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Jasons purchased out of receivership 
Jasons Travel Media has been purchased by Jasons (2013) 
Limited, a member of the Bennetts Group, from receivers PPB 
Advisory, for an undisclosed sum.
The family-owned Bennetts Group’s acquisition means that 
Jasons will continue to trade as a going concern, protecting the 
interests of tourism industry operators, customers and other 
stakeholders.  The deal includes 62 magazine publications, the 
Jasons websites, and more than 4,000 distribution points across 
New Zealand.  
Bennetts Group plans to immediately focus on restoring the 
Jasons brand and operation, which has faced challenges since 
the global economic crisis and meeting the requirements of 
being a listed company.
Geoff Spong, managing director of Bennetts Group, said Jasons 
is New Zealand’s leading tourism distribution and specialist 
media company.
“Jasons is an important part of New Zealand’s tourism industry 
and delivers a high-quality range of publications. I want to 
focus on the specific needs of customers by offering an 
unrivalled blend of print and online content.
“Jasons is synonymous with travel and tourism with over 12 
million domestic and international visitors accessing its travel 
information through print guides, mobile devices and the 
internet.
“I’m committed to recovering the trust, respect and confidence 
of staff and New Zealand’s travel and tourism sector. Jasons 
was once a family-owned business and so it’s fitting that it is 
once again in the hands of a family business. I can still recall as 
a child our family having a Jasons map in the car.”
Mr Spong added:  “While our first priority is ensuring business
continuity for our customers, we’re also excited about the 
growth prospects and the opportunities.                   ... Cont. p3
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100% Pure New Zealand out in force at AIME
Conventions and Incentives New Zealand 
(CINZ) is joining forces with Tourism New 
Zealand in a bid to secure more business 
events for the country.
The two organisations will be working 
together on the 100% Pure New Zealand 
stand at the AIME 2014 (Asia-Pacific 
Incentives and Meetings Expo) in Melbourne 
on 18-19FEB14.
“AIME is the must attend event in the Asia-
Pacific region for the meetings and events 
industry and it is vital that New Zealand has a 
strong presence,” says CINZ chief executive 
Alan Trotter.
Key suppliers from across New Zealand will 
be joining CINZ and Tourism New Zealand 
on stand at AIME. They include Air New 
Zealand, the Auckland Convention Bureau, 
Business Events Wellington, Claudelands, 
Hamilton & Waikato Tourism, Heritage 

Hotels, Millbrook Resort, Millennium Hotels 
& Resorts, the Queenstown Convention 
Bureau, the Rotorua Convention Bureau, 
Rotorua Events & Venues, SKY CITY 
Auckland Convention Centre and the 
Langham Hotel Auckland.
“It makes perfect sense that CINZ and 
Tourism New Zealand’s business events arm 
should work together with our partners to 
ensure that delegates attending AIME leave 
impressed with the options and opportunities
available in New Zealand for meetings, 
conferences and incentive travel.”
As part of their new marketing push Tourism 
New Zealand has appointed a business events 
manager based in Sydney. Helen Bambry will 
work closely alongside CINZ’s own Sydney-
based manager Sharon Auld and executive, 
Heidi Heming to help Australian event 
organisers bring business to New Zealand.

Welcome to Fabulous RotoVegas
A new Skyline Rotorua roadside sign has 
brought a new sense of fun to the thermal 
resort city.
The “Welcome to Fabulous RotoVegas” sign, 
closely modelled on the famous Las Vegas 
version, plays on Rotorua’s well-known 
nickname.
Skyline Rotorua general manager, Bruce 
Thomasen, says the sign, complete with 
flashing lights, is “loud and proud” and will 
create some unique photo opportunities for 
locals and visitors alike.
The sign also signals the launch of Skyline’s 
new RotoVegas theme for corporate functions, 

which will turn Skyline’s facility into a 
replica Las Vegas for a night full of neon 
lights, busking, cabaret shows, casino games, 
Luge and great food.
“Our RotoVegas corporate event theme will 
also include a ‘High Rollers Saloon’ with fun 
casino options of Black Jack, a roulette wheel 
and card tables to create an authentic 
experience for guests,” says Mr Thomasen.
“The main emphasis will be on fun – it’s a 
novel way to entertain a corporate crowd and 
provides Rotorua with something different 
and new.”

Jelly Belly store at Skyline Queenstown
Skyline Queenstown got a rush of sugar to 
the head when it opened a Jelly Belly themed 
store yesterday on Bob’s Peak above 
Queenstown.  
Only the second in New Zealand themed for 
the famed US confectionery (it features more 
than 50 distinctive flavours), the latest 
addition to the Skyline complex offers 
visitors a world-class retail experience. 
Skyline Queenstown general manager 

Lyndon Thomas described the store as a “fun 
and fitting addition to the Skyline family”.
“Jelly Belly is a global phenomenon known 
as a bright, energetic brand with heaps of life. 
It embodies exactly what Skyline is - a fun, 
interactive experience for people of all ages,” 
says Thomas. 
New Zealand’s first Jelly Belly store is at 
Skyline Rotorua.

Lumsden keen to attract
The Southland Times reports that a new 
heritage trust has been set up in Lumsden 
to preserve the past, promote the future and 
provide an attraction for visitors. 
Lumsden Heritage Trust secretary Tim Hanna 
is quoted as saying the key driver behind 
setting up the trust was to give cyclists using 
the new Round the Mountain trail a reason 

to continue to Lumsden rather than simply 
circling on to Queenstown.
Among the group’s plans is to source, restore 
and display historic rolling stock and engines 
at the Lumsden railway station and to relocate 
an historic wooden church, setting it up as a 
regional war memorial museum. 
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... Cont from p1. “With tourism numbers now 
recovering following the global financial 
crisis, including strong growth from emerging 
markets, I’m confident Jasons has a bright 
future in New Zealand and the South Pacific. 
I would also like the head office to remain in 
Newmarket, Auckland.”
The new owner is offering all Jasons’ existing 
70 staff members’ employment on 
terms and conditions.    One head office 
employee is not being offered employment.  
The new owner will be evaluating the needs 
of the business.
“Our first goal is to return to business as
normal as soon as possible and to ensure that 
the business will continue so that the impact 
on customers, suppliers and staff is minimised.
“Bennetts has been turned around from a 
loss-maker into a profitable company and I 
am sure the future for Jasons is positive.”

Sean Woodward, Bennetts Group Lawyer and 
a Director of the new company, said: “The 
acquisition has been required to be completed 
under a very tight timeframe.  This means 
Bennetts will be assessing the requirements 
of the business over the coming months and 
talking with customers and suppliers as soon 
as possible to ensure that it is business as 
usual.
“Motel operators, tourists and other customers
who had paid reservation money to Jasons 
should also not be left out of pocket.
“These funds were held by Jasons in a 
separate trust account and are to be 
transferred to the new owner on the condition 
that they remain in a separate trust account.  
The new Jasons will then pay those funds to 
the correct party as soon as possible.”
Jasons is the largest tourism brochure 
distributor in New Zealand. As well as 
producing and distributing its own printed 

guides, Jasons services over 1,000 other 
tourism companies, distributing over 10 
million brochures each year across 2,000 
brochure display units.
Jasons’ combined print run in 2013 exceeded 
4.5 million copies with an estimated 
readership of more than 11 million people. It 
is also the South Pacific islands’ number one 
travel publisher. 
The company established its online presence 
in 1996 and more than three million visitors 
access the Jasons websites every year.
Bennetts owns and operates academic 
textbook and associated student products 
stores at eight campuses across New Zealand. 
Bennetts Bookstores Limited purchased 
the Bennetts bookshops from the voluntary 
administrators of Whitcoulls Group Limited 
in 2011.  The Group also owns the successful 
Christmas hamper business Santa’s Choice in 
Canada.

