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Sheraton resort for the Mamanucas
Starwood Hotels & Resorts Worldwide, Inc has a fourth property in its Fiji 
portfolio, having signed a long-term contract to manage a property to be 
known as the Sheraton Fiji Resort & Spa, Tokoriki Island.
Slated to open in APR14, the property was previously an independent resort 
devastated by Cyclone Evan and now being completed, almost from scratch, 
following a spend of more than A$20 million by its local owners. The 35-acre 
site is in the south-western corner of Tokoriki Island, the most northern island 
in the Mamanuca group. 
Contrary to some earlier trade media reports, the property is unrelated to the 
WRD-represented, privately owned, luxury adults-only retreat, Tokoriki Island 
Resort.
As one of Fiji’s largest upscale island resorts, the Sheraton Fiji Resort & Spa, 
Tokoriki Island will offer 101 guest bures, rooms and suites, including 30 
Tokoriki Retreats with private plunge pools; 14 Beachfront Bures; 14 Deluxe 
Bures, with a choice of mountain or garden view; 18 Ocean View Rooms; six 
Family Suites and 19 Garden/Mountain View Rooms.
Guest facilities include an outdoor swimming pool, fitness centre, tennis 
courts, kids club, two boutique shops and a “Gold Class” style theatre/cinema 
accommodating up to 50 guests. A choice of three defined dining venues will 
be available to guests throughout the day, and the resort will also feature an on-
site, modern day spa with four treatment rooms.                              ... Cont p6

http://www.kiwirailscenic.co.nz
http://www.topdog.co.nz
http://guidedtours.aatkings.com/nz
http://www.nzonline.org.nz
mailto:adrates@travelmemo.co.nz


NEW ZEALAND

TravelMemo   20131122   22NOV13    Page 2

Middle-earth – closer than you think
Air New Zealand is giving Hobbit fans the 
chance to join the celebration with the stars 
at the red carpet premiere of The Hobbit: The 
Desolation of Smaug in Hollywood.
The Official Airline of Middle-earth has 
announced the key elements of its global 
marketing campaign two weeks ahead of the 
premiere of the second film in The Hobbit 
Trilogy.
A key feature of the airline’s campaign, titled 
Middle-earth is closer than you think, is a 
competition to give three Hobbit movie fans 
from around the world the money-can’t-buy 
opportunity to attend the world premiere with 
a friend.  A fourth lucky entrant will win a 
once-in-a-life-time Middle-earth experience 
for two in New Zealand. 
Before entering, fans will need to watch the 

airline’s just-released video inspired by The 
Hobbit films now featuring on TV and online.
The video Just Another Day in Middle-earth 
stars Air New Zealand flight attendants, 
pilots, aircraft engineers, an aircraft marshal, 
baggage handlers and airport staff as them-
selves, with a cheeky film-inspired twist, 
and more than 120 extras. It aims to inspire 
travellers from around the world to take their 
own unexpected journey – with the key 
message ‘Middle-earth is closer than you 
think’.
Another feature of the campaign will be the 
unveiling of a Boeing 777-300 aircraft in 
special Hobbit film-inspired livery on 02DEC 
in Auckland.  The flying billboard will leave 
that night for LAX where it will touch down 
in time for the premiere.

Northland hostel joins YHA NZ
YHA New Zealand has welcomed a new 
hostel into its network of backpacker hostels 

this month. YHA Whangarei Falls Holiday 
Park joins 45 other hostels in the network. 

Self-drive jet-boat attraction planned
Queenstown jet-boat operator KJet has applied 
to the local district council for approval to 
offer a self-drive experience aboard one of its 
craft.
The Otago Daily Times reports that KJet 
director Shaun Kelly envisages a visitor 
experience where the participant and a KJet 
driver would undertake a 15-minute excursion 
within the confines of the upper Kawarau 
River in the vicinity of the KJet helipad. He 
told the paper it would be identical to the 
company’s driver training regime.  

The self-drive boat, KJet 1, has a removable
divider between the driver’s cockpit and 
the front seat and during self-drive trips this 
would be removed and the KJet instructor 
would sit beside the participant driver at all 
times. Participants would be ‘’extensively 
briefed’’ before undertaking the trip.
‘’With the divider removed, the KJet 
instructor/supervisor will have access ... and 
can take control of the vessel at any time,’’ 
the company said. 

Gibbston Valley tourist accommodation
Queenstown’s Mountain Scene reports that 
the first major accommodation complex for 
the Wakatipu’s renowned Gibbston Valley 
wine region is underway.
Resource consent has been granted for the 
development of 20 rustic-style duplex 
cottages for a total of 78 guests, plus cafe/bar 
and cycle hire facilities on 50 acres of former 
Anthem Vineyard land. The first seven units 
of what will be known as Kinross Cottages 
and Vineyard are due to be completed next 
April.
The owners, tourism operators John Erkkila 
and his wife Christine, reportedly want to 
offer self-catered, affordable accommodation.
The project and operations manager, 
Jeremaia Fisk, told Mountain Scene the 
future of cycle tourism looks good with the 
year-old Queenstown Trail connecting to the 
Gibbston River Trail and prospects of a trail 
through Kawarau Gorge to Cromwell.
Cycling and vineyards go together, he says. 
“In Italy, you cycle around the vineyards and 

get a baguette that sits in the front basket of 
your bike – I’m designing bikes like this.”
Mountain Scene reports that plans include 
developing conceivably the Wakatipu’s best 
native garden with wetlands and birdlife, and 
expanding existing ponds.
Fisk says the vision includes re-establishment 
of an orchard so guests can sample fresh 
apricots, a climbing wall, historic ruins 
roofed over for a community barbecue area, 
remote-control boats floating on ponds and a 
petanque course.

youtu.be/C7q7WFMuxsg


It’s not too late to book your Christmas Function with us. 
        www.jetpark.co.nz         MORE INFO
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CrossFit Tour headed for Queenstown
For the first time, the CrossFit Tour heads 
to New Zealand in FEB14. Some 450 high-
intensity fitness fanatics, known as 
CrossFitters, will gather from around the 
world to hear the word from founder, 
American Greg Glassman. Mountain Scene 
reports they will also take part in all-day 
workouts with CrossFit’s Dave Castro, who 
runs the annual CrossFit Games, at 
Queenstown’s Recreation Ground.
Former Queenstown Winter Festival director

Simon Green, who has opened a CrossFit 
gym, or ‘box’ as they are called, in the alpine 
resort, says he expects about half the 
registrations will come from overseas, 
predominantly Australia and the US, including
possibly half a dozen of the world’s top 
CrossFit athletes.
Said to be the world’s fastest growing 
strength and conditioning program, affiliated 
CrossFit boxes have doubled in the past year 
to more than 7200. 

SIA, TNZ sign three year MoU
Singapore Airlines and Tourism New Zealand 
have announced the signing of a three year 
Memorandum of Understanding valued at 
NZ$2 million.
The MoU spells out a commitment to jointly 
explore and implement activities to promote 
tourist traffic to New Zealand. These include 
cooperative marketing activities such as 
advertising and promotional campaigns in 
Germany, India and Singapore, as well as 
media and trade familiarisation trips across a 
total of seven markets, among other plans. 
In the first year of the MoU, the parties will 

together invest NZ$550,000 in joint marketing 
campaigns. In addition, SIA will provide air 
fares and Tourism New Zealand will provide 
on-the-ground support for 60 media and trade 
familiarisation trips to New Zealand from 
Germany, France, the UK, India, Indonesia, 
Singapore and China. 
Singapore Airlines’ Senior Vice President 
Sales & Marketing Mr Chin Yau Seng said, 
“This agreement underscores our confidence 
in New Zealand as an attractive destination, 
as well as our commitment to developing and 
promoting tourism to New Zealand.”

