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SQ-NZ deal good for NZ tourism
Tourism New Zealand chief executive Kevin Bowler says the 
additional NZ-Singapore capacity expected from the Air New 
Zealand – Singapore Airlines alliance is great news for our 
tourism sector.
“Singapore itself is an important and growing visitor market for 
New Zealand, with arrival numbers up by 13 per cent in the past 
year. But Singapore is also a vital hub for Asia. 
“There is a lot of airline capacity into Singapore from Europe and 
across Asia, but until now there has been a lack of onward 
capacity between Singapore and New Zealand, affecting our 
ability to grow visitors through Singapore.” 
Bowler describes this as “a handbrake on the opportunity to grow 
visitor numbers from South and Southeast Asia.”
“This announcement is a real boost for our new investments 
in emerging markets like India and Indonesia, with a lot more 
capacity and great connections from multiple cities right across 
Asia,” he adds.
TIA chief executive Martin Snedden stresses the importance of 
Singapore as one of the world’s major aviation hubs.
“Our industry is firmly focused on growth out of the Pacific Rim, 
including Southeast Asia. This alliance between Air New Zealand 
and Singapore Airlines will strengthen our industry’s ability to 
successfully exploit these valuable opportunities.”
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NEW ZEALAND
100% Pure Facebook page tops a million fans
One million fans are now engaging with the 
100% Pure New Zealand Facebook page. 
“Our own research shows that the endorsement 
of friends and family is still the most 
compelling factor in helping potential visitors 
make travel decisions,” says Tourism New 
Zealand’s Director of Marketing Andrew 
Fraser. 
“Social media channels like Facebook plays 
perfectly in this space where “friends” of 
Tourism New Zealand can share and make 
travel recommendations and offer endorse-
ments to others on the page.  
“As a communication channel, social media 

continues to grow in significance with around 
56 per cent of visitors using Facebook.
“Some 40 per cent of all international visitors 
to New Zealand are using social media while 
in New Zealand and 45 per cent of all our 
visitors are using social media to talk about 
their trip once they have returned home. 
“We regularly see our Facebook posts 
reaching hundreds of thousands of people in 
our priority markets. The high level of daily 
interaction with New Zealand travel content 
is a highly effective way to drive preference 
for New Zealand.” 

MEETINGS 2014 for ASB Showgrounds
New Zealand’s premier business events 
exhibition, MEETINGS, organised annually 
by Conventions and Incentives New Zealand 
(CINZ), will be held 18-19JUN at Auckland’s 
ASB Showgrounds.
It will be staged across two large pavilions, 
allowing for a new Luxury Collection 
exhibition space and regional pavilions.

Tourism New Zealand has increased its 
commitment to MEETINGS this year and 
plans to bring 30 to 40 influential buyers and 
media from North America, China, India and 
Southeast Asia to the exhibition through the 
Hosted Buyer Programme.
www.meetings.co.nz 

Long-distance triathlon Challenge Wanaka, which attracted a record entry 
on Saturday, is to move by one month from its traditional third weekend 
in January timing. The 2015 event will be staged on Sunday 22FEB.

Chinese goldminers to be honoured
The hundreds of Chinese goldminers who 
came to the West Coast in the 1870s are to 
be honoured in a $200,000 project to develop 
commemorative gardens in Kumara and 
Ross.
The Greymouth Star reports that Chinese 

interests from here and abroad have 
committed the money, and others have 
donated labour, toward decorative gardens 
dedicated to the old diggers, who came from 
Guangdong Province.

China-based investors have bought an 
excavated, hotel-consented 1.2-hectare site in 
Queenstown, behind Frankton Road’s 
Pounamu Apartments. 
Mountain Scene newspaper quotes a local 
Ray White agent as saying they also bought 
an adjacent 1923sq m site and are keen to 
build a hotel using the resource consent 
originally obtained for the site in 2008, by a 
company belonging to bust developer Dan 
McEwan.

That consent – extended in APR13 for 
another three years – was for a 103-room 
five-star Hilton Hotel, however work stopped 
after the site was excavated out.
Hilton ended up managing the Kawarau Falls 
Station complex, on the other side of 
Frankton Arm.
Agent Buzz Scown told Mountain Scene his 
Chinese buyers also want to build a hotel in 
Auckland and possibly one in Christchurch.

China Skills training coming
A new training program called ‘China Skills’ 
is being developed for frontliners in the 
tourism, hospitality and accommodation 
industries. China Skills is being developed 
by Elizabeth Latham, who has a Masters in 
Tourism, specialises in HR development, 
education and training, and cultural tourism. 
The five-hour course will be highly interactive
with the emphasis on the practice of skills 
and knowledge to enhance the Chinese 
visitor experience. The workshop will be co- 
facilitated and led by Phillip Reay, an expert 
in customer service and hospitality, working 
alongside an experienced Chinese trainer.
“It’s about front liners being knowledgeable 
about what the Chinese visitor expects,” says 
Latham.  “The target groups for this training
are front line staff and supervisors in the 
Tourism and Hospitality Industries who 
interact with Chinese visitors or who are 

likely to in the future. It also explores sales 
techniques to improve the yield from Chinese 
visitors and so enhance business profitability.”
Some 230,000 Chinese visitors arrived in 
NZ in the year ended NOV13 – 18% up on 
the previous period, and just under 30% now 
venture here in small groups or as FITs, 
staying longer and exploring the regions.
“New Zealand tourism businesses must be 
ready to meet the challenge of ensuring 
satisfaction for Chinese visitors,” says 
Latham. “Staff must be culturally sensitive 
and aware of the needs and life experiences 
of Chinese visitors and be able to effectively 
sell products and services to them to exceed 
their expectations.” 
The courses will be delivered in the main 
centres starting mid year. 
Call Ross McLauchlan on 021 752 223 or 
email ross@oceaniatourismgroup.com.

Skyline Rotorua has been recognised with a Beef and Lamb Excellence Award 
for the second consecutive year.  Its award-winning East Cape-raised Wagyu 
Angus-cross scotch fillet and Canterbury High Country lamb are cooked to 
order from the Art of the Grill menu, which sits alongside the buffet dining.

Chinese hotel for Queenstown
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New TNZ team for Latin America
Tourism New Zealand recently opened its 
Sao Paulo, Brazil office aiming to double 
arrivals from Latin American within five 
years. 
TNZ’s GM of Western Markets Gregg 
Anderson says Brazil currently supplies 
just under half of our total Latin American 
arrivals and research has shown it offers the 
greatest potential as a base, when considered 
against Argentina, Chile and Mexico.
Karem Basulto has been appointed Country 
Manager and joins from the Brazilian Luxury 
Travel Association. Formerly with the 
Brazilian Tourism Board, she will lead a team 
of three, responsible for trade relationships, 
PR and marketing communications in Brazil, 

Chile and Argentina.  
Amalina Andrade (trade exec) recently 
completed a Masters in Tourism Management 
at Victoria University and Bruna Haddad (PR 
and marketing comms) studied English in 
New Zealand and has previously worked as a 
newspaper journalist and for PR agencies in 
Brazil.
Terena Tamai comes from a brand marketing
background and has been working on the 
LATAM airline group brand.
Work is underway on Portuguese and Spanish 
translations of the newzealand.com consumer 
website, and the commencement of 
advertising work in Brazil. 

Air NZ pulls Winter Fest sponsorship
Air New Zealand will not be sponsoring this 
year’s 40th Queenstown Winter Festival, 
having reduced its involvement last year.
Destination Queenstown chief executive 
Graham Budd told Mountain Scene the 
airline wanted to direct its local sponsorship 
more towards environmental activities and 
that its last-minute 2013 support was a one-
off.
A spokesperson told Mountain Scene that 

while the airline won’t be an official 
sponsor this year, it will continue to assist 
with promoting the festival.
“We remain fully committed to working with 
DQ on a number of other fronts, helping to 
support the growth of tourism in the region,” 
she is quoted as saying.
Budd indicated that DQ and the festival will 
receive some other airline support.

NZ starred in UK Christmas Day TV special
New Zealand and its people were showcased 
in the UK at 2pm on Christmas Day, with 
ITV airing Hobbit star James Nesbitt’s 
documentary River Deep; Mountain High on 
his experiences here.  

The Irish actor returned to New Zealand last 
year after filming The Hobbit, and his doco 
with Alaska TV was supported by Tourism 
New Zealand’s International Media 
Programme.

International acts for Auckland Lantern Festival
Famed Chinese rock band Tang Dynasty and the 
Shanghai Jiangzhou Drum Troupe are two of the 
international headline acts at this year’s Auckland 
Lantern Festival 13-16FEB.
A third international act, The Butterfly Troupe, will also 
perform three shows a night.  The all-girl band dances 
and plays what is known as ‘silk and bamboo music’.  
The festival starts with a Lantern-only evening in 
Albert Park, and features other action at Queens Wharf.   
www.aucklandnz.com/lantern.

Hassle-Free Tours in Christchurch has taken delivery of a new, larger open top double-decker 
bus from London. It can seat 59 people on its upper-deck and adds much-needed capacity to 
the operator’s existing fleet of three double-deckers. An all-weather large-screen TV is being 
added so passengers can view visuals of how the city centre will look once it is rebuilt.