Jasons purchased out of receivership 

John Sandford statement
John Sandford, Managing Director and 
Chairman, Jasons Travel Media Ltd, in a 
statement, said: “While, as you might 
understand, I’m incredibly disappointed in 
the outcome, the purchase of the business 
outlined in the [press release], is the best 
possible result. Not only is it the best 
outcome financially, it’s the best possible 
outcome in terms of the purchaser being 

Geoff Spong. I was aware of other potential 
bids which would not only have been worse 
outcomes financially but which would not 
have been at all good for the business or 
brand. Jasons and the team have a bright 
future ahead of them in the hands of Geoff.
“As a director of the company I apologise 
most sincerely for the situation the company, 
Jasons Travel Media Ltd., is now in. Please 
be assured that from the time the company 

was put into receivership I worked intensely 
and tirelessly to put together a recovery plan 
that was in the best interests of all parties. 
Unfortunately I wasn’t able to get that plan 
finalised in time to meet the receivers’ 
deadline.”
Sandford thanked the industry for its support 
and best wishes.

Destn Wairarapa launches 
website, visitor guide
Destination Wairarapa has launched a new 
website. The RTO’s marketing manager 
Barbara Hyde says with so many travellers 
using the internet as a tool to research their 
holiday options, it was important the previous 
ageing website was replaced.
“Our brand new website is designed to be 
able to be used on a smartphone or tablet,” 
she says. “It also provides a platform for the 
organisation’s members to have their 
properties and activities bookable.”
The new website will be supported by the 
2014 Official Wairarapa Visitor Guide and 
Wine Trail Map, which has been printed in a 
new A2 format. Ms Hyde says the 
simplified format for the visitor guide 
incorporates the much-in-demand Wairarapa 
Wine Trail map, at its full A3 size, and 
provides concise information on the region. 
The visitor guide also contains useful 
nformation on the region’s unique attractions, 
activities and accommodation and features 
QR codes.
Destination Wairarapa will distribute the 
visitor guides to New Zealand’s 79 i-SITEs. 
www.wairarapanz.com 

Destination Wairarapa marketing manager Barb Hyde 
(left) with domestic marketing executive Sara Renall.

Hydro Attack at Wakatipu
Hydro Attack is a new activity operator on Lake Wakatipu offering adrenaline 
packed tours of the lake on board the unique Seabreacher X watercraft. Passengers 
feel the G-force as the fully submersible watercraft leaps, dives and side-rolls at 
speeds of up to 80km/h.
Hydro Attack operates from Lapsley Butson Wharf, Queenstown.
www.hydroattack.co.nz
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Australia wakes up to Queenstown on Sunrise
Queenstown’s many charms are being 
beamed into Aussie homes this week on 
Australia’s most watched breakfast program, 
Channel 7’s Sunrise. 
Weather presenter Edwina Bartholomew has 
done live crosses with weather broadcasts 
every half hour over the past two mornings 
from iconic Queenstown locations. They 
included the world home of bungy, Kawarau 
Bridge and the Skyline Gondola for a little 

luging and paragliding. 
The show also headed to Glenorchy with 
Dart River Jet to experience Paradise first 
hand. 
Destination Queenstown partnered with 
Tourism New Zealand (TNZ) to secure 
Sunrise through the TNZ International Media 
Programme to help amplify the “Everyday a 
different story” Australian marketing 
campaign. 

Aussies lured to Rotorua Bike Festival
The 2014 Rotorua Bike Festival is being 
promoted to Australian mountain bikers via 
an online competition in a bid to raise the 
festival and Rotorua’s profile.
According to Rotorua’s Daily Post, the 
‘Gunna Gotta Go’ competition offers Aussie 
readers of online mag flowmountainbike.com 

the chance to win a prize package to Rotorua, 
valued at more than $5000.
It has been co-ordinated by Rotorua 
International Airport, in conjunction with 
Flow Mountain Bike, festival organisers and 
a number of local operators who have 
contributed to the prize pack.

Wilsons Abel Tasman translated
Wilsons Abel Tasman now welcomes Chinese
visitors with a fully translated version of their 
comprehensive website into Simplified 
Chinese at www.abeltasman.co.nz/home-cn.
Darryl Wilson, CEO, says his aim is to 
increase destination awareness to help 
visitors evolve itineraries into the Nelson 

region.
With simplified pathways to help the 
visitor’s decision-making process, the 
Chinese website is the first of many planned 
language translations of Wilsons Abel 
Tasman’s site, he adds.

Heritage Auckland serves up tennis stays 
Auckland’s annual NZ Festival of Tennis 
over the height of summer leads off with the 
ASB Classic followed by the Heineken Open.
Heritage Auckland, host hotel for the 
tournament players and officials for well 
over a decade, has deals during the Heineken 
Open (06-11JAN14) from $179 GST inc per 
night, subject to availability.
The hotel offers spacious rooms and fully self 

contained suites, an award winning restaurant, 
two health clubs, two swimming pools and 
even its own on-site tennis court. 
Its revamped roof top outdoor swimming 
pool is arguably the best in the inner city and 
has outstanding views across the harbour. 
Visit www.heritagehotels.co.nz and for 
tickets to the tournaments visit 
www.ticketek.co.nz 

NZONE Skydive celebrates 
250,000 skydives
NZONE Skydive, 23 years into operations 
as New Zealand’s first ever tandem skydive 
company, carried its 250,000th customer last 
week. 
By coincidence Australian comic Hamish 
Blake, one half of TV3’s Hamish & Andy 
show, booked himself on to jump that 
morning, skydiving with comedian mate 
Ryan Shelton.
Blake had skydived before with co-presenter 
Andy Lee and loved it so much he booked to 
jump again on his current holiday to NZ. 
NZONE Skydive have bought a second 
Supervan 900 aircraft, the largest aircraft 
available for skydiving, and completed a 
revamp of the reservations shop in town and 
drop zone at Remarkables Station. 

Dropzone changes involved a doubling in 
size of the customer reception area, which 
is now a Discovery Zone with educational 
videos and a viewing area for the parachute 
packing process. The refurbished café now 
contains six internet computers where 
customers can share their experience straight 
away with their social media friends. 

AUSTRALIA

Hamish in freefall at 200km/h over Queenstown 
with NZONE Skydive Tandem Master Andries 
Burger, and Skydive Photographer Henk Post

Australian arrivals up 5%
During the year ended 30SEP13, there were 
5,889,197 visitors to Australia aged 15 years 
and over. This was an increase of 5% from 
the previous 12 month period.
The main reasons for visitors coming to 
Australia were Holiday 45%; Visiting friends 
& relatives 26%; Business 15%; Education 
6%; Employment 4%; Other 4%.

New Zealand was the largest source of visitors
during the period (1,093,166), followed by 
China (676,445), UK (579,233) and US 
(465,378).
Of all visitors to Australia, 62% had visited 
before.
Of all visitors to Australia during the period, 
51% visited NSW, 35% visited Queensland 
and 33% visited Victoria.

The National Gallery of Australia has opened 
its major summer exhibition Gold and the 
Incas: Lost worlds of Peru. The exhibition is 
open to the public until 21APR14 and is a 
Canberra exclusive.
Gold and the Incas features more than 200 
works of Inca art from ancient Peru including 
spectacular gold pieces, jewellery, textiles and 
sculptures created thousands of years ago to 

decorate nobility in life and in death. 
Tickets are available through Ticketek: 
www.ticketek.com.au/gold
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Air New Zealand to extend 2014 Sunshine Coast season
Queensland’s Tourism Minister Jann Stuckey 
has welcomed the news that Air New Zealand 
will return to the Sunshine Coast for a third 
consecutive season next year following the 
popularity of this year’s service, which ended 
in OCT. 
She says: “New Zealand is the Sunshine 
Coast’s largest international market 
representing around a quarter of all 
international visitors to the region or 52,000 
travellers in the year to September 2013.”
This year’s 17-week seasonal flights 
delivered 8,351 passengers, 85% of which 
were New Zealanders.
Ms Stuckey said the Queensland Government 
had established an A$8 million Attracting 
Aviation Investment fund to encourage more 
airlines like Air New Zealand to continue 
directing flights into Queensland.
The 2014 season, which commences on 
27JUN, will be extended by a week running 
through to 26OCT14.  The airline will 
operate two return flights a week from 

Auckland to Maroochydore (MCY), 
increasing to three during peak periods – 
08-22JUL and 23SEP-07OCT14.
“Sunshine Coast has been a real success 
story,” says Air New Zealand’s Group 
General Manager New Zealand and Pacific 
Islands Cam Wallace.  “Since the inaugural 
service in 2012 we’ve grown capacity each 
year to the point where we will offer 75 
percent more seats in 2014 than we did when 
the service launched.  Next year we’ll offer 
close to 13,000 seats between the two ports, 
compared with 7,500 seats during the 
inaugural 2012 season.
“Kiwis have embraced the opportunity to 
escape to the Sunshine Coast’s golden 
beaches over the winter months while 
Sunshine Coast travellers have welcomed 
the chance to reach New Zealand direct from 
their local Sunshine Coast Airport.”
The 2014 season is subject to New Zealand 
and Australian regulatory approval.  

