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Qantas taps Kiwi “Curiosity” in new campaign
A big team from Qantas Frequent Flyer flew into Auckland this 
week to host functions for top-tier frequent flyer members and to 
brief media on what will be its biggest ever advertising campaign 
across New Zealand.
CEO of Qantas Loyalty Lesley Grant, a Kiwi, said: “New Zealand 
is a key market for Qantas. It has the biggest Qantas Frequent 
Flyer membership base outside of Australia and we are very 
focussed on making sure we continue to add new elements to the 
program to keep it relevant and rewarding.”
The new campaign, which launched this week across all major 
media platforms, stars a 7ft tall replica of NASA’s Mars rover 
‘Curiosity’. The robot vehicle is seen exploring the New Zealand 
landscape and encountering icons like a flock of sheep, a cattle
stop, the Crown Range and a budding Dan Carter, as Qantas, 
Jetstar and Emirates planes glide past.
The Curiosity campaign highlights to both existing and potential
members the loyalty program’s increased benefits for New Zealand
residents. Based around the theme of discovery, it aims to show 
different ways they can earn and redeem Qantas Points - from 
buying groceries on their ANZ Qantas credit card to flying on the 
partner airlines. A number of exclusive double and bonus Qantas 
points offers will be active throughout the campaign for New 
Zealand residents when buying flights, hotel rooms, car hire and 
QBE travel insurance.                                          .... Cont p12
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chooses New Zealand 
Travel Channel has commissioned a new ten-
part, 60-minute series RV Rampage, to be set 
in New Zealand.
Airing in over 130 territories worldwide, it 
will see five couples from around the world 
taking on an incredible challenge – travelling 
together in RVs from Auckland to Bluff. It 
will be hosted by Brit Henry Cole (World’s 
Greatest Motorcycle Rides) and Irish TV 
presenter Amanda Byram.
Executive Producer Karen Smith says: “RV 
Rampage sees big characters on an epic road 
trip across spectacular scenery being tested to 
their limits by extreme sports, mental 
challenges and living in close proximity 
whilst sharing a chemical toilet. It’ll be an 
exhilarating, engaging and thoroughly 
entertaining watch, hosted by a couple of 
wonderful presenters.”   

Filming will start later this month.
Catherine Bates, Tourism New Zealand’s 
General Manager of International PR and 
Major Events says:  “It’s a real coup that 
New Zealand has been chosen as the filming 
destination for this new series, which will 
showcase its breadth and beauty to a global 
audience,” said Ms Bates.

Targeting China’s luxury segment
Tourism New Zealand says the first campaign
 to target Chinese luxury travellers has 
kicked-off with a two page 100% Pure New 
Zealand advertisement in the exclusive 
Hurun Report OCT13 issue - the issue that 
publicises the annual Chinese rich list. The ad 
showcases the premium helicopter gourmet 
lunch experience with the supporting tag-
line - ‘Let your fantasies take flight in New 
Zealand’.
Sam Russell, TNZ’s Premium Sector 
Manager says travellers in this segment of 
the luxury travel market can spend $50K per 
visit, with some Chinese ultra high net-worth 
travellers capable of spending $150K or 

more.
“To qualify this high level of spend, they 
are understandably looking for exclusive, 
bespoke experiences that are out of reach for 
most visitors.”
The campaign will support trade and 
relationship work, premium famils and 
activity to engage the Chinese premium 
media in Tourism New Zealand’s 
International Media Programme.

National kauri park 
a priority
The establishment of a 
national kauri park in 
Northland is high on the 
to-do list, according to Lou 
Sanson, the Department of 
Conservation’s new Director-
General.
He told the Northern 
Advocate during a 
familiarisation visit to 
Northland that progress on a 
national kauri park 
incorporating the Waipoua 
kauri sanctuary and a network 
of other significant areas of 
kauri in Northland is largely 
dependent on resolving the 
shape of a partnership and 
management model between 
DoC and Waipoua kaitiaki 
(guardian) iwi Te Roroa.
Should a national kauri park 
be developed, it could be 
New Zealand’s 15th national 
park and the only one in the 
top half of the North Island.

Take your pick
The North and South Islands 
are now also officially known 
as Te Ika-a-Maui and Te 
Waipounamu. Land 
Information Minister Maurice 
Williamson has also 
formalised the names North 
and South which previously 
had no formal standing. 

Workshop supports 
Auckland tourism operators
Tourism Industry Association New Zealand is offering 
Auckland tourism operators an opportunity to get valuable 
business advice.
The Telecom Think Different Business Workshop on 
Thursday 31OCT will offer advice on how to strengthen 
your business, increase revenue and understand your legal 
obligations. It will also be an opportunity to network with 
others in the industry.
Speakers include Craig Rust of Business Innovators Ltd, 
Craig Wilson of Quality Tourism Development Ltd and 
Lane Neave Lawyers.
More information and registration details are available at 
www.tianz.org.nz/main/2013-Telecom-Business-workshops 
Registered delegates who are TIA members will go in a 
draw to win a Telecom phone up to the value of $1000 
(plus GST).  

TNZ industry update Roadshow
Next month Tourism New Zealand will be on the road with 
sessions that update progress made since 01JUL on its new 
marketing strategy and future planned activity.
The functions are in Wellington (11NOV), Christchurch 
(11NOV), Auckland (12NOV), Dunedin (12NOV), Taupo 
(13NOV) and Queenstown (13NOV). Click here for venue 
details and timings, and to register your interest in attending.

http://www.nzonline.org.nz
http://www.tourismnewzealand.com/upcoming-events/upcoming-events/november-roadshows/


Festive Treats at Jet Park Hotel • Christmas Menus out Now 
        www.jetpark.co.nz         MORE INFO

Tanoa Aspen is 
inviting everyone 
in its Facebook 
family to enter 
the draw to win a 
Queenstown 
getaway including:
Flights for two to 
Queenstown (from 
CHC, AKL, WLG)
5 Nights Accom-
modation including 
daily breakfast & 
Free Wi-Fi
Limousine 
Transfers to and 
from the airport in 
Queenstown
$200 Tanoa Credits 
to spend in the bar 
and restaurant
Click here to join 
their family and 
enter the draw.

Extra events for New Zealand Cup and Show Week
New Zealand Cup and Show Week in Christchurch is just 
a month away and several new events have been added to 
this year’s nine-day festival of racing, fashion, entertainment 
and country atmosphere celebrating Canterbury’s 
Anniversary. 

New official events are:
• A free street party in Re:START mall to launch the week 
on Friday evening, 08NOV
• A-League football with the Wellington Phoenix 

playing the Perth Glory at AMI Stadium on Saturday, 
09NOV
• Urban Assault, a fun challenge 5km obstacle course 
around the city centre on Sunday, 10NOV
• Breast Cancer Research Trust’s first Fashion for 
a Cure charity event at the Transitional Cardboard 
Cathedral on Monday, 11NOV.
Click here to see the full New Zealand Cup and 
Show Week programme.

