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Wholesale Adventure Cons   - TD2670 
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The website contains other available roles

Out Now!

3-star to 6-star, and 
everything in between!
• unique product
• worldwide destinations
• specialist expertise
• personal recommendations

EUROPE / AFRICA / NORTH AFRICA & THE MIDDLE EAST / INDIAN SUBCONTINENT

ASIA / CANADA & ALASKA / ANTARCTICA & THE ARCTIC / CENTRAL & SOUTH AMERICA

World 2014
Tailor-Made Journeys
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Visit www.worldjourneys.co.nz for 
many more packages and hot offers.

Tel (09) 360 7311 or 0800 117311  

info@worldjourneys.co.nz
Order brochures at 
www.brochurenet.co.nz

Record 2.7m arrivals for 2013 
An increase in holiday arrivals, up a staggering 9.8% for the 
year ending DEC13 has driven annual visitor growth up 6.0% 
for the year - seeing more than 2.7 million international 
arrivals to New Zealand for the first time ever.
“The extra 114,112 holiday arrivals during the year equates to 
an estimated $365 million additional expenditure – 
providing significant value to both the industry and the wider 
New Zealand economy,” says Kevin Bowler, CE Tourism 
New Zealand.
With 381,900 arrivals during the month, December was the 
highest monthly total ever, up 4.9% on DEC12.
“Throughout the year our traditional long staying markets, 
and biggest visitor market Australia, have performed 
particularly strongly, driving this growth in holiday arrivals.”
Holiday arrivals from the US are up 21.3%, Canada up 7.7%, 
Germany up 9.4%, and Australia up 8.1%, for the 2013 
calendar year.
“Seeing this continued growth is extremely positive, with 
Germany showing a great resurgence. Furthermore, the 
stabilisation of the UK market continues ahead of our 
projections, with holiday arrivals up 9.9% for the month and 
5.7% for 2013.
Total arrivals from China were up 16.2% for the year, 
however, monthly arrivals......                           .... Cont p2                              

 http://www.adventureworld.co.nz/tours-and-destinations/north-america/caribbean/cuba/tours/cycling-cuba-with-exodus/
http://www.topdog.co.nz
http://www.travelmemo.co.nz/voucher.php?voucher_id=1447
http://www.adventureworld.co.nz/tours-and-destinations/north-america/caribbean/cuba/tours/cycling-cuba-with-exodus/
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CRUISE SALES
Island Escape Cruises is a niche NZ-owned small cruise ship 

operator serving exotic regions in New Zealand and Vanuatu.

We are looking for a well motivated and proven 
salesperson to work from our Newmarket office with 

the NZ and Australian retail and wholesale trade. 

An attractive salary and incentive bonus is available 
to the correct person with proven existing travel trade 

experience.

Resumes by email only to peter@islandescape.co.nz 
by 7th February.

NZ tour and activity quotes

CLICK 
HERE

Record 2.7m arrivals for 2013 
Cont from p1       ... continued to show the impact of the 
China Travel Law introduced 01OCT13, down 10.6%.  
Says Bowler: “What is becoming clear is how the new China 
Travel Law is supporting our strategy to accelerate the trend 
towards higher quality itineraries with better experiences, to 
increase the value of the Chinese market to New Zealand. 
We are already seeing an increase in visitors travelling more 
widely – with expenditure in the South Island increasing 
72% from October to December compared to the same period 

in 2012.
“This is very positive as we head into the Chinese New Year 
celebration [starting today] which is historically China’s 
busiest travel period.”
Annual arrivals across the wider Asia and South East Asia 
region were strong, with India up 3.8%, Singapore up 16.1% 
and Thailand up 22.2%.
Arrivals from Indonesia, a new priority emerging market 
where Tourism New Zealand has increased its activity since 
JUL13, were up 11.9% for the year. 

New look for Lake Wakatipu
The massive landslip in the Dart Valley has created a new 
lake there and its run-off has dramatically changed the look 
of Lake Wakatipu. The glacial silt or “flour” in the run-off 
has turned the normally dark blue lake to turquoise, more like 
Lakes Tekapo or Pukaki.
Tourism New Zealand says that it is unclear how long this 
extraordinary change will last but GNS principal scientist 
Simon Cox doesn’t believe the colour will be permanent. 
Unlike Lake Tekapo and Pukaki the glacial flour that has 
entered Lake Wakatipu is so fine it will eventually sink. 
“The lake is really big, you’ve got a huge amount to get 

scattered ... I suspect the [landslip] is not big enough to 
sustain that amount of material in the water over a long period 
of time.” Simon Cox said.
In related news, a ‘’very temporary’’ track has been cut 
through the Dart Valley, detouring around a massive landslip 
and newly formed lake to restore tramping access to the area. 
DoC says the alternative track replaces about 2km of the 
original, which was made impassable. 
It would be in place until a permanent track was completed, 
which was expected to cost about $500,000, with work to 
begin by year’s end, depending on funding being approved.

http://www.nzonline.org.nz


Ranked TOP 25 Hotels in NZ - Traveller’s Choice Awards 2014, by Trip Advisor
4-Star Plus Hotel • Enviro-GOLD rated • 24-7 Free Shuttles • Exceptional Service • 14-days Free Car Storage • Award Winning Dining     MORE INFO   
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Museum Art Hotel undergoes luxury refurb
A $2m refurbishment of Wellington’s Museum 
Art Hotel has begun, with an extensive 
renovation of the boutique art hotel’s 68 
rooms. The outward appearance of the 
building will be totally transformed to match 
the level of appointment currently available 
in the hotel’s 100 apartment style rooms.
The renovation will see 68 rooms totally 
recreated with ‘Coco Chanel-inspired’ 
interiors. All soft furnishings are being 
replaced and much of the joinery. 
King-size or super-king beds will feature 
individual Dolmeo reading lights, while rich 
gold curtaining will complement chocolate 
and gold European carpeting. Mirrors have 
been widely used to create a sense of space 
as well as achieving a kaleidoscope effect 
from the brilliantly coloured wall coverings 
and quirky designer lamps. Even the espresso 

machines and the ‘objet d’art’ have been 
selected with this effect in mind. 
Bathrooms retain the classic white tiling and 
marble features while the floors boast a 
charcoal grey stone tile and mosaics. The 
classic, large porcelain Villaroy and Boch 
bathtubs have been retained but complemented 
with new tapware, including a new rain 
shower head.
The renovation commenced in December 
and will be completed in batches by mid 
2014. Twenty-eight classic deluxe and classic 
rooms are scheduled to be available from 
today with another 15 rooms completed by 
the end of April and 25 newly defined 
harbour rooms scheduled for completion by 
the end of June.
www.museumhotel.co.nz

Charge About Queenstown on e-bikes
Queenstown now has two electric bike rental 
operations - Darby Wallace’s J&D Summer 
Rentals, in downtown Church Street, and 
Charge About Queenstown, in Glenda Drive, 
Frankton.
Mountain Scene reports that the businesses 
open the Queenstown Trail network to less 
athletic tourists.
The bikes, including mountain bikes, have 
been developed by French firm Moustache 

Bikes.
Charge About’s owner Campbell Read says 
there will be re-charging stations at AJ 
Hackett Bungy Centre in Gibbston Valley and 
the Hilton at Kawarau Falls.
The firm has a fleet of 16 bikes for rent and 
will deliver them to accommodation.  They 
are $79 to rent for a half day, $119 for a 
whole day.

Chinese New Year in Arrowtown
Arrowtown is marking Chinese New Year 
with traditional lanterns hung along the main 
street, t’ai chi and brush painting classes, a 
screening of a Chinese-inspired New Zealand 
film and fun activities for kids. 
The Otago Daily Times reports that this 

year’s celebrations, which coincide with 
the annual Summerdaze Festival, have also 
included exploring the Chinese settlement 
and learning its history, playing traditional 
Chinese games, and gold-panning in the 
Arrow River.

