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Auckland – KL daily year round with MH
Strong demand has prompted Malaysia Airlines to retain its 
peak season frequency with a move to a year-round daily 
flight schedule between Kuala Lumpur and Auckland from 
30MAR14.
The carrier’s New Zealand Country Manager, Dzulkefli 
Zakaria, says, “Malaysia Airlines has worked hard to get 
the support from our key agents and consumers to increase 
outbound traffic. This is also a perfect time to add capacity, 
especially in line with Visit Malaysia Year 2014. I am also 
happy that we have managed to establish good collaboration 
between Tourism New Zealand, Auckland Airport and our 
overseas stations to help grow key inbound markets from 
India, Indonesia, Malaysia and elsewhere.”
Glenn Wedlock, Auckland Airport’s general manager 
aeronautical commercial, says the decision reflects the 
success that Malaysia Airlines has seen over the last 12 
months on their Auckland services.
“As part of our Ambition 2020 Asia strategy, we have been 
working very hard to secure growth from the High 
Opportunity Target, ‘HOT’, markets of Malaysia, India and 
emerging South East Asia,” says Mr Wedlock. 
“These markets offer the potential for annual double digit 
growth. We believe Malaysia and India alone could deliver 
over 120,000 arrivals and over $300 million of value to the 
New Zealand tourism industry by 2020.” 
“The markets have responded incredibly well to our initial 
partnership work and capacity growth programmes with 
Malaysia Airlines and Tourism New Zealand. In September, 
Malaysian visitors on holiday to New Zealand increased by 
50% and holidaying Indian visitors also increased by 19%,” 
says Mr Wedlock.     ... Cont p12

Shorthaul Corporate Consultant       – TD2639

... and that’s just for starters!  Click on the button.
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NEW ZEALAND

TIA welcomes the New Zealand Story
The New Zealand Story, led by Tourism NZ, 
NZ Trade & Enterprise and Education NZ in 
collaboration with public and private sector 
organisations, was launched in Wellington 
this week.
The New Zealand Story is an exciting initiative
that will help the country’s exporters tell 
a compelling, consistent story about New 
Zealand and help them gain a competitive 
advantage internationally, says the Tourism 
Industry Association New Zealand.
 “It provides Kiwi businesses working 
internationally, including tourism operators, 
with a toolkit of film, imagery and messages 
that they can use to tell an authentic and
aspirational New Zealand country story,” 
says TIA chief executive Martin Snedden.
“It will help set New Zealand apart from the 
competition and ensure that each sector is 
reinforcing the work of the others to the 
benefit of all.”
Economic Development Minister Steven 
Joyce says that being small, often outsiders 
don’t understand who we are, how innovative 
we are, and what drives us as a country.
“This initiative is about broadening the 
perception of New Zealand internationally, 
beyond the scenic beauty of the country to 
include attributes like our innovation and 

resourcefulness, our unique Māori culture, 
our integrity and our welcoming friendly 
approach.
“The brief was to generate a compelling, but 
authentic, story which will differentiate New 
Zealand from other countries and showcase 
what we have to offer around the world. 
“It’s not about replacing Tourism New 
Zealand’s 100 per cent pure branding. That 
has been a remarkable success and will 
continue to be at the heart of our international 
tourism brand. 
“The New Zealand Story package will 
include video, key messages, photos, music 
and guidelines for use. The elements that 
we’re launching today will bring the story to 
life right across our export sectors. They are 
based on our core values – our warmth and 
friendliness, our kaitiaki (care of people and 
place); integrity; and resourcefulness,” Mr 
Joyce says.
“While New Zealand’s reputation scores well 
across these attributes, we need to keep 
telling our story in order to fill the gap 
between people’s understanding of New 
Zealand and the positioning required to 
ensure the world ‘buys’ from New Zealand.”
To view the ‘New Zealand Story’ video 
visit: http://story.newzealand.com/

Support for Haast-Hollyford highway
A public meeting at Te Anau this week at 
which former Westland mayor Durham 
Havill outlined plans to form a private 
company to drive the proposed Haast-
Hollyford highway drew a crowd of around 
200 people.
The Otago Daily Times reports that a show of
hands revealed an “overwhelming majority” 
supported the road, which would link the 
Milford road with the West Coast and 
complete the circuit of South Island highways, 
boosting tourism at both ends of the route.
Mr Havill told the meeting he was confident 
the highway could be built for $220 million 
and could be funded via a toll on road users 
of about $20 a head. 
He believed motorists would willingly pay 
the toll for the novelty of using a new road 
through spectacular country and because the 

journey from Milford to Haast would be cut 
by 335km and four to five hours. 
The road would provide a new option for 
tourists, he said, predicting coach tours 
would travel from Queenstown to Milford 
Sound, stop at Te Anau for the night then take 
the new tourist highway to the West Coast the 
next morning. 
“I reckon we will more than double the 
number of tour buses coming to the West 
Coast,” said Mr Havill. There are an 
estimated 100 tour buses visiting Milford 
Sound daily in the summer and if we can get 
half of them, we’ll be happy.’’ 
Another option for tourists would be taking 
the TranzAlpine train from Christchurch to 
Greymouth, then visiting the glaciers and 
Milford Sound by road via the new highway. 

Te Puia|NZMACI goes mobile in 60+ languages
Rotorua visitor attraction Te Puia|New 
Zealand Māori Arts and Crafts Institute 
(NZMACI) now has a smartphone application 
called STQRY (pronounced “story”).
Visitors can download the free app for iPhone 
and Android and then scan the STQRY QR 
codes to receive information snapshots and 
extra multimedia experiences about key Te 
Puia attractions. The app also has search 
functionality.
Te Puia General Manager Sales and 
Marketing, Kiri Atkinson-Crean, says visitors 
can use STQRY to explore, save and share 
stories.
“STQRY automatically translates content to 
the language native to the person’s phone. 
With more than 60 languages covered, it 
means the app will have broad access and 
appeal for our manuhiri (visitors),” says Ms 
Atkinson-Crean.
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ATEED appointment
A key figure in Singapore’s recent 
rise as a world sporting events city 
has been appointed as Manager 
Major Events at ATEED.
Rakel Liew will start on 09DEC, 
moving to Auckland from 
Singapore where she is the current 
Director – Business Partnerships 
for the Singapore Sports Council.
During her time there, Ms Liew has 
established an events strategy for Sporting 

Singapore and been instrumental 
in the development of a portfolio 
of major events including the 
Standard Chartered Singapore 
Rugby Sevens and OSIM 
Singapore Triathlon.
Ms Liew has also held director 
level roles at the SSC in the areas 
of strategic planning and special 

operations, and new business development.
Rakel Liew

Auckland makes top three in global Sport City Awards
Auckland has been named in the top three 
sporting cities in the world for the second 
year in a row at the 2013 International Sports 
Event Management (ISEM) Awards. 
Auckland took third place in the prestigious 
Sport City Award, which was announced 
yesterday at a black tie event in London.  
Held annually and now in its seventh year, 
they are the only international awards to 
recognise excellence in the global sports 
event management industry.
ATEED’s award entry saw Auckland placed 

third in the field of ten behind London and 
Dubai and beat other major events cities 
including Sydney, Istanbul, Manchester, 
Kazan, Dusseldorf, Gothenburg and Herning. 
 During the 2012/13 awards timeframe 
Auckland hosted the ITU World Triathlon 
Grand Final, ATP Heineken Open and WTA 
ASB Classic, ITM 400 Auckland V8 
Supercars, UCI BMX World Championship 
and the ISF World Softball Championships, 
among others.   

Advisors learn about careers in tourism
Queenstown Resort College will next week 
show careers advisors from around New 
Zealand that tourism is a serious vocation.
The tertiary education provider will host the 
official welcome ceremony for the annual 
Careers And Transition Education (CATE) 
Conference, to be held in Queenstown 
13-15NOV. It plans to give the 550 CATE 
delegates a taste of what it’s like to work in 
tourism and hospitality at a welcome 
ceremony at the AJ Hackett Bungy Centre.
Keynote speakers include deputy PM Bill 
English, clinical psychologist Nigel Latta 

and former Education Minister, now Massey 
University Vice Chancellor, Steve Maharey.
Queenstown Resort College’s chief executive
Charlie Phillips wants careers advisors 
and transitions consultants to recommend 
to youths and school leavers that studying 
tourism and hospitality can forge successful, 
long-term careers.
“Tourism has suffered as an industry under 
the false impression that tourism provides 
jobs while you figure out what you want to 
do. Our message is that tourism is a serious 
career option,” he says.