SCEC closes
The Sydney Convention and Exhibition 
Centre at Darling Harbour closed permanently 
on Sunday night after 25 years of operation.
The New South Wales Government has 
embarked upon a billion-dollar plan to 
transform Darling Harbour into a new 

Sydney International Convention, Exhibition 
and Entertainment Precinct (artist’s concept 
above). The project will result in new world-
class facilities for Sydney, to be constructed 
across a 20-hectare site that includes the 
location of the existing Centre.

The Rhinos are coming!
On Sunday 02FEB14 Captain Cook Cruises 
Circular Quay Wharf 6 is getting a very 
special visitor - a 2 metre, 545kg rhinoceros 
called “Keratin Collectibles”. With a paintjob 
by renowned former street artist “Numskull”, 
he will be staying with the harbour cruise 
operator until 28APR14.

The Rhino is part of Taronga Wild! Rhinos - 
A Wild in Art Event – a spectacular sculpture 
trail (55 Rhinos and 63 Baby Rhinos) through 
the streets, parks and public spaces of Sydney
through the Blue Mountains to Dubbo and 
the Central West region of NSW. At the 
culmination of the event the life-sized rhino 
works of art will go under the hammer at a 
charity auction to raise critical funding for 
Taronga’s rhino conservation programs. With 
the Western Black Rhino species recently 
been declared extinct, the urgency of these 
funds has magnified.
Captain Cook Cruises is a sponsor of the 
project.

Free Wi-Fi now on SeaLink ferries 
SeaLink’s two ferries, Sealion 2000 and 
Spirit of Kangaroo Island, now offer passen-
gers free access to Wi-Fi. 
SeaLink has been offering free Wi-Fi access 

from their Cape Jervis Terminal for the last 
18 months and when the new Penneshaw Ter-
minal is completed in early 2014, the same 
service will also be offered there.
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Adelaide makes Flighties’ Top 10 List
Flight Centre has issued its top 10 hotspots 
for 2014 and South Australia was the only 
Australian destination to make the list.
The list is compiled based on what the 
company believes to be emerging hotspots, 
what its customers are enquiring about and 
what the travel industry is offering next year.
SATC Regional Manager NZ, Jane Wilson 
says Adelaide has undergone a huge 
transformation in recent years, showing 
Kiwis and the world that it has so much to 
offer. “There are an increasing number of 

small bars, restaurants and revitalised lane-
ways in the city which have added to 
Adelaide’s vibrancy and diversity. And once 
people arrive in the city they can drive for an 
hour and be in one of our world class wine 
regions such as the Barossa and McLaren 
Vale, or hire a houseboat and cruise the 
Murray River.
“With Air New Zealand and Jetstar now 
flying direct to Adelaide, it’s even easier and 
more affordable for Kiwis to visit,” adds 
Wilson.

Culinary Capital of Australia set to make waves  
The 2014 Melbourne Food and Wine Festival 
is reeling in more than 200 events – 
celebrating the bounty of water through food 
and drink.
Held in Melbourne city and regional Victoria 
28FEB-16MAR14, it will offer the world’s 
foodies the finest ocean and river fare guided 
by Australasia’s best seafood chefs.
Festival goers can join exclusive behind-the-
scenes tours both on and off the water, soak 
in the festival atmosphere at lively street 
parties and attend never-to-be-repeated 
dinners with Michelin-starred chefs.
The festival centre-piece, The Immersery: 
Festival Kitchen, Bar and Raingarden, a three 
level hub, features a floating barge bar, open-
kitchen eatery and skyline community space 
in the City of Melbourne’s Queensbridge 
Square. 
The Raingarden will see the transformation 
of an urban space into a green oasis, allowing 
visitors to learn about how water can be 
captured, filtered and reused before it 
re-enters the water cycle.
Other Festival highlights include the World’s 
Longest Lunch with 1,500 dining at one 

500m table, the Flemington Grazing Trail and 
Cellar Door which combines the best of 
Victoria’s wineries, craft breweries and 
artisan producers, Regional Weekend, the 
Langham Melbourne MasterClass Series and 
the Acqua Panna Global Wine Experience. 
Tickets to all festival events are now on sale 
at Ticketmaster.
www.melbournefoodandwine.com.au

PACIFIC ISLANDS

Miss South Pacific 2013
Miss Cook Islands, Teuira Napa is the newly 
crowned Miss South Pacific, chosen ahead 
of nine other contenders at the 2013 Pageant 
held in Honiara, Solomon Islands last week.

Christmas in Niue 
– operator advice
Even operators in Pacific holiday destinations 
need to take a break, and for some, the most 
convenient time of year is over Christmas.  
Director of Tourism Niue, Vanessa Marsh 
says “this period is traditionally weighted 
toward VFR visitors to the island and 
generally quieter, with pure holiday visitors. 
As such, the Christmas period offers an 
opportunity for some of Niue’s hard working 
operators to take a break when it has the least 
impact on their valued international clients.” 
Niue Dive, which operates the island’s dive 
and offshore snorkeling experiences will take 
a break and be off island from 10DEC to 
10JAN. Most other accommodation offerings 
and many other Niue experiences are still 
open during the festive season. 

Hideaway specials extended
Hideaway Island Resort and Marine Sanctuary
in Port Vila has extended its current value 
specials, with sales to 31JAN14 and travel to 
31MAR14.
Offer 1: Stay 4 nights, pay 3 plus $50 Resort 
credit per room, per stay
Offer 2: Stay 7 nights, pay 5 plus $100 Resort 
credit per room, per stay
Offer 3: Stay 7 nights, pay 4 (1 Feb14 to 14 
Mar 14 only)
Inclusions: Continental breakfast daily, free 
Mele village tour, Glass Bottom boat ride, 
use of snorkel gear, kayaks and Maricat sail-
boat and snorkel safari to Coral Gardens any 
day at noon.  The offer is valid on Bungalows 
and Villa only, subject to conditions.
Call your preferred wholesaler.

Sinalei social media 
promo
Sinalei Reef Resort & Spa, Samoa, 
launched a Facebook-driven 
promotion on 02DEC, offering a grand 
prize package holiday for two worth 
over US$3500. The winner will be 
drawn randomly at 12pm AEST on 
17DEC13.  
To enter, visit the Resort’s Facebook 
page and complete three simple steps. 
It is open worldwide to entrants 18 
years and over. 

http://www.visitmelbourne.com/regions/Melbourne/Events/Food-and-wine/Melbourne-Food-and-Wine-Festival.aspx 
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Contact Active Asia via their trade website  
www.activeasia.co.nz/agents or phone 09 360 7669.

Terms: On Sale until 30 January 2014 for travel from 1 April to 30 June 2014 subject to change until  
paid in full. Subject to availability. Excludes International Airfare, visa and gratuities.