The 5 Star Accommodation group has added two new properties to its growing 
membership of owner-operated, Qualmarked five star Boutique & Lodge or B&B 
establishments.  They are Cavalli Beach House near Kaeo (left) and Kaimai Country 
Lodge at Katikati (right)   www.5staraccommodation.co.nz

10th annual Pinot Noir Celebration
Some of the world’s top wine connoisseurs 
and critics are in Queenstown’s St Moritz 
hotel to attend the 10th annual Central Otago 
Pinot Noir Celebration.
The event showcases the wine, food, people 

and places of Central Otago to a ‘who’s who’ 
of the wine world including one of Burgundy’s 
most revered figures, Aubert de Villaine.  
This year’s milestone tenth year sold out in 
record time.

http://www.tripadvisor.com.au/TravelersChoice-Hotels-cTop-g255104#13


AATKings
Bringing Australia & New Zealand to life

 Our Australia  
and New Zealand 
Short Breaks 

brochure is out now.
JP Tour Director
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AUSTRALIA
New Tourism Australia boss named
Tourism Australia has appointed Fox Sports 
chief operating officer John O’Sullivan as its 
new managing director effective from late 
March. The former chief executive of Events 
Queensland replaces Andrew McEvoy, who 
is now with Fairfax Media, the publisher of 
The Australian Financial Review.
Tourism Australia chairman Geoff Dixon said 
the organisation was delighted to have found 
someone with the calibre and vision of Mr 

O’Sullivan, who 
is a current 
member of the 
Tourism Transport 
Forum Advisory
Board. Mr Dixon
had chaired 
Events Queensland while Mr O’Sullivan 
served as its chief executive.

1m Kiwis travel to Australia in 2013
New Zealand residents departed on 221,200 
overseas trips in DEC13, up 2% on DEC12, 
and set a record for the month. It also resulted 

in Australia scoring 1.017 million New 
Zealand visitors for the calendar year, up 
2.8%.

Chinese want Aussie tucker
The Daily Telegraph reports that Australia 
needs to bring out its big guns to lure the 
world’s most lucrative tourist market: 
Vegemite sandwiches, pavlova (!) and 
lamingtons. 
It quotes a Tourism Research Australia report 
as showing that Chinese tourists reckon 
Aussies do Chinese food badly, so they just 
want to eat Aussie food when they visit. 
The survey of 3600 visitors shows that 
Australian tour operators have mistakenly 
been offering too much Chinese food and 
that less than one in three rated their Chinese 
meals as high quality.
The research shows that with the exception of 
breakfasts, Aussies would be much better off 
offering authentic tucker like shrimps on the 
Barbie.
“There is a positive association between 
regular consumption of Western food and 

having a trip better than expected,” the report 
said.
It recommends increasing the Chinese food 
options like congee and pork buns for 
breakfasts.
Overall, the report found 90% of Chinese 
visitors were satisfied with their trip to 
Australia and 
83% said their trip 
met or exceeded 
expectations. The 
lowest result, with 
a 50% satisfac-
tion rating, was 
recorded in 
relation to shop-
ping, and the most 
complaints were 
over shop opening 
hours.

Changed date 
for first NSW Famil
Destination NSW has rejigged dates 
for the first of its 2014 Famils and 
is now offering Sydney in Summer 
21-23FEB. Suitable for all agents, it is 
priced at $200 per consultant, 
inclusive of flights ex AKL, Sydney 
accommodation, an array of 
attractions and most meals. 
Click here to register your interest 
on the downloadable form, which 
should be emailed to 
josh.hall@dnsw.com.au or faxed to 
09-366 6173.

Beaches, BBQs and Boats 
Your clients can get a taste of 
Queensland’s Fraser Coast on board 
Whalesong Cruise’s Fraser Beach and 
Barbeque Cruise, a day-long boat tour 
that takes in the best of the world’s 
longest sand island.
Guests can stretch their sea legs with 
1½ hours on Fraser Island and, once 
back on board, the crew will fire up 
the BBQ for an Aussie lunch stacked 
with steak, snags, Hervey Bay Prawns, 
garden salads and freshly baked bread.  
Rates: $80 for adults, $40 for children 
and $220 for families.

http://guidedtours.aatkings.com/nz/brochures/52-brilliant-breaks-nzd/
http://www.travelmemo.co.nz/voucher.php?voucher_id=1447
www.whalesong.com.au/tours/fraser-beach-bbq-cruise
www.whalesong.com.au/tours/fraser-beach-bbq-cruise


NSW Famils
Sign-up Now
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NEW DATE: 21-23FEB

 Sydney sparkles on Australia Day 
The celebration that inspires a nation becomes
a ‘must do’ travel experience Australia Day 
celebrations on 26JAN each year are 
particularly spectacular on and around 
Sydney Harbour, and have become a ‘must 
do’ travel experience.
Events range from Ferrython races to the 
Great Australian Swim around Farm Cove, 
Sydney’s Tall Ships fleet to the aerial displays 
by the Royal Australian Air Force and the 
Australia Day Regatta mean the harbour is 
buzzing during this annual spectacle.

“It’s a very special time,” says Destination 
NSW CEO Sandra Chipchase.
The Sydney Harbour Concert Series, presented 
in association with Destination NSW, this 
year featured live music performances on-
board an impressive floating stage at Blues 
Point, Athol Bay and Darling Harbour. 
The celebrations continue in the evening, 
with the Darling Harbour Australia Day 
Spectacular featuring a multimedia symphony 
of lights and music, culminating in a fire-
works extravaganza over Cockle Bay. 

Indigenous performances at Outrigger Surfers Paradise
Diners at the Deja View Restaurant at 
Outrigger Surfers Paradise are now able to 
experience authentic indigenous performanc-
es in a hotel environment. The Yugambeh 
Aboriginal Dancers, whose language region 

spans the Gold Coast to the Tweed River, 
Scenic Rim and Logan areas, now perform
every Sunday and Tuesday evening at 
6.45pm, with authentic storytelling, 
highlighted through dance and song.

Turtle Beach Resort revitalisation 
Turtle Beach Resort on the Gold Coast is 
replacing one of two tennis courts with a 
“Splash Zone” featuring four water slides, 
two toddler slides, a dumping bucket, water 
cannons and more.   Construction has 
commenced and should be completed in time 
for Easter.

The resort’s eastern lagoon pool has been 
upgraded and is chemical and salt free, 
containing only fresh water. It has its own 
waterside, wading pool, spa and plunge pool.  
A new furnishing program in progress will 
see new modular style furniture replacing 
wicker cane in the Superior Apartments.

The resort’s Woodfire Pizzeria is 
also being renovated and renamed 
“The Deck”, and will extend over 
the “Splash Zone” and looking 
towards the new Stadium Screen 
which will show cartoons, videos 
and movies during the day and 
evening.  The Deck menu will 
move towards healthy options and 
all day dining, whilst still 
maintaining the woodfired pizzas 
for evening.
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http://www.travelmemo.co.nz/voucher.php?voucher_id=1447


PACIFIC ISLANDS
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Anne Frank exhibition for Sydney
Anne Frank: A History for Today exhibition 
is touring Australia for the first time and as 
part of its two-year itinerary, will open in 
Sydney on 04MAR at the Sydney Jewish 
Museum, where it will remain on display for 
three months.
Anne Frank: A History for Today exhibition 
aims to inform about the sequence of events 
which took place in Europe in the late 1930’s 
and 1940’s, including the rise of National 

Socialism, the Second World War and the 
Holocaust. 
The exhibition makes use of images from the 
Frank family photo albums and quotations 
from the Diary of Anne Frank. Each panel 
features a time line and displays information 
about the most important developments of 
the period chronologically linked with the 
teenager’s personal story.