Govt helps WOW go international
The World of Wearable Art (WOW) event 
will receive $900,000 from the Government’s 
$10 million Major Events Fund to help raise 
its international profile and grow to the next 
level, Minister for Economic Development 
Steven Joyce has announced.
“The WOW spectacle offers a world-class 
experience that enhances New Zealand’s 

engage a lot more with the international 
market and encourage people to visit New 
Zealand for the awards.”
The investment from the Ministry of Business, 
Innovation and Employment’s Major Events 
Development Fund covers a three year period 
until 2016.
“It is important the WOW brand is championed 
by New Zealand and develops as part of our 
nation’s intellectual property,” Mr Joyce says. 
“We need to stake our claim to the concept 
internationally and dissuade others from 
fulfilling any perceived void in the 
international market place.
“As New Zealanders, we are a pioneering, 
open and collaborative nation. This plays to 
our character, our strengths and the way we 
are viewed internationally.”
In 2013, WOW was attended by over 47,000 
people.

New CAP bid win for Auckland
An estimated 1600 intellectual property 
lawyers from the Asia region and the rest of 
the world will gather in Auckland in NOV17, 
thanks to the combined efforts of the 
Auckland Convention Bureau and Tourism 
New Zealand. 
The Asian Patent Attorneys Association – 
APAA Council Meeting 2017 will be hosted 
at SkyCity and is estimated to be worth in 
excess of $2 million to the Auckland 
conomy and $4 million in total to New 
Zealand. 
The New Zealand location for the Council 
Meeting was won with the support of the 
Conference Assistance Programme (CAP), 
run by Tourism New Zealand on behalf of the 
Ministry of Business, Innovation and 

Employment (MBIE).
Tourism New Zealand’s Director of Trade, 
PR and Major Events Justin Watson says it 
is anticipated that this conference group will 
have a high interest in making personal visits 
to all parts of New Zealand both before and 
after their forum.
“This is what our work in this sector is all 
about – attracting people to New Zealand for 
business purposes and encouraging them to 
bring their partners and families, and make a 
holiday of it.”
Auckland Convention Bureau Manager Anna 
Hayward says this is an excellent example of 
New Zealand agencies working in a unified 
way to secure conference business. 

creative image, 
offers a different 
kind of experience 
for tourists and 
expands the NZ 
brand,” Mr Joyce 
says.
“The exhibition 
will now also be 
going on tour 
internationally 
for the next three 
years. It will 
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Screw-loose ferry presents a problem
The Cook Strait ferry Aratere, a vital piece of 
State Highway 1/Main Trunk line capacity, 
has been crippled by the loss of a drive shaft 
and starboard screw. With the propeller now 
somewhere in the deep off Tory Channel and 
no dry dock in the country big enough to 
handle the vessel even if a new screw and 
shaft can be sourced, travellers planning 
to cross Cook Strait this summer could be 
impacted.
Interislander general manager Thomas Davis 
told the Dominion Post: “It isn’t possible to 
source and deliver a replacement ship within 

three months for the peak season so we will 
plan to manage capacity for passengers with 
Kaitaki and Arahura and freight with all 
three ships.” 
Passengers booked on Aratere sailings in the 
coming days would be prioritised for 
alternative sailings and were being contacted, 
Mr Davis said. 
“Over the coming days we will be working 
to put in place a new timetable that provides 
enough capacity to accommodate our 
customers. This timetable will remain in 
place until Aratere is back in full operation.” 

Campaign targets WA market
Canterbury is being promoted as the next 
great destination for Western Australian 
travellers, with an ad campaign tied to the 
launch of direct seasonal Air New Zealand 
flights twice a week between Perth and 
Christchurch from early DEC.
The campaign is a joint marketing venture
between Christchurch and Canterbury 
Tourism, Tourism New Zealand, Air New 
Zealand, Christchurch International Airport, 
Tourism Holdings and a collective of 
Positively Wellington Tourism, Destination 
Marlborough, Interislander ferries and Kiwi 
Rail.
CCT chief executive Tim Hunter says the 

strategic ad campaign appears in print, 
outdoor and online advertising channels.
“The campaign is about showing West 
Australians the diversity of the experiences 
Christchurch and Canterbury have on offer in 
the hope they’ll want to jump straight on the 
new direct service.
“We are hoping to see significant opportunities
for growth from the introduction of direct 
flights from the booming West Australian 
market in both business and leisure visitor 
numbers,’’ Mr Hunter said.
The growth in West Australian visitors to 
New Zealand has outpaced other Australian 
states with a 22% increase in visitors since 
2010. 

AUSTRALIA

Branson, Rafter take up Sunshine Coast challenge
Sir Richard Branson and tennis legend Pat 
Rafter have a special place in their hearts for 
the Sunshine Coast and are urging visitors to 
‘Be Smarter with Your Smartphone’ and get 
out and enjoy the holiday destination.
Branson and Rafter are the latest to join the 
campaign, by Sunshine Coast Destination
Limited (SCDL) and Tourism Events 
Queensland, which has established the 
Sunshine Coast as the first destination in the 
world to encourage people to be smarter with 
their smartphone so they don’t miss 
experiencing what’s around them. 
Branson said he tries to get to Makepeace 
Island during every trip to Australia and 
enjoys surfing with his son, Sam at Noosa. 
“Makepeace offers the opportunity for me 
to reconnect and completely ‘disappear’ into 
another world. No cars, no clocks, phones or 
TVs,” he said. 

For Rafter, checking out the surf for the best 
spot to hit the water is a moment he 
appreciates on the Sunshine Coast. 
“I don’t need much of an excuse to switch off 
my phone but holidays are definitely a time to 
escape and spend quality time with the family 
and hit the water for a surf where technology 
can’t find you,” Pat said. 
Both Branson and Rafter want international 
visitors to embrace the Sunshine Coast idea 
and take time out from their smartphones.
Branson insists people don’t need to change 
the way they live, just take some moments 
to laugh and enjoy human interaction rather 
than checking emails and posting status 
updates. 
“My tip is to ‘manage your phone, don’t let it 
manage you,” Branson said.    
www.visitsunshinecoast.com.au/localmoments
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First Travel Group Managing Director Andrew Bowman, Tourism Victoria’s Marg Spiro and 
Phil Goad, Flight Centre’s Supplier Relations & Contracting Team Leader at Tuesday’s 
Melbourne Cup Day luncheon at Auckland’s Ellerslie Racecourse. 
Tourism Victoria, in conjunction with Tourism Australia, Emirates Airline, Great Southern 
Touring Route and the Mantra Group hosted a stylish and fascinating turnout of industry 
partners for an afternoon of racing, with fine food served in an elegantly draped marquee.
Fashions of the Field winners were Sara Macleod of Mantra Group and Mondo’s Gordy 
Bayne.

Five million Facebook fans for TA
Tourism Australia’s ambition to create the 
‘world’s biggest social media team’ has taken 
another big step forward with its Facebook 
page, www.facebook.com/seeaustralia, hitting

five million fans worldwide over the weekend 
- confirming its status as the most popular 
tourism destination page on the planet.

Lydia Ko joins Sisters of Swing
The 25th Annual Volvik RACV Ladies 
Masters golf tournament is being hosted by 
the RACV Royal Pines Resort on the Gold 
Coast 06-09FEB14. The TEQ-supported 
event, a 72-hole tournament, will feature a 

top field of players. Defending Champion 
Karrie Webb is likely to go head to head 
against Kiwi teenage sensation, world 
number 5, Lydia Ko and a world class field of 
players from over 20 countries. 

Possible outsourcing for ATE
Tourism Australia has confirmed that it is 
seeking expressions of interest from 
organisations to manage the Australian 
Tourism Exchange (ATE). 
The decision follows a recent review of TA’s 
existing distribution activities, including its 

trade events program, seeking potential 
efficiencies and better value for industry. 
To help evaluate whether such an option is 
desirable and viable, Tourism Australia is 
seeking expressions of interest from 
organisations to manage ATEs post-2014.

Australia’s Favourite Festivals for 2013
Three NSW events have been revealed 
among Australia’s Top Ten favourites in this 
year’s much-anticipated Australian Event 
Awards.
Vivid Sydney, Top Gear Festival Sydney and 
Sprung Festival in Bathurst have made the 
list, with Australia’s Favourite Event to be 
decided by public vote and announced on 

19NOV13.
Other events that made the list included 
Blues on Broadbeach; Gold Coast Airport 
Marathon; Melbourne’s Mali in the City; 
RSPCA Million Paws Walk; South Australian
Wooden Boat Festival;  Southern 80 Ski Race; 
and Canberra’s Summernats Car Festival.
Voting is open at www.eventawards.com.au. 

