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Seeking Variety?
Intermediate  or Senior Travel Specialist
South Pacific or Asia or Cruising       – TD2632 
Part-time:
Admin/Trainer – 3 days per week       – TD2625
Wellington:
3 days per week – BDE Cruising       – TD2619

MoaTrek Operations and Client Services Manager
MoaTrek is a market leader in New Zealand premium small 
group tours. Our long established company now requires an 
Operations and Client Services Manager for this full time 
position. 
Job responsibilities include: Client services and management
of all tour operations, suppliers, vehicles and driver/guides.  
Class 2 driving experience is an advantage. 
If you are seeking a job with good long term prospects and 
you are motivated with a high level of flexibility and a 
passion for the New Zealand travel industry then forward 
your CV to miles@moatrek.co.nz
Applications close 15th November

Much more than a paintjob
AAT Kings has unveiled a whole new look at simultaneous trade 
functions on Wednesday in Auckland and Sydney.
There’s a new colour scheme and a logo that incorporates the 
company’s signature smile, plus a new branding tagline and new 
uniforms.
The coach livery is a standout, moving away from the earlier 
colour palette tied to the Australian Outback. Instead, there’s a 
sharp new red, black and white scheme relevant to both its 
Australian and New Zealand product offerings. The fresh 
“Bringing Australia and New Zealand to life” tagline and smile 
swoosh remind the market that AAT Kings has long had a 
reputation for its warm, friendly, engaged and enthusiastic team, 
who love a laugh and a good story.
“When guests travel with us, it is the characters that they meet 
along the way including our Tour Directors, Aboriginal and 
Maori Guides and Local Staff that they remember as part of 
their holiday memories,” said Hayes in a statement. “These 
personalities are the key to showing our guests the culture, 
heritage and landscapes of both Australia and New Zealand, 
sharing their stories, experiences and simply having a good 
laugh with our guests, which make their holiday with us so 
enjoyable.” 
AAT Kings Chairman David Hosking told industry partners at 
the Auckland function on Wednesday night that the branding’s 
core elements hark back to the days of Bill King’s tours and cel-
ebrate the laid-back nature of two countries and the cheeky per-
sonalities of the AAT Kings Tour Directors and Driver Guides 
who share their destination knowledge and local expertise on 
every holiday.                                                       ... Cont p11

AAT Kings General Manager NZ Bruce Gentry, Tour Director Ted Ratihi 
and Chairman David Hosking at The Cloud

http://waholidayspecialists.co.nz/rsvp
http://www.topdog.co.nz
http://www.kiwirailscenic.co.nz


NEW ZEALAND
Reservations Consultant

Johnston’s Coachlines is New Zealand’s largest 
specialist transport provider offering the most 
modern and comprehensive tour-based fleet 
and network in New Zealand.  With a history of 
more than 80 years in bus and coach services 
and tourism throughout the country, Johnston’s 
Coachlines today provides high-end luxury tour 
and charter services. 

Our team is committed to ensuring that all 
customers who choose to utilise Johnston’s 
Coachlines will benefit from a relationship built 
on integrity and strength of commitment to our 
clients.

We are looking for a full time reservations star 
to join our professional and customer focused 
team.  Our reservations team handle a large 
volume of quotes and booking in a fast paced 
environment so this role will suit an experienced 
reservations consultant looking to advance their 
career. 

Ideally you will be someone who has:

•	 Excellent	Customer	service	skills
•	 Ability	to	covert	quotes	into	sales
•	 Attention	to	detail	in	all	tasks
•	 Work	well	under	pressure
•	 High	level	of	computer	literacy	
•	 Ability	to	multi-task	
•	 Develop	and	maintain	relationships
•	 Ability	to	work	in	a	team	environment	
•	 Problem	solving	skills
•	 Good	planning	and	organisational		 	
 skills
•	 Well-developed	communication	skills

The	role	is	based	in	the	Auckland	Airport	area	
and days of work are Sunday to Thursday. 
If this sounds like you, then we want to hear 
from you!

A	job	description	can	be	found	on	our	web	site	
www.johnstons.co.nz

Please	email	your	CV	to	
julie.lamont@johnstons.co.nzTravelMemo   20131025   25OCT13    Page 2

New funding gives significant boost to tourism recovery
Christchurch and Canterbury Tourism has 
welcomed yesterday’s announcement of a 
funding package to support the ongoing 
recovery of the tourism sector in Christ-
church and the wider Canterbury region.
Associate Tourism Minister Chris Tremain 
announced that $764,000 will be provided 
to the Canterbury Tourism Partnership by 
the Ministry of Business, Innovation and 
Employment (MBIE). The Christchurch City 
Council and Christchurch Airport will also be
contributing $500,000 each to the Partnership.
Christchurch and Canterbury Tourism chief 
executive Tim Hunter says the funding is 
enormously important and will provide a 
significant boost to new marketing 
programmes to bring visitors back to 
Christchurch. 
“We acknowledge the huge benefits for 
the industry from the support of all three 
partners. This further funding enables us to 
maintain momentum with a number of very 
important recovery initiatives,” he says. 
“Since the 2011 earthquake holiday arrivals 
from our largest market Australia have fallen 
by as much as 40%,” Mr Hunter says. 

“The Canterbury Tourism Partnership 
funding has allowed us to address this decline 
in visitor numbers in a range of marketing 
communication projects partnering with 
Tourism New Zealand, airlines and other 
South Island regions.”
Mr Hunter says this year’s funding will be 
used to initiate new promotions that coincide 
with the commencement of direct flights 
from Perth to Christchurch in December. In 
addition it will deliver a major Canterbury-
focused campaign in Victoria and New South 
Wales in early 2014 and a range of PR and 
online elements aimed to boost visitor 
interest.
An additional $202,000 over two years will 
also be provided by MBIE to Christchurch
and Canterbury Tourism to co-fund a new 
Visitor Sector Recovery position. The 
position will be focused on the immediate 
implementation of projects in the Visitor 
Sector Recovery Plan, which lays out the 
tourism sector’s priorities in the city’s rebuild.
This is the third year that MBIE has 
contributed to this funding partnership 
($625K in 2011/12 and $500K in 2012/13).

Dinosaurs at Butterfly Creek
Auckland Airport’s Butterfly Creek attraction 
has plans for a New Zealand’s first dinosaur 
park with Dinosaur Kingdom opening in 
January. It will feature more than 40 static 

and animatronic dinosaurs, some up to 23 
metres in length, as well as skeleton displays 
and fossil replicas.

Haka Tours wins unique award
A small Christchurch based tour company has 
beaten out over 4000 other tourism operators 
to win a unique traveller-voted award. 
Haka Tours has won the 2013 Supreme 

Award in its category edging out established 
players like Kiwi Experience and Stray bus, 
in the highly sought after awards.
www.hakatours.com

Mandarin signage 
at Auckland Airport
Auckland Airport has become the first airport 
in New Zealand to provide travellers with 
foreign language Flight Information Display 
boards (FIDs), which now display flight info 
in both English and Chinese.
Richard Barker, Auckland Airport’s general 
manager retail and commercial, says the new 
FIDs are developed to display information in 
multiple languages.
“China is our second largest visitor market in 
terms of volume and value to the New 
Zealand economy. It was therefore an 
obvious choice to become the first foreign 
language displayed on our new FIDs.
“We will soon phase in additional languages, 
including Japanese and Korean, to further 
improve the travel experience for our 
international passengers and customers.”
The airport has already updated all the 
primary directional signs at the international 
terminal to include Chinese text.  As well as 
this, translated versions of useful and 
important airport information, targeted at 
Chinese flights, is now available through 
audio and visual means.
Earlier this year the airport also introduced 
Mandarin speaking trained volunteers to 
assist Chinese visitors with any queries they 
may have.
The multi-language FIDs coincide with next 
week’s inaugural China Southern Airlines 
Dreamliner daily from Guangzhou.
China now surpasses Britain as Auckland’s 
second-largest source of international 
passengers after Australia.