Treble Cone named NZ’s Best Ski Resort 2013 
Treble Cone is named the inaugural winner of 
New Zealand’s Best Ski Resort award at the 
World Ski Awards held in Kitzbuhel, Austria 
last weekend.
The World Ski Awards presentation was 
attended by an audience of snow sports 
industry professionals and stakeholders from 
all around the world, and the award winners 
were voted upon online by a mix of ski 
tourism executives, travel buyers, tour 

operators, media professionals and the skiing 
public. 
World Ski Awards is part of the World Travel 
Awards. 
Other New Zealand businesses recognised at 
the 2013 Awards were the Hilton 
Queenstown Resort and Spa which won Best 
Ski Hotel, Eichardt’s Private Hotel which 
won Best Boutique Ski Hotel, and the Azur 
Luxury Lodge which won Best Ski Chalet.  

Cricket legends Ricky Ponting, Allan Border and Stephen 
Fleming are among the sport stars to confirm their place as 
celebrity golfers for the New Zealand Open Championship 
in 2014, the biggest tournament staged in New Zealand for 
many years.

Auckland Seaplanes cleared for Gulf
A floatplane gliding in to Oneroa on Waiheke 
Island will become a common sight with the 
launch of Auckland Seaplanes, a new tourism 
venture. 
Waiheke Marketplace reports that Auckland 
Seaplanes has been granted clearance by the 
Civil Aviation Authority to operate scenic 
flights and trips to the Hauraki Gulf islands, 
utilising a 7-seater De Havilland Beaver. 
A charter cost of $1500 per hour will apply
for trips from Auckland to and between 

Waiheke, Rotorua, Great Barrier, the 
Coromandel, Kawau, and beyond to the Bay 
of Islands. 
A second seaplane will be added at the end of 
the season if all goes well. 
www.aucklandseaplane.com
Footnote: The Beaver carries the registration
ZK-AMA and has been named Aotearoa II 
in tribute to TEAL’s Short S30 Empire Class 
flying boat that plied the South Pacific and 
the Tasman out of Auckland in the 1940s.  

Rotorua Official Visitor Guide at Stocklink
Stocklink advises that it is handling distribution of the new 2013-14 
Rotorua Official Visitor Guide, and supplies are going out this weekend. 
The new Guide, produced in partnership by the Rotorua i-SITE and the 
RTO, replaces Jason’s Rotorua – What’s On as the official guide for the 
destination.
It contains an Events Calendar, Itinerary suggestions, Top 5 Picnic Areas 
and Hidden Gems, features on The Redwoods and Rotorua’s Lakes, fold-
out maps and much more.

http://www.jetpark.co.nz/Conference++Events.html#con_tc2_t4
http://www.jetpark.co.nz/Conference++Events.html#con_tc2_t4
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Real food, great wines, savvy city style, natural attractions and country charm
 ....  right here on the edge of Auckland CLICK

HERE

New Taranaki Visitor Guides 
The 2014 edition of the official Taranaki 
Visitor Guide is out now and currently being 
distributed right across the country. Produced 
in two different sizes to both simplify 
national distribution and to make it easier for 
travellers to access information, the guide-
books have a fresh new look. 
“The 2014 Taranaki Visitor Guides are really 
striking – with an amazing photograph of the 
Pouakai Crossing, complete with hikers, a 
bright blue Taranaki sky and the ever 
impressive Mt Taranaki; it’s instantly 
engaging,” says Paul Stancliffe-White, 

Venture 
Taranaki’s 
General 
Manager 
Visitor 
Industry.
This is the 
fourth year 
that Venture 
Taranaki and AA Tourism have collaborated 
on the publication. 180,000 copies are being 
distributed, backed by an online version.

TEN YEARS ON ....
Felix Borenstein says it was 10 years 
ago yesterday, that he welcomed the 
first guests (The Nicks family from 
California) to Owen River Lodge, near 
Murchison.
“I would like to thank you, our 
business partners for your help 
and guidance,” says Nick. “Our 
developing reputation for excellence 
could only have been achieved with 
the help and support of you, the 
wonderful team of people that work 
here and our dedicated guides.”

World’s First Undersea Art Exhibition 
To raise awareness of reef health issues, 
abstract expressionist painter BJ Price has 
announced the world’s first Undersea Art 
Exhibition on the Great Barrier Reef, 10-
13DEC13.
Access to the marine galleries will be from 
Reef Magic’s Marine World platform on 
Moore’s Reef, 105 minutes cruising from 
Cairns. The collection of six single-edition 
prints on aluminium celebrates the beauty of 

the Reef and aims to inspire action to protect 
it.
To mark the site of this unique marine art 
event, BJ Price has also created the Alpha 
Turtle, a monumental turtle sculpture embla-
zoned with his black and white masterwork 
Alpha.  This icon will be moored above the 
Undersea Art Exhibition to allow visitors and 
dive boats to locate the exhibition.
Check out the project here.

Thai cooking classes on Sunshine Coast
A trip to the Sunshine Coast hinterland could 
provide your clients with fresh cooking skills.
The new Thai cooking classes at Amytis 
Gardens Retreat see head chef Matthew 
Conroy put foodies through their spice
blending paces, creating authentic Thai 
dishes in hands-on four-hour classes.

With a maximum of eight people in each 
class, there’s no fighting over utensils.
Regular Thai cooking classes A$150pp. 
www.amytisgardens.com.au

http://vimeo.com/78799401
http://www.franklincountry.com
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New vessel for Captain Cook Cruises fleet
SeaLink Travel Group’s new A$2.6 million 
state of the art catamaran, Elizabeth Cook, 
has been launched in Sydney and joins the 
Captain Cook Cruises Sydney Harbour fleet.
Named after Captain James Cook’s wife, 
she is the first true multi-purpose boat with a 
design that balances efficiency with 
ruggedness, allowing her to operate in all 
corners of Sydney Harbour. The cat will 
operate as a ferry, transfer service, and host 
sightseeing cruises, especially the popular 
Hop On Hop Off service, almost immediately. 
She will also be used to host very important 
charters and corporate events.
The 24m new generation Rocket catamaran 
is more fuel efficient and equipped with the 
latest technologies that will help reduce her 
carbon footprint. 
Designed as a prototype for the future, 
Elizabeth Cook also offers a new level of 

comfort including large windows, a 
professional marine interior and a 360-degree 
viewing sundeck.
There are two levels including a main 
passenger cabin with seats for 116 passengers 
and a further 31 seats located on the lower 
outside deck. Upstairs an open upper deck 
has seating for 51 passengers, with ample 
space for passengers to stand and view the 
sights.

Great White Shark cage diving in South Australia 
Rodney Fox of Rodney Fox Shark Expeditions 
in Port Lincoln, South Australia celebrates 
50 years since surviving an attack by a Great 
White Shark.
Following the attack, he designed and built 
the world’s first shark cage and began the 
global shark cage diving industry by hosting 
a group of tourists in 1976. He has since led 
expeditions resulting in more than 60 feature 
films and documentaries on the creatures, 
including filming live shark footage for the 
classic movie JAWS.
South Australia is the only place in Australia 
where visitors can cage dive with Great 
White Sharks with no dive license required, 
and Rodney Fox Shark Expeditions is the 
only company in the world offering ocean 

floor cage dives for scuba divers.
Tours depart from Port Lincoln, a 30-minute 
regional flight from Adelaide, and range from 
two to seven days to ensure maximum time 
with the sharks. The best times to see the 
sharks are MAY-OCT and NOV-FEB.
As well as diving and topside viewing of 
the Great White Sharks, Rodney Fox Shark 
Expeditions allow guests the opportunity to 
sit back and relax onboard The Princess II, 
a spacious 75 ft vessel with 6 double/twin 
ensuite cabins. Guests will enjoy local South 
Australian food and wine and can partake in 
white shark research talks and identification 
programs.
www.rodneyfox.com.au

A$100K revamp of Zone 4 Kids Club
Building on the success of the installation of 
the Planet Chill ice skating attraction, 
Paradise Resort in Surfers Paradise has 
turned its focus to a $100,000 revamp of its 
Zone 4 Kids Club.
For almost 15 years Z4K has been one of the 
top reasons families choose to stay at this 
family-friendly property.
Z4K is divided into different age groups over 

the nine themed play spaces to ensure age 
appropriate care and activities are provided, 
allowing parents and older children time to 
escape.
New improvements include enhancements 
to lighting, painting and the introduction of 
some new rooms and activities.
Check out the new rooms here.