ProGuides revisit Christchurch
A group of 25 ProGuides members from all over New Zealand 
recently took a self-organised two-day “Revisiting Christchurch” 
famil. 
They got an update from Tim Hunter, CEO of Canterbury and 
Christchurch Tourism on new developments, including more hotel 
beds, bars and restaurants before heading off on foot to check out 
the Re:START mall, the Square and the Cardboard Cathedral.
They also visited the Wigram Air Force Museum, Orana Park, 
Hinton’s winery, the Antarctic Centre, the Gondola and the Tannery, 
a new shopping café venue in Woolston. A highlight of the tour 
was a garden tour and morning tea at Sir Miles Warren’s garden at 
Ohinetahi. 
The experienced guides gained valuable insights into the city’s 
plans, arming them with the information they need to brief visitors 
on why the new Christchurch is well worth visiting.  
ProGuides NZ is a professional not-for-profit association of tour 
guides with over 150 members around New Zealand, representing at 
least 10 language sets, who offer a diverse range of guiding, driver/
guiding and tour operating activities throughout the country. 
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2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER

Outdoors team moves shop
The Outdoors NZ team have moved to new 
offices at 23 Haining Street, Te Aro, further 
up Tory Street in Wellington, which has given 
them more space and the security of working 
in an earthquake-strengthened building. The 

NZ Recreation Association (NZRA) team 
will be joining them there in a few weeks to 
share the space and some common services 
and infrastructure costs. 

New Ezi-Rent Premium Group B Class
Ezi-Rent Car Hire has added another rental 
car class to its Premium Category Range, 
the new 2013 Group B Toyota Corolla 1.8ltr 
5-door hatchback. They are ready to book 
now and for the busy summer season ahead.  
Ezi-Rent’s Premium Categories are all brand 

new to 2 to 3-year-old vehicles, ideal for 
clients wanting a comfortable, low mileage 
rental car with all the mod-cons including 
Bluetooth, AUX and USB ports.
www.ezirentcarhire.co.nz. 

Asia delivers for Australia
Australia’s international tourism arrivals in 
AUG13 were up 6.7%, with two-thirds of the 
growth coming from four Asian countries.
Arrivals from China were up 18% and 

exceeded 700,000 for the first time, for the 12 
months to August. Singapore and 
Malaysia arrivals were each up nearly 12% 
for the year, and Indonesia also delivered.

Virgin Australia a platinum sponsor for Dreamtime 2013
Virgin Australia has been announced as 
platinum sponsor and the first airline partner 
for Dreamtime 2013, Tourism Australia’s 
signature activity for the business events 
market.
The carrier will provide international flights 
for buyers from Australia’s key international 
markets as well as all domestic travel for 

attendees. 
Dreamtime 2013 will see approximately 
100 international decision-making business 
events buyers and media converge on 
Melbourne 09-13DEC, followed by three 
days of famils to various Australian 
destinations.

New Indigenous experience for Dreamworld
Dreamworld Corroboree, a new world, 
described as an interactive walk-through 
experience celebrating Aboriginal and Torres 
Strait Islander culture, wildlife and stories
opens at the Gold Coast theme park in 
DEC13.

The new world will feature live performance, 
a short film “Creation of the Gold Coast” 
– the local Yugambeh people’s story, and a 
chance to participate in dot painting, fire-
making, live didgeridoo playing, animal talks 
and demonstrations on spear throwing.

World-first remote control tourist
Tourism Victoria launched a world-first
tourism initiative on Wednesday – the 
Melbourne Remote Control Tourist – an 
innovative concept allowing would-be 
visitors to explore and experience Melbourne 
virtually by directing real people on 
adventures in and around the city, all 
captured and streamed online in real time.  
For five days until 13OCT, the two Remote 
Control Tourists will become the ears, eyes 
and even taste buds of everyday people, 
offering an engaging first-person perspective 
of Melbourne. 
The two Melbourne Remote Control Tourists
will be fully connected to the world via 
helmet-mounted cameras, microphones, GPS 

and some clever mobile live streaming 
technology. Their activities and adventures 
will be suggested by the public at 
remotecontroltourist.com using twitter or 
Facebook. 
The campaign is aimed at the domestic 
Australian and New Zealand markets.
It continues to highlight the playful and 
intriguing aspects of Melbourne and the ‘Go 
before you go’ message is aimed at sparking 
curiosity and the sense of discovery.  
New Zealand is the second largest source 
market for international visitors to Victoria.  
There were 278,800 Kiwi overnight visitors
to Victoria for the year ending JUN13, a 
4.6% increase over the previous year. 

Theme parks join forces promotionally
The Brisbane Times reports that the Gold 
Coast’s theme parks have taken a leaf out of 
Orlando’s books and will campaign together 
from 27OCT, selling the Gold Coast as the 
“theme park capital of Australia”.
Dreamworld, Whitewater World, Seaworld, 
Wet ‘n’ Wild and Movie World are undertaking 
a $15 million joint “major” interstate tourism 
campaign that aims to sell the destination’s 
many attractions to the New Zealand, Sydney, 
Melbourne and Hobart markets. It will 

focus on kids getting 
their parents to take 
them to the Gold Coast.

http://www.cxagents.com/nz


CLICK 
FOR Picnic on Moorea   Book & Ticket TN by 20OCT13 and be in to win! DETAILS

Qantas, Victoria in A$12m deal
Qantas and the Victorian government have 
signed a $12 million tourism cooperative 
agreement to market Victoria as a holiday 
destination internationally and within 
Australia. 
Qantas International Chief Executive Officer 
Simon Hickey said he is extremely proud 
of this new partnership which will increase 
visitor numbers and tourism spending across 
Victoria. 
“We are delighted to partner with the 
Victorian government and Tourism Victoria 
to promote the State to key international 
destinations and around Australia,” Mr 
Hickey said. 
“This three-year marketing agreement will 

encourage more people to visit Victoria and 
will be a valuable injection for the Victorian 
tourism industry, creating jobs and promoting 
investment and development,” says Qantas 
International CEO Simon Hickey.
The joint marketing agreement will target 
visitors from the United Kingdom, United 
States, Singapore, Indonesia, Hong Kong, 
China, New Zealand and Australia. 
The partnership will include campaigns in 
key international markets including 
advertising special airfares and promotions 
around major events and activities. 
The agreement will also have a strong focus 
on digital platforms including online and 
social media. 

Jock Paget for Adelaide Eventing
New Zealand rider and Eventing superstar, 
Jock Paget will appear as a special guest at 
Australia’s premier equestrian competition 
next month in Adelaide. 
The annual Australian International Three 
Day Event is the only CCI four star event 
held in the Southern Hemisphere and one of 
only six held across the world. For the past 
ten years, Adelaide has been the chosen host 
city of this Hallmark Equestrian event. 
“I am very much looking forward to going to 
the Adelaide International Three Day Event, 
I have ridden there once before and loved it! 
It’s a great event and a stunning location!” 
says Paget.
As a special guest, he will take part in course 
walks, a cross country master class, ride in 
the twilight show jumping on the Saturday 
and participate in a ‘friendly’ polo match 
with well-known Aussie eventing stars. 
Featuring an array of Olympic Champions, 
entertainment, food, wine & shopping in 

Adelaide’s beautiful parklands, the Australian
International Three Day Event is not to be 
missed, says the South Australian Tourism 
Commission’s Stacey Cant.  
Call 09-368 5381 or email info@satc.co.nz.

Pic | Kit Houghton/FEI

Qantas CHC-SYD from $249 one-way
Qantas is offering special Economy fares 
for travel from Christchurch to Sydney from 
27OCT13, available for sale until 30NOV13.  
Visit www.qantas.co.nz/agents for full details 
and tariff advice.
The fares are only available on Qantas 
operated services QF138/139 and 

EK5045/5046.
With the retiming of Qantas flights on the 
route, customers can depart CHC earlier 
and SYD later - allowing more time in SYD 
and greater flexibility accessing connecting 
flights.

