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WANT AD RESULTS?
You’ll get them 

by using TravelMemo
CLICK HERE  

TO REQUEST AD RATES

2013SKYCITY Auckland Convention Centre 
November 13, 2013  9.00am - 5.00pm

For more information about attending PAICE visit
www.paicexpo.co.nz

LAST CHANCE 
TO FLY FREE TO 
EUROPE IN 2014

Offers end 15 October
Click here

Fall in love with Western Australia
Tourism Western Australia is inviting New Zealanders to fall 
in love with the State of ‘extraordinary experiences’, with the 
release of two short promotional videos.  
The new marketing campaign, based on market research, aims 
to create an emotional connection with people by focusing 
on getting away from everyday life and reconnecting, while 
experiencing the extraordinary destination.  
“Creating lifelong memories with the people most important 
to them is what they hope to get out of a holiday,” says 
Tourism WA CEO Stephanie Buckland.   
“The ads unashamedly feature couples - the actors featured 
are in fact real-life couples - because we are aiming to make 
an emotional connection with consumers.”  
The uniquely Western Australian locations showcased include 
El Questro Wilderness Park, Home Valley Station, the 
Bungle Bungle Range, Cable Beach and Gantheaume Point in 
the North West; and the Stirling Ranges, Cape to Cape track, 
Mandalay Beach, Lake Cave, Boranup Forest, Greens Pool, 
Smiths Beach and Cullen Winery in the South West. 
To view the new ‘brand films’ for the North West click here 
and the South West please click here.
Footnote: New Zealand visitor numbers for WA are at their 
strongest, with just over 80,000 arrivals, up 7% on this time 
last year. 

http://www.koreanair.com
mailto:adrates@travelmemo.co.nz
http://www.paicexpo.co.nz
http://waholidayspecialists.co.nz/rsvp
http://www.youtube.com/watch?v=Jsmi66JV4Ho&feature=youtu.be
http://www.youtube.com/watch?v=HIGKcoNRNu8&feature=youtu.be
http://www.scenictours.com.au/end-of-erc-earlybirds-nz/?utm_source=travelmemo&utm_medium=email&utm_campaign=travelmemo_nz
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Rotorua’s Pop-up i-SITE innovation 
Rotorua District Council has developed a 
‘Pop-up i-SITE’ – a mobile information and 
booking outlet enabling the centre’s team to 
proactively reach visitors.
Rotorua Visitor Centre & i-SITE assistant 
manager, Craig Hammond said the innovative 
concept received excellent feedback at last 
month’s i-SITE New Zealand conference in 
Hamilton, with many delegates keen to copy 
the idea.
“Our new Pop-up i-SITE is designed to 
support conferences and expos as a sort of 
concierge-style information desk where people 
can access information and advice, and make 
bookings during their stay in Rotorua.” 
Already proving popular in the thermal 
resort, the Pop-up i-SITE is booked for seven 

large conferences before the end of the year 
and was a big success at the recent Wood 
Expo 2013 and NZ Association of 
Orthodontists Conference. 
Mr Hammond says there is a good 
opportunity for the concept to grow further, 
including developing an outdoor version.

Convene South confirmed for 2014
Everyone agrees the first Convene South 
trade event in Christchurch was a resounding
success and a date has now been set for the 
2014 expo. Convene South is confirmed for 
02SEP14 and already some 24 exhibitors 
have signed up to return to what proved to be 
an excellent venue.
The inaugural expo saw more than 80 
exhibitors from across the South Island 
showcasing their products and services. 45 
hosted buyers attended from Wellington, 
Auckland and other centres around the 
country, as well as many local day buyers.
Vbase’s new Air Force Museum venue 
proved its exceptional capabilities and 
Christchurch put on a great show for visitors 
who were wowed by the exciting progress 
they witnessed throughout the city.

The newly opened Novotel Christchurch set 
the scene, hosting a spectacular welcome 
function. Guests were greeted on a red carpet 
in Cathedral Square and serenaded inside 
with a festival atmosphere including a 
ringmaster, clowns, stilt walkers, live music 
and fabulous food.

Auckland Art Gallery a world-beater
The $121 million upgrade of the Auckland 
Art Gallery earned it the accolade of World 
Building of the Year and Culture Winner at 
the World Architecture Festival in Singapore.
“This is a highly sensitive addition to 
Auckland Art Gallery which reanimates 
and reinvigorates the existing building,” the 
judges said.
Winners were selected in the categories 

Completed Buildings, Landscape Projects, 
and Future Projects — with sub-categories in 
each one. As for World Building of the Year, 
the Auckland Art Gallery by Australian 
architect FJMT took the overall winning title. 
The redevelopment has received 16 
architectural and four design related awards, 
and has welcomed over one million visitors 
since it was completed.

Selwyn Food and Wine Trail honoured
Selwyn Food and Wine Trail was yesterday 
named the best Wine Tourism Service in the 
South Island. 
The annual Best of Wine Tourism Awards 
honour outstanding wine tourism businesses 
in the South Island, in awards run by the 
prestigious Great Wine Capitals (GWC) 
Global Network.
Selwyn Food and Wine Trail is a collection
of artisan wine and food producers in 
Canterbury’s Selwyn district. Experiences 
range from wine tastings with the growers, to 
sampling fresh regional produce, and 

destination cafes and restaurants serving local 
food and fine wine.
The regional winners now go on to compete 
against others from the global network’s nine 
other cities and wine regions at the 
international awards in Napa Valley, Calif. 
For more about the winners, see: 
www.southislandwine.co.nz/awards.asp 

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp
http://www.convenesouth.co.nz/stand-booking-2014
http://selwynfoodandwinetrail.co.nz/selwyn-region/selwyn-region-home/
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Theatre Royal Hotel Kumara 
The rebuilt and refurbished Theatre Royal 
Hotel in Kumara on the West Coast, won a 
top accolade at this year’s Hospitality New 
Zealand awards for excellence, thanks partly 
to the owners’ painstaking research and large 
capital investment. 
Judges also praised the “aura of class” with 
the refurbishment. The hotel has restaurant 
facilities and with award winning chef, Alex 

Destination Coromandel targets the Australian market
Destination Coromandel along with Grand 
Mercure Puka Park, Coromandel Adventures 
and Waihi Beach Lodge spent ten days in 
Australia last month on sales calls to product 
managers and reservations training with 
selected wholesalers and inbound travel 
agents. They travelled with Tourism Bay of 
Plenty and five of their operators to effectively 
promote the adjoining regions.
Agents expressed a high level of interest, but 
overall there was a lack of knowledge about 
many of the products available on The 
Coromandel. The RTO says this comes down 
to a high turnover of consultants and illustrates 

the need for export-ready operators to 
establish and maintain relationships with 
agents.
Destination Coromandel’s International 
Marketing Coordinator Luci Williams 
believes the sales calls in the country’s key 
international market are crucial. “The benefits 
were evident from the beginning, with agents 
loading operators into their booking systems 
upon arrival.”
Sarni Hart of Coromandel Adventures reports 
having already received bookings and 
enquiries as a result of the trip.

Ensor, formerly from Huka Lodge, and Cabe 
Bond, who has extensive overseas experience, 
the meals match the quality of the hotel.  
Accommodation comprises six self contained 
rooms themed to match the local 
characters of the 1860s and the hotel is right 
on the new West Coast Wilderness Cycle 
Trail which opens next month.
http://www.theatreroyalhotel.co.nz/kumara/

Tune Melbourne opens shortly
Tune Hotels, an AirAsia X spin-off, pioneered 
the “pay-as-you-go” low cost model for 
accommodation, and is about to open its first 
Australian property.
Tune Hotel Melbourne will open almost two 
weeks ahead of its original 01NOV schedule
and is enjoying plenty of publicity with a 
soft-opening rate from just A$50 a night, 
including its optional Tune Comfort Package, 
for stays 21-31OCT13.
The Comfort Package features towel rental 
and toiletries, high speed wireless internet 
and Foxtel-ready TV.
The 225-room property at 609 Swanston 
Street, Carlton is two streets away from 

Lygon Street, a short walk to Queen Victoria 
Market and minutes to Melbourne’s CBD.
It features an indoor courtyard, recreational 
lounge, restaurant, café/convenience store, 
luggage storage, self-service launderette and 
computer kiosks. It is also has a rare extra for 
city hotels – a basement car park.
The Tune Hotel room rate delivers a space-
efficient, streamlined room with high-quality 
basics: a 5-star bed and a powerful hot 
shower. The hotels provide housekeeping 
services, electronic keycard access into 
rooms, extensive CCTV systems, and no 
access into the main lobby without a keycard 
past midnight for extra security. 