“Mrs Brown Rides Again”
Due to overwhelming demand, a limited 
number of final seats have just been released 
in Sydney for Mrs. Brown’s Boys Live on 
Stage, and a final Wollongong show is now 
on pre-sale.
Showbiz has announced a new D Reserve 
category for Saturday 08MAR14 at 7.30pm, 
plus there’s a limited number of extra 
Producer’s, Premium, A and C Reserve seats 
across all current Sydney shows.
Wollongong has one extra show on Thursday
27FEB14 at 7.30pm plus there’s still a 

limited number of excellent Producer’s and 
Premium ticket and packages available there 
and in Newcastle. 
Tell your clients they’re in for one feckin’ 
hilarious night of gobshites and giggles with 
Brendan O’Carroll and the entire original UK 
cast of Mrs. Brown’s Boys Live on Stage in 
“Mrs Brown Rides Again”.

http://www.paradiseresort.com.au/play/z4k_kids_club
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The Sebel Melbourne Flinders Lane
Accor Vacation Club has announced that its 
apartment hotel in Flinders Lane Melbourne 
is now to be known as The Sebel Melbourne 
Flinders Lane.
Two years ago A$4.3 million was spent on a 
makeover of the hotel’s suites and public 
areas to bring the property back to the brand’s 
glory days, well known by stars of stage 
and screen over the past two decades. Staff 
trained in discretion and top flight service, 
and dressed in smart new uniforms, will host 
guests in Sebel style.
The all-suite apartment hotel, at 321 Flinders 
Lane, is consistently rating highly on Trip 
Advisor and other forums, popular with 
Accor Vacation Club Members and the 
general public due to its location in the heart 
of the CBD.
Craig Wood CEO of Accor Vacation Club 
says Sebel is a brand rich in history, with 
the flagship property, The Sebel Townhouse 
opening in Sydney’s Elizabeth Bay in 1963, 
quickly becoming the place to stay for 
celebrities like Elton John, Liza Minelli and 
Michael Jackson.
Suite sizes vary from 46sqm to 64sqm and 
feature a designer urban kitchenette, dining

area with stone top dining table, leather 
chaise longue with sofa bed, work desk with 
cow hide chair, large screen LCD TVs in 
both the lounge and bedroom, media hub 
connectivity, iPod docking station and a 
bedroom with oversized, fully upholstered 
bed head. All courtyard view rooms have 
faux European styled balconies overlooking a 
Parisian styled, private green oasis.       
The 95sq m Signature Suites offer a cocktail 
bar with glass fronted wine fridge, 55” LED 
TV, separate office area, large bathroom with 
free standing bath tub and the ability to 
interconnect to a second bedroom.
The Sebel has a package priced at A$526, 
including a two-night stay for two people in a 
one-bedroom Flinders Suite, with car 
parking, welcome drink and a dining voucher 
to the value of A$50.
Valid: Sun-Thu and subject to availability. 
Book by 26FEB14, and travel by 28FEB14. 
Not valid for New Year’s Eve or during the 
Australian Tennis Open 2014.
For further info, to book and for the best rates 
of the day, go to www.accorhotels.com or 
email res.flinders@accorvacationclub.com.au 
or call +61-3-9629 4088. 

Whisky at Woodbridge on the Derwent
Tasmania’s Woodbridge on the Derwent is 
ideally located to experience some of the 
state’s best whisky distilleries and has a 
package to match.
The Georgian mansion, a member of Small 
Luxury Hotels and only 30 minutes from 
Hobart, can arrange for guests to be 
chauffeur-driven to nearby historic Redlands 
Estate for a full whisky experience, including
being helicoptered to the highlands to dig 
peat, mash, steeping, distilling and preparing
the barrel for some of the world’s finest 
whisky, returning nightly to the comfort of 
Woodbridge. The whisky can then be bottled 
or kept in a cask with the guest’s own private 
label to be sent on maturation.
Alternatively, guests can do short tours and 
private tastings of each of Tasmania’s 
premium labels of whisky, from 45 minutes 
to a four-hour ‘Distiller in Depth’ experience, 

including a three course dinner with wine 
(pp, minimum four).
For partners who aren’t whisky drinkers, the 
hotel can arrange nearby activities ranging 
from cooking classes at The Agrarian Kitchen 
or Sally Wise, antique shopping in New 
Norfolk, hiking at Mt Field National Park or 
wine tasting throughout the Valley.
Woodbridge on the Derwent’s special Whisky 
package is priced A$625 per night double, 
including dinner, bed and breakfast daily; a 
whisky tour (45mins) for each person at 
Redlands Estate; candlelit dinner in the 
Pavilion featuring local produce; A$30 daily 
credit applied to each massage booked with 
reservation; complimentary use of all 
facilities such as bikes, kayaks, and the 
sauna/hot tub/mini gym facility.  
www.woodbridgenn.com.au



TravelMemo   20131122   22NOV13    Page 7

PACIFIC ISLANDS

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

Fiji’s Blue Lagoon Cruises launches new itineraries
Blue Lagoon Cruises has re-launched with 
new 3, 4 and 7-night itineraries and many 
other product developments on board its 
boutique cruise ship ‘Fiji Princess’.
BLC says the itineraries have been 
considerably enhanced to provide guests with 
many more daily activities, unique Fijian 
cultural experiences, interaction with local 
island villages and evening entertainment.
Options like swimming with Manta Rays, fire 
dancing, cave visits, a night at Tom Hanks’ 
“Castaway” island, diving and private island 
beaches are just a few of the new inclusions.
Blue Lagoon Cruises now depart from Port 
Denarau Marina which, with its shops and 
restaurants it is a much better departure 

experience.
Guests can also combine an island resort stay 
in the Yasawas or the Mamanuca Islands with 
a cruise.
The 60m MV Fiji Princess catamaran has 34 
deluxe air conditioned and ensuited cabins, 
all above the waterline with large windows 
and ocean views.
In line with the new itineraries, a new 
minimum age policy has been introduced, 
with cruises now only taking guests 14 years 
and older*.
*Exceptions are made on specific cruises 
during school holidays – eg. Christmas and 
New Year’s Eve cruises allow children of all 
ages.

Sheraton resort for the Mamanucas
... Cont from p1   Conference, business and 
meeting amenities will cater to a world-class 
meeting or event for up to 140 guests.
Guests will be able to check in at Denarau 

and then be transferred directly to the 
Mamanucas via a 12 minute helicopter flight, 
a 15 minute seaplane flight from Nadi 
International, or a one-hour boat ride.

Oh la Lancôme 
Winner to New Caledonia!
Harvey World Travel Botany’s promotion 
with Lancôme and Life Pharmacy Botany 
has a winner, with the prize a trip for two 
from Auckland to Noumea flying Aircalin 
return, with three nights at the Ramada Plaza 
Noumea. 
Helen Moxon, whose name was drawn, says
“I have never won anything and what a great 
prize to win!” She is pictured here with 
Michelle from Harvey World Travel Botany 
and Cathy from Aircalin, along with Jocelyn 
and Tara from Life Pharmacy Botany. 

Tiare Famil Program
Tahiti Tourisme NZ will once again be 
hosting famils for Tiare agents to Tahiti and 
her Islands. To qualify for the level 1 famil 
agents need to have made at least one booking
of two pax for three nights. To qualify for 
the level 2 famil they need to have made a 
further 7 bookings for at least three nights, 
while level 3 requires ongoing Tahiti 
bookings.