Flooding in Fiji
Torrential rain in western Fiji yesterday has 
prompted warnings to people living along 
the Nadi River to prepare for widespread 
flooding and a mandatory evacuation of Nadi 

Town.  The situation is expected to be further 
impacted by king tides.   Some domestic 
flights were affected yesterday, but 
international flights were still operating as at 
yesterday afternoon.

The Kingston and Arthur’s Vale area of Norfolk Island is World Heritage-listed and new 
interpretive signs are now installed throughout the area. The signs are supported by a 
new book called Freemen & Convicts which introduces visitors to the area, helps identify 
sites and provide basic historical information. Additional signs are proposed. 

The latest Statistic NZ figures show that Fiji remained the #3 destination 
for Kiwi travellers (after Australia and the US), with numbers for calendar 
2013 up 7.2% to 112,000.  DEC13 numbers were up 31% on DEC12.

The InterContinental Fiji Golf Resort and Spa is proud to announce its 
double accolade in the TripAdvisor 2014 Traveller’s Choice Awards, 
having been named in both the ‘Top 10 Luxury Hotels in Fiji’ category 
(ranked no. 9) and ‘Top 10 Hotels in Fiji’ category (ranked no. 8) for 2014.

The countdown is 
on for the 01APR 
opening of Samoa’s 
new Saletoga Sands 
Resort & Spa.
Last week saw the 
arrival of the entire 
kitchen and bar 
equipment; the 
reception area has 
been completed; 
the swimming pool 
is completed, and 
the gardens and 
landscaping is going 
very well.
Raumati Barbara is 
the sales and 
marketing 
representative for 
Saletoga Sands Resort & Spa on Samoa’s Upolu Island. Call 07-872 8143.
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ASIA

Botticelli’s Venus in Macau
One of the world’s most famous paintings, 
Botticelli’s Venus is on show in the 8000sq 
ft MGM Art Space at MGM Macau until 
16FEB. The painting is one of the most 
significant works of the Renaissance period 
and is normally housed at the Uffizi Gallery 

in Florence.  It forms the centrepiece of a 
spectacular exhibition – The Life and Times 
of a Goddess – featuring Florentine life and 
that of artist Sandro Botticelli, as well as his 
legend, legacy and his enduring masterpiece.

Casinos likely for Japan
Reviewjournal.com reports that word has 
leaked out that two Nevada casino companies 
have made inroads with Japanese officials to 
build a nearly US$5 billion hotel-casino in 
Osaka. 
Analysts consider it a foregone conclusion 
that Japan, after years of toying with 
legalising casinos, will finally approve a 
gaming bill this spring. 

Japan wants gaming taxes to fund 
construction of nearly $2 billion of 
infrastructure for the 2020 Summer Olympic 
Games in Tokyo. 
It is believed that Japan’s legislation will 
call for four casinos; one each for Tokyo and 
Osaka and two regional areas to be 
determined. The developments will be 
integrated resorts like those in Singapore. 

Nepal doubles departure tax
Nepal is doubling its tourism service fee to 
Rs 1,000 from 01MAR14, citing international 
cost increases and devaluation of local 
currency.
eturbonews quotes the Nepal Tourism Board 
as saying that these issues, along with stiff 
competition from other destinations have 
made it difficult for Nepal Tourism Board to 
fare well in international promotion. It is the 
first such increase in nine years.

The TSF will be levied on the outgoing 
foreign travellers departing from all airports 
in Nepal, the statement said. Revenue 
generated from TSF will enable the Nepal 
Tourism Board to focus more on international 
promotion and domestic tourism development.
It will be implemented only from Tribhuvan 
International Airport for the time being, 
according to officials.

Siem Reap Experience 
Active Asia has a private 4-day tour in Siem Reap, with two full days of 
sightseeing to visit the magnificent Angkor temples, plus two days at leisure. 
Priced from $299pp share twin, it includes 3 nights’ accommodation, break-
fast daily, all transport, sightseeing and entrance fees and private English 
speaking guide. Contact sales@activeasia.co.nz or 09 360 7669.

Nobu hotel for Manila’s City of Dreams
Luxury boutique hotel chain Nobu will set 
up its first Asia hotel in the US$1.3 billion 
Philippines integrated resort City of Dreams 
Manila operated by Melco Crown 
Entertainment, mainly targeting wealthy 
Chinese punters. 

The 321-room hotel is slated to open mid-year.
The announcement was made by Nobu 
co-founder Robert De Niro and Macau 
gaming tycoon Lawrence Ho, who with 
Australian billionaire James Packer is behind 
Melco Crown.



Invite your team to meet the USA 
Tourism Experts at the

2014  ‘DISCOVER AMERICA’ 
TRADE SEMINARS

Your attendance is vital to the show’s success, so please register by 12 February 2014 at 

www.visitusa.co.nz/register
Make sure you register early to avoid disappointment, as numbers are limited. 

NB: There is no registration fee

AUCKLAND - TUESDAY 18 FEBRUARY 2014

PLACE: SKY CITY EVENTS CENTRE. NEW ZEALAND ROOM, 5TH FLOOR
 88 FEDERAL STREET, AUCKLAND CITY
TIME: 5.00PM TILL 8.00PM

CHRISTCHURCH - MONDAY 17 FEBRUARY 2014

PLACE: AIR FORCE MUSEUM, 45 HARVARD AVE, WIGRAM, CHRISTCHURCH
TIME: 5.00PM TILL 8.00PM

Air New Zealand

Air Tahiti Nui

America Samoa

Anabella Hotel

Anaheim/Orange County Visitor and 
Convention Bureau

Best Western PLUS  
Stovall’s Anaheim

Brand USA

Carnival Cruise Lines

Castle Inn and Suites

Ceasars Entertainment

Citidel Outlets

Courtyard Waterpark Hotel at 
Disneyland

Cortona Inn and Suites

COVA Hotel

Delta Air Lines GSA  
Walshes World 

Desert Palms Hotel and Suites 

Discover the World 

Disney Destinations

Double Tree Suites Anaheim

DriveAway Holidays

EagleRider

Expedia TAAP

Extranomical Tours

Fiji Airways

Francis Travel Marketing

Grand Canyon Tours and Travel

Handlery Hotels

Hawaii Tourism

Hawaiian Airlines

Hertz

Hilton Anaheim

Hotel Ménage

Holland America Line

Howard Johnson Hotel and Water 
Playground

Idaho Tourism 

Karmel Shuttle Service

Knotts Berry Farm

Let's Go Shopping Tours

Lux Bus America

Macy's

Mall of America

Montana Office of Tourism 

North Dakota Division of Tourism

Outlets at Orange 

Pier 39

Qantas

Radisson Hotel Fisherman's Wharf

Red and White Fleet

Red Lion Anaheim Hotel

Rocky Mountain International

San Francisco Travel

SeaWorld

Sheraton Park Hotel

Simon Shoppping Destinations

Sonoma County Tourism

South Dakota Department of Tourism 

Southern California Gray Line

Starline Tours of Hollywood

The Urban Safari

Travel Oregon

Travel Portland

United Airlines

US Consular Service

Virgin

Visit Anchorage 

Visit California

Wyoming Department of Tourism 
Los Angeles Edition

LE
TS

 G
O SHOPPING TOURS

FORMAT: A USA showcase to the New Zealand travel industry 
combining booth sessions and stage presentations. This show is a 
must–see for anyone who sells the USA.

We welcome popular TV and radio ‘Cuddly Cook’ and food editor Annabelle 
White as our MC. She loves the United States from studying and living 
there for many years and will share this enthusiasm with humour and fun...

Format includes 1 hour free-flow time, followed by stage presentations.
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Haneda or Narita 
With Lufthansa flying into Haneda airport, 
Active Asia says it has seen an increase 
in requests for transfers between Haneda 
and Narita airports or vice versa. The Asia 

wholesaler has vouchers for the airport limo 
transfer at a cost of $50pp, for a journey 
taking between 65-85 minutes. 
Email sales@activeasia.co.nz.  