PACIFIC ISLANDS
Denarau casino still on, says Claunch 
One Hundred Sands Limited chairman Larry 
Claunch has this week told The Fiji Times 
he intends to continue with the planned $290 
million casino at Denarau.
The company had been fined F$185,138 by 
the government for a breach of the licence 
awarded to the company and the paper 
reports that Fiji’s Attorney-General and 
Minister for Trade Aiyaz Sayed-Khaiyum 
confirmed that the government had received 
a cheque for that amount from One Hundred 
Sands.
He is quoted as saying he also received a 

letter from Claunch saying he would respond 
to concerns raised with the company earlier. 
Claunch blamed complications with the 
project for the work being pushed back and 
he could not specify when building was 
expected to begin.
Last week, the Fiji government issued a 
statement saying it would not hesitate to 
cancel the company’s exclusive casino 
licence if One Hundred Sands could not 
demonstrate that the construction of the 
project would begin.

The Rarotongan Group’s latest Webinar goes live
The latest property update Webinar for The 
Rarotongan Beach Resort & Spa and sister 
resorts - Sanctuary Rarotonga-on the beach 
and Aitutaki Lagoon Resort & Spa, will be 
“live” and available for viewing anytime 
from 9am today, Friday 11OCT. 

Simply click here to register and Log-in on 
the Prevu trade site (a one-time process). 
Then hit the Webinars button to view the 
presentation.

TravelMemo   20131011   11OCT13    Page 5

http://trade.prevu.tv/hotel/rarotongan
www.airtahitinui.co.nz/picnic 


Update Webinar live from 9am today!  
Click here to register on the Prevu Trade site and see what’s new!

www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?

Paradis d’Ouvea opens after renovations
Situated in the south of the island of Ouvéa, 
part of the Loyalty Islands group of New 
Caledonia, the four star le Paradis d’Ouvéa 
resort reopened after a makeover. 
The 34-bungalow resort is suited to both 
couples and families, with three types of 
accommodation: garden, lagoon and the 
exclusive spa bungalows. All offer TV, 
lounge area, private terrace, king size bed, 
bathroom with bath and shower, mini-bar 

lived in New Caledonia for four years and 
worked for different hotels in Nouméa before 
taking over the role in Ouvéa. 
Sales Manager, Ms Estelle Noblet, has many 
years’ experience in the hotel industry 
working in both New Zealand and New 
Caledonia and has in depth knowledge of the 
NZ travel sector. 
Contact Claire Hooton c.hooton@nctps.com 
or email sales@paradisouvea.com

and tea and coffee facilities. 
There is also an outdoor 
pool for guests if they want 
a break from the clear waters 
of the lagoon.
There are two restaurants 
serving a combination of 
local and international 
cuisine and Caledonian chef 
Olivier Polizzi has worked 
around the world and won a 
Michelin star. 
The hotel’s experienced new 
GM, Boris Sevestre, has 

ASIA

Cuisine Tour of Vietnam 
Active Asia has a 12-day Treasures & Tastes tour  
of Vietnam, with a private guide to help showcase 
the range of fresh cuisine on offer across the 
country - from amazing seafood, steamboat 
cuisine, Vietnamese BBQ, local pancakes, to the 
Red Bridge cooking school and KOTO (know one 
teach one) Hanoi restaurant that assists street kids 
to learn the restaurant trade.  
This package, which takes in Hanoi, Halong Bay, 
Hue, Hoi An, Ho Chi Minh and the Mekong Delta, 
is priced from $2340pp share twin.
Call 09-360 7669 or email sales@activeasia.co.nz
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Your gateway to The Yangtze Click Here
or call 09 309 1188

China   We know it like our own backyard

‘Extremely Special’ Asia fares from SIA
Singapore Airlines has announced the release 
of new ‘extremely’ Special Fares to North 
Asia, South East Asia and West Asia for 
travel in Economy Class in 2013, 

including selected dates in DEC13 and 
JAN14.  
The complete fare pages are available to view 
on www.krisport.co.nz

Song Saa super savings 
Cambodia’s premier luxury resort is offering 
a high season bonus nights offer. Your clients 
can enjoy high season for less with Song Saa 
Private Island’s bonus offer: a 25% discount 

on 4, 8, and 12-night bookings with a stay 
period between 01NOV13 and 15DEC13.
Click here for details and call your preferred 
Indochina wholesaler.

China Airlines special fare release
China Airlines, a full service carrier flying 
daily AKL-TPE and beyond, has released a 
new series of special fares to destinations
across the network. Economy Class AKL-
Taiwan from NZ$1279 return, over 55 
destinations in Asia from NZ$1469 return and 
Sydney from $189 one-way Economy Class 
or $599 one-way in Business Class. All fares 
are inclusive of all taxes & surcharges. 
Fares are valid for sale through to 31OCT13, 
with varying fare levels available for travel 
through until MAY14. 

Discount coupons for visitors to Korea
Korea Tourism Organization in conjunction 
with the current worldwide PSY Wiki Korea 
promotional campaign is giving away 
discount coupons to the value of 10,000 
Korean won per passenger (approx. A$10)   
For travellers planning to visit Korea 
between now and 29DEC13 it’s just a matter 
of them emailing visitkorea@knto.org.au 
with a scanned copy of their air ticket/s to 
Korea, plus name and address to receive two 
discount coupons (total value 10,000 Korean 

won) which will be mailed and can be used at 
various affiliated stores, restaurants etc. in 
Korea.
To see and learn more about the PSY Wiki 
Korea campaign visit 
http://www.koreabeinspired.com.au/
This discount coupon offer can only be 
redeemed at the affiliated stores in Korea 
which are listed in the booklet supplied with 
the coupons.

Shanghai 
Snapshot
World Journeys is 
promoting Shanghai 
as an essential 
inclusion in any 
China itinerary, to 
illustrate the vibrant 
modernity of today’s 
China.  
Once known as “The 
Paris of the East”, 
Shanghai has a lot to 
offer, but there are some special aspects only 
those ‘in the know’ can enjoy.  A stroll along 
the Bund is best enjoyed both in the morning 
and at night for contrasting views of 
Shanghai, and World Journeys highly 
recommends booking a River View room at a 
hotel on The Bund to further enjoy the 
spectacle.  For a taste of colonial China, 
explore the French Quarter on foot or in a 
vintage motorcycle sidecar, discovering 
European architecture, along with boutique 
cafes and art galleries.  Cuisine is a big 
part of any Chinese experience, and World 
Journeys recommends the Jesse Restaurant 
in the French Quarter – noisy, intimate (with 

only 15 tables) and delicious.  Other nightlife 
options include Jazz Bars and ritzy roof-top 
bars with incredible views of the futuristic 
skyline.  
World Journeys’ 3-day Shanghai Snapshot 
package is priced from $397pp share twin 
including two night’s 3-star accommodation
with breakfast; private sightseeing with 
English speaking guides and entrance fees, 
transfers, plus one lunch and one dinner.  
Four and five star options are available, as 
are highly personalised itineraries based on 
individual interests.  
Call 0800 117311 or info@worldjourneys.co.nz
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India & Sri LankaExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER

THE AMERICAS

Waikiki, Wines & Whales with World Journeys

Todd Davidson, 
Travel Oregon CEO; 
Kim Houston, World 
Journeys director; 
Lisa Itel, global sales 
manager Travel 
Oregon; Judith 
Wesley, World 
Journeys sales exec; 
Heather Anderson, 
Travel Portland and 
Corey Marshall, 
Travel Oregon 
Australia/ NZ

The promotional team from Travel Oregon 
and Travel Portland were centre stage at a 
World Journeys hosted function this week 
for travel agent partners and their clients at 
Auckland’s Big Picture Wine venue. Guests 
were introduced to the many delights of 
Oregon, which is easily accessed by 
connecting Hawaiian Airlines flights via 

Honolulu. They also got to see how the state 
can be explored on an Un-Cruise heritage 
adventure aboard the replica coastal steamer 
ss Legacy, which plies the mighty Columbia 
and Snake Rivers right through Oregon.
World Journeys promoted its 11-day locally 
hosted tour from San Francisco to Seattle,
taking in the wild and beautiful Oregon 

Coast, quirky 
Portland and the 
scenic 
Columbia River 
Gorge. They also 
showcased 
Un-Cruise 
Adventures’ 
cruises in 
Mexico’s Sea of 
Cortes and the 
Hawaiian Islands.