Brisbane caters to luxury tourists
Brisbane has joined Sydney, Melbourne and 
Surfers in catering to big-spending, luxury 
brand-seeking tourists by being selected by 
Cartier as the site for its fourth Australian 
retail outlet. The French jewellery brand 
will set up shop in a new two-level prime 

corner site on Brisbane’s Edward Street. The 
Brisbane Times reports that Cartier will join 
other high-end brands already on the same 
street, including Hermes, Gucci, Tiffany & 
Co, Tag Heuer, Louis Vuitton, Georg Jensen 
and Longchamp.

Sunshine Coast Events Calendar 2014
Sunshine Coast Destination has released its 2014 Events 
Calendar, containing a range of local, national and international 
events celebrating the true essence of its Naturally refreshing
Sunshine Coast lifestyle. 
Click here to download a copy.

Short term arrivals in Australia rose by 5,200 
to 547,400 in September.
The year to SEP13 was a record for inbound 
tourism, with 6.39 million tourists arriving in 
Australia – a 37% increase on a decade ago.

TravelMemo   20131108   08NOV13    Page 5

http://www.travelmemo.co.nz/voucher.php?voucher_id=1402
http://www.travelmemo.co.nz/voucher.php?voucher_id=1402


PACIFIC ISLANDS

Kangaroo Island Farmer’s Market tour  
KI based chef and gourmet food producer 
Kate Sumner is operating a regular Farmer’s 
Market Tour and Cooking Class.
Founder of Kangaroo Island Source, which 
specialises in gourmet food production 
and catering, Kate will meet guests at the 
SeaLink Ferry Terminal on their arrival in 
Penneshaw to walk the short distance to 
the KI Farmer’s Market.  Here, guests will 
be able to taste cheeses, honey, chutneys, 
chorizo, olive oils and wine and wander 
around gathering ingredients for lunch before 
transferring to Kate’s farm-based kitchen 
overlooking the picturesque town.  Her 125-
acre property incorporates an expansive 
vegetable and herb garden with olive trees, 
figs and berries, as well as being home to 
many Hereford cows, Suffolk lambs and 
free-range chickens.  With this home-grown 
approach, Kate has created a range of spice 
pastes, rubs and relishes, all of which are 
produced onsite. 
Guests experience a very interactive ‘hands-
on’ cooking class under her guidance before 
sitting down to a gourmet lunch with wine.
The Kangaroo Island Farmer’s Market 
Tour & Cooking Classes are scheduled 
for 01DEC13, 05JAN14, 02FEB14 and 
02MAR14.
Priced at A$135pp, the tours include day 
return ferry fares from Cape Jervis, guided 
walking tour of the KI Farmer’s Markets 

with tastings, Cooking 
Class, lunch and wine.  
The SeaLink ferry de-
parts at 10.00am from 
Cape Jervis and departs 
Penneshaw at 5.30pm. 
For those already on 
Kangaroo Island, the 
cost is A$99pp from 
Penneshaw. 

Adelaide with Jetstar from $149
Jetstar has this week launched an airfare for 
the new 3pw non-stop Auckland to Adelaide 
flights, priced from $149pp one way (seat 
only).
On sale 07-11NOV13 for travel throughout 
FEB, MAR, MAY and JUN14, the sale takes 
in some of the best times to travel to Adelaide 
and South Australia, according to South 
Australian Tourism Commission’s NZ 
regional manager, Jane Wilson.
“South Australia is known as the ‘Festival 
State’ and with the travel period including 
‘Mad March’ in Adelaide we recommend 
agents take advantage of the many fantastic
events that take place over that period, 
including Clipsal 500 V8 Supercars, Adelaide 
Fringe Festival and WOMAdelaide, just to 
name a few,” says Jane.

Bookings are essential and minimum 
numbers apply.  www.sealink.com.au Fiji Airways welcomes third A330

Fiji Airways has this week welcomed its 
third A330 aircraft, ‘Island of Yasawa-i-rara’, 
completing delivery of the Airbus order.
After a low fly-over the Yasawa islands, the 
aircraft touched down at Nadi International 
Airport and was welcomed at the Fiji Airways 
hangar facility in a traditional Fijian ceremony, 
attended by Prime Minister Commodore 
Voreqe Bainimarama, other Fijian dignitaries 
and hundreds of guests and Fiji Airways staff.
Stefan Pichler, Fiji Airways’ Managing 
Director and CEO said: “The new A330 is set 
to not only improve our schedules, but to also 
boost our profitability and the reliability of 

our services. It is enabling us to introduce a 
third Fiji - Hong Kong service from 
December, and will enable more direct flights 
to our key markets, as well as many more 
connections with partner airlines around the 
globe.”
With the final B747 flight next week and a 
new fleet of three A330s and four refurbished 
B737 aircraft, Fiji Airways aims to become 
one of the world’s leading boutique airlines; 
its new five-year plan to re-assess and 
modernise its fundamental processes, 
including working on a new network strategy.

Qantas Fiji Deals
Qantas is offering special one way fares to 
Nadi from $258 Economy or $608 Business 
ex AKL, $359 Economy ex WLG and $369 
Economy ex CHC, available for sale until 

11NOV13.
Visit www.qantas.co.nz/agents for full details 
and tariff advice.
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Tourism Fiji Weddings Incentive reminder
Tourism Fiji is reminding agents that the Fiji 
Wedding Incentive concludes on 30NOV. 
Agents will need to send through their Fijian 
wedding bookings before that date to be 
eligible to win one of four Fijian holiday 
packages worth over $17,000. 
If an agent has secured a wedding booking
after 23SEP, all details including client 
names, number of pax, travel dates, airline 
info, accommodation and function booking 
details and the value of the booking will need 
to be sent through to info@tourismfijinz.com 
before 4pm on 30NOV. 
If any agent attended a recent Tourism Fiji 
Wedding and Honeymoon workshop or made 
a booking for any of the products presented 

at the Roadshow, they will receive bonus 
points. 
“The wedding and honeymoon market is 
so important to Fiji so we really appreciate 
the support we receive from agents. It’s also 
great to be able to reward them with these 
fantastic prizes,” says Wayne Deed, Tourism 
Fiji New Zealand Director. 
Roadshow products are:   Fiji Airways, 
Treasure Island Resort, Captain Cook Cruises, 
Warwick Fiji Resort & Spa, The Naviti Resort, 
Shangri-La Fijian Resort & Spa, Fiji Hideaway 
Resort & Spa, Musket Cove Resort, Plantation 
Island Resort, Lomani Island Resort, Tokman 
Imagaz, Yasawa Island Resort & Spa, and 
Blue Lagoon Cruises.

ASIA

Your gateway to The Yangtze Click Here
or call 09 309 1188

China   We know it like our own backyard

Daily flights to Malaysia in time for special year
Malaysia Airlines’ 
introduction of 
daily flights from 
Kuala Lumpur to 
Auckland starting
March next year, 
are perfectly 
timed for Visit 
Malaysia Year 
2014.
Zalina Ahmad, 
director of Tourism Malaysia in NZ, says 
2014 is a year in which New Zealanders can 
expect an extremely hospitable welcome 
from all Malaysians and find a huge array of 
things to do.
“Malaysia is well known for its food and 
shopping, but New Zealanders can just about 
think of anything they would like to see and 
do and they will find it in Malaysia,” she says.

“The announcement by Malaysian Airlines 
is the beginning of what will be an exciting 
year,” says Zalina Ahmad. “For New 
Zealanders who have thought about a 
holiday in Malaysia, Visit Malaysia Year 
2014 will certainly be the time to make that 
dream come true.”
For information about visiting Malaysia go to 
http://www.tourism.gov.my/en/intl

Pay less, stay longer at Song Saa Private Island 
Song Saa Private Island opened in MAR12 in 
Cambodia’s Koh Rong Archipelago, mostly 
uninhabited islands with virgin rainforests, 
coral reefs and pure white beaches. 
Situated just 35 minutes from Sihanoukville, 
the resort spans two discreet islands with 27 
private pool villas designed around the theme 
of a Cambodian fishing village, but with all 
the luxuries and modern conveniences of a 
world-class resort.
Save 50% on stays between 01MAY-
31OCT14 with Stay 4 Nights & Pay 2; Stay 
8 Nights & Pay 4; and Stay 12 Nights & Pay 
6 deals, with pricing from US$3298 for four 
nights in a one-bedroom Jungle Villa, double 
occupancy, all inclusive.