THE AMERICAS
Biggest-ever Discover America – register now 
The organisers of this year’s Discover 
America Trade Seminars are urging travel 
agents to register their attendance as soon as 
possible to avoid missing out on what will be 
the biggest-ever US travel promotion in NZ.
Christchurch is back on the venue list, with 
a three-hour event, 5-8pm, at the Air Force 
Museum, Wigram on Monday 17FEB, and 
the Auckland seminar will be staged at the 
SkyCity Events Centre the next night.
More than 67 exhibitors will be there, 
representing airlines, hoteliers, attractions, 
shopping malls, cruise lines, airlines, 
entertainment operators, and transportation 

companies.  Representatives will be there 
from California, Anchorage Alaska, Oregon, 
Wyoming, Hawaii, Idaho, Montana, North 
Dakota and South Dakota.
The evenings will incorporate an hour of 
free-flow booth sessions plus on-stage 
presentations, MC’d by the ‘Cuddly Cook’, 
Annabelle White.
As always, there will be plenty of tasty door 
prizes including trips to the USA.
Visit www.visitusa.co.nz/register before 
12FEB and remember that numbers are
limited. Attendance is free of charge.

The latest Statistic NZ figures show that the USA 
remained the #2 destination for Kiwi travellers, with 
numbers for calendar 2013 up nearly 17% to 142,000.

Burma’s culinary delights
Let Adventure World take your clients on a 
foodie adventure with their 8-day private tour 
of Burma’s Culinary Delights. 
Travellers will experience a personal 
culinary workshop where they will prepare 
popular Burmese dishes with the guidance 
of an experienced chef in Yangon. They will 
enjoy lunch at traditional teashops, go to 
a specialist store to sample some Pon Yay 
Gyi - Burma’s most famous delicacy, attend 
a wine-tasting with views of Lake Inle, and 

enjoy a sunset cruise up the Irrawaddy River. 
Travellers will also visit a number of notable 
temples, such as the Shwedagon Pagoda, 
the Kuthodaw Pagoda and the Shwenandaw 
Monastery.  
Prices start from $2889pp and include 7 
nights’ accommodation, some meals and 
sightseeing as specified in itinerary with 
entrance fees, private transportation, 
domestic flights Yangon/Nyaung/U-Mandalay/
Heho/Yangon and a local English-speaking 
guide.

http://www.adventureworld.co.nz/tours-and-destinations/asia/south-east-asia/burma/tours/burma-culinary-delights/
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MIDDLE EAST / AFRICA
Ruler of Dubai decrees establishment of DCTCM
The Ruler of Dubai has decreed the 
establishment of a new body, the Dubai 
Corporation for Tourism and Commerce 
Marketing (DCTCM). 
The new Corporation is an affiliate of the 
Dubai Government’s Department of Tourism
and Commerce Marketing (DTCM), which 
remains the authority responsible for the 
planning, development, supervision and 
regulation of the tourism sector.
The decree dictates that the Corporation will 
have a mandate which includes promoting the 
Emirate as a prime destination for tourism,
entertainment, and events; promoting the 
Emirate’s credentials for global business, 
with the essential facilities, infrastructure, 
events and expertise required to facilitate 
trade; and attracting regional and 
international businesses to establish offices in 
the Emirate. 
The Corporation will be responsible for 
establishing effective partnerships with 
public and private sector organisations whose 
work relates to the tourism and commerce 
sectors in the Emirate and for fostering trade 
relations with local, regional and international 
companies within relevant industries, with a 
view to increasing inbound travel and trade. 

With responsibility for promoting the Dubai 
brand, the Corporation will establish and 
operate representative offices in key markets 
around the world, taking responsibility for 
the commercial marketing of the Emirate and 
its tourist facilities, resorts, products and 
services through advertising, event 
organisation, festivals, exhibitions, 
entertainment and commercial shows, social 
media, digital marketing and other means of 
communications.
The DCTCM will be given an annual budget 
by the Government, and will also be funded 
through proceeds from commercial 
sponsorship, its own promotional campaigns, 
subscription to events it organizes, 
establishing branches, installing show 
platforms for public and private entities, and 
through other related services conducted by 
the Corporation.  
Additionally, a fee named the Tourism 
Dirham will be levied on a per night basis on 
stays in hotels, hotel apartments and other 
short-term stay facilities.
The Corporation will also establish a new 
tourist information centre within the city to 
complement those at Dubai International 
Airport and Dubai Cruise Terminal.

Abu Dhabi guaranteed 24hr check-in deals
Middle East Specialist, The Innovative Travel 
Company, has released special offers for 
stays of 24, 48 and 72 hours in Abu Dhabi, 
all with guaranteed 24-hour check-in.  The 
packages include accommodation at the City 
Seasons Al Hamra (superior Tourist Class 

hotel), return airport transfers and a half day 
sightseeing tour of Abu Dhabi.  Priced at 
$260pp twin (24hrs), $363 (48hrs) and $446 
(72hrs). 
Call toll free 0508 100111 or email
info@innovative-travel.com 

&Beyond helps relocate rhino
With rhino poaching at an all–time high in 
South Africa, two of Africa’s leading 
conservation companies, &Beyond and Great 
Plains Conservation, have joined forces to 
safely translocate up to 100 rhino from South 
Africa to the safe haven of Botswana.
Having successfully translocated six rhino 
from South Africa to Botswana last year, 
&Beyond’s conservation team will lend its 
expertise to the project. Up to 100 rhino 
will be captured and safely transported from 
South Africa and released in Botswana’s 

remote wilderness. Each rhino will be tagged 
and microchipped for research and monitoring 
purposes. A dedicated anti–poaching team 
will then work in conjunction with the 
Botswana government agencies to monitor 
the animals using the latest technology.
This operation will cost US$8 million and 
both Great Plains Conservation and &Beyond 
will announce specific fundraising initiatives 
to enable tourism stakeholders, travel partners, 
tour operators and guests to help.

Hajj pilgrimage travel
Royal Jordanian Airlines reminds agents that all 
passengers travelling for the Hajj pilgrimage in 
SEP/OCT14, are subject to stringent booking 
conditions.  This is to enable RJ to abide by Saudi 
Arabia’s strict Hajj regulations for travel into and 
out of Jeddah and Medina.  Any agents with clients 
travelling for this reason should contact the World 
Aviation Systems reservations office for the 
correct booking procedure.    
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Island Hopping in Greece? Yes, we do!!CALL NOW
 0508 396 842                 www.exotic holidays.co.nz                   info@exoticholidays.co.nz

Emirates offers seamless connections to Vic Falls, more
Emirates and Proflight Zambia have signed 
an interline agreement that will make it easier 
for international passengers to reach domestic 
destinations throughout Zambia, including 
Victoria Falls. 
A single combined ticket will enable 
seamless connections at Lusaka to and from 
Proflight’s eight domestic destinations
- Ndola, Livingstone (Victoria Falls), Mfuwe,
Solwezi, Chipata, Mansa, Kasama and 
Mongu, as well as the local airline’s two 
international routes, Lilongwe in Malawi and 
Dar-es-Salaam in Tanzania. 
Safari-goers for example, will be able to 

book straight through to Mfuwe for the world 
renowned wildlife haven of South Luangwa 
National Park, while business customers can 
travel direct from Lusaka to the Copperbelt 
city of Ndola on scheduled Proflight services 
timed for smooth transfers with in-bound and 
out-bound Emirates flights in Lusaka. 
All of Emirates’ four daily New Zealand 
flights provide connections at Dubai with the 
airline’s flights to and from Lusaka.
Customers will also enjoy a range of added 
benefits, including special fares to domestic 
destinations and the same baggage allowance 
for Proflight customers.