National Account and Wholesale Product Coordinator
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Join the fastest growing segment of the holiday market
Represent iconic brands

Auckland-based

Carnival New Zealand is part of the Carnival Corporation, the world’s leading 
cruise holiday company, representing iconic brands such as P&O Cruises, 
Princess Cruises, P&O Cruises UK and Cunard.

Reporting to the Sales Manager, the National Account and Wholesale Product 
Coordinator is responsible for increasing sales and growing market share on 
the lines and trades represented by Carnival New Zealand via wholesale and 
national account channels. 

The successful candidate will be responsible for supporting and building 
relationships with key accounts and wholesalers as a dedicated point of 
contact. Specific responsibilities will include: 
•   ensuring a timely flow of information to key accounts in relation to general  
     pricing and promotional material
•   working with the Sales Manager, determine the national account campaign       
     calendar in order to maximise sales revenue
•   coordinating and facilitating national account advertising campaigns, working  
     with key marketing partners to develop a marketing plan within budget 
•   assisting key accounts with product development, brand awareness and 
     marketing initiatives
•   reporting and analysis, including tracking spend to budget, ROI on marketing  
     activities and quarterly review documents for national / wholesale accounts

We seek applications from highly motivated self starters with 3+ years’ 
experience in an inside sales/product marketing position who demonstrate: 
•   travel industry experience, and a passion for cruising
•   product coordination experience, including experience with working with    
     rates and marketing through a third party
•   sales/account management skills
•   strong interpersonal and relationship building skills
•   strong verbal and written communication skills, with a high attention to detail
•   solid IT skills with MS Office and Indesign (preferred)
•   flexibility with working hours

Ready for a new challenge in the serious business of holidays? 

Apply online at careers.carnivalaustralia.com Job Reference: CAR/1085761

...
...

...
...

...
.International Visitor Survey data refined

The 14NOV International Visitor Survey data release will 
be the first to contain data from the revised IVS, which was 
redeveloped by the Ministry of Business, Innovation and 
Employment (MBIE) as part of the Tourism Data 
Improvement Programme.
The changes solve a number of problems in providing good 
quality estimates of total tourism spend. They address a 
lack of precision within expenditure estimates from tourism 
markets smaller than Australia. They also address significant 
gaps in the sampling, including premium lounge guests, 
Queenstown Airport departees and those not prepared to 
spare 20 minutes to answer the survey questions.

Survey data is now collected online, with the IVS visitor 
sample approached to provide an email address to which is 
then sent a redesigned questionnaire to be completed by the 
respondent in their own time and leisure. MBIE estimates 
the time taken to complete the questionnaire has fallen 
from over 20 minutes to approximately 10 minutes with the 
changes made.
The sample size has been increased from 5,200 to 9,900 
per year, and those whose purpose of visit is to attend a 
recognised educational institute, and are foreign-fee paying 
students, are now excluded from the IVS.
For the full details, click here.

New Rimutaka Cycle Trail ready to roll
New Zealand’s only cycle trail located on the doorstep of a 
major city has been launched by PM and Minister of Tourism
John Key.
The 115km Rimutaka Cycle Trail starts at Petone’s foreshore, 
then runs through Wairarapa before finishing at Wainuiomata’s 
Orongorongo River. It will be promoted as one of New 
Zealand’s Great Rides as part of Nga Haerenga – The New 
Zealand Cycle Trail. 
Positively Wellington Tourism (PWT) chief executive David 
Perks says it’s expected the new trail will be a strong tourism 
draw card for the region.   
“The Rimutaka Cycle Trail offers a two to three day journey 
through distinctive Wellington landscapes. Riders travel 
through everything from a river valley and bush-clad hills, to 
lakeside farmland and a rugged southern coastline.” 
Highlights of the new cycle trail include the Rimutaka Incline 
and the picturesque Turakirae Head – home to the largest 

New Zealand fur seal colony in the Wellington region. 
The first three sections of the trail are fully operational with 
the final section - from Ocean Beach to Orongorongo - 
expected to be ready to ride shortly. A proposal for the 
second phase of the project, which would see the trail link 
around Pencarrow through to Eastbourne where a ferry 
could be caught back to Petone or Wellington city, is also 
currently underway. 
A list of transport options and operators providing shuttle 
services will be available at RimutakaCycleTrail.com.
Mr Perks says the region’s cycling attractions were this 
month promoted at The Bike & Lifestyle Show Australia, a 
consumer event which saw thousands of cycling enthusiasts 
converge on The Dome in Sydney’s Olympic Park to learn 
about the latest products and services industry has to offer.
“People were excited to learn that a unique feature of the 
country’s capital is its closeness to nature. Less than 10 

minutes’ drive from downtown 
Wellington you’ll find prime 
mountain bike tracks, a 20 minute 
drive and you could be trailing 
through the great outdoors and in 
an hour you’ll be cycling through 
the heart of the Classic New 
Zealand Wine Trail.” 

http://www.med.govt.nz/sectors-industries/tourism/tourism-research-data/international-visitor-survey/international-visitor-survey-revision-2013
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NZ tourism pioneers officially recognised
The Tūhourangi Iwi of Lake Tarawera, Rotorua have been formally 
acknowledged for their pioneering contribution to the development 
of tourism in New Zealand.
The tribe was gifted a carved wooden pou by Tourism New Zealand
and Te Puia | New Zealand Māori Arts and Crafts Institute at a 
dawn ceremony (right) near Lake Tarawera on Tuesday.
Tūhourangi were New Zealand’s very first hosts, welcoming and 
guiding domestic and international visitors to the lake’s Pink and 
White Terraces, considered in the 1800s to be the eighth natural 
wonder of the world.
The tourists had often travelled for months by sea and days by 
horseback to reach Rotorua. They would then be guided across 
Lake Tarawera by waka and on to the famous terraces. Afterwards 
they would soak in the thermal hot springs, before enjoying a 
cultural evening of entertainment from the local people. 
The terraces were destroyed by Mount Tarawera’s eruption in 1886, 
which devastated the surrounding villages and killed 153 people.
TNZ Chief Executive, Kevin Bowler says Tourism New Zealand is 
proud to honour the place and people involved in the birth of 
tourism in New Zealand.
“This place is at the heart of early tourism in New Zealand, and 
epitomises the absolute uniqueness of what Māori still bring to 
tourism in Aotearoa.
“This cultural element remains a fundamental part of our tourism 
offering internationally and it is important that we have 
acknowledged this today.”
Te Puia Chief Executive Tim Cossar says the gifting of the pou 
honours not only the pioneering efforts of Tūhourangi in New 
Zealand tourism, but also the continuing growth of new 
generations.
“Although much has changed here over time, the commitment to 
the legacy of guiding and manaaki (hospitality) has remained 
constant and that is a tradition that is continued today in Rotorua 
and is something that we are particularly proud of.”
The pou represents Te Arawa ancestor Ohomairangi (surprise from 
heaven), who, in “his” new position at Lake Tarawera, will “look 
out” across the traditional Tūhourangi lands.
The pou will be situated at the entrance of the new Tarawera Trail 
multi day walking track beside what was the original site of 
Hinemihi meeting house at Te Wairoa. 

Iwi host key Tourism NZ staff
More than 80 Tourism New Zealand staff from across 
Australasia have spent three days this week within the 
tribal lands of Te Arawa waka between Maketu and 
Tongariro, hosted by the people of Te Arawa and 
Tuwharetoa.
The three-day visit, which included a series of workshops,
internal strategy sessions and cultural activities, was 
initiated and hosted by Māori in Tourism Rotorua in 
partnership with Destination Rotorua Marketing and 
other local industry partners.
The purpose of the visit was to reposition the region in 
the hearts and minds of TNZ and to foster cultural 
understanding.
Māori in Tourism Rotorua’s co chair, Kiri Atkinson-
Crean says Te Arawa waka has a powerful cultural 
heritage that makes the region unique and it is about 
using that legacy to build on Rotorua’s future.
Different TNZ groups visited eight significant sites and 
each visit included activities such as fishing and gathering 
shellfish at Maketu - the landing place of the Te Arawa 
waka; white water rafting the historic Kaituna riverway, 
journeying to the summit of Mount Tarawera, and visiting 
Mokoia Island.