The luxurious Tanjong Jara Resort sits on a secluded beach on Malaysia’s East Coast, less than 
one hour’s flight from Kuala Lumpur. Designed to reflect the elegance and grandeur of a 17th 
Century Malay palace the resort centres its outstanding hospitality around the timeless pursuit 
of good health and holistic well-being. The property features 99 rooms and a complete range 
of facilities including two swimming pools, luxury spa, two restaurants, private dining areas on 
the beach and a PADI certified dive centre.

From $725*

  
per person twin share

Includes: 4 nights accommodation in a Bumbung 
Room at the Tanjong Jara Resort and daily breakfast.   

 Four Nights  
TANJONG JARA RESORT

Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard

Port Louis, Mauritius: Where contemporary meets colonial
The capital of Mauritius, Port Louis, founded 
in 1735, is the economic and cultural centre 
of the island. Nestling between bays and 
mountains, the city offers a vivid mix of 
historic colonial buildings, modern office 
blocks, luxury boutiques and multicultural 
tribes. It is home to a number of diverse sites 
of historical, cultural or social interest – 
bustling port, market town, horse racing 
capital and former home to the extinct dodo, 
among others.
The historical heart and most important 
boulevard of the city, the Place d’Armes, 
is often referred to as the Champs-Élysées 
of Port Louis. The avenue lined with royal 
palms and cannons links the harbour and the 
Government House, a beautiful French 
colonial structure. 
The Central Market has been the centre of the 
local economy since Victorian times. Behind 
the ancient cast iron gate are tempting
displays of local vegetables and fruits, 
colourful handicraft, a surprising herbal stand 
and many local specialties to taste. It’s a great 

place to get a feel for the everyday life of 
many locals. 
Since its opening in 1996, the Caudan 
waterfront has served Port Louis as not only 
a shopping centre but also a centre for 
entertainment and even for business. Visitors 
can take a walk along the stunning harbour, 
enjoy performances from some local artists 
and mingle with gastronomes, tourists and 
locals looking for leisure and entertainment. 

thousands of indentured labourers who 
arrived in Mauritius from India after the 
abolition of slavery and eventually settled in 
the country.
The Citadelle – Fort Adelaide, located on a 
hill overlooking the city and the harbour, was 
built in 1835 by the British to watch out for 
potential riots in Port Louis before the 
abolition of slavery. Today it hosts concerts 
and shows from local and foreign artists. 
http://www.mauritius.net/index.php

The Port Louis Theatre, built in the 
19th century, is the oldest in the Indian 
Ocean. Decorated in the style of the 
classic London theatres, it seats about 
600 on three levels, and has an 
exquisitely painted dome ceiling with 
cherubs and chandeliers. 
The Champ de Mars, the oldest 
operational horse race track still 
standing in the southern hemisphere 
stages races every Saturday MAY-NOV.
A UNESCO World Heritage Site, the 
Aapravasi Ghat – or ‘immigration 
depot’ in Hindi – pays tribute to the 

http://www.activeasia.co.nz/agents
http://www.acrossia.com
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Alaska Airlines from West Coast USA to 8 points in Mexico.

Wellness holiday in Thailand
World Journeys 
has released a new 
8-day/7 night 
package at 
Thailand’s 5-star 
Kamalaya 
Wellness Sanctuary 
& Holistic Spa on 
Koh Samui.  
The award-winning 
resort is perfect 
for the high-end 
busy executive 
wanting a health-
enhancing holiday, 
with solutions for 
detox, yoga, stress 
and burnout, fitness 
and weight con-
trol. Centered around a cave that once served 
Buddhist monks as a place of meditation and 
spiritual retreat, Kamalaya offers three 
Wellness Programs: Yoga Synergy, Asian Bliss, 
and Ideal Weight, with inclusions ranging from 
private yoga sessions, to Ayurvedic massage, 
acupuncture, personal training, meditation and 
much more.  
A range of accommodation options start from 
$1,640pp share twin, to which your clients 
can add the Wellness Program of their choice, 
starting from $3,620pp.  The package includes 
round trip airport transfers from Samui Airport, 
three meals per day, all beverages (excluding 
alcohol), a full range of treatments, 
consultations and therapies, plus use of the 
Steam Cavern, Swimming Pool, Plunge Pools 
and Shakti Fitness Centre, and daily holistic 
activities.  Airfares to Koh Samui and tipping 
are additional.  Contact World Journeys 0800 
117311 or info@worldjourneys.co.nz

Hawaii Sales Incentive
World Journeys has released a new Agent 
Sales Incentive on its “guaranteed departure” 
small group escorted journey to Hawaii, 
Oregon & Washington.  Each client booked 
by 10JAN14 earns the agent an entry into a 
prize draw to win a return Economy Class 
flight to Honolulu (ex AKL) with Hawaiian
Airlines (closeout days apply).  Clients 
will enjoy a saving of $400 per couple (or 
$200pp) if deposit is paid by 10JAN14.  They 
can enjoy a further $400 per couple saving 
if they’ve booked a World Journeys escorted 
tour before.  
Departing 01APR14, this 25-day journey flies 
Hawaiian Airlines to a stopover in Honolulu, 
then to Portland for a 7-night “Legacy of 
Discovery” small ship cruise along the scenic 
Columbia & Snake Rivers with Un-Cruise 
Adventures.  With towering gorges and 
stunning waterfalls, the region is steeped in 
pioneering history.  The tour then continues 
by road along the Oregon Coast with high-
lights including whale watching, wine tasting 
at some of the regions famous vineyards, 
and a visit to the beautiful blue Crater Lake.  
Back in Portland, your clients take the train 
to Seattle for sightseeing and a day at leisure, 

before flying to Honolulu, where there are 
two days to relax and shop before heading 
home.  
Priced from $15,495pp share twin 
(Commander Cabin), this includes flights ex 
AKL, 4-star hotels, transfers and all 
transport, an all-inclusive 7-night cruise, 
sightseeing and entrance fees, plenty of 
meals, and a World Journeys host to smooth 
the way.  Airline taxes of $150, and tipping, 
are additional.  
Contact World Journeys for further Terms & 
Conditions or a Flyer 0800 117311 or 
info@worldjourneys.co.nz

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000438&packageName=Kamalaya-Wellness-Sanctuary-and-Holistic-Spa
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000438&packageName=Kamalaya-Wellness-Sanctuary-and-Holistic-Spa
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000438&packageName=Kamalaya-Wellness-Sanctuary-and-Holistic-Spa
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=8000422&packageName=Hawaii,-Oregon-and-Washington-
http://www.worldjourneys.co.nz/package.php?packageType=Cruise&packageID=8000422&packageName=Hawaii,-Oregon-and-Washington-
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000407&packageName=Legacy-of-Discovery
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000407&packageName=Legacy-of-Discovery
www.worldjourneys.co.nz/downloads/Win_Hawaii_Sales_Incentive.pdf
www.worldjourneys.co.nz/downloads/Win_Hawaii_Sales_Incentive.pdf
www.worldjourneys.co.nz/downloads/Hawaii-Oregon-Washington-April2014-Book-by-10-Jan.pdf
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The Gene Simmons Rock Camp
KISS bass player and c-founder, rock legend 
and media mogul, Gene Simmons will 
mentor and jam with aspiring rockers at Rock 
‘n’ Roll Fantasy Camp 27-30MAR14.
Held at its Las Vegas studios, the camp 
will also feature Tommy Thayer (KISS), 
Sebastian Bach (Skid Row), Steve Stevens 
(Billy Idol) and Dave Ellefson (Megadeth). 
Together alongside Simmons, they will help 
musicians of all levels form bands, learn or 
perfect their knowledge of an instrument, 
write and record a song. The four-day camp 

will culminate with a live performance at 
House of Blues at the Mandalay Bay Resort 
and Casino in Las Vegas.
“Mentoring adult and young rockers at the 
fantasy camp has always been an amazingly 
rewarding experience for me,” said Simmons. 
“I enjoy teaching and handing over lessons 
I’ve learned from the business to musicians 
and upcoming talent.”
Space for Rock ‘n’ Roll Fantasy Camp is 
extremely limited. To sign-up or for more 
information, visit www.rockcamp.com.