Song Saa Private Island’s simple, all-inclusive
pricing policy allows guests to freely indulge 
in all the resort’s offerings, including house 
wines, spirits and all meals. The only 
exceptions are motorised water sports and 
treatments at the resort’s spa.
Terms and conditions: Subject to availability 
at the time of booking | Subject to prevailing 
taxes and service fee | This offer is not valid 
in conjunction with any other promotion | 
Offer is cumulative and valid for maximum 
12-night stays only | Special blackout dates 
may apply | Early Bird discount not applicable.
Song Saa Private Island also offers savings of 
25% on high season stays. 
Call your Asia wholesaler for details.

Final day for MH BIZ Savers
Malaysia Airlines reminds agents that today 
08NOV13 is the final day for sales of its BIZ 
Saver Business Class Specials to Malaysia, 
Asia, Middle East & UK/Europe for departures 

from 14OCT2013 to 28FEB2014, and any 
late ticketing requests will not be entertained. 
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

THE AMERICAS
Rocky Mountaineer EBD extended
World Journeys reports that with Rocky 
Mountaineer sales up more than 35% year on 
year their Early Booking Bonus promotion 
has been extended until 20DEC13.  
Clients booking a qualifying 2014 Rocky 
Mountaineer holiday of 4 nights or more 
enjoy up to CAD$1200 per couple in added 
value to put towards exciting activities, 
spectacular tours, extra hotel nights and more 
options to enhance their holiday. 
Deposits are required at the time of booking 

and full payment of the balance is required 
by 06DEC13; full payment is due at time of 
booking for bookings made 06-20DEC13. 
Bonus credit amount varies by package class 
of service and duration of holiday.  
Qualifying packages include the highly 
popular 8-day Western Explorer, and the 
11-day Golden Circle via Whistler.  
Contact World Journeys for details 0800 
117311 or info@worldjourneys.co.nz

Canyon Lights at Capilano 
Suspension Bridge Park
Vancouver’s Capilano Suspension Bridge 
Park is staging its spectacular Canyon Lights 
holiday event, 30NOV-04JAN, featuring 
what it says will be the world’s tallest living
Christmas tree. Adorned in thousands of 
lights, the 250-year-old Douglas fir tree is 
sure to dazzle 
guests. During 
Canyon Lights, 
visitors can 
wander the park 
– lit up with 
hundreds of 
thousands 
of twinkling 
lights – and 
view magical 
displays across 
the bridge, high 
above in 
Treetops 
Adventure and 
along the 

colour-washed cliff-face of Cliffwalk. There’s 
also a children’s scavenger hunt, gingerbread 
cookie decorating, glass blowing and sing-
along Christmas carols with the holiday band. 
Admission is CA$31.95 for adults and $12 
for children (ages 6 to 12). Special family 
rates available.
www.capbridge.com

Las Vegas High Roller construction milestone 
The Las Vegas High Roller has reached new 
heights as the observation wheel’s first 
passenger cabin was rotated to the highest 
point on the wheel’s rim. At 550 feet, the 
rotation of the 22-ton cabin to the mid-center 
point of the rim officially makes the High 
Roller the world’s tallest observation wheel. 

As the focal point of The LINQ, Caesars 
Entertainment’s $550 million outdoor retail, 
dining and entertainment district, the feat 
marks a major milestone for the Las Vegas 
Strip attraction. 
The LINQ will open in phases beginning late 
this year. www.TheLINQ.com. 

Festival of Lights 
VanDusen Botanical Garden in 
Vancouver is transformed into a 
holiday wonderland 11DEC-04JAN 
with seasonal displays and more than 
one million sparkling lights wrapped 
around trees and trellises. Admission 
is CA$14.25. 
www.vandusengarden.org  

http://www.exoticholidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=118&packageName=Western-Explorer
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=184&packageName=Golden-Circle-via-Whistler


AFRICA
Win the Wild!

World Journeys has launched a new sales 
incentive called “Win the Wild”, the prize 
being a 10-day &Beyond Botswana 
Explorer safari.   The agent who books the 
most Botswana Explorer safaris before 
31MAR14, wins one for themselves.
The Botswana Explorer is a 10-day Mobile
Camping Safari in Botswana’s wildlife 
hotspots of the Okavango Delta, Moremi 
Wildlife Reserve, Savute Channel and Chobe 
National Park, ending at Victoria Falls.  
Described as ‘glamping’ in the wilderness, 
World Journeys has created a detailed ‘Fact 
Sheet’ to help agents sell the package, along 
with a Flyer, to which they can add their own 
contact details.  
To qualify for “Win the Wild” bookings must 
be for travel in 2014, deposited with World 
Journeys by 31MAR14, and booking numbers 
are ‘per passenger’ booked, per consultant.
The prize does not include flights, and a 
special Partner Rate is available for a second 
person sharing.  
For further details and sales advice contact 
World Journeys 0800 117311, 
info@worldjourneys.co.nz

Distinctive Zambezi & Kafue 
World Journeys is promoting a Wilderness 
Safaris 8-day Distinctive Zambezi & Kafue 
itinerary exploring the wildlife of Zambia 
& Zimbabwe.  Flying from Victoria Falls 
into Mana Pools National Park, your clients 
will enjoy 3 nights at Ruckomechi Camp in 
the heart of the Zambezi Valley.  They next 
fly via Lusaka for 3 nights at Busanga Bush 
Camp in Kafue National Park, ending with 

one night at Toka Leya camp on the banks of 
the Zambezi River just upriver from Victoria 
Falls.  
Priced from NZ$8,757pp share twin, this 
includes all flights and transfers within the 
8-day itinerary, 7-nights luxurious safari 
accommodation with all meals, and thrilling 
daily guided safari activities. 

EUROPE
Insight Vacations Newstalk ZB Scotland competition
Scotland is the competition destination on 
Insight Vacations’ radio promotion on Mike 
Hosking’s national breakfast show with 
Newstalk ZB next week so make sure you 
and your clients tune in for a chance to win 
a 9-day luxury Insight Vacations Country 

Roads of Scotland escorted tour by guessing 
‘What Scot’. Each morning, Mike will walk 
down a Scottish street, knock on a door and 
be greeted by a famous Scottish voice.  
The grand prize draw is on Friday 15NOV.
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Theatre driving British tourism
According to TheTelegraph, tourism to 
Britain is being driven by the nation’s 
theatres with a record of nearly three million 
overseas visitors taking in a stage show 
during their trip last year.
Some 14% of all tourists on holiday in the 
British Isles went to a musical, play, ballet or 
spent a night at the opera, new figures from 
VisitBritain reveal.
And it’s not just London’s West End that’s 
reaping the benefit with the West Midlands 
and the North-West both seeing a boost from 
tourists heading to local theatres.
The Royal Shakespeare Company in Stratford
upon-Avon has seen a 75% jump in overall 
box office receipts in the past year.
VisitBritain said the 2.8 million people who 
took in a play or show such as The Lion King 
or Wicked during 2012 is more than double 
the number of tourists that go to a live 
sporting event, be it Premiership football, 

rugby or cricket.
Musicals are the most popular choice – 64% 
– followed by a play.
The NTO now wants to cash in by promoting 
the UK’s entertainment industry and regional 
theatres, such as Sheffield Theatres, which 
produced the Full Monty stage show. 
VisitBritain said tourists going to the theatre
typically spend £980 during their visit, 
against £600 for a “regular visitor”.
VisitBritain said English-speaking countries 
dominate the top 20 markets for the highest 
volume of visits which incorporate a trip to 
the theatre, with Americans buying 426,000 
tickets last year, followed by Australians, at 
209,000.
London dominates the list of venues, with 2 
million tourists or 24% of all holiday visitors
staying in the capital heading to the West 
End. But 9% of tourists in the West Midlands 
and the North-West also went to the theatre.

Swiss Pass Free Day Promo
Purchase a 4 day Swiss Consecutive Pass and 
receive one free day of travel. 
>> Valid on Adult, Child, Youth, Saver & 60+
      passes
>> Available in 1st Class only
>> Valid for travel between   
      01NOV-31DEC13
>> Sale ends 20DEC13
The Swiss Pass is available in 
continuous and flexi versions, 
offering unlimited travel on 
Switzerland’s national rail net-
work including buses and boats. 
It is also valid on the public 
transport systems of 75 Swiss 
cities and towns, and offers free 
access to over 470 museums 

and exhibitions across Switzerland. Addition-
ally passes provide a 50% discount on most 
mountain top excursions (purchased locally).
Click here for details and contact RailPlus.