Pre-cruise Vancouver package
World Journeys has introduced a new 
Vancouver Luxury Pre Post Cruise package 
designed to provide a taste of Vancouver.  
Staying at the luxurious Fairmont Pacific Rim, 
the 4-day package includes return private 
transfers between your hotel and the cruise 
terminal, a 4-hour sightseeing tour of 
Vancouver, admission to Vancouver Lookout, 
a Panoramic Classic Seaplane tour, and a 
Guilty Pleasures Gourmet Walking tour.  
Prices start from $1,567pp share twin.  
Call World Journeys 0800 117311 or email 
info@worldjourneys.co.nz

Delta AKL-LAX from $1699
Delta Air Lines has released Shortlife 
Economy Class fares to North America, on 
sale until 21OCT13.  Economy Class AKL/
WLG/CHC - LAX from NZ$1699 return, and 
New York from $2199 return.
Low & high season fares are available for 
travel through to 31AUG14.

Delta Air Lines flies daily SYD-LAX, with 
convenient Trans-Tasman connections via NZ 
or VA, and offers 5% commission on all long 
haul sales ex New Zealand.
For more info call 09-977 2232 or email 
delta@walshegroup.com

Christmas hotel deals to Hawaii 
According to Excite Holidays, New 
Zealanders will be spending Christmas 
overseas with America, in particular, a 
popular destination. 
With the increasing popularity of Hawaii 
and to cater for demand during this holiday       

period, the wholesaler is offering 5-night 
hotel deals 21-26DEC13 at 3, 4 and 5-star 
hotels in Oahu, Hawaii. 
The deals can be had at Hyatt Regency 
Waikiki Beach Resort & Spa (5 star), Moana 
Surfrider (5 star), Sheraton Waikiki (4 star), 

Sheraton Princess Kaiulani (3 
star) and Hilton Hawaiian 
Village (5 star).
Excite Holidays also offers a 
range of sightseeing tours and 
activities in Hawaii. 
All hotels and activities booked 
are fully commissionable. Log 
on at www.exciteholidays.co.nz 
or call 0800 733 858.

http://www.exoticholidays.co.nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000176&packageName=Vancouver-Luxury-Pre-Post-Cruise


MIDDLE EAST / AFRICA

Visit an African paradise in 2014 from $1799pp
For those with clients whose hearts are set 
on travelling to South Africa, Makutsi Safari 
Springs offers a piece of paradise near must-
sees like Kruger National Park and the 
spectacular Blyde River Canyon.  With 
private accommodation, daily excursions, and 
expert guides included, Makutsi packages 
are priced from $1799 and for this guests are 
surrounded by nature and wildlife, mineral 
springs and tranquillity.
Adventure World’s 7-day Makutsi Walking
Safari package includes 4 nights at the 
Makutsi Main Camp, where they can relax 
around the mineral springs after their walk, 

or relax on their private terrace watching the 
local wildlife. They’ll also be treated to a 
true safari experience with two nights in the 
Tented Camp.
Another popular option is the 7-day Makutsi 
Classic Safari from $1875pp, with 6 nights 
at Makutsi Main Camp. Clients spend a full 
day game viewing in Kruger National Park, 
and visit nearby tribal villages. There’s also a 
bush picnic in the Makutsi Rainforest, game 
drives and a Blyde River Canyon visit.
Book before 31DEC13 to take advantage of 
these savings for 2014 travel. 
Call Adventure World on 0508 496 753.

International Jewellery Week Dubai
They say diamonds are a girl’s best friend 
and what better place to peruse the gems than 
at Dubai International Jewellery Week? One 
of the region’s leading showcases of jewellery,
gold and precious gems will take place 04-
07DEC at the Dubai International Convention

and Exhibition Centre, Dubai World Trade 
Centre. Not to be missed by jewellery 
enthusiasts, the fair, which has over 300 
exhibitors from more than 30 countries, 
attracts a mix of global brands, regional 
distributors, retailers and boutiques. 

Big water park for Oman
Oman is to launch its first water park in 2016. 
An agreement has been signed to build a 
huge indoor water park at Al Sawadi beach, 
72km north of Muscat. The water park, which 
will stretch over 25,000sq m, is expected to 
open in the first quarter of 2016.
The Australian-designed water park will have 
four themed areas and will also offer live 
musical and cultural shows, diving sports, 
cinemas, modern restaurants and halls for 
conferences and special events. 

EUROPE
New 14-day Country Roads of Croatia 
Among Insight Vacations’ 2014 Europe and 
Britain escorted journeys is a new 14-day 
Country Roads of Croatia tour, travelling 
from Zagreb to Dubrovnik and priced from 
$4425pp twin share. 
Take in the spectacular scenery of Croatia’s 
Dalmatian Coast as well as a detour into 
Slovenia to visit the world-famous caves of 
Postojna. Head inland to the pristine Plitvice 
National Park where 16 lakes interconnect 
flanked by waterfalls and forest. Spend two 
nights on Brač, the island famous for its 
marble, olive oil and wine where there is 
plenty of time to enjoy secluded beaches, tiny 
seafood restaurants and magnificent views.  
Signature hotel Hotel Bristol in Opatija has 
been recently renovated. Signature experiences
include a visit to the Stonemasons school in 

Pučišća where guests will gain an 
understanding of stone cutting and carving 
techniques from a master stonemason. Guests 
will visit Montenegro, a fast rising star of the 
Balkans where they’ll see Kotor, one of the 
most beautiful bays in the world. 
Pay in full before 15JAN14 to save up to 10%.

Qantas Special UK/Europe fares
Qantas has released special one-way 
Economy fares available for travel 14OCT-
30NOV13 and for sales until 31OCT13.
The carrier also advises that, in addition to 
the current Economy and Business Earlybird 

fares to UK and Europe, it is now offering 
special Premium Economy fares, also 
available for sale until 04DEC13.
Visit www.qantas.co.nz/agents for full details 
and tariff advices on both offers.
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Giro D’Italia 2014 to cycle in Ireland
Details of the full route of 2014 Giro d’Italia 
cycle tour have been announced, including 
news that the Grande Partenza, the ‘Big Start’ 
and the three stages will take place on the 
Island of Ireland.
The first and second stages of the Grande 
Partenza 2014 will start and finish in Belfast 
on 09 and10MAY14, while the third stage 
will start in Armagh and finish in Dublin on 
11MAY14.
The route will take in the Titanic Belfast, 
Parliament Buildings and the Causeway 
Coastal Route. It then moves on to the 

picturesque and historic setting of Armagh 
and south through Dundalk and Drogheda to 
Dublin with a spectacular finish at the 
Georgian buildings on Merrion Street in 
Dublin’s city centre.
200+ riders from over 30 countries together 
with their technical teams and sponsors will 
travel to Belfast next May for the Big Start 
2014.
The riders and the race entourage will travel 
back to Italy after the Irish action and racing 
will resume on 13MAY14.