New Year’s Honour for Earl Hagaman CNZM 
Scenic Hotel Group founder and executive chairman, Earl 
Hagaman, was made a Companion of the New Zealand 
Order of Merit in the 2014 New Year’s Honours list.
The expat American launched the then-Scenic Circle 
Hotels in the early 1980s with his friend Ralph Brown, 
and was recognised by his peers in 2009, becoming the 
inaugural recipient of the New Zealand Hotel Industry 
Achievement Award.
Philanthropist Hagaman continues to advocate for 
progress and improvements in New Zealand tourism, 
and is a vocal supporter of the proposed Haast Hollyford 
Highway project, which would see the development of a 
paper road from the 1880s advance to a toll road through 
the region. 
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AUSTRALIA

AATKings
Bringing Australia & New Zealand to life

 Our Australia  
and New Zealand 
Short Breaks 

brochure is out now.
JP Tour Director

Summer holiday camping info
Christchurch start-up CamperMate has just 
launched a website www.camping.co.nz with 
a map showing visitors locations of all the 
facilities campers need during their trip.
It is the result of two and a half years of 
collecting GPS locations of places public 
toilets, campsites, local landfills and service 
stations in every corner of the country.
“From a seldom visited public toilet nearby 
to a toilet off the beaten track in the Catlins, 
we’ve recorded GPS locations of facilities 
that in most cases have never appeared on 
a map before,” says CamperMate founder 
Adam Hutchinson. “We’re really excited to 
be able to make this data available in time 
for camping this summer through the website 
and our free smartphone app.”
The company already has a successful phone 
app called Campermate in the market. This 
free travel app provides users with the same 
locations as the new website and already 
boasts over 20,000 downloads.
Hutchinson says it was important that the 
database covered 100% of New Zealand.
“Other websites exist with some of this 
information, particularly around the bigger 
cities, but we found a huge gap in 
information on the smaller areas which are 
frequently visited by campers and 
independent travellers.”
CamperMate is a very grassroots company 
and with camping.co.nz they wanted to let 
tourists be part of the project too. Many of 
the newly discovered locations in smaller 
rural areas have been submitted by the 
tourists themselves through the app. Once 
verified and approved, these ‘crowd-sourced’ 
locations have been added to the database 
and synchronised with the website and app in 
real-time.

AAT Kings overhaul reveals 52 Brilliant Breaks   
AAT Kings is ‘Bringing Australia and 
New Zealand to Life’ with the launch of a 
new 52 Brilliant Breaks brochure. Rolling
out to travel agents this week, the one-
stop-shop brochure features 12 new 
Australian Short Breaks and three new NZ 
trips, with itineraries ranging from two to 
nine days. 
Anthony Hayes, Global Managing Director, 
AAT Kings says that off the back of their 
brand relaunch, they were determined to 
do things differently, basing decisions on 
feedback from past guests around the types 
of experiences they were seeking when 
taking local short breaks. 
“To this end we identified six different 
types of adventures and packaged these up 
to give agents the tools to offer clients a 
value-for-money holiday to suit almost all 
interests,” says Hayes. “Whether clients 

are passionate about Food and Wine, 
Nature and Wildlife, Cultural Experiences, 
Family Experiences, Active Adventures 
or Winter Escapes, we’ve got 52 fantastic 
getaways for them to choose from.”  
The 52 Brilliant Breaks include several 
new experiences from interactive cooking 
classes with leading chefs, more 
immersive cultural experiences such as 
dot painting in the Red Centre, and 
teaming up with new experiential partners 
including Great Walks of Australia. 
The new program caters to varying 
budgets with choices in accommodation 
styles and includes more return transfers, 
pre and post accommodation, improved 
catering and dining experiences. 
For more info, visit www.aatkings.com, 
Freephone 0800 500 146 or speak to sales 
manager Reece Scott.

TEQ names new CEO
Leanne Coddington has been named CEO 
of Tourism and Events Queensland (TEQ).
Queensland’s Minister for Tourism, Major 
Events, Small Business and the 
Commonwealth Games Jann Stuckey says: 
“Having worked closely with her as an 
Executive and as Acting CEO of TEQ, 
I have every confidence she will maintain 

Queensland casino licences on offer
Expressions of Interest are being sought 
for three Queensland casino licences 
conditional on the development of 
acceptable new integrated resort 
developments across the state.

They include one at the Queen’s Wharf 
development in Brisbane and two in 
regional Queensland.
Eight registrations had so far been 
received.

the momentum 
and continual 
drive for change 
which has seen 
confidence and 
growth return 
throughout 
Queensland’s tourism sector.”
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Melbourne Star Observation Wheel spins
Nola Cuddy, Melbourne Star Observation 
Wheel’s sales manager tourism – a regular 
trade visitor to New Zealand – will be 
celebrating following the long-awaited 
launch of the city’s newest attraction.
The landmark observation wheel in the 
Melbourne’s Docklands precinct is finally in 
operation 10am-10pm daily. 
Its 21 fully enclosed air-conditioned cabins, 
each capable of holding up to 20 guests, offer 
riders a 30 minute flight with uninterrupted 
360-degree views of up to 40km.
The wheel is fitted with around 3.5km of 

LED lighting, providing a spectacular nightly 
light show involving more than 15 million 
light combinations.

Victoria approves Segway touring
The Victorian State Government now allows 
the use of Segway transportation for guided 
tours around tourist attractions on the 
perimeter of Melbourne City.

The move is one of a raft of reforms to ease 
the regulatory burden on Victorian business 
and brings Melbourne in line with other 
Australian and international cities.

Free Rocket Ferry with Merlin ticket
Captain Cook Cruises has partnered with 
Merlin Entertainments to offer a free return
Rocket Ferry between Circular Quay and 
Darling Harbour with the purchase of a 
full price entry ticket to Sea Life Sydney 
Aquarium, Wild Life Sydney Zoo or Madame 
Tussauds Sydney. The offer is valid until 
31MAR14.
Rocket Ferry rides depart daily every 45 
minutes from Circular Quay and Darling 
Harbour, but to get a free return Rocket Ferry 

transfer, passengers must book their Merlin 
attraction entry tickets through Captain Cook 
Cruises. 

Noosa’s largest absolute beachfront 
resort, the 68-room Seahaven Noosa 
on Hastings Street has reopened after 
a 9-month, A$16 million renovation.

New Caledonia. New Year. New Airfare.

$680
www.aircalin.com

Return 
ex Auckland

(09) 977 2238

On sale 20Jan-31Jan14.  Valid for travel 02Mar-01Jun14 (completed).  
Closeouts apply.  Refer GDS.  Price is per person for economy class travel 
and includes all taxes.  Subject to change due currency fluctuation.

FROM 
 NZ

PACIFIC ISLANDS
New Caledonia.  New Year.  New Airfare.
That little piece of France in the South Pacific 
is now cheaper to get to with the introduction 
of Aircalin’s new, lower, year round published 
economy class airfare to Noumea, with 
protected inventory on every available flight.
“Whilst New Caledonia is predominantly a 
holiday destination we recognise that there 
are some who, for whatever reason, prefer, or 
need, to remain independent and this airfare 
will be perfect for that,” says Aircalin’s 
Angela Hallett. 
As an introductory offer this round trip 
airfare is, for a limited time, on sale ex AKL 
at $680 including current fuel levy and taxes, 
subject to change due currency fluctuation.
On sale until 31JAN14, it is valid for travel 

02MAR14-01JUN14 (completed) with 
closeouts AKL to NOU 15-22APR and NOU 
to AKL 03-08APR.
Details are in the GDS and agents can self-
ticket and earn 7% commission (excluding 
taxes).
“Flights depart Auckland Thursday & Sunday 
and also Tuesday & Saturday and this fare 
is applicable to all of these flights providing 
you are travelling under an SB flight 
number,” says Angela.
“Aircalin (SB) is a full service carrier, 
regardless of the fare paid, so this airfare 
represents fantastic value for money,” she 
adds.
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Samoa Tourism Exchange 2014
The Samoa Tourism Exchange officially 
opens on Tuesday 01APR at the Samoa 
Cultural Centre in Apia, and will be followed 
by the Buyer/Seller Exhibition 02-04APR, 
with property inspections 05-09APR. 

Samoa Tourism Authority will this year 
conduct three themed property famils 
covering the wedding and honeymoon 
market, the adventure market and the couples 
and families market. 

Free vows renewal offer
February is for Valentines, and Outrigger on 
the Lagoon ∙ Fiji is offering a Vakavoui Vows 
& Romance package throughout the month.
Couples booking the 7-night, FJD$3200 
package in a Deluxe Ocean View Room get 
a value-adding renewal of vows ceremony 
and a two-course dinner for two valued at 
FJD$2000.

The Vakavoui renewal of vows ceremony 
also includes serenaders, floral arrangements, 
traditional Fijian decorations and a celebration
cake. The ceremony can take place in any 
one of several locations including chapel, 
gardens or beachfront. 
www.outriggerfiji.com/ForLove 

Upgrade for Atiu’s airport
The run-down airport on Atiu in the Cook 
Islands will be given a $4 million upgrade 
over the coming months as part of a long-
term plan to boost the island’s tourism 
economy.
Cook Islands News Online says the island’s 

1300m runway will be sealed in the next 
couple of months, allowing it to handle 
Air Rarotonga 34-seater Saab aircraft. The 
carrier currently flies 15-seater Embraer 
Bandeirantes to Atiu.

