rolex as the 
Title Sponsor of the 2014 Formula 1® Rolex 
Australian Grand Prix at Melbourne’s Albert 
Park, 13-16MAR. 
A helicopter flew over Albert Park Lake, a 

Red Bull Racing car suspended underneath, 
to celebrate the extension of Rolex’s global 
partnership with Formula One and the event’s 
imminent arrival in Melbourne. 
Sunday General Admission tickets purchased 
before 01MAR14 are available at an early 
bird price of A$79. www.grandprix.com.au

http://guidedtours.aatkings.com/assets/specials-flyers/10323-NZD-Aus-Early-Bird-Generic-Agent.pdf


Adelaide aims to grab attention
A ‘radical’ new ad showcasing Adelaide and 
its surrounding regions has premiered on 
NSW television, with other states to view it 
later.
Featuring a new version of the INXS classic 
Never Tear Us Apart, the Adelaide: Breathe 
ad includes evocative visuals of Port Willunga 
beach, McLaren Vale, the Adelaide Hills and 
historic Port Adelaide warehouses as well as 
iconic elements of the city including Adelaide 
Oval, the Art Gallery, Rundle Street lantern, 
and Adelaide’s laneways.
Premier Jay Weatherill said the ad would 
spark debate and challenge people’s traditional 
perceptions of Adelaide.
“It will get people talking about and travelling 
to Adelaide to find out for themselves what it 
is that is changing here,” Mr Weatherill said.

The campaign follows last year’s award-
winning Barossa. Be Consumed commercial, 
as well as the Kangaroo Island’s Let Yourself 
Go ad, with all three coming from the same 
creative team. 
Adelaide online publication InDaily quotes 
James Rickard, KWP! creative director and 
the writer of the commercial, as saying 
campaign research into the well-heeled 
Brisbane, Sydney and Melbourne market 
found that perceptions of Adelaide were zero. 
“Adelaide just didn’t register on the radar – 
and that’s terrifying.”
This was the impetus for Rickard’s unusual 
commercial, which can be viewed here.
It will be followed by a more conventional 
marketing campaign, selling the products and 
events that Adelaide has to offer.

Sailaway V to the Low Isles
To take in the beauty of the Barrier Reef and 
the Low Isles during the quiet time in the 
afternoons, Steve and Katrina Edmondson’s
new catamaran Sailaway V will, from 01APR,
depart Port Douglas daily at 1.00pm, returning 
at 6.30pm. This tour will be for adults only, 
minimum age of 12 years.
The afternoon departure will offer snorkelling, 
guided snorkel tour, glass bottom boat tour, 
island exploring and walks, and give guests 
the opportunity to relax and enjoy being the 
only visitors at the island at this time. 

Daintree Discovery Centre lures with free ferry transfer 
The Daintree Discovery Centre is offering a 
full refund on the cost of the Daintree River 
Ferry for the month of FEB14 to lure self-
drive tourists to make the crossing. 
It is estimated around 400,000 people visit 
the Daintree Rainforest each year, with the 
majority of these travelling in their own 

vehicle. 
To reach it, 
travellers must 
cross the 
Daintree River, 
an attraction in 
its own right. 

The Sailaway V 
afternoon tour also 
includes the popular 
Sailaway Sunset Sail on 
the homeward journey. 
Departing the island 
at 5.00pm, drinks and 
canapés will be served 
for the sail back to Port 
Douglas.
For bookings from 01APR, email 
info@sailawayportdouglas.com 

A-League All Stars vs Juventus in Sydney with Aim Holidays
Aim Holidays event packages are now on 
sale to a much anticipated game between the 
A-League All Stars and the Italian football 
giants Juventus.
The match will be played at the ANZ Stadium
in Sydney on 10AUG14, and given the 
popularity of the game and the vast world-
wide fan base of Juventus, followers of the 
Beautiful Game will need to book early or 
miss out.
The Aim lead-in package is NZ$339pp 
including 2 nights twin share accommodation
at the Aarons Hotel in Sydney plus a Category

‘C’ ticket and free public transport in Sydney 
to and from the event .
An option to upgrade the football ticket is 
readily available at a supplement of NZ$69pp 
to a Category ‘B’ ticket, and NZ$159pp to a 
Category ‘A’ ticket.  Concession tickets for 
all three categories are also available.  
Call Aim Holidays Reservations for 
availability and prices, plus other hotel and 
apartment options for those seeking a higher 
grade.
Click here for the flyer or view at 
www.aimholidays.co.nz.
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PACIFIC ISLANDS

Tourism Fiji’s “Pin Your Perfect Wedding” Competition
Tourism Fiji is calling on all brides and 
grooms to have a chance to win their dream 
destination wedding in Fiji.  As part of the 
upcoming Fijian Tourism Expo, and in 
partnership with the Fijian wedding industry,
one lucky couple will win a FJD$26,000 
dream wedding and honeymoon.
The “Pin Your Perfect Wedding” competition 
on Facebook and Pintrest invites couples to 
create a Pintrest board of their perfect 
wedding.  From the ideal dress, hair and 
makeup to wedding rings, decorations and 
venue, the NTO wants to see what your 
clients’ perfect tropical wedding would look 
like.
The winning couple get return flights for four 
people from any Fiji Airways destination to 
Fiji and a wedding ceremony on the pristine 
beach or historical chapel at the Sheraton 
Resort Denarau.
On the day the winners won’t have to worry 
about a thing. The set-up, hair and make-up 

for the bridal party and mother of the bride 
will all be taken care of. A bouquet of tropical 
flowers, a Pure Fiji filled beautiful jewel box 
and a personalised wedding cake will 
embellish the special day. Professional 
photography and videography will make it 
one to remember. And of course fine 
champagne to toast that ‘I do’ moment.
The happy couple will also enjoy a lavish 
spa treatment at the Pure Fiji Spa Denarau, 
as well as a sunset cruise.  After the wedding, 
they will be whisked away for a four night 
honeymoon at Nukubati Island.
For more information and to enter the “Pin 
Your Perfect Wedding” competition, visit 
http://bit.ly/FijiWeddingComp. 
The Fijian Tourism Expo is shaping up to be 
the industry event of 2014 with more than 
120 exhibitors and over 100 international 
buyers already registered. Full information 
on the Fijian Tourism Expo can be found at 
www.fijiantourismexpo.com. 