EUROPE
Greek hoteliers optimistic
Hotel owners in Athens are optimistic about 
the upcoming tourist season, which was 
damaged in previous years by the Greek 
recession.
“In 2014 there are many opportunities for 
Athens to regain its former tourist glory, 
provided that political stability and social 
peace are maintained,” the chairman of the 
Athens-Attica Hotel Association, Alexandros 
Vasilikos told the Greek Reporter.
According to data provided by the Hellenic 
Civil Aviation Authority and published in 
“K” magazine, Athens saw a significant 
decline in international arrivals in 2013. The 
numbers point to a decline in foreign arrivals
at Athens International Airport in 2013 of 

around 2%, to 4,046,886 pax. Domestic 
arrivals also decreased by 4.6% to 2,202,935 
in 2013.
Vasilikos said that hotel prices in Athens 
have dropped significantly as a result of less 
demand. From 2015 it is hoped that Athens 
will once again become a key destination 
for international conferences, helped by the 
competitive prices offered today by Athenian 
hoteliers.
The intention of airlines to increase the 
number of flights to the Greek capital is very 
promising for tourism in Athens, Vasilikos 
says, while interest by foreign investors in 
the domestic hotel market is also positive.

The number of foreign visitors to Turkey rose 9.9% from a year 
earlier to 34.91 million in 2013, according to tourism minister 
Omer Celik.

Trafalgar’s Italy success
With the second peak Europe selling season 
in full swing, Trafalgar shares some insider 
secrets why Italy continues to be a star 
performer for its guided holidays.
Trafalgar general manager Scott Cleaver says 
the bestselling 13-day Best of Italy guided 
holiday illustrates how touring has evolved 
showcasing the ‘Only with Trafalgar’ insider 
experiences the product team have spent four 
years developing and that Kiwi travellers are 
now enjoying.
“Our itinerary is well balanced to include 
the must sees of Florence, Milan, Rome and 
Venice but it delivers much more than the 
expected with our insider experiences 
bringing to life the cuisine, history and 
landscapes of the cities, lakes and coastlines 
of Italy. 
“Only with Trafalgar can guests enjoy a 
unique insight in the Vatican when in Rome 
ascending the smooth and step-less spiral
staircase designed by famous architect 
Donato Bramante and then also in the lovely 
lake setting of Lake Maggiore enjoy a Be My 
Guest meal with the Telli family. Arriving by 
boat, guests are met by Signor Telli who then 
serves up a home-cooked meal and recounts 
tales of the island and the story behind its 
nickname ‘La Piratera’.”
Other local specialities travelling with 
Trafalgar include Giudecca Island for an 
insider look at Venetian Arts to see glass-
blowing artisans in action plus a visit to a 
traditional inlay wood workshop in Sorrento. 
Trafalgar’s Best of Italy is priced from $3325 
pp twin share with savings of up to 7.5% 
available for bookings and payments in full 
prior to 31 March, 2014.
2014 marks the third year of the brand’s 
evolution to a modern guided holiday 

proposition providing guests with deeper 
authentic local experiences and unique 
perspectives of people, places, culture and 
history that they will visit and leveraging the 
brand’s 67 years of knowledge and expertise 
for travellers to see a destination like a local.
Trafalgar’s 2014 Europe and Britain program 
has 104 guided holidays available. Travel 
deep into a destination with Regionals, cover 
more ground with Discoveries, take it slow 
with At Leisure, share time with Family 
Experiences, follow a passion with Special 
Interest and get even better value with 
CostSaver.
Visit www.trafalgaragent.com, ask your sales 
manager or freephone reservations on 
0800 872 325.

http://www.exoticholidays.co.nz
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Record tourism takings for Spain
Spain has reportedly raked in a record 59 
billion euros from foreign tourists in 2013, 
luring an unprecedented number of visitors, 
many of whom spent more while there.
Spending by foreign travellers in Spain was 

up 9.6% year-on-year in 2013, significant 
boost in a country that depends on tourism 
for more than 10% of its economic activity.
The biggest source markets, in descending 
order, were the Brits, Germans and French.

France’s transport ministry is unveiling new plans this week for an express 
train service between Paris and Charles de Gaulle airport after several years 
of delays, according to a source close to the ministry.

Waterford celebrates 1100 years
Waterford, Ireland’s oldest city, will this year 
celebrate its 1100th anniversary with a year-
long programme of special events.
Situated on Ireland’s southern coast, the city 
was founded by the Vikings in AD914.
The events planned for the anniversary 
celebrations follow the completion of the 
Viking Triangle, Waterford’s outstanding 
cultural and heritage quarter (above).
The Triangle encompasses buildings 
spanning 1,100 years of Irish urban 
history representing practically every period 

of architecture to have come to Waterford 
since the arrival of the Vikings.
It is surrounded by the original 10th-century 
fortifications and is home to three world-class 
treasures museums – the Bishop’s Palace, 
Medieval Museum and Reginald’s Tower. 
Waterford is famous not only for its history 
and heritage but also for its lively festival 
scene which each year includes the Waterford 
International Music Festival (01-13MAY) 
and the Spraoi street theatre festival (August 
Bank Holiday weekend).

The historic city of Limerick has been named as Ireland’s inaugural City 
of Culture for 2014, with over 200 performances and exhibitions lined up.

Frisco-Dublin direct
World Aviation Systems remind agents that 
direct San Francisco-Dublin flights on Aer 
Lingus begin on 02APR. Sale fares start at 
NZD1365 RT (+ tax NZD150) for ticketing 

by 05FEB. 
The airline’s fare includes 1pc/23kg baggage 
allowance and travel must be MON-THU 
01APR-15JUN.  

Ireland honours legendary Brian Ború
Ireland is getting ready to celebrate the 
millennium anniversary of one of its greatest 
national heroes, Brian Ború, the legendary 
last High King of Ireland.
This Easter sees the 1,000 anniversary of the 
Battle of Clontarf and the holiday period will 
be the high point of a series of year-long and 
countrywide festivals, re-enactments, tours, 
lectures and O’Brien clan reunions marking 
the life and death of the great soldier. 
At the Battle of Clontarf on Good Friday 23 
April 1014, Brian Ború defeated the Vikings 
of Dublin and their allies. Although the great 
chieftain was killed, Clontarf was deemed 
a triumph because it averted a major new 
Viking offensive.
Ború has been celebrated ever since for his 
unparalleled contribution to uniting Ireland 
and quelling the destabilising impact of the 
Vikings on Irish soil. The founder of the 
O’Brien dynasty, he was the last king to unite 
all of Ireland. Since his death in 1014 no one 
person has unified the populations in all four 
provinces.

