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to be won 
each week*

$1000
E N R O L   N O W   a t   M y C C S 

 

• First class cruising from only 
$199 per day, unbeatable value! 
 

• River Cruises, Coastal Cruises, 
NEW! Canal Boats 
 

• Cabin & French cuisine, 
sightseeing, open bar 
with meals! 

OFFERS 
EXTENDED 
click here 

... OFFERS NOW EXTENDED ! 

Rotorua aims to attract more Aucklanders
A million-dollar advertising campaign launched yesterday with the 
aim of enticing more domestic visitors to Rotorua.
The Daily Post reports that the Famously Rotorua campaign 
comprises three television commercials starring Te Rina West, a 
14-year-old chosen from 300 hopefuls to be the “face of Rotorua”.
Pokarekare Ana gets a make-over in the new commercial courtesy 
of former Supergroove frontman turned composer, Karl Steven. 
Throughout the commercial, the audience is guided by Te Rina 
through a raft of Rotorua’s hidden gems.  The commercial also 
acknowledges the city’s historical connection to traditional Maori 
culture and how this has evolved into the modern era.
Destination Rotorua Marketing consumer marketing manager 
Brenna Townshend told the paper: “We shot the commercial in 30 
different locations around the region, we’ve tried to show some of 
the unknowns, the lakes, the forests, the beautiful sunsets - things 
that Aucklanders don’t know about.”
Aucklanders currently deliver one in four of Rotorua’s visitors.
Featured in the commercial is the Polynesian Spa, whitewater 
rafting, Zorb, Rotorua Canopy Tours and the Agrodome, among 
many others.

http://www.paiceexpo.co.nz
http://www.koreanair.com
http://www.scenictours.com.au/end-of-erc-earlybirds-nz/?utm_source=travelmemo&utm_medium=email&utm_campaign=travelmemo_nz
http://www.bookit.co.nz/?utm_source=Travel+Memo&utm_medium=Add&utm_term=Front+page&utm_content=Tue+1+Oct+13&utm_campaign=BookIt+ad+for+self+retailer
http://www.nzonline.org.nz
http://goo.gl/TMyrso 
http://www.innovativetravel.co.nz/current_specials
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Wi-Fi hotspot expansion praised
Telecom NZ is launching a country-wide 
Wi-Fi service with 2000 public phone 
boxes transformed into Wi-Fi hotspots by 
mid-2014. Some 700 of the planned Wi-Fi 
hotspots across New Zealand will likely go 
live by 07OCT. They will offer free Internet 
access of up to 1GB per day for Telecom 
mobile customers who are currently using the 
company’s pay-monthly plans and the $19 
or $29 prepaid packs. Visitors using a New 
Zealand or Australian mobile will be able to 

access the hotspots at a flat monthly charge 
of $9.95, as will all other Telecom customers 
and those of other mobile networks. 
Users will have to register once for accessing
the Wi-Fi networks and will thereafter be 
connected automatically to a hotspot when 
within range, according to Telecom.
More Wi-Fi hotspots will translate into 
happier visitors and enhance New Zealand’s 
international image as a ‘connected’ nation, 
says TIA chief executive Martin Snedden.

Air NZ boosts conservation funding 
Air New Zealand is contributing an extra $4.5 
million to the Department of Conservation 
with a new focus on marine protection.
The funding is on top of the $2.9 million 
committed last year and in total, the airline 
will be committing $7.4 million to 
conservation; $5.4 million on land and $2 
million on marine as part of its partnership 
with DoC, according to Conservation 
Minister Nick Smith.
Funding was a mix of both direct cash and 
services and will run until mid-2017.
The Minister said marine protection was 
the new frontier for conservation and vitally 
important for New Zealand.
There are 10 new marine reserves proposed 
over the next year around the West Coast, 
Akaroa and Kaikoura coastlines, and the Sub-

Antarctic Islands.
The first 18 months of the partnership has 
seen “significant gains” on land with the 
reintroduction of species like kiwi, whio, 
pateke and robins to National Parks and 
record increases in the number of people 
experiencing the Great Walks.
Air New Zealand chief executive Christopher
Luxon said the airline had transported more 
than 500 native birds and reptiles on the 
airline’s domestic network. Biodiversity 
projects had also been established around 
the Waikaremoana, Milford, Routeburn and 
Rakiura Great Walks to control predator 
numbers, undertake environmental 
monitoring, and reintroduce native species 
into their natural habitat, Luxon said.