Emirates frequent flyers get top football games opportunity
New Zealand members of Emirates’ frequent 
flyer programme, Skywards, now have 
exclusive opportunities to redeem their 
reward miles for tickets to matches of the 
world’s renowned football clubs sponsored 
by the airline. 
This football season, tickets are available for 
matches played by AC Milan, Arsenal, 
Hamburger SV, New York Cosmos, 
Olympiacos, Paris Saint-Germain and Real 
Madrid. General admission tickets can be 
redeemed starting from just 2,000 Skywards 

Miles. 
Emirates Skywards members in premium 
tiers can now redeem Miles for VIP seating 
in designated hospitality areas and experience 
the games at the highest level of luxury. The 
redemption Miles required vary by game and 
football club. 
All tickets are offered at a first-come first-
served basis and are limited to two tickets per 
booking.  Bookings can be done via 
www.emirates.com\nz  under the Skywards 
section.

AVIATION
Qantas taps Kiwi “Curiosity” in new campaign   ... Cont from p1
Ms Grant says the new partnership between 
Qantas and Emirates is a very important plus-
point for Frequent Flyers crossing the Tasman 
and flying to the partners’ many destinations
beyond.  Jetstar is another important partner 
for Kiwi flyers, offering ‘earn-and-burn’ 

points privileges on eligible flights. 
Footnote: In August, Qantas Loyalty 
announced a record underlying profit of 
A$260 million, up 13% on the previous year 
and also scored a record customer 
satisfaction rating.

Qantas Frequent 
Flyer’s fully 
motorised sedan 
sized Curiosity 
was built using 
NASA-supplied 
plans of the Mars 
rover, scaled 
down to 80% 
of the original. 
Weighing 350kg, 
the robot vehicle 
is able to 
manoeuvre most 
terrain, steered 
by remote 
control.

Complimentary Frequent Flyer offer
Qantas is providing complimentary Frequent 
Flyer membership (normally $50) to NZ 
Residents until 31OCT13. Customers can 
join online at qantas.com/nzfreejoin
Earn double points on Qantas for Trans 
Tasman travel or within Australia.
NZ-resident Qantas Frequent Flyers can earn 

double Qantas Points with Qantas and Jetstar 
when they register and book selected flights 
during OCT13 for travel from 01OCT13 to 
30JUN14.(Flights on Jetstar Japan (GK) can 
only be booked for travel between 01OCT13 
and 31MAR14. Offer excludes Jetstar Pacific 
(BL).  

Etihad lifts Virgin Australia stake to 19.9%
Etihad Airways yesterday confirmed its 
equity stake in Virgin Australia Holdings had 
reached 19.9%, following a series of on-
market share purchases over recent weeks. 

Etihad has reached the threshold approved 
by Australia’s Foreign Investment Review 
Board in June.

JAL hedges B787 bets with A350s
Japan Airlines has placed its first ever order 
with Airbus, signing to buy 31 A350 XWBs 
with options on another 25.

The A350 aims to be more fuel-efficient and 
is a direct competitor to Boeing’s 787 
Dreamliner, which JAL already operates.

Govt shutdown hits aircraft deliveries
While Jetstar was able to collect its first 
Boeing 787 this week, American carriers 
have been unable to take delivery of their 
new planes because of the US government 
shutdown. That’s because the FAA’s Aircraft 
Registry office, which approves certificates 

of registration for new planes - US-made or 
foreign - is closed.
It seems that if the registry office is not 
reopened by mid-OCT, the deliveries of more 
than 140 aircraft, worth US$1.5 billion, will 
be delayed.

Over 120 European destinations ... now that’s Wunderbar!
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Jetstar this week flew its first Boeing 787-8 
home to the new Dreamliner base in 
Melbourne.
TravelMemo contributor Peter Clark was 
one of just two Kiwi media invited to 
travel to Seattle for the handover and 

Clark’s report:
Dreamliner VH-VKA took off from Boeing’s 
Seattle facility after a short delivery 
ceremony involving a handover of the plane’s 
keys and the cutting of a ribbon by Qantas 
Group CEO Alan Joyce and Jetstar Group 
CEO Jayne Hrdlicka.
Flight JQ7878 carried 71 on board, including
the airline execs and other involved staff, 
aviation analysts and media, and a number of 
Jetstar crew for the two-sector flight.
The new jet took off with 45 tonnes of fuel 
and used just 24 tonnes during its 2547nm 
sector to HNL, representing a significant fuel 
saving of 12 to 14% when compared with 
an A330 operating the same sector with the 
same load. This should ensure Jetstar is able 
to maintain its ‘all day everyday low fares’ 
promise.  
As a passenger I found the aircraft to be a 
truly new experience, comfortable and 
smooth-riding. The 787’s gust alleviation 

travelled on the 13,200km delivery flight 
from Boeing’s Paine Field to Tullamarine 
via Honolulu. It becomes the first 787 
based in the region and, given the 
Dreamliner’s operational advantages, will 
soon become a common sight in local skies. 

control systems sense turbulence and 
command the control surfaces to counter the 
movements. 
We were up at 40,000 ft on both sectors and 
the cabin altitude was maintained at 6000 ft 
with a higher humidity, which I felt was 
noticeable in that there was less sinus 
pressure and the cabin atmosphere delivered 
a feeling of wellbeing. That may have been 
enhanced by the big new windows (around 
65% bigger than on other aircraft) fitted high 
on the cabin walls.
With the electronically dimmed windows 
darkened completely from the crew master 
control panel, there was just enough ‘moon-
light’ effect to find your way around the 
cabin, while still appearing to be a complete 
blackout. Those in window seats can still 
choose to individually adjust visibility to 40 
percent and get a good view without 
disturbing adjacent pax. This is a big plus Cont. p12 TravelMemo   20131011   11OCT13    Page 11



... Cont from p11   ...over other aircraft types.
The other outstanding feature is the high 
cabin ceilings with very large overhead bins 
placed high, giving the cabins a terrific 
feeling of size and space. The bins pull down 
low and are the largest capacity I have ever 
seen. 
The main cabin has a 3-3-3 configuration, 
with a total of 314 seats and a seat pitch of 
around 31 to 32 inches. The new Jetstar B/E 
Aerospace slimline economy seats are very 
comfortable, they recline well and have a 
moving seat bottom cushion. I thought them 
to be very comfortable for the average sized 
passenger. The Panasonic eX2 IFE works 
well and is an all touch screen operation, with 
a moving map function displaying a large 
amount of information. The 9 inch screen 
angle cannot be adjusted, it is a good size, 
but does change when the person reclines in 
front. At each economy seat is a USB port 
and two under seat AC outlets for every three 
seats.
The good seats to go for in Economy are the 
bulkhead locations and two exit rows.  
In Business there are 21 new Recarro seats at 
a 31 inch pitch, not dissimilar to the current 
Qantas B737-800 business seat. They have 
a good recline and are comfortable. The IFE 
screens are larger at 11 inches and some are 
also placed in the seat back. I have to say the 
passenger experience with a long haul inter-
national LCC will be something very new for 
many and likely to prove very popular. 
It’s going to be hard to beat because it’s the 
787, an aircraft I see as leading us into the 
future.
The Dreamliner landed in Melbourne after 
a 10 hour 40 minute flight from HNL and, 
after the traditional water cannon salute and 
speedy Customs clearance, it taxied over to 
Jetstar’s new Hangar 141 to be welcomed by 
hundreds of proud Jetstar staff.
This first 787-8 will spend four weeks on 

training and promotional flights around 
Australia, with its first commercial flight, 
from Melbourne to the Gold Coast, on 
13NOV, and other ops including Melbourne-
Cairns.
The carrier has announced that it will begin 
international service on 18NOV, with a daily 
Melbourne-Bali service “over the summer 

period” and, once more 787s are delivered 
early next year, the Dreamliners will be 
deployed to other destinations, including 
Phuket, Hawaii, Japan and Singapore, 
according to Jetstar CEO Jayne Hrdlicka.
The airline indicates that it expects to deploy 
the Dreamliner on its Auckland-Singapore 
route before the end of 2014.
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The second Boeing 787-9 to roll off the assembly line (eventually destined for the Air New 
Zealand fleet) is seen here undergoing refuelling checks at Boeing’s Everett plant. The plane 
will join the test flying program shortly, says aviation commentator Peter Clark, who took 
this pic as he arrived in Seattle for the delivery flight of Jetstar’s first B787-8.