Two new villas at Havannah
The Havannah, Vanuatu reports that its two 
new Ocean View Villas are on track for 
completion by 01JUL14. Spaced around 11m 
apart and surrounded by lush vegetation, they 
create a private sanctuary, and each will have 
its own 7m x 4m heated private pool. 
The couple-focused boutique accommodation
will offer a king size bed with internal bath-
room that opens up to an outdoor bath.  Each 
villa will also have a day bed and the deck 
will feature a dining “nakamal” with built 
in BBQ enabling the guests to ask for the 
resort’s chef to cook for them.
The Villas will also include a sun deck 
situated half way up the cliff with stairs 
leading down to the beach. 
The Havannah, Vanuatu, is an intimate, 
beachfront resort set in an unrivalled location, 
set amidst flame trees and tropical gardens at 
Samoa Point, 25km from Port Vila.  
The adults-only resort’s 15 air-conditioned 
villas feature king size beds, fully equipped 

mini bars, flat screen TV and Bose sound 
docking systems. The Waterfront villas have 
infinity plunge pools, bath tubs, and direct 
access to the beach while the Lagoon villas 
have their own private access to a split level 
lagoon pool. The Garden villas are secluded 
by tropical garden and are a short walk to the 
beach. 
The Point Restaurant has commanding 270° 
views over Havannah Harbour and offers 
gourmet cuisine with the fine wines from 
Australian, New Zealand and French wines to 
accompany. 
The Havannah, Vanuatu is represented here 
by Coconuts Marketing.

Rumours Rarotonga joins World Resorts of Distinction
World Resorts of Distinction 
has been appointed sales and 
marketing representatives for 
Rumours Luxury Villas & Spa, 
the Cook Islands’ multi award 
winning villa accommodation. 
The world class property on the 
southeast coast of Rarotonga
consists of seven spacious 
lifestyle villas targeting honey-
mooners and people wanting 
absolute privacy. Its Rumours 
Spa comes complete with Vichy 
spa treatments.
www.rumours-rarotonga.com/ 
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Breathtaking, challenging, awe-inspiring, amazing.

There are parts of  Thailand that haven’t changed in thousands of years. What is truly amazing is being able to explore such beautiful places without affecting the 
environment. Whether it’s treks through mountainous hilltribe villages or trips through mangrove forests, you will be truly amazed at our diverse landscape. 
Whether you are planning the trip of a lifetime or you are a regular visitor to Thailand, one thing that’s certain is you will always be amazed.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298

http://www.thailand.net.au


ASIA

Coming soon: Contiki to Japan 
Contiki Holidays will offer 18-35’s a new 
travel destination in Asia in 2015 with the 
launch of holidays to Japan.
“Our Asia product has been incredibly 
successful since its launch in 2009 and we 
have decided to expand our product offering
to Japan,” says Contiki brand director 
Alastair Campbell.
“The product will be officially launched in 
September 2014 with full prices, itineraries 
and departure dates revealed. Until then 
travellers and agents – get excited because it 
will be an amazing product. Trips will 
commence in 2015.”
Contiki’s small group tours in Asia have 
proven particularly popular with growth out 
of New Zealand for the programme up 33% 
in 2013 on the back of similar growth each 
year since launch. That Kiwi demand and 
popularity levels for Contiki’s South East 
Asia product from other selling regions saw 
the youth travel operator quickly add more 
departure dates to match demand.
Contiki’s programme currently features seven 
tours across five countries - Cambodia, 

China, Laos, Thailand and Vietnam. Trips 
start from nine days in length, average around 
30 people per group and use private mini-
buses, internal flights and overnight trains 
as well as longtail boats, bikes, sampans and 
traditional-style Chinese junk boats. 
Contiki’s Backstage Pass to Asia gives 
travellers an exclusive range of inclusions at 
each destination to deliver an ‘access-all-
areas’ style of exploration not possible if 
travelling alone and led by Contiki’s on-the-
ground crew, who live and breathe every 
destination. The Backstage Pass includes 
exclusive access village tours; ME Time for 
independent discovery or optional activities 
like kayaking on Halong Bay; stays in hand-
picked accommodation, for example, the Koh 
Pha Ngan bungalows; and authentic cuisine 
including a Peking Duck dinner in Beijing. 
Savings of up to 5% are still available across 
Contiki’s 2014 Asia programme for bookings 
and payments in full prior to 27MAR14.
Visit www.contiki.com, call your Contiki 
sales manager or reservations on 0800 266 
8454.

Lose some, win some for Thailand
Thailand’s ongoing anti-government protests 
have taken a toll on tourism in Bangkok, but 
resulted in an upturn in arrivals at beach and 
mountain resorts, Reuters quotes officials as 
saying.
More than 26 million visitors arrived in 
Thailand in 2013, a record and up almost 
20% on 2012, but JAN14 numbers were 
down by half to around 1m on the same 
month last year.
The tourist high season NOV-JAN would 
normally see Bangkok hotel occupancy at 

around 80% but the Thai Hotel Association 
says it is currently more like 50%. 
Arrivals at Bangkok’s Suvarnabhumi airport 
were down 4.3% in JAN14 on JAN13, 
according to the Airports of Thailand. 
But many were heading instead to Phuket, 
Krabi and Koh Samui. Chiang Mai, too, has 
benefited from the shift away from Bangkok, 
with a 95% hotel occupancy reported by 
Phanut Thanalaopanich, president of the Thai 
Hotels Association northern chapter, as being 
the best result in five years. 