Self-famils in Rarotonga
Agents have just six days left to book self-
famil packages to Rarotonga offered by Air 
New Zealand, Cook Islands Tourism 
Corporation and TATS.
Depending on the accommodation chosen, 
the five-night deals start from $499 per travel 
agent (companion price $699).  Included are 
return Air NZ ‘The Works’ airfares plus 
accommodation with daily breakfast, a 

cultural evening and a lagoon cruise.  There 
are eight accommodation options and, as part 
of the deal, agents must undertake a minimum 
of five site inspections, including the property 
they are staying at. 
The offer is valid for sales to 27JAN and is 
for travel 10FEB-30MAR14.
Visit www.tats.co.nz  or contact TATS on 
+64 9 2567050 or email sales@tats.co.nz 

Jo Tuamoto joins Solomon Islands Visitors Bureau
Former Tourism Fiji chief executive, Josefa 
Tuamoto has been appointed to the role of 
Solomon Islands Visitors Bureau CEO with 
immediate effect.
SIVB board chairman, Mr Moses Tepai says

“We are extremely fortunate 
to have someone of Jo’s 
calibre on board.”

FaBULAous Fiji from GO
GO Holidays has released a 6pp FaBULAous 
Fiji™ brochure, flying Fiji Airways, price-
led with a 4-day holiday from $849pp twin 
share ex AKL – including bonus offers. Kids 
fly+stay from $199, and all bookings receive 
a free Pure Fiji gift pack.
The brochure includes a 9-night Captain 
Cook Cruise holiday priced at $2589pp share 

The new outdoor 
dining area at 
Fiji’s Treasure 
Island Resort, 
complete with 
new decking, 
tables, chairs and 
umbrellas.

Date confirmed for Fiji International

The inaugural Fiji International at the 
Natadola Bay Championship Golf Course 
is confirmed for 14-17AUG14 and 
planning is now well underway for the 
PGA Tour of Australasia and OneAsia 
sanctioned event, which will boast a 
minimum prize purse of US$1 million.

Confirmed for a five-year period the event 
is expected to deliver substantial economic 
and tourism benefits to Fiji.
To be played the week following the US 
PGA Championship it provides the best 
opportunity to attract a quality field.

twin, including air fare ex AKL, coach 
transfers, one night pre and post 
accommodation at Tanoa International hotel, 
a 7 night cruise plus bonus offers.  
Valid for travel 31JAN-31OCT14, it is on 
sale to 24JAN. 
Click here for the brochure.
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ASIA
Beijing visits drop sharply 
Beijing has experienced an unexpected sharp 
drop in inbound tourism. In the JAN-NOV13 
period, the city recorded 4.2 million visitors, 
down 10% year-on-year, according to the 

Beijing Tourism Development Commission. 
It blamed the weak global economy and a 
strong yuan, as well as the city’s ongoing 
pollution problems. 

Amazing Thailand Amazing Romance welcome for couples
Next month the Tourism Authority 
of Thailand (TAT), together with 
the country’s airports operator 
and its Immigration bureau, will 
be offering a Valentines-themed 
Amazing Thailand Amazing 
Romance welcome.
Couples flying in to Bangkok’s 
Suvarnabhumi Airport during FEB14 are 
encouraged to visit the Amazing Thailand 
Amazing Romance booths in the terminal’s 
East and West Concourses to register for a 
“premium lane” welcome. They are given 
“Amazing Romance” stickers entitling them 
to fast track through the immigration process, 
plus souvenirs, a commemorative photo and 

entry in a lucky draw for prizes 
like accommodation, spa, 
restaurant and discount shopping
vouchers. Registration takes 
only minutes and just one of 
each couple required to provide 
their name, country of residence, 
length of stay, and e-mail address. 

Agents are encouraged to brief their clients 
on this promotion.
Note: Couples include honeymooners, 
married couples and lovers (straight or 
gay). Amazing Thailand Amazing Romance 
Counters will open from 5am to midnight 
throughout February. Souvenirs are limited in 
numbers. 

The Korea Grand Sale 2014
Korea’s biggest shopping festival has begun 
and runs until 16FEB.  More than 27,000 
stores are offering foreign visitors special 
discount rates of up to 70% on shopping, 
attractions and accommodation throughout 
the country. Seventeen of Korea’s traditional 
markets are also participating.
Download coupons from the Korea Grand 
Sale 2014 website or visit the Korea Grand 
Sale mobile website using a smartphone and 
click on the coupons tab to download.
A Korea Grand Sale 2014 Event Centre has 
been set up in the Doota Plaza Shopping 

Centre in 
Dongdae-
mun which 
offers 
information
and a 
translation 
service, 
free 
internet
and mobile recharging service and a photo 
zone.  www.koreagrandsale.co.kr

Singapore enjoys strong growth
Singapore recorded 3.9 million international 
visitor arrivals in the second quarter of 2013, 
up 10% year-on-year. The Singapore Tourism 

Board says overall growth was driven by a 
16% increase in leisure visitors.

New in 2014: the Glorious Land of Gujarat 
Adventure World recommends Gujarat, a 
North Indian region offering plenty to draw 
travellers – from textile-rich cities to wildlife 
and forgotten tribes.
Their new 14-day Glorious Land of Gujarat 
private tour takes in architectural wonders 
like the hilltop temple of Satrunjaya, the Sun 
Temple of Modhera, Buddhist caves and the 
Rock Edicts of King Ashoka. The tour also 
explores historic Diu, formerly a Portuguese 
colony.
Priced from $3,319pp share twin the package 
includes accommodation, meals as specified 
in the itinerary, sightseeing with entrance fees 

and local guides, and private vehicle 
transportation with a driver. Terms & 
conditions apply.  Call 0508 496 753 or email 
discover@adventureworld.co.nz.

Marketing manager for Tourism Malaysia NZ 
Aish Rangarajan 
has been appointed 
marketing manager 
of Tourism Malaysia 
New Zealand.
Aish, who won an 
excellence award 
while earning her 
Bachelor of Interna-

tional Tourism Management from AUT 
University, has had a variety of roles in 

the travel industry including senior travel 
consultant, services coordinator, contact 
centre supervisor and yield manager.  Most 
recently she has been with an online tourism 
marketing company looking after supplier 
relationships in the New Zealand market 
and growing the business through marketing 
campaigns and online strategies. 
From New Jersey in the US, Aish was 
schooled in Auckland, attending Onehunga 
High before heading to AUT.

Bangkok Airways self-service kiosks
Bangkok Airways has introduced a new 
check-in procedure at Bangkok’s 
Suvarnabhumi International Airport.
A dedicated self-service area with common-
use self-service kiosks allows passengers to 

check-in for their flight from 24 hours up to 
50 minutes prior to departure time.
Once the kiosk prints the boarding pass, the 
passenger then needs to proceed to a 
designated baggage drop area.
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Unrest in Cambodia
Earlier this month Cambodian authorities 
implemented a crackdown on dissent a day 
after four people were shot dead during a 
protest by striking garment workers. 
In a sign that strongman prime minister Hun 
Sen has hardened the government’s response 
to opposition and labour protests, police were 
joined by unidentified men carrying steel 
pipes as they forced opposition supporters 
from their Freedom Park rally base in Phnom 
Penh. 

The Sydney Morning Herald reports that 
monks and women were among those chased 
and beaten. 
The government has banned all rallies and 
marches through the streets of the capital, 
citing security reasons. 
Mu Sochua, a former Cambodian minister of 
women’s affairs and now a member-elect of 
the National Assembly provides an opposition 
viewpoint on the events in this op-ed piece in 
the Phnom Penh Post.

Family-friendly adventure in Vietnam
Adventure World’s new family-friendly 
9-day Southern Vietnam Family Adventure 
offers an immersive itinerary featuring a 
stay with a welcoming family in the Mekong 
Delta and takes in the buzzing city of Saigon. 
It delivers your clients right into the heart of 
Vietnam’s hospitable and vibrant culture. 

Priced from $2,685 for two adults and one 
child this private tour includes accommoda-
tion, most meals, domestic flights Saigon/
Dalat, transportation by private vehicle, 
sightseeing as specified in itinerary with local 
English speaking guides and entrance fees.

Sukhothai son-et-lumiere
The former Thai capital city of Sukhothai is 
to present a series of mini-light and sound 
presentations with monthly shows  on 
22FEB, 08MAR, 12APR (prior to the 
Songkran holiday), 10MAY, 14JUN, 11JUL 
(prior to the Buddhist Lent Day), 09AUG 
(prior to Mother’s Day), and 13SEP at Wat 
Sasri inside the Sukhothai Historical Park, a 
UNESCO World Heritage Site.

 The performances preview the highlights of 
the much grander show during Sukhothai’s 
annual Loi Krathong and Candle Festival 
(07NOV this year).
Admission is free and the mini light and 
sound show, classical performances, fireworks 
display and a Loi Krathong scene starts from 
7pm and lasts about 90 minutes. Narration is 
in several languages.

Malaysia Airlines to fly to Krabi 
Effective 03FEB14, Malaysia Airlines will 
be offering B737-800 service between Kuala 
Lumpur and Krabi, Thailand on Mondays, 
Thursdays, Fridays and Saturdays. 
Krabi, famed for its limestone cliffs, beautiful

beaches, waterfalls, caves and dive sites, is 
also home to several National Parks with 
over 130 surrounding islands including Koh 
Phi Phi and Koh Lanta. 