Trout season opens in Rotorua
Hundreds of anglers are about to descend on 
New Zealand’s trout-fishing mecca, Rotorua, 
and hopes are high that a new trout release 
strategy will see bigger and more abundant 
fish than ever before.
Destination Rotorua Marketing (DRM) 
general manager Oscar Nathan says anglers 
are predicted to enjoy superb catch rates on 
Rotorua’s three big ‘trophy lakes’ – Tarawera, 
Rotoiti and Okataina – when the trout season 
opens today. 
These lakes have been rested for the past 
three months but this year a new trout release 
strategy should significantly boost trout 
numbers.
Rainbow trout raised in Fish & Game’s 
Rotorua hatchery are normally released into 
the lakes in May (autumn) and September 
(spring). But recent research showed that cold 
water temperatures were affecting the young 
trout’s survival. 
“Fish & Game learnt that seasonal conditions 
make a difference – if colder winter weather 
comes earlier than expected during May, or 

is delayed into September, there can be dire 
consequences for newly released trout,” says 
Nathan.
So last year’s spring releases of hatchery-
bred rainbow trout were spread over a four-
month period instead, with the success of the 
initiative due to be revealed this week.
“The expectation is that more fish will have 
survived during the warmer months, so 
anglers will be able to catch more trout than 
normal, and the size of each fish should also 
be better-than-average thanks to more 
favourable growing conditions,” Nathan says.
Festivities began last night with a Scottish 
tradition of the Piping of the Haggis – where 
bag pipers formally accompany a platter of 
haggis – and a boat blessing ceremony at The 
Landing on the shores of Lake Tarawera. 
For more information about trout fishing in 
Rotorua visit 
http://www.rotoruanz.com/Visit/Blogs/

KiwiRail celebrates the 150th anniversary of rail
KiwiRail has launched a month-long nation-
wide celebration to mark the 150th anniversary 
of rail in New Zealand. 
A travelling exhibition showcasing rail in 
New Zealand will visit 12 locations began 
on the weekend and will travel around the 
country until Labour Weekend. ‘Keeping NZ 
on the Move: The Exhibition Express’ will 
feature four individually-themed educational 
containers hauled by a locomotive 
representing rail’s journey from 1863 to 

today, KiwiRail’s scenic journeys and 
contribution to New Zealand tourism, rail 
safety, and the vital role KiwiRail plays in 
moving New Zealand’s economy.
The 12 ‘Exhibition Express’ Open Days 
will include free family fun, prizes and 
giveaways, as well as a chance to dance the 
Locomotion at the ‘Great KiwiRail 
Locomotion Challenge’. 
Click here to download the schedule of Open 
Days and visit www.150yearsrail.org.nz.  

http://www.150yearsrail.org.nz/store/doc/ExhibitionExpressFlyer.pdf
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First-of-its-kind health retreat 
A purpose built, self-sufficient, luxury 
wellness centre is set to open 12JAN14 at 
Glenorchy, 40 minutes from Queenstown.
The ten-building Aro Ha complex will offer 
all-inclusive Wellness Adventure programs 
based on vinyasa Yoga, sub-alpine hiking, 
functional strength training, meditation, 
therapeutic massage, and detoxifying 
vegetarian cuisine. 
“Aro Ha is evolving the model of detox spa 
retreat,” says American Damian Chaparro, 
who with business partner Chris Madison, 
is behind the project.  “Multiple aspects of 
wellness are combined into one condensed 
experience.  It’s a place where people come 
to change their perspective, and return to 
centre.  Bodies become lean, strong, and 

flexible, as minds become calm, clear, and 
present,” he adds. 
According to Mountain Scene, Aro Ha’s 
main spiritual room for yoga, meditation and 
movement will offer a stunning view over 
Pig and Pigeon Islands and up the Greenstone 
Valley. It will also boast accommodation 
across four buildings for 36 guests, a 
community hub, a spa building, long- and 
short-term accommodation for 18 staff and a 
large workshop.  
Permaculture gardens will be used to provide 
a signature menu, and off-grid power 
generation, Passive Haus building techniques, 
and New Zealand’s first renewable distributed 
heating scheme all ensure the retreat treads 
lightly on the local environment. 
www.aro-ha.com