Clontarf, now a 
coastal suburb 
on the north 
side of Dublin,
will lead the 
national 
celebrations 
surrounding the 
anniversary to 
include 
everything from 
a Lark in the 
Park to a Battle of Clontarf Golf Open, to a 
programme of historic lectures.
The O’Brien name is very prominent 
throughout the world and connecting with 
roots of ancestors and the area of their birth 
will have heightened significance. Various 
branches of the worldwide clan are 
planning events and reunions around the 
Battle of Clontarf celebrations in Killaloe, 
Cashel, Dublin and Armagh – the O’Brien 
trip of a lifetime.
www.brianboru2014.com

Odyssey exchange rate guarantee
With the Kiwi Dollar almost at parity with 
the AUD, Odyssey Travel says it is 
committed to using the retail exchange rate of 
the day that payment is made to ensure that 
New Zealanders receive maximum benefit 
from their New Zealand dollar purchases for 
their Odyssey tour and pre/post 
accommodation.  Call 0800 440055 and visit 
www.odysseytravel.com.au 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp


Celebrate the Year of the Horse with Adventure World Stiff competition for Gallipoli 100th travel 
New Zealanders run the risk of missing out on being part of the 
100th commemorations at Gallipoli in 2015, as Australians snap 
up the majority of limited accommodation and other travel 
options.
The results of a ballot, which closes today, will determine the 
2,000 Kiwis and 8,000 Aussies who will receive an attendance 
pass to the Anzac Day services on 25APR15.
The Turkish Government has limited capacity to 10,500 people 
due to safety and space constraints at the Anzac Commemorative 
Site. The allocation ratio is based on the relative number of 
casualties suffered by New Zealand and Australia at Gallipoli in 
1915.
Managing Director of The Innovative Travel Company, Robyn 
Galloway, says while Australians have been quick to book, Kiwis 
are choosing to wait until the ballot results are released – 
however in doing so they run the risk of missing out altogether 
due to severely limited accommodation options.
“Australians are making commitments to a tour or cruise option 
more quickly than New Zealanders, who seem to be taking a wait 
and see approach. They don’t seem to realise how limited accom-
modation is and that tours are nearly booked out,” says Galloway.
Due to limited accommodation options on the peninsula, The 
Innovative Travel Company is offering a charter cruise on 
Azamara Journey, departing from Athens on 17APR. The ship 
will spend time exploring the Gallipoli peninsula prior to Anzac 
Day, and will be positioned as close as possible to Anzac Cove 
for the commemorations. 
“The cruise is the perfect option for people who hold a ballot 
ticket and especially those who miss out, as you are guaranteed a 
bed and the option of a special onboard Anzac Day service,” says 
Galloway.
“Those who book the Anzac Day cruise will join our Gallipoli 
experts and follow the Anzacs from Lemnos to the Dardanelles, 
with Dame Malvina Major singing onboard at the Dawn Service. 
Those with ballot tickets will be tendered ashore to join the dawn 
commemorative service at Anzac Cove and the New Zealand 
service at Chunuk Bair.
“We urge New Zealanders wanting to attend this once in a life-
time event at Gallipoli to act now rather than be disappointed.”
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Today 31JAN heralds Chinese New Year, the Year of the Horse. 
People born in the Year of the Horse (1930, 1942, 1954, 1996, 1990, 
2002 and 2014) are clever, kind, animated and energetic. Adventure 
World has come up with its picks for horse-inspired travel this year. 
>>  A horse is a horse of course of course - unless it’s a 2,200 year old 
lifelike terracotta replica. It’s estimated there are 520 terracotta horses 
in Xi’an’s incredible Terracotta Army that also includes over 8,000 
soldiers. Emperor Qin Shi Hunag’s legacy is one of the greatest 
archaeological discoveries of modern times and has to be seen to be 
believed. Adventure World’s 6-day China Experience is priced from 
$1,285pp and includes two nights in Xi’an. 
>>  The Crazy Horse Memorial in South Dakota is named for the 
Lakota leader it depicts though you could be mistaken for thinking 
the ‘crazy’ is a reference to the scope of the project. If finished, it will 
become the world’s largest mountain sculpture. Started in 1948 and 
far from complete it has nonetheless become a tourist attraction in its 
own right. Adventure World’s 15-day Northern Rockies,  priced from 
$2,899pp, includes National Parks and Monuments including the Old 
Faithful Geyser, Yellowstone and Crazy Horse Memorial. 
>>  Whitehorse in north-west Canada gets its name from the White 
Horse Rapids on the Yukon River. Your clients are more likely to see 
elk, moose and caribou than horses at the Yukon Wildlife Preserve 
and the city’s main tourism drawcard is a chance to view the Aurora 
Borealis or Northern Lights, seen most nights DEC-MAR. Adventure 
World’s 5-day Yukon Winter Dream is priced from $2,275pp and 
includes a trip to Fish Lake to take in the Northern Lights. 
>>  Torres del Paine National Park is the crown jewel of Chilean 
Patagonia and there’s perhaps no better way to see it than on horse-
back. Clients can channel their inner gaucho and saddle up for a ride 
to the tranquil Laguna Sophia. Adventure World’s 4-day Singular 
Patagonian Experience is priced from $2,415pp and includes three 
nights at the luxurious hotel The Singular and a range of expeditions 
and tours. 
>>  Your clients can take a sleigh ride around Lake Louise on 
Adventure World’s 6-day Firesides and Snowflakes independent 
round trip from Calgary. Priced from $1,064pp it includes five nights 
accommodation in Lake Louise, Jasper and Banff, transport and a 
range of sightseeing. Departures available until APR14 and again 
from NOV. 
Call Adventure World on 0508 496 753.

http://www.adventureworld.co.nz/tours-and-destinations/asia/eastern-asia/china/tours/china-experience/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/north-america/usa/tours/northern-rockies-self-drive-tour/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/yukon-winter-dream/
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/the-singular-experience-patagonia/
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/the-singular-experience-patagonia/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/canada/tours/firesides-and-snowflakes/
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Dual boarding helps Jetstar tops 2013 domestic OTP in NZ 
On-time performance results from the 
country’s two major domestic airlines show 
that Jetstar flights departed on time more 
often in 2013. 
Comparative figures show that Jetstar 
achieved New Zealand’s best domestic airline 
on-time performance (departures within 10 
minutes of schedule) in eight months last 
year and was equal-best in one month.
The results reflect the low cost carrier’s 
popular move to dual boarding - using both 
front and rear doors for emplaning/deplaning 
wherever possible - speeding up the process 
for passengers.
Grant Kerr, Jetstar Head of New Zealand, 
said the airline had focused on improving its 
domestic reliability and to come out ahead of 
a full-service competitor was gratifying. 
“In previous years our on-time performance 
could be very good in some months but was 

not consistent through-
out the year. In 2013 
reliability was a key 
focus for the airline 
and we performed 
much more strongly,” 
says Kerr. 
“As a result our 
domestic customer 
satisfaction scores also improved significantly, 
ending last year at their highest-ever levels.” 
In 2013 Jetstar’s average monthly 10-minute 
domestic OTP jumped to over 83% compared 
with 72% in 2012.
“Our goal in 2014 is to maintain our high 
performance and continue to improve 
customer satisfaction, providing Kiwis with 
an affordable and reliable choice when they 
fly,” he added. 
Jetstar has regularly published its domestic

15-minute OTP results 
on its website. Last year 
the airline also began 
reporting its 10-minute 
results to enable 
customers to more 
easily compare Jetstar’s 
reliability with its local 
competitor.

Hawaiian profit details
Hawaiian Airlines parent Hawaiian Holdings
posted a 2013 net income of US$51.9 million,
down 2.6% on 2012 results. Full-year 
revenue rose 9.9% to $2.16 billion while 
expenses increased 10.3% to $2.02 billion, 
producing an operating profit of $133.7 
million, up 3.4%.

Malaysia Airlines to drop LAX
Malaysia Airlines will suspend its flights into 
Los Angeles, effective 30APR, as part of 
route rationalisation. 
The airline CEO is quoted as saying the 
route is no longer economically viable and 
MAS will instead focus on satisfying demand 
within Asia.

India to accept A380s
India’s civil aviation ministry has lifted a 
landing ban on Airbus A380s , enabling 
carriers like Singapore Airlines and Emirates 
to fly their superjumbos into the country’s 
four main airports - New Delhi, Mumbai,
Bangalore and Hyderabad - which are 
equipped to handle the planes.
The ban on A380s was imposed due to 
concerns that foreign airlines could secure 
a large share of international traffic, hurting 
state-run Air India.
The Sydney Morning Herald reports that SIA, 
which is setting up a full-service carrier in 
India in a joint venture with Tata Group, said 
it would consider flying A380s into India.