Cathay Pacific Premium Economy ex AKL from Sunday
Cathay Pacific will feature Premium Economy
Class on the Auckland-Hong Kong route 
from this Sunday, 13OCT.
The new product offers a quieter more 
spacious 28-seat cabin on the A340 aircraft 
which fly on the NZ-Hong Kong route. Seat 
pitch is 38 inches – six inches more than 
Economy Class – and the seat itself is wider 
and has a bigger recline. It has a large meal 
table, cocktail table, footrest, a 10.6-inch 
touch screen personal television, an in-seat 
power outlet, and a multi-port connector for 
personal devices and extra personal stowage 
space.
Premium Economy pax will be welcomed 
on board with juice and champagne, and 
enjoy an enhanced onboard meal selection. 
Each passenger will also receive a personal 
bottle of water and additional snack choices 
to include more fresh fruit, an energy bar and 
dessert.  
They will be given an amenity kit with dental 
kit, socks, eyeshade and earplugs, and offered 
larger pillows and noise-cancelling headsets.

Passengers will get priority check-in at 
dedicated counters and priority boarding 
before Economy Class passengers, plus an 
increase in baggage allowance from 20kg to 
25kg (weight system).
To celebrate the launch of Premium 
Economy, Cathay Pacific has introduced 
special Premium Economy fares from NZ to 
Hong Kong, starting from $2,600 plus airport 
and Government taxes. 
Also available are Premium Economy 2014 
Earlybird fares to more than 100 destinations 
in UK/Europe, starting from $4,299 plus 
airport and Government taxes.

Air New Zealand names Norm Thompson’s successor
Air New Zealand has appointed Cam Wallace 
to the role of Chief Sales and Commercial 
Officer effective 01JAN14.  He will replace 
Norm Thompson who retires in December.
The airline’s CEO Christopher Luxon says 
Wallace, who is currently Group GM New 
Zealand and Pacific Islands, has been selected
for the role after an international search.
As Chief Sales and Commercial Officer he 
will be accountable for more than $4 billion 

in passenger and cargo revenue.
Wallace (42) has held sales leadership roles 
for more than ten years on both sides of the 
Tasman with Air New Zealand.  He currently 
has responsibility for generating more than 
NZ$2 billion in revenue annually through 
leading a sales and market development 
team of over 650 people.  Prior to joining Air 
New Zealand he held roles within two other 
airlines.  

Sun’n’sand destinations get more Air NZ seats
Air New Zealand is upping that competitive 
ante by increasing to four services a week 
between AKL and HNL during the period 
16JUN-25OCT14, with five Hawaii services 
a week over the peak 30JUN-27JUL period.
Hawaii Tourism’s Darragh Walshe told the 
NZ Herald there had never been any doubt 
the market was big enough for two airlines 
flying the equivalent of daily services in peak 
periods.
“I guess it’s a great example of what 
competition can do to reinvigorate the 

market,” he said, adding that Kiwis were now 
travelling beyond Oahu to the state’s other 
islands.
Air New Zealand has also confirmed it will 
operate a third Bali season with non-stops 
ex Auckland twice-weekly 31MAY-19OCT, 
adding a third service each week 01JUL-
12OCT14, upping capacity by 40%
The national carrier will also lift overall 
capacity on Pacific Island routes by 7.1% 
over the APR-OCT14 Northern Summer 
period. 

Golden girl Betty White and a cast of other golden oldies star in Air New Zealand’s 
latest in-flight safety video – Safety Old School Style – which can be viewed here.

2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER
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Etihad to fly to Los Angeles
Etihad Airways is to launch daily non-stop 
flights from Abu Dhabi to Los Angeles from 
01JUN14, subject to regulatory approvals.
The new service will also offer maximum 
connectivity, via Abu Dhabi, with 25 Etihad
Airways destinations across the Middle 
East region and Indian Subcontinent, 12 of 
which are in India, catering for the demand 
from Los Angeles’ diverse and multicultural 
population.
Etihad Airways says it intends to purchase 

ATR capacity for Tauranga
More airline seats are coming between 
Tauranga and Auckland.
Air New Zealand has told NewsTalk ZB that 
from February, a 68-seat ATR-72 will fly the 
early evening weekday flight between the 
two cities, instead of a 50-seat Q300.

Inflight Connectivity on Garuda Indonesia
Garuda Indonesia has launched “Inflight 
Connectivity” service on board all its Boeing 
777-300ERs which allows passengers in First 
Class, Executive Class and even Economy 
Class to access the internet via Wi-Fi during 
the flight.
While GA’s First Class pax enjoy free-of-
charge Wi-Fi access, passengers in Executive
Class and Economy will be charged 
US$11.95 for one hour unlimited internet 
browsing package or US$21.95 for an 
unlimited 24 hours.
The “Inflight Connectivity” service is 
currently only available to B777-300 ER 
pax, but GA will gradually introduce it on 
its domestic and international A330-200 and 
A330-300 fleets.
All GA passengers on the B777-300ER can 
also access inflight entertainment, Live TV or 
live broadcasts from CNN International, BBC 

World, BBC Arabic, NHK World Premium, 
Euronews and CNBC.
GA’s first B777-300ER was delivered on 
24JUN13 and the second at the end of JUL. 
The next two Boeing 777-300ERs will arrive 
towards the end of the year. Three more are 
scheduled to arrive in 2014 and a further 
three in 2015.

from Air India five Boeing 777-200 LRs, the 
longest range passenger aircraft in operation, 
for use on the new LA route.
In other Etihad news, the airline continued to 
achieve record growth in the third quarter of 
2013, with revenue from passenger services 
exceeding US$1 billion for the first time and 
passenger numbers passing 3 million. 
Total revenue rose 11% to US$1.4 billion, 
compared to US$1.3 billion in Q3 of 2012, 
while network-wide passenger load factors 
reached 81%.

ATR’s are currently used only on Friday 
evenings.
Air New Zealand spokesperson Brigitte 
Ransom says the airline will also replace 
some 19-seat Beechcraft weekend flights 
with Q300s from next year.

CRUISE NEWS

2014 Norway  
& Scandinavia  

brochure out now!

