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$25m hot pools plan for Queenstown
A leading tourism company is in discussion with the Queenstown Lakes 
District Council over leasing QLDC land to develop a major Queenstown 
Hot Pools complex.
The $25m hot pools development is proposed by Ngāi Tahu Tourism 
(NTT), a subsidiary of Ngāi Tahu Holdings Corporation. 
NTT is in the early stages of discussion about developing approximately 
0.75ha of land at the Queenstown Lakeview Campground site for the 
project.
To form part of discussions at a full council meeting this Thursday 19DEC 
the QLDC is recommending that the hot pools adjoin a proposed 
convention centre on the Thompson Street frontage overlooking The 
Remarkables mountain range and Queenstown Bay.
The proposed development would include approximately 12 large public 
hot pools, four smaller private hot pools, changing facilities, a health spa, 
reception and retail building, and a café/restaurant area.
At peak capacity, NTT estimates the hot pools could cater for approximately 
300,000 to 350,000 customers a year.
Ngāi Tahu Tourism Southern Regional General Manager David Kennedy 
said ongoing negotiations would centre around working in with the 
convention centre site and form part of a detailed council process to 
determine the best and most feasible uses for the site and for the 
community beyond 2015. 
Ngāi Tahu Tourism owns and operates a range of tourism activities 
throughout New Zealand, including Queenstown-based icons Shotover 
Jet, Dart River Jet and Hollyford Track Guided Walks and the Glacier Hot 
Pools in Franz Josef.
Mr Kennedy said NTT had carried out extensive customer research over 
several years into various site options for a hot pools development in 
Queenstown, which identified the Lakeview site as the preferred option.
Mr Kennedy said the company was excited about ongoing concept 
discussions with the QLDC and anticipated the hot pools would be very 
much welcomed by locals and visitors.                                      .... Cont p2

http://www.koreanair.com
http://www.togahotels.com
http://www.conveneauckland.co.nz
https://www.myccs.co.nz
https://www.myccs.co.nz 
http://www.conveneauckland.co.nz
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$25m hot pools plan for Queenstown   ... Cont from p1
“If it went ahead on this site, visitors and 
locals would be able to sit and relax in the 
pools taking in the most outstanding and 
uninterrupted view across Lake Wakatipu to 
The Remarkables mountain range.”
“Ngāi Tahu Tourism has proven expertise to 
realise a high quality development such as 
the proposed Queenstown Hot Pools, as seen 
with our multi-million-dollar Glacier Hot 
Pools at Franz Josef, which opened in 2008 
and is a very similar operation albeit on a 
smaller scale. 
“Our research with visitors to Queenstown 
has identified that a similar pools product in 
New Zealand’s premier resort would be a
very welcome addition to the many attractions
already on offer. After a day out in the 
‘Adventure Capital of the World’, soaking in 

a hot pool and taking in the amazing lake and 
alpine views will be an unforgettable 
experience for domestic and international 
visitors.” 
Mr Kennedy said it was too early to discuss 
details of the hot pools development at this 
relatively early stage of discussions, although 
concept drawings gave an overview. 
“While the council’s planning document to 
be discussed on Thursday recognises that a 
hot pools development would potentially be 
a complementary anchor tenant alongside the 
proposed convention centre, NTT still has 
to discuss land  lease arrangements with the 
QLDC in addition to carrying out design and 
full feasibility studies” he said.
“For that reason it is too soon to discuss 
timeframes and details.”

 Fiordland monorail 
 could deliver $80m
An economic analysis of the proposed $200 
million Fiordland monorail project says it 
could create 1000 jobs and deliver $80m a 
year to the economy. 
Riverstone Holdings’ Bob Robertson says it 
is important the public recognises the 
economic benefits of jobs and increased 
tourism spending in Fiordland. 
The Southland Times quotes him as saying: 
“The estimates contained in this report are 
conservative. Even so, generating $80m more 
in export receipts and adding hundreds of 
permanent jobs to the economy is a significant
opportunity for New Zealand.” 
Robertson said 45% of foreign tourists did 
not visit the South Island and Riverstone 
would target this group to extend their stay 
and encourage a visit to Fiordland. “If we can 
convince just five per cent to do so, even if 
only for two days, that’s an extra $26m for 
our economy. We also hope to persuade many 
New Zealanders to spend a family holiday in 
Fiordland. 
“Like any major project, we have our 
detractors. But we are ambitious for New 
Zealand and the Fiordland tourism industry. 
Our aim is to beat these estimates and deliver 
$100m in increased tourism activity every 
year.” 
The project to build a 29.5km, 6-metre-wide 
corridor through conservation land is being 
considered by Conservation Minister Nick 
Smith, who has the final say. 

Auckland SkyPath plan 
decision this week
The Auckland Harbour Bridge Pathway Trust 
has released drawings for a $31 million 
SkyPath cycleway across the Waitemata 
Harbour. 
The North Shore Times says the plan calls for 
a 1km long transparent tube made of hi-tech 
composites similar to those used in America’s 
Cup boats to be slung under the harbour 
bridge. 
SkyPath will give pedestrians and cyclists 
access under the Auckland Harbour Bridge.
Auckland Councillors are expected to decide 
on the project on Thursday.
A $3.7m four metre-wide “SeaPath” is also 
proposed to connect users to Takapuna. 

http://www.nzonline.org.nz
http://www.franklincountry.com
http://www.nzonline.org.nz
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Nelson Tasman Tourism future unclear
Regional tourism organisation Nelson Tasman
Tourism is concerned for its future after 
learning that one of its two shareholders, the 
Tasman District Council, has proposed cutting 
and eventually stopping its funding of the 
council-controlled trading organisation. 
The Nelson Mail reports that NTT’s other 
shareholder, the Nelson City Council, is to 
continue funding, with a $426,000 contribution 
to the RTO in 2014-15, as what the mayor 
calls a signal that tourism funding was an 
important function for local government. 
NTT chairman Phil Taylor says he needs to 
talk to both shareholders as soon as possible 
in the same room to gain a clearer picture of 
where they see the future of the company and 
the functions it performs.  
Tasman District Council spokesman Chris 
Choat told the Nelson Mail the council’s 
funding decision was subject to its annual 
plan, which had to go through public 
consultation. The council had made its 
decision after a review, driven by concerns 
about a lack of value for Tasman District 
ratepayers from NTT, was undertaken. 
A report produced for the Tasman council 
questioned the value for money in supporting

NTT when the tourism company said it 
would withdraw support for Golden Bay and 
Murchison visitor information centres as they 
were not financially viable. The Murchison 
centre loses $74,000 a year, the Golden Bay 
centre $64,000, Motueka $50,000 and Nelson 
$30,000, but Mr Taylor said 76% of the 
business and 90% of the inquiries made 
through the Nelson i-SITE were for Tasman 
businesses and attractions. 
Mr Taylor said he disagreed with TDC’s view 
of value for money because marketing the 
region as a tourist destination was an essential 
service NTT delivered and the region’s 
economic reliance on tourism could be 
compromised by the funding cuts. 
Mr Taylor told the Nelson Mail there could 
be issues around the RTO’s intellectual 
property and assets as the company had 
“developed a huge amount of knowledge and 
information that is owned by the two 
shareholders”. 
The company had also built relationships 
internationally and around the country and 
region and had investments with the private 
sector to the tune of about $425,000 per year, 
which were now at risk. 