National Gallery pulls 320,000 
The National Gallery of Australia says that 
the recent Turner from the Tate: The Making 
of Master exhibition attracted 153, 627 visitors 
to Canberra, bringing the total number of 
visitors to the Gallery’s two major exhibitions 
this year to 323,828. The earlier exhibition 
featured Toulouse-Lautrec works. 
The Turner exhibition closed on 15SEP, after 
being extended by one week. The use of 

timed ticketing by the NGA allowed visitors 
to choose a day and time to see the exhibition.
Gold and the Incas: Lost worlds of Peru will 
be the Gallery’s next major exhibition, 
opening on 06DEC.  It will showcase the 
splendour of art made of gold, silver, 
precious stones, textiles and ceramics, with 
more than 200 objects on show.

2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER
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Expedia, Ticketek launch ‘ticket and travel’ partnership 
Expedia has announced a partnership with 
Ticketek to launch exclusive travel packages 
for Les Misérables ticket holders; bringing 
together travel and ticketing bookings into a 
seamless online experience.
The hit musical Les Misérables (opening 
in Melbourne JUN14) presents the partners 
with their first opportunity to collaborate, and 
Expedia TAAP agents can access the new 
service. 
Georg Ruebensal, Managing Director 
Expedia Australia and New Zealand, says the 
introduction of the partnership is the perfect 
fit and a great way for New Zealanders to 
save money by combining their love of the 
arts with travel.
“Events, concerts and shows, like Les 

Misérables in Melbourne, are powerful 
motivators for travel bookings. Our packages 
will enable Ticketek ticket holders to access 
special flight and hotel package bundles for 
their events, leaving them with more money 
to enjoy their trip.”

AIM Holidays Annie packages
AIM Holidays has sharply-priced Show 
Packages to Annie the Musical, on stage in 
Wellington 23MAY-08JUN14 and Auckland 
13JUN-29JUN14. Click here to download 
the flyer.

Rocky Horror tour
The 40th Anniversary production of Richard
O’Brien’s Rocky Horror Show, starring Craig 

McLachlan, is touring Australia next year, 
opening a season in Brisbane in JAN14, 

Perth in FEB14, Adelaide in 
MAR14 and Melbourne in 
APR14.  Tracy at Showbiz 
says they are unable to offer 
any allocations to their travel 
partners but are very happy to 
work with them on a request 
basis.
Click here to download the 
flyer detailing packages.

New wilderness lookout where Sydney meets the bush
A new wheelchair-accessible lookout platform 
and walkway has opened in Dharawal 
National Park in the Macarthur region an 
hour from the Sydney CBD.
Officially unveiled this week, the O’Hares 
Creek Lookout and Walking Track, 15 
minutes south-east of Campbelltown town 
centre, offers vistas over rugged, sandstone 
gorge country filled with swimming holes, 
waterfalls, pristine bushland, wildlife and 
rock shelters that preserve Aboriginal 

markings dating back 15,000 years.
The 6500ha national park – unknown by 
many living just a short drive away in 
Sydney’s suburbs – is home to koalas, 
wallabies, wallaroos, potoroos, countless 
birds as well as 500 plant species, including 
vast woodlands.
Easily accessible from Sydney, Wollongong 
and Campbelltown, Dharawal National Park 
is a great escape from town.
Click here for details.

Summer Rail Sale - 25% off Gold service fares
Rail Plus advises that clients can save 25% 
off Gold Service Everyday Fares, and 10% 
off Platinum Everyday Fares booked before 
31DEC13 for travel 01NOV13 - 30APR14.
The offer is subject to yield restrictions and 
is selling out fast.  Current Availability is best 
found on the below departures:
The Ghan - Southbound
DEC13, JAN to 19FEB14 and 30APR14
The Ghan - Northbound
DEC13 and JAN14
Indian Pacific - Eastbound
08DEC13 through to 05JAN14
Indian Pacific - Westbound
23 and 26OCT13 and 11DEC13 to 29JAN14.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1381
http://www.nationalparks.nsw.gov.au/dharawal-national-park
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Niue Island Self-Famil / Holidays 
at exceptional prices
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ELIGIBILITY:  IATA TRAVEL AGENTS + ONE COMPANION

Discover Niue Now ...

7 Night Package ex Auckland
from $629pp

Valid for travel 09NOV-17DEC13 & 18JAN-11APR14

CLICK HERE TO DOWNLOAD THE DETAILS

Wild Dolphin Swim season 
starts in Port Stephens
Unique dolphin swims that immerse snorkellers in moving pods 
of wild, oceanic dolphins have started for the summer season off 
Port Stephens, 2½ hours north of Sydney.
Dolphin Swim Australia’s new high-definition underwater 
camera system fitted on its ‘Imagine’ catamaran films 
snorkellers above and below the water as they interact with 
moving dolphin pods, with the vision broadcast onboard and, 
from early 2014, live to the internet.
The only dolphin swim of its kind in Australia - and the only 
commercially permitted dolphin swim in NSW - sees snorkelling 
swimmers harnessed to a cable between the bows of the moving 
catamaran. According to the operator, the dolphins encountered 
on the tours are more excited to discover humans who can keep 
up with their pod than with people merely sitting still in the 
water.
Suited to confident swimmers over the age of 10, the dolphin 
swims run from the Nelson Bay marina from 6-10am on 
Saturdays and Sundays until 25MAY14, and on selected 
weekdays during the peak summer holiday period. The cost is 
A$269 for swimmers, including wetsuit and snorkel hire and 
a light breakfast, and A$60 for observers. Bookings through 
wholesalers.   www.dolphinswimaustralia.com.au

Port Stephens accommodation deal
The award-winning Nelson Resort, a 5-minute walk from the 
marina departure point for the early morning dolphin swims, is 
offering bayview queen deluxe rooms on weekends from A$200 
per room per night. www.nelsonresort.com.au.

PACIFIC ISLANDS
Niue Self-Famil offer extended
Niue Tourism and TATS have extended sales of their 
Discover Niue Now self-famil/holiday packages to 
Monday 14OCT. 
The 7-night package deal, priced at $629pp ex AKL, 
includes NZ departure tax, return economy class 
airfares to Niue flying Air New Zealand, 7 nights share 
twin/double accommodation, meet and greet transfers, 
a half-day orientation for the travel agent, plus discount 
offers on rental cars and bikes, snorkelling and selected 
dive trips, fishing trips and more. 
To qualify for the offers, agents must undertake a 
minimum of three site inspections and complete a 
simple report.
Travel on the self-famil/holiday must take place 
between 09NOV-17DEC13 or 18JAN-11APR14 and 
is offered exclusively to IATA Travel Agents and one 
Companion.   Click here for the flyer. 