Insight Vacations’ new sustainable travel project
Whitmuir, a small organic 
farm south of Edinburgh, is 
the latest global sustainable 
travel project for Insight 
Vacations in partnership 
with the Travel Corporation’s 
TreadRight Foundation.
Next year, Insight guests 
will visit Whitmuir farm 
and learn all about 
community farming and 
view the animals during an 
included visit on the 9-day 
Best of Britain and 7-day 
Scenic Britain escorted 
journeys.
Insight Vacations CEO John 
Boulding says Whitmuir was chosen for the 
latest project to add a new food theme and 
give Insight guests even more interaction as 
part of a sustainable travel experience.
“Whitmuir farm is an integral contributor to 
the region’s developing local food economy 
and local farmers Pete and Heather, who our 
guests will meet, showed us a real passion for 
sustainable food and farming,” he says.
“The farm plays a major role in creating an 
agrarian renaissance in Scotland through 
working to educate and engage the public 
in sustainable agriculture programs such as 
community growing plots, citizen science 
projects and local food events. It’s one we 
think is a perfect fit for Insight guests to 
enjoy as an authentic local holiday 
experience complementing our previous 
sustainable travel work in Scotland and a way 
for Insight to directly benefit the Scottish 
Borders community.”
The organic farm is 16 miles south of 
Edinburgh set in rolling countryside and 

employs 35 staff. It has one of the best 
organic shops in the UK and is home to 
Scotland’s only fully organic, licensed 
restaurant where everything is cooked from 
scratch. Galloway cattle, Cheviot sheep and 
traditional breed Tamworth pigs are some of 
the animals onsite, with the farm also 
growing vegetables and soft fruit, plus a 
small quantity of wheat for bread making. 
Footnote: Insight Vacations, again in 
association with the TreadRight Foundation, 
has for the past three years been active in 
encouraging heritage conservation in 
Scotland, supporting Glasgow University’s 
Centre for Battlefield Archaeology, paving 
the way for it to investigate the hidden 
history of Scotland’s Cambuskenneth Abbey 
and its role during the Battle of Bannockburn. 
This research has provided valuable 
information for both locals and visitors and 
has provided the building blocks for 
developing new visitor centres at these sites.
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Dine alongside Scottish locals with Trafalgar
Interacting and eating with local characters 
who reveal their stories over a Be My Guest 
meal is a key feature of Trafalgar’s 320 
insider experiences taking guests deep inside 
Europe.  In Scotland, a scenic working hill 
farm is one of those chosen venues, 
showcasing Scottish scenery, cuisine and 
giving guests a friendly welcome and a 
history lesson all at once.
Ledard Farm at Loch Ard is a popular stop 
for lunch on the 13-day Scottish Highlands, 
Islands & Cities, and for dinner on the 
7-day Best of Scotland.

Father and son Fergus and Gregor Wood, in 
traditional dress, greet guests before recount-
ing the stories of Rob Roy MacGregor the 
outlaw and hero who roamed this region.

“It is their contagious energy, Scottish pride 
and homespun dishes that give Trafalgar 
guests a genuine connection to this area of 
Scotland, only a short distance from the 
hustle and bustle of Glasgow,” says Trafalgar 
general manager Scott Cleaver.
 “Every visit is slightly different. Guests will 
view the weapons and banners of the clans 
hanging from the walls of the barn and with 
sheep and 14 sheepdogs on site and hosts 
who are talented musicians, local historians 
and recognised Burns poetry presenters - a 
genuine authentic Scottish experience awaits. 
New Zealanders can also compare the taste of 
Highland lamb to its Kiwi counterpart.”
Another Be My Guest highlight is a Scottish 
Highland tea at Ballindalloch Castle on the 
20-day Britain & Ireland Grandeur guided 
holiday.
“The castle is located in the heart of Speyside, 
near to the famed local whisky distilleries 
of Cragganmore, Glenlivet, Glenfarclas and 
Glenfiddich. Surrounded by majestic hills, 

and with the waters of the Rivers Spey and 
Avon flowing through the grounds, the 
setting is truly magnificent,” says Cleaver.
“The Macpherson-Grants, who have resided 
there since 1546, greet our guests and 
personally tour the castle and its gardens. The 
Macpherson-Grant’s son was page boy to 
Princess Diana – so there are plenty of family 
photos with the Royal Family.”
Travel beyond the expected to Scotland 
with Trafalgar and enjoy an array of insider 
experiences from Local Specialities like the 
Glengoyne and Glenlivet Whisky Distilleries 
and hear from the Local Experts along the 
way about the customs and history of this 
great country.
Trafalgar is offering these two dedicated 
guided holidays to Scotland in 2014, and 
‘Bonnie Scotland’ also features on a number 
of Trafalgar’s Britain & Ireland holidays. 
Departure dates are available APR-OCT.

Every Trafalgar guided holiday visiting 
Edinburgh during the duration of the famous 
Military Tattoo 01-23AUG14 includes tickets 
to the spectacle.
There will be no better time than next year to 
travel to Scotland with Trafalgar. Scots are 
preparing to welcome the world for the Year 
of Homecoming Scotland 2014. The year-
long program of events will celebrate the 
best of Scotland’s food and drink, active and 
natural resources as well as creativity, culture 
and ancestral heritage. An all-star concert to 
herald the opening of the Ryder Cup, a huge 
flotilla to celebrate the 50th anniversary of 
the Forth Road Bridge, Europe’s biggest brass 
band festival and a thrilling re-enactment of 
the Battle of Bannockburn are some of the 
headline acts. 
Visit www.homecomingscotland.com.
Guests booking and paying in full for their 
Trafalgar Scotland guided holiday prior to 
15JAN14 can save up to 10 per cent.
Freephone 0800 872 325 or visit 
www.trafalgar.com. 
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TOUR PRODUCT

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Croatian cruises & more with Aim Holidays
Aim Holidays has signed a contract with one 
of Croatia’s premier cruise specialists with a 
fleet of 40 vintage and new motor sailing
ships operating weekly departures from the 
major ports of Opatija, Split, Zadar and 
Dubrovnik.
The cruises take in some of the most popular 
routes and cater for all budgets and interests, 
although Aim says it intends to subsequently 
broaden the product range and offer more 
specialised packages such as Bike Cruises 
and Hike Cruises.
On sale now are four different 7 night/8 day 
cruises, all including breakfast and lunch:
>> Dubrovnik Discovery Cruise 
 - from NZ$579pp
>> Croatian Wilderness Cruise 
 – from NZ$835pp
>> Nature & Culture Cruise 
 – from NZ$999pp
>> Deluxe Cruise (Half Board, Captain’s 
Dinner, excursions & return airport transfers)  
 – from NZ$1779pp.
For those seeking a slightly longer experience

with more time to explore and enjoy the 
delights of Croatia, there are two 10-night/
11-day Cruise & Land Packages (including 
breakfast , lunch or lunch/dinner):
>> Croatia Land & Cruise 
 – from NZ$1899pp
>> Land & Cruise Southern Explorer 
 – from NZ$1995pp.
Aim also offers an 8 night/9 day Croatian 
escorted coach tour with the option to add on 
a cruise at the end of the tour. Its lead in price 
is NZ$1875pp and includes return transfers, a 
qualified and licensed tour manager, 
accommodation mostly in 4 star hotels with 
breakfast, 4 dinners and entrance fees to 
some of the sites on the itinerary.
“Given how popular Croatia is as a holiday 
destination, we are very confident that the 
packages we are actively selling at present 
will be a great success,” says Aim’s Jay 
Soysa.
Call him on 09-444 2298 or email 
jay@aimholidays.co.nz
Click on the cruises to download flyers.

What would you do?
Contiki Holidays says it is building on the 
incredible success of its #NOREGRETS 
positioning with the launch of a new 
campaign, #NOREGRETS Days. 
The original youth travel brand wants to 
know of its customers: if you could spend 
one day living with no reservations, no limits 
and no regrets, what would you do?
To kick start the #NOREGRETS Days 
campaign, Contiki gave professional 
skateboarder Sammy Winter the chance 
to skateboard through one of Paris’ most 
remarkable contemporary museums, the Cité 
de la Mode et du Design. Contiki shut down 
the gallery to give Sammy the ride of his life 
and brought his ultimate #NOREGRETS 
experience to life in an epic short film. Check 

it out here.
To enter, the only requirement is to dream big 
and tweet a submission using both 
#NOREGRETS and #Contiki, or visit 
www.contiki.com/noregrets.  Contiki will be 
bringing the best entries to life.  