New “Zurf” downhill thrill at Zorb Rotorua 
Over 700,000 “Zorbonauts” have experienced 
the downhill thrill of rolling a Rotorua hill in 
a large inflatable globe since the 
company was founded in the mid 90’s. 
Now, after months of secret testing, ZORB 
has launched the Zurf, described as the 
ultimate downhill surfboard-like experience 
in one of the company’s proven water filled 
Zydros. 
Surfer Ella Williams, New Zealand’s own 
2013 Women’s ASP Junior World Champion, 

was the first member of the public to do a 
downhill ride in the Zurf and become the first 
on-land Zurfer.

Lazer maze opens at Rainbow Springs
Visitors can navigate their way through 
Rainbow Springs’ new lazer maze challenge 
and help Kahu the kiwi out of his burrow to 
find some food.
The maze opens this week at Rotorua’s 
Rainbow Springs tourist attraction, and is an 
interactive timed event, where the less time it 
takes to navigate through the maze the better.  
There are four skill levels.
Michelle Caldwell, Rainbow Springs Sales 
& Marketing Manager says, “Enter the maze 
and as you cross the starting point it pops to 
life, with the room ahead of you filled with 
brilliant green lasers radiating from the walls.  

The objective is to navigate the maze 
without breaking a laser beam, if you do time 
is added to your score.”
Called ‘Kāhu’s Rescue’ it is themed around 
kiwi, in keeping with the park’s conservation
theme and being the largest hatchery for 
North Island brown kiwi.
Kāhu the kiwi’s mate has left the burrow 
and activated the security alarm on her way 
out, but Kāhu is inside sitting on his egg and 
needs to get away to forage for some dinner.
Maze navigators need to help Kāhu by 
manoeuvring their way through the lasers and 
swiping the scanners to turn them off.  

Ormsby to promote Kaikoura
KITI - Kaikoura Information Tourism 
Incorporated – has a new manager in the 
form of well-known tourism promotion 
identity, Glenn Ormsby.
The Marlborough Express reports that 
Ormsby has a wealth of good ideas and is 
raring to get more exposure for Kaikoura 
both domestically and internationally. 
With a background that includes stints with 
Tourism Queensland, Tourism Whitsundays, 

Te Puia, Tourism Waitaki, Tourism Bay of 
Plenty and most recently Destination Sunshine 
Coast, Ormsby says his first priority on the 
job has been to work on some rebranding 
ideas for the region, which he will soon be 
unveiling to the KITI board. He told the 
Express he is also interested in attracting 
a large and preferably international hotel, 
which would improve Kaikoura’s chances of 
competing with other destinations. 

Tourism New Zealand’s GM Australia and Indonesia Tim Burgess is leaving 
his role with the NTO to take up a position at Les Mills International as global 
head of PR and communications, which will allow him and his family to settle 
back in New Zealand.

Rainbow Tick certification
A new “Rainbow Tick” of certification will 
be available from next year to gay-friendly 
businesses and organisations.
One of its creators Michael Stevens says the 
Rainbow Tick is a certification programme, 
where businesses and organisations are 

audited on five particular areas around 
inclusiveness and safety for the glbti 
community, to see how they stack up. The 
standards are based on international best 
practice, as exemplified by the Human Rights 
Campaign in the USA and Stonewall in the 
UK. The Rainbow Tick will launch in FEB.
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Tourism Victoria audit report
A 10-year strategy to increase tourism in 
Victoria has not performed as well as 
expected due to poor co-ordination between 
government departments. 
Victoria’s Auditor-General John Doyle 
analysed the tourism and events industry 
strategy launched in 2006 to determine how 
effective it had been in improving visits to 
the state.
News Corp reports that Mr Doyle found 
Tourism Victoria had improved branding and 
marketing, but cross-government initiatives 
had not been well co-ordinated.
“I am concerned at the lack of or slow 
progress in those areas requiring effective 
cross-government action, such as infrastructure 
development, helping to improve industry 
skills and service standards and developing 
tourist destinations in regional Victoria,” he 

said in his report, released last Thursday.
Mr Doyle said the strategy did not have 
mechanisms or plans to clarify how the 
government agencies would work together.
Tourism visits and spending had 
outperformed NSW and Queensland since 
2006, but it was not clear if those 
improvements could be attributed to the 2006 
tourism strategy, he said.
Mr Doyle said more work was needed 
between government agencies to realise the 
outcomes of the subsequent 2020 Tourism 
Strategy, released in July this year.
He makes five recommendations, including 
ensuring a whole-of-government approach to 
implementing the latest tourism strategy.
However, he criticised Tourism Victoria for 
only partially accepting two of the 
recommendations.

SeaLink to Tiwi Islands
The SeaLink Travel Group has announced an 
agreement with the NT government to 
provide ferry services between Darwin and 
the Tiwi Islands, internationally famed for 
their aboriginal art.
The Tiwi Islands are 80km to the north of 
Darwin where the Arafura Sea joins the 
Timor Sea. They comprise Melville Island, 
Bathurst Island, and nine smaller uninhabited 
islands, and have a population of about 2,500. 
A high speed passenger ferry will operate 
three days a week – Thu, Fri and Sun – from 
Cullen Bay to Bathurst Island, with the 
potential to operate additional services.
The vessel, the 22m Pacific Cat, has a 
cruising speed of 24 knots and will carry 
160 passengers. It is air conditioned and has 

a crew of four: skipper, engineer and two 
deckhands.

Seaplane service to Heron Island
A new seaplane transfer service has been 
introduced at Heron Island, at the southern 
end of the Great Barrier Reef, providing 
guests with a bird’s eye view of sharks, 
turtles and whales in the turquoise reef before 
landing on the waters adjacent to Heron 
Island – all in just 25 minutes.
The Australia by Seaplane flights by three-
seater Cessna or a six-seater Beaver aircraft, 
operate from Gladstone to Heron Island.
The Cessna departs from Lake Ahwonga, a 
20-minute transfer from Gladstone Airport. 

Transfers are provided, in a Lexus or 
Hummer vehicle, and are included within 
the cost. The Beaver seaplane is amphibious, 
which means it can take off from Gladstone 
Airport and land in the water adjacent to 
Heron Island. 
Flights can be requested for departure 
between 7am and 4:30pm from Gladstone, 
and 8am and 5:30pm from Heron Island, 
subject to tides.

The Vineyard McLaren Vale guest houses
A peaceful and stylish vineyard retreat, The 
Vineyard McLaren Vale has four log cabin 
guest houses furnished to four-star standard.
Set in the midst of the working vineyard, 
each is surrounded by 11 acres of vines and 
features a log fire, flat screen television, 
Wi-Fi, espresso machine and French doors 
leading to private outdoor verandas with 
views across the vineyards and to the hills 
beyond.
Located just a short distance from McLaren 
Vale’s cellar doors and restaurants, the 

property also features a heated, outdoor 
Jacuzzi.
The Vineyard’s guests can be driven between 
wineries and restaurants without the worry of 
taking their own vehicle. They can offer
unbiased advice on where to eat, or can 
organise a Private Chef.
They can also arrange to have a Fondriest 
TF3 1.2 bike with Di2 electronic shifters 
sized and delivered with helmet and water 
bottles to your client’s guest house. They just 
need to bring shoes and some lycra.