National Business Review’s Nevil Gibson reports that Philippine authorities 
plan to open aviation talks with the NZ Government this year.

Machu Picchu mudslide
World Journeys reports that mudslides last 
week have temporarily disrupted travel from 
the town of Aguas Caliente up to the site of 
Machu Picchu. Affected clients are still able 
to access the site, but will be required to walk 
at two points during the short bus journey, 
accompanied at all times by the operator’s
staff.  Authorities are expected to have 

cleared the road shortly.  The wholesaler says 
the heavier rainfall at this time of year does 
occasionally result in such disruption, and if 
clients’ travel dates are flexible, recommend 
travelling in the NZ winter when weather 
conditions are ideal.  
Contact World Journeys for all Peru 
arrangements 0800 117311 or email
info@worldjourneys.co.nz

Hawaiian Airlines is launching new turboprop service to the islands of Moloka’i and Lana’i, 
with ‘Ohana by Hawaiian ATR-42 aircraft operating from Honolulu.

LA enjoys more growth
Los Angeles welcomed a record 42.2 million 
visitors in 2013, a 2% increase over 2012 
and breaking visitation records for the third 
consecutive year. 
Domestic visitors totalled 36 million, up 
1.9%, while international visitation set a 

record with 6.2 million visitors, up 2.6% on 
2012. 
China was the biggest driver of overseas 
visitation with a year-over-year growth of 
more than 21%, and solidified its position as 
LA’s No. 1 overseas market.  

NZ to LA hot ticket with Air Tahiti Nui 
Air Tahiti Nui has a deal from New Zealand 
to Los Angeles on sale until Saturday 25JAN, 
starting from $1405 return in economy and 
$5799 in business.
Outbound travel is permitted from Auckland 
26JAN-27JUN and 10AUG-30SEP14.

Air Tahiti Nui is offering thrice weekly 
flights from Auckland to Tahiti and Los 
Angeles via Papeete.
Domestic add-ons are available from CHC, 
NPE, NSN, NPL, PMR, ZQN, WLG using 
Jetstar and Air New Zealand.
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USA for the Seasoned Traveller
World Journeys recommends its small 
group “Hawaii, Oregon & Washington” 
Journey departing 01APR14 as the ideal 
option for the well-travelled, looking for 
new discoveries in the USA. 
“After visiting LA, New York and San 
Francisco many people think they’ve seen 
the States,” says World Journeys Kim 
Houston, “...but there is so much more on 
offer.”
This 26-day itinerary begins with a stopover 
in Hawaii before flying to Portland, Oregon 
to board Un-Cruise Adventures’ 7-night 
Legacy of Discovery cruise through the 
Columbia River Gorge, Snake River, Hells 
Canyon and more – a step back in time to 
the Wild West.  Back in Portland guests 
enjoy a city tour and brewery tour before 
exploring the rugged Oregon Coast with 
whale watching, wine tastings and quaint 
small towns.  Taking the train to Seattle 
they then experience Pike Place market, 
Fisherman’s Terminal, the top of the Space 
Needle and a Boeing Tour before another 
stopover in Hawaii for final shopping en 
route home. 
Priced from $14,995pp share twin, this 

includes flights ex AKL; 4-star hotels; 
sightseeing and entrance fees; a 7 night 
all-inclusive cruise; all transport, plenty of 
meals, and a World Journeys Host 
throughout.  Airline taxes and tipping are 
additional.
Call 0800 117311 or info@worldjourneys.co.nz

Brazilian based TAM Airlines has requested authorisation to operate 
an additional 1,000 flights, both domestic and international, during 
the JUN-JUL14 World Cup period.

Appalachian Trail Walk
Your clients can hike America’s historic 
footpath, the Appalachian Trail and a 
10-day small group camping tour offered by 
Adventure World.
Clients get to sleep under the stars, wind 
through wooded valleys and past lakes in 
the Green Mountains and walk along the 
backbone of the Appalachians; the White 
Mountains of New England. They also hike 

to Lonesome Lake, the pristine Baxter State 
Park, visit Mount Desert Island and much 
more.
Priced from $2,735pp s/t the tour includes 9 
nights’ camping accommodation with meals, 
private transportation, scenic walks and 
hiking opportunities and sightseeing as 
specified in the itinerary.

MIDDLE EAST/AFRICA

Ethiopian Airlines – your choice to Africa. AKL to NBO from NZD 2971 RT 

Dubai Food Festival
The newly announced Dubai Food Festival 
21FEB-15MAR will feature a wide range of 
food-related activities, tastings, offers and 
events, showcasing the Emirate’s diverse 
food offering, from Michelin starred chefs to 

street food, drawn from the cuisines of more 
than 200 nationalities.   
The festival aims to become an annual fixture 
in Dubai, which boasts more than 5,300 
restaurants and places to eat. 

Skukuza Airport developments 
World Journeys reports that Skukuza Airport, 
gateway to South Africa’s Kruger National 
Park, is closed until 31JAN14 for renovations 
in preparation for the advent of SA Airlink 
scheduled services in June.  
FedAir will continue its charter flights from 
OR Tambo Johannesburg to Skukuza 01FEB-
01JUN14, but from 02JUN SA Airlink will 

take over with daily scheduled services from 
both JNB and CPT.  Improvements to the 
runway and terminal building will bring 
the facility up to international standard, and 
World Journeys says the reintroduction of 
scheduled flights will significantly enhance 
access to the world renowned wildlife park.

#MyDubai initiative
The Crown Prince of Dubai has launched an 
initiative to create an autobiography of Dubai 
through social media. People are encouraged
to capture the real life dynamics of the 
emirate and share their most compelling 
moments, contributing images and videos on 
Instagram, Twitter and Facebook by using the 
hashtag #MyDubai.
His Highness Sheikh Hamdan says that the 

main goal of the project is to show the world 
the beautiful lives, unique identity and true 
culture of the city that lie beneath the urban 
and technological advancements, and already 
the promotion has attracted 75,000 images 
and videos in its first week. These are now 
viewable at the #MyDubai e-Museum at 
www.instagram.com/mydubai and 
www.twitter.com/mydubai
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EUROPE
Important Turkish visa changes
Visitors to Turkey will soon have to apply for 
a visa online or they may be refused entry.
The current stamp / sticker visa on arrival 
facility will be abolished from 10APR14 and 
replaced by the e-visa application process.
All visitors to Turkey from 11APR14 will be 
required to purchase (US$20) their entry visa 
via the Turkish Government website 
www.evisa.gov.tr prior to travel.
The e-visa is a multiple entry visa valid for 

180 days from the date of issue.
ABTA says that with regard to cruise 
passengers, the following rules apply:
Visitors don’t need an e-Visa if they don’t 
leave the ship;
Visitors don’t need an e-Visa if they only tour 
in the respective port city of Turkey. (They 
will be given permission by local border 
police authorities to enter Turkey).

Stonehenge chaos
Furious visitors to the new £27m Stonehenge 
visitor centre have criticised English Heritage
for ‘chaotic scenes’ as the site struggles to 
cope.
The Daily Mail says tourists have slammed 
the centre on TripAdvisor, with positive 
reviews dropping by almost half. Most of the 
criticism regards the transportation from the 
centre to the stones.
Visitors moan about queuing for more than an 
hour to board a ‘land train’ - three carriages 

pulled by a Land Rover – which carries 45 
people and takes ten minutes to travel to the 
stones.
With just two land trains operating, English 
Heritage has been forced to put on coaches, 
hired from local bus companies, to deal with 
numbers.
Visitors say the system is a ‘farce’ and ask 
how the centre will cope when thousands a 
day visit during the summer. 

Emirates to double Dublin services 
Emirates will serve Dublin with a second 
daily non-stop flight from 01SEP. Timings 
have been scheduled to facilitate more 

effective onward connections at Dubai to 
New Zealand, with shorter journey times into 
Auckland.

Chelsea Flower Show 2014 tickets
Showbiz says it can help agents seeking 
tickets to the Chelsea Flower Show this May. 

Click here for the flyer.

Auckland-Zurich on the A380
New Zealand travellers can now fly all the 
way by Emirates A380 from Auckland direct 
to Switzerland with Zurich becoming the 

airline’s 25th A380 destination.
Emirates has also just launched flights to 
Kiev in Ukraine.

No liquids for Moscow
The Russian Federal Air Transportation 
Agency has, without pre-advice, issued a 
directive restricting the carriage of ALL 
Liquids, Aerosols & Gels (LAGs) in hand 
carry luggage, for all flights departing from/
transiting through Moscow, with immediate 
effect until 21MAR14. The restriction is a 
result of heightened security in the wake of 

the upcoming Winter Olympics in Sochi. 
To reiterate, all LAGs, including those 
packed in receptacles of 100ml or less, will 
not be allowed onboard. The only exception 
is for the carriage of medicine and infant 
food/milk, subject to inspection and approval 
by local authorities. 

Vatican visits tripled
Visits to the Vatican roughly tripled last year 
as people flocked to see Pope Francis.
Officials said more than 6.6 million people 
attended Vatican events led by Pope Francis 

since his election in MAR13, noting that 
there was a significant increase in visitors 
compared to the previous year. 