Majestic China – new tour 
Active Asia has just released a new 15-day 
Majestic China Tour offering a combination
of China’s highlights with a three-night cruise 
on board the deluxe MV. President Prime 

cruise to the Three Gorges.  
Priced from $3895pp share twin, it departs 
every Wednesday from 01APR-05NOV14. 
Contact sales@activeasia.co.nz or phone 
09-360 7669.

River Cruising Saigon – Siem Reap 
Experience the golden age of cruising with 
Active Asia on board “The Jayavarman”,  a 
20th century boutique style vessel based 
on French Colonial design with Indochina 
architecture. 
The 8-day ‘Lost Civilisation Cruise’ from 
Saigon to Siem Reap cruises along the 

Mekong River passing tranquil villages, 
floating markets and exhilarating river life 
while your clients can take it all in from their 
own private balcony. A fully inclusive cruise 
is priced from $2545 pp share twin.
Contact sales@activeasia.co.nz or phone 
09 360 7669.
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THE AMERICAS

A ‘handy’ for all guests
Grand Park Orchard, Park Hotel Group’s 
flagship hotel and Singapore’s most 
fashionable hotel, is the first hotel in the city 
to equip all 308 guestrooms with a 
complimentary smartphone solution 
personalised to guests as an in-room amenity. 
This unique, all-in-one service offers guests 
unlimited international and local calls, 
unlimited 3G data and Wi-Fi tethering 
capabilities, an informative city guide, 
attractive promotions, as well as other 
interesting features.
The Grand Park Orchard will integrate the 
innovative ‘handy’ smartphone in all 308 
luxurious rooms and suites by 03MAR14.
Each personalised ‘handy’ smartphone is 
available for guests as soon as they enter 
their guestroom, giving them not only voice 
and data access, but also the hotel’s telephone 
contact list and its range of offerings, be it 
dining, spa or concierge services, all 
available at their fingertips. Guests can take 
the ‘handy’ out of the hotel to stay connected 
during the day, and they will find it is 

pre-loaded with useful travel apps, including 
news services, a currency converter, MRT 
maps as well as a digital location-based city 
guide to better explore the city. 
Upon check-out, all browsing history, 
personal information and any additional 
applications are completely deleted from the 
device, and the ‘handy’ is reset to the original 
factory settings. 

150,000 celebrate the Year of the Horse
Over 150,000 visitors and local residents gathered in Hong Kong on the first 
evening of the Year of the Horse (31JAN) to watch the 2014 Cathay Pacific 
International Chinese New Year Night Parade, which featured 34 festive floats 
and performing troupes from 15 countries and regions.
Organised by the Hong Kong Tourism Board, the night parade has received title 
sponsorship from Cathay Pacific Airways for the 16th consecutive year. To tie in 
with the theme “New Year Party @ World City”, the Hong Kong Cultural Centre 
Piazza, where the Parade started, was turned into a glittering “circus”. Among 
the street performers  entertaining the crowd along the Parade route were Hong 
Kong’s “king” and “queen” of clowns, who were champions in the World Clown 
Competition.
Pictured above is the grand finale - the HKTB float “New Year Party @ World 
City”, a bejewelled carnival train.

Olivia Newton-John for The Flamingo
Olivia Newton-John is headed to Las Vegas. 
The 65-year-old singer and actress has 
announced a headlining residency at the 
Donny and Marie Showroom at The Flamingo
starting a 45-show season on 08APR.
Organisers say the show will feature Grease 
classics including Hopelessly Devoted to You 
and You’re the One That I Want, as well as 
Newton-John’s independent pop songs. The 
show will be called Summer Nights.
The Flamingo is a Caesars Entertainment 
property and is represented in NZ by Discover the World Marketing.

Olivia Newton-John with Donny and Marie Osmond
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MIDDLE EAST
Burj Khalifa elevators carry 1.87m visitors
At the Top, Burj Khalifa, the world’s highest 
observatory deck with an outdoor terrace, has 
welcomed over 1.87 million visitors in 2013, 
keen to see Dubai from 124 floors up.
Visitor numbers for the observatory deck 
increased 13% in 2013, and international 
tourists accounted for over half of all visitors 
to the leisure attraction.
Germans comprised 23% of the international
total, followed by visitors from the UK 
(15%); Russia and India (11% each); US 
(10%); Saudi Arabia (7%); Australia, Italy, 

and China (5% each); and France and the 
Netherlands (4%).
At the Top, Burj Khalifa, was this year 
crowned ‘Best Tourist Attraction in the 
Middle East’ at the Conde Nast Reader’s 
Choice Awards.

Dubai room tax from MAR14
As briefly mentioned in TravelMemo on 
31JAN, Dubai is introducing a room tax to 
help pay for Expo 2020 projects. 
Called the Tourism Dirham, the hospitality 
fee on hotel stays will be introduced at the 
end of March, the Dubai government has 

announced. 
It will be applied to guests staying in all 
hotels, hotel apartments, guesthouses and 
holiday homes, and will range from Dh7 to 
Dh20 per room per night, dependent on the 
type of hotel. 