Townsville Cruise Terminal opens 
Townsville took their first steps in establishing
the city as a cruise destination when it recently 

welcomed MV Volendam to the upgraded 
Wharf 10 and cruise terminal. 

http://thevineyardmv.com.au/
http://thevineyardmv.com.au/
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Jetstar direct Auckland to Adelaide 
Jetstar’s inaugural Auckland-Adelaide flight 
took off early yesterday afternoon marking 
the airline’s first international service to the 
South Australian capital. 
Adelaide is Jetstar’s fourth trans-Tasman 
destination. The airline currently offers 
flights across the Tasman to Sydney, 
Melbourne and the Gold Coast from 
Auckland, Christchurch and Queenstown. 
Grant Kerr, Jetstar’s Head of New Zealand, 
said the airline was pleased to be offering 
competition on what was previously a 
monopoly route. 
“Jetstar’s goal is to grow markets by offering 
lower fares and we’re looking forward to 
increasing the number of people flying 
between Auckland and Adelaide. 
“Australia is the most popular overseas 
destination for New Zealanders and our 
new service offers Kiwis the chance to fly 
direct to South Australia at very competitive 
prices.” 
Mr Kerr said that the airline expected the 
route to be popular with both leisure travellers 

and those visiting friends and relatives. 
“We know that travellers prefer a direct air 
service and we believe our entry on this route 
will encourage many more Kiwis to discover 
South Australia’s world-famous vineyards, 
restaurants and pristine beaches. 
“Auckland and Adelaide both have sizable 
populations of over one million so we also 
expect many people will also use the new 

Jetstar Head of NZ Grant Kerr, Stacey Cant from 
South Australia Tourism, Mick Cottrell from 
Jetstar and ground crew at Auckland Airport

service to visit family and friends on both 
sides of the Tasman.” 
South Australia’s Tourism Minister Leon 
Bignell said the flights will provide a real 
boost to the state’s tourism industry. 
“With 39,000 visitors per year, New Zealand 
is already our second biggest international 
source market – behind only the UK,” 
Minister Bignell said. 
“It’s also a growing market for us. Our most 
recent results show visitor numbers are 7% 
up on the previous 12 months. 
“The introduction of a low cost carrier on the 
Auckland- Adelaide route will open South 
Australia up to a new price-sensitive market, 
and is expected to bring thousands of visitors 
per year.” 
Jetstar offers three return A320 one-class 
services a week between AKL and ADL with 
flights departing AKL early afternoon and 
returning from ADL at night. 
Footnote: In addition to the new AKL route, 
Jetstar will also commence three direct flights 
per week from Bali into Adelaide from today.

Caloundra’s pathway to holiday happiness 
The missing link in the Caloundra Coastal Path is now complete allowing 
visitors a continuous journey that takes in some of the Sunshine Coast’s most 
spectacular foreshore scenery.
Recent work has completed a shared pathway that starts from Golden Beach 
and finishes at Tewantin.
The Caloundra Coastal Path hugs the shores of the Pumicestone Passage 
before arriving at the Bulcock Beach boardwalk on the way to Happy Valley, 
Kings Beach and around Moffat headland.
Many sights of historical interest lie in wait including the Queen of the 
Colonies Monument commemorating the rescue of 14 sailors from an 
immigrant ship in 1863; Military Jetty, used during World War II; the heritage 
listed Kings Beach Bathing Pavilion; a trail of plaques honouring the lives of 
those lost in war, and a memorial that points towards the final resting place of 
the Centaur, a hospital ship torpedoed during World War II.

Australian domestic delays
Air travellers have been warned to expect 
delays across Australia on Monday due to 
technical issues affecting the air traffic 
control tower at Melbourne Airport. 
“As a safety precaution all traffic into and 
out of Melbourne has been slowed down,” 
Airservices Australia said. “Flow on delays to 
the national air traffic network are expected.” 

Movie World revs its engines 
with new stunt show
Warner Bros. Movie World is putting the 
pedal to the metal in a new stunt show, FMX 
Overdrive. 
The new show keeps park visitors on the 
edge of their seat, featuring some of 
Australia’s best stunt car drivers and freestyle 
motocross drivers performing tricks and 
daring manoeuvres.  
The performance, packed with aerial stunts 
and precision driving, is showing twice daily 
until 25JAN14. 

100 classic cars motor 
into Palmer Motorama
Engines are revving for Clive Palmer’s 
multi-million dollar car collection at Palmer 
Motorama on the Sunshine Coast. 
On show at the Palmer Coolum Resort, the 
exhibition features more than 100 vehicles, 
including a 1930 Bugatti Type 57, 1928 
Horch 8-305 Tourer and a 1999 Rolls Royce 
Silver Seraph first-owned by the royal family 
of Dubai.  www.palmercoolumresort.com.au
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The Bula Marau Roadshow returns in 2014 and it’s all about Family Holidays and Kids Clubs
– so come along to see and hear why nobody does this better than Fiji!
Don’t miss out on this fantastic opportunity! Each session will have food and beverages 
available, plus spot prizes to give away as well as an AMAZING TRIP FOR TWO TO FIJI!

DATE  TIME   LOCATION                                                                                   

Thursday 13 February  5.30-9.00pm Auckland - Heritage Hotel                                                

Monday 17 February  5.30-9.00pm Hamilton - Novotel Hamilton Tainui                          

Tuesday 18 February  5.30-9.00pm Tauranga - Trinity Wharf Tauranga                           

Wednesday 19 February  5.30-9.00pm Wellington – Rydges Wellington                                    

Thursday 20 February  5.30-9.00pm Christchurch – Rydges Christchurch                          

COMPLETE YOUR REGISTRATION HERE!

Circle your Venue                       AKL          HLZ          TRG          WLG        CHC

Agency                                                                                  Phone Contact                                                                         

Name                                                                                     Email Address                                                                         

Name                                                                                     Email Address                                                                         

Name                                                                                     Email Address                                                                         

Fax or email to Cameron Taylor, Business Development Executive, Tourism Fiji
Email: Cameron@tourismfijinz.com    Fax: 64 9 376 4720
 

BULA MARAU ROADSHOW – REGISTER NOW!

FIRST 10 REGISTRATIONS

PER LOCATION WILL RECEIVE

A PURE FIJI GIFT PACK!

PACIFIC ISLANDS
Raffles Group of Hotels & Resorts welcomes Ragigia Dawai
Ragigia (Gia) Dawai as the 
new group sales and marketing 
manager at the Raffles Group of 
Hotels & Resorts in Fiji.
Well known from her previous 
role with Tourism Fiji New 
Zealand, where she was the 
Regional Marketing Officer for 
5 years, Gia’s key responsibilities
for the group include liaison 
with global market representatives on sales 
and marketing initiatives; overseeing the 
reservations, sales and events departments; 
reviewing and overhauling on-property 
marketing materials; facilitating training 

to improve customer service 
as well as assisting with local 
inbound and local sales.  
“This new journey is an exciting
one and a role that will give me 
a deeper appreciation of what 
our key players in tourism
(hotels) contribute to drive 
Fiji’s economy,” says Gia.  
“It’s a privilege to be working 

with such reputable products that have been 
internationally recognized and rated for their 
outstanding service and quality experience.”
www.plantationisland.com.

Norfolk Island coastal kayaking tours 
A new summertime soft 
adventure activity
is now available on 
Norfolk Island: Coastal 
Kayaking tours that 
offer the chance to take 
in the beautiful coast-
line, rock formations, 
amazing seabird life 
and pristine seas from a 
double-share kayak. 
Clients will be 
transported by a support 
boat out to the kayaks 
to join their guided tour, 
and there is also the 
chance to jump in for a 
quick swim or snorkel. 
The kayak tours are 
weather permitting.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1428
http://www.travelmemo.co.nz/voucher.php?voucher_id=1428
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Air NZ to maintain Cooks link
Air New Zealand will be guaranteed a profit 
on its Los Angeles to Rarotonga service 
under a new deal with the Cook Islands 
Government. Cook Islands News Online 
reports that the new contract is a change 
from the current arrangement. At present the 
government underwrites the Rarotonga-Los 
Angeles route and pays all costs plus a 10% 
return on the airline’s Rarotonga-Sydney 
service.
Having won the tender to continue providing 
flights on the two routes for a further four 
years beyond NOV14, the airline is to get a 
return on investment on both.
Cooks Financial Secretary Richard Neves 

said the new agreement will place more 
incentive on Air New Zealand to lift its 
performance.
“Under the current contract where the ROI 
(return on investment) is on expenditure, the 
risk is all ours. I want to place a lower ROI 
on costs to remove that volatility and put 
some on revenue, which then incentivises 
both sides to fill up the plane and to 
maximise the ticket revenue we can get.”
Underwrite payments cost $9.45 million in 
the last fiscal year, making it the second 
largest single payment on behalf of the 
Crown.