Tony Everitt nabbed by Tourism Australia
Tony Everitt, Tourism New Zealand’s GM 
Asian Markets and previously CEO at 
Destination Queenstown, has been lured to 
Tourism Australia by a role as its regional 
general manager for Greater China.
Tourism Australia managing director Andrew 
McEvoy said Mr Everitt’s strong tourism 
background, existing knowledge and under-
standing of China and the Asia region were 

key factors in being appointed into the role.
“I am confident Tony will hit the ground 
running, given his in depth knowledge of the 
Greater China region and his already 
established contacts with the distribution, 
airlines and the China National Tourism 
Authority (CNTA),” Asia Travel Tips quotes 
Mr McEvoy as saying.

Coastal Pacific train back for summer
The Coastal Pacific train between Christchurch 
and Picton has resumed for the start of its 
extended summer season of operation. 
“Earlier this year it was decided that the 
Coastal Pacific train would shift to a seasonal 
timetable, running an extended summer 
season in the seven months between October 
and April,” says KiwiRail’s General Manager, 
Passenger, Deborah Hume. 
“The Canterbury and Marlborough regions 
will leave you spoilt for choice in the summer 
months, and the change has allowed KiwiRail 
to make the best of both domestic and inter-
national tourism markets in New Zealand.  
“We recognise that the Coastal Pacific train 
is a fantastic addition to the tourism portfolio 
in the Canterbury region. With new carriages, 
a new menu, and our Scenic Escape travel 
packages including Whale Watch and wine 
tasting, the Coastal Pacific train is a summer 
must-do,” Ms Hume says.  
“We are looking forward to a busy summer 
tourist season for the Coastal Pacific and we 
remain very open to working with travel and 
tourism operators to identify further oppor-
tunities to increase tourism in the Canterbury 
and South Island region,” says Ms Hume.  
The Coastal Pacific service will run from 

27SEP13 until MAY14. Services will resume 
again at the end of SEP14. 
Return services to Picton operate daily 
departing Addington Station in Christchurch 
at 7am and returning at 6.30pm. Through 
fares  with Sounds Air or the Interislander 
Ferry can be booked for those booking to 
travel between the North and South Islands, 
and Scenic Escape packages including 
Kaikoura whale watch, Blenheim wine tast-
ing and Marlborough Sounds cruising can be 
all be booked at www.kiwirailscenic.co.nz.  
In other news, KiwiRail Scenic’s efforts 
towards environmental sustainability have 
been rewarded, with the long-distance train 
operator winning a Silver Enviro 
endorsement from Qualmark this week. 
KiwiRail Scenic is a Qualmark accredited 
tourism operator, and Ms Hume said the 
company applied for an Enviro endorsement
to the general Qualmark certification to 
formally recognise the business’ sustain-
ability efforts. These include monitoring the 
carbon footprint of all Scenic services, trials 
of biofuels, using recyclable or compostable 
pre-packaging onboard, and providing free 
travel to community charitable and cultural 
organisations.



AUSTRALIA
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Words on a Small Island 
- The Waiheke Book Festival 
The Festival will be held in barns, galleries, 
beach halls and vineyard restaurants 01-03NOV.
It will feature inspiring writers, poets and 
wordsmiths, author discussions, interviews, 
films, poetry performance and art exhibitions 
plus music. There will be workshops on e-
publishing, e-readers and singer songwriting, 
self-publishing and digital marketing media.
Click here to download the festival program.

Cuddle a kiwi
Maungatautari, Sanctuary Mountain, the 
country’s largest mainland wildlife sanctuary, 
will soon offer visitors a close encounter with 
a kiwi. 
The Waikato Times reports that from next 
month, the Maungatautari Ecological Island 
Trust will offer visitors the chance to see, 
touch and possibly hold a western brown 
kiwi inside the sanctuary during a series of 
planned kiwi health checks, at a cost of up to 
$220 for a family. 