There was kayaking, hunting and  tramping and at Tongariro, 
a chance to visit the place where Te Rauparaha composed 
his famous haka, Ka Mate. Each group was led by a Te 
Arawa or Tuwharetoa elder and a Maori tourism host.  
As part of the program, each group also gathered food 
specific to the area they were visiting, including crayfish, 
eel, fresh water crays, kumara, venison, trout, and local 
herbs and medicines associated with eating or traditional 
Māori healing.
Says Ms Atkinson-Crean: “Our Te Arawa ancestors were 
at the very forefront of the development of tourism in New 
Zealand and the tribe has been hosting manuhiri (visitors) 
since the 1800s, thanks to high-profile visitor attractions 
such as the Pink and White Terraces, the region’s original 
Māori guides and the unique cultural and geothermal 
experiences that were on offer in the likes of Te 
Whakarewarewa Valley.
“The past three days has allowed us to share something of 
ourselves and hopefully demonstrate that the concept of 
manaaki is as strong today as it was nearly 200 years 
ago, and for that message to then be positively promoted 
throughout Tourism New Zealand and further afield.”
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thl launches mobile Wi-Fi solution 
Tourism Holdings Limited (thl), Australasia’s 
largest campervan rental company, which 
operates the maui, KEA, Britz, United and 
Mighty brands, has launched a world leading 
mobile Wi-Fi system across its campervan 
fleet in New Zealand and Australia, with 
commitments to launch in USA before the 
end of 2013.
thl has partnered with mobile data connectivity 
specialists Idataroam to provide the solution,
having identified connectivity as a key 
demand from international customers. 
The solution is provided via a 3G backhaul, 
using pocket sized mobile Wi-Fi routers, 
which turn a 3G connection into a wireless 
signal. Customers will be able to rent the 

thl pocket sized Wi-Fi devices on a low per 
day charge, which will allow them to remain 
connected throughout their travels. The Wi-Fi 
units will also be provided free to KEA 
customers over the coming summer. 
Customers will be able to buy more data and 
control data spend via the use of the idataroam 
software system, which allows remote credit 
card top ups to be added easily.
Idataroam is a 100% New Zealand owned 
business, and wholly owned subsidiary of 
the Liverton Technology Group Limited, 
which specialise in software development, 
and email security, and which is supported 
and funded by interests associated with Sir 
Stephen Tindall’s  K1W1 fund.

Jim Little from Tourism West Coast has played host to a famil by travel agents 
from Perth, sponsored by Air New Zealand and Tourism New Zealand, getting ‘the 
knowledge’ ahead of the start of direct Perth - Christchurch flights from 04DEC. 
This photo was taken on The Luxury House Boat on Lake Brunner after the agents 
had been dropped off there from their Tranz Alpine rail journey. 
L to R: Quentin Smith, Jennifer Clark, Monica Randall, Carleigh Wheeler, Aimie 
Hunt, Kris Jackson Skipper, Tim McLean - Air New Zealand, Kimberley Rix, Jane 
Harvey, Joseph Temczuk and Jim Little - Tourism West Coast. 

ATE 2014 to get new airline partner/s
AUSTRALIA

Australia’s TravelWeekly reports that Qantas 
has not tendered to be the prime partner 
carrier for the next ATE – Australian Tourism 
Exchange, being staged in Cairns next May. 
The airline, which has backed the Tourism 

Australia-driven B2B event since the late 
1970s, has thrown in its lot with individual 
Australian state organisations to the tune of 
a reported A$72 million over the next three 
years.

Marking one million Facebook fans
A new global competition launched by 
Tourism and Events Queensland (TEQ) this 
week will see Queensland fans decide how 
the organisation celebrates reaching its fast-
approaching milestone of one million 

Facebook fans.
The best idea will win a $15,000 Queensland 
trip to help bring the idea to life. Plus there is 
$10,000 in Queensland prizes to be won. 
Entries can be submitted here.

Stay / Pay offers at Noosa properties
Aim Holidays has released Stay 7 / Pay 5 
deals at four Noosa properties – Fairshore 
Apartments, Laguna on Hastings (above), 

French Quarter, and Noosa International 
Resort. Click here to download the flyer with 
details.

https://www.facebook.com/#!/visitqueensland/app_1424211971135908
http://www.travelmemo.co.nz/voucher.php?voucher_id=1393


PACIFIC ISLANDS
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Blue Dive Overnight Scuba Adventures 
Port Douglas is on the up, and another new 
diving service is about to launch to 
complement those existing day trips that are 
already on offer. 
Blue Dive Port Douglas, top-rated on 
TripAdvisor, is now offering overnight scuba 
diving adventures on the Great Barrier Reef. 
The boat, Blue Dive - Reef Connections, 
comfortably sleeps 8 and there will be a 
qualified chef on-board alongside the 
excellent skipper Brendon. One of the very 
experienced Blue Dive team will guide the 
dive trips. 
These mini dive liveaboards, will include 
fascinating night and sunrise dives. The reef 
takes on a whole new look at night with 
daytime creatures heading for shelter and 
nocturnal creatures coming out of their 
resting holes to hunt for food. This shift 
change is fascinating to watch. 

Blue Dive will mainly run 2-day/1-night trips 
that - weather permitting – can include drift 
dives. And since the boat stays out overnight 
these trips are run at a relaxed pace so divers 
can soak up the tropical atmosphere in 
between dives. 
www.bluedive.com.au

Tourism Port Douglas & Daintree appointment
Tourism Port Douglas and Daintree (TPDD) 
has appointed Quicksilver CEO Tony Baker 
as a director and then named him as chairman.
TPDD executive officer Doug Ryan says the 
performance of the region has been a big 
improvement on the previous few years with 
indicators showing that the 2013/14 year will 
be even better. 

“I am looking forward to working with the 
new board in the future and welcome the 
appointment of Tony Baker as Chair. 
“Strategic planning is an important part of 
the future for TPDD and experience will 
strengthen the board and help to facilitate 
this,” Ryan said.

Transtasman giraffe born at Australia Zoo
Australia Zoo was over the moon last week over the birth of 
Skye, the first giraffe to be born in Queensland.
Mother Rosie came from Monarto Zoo in South Australia and 
father Forrest is the Kiwi connection, having arrived from 
Auckland Zoo in 2009.
Both Rosie and her calf are healthy and doing extremely well, 
according to Australia Zoo.
Forrest has been a busy boy. His other girlfriends, Sally and 
Penny, are expecting their calves in the next few months.  

Vanuatu Temptation 3-night cruises
Island Escape Cruises has just released a new 
product at the request of the Australian and 
NZ market. The new, shorter 3-night cruise 
ex Port Vila can be combined with 4 nights 
at a hotel or resort to make an affordable 
7-night Vanuatu package.
Starting at $NZ$1950pp, 
the three-night Temptation 
cruises offer the luxury of 
a leisurely cruise on the 
Island Passage with the 
chance to sample Pacific 
cuisine, swimming, 
snorkelling or lazing on 
deserted white sand beaches. 
Departures are either on a 

Wednesday or Saturday during MAY14.
Early bird saving of $500 per couple applies 
for bookings made prior 20JAN14.
Click here for the details and email: 
info@islandescape.co.nz or call 0800 58 1717. 