Rock’n’Roll Festival 
Tell your clients to dust off their blue 
suedes and stovepipes, tail comb and 
Jackie band, and sell them a package 
to Norfolk Island for the Rock’n’Roll 
Festival 21-25JUL14. 
Headline acts are Australian rockers 
Frankie J Holden, Wilbur Wilde and 
Tommy Sharplin, plus local bands. This 
promises to be a fun week with dance 
workshops, live concerts, a chance to 
meet the artists and a welcome dinner.
Call Hogan & Associates for details.

ASIA

Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard

StayWell deal secures China launch pad
Australia’s StayWell Hospitality Group 
(StayWell) has teamed up with the Hong 
Kong-based Novel Investment Company 
Limited (Novel) to spearhead growth of its 
hotel brands into Greater China.
Under the joint venture agreement, the 
rapidly expanding Sydney-based accommo-
dation company will establish its Park Regis 
and Leisure Inn brands in some of China’s 
key cities, at prime properties to be procured 
by Novel.
The key strategic move aligns StayWell with 
one of the most progressive global diversified
investment companies in China and Hong 
Kong, one which has long had extensive 
interests in the world’s fastest-growing 
economy.
“We have entered an important joint venture 
partnership to form a hotel management 
company that will operate all StayWell-

branded properties in China,” said StayWell 
CEO and managing director, Simon Wan.
“It provides a vital platform for StayWell’s 
expansion into a market with a population 
four times that of the US, and an $8.22 trillion 
economy with double digit growth.
“Using this platform, we will deliver proven 
hotel management, hospitality service and 
training skills, and position our new joint 
venture company to capitalise on lucrative 
opportunities as China’s hotel market grows 
and matures.” 
According to Mr. Wan, a priority of the joint-
venture is targeting properties in Beijing, 
Shanghai, Hong Kong, Guangzhou, 
Shenzhen and Chengdu. He anticipates that 
within 18 months, StayWell will be appointed 
to manage a minimum of three 200-plus-
room hotels in tier one cities in Greater 
China. 

“These properties, of course, must deliver 
the quality brand standards we have set for 
operation as either Park Regis or Leisure Inn 
properties.” 
Privately-owned StayWell started in 2006 
with five hotels and now runs an international 
portfolio of 33 properties in Australia, New 
Zealand (5x), India, Indonesia, Singapore, the 
Middle East and the UK. 
StayWell’s strategy is to grow to at least 100 
hotels in three years, with a balance sheet 
approaching A$500 million.
One of the Novel’s founders, Alan Feng said 
negotiations on several hotels to operate 
under the StayWell joint venture were already 
underway, adding that they will have their 
first 200-plus key hotel opening in Beijing 
next year under the Park Regis brand. 

Highlights of Himachal Pradesh
Adventure World has released a new 8-day 
private tour that explores Himachal Pradesh, 
a lesser-known part of India. Surrounded by 
the splendour of the Himalayas, Himachal 
Pradesh boasts amazing landscapes, temples 
and monasteries. With rock and rose gardens, 
boulder-strewn gorges and soaring white-
capped mountain peaks, this North Indian 
region is well worth a visit, says the 
wholesaler.
The tour takes in Dharamsala, a fascinating 
cultural centre and home to the exiled Dalai 
Lama, and there’s a visit to the Hadimba 
temple, one of the most important in the 
region, and the hot springs and serene 
surroundings of Vashisht temple. 
The new 8-day Highlights of Himachal 
Pradesh private tour is priced from $1,629pp 
twin share and includes accommodation, 
breakfast daily, all sightseeing including 
entrance fees, meals as indicated in itinerary, 
private transportation and local guides, and a 
ticket for the famous Shimla-Kalka toy train. 
For more information, contact Adventure 
World on 0508 496 753 or visit 
www.adventureworld.co.nz.
Terms & conditions apply. For Adventure 
World’s full terms and conditions, please 
click here.

http://www.acrossia.com
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/highlights-of-himachal-pradesh/
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/highlights-of-himachal-pradesh/
http://www.adventureworld.co.nz/tours-and-destinations/asia/indian-subcontinent/india/tours/highlights-of-himachal-pradesh/
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

Australians discover China
Australia is the fastest-growing Western tour-
ism market for China, with new figures from 
the China National Tourism Administration 
showing that 770,000 Australians travelled 
there last year, up 6.7%.
Just over half the travellers were tourists and, 
as The Sydney Morning Herald points out, 
26 per cent included expat workers and those 
travelling for family reunions.

The number compares with 719,200 
Chinese visitors arriving in Australia, an 
annual increase of 17%.
Wendy Wu, owner of Wendy Wu Tours, 
Australia’s largest tour operator to China, has 
seen a huge growth in sales of her tours. In 
1994, she took just 16 passengers to China. 
This year she took 10,000.

Hong Kong Winterfest 
Hong Kong’s Winterfest celebrations are in 
full swing with the city’s Christmas lights 
and decorations adding to the cheer. 
Making its debut in Hong Kong as the 
Winterfest centrepiece display is American 
artist Robert James Buchholz’s “Wishes on 
the Wind” sculpture.  The artwork consists of 
three 15-metre high futuristic-looking 
dandelions, whose stems are made of glass 

and mosaics, with one-metre high seeds 
and smaller seeds in the flowers created by 
36,000 LED lights. Illuminated each 
evening from 6pm Wishes on the Wind  
features specially programmed lighting 
effects, with the seeds changing colours 
every 15 minutes, choreographed to Mariah 
Carey’s “All I Want for Christmas is You”.  

THE AMERICAS

New Northern Peru tour
Travel deeper into the heart of Peru with 
Adventure World’s new 4-day Northern Peru 
tour, priced from $989pp twin share. Your 
clients will get to explore this less-travelled, 
extremely interesting area of Peru, discovering 
the imposing Pyramids of the Sun and Moon 
in Trujillo, and the tomb of the Lord Sipan, 
which was uncovered in 1987 and revealed a 
wealth of information about the little-known 
Moche civilization. Other highlights include 
exploring the wonders of Chan Chan, the 
capital of the Chimu culture, the colonial city 
of Trujillo and more on this independent, 
culture-rich itinerary. 
Price includes three nights’ accommodation, 
transfers and sightseeing as specified in 

itinerary, including entrance fees and an 
English speaking guide. For more info, 
contact Adventure World on 0508 496 753 or 
visit www.adventureworld.co.nz. 

http://www.exoticholidays.co.nz
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/peru/tours/northern-peru/
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Cuba on the rise for 2014
Sell Cuba, a destination on the rise for travel 
in 2014. Known as the Pearl for the Caribbean, 
Cuba’s unique heritage and vibrant culture 
make it a must-visit region. Your clients will 
explore the historic capital of Havana with its 
faded colonial grandeur, the colonial city of 
Cienfuegos, Trinidad – one of the best 
preserved cities in the world and the 
picturesque limestone mountains of Vinales, 
the famous tobacco region. Travellers will 

also enjoy lunch at a coffee plantation; take a 
boat ride through the Guama mangroves and 
more. 
Get them there with Adventure World’s 8-day 
Pearl of the Caribbean escorted group tour, 
priced from $2,225pp twin share. Price 
includes accommodation, and transfers, meals 
and sightseeing as specified in itinerary. 
For more information, contact 0508 496 753 
or visit www.adventureworld.co.nz.