The checks are part of the trust’s regular 
programme to monitor the health of wild 
kiwi that live on Maungatautari. 
Trust general manager Malcolm Anderson 
said the kiwi’s wellbeing would be a priority 
during any visitor experience. 
“Ultimately it will be up to the staff member 
who holds the kiwi and any opportunity to 
touch it is tightly controlled as well. If at any 
time the kiwi appears stressed, we will end 
the process.” 

There are 51 kiwi on the main 
mountain and up to 10 birds in 
the trust’s three enclosures. 
The kiwi health check 
experience can be booked on 
the sanctuary’s website. 
Places are limited to six people 
per experience. 
The next health checks will be 
on 20OCT and 27OCT. 
Adults: $100 each. Children 
(5-16 years): $60 each or a 
family (two adults and up to 
three children): $220.
www.sanctuarymountain.co.nz/

Adopt a Little Penguin with AAT Kings
To mark World Tourism Day and Biodiversity month, 
AAT Kings is encouraging everyone to contribute to the 
research, conservation and rescue of Australia’s most 
famous colony of Little Penguins located on Phillip Island, 
Victoria, with its Adopt a Little Penguin program. In 
conjunction with AAT Kings’ conservation partner, Phillip 
Island Nature Parks, this TreadRight Foundation initiative 
will see the guided holiday company contribute half of the 
associated fee of the Adopt a Little Penguin program
allowing clients to only have to pay A$37.50 to support 
this worthy cause. 
Anthony Hayes, Global Managing Director, AAT Kings 
said: “Here at AAT Kings, we’re all about showcasing the 
very best that Australia and New Zealand has to offer and 
a big part of this includes preserving the many beautiful 
places we visit and the unique wildlife we see.”
When adopting a Little Penguin, agents and clients will 
receive a Penguin Foundation membership, fluffy toy 
penguin, an adoption certificate, complimentary ticket to 
the Penguin Parade for future use, and access to track the 
progress of their adopted penguin online. Funds raised 
from the Adopt a Little Penguin program will assist 
scientists in the research and management of Phillip 
Island’s pint-sized inhabitants, as well as caring for any 
injured Little Penguins that receive treatment at the on-site 
rehabilitation centre. 

The Adopt a Little Penguin 
package can be purchased 
by booking a Melbourne day 
tour of Phillip Island. On AAT 
Kings’ Phillip Island Penguins 
and Wildlife full day tour, 
guests will experience the 
Penguin Parade and also get to 
explore Maru Koala and 
Animal Park where they can 
get up close to a Tasmanian 
Devil and later discover the 
incredible ‘Nobbies’ – Nobbies 
Rock Formations. 

Tropical Journeys welcomes “Bubbles”
Port Douglas-based Tropical Journeys has welcomed its new 
20m Outer Reef vessel Bubbles to the Calypso Reef Cruises 
fleet, joining Aquarius, Escape, Calypso Snorkel & Dive and 
Calypso Snorkel. Bubbles will be travelling daily to Opal Reef 
and will accommodate both snorkellers and divers with the 
option of being a dedicated snorkelling vessel if necessary. 
The cat has a spacious air conditioned saloon, an upper and 
lower foredeck with day lounge seating and a shaded upper 
deck. Her large back deck has a submerged swim platform, 
giving guests easy access to the water.



Port Douglas marks record year 
Domestic and international markets continue 
to show outstanding growth as travellers 
return to Port Douglas, according to the 
results from the latest International Visitors 
Survey released by Tourism Research 
Australia.
The stats show domestic visitor numbers 
increased by 23.8% to 354,000 compared to 
286,000 in the year ending 2012 and 240,000 
for 2011.
Domestic nights increased to 1,723,000, up 
15.5%, while the average length of stay was 