AVIATION
Airline licensing deal for Skycouch 
Air New Zealand has signed a deal licensing 
its Skycouch seat product to a large airline 
based in Asia.
This is the first licensing agreement for the 
Skycouch and follows the expiry of the 
exclusivity period Air New Zealand adopted 
at the launch of the revolutionary new 
product in 2011.
“We took a deliberate decision to keep the 
product exclusive to our own customers 
initially and families in particular have really 
appreciated the extra space and flexibility it 
offers,” says Air New Zealand CEO 
Christopher Luxon.  “In fact we’re so pleased 
with the performance of the Skycouch, we’re 
including 14 Skycouch rows on our new 
787-9 aircraft arriving mid next year.”
Mr Luxon says the time is now right to 

commercialise this opportunity with other 
international airlines. Under the confidential-
ity terms of the licensing agreement Air New 
Zealand is not able to name the Asian-based 
carrier until next year.  
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Over 120 European destinations ... now that’s Wunderbar!

Auckland-Perth to be world’s first scheduled 787-9 route 
Air New Zealand has announced Auckland-
Perth will be the first scheduled route ever 
operated by the revolutionary new Boeing 
787-9 when the airline takes delivery of the 
launch aircraft next year.
Chief Executive Officer Christopher Luxon 
made the announcement at the official 
opening of the airline’s Customer Innovation 
and Collaboration Centre in Auckland 
yesterday. A feature of the centre is the only 
Boeing 787-9 full cabin interior outside the 
factory in Seattle.
Mr Luxon says the 787-9 is going to be a 
game changer for Air New Zealand and is a 
key element in delivering on its Go Beyond 
growth plan.  
“Our new Customer Innovation and 
Collaboration Centre will give us a venue to 
showcase the on board experience before the 
world’s first 787-9 to enter commercial 
service joins our fleet in the middle of next 
year.  We’ll have a busy programme of 
hosting customers, trade partners and stake-
holders at the centre over the coming months.  
We are confident they will be as excited as 
we are about the future of air travel.”
Mr Luxon says the Customer Innovation and 
Collaboration Centre will also be the hub for 
further innovation from Air New Zealand.

“We are determined to deliver step changes 
in customer experience and to work with 
our trade partners to crack business issues 
and seize opportunities together. This centre 
provides a focal point to bring to life the best 
of Kiwi ingenuity and we are going to make 
it available as a venue for other like-minded 
Kiwi businesses to use.”
Mr Luxon also unveiled the cabin layout and 
configuration details for Air New Zealand’s 
10 new Boeing 787-9 aircraft at the centre’s 
opening.
The airline has confirmed an 18 seat lie-flat 
Business Premier zone in a herringbone 
layout and a separate 21 seat Premium 
Economy cabin in a 2-3-2 configuration, each 
with its own dedicated bathroom facilities.  
The two Economy cabins will accommodate 
263 passengers, including 14 Skycouch rows.  
Mr Luxon says the 787-9 dedicated routes to 
follow Auckland-Perth (which is operated as 
part of its trans-Tasman alliance with Virgin
Australia) will be Auckland-Tokyo and 
Auckland-Shanghai.
Air New Zealand and Virgin Australia 
customers are able to book on the 787-9 
service between Auckland and Perth for 
travel from 15OCT14.

Auckland – KL daily year round with MH  ... Cont from p1
“This latest increase from Malaysia Airlines 
will not only drive additional visitor spend 
in the tourism sector by at least $10 million 
per annum but also provide New Zealand 
travellers and exporters even greater access 
to these important destinations for travel and 
trade.” 
“The trade relationship between New Zealand

and Malaysia is worth around $3 billion per 
annum and the number of Kiwi travellers 
visiting Malaysia and India in July increased 
by over 80% when compared to the same 
period the year before. This highlights the 
importance of the growth of Malaysia 
Airlines and the Kuala Lumpur hub,” says 
Mr Wedlock.

Emirates-Qantas alliance results
Arabian Business reports that the alliance 
between Emirates and Qantas earlier this 
year has helped drive up passenger traffic 
between Dubai and Australia by more than 
40% in the first six months.
Passenger traffic to and from Australia 
reportedly rose 41.7% during September 

compared to the same month last year, 
according to operator Dubai Airports.
The alliance, which saw Qantas move its 
international hub and European stop-over 
point to Dubai, also has helped boost ticket 
sales throughout Australasia by 38.6%.

Emirates in dock over SYD curfew breaches
According to The Sydney Morning Herald, 
Australia’s Department of Infrastructure and 
Transport intends pressing charges against 
Emirates Airline following three alleged 
breaches of the late night/early morning 
curfew between 2011 and 2013. 

The newspaper says Emirates faces a 
maximum fine of A$550,000 for each breach 
of the 11pm-6am curfew. 
The last airline to be prosecuted for breaking 
the Sydney curfew was Jetstar in 2007.

Lufthansa eXperts Melbourne Cup winners
Kate Arrowsmith 
from House of 
Travel Havelock 
North, (pictured) 
was the winner of 
the Lufthansa 
eXperts Fashion
in the Field 
competition, 
taking out the 
$100 eXperts 
pre-paid VISA 

card prize.  The winning entry was chosen by 
the Four Eyes Street Style Fashion Bloggers.
The big winners of the Lufthansa eXperts 
Melbourne Cup Race “sweepstake” were:
First Prize ($300 eXPerts pre-paid Visa card)  
Emily Conway  HRG Wellington
2nd Prize ($100 eXperts pre-paid Visa card)  
Jason McKay  Jeff Leckey House of Travel 
Nelson
3rd Prize ($50 eXperts pre-paid Visa card) 
Jillian Brodie, House of Travel Ellerslie.
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CRUISE NEWS

2014 Norway  
& Scandinavia  

brochure out now!

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*Hurtigruten voyage fares operate on a dynamic 
flexible pricing system, whereby the earlier you 
book, the greater the saving on your voyage 
fare. Contact DTWC for full terms & conditions. 
Travel Agent License: 2TA06939 (Discover the 
World Marketing Travel trading as Discover the 
World Cruising)

For travellers who seek to experience  
the rhythm of local life wherever they 

travel, Hurtigruten is the perfect vehicle 
to get you deeper and closer into the 

heart of the real Norway

EXPLORE NORWAY  
ABOARD T H E  

W O R L D ' s  M O s T  
B E A u T i F u L  v O yA g E

Book by  
31 October 2013  

  
the voyage fare

UP  
TOSAVE

25%
&

Off*

Virgin now taps ten Indonesian cities
Virgin Australia is to codeshare on SilkAir 
flights between Singapore and five Indonesian 
destinations - Bandung (BDO), Balikpapan 
(BPN), Lombok (LOP), Palembang (PLM) 
and Solo (SOC).
Says Virgin Australia Chief Commercial 

Officer Judith Crompton: “We now have 
Virgin Australia marketing code on ten 
destinations across Indonesia that can be 
accessed on one ticket from all Virgin 
Australia serviced airports across Australia 
and New Zealand.”

Auckland Airport website a winner 
Auckland Airport has won the Business 
Transformation Award and the People’s 
Choice Award at the 2013 Sitecore Site of the 
Year Awards.
Richard Barker, Auckland Airport’s general 
manager retail and commercial, says Sitecore 

is the global leader in customer experience 
management software and its Australian and 
New Zealand awards recognise trans-Tasman 
excellence in the delivery of effective, 
meaningful digital experiences.

CASA approval for Jetstar 787 flights 
Australia’s Civil Aviation Safety Authority 
has given approval to Jetstar to begin Boeing 
787 aircraft operations, having authorised the 
addition of the first 787 to Jetstar’s fleet, with 
more aircraft to be added progressively. 
The approval follows months of detailed 
work by a CASA team of experts, which 
included training inspectors on the new 
aircraft type. 
CASA now has two flying operations 
inspectors and two airworthiness inspectors 
licensed on the Boeing 787. 
Mark Dal Pra, 787 Program Director, Jetstar

says “Having the 787 entered onto our 
AOC (Air Operator’s Certificate) is a huge 
achievement and the last major milestone 
we needed to achieve prior to launching our 
Boeing 787 Dreamliner passenger flights on 
Wednesday 13 November.
“It’s been a really exciting time for Jetstar 
and for the regulator. It is the first time in 
some years that we have introduced a new 
type of aircraft into the country and there has 
been a huge amount achieved to prepare us 
for the first commercial flights of the 787.”