Bus ban for Frisco’s Alamo Sq
Tour buses will be banned from the area 
around San Francisco’s Alamo Square 
following a vote this week by the Municipal 
Transportation Agency’s board of directors. 
The Alamo Square Neighborhood Association 
had sought restrictions on buses in the area 
since 2011, arguing that the tours create 
traffic and safety hazards as well as 
unnecessary noise for residents who live in 

or near the popular “Painted Ladies,” a row 
of colourful Victorian houses along Steiner 
Street.
The residents say there are multiple Muni 
stops near Alamo Square, making the 
destination still accessible to visitors.
However, a tourism industry advocate told 
the board that the restrictions will prevent 
many people from seeing the popular site.

AFRICA
Egypt plans to attract tourism investment
Egypt’s Tourism Minister Hesham Zaazou 
says there is a new plan under consideration, 
aiming to attract foreign investments to the 
tourism sector, which will be implemented 
early next year.
Zaazou is quoted by the Egypt Independent 
as saying that Egypt’s strategy to bring in 
investment would be changed from a ‘sit-
and-wait approach’ to ‘go-out-and-get’.
The plan entails the promotion and marketing 
of investment opportunities in international 
markets and exhibitions.

Russia will be one of the most important 
countries in the approach, according to the 
minister, especially since it already has 
investments in the Egyptian and Arab tourism 
sector.
Zaazou stressed that the referendum on the 
newly amended constitution will have an 
important role in attracting investment, as it 
will insure democratic stability in the 
country, and reassure investors about the 
business and tourism atmosphere in Egypt.

Shanty Town-theme 
accommodation
While “slum tourism” has become 
a popular way for tourists to engage 
with poverty on a personal level, 
South Africa has taken the concept 
one step further and now offers 
accommodation in what looks like a 
slice of a Joburg shanty town.
Gizmodo reports that the Emoya Luxury 
Hotel and Spa near Bloemfontein offers 
Shanty Town, a dozen shacks made from 
scrap wood and corrugated metal that it 
promotes as the perfect setting for a corporate 
retreat or wedding anniversary. 
Says the private game reserve operator: 
“Now you can experience staying in a Shanty 
within the safe environment of a private 
game reserve. This is the only Shanty Town 

in the world equipped with under-floor 
heating and wireless internet access!”
Shanty Town has made it more realistic by 
installing a ‘long-drop’ outside toilet and 
encourages guests to heat water on outdoor 
fires. 
Emoya also offers the option of staying in a 
version of a Basotho village.
www.emoya.co.za

Effective immediately, the Qantas fuel surcharge 
(YQ) for travel on flights between New Zealand 
and Johannesburg has increased. Note; separate 
surcharges now apply for travel in the Premium 

Economy and Business cabins.
Visit www.qantas.co.nz/agents for full details.

http://www.adventureworld.co.nz/tours-and-destinations/north-america/caribbean/cuba/tours/pearl-of-the-caribbean/
http://www.adventureworld.co.nz/tours-and-destinations/north-america/caribbean/cuba/tours/pearl-of-the-caribbean/
http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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Showbiz has 
packages for 
2014 English 
Premier League 
Football 
featuring 
accommodation, 
match ticket, 
bar access and 
more to home 
fixtures for 
Manchester 
United, Liver-
pool, Arsenal, 
Tottenham 
Hotspur and 
Chelsea.
Showbiz also 
has ticket 
pricing for the 
2014 Edinburgh 
Military Tattoo.
Call 0800 
SHOWBIZ. 

Enterprise Rent-A-Car now spans Europe
New franchisee appointments in Belgium, Luxembourg and 
Switzerland have helped Enterprise Rent-A-Car to achieve a major 
milestone in the development of its European presence: an uninterrupted 
network that will extend the Enterprise brand across the whole of EU.
These new partnerships bring the company one step closer to realising
its goal of offering the Enterprise brand to all car hire customers 
regardless of where they are travelling in the world.
Enterprise operates wholly-owned operations across the UK, Germany, 
Ireland, France, Spain, the United States and Canada, with over 8,100 
offices worldwide.  Most recently it has rapidly expanded its branded 
operations at airports and transport hubs throughout territories across 
the globe. 
Enterprise Holdings also operates the National Car Rental and Alamo 
Rent A Car brands in the Americas.

ICEHOTEL opens for winter
The 24th ICEHOTEL, the ultimate in ‘pop-up’ hotels, 
has opened in Jukkasjärvi, Sweden for the winter season. 
For more than a month, artists from around the world 
have been working with the ICEHOTEL’s art and design 
team to bring this year’s hotel to life, using 1,800 tonnes 
of ice.
This year there are a total of 65 rooms on offer, including 
13 individually designed ‘Art Suites’ variously featuring 
a pole-dancing polar bear, a Tube train arriving at a sta-
tion, and a cinema foyer. 
The hotel, with stays available from around US$1900pp, 
is well placed for viewings of the northern lights.
At the end of the season, the 24th ICEHOTEL will 
simply melt into the nearby Torne River.

TOUR PRODUCT
New Peregrine tours for 2014 
Unique itineraries which explore ‘off-the-tourist-map’ Algeria, sail 
around the East Indies, and witness the tribal Mount Hagen Festival in 
Papua New Guinea, are just a few of the new additions to Peregrine’s 
2014 programme.
For the first time, the program will include a road trip through the 
mountain passes of Azerbaijan, Georgia and Armenia, a Dubai 
Stopover that showcases the Arabian aspects of the city, and safaris in 
Selous, an unspoiled wilderness which is the largest National Park in 
Tanzania.
Twenty new trips have been added to Peregrine’s 2014 Europe 
program, while new itineraries in Central America will explore the 
volcanoes of Nicaragua and the rainforests and birdlife of Panama. 
Six new sailing itineraries in the Galapagos will explore the islands 
aboard a luxury, twin hull catamaran. 
Peregrine has also added new treks that combine Everest Base Camp 
& Lobuje Peak for a more challenging option in the Himalaya, and 
hike Kilimanjaro’s more remote Lemosho Route.  
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Peregrine Reserve earlybird offer
Six new destinations and the introduction of 
‘Short Journeys’ are in Peregrine Reserve’s 
2014 program, and a 10% earlybird discount 
is now available for all bookings made before 
17JAN for travel before 30SEP14. 
Reserve is offering itineraries in Spain, 
France, Cuba, Argentina, Brazil and Mexico 
for the first time. Brand-new Short Journeys 
in Guilin, Tibet, Varanasi, Bhutan, Rome, 
Gallipoli, the Moroccan Sahara, Essaouira 
and Zanzibar ranging from 3-7 days in length 

are also offered.
Griff at Peregrine says the best selling 
Reserve trip is the 10 day ‘Mystical 
Myanmar’, which outsells everything else 
three to one.  
All Reserve tours have a maximum group 
size of 12 or less, with stays in 4.5 plus 
boutique hotels and a range of exceptional 
experiences. A number of guaranteed 
departures now apply to all tours. 

Over 120 European destinations ... now that’s Wunderbar!