Paul Davis leaving Tonga
Paul Davis, Programme Manager, Tonga New Zealand 
Tourism Partnership at the Government of Tonga, has 
resigned effective 01NOV and will return to New 
Zealand to take up a role as Tourism Manager at 
Whangarei District Council. 
Future queries on destination marketing and 
development in Tonga should be directed to Kolotia 
Fotu, head of the Tourism Division at the Ministry of 
Commerce, Tourism & Labour – Kolotiaf@mctl.gov.to.  
As Tonga’s new Tourism Authority becomes 
operational towards the end of the year, Kolotia can 
direct any relevant queries to the new organisation. 
Says Davis: “Thanks for the support you have 
provided for Tonga and for me in my time here as I 
have worked on the marketing and development of a 
stunningly beautiful destination which offers a rich, 
authentic and rewarding visitor experience.   Tonga 
really is the True South Pacific.”
He can be contacted at paul.davis.tbu@gmail.com

http://www.travelmemo.co.nz/voucher.php?voucher_id=1382
http://www.travelmemo.co.nz/voucher.php?voucher_id=1382
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www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?
Happiness will find you in Fiji
That’s the essential message of the new 
global ad campaign launched on the weekend 
by Tourism Fiji.
The culmination of a new global strategic 
direction embracing fresh branding, a new 
website design, social media and PR, the 
campaign is a series of 60, 30 and 15-second 
TVCs which have now gone to air around the 
world.
Devised by New Zealand-based Colenso 
BBDO, the commercials reflect consumer 
insight which identified Fiji as the Happiest 
Place in the World in the 2011 WinGallup 
Global Barometer of Happiness.  
Tourism Fiji CEO, Rick Hamilton said this 
finding provided the perfect opportunity for 
the development of a new creative platform: 
‘Fiji – where happiness finds you’.
“When you think about it, the whole world 
is continually looking for happiness,” says 
Hamilton.
“But actually, it’s Fijians, the people who are 
trying the least, who have it the most.
“We wanted to demonstrate why Fiji is the 
happiest place in the world and ultimately to 
show how this happiness can be transferred to 
our visitors.”
Mr Hamilton said the brief was to develop the 
brand and strategy to represent the essence of 
Fiji – the people’s spirit and friendliness, the 
place and the experiences.

The campaign features TVCs using brand 
themes that best represent Fiji: happiness, 
relaxation, families, romance, surfing and 
adventure.  One showcases the beauty of 
Fiji and the second conveys the happiness it 
makes you feel – more than anywhere else in 
the world.
“This is crucial, because it’s what sets Fiji 
apart from other island destinations,” says 
Hamilton. “They all have beautiful beaches, 
sun and clear water, but none of them make 
you feel the way Fiji does.” 
The campaign was shot over two weeks on 
location in the Mamanuca and Yasawa island 
groups, Denarau, Nadi, the highlands and the 
Coral Coast on Viti Levu and Tavenui in the 
north.
Click here to see the 60-second commercial.

Tourism Fiji appointment
Ken Freer has been 
appointed by Tourism
Fiji as its global 
marketing director, 
based in Nadi. Freer 
was previously with 
Tourism New Zealand
in London as its Sunset Bungalows Resort, 

Vanuatu Stay /Pay
This boutique resort, exclusively for adults, 
has released a Stay 7, Pay 4 nights special. 
The deal includes hot cooked breakfast daily 
(even on the free days). Sales of the 
accommodation deal are until 31OCT13 and 
travel is until 31MAR14 (blackout 20DEC-
06JAN). Call your wholesaler.

Regional Marketing Communications 
Manager, Western Markets.
Australia’s TravelWeekly quotes Tourism Fiji 
CEO Rick Hamilton as saying the centralising 
of the marketing role was necessary because 
previously, each market handled its own 
marketing, leading to a fragmented message.
“In order to have a global brand, and to be 
successful, you need to have consistency with 
your brand,” he is quoted as saying. He also 

said that regional directors will now have a 
more sales-focused role.
TravelWeekly says nine individual websites 
have been replaced with a single site while 
eight Facebook pages have been whittled 
down to one.

www.airtahitinui.co.nz/picnic 
http://www.youtube.com/watch?v=AK1iV53Sbu4
http://www.aircalin.com
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Will you be at the Picnic in Moorea?
It’s Air Tahiti Nui’s 15th Birthday and the 
airline is looking for 30 VIP Kiwi Travel 
Agent guests to join them for an exclusive 
Australasian celebratory Picnic in Moorea 
14-17NOV.
Winners in the luck draw will have to cope 
with five star deluxe accommodation, poisson 
cru, red wine, some sharks, rays, tropical fish 
and a few Aussies.
To go in the draw for an exclusive invitation, 
simply book and issue any TN (244) ticket 
for TN marketed flights anytime/anywhere on 

the TN network during the qualifying sales 
period (23SEP-20OCT13). Every ticket sold 
gives you a chance to win. You can enter as 
many times as you wish.
The deadline to enter is 20OCT, and TN will 
contact the 30 lucky-draw winners on 21OCT 
to confirm travel arrangements.
Save some pocket money for Govt taxes 
(approx. NZ$95), one light lunch, a few 
refreshments – and all the rest is on Air Tahiti 
Nui.  Click here for more details.

Seabreeze Resort named “Samoa’s Leading Resort”
The boutique Seabreeze Resort, Samoa has 
been named Samoa’s Leading Hotel at the 
2013 World Travel Awards held in Dubai.
Named as TripAdvisor’s “Travellers’ 
Choice® 2013 Winner”, Seabreeze was also 
acknowledged in the TOP 10 resorts in the 
South Pacific for “Romance & Value” and 
was awarded a further “Certificate of 
Excellence” in 2012 and 2013 from 
Tripadvisor.com.  Seabreeze also won the 
2012 New Zealand Restaurant Challenge and 

in 2013 won the award for “Best innovative 
design and technique” in the same 
competition.  The resort is represented in the 
NZ market by Anne Radonich at RAD 
Marketing. www.seabreezesamoa.com. 

SeaView at Tabua Reef
MV SeaView, a new 18m semi-submersible 
underwater viewing vessel was officially 
launched in Nadi on the weekend, and will 
operate in a marine protected area called 
Tabua Reef in Mamanuca waters close to 
Malolo Island.
The $1.8m ‘seaquarium’ permanently sits 
two-thirds beneath the water so guests can 
view the marine life. It comfortably seats up 

about the different types of coral, species of 
fish and conservation of the reef by marine 
biologist tour leaders. Soft drinks and snacks 
are provided and alcohol is available for 
purchase. MV SeaView also has unique 
modular seating that can be removed to 
accommodate people for private charters or 
private functions such as weddings, 
cocktail parties, board meetings etc.

to 47 people, and will operate 
three departures daily, 
including night tours where its 
32 LED light arrays will 
illuminate the nocturnal reef 
life. 
Guests depart from Port 
Denarau on a 25min transfer 
out to the reef before entering
the air-conditioned vessel, 
with its surround sound A/V 
system and 14 supersized 
viewing windows. The MV 
SeaView cruises the reef for 
around 45 minutes during 
which time guests will learn 

http://airtahitinui.co.nz/picnic/
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HKG to HAN from NZD583 RT GETTING YOU AROUND ASIA

ASIA
East Coast Malaysia brochure 
from Active Asia
Active Asia has released a dedicated brochure for the East 
Coast of Malaysia, offering Tioman, Redang and Perhentian 
islands product.  
This area was recently visited by Active Asia’s Product & 
Operational Manager Lance Mould, who says the stunning 
east coast of peninsular Malaysia is less travelled than other 
parts of the country and is home to unspoilt islands, some of 
the country’s most beautiful beaches, flanked by thick verdant 
forests and offering outstanding snorkelling or scuba diving in 
its crystal clear water. 
Download the brochure here,visit www.activeasia.co.nz/agents 
or call 09 360 7669.