Virgin’s 10th Anniversary
Virgin Australia has marked the 10th 
anniversary of its predecessor Virgin Blue’s 
first international flight, DJ007 between 
Christchurch and Brisbane on 29JAN04, by 

FRA-MAD-FRA with LAN
Your clients can fly on LAN between 
Frankfurt and Madrid for NZD97 return 
(+tax NZD103) in either direction.  This fare 

Garuda offering inflight Wi-Fi
Garuda Indonesia passengers can now use 
OnAir’s inflight Wi-Fi product, Internet 
OnAir, throughout the flight. Passengers can 
visit websites, work on email, and keep up to 

announcing eight new codeshare agreements.
The new codeshares are with Delta Air Lines, 
Etihad Airways and Singapore Airlines on 
services to Seattle, Boston, Zurich, Minsk, 
Medina, Rome, Athens and Brunei.

date on social media. 
 OnAir’s services have been installed on 
GA’s existing A330 aircraft and will also be 
installed on its A330s currently on order. 

applies on LAN daily flights and includes a 
meal, 23kg bag allowance, free entertainment 
and even FF points for OneWorld frequent 
fliers.       

http://www.cxagents.com


Over 120 European destinations ... now that’s Wunderbar!

TravelMemo   20140131   31JAN14    Page 14

Changi chalks up more records
Changi Airport handled a record 53.7 million 
passengers (up 5%) and 343,800 landings and 
take-offs (up 5.9%) during 2013. 
In DEC13, Changi welcomed 5.12 million 
passengers, the first time the airport handled 
more than 5 million passengers in a month 
since it opened in 1981.
Its daily record was also broken on 21DEC, 

with 191,800 passengers and 1,100 flights 
registered during the 24 hours.
The airport welcomed five new airlines and 
10 new citylinks last year and was named 
the World’s Best Airport at the 2013 Skytrax 
World Airport Awards. It also collected 29 
other excellence awards.

A350 XWB for Singapore Air Show
Airbus has confirmed it will show off its all-
new A350 XWB in static and flying displays 
at the Singapore Airshow 11-12FEB, marking 
the debut of the aircraft at an international air 
show.
The A350 XWB is at an advanced phase of 
its flight test program, with entry into 
commercial service set for the fourth quarter 
of this year.

Airbus says it is especially well suited to the 
needs of Asia Pacific airlines flying to Europe 
and North America. Carriers from the region 
that have already ordered the aircraft include 
AirAsia X, Air China, Asiana Airlines, 
Cathay Pacific Airways, China Airlines, 
Hong Kong Airlines, Japan Airlines, 
Singapore Airlines, SriLankan Airlines, Thai 
Airways International and Vietnam Airlines.

American opts for Sabre
American Airlines has chosen Sabre to 
provide its new combined reservation system, 
following its merger with US Airways.
Sabre Airline Solutions will now manage all 
of the airline’s flight schedules, flight 

information, customer check-in, boarding 
processes and baggage management.
The process for American Airlines and Sabre 
to complete the integration is expected to 
take two years. Emirates extends IRB sponsorship to 2019

Emirates and Rugby World Cup Limited 
(RWCL), have announced a sponsorship 
agreement for Rugby World Cup 2015 and 
2019 which will be held in England and 
Japan respectively.
The airline also extended its sponsorship of 
the International Rugby Board’s match 
officials until the end of 2019, which includes 
for the first time in Rugby World Cup history 
the rights to brand the shirts of match 
officials on the field of play during the 
tournament. Since the inception of RWC in 
1987, no brand has ever featured on the 
playing kits of players or match officials. 

Emirates first sponsored the RWC 2007 in 
France as a Tournament Sponsor, and then 
became a Worldwide Partner for RWC 2011 
in New Zealand.  
In terms of the agreement, Emirates will 
be an official Worldwide Partner of Rugby 
World Cup 2015 and 2019, as well as the 
official airline. The ‘Fly Emirates’ logo will 
adorn the shirts of match officials, and 
Emirates will have its branding displayed 
around all stadiums in England and Japan 
where matches will be played during the six-
week long tournaments.  

Free dinners for a year
Fox News reports that a man in China 
purchased one first-class ticket on Eastern 
China Airlines and used it to scam a year’s 
worth of free meals at the VIP lounge in 
Xi’an airport.
Quoting Malaysian Chinese newspaper 
Kwong Wah Yit Poh, Fox says the man 
flashed his legitimate ticket to lounge staff 
before his trip, hung out and ate a meal 
just like any first class traveller would, and 
instead of getting on the flight would change 
his flight’s departure to another day.  The 

next day he would show up with his newly 
issued ticket for the revised date, stroll into 
the lounge, eat, relax, and change his ticket 
date again.  He did this over and over again.   
According to the newspaper, staff members 
discovered that the itinerary for the one ticket 
had been postponed over 300 times in a year.
When China Eastern started investigating, 
the man simply cancelled his ticket before it 
expired and was able to get a full refund. 

IRB referees Glen Jackson (New  Zealand), Steve Walsh (Australia), Craig 
Joubert (South Africa) and Wayne Barnes (England) at Madinat Jumeirah. 
They were among a group of 21 referees who recently attended an IRB 
training camp at the Sevens Stadium in Dubai.

http://www.lufthansaexperts.com


CRUISE NEWSFROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Award Recognition
With the annual cruise industry awards a little 
over a week away, this year’s finalists have 
been announced and many of you will be 
either celebrating or wondering what you 
need to do to gain the recognition that comes 
with such prestigious awards.

one basket. The cruise 
lines will fight for your 
business but you need 
to be loved by multiple 
brands as far as possible!

The Cruise Agency of the Year award is 
presented to the top three Cruise Travel 
Agencies in both Australia and New Zealand 
as GOLD, SILVER and BRONZE winners.
The Cruise Consultant of the Year award is 
presented to the top Cruise Consultant in both 
Australia and New Zealand.

Candidates in both of these categories are 
nominated by CLIA Member Cruise Lines 
based on sales volume, sales growth, 
marketing efforts, attendance at training and 
overall product support throughout the year.

It is important that every retail agency is clear 
that you don’t have to be the biggest seller of 
cruise holidays to be in the running.
Efforts undertaken throughout the year with 
everything you do will count towards 
recognition from CLIA Member Cruise Lines.

Some free advice from CLIA would be to 
ensure you don’t have all your cruise eggs in 
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Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

Book a Hurtigruten 2014 Norway 
Classic Coastal Voyage with 

Discover the World Cruising and 
receive a $50 Visa Gift Card and 
your clients receive GBP200 per 

cabin onboard credit.

Bookings must be made by 28 
February and only the first 40 agents 
to book receive the Visa Gift Card!

Click here for details on this, and 
other great offers!

2 0 1 4  R e i n d e e R 
R u n  b o n u s  s a l e

Carnival New Zealand sales team boosted
Growth in the New Zealand cruise market sees Carnival New Zealand announcing 
several changes to its operations, including the expansion of its sales team.
In a move which follows the model adopted by Carnival Australia last year, 
members of the New Zealand sales team will now focus on specific brands.
“The local market has grown so much, we’ve decided to follow suit,” says 
Carnival New Zealand Sales Manager Belinda Clark.
Former Emirates Sales Executive Andy Bruce is the new Business Development 
Manager for P&O Cruises and Cunard, and Melissa Bannister will now be BDM 
for Princess Cruises.
Announcing the changes, Carnival New Zealand Sales Manager Belinda Clark said 
“Whilst our operation provides sales support, marketing and representation for all 
the cruise lines we represent in New Zealand – P&O Cruises, Princess Cruises, 
Cunard and P&O Cruises World Cruising – our two dedicated Business 
Development Managers will be focussed on their designated cruise lines.
“This will enable us to create a greater focus for our individual cruise brands as 
well as a greater footprint and relationship with our trade partners, who are key to 
the success of our business.”