http://www.islandescapecruises.com/our-cruises/vanuatu/vanuatu-temptation-2014


www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?
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2014 dates for Northern Fiji Discovery Cruises
Captain Cook Cruises has released the 2014 
departure dates for its two 7-night Northern 
Fiji Discovery cruises - The Four Cultures 
Discovery Cruise and Colonial Fiji Discovery 
Cruise.
The Four Cultures Discovery Cruise is the 
first to circumnavigate Vanua Levu, Fiji’s 
second largest island. As its name suggests, 
the cruise gives the chance to experience four 
distinctive cultures, Polynesian (Ellice
Islanders) at Kioa Island; Micronesian 
(Banabans) at Rabi Island, Fijian and Indian, 
plus visits to remote villages and schools.
A morning is spent at Labasa Town, home 
to a large population of Fijian Indians and a 
town not regularly visited by many tourists. 
Here they will experience an Indian Cultural 
performance before shopping in the many 
stores along the main street and exploring the 
large market.
Although culture is the main flavour of this 
cruise, the warm waters of the South Pacific 
haven’t been forgotten with snorkelling, 
diving, glass bottom boating and swimming 
available on the itinerary every day including 
time at the Great Sea Reef, the third largest 
barrier reef in the world. 
2014 departure dates for The Four Cultures 
Discovery Cruise include 07JAN, 04MAR, 

06MAY, 01JUL, 02SEP and 04NOV14. 
The 7-night Colonial Fiji Discovery Cruise in 
Fiji reveals the unique history, art and culture 
of the Northern Fiji Islands and allows 
passengers the experience of standing on the 
natural International Dateline on Taveuni.
Day trips also include historic Levuka on the 
island of Ovalau, the Bouma Waterfall lagoon 
on Taveuni, the extinct volcanic crater, hot 
springs and thriving markets on Savusavu, 
a special children’s choral church service at 
Waiyevo.
There is plenty of swimming, snorkelling and 
diving time off picturesque islands including 
Tivua, Nanuyakoto, Savusavu Bay, Nananu-
i-Ra and Sali Sali.
2014 departure dates for the Colonial Fiji 
Discovery Cruise include 04FEB, 01APR, 
03JUN, 05AUG, 07OCT and 02DEC14.
Early Booking Saver fares start from 
FJ$3504pp twin share and the cruise departs 
Denarau Marina at 1.00pm. 
Fares include shipboard accommodation, all 
meals, guided village and island tours, glass 
bottom boat excursions, on board 
entertainment and use of the ship’s facilities 
including a swimming pool, spa, sauna, sun 
deck, cocktail bar and much more.
Call your wholesaler. 

Coconuts Beach Club now with Wi-Fi
Coconuts Beach Club Resort & Spa, Samoa is now offering 
Wi-Fi at the resort, available in all suites, fales and public 
areas. The cost for one-hour’s access is $20 tala; one day 
for $50 tala; three days for $100 tala and 7 days for $200 
tala.
“This is very reasonable for those who need to keep in 
touch whilst on vacation,” says Lesley Perrie the NZ rep.
Coconuts has a new website, too. 
Check it out at www.cbcsamoa.com 

Wyndham Resort Denarau Island
The 201-apartment Wyndham Resort Denarau 
Island, formerly the WorldMark Denarau 
Island Resort, was officially opened this 
week by Fiji’s Prime Minister Bainimarama. 

Wyndham Vacation Resorts Asia Pacific has 
spent $50 million on the redevelopment of 
the original resort, which opened back in 
2000.

New Zealand foreign minister Murray McCully says he will keep withholding 
tourism funding to Tonga until an MA-60 plane gifted by China is certified by a 
respected international authority.

http://www.aircalin.com


Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

SALES EXTENDED to 31OCT13 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply

Inaugural Lau group cruise
Captain Cook Cruises Fiji this week cast off 
on its inaugural cruise to Fiji’s Lau group, 
east of the main islands.
MV Reef Endeavour Captain Chris Marshall 
said they did some navigation work when 
they were planning the whole itinerary of the 
cruise.
“What we saw were some very good sights 
and areas that we could take our passengers 
and it is a very good route, especially for 
guests,” he told the Fiji Times.
Captain Cook Cruises executive director 
Jackie Haworth-Charlton told the paper the 
new itinerary was an extension of their 
already successful cruises to the Yasawa 
Group and the Northern Division.
“Captain Cook Cruises has been operating in 
Fiji since 1996 and we started with our bread 
and butter itinerary doing three or four nights 
at the Yasawa Group,” she said.
“But we were getting so many past passengers 
who wanted to explore other parts of Fiji.
“Fiji has such a diverse culture and more than 
300 islands to explore — that was one of the 
reasons our passengers kept asking whether 
we offer cruises to other areas.”
She said the 11-night cruise offered guests 
opportunities to experience off-shore travels 
to villages in the Lau Group.
“We’re starting off at Taveuni and then we’re 
going across to the top of the Lau Group, 
cruising all the way down to Vanua Balavu, 
Bay of Islands, to Fulaga, Vuqava, Totoya 
and then onto Kadavu where we will then 
continue onto the Western coasts.
“This will be an adventure and whether it 
goes according to plan remains to be seen but 
we are very excited and optimistic about this 
new cruise.”

Bokissa offers digital detox
Your clients will find that, while their mobile 
phone will work at Bokissa Private Island 
Resort, the fact that it is 30 minutes by boat 
from Espiritu Santo, Vanuatu, and the service 
is reliably unreliable.
That means they’ll find themselves at the 
cutting edge of the latest trend in world travel 
– the digital detox holiday.
Hotels in big cities are offering “technology 
free” and “tranquillity suite” packages for 
tech-wrecked humans, but a Bokissa digital 
detox claims to offer much more.  After a 
brief withdrawal period guests will find 
themselves interacting with others and getting 
on with fishing, paddling a kayak, diving, 
scuffing the warm white sand between bed to 
beach, and just day-dreaming.
For those with incurable nomophobia  (the 
fear of finding one’s mobile won’t work) the 
resort has an Internet connection and phones 
in the guest lounge. 
Bokissa offers walking tracks through 71 
hectares of rainforest, alive with tropical 
birds and butterflies in the day and perfumed 
by Ladies of the Night flowers after dark.
An ideal couples and honeymoon attraction 
it also offers special rewards for kids used 
to seeing the world through the prism of an 
iPad. Visiting children up to 12 can go to the 
local school or kindergarten and interface with 
classmates who can blow bubbles through a 
flower stem or fashion the perfect paper dart.
About 100 people live on Bokissa, a nature
reserve, making the 48-guest resort part of 
the local culture without swamping it.
Accommodation is in air-conditioned fales 
without TV, radio or phone, but with deck 
chairs, gardens and hammocks, and each is 
well separated from others for privacy. 
www.bokissa.com 

Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

http://www.exoticholidays.co.nz
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Your gateway to Guilin Click Here
or call 09 309 1188

China   We know it like our own backyard

ASIA
Peregrine’s Himalaya
The Peregrine Himalaya brochure, covering 
Nepal, India, Bhutan and Sri Lanka, has been 
released and is timely considering the release 
of the new 3D movie, ‘Beyond the Edge’ 
which depicts the first summiting of Everest.  
“Nepal is a wonderful destination and 
Peregrine has been trekking there for 37 
years,” says sales manager Griff.  “The treks 
are all done at a pace to ensure people 
acclimatise to the altitude; there are porters to 
carry your kit bag; one Sherpa guide to every 
three clients, so you never need to hurry; 
comfortable accommodation in trekking 
lodges throughout the Everest and Annapurna 
region; sleeping bags, duvet jackets, sleeping 
sheets and kit bags are all provided; and for 
anyone that is looking for more of a 
challenge there are climbing trips, and remote 
area treks, where you will not see another 
trekker.”

Peregrine says there are Portable Altitude 
Chambers on every trek above 4,000 metres; 
extensive first aid kits are provided as are 
Pulse Oximeters to ensure clients are well 
acclimatised throughout the trek; plus all 
leaders and Sherpa guides are first aid 
trained.
“And the Shangri La Hotel, with swimming 
pool, sauna, garden and delicious breakfast 
before and, most importantly, after the trek 
means Peregrine does Nepal extremely well!” 
says Griff. 