Emirates KIS tablet system recognised
Emirates’ Knowledge-driven Inflight Service 
(KIS) System has been recognised with the 
Editor’s Choice Award by Corporate 
Publishing International (CPI). 
The KIS system and tablet, which was 
developed by Emirates’ Group IT in 

partnership with Microsoft and HP, enables 
cabin crew to access flight, staff and 
passenger-related information via a tablet 
device, enabling them to respond 
dynamically to operational and customer 
needs.

Fly Free to the Arctic
World Journeys has a special offer of free 
charter flights to the Arctic on its Arctic 
Quest: Greenland to Churchill Voyages 
aboard Quark Expeditions’ new ship Sea 
Explorer.  In addition to wildlife excursions 
by Zodiac and tundra hikes, your clients 
will spend time visiting fishing villages and 
Inuit settlements, taking time to learn about 
their heritage and culture. This is a 
wonderful expedition to a part of the 
world where polar bears, whales, seals and 
humans have co-existed for thousands of 
years.  
The offer is valid for all cabin categories 
except Triples, aboard on Sea Explorer 
voyages 29JUL14 and 11AUG14 only 
(subject to availability), and bookings must 
be paid in full by 30NOV13.  The free 
flights are Copenhagen to Kangerlussuaq & 
Churchill to Toronto (29JUL); and Toronto 
to Churchill & Kangerlussuaq to Copenhagen
(11AUG), representing a saving of 
US$1,750pp.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz 
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Save $1,000* per couple  
plus, remarkable air deal. 

Hurry! Staterooms selling quickly.

*Conditions: Discounts are per couple, listed in 
Australian dollars, twin share including port charges. 
Limited single pricing available; call for details. Valid on 
2014 sailings only. Must book by 20 December, 2013. 
Offer is combinable with Past Passenger Discount. 
Conditions apply; visit www.vikingrivercruises.com.au.

SUMMER 

SALE
Click Here 

Self-Promotion
CLIA training has one primary purpose in mind – 
that is to deliver a level of industry certification that 
will enable you to promote yourself as the cruise 
expert, amongst your existing clients and in your 
own marketing.
WHY is self-promotion so important?
Put yourself in the shoes of a consumer; they 
get their hair done at a hairdresser, their health 
checked by a GP, their drains cleared by a plumber 
and their golf swing fixed by a golf pro – so where 
should they be looking to book their next cruise 
holiday?
You can be sure your competitors won’t be 
promoting you as a cruise expert – this is entirely 
up to you! Once you have the certification, you 
have to talk about it in every single conversation 
you are having.
Masters Conference
The 2013 CLIA Masters Conference departs Sydney 
next week onboard Carnival Spirit.
Our Masters Conference is an opportunity for travel 
agents to advance their sales and marketing skills 
(all referenced back to the cruise industry).
Topics that are covered within the Masters syllabus 
are designed to inspire all levels of participation 
from front line consultants through to owners and 
managers.
Participation at the CLIA Masters Conference is 
open to consultants who have achieved their 
CLIA (or ICCA) Accreditation and are currently 
employed by a CLIA Travel Agent Member.
We anticipate launching our 
2014 Masters Conference in 
the near future so for 
priority notification please 
email info@cruising.org.au

Pacific Dawn’s first PNG visit
Papua New Guinea Prime Minister Peter O’Neill has joined Head of P&O 
Cruises Ann Sherry to celebrate the cruise line’s first dedicated Papua New 
Guinea cruise and its maiden visit to Milne Bay capital Alotau.
Traditional war canoes escorted P&O Cruises’ Pacific Dawn into Milne Bay 
for the inaugural visit this week, with the superliner arriving during the 
sacred Kenu and Kundu Festival – an annual event with cultural 
performances and canoe races.
P&O Cruises has worked closely with PNG Tourism Promotion Authority to 
open up cruise tourism in the region, while the Papua New Guinea 
Government funded the construction of a purpose built wharf at Alotau and 
jetties at several other ports to allow the cruise line’s superliners to call. 
This was the first of six scheduled calls for the cruise line at Alotau over the 
coming 18 months.

Canoe welcome (L to R) Head of P&O Cruises Ann Sherry AO, Pacific 
Dawn Cruise Director Zoltina-J Medwik-Daley, Pacific Dawn Captain 
Salvatore Lupo, Hotel Director Andrew Spencer and Chief Engineer 
Raphaelle Pollio enjoy the canoe welcome with Alotau local tribes.

Pic | Colin Taimbari
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New cruise escapes with Island Escape Cruises
Vanuatu Temptation 3 nights - MAY14   
Vanuatu Cruise + Iririki Resort package 7 nights from $1999pp 
Bay Of Islands 3 nights  JAN-MAR14  
Fiordland cruises in DEC13 - Limited cabins remaining.
Click on the cruises above and call 0800 58 1717. 

Big changes at Carnival Corp
Carnival Corp, the parent company of 
Holland America Line and Princess Cruises, 
has announced that HAL president and CEO 
Stein Kruse is being appointed CEO of a 
newly created entity called Holland America 
Group that will include both Holland America 
and Princess.
The new group’s portfolio also will include 
the Seabourn brand, which has been under 
Kruse’s oversight since 2011, and Carnival 
Corp.-owned land operations in Alaska used 
by both Holland America and Princess.
In addition, as part of his expanded role, 
Kruse will become chairman of MANCO, a 

UK-based entity that oversees operations of 
Carnival Australia including P&O Cruises.
The new position for Kruse puts four of 
Carnival Corp.’s 10 brands and nearly half its 
ships under his control.
Carnival Corp has also announced that the 
current CEO of Princess Cruises, Alan 
Buckelew, will move to a new position as 
chief operating officer for the parent 
company. Princess executive vice president 
Jan Swartz will become president of 
Princess, reporting to Kruse.
All changes will take place on 01DEC.

Royal Flush Sale
Royal Caribbean is promoting its Royal 
Flush sale taking place Sunday 10NOV to 
Saturday 16NOV13.
The line is dealing its best hand of offers on 
Australia, South Pacific and New Zealand 
cruises of 5 nights or longer departing 
between JAN14 and APR15.
For one week only, your clients can cruise 
from as little as $1149pp and receive up to 
US$400 onboard credit as well as half price 
deposits.
Onboard credit amount varies by stateroom 
type and cruise length:

5-11 nights: Interior or Oceanview stateroom 
- US$100, Balcony or Suite - US$200
12 nights or longer: Interior or Oceanview 
stateroom - US$200, Balcony or Suite - 
US$400
Click here for the details.

NZWW features CroisiEurope river cruise story
The 11NOV issue of New Zealand Woman’s 
Weekly features a story by travel journalist 
Justine Tyerman on her CroisiEurope cruise 
through Austria, Hungary and Slovakia 
aboard MS Beethoven.
The story, titled ‘River Romance’, details 
some of the highlights she experienced, 
including the gourmet cuisine and wines 
served, the highly skilled captain and crew, 
super-efficient running of the daily program 
and the warmth and friendliness of the 
service aboard.
The writer describes the many benefits of 
river cruising she discovered first hand and, 
to her great delight, the ability to wind down 
from a busy lifestyle and enjoy visiting 
amazing places in such a relaxing and easy 
manner.  
Innovative Travel recommends agents read 
the story and recommend it to clients seeking
value-for-money river cruising, CroisiEurope’s 
special point of difference. The line’s 8-day 
Vienna & the Imperial Danube cruise is 
priced from $2460pp twin.
Owned and operated by a French family for 

more than 38 years, CroisiEurope is repre-
sented in NZ by The Innovative Travel Co., 
which is currently offering earlybird deals for 
those book & pay by 29NOV13. Freephone 
0508 100 111. www.innovative-travel.com 
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HOSPITALITY
Toga now responsible for Rendezvous properties
Toga Hotels is to assume management or 
provide consultancy to 11 Rendezvous Hotels 
across Australia and New Zealand. The 
extension of Toga’s portfolio stems from the 
recent joint venture between parent company 
Toga Group and Far East Hospitality Holdings.
Toga Hotels will initially take responsibility

for the management of the Rendezvous 
Grand Hotels in Scarborough Perth and Perth 
Central, Melbourne and Adelaide as part of a
transition that will increase its accommodation
offering to more than 65 hotels across 
Australia, New Zealand and Europe. 