AVIATION
Changi hub central to SQ-NZ alliance decision
The three Emirates A380s a day from
Auckland, the new EK-Qantas partnership 
and the exponential growth of UAE carriers
were major factors in the decision by 
Singapore Airlines and Air New Zealand to 
amicably settle their differences and become 
allies.
New Zealand and Singapore have small 
home markets from which to source future 
growth and both will see strong opportunities
to attract affluent Asian and European tourists 
to their flights and destinations by working 
together.
SQ and NZ will soon be offering attractive 
alternatives to the burgeoning Dubai and Abu 
Dhabi hubs with flights through Singapore 
Changi, ATW magazine’s Airport of the Year. 

They’ll also add capacity on the AKL-SIN 
route and Air New Zealand will gain a 
virtual network of 58 new feeder destinations 
beyond SIN.
The five-star pair are natural partners in a 
fast-consolidating aviation world, and the 
warming of their relationship will deliver the 
viability needed for the Kiwi flag carrier
to return to Singapore after a seven-year 
absence. It will also unlock strategic benefits 
for both carriers, impacting the Emirates-
Qantas offering, giving Virgin investor Etihad 
indigestion and affecting Jetstar’s longhaul 
ambitions.
Like all good things, though, the benefits will 
take time to flow through and clearly daily 
SIA A380 flights are still years away.

Etihad Airways chief executive James Hogan will personally take up a board 
seat on offer from Virgin Australia, according to the Australian Financial 
Review.  The CEOs of the other major shareholders, Air New Zealand and 
Singapore Airlines, are yet to respond to Virgin’s invitation.
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Squeeze on Qantas
The cementing of a cosy relationship between 
two of Australia’s crucial airline neighbours, 
Air New Zealand and Singapore Airlines, 
might have a big impact on that country’s 
aviation industry - both on Virgin Australia 
and Qantas.
That’s the opinion of the Sydney Morning 
Herald’s business columnist Elizabeth Knight 
in a piece headlined “Qantas caught in pincer 
movement”.
She says that while Air New Zealand has 
played down the potential for it to make a 
play for Virgin Australia, plenty of industry 
experts retain a view that a joint bid by Air 
New Zealand and Singapore is a potential 
end game for the pair, which between them 
hold 44% of Virgin and a healthy slice of 
Australian feeder traffic.
“At the very least, this new alliance is 
fortifying an Asia-Pacific bloc in which 
Qantas becomes further isolated in a pincer 
movement from its competitors,” she says.
Business Spectator columnist Stephen 
Bartholomeusz says that if Air New Zealand 
and Singapore Airlines were to act in concert, 
Etihad’s Virgin shareholding and its alliance 

with Virgin would be less than strategic and 
Abu Dhabi could lose Virgin feed volumes to 
Singapore.
Jetstar, too, faces issues, according to 
aviation analyst CAPA. The low cost carrier 
is currently the only other airline in the AKL-
SIN market, operating three flights per week 
with two-class A330-200s. CAPA believes 
Jetstar will find it a challenge to continue 
operating this already marginal route once 
Air NZ and SIA begin their partnership and 
boost capacity between Auckland and 
Singapore.
The Qantas Group, whose overall fortunes 
are very much conditional on its domestic 
Australian health, continues a debilitating 
capacity war with Virgin as the latter 
corners high yield market share with a much-
revamped offering.
Bartholomeusz says Qantas is confronting 
more direct pressures, having lost its prized 

QF line in the sand explained
Business Spectator’s  Bartholomeusz has given 
the clearest explanation yet of the Qantas 
insistence on a 65% domestic market share.
He says Qantas’s core operations have a 
cost base that is as much as 15% higher than 
Virgin’s.
That means it has to capture a disproportionate 
share of higher-yielding fares to be competit-
ive and profitable, which in turn means that it 
has to have a frequency advantage to 
attract that higher share of business travel. 

investment grade credit rating and is 
undertaking an urgent strategic review that 
could see it selling equity in some of its most 
valuable businesses, including its frequent 
flyer program.
He says there has been considerable 
discussion in Canberra about whether the 
government should take action to support 
Qantas.
If the government were to offer a ‘lender-of-
last-resort’ facility, accessible only in extreme 
circumstances, this would demonstrate 
Canberra’s willingness to support QF. It 
could help the carrier regain its investment 
grade rating, thereby lowering its borrowing 
costs.
He says it might also send a signal to Virgin 
and its key strategic shareholders that Qantas 
would have the finances to withstand 
whatever capacity they threw at it, thereby 
helping temper the capacity war.
“It needs to convince Virgin and its backers 
that it has the financial capacity to defend its 
65 per cent domestic market share 
indefinitely, therefore suggesting that 
throwing more capacity at the market would 
be a pointless, profit-destroying exercise for 
both groups,” he adds.

Its historic dominance of business travel also 
creates a virtuous linkage with its frequent 
flyer program.
He says that when Virgin plunged into the red 
in the second half and lost $100 million for 
the year, Qantas knew that its greater financial 
capacity meant it could defend its market 
share and outlast Virgin.
The subsequent A$350m capital raising and 
the willingness of the three strategic share-
holders to pump that capital into Virgin – all 

of which have a strategic interest in getting 
better access to the Australian domestic 
market – set off the alarm bells at Qantas.
It meant Virgin could sustain loss-making 
capacity additions to the market for a very 
considerable period and inflict real financial 
stress on the Qantas group. If Qantas were 
forced to stop protecting its 65% market 
share, its dominance and its entire business 
model could begin to unravel. Hence the plea 
for help to the federal government.

Fiji Airways five year masterplan
The Fiji Airways five year strategic plan 
approved by its Board last month sees the 
airline increase its fleet size by 25% by 2017, 
with the purchase and/or leasing of one 
A330-200, two B737-800s and two ATR72-
600s (one replacing an ATR 42-500). 
The additional aircraft will support FJ’s plans 
to grow the number of available seats across 
all markets by 35%, and increase passenger 
numbers by 39%, over the next five years. 
New Zealand with its strong economy will 
play an important role as a key market for FJ 
with a capacity increase of 58.9% proposed 
between now and 2017. 
Proposed capacity increases across the other 
regions include Asia (144%), Pacific Islands 
(86.6%), Australia (28.4%) and Domestic 
(12.3%), while the current seat availability to 
the US remains stable  (- 4.7%).
Stefan Pichler, MD and CEO of Fiji Airways, 
says the airline will put in place an aggressive 
financial performance strategy to increase 
operating profits above FJD$100m, which 
has been planned assuming fuel prices and 
currency exchange rates at the current levels.  
“It is our aim is to be a world class boutique 
airline, and we must match that with an 
ambitious but solid financial growth plan 
which expands on current successes and takes 
our airline to a new level. 
“We need to be sustainably profitable and 
have a healthy cash flow to pay off our debts 
and fund new aircraft.
“In terms of our network expansion plans, we 
will not be taking a ‘trial and error’ approach. 
We are focused on the deliberate selection of 
new routes together with the best airline part-
nerships. Timing of new route introductions 
will depend on detailed scheduling together 
with interlining and codesharing, and we will 
announce these as they are finalised.” 
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Over 120 European destinations ... now that’s Wunderbar!

Hourly shuttle VIE - FRA
From 30MAR14, Austrian Airlines and 
Lufthansa will jointly provide a flight shuttle
service between Vienna and Frankfurt. 
Flights will depart on an hourly basis during 
the day from both cities. Austrian Airlines 
will increase its frequency on the route from 
five to six times per day, while Lufthansa will 
maintain a seven flights per day schedule.
The flights will depart VIE at ten minutes 
after the hour and the flights from FRA at ten 
minutes before the hour. 

More hourly flights from LH
From 30MAR, Lufthansa will set the flight 
times on more routes at fixed hourly 
intervals, making it easier for customers to 
plan their journeys. Flights from Frankfurt 
to London-Heathrow and Brussels will get 
hourly departure times except at times of 
lower traffic.
Passengers have the choice of 12 departure 
times a day to LHR (departure from FRA 
on the hour) and 10 departures to Brussels 
(always 25 minutes past the hour).
Lufthansa also introduced hourly departures 
last OCT on three sectors within Germany 
– from Frankfurt to Berlin, Hamburg and 
Munich.

Toomey quits Jet Airways
Bloomberg reports that Gary Toomey has 
resigned from his role of CEO at Indian 
Airlines. The second CEO to quit the 
company since June, Toomey was 
previously Air New Zealand CEO and before 
that, deputy CEO and CFO at Qantas.

Tim Clark, President, Emirates Airline, 
Dubai, UAE has been knighted, becoming a 
KBE for services to British prosperity and 
to the Aviation Industry.

B787-9 drops in to Auckland

TravelMemo aviation contributor Peter Clark 
was there when the first Boeing 787-9
Dreamliner to venture outside the US 
touched down at Auckland International 
Airport on 04JAN.
The plane dropped in for a quick visit to 
launch customer Air New Zealand before 
continuing to Alice Springs for hot weather 
flight testing (TM 20DEC). 
“The aircraft completed the Seattle Boeing 
Field to Auckland flight in 13 hours 49 min-
utes with 79 passengers, and was the longest 
flight to date for a B787-9,” says Clark.
Boeing told him they were proud to bring 

the B787-9 to Auckland to show Air New 
Zealand what the team has achieved. With 
more than 150 flights since testing began in 
September, the test fleet is said to be 
continuing to perform very well. 
Air New Zealand expects ZK-NZB to arrive 
in July and to be in full service in early 
October, with a total of ten planned to enter 
the fleet over the next four years.
Currently registered as ZB002, it is the 
second of three B787-9s dedicated to the test 
program and is the only one fitted with 
elements of the passenger interior, in addition 
to test racks and instrumentation. 