Thailand ponders arrival fee
Reports from Thailand suggest the government 
is considering a plan to charge international 
visitors a 500-baht entry fee from JAN14, 
which would help defray the cost to the 
government of unpaid medical bills incurred 
by foreign tourists.
Public Health minister Pradit Sintavanarong 
says an entry tax would lead to an increase 
in the quality of visitors entering Thailand, 
and says he has the backing of the tourism 
ministry.
“Most foreigners who come here on tours 
already have medical insurance so this fee 
would be redundant,” Samphan Panphat, 
adviser to the Thai Hotels Association told 

the BangkokPost. “And there are questions 
about the transparency of the scheme.” 
Andrew Wood, national president Skal 
International Thailand, says the tax would be 
“a thinly disguised way for the government to 
introduce travel ‘insurance’ for all visitors to 
Thailand”.
“My biggest concern is, who will collect this 
money and what is it going to be spent on?
Foreign tourists’ unpaid hospital bills cost 
Thailand about 700 million baht per year, 
according to the ministry, but with some 26 
million tourists expected this year, the entry 
fee would reap a very healthy 13 billion baht. 

Qantas deals to North America from $1565RT
Qantas is offering special return fares to 
North America available for sale until 
31OCT13. Fares to Los Angeles are from 
$1565 Economy, $3125 Premium Economy 

and $7125 Business. 
Visit www.qantas.co.nz/agents for full details 
and tariff advices.

Cuba to drop dual currency
Associated Press reports that, in the latest 
financial reform rolled out by Cuban President 
Raul Castro, the government intends to 
eliminate its unique two-currency system, but 
has yet to confirm details of the change.
Since 1994, the communist Caribbean island 
has had two currencies, the convertible peso 
(CUC) which is roughly equivalent to one US 
dollar and reserved for use in the tourism
sector and foreign trade, and the other (CUP) 
worth around five cents, exclusively for 

domestic use.
It is believed the value of the CUC will be 
gradually unified with the CUP over a period 
of around 18 months to end resentment 
among those Cubans who were paid in the 
lower value currency and were unable to buy 
goods only available to those with 
convertible pesos.
The official publication Granma only says 
the government would roll out the measure in 
stages.

Mondo Travel in conjunction with Hawaiian 
Airlines recently hosted its Top Five Consultants 

and Partners to 2 nights in Kona and 2 nights in 
Honolulu. Pictured here in the foyer of the 

Sheraton Kona:
Back Row L-R :  Rod and 
Lisa Roebuck (Boutique 
Mondo Travel, NPL); 
Tamsin Hammonds and 
son in front Harry (Mondo 
Mt Eden); Nicola Bell and 
Tim Coleman (Boutique 
Mondo Travel, NPL), Ross 
Manson (General 
Manager Mondo HO).
Front Row L-R: Scott and 
Alesha Sturgeon (Mondo 
Motueka), Sandy and 
Mike Trengrove (Mondo 
Riccarton) and Sophie 
Hammonds.
Absent: Russell Williss 
(Hawaiian Airlines)

http://www.acrossia.com
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Kiwi pilgrimage with John Adshead
New Zealand will face Mexico in less than 
a month for their chance to secure a place in 
the FIFA World Cup. If they qualify for 
Brazil, this will be the 3rd time in their 
history - the first time for All Whites was in 
1982, with John Adshead at the helm.
32 years later, Pacific Attitude has announced 
that John Adshead will join the escorted tour 
to Brazil 2014. He will be hosting a number 
of events during this tour for the group stages 
for FIFA World Cup 2014. 

The 12-night tour departs New Zealand 
bound for Rio on 14JUN, returning from 
Brazil 26JUN. It includes accommodation, 
breakfasts, transfers, sightseeing, special 
events, Match Club Hospitality Packages for 
three of the games and the presence of John 
Adshead.
Pacific Attitude is the official FIFA Match 
Hospitality agent in New Zealand.
Visit www.pacificattitude.com or email 
brazil2014@pacificattitude.com

Jamaican touch to Good Morning Show 
Vivacious celebrity chef, author and media 
personality, Jax Hamilton, appears on TV 
ONE’s Good Morning Show this morning to 
showcase Jamaican cuisine as part of 
‘International Food Day’.  
Jax cooks a traditional Jamaican dish and 
promotes Jamaica, the destination of a tour 
show is hosting, in conjunction with 
Caribbean specialists, The Innovative Travel 
Company, in JUL14.  
Says Innovative Travel’s Robyn Galloway: 
“This is a chance for clients to join Jax on her 
fun filled culinary tour of amazing cuisine, 
master classes, rum & coffee tastings and the 

chance to 
experience the 
spectacular 
scenery, traditions
& culture of 
Jamaica.”
Check out the 
segment on TV 
ONE on demand.
For more details 
click here and 
FREEPHONE 
0508 100 111 or email 
tours@innovativetravel.co.nz 

Gecko’s Africa
Click here for a Gecko’s Adventures flier 
that can be used (with your own logo) to send 
out to anyone thinking about a Gecko’s trip 
in Africa during DEC13. Your clients will 
save 35% on these trips and, like all Gecko’s 
trips, they are guaranteed to run. These are 
camping trips in Africa, where clients will be 

using the Gecko’s overland vehicle during the 
day, in the game parks, and camping at night.  
In the evening the Geckos vehicle transforms 
into a fully self contained kitchen, plus they 
will have their own Gecko’s chef and two 
other Geckos staff to ensure they have a real 
holiday in Africa.

Abu Dhabi Airport - major milestone 
Abu Dhabi Airports has placed the first 
buttress for the main structural steel arches 
of the airport’s Midfield Terminal Building 
(MTB) seven days ahead of schedule, and the 
project is on track for completion in 2017.
The buttress is one of 18 substructures that 
will form the base of the MTB steel structure. 
This base will hold the nine arches that 

comprise the building’s roof, which will have 
an arch span of 180 metres at its widest point.
The Midfield Terminal Complex is destined 
to become the gateway to Abu Dhabi and the 
future home of Etihad Airways, the national 
airline of the UAE.  In its first year of 
operation, the planned capacity of the facility 
is expected to reach 30 million passengers.

San Francisco to Dublin with Aer Lingus
World Aviation Systems says this will be an 
easy way to make Ireland your client’s first 
European stop, with new flights SFO-DUB 
starting on 02APR14.  Aer Lingus flights 
depart SFO in the late afternoon allowing 
for ample connection time from New 

Zealand.  EI fares for departures ex San 
Francisco Mon-Thu start from NZ$1085 
return plus tax of $151. 

http://www.innovativetravel.co.nz/special_group_tours/2014_coolest_cuisine_tour_to_jamaica_with_jax_hamilton
http://www.travelmemo.co.nz/voucher.php?voucher_id=1394


Majestic England on The Royal Scotsman
New for the 2014 season, The Royal Scotsman 
train is set to journey between Edinburgh and 
London, exploring some of the very best of 
the UK and its famous cities and sights.
A new three-night Majestic England itinerary
will depart Edinburgh on 11AUG14 and 
08SEP14. Stopping first at Alnwick Castle 
for a private tour of the home of the Duke 
of Northumberland and the Percy family for 
over 700 years, the decadent Edwardian-style 
carriages continue west across the rolling 
North Yorkshire Moors and visit the historic 
city of York before arriving in Norfolk. An 
exclusive private drinks reception at 
Sandringham House and Estate, the residence 
of HM The Queen, follows a leisurely stroll 
around the stunning grounds before re-joining 
the train for dinner and dancing on the mid-
Norfolk Railway line near the peaceful town 
of Dereham.
From Norfolk, the journey south towards the 
English capital stops en route in Cambridge, 
home to one of the world’s most famous 
universities. Guests can try punting along the 
River Cam and take a peek at some of the 
distinguished colleges. 
Meanwhile, a new four-night Classic Golf 
Tour has been introduced to the schedule 
departing Edinburgh on 18MAY14 and 

22SEP14. Golf enthusiasts will be able to 
practice their swing at three of Scotland’s 
most prestigious and beautiful courses, Royal 
Dornoch, Castle Stuart, home to the Scottish 
Open for three consecutive years, and finally 
Cruden Bay.
An additional three-night stay at Gleneagles 
Hotel & Spa is available, offering the chance 
to play on the championship courses that will 
host the 2014 Ryder Cup. Back by popular 
demand, the Classic Whisky, Country Homes 
and Gardens, and the Grand Tour of Britain 
will complete the trips on offer throughout 
the 2014 season. 
All journeys aboard The Royal Scotsman are 
offered on a fully inclusive basis.
A two-night stay can also be arranged at The 
Goring Hotel London before or after either 
journey.
The train has the lure of a luxury country 
house party, accommodating just 36 guests 
in beautifully appointed en-suite cabins. The 
Observation Car is the ideal spot to sit back, 
relax and take in the views and retreat to after 
dining in the restaurant cars and taste some of 
the varied whiskies from the Bar, including 
the train’s exclusive collection.
Contact Rail Plus for full details and pricing.