Emirates adds two more Nigerian cities
Emirates is set to expand its presence in 
Africa’s most populous country, Nigeria, with 
the start of a daily linked service from Dubai 
to Abuja and Kano from 01AUG14. 
Emirates recently marked ten years of 
operations to Lagos, to which the airline flies 
twice daily from Dubai. 
All of Emirates’ four daily New Zealand 
flights will have direct connections at Dubai 
with the new services to Abuja and Kano. 
Abuja, located in the centre of the country, is 
a planned city built largely during the 1980s 
which replaced Lagos as Nigeria’s capital in 
1991. It is the seat of the Federal Government 
and home to most of Nigeria’s institutions, 

including the Central Bank of Nigeria and 
Nigerian National Petroleum Corporation. 
Abuja is also the headquarters of the 
Economic Community of West African States 
and the regional headquarters of the 
Organisation of the Petroleum Exporting 
Countries. 
Kano, the capital of Kano State in northern 
Nigeria, is the second most populous city 
in Nigeria after Lagos, and has a history 
that goes back hundreds of years. The area 
is known for the production and export of 
groundnuts, which was a major source of 
Nigeria’s export earnings before the oil boom 
in the 1970s.  

Oman Tourism 2014 brand campaign
The Sultanate of Oman has launched a new 
“The Best Kept Secret of Arabia” campaign 
via print advertisements, new brochures, 
in-store window displays and online.
Iconic images will tempt a wider audience 
with the unique, lesser known facets of Oman 
that make it so appealing to a wide range 
of people, from solo travellers, to couples 
and families. In addition the campaign will 
feature heavily in adventure magazines to 
further promote the increasing growth of 
high adrenaline extreme sports and activities 
in Oman such as desert marathons, paddle-

boarding, kitesurfing, rock climbing, 
mountain biking and scuba diving.
Mona Tannous, Manager, Oman Tourism, 
says: “We are really looking forward to 
further heightening the awareness of Oman’s 
stunning contrasts and secret spots through 
the unveiling of this new campaign. It is 
something we have always woven into our 
agent famils as the reaction alone of agents 
who have had a chance to see the beauty 
and magnitude of these hidden charms has 
inspired us to create a campaign that they can 
share with their clients as well.”

Dubai International Airport has enjoyed a record-breaking year. The hub’s 
annual traffic reached 66.4 million in 2013, up 15% on 2012, with passenger 
numbers in DEC13 topping six million for the first time.

EUROPE
Corrie tours from APR
The set of Coronation Street in Quay Street, 
Manchester, will become a unique visitor 
attraction for a limited time APR-OCT14. 
The ITV show had been filmed there since 
1982, before production was moved to 
MediaCityUK in Salford.
According to the Manchester Evening News, 
the tour will enable Corrie fans to explore 
the studios’ Stage One, where they’ll find 
some of the soap’s best-known sets, as well 

as letting them walk around the exterior site, 
including the famous cobbled street.
Group tours will look at some of the show’s 
best-loved characters, props and storylines, 
and will include a visit to ‘The Corridor 
of Stars’ which features the cast members’ 
dressing rooms.
Prices for the attraction - which will also 
include a cafe and a gift shop - are yet to be 
confirmed.

Paramount theme parks for Italy
Paramount Hotels & Resorts, the Dubai-
based company with the licensing rights for 
properties using the Hollywood producer’s 
brand, has signed an agreement to develop 
hotels and theme parks in Italy.

The company said it had identified potential 
locations, with a particular interest in Rome, 
Venice and the Sardinia Region.
A feasibility study will be carried out on sev-
eral existing hotels.
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More Italian Cooking School dates
Demand has prompted extra classes in 2014 
for the Authentic Italian Cooking School 
Experience offered by The Innovative Travel 
Company.
The Mediterranean specialist advises that the 
2014 dates and programme are now available 
for its boutique Cooking School in the ancient 
centre of the medieval village Vittorito in the 
Abruzzo region of Italy.  
Kiwi hosts, Gail & Wayne Hopkins are more 
than doubling the number cooking weeks 
available in 2014, with 9 options (up from 4 
in 2013) to choose from between 17JUN and 
16SEP. 
Each course includes 6 nights accommodation 
in the old centro storico below the castle or 
a local village stay.  Local chef Maria guides 
your clients through the ancient cooking 
techniques still used today in this historic 
area.  Locals will also have an input in 
teaching their own specific specialties during 

the daily cooking class 9am-1pm, where 
everyone gets to cook and not just watch.   
Located two hours drive east of Rome, 
Vittorito is surrounded by vineyards, 
including the oldest in Abruzzo.  Nearby are 
the village of Raiano – the cherry capital of 
Abruzzo, Corfinio – the old Roman capital 
of Italy with its spectacular ruins and the 
wonderful old Roman city of Sulmona, just 
20 minutes drive away.  
The hugely popular programmes are priced 
from NZ$2495pp twin share and include 6 
nights accommodation, daily breakfasts, five 
morning cooking school classes, delicious 
lunch prepared in the cooking class including 
a glass of wine, pre-dinner aperitifs and wine, 
beer or fruit juice with al fresco style dinner 
prepared with the help of local villagers.  
FREEPHONE 0508 100 111 or visit 
www.innovative-travel.com 

Say salut to cider in Brittany
Brittany boasts many attractions, but none 
as delicious as its world-famous cider. The 
traditional drink of the region, sipping cider 
from a bowl in Brittany is a must on any 
foodie’s bucket list. It’s a tasty tipple and 
pairs well with the local cuisine – galettes 
and crêpes. 
Your clients will discover the colour, culture 
and cuisine of Brittany by foot and bicycle on 
Adventure World’s 9-day self-guided Emerald 
Coast Walk. A landscape of pink-gold cliffs, 
secret coves, and traditional Breton fishing 

villages untouched by tourism, Brittany is 
perfect for exploring on foot. Travellers are 
rewarded at every turn with panoramic views 
of the entire Emerald Coast.
Visitors will pedal along deserted coastal 
paths, shaded forest trails, magnificent 
beaches and explore walled towns virtually 
unchanged since the Middle Ages. Prices 
start from $2,599pp. T&Cs apply.
For more information, contact Adventure 
World on 0508 496 753.