Agents who wish to sign up or who think 
they qualify for the either of the famils, 
should email info@tahiti-tourisme.co.nz with 
details of the bookings made in the last 12 
months or click here to sign in.
There is now a version for wholesale teams 
who would love the opportunity to visit 
Tahiti. Email info@tahiti-tourisme.co.nz for 
details.

Well known Kiwi travel identity Ian Mann 
(ex Passport United and United Travel) these 
days manages The Cumberland Resort on 
Norfolk Island with his wife Lillian (former 
owner of Kumeu United). He’s been out 
fishing and sent this photo to Mike Hogan 
of Hogan & Associates – NLK reps in NZ. The 
covering note read:  “I went out on Sunday 
and we had ten of these within 20 minutes 
onboard, all released...”

Another Lau cruise date
Captain Cook Cruises Fiji has released a 
new 2014 departure of its new 11-night Lau 
cruise. The first-ever cruise of the eastern 
Fiji island group took place in October and 
another, confirmed for 22APR14 ex Port 
Denarau has just a few staterooms available. 
Now, a third departure has been announced, 
departing on 04NOV14.

The cruise offers the opportunity for guests 
to wake up to different exotic islands each 
morning, swim with amazing corals and fish 
life in pristine waters, mingle with 
descendants of a Tongan prince and be among 
the first group of tourists to step ashore on 
what was once a sacred island.
Contact your wholesaler for more info and 
bookings.

Plantation Christmas deal
Plantation Island Resort in Fiji has a 
Christmas escape special offer. 
Their “Buy one room, get one free!”* offer 
also allows up to two kids under 12 years per 
room to travel free on the Malolo Cat ferry, 
stay free, play free at Coconuts Kids Club 
and eat free when dining with parents at Ol 
Copra Shed buffet restaurant.
On Christmas Day, there’s a village choir, 

Santa Claus for the kids and fun Kids club 
activities including Christmas card making, 
Christmas toy making and a treasure hunt.
The New Years Eve Party includes a live 
band, fun activities for kids and adults and 
Fireworks.
*Conditions: Valid for travel until 31MAR14.  Rooms 
are to be of the same room grade and same length of 
stay. Not combinable with any other specials.

http://www.exoticholidays.co.nz
http://www.tahiti-tourisme.co.uk/tiare_auth.php
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Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

Paradise in the palm of your hand
Paradise can now be found in the palm of 
your hand with Tahiti Tourisme launching its 
first travel app for Android and Apple mobile 
users.
The app features augmented reality and a 
travel guide providing information on dining, 
accommodation, transportation and activities 
for most of Tahiti’s islands and atolls, 
including contact information and maps. The 
app functions as a quick reference resource 
while travellers are in the islands. Once the 
free app is completely downloaded all maps 

and information can be accessed without 
going online. 
Tahiti Tourisme recommends downloading 
the app prior to travelling to the Islands of 
Tahiti.
Travellers can also share photos and 
comments with their friends and other users 
on the spot or, if there is no internet access, 
the app stores the information for sharing 
later.
Search Tahiti Tourisme in the App Store or 
Play Store.

Sonaisali’s Silly Summer Sale
Sonaisali Island Resort, Fiji is offering 40% 
off rates with prices starting from A$220 per 
room, per night. On sale and valid for travel 
until 31MAR14, the silly season discounted 
rate includes Full American Buffet breakfast 
daily. Guests can also purchase the ‘All IN’ 
deal for *A$75pp per day including all meals, 
unlimited local beer, house wine and soft 
drinks, unlimited Wi-Fi, Monday night “Bula 
Tale” live performance, Tuesday, Thursday 
and Saturday night Live House Band, Friday
night Meke live performance, welcome 

cocktail per person on arrival, invitation to 
GM Cocktail Party on Monday evenings, free 
Kids Club, complimentary jungle cruise per 
person, complimentary use of non-motorized 
water sports, tennis courts, beach volleyball 
and introductory scuba pool splash and free 
nightly entertainment. Children 12 years and 
under can still take advantage of this deal for 
free, under the resorts standard child policies.  
*Call your Fiji wholesaler for details and 
conditions.

ASIA
Westin opens in Singapore
Starwood Hotels & Resorts Worldwide has 
announced the opening of The Westin 
Singapore, marking the brand’s return to the 
city. 
As Singapore’s first-ever integrated hotel 
located within an office building, The Westin 
Singapore occupies levels 32 to 46 of the 
brand new Asia Square Tower 2 commercial 
development in Marina Bay.
The hotel boasts the highest lobby in 
Singapore, 305 guestrooms and suites, 
including Executive Club rooms, Sea View 
Suites, Harbor View Suites and a Presidential
Suite. Its infinity pool offers a stunning view 

over Singapore’s 
south coast and it 
has a fitness studio 
with the New 
Balance Gear 
Lending program 
which provides 
guests with 
athletic shoes and 
apparel during 
their stay, plus 

Intrepid’s massive Asia sale
This week, Intrepid Travel has launched a 
massive Asia sale exclusive to agents, with 
up to 25% off all trips in Asia, including 
Nepal, India and Sri Lanka. 
For last minute Asia getaways, clients can 
save:
• 25% off for travel before 31JAN14 
(quote promo code ‘10822’)

• 20% off for travel 01-28FEB14 
(quote promo code ‘10823’)
• 15% off for travel 01-31MAR14 
(quote promo code ‘10824’)
All bookings must be made before 24DEC13.
For further details on the sale, a full list of 
trips and for all terms and conditions, visit:
www.intrepidtravel.com/asia-offer 

5km and 8km jogging/walking routes from 
the hotel.
www.westin.com/singapore

Ski Season begins early at Whistler Mountain
Great news for clients who are eager skiers. 
Adventure World has confirmed that Whistler 
Mountain opened 12 days early, last Saturday 
16NOV, thanks to favourably cold 
temperatures, impressive snowmaking and 
natural snowfall. There are 5 lifts running, so 
visitors can upload from either the Whistler 
Village Gondola, or the Creekside Gondola.
The neighbouring Blackcomb Mountain will 
open on American Thanksgiving as 
scheduled, on Thursday 28NOV13.

of all levels spoiled for choice, from novice 
to expert.
Adventure World offers an excellent range of 
ski and accommodation packages to Whistler 
and Blackcomb, including family packages, 
ski lift passes and more. 
To discuss your clients options, call 
Adventure World on 0508 496 753 or visit 
www.adventureworld.co.nz.

Whistler is consistently ranked the 
number one mountain resort in 
North America. Situated just two 
hours from Vancouver, it features two 
majestic mountains inter-linked by 
a pedestrian village and the Peak to 
Peak Gondola, offering easy access 
to both peaks. With over 200 shops, 
restaurants, bars and nightspots to 
choose from, Whistler provides for 
every need. Having played host to 
the Olympics in 2010, Whistler 
offers a range of slopes leaving skiers 

http://www.acrossia.com
http://www.adventureworld.co.nz/tours-and-destinations/north-america/canada/ski-canada/tours/
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Patagonia – Travel ranging from Less to Luxe
Situated in the heart of Patagonia, Torres del 
Paine is one of the world’s most stunning 
national parks. The park can be classed as 
a bucket-list item. With its towering granite 
massifs, translucent turquoise lakes, and 
abundant wildlife, it was recently named the 
8th wonder of the world by VirtualTourist.
com. 
Adventure World offers several options for 
travellers wishing to explore the treasures 
of Torres del Paine, ranging from 3-star to 
luxury packages. Your clients can book AW’s 
most popular itinerary, the two-night Glimpse 
of Patagonia - from $589*pp, where they will 
enjoy a full day excursion to the park with 

one night pre and post-accommodation at a 
standard hotel.
For travellers seeking a more immersive 
itinerary, there’s the Singular Experience 
Patagonia 3-night package. From $2415*pp, 
your clients will stay in a historic hotel 
overlooking the spectacular Patagonian 
Fjords, and tailor their own activities from 
a range of options, from sailing around the 
Patagonia Fjords, exclusive trips to private 
reserves, horse riding around Laguna Sofia 
and more.
To discuss more tour options in Patagonia 
and South America, call 0508 496 753 or 
visit www.adventureworld.co.nz.