4.9 nights.
During the same period, international visitors 
increased by 6000 to 84,000, up 7.7%.
International visitor nights grew 49% to 
590,000 in 2013, with the average stay lifting 
by almost two days to reach seven. It had 
previously stalled at five days over the 
previous three years.
More than one million day visitors also chose 
to spend their time in Port Douglas in the last 
financial year, spending an average of A$110 
a day.
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Australia’s Major Airport of the Year
Cairns Airport has taken out the Major 
Airport of the Year category in the 2013 AAA 
National Airport Industry Awards. 
CEO, Kevin Brown, said their submission 
focussed on the company’s significant 
commitment to infrastructure investment 
made during the qualifying period with the 
goal to transform the end-to-end journey for 
departing international passengers through 
Cairns Airport’s T1 (International).
“The multi-faceted project covered in our 
submission included a $15m systems 
upgrade, improvements to passenger flow 
through the realignment of outbound border 

protection and security screening processing 
areas and an enhanced passenger experience
with improved food and beverage and retail 
offers including the JR-Duty Free walk 
through store and Tribs landside and 
Departure Lounge cafes, new walkways and 
fixtures and fittings, including seating and 
environmentally friendly LED lighting.” 
Cairns Airport’s submission also focussed on 
the important role played by key stakeholders 
including Customs and Border Protection, 
security contractors ISS, airlines and all T1 
retail tenants.

Tigerair Australia adds PER services
Tigerair Australia has announced it will begin flying between 
Sydney and Perth six times a week from 19DEC, adding more 
than 2000 seats per week to those offered already by its majority 
shareholder, Virgin Australia, plus Jetstar and Qantas.
The budget carrier already flies twice daily between Melbourne 
and Perth.
Crikey.com blogger Ben Sandiland indicates this is part of 
Tigerair’s big expansion program that will mostly take effect 
next year.

Byron Bay Golf & Spa Experience
There’s a Byron Bay 
Golf & Spa Experience 
package in the market, 
designed to complement 
the Legendary Pacific 
Coast touring route and 
ideal for sale in 
conjunction with flights 
and car hire flying into 
and out of Gold Coast 
Airport. It comprises:
>>  A 5-day golf 
passport at Byron Bay 
Golf Club (includes 
3 rounds of golf to be 
played during the 5-day 
holiday) plus an electric 
cart for each round
>>  5 nights accommodation at Apartments 
Inn Byron (below) in a one-bedroom 
apartment, twin share.
>>  A one-hour spa treatment at the Byron at 
Byron Resort & Spa. This provides access to 
the relaxation space including steam room 

and spa bath and the option of selecting from 
a range of one-hour massage treatments.
Call your wholesaler for details and rates, 
quoting Apartments Inn Byron Tour Code:
UltByrGolf05.

http://www.delta.com/traveling_checkin/inflight_services/economy_class/economy_comfort.jsp


PACIFIC ISLANDS

CLICK 
FOR Picnic on Moorea   Book & Ticket TN by 20OCT13 and be in to win! DETAILS
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www.aircalin.com

It’s Aircalin’s W Class.  Book W 
for the best value, year-round, 
packages to New Caledonia.  
Best inventory, no closeouts 
and full service guaranteed.

Wwwwwwwhat’s this?

Norfolk Island’s flavours of spring 
Spring has officially sprung on Norfolk Island 
and its mild climate makes for delightful 
alfresco dining at the many local restaurants, 
which have now released their spring menus.
They draw heavily on fresh produce grown 
sustainably on the island, utilising its organic 
and biodynamic gardening culture. 
Norfolk Island is also renowned for its locally 
caught seafood. Trumpeter (red throated 
emperor fish) is a very popular option, 
featuring in many spring dishes. 
The Restaurant La Perouse dinner menu lists 
pineapple and cumin chutney flavoured 
seafood and garlic prawns.
Then there’s the renowned Norfolk Blue beef 
– medallions, slow-roasted, in strips Asian-
style or Aged Prime Cuts.  
Citrus thrives on the island and the juicy fruit 

are at their best in spring. Dessert lovers can 
sample Norfolk Island Mandarin Cake with 
whipped cream or Local Orange Pudding 
with ice cream.
To round off a good meal, Christian Brothers 
Cheeses produces hand crafted cheeses - feta, 
ricotta, haloumi, and a hard cheese. 
A range of 15 liqueurs only available on 
Norfolk Island are sure to ignite the taste 
buds. They include Convict’s Curse whiskey 
liqueur, Guava, Banana and Macadamia-
flavoured potions and Pitcairn Passion – a 
blend of banana and strawberry. Norfolk 
Island liqueurs make a great souvenir or gift 
to take home. 
Spring Menus run to 01DEC13. 
www.norfolkisland.co.nz