White Sands, White Christmas
Hawaiian Airlines is offering Kiwi travellers 
two seasons for one fare.
Hawaiian Airlines flies direct to Honolulu 
from Auckland, where Kiwis can spend a few 
nights on Oahu, conveniently connect to four 
destinations on Hawai’i’s neighbour islands 
or travel onward to 11 mainland USA 
destinations. The convenient connection 
times through Honolulu means they could 
soon be skiing in Seattle; ice skating at the 
Rockefeller Centre New York or taking in the 
winter sunsets in San Francisco. 
On sale to 14DEC13, Hawaiian Airlines is 

offering a special introductory sale to New 
York starting at $1,899 including taxes. The 
airline is selling tickets to Honolulu plus a 
second Hawaiian island for free from $1,199 
including taxes and west coast USA from 
$1,599 including taxes.
In addition, the generous baggage allowance 
of 2 x 32kgs means your clients can pack for 
the beach and the snow and still have enough 
space in their luggage to shop till they drop in 
New York, Los Angeles, Seattle or Honolulu. 
Prices quoted are for low season travel from 
now and throughout 2014.

Arctic to the Pacific
World Journeys has released a new package 
which combines northern Canada and the 
Arctic for an extraordinary wildlife experience 
with Polar Bears, Whales, and Grizzly Bears. 
The 12-day Arctic to the Pacific package 
commences in Winnipeg from where your 
clients fly to Churchill and on to the fly-in 
only Seal River Heritage Lodge for six days 
of outdoor excursions and wildlife viewing.  
Flying back to Winnipeg and on to Vancouver 
and Bones Bay Lodge on BC’s West Coast, 
they experience the wildlife of Knight Inlet, 
Glendale Cover River Estuary and Johnston 
Strait.  
Priced from $16,977pp share twin, this 
includes 2 nights Winnipeg, 5 nights Seal 

River Heritage Lodge, 1 night Vancouver 
airport hotel, 3 nights Bones Bay Lodge; all 
meals, snacks and excursions at the lodges; 
all transfer flights except between Vancouver 
& Winnipeg.  Departures are in July and 
August only, and with limited availability, 
booking early is highly recommended.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Self-Drive Canada
World Journeys has new self-drive Canada 
packages on its website, catering to a mode 
of travel that is increasingly popular.  The 
packages make it easy for the traveller, with 
all ferry tickets, floatplane transfers, sight-
seeing and accommodation booked, and 
personalised maps, GPS, and ideas for other 
interesting stops en route all provided.  
A popular example, the 7-day Grizzlies, 
Orcas & Black Bears package commences 
in Vancouver with a car ferry to Vancouver 
Island.  Exploring Nanaimo and Campbell 
River, your clients then floatplane to Knight 
Inlet Lodge with its incredible Grizzly Bear 
viewing opportunities.  Back on the road 
they head for Tofino  before visiting the giant 
murals of Chemainus, and whale watching 
from Victoria. The final day is spent visiting 
Butchart Gardens before returning to 
Vancouver.  
Priced from $2,627pp share twin plus rental 
car hire from $569 per vehicle, this includes 
6 nights Superior Hotels; BC Ferry; return 
floatplane to Knight Inlet Lodge, all meals 
and Grizzly Bear Viewing at Knight Inlet 

Lodge, Whale Watch tour or Black Bear 
viewing in Clayoquot Sound, admission to 
Butchart Gardens, Whale Watch tour in 
Victoria, Third Party Liability Insurance 
Cover, and taxes.  Additional insurance, road 
tolls, National Park Entrance Fees and petrol 
are extra.  Contact World Journeys 
0800 117311 or info@worldjourneys.co.nz

http://www.exoticholidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000441&packageName=Arctic-to-the-Pacific
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=2000350&packageName=Grizzlies,-Orcas-and-Black-Bears
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=2000350&packageName=Grizzlies,-Orcas-and-Black-Bears
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MIDDLE EAST/AFRICA

SIA offers JNB / CPT from $1999
Singapore Airlines has announced the 
inclusion of South Africa destinations JNB 
and CPT into its current Asia Special Fares. 
Lead in JNB / CPT from $1999, with sales 
and ticketing between now and years end, 
with travel outbound commenced 20-31JAN 

or 15FEB-31MAR14, and inbound travel 
01MAR-31MAY14. 
These fares are now quoting in your GDS 
and the complete fare pages are available to 
view on www.krisport.co.nz. 

SAA arrangements for Nelson Mandela funeral 
South African Airways has announced it will 
be providing special air transport services 
for mourners attending the funeral of former 
President Nelson Mandela.
According to Tim Clyde-Smith, SAA’s 
Country Manager for Australasia, the airline 
had received a number of calls from 
customers wanting to travel to South Africa 
this week for the funeral which will take 
place from Tuesday 10DEC.
“After consultation with the South African 
Government, SAA will help facilitate the 
movement of mourners from all regional and 
international stations including Australasia to 
help people get to South Africa. Customers 
will be able to make their onward connection 

to the Eastern Cape where the funeral will be 
held. This special air transport service will 
cater for the mourners who have been invited 
to attend the funeral and it will also be 
available on the return leg of their travel,” he 
said. 
“The additional services will not replace or 
disrupt existing services either within South 
Africa nor will they affect international 
flights,” he added. “SAA currently flies 
between Johannesburg and Port Elizabeth 
and East London.”
Mr Clyde-Smith said that SAA has also 
extended its call centre hours to assist with 
increased demand at this important time.

Scenic Tours Africa Earlybirds – final weeks
Scenic Tours is offering Earlybird deals to 
31DEC13 on its 2014 five-star luxury Africa 
program.
The Scenic Tours Earlybird Philosophy 
means that when a new brochure is launched, 
the Earlybird deals are the very best deals 
that are offered, so guests can book with 
confidence. They could enjoy savings of up 
to $2,040 per couple on Africa tours.
New to the 2014 program, Scenic Tours has 
introduced touring to Namibia where guests 
will drive between the dunes and the 

Atlantic to reach Walvis Bay, the only deep-
water harbour on the Namibian coastline and 
board ski boats to view birds, turtles, seals 
and dolphins. Or they may take a ‘Living 
Desert’ tour and explore the local dune belt 
between Walvis Bay and Swakopmund. 
Scenic Tours has also added new itineraries 
that link Botswana’s Okavango Delta with 
some of their other flagship itineraries such 
as those that visit Zambia and South Africa.  
Visit www.scenictours.com.au or call 0800 
441 611.

&Beyond Benguerra  
World Journeys is promoting &Beyond 
Benguerra Island off the coast of 
Mozambique – a place where a tropical 
island is blended with authentic African 
character, with hints of its Arabic past.  
An idyllic island getaway, the lodge offers
diving and snorkelling in some of the most 
pristine reefs in the world, thrilling fly fishing
and deep sea fishing, dhow cruises, and 
delicious cuisine including the freshest local
seafood.  With its towering sand dunes, 
inland lakes and idyllic beaches, Benguerra 
was declared a National Park in 1971, and is 
home to over 140 bird species and Africa’s 
last remaining population of the very rare 
dugong.   

Accommodation is for a maximum of 31 
guests, in a selection of 10 casitas, 2 cabanas, 
and a family suite, all with private plunge 
pools.  Access is via Vilanculos (accessible 
via direct flights from Johannesburg or 
Maputo), then it’s a 10-minute helicopter 
transfer to the lodge. Prices start from $520pp 
per night share twin, including transfers to 
and from the lodge airstrip, all meals, tea/
coffee, sea kayaking and a sunset dhow 
cruise, and laundry services.  Helicopter 
transfers are additional. Honeymooners enjoy 
50% off for the Bride, and rates for family 
or group stays in the private Villa Chibuene.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Decree to regulate Dubai’s holiday homes market
The Ruler of Dubai has issued a Decree on 
the regulation of the holiday homes market in 
the Emirate. Aimed at broadening the range 
of accommodation available to visitors, it 
dictates that Dubai’s Department of Tourism
and Commerce Marketing (DTCM) will 
be responsible for the granting of licenses 
to those parties who intend to rent out a 
furnished residence on a daily, weekly or 

monthly basis.
DTCM will, among other things, define the 
required standards; conduct inspections; and 
create a database of all such properties. Two 
new classification standards will be added to 
the existing Hotel Classification framework, 
with ‘Holiday Homes’ being classified as 
either ‘Standard’ or ‘Deluxe’.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
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CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

25 days
25APR-19MAY14  

FROM 

NZ$17,354ppSouth American Odyssey

Le Meridien Cairo Airport 
Le Méridien Cairo Airport is directly 
connected to Terminal 3 through a state of 
the art Link Bridge, and is easily accessible 
by monorail from all the terminals. It is the 
first hotel in Egypt to be fully non-smoking 
in all indoor areas, is fully soundproofed and 
boasts exceptional views of the runways in 
one of the region’s busiest airports.