G Adventures recently hosted a group of New Zealand STA Travel agents 
on a famil to Brazil and Argentina. 
Highlights for the group included some energetic tango lessons, an 
Iguassu helicopter and ‘mist-boat’ ride, along with scenic Paraty and a visit 
to the Afro-Brazilian community, Rio, Sugarloaf and Christ the Redeemer. 
People in the picture from left to right are: Andy Stock, Mark Larwood, 
Laurita Cimo - G Adventures CEO South America, Kayne the Kiwi, Dan 
Coleman - GPS/Pretty Loveable Chap NZ, Jana Emery, Kate Burnell, Hayley 
Willis, Alex Grashchuk - LAN/World Aviation NZ, Adele McNulty. 

Oman famil
36 Travel Agents from Australia and New Zealand were given the opportunity to discover the wonders of 
Oman for 10 days on Tourism Oman’s annual Travel Agent Famil. 

Many were pleasantly surprised, even amazed by the natural wonders of Oman as the tour included visits 
to ancient settlements pre-dating the Prophet Mohammed and featured off-road driving in the mountains 
of Jabal Shams; across the red Wahiba Sands and through the wadis that dot the landscape. 
The group experienced Omani hospitality with a Bedouin home-visit and a special lunch in the home of 
one of the tour leaders in the town of Ibra. Highlights included sailing the SY Azzura, 75ft long catamaran, 
surrounded by pods of dolphins; dancing to the beats of Oman in the desert; and turtle watching under a 
canopy of stars at Ras Al Hadd. 

http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/glimpse-of-patagonia
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/glimpse-of-patagonia
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/the-singular-experience-patagonia/
http://www.adventureworld.co.nz/tours-and-destinations/south-america/latin-america/chile/tours/the-singular-experience-patagonia/
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Qantas special fares to South Africa from $2269
Qantas has special Economy fares to South 
Africa from $2269 available for travel 
22JAN-17APR & 05MAY-31OCT14 and for 

sales until 30NOV13.  
Visit www.qantas.co.nz/agents for full details 
and tariff advices.

EUROPE
CIT – Italy with best of Europe online now
The Innovative Travel Co. advises their GSA 
programme for all of Italy (Cit Holidays) 
‘Italy with the best of Europe’ 2014 is now 
available online.  
The comprehensive 196-page brochure 
includes the popular holiday options in Italy 
that the Italian family-owned company has 
provided for 43 years.  A broad range of 
accommodation styles is offered in the main 
cities and regional areas; sightseeing, 
transfers and transport and tours including 
special interest holidays.  
New in 2014 are escorted and self guided 
tour options in the Cinque Terre, Italian 
Riviera, Lake Como, Back Roads or Abruzzo, 
Southern Italy and a three-day do it yourself
package in the Cinque Terre, currently priced 
at A$347pp twin when booked prior to 
30NOV13.  Touring is offered for the Almalfi 

Coast, Sicily, 
Italian Lakes, 
French Coast, 
Liquria plus 
food, wine 
and cooking 
tours of 
Tuscany, 
Umbria, 
Sicily and 
more.  New 
accommoda-
tion choices 
are provided for the Amalfi Coast, Sardina, 
Rome & Venice.  
Contact the Mediterranean Specialists, The 
Innovative Travel Co. on FREEPHONE 0508 
100111 or email info@innovativetravel.co.nz 

TOUR PRODUCT
Intrepid 2014 offering more ‘real life experiences’
Intrepid Travel is celebrating 25 years of 
small group adventure tour operations with 
over 160 new trips worldwide in 2014, 
heading further off the beaten track in 
destinations like Burma and West Africa, 
and offering more ‘real life experiences’ via 
homestays, the use of public transport and 
opportunities to meet the locals.  

Alongside the brochure launch, a brand-new 
app - Intrepid Triptease - allows smartphones 
to scan photos in its brochures to activate a 
video clip revealing more about the 
destination in focus.
Intrepid’s brochures can be downloaded here 
and its new trips for 2014 can all be viewed 
here.

AVIATION
Air NZ Airpoints changes linked to yield
In the biggest review of its loyalty program 
in a decade, Air New Zealand has announced 
major changes to its Airpoints program. They 
follow analysis of feedback from tens of 
thousands of members, and involve the 
recalibration of earning rates so that Airpoints 
Dollars and Status Points earned more fairly 
reflect the fare paid.
The airline says that overall, the changes will 
result in a much fairer reward and recognition 
system as they are directly linked to value of 
the fare paid.
From 31MAR14, travel on any ‘regularly 
available’ Air NZ airfare (except greenlight 
fares via grabaseat and travel paid with 
Airpoints Dollars) will attract Airpoints 
Dollars.
There will be higher earning rates on higher-
priced fares, and higher Status Points earning
rates on most Smart Saver and Flexi fare 
classes on regional, domestic and trans-
Tasman routes.

Air New Zealand Head of Customer Loyalty 
Mark Street says members enjoyed more 
than 600,000 flights over the past year using 
their Airpoints Dollars for any seat on any 
Air New Zealand flight and that number 
is expected to increase as a result of these 
changes.
“The new earn rates for Airpoints Dollars and 
Status Points will better recognise and reward 
passengers’ travel with Air New Zealand, 
particularly on short haul routes where they 
felt earning rates didn’t recognise their spend 
across the fare classes – and we agreed. 
“Adjusting earn rates means higher earning 
rates on many fares, particularly for short 
haul travellers while fewer Airpoints Dollars 
will be earned on certain cheaper fares, but 
overall we expect Airpoints members to earn 
several million more Airpoints Dollars each 
year.
Full details of the changes can be found at 
www.airnz.co.nz/airpoints.

Qantas Aquire launched
Qantas Loyalty has announced it will launch 
a brand new loyalty program to provide more 
rewards and benefits targeting the small and 
medium enterprises (SME) market.
Aquire, launching in MAR14, will be a 
stand-alone loyalty program tailored to 
businesses which will be able to earn Aquire 

Points via their everyday transactions, 
including travel. These Aquire Points can 
then be converted into Qantas Points in the 
name of an individual Qantas Frequent Flyer 
member.
All Australia based small and medium 
businesses with an ABN can join.

Qantas GSA appointment for Fiji
The Fiji Times reports that Qantas has 
confirmed the appointment of Tappoo Group 
of Companies as its general sales agent in 

Fiji. The airline has earlier announced the 
closure in DEC of its retail travel centre.

http://en.calameo.com/read/000648786cb883cfae228
http://www.intrepidtravel.com/brochures
www.intrepidtravel.com/new-trips-2014


TravelMemo   20131122   22NOV13    Page 11

Air New Zealand sell-down
Investors were quick to secure more than 221 
million shares or around 20% of the issued 
ordinary shares in Air New Zealand at $1.65 
a share, the same level at which they had last 
traded on the stock exchange.
Institutional investors, including KiwiSaver 
fund managers, bought 43% of the shares on 
offer, while stockbrokers bought 41%. 
Overseas investors bought 16% of the shares. 

Brokers hoping for a quick profit from the 
government selldown of Air New Zealand 
were forced to sell in a declining market. Air 
New Zealand shares dropped 8.5c to close on 
Wednesday on $1.565.
When the shares in Air New Zealand 
resumed public trading, it was estimated that 
the company remained 88% locally owned. 

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Etihad – Jet Airways deal approved
Etihad Airways, the national carrier of the 
UAE and India’s Jet Airways having received 
all requisite Indian regulatory approvals, have 
now closed the transaction for the subscription
of a 24% equity stake by Etihad in Jet Airways. 