AVIATION

Abbott relaxed on Qantas ownership
Australia’s Prime Minister Tony Abbott has 
suggested he may support lifting foreign 
ownership restrictions on Qantas, saying the 
embattled carrier’s push for a level playing 
field was not unreasonable.
Qantas has been lobbying the government 
to relax the Qantas Sale Act which limits 
foreign ownership in the national carrier to 
49 percent. The struggling airline argues the 
cap hurts its ability to compete, particularly 
against Virgin Australia.
The government is keen to decide on short-
term measures to assist the airline before 
Christmas and to legislate changes to the 
Qantas Sale Act in the longer-term, the news-
paper reported, citing unidentified sources.
“Where we can be helpful we will certainly 
try to be helpful but as I understand it, what 
Qantas wants is to be unshackled,” Abbott 
said in an interview in the Australian 
Financial Review published last Saturday.
“They want to be able to compete with Virgin 
on a level playing field. Now I don’t think 
that’s an unreasonable request on their part, 
but that’s a matter for the parliament as well 
as the government.”
For Qantas, the end of the road for Holden – 
as much Brand Australia as the Flying 
Kangaroo – dramatically reduces its chances 
of a loan guarantee, purchase of a cornerstone 
stake, a so-called “letter of comfort” or any 
other form of financial assistance.
Abbott has previously indicated that 
government assistance was unlikely, saying: 
“If we subsidise Qantas, why not subsidise 
everyone?”
“If we subsidise everyone, that’s just a 
bottomless pit into which we will descend 
and if we offer a guarantee to Qantas then 
why not offer a guarantee to everyone?”

Removing the foreign ownership restrictions 
on Qantas would be opposed by the Labor 
opposition which argues that with the airline’s 
share price hovering around A$1, the ‘flying 
kangaroo’ would be vulnerable to an equity 
raid.
The Age quotes Transport Workers’ Union 
national secretary Tony Sheldon as saying 
Qantas could still sell off more than 10% of 
its shares to foreign investors before it hit the 
49% cap. But any changes to the act could 
lead to more jobs being outsourced to Asia.
“There are 30,000 Australians who have 
made this airline great and who want it to be 
great yet again,’’ Mr Sheldon said. “Tony 
Abbott is giving the all-clear to slice and dice 
an airline that has a worldwide reputation.’’
Opposition Leader Bill Shorten said the 
airline’s 5000-strong skilled maintenance 
workforce was at risk if foreign ownership 
restrictions were lifted.
The Age quotes independent Senator Nick 
Xenophon as saying the Qantas Sale Act does 
not need changing.
“It’s the board and management that need to 
go,’’ he said. ‘’If the failed strategies of [chief 
executive] Alan Joyce and the Qantas board 
were made into a movie, it would be called 
‘Dude, Where’s My Airline?’’’

IATA to tackle unruly pax
The International Air Transport Association 
(IATA) said it aims to use a conference in 
Montreal next March to seek agreement on 
the rights of crews and captains to do 
whatever is necessary to subdue badly 
behaved passengers.
Tim Colehan of IATA told reporters that 
typical of the problems faced was a woman 
passenger who fought cabin crew after 
throwing liquor at them, and then shouted 
abuse at stewards and fellow passengers 
throughout an overnight flight from Europe 
to Thailand.
Since 2007, when IATA began recording 
data, well over 15,000 incidents have been 
reported.
The problem for the airlines and the crews, 

said Colehan, is that international law has not 
caught up with the new world of global air 
travel.
Often offenders, like the violent woman 
passenger on the Bangkok flight, go scot free 
because police in countries where planes land 
say they have no jurisdiction.
Worse, IATA says, the lack of clarity in the 
current 1963 Tokyo Convention that governs
such cases leaves cabin crew and pilots 
uncertain on how to respond.
“There is always the fear that they could be 
sued for assault if they restrain a violent 
passenger,” Colehan said.
IATA wants governments to agree on a new 
convention that will spell out the right of an 
airliner’s captain to do what he feels 
necessary to control misbehaving passengers.

Etihad to serve WA
Etihad Airways is to launch daily flights to 
Perth on 15JUL14.
 The non-stop A330-200 services between 
Abu Dhabi and its fourth Australian gateway 
bring to 351 the number of weekly flights 
which Etihad operates between Australia and 

Abu Dhabi.
Etihad codeshares with Virgin Australia to 
Albany, Broome, Busselton, Derby, Esperance, 
Geraldton, Kalgoorlie-Boulder, Kununurra, 
Karratha, Learmonth, Paraburdoo, Port 
Hedland, Ravensthorpe and Newman.

http://www.peregrinereserve.com/nz/home
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Cathay Pacific HK flashmob 
About 300 Cathay Pacific Airways pilots, 
cabin crew and ground staff showed the 
results of seven rehearsals over two weeks - 
including one in the middle of the night at the 
airport and others fitted in between busy 
flying schedules, with their Christmas flash-
mob at Chek Lap Kok last week.
For their efforts, they drew a big crowd and 
donations for Operation Santa Claus.
They shared practice videos online after the 
rehearsals, most of which took place in an 

indoor sports ground at Cathay City, the 
carrier’s head office.
Then on Monday, the team held a full 
rehearsal at 3am to avoid the traffic and to 
keep the performance a surprise.
Starting at 11am, the dancers took centre 
stage for eight minutes, followed by a 
performance of Cathay’s choir, which belted 
out Joy to the World and other Christmas 
classics.

SIA Preferred Seat Selection
Singapore Airlines offers passengers 
travelling in Economy Class preferred seat 
selection on selected flights for seats with 
more legroom in either, exit rows or normal 
rows.  These seats are sold on a first come 
first served basis.
Effective for sales and travel from 01JAN14 
the Preferred Seat Selection is also now 
available for sale on routes between Singapore 
and Taiwan, Japan and South East Asia.
The option is priced in four bands, with 

flights between Singapore and nearby Asian 
ports at US$20; other Asian ports plus 
Australia at US$40; between SIN and NZ 
or Europe, Middle East and South Africa at 
US$60; and between SIN and the USA or 
Brazil, US$100.   
For any customers who have already 
purchased Preferred Seat Selection before 
01JAN14 for travel on or after 01JAN14, 
there will be no requirements for additional 
collections.

SIA, EVA codeshare
Singapore Airlines’ customers travelling 
between Singapore and Taipei now have a 
choice of three daily flights, as a result of a 
new codeshare agreement with Star Alliance 
partner EVA Air.
Under the agreement, SIA will add its ‘SQ’ 

code to EVA Air-operated flights between 
Singapore and Taipei. On a reciprocal basis, 
EVA Air will add its ‘BR’ code to Singapore 
Airlines-operated flights between Singapore 
and Taipei.
SIA currently operates two daily flights to 
Taipei.

SWISS opens new “Senator Bistro” at ZRH 
SWISS customers using the airline’s Senator
Lounge at Zurich Airport can now take 
advantage of a new bistro area. The facility,
which has just opened, features a totally new 
seating and design concept, and offers visitors 
the chance to just relax over a coffee or grab 
a light breakfast on their way to their flight. 
The bistro-style Zurich Senator Lounge 
facility extends over some 220sq m on the 
lounge’s lower floor within the airport’s 
Airside Center. It increases the lounge’s 
overall seating capacity by around 25%. 
The facility offers visitors 50 
bistro places each equipped 
with their own power supply 
and USB connection, along 
with 30 further seats at the 
bistro bar. The food selection
includes hot and cold snacks, 
while the beverages extend 
to a wide range of new 
coffees to emphasize the 
bistro accent. Free 
wireless LAN and a 
comprehensive choice of 
newspapers and magazines 

are provided throughout the lounge. 
Stairs lead to the upper floor of the Zurich 
Senator Lounge with its comfortable Vitra 
leather armchairs and a further 17 work-
stations, along with laptops and internet 
access. 
The SWISS Senator Lounge and its facilities
are available to Senator Miles & More 
members and travellers with Star Alliance 
Gold status. The lounge is open daily from 
06:00 to 22:30.