Pic | Peter Clark

KE fuel surcharge change
For KE ticket issue/reissue on/after 
20JAN14, the way the KE fuel surcharge is 
collected or shown on the ticket has changed 
to YR Tax format (previously Q Surcharge). 
The fuel surcharge is to be collected at point 
of sales for ticket issue and shown as ‘YR’ in 
the Tax / Fee / Charges Box of ticket. 
However, fuel surcharge levels remain 
unchanged, so continue to collect the YR fuel 
surcharges as per the fare requirements. 
Korean’s YR fuel surcharges are commis-
sionable to agents on gross published KE 
fares only when issued on KE (180) stock. 
For any airfare that does not attract 
commission, the surcharge will be non-
commissionable (Travel must originate from 
a New Zealand airport for commission to be 
payable). Commission will be generated au-
tomatically in the GDS as part of the YR tax.
The YR fuel surcharge will apply for reissue/
reval in the case where ticket is fully 
unutilized. 
 Agents should use YR tax code only for fuel 
surcharge. 
Note that a different tax code other than YR 
should be used if agents collect penalties etc. 

Night Rider departs
Air New Zealand’s popular Night Rider 
cheap fares connecting Auckland to 
Wellington and Christchurch are to end on 
31JAN, and the airline is not committing to 
reintroducing them.
Air New Zealand chief executive Christopher 
Luxon told Fairfax Night Rider was always a 
promotional service and a tactical move. 
“It’s about where and when we would use 
that same vehicle again ... they are so cheap 
so it’s about us managing it and using it in 
the right way.”  

LH advance seat res via Amadeus
Lufthansa and Amadeus have announced 
a new agreement that will see the airline 
sell advance seat reservation as an ancillary 
product in the travel agency channel using 
Amadeus Airline Ancillary Services. The 
agreement, which also applies to Lufthansa’s 
subsidiary Austrian Airlines, means that 
travel agents using Amadeus in 63 markets 
worldwide including New Zealand will 
be able to book advance seat reservations 

in Economy Class for travellers flying on 
domestic and European routes. Additionally, 
passengers will be able to purchase seats 
offering extra leg room, both on continental 
and intercontinental routes. 
LH and OS will also adopt Amadeus Airline 
Ancillary Services to distribute ancillary 
services through their website in the first half 
of 2014. 
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Swiss-based Etihad Regional launches
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Swiss-based airline Etihad Regional has 
launched. The new carrier will be operated 
by Switzerland’s Darwin Airline, which is 
headquartered in Lugano with a major hub in 
Geneva.
The first aircraft to feature Etihad Regional’s 
branding, a 50-seat Saab 2000, and new cabin 
interiors and crew uniforms were showcased 
last week at Zurich Airport. 
The new livery will adorn all 10 aircraft in 
the fleet by the end of JUN14.
Subject to regulatory approval, Etihad Airways 
will acquire a 33.3% stake in Darwin Airline 
as part of its equity airline alliance strategy. 
Darwin Airline will become the seventh 

member of the international alliance and 
Etihad’s fourth partner in Europe.
Etihad Regional currently offers year round 
flights to 15 destinations in Europe and by 
mid-year, this will more than double to 34 
destinations.
With these additions, its network will include 
seven European gateways served by Etihad 
from Abu Dhabi: Geneva, Amsterdam, Paris, 
Düsseldorf, Belgrade, Zurich (commencing 
in June) and Rome (commencing in July).
The Etihad Regional network will connect 
with airberlin in Berlin, Düsseldorf and 
Zurich, providing onward connectivity to 
destinations in Europe and North America.

airberlin and Etihad Airways have 
unveiled an Airbus A320 aircraft in 
specially designed joint livery, 
symbolising the close ties between the 
two airlines and marking the launch 
of their new Moving Forward media 
campaign.

GDS distribution approved by China
International airlines have gained approval to 
use Abacus and Amadeus Global Distribution 
Systems in China in association with approved 
travel agents. 
Abacus International is owned by Sabre and a 
consortium that includes All Nippon Airways, 
Cathay Pacific, China Airlines, EVA Airways, 
Garuda Indonesia, Dragonair, Philippine 

Airlines, Malaysia Airlines, Royal Brunei 
Airlines, SilkAir and Singapore Airlines. 
Authorised airlines Air France, KLM and 
Lufthansa will be bookable via Amadeus 
through a pre-selected group of travel 
agencies in Beijing, with more linking soon 
in other locations like Shanghai and 
Guangzhou. 

As an official naming sponsor of the 2013 
NRL grand finalists, Air Tahiti Nui will 
feature on the back of the Manly Warringah 
Sea Eagles players’ jerseys during the 
inaugural Auckland Nines nine-a-side 
tournament at Eden Park on 15-16FEB.

Air New Zealand has signed a licensing 
agreement with China Airlines for its 
Economy Skycouch seat. Under the terms 
of the agreement, China Airlines will begin 
introducing the Skycouch to its fleet of new 
777-300ERs from SEP14.

The latest Airbus A350 XWB test aircraft, complete with a full passenger cabin, has rolled 
out ahead of operating a series of Early Long Flights with passengers onboard.
Airbus says it remains on track to deliver the new aircraft to its first customer, Qatar 
Airways, in the fourth quarter of this year.
The A350 XWB, designed to compete with Boeing’s 787 Dreamliner and 777s, sports a 
“Carbon” signature livery reflecting its primary construction from advanced carbon-fibre 
reinforced polymer materials.

Cathay Pacific Airways has ordered three 
Boeing 777-300ERs and one 747-8 freighter. 
These are in addition to Cathay’s order 
announced last week for 21 B777-9Xs.
CX currently operates 38 777-300ERs. 
Including the newest order, it has 15 more 
of the type on order for delivery in 2014 and 
2015. 

Boeing has gained a decade of labour peace 
after its largest union voted to accept contract
concessions in exchange for a promise to 
base production of the new 777X jet and 
three other models at its Seattle hub. The deal 
will freeze pensions starting in 2016.

Etihad, Aegean to codeshare
Aegean Airlines and Etihad Airways have 
signed a wide-ranging codeshare agreement
that will see Aegean commence a 4pw service
between Athens and Abu Dhabi from 
30MAR. Pending regulatory approvals, 
Etihad will place its flight code on the new 
A320 flight. 
Etihad will also place its code on Aegean-
operated flights to 16 Greek destinations, and 
to a further 10 cities across Europe. In return, 
Aegean will offer codeshare routes between 
Athens via Abu Dhabi to Bahrain, Kuwait, 
Johannesburg, Melbourne, Perth and Sydney.

Singapore Airlines is reminding 
agents that its ‘extra special’, 
Special Upgrade Surcharges are 
on sale until 31JAN14.  They 
can be used in conjunction with 
already ticketed bookings.

India’s infrastructure investment group 
GMR has agreed to divest its 40% equity 
stake in Istanbul’s Sabiha Gökçen 
International Airport (ISG) to Malaysian 
Airports Holding Berhad. 
ISG is on the Anatolian side of Istanbul 
and is one of the world’s fastest-growing 
airports. 



CRUISE NEWS

2014 Norway  
& Scandinavia  

brochure out now!

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*Early booking offer valid on select 2014   
Norway Classic Voyage departures only. 
Hurtigruten voyage fares operate on a dynamic 
flexible pricing system, whereby the earlier you 
book, the greater the saving on your voyage 
fare. Contact DTWC for full conditions.

Enjoy the wonder of 
Norway’s Midnight Sun 

aboard Hurtigruten, 
your perfect vantage point

Book by  
31 January 2014  

  
select voyage  

fares

UP  
TOSAVE

25%
&

ON*

2014 EARLY BOOKING  
OFFER ENDS SOON
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AA livery decided
After an employees’ vote, American Airlines 
Group will retain its new paint scheme, 
which includes a stylized U.S. flag on the 
planes’ tails.
Nearly 52% of the 60,418 employees who 
voted chose the branding scheme put in place 
after the merger between American and US 
Airways. The rest preferred the old “AA” 
logo on the tails, according to the Wall Street 
Journal.

Etihad Airways has won the prestigious 
Airline Market Leadership Award at Air 
Transport World magazine’s 40th Annual 
Airline Industry Achievement Awards.
South African Airways has been awarded the 
4-Star Airline ranking for 2014 by Skytrax, 
the independent, global airline rating 
organisation, for the 12th year in a row.

Alitalia, which was previously represented in 
Australia and New Zealand by World Aviation 
Services, has now appointed Aviation Online 
as its General Sales and Service Agent in 
both countries. The Sydney-based company 
is owned and operated by the Cassar family.

Qantas fuel surcharge (YQ) update 
The Qantas fuel surcharge (YQ) will increase 
for travel between New Zealand and Europe, 
UK, North Africa, Singapore, Thailand, 
Malaysia & the Middle East, effective for 
tickets issued from 23JAN14. The move 
aligns Qantas with Emirates on the joint 
QF-EK network.
For full details and updated summary visit 
www.qantas.co.nz/agents.