Mr James Hogan and Mr James Rigney, 
being nominee Directors of Etihad Airways, 
have been appointed as additional directors 
on the board of directors of Jet Airways as 
from 20NOV13.

SIA, SAS expand codeshare 
Singapore Airlines’ customers will be able 
to enjoy seamless travel to more cities in 
Europe, as a result of an expanded codeshare 
agreement with Star Alliance partner 
Scandinavian Airlines (SAS).
Codesharing has been expanded with 
immediate effect to SAS-operated flights 
from Copenhagen to: Berlin and Hamburg in 

Germany, Palanga and Vilnius in Lithuania, 
and Gdansk, Poznan, Warsaw and Wroclaw 
in Poland.
SIA and SAS have been codesharing since 
DEC10, and the agreement was expanded to 
cover more destinations in Europe, Southeast 
Asia, Australia and New Zealand in August 
this year.

SYD Airport parking spots for sale
Spaces at the Sydney Airport Park & Fly car 
parking station (the former Ansett Australia 
carpark) will be sold outright to the public 
for almost A$57,500 under a scheme to offer 
‘strata shares’ in the facility.
Australian Business Traveller reports that 
double car park spaces carry a price tag of 
A$104,500, according to a sales pitch sent 

to members of Park & Fly’s Frequent Parker 
loyalty program which touts a 6.5% net 
return per annum.
Under strata title ownership each car space 
could be “bought and sold without 
restriction” Park & Fly says. 

New Chair of New Zealand Airports Association 
Steven Sanderson, chief executive of 
Wellington Airport, has been appointed Chair 
of the New Zealand Airports Association (NZ 
Airports). 
One of the many issues Mr Sanderson says 
he will address during his 12-month tenure as 
NZ Airports Chair, is communicating the 
value the country’s national network of 
airports delivers to regional and national 
economies, through travel and tourism. 
“All airports are working together with our 
airline partners to deliver new routes and 

capacity. We are looking forward to continu-
ing our contribution towards the growth of 
New Zealand’s travel and tourism industry,” 
he said.
“Ensuring the ability to grow in the future 
will be critical to our future as a productive 
and prosperous nation.
“NZ Airports is also very active in supporting 
the Government’s drive for better air service 
agreements with other countries, especially 
the growing economies around Asia.”

LAN Airlines and TAM Airlines, part of LATAM Airlines Group, have announced they will open 
five new VIP lounges between 2013 and 2014 to provide upgraded spaces to premium pax 
with the inauguration of the new lounge at the El Dorado International Airport in Bogota 
taking place this week.
Both companies hope to open more lounges in the region’s airports for their frequent flyers 
in the future.
The new LAN and TAM lounges offer significant improvements in service standards including 
a children’s area, relaxation areas, individual bathrooms, shower facilities, chaise longues for 
sleeping, business centres and South American inspired beverages and cuisine.
The new lounges and amenities can be enjoyed by passengers travelling onboard LAN and 
TAM First Class, Premium Business, Business and Premium Economy, as well as senior 
members of their loyalty programs and oneworld respective categories (Emerald, Sapphire).

http://www.cxagents.com
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Over 120 European destinations ... now that’s Wunderbar!

Qantas lobbies for “fair go”
The prospect of some of Qantas’s 
biggest global rivals extending 
funding to allow Virgin to continue 
with its current strategy and gaining 
seats on the airline’s board has 
particularly upset Qantas Group 
CEO Alan Joyce. 
Qantas has launched an online petition called 
‘’fairgo4qantas’’ to rally its 30,000-strong 
staff and the public against what it describes 
as an ‘’unfair playing field’’ because Virgin is 
accessing “unlimited funds” from three 
foreign government-backed airlines to 
weaken its position. As the national flag-
carrier of Australia, Qantas is limited in its 
fund raising by the Qantas Sales Act, which 
caps ownership by foreign airlines at 35% 
and a single investor at 25%.
The Sydney Morning Herald says Mr Joyce 

visited Canberra this week to lobby 
both sides of political divide to 
intervene to stop Virgin’s major 
shareholders NZ, EY and SQ from 
pumping more funds into its 
business.
He wants the government to 

examine the decisions by the Foreign Invest-
ment Review Board to allow the three air-
lines to increases their stakes in Virgin earlier 
this year.
Macquarie analysts reportedly believe a 
potential solution for Qantas would be to 
deepen its alliance with Emirates, possibly 
including an equity injection from the Dubai-
based airline.
Shares in Qantas slid more than 4% to $1.125 
yesterday - their lowest level since SEP12.

Virgin talks to lawyers
Virgin Australia is seeking external legal 
advice about whether it has grounds to sue 
Qantas chief executive Alan Joyce for 
comments he has made in opposing its A$350 
million capital raising.
The Sydney Morning Herald says Virgin boss 
John Borghetti is concerned that Mr Joyce’s 

comments will have an impact on its capital 
raising – the retail component of which takes 
place on Monday – and its share price.
This is “the typical behaviour of a monopolist 
that hasn’t accepted Australian aviation has 
changed forever,” Borghetti is quoted as 
saying. 

Retail investors to complain
The Australian Shareholders Association will 
proceed with a complaint to the Takeovers 
Panel about Virgin Australia’s A$350m 
capital raising after the airline yesterday 
rejected the association’s call to lift restrictions 
on the retail component of the offer. 
The Australian newspaper reports that Virgin 
listed a number of reasons for its decision 
not to lift the 40% cap on the ability of retail 
investors to apply for additional shares above 

their entitlement, including the airline’s belief 
it was fair and equitable for all shareholders 
and that there was strong market precedent in 
terms of the offer being non-renounceable.
The association believes the current structure
was designed to expand the stakes and 
influence of Virgin’s cornerstone shareholders
– Etihad, Singapore Airlines and Air New 
Zealand – while diluting the influence of 
retail shareholders.

Last Fiji Airways B747-400 retired
On Monday Fiji Airways retired its second 
and last Boeing 747-400 aircraft. The jumbo 
had been part of the Fiji Airways fleet for 
more than 10 years. The retirement also 

marked the end of an era, as this was the last 
of the airline’s “Air Pacific” branded aircraft. 
Staff are shown here penning farewell 
messages on the 747. 

SIA 200% Bonus Miles reminder
Singapore Airlines is reminding agents about 
its exclusive First and Business Class 200% 
Bonus Miles offer.
All First and Business Class travel booked 
from now until 29NOV13 for Outbound 
travel 25OCT-31DEC13 and returning before 
31DEC14 will receive 200% bonus KrisFlyer 
miles. On top of the miles a First Class 

passenger will already receive, this will 
effectively triple the miles on First Class 
travel and for Business Class this will more 
than double the miles received.
Find out more about KrisFlyer mileage 
accrual using the KrisFlyer mileage 
calculator. Terms and Conditions apply.

Queenstown Airport appointments
Queenstown Airport Corp has announced two 
key management appointments.
Mark Harrington has been promoted to gen-
eral manager of operations, starting 01DEC, 
after two years as airside operations manager. 
Sean Thompson, who has had more than 

six years in business development and asset 
management positions at Auckland Airport, 
moves south in JAN14 to become QAC’s 
general manager of property. 

http://www.lufthansaexperts.com
http://www.singaporeair.com/en_UK/ppsclub-krisflyer/mileage-calculator/
http://www.singaporeair.com/en_UK/ppsclub-krisflyer/mileage-calculator/
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New Jetstar baggage policy 
Musicians are set to benefit from an 
enhancement to Jetstar’s carry-on baggage 
policy that allows customers to take a wider 
range of musical instruments onboard. 
The change follows a review of the airline’s 
customer experience conducted by JQ’s Head 
of Customer Strategy Cath Stone. 
 “Having listened to our customers, we 
understand how important it is for musicians 
to be able to carry their instruments in the 
cabin and we’ve altered our policy,” she says. 
Under the new policy, instruments smaller 
than 85cm (height) x 36cm (width) x 23cm 
(depth), which weigh less than 10kg, may be 
included as a customer’s carry-on item. 