Click here
and see whats  

in store for this years 
major events

Halong Bay cruise fee hike
The People’s Committee of Vietnam’s Quang 
Ninh province has announced a sharp increase 
in the charge to visit Halong Bay, effective 
from 01JAN14, confirming the long-standing 
concern of the travel industry and creating 
a dilemma for boat operators, local DMCs 
and tour operators all over the world. The 
increase in entrance fees and surcharges may 
dramatically affect the number of tourists 
visiting the area. 
The new regulation requires an extra fee of 
US$14 to US$18 per person per night to be 
paid for each tourist, depending mostly on the 
itinerary and excursions of each boat. This 
equates to a rise of 140 to 160% in comparison 
with 2013. The announcement regarding the 
new entrance fees came out late, after most 
of the contracts between cruise companies, 
local DMCs and overseas tour operators had 
already been signed. All parties are now 
discussing ways to handle the price rise. 
Armand Cheveux, Business Development 

Manager of Bhaya Cruises, says: “We are 
very concerned by the increase. As the largest 
cruise operator in Halong Bay we operate 
180 cabins and up to 5,000 passengers each 
month. This could easily result in around a 
US$75,000 increase per month for entrance 
fees only. We are now looking at how we 
can share the burden with our DMC partners 
in the best way possible. I recommend tour 
operators take the time to finalise their series/
group allotment to Halong Bay as soon as 
possible,” he said.
Anna Friend, representative of Bhaya Cruises 
in New Zealand says that, for the NZ market, 
they have made the decision to absorb the 
surcharge of previously confirmed bookings 
for clients who are working with them. 
“For new bookings, we have also decided 
to exempt the surcharge for our two-night 
program on The Au Co, our brand new vessel 
specialising in three-day – two-night cruises.”

Singapore Stopover Business Offer
Singapore Airlines has launched the Singapore 
Stopover Business program, targeting business 
travellers from small & medium enterprises; 
and the airline encourages agents to promote 
this to their SME clients.
This programme, with a lead-in rate of 
$100pp per night share twin, offers a higher 
tier of comfort and recognition for the business 
traveller, and is available for customers 
travelling to Singapore or beyond on 
Singapore Airlines or SilkAir flights in any 
cabin class. 
Sell rates are inclusive of accommodation in 
a hotel Club floor room, including breakfast; 
Priority check-in at selected hotels; In-room 
Internet access; Evening cocktails and Hotel 

lounge access. The rates also include a travel 
agent commission of 5%.
Booking Period: 16SEP13 - 29MAR14
Travel Period: 01OCT13 - 31MAR14
While similar to booking a Singapore 
Stopover Holiday package, agents must use 
‘BUSCAG’ tour code when booking. 
Optional add-ons (e.g. meet & greet services 
or private transfers) should be booked via 
email to Tradewinds 
(tradewinds_ssh@singaporeair.com.sg).
All details can be found on KrisPort.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1383
http://www.travelmemo.co.nz/voucher.php?voucher_id=1383
http://www.youtube.com/watch?v=PZitRdrl1t0 
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Your gateway to Xi’an Click Here
or call 09 309 1188

China   We know it like our own backyard

China Early Bird Stopover 
Packages
Acrossia has released its new China Early 
Bird Stopover Packages, designed to assist 
agents in selling UK/Europe via a stopover or 
transit in Hong Kong, Shanghai, Guangzhou, 
Beijing and Xi’an.           
The eight product sheets include a mix of 
product conducted on a join-in basis as well 
as on a Private basis.  In both circumstances, 
the tours will include an English-speaking 
Guide.  Packages can be sold in combination 
with any airfare option. Additional nights, 
optional tours, high speed train and alternative 
hotels can also be easily added.     
Remember that Shanghai, Beijing and 
Guangzhou are all part of the 72-hour Visa 
Free Transit program, subject to strict guide-
lines.  
For any queries or additional options, 
including tailored products, contact Jessie or 
Polly on bookings@acrossia.com.    

Geckos Epic Asia Sale
Geckos has an Epic Asia sale this month, 
with 14% off all Asia trips, including those 
in South East Asia, Central Asia, India, Sri 

Lanka, Nepal and Tibet.
For further details and for all T&Cs, visit 
www.geckosadventures.com/epicasia 

Shanghai value package
Active Asia has a five-day Shanghai 
package priced from $498pp share 
twin, including transfers, 4 nights 
accommodation in 4 star hotel with 
breakfast daily, two lunches and one 
dinner, all sightseeing with local 
English speaking guide and entrance 
fee.
Call 09 360 7669 or email 
sales@activeasia.co.nz for details. 

Last-minute free flight for Polar Bear Migration Fly-In Photo Safari
World Journeys is offering a free return flight 
from Winnipeg to Churchill on the 22OCT13 
departure of its 5-day Polar Bear Migration 
Fly-in Photo Safari, representing a saving of 
over $1,390pp. The tour flies in to a remote 
polar bear cabin camp set along the coast of 
Hudson Bay for a polar bear viewing and 
photography experience like none other.   
Living where the polar bears live, visitors can 
observe them virtually 24/7 from the Arctic 
Kingdom Polar Bear Cabins, and treks with 
Inuit guides get them even closer to the polar 
bears for up close photography.  A bonus is 
the shimmering spectacle of the Northern 
Lights each night.  
The tour-only price is $10,116pp share 

twin, which includes a private charter flight 
Churchill to the cabins, 4 nights accom with 
all meals, the services of highly qualified 
Inuit Guides and a team leader, and airport 
pick-up/drop-off in Churchill.  
Call World Journeys 0800 117311 or email 
info@worldjourneys.co.nz

Free flights to the Galapagos
World Journeys has all of its remaining 2013 
Galapagos Island cruises on sale, with an 
offer of free return flights to the Galapagos 
from mainland Ecuador, when a 2013 cruise 
is booked and deposited by 15DEC13.  In 
addition to the free flights, which are valued 
at approx. $535pp, clients will enjoy two free 
hotel nights pre/post cruise, and a US$100 
bar credit per booking.  Offer applies to 
2013 cruises aboard the MV Santa Cruz, the 
Isabela II and Yacht La Pinta, may not be 

combined with any other offer, and is subject 
to availability.  
Contact World Journeys on 0800 117311 or 
info@worldjourneys.co.nz

DriveAway Holidays EarlyBirds
DriveAway Holidays has big EarlyBird 
self-driving discounts across the USA from 
JAN14 to 18DEC14, and in Arizona, 
California and Nevada through to MAR15.
EarlyBird bookings have to be made before 
30NOV13 or 28FEB14, depending on the 

country of rental.
For full booking details of these and 
DriveAway Holidays’ 2014 Motorhome Ear-
lyBirds call 0800 88 55 90 or visit 
www.driveaway.co.nz

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1384
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000391&packageName=Polar-Bear-Migration-Fly-In-Photo-Safari
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000391&packageName=Polar-Bear-Migration-Fly-In-Photo-Safari
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=155&packageName=Galapagos-Islands:-MV-Santa-Cruz
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Eurostar to expand, upgrade
Eurostar has ordered ten new e320 high 
speed trains for delivery by 2015, bringing its 
fleet to 24 trains. 
The new Eurostar e320s will have 20% more 
seats than the existing model, and will be 
capable of carrying 900 passengers and their 
baggage. The current e320 fleet of 14 trains 
will be redesigned and refurbished next year, 
with input from Italian design house 
Pininfarina.
Darren Williams, Head of Global Sales, 
Eurostar, says their collaboration with Rail 
Europe had resulted in enormous growth in 
both leisure and business bookings on the 
Eurostar over the last couple of years. 
“As such, we felt it necessary to invest in 
refurbishing our existing trains as well as add 

10 new trains to our total in order to provide 
the best possible service to our customers,” 
he said.
The entire fleet of Eurostar will be upgraded 
to meet the needs of the modern traveller, and 
will feature on board Wi-Fi connectivity, as 
well as a new infotainment system. 
Entertainment channels, music and news-
feeds, and interactive services providing 
passengers with real-time travel and 
destination information will also be available.