AVIATION

Villas and Apartments in Italy? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Virgin Atlantic drops Sydney
Virgin Atlantic is to withdraw operations 
between Sydney and Hong Kong from 
05MAY14.
This decision will affect some staff based in 
Sydney and Hong Kong. 
Craig Kreeger, chief executive at Virgin 
Atlantic said, “Despite the best efforts of our 
employees, external factors such as increasing 
costs and a weakening Australian dollar have 

affected our profitability.
“These are still difficult times for the airline 
industry and as part of our strategy to operate 
more efficiently, we need to deploy our 
aircraft to routes with the right level of 
demand to be financially viable.”
The move means British Airways will be the 
last big European carrier serving Australia.

Virgin Australia shares slide
Virgin Australia Holdings shares slid to a 
two-year low on Wednesday, closing 2¢ 
lower at A$31.5¢ on Wednesday after falling 
as low as 28¢ earlier in the day.  
The Australian Financial Review’s Street 
Talk column on Monday reported fund 
manager sources had suggested Virgin could 
report a pre-tax loss of between A$50 million 
and $80 million in the first half. After probing 
by regulators, the airline has now confirmed 
it expects to declare a second-half loss of 
around A$49 million.

The Sydney Morning Herald says Virgin is 
due to formally release its interim results 
on 28FEB, one day after Qantas, which has 
forecast it will report a pre-tax loss of A$250 
million to $300 million in the first half.
In related news, Virgin on Wednesday said it 
would be offering complimentary 
refreshments on all flights between Sydney, 
Melbourne and Brisbane, which the SMH 
says will help it better compete against 
Qantas but raise its cost base further.
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Airbus A350 XWB gets rigorous testing
Extreme weather testing of the new Airbus 
A350 XWB has included time at Iqaluit, the 
capital of Canada’s eastern Arctic territory 
of Nunavut, where temperatures have been 
around -28 degrees C. Extreme cold affects 
various parts of an aircraft in different ways. 
Metals, such as steel and aluminium, contract 
at different rates. Lubricants may lose their 
viscosity, creating friction and wear issues for 
moving parts. Meanwhile plastic and rubber 

parts could become brittle.
The test plane flew to the Arctic from Bolivia, 
where it had undergone high-altitude take-
offs and landings, and its next stop is Qatar, 
where it will undergo hot weather testing.
Qatar Airways is the A350 XWB’s launch 
customer and the fourth Airbus test aircraft 
has just been painted up to incorporate the 
airline’s colours before it is shown off at the 
Singapore Air Show.

Wine, Dine and Earn
Qantas Frequent Flyers can now wine and 
dine their way to an increased Qantas Points 
balance following the launch of new online 
restaurant booking platform “Qantas 
Restaurants”.
Qantas Loyalty has partnered with the 
Dimmi.com.au Booking Network, Australia’s 
largest restaurant marketing and booking 
network, to allow members to earn Qantas 
Points when eating out at more than 2,000 

restaurants around Australia.
Members can log on to qantas.com/restaurants 
and make bookings at a wide range of 
dining establishments and the loyalty 
program rewards them with 100 points per 
person on the booking. Reservations are live, 
confirmed instantly with no booking fee and 
can be made 24 hours a day online.
T&Cs apply.

Jetstar 787s to Phuket
Jetstar is to operate its Melbourne to Phuket 
route with a Boeing 787 Dreamliner from 
09FEB (subject to government and regulatory 
approval), and lifting to three times a week 
by 30MAR.
The announcement of the newest 787 route 
closely follows the commencement of 
Dreamliner services between Sydney and 

Phuket three times a week.
Jetstar Australia and New Zealand CEO 
David Hall said the airline now had three 
787s operating on some of its most popular 
international routes.
Jetstar begins a month of AKL-MEL ops 
using the 787 from 26FEB. 

Another Xi’an MA-60 incident
A Xian MA-60 turboprop operated by 
Chinese carrier Joy Air was damaged after its 
nose landing gear collapsed at Zhengzhou 
Xinzheng International airport.
The aircraft was operating flight JR1533 from 
Taiyuan-Zhengzhou service, and was taxiing 
after landing when the incident happened, 
says the manufacturer AVIC in a statement. 
None of the 44 passengers and crew members 
on board were injured.
Flightglobal’s Ascend database shows that 
Joy Air has a fleet of eight MA-60 turboprops. 
The particular aircraft was manufactured in 
2009 and is owned and managed by AVIC 
International Leasing.
TravelDailyMedia reports that the Joy Air 

failure marks the latest in a string of incidents
involving the MA-60, including several 
involving its landing gear.
In JAN09, an MA-60 operated by Zest 
Airways in the Philippines veered sharply 
after landing at Caticlan Airport and crashed 
into a concrete barrier. Then in 2011 an 
MA-60 operated by Bolivia’s TAM was 
forced to land without its front landing year 
fully deployed, after the mechanism failed. In 
2013 a Myanma Airways flight also swerved 
off the runway after touching down at 
Kawthaung, in the far south of the country. 
This was one of three separate incidents 
involving the MA-60 in the space of two 
months in 2013, including two in Myanmar 
and one in Indonesia.

Qantas tops at Cellars in the Sky Awards
Qantas has won five trophies at the annual 
Cellars in the Sky Awards, held in London 
this week. 
The carrier has won five of the 13 awards this 
year and has now won more awards than any 
other carrier for the fifth year running.
This year, Qantas took out the awards for 
Best Overall Wine Cellar, Best First Class 

Cellar and Best Business Class Cellar. 
In the individual wine categories Qantas was 
awarded first place in Best First Class White 
Wine for Leeuwin Estate Art Series 
Chardonnay 2009 and first place in Best First 
Class Sparkling wine for Taittinger Comtes 
de Champagne 2000.