Etihad Airways is to launch direct flights to Dallas Fort Worth in December 
next year. It will be the airline’s fifth destination in the USA.
Dallas is the largest and most important hub for American Airlines, Etihad’s 
US codeshare partner.

http://www.cxagents.com
http://www.youtube.com/watch?v=A29acor9_AY
http://www.youtube.com/watch?v=A29acor9_AY
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American Airlines Group has signed a firm purchase agreement for 60 Embraer E-175 
jets with options for another 90 E-175s, and a firm order for 30 Bombardier CRJ900 
regional jets with options for 40 more aircraft.

Air Tahiti Nui crew mark 15th Birthday with YouTube hit
Most staff make do with a rendition of Happy 
Birthday but a couple of Air Tahiti Nui’s 
multi-talented crew looked sky high for a 
creative way to pay tribute to their airline on 
its 15th anniversary. 
In a five-minute clip dubbed The Flying 
Tiare, engineer Matthieu Courtois, who is as 
fond of his GoPro camera as he is passionate 
about caring for Air Tahiti Nui’s fleet, worked 
with pilot Ludovic Allain to capture behind-
the-scenes footage and in some cases, never-
before-seen angles, of the daily goings-on of 
the airline.
Cleverly edited to sync with upbeat elec-
tronic music, the video takes viewers inside 
the cockpit, under the plane, into the turbines, 
on the runway and over Tahiti’s picturesque 
islands to complete the snapshot of the airline 
and its network.
Air Tahiti Nui General Manager New 
Zealand Australia Mark Hutchinson said he 

couldn’t think of a better birthday present.
“We had no idea our crew had so many 
talents – it really is an extraordinary 
achievement and a brilliant video,” Mr 
Hutchinson said.
“Our passengers don’t get to see all the hard 
work that goes into making the plane fly and 
the fascinating nitty gritty of operating an 
airline, so this video is a real insight into our 
people and our airline - it filled us all with 
great pride.”
The film received rapturous applause when it 
was shown during the birthday party 
celebrations at the airline’s Papeete 
headquarters last month and has already 
received more than 18,000 views on 
YouTube.
Watch the video here and for more 
information visit www.airtahitinui.co.nz or 
call the airline on 09 972 1217.

Hamilton Airport board changes
Three of Hamilton International Airport’s 
four directors - chairman John Birch, Alastair 
Calder and Gay Shirley - handed in their 
resignations after they were informed their 
appointments would not be renewed by the 
five regional councils that make up the 
company shareholders. 
The Waikato Times reports that last year the 
airport lost its last international contract with 
Pacific Blue and reported a 6.7% decrease in 
customer numbers, as well as a 10% decrease 
in revenue. 
However, Mr Birch told the paper no 
indication had been given regarding the 
reasons for the change. 
“Last year, the year before that, the year 
before that, we met the performance levels 
that had been outlined in the statement of 
intent. 
“The last financial year was impacted on 
largely by one significant event which was 
the loss of international services.” 
He said the board had done an outstanding 
job in winning the contract with Pacific Blue 
in the first place, and had been proactive 
about developing the airport through the 

Titanium Park business development, 
securing approvals to extend the existing 
runway, and rebooting the Hamilton and 
Waikato Regional Tourism Organisation. 
Mr Birch said he had not had discussions 
with any of the mayors who represented the 
five shareholders and was unsure why the 
change was considered necessary. “I don’t 
believe this is a failed board as such. I think 
this has actually been a very successful 
board.” 
Hamilton Mayor Julie Hardaker, who 
represents the five regional council share-
holders, said performance issues were not 
behind the decision to hand over the reins to 
someone else. 
“I think the board did a very, very good job, 
but the incumbents have been there for quite 
some time.” 
She said it was time to bring in a new mix of 
experience and skills. 
The new directors - John Spencer, Carlos da 
Silva and Annabel Cotton - will be officially 
appointed at the airport’s annual meeting this 
week. 

More than two years after its membership process was put on hold, Air India 
has been given the all-clear to resume its integration into Star Alliance.

Shaking up Auckland Airport
Shaky Isles, which operates successful cafes 
in the Auckland CBD, Newmarket  and 
Kingsland, has entered into a partnership 
agreement with Spotless Services (NZ) which 
sees it open a third outlet, this time airside in 
Auckland Airport’s international departures 
area.
Passengers can now while away the time 
before a flight with a bottomless cup of single 

origin filter coffee as 
well as the more 
familiar espresso.
Open 5am to midnight 
and championing 
organic, free range and 
locally sourced ingredients wherever 
possible, the cafe’s all-day airport menu 
mirrors those at Shaky’s city cafes.

http://www.youtube.com/watch?v=P7EP9Ko6IsY
http://www.youtube.com/watch?v=P7EP9Ko6IsY
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

NEW: 6-Day Tracy Arm Fjord Trek
Alaskan Dream Cruises have a new unique 
itinerary available on 7 July 2014, Sitka to 
Sitka.   6-day Tracy Arm Fjord Trek from 
NZ$2849 per person, share twin!

The new 2014 brochure is now 
available, contact Pip at 

enquiries@francistravelmarketing.co.nz 
to request your copy!

    a)  A Trek it is!
    b)  Kayaking, hiking, exploring all in six days and five nights!
    c)  Round-trip Sitka
    d)  Depart Monday and return Saturday
    e)  Excellent value!

Dr. Seuss on Carnival
Carnival Cruise Lines has teamed with the 
iconic Dr. Seuss brand to bring 
The Cat in the Hat, The Lorax, green eggs 
and ham breakfasts, movies, character 
parades and other Seuss-themed family 
activities to Carnival Cruise Line ships.
‘Seuss at Sea’ will be on ten Fun Ships in 
2014 and the balance of the fleet in 2015. On 
Carnival Freedom, scheduled to undergo a 
major refurbishment in May, and Carnival
Vista, which debuts in early 2016, there will 
be a Dr. Seuss Bookville, a play space with 
iconic décor, colours, shapes and funky 
furniture. 
Seatrade Insider reports that for ‘The Green 
Eggs & Ham Breakfast with the Cat in the 
Hat & Friends,’ waiters will wear wacky 
‘Thing’ wigs, and characters like The Cat in 
the Hat will appear in the specially decorated 
dining room.
The breakfast will be offered on the first sea 
day of each cruise for US$5 per person.
At a ‘Seuss-a-palooza Character Parade,’ 

passengers can join in a conga line along the 
Promenade. Films like ‘The Cat in the Hat’ 
and ‘How the Grinch Stole Christmas’ will 
be part of the poolside big screen ‘Dive-In 
Movies,’ and Dr. Seuss books will be stocked 
on board. There will be story-telling events 
for families with face painting, rhyming 
contests and games. An assortment of Dr. 
Seuss-themed cabin decor will be available 
for purchase, along with retail items. 
The ‘Seuss at Sea’ experience begins aboard 
the New York-based Carnival Splendor in 
February and will roll out fleetwide. 
The program joins other shipboard family 
activities like ‘Hasbro, The Game Show’ and 
the WaterWorks aqua parks.
Carnival claims to carry over 700,000 children 
a year, more than any other line and nearly 
half the total number of kids sailing annually 
in the North American cruise industry.
Carnival Cruise Lines is represented here by 
Francis Travel Marketing. Call 09-444 2298. 