DriveAway UK/E EarlyBird Sale 
DriveAway Holidays has launched a 2014 
EarlyBird Sale with a boot-load of self-driving 
holiday savings and bonuses in Britain and 
Europe between APR14 and 31MAR15.
Savings range up to 25% in France, 23% 
in Britain (where there are also no Second 
Driver Charges,) 18% in Switzerland and 
11% in Spain, while in Germany EarlyBird 
bonuses include a choice of free GPS when 
renting a full-size sedan, or free upgrades 
from a Compact size car to Intermediate size.
In Italy savings of up to 30% are available 

APR-OCT14 – and in Ireland free upgrades 
from a Compact to an Intermediate from 
JAN14 to MAR15.
In Europe all rentals include Unlimited 
Kilometres, Third Party Liability Insurance, 
Collision Damage Cover, Theft Protection, 
Local Tax and 24hr Roadside Assistance.
For full booking details of these and 
DriveAway Holidays’ 2014 Motorhome 
EarlyBirds call 0800 88 55 90 or visit 
www.driveaway.co.nz

Qantas UK/E Earlybirds
Qantas has released special Economy and 
Business Earlybird Fares for travel to UK/
Europe, available for sale until Wednesday 

04DEC13. The fares are available now in 
your GDS or visit www.qantas.co.nz/agents 
for details and tariff advices.

Glasgow’s new landmark
Glasgow’s new arena, The SSE Hydro opened 
last week and will play host to national and 
international music mega stars as well as 
global entertainment and sporting events, 
including netball and gymnastics during next 
year’s Commonwealth Games.
With a seating capacity of 12,000 The SSE 
Hydro will attract an audience of one million 
visitors each year, which positions it as the 
fifth busiest entertainment arena in the world, 
alongside venues like New York’s Madison 
Square Garden and The O2 arena in London. 

The SSE Hydro, built on the site of the 
former Queen’s Dock, has been designed to 
be flexible, accommodating a wide range of 
concerts, conferences and events. It has a 125 
metre wide roof, with the diagonally latticed 
steelwork forming a shallow silver dome 
standing 45m at its highest. Its unique façade 
comprises pneumatic translucent cushions 
that allow natural light to illuminate the 
foyers during the day and the arena to glow in 
changing colours at night.

Light festival in Derry-Londonderry
A magical nocturnal cityscape of artworks 
made from light is set to amaze, delight, and 
stop onlookers in their tracks this winter in 
the 2013 UK City of Culture.
The Lumiere light festival, taking place over 
four nights (28NOV-01DEC), will turn the 
entire city into a giant outdoor art gallery.
It will show high profile commissions and 
artworks by international artists alongside 
works by local artists and designers.
The light creations will range from large-
scale projections, to neons, to installations 
using the latest LED technology, and even 

fire, the most elemental form of light.
The spectacular artworks will be one of the 
biggest ever seen in the UK and will include 
a fire garden, an installation of neon ‘balloon’ 
dogs and a dream world created by local 
schoolchildren.
Visitors will also be able to walk through a 
glowing ‘Grove of Oaks’ made from electro-
luminescent wire – the city’s name, Doire in 
Irish, means ‘oak grove’. 
www.lumiere-festival.com

http://www.exoticholidays.co.nz
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CLICK 
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Freephone 0800 440 055
info@odysseytravel.com.au

23 nights
Dep 28DEC13  

NZ$15,950pp
+ RTW airfareWinter Odyssey with a Twist 

Air traffic control strike called off

Cathay Pacific launches 2014 Earlybirds
Cathay Pacific’s 2014 Earlybird Fares, starting
from $2099 plus taxes and Government/
airport charges, to more than 100 destinations 
across the UK and Europe are on sale now, 
but must be purchased by 16DEC13.
Travel is via CX gateway cities - London, 
Paris, Amsterdam, Frankfurt, Rome, Milan 
and Moscow, and the Earlybird Fares are 
available in three classes: Business, Premium 
Economy and Economy class.
Passengers can also travel via selected 
Australian cities, have a stopover in Hong 
Kong, or for a small surcharge add a return 
flight to any one of more than 60 destinations 
across China, India, or other parts of Asia, 
including the Maldives, Bali, Rangoon, Siem 

Rep, Beijing or Okinawa.
The fares are valid for departures 01FEB-
31OCT14, although there is a high season 
surcharge for Economy Class airfares 
departing from 01JUL-31AUG14. The fares 
are available from AKL, WLG and CHC and 
special domestic add on fares are available 
from other regional airports.
Passengers can earn Asia Miles when 
travelling with Cathay Pacific and selected 
partner airlines. For instance, members 
travelling on a return Economy Class ticket 
to UK/Europe on CX currently earn enough 
points to redeem a $100 shopping voucher 
from Farmers or Noel Leeming department 
stores.

European travellers can breathe a sigh of 
relief, as the European air traffic controller 
strike planned for 10OCT has been called off.
The 14,000 members of ATCEUC – an 
umbrella organization of European unions 
– had been protesting against the European 
Commission’s move to force member states 
to make good on their commitment to create 

a ‘Single European Sky.’
ATCEUC now says it has been “given 
assurances by the European Commission 
that together with the [Performance Review 
Body] they are willing to really discuss the 
safety issues” around the matter, and as such 
was postponing planned strike action.

New Crystal Palace for London
A Chinese investment group plans to build a 
replica of the Crystal Palace on the site of the 
original Victorian building in south London.
It is anticipated the new building will be the 
same size and scale as the original palace, 
which housed The Great Exhibition of 1851, 
featuring more than 14,000 exhibitors from 
around the world showing off Britain’s 
industrial achievements, according to the 
Daily Mail. 
The cast-iron and plate-glass building, until 
it burned down in 1936, was the largest glass 
structure in the world. 

Mayor of London Boris Johnson was there 
for the announcement and said together with 
Bromley Council, he would work closely 
with the ZhongRong Group to progress the 
plans.
The developer wants to build a new cultural 
attraction and restore the surrounding park in 
Bromley. The new building will host events 
like concerts, exhibitions and screenings, as 
well as conferences and conventions. The 
new development could include a hotel, 
conference facilities and other commercial 
space.

TOUR PRODUCT
The Principalities of Europe   
Among Insight Vacations’ 2014 Europe and 
Britain escorted journeys is a new 16-day 
The Principalities of Europe tour, priced from 
$6050pp share twin. Travelling from 
Barcelona to Rome this itinerary explores 
the history, culture and inner workings of 
some of the smallest independent countries in 
Europe. It includes two countries new to the 
Insight Vacations program in 2014 – Andorra 
and San Marino. 
Commencing in Barcelona, the itinerary 
heads to the spectacular multi-peaked 
mountain of Montserrat in Catalonia, the 
French medieval town of Carcasonne and 
glamorous Monaco. Guests then continue to 
Italy’s Ligurian Coast before travelling to San 
Marino, Europe’s smallest republic crouched 
within medieval ramparts at the top of a 
dramatic cliff. The tour ends in Vatican City, 
the world’s smallest country. 

Signature experiences include a visit to a 
family run olive mill in Provence to learn 
about the oil production process and enjoy a 
tasting. A French Cooking class will be given 
by a qualified chef followed by Provençal 
style lunch in Aix-en-Provence. In Rome 
enjoy VIP entrance into the Vatican Museums 
including the Bramante Staircase, a part of 
the Vatican closed to the general public.
Pay in full before 15JAN14 to save up to 10%.

http://www.odysseytraveller.com/tours/winter-odyssey-with-a-twist-1/tourDetailPDF
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Jetstar 787 due in Melbourne tomorrow
The first Jetstar Boeing 787-8 Dreamliner 
is due to land in Melbourne early tomorrow 
afternoon, having completed a 13,200km 
delivery flight from Boeing’s Paine Field in 
Seattle via Honolulu.
This 787 has already spent some time in the 
air, including two customer acceptance flights 
and nine crew training flights. Its first 
commercial ops will be domestically in 
Australia (destinations were still embargoed 
from publication as TravelMemo was being 
uploaded), with the first international services 
expected by year’s end. Hawaii, Phuket, Bali 
and Japan are likely early destinations.
There will be three 787s in service by early 
next year, and Jetstar will have a fleet of 14 
flying by mid-2015.
TravelMemo aviation correspondent 
Peter Clark is on board flight JQ7878 as part 

of a small contingent that includes Qantas 
Group CEO Alan Joyce, Jetstar Group CEO 
Jayne Hrdlicka, aviation analysts and media.
Alan Joyce says the 787-8s are all going to 
Jetstar, and Qantas will take Jetstar’s 11 
Airbus A 330-20s, which will allow it to 
retire its old, thirsty Boeing 767s and 
simplify the QF domestic fleet to two types 
by 2015.  He says any decision on when the 
airline will exercise its 50 options and purchase 
rights on the stretched B787-9 won’t be 
made until Qantas International is back in the 
black, expected to be in 2015.
Jetstar boss Jayne Hrdlicka says she is looking 
forward to the 20% savings from operating 
the 787s.
Check out Friday’s issue for Peter Clark’s 
impressions of long haul flying on the 787, 
pix of the Jetstar cabin and much more. 