TOUR PRODUCT
He said the new look was the result of a 
careful evaluation and approval by the Travel 
Corporation. The AAT Kings website has 
been revamped and a new brochure will be 
out next month. The relaunch is also backed 
up with A$24 million worth of new coaches 
across Australia and New Zealand and there 
are new in-house staff training initiatives 
across the business. 
As well as better tailoring its products for 
AAT Kings’ traditional western markets, the 
company has created an Asia Sales Manager 
role to boost inbound tourism to both 
Australia and New Zealand from the Asia 
region and China in particular. 
The company has also created a New Zealand 
General Manager role and named Bruce 
Gentry, previously GM Ops, to fill it. NZ 
Sales Manager Reece Scott will now be freed 
up to concentrate on trade relationships, 
which AAT Kings is actively re-establishing 
with travel agencies and other partners in 
selling Australia and New Zealand.
Anthony Hayes says the relaunch aims to 
stimulate greater consumer interest in guided 
holidays, making it easier for agents to grow 
their domestic and trans-Tasman business.
“A key partnership opportunity for us is to 
grow the short breaks market. Australians 
and New Zealanders are busy, but we all have 
a week here and a couple of weeks there. 
Working with trade, AAT Kings can play 
a key part in changing the holiday patterns 
of busy Aussies and Kiwis who still want a 
rewarding break.”
To this end, AAT Kings has simplified its 
brand story and terminology to make it 
simpler for trade partners and guests to un-

derstand the various holiday options 
available.
“We offer something for everyone in each 
destination, whether that be our premium 
AAT Kings Inspiring Journeys immersive 
small group journeys; our signature AAT 
Kings Guided Holidays, Short Breaks and 
Day Tours; or our AAT Kings Aussie 
Adventures affordable, easy going small 
group tours,” adds Hayes.
Click here to view a video of the makeover.

AAT Kings Sales Manager Reece 
Scott with a couple of ‘tourists’

Much more than a paintjob   ... Cont from p1

LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

http://guidedtours.aatkings.com/new-beginnings
http://www.cxagents.com
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Emirates expects to fly 70 million passengers in 2020 
Emirates expects to 
fly 70 million 
passengers in 2020, 
and the airline, 
together with its 
partners in Dubai, is 
already progressing 
plans to ensure the 
right infrastructure 
is in place to support 
and capitalise on this 
growth. 
These plans were 
unveiled by Emirates
Airline President 
Tim Clark this week 
at a presentation to 
Bureau International 
des Expositions (BIE) delegates, who were 
visiting the UAE to make their final decision 
on the host city for the World Expo 2020. 
Dubai is a candidate city. 
“By 2020, we will have more than 250 
aircraft serving some 70 million passengers 
across six continents. It will make us the 
largest airline on the planet by international 
passenger traffic,” said Mr Clark. 
Mr Clark said that being the biggest airline in 
the world “is not really the end goal. Our aim 
has always been to connect travellers from 
around the world to Dubai, and other 
destinations with just a single stop via our hub. 
“Our location is a key advantage. The leaders 
of Dubai recognised this from the onset, and 
that is why Emirates is investing in the most 
advanced long-haul aircraft, and why Dubai 
has invested over the years to develop its 

infrastructure for international commerce and 
tourism. 
“Having the right equipment is important to 
our business model, but equally key to the 
mix is having the right ‘software’ – people 
and culture,” said Mr Clark. “With 50,000 
staff from over 160 nationalities, Emirates is 
one of the largest multicultural organisations 
in the world.  
“What this means is that we have people 
with a truly global mindset, who thrive in a 
fast-paced complex world, and are ready to 
embrace differences to bring the best ideas to 
the table. This is important if we want to be 
successful as a global connector and global 
enabler for travel, business and culture.” 
Emirates is currently the largest operator of  
Airbus A380s and Boeing 777s, with an order 
book for 53 and 64 more of each aircraft 

type respectively. By 
2020, it will have 
over 250 aircraft in its 
all-wide body fleet. 
Said Mr Clark: “We 
plan for the long-term 
and these plans include 
working closely with 
our stakeholders 
in Dubai including 
Dubai Airports and 
the GCAA amongst 
others, to make sure 
the right infrastructure 
is in place to support 
our planned fleet and 
traffic growth. We 
collaborate on every 

aspect of operations, from technical things 
like air space and stand operations, to the 
customer experience such as terminal facilities 
and efficient processing at check-in. 
“It is a partnership, guided by a clear and 
steady leadership that recognises aviation as 
a key economic driver, espouses open 
competition, and fosters a consensus-based 
approach to investment.” 
Visitor and traffic growth at Dubai 
International airport has grown tremendously 
in the past decade, with international passenger 
numbers virtually doubling from 24.8 million 
in 2005 to 47.2 million in 2010. Last year, the 
airport handled 57 million passengers from 
225 destinations, travelling in on more than 
140 airlines including Emirates. 
In 2020, Dubai expects to welcome more 
than 20 million visitors and airport 

infrastructure has been gearing up to meet 
this demand. It opened Terminal 3 dedicated 
to Emirates’ operations in 2008, and recently 
opened a new Concourse A for Emirates’ 
A380 operations. Emirates is the only airline 
in the world today that operates an A380 
dedicated terminal.  
Work is also underway at Dubai International 
airport on a Concourse D (due for completion
in 2015), to expand handling capability for 
the other airlines operating international 
flights. 

Etihad, Korean Air expand 
codeshare agreement
Etihad Airways has expanded its codeshare 
agreement with Korean Air to include six 
new destinations.
In the second phase of cooperation, Etihad 
will place its EY code on Korean Air services 
from Seoul Incheon to Honolulu, Vancouver 
and Hong Kong. Korean Air will place its 
KE code on Etihad Airways’ flights from Abu 
Dhabi to Johannesburg, Muscat and, subject 
to government approval, Khartoum.
The new arrangements augment the airlines’ 
existing codeshare services between Abu 
Dhabi and Seoul Incheon. 

Oslo-based low-cost carrier Norwegian 
Air Shuttle will launch long-haul 
operations between the UK and the US 
next summer.



26-plane order from 
Aerolineas Argentinas
Aerolineas Argentinas has inked a deal to 
buy 20 Boeing 737-800s, which Boeing says 
is worth US$1.8 billion at list prices. The 
Argentine airline already has a fleet of 26 
B737s, and the new planes, with their extra 
seating, will provide AR with more flexibility 
to operate both domestic and regional routes, 
according to its president.

QF uniform switch date
All 12,600 Qantas domestic and international 
uniformed staff will be donning the airline’s 
stylish new uniform on Thursday 12DEC, 
says Australian Business Traveller.
Already, some 120 frontliners are wearing the 
uniform created by Melbourne-born but Paris
-based designer Martin Grant. They’re part 
of a 120-strong ‘Style Ambassador’ squad 
– specially selected staff at Qantas lounges 
and terminals who have been chosen to wear 
the new uniform “to provide our employees 
with more information about the new look” a 
Qantas spokeswoman told ABT.