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*Hurtigruten voyage fares operate on a dynamic 
flexible pricing system, whereby the earlier you 
book, the greater the saving on your voyage 
fare. Contact DTWC for full terms & conditions. 
Travel Agent License: 2TA06939 (Discover the 
World Marketing Travel trading as Discover the 
World Cruising)

A choice of 6, 7, 11 & 12 day voyages
Year round, daily departures

Cruise, Rail, Hotel Stays  
and Tour Packages

EXPLORE NORWAY  
ABOARD T H E  

W O R L D ' S  M O S T  
B E A u T i f u L  v O YA g E

Book by  
31 October 2013  

  
the voyage fare

UP  
TOSAVE

25%
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Shed 10 gets first big ship
Auckland’s summer cruise season starts 
today with Shed 10 on Queens Wharf 
welcoming its first ship Sea Princess, 
which carries over 2800 passengers and 
crew. It is the first ship to test the recently 
refurbished 100 year old former cargo 
shed and is the first of 89 cruise ships that 
will be visiting Auckland this summer.  
ATEED Manager Tourism Jason Hill says 
that according to Cruise New Zealand 
the summer cruise season is estimated to 
inject $115.5 million into the Auckland 
economy. 
“Our role is to provide an excellent 
welcome for cruise passengers to Auckland.
We’re working closely with Ports of 
Auckland, Cruise New Zealand, Waterfront 
Auckland and shore excursion operators 
to help ensure cruise passengers have 
a great Auckland experience – one that 
encourages them to come back as longer-
stay visitors,” says Mr Hill.  
To coincide with the arrival of Sea Princess 
ATEED has launched a special cruise 
website – http://aucklandnz.com/cruise. 
The site has been tailor-made to suit the 
timescales and tastes of cruise passengers 
and features information on Auckland 
must-do activities, as well as practical tips 
and maps. 
There is also a satellite i-SITE on Queens 
Wharf, where passengers can get first-
hand advice and book activities and tours. 
Shed 10 will now be the main cruise 
terminal facility for Auckland, offering 
double the size of the current facility on 
Princes Wharf and ensuring a smoother 
disembarkation process for passengers.  

TravelMemo   20131011   11OCT13    Page 14

http://www.discovertheworldcruising.com.au/special-offers


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM Peter Kollar, CLIA Training & Devmnt Mgr

GRAND 
EUROPEAN 

TOUR

*Conditions: Prices are per person, listed in Australian dollars, twin 
share including port charges. Limited single pricing available; call 
for details. Valid on 2014 sailings only. Must book by 31 October, 
2013. Prices is based on 15 Nov 2014 departure in Cat F. Offer is 
combinable with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Plus, simple 

 $995^  
AIR OFFER

15-days from $5,795*pp
Save $1,000* per couple

2014 Cruising Europe & Exotic 
Corners brochure OUT NOW!

  SAVE   
   20%  off

     the cruise fare

Book
NOW

up 
to 

&

Asia-Pacific Optimism
On location from Cruise Shipping Asia-Pacific 

Conference in Singapore
This week I have been amazed at the desire and 
commitment of so many Asian companies’ coming 
together to make the cruise industry a major part 
of their socio-economic growth. 
I’ve spent two days speaking to packed audiences 
of travel agents keen to absorb industry knowledge. 
Walking the trade floor it’s evident that traders 
have advanced their skills with new technology so 
that the regions’ cruise industry needs are catered 
for. Asian shipyards now have robust portfolios of 
refits, repairs, and new-builds on the horizon, while 
8 port cities are developing infrastructure of world 
class standards. Singapore and Hong Kong have 
already opened their new post-Panamax terminals 
providing exceptional connectivity to their city and 
surrounds. 
Asian governments have brought in changes to 
legislation that have improved the travel experience 
for passengers, while cruise lines are setting up 
offices in unprecedented numbers throughout Asia. 
Why is this important to you? Our continual growth 
has always relied on the strength of Australian and 
New Zealand domestic itineraries but how long this 
can be sustained with challenges ahead of fuelling, 
taxes, and port development is unknown. If Asia 
grows its market penetration even to a 
fraction of what we have, cruise lines will have no 
other option but to deploy a greater number of 
ships in their region. Given our proximity to Asia 
and the fact that our cruise seasons combine well, 
this will ensure our local in-
dustry will continue to have 
a high number of ships 
available in our local waters 
for years to come.

It’s WOW time
Royal Caribbean is offering agents the chance to be one of the first in the world 
to experience its most revolutionary and ground-breaking ship yet, Quantum of 
the Seas. 
This is an exclusive ‘money can’t buy’ prize which will see one lucky winner 
and a friend cruising on Quantum of the Seas’ inaugural trade voyage before she 
even starts her first cruise season.
The prize also includes economy return flights to New York, where the cruise 
starts and ends. 
Second prize is a 7-night Tasmania Discovery cruise and third prize is a 5-night 
East Coast Highlights cruise.
For a chance to win, sell a Royal Caribbean cruise and tell the cruise line in 25 
words or less why you should be WOW’ed by Quantum of the Seas. Note, only 
one entry per consultant is permitted.
To enter the competition and to find out more, click here.
Get in quick as the competition finishes on Friday 25OCT13.

Sail New Zealand on Celebrity Solstice
Your clients can sail onboard the Celebrity Solstice – famed for its real grass 
Lawn Club and for delivering exceptional food and beverage experiences. 
Departing Sydney 22DEC13, the ship cruises for 12 nights taking in Melbourne, 
Milford Sound, Doubtful Sound, Dusky Sound, Dunedin, Akaroa, Wellington, 
and Tauranga with the cruise finishing in Auckland.   
Cruise from NZ$2,319pp twin share in an interior stateroom. 
Other Conditions apply. Subject to availability. 

http://www.vikingrivercruises.com.au/rivercruises/europe-rhine-danube-amsterdam-budapest-2014/itinerary.aspx
http://www.discovertheworldcruising.com.au/special-offers
http://www.royalcaribbean.com.au/vanity/quantumcomp?cid=edm_131009_qntradecomp_nz&wuc=NZL


National Geographic Orion to revisit Melanesia in 2014
The unprecedented sales success of National 
Geographic Orion’s season of Melanesian 
voyages early in 2014 has prompted revisions 
to a later itinerary which now incorporates 
popular Melanesian highlights in Papua New 
Guinea, the Solomon Islands and Vanuatu, 
enroute to Fiji. 
Departing Cairns for Lautoka on 05NOV14, 
National Geographic Orion’s 13-night 
voyage will provide one additional 
opportunity to explore Melanesia onboard 
National Geographic Orion next year.
There will opportunities to buy crafts from 
the artisans who made them, and guests will 
mix with villagers and watch them performing 
traditional dances. 
There is time to swim, snorkel and kayak and 
the specialist expedition team, headed by Tim 
Soper, includes Chris Rainier, National 
Geographic Photographer considered one 
of the leading documentary photographers 
working today, will be there to reveal 
remnants of fierce WWII battles - aircraft, 

tanks and vehicles both on land and the 
seabed.
Guests can attend interesting and informative
briefings and lectures pertinent to the region;
get tips onboard and in the field about 
photography techniques and equipment; view 
dramatic images of the undersea from the 
ROV (remotely operated vehicle) transmitted
from 300 metres depth; be stimulated by 
discussions with like-minded fellow 
travellers, the environment and the day’s 
cultural and physical activities. 
The itinerary includes CAIRNS, Kwato 
Island, Louisiade Archipelago, Milne Bay, 
Honiara, Santa Ana, Luganville, Port Vila, 
Lelepa, Beqa, LAUTOKA.
Request your 2014 brochure detailing 
National Geographic Orion’s range of 
voyages stretching from Borneo to the 
Kimberley, Micronesia and Melanesia, Great 
Barrier Reef to Easter Island and Antarctica 
by visiting the www.orionexpeditions.com 
and call 0800 444462.