Qantas Group CEO Alan Joyce 
and Jetstar Group CEO Jayne 
Hrdlicka on the Boeing 787 
line yesterday Pic | Peter Clark

Air NZ approved for bigger Virgin stake
Air New Zealand has had the nod from the 
Australian Government to increase its share-
holding in Virgin Australia by another 3% to 
25.9%. 
Singapore Airlines and Etihad Airways also 
hold significant stakes in Virgin Australia, but 
Air New Zealand remains the largest share-
holder. 
Air New Zealand chief executive Christopher 
Luxon said the opportunity to increase the 
shareholding and the recent extension of the 

transtasman alliance meant the airline could 
work “confidently” with Virgin Australia 
to provide a competitive Australasian and 
international network. Air New Zealand’s 26 
domestic destinations in New Zealand 
connect with Virgin Australia’s 35-plus 
domestic Australian destinations and the 
pair’s alliance strengthens their position 
against Qantas and Emirates in the highly 
competitive transtasman market.

AirAsia now offers Hi-Flyer flexibility
AirAsia, AirAsia X and others subsidiaries in 
the airline group now offer business travellers
‘Hi-Flyer’, a new flexi-fare service with 
complimentary 20kg check-in baggage, seat 
selection, priority boarding and flexibility to 
change flights up to two hours before their 
scheduled departure.
Travellers who have booked regular promo 
fares can easily upgrade to ‘Hi-Flyer’ fares 

by logging onto airasia.com and modifying 
their flights through the ‘Manage My 
Booking’ option. Travellers will only need to 
pay the fare difference after selecting the 
‘Hi-Flyer’ flexi-fare.
AirAsia passengers who are also members of 
the AirAsia BIG Global Loyalty Programme 
are able to earn 2x BIG Points when they 
book the ‘Hi-Flyer’ flexi-fare.

Hong Kong Express going LCC
Hong Kong Express Airways (HKE), a 
subsidiary of Hainan Airlines, will transform 
into a low cost carrier from later this month 
and will become the only local LCC in Hong 
Kong.
According to Centre for Aviation, the LCC 
penetration rate in Hong Kong was only 5% 
in 2012 while that of Singapore was 25%, 
indicating a high market potential in Hong 
Kong.
The reformed HKE plans to offer flights to 
mainland China, Malaysia, Tokyo-Haneda 

and Osaka-Kansai. A senior manager in HKE 
is quoted by TravelDailyNews as saying 
that the company’s target was to attract 1.5 
million passengers per year and to add 25 
aircraft to its fleet within five years.
Scoot Airlines, a subsidiary of Singapore 
Airline, also plans to set up flights to Hong 
Kong in December. At the same time, Japan’s 
LCC Peach, an ANA spin-off, is also 
reportedly considering doubling its Kansai - 
Hong Kong schedule.

TAM for oneworld
Brazil’s TAM Airlines, a member of the 
LATAM Airlines Group, will join the one-
world alliance with effect from 31MAR14.

Another LATAM member, LAN Colombia 
has just become an affiliate member of 
oneworld.

http://www.cxagents.com
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Royal Brunei receives first Dreamliner
The first of Royal Brunei Airlines’ Boeing 
787 Dreamliners is scheduled to begin flying
regionally to Singapore on 18OCT, with 
long-haul service to London, via Dubai, set to 
begin on 01DEC.

 Royal Brunei anticipates going 100% 
Dreamliner long-haul in the second quarter of 
next year, when it will introduce the 787 on 
flights to Melbourne.

Over 120 European destinations ... now that’s Wunderbar!

Suites, First Class Complimentary Accom offer
The Singapore Airlines A380 Suites and First 
Class Complimentary Accommodation offer 
will be continued for the following sales and 
travel periods:
Booking Period: 16SEP13 - 29MAR14
Travel Period: 01OCT13 - 31MAR14
When travelling on SIA Suites / First Class 
(R, F or P Class), passengers can enjoy a 
complimentary one-night stay in Singapore 
at the Raffles Hotel, Ritz-Carlton Millenia, 

The St Regis, The Fullerton Bay Hotel or W 
Hotel. 
There are also two new options. Passengers 
can pay for an extension night, or can also 
opt to pay for an upgrade to a Suite room. 
An agent commission of 10% is included in 
the rates for extension nights and any up-sell 
to Suite rooms. 
All details can be found on KrisPort.

Tablets given to Delta pilots 
Delta Air Lines is equipping its 11,000 pilots 
with the Microsoft Surface 2 tablet, which 
will be used initially as an electronic flight 
bag to replace heavy paper-based flight kits 
containing navigational charts and aircraft 
operating and reference manuals. Device 
rollout to pilots flying the B757 and B767 
fleets will start later this year and all Delta 
cockpits are projected to be paperless by the 
end of 2014.   
Pilots will be able to open two applications 
side-by-side, offering, for example, the 
opportunity to assess weather information 
alongside proposed flight paths. 
Rolling out the tablets across the entire fleet 
and eliminating paper in the cockpit means 
the carrier will remove traditional 38-pound 
(17kg) pilot flight bags maintained on board 
aircraft for each pilot. That critical weight 
reduction is expected to reduce fuel usage 
by an estimated 1.2 million gallons per year 

which translates to a 26-million-pound 
reduction in carbon emissions. Additionally, 
the tablet will cut the airline’s paper usage 
by 7.5 million sheets annually and save an 
estimated 900 trees each year. 
In the coming years, Delta plans to expand 
the equipment’s functionality and increase 
the efficiency of the operation by providing 
pilots with electronic dispatch and flight 
release information, access to real-time 
weather forecasts, up-to-the-minute 
operational information and dynamic 
communication with aircraft technicians on 
the ground.
The move to a paperless cockpit follows 
Delta’s industry-leading launch of hand-
held devices for its 19,000 flight attendants 
enabling them to access customer and flight 
information as well as handling inflight 
merchandise and F&B sales.