KLM to Santiago 
KLM Royal Dutch Airlines has launched 
three weekly flights to and from Santiago 

de Chile, its ninth destination in Central and 
South America.
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AirAsiaX Bali hub imminent
The Wall Street Journal reports that AirAsiaX 
is close to announcing plans for a start-up 
that will connect Bali with Hong Kong, 
Australia and Japan.
The longhaul arm of Kuala Lumpur-based 
AirAsia expects to receive regulatory 
approval soon to form the new Indonesia-
based airline and plans to start flying by year-
end, a senior AirAsia executive familiar with 
the application process is quoted as saying 
this week.
Plans by AirAsia X to set up a Bali hub will 
challenge flag carrier Garuda Indonesia 
and Jetstar, and its expansion comes as its 

planned Thailand affiliate this week received 
government approval to start flights from 
Bangkok.
Thai AirAsia X will initially lease two 377-
seat, two-class Airbus A330-300s for its first 
year of operations, using Bangkok’s old Don 
Mueang Airport, before expanding its fleet in 
the future. 
TravelDailyMedia says the new Thai carrier 
is expected to operate to a range of 
destinations across Asia Pacific, including 
Australia, India, Japan and Korea. 
In future it could also operate longer flights to 
destinations in Europe. 

Lufthansa decries Etihad-Alitalia tie-up plan
Lufthansa has called on European regulators 
to block a tie-up between the troubled Italian 
carrier Alitalia and the Abu Dhabi state-
owned Etihad Airways.
Euronews.com says the two have said they 
are in the “final phase” of talks which may 
take another 30 days to complete.
Lufthansa believes any agreement between 

the two carriers would amount to unfair 
competition. It is against subsidies from 
state-owned companies from outside the 
European Union.
Italy’s transport minister brushed off the 
criticism saying it was Lufthansa that is 
afraid of competition.

United to dump Styrofoam cups
United Airlines is to begin using eco-friendly 
coffee cups on flights and in United Club 
airport lounges.
Replacing the Styrofoam cups the airline 
currently uses will be the InCycle cup, made 
from up to 50% recycled materials, the airline 
told the Chicago Tribune. More than four 

InCycle cups are made from one recycled 
water bottle. The cup itself is insulated, 
eliminating the need for a sleeve.
The cups will be in airport lounges this 
month and on flights in mid-March, the 
company said.

Singapore Airlines has released its Special Upgrade Surcharges for travel 
either NZL-SIN or v.v.    These can be used in conjunction with already 
ticketed bookings.   The fare release is now available to view on KrisPort.

CRUISE NEWS
HAL ‘Best Overall Cruise Value’ for 21st year
World Ocean & Cruise Liner Society 
(WOCLS) members named Holland America 
Line the Best Overall Cruise Value 2013 for 
the 21st consecutive year in the publication’s 
annual Best Cruise Value Awards.
Holland America Line also received top 
marks in the High-Deluxe, 5-Star-Plus, Large 
Ships category in recognition of its premium 
cruise experience.
WOCLS members are experienced cruisers 
who take an average of two cruises a year. 
The society reviews all cruise lines annually, 
and in its monthly Ocean & Cruise News 
publication noted HAL’s  product consistency
over the years, the cruise line in 2013 that 
they continue to feel offers the very best 
cruise value, to the most cruise passengers, is 
Holland America Line.
“They still provide their passengers with an 
added class and sophistication and numer-

ous small touches that are either overlooked 
by other cruise lines or have been eliminated 
as a result of cost-cutting measures,” wrote 
Thomas Cassidy, editor of Ocean & Cruise 
News. “More reasonable pricing should not 
mean less quality service and touches.” 
To take top honours in the High-Deluxe, 
5-Star-Plus, Large Ship category, WOCLS 
said, “For the same prices, and often less, 
than those being charged by other cruise 
lines Holland America continues to provide 
its passengers with an Old World ambiance, 
friendly yet excellent service, fine food and 
many extra touches that passengers do not 
expect and do not get on other lines within 
this category.”
For information on Holland America Line’s 
cruises and Land+Sea Journeys, call Francis 
Travel Marketing on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

SeaDream 13 days Hong Kong to Singapore
SeaDream Yacht Club still has space aboard 
SeaDream II on a 13-day sailing from Hong 
Kong to Singapore departing 15MAR. The cruise 
will visit six of Vietnam’s top spots - Hai Phong 
(Hanoi,) Ha Long Bay, Da Nang, Nha Trang, Ho 
Chi Minh City (afternoon to following evening,) 
and Con Dao Island - as well as lushly-tropical 
Tioman Island in Malaysia.
The cruise includes three full days at sea.
Prices begin from US$8544pp twin-share for 
the 13-nights including all 5-star gourmet dining 
indoors or on deck depending on weather, power 
and sail water-sports in ports where permitted, 
gratuities and port charges and taxes.
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Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

Book a Hurtigruten 2014 Norway 
Classic Coastal Voyage with 

Discover the World Cruising and 
receive a $50 Visa Gift Card and 
your clients receive GBP200 per 

cabin onboard credit.

Bookings must be made by 28 
February and only the first 40 agents 
to book receive the Visa Gift Card!

Click here for details on this, and 
other great offers!

2 0 1 4  R e i n d e e R 
R u n  b o n u s  s a l e

Awards Preview
Last week’s column focused on recognition 
and the voting process for the Cruise Agency 
& Cruise Consultant of the Year awards that 
will be presented at this week’s Cruise Industry 
Awards.