EUROPE
Tour de France 2014 -Yorkshire and the Mall
The 2014 Tour de France will feature a 
stage that visits the London 2012 Olympic 
Park and ends on the Mall after two opening 
stages in Yorkshire.  Leeds hosts the Grand 
Depart on 05JUL14, with the stage taking in 
the Yorkshire Dales before finishing in 
Harrogate.  Stage two of the 101st Tour starts 
in York and passes through Keighley and 
Huddersfield on the way to Sheffield.  
The opening stage of the 2014 Tour will take 
the riders north from Leeds through Otley, 
Ilkley and Skipton before heading into the 
Yorkshire Dales and ending on the Stray in 
Harrogate.  Stage two heads west from York 
towards Haworth - the village that was home 
to the Bronte family - and also passes through 
Holmfirth, the filming location for long-
running BBC sitcom Last Of The Summer 

Wine, before reaching Sheffield. The third 
stage will start in Cambridge and head to 
London via Epping Forest and complete a 
circuit of the Olympic Park before finishing 
on the Mall, where the 2012 Olympic road 
race ended. 

Wimbledon 2014 with Aim Holidays
Aim Holidays has released a selection of 
competitively priced packages for the 
Wimbledon Championship 2014.
Your clients can experience Wimbledon for 
NZ$389pp including one night’s accom at 
a three star hotel in London, a ticket for a 
reserved seat in No.2 court on 01JUL14, as 
well as a Zone 1-4 One Day Travelcard.
For those that want to experience Wimbledon 

in style, Aim offers a Centre Court Package 
with two days guaranteed tickets for Centre 
court and three nights accommodation in a 
4 or 5 star hotel and an array of extras from 
NZ$6089pp.
For full details of these packages as well as 
others and booking conditions click here, 
visit www.aimholidays.co.nz and call 
Reservations on 09 444 2298. 

Relaxed pace on Headwater Walking or Cycling Tour
Adventure World recommends that clients 
wanting an adventurous travel experience or 
active holiday, rather than “doing” Europe in 
a 50-seater bus, should get to see a copy of 
the newly released 2014 Headwater brochure.
Headwater offers walking and cycling 
holidays in Europe, both guided and self-
guided, with relaxed pace itineraries, 
accommodation in small, family-run hotels, 
with great regional cuisine and owners who 
take a genuine interest in their guests. 
Headwater travellers will find themselves 
staying in historic castles, old manor houses, 
stylish villas and converted convents.
Headwater’s 2014 brochure lists walking and 
cycling tours in France, Italy, Spain, Portugal, 
Central Europe and Eastern Mediterranean.
In France travellers can discover the Alsace 
Wine Trail on an 8-day self-guided walking 
tour priced from $2,213pp share twin. This 
gentle walking route runs in parallel with 
the central part of the famous Route du Vin, 
where every colourful village has its own 
vineyard and east-facing ruined castle. Price 
includes local three star accommodation, 

route notes and maps, continental breakfast 
daily, two evening meals and Headwater 
wine service. Tour departs every two days 
13MAY-25AUG14.
The Maremma, a beautiful unspoilt area 
in south west Tuscany, can be explored on 
Headwater’s 8-day self-guided Connoisseurs 
Tuscany walking tour, priced from $2,143 to 
$2454pp share twin, depending on departure 
date. Price includes car hire from Rome, 
accommodation, route notes and maps, 
continental breakfast and all evening meals. 
Tours depart Saturdays 05APR-11OCT14. 
Each Headwater trip is graded according to 
the distance and terrain covered, as well as 
how sustainable it is for the environment. On 
all tours Headwater offer a bag run service, 
where luggage is transported by vehicle from 
hotel to hotel, leaving travellers free to carry 
small day-pack.
For more information on Headwater and to 
order a copy of the brochure contact 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz.

https://www.odysseytraveller.com/tours/south-american-odyssey-1/tourDetailPDF
http://www.travelmemo.co.nz/voucher.php?voucher_id=1427
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AVIATION
LCCs lift their game
easyJet CEO Carolyn McCall has seen her 
salary almost double to £6.44 million this 
year due to the airline’s financial success.  
The Guardian reports that Ms McCall was 
paid a £1.15 million bonus and around £4.2 
million in shares under a long-term incentive 
plan.
The airline’s chief financial officer Chris 
Kennedy more than doubled his package to 
£3.74 million, including £2.74 million in 
long-term incentive payments.
easyJet’s pre-tax profits rose 51% to £478 
million in the year to SEP13.
Meanwhile, rival Ryanair is moving to 

improve its customer relations, introducing 
allocated seating on all flights from 01FEB.
It has also just relaxed baggage rules and 
reduced charges for passengers who don’t 
print out their own boarding passes.
At the end of this month, Ryanair will 
introduce a ‘My Ryanair’ passenger 
registration system on its recently revamped 
website, claiming this will speed up bookings 
further.
From 05JAN, it will halve standard airport 
bag fees to €30/£30 at the bag drop desk, 
and from €60/£60 to €50/£50 at the boarding 
gate.

Singapore Airlines to upgrade CHC daily  
Singapore Airlines has announced that its 
daily service from Christchurch to Singapore 
will be operated by a refitted 777-200ER 
from 09FEB14. The upgraded seats and 
cabin interiors form part of NZ$94.4 million 
investment programme to provide customers 
with additional space and comfort as well as 
consistency across SIA long haul fleet.
In Business Class, configured 1-2-1, the 
richly upholstered leather seats recline up to 
125 degrees and unfold into a 76-inch full-
flat bed. The KrisWorld in-flight entertainment 
system also features a 15.4-inch LCD monitor.
In Economy Class, personal LCD monitors 
will be upgraded to 9 inches from 6.5 inches. 
Seat covers, designed by Givenchy, will also 

feature soothing colours as well as richer and 
softer fabrics, similar to those found on 
Singapore Airlines’ A380s and 777-300ERs.
Edwin Chiang, the airline’s General Manager
New Zealand, said this cabin upgrade 
reaffirms SIA’s significant commitment to 
Christchurch, adding that the rising demand 
for premium seats will further support the 
strengthening recovery of Christchurch as the 
gateway to the South Island.
“The introduction of the retrofitted product 
offers our Wellington clients a greater choice 
as they can now fly out of Christchurch with 
the ease of single terminal transfer, in 
addition to our services at Auckland Airport,” 
says Mr Chiang.

UK Air Passenger Duty to increase again
The British Government has confirmed in its 
Autumn Statement that Air Passenger Duty 
will increase again in APR14 in line with 
inflation.
This in the face of ABTA research that shows 
60% of Conservative MPs are increasingly 
concerned about the damaging impact of 
APD on the UK’s economy.

Some 52% of MPs believe the tax is 
damaging the position of the UK as a hub for 
global air travel.
Earlier this year the Irish Government 
abolished its version of APD, joining many 
other European countries in doing so, as they 
realised the tax was doing more harm than 
good to their economy.