CRUISE NEWS

2 for 1 Hurtigruten offer extended 
Discover the World Cruising and Hurti-
gruten’s 2 for 1 cruise fares offer has now 
been extended until 13OCT13 and new 
departure dates are now available. Your 
clients can take advantage of this offer on 
select departures in OCT, NOV and DEC13 
and just-added JAN14, and get the chance 
to see the Northern Lights this Norwegian 
Winter.
Hurtigruten are already getting reports of 
some spectacular early Northern Lights 
displays with NASA forecasting this winter’s 
displays being the strongest in over 10 years.
Book any of the following Hurtigruten Clas-
sic Voyages by 13 October 2013 and the 2nd 
passenger will cruise for free*:
12 Day Classic Round Voyage
11 Day Classic Norwegian Discovery
7 Day Classic Voyage North
Departing Bergen Oct: 30 & 31; Nov: 06, 17, 
24 & 29; Dec: 13, 15, 16, 18, 19, 25 & 29, 
and Jan 2014: 01, 05, 09 & 12

6 Day Classic Voyage South
Departing Kirkenes Nov: 05, 06, 12, 23 & 
30; Dec: 05, 19, 21, 22, 25, 26 & 31, and Jan 
2014: 04, 07, 11, 15 & 18
Only a limited number of cabins on each 
cruise departure will attract these savings.
Discover the World Cruising offers a wide 
selection of adventures that can be added 
pre/post any of the Classic Norway Voyages. 
For bookings, brochures or more information, 
call Discover the World Cruising on 
(09) 623 4293 or email 
retailres@discovertheworld.com.au
* 2 for 1 special offer is valid for new bookings only 
on selected classic Norway voyages departing between 
30 Oct 2013 – 18 Jan 2014. Offer is not valid on suite 
categories (MX, MG, M2, Q2 & QJ). Applicable for 
twin occupancy only. Subject to availability at time 
of booking, is capacity controlled and may be with-
drawn at any time without notice. Promotional offer is 
not combinable with any other offer unless otherwise 
stated.



 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE

Alaska Dream Cruises is now taking reservations for the 
2014 season which will offer departures from either Sitka or 
Ketchikan and four unique itineraries designed by Alaskans!

Click here to review their 8, 9, 11 & 13-
day cruises, all of  which focus on the 
scenic beauty, amazing wildlife and the 
Native culture of  Southeast Alaska.
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2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER

Radiance brightens Wellington harbour
Radiance of the Seas sailed into Wellington harbour 
yesterday to herald the official start of the busiest cruising 
season to date in New Zealand waters for Royal Caribbean 
International.
Today, the big ship will make her only visit of the season to 
Picton.
Five Royal Caribbean International and Celebrity Cruises 
superliners are on their way Down Under for the 2013-2014 
cruise season and the combined fleet will offer 73 cruises 
throughout New Zealand, Australian, South Pacific and 
Asian waters. The ships include the megaliner, Voyager 
of the Seas, the largest ship to be based in the region, and 
Celebrity Cruises’ superliner, Celebrity Solstice, which will 
make its first trip of the season to Wellington on 13NOV.
They will be joined in the region by Celebrity Millennium 
and Rhapsody of the Seas.
Last summer, Royal Caribbean and Celebrity Cruises 
brought more than 60,000 cruisers to New Zealand through 
110 calls at eight ports, and both cruise brands will make 169 
port calls this summer. Since opening its Auckland office in 
2010, more than 20,000 New Zealanders have travelled on 
RCL Cruises’ three brands (Royal Caribbean International, 
Celebrity Cruises and Azamara Cruises) with more than 40% 
cruising in local waters and the remainder cruising 
internationally, particularly in Europe.

Wild Earth releases 2014 brochures
Small ship cruise specialist Wild Earth Travel has 
released its 2014 Worldwide and Polar small ship and 
expedition cruising brochures. 
The biggest challenge in compiling the brochure, 
according to Aaron Russ, Wild Earth general manager, 
was in choosing which itineraries to feature.
“When you have the access that we do to literally 
hundreds of itineraries from the world’s premier 
operators, including numerous one-of-a-kind voyages 
to the most exciting, exotic and unique destinations, it 
is a hard choice.”
He says the brochure is simply a selection and Wild 
Earth continues to have access to the full range of 
options and departures. Call 0800-945 3327 or email 
info@wildearth-travel.com

Bougainville call on cruise
Andrew Adamson’s film adaptation of Lloyd Jones’ award winning 
book Mr Pip has just been released in cinemas in New Zealand and 
worldwide. The film is set in Bougainville during the civil war and 
follows 14-year-old Matilda, her mother and Matilda’s teacher Mr 
Watts throughout this violent time.  
After years of isolation, Bougainville is slowly reopening and 
Heritage Expeditions is due to be the first expedition company to 
visit Arawa, the settlement at 
the centre of the conflict, on the 
Melanesia Discoverer voyage 
departing this week, with another 
in 2014. 
Bougainville is a pristine island 
paradise – home to some of the 
greatest biodiversity in the region 
both above and below the waters, 
and the expedition will visit local 
communities, and spending time 
with them to learn more of their 
history and plans for the future. 
The 14 day expedition, Melanesia
Discoverer 2014 – departs 
Madang, Papua New Guinea on 
08OCT14.
Call 0800 262 8873.

http://www.francistravelmarketing.co.nz
http://www.promail.co.nz/admin/temp/newsletters/3708/Apr_Sale_Retail_Flyer_NZ_EDITABLE_FINAL.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+4+April+2013
http://www.alaskandreamcruises.com/itineraries-pricing/
www.cxagents.com/nz
http://www.wildearth-travel.com/brochure/worldwide-small-ship-cruises-2014/
http://www.wildearth-travel.com/brochure/polar-expedition-cruises-2014-15/


2 for 1  
Cruise Fares
on select 2013

Norway Coastal 
Voyages  

Book by 30 Sep 13*

Book a 6, 7, 11 or 12 day Norway  
Coastal Voyage departing from  
Oct - Dec 2013* by 30 Sep 2013  

& the 2nd passenger cruises free.

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*2FOR1 special valid until 30 Sep 13 on select departures only.  Contact DTWC for 
conditions. Travel Agent License: 2TA06939 (Discover the World Marketing Travel trading 
as Discover the World Cruising)
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Aranui adds Bora Bora in 2014

Connect at sea with Oceania
For guests travelling with their Smart 
phones, Oceania Cruises now offers a 
Wi-Fi enabled app called Connect@Sea. 
This application will allow guests to send 
and receive unlimited calls and messages to 
other Connect@Sea app users on the ship, as 
well as offer competitive per minute calling 
rates for all their ship to shore needs.  
Oceania recommends that guests download 
this app before sailing by visiting their Apple 
or Google Play Store.  The downloaded app 
can be activated onboard with the purchase 
of a Connect@Sea Plan.  

Tahiti’s freighter cruise line, Aranui, will 
make its first scheduled calls to Bora Bora 
next year, including a special Christmas visit.
Aranui is best known for its 14-day cruise 
adventures to French Polynesia’s mysterious 
Marquesas and the pristine Tuamotus but will 
also add two visits to Bora Bora’s famed blue 
lagoon during APR14 and DEC14, with fares 
from NZ$6690*pp twin share. 
Aranui’s Regional Representative Australia 
New Zealand Laurent Wong says Bora Bora 
will be a highlight for passengers booking the 
special cruises. 
“We visited Bora Bora for the first time 
during Aranui 3’s 10th birthday celebrations 
earlier this year and after seeing how much 
our passengers enjoyed it, we realised we 
needed to call more regularly,” Mr Wong said.  
“We pride ourselves on showing off some of 
the most beautiful parts of French Polynesia 
and by including Bora Bora, our passengers 
get the opportunity to see three very different
archipelagos (Marquesas, Tuamotus and 
Society Islands).
“We chose December 25 for one of the visits 
because we couldn’t think of anything more 
exciting than waking up on Bora Bora’s 
picture perfect blue lagoon on Christmas Day 
– it’s the ultimate Christmas treat!”
The special Bora Bora visits on 17APR14 
and 25DEC14 will include a picnic lunch 
on a secluded beach with optional activities 
ranging from an island tour to a lagoon 
excursion, manta ray experience and a 
helicopter ride.
Priced from NZ$6690*pp twin share, the fare 
includes a standard cabin on Aranui’s 05APR 
and 13DEC14 departures with guided shore 
excursions at 16 ports including Bora Bora, 
all main meals and a complimentary glass of 

wine with onboard lunches and dinners.
Aranui 3 accommodates around 200 pax in 
air-conditioned cabins including suites with 
private balconies and deluxe and standard 
twin rooms.
The freighter line dispenses a lifeline of 
food, fuel and other staples to the remote 
ports in the Marquesas and Tuamotus while 
passengers disembark and explore lush 
Garden of Eden landscapes on a range of 
complimentary excursions including hikes 
and 4WD tours.
Throughout the journey, guests enjoy the 
comforts of a cruise ship from a spacious 
sundeck to a freshwater swimming pool, a 
gym and a library.
For more information on Aranui visit 
www.aranuicruises.com.au or phone 
+613 9449 3778.
*Subject to availability, conditions apply. Prices are per 
person based on twin-share. Single occupancy attracts a 50% 
single supplement surcharge.