This will enable musicians to stow 
instruments such as trumpets, violins and 
clarinets in the overhead lockers instead of in 
the cargo-hold. 
The current size limit remains for all other 
cabin bags. For musical instruments larger 
than the prescribed dimensions, customers
will need to buy an extra seat to carry their 
instrument in the cabin or book it in as 
checked baggage. 
Ms Stone also said that Jetstar was now 
accepting fold up bikes in commercially 
available travel cases at check-in. Under the 
previous policy, customers were required to 
purchase a bike box before checking-in. 

BA launches interactive billboards
British Airways digital billboards in central 
London and on the motorway at Chiswick in 
west London are using surveillance technology 
to interact with aircraft flying overhead.
The system tracks the aircraft and interrupts 

the billboard display just as it passes over the 
site, revealing the image of a child pointing 
at the aircraft overhead and accompanied by 
its flight number and departure destination, 
followed by a relevant sales pitch.

Emirates has introduced new ‘Fly with Me 
Monsters’, plush toys joining the airline’s 
eight original characters. The new critters 
are named Zaive, Oggie, AirBoe and Fang-
dango. Nearly 3.5 million monster toys 
have been distributed to Emirates’ young 
customers since their launch in 2012.

An Emirates’ A380 passes over 
the recent Dubai Air Show 2013, 
flanked by the UAE Air Force Al 
Forsan team. 

easyJet profit, dividend
Budget airline easyJet has reported a sharp 
rise in annual profit and said it would pay 
a £175m special dividend to shareholders, 
underlining its advantage over larger Irish 
rival Ryanair
Ireland’s The Independent reports that 
EasyJet’s pretax profit rose 51% in the 
financial year ended SEP13, helped by the 
introduction of allocated seating across its 
routes and strong revenues in many of its 
European markets.

Chief executive Carolyn McCall said the 
airline, which carried 61 million passengers, 
offered “friendly service so that we can 
continue to win in a more competitive 
market”.
easyJet’s upbeat assessment was in contrast 
to that given by Ryanair, Europe’s biggest 
budget airline by passengers, which earlier 
this month cut its annual profit target for the 
second time in two months and admitted it 
needed to improve customer service.
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launches the 
authentic Lofoten 
Experience
Majestic mountains and 
picturesque fishing villages 
are at the centre of a new 
12-day Hurtigruten tour, 
combining a voyage on the 
MS Midnatsol along the 
coast of Norway, with a 
three-day stay in the 
beautiful Lofoten islands.  
Departing on 03MAR14, 
the MS Midnatsol will ply 
its usual route from Bergen heading north-
wards up the coast. After crossing the Arctic 
Circle, guests will disembark in Bodø and 
take a trip to Saltstraumen where they will 
witness the sight of the world’s strongest tidal 
current: millions of gallons of water travel 
through a river just 150m wide causing 
powerful and spectacular whirlpools. 
After an overnight stay on land, they will join 
the MS Nordlys and continue the journey
northwards via the Vestfjord towards Lofoten. 
Guests will find it well worth taking the 
time to enjoy the view from the deck as the 
ship heads for the imposing Lofoten wall of 
mountains, which offer an impressive vista of 
the islands. 
Passengers will then disembark in Svolvær 
and over the next three days will discover the 
area by land. During the full-day “Highlights 
of the Lofoten” excursion they will travel 
through the unique island archipelago with its 
impressively rugged mountains, snow-covered

bays and sleepy hamlets, encountering 
picturesque towns and villages and paying a 
visit to the Lofotr Viking Museum in Borg 
along the way.
The following day there is ample time to 
discover the islands at a leisurely pace or 
choose from several organised excursions 
such as “Fishing on the Lofoten Islands” 
an evening tour “In Search of the Northern 
Lights”, a chance to learn more about the 
“Flora and Fauna of the Lofoten Islands” or 
an adrenaline fuelled “Trollfjord RIB speed-
boat safari”.
The final day on land includes a trip to 
Harstad, stopping off to see fantastic views 
of mountain peaks, narrow fjords and tiny 
islands before they rejoin the MS Midnatsol 
for the return journey southwards towards 
Bergen.
The trip costs from £1,295pp (based on twin 
share in an inside cabin)including voyage, 
land arrangements, full board and full day 

‘Lofoten Highlights’ excursion. 
Email hurtigruten@discovertheworld.com.au  
or call Discover the World on (09) 623 4293.

Voyages of Discovery 
offers
Voyages of Discovery has released a 
range of offers to market, including 
Saver Fares, No Single Supplements 
on two departures, and a reduced 50% 
single supplement on four departures 
FEB-APR14.
Sales conditions apply, and departures 
focus on Voyages of Discovery’s sailings 
through Asia, Africa and Voyager’s first 
European sailing for the 2014 season - 
from Rome to Portsmouth on 21APR14. 
Call Cruise Holidays on 09 523 7788 or 
0508 CRUISE (278 473) for further 
details and bookings.

http://www.discovertheworldcruising.com.au/special-offers
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Cruise Ships & Bridges
We are all very familiar with a certain bridge in Sydney 
Harbour that does not have sufficient clearance for 
many of our home ported and visiting ships to pass 
under.
Believe it or not, Sydney is not the only place in the 
world where engineers have given no foresight or 
consideration to our beloved ships!
The Port of Montreal last week announced that the 
local Canadian power company would raise two 
power lines above the St. Lawrence River, a move that 
will allow larger ships to reach Montreal.
The power lines were lower in height than the 
Laviolette Bridge in Trois-Rivières, currently the lowest 
obstacle on the St. Lawrence River for vessels sailing 
to Montreal. The Laviolette Bridge has just less than 
52 metres of clearance under its structure that is even 
less than the Sydney Harbour Bridge at 55 metres!
By comparison, the Lions’ Gate Bridge in Vancouver 
has a clearance of 61 meters, a height insufficient for 
Celebrity Cruises’ Solstice class ships to fit under. 
However, the Celebrity Solstice is being equipped with 
a new telescoping mast so that she can call at 
Vancouver in 2014 instead of Nanaimo (Vancouver 
Island), where she called this year.
Did you know that the Queen Mary 2 had to be built to 
a profile that allowed her to pass under the 
Verrazano Narrows Bridge in New York, where the 
clearance is 70 metres and fortunately with this build 
profile she is able to scrape under San Francisco’s 
Golden Gate Bridge where the clearance is 67 meters.
So what about Royal Caribbean’s Oasis and Allure of 
the Seas? They have an air 
draft (height from the water) 
of 72 metres so would need 
to use their telescoping 
funnels to allow them get 
under most bridges!