The Carnival New Zealand team 
(l to r) - Andy Bruce, Debbie Kearns, Christine Houltham, Belinda Clark, 

Robyn Littin, Melissa Bannister

http://www.discovertheworldtravel.com.au/edm/140114_HRG_DTWC_ReindeerRun.pdf
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RCI offers significant compo 
Seatrade Insider reports that all passengers 
on Royal Caribbean’s Explorer of the Seas 
will receive a 50% refund and a 50% cruise 
credit after their 10-day voyage was cut short 
by an outbreak of suspected norovirus. More 
than 600 people have reported ill since the 
Caribbean voyage from Bayonne, N.J. began 
on 21JAN.
In an unusual move, RCI is also giving those 
passengers who had to be confined to 
staterooms by illness an additional credit of 
one future cruise day for each day of 
confinement on the trip.

Plus, the company is reimbursing airline 
change fees and accommodation for 
passengers whose travel home was 
inconvenienced by the change of plans.
Seatrade Insider quotes the US Centers for 
Disease Control and Prevention as saying 
577 of the 3,050 passengers reported illness 
during the cruise, along with 50 of the 1,165 
crew.
On Sunday the decision was taken to return 
to Bayonne two days early, to allow for a 
thorough ‘barrier’ sanitization of the vessel. 

Alaska photography cruises 
Limited cabins are available on two specific 
photography-themed cruises in Alaska this 
year. 
Your clients can join award-winning 
photographers David Julian and Billy 
Howard on 29JUN or 17AUG on the 8-day 

Discoverer’s Glacier Country, aboard the 
Safari Endeavour. 
They’ll experience the beauty of Alaska from 
the comfort of a luxury yacht, plus with the 
added value of learning from the experts. 
Contact Wild Earth Travel on 0800 945 3327 
or email info@wildearth-travel.com. 

Bipi discovers tourism
A Heritage Expeditions group recently visited 
the tiny Melanesian island of Bipi. They were 
the first group of travellers to ever visit the 
island, so their arrival was as special for the 
local people as it was for the tourists.
Landing on the island by zodiac, the 50 
passengers and guides were welcomed at 
the beach where they were taken through a 
traditional cleansing ceremony followed by a 
spectacular cultural performance from 
islanders of all ages.  
The visit was part 
of a two-week 
itinerary throughout 
Papua New Guinea 
and the Solomon 
Islands organised 
by New Zealand-
based Heritage 
Expeditions, a 
travel company that 
specialises in 
conservation 
tourism. 
Expedition leader, 
Aaron Russ, said 
“Conservation is 
our guiding 
principle and we always ensure that each 
place we visit is left just as we found it. 
Travelling to these remote and pristine places 
with small groups ensures this can happen.”
Bipi is a flat coral island located off the west 
coast of the main island of Manus in Papua 
New Guinea. Consisting of just three 
villages, it has a population of approximately 

1,000.  In the 1970s and 1980s the island was 
famous for its master wood carvers. Today 
the main economic activity is fishing and 
harvesting sea cucumbers for the Asian 
markets.
While it is easy to describe Bipi Island as 
paradise, living in such a remote area has its 
challenges, including access to healthcare and 
schooling. Heritage Expeditions’ Discovery 
Fund, which is made up of passenger 

donations, contributes resources towards 
educational, environmental and cultural 
initiatives in regions the company travels to.
The Heritage Expeditions team says it is 
looking forward to returning to Bipi Island in 
OCT14 on its 14-day Melanesia Discoverer 
expedition exploring the islands of Papua 
New Guinea and the Solomon Islands.

http://www.wildearth-travel.com/trip/discoverers-glacier-country-sendeavour/
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Kazakhstan hosts Central Asia’s largest travel expo
Kazakhstan will host KITF – Central Asia’s 
largest travel and tourism exhibition 
23-25APR14 at Almaty’s International 
Exhibition Centre.
During the three day exhibition, over 8,000 
travel industry experts are anticipated to do 
business at the 500 exhibitor stands.  
Destinations to be showcased include: Cuba, 
Malaysia, Morocco, India, Georgia, 
Dominican Republic, Sri Lanka, Slovenia, 
Spain, UK, Russia, Maldives, Italy, 

Seychelles, Greece, Thailand, Kenya, 
Croatia, Switzerland and Catalonia.
KITF is the part of a portfolio of travel and 
tourism exhibitions held in 6 countries: 
Russia (Moscow, Novosibirsk), Ukraine 
(Kiev), Kazakhstan (Almaty), Azerbaijan 
(Baku), Turkey (Istanbul) and India 
(Mumbai).
For free entry into the event, visit: 
www.kitf.kz/en and register online.

TravelSIM’s User Base saved over $200m in 2013 
The TravelSIM international pre-paid 
communications service has announced that 
its growing 3.5 million user base collectively 
saved over $200 million in calling and data 
download charges in 2013.
The figure compares TravelSIM’s service 
with costs that would have been amassed 
if its user base had paid standard roaming 
charges from their local providers when 
travelling abroad.

New Zealand Chief Executive James Currah 
said “TravelSIM continues to grow in 
popularity as a convenient and low cost 
alternative to local carriers roaming charges. 
Here in New Zealand TravelSIM is available 
at AA Centres, New Zealand Post and in over 
200 Travel Agencies.
Visit www.travelsim.co.nz and email 
lisa@travelsim.co.nz

Amadeus is making changes to its logo and visual identity
Amadeus was originally created as an 
independent and neutral global distribution 
system, enabling airlines to sell seats more 
easily, more cost effectively and with greater 
international reach. Today, Amadeus operates 
not only in the airline industry but also in e-
commerce, search, hotels, rail, and the airport 
IT areas, among others. 
The company is a lot bigger now, but says it 
is still focused on the future and on playing a 
leading role in driving the industry forward. 
Its ambition is to facilitate the entire travel 

journey from door-to-door while enhancing 
the travel experience. 
Visit www.shapethefutureoftravel.com to 
learn more about how Amadeus, its cus-
tomers and travellers envision the future of 
travel, and also to see the changes made to 
the Amadeus visual identity. 
www.amadeus.com

Eurail offers “Early Birds” two to five free travel days 
Travellers can take advantage of a special 
Eurail “Early Bird” promotion which offers 
non-European residents free travel days on 
Eurail Global Passes purchased from 01FEB 
through 31MAR14.  Early Bird Passes have a 
six month pre-booking period.  
This promotional offer applies to both first 
and second class Eurail Global Passes and are 
open to all travel categories: Adults, Child, 
and Youth, including Saver Passes intended 
for groups of two to five people, offering an 
additional15% reduction. The “Early Bird” 
campaign offers two extra travel days for the 
15-day Eurail Global Pass, three extra travel 
days for the 21-day Eurail Global Pass and 
five extra travel days for a one month Eurail 
Global continuous Pass. 
“Last year’s Early Bird promotion proved 
very successful, boosting sales in March of 
the Global Pass by an astounding 96%. The 
opportunity to receive extra travel days 
motivated nearly twice as many customers 
to buy the Eurail Global Pass. This year we 
expect even more travellers to take advantage 
of this promotional offer. The aim is to 
maximize the customer’s travel experience 

by offering these extra days to discover even 
more of Europe by train,” explains Silvia 
Goerlach, Eurail Group Sales and Marketing 
Manager. 
Generating over 55% of total sales revenues, 
the Eurail Global Pass continues to be the 
most popular pass in the Eurail portfolio. 
With its 24 participating countries, it covers
nearly the entire European continent (including
free or discounted travel on some major 
shipping lines) and gives travellers the 
largest variety of countries to choose from. 
The diversity of Europe is easy to explore via 
rail with the Global Pass, from historic and 
quaint world heritage sites to back-country 
nature sites and architecturally stunning and 
historic capital cities.
Eurail Passes are available from a worldwide 
network of Authorized General Sales Agents. 
www.eurailgroup.org/eurail