Win a Caribbean cruise
Royal Caribbean is giving travel agents the chance to win a 7-night cruise on the 
world’s biggest superliner – Allure of the Seas. 
All they have to do to enter is sell any Royal Caribbean International cruise onboard 
Allure of the Seas, Oasis of the Seas or Freedom of the Seas during the month of 
FEB14. The more cruises sold, the more entries an agent will have.
The winner and their guest can pick the Caribbean cruise of their choice on any 2014 
departure date.* They will sail in an Oceanview stateroom and the prize includes 
return economy airfares for the winner, plus a night of accommodation before the 
cruise.*
*T&Cs apply. Visit www.RoyalCaribbean.com.au/Allurecomp for details. 

no surprise that some 
past winners have gone 
on to be recognised in 
the Consultant of the 
Year category.
Good luck to all the 
finalists!

Other categories that will be acknowledged 
include the Agency Promotion of the Year (AU 
& NZ), the hotly contested Network Promotion 
of the Year, the Rising Star Award (AU & NZ) as 
well as the inaugural CLIA Hall of Fame Award.

Looking at the Cruise Promotion categories, 
it is not unreasonable to suggest that 100% 
of CLIA Member Agents could win this award 
with a little effort! All you need is an idea 
and sometimes such an idea can evolve from 
something very simple. From here you need 
a good dose of enthusiasm to see your idea 
come to fruition followed by a small 
investment in time to share your idea and 
success with our judging panel!
When we are looking for a Rising Star the 
guidelines are quite simple. We are looking for 
an individual that has been employed in the 
industry for less than 3 years who is committed 
to learning as much as they can about cruise. 

For owners and managers looking to 
encourage younger team members, aiming 
for this award is a worthwhile target and it is 

Captain Stubing charms Carnival Australia team
Captain Merrill Stubing – also known as actor Gavin MacLeod – visited the Carnival 
Australia team in Sydney yesterday and, they reckon it was a case of he came, he saw 
and he conquered the hearts of this loyal band of cruise company employees. 
And the Carnival Australia team had a surprise for Captain Stubing with multiple 
Julie McCoys there to greet him at a staff reception. All looked the alter egos of the 
famous Love Boat cruise director played by Lauren Tewes. 
Carnival Australia CEO Ann Sherry officially welcomed the actor to the company’s 
head office commenting: “We know it’s the height of cruise season when we have the 
honour of welcoming Captain Stubing to town.” 
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Uniworld’s February savings
Uniworld Boutique River Cruises has 
released significant savings for select 
departure dates on three of its 2014 river 
cruise itineraries, available for new bookings 
until 28FEB14 or until sold out.
The specials are:
>>  13-day Legendary Rhine & Moselle 
between Amsterdam and Basel, travelling 
through five countries. The 31OCT14 depar-
ture is now priced from $3,913pp twin share, 
a saving of up to $3,462 pp.
>>  14-day European Serenade between 
Amsterdam and Vienna along the Danube, 
the Main and the Rhine. The 05JUL14 
departure is now priced from $4,999pp twin 
share, a saving of up to $4,349 pp.
>>  15-day European Jewels between 
Amsterdam and Budapest along three great 
rivers. The 08NOV14 departure is now 
priced from $5,893pp twin share, a saving of 
up to $4,197 pp.

Port charges are additional. Deposit payable 
within 7 days of booking and must be paid in 
full by 28MAR14. Prices are per person and 
based on two people travelling together on 
a twin share specified cabin category on the 
specified departure dates. 
Freephone 0800 872 325.
A reminder too that Uniworld Boutique River 
Cruises is updating its travel agent database 
and encouraging agents to interact with the 
award-winning cruiseline by offering up a 
$200 Prezzy card for one lucky agent 
registering their details. Simply send an email 
to sales@uniworldcruises.co.nz before 
Friday, 14FEB to go into the draw.

Galapagos Islands free air 
Wild Earth Travel is offering a free airfare 
between Quito and Galapagos on two 
departures next month, offering your clients 
a saving of US$550 on the extensive 14-day 
cruise, aboard the Tip Top IV (13MAR and 
27MAR). 
Wild Earth says this is a wonderful time to be 
in the islands - the ocean is the warmest and 
flattest of the year, with the islands greener 
than ever. Darwin’s Finches, mockingbirds, 
doves and Galapagos Hawks are all busy 
nesting.  The Marine Iguanas are engaged 
in territorial disputes and laying eggs, while 
giant tortoises are more often found in the 
wilds at lower elevations. 
For more information call 0800 945 3327 or 
email info@wildearth-travel.com.

HOSPITALITY
Bella Vista Motels GDS prize winner
Congratulations to Lisa Loffhagen from Orbit 
Christchurch who won the Bella Vista GDS 
promotion that ran late last year.
Lisa will enjoy a free night at any Bella Vista 
Motel in a spa studio, $100 petrol vouchers 
as well as indulge in a hamper full of treats.
Bella Vista Motels would like to thank all of 
its agents who booked any one of its 27 
locations during 2013 as it achieved a record 
year of GDS sales.

Andrew Murray (BV Account Manager) and 
Lisa Loffhagen from Orbit CHC

Another restaurant for SKYCITY’s Federal Street
Celebrity chef Sean Connolly is opening 
an authentic Italian restaurant, Gusto at the 
Grand, adding another quality dining 
destination to SKYCITY’s Federal Street in 
central Auckland.
Gusto opens in late February for buffet 
breakfast, and a la carte lunch and dinner as 
well as for room service and boasts a 
traditional Italian espresso bar.
At Gusto the dishes are rustic and true to 
Italian values, referencing Connolly’s passion 
for simple food, classic flavours and fresh 
seasonal ingredients, designed to be shared 
amongst friends. 
Connolly, who opened The Grill by Sean 
Connolly in Federal Street in 2011, says 
Gusto is designed to present the atmosphere 
and flair of hotel dining that is so popular in 
cities like New York, London and Paris. 
“Everybody deserves to eat well at Gusto and 
enjoy true Italian food. From friends sharing
around the table to the lone traveller, to 
SKYCITY Grand Hotel guests, we’re aiming 