http://www.discovertheworldcruising.com.au
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Refurb for SKYCITY Grand Hotel 
Auckland’s SKYCITY Grand Hotel has 
announced plans to invest in an extensive 
refurbishment of its rooms. 
The design of the new Premium Luxury 
Room focuses on the use of natural materials
with a modern, spacious and ergonomic 
design, while retaining the views of the city 
and harbour.
The new rooms feature a unique series of 
artwork commissioned for the hotel by 
renowned New Zealand artist Max Gimblett. 
Each room features one of five distinctive 
prints in the ‘quatrafoil’ shape. 
Combined with soft lighting, a re-designed 
work space, and honed grey granite and florid 
blue quartzite in the bathroom, the design 
presents a sense of layered luxury with strong 
references to New Zealand’s stunning land-
scape, according to architects Fearon Hay.
The first five floors of the refurbished rooms 
will be completed in APR14 with the first 
rooms available for booking later this month, 

for stays from late NOV13.
SKYCITY properties received two significant 
tourism awards last week.
SKYCITY Darwin’s Lagoon Resort won 
‘Best Redeveloped Hotel Accommodation’ 
at the Australian Hotels Association Awards 
for Excellence in Canberra; and SKYCITY 
Auckland’s Grand Hotel was named New 
Zealand’s Leading Business Hotel in the 
World Travel Awards in Dubai.  This adds to 
Grand Hotel’s TripAdvisor Certificate of 
Excellence accolade awarded earlier this year.

Choice Hotels appointment
Julie Carcaterra has been appointed to the position of Choice Hotels 
Development Manager New Zealand. 
Carcaterra comes from a strong sales and business development 
background and brings with her extensive knowledge of the hospi-
tality and travel industry along with impressive leadership skills. 
She joins the Choice Hotels team from Hotel Grand Chancellor 
where she held the role of Director of Sales and prior to that was 
Business Development Manager at Mirvac Hotels and Resorts. 
Carcaterra will be based in Auckland reporting directly to Choice 
Hotels Australasia Senior Development Manager, Brett Salter.

Six more Best Westerns for Australasia 
Best Western Australasia has unveiled plans 
to continue its fast-paced expansion, report-
ing it could add up to six more hotels to its 
portfolio across the region to total 183 hotels, 
apartments and resorts in Australasia by the 
end of 2013.
The Australasia affiliate of the World’s Biggest
Hotel Family opened six new hotels in 
Australia during AUG and SEP13, three in 
New South Wales, at Ballina, Newcastle and 
Port Macquarie,  and three in Tasmania, at 
Launceston and Hobart (two). New hotels in 
New Zealand are also in the pipeline.
Rob Anderson, BWA chief executive says the 

group is witnessing an important period of 
growth, with hotel bookings up 14% over the 
past winter season compared to the same time 
last year. 
“Across Australia, New Zealand and Fiji, 
the demand for travel is increasing. Over the 
past three months, Best Western recorded its 
highest rate of hotel bookings for any winter 
season to date. As a result, we are expanding
our accommodation offering by moving into 
new regions where people are looking for 
more opportunities to stay in a hotel that 
gives them a great mid-week experience or 
weekend away,” Mr Anderson said. 

How to get started on Rooms and More
Travelport has uploaded three new “How 
to” videos showing agents how to get started 
with Rooms and More, Travelport’s hotel 
shopping and booking product that brings 
together over 475,000 unique hotel properties 
and over one million room offers.
The three five-minute videos cover account 
set up, adding agents and making a basic 
booking.
“Travelport Rooms and More™ is not like 

any other product out there, so we want to 
make sure agents know how to get started,” 
says Travelport’s Niklas Andréen. “Rooms 
and More takes a range of providers and 
displays the content how agents choose. That 
can be by highest commission, lowest rate for 
the customer or where you find that 
availability you need,” he adds.
For the Travelport Rooms and More videos 
click here.

INDUSTRY
Win a Bay of Islands cruise with Kiwi Karma
For the Kiwi Karma prize draw this month, 
there’s a chance to win a Bay of Islands 
break. 
Enjoy two nights relaxing at the charming
Villa Russell and al fresco dining at the 

Wharf Restaurant. Then set off from Russell 
on board the Kingfisher Yacht and sail out 
to explore the many islands and picturesque 
coves.
http://www.kiwikarma.co.nz/competition

Innovative email issues
The Innovative Travel Company advises it is 
currently experiencing some short term email 
disruptions while upgrading to a new server.  
They apologise for any inconvenience and 
remind trade partners of their Toll Free line 
0508 100 111 for bookings and enquiries. 

Omaka Aviation Heritage Centre
Discover Waitomo 2013/14
Waitomo Black Water Rafting 2013/14
Cathay Pacific Early Bird Flyer

IN THE NEXT STOCKLINK TRAVELBAG ENVELOPE

http://www.travelport.com/Featured-Products/Rooms-and-More-Videos
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PEARL’S PEARLER
Curiosity killed the cat, 

but for a while, I was a suspect.

Trafalgar’s Pink Star Walk Thank You
Trafalgar thanks the agents and trade who 
joined or supported its sponsorship and 
team’s fundraising efforts for Saturday’s New 
Zealand Breast Cancer Foundation’s Estee 
Lauder Companies Pink Star Walk.
More than 30 Trafalgar walkers strode out 
the 5km or 10km distances in and around the 
Auckland Domain. Thanks to staff, agents 
and supporters - Trafalgar fundraised more 

than $1600 for the cause.
The NZBCF’s preliminary count estimates 

Vale Jeff Cooper
Northland tourism champion Jeff Cooper 
died last week, aged 72, after a battle with 
cancer. Jeff pioneered tourist trips from 
Paihia to Cape Reinga in the 1970s using VW 
Combis before moving into coaches, 
eventually operating up to five Bay Tours 
coaches a day on the route, which included 
the memorable Te Paki Stream section of 
Ninety Mile Beach.  He later sold a controlling 
interest to the Mount Cook Group who went 
on in 1979 to develop the country’s first high 
speed tourist catamaran ops, with Tiger Lily 
taking up to 150 pax on trips out to the Hole 
in the Rock.

Says Cedric Trounson of West Coast Shuttles: 
“I worked for him from 1975 until the sale of 
Mt Cook Northland Ltd (to Fullers in 1987) 
and Jeff was one of the most innovative and 
imaginative people I have ever worked for.”
Brian Broomhall says Jeff made numerous 
visits to Australia “supporting us, promoting
Guthreys NZ Tours, which included his 
unique product.”  Amongst the many aspects 
of his involvement in the tourism industry 
was setting up the Salty Dog Hotel at Snells 
Beach. “He will be missed as a family friend 
and industry associate,” says Broomhall. 
For funeral details, click here.

Anna, Shannon, Toni and Sue Andrea and Elinor

that the Walk successfully raised a whopping 
$75,000 for breast cancer research.Trafalgar sponsored a 

luxury pink luggage set 
prize to encourage Walk 
entries. The lucky winner 
was Victoria Pemberton 
pictured with NZBCF’s 
Segolene de Fontenay 
and Trafalgar’s Scott 
Cleaver.

Stevie, Scott, Emma, Bryony and Stephanie (front)

Deanna & Amanda

http://notices.nzherald.co.nz/obituaries/nzherald-nz/obituary.aspx?n=jeffery-thomas-cooper&pid=167387950#fbLoggedOut