Louis Cruises offers a choice of  
4, 5 & 8 day superior cruises

  SAVE   
   20%  off

     the SMART fare

Book by
30 Nov 13 &

Focusing on the Greek Isles’ must-see
 & lesser known islands and the coastal 

treasures & historical highlights of Turkey

2014 Norway  
& Scandinavia  

brochure out now!

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*Hurtigruten voyage fares operate on a dynamic 
flexible pricing system, whereby the earlier you 
book, the greater the saving on your voyage 
fare. Contact DTWC for full terms & conditions. 
Travel Agent License: 2TA06939 (Discover the 
World Marketing Travel trading as Discover the 
World Cruising)

A choice of 6, 7, 11 & 12 day voyages
Year round, daily departures

Cruise, Rail, Hotel Stays  
and Tour Packages

EXPLORE NORWAY  
ABOARD T H E  

W O R L D ' S  M O S T  
B E A u T i f u L  v O YA g E

Book by  
31 October 2013  

  
the voyage fare

UP  
TOSAVE

25%
&

Off*

CRUISE NEWS
Important Notice for Travel Agents and Wholesalers
Royal Caribbean, Celebrity Cruises and Azamara Club Cruises will be closed 
for business from midday (EST) Saturday 26OCT until 11.15am (EST) Monday 
28OCT13. Due to system maintenance over this time, bookings will not be able to 
be processed online or via their call centre. 
The cruise lines apologise for any inconvenience to travel agents and their clients. 
Please note these times should be referred to as a guide only.

Royal Caribbean – They’re improving how you book their cruises
Starting Monday 28OCT, Royal Caribbean 
says agents will start to see some big 
improvements to CruiseMatch that will 
make the booking process faster, easier and 
more tailored to their clients.
It’s a smarter system that: 
• Uses your client’s specific information, 
such as their date of birth or loyalty club 
number, and will return the best rates and 
offers relevant to them. 
• It will only show you the promotions that 
your clients qualify for and it will 

automatically apply the promotion to their 
booking straight away. 
• Combines and applies promotions 
automatically, including onboard credits, 
discounts and coupons.
To help you understand these great new 
functions we have added a brand new 
training module to Cruising for Excellence, 
our online training centre. Simply log in to 
www.cruisingforexcellence.com.au.
To view a flyer that explains these 
enhancements in more detail, click here.  

Final day for shipboard credit offer
Holland America Line is offering a shipboard 
credit* of up to US$200 per stateroom on the 
majority of their 2014 and 2013 holiday
sailings.  The shipboard credit will also 
be combinable with the ongoing Explore4 
promotion, but must be booked before 5 pm 
today, Friday 25OCT in order to maximise 
your clients’ perks.
*Valid for new bookings only between 22 
& 25OCT13 inclusive.  On selected sailings 
only.  Any pricing shown is in US Dollars 
excluding port charges & government fees 

which are additional.  Additional terms & 
conditions may apply.
Click here for the details and contact the 
Francis Travel Marketing team for more 
information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz

http://www.discovertheworldcruising.com.au/special-offers
http://www.discovertheworldcruising.com.au/special-offers
royalcaribbean.au.benchmarkmails26.com/c/l?u=2DEFC78&e=3C67AD&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
http://www.hollandamerica.com/pageByName/Simple.action?requestPage=explore4&utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Tuesday%2C+22+October+2013
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM BRETT JARDINE, CLIA GENERAL MANAGER

Cruise3sixty Australasia
For everyone engaged with the cruise industry 
you will now be aware Cruise3sixty is heading to 
Sydney in February 2014.
For the last four years we have taken a delegation 
to Cruise3sixty in Florida and Vancouver where 
retail agents from across Australia and NZ have 
had the opportunity to learn more about the very 
mature North American market.
Cruise3sixty has evolved into a highly anticipated 
event for retail agents in North America and 2014 
marks the 10th year of delivery. Over this period 
this event has grown into the world largest cruise 
conference focused on retail agents and now runs 
for five days!
The globalisation of CLIA coinciding with the ten 
year anniversary has presented a great opportunity 
for us to deliver our own Cruise3sixty and we look 
forward to support from all sectors of the cruise 
industry.
Our goal is to deliver an event where participants 
will hear from leaders within the local cruise 
industry as well as other special guest speakers that 
are directly and indirectly involved.
As has been reported elsewhere, there will also 
be a trade show (sold out) where suppliers will 
be keen to showcase their latest offerings. CLIA 
members receive a 30% discount on registration for 
Cruise3sixty Sydney at www.cruise3sixty.com.au 
Cruise3sixty North America
For CLIA members there is also an open invitation 
for you to attend Cruise3sixty Fort Lauderdale in 
April where CLIA USA has extended their VIP rates 
to us. If you are keen to 
attend please contact our 
office for instructions on 
how to register for this by 
email info@cruising.org.au 

GUARANTEED 
UNTIL 31 OCTOBER

FLY TO EUROPE  
RETURN FOR $995^  

INCL. TAXES...  
in economy-class, when you  
book a 2014 Viking Europe  

or Russia holiday. 

It’s just so simple.

Call 0800 447 913  
or click here

^TERMS & CONDITIONS: Viking 995 air offer is only valid if booked in conjunction with a Viking River Cruise 
itinerary for travel in 2014. Viking 995 air is a strictly limited offer, conditions apply, subject to availability and may 
be withdrawn at any time. Viking 995 air offers Guests booked on a cruise / tour itinerary a return economy class 
airfare from Australia to Europe for $995.00. Full airfare payment ($995 per person) is due at the time of booking. 
Price is in Australian currency, per person and includes seasonal surcharges, all government fees and taxes and air 
fuel surcharges. Flights are available from gateway cities of ADL/AKL/BNE/MEL/PER/SYD for travel to Europe. Guests 
may choose date for travel and major European gateway destination, for full list request at the time of booking. 
Excluding travel between 20 Nov 2014 and 10 Jan 2015. Viking will book the most suitable routing with a carrier 
chosen from; QF, SQ, EK, TG, CX, BA, SK or AY. Flights may be currently out of the system date range and Viking 
will advise you when flights are within system range. If you request a customized route you will be responsible for 
all additional costs. If guests want to specify airline or stopover city, or travel together with another couple on the 
same flights Custom Air will endeavour to meet their needs for a fee of $200 per person. Viking 995 air is fully non‐
refundable, nonchangeable, not redeemable for cash, non-transferrable and non-redeemable for cruise credits. Full 
airline terms and conditions will apply. Airline schedules are subject to change without notice. Viking 995 air Viking 
River Cruises pays government fees and taxes, air fuel surcharges therefore at no point will these be refunded to 
you by Viking River Cruises. Additional terms and conditions may be viewed at www.vikingrivercruises.com.au

EX.  
AKL

Today, 25OCT13, is the final day to book a selected Carnival Cruise Lines 
cruise to get your clients up to $200 off their cruise fare, up to $200 
shipboard credit, plus 50% reduced deposits and free upgrades.
*Valid for new bookings only between 22 & 25OCT inclusive.  On selected 
sailings only.  Any pricing shown is in US Dollars excluding port charges & 
government fees which are additional.  Additional terms & conditions may 
apply.
Contact the Francis Travel Marketing team for more information - 
Call 09 444 2298 or reservations@francistravelmarketing.co.nz

Up to €1200 discount on Ponant’s Asia cruises
Agents can obtain exceptional discounts on Ponant Cruises sailings of Le Soleal 
in Asia from NOV13 to MAR14. Click here for sailings and call Francis Travel 
Marketing team for more information - 09 444 2298 or email
reservations@francistravelmarketing.co.nz

Pitcairn on the cruise lines’ charts
The Pitcairn Tourism Coordinator says the island is growing in popularity as a 
stop for cruise liners.
Heather Menzies says Pitcairn Island has always been a place of interest, as all 
descendents come from the mutineers of the Bounty, but there are many other 
aspects of the island that lure tourists.
She says cruise ships send tourists on smaller boats, or if the weather does not 
permit, groups from the island come out to the liner to set up a market and stalls.
“We’re looking at around 15 to 16 cruise ships already booked for the 2013-
2014 period. We anticipate that the number will be around that and a little more 
for 2015.”