to bring cool back to hotel dining.” 
Gusto at the Grand features a large open 
kitchen and chef’s table at its heart. Here six 
to eight guests can experience the buzz of a 
restaurant in full swing.
Italian wine has a major presence, with up to 
200 wines on offer.
The restaurant spans the lobby and is 
reminiscent of dine by Peter Gordon, which 
Connolly says is like working in the ruins of 
an old, Roman monument.  
“I am proud to see glimpses of the old dine, 
and look forward to creating new memories 
in this exceptional space,” says Connolly. 
Comfortably accommodating 90 in the main 
room, Gusto features SKYCITY’s largest 
private dining room which seats 28. 
Gusto’s interior is classic Italian. White 
arabescato marble and gold onyx, timber 
floors and stained American ash tables with 
Thonet chairs enhance the European look and 
feel. Rich colours and tan leathers support the 
design concept.
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PEARL’S PEARLER
I’ve decided to retire and live on my savings - what 
I’ll do from the second day onward I have no idea.

INDUSTRY Vale Peter Parkinson
Peter Parkinson, a regular participant in the 
North Shore Travel Managers broker group, 
passed away suddenly at home on 31JAN, 
aged 74.
He had a very long career in the travel and 
hospitality industries, having worked at 
UTA French Airlines in the 1970s and 80s, 
and later got together with the late Ken 
Walton at the Rugby Pub in Auckland’s 
Fort St. He spent some years at Silver Fern 
Travel/Holiday Shoppe and when it merged 
with Lion World Travel, he was ticketing 
agent for the 25 brokers in the Select Travel 
group as well as servicing his own clients.

When Lion was sold to Travel Managers 
in 2007 Peter became a travel broker with 
them, working from home where he still 
looked after clients carried over from the 
Lion days.
Peter, very much a family man, was famed 
for his humour and story-telling and his 
prodigious general knowledge when it 
came to Travial Pursuits.
A service to celebrate Peter’s life will be 
held in the Chapel of North Shore 
Memorial Park, 235 Snapper Rock Road, 
Albany, on Saturday 8 February at 3.00pm.

New exhibitors add flavour to Convene
Gourmet cookies and handmade picnic boxes 
will be part of the ‘out of the ordinary’ 
conference and incentive products showcased 
at Convene 2014 at the Viaduct Events 
Centre on 08APR.
Convene 2014 will attract over 150 suppliers
including new exhibitors such as Molly 
Woppy, Picnic Box, and Castaways Resort 
from Karioitahi Beach.
Molly Woppy will exhibit its range of quality 
biscuits and cookies for corporate catering, 
gifting and customised biscuits. Its stand at 
Convene will be offering tasting and 
giveaways to visitors. 
Picnic Box is a relatively new business, 
having only been around for two years, but 
the founder, Diane Stanbra, has seen success, 
supplying her creations to events such as the 
Coca Cola Christmas party, BMW Polo Open 
and Villa Maria. 
“We will be promoting our picnic boxes - 
artisan food from around New Zealand, all 
put together in eco-friendly packaging,” says 
Stanbra of this healthy addition to the 
Convene lineup.  
Opened in 2002, Castaways Resort on 
Karioitahi Beach offers accommodation for 

up to 80 guests, restaurant areas, and three 
venue rooms all with panoramic oceans 
views, only 50 minutes from Auckland’s 
CBD and airports.
“The spectacular cliff top ocean front setting 
provides a great backdrop for open and 
inspired thinking,” says Kylie Hall, 
Castaways Resort sales and marketing 
manager. 
2014 will be the 12th year of business for 
Castaways Resort, and Hall says Convene 
will be a good opportunity for more people 
to discover how much this destination can 
provide to visitors. 
Other new exhibitors include Bracu Restaurant 
and Pavilion, ClassicFlyers, Hawkes Bay 
Convention Bureau, NZ Destination 
Management, Quality Hotel Parnell, Te Puia, 
Team Up Events, and Venture Taranaki. All 
these exhibitors will be offering a diverse 
range of products and services to event 
organisers. 
Convene 2014 provides the opportunity for 
buyers to source a diverse range of products 
and services - all in the same place. 
... Iona Skyring 

Thais impressed with ServiceIQ
Thailand Professional Qualification Institute 
(TPQI) has signed a three-year agreement 
with ServiceIQ, New Zealand’s service sector 
industry training organisation, that will see 
Thai aviation, tourism and hospitality 
standards and qualifications aligned with 
those in New Zealand. 
The Memorandum of Understanding (MoU) 
between the two organisations reinforces the 
high regard in which New Zealand’s service 
sector training and qualifications is held, says 
ServiceIQ CEO Dean Minchington.
“More than 13% of our GDP flows from the 
service industries that ServiceIQ is 
responsible for. Our success in this area has 
been noticed internationally, and the value 
of training and qualifications to that success 
recognised.”
TPQI Board Chair, General Lertrat 
Ratanawanich, led the TPQI delegation in 
Wellington and signed the MoU. He praised 

the way that New Zealand has embraced 
upskilling and qualifications within our 
service sectors.
“The delegation members were impressed by 
how our industries understand both the staff 
and business benefits of training programmes, 
and the need to ensure that standards are not 
only set, but are met. 
“ServiceIQ will work with TPQI to map 
Thailand qualifications to New Zealand 
equivalents, develop standards that align to 
the equivalent Thai qualifications based on 
the equivalent New Zealand Standards, 
provide support in Thai industry consultation
for these standards, and provide ongoing 
moderation of the standards.
“We may see, for example, New Zealand 
training providers with increased numbers 
of Thai students studying here because their 
New Zealand qualifications will be 
recognised by employers in Thailand.” 
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