Big military airshow for Melbourne
To celebrate the centenary of military 
aviation in Australia, The Australian defence 
ministry and the RAAF have confirmed the 
Centenary of Military Aviation Airshow to 
be held at Point Cook, RAAF Williams, near 
Melbourne 01-02MAR14.
The airshow will see the official unveiling 
of a newly built replica of a Bristol Boxkite 
aeroplane, the type which made the first flight 
of a military aircraft in Australia on March 

1st, 1914. The replica was built by the RAAF 
Museum at Point Cook and has completed its 
flight testing after a successful first flight on 
11SEP.
The airshow will also see flying displays and 
static exhibits of historic and contemporary 
military aircraft.
Tickets and more details at: 
www.airforce.gov.au/airshows.

Man locked inside plane 
A man flying from Louisiana to California 
found himself locked inside the darkened 
cabin of a United Express plane after he 
awoke from an in-flight nap. 
According to Radio KTRK, somehow, while 
everyone else deplaned during a layover in 
Houston, no one noticed Wagner asleep at the 

back of the plane. 
Wagner called his girlfriend, who in turn 
called the airline, who let him out 90 minutes 
later. He missed his connection but got a 
hotel room and $250 compensation.

http://www.cxagents.com
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The new American
Doug Parker has one the biggest jobs in the 
world right now. As CEO of the American 
Airlines, he has the monumental task today 
of beginning the merger of American Airlines 
and US Airways into the world’s biggest 
airline.
The former US Airways boss has to smoothly 
integrate 100,000 employees and 1,500 
aircraft, and successfully combine computer 

systems, internal policies and a unionised 
workforce without interrupting 6,500 daily 
flights and with minimal impact on customers. 
He also has to deliver US$1 billion in merger 
synergies that Wall Street is expecting. 
The process could last another two years, 
with American and US Airways flight 
schedules to continue until the US Airways 
name eventually goes away.

Jetstar to open Adelaide base
Jetstar is to establish a cabin crew and pilot 
base in Adelaide in order to offer more flights. 
The Daily Telegraph reports that the 
company will hire up to 120 staff and 
base four A320 aircraft in Adelaide from 
30MAR14 as part of a major overhaul. 
Jetstar Australia and New Zealand CEO 
David Hall said the base would enable the 
airline to offer one extra flight daily between 
both Melbourne and Adelaide and Sydney 
and Adelaide.

The announcement comes as the airline 
begins direct services from Adelaide to 
Auckland and non-stop flights from Adelaide 
to Bali this month.
But the number of weekly services in and out 
of Darwin will be cut.
Three of the aircraft to be based in Adelaide 
will be transferred from Darwin and the 
fourth from Melbourne.
“Basing four aircraft at Adelaide will allow 
us to expand our schedule,” Mr Hall said.

Air Canada has revealed the 
new international cabin design 
and seating on its Boeing 787 
Dreamliner fleet.
The airline will take delivery of 
the first of 37 B787s next spring 
and hopes the new aircraft will 
help establish its Toronto base 
as a “truly global airline hub”.
From JUL14, the first Air 
Canada route to be operated 
with Dreamliner aircraft will be 
the carrier’s Toronto-Tel Aviv 
route.

Middle East carriers’ growth tops charts
Middle East carriers had by far the strongest 
year-over-year traffic growth in October at 
14%, according to new figures released by 
IATA.
Capacity kept pace, however, rising 13.9%, 
and load factor stayed flat compared to the 
year-ago period at 75.5%, IATA said in a 
statement.
It said airlines in the region have benefited 
from strong demand for business-related 
premium travel, particularly to developing 
markets such as Africa.
“Solid performance of key economies like 
Saudi Arabia and the United Arab Emirates 
has also supported strong expansion in 
business and leisure travel,” it added.

Globally, IATA said total revenue passenger 
kilometers (RPKs) rose 6.6% compared to 
OCT12, an improvement over the September 
increase of 5.2%.
A capacity increase of 6.5% meant that load 
factor was virtually flat at 78.9%.
“October traffic results reinforce expectations 
for a strong fourth quarter traffic performance 
in line with rising business confidence and 
better economic performance in the major 
advanced economies,” said Tony Tyler.
In 2013, the airline industry will carry more 
than 3 billion passengers in a year for the first 
time, he added.

http://www.lufthansaexperts.com
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CRUISE NEWS
9-Day Alaska’s 
Inside Passage sojourn
Alaskan Dream Cruises has a new, unique 
cruise on Baranof Dream departing 07JUL14, 
Sitka to Sitka.   The 6-day Tracy Arm Fjord 
Trek priced from NZ$2849pp share twin, 
involves kayaking, hiking and exploring over 
six days and five nights.
Francis Travel Marketing says the new 
Alaskan Dream Cruises 2014 brochure is 
now available. Contact Pip at 
enquiries@francistravelmarketing.co.nz to 
request your copy.

Wild Earth Competition 
closing soon 
Wild Earth 
Travel would 
like to remind 
agents to get 
their entries in by 
5pm this Friday 
13DEC to go 
into the draw to 
win an 11-day 
Arctic Safari 
voyage. To get 
one entry into the 
draw, correctly name the Scottish island 
featured on Wild Earth Travel’s new Small 
Ship Worldwide Cruises brochure cover. 
Make a booking with Wild Earth Travel 
before Friday 13DEC13 and receive 5 bonus 
entries. Prize drawn on Monday 16DEC13 so 
hurry to get your entries in. 
Email info@wildearth-travel.com by Friday 
to be in the draw. 

HAL’s 2013 last-minute 
holiday sailings
Holland America Line have exceptional last 
minute fares still available for the coming 
holiday season.  Guests have a variety of 
cruise options including destinations such 
as the Caribbean, Mexico, Canary Islands, 
Panama Canal, Hawaii, South America & 
Antarctica, Australia and New Zealand.
While onboard guests will have the 
opportunity to experience a number of festive 
activities including:
>> A Christmas carol-along with eggnog
>> Santa Claus arrival and photo opportunity
>> Tree lighting ceremony
>> Holiday crafts for kids in Club HAL
>> Royal Dutch high tea
>> A countdown to 2014 New Year’s Eve 
Party and complimentary glass of champagne
And much more…
Click here to view sample sailings and call 
the Francis Travel Marketing team for more 
information - 09 444 2298 or email
reservations@francistravelmarketing.co.nz

http://www.discovertheworldcruising.com.au
www.promail.co.nz/link.php?M=276631&N=5023&L=6553&F=H
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Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITECLICK HERE FOR FLYER
SALE ENDS TODAY 09DEC!

Sail and Race with Sea Cloud Cruises
Sea Cloud Cruises’ new Sail and Race 
itineraries 2014 allow your clients to 
combine a cruise on a five-star windjammer 
yacht with a day in Andalusia, Spain, where 
they can take to a motor racing circuit in an 
Ascari racing car.
On 13MAY14, the 94-guest Sea Cloud II will 
depart Nice for Málaga on an 8-night 
itinerary calling at the French Riviera ports of 
St Tropez and Collioure, Barcelona, 
Formentera in the Balearic Islands, and 
Málaga. Included is a track day at the country
club-style Ascari Race Resort, where guests 
will take part in practice drills and learn 
advanced driving skills on the full track 
kitted out with a helmet and racing suit, 
finishing with a professional taking them 
around the track at race speed in an Ascari 
racing car. The day will end with a three 
course dinner and overnight stay at the five-
star Finca Cortesin boutique hotel, located 
between Marbella and Sottogrande.
Fares start from EUR7895pp double 
occupancy in a deluxe cabin, including the 
cruise with all meals, soft drinks, selected 

alcoholic beverages and more; exclusive use 
of the Ascari Race Resort, including a buffet 
lunch, personal racing suit and professional 
instructor, and one night at the Finca Cortesin 
including an evening meal with drinks and 
breakfast. Those with less available time can 
join the cruise in Barcelona for a 4-night 
itinerary, with fares starting from EUR5,725. 
For those partners choosing not to 
participate in racing there is a deduction of 
EUR1,500pp.
Alternatively, on 27OCT14, the 64-guest 
Sea Cloud will set sail on a 5-night Spanish 
itinerary from Palma de Mallorca to Malaga, 
including an overnight stay in Valencia, the 
track day at Ascari Race Resort and an 
overnight stay at Finca Cortesin. Fares 
start from EUR6725 and a deduction of 
EUR1500pp is also available for those 
passengers who choose not to race.
Click here to view the Sail and Race 
brochure and for more info email Sales 
Activation Marketing (Sea Cloud Cruises 
representative for Australia/NZ) at 
info@seacloud.com

www.promail.co.nz/link.php?M=276631&N=5016&L=6522&F=H
http://issuu.com/seacloudcruises/docs/10-2013_folder_sail_and_race_2014_3?e=8724010/5461114