Cruise New Zealand on Voyager of the Seas
Royal Caribbean is offering value deals on 
board mega liner Voyager of the Seas cruis-
ing to New Zealand for 14 nights, departing 
Sydney on 23NOV13. This itinerary includes 
Auckland, Tauranga, Napier, Wellington, 
Dunedin, Dusky Sound, Doubtful Sound, and 

Milford Sound and calls into Tasmania for a 
full day on the way back to Sydney. 
Cruise from NZ$1,479pp twin share in an 
interior stateroom. 
Other Conditions apply. 
Subject to availability. 

Mariner of the Seas’ winter 2014-15 Season
Royal Caribbean International has unveiled 
29 new Southeast Asia sailings aboard 
Mariner of the Seas. A special 7-night 
itinerary, departing 11FEB15, will overnight 
at Bangkok (Laemchabang), Thailand, and 
call at Ho Chi Minh City (Phu My), Vietnam.

The ship’s winter season will conclude 
with an 8-night itinerary from Singapore to 
Shanghai (Baoshan), China, departing on 
07MAR15, and featuring an overnight at 
Hong Kong with calls at Ho Chi Minh City 
(Phu My) and Xiamen, China.

Noordam 2014 Europe redeployment
Holland America Line has made the decision
to re-deploy ms Noordam to central & 
Western Mediterranean cruises during Spring 
& Summer 2014. The short-notice changes to 
the ship’s schedule will impact on the accuracy 
of the relevant pages in the 2014/2015 
Holland America Line brochures.  
The change to Noordam’s schedule was 
driven by the need to cancel port calls in 
Egypt through the 2013 season due to the 
ongoing unrest there. The adjustments had 

further operational and port implications 
and the new itineraries will now ensure the 
smoothest execution of ms Noordam’s 
overall schedule next summer. 
ms Noordam is still offering 11, 22 & 
33-night itineraries and agents should note 
that the HAL website www.hollandamerica.
com is correct.
Contact the Francis Travel Marketing team 
for assistance on 09-444 2298 or 
reservations@francistravelmarketing.co.nz

Last-minute sailings on ms Rotterdam
Francis Travel Marketing says 
there are “massively reduced” 
rates on six last-minute Europe 
sailings aboard ms Rotterdam 
in NOV/DEC13. Click here 
to download the flyer and call 
09 444 2298 or reservations@
francistravelmarketing.co.nz.
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HOSPITALITY
Best Western’s “Status Match… No Catch”
Best Western’s global hotel loyalty program, 
Best Western Rewards is now offering a 
“Status Match… No Catch®” loyalty 
upgrade for members staying at the group’s 
Australia, New Zealand and Fiji hotels. 
Guests who hold an elite status with another 

hotel loyalty program can now upgrade their 
Best Western Rewards status to the 
equivalent tier. Guests can apply for this 
upgrade on check-in at their hotel or by 
completing an online form at 
www.bestwestern.com.au. 

Christmas Functions time
Jet Park Hotel is catering to Auckland 
Airport-area demand for Christmas functions 
by developing a Workplace Festive Shout 
Indaba Lounge Bar menu, a Festive Treats 
platter menu for groups of 10 or more, and 

a Full Christmas Buffet menu for parties of 
30 or more. All are available from now on 
through to Christmas Eve. The hotel also 
has a Christmas Day Dinner available from 
5.30pm, 25DEC.
Click here for the details.

Branson reopens Necker Island
Necker Island, Sir Richard Branson’s Caribbean
hideaway, has reopened after a two-year 
rebuild following a disastrous fire.
The Great House on Necker Island, the 
entrepreneur’s private home, is a Balinese-
style residence with nine bedrooms, including
a 1,500sqm Master Suite and six Balinese 

villas dotted around the island. Available for 
a sole-use booking for up to 36 adults and 
six children at US$60,000 per night, it is also 
occasionally offered during 
‘Celebration Weeks’ for individual room 
‘hotel-style’ bookings for 7-night stays.  
Click here for details.

Huka Lodge five-room offer
Huka Lodge, which started life as a simple 
fishing camp in the 1920s, has developed a 
special trout fishing offer.
Reservations for a two-night stay, for a 
minimum of five Junior Lodge Suites (on 
a double-occupancy basis) will include a 
complimentary trout fishing adventure for the 

entire party on Lake Taupo. Offer valid until 
14DEC, subject to availability.
Guests will enjoy a two-hour charter on 
board a private launch cruising Lake Taupo. 
The expert fishing guides from Chris Jolly 
Outdoors will certainly ensure guests will 
land a trout or two.

INDUSTRY

Rihanna with Malaysia Airlines winners
Malaysia Airlines’ Rihanna competition saw 23 agents win tickets to the 08OCT concert, 
which was declared to be “a great night.”
The winners were Olga – FCM; Amanda – Cruiseabout Ponsonby; Elleysen – Elite Travel; 
Lee – Travel Associates; Jan and Anna – Meadowlands Travel; Gaby – Lynnmall Flight 
Centre; Peter – St Heliers; Victoria – Planet Earth; Janet and Shirley – Aspire Group; Sandra 
– FCL Mairangi Bay; Linda – HoT Parnell; Daniel – Target Travel; Craig – Travel Associates; 
Patsy Watson – Global Travel Management; Suzanne – HoT Milford; Tanya – BWT Auckland; 
Amber HoT Newmarket; Viru and Noopur – Sky Travel; Reena – HoT Parnell; and Tanya – 
FCL Albany.
Sunita Narula says MH would like to thank everyone for their support.
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PEARL’S PEARLER
You can’t tell which way the train went 

by looking at the rails

Flight Centre New Zealand Foundation 
Flight Centre New Zealand Limited has 
announced the launch of its own charitable 
trust, the Flight Centre New Zealand (NZ) 
Foundation. With a vision of becoming one 
of the leading corporate-based foundations in 
New Zealand, Flight Centre is committed to 
giving back to local communities across the 
country, via the Flight Centre NZ Foundation.
“This is an excellent opportunity for many 
charitable organisations to apply for funding 
from the Flight Centre NZ Foundation,” says 
managing director, Mike Friend. “From local 
sports groups to community events and even 
national fundraisers, the options are endless.
“We have supported many charities over the 
years, including pledging NZ$1 million to the 

Christchurch earthquake in 2011. The 
Foundation is a great way to be able to 
consolidate all of this and really maximise 
our charitable reach across the country.”
The Flight Centre NZ Foundation will be 
operating with quarterly ‘funding rounds’ and 
invites charities, organisations or individuals 
seeking support to apply via the Flight Centre 
website, with the current funding round open 
until 30NOV.
www.flightcentre.co.nz/foundation

G’Day Europe roadshow 
The many brands of The Travel Corporation 
were on the road around the country, hosting 
no less than 20 G’Day Europe presentations 
during the period 23SEP to 09OCT.
On the home straight, they attracted a good 
crowd on Auckland’s North Shore on Tuesday 
for a 7.15am session. Over a fine Spencer 

on Byron breakfast, the consultants were 
updated on the features and benefits of 
Uniworld, Trafalgar, Insight Vacations, 
Contiki and AAT Kings products for 2014 
and selected agents got to participate in 
the Hot Seat, a quickfire elimination test of 
their memory by quizmaster Tony Laskey of 
Contiki.

The Travel Corporation roadshow team, from left, Reece Scott - AAT Kings, Rosie Green 
- Insight, the quiz winner Sam Chambers - United Mairangi Bay, Contiki’s Sam Morrah, 
Marija Tolj - Trafalgar, and Greg Marett - Uniworld, with Contiki’s Tony Laskey in front. 
  

Hot Seat quiz contestants Sma Chambers – United Mairangi Bay, Thad d’Souza – Corporate 
Traveller Albany and Lisa McGuiness, HWT Warkworth tested by Rosie Green and Tony 
Laskey.