Emirates Airline, an Official FIFA Worldwide 
Partner, has named Brazilian football legend 
Pelé as one of its global ambassadors.

P&O Cruises World Cruising is changing the livery of its fleet, with its eight ships set to feature 
giant Union Jack flags and distinctive blue funnels with an illuminated rising sun motif.
The cruise line’s new flagship Britannia, the largest cruise ship deployed exclusively for the 
British market, will display the longest version of the Union flag anywhere in the world, at 94 
metres.   To watch a short video with the new look livery, click here

Agents take control of online advertising with P&OFirstMate 
P&O Cruises has launched a suite of 
innovative new tools to allow agents to take 
control and create targeted online advertising 
campaigns aimed at first time cruisers.
The P&OFirstMate program, which acts as a 
virtual marketing assistant, was developed to 
give agents access to the professional tools 
and resources needed to build their share of 
the growing cruise market.
The resources include a local online 
advertising tool, a branded flyer wizard to 

create promotional material, a new trackable
EDM developer and an online financial 
reporting tool – complete with step-by-step 
instructions and a dedicated support network. 
The marketing program also allows 
businesses to leverage P&O Cruises’ 
campaigns within a defined geographical area 
close to their business.   
P&OFirstMate is free to use and can be 
accessed via www.myccs.co.nz.

Royal Caribbean International’s Clearance Sale 
Royal Caribbean International is offering 
special single supplement rates of just 25% 
of the twin cruise fare (normally 100%) for 
12 selected sailings in FEB14 and MAR14 to 

the South Pacific, Australia and New Zealand 
onboard Rhapsody of the Seas and Voyager of 
the Seas. 
Subject to availability and conditions apply. 

http://youtu.be/Xx2CfYixm4Q


 

Tel: 0800 422 784
or 09-444-2298
CLICK HERE

FOR WEBSITE

Make your clients’ next voyage even more extraordinary with Holland America 
Line’s new Above and Beyond promotion. Reserve an ocean-view stateroom or 
above on select JUN-DEC14 departures and take advantage of these incredible 
values.

  FREE Signature Beverage Package* on select Europe cruises
       or
  Onboard Spending Credit* on select cruises to other destinations
       plus
  Up to 10% savings* on select sumer shore excursions
  50% reduced deposit*
  Free or reduced cruise fares for 3rd/4th guests*

OFFER ENDS 28FEB14
CLICK HERE FOR FLYER

w
w
w
w
w

*Terms & Conditions apply. Click here.
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Pandaw’s newest launched in Myanmar
Pandaw launched its latest ship in Yangon on 
02JAN14.
TTG Asia reports that the new K class vessel, 
the Kalaw Pandaw, has a design draft of just 
80cm and will be able to go where no other 
river cruise ship can go in Myanmar – far up 
the Chindwin and high up the Irrawaddy year 
round.
As more and more river cruise ships set sail 
in Myanmar, mainly on the now congested 
Pagan to Mandalay sector, Pandaw is going 
further and exploring areas that have never 
seen tourists before.

In order to keep weight down there are two 
decks with just 20 deluxe staterooms, a 
choice of indoor or outdoor bistro-style 
dining and all the traditional touches that 
make the Pandaw experience special.
The Kalaw’s sister ship, the Kindat Pandaw 
will be launched from the same yard later this 
month.
For all Pandaw product information and 
bookings, contact Francis Travel 
Marketing on 09-444 2298 or email 
reservations@francistravelmarketing.co.nz

Silversea’s new Travel Journal 
Silversea has given its documentation 
package a complete makeover, with a new 
Travel Journal that consolidates the traditional 
assortment of documents, booklets, wallets, 

and luggage tag holders.
The new Travel Journal will be rolled out in 
stages from February.

RCCL dining options
Royal Caribbean offers a range of speciality 
dining options onboard, along with a number 
of non-alcoholic and alcoholic dining 

packages available to purchase. 
These are now presented in one clear flyer, 
downloadable here.

Australasia cements place on world cruise scene
Cruise Lines International Association 
(CLIA) Australasia has welcomed the 
findings of the association’s global annual 
State of the Cruise Industry report.
Australasia sits among the top four cruise 
destinations in terms of ship deployments 
with Australia and New Zealand accounting 
for 6% of all global itineraries, behind the 
Caribbean (37%), the Mediterranean (19%) 
and Northern Europe (11%). 
While North America remains the world’s 
biggest cruise market (55% passenger source 
share), Australia is ranked in the top five with 
a 3.6% market share.
The burgeoning Australian market, with 

760,000 pax, has grown more than 130% in 
the past five years, with only the Scandinavia 
and Finland region (350,000 pax) recording a 
higher growth rate (184%). 
CLIA Australasia General Manager Brett 
Jardine said the latest figures underlined the 
region’s important position on the world 
cruise scene. 
“Cruising just keeps going from strength to 
strength down under and we look forward to 
another big year ahead,” Mr Jardine said.
CLIA Australasia will release its 2013 
Australian and New Zealand passenger 
statistics later in the year.

Scenic Tours pre-release deal: 2015 at 2014 prices
Scenic Tours has pre-released its 2015 
European River Cruising Program with an 
limited time offer. 
Those who book early can enjoy Europe 
River Cruising in 2015 at 2014 prices. 
Guests can cruise on Scenic Tours’ newest 

route through France including Bordeaux, the 
travel hot spot for 2015 with its 18th century 
architecture, gardens and famous vineyards 
set against the backdrop of the Atlantic and 
the Pyrenees. Guests will also enjoy weaving 
through the heart of the continent by rail. 

Celebrity Century offer
Celebrity Century returns in OCT14 for a 
South Pacific cruise season. Book your 
clients in an oceanview stateroom or above 

on these cruises by 28FEB and they will 
enjoy exceptional savings and can choose an 
offer from the current 123 Go! promotion. 
Click here for more information. 

http://www.promail.co.nz/link.php?M=276631&N=5044&L=6606&F=H
http://www.royalcaribbean.com.au.benchmarkmails26.com/c/l?u=3222BF1&e=412339&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
http://www.celebritycruises.com.au/content/en_AU/celebrity_123_go_sale.html?wuc=NZL
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Book your clients on an Azamara voyage and they will receive US$1,000 onboard credit 
per stateroom. Offer is available on select voyages across Asia and Europe in both 2014 
and 2015. Offer ends 31JAN14. Click here for more information.

The Innovative Travel Co. advises a selection
of boutique cruises for the Greek Islands, 
Adriatic, Malta & Sicily are currently 
available with savings of 20% when booked 
and paid by 31JAN14.  8 days ex Athens is 
currently priced from $2570pp twin and 
includes visits to Santorini and Mykonos, 

plus visits Patmos, Kusadasi, Samos and 
more.  8 days ex Dubrovnik or Corfu is 
currently priced from only $2295pp twin and 
8 days ex Malta or Sicily from only $2570pp 
twin.  
For full information call Toll Free 0508 100 
111 or info@innovative-travel.com 

Save 20% on boutique Mediterranean cruises

Royal Caribbean International deal
A special offer for Kiwis - save your clients 
up to 15% off discounted pricing, cruising 
onboard Rhapsody of the Seas, departing 
Sydney 01FEB14, on a 10-night “South 
Pacific Splendour” sailing including visits 
to Vanuatu, the Loyalty Islands and New 
Caledonia from NZ$1,459pp* in an interior 
stateroom or an Oceanview stateroom from 
NZ$1,559pp. 

Offer available across a total of 11 cruises* 
Plus, families pay only taxes and gratuities 
for third and fourth passengers.  
* Discount percentage applies to lowest 
available fare in selected categories only. 
Other Conditions apply. 
Subject to availability. For full terms and 
conditions see royalcaribbean.co.nz. 

Princess Cruises “3 For Free” Sale
The Princess Cruises “3 For Free” sale offers 
passengers three onboard bonuses, including
shore excursion spending money, a free 
souvenir photo and the choice of a speciality 
restaurant dining experience or complimentary 
bottle of wine.
Available on selected departures in 2014, 
passengers can take advantage of shore 
excursion credits of up to A$400 per stateroom
for Sydney departures to explore more in 
port, and up to US$400 for international 
departures. 
The credit can be put towards any shore 

excursion during a cruise.
Passengers who book during the wave sale 
can choose between a complimentary dinner 
for two at one of the onboard specialty 
restaurants and a complimentary bottle of 
wine, and will also receive a framed 8x10in 
framed souvenir photo from the cruise.
Holidaymakers can take advantage of a 
reduced deposit of NZ$115 to secure their 
cruise. 
Bookings must be made before 28FEB14 to 
qualify for the triple bonus. 