STATEROOMS 
SELLING QUICKLY
Save $1,000* per couple  

on all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 20 December, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Plus, simple 

$995^  
AIR OFFER

Guest appreciation sale event
Book selected 2014 Carnival cruises before 30NOV13 and your clients will 
save up to US$400 per stateroom plus free upgrades.
Applicable to Fun Select rates for sailings before 31DEC14, the deal offers:
2-5 day sailings: Up to $100pp savings /Up to $200 savings per stateroom
6+ day sailings: Up to $200pp savings /Up to $400 savings per stateroom
Terms and Conditions apply.  Contact the Francis Travel Marketing team for 
details on 09-444 2298 or reservations@francistravelmarketing.co.nz

Carnival Sunshine’s New Orleans inaugural voyage 
The totally transformed 3,006-passenger Carnival Sunshine – the largest 
Carnival Cruise Lines ship ever to be homeported in New Orleans – has 
sailed on its inaugural voyage from the Big Easy, a six-day cruise to 
Cozumel and Grand Cayman. 
Earlier this year, Carnival Sunshine underwent a US$155 million, 75-day 
makeover that added a variety of Fun Ship 2.0 enhancements, along with 
several features unique to this vessel and 182 new staterooms. 
The voyage kicked off a winter schedule of Caribbean departures from New 
Orleans, carrying 330,000 guests annually on two year-round ships.  
Carnival Sunshine will operate a series of seven-day cruises to popular 
Caribbean destinations between now and April. Three different week-long 
itineraries will be offered from New 
Orleans – an exotic western Caribbean
route featuring Belize; Mahogany Bay 
(Isla Roatan), and Cozumel; a 
Bahamas/Florida schedule to Key West, 
Freeport and Nassau; and western 
Caribbean departures to Montego Bay; 
Grand Cayman; and Cozumel.
For details and bookings, call Francis 
Travel Marketing on 09-444 2298.  

www.vikingrivercruises.com.au
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Rhapsody drops Vancouver for Istanbul
Royal Caribbean International has cancelled 
Rhapsody of the Seas’ 17APR15 repositioning 
voyage from Sydney to Vancouver, according 
to Seatrade Insider.
Instead the ship, which has operated extended 
cruise seasons in Australia since 2008, will 
sail to Istanbul via Singapore and Dubai.
Affected passengers are understood to be 
hearing from the line this week. They will 

be offered alternative voyages, including the 
trans-Pacific repositioning voyage of 
Radiance of the Seas which departs Sydney 
on 19APR15, or a full refund.
Rhapsody’s new itineraries to Europe are a 
16-night Sydney to Singapore sector 
departing 17APR15, a 14-night Singapore 
to Dubai sector and a 15-night voyage from 
Dubai to Istanbul.

SeaDream’s first-ever season into Asia welcomed
SeaDream Yacht Club says its SeaDream II 
has received “an absolutely stunning welcome” 
since arriving in October for its first-ever 
season into Asia, northern Australia and 
Papua New Guinea.
The luxury mega motor-cruiser has already 
sailed from Mumbai to Singapore by way of 
ports in India, Sri Lanka, Thailand and 
Malaysia, and will undertake 18 itineraries in 
the region before season-end in April.
“We’ve been absolutely stunned by the 
extraordinary welcomes accorded us at 
virtually every port of call, large or small,” 
said SeaDream Yacht Club’s President India, 
Sudesh Kishore, who was aboard from 
Mumbai to Singapore.
“We’ve had tourism and other ministers wel-
come us as a new chapter in their tourism
ventures, as well as local government 
officials, members of the travel industry and 
local business organisations, sometimes with 
bands and cultural performances on the pier 
as we’ve docked,” Mr Kishore said. 
“At some places our onboard guests were 
even invited to join-in the dancing and 
cultural performances, which they absolutely 
loved, and our Captain and other officers 
were interviewed by enthusiastic local TV 
stations and newspapers as we exchanged 

city and national plaques and framed 
SeaDream photographs with local authorities.
“We also had up to 40 travel industry and 
media aboard at larger ports to inspect the 
yacht – the SeaDream concept is simply 
something they’ve not seen before...”
As an example of sailings still available, 
7-nights from Singapore to Bali departing 
11JAN14 starts from US$3,954pp double 
occupancy.
For full itineraries and fare inclusions in Asia, 
Northern Australia and Papua New Guinea, 
call (61 2) 9958 4444 or email 
jdenovan@seadream.com.

Cruise Games at the Mount
In addition to organising agents’ walk-
arounds on Voyager of the Seas and Celebrity
Solstice during their historic visit to Mt 
Maunganui, the local Royal Caribbean team 
– Mark Kinchley and Megan van den Bogaart 
– organised a Cruise Games tournament for 
the crews of both ships at Pilot Bay at the 
Mount. 
The games were light hearted – the cricket 
set was definitely a junior one, and the shot 
put was either a trainer or a high heeled shoe. 
The local crowd were asked to donate a gold 
coin for the Typhoon Haiyan relief fund in 
the Philippines. That raised $250, which will 

be matched by Royal 
Caribbean dollar for dollar. 
Royal Caribbean has already 
donated US$1m towards 
Typhoon Haiyan relief efforts.
Great fun was had by all, 
and the crews really entered 
into the spirit of things, 
wearing special sports tops, 
etc. 
They were very competitive 
and Solstice won by a close 

shave, with each team earning 
a trophy to hang up in their 
crew room. 
Pictured at left, the Solstice 
team captain throws the “shot” 
with Mount Maunganui in the 
background. Aman Singh 
from Northern India is the 
executive sous chef on 
Celebrity Solstice.
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PEARL’S PEARLER
Initiative is doing the right thing at the 

right time without having to be told

HOSPITALITY

Novotel Christchurch receives Qualmark nod  
The newly re-opened Novotel Christchurch 
Cathedral Square hotel has been rated 4 Star 
Plus by Qualmark.
The rating comes as a welcome boost to 
the 154-room Christchurch property which 
closed in FEB11 following The Great 
Earthquake. After 30 months of remediation 
and renewal, the Novotel re-opened its doors 
officially on 04SEP13. 
“The extensive refit of Novotel, which was 
only a year old when the earthquake hit, saw 

only minor structural repair and extensive 
cosmetic repair, mostly to the exterior panels 
giving a look as good as the day it opened in 
2010,” says General Manager, Carl 
Braddock.
“The Qualmark rating signals to the world 
that we are not only fit for purpose but 
stylishly handsome in our rooms and 
facilities, and we look forward to welcoming 
guests to our 4 Star Plus hotel.”

Wotif.co.nz celebrates with NZ top ten sale
Wotif.co.nz is marking the 10th anniversary 
of its office in New Zealand with a NZ top 
ten sale.
Featuring deals from Wotif.co.nz’s best 

properties in ten top New Zealand 
destinations, the sale will run for 7 days and 
finish on Wednesday 26NOV. Deals start 
from $89 a night. 

TravelSIM free WebCall service for Friends & Family
TravelSIM, the international roaming SIM 
card, has just released a cost-saving feature 
for friends and family members of TravelSIM 
customers. The feature, dubbed WebCall, 
will allow loved ones here to call TravelSIM 
customers for free.
WebCall is a free service that utilises the 
internet to make phone calls to TravelSIM 
customers. There’s no cost involved for those 
making the call (aside from any data usage), 
with a small surcharge for the TravelSIM 

user to receive this call.
Currently, friends and family members of 
TravelSIM customers can send unlimited free 
SMS messages from the TravelSIM website 
at no cost to either party.
For more information on WebCall visit 
www.travelsim.co.nz/WebCall/ and for info 
on TravelSIM New Zealand or to become a 
TravelSIM retailer email Lisa Linn on 
lisa@travelsim.co.nz 

Sabre Pacific uncovers the trends shaping 2013 and beyond
Last week, Sabre Pacific, in conjunction 
with PhoCusWright, held the latest Thought 
Exchange Web Event. The online discussion, 
themed ‘Travel Innovation and Technology 
Trends: 2013 and Beyond,’ was strongly 
attended by agents from Australia and New 
Zealand. 
James Quinlan, General Manager Marketing 
& Service Delivery at Sabre Pacific, says the 
event triggered interesting discussions on the 
future of travel, including the trend of 
mobility and multiple device accessibility, 
cloud computing and the evolution of big 
data, and much more .
“These discussions are proving popular with 

agents who want to stay ahead of their 
competitors,” says Quinlan. “Understanding 
the trends that are shaping our industry can 
be a complex process but, as part of our 
commitment to the industry, we have released 
our key findings in our latest whitepaper. It 
looks at the most significant trends to have 
affected the travel industry in the last 12 
months, as well as glimpsing what can be 
expected in the future,” adds Quinlan. 
This is the second Thought Exchange Web 
Event hosted by Sabre Pacific this year. 
Following the success of these, further dates 
will be announced on forthcoming topics. 

http://www.sabrepacific.com.au/home/resources/resources/whitepapers_commissioned_by_sabre_pacific