100 Asia-Pacific Sheratons
Starwood Hotels & Resorts Worldwide, Inc. 
has announced its Sheraton brand has reached 
the 100th hotel milestone in Asia Pacific with 
the opening of Sheraton Shantou Hotel in 
China. The hotel is one of 30 new hotels in 
Asia Pacific this year. 
Sheraton boasts more than 100 hotels in 

operation and over 50 in the development 
pipeline in Asia Pacific, which is both its 
second-largest and fastest growing market.  
The Sheraton brand’s growth across Asia 
Pacific is moving the brand closer to its target 
of opening its 500th hotel worldwide in 2016. 

The New Zealand Automobile Association has sold its stake in 
online holiday home booking site Bookabach to HomeAway, a 
global vacation rental home company based Austin, Texas.

Bella Vista agents promotion 
To help celebrate Bella Vista’s first year of 

Choice Hotels gives back to New Zealand sport
Choice Hotels Australasia has officially 
launched its new grassroots travel program, 
Choice Sports, in New Zealand. 
It will invest money back into local 
community sport and assist Kiwi sports 
organisations of all sizes and at all levels to 
raise much-needed funds for their clubs. 
By registering for Choice Sports, Kiwi 
sporting clubs will receive a 15% discount 
off the best available rate when booking 
accommodation at any Choice hotel in New 
Zealand and Australia. In addition, for each 
booking made, a 7% rebate will be paid back 
to the registered club, providing an extra 
source of revenue for organisations. Clubs 
can also take advantage of the programme 
when staying at any of Choice Hotels’ 6,000 
properties across the globe.  
The new travel programme will also provide 

sporting clubs with discounted rates when 
making group accommodation bookings for 
team travel. Additionally, Choice Sports 
provides the same 15% discount to club 
officials, family members, and supporters 
travelling to watch their relatives and friends 
compete.  
Choice Hotels is a sponsor of both TRI NZ 
and its NZ Tri Series and the NZ Cricket 
Players Association.
Sporting clubs and associations can become 
part of the Choice Sports programme, via an 
online application form at 
http://sports.choicehotels.co.nz. 
Choice Hotels recently launched the Choice 
Sports programme in Australia. To date there 
has been a strong uptake with multiple clubs 
and organisations already signed up and 
enjoying the rewards. 

having all 27 locations being on the GDS, 
any GDS bookings made from now until the 
end of NOV13 at any Bella Vista property 
throughout New Zealand goes into the draw 
to win the following:
•   1 night accommodation for 2 in a spa 
studio at any Bella Vista location including 
continental breakfast.
•   $100 worth of petrol vouchers.
•   A Christmas hamper full of goodies to 
enjoy during the festive season.

INDUSTRY
Sabre Pacific Webinar glimpses the future of travel innovation
Sabre Pacific has again partnered with 
PhoCusWright to bring travel agents here its 
latest Thought Exchange Web Event, ‘Travel 
Innovation and Technology Trends: 2013 and 
Beyond.’ 
Agents are invited to log on and join the 
conversation with a new panel of travel 
experts next Tuesday, 12NOV13 from 12 
noon to 1pm NZ Time. 
James Quinlan, General Manager Market-
ing & Service Delivery at Sabre Pacific, will 
moderate the discussion and will be joined by 
Bob Offutt from PhoCusWright, Tony Swan, 
Manager of Online Retail Business at Sabre 
Pacific and Eric Hui from Equinix, a leading 
global interconnection platform provider. 
Quinlan says this Webinar will offer unique 
insights into the most important travel 
technology trends. 

“Our November Webinar will centre on the 
most significant trends to affect the travel 
industry in the last twelve months, from 
cloud computing, to big data collection, to 
social media, and highlight where they’re 
going in the future,” says Quinlan.
“I am excited to be joined by well-regarded 
panellists and representatives from the travel 
and technology industry. There will certainly 
be some interesting and lively discussion on 
what the future holds. This Webinar gives 
agents an opportunity to stay up-to-date and 
ahead of the trends, so I encourage everyone 
to join us,” adds Quinlan. 
Participants can register their interest here. 
All participants of the Webinar will also 
receive a free advance copy of Sabre Pacific 
and PhoCusWright’s upcoming whitepaper. 
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PEARL’S PEARLER
It is kinder to use a little white lie 

than a hurtful truth

LATE BREAK

Excite Holidays inventory now over 250,000 properties worldwide
Online travel agent-only wholesaler Excite 
Holidays has announced that its global 
accommodation inventory now provides 
travel agents access to over 250,000 
properties worldwide.
The company has considerably boosted the 
number of properties in North America, 
Europe, the Middle East and South East Asia, 

with allotments in hotels, bed and breakfasts, 
villas, boutique resorts and apartments in 
over 150 countries. In addition, the company 
offers a range of room categories, including 
club rooms, family rooms, presidential suites 
and apartments.
www.exciteholidays.com

Visitor registrations pick up PAICE    
All exhibition space has been taken at the 
Pacific Area Incentives and Conferences 
Expo (PAICE 2013) and buyer numbers are 
building steadily a week out from the show.
Being held at SKYCITY Auckland 
Convention Centre (level 5) next Wednesday 
13NOV, PAICE has attracted exhibitors such 
as Fiji Airways, Adrenalin Fiji, Club Med, 
Exotissimo Travel Asia, Gold Coast Business 
Events and many more. New exhibitors 
include Conference Speakers Direct, Dive 
Fish Snow Travel and Hawaiian Airlines, 
among others.
“PAICE was officially sold out last week, 
with the last available stands being purchased 
by airlines, hoteliers and other suppliers to 
the events industry,” says Stu Freeman, 
director of PAICE organising company 
ProMag Publishing Ltd.
He says a key attraction of PAICE is that 
suppliers can meet with business event 
organisers, corporate travel managers, 
wedding planners and other key buyers under 
one roof on one day.
“These days people in the industry tend to 
be time poor, so meeting at an expo like this 
with highly qualified attendees means people 
can maximise their time and do business far 
more efficiently than if they were travelling 
from office to office on sales calls,” Freeman 
points out.
Event manager Allyssa Eastaugh says buyers

and exhibitors will also network over 
morning tea, lunch and afternoon tea. “The 
catering breaks have again been sponsored by 
Business Events Australia and it’s fantastic to 
have BEA back for the sixth year,” she says.
Eastaugh adds that this year’s PAICE has also 
retained the popular Business Travel Forum. 
Andy Jack, general manager Flight Centre 
Corporate, will present a seminar on trends 
in business travel and the role of the travel 
management company at 12 noon.
An address at 3.15pm will have a focus on 
corporate social responsibility. Peter Baines, 
founder of the charity Hands Across the 
Water will conduct a seminar entitled 
‘Looking for a WOW factor and sick of the 
fireworks? How to really build memories 
through a socially responsible programme.’
The PAICE exhibition, seminars and other 
associated events are free to bona fide event 
and travel organisers. Visitor registration is 
open here.

Vows renewed for free in FEB Romance Package 
February being Valentines time, Outrigger on 
the Lagoon ∙ Fiji is offering a Vakavoui Vows 
& Romance package to all those couples who 
were married in Fiji or wish they had been.
Vakavoui is Fijian for renewal and the month 
long package throughout February, open 
to all couples, includes a renewal of vows 
ceremony and a dinner for two valued at 
FJD$2000 free with a 7-night package.
The package includes 7 nights’ accommodation
in a Deluxe Ocean View Room complete 
with Talai Butler service and a two course 
dinner for two at the resort’s award-wining, 
signature Ivi Restaurant, including a bottle of 

wine.
The highlight of the package is a renewal of 
vows ceremony performed by a personalised 
co-ordinator, church minister or celebrant 
with serenaders, floral arrangements, 
traditional Fijian decorations and a 
celebration cake included. The ceremony can 
take place in any one of several locations 
including chapel, gardens or beachfront. 
The package rate is from FJD$3200 for two.  
Bookings for the Vakavoui Vows & Romance 
package can be made up to 15DEC13.  
Bookings are via the resort’s website 
www.outriggerfiji.com/ForLove

DriveAway Holidays 2014-15 brochure 
DriveAway Holidays has launched its brand new Car & 
Motorhome Rentals brochure for next year. Packed with 
worldwide self-drive options, it is ideal for planning a 
driving trip overseas.
It includes worldwide car rental, motorhome hire in UK & 
Europe, USA & Canada, Australia & NZ and USA motor-
cycle rentals. Check out specialist products such as Hire 
Car Excess Insurance, self-drive guides and the competitive 
Beat Rate policy. Comprehensive vehicle guides, distance 
tables and driving highlights are also featured throughout. 
To order your copy, visit www.driveaway.co.nz 

http://www.paiceexpo.co.nz/visitor-registration-2013