Polar snorkelling in Antarctica
World Expeditions is offering a first - the 
opportunity to snorkel in Antarctica. 
Led by expert polar diving guides and 
available on two itineraries departing next 
month, adventurers will brave the conditions 
to view penguins entering and exiting from 
the ice, sculpted icebergs below the water and 
little known, rarely seen marine life.
Cruise passengers will be offered the 
opportunity to snorkel daily in sheltered 
bays and at offshore islands and ship wrecks, 
which make for spectacular wildlife viewing. 
They will be provided with all the necessary
training, utilising special Waterproof© 

Snorkel-Drysuits, gloves, hood, fins, mask 
and snorkel.
Polar snorkelling is available on the 
following voyages with World Expeditions:
>> Across the Antarctic Circle (10 days): 
departs on 10FEB14 and 19FEB14, from 
US$8700pp 
>> Weddell Sea & Antarctic Peninsula 
(12 days): departs on 28FEB14, from 
US$8,200pp.
Note: new bookings are eligible for 2 for 1 
special.
Visit www.worldexpeditions.co.nz or call 
0800 350 354. 

http://www.royalcaribbean.com.au.benchmarkmails26.com/c/l?u=3222BF4&e=412339&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
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Saigon Pandaw sinks 
The river cruiser RV Saigon Pandaw sank off 
the Malaysian coast last month while being
towed by tug from Saigon to Yangon via 
Singapore.
Pandaw’s founder Paul Strachan, in a posting 
on the company website says there was no 
one on board. 
“We are still awaiting the results of the 
official investigation but we are told that the 
hull became swamped with water and 

capsized in heavy seas. 
“We have contacted all passengers booked 
and have the space in other ships to relocate 
them or if not convenient passengers will be 
refunded the full amounts paid. 
“Despite this loss, with two new ships under 
construction, we at Pandaw still have the 
capacity to meet growing demand for river 
expeditions in Burma.” 

Discover the World Cruising & Hurtigruten’s Awesome Arctic Fares 
Your clients can discover Greenland’s unique 
culture and Iceland’s natural beauty aboard 
MS Fram, and now is the time with DTWC 
& Hurtigruten’s Awesome Arctic Fares, 
saving them thousands off regular Expedition 
Fares. Accompanied by an expert expedition
team onboard and ashore, your clients will 
see icebergs, glaciers, green mountains, 
fjords, wild flowers, animal life, and 
experience the culture of the Inuit people.
Book selected Hurtigruten Explorer Voyages 

to Greenland and Iceland departing between 
25MAY and 04SEP14 to save your client 
up to £3,706pp, twin share. Single travellers 
save up to £6,485.
For details, bookings and brochures, call 
Discover the World Cruising on 09-623 4293 
or email retailres@discovertheworld.com.au
Note: Conditions apply.  Savings ‘up to’ shown 
are based on brochure fares for Suite category 
accommodation for North East Greenland – 
National Park Expedition departing 04SEP14.

P&O Cruises unveils new-look Arcadia
Arcadia, which calls here soon as part of a 
92-night world circumnavigation, has been 
transformed following a multi-million dollar 
refurbishment, which sees the Michelin-star 
celebrity chef Atul Kochar’s Asian-fusion 
restaurant, East, replace Orchid on sky deck 
11. Its Indonesian menu has influences from 
Thai, Malaysian and Vietnamese cuisine.
Freedom Dining has been introduced to the 
upper tier of the Meridian Restaurant, while 
the bottom tier will continue to operate as 
Club Dining.
The Crow’s Nest lounge and bar has been 
transformed with new flooring, seating areas, 
partition walls, furniture, a fresh colour 
scheme, bespoke lighting and a new-look 

extended bar.
An extended and reconfigured department 
store-style open plan shopping area features 
new glass cabinets, display units and LED 
lights. 
The Globe has been closed off and totally 
encased to provide a new late-night dancing 
venue. 
The revamp has added 24 cabins on sun deck 
10, including two new single balcony cabins 
– the first in P&O Cruises World Cruising’s 
fleet.
A short video on the changes can be viewed 
at http://youtu.be/ar02r5Zjacg. It can be 
downloaded for hosting on independent sites 
from www.youtube.com/pandocruises.

Windstar makes Gold List
Windstar Cruises has made it onto Condé 
Nast Traveler’s 2014 Gold List of Top Ocean 
Cruise Lines. Windstar Cruises ranked #3 
with an overall score of 92.0 in a year where 
the publication noted “when you set sail, 
smaller is often better. River and small ship 
cruise lines dominate this year’s list.”
The annual Gold List identifies the best of the 
best with a record near-80,000 of the world’s 
most discerning travellers producing a final 
selection by participating in the annual 
Readers’ Choice survey.
In a banner year for Windstar Cruises, the 
small ship line doubled its fleet with the 
expansion of three all suite, power yachts and 
introduced new global itineraries to places 
such as Southeast Asia and Arabia. The line’s 
new Singapore & the Malay Peninsula 
voyage was recognised as one of the 10 Best 
New Cruise Itineraries for 2014 by Fodor’s 
Travel. Additionally, Windstar was named 

#2 Small Ship Cruise Line in the prestigious 
Condé Nast Traveler 2013 Readers’ Choice 
Awards. The line also garnered #1 placement
in the Small Ship Cruise Line Service, 
Itineraries, and Design categories in the same 
survey.
For more information about Windstar Cruises 
and to book, contact Francis Travel 
Marketing 0800 422 784 ~ 09 444 2298 ~ 
reservations@francistravelmarketing.co.nz

Star Pride
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Adventure World Online Trainings – JAN-MAR14
Adventure World runs destination- and 
product-specific webinars that cover all levels 
of knowledge, from the basics, to selling tips, 
to in-depth training. 
The following is a list of their upcoming 
online trainings in 2014. To view session 
times or to register for a scheduled 
webinar, click here.
Rocky Mountaineer
24Jan 8:30-9:00 am
Introduction to Canada
29JAN 8:30-9:00 am
29JAN 12:00-12:30 pm
TrekAmerica
04FEB 8:30-9:00 am
04FEB 12:00-12:30 pm

Exodus Small Group Tours
11FEB 8:30-9:00 am
11FEB 12:00-12:30 pm
18FEB 12:00-12:30 pm
Introduction to Peru
10FEB 12:00-12:30 pm
18FEB 08:30-09:00 am
Cycling Holidays
14FEB 8:30-9:00 am
14FEB 12:00-12:30 pm
28FEB 8:30-9:00 am
Introduction to India
03MAR 12:00-12:30 pm
07MAR 8:30-9:00 am

Flavour out of favour –all Mondo now
The Flavour Travel Group has ceased to trade 
as a brand. Effective since 01JAN14 the 
group’s head office now operates as Mondo 
Travel Ltd.
Says CEO Tony Terrill, “We have invested 
significant resource into establishing Mondo 
as a key player in the high-end, luxury niche 
of the travel market. It is important that we 
continue to build our presence and by having

a consistent brand message will further 
enhance our efforts in achieving same.”
The total focus, he says, will now be on 
building the agency network under the 
Group’s portfolio of brands – “Mondo – the 
new travel company”, Mondo Connect, 
Mondo Asia, Mondo Brokers, Mondo 
Business and Mondo Pacific.

Travelsmart opens in Invercargill
When Ray Muir retired after 49 years in the 
retail travel business, his Senior Consultants, 
Leeanne Durry and Raewyn Van Schaik, 
wanted to continue the business but were 
looking for a model that would provide a 

seamless transition at a low cost. 
 “Travelsmart came up with a model that 
provided me with the opportunity to take 
over the business and run it with marketing 
and Head Office support,” says Ms Durry.

The Tasman Rugby Union and Mondo Travel have announced a two-year 
strategic partnership that sees Mondo Travel named Preferred Travel 
Partner of the TRU and the Tasman Makos.

Five Green Flag areas named
Five areas of New Zealand, two of them on 
the West Coast, have been granted Green 
Flags, an international award for tourism 
excellence.
The flags have been awarded to the Lake 
Matheson Walk at Fox Glacier, Ship Creek in 
Haast, Ruakuri Walk in Waitomo, Ruapekapeka 
Pa in Northland and Wairongomai in Bay of 
Plenty.
The flags were established in Britain as a way 

of recognising parks and green spaces as top 
destinations, fulfilling eight criteria.
Two sites previously awarded Green Flags 
- Karangahake Gorge in Bay of Plenty and 
Pureora-Ongarue Timber Trail near Taupo - 
have both had their status renewed.
Conservation Minister Nick Smith says the 
awards are a testament to hard work by the 
Department of Conservation.

NZ Hotel Industry Conference 2014 details
The only conference dedicated to NZ’s hotel 
sector will be held at the Pullman Auckland 
Hotel on Thursday 05JUN14.
The New Zealand Hotel Industry Conference,
now in its 8th year, is co-hosted by Horwath 
HTL Ltd and TIANZ.
Potential 2014 topics, based on feedback 
from previous conference attendees, include 
the outlook for global and domestic economies 
and impact on tourism, yield and revenue 
management, hotel investment trends, luxury 
hotels, mixed use developments, social 
media, hotel rating systems, hotel technology 
trends and independent hotels. 
The conference dinner will again celebrate 

excellence in the New Zealand hotel industry 
with the presentation of three awards for 
Senior Hotel Executive of the Year, 
Outstanding Young Hotel Executive and 
Environmental Initiative.
Registrants will gain complimentary entry 
to the technical seminar on 04JUN. In recent 
years, this three-hour interactive seminar
has discussed key issues such as hotel 
investment, sales, valuation, management 
contracts, Unit Title Act, insurances and 
Christchurch rebuilding in respect of hotels 
and serviced apartments. 
Details of the 2014 event, including 
registration, will be available soon.

http://www.adventureworld.co.nz/online-training/