Ponant celebrates 25 years
Compagnie du Ponant, which represented in 
New Zealand by Francis Travel Marketing, 
enjoyed a 2013 revenue increase of 25% over 
2012, according to Seatrade Insider.
Having started with a three-masted 64-
passenger sailing ship Le Ponant, the line 
now has three more vessels – mega-yachts Le 
Boréal, L’Austral and Le Soléal – and a fifth 
ship arriving in 2015, the 164-passenger Le 
Lyrial.
International passengers, currently 40% of 
the business, are identified as a growth area, 
and last month Australian cruise industry 
veteran Sarina Bratton was appointed 
Australasian chairman of Compagnie du 
Ponant and special adviser to the Marseilles-
based executive team, to spearhead  
international development. Her specific focus 
is on the Asia/Pacific region, both as a key 
destination and a source market.

Antarctica 2-for-1 
with Wild Earth Travel 
Wild Earth Travel has a  “2 for the price of 1” 
offer for the Falkland Islands, South 
Georgia and Antarctica expedition, departing
Ushuaia on 13FEB14. Prices from 
US$15,900 for a twin porthole cabin and the 
second person travels for free. Discounts for 
solo travellers also available. 
This is a spectacular voyage offering superb 
wildlife opportunities and encounters with six 
penguin species, including King Penguins.
For full details click here or phone Wild 
Earth on 0800 945 3327 or email 
info@wildearth-travel.com 

http://www.alaskandreamcruises.com/itineraries-pricing/
http://www.wildearth-travel.com/trip/falkland-islandssouth-georgia-antarctic-peninsula/
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Cruise Holidays appointment            
Cruise Holidays has announced that Tracey Brennan has been appointed as 
the company’s new Business Development Manager, based in Auckland. 
Tracey was previously with Go Holidays, and brings with her a proven re-
cord of sales experience, and knowledge on how to increase sales and grow 
business.  Email tracey@cruising.co.nz, call Cruise Holidays, or try her on 
mobile 021 350 372. 

Royal Caribbean 
InstaFilm Festival
Royal Caribbean is holding the world’s first 
InstaFilm Festival where people can enter 
a 15-second WOW moment via Instagram 
for a chance to win a cruise. The line says it 
has been so overwhelmed by the quality of 
entries received so far, they have made the 
Grand Prize bigger and better.
The lucky winner and a friend will now win a 
cruise on the brand new ship Quantum of the 
Seas, departing from New York, as well as 
return flights and accommodation.  

Please note, this competition is not open to 
travel partners, however agents are 
encouraged to persuade their clients to enter 
and vote for them. If you vote for a 15-second
WOW moment you will go into the draw to 
win a Black Edition GoPro. See entries and 
vote here, and for more info on the InstaFilm 
Festival, click here.  

AzAmazing Asia Deals
With prices starting from A$2,799* for 
14-night Asia voyages, now is the perfect 
time for your clients to experience the beauty 
and mystique of Asia with Azamara Club 
Cruises.

With longer stays in port and more over-
nights, they will have extra time to explore 
the unique sights, sounds and flavours of 
each port on their voyage. Click here for 
more information. 

Crystal Serenity redesigned
Crystal Serenity emerged from its US$17m 
redesign at Navantia Shipyard in Spain with 
chic new Crystal Penthouses and transformed 
indoor/outdoor casual dining spaces, including
the Trident Grill, Scoops ice cream bar, 
Tastes Bar, Lido Cafe and Tastes restaurant. 
There’s a chef’s herb garden as part of new 
walls of greenery and 70 new hypoallergenic 
staterooms.
The ship also underwent deep cleaning, 
mechanical updates and environmental 
upgrades. 
Palm Court sports a new dance floor, specialty 
restaurant Prego has new colours and even 
the tender boarding area got a new look.  
In recent years, Crystal Cruises has spent 
almost $120m on the fleet, and $52m on 
Crystal Serenity alone within the last two 
years.
Some 70 deluxe verandah staterooms have 
been transformed into hypoallergenic luxury 
accommodation offering a comprehensive, 
chemical- and odour-free indoor environment. 
A seven-step patented air and surface 
purification process in each room removes 
allergens and reduces the risk of irritants.
A discreetly installed medical grade air 
purifier filters out 99.9% of airborne 
impurities on an ongoing basis.  
Following its first post-drydock cruise from 
Lisbon to Barcelona via the Canary Islands 
and Morocco, Crystal Serenity is making 
a trans-Atlantic crossing to the Americas, 
followed by a Christmas/New Year’s voyage 
in the Caribbean and an 89-day world cruise 
from Los Angeles to London. 

https://www.instafilmfestival.com.au/gallery/?utm_source=RoyalMail&cid=E_RoyalMail_eDM_T_20131213_Link_Text_LP_1
https://www.instafilmfestival.com.au/?utm_source=RoyalMail&cid=E_RoyalMail_eDM_T_20131213_Link_Text_HP_1#&utm_source=RoyalMail
http://www.royalcaribbean.com.au.benchmarkmails26.com/c/l?u=306E996&e=3F56DE&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
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HOSPITALITY

Merry Christmas
The final issue of TravelMemo 
for 2013 is this Friday 20DEC
The first issue of TravelMemo 

for 2014 is Tuesday 21JAN

Hilton plans new brand
Hilton Worldwide Holdings Inc. saw its value 
hit US $21 billion after its first day of trading 
on Wall Street last week. Its CEO Christoper 
Nassetta told the Wall Street Journal that the 
company wants to build a new hotel brand 
in 2014 that would target young, well-heeled 
travellers.

Alpha brand for Australia
Australia’s Travel Weekly reports that former 
Constellation Hotels boss Jonathan Wooller 
and two partners aim to launch Alpha Hotels 
& Resorts, a new brand of ‘upper midscale’ 
hotels in a mix of CBD, urban and resort 
areas in Australia.
Its first hotel will be the Alpha Canberra in 
the ACT’s Tuggerangong district. The 100-
room former Country Comfort property will 
reportedly open on 01FEB14 following a 
$2m renovation of its public areas.
Travel Weekly quotes Wooller as saying it 
will be followed a month later by the Alpha 
Eastern Creek in Western Sydney, a Chifley 
that is getting an A$8 million makeover, 
and the Alpha Mosaic Brisbane, a 51-room 
newbuild in Fortitude Valley in APR14. The 
trade paper says Alpha already controls the 
Diamant Hotel at Potts Point in Sydney. 
Wooller told Travel Weekly they are actively 
looking for owners that would like to join a 
fresh new hospitality brand in Australia. 

SKAL Bowls date
The annual SKAL Auckland Bowls 
tournament will be held on 14MAR14 at 
West End Bowling Club in Herne Bay. 
Air Vanuatu has again come on as a major 
sponsor, with TRAVELinc and Let’s Travel 
magazine also confirmed as sponsors. Stu 
Freeman, who is one of the SKAL Bowls 
organisers, says that teams that competed last 
year were given first option and most were 
quick to confirm for 2014. “As a result we 
just have a few team spots still available and 
entry is on a first come first served basis.”
He says anyone interested in entering a team 
should email stu@promag.co.nz. 
Teams will be invoiced and sent further 
details early next year.

The 7th A-Team Auction 
The A-Team, namely Anne Radonich of RAD 
Marketing and Lesley Perrie of Planet Travel 
Marketing, hosted their 7th A-Team Auc-
tion on 12DEC at the Rendezvous Hotel in 
Auckland. Reservations teams from Air NZ 
Holidays, Go Holidays, Infinity Holidays
and House of Travel were there to bid on 
the great range of travel items, including 
flights from Air Vanuatu and Fiji Airways, 
using wads of A-Team Dollars accumulated 
throughout the year, based on their sales. 
The auctioneer was Murray Smith from 
Barfoot & Thompson who has conducted the 
previous six annual Auctions.
 “It’s a fun evening and our way of saying 
thanks to the wholesalers who support us 
throughout the year,” says Lesley.
Check the A-Team’s website to view the 
range of products they represent.

http://www.ateam.co.nz