http://www.vikingrivercruises.com.au/995air-europe.aspx
www.promail.co.nz/link.php?M=276631&N=4983&L=6389&F=H
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Windstar savings
Save up to 63% plus receive US$100 ship-
board credit per stateroom on Windstar 
cruises in the Mediterranean and Caribbean.
Greek Isles & Turkish Delights: 
save up to 59% 
Athens to Istanbul (or reverse) • 7 days    
Was: US$6,799pp  now from US$2,799pp
Flavors of the Caribbean:  save up to 63%
St. Maarten to St. Maarten • 7 days    
Was: US$3,999pp  now from US$1,499pp
Panama Canal:  save up to 60%
Puerto Caldera to Colón (or reverse) • 8 days    
Was: US$4,999pp  now from US$1,999pp

Yachtsman’s Caribbean:   save up to 55%
St. Maarten to St. Maarten • 8 days    
Was: US$3,999pp  now from US$1,799pp
Contact the Francis Travel Marketing team 
for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz
*Valid for new bookings only between 22 
& 27OCT13 inclusive.  On selected sailings 
only.  Any pricing shown is in US Dollars 
excluding government fees & taxes which are 
extra.  Additional terms & conditions may 
apply.

HOSPITALITY

Accorhotels.com rated NZ’s top hitting hotel website
New Zealand’s largest hotel operator, Accor,
continues to lead the online charge in hotel 
bookings with its website accorhotels.com 
declared the highest ranking hotel group 
website in the country, according to latest 
Experian Hitwise data.
Accorhotels.com, along with the Accor brand 
websites, holds 40% of the online hotel visits 
market share making it the #1 ranked hotel 
group in New Zealand, well ahead of the 
other major hotel groups.
Accor says it has remained ahead of the 

curve with growth of 30% year on year in 
total website visits, through an aggressive 
online marketing focus with investment into 
search and display, as well as TV and outdoor 
advertising.
Vice President Accor New Zealand and Fiji, 
Garth Simmons, says “Online bookings are 
booming and we have experienced month on 
month revenue growth from mobile bookings
which are up 200% year to date, and we 
foresee this trend to continue.”

Ombudsman needed to control TLAs – MANZ
A new ombudsman needs to be created to 
regulate territorial local authorities in New 
Zealand and prevent the price gouging of 
small businesses which are powerless to 
resist, the Motel Association of New Zealand 
(MANZ) says. 
The 2013 local body elections showed just 
how disengaged the New Zealand public are 
with territorial local authorities and it is 
unrealistic to expect the three-yearly electoral 
cycle will do anything to curb the 
monopolistic pricing behaviour of many 
councils, MANZ Chief Executive Michael 
Baines says.   
“The government needs to set up an 
ombudsman for businesses to be able to 
challenge council actions and pricing where 
it is unreasonable,” says Mr Baines (right).
Councils in New Zealand are monopolies, he 
says. In the commercial sector, companies 
that operate in a monopoly situation are 
carefully monitored, with the Commerce 
Commission having the power to step in 

when such power is abused.
“What we’ve seen in the past few years is 
an unrealistic hike in the cost of compliance 
from councils across New Zealand. It’s even 
more galling that many of them are doing this 
to try and recover financially from pursuing 
expensive pet projects. 
“Councils need to be answerable to more 
than just an indifferent voting public every 
three years,” he adds.

James Cook Hotel Grand Chancellor 
appointments
The James Cook Hotel Grand Chancellor has announced 
two new appointments within their Sales team. 
Vashna Sahay, who has been with the hotel in sales and 
marketing for 3½ years, has been appointed Business 
Development Executive and will be looking after a 
mixture of conference and corporate business. 
Lynaire McBrydie has taken over the role of Sales & 
Marketing Executive having joined the Hotel as Sales & 
Marketing Coordinator in SEP12. She will also be 
managing some inbound sales accounts alongside the 
Director of Sales & Marketing, Judy Chen. 

Sudima Christchurch Airport appointment
The Sudima Hotel Group has announced the appointment 
of Iftikar (Ifti) Hussain to the position of Hotel Manager,
Sudima Christchurch Airport. He officially starts in 
Christchurch on 25NOV, replacing Warren Barnes, who 
has announced his retirement.
The talented Mr Hussain holds three degrees - accounting,
finance and hospitality - and is currently Executive 
Assistant Manager at Sudima Auckland Airport, having 
been promoted earlier on from Rooms Division Manager 
and Front Office Manager since joining the company.
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INDUSTRY
Travel Agents win with Travelport Rooms and More 
Travelport has announced the winners of the 
recent New Zealand Travelport Rooms and 
More travel agent competition, which 
incentivised agents to utilise the industry-
leading hotel shopping and booking product. 
Linda Abraham from Harvey World Travel 
Thames won first prize for achieving the 
highest number of hotel bookings during the 
JUL-SEP competition period, and Champion 
Travel Napier agent Max Burns came second. 
Each received an Apple iPad Mini.
Linda Abraham says Travelport Rooms & 
More delivered the answers when she was 
faced with a number of clients looking at 
booking 2014 arrangements very early. 
“This has been a brilliant tool for us, as 
we have been able to confirm exactly what 
clients are asking for, at a reasonable rate and 
with commission,’ said Linda. 
“The range of product is amazing, and if we 
cannot get what we are looking for through 
our normal wholesaler, we know that it is 

more than likely to be showing on Travelport 
Rooms and More.” 
She is shown here receiving her iPad Mini 
from Travelport NZ & Pacific Islands 
Account Manager, Michael Franklin.

Sue Cooper back at THAI
Now that Milena Bossa has gone on maternity 
leave, her seat at THAI International AKL 
has been taken over by Sue Cooper, whose 
long history with the carrier saw her lured 
back for a while. Sue says she won’t be on

the road on sales calls, but will be there for 
phone calls and emails, and cranking out 
the occasional newsletter, complete with her 
trademark jokes.
DDI: 09 306 6305 
and E: suec@thaiairways.co.nz
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PEARL’S PEARLER
The most wasted of days 
is one without laughter.

Kiwi contingent boards Carnival Glory for Skål World Congress
Skål members from around New Zealand 
were among the 1,000-plus Skalleagues and 
their partners who sailed out of New York 
on Carnival Glory on the recent 2013 Skål 
World Congress.
The first of its kind on a cruise ship, the 
unique 7- night Congress itinerary included 
the ‘at-sea’ Opening ceremony, Cocktail 
Parties, General Assembly, B2B event and 
Gala Dinner while special Welcome Events 
were hosted each day by US and Canadian 
Skål Clubs when the ship docked in Boston,
Portland ME, Saint John and Halifax in 
Canada.
Delegates from the Auckland, Hamilton, 
Christchurch and Queenstown Skål Clubs 
were there to wave the New Zealand flag and 
to man the national booth (below) during the 
B2B event. They reported record numbers of 
delegates from around the world keen to 
swap club banners and pennants and to learn 
about Godzone.
Auckland President Gaye Wood says the 
Congress was “a unique global networking 
and business event and a true example of the 
far reaching benefits of membership in Skål.” 
Attendance at the World Congress was open 

to all Skål members with Auckland being 
represented this year by Gaye Wood, Richard 
Froggatt, Tony Smith and Nigel Pilkington.
Nigel was re-elected to the position of 
Director on the Executive Committee of Skål 
International.
Skal International is the global travel and 
tourism leaders networking organisation, 
with monthly events held in Auckland, 
Hamilton, Rotorua, Wellington, Christchurch 
and Queenstown. New membership is open 
now for 2014. www.skal.org. 

Gaye Wood gives an 
Auckland Club pennant 
to Monaco Skal President 
Constantine Panoussi

Kiwi contingent members 
wit h Indian wholesaler 
during B2B session