HOSPITALITY
Quest appointment  
Quest Serviced Apartments (NZ) Ltd has 
appointed Aaron Carpenter to the position of 
Manager – Franchise Commercial.
His key role is to oversee the key commercial
components of the Quest Network, 
particularly as it relates to leasehold/landlord 
relationships and the implementation of the 
landlord/leasehold management system. He 
will also be directly involved in the new site 
acquisition and delivery system.  
Carpenter grew up in Wellington and has a 
Bachelor of Law degree and a Bachelor of 
Commerce degree from Victoria University. 
After completing his studies, he relocated to 
the Czech Republic and worked in medium
and small scale mixed use commercial 
property and technology investment projects 
in Prague. He regularly engaged with large 
multinational organisations such as Marks 
& Spencer, Tesco, as well as private equity 
investors. 
He managed the relationships between these 
clients and other stakeholders, including 

project teams, tenants and real estate 
consultancies. He has gained experience with 
the co-ordination of international business 
projects while also having experience in 
developing international finance models, 
particularly involving the UK, Europe, 
Eastern Europe and Middle East.  
Carpenter will commence with Quest 
Serviced Apartments on 13JAN14, however 
since November he has been working with 
the Quest team on a detailed orientation 
programme.

Asia with Ponant: 8 countries in the spotlight
Your clients can discover the mysteries and splendours of Asia onboard Ponant Cruises 
new luxury vessel Le Soleal. The 132-suite ship will cruise Asia waters from now until 
the end of MAR14, with an array of segments between Singapore, Bali, Hong Kong, 
Saigon, Kuala Lumpur and Colombo.
Click here to view the sailings and call the Francis Travel Marketing team for more 
information - 09 444 2298 or reservations@francistravelmarketing.co.nz
Note all bookings made through Francis Travel Marketing will be booked in USD 
including pre-paid gratuities and open bar.

Lodge at The Hills - new luxury at Queenstown
Lodge at The Hills is a stunning new addition
to Queenstown’s luxury accommodation 
offering. The lodge, located at Sir Michael 
Hill’s private championship golf course, is 
available for exclusive-use, five-night stays 
with helicopter transfers, all meals and 
alcohol, unlimited golf, use of a Range Rover 
Sport and much more.
Designed by Crosson Clarke Carnachan Chin 
Architects to perfectly complement the 
offerings at the golf course, the lodge 
features six private suites, a private Michelin-
trained chef, concierge and housekeeping 

services, New Zealand wines and Champagne 
from the underground cellar, a Wimbledon
standard tennis court, and an exclusive 
guided tour of Sir Michael’s art and sculpture 
collection.
http://www.thehills.co.nz/lodge/index.html

http://en.ponant.com/Destinations/Asie/Cruises?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+5+December+2013
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PEARL’S PEARLER
Remember when a web was a spider’s home; 
a virus was the ‘flu; a keyboard was a piano?
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Club Med opens up direct booking option

Price Beat policy impacted
Flight Centre shares fell 6% in the wake of 
news Australia’s consumer watchdog had 
won a price fixing case against it in the 
federal court.
According to AAP, the ACCC claimed that 
on six occasions between 2005 and 2009, 
Flight Centre tried to persuade Singapore 
Airlines, Malaysian Airlines and Emirates to 
agree to stop directly offering and booking 
their international airfares - including over 
the internet - at prices less than what Flight 
Centre offered.
The company’s “price beat policy” states if 
a customer finds a cheaper airfare, FCL will 
beat it by $1 and give the customer a $20 
voucher, but this made for problems for the 
chain when airlines sold tickets directly to the 
public at low prices.
The company says it will consider appealing 

Friday’s decision as it awaits a court hearing
to decide whether a penalty should be 
imposed.
AAP quotes Flight Centre managing director 
Graham Turner as saying he was surprised 
and disappointed by the court ruling which 
would have implications for the travel 
industry and for many retailers and agents in 
other sectors.
“As an agent that provides considerable 
free advice and help to the travelling public, 
Flight Centre asks for adequate commissions 
from suppliers and also reasonable access to 
all deals that they release to the market,” Mr 
Turner said.
“Having access to all offers is a logical and 
natural business request for an agent to make 
to ensure the customers it serves are not dis-
advantaged.”

Travel agents can now book Club Med 
holidays direct with Club Med.
GO Holidays and Club Med have renegotiated 
their 10-year partnership to allow more 
efficient use of resources, across both 
organisations, while maximising market 
reach for the Club Med brand in New Zealand.   
Club Med is aiming to increase its New 
Zealand reach by offering the option for 
travel agents across all brands to book 
directly with Club Med.  GO Holidays will 
continue to service Club Med’s products to 
their customers, however, non-aligned brands 
and direct clients will have the option to book 
directly with Club Med.  
Club Med NZ sales & marketing manager 
Kaarin Gaukrodger says, “Since 2003 GO 
Holidays have held an exclusive 

representation agreement to promote and 
sell the Club Med brand in New Zealand and 
have offered outstanding service.  The 
environment has now changed significantly 
with new technological developments and 
forever changing and emerging destinations, 
opening the path for Club Med to leverage 
resources across all territories.” 
A new look Agent Loyalty programme is 
scheduled for launch in early 2014.  Top 
selling Club Med agents will be visited by 
BDM Jodie Weeks, who will be on the road 
around New Zealand visiting retail stores and 
organising travel agent training and updates.
The dedicated Sydney-based Club Med 
Service Centre will be open NZ hours 10am-
9pm Monday to Friday, and 11am-4pm on 
Saturday. 

Halal-friendly travel
Kuoni Group Travel Experts has partnered 
with Crescentrating, the world’s leading 
authority on halal travel, in global 
arrangement to benefit the Muslim travel 
market. Together, they will market halal 
friendly group travel arrangements and 
packages for Muslim families, leisure and 
MICE groups to better serve the needs of this 
growing US$130 billion segment.
The companies’ first brochure – aimed at 
businesses selling travel to Muslim clients – 
will be launched in Asia next month.

Crescentrating has devised a set of rating 
standards that is recognised internationally 
in the travel industry. It allows hotels and 
service providers to be rated based on the 
services and facilities that they provide for 
the needs of halal-conscious travellers. Their 
rating system is separated into areas such 
as halal food and Salaath (prayer) facilities, 
services during Ramadan and the level of 
non-halal activities in the hotel. In order for 
an establishment to be Crescentrated, they 
must provide at least the minimum level of 
service in each area.

Australia’s newest travel brand 
Australia’s newest travel brand, helloworld, 
has just made its debut to travellers with the 
launch of an Australia-wide integrated 
marketing and advertising campaign.
Rob Gurney, CEO, says helloworld plans 
to unite the strengths of up to 1,000 locally-
owned and operated travel agency businesses 
with a market leading website to create a true 
multichannel experience.
He says that over 200 locations have already 
opted to join the helloworld travel agent 
network, with agreements for a further 350 
locations in the pipeline.
With an increasing number of Australians 
researching and booking online, multichannel 

retailing is a major component of the 
helloworld strategy. 
“Research has shown that today’s travellers
want the convenience of online retailing 
combined with expertise and support of a full 
service agency,” says Gurney.
The new website, helloworld.com.au, is 
backed by Orbitz Worldwide technology.  
helloworld customers can expect a fresh, 
modern store design with new collaborative 
spaces and interactive technology.  