Fiji tourism earnings up
Fiji’s earnings from tourism increased in the 
June quarter of this year compared with the 
same period last year by F$34.9million.
Fiji Times Online quotes Government 
statistician Epeli Waqavonovono as saying 
earnings were estimated at $317.3m 
compared to $282.4m for the June quarter 
last year.
He said Australian visitors contributed 
$174.3m or 55% of the earnings from tourism
with $48.5m or 15% attributed to New 
Zealand visitors.
“Earnings from the US increased by $2m to 
$25.3m while continental Europe decreased 
by $0.3m to $14.5m,” Mr Waqavonovono 
said.
For this period, he said, the Fiji Bureau of 

Statistics recorded the arrival of 167,684 
tourists in June this year, compared with 
154,359 in June last year.
He said 122,733 visitors arrived for holiday 
in the June quarter of this year, an increase 
from the 113,016 visitors for the same period 
in 2012.
Cruise ship passengers arriving in Fiji 
decreased from 12,331 people in the June 
quarter of 2012 to 7737 for the same period 
this year.

Solomon Airlines appointment
Solomon Airlines has named Victor Sharan as 
its new regional general manager Australia, 
New Zealand and Asia effective Monday this 
week.
In a statement Solomon Airlines says the 
appointment aims to move the airline forward 
and boost tourism. 
Mr Sharan will be based in Sydney but will 
travel regularly to Brisbane to ensure the 
sales team based there drives the airline’s 
marketing and sales efforts.  
Mr Sharan previously held a similar position
with Air Pacific (now Fiji Airways) for a 
number of years and has extensive experience
in senior management positions in Fiji, New 
Zealand and Australia.

www.aircalin.com
www.airtahitinui.co.nz/picnic 
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ASIA

Your gateway to Hong Kong Click Here
or call 09 309 1188

China   We know it like our own backyard

Floating Eco Lodge 
Active Asia has a deal which 
they say combines a “unique 
experience with true wilderness.”
Located on the Taitai River in the 
Cardamom mountains half way 
between Bangkok and Phnom 
Penh, Cambodia’s 4 Rivers 
Floating Eco-Lodge is set in a 
rainforest region believed to 
harbour more than 100 mammal
species including numerous 
endangered animals such as the 
clouded leopard, pileated gibbon 
and Malaysian sun bear. 
Two nights including breakfast daily and 
return transfers from Phnom Penh is priced 

from $453pp twin share.  Call 09-360 7669 
or email sales@activeasia.co.nz  

Mosquito-borne Chikungunya virus warning
News Ltd newspapers report that Aussie 
holiday-makers are being struck down by a 
debilitating and potentially fatal mosquito-
borne virus. 
The number of people returning from 
vacations to Bali and other parts of Asia with 
the potentially Chikungunya virus has 
skyrocketed this year and is expected to 
climb further during the upcoming wet 
season.
There is no cure for the virus that is carried 
by only two species of mosquito and causes 
fevers, nausea, a rash and intense joint and 
muscle pains that can linger for months, and 

leaves some victims hospitalised or bed-
bound for weeks.
Unlike malaria, there are no medications to 
prevent Chikungunya but mosquito 
researcher Dr Cameron Webb said the 
chances of avoiding being bitten improved 
10-fold when reliable repellents were used 
properly.
Dr Webb, of the University of Sydney, said 
trusted insect repellents that contain the 
ingredients DEET or picaridin should be 
bought to be taken on overseas travel and 
should be applied liberally like a sunscreen 
throughout the day.

Qantas sale fares to SE Asia extended
Qantas has extended sales of the current 
special Economy and Business fares to Sin-
gapore, Bangkok and Malaysia to Thursday 

10OCT13. All fares and other conditions are 
unchanged, visit www.qantas.co.nz/agents for 
full details and revised tariff advices.

Agents Educational Tour to Japan/Korea 2014
Korean Air in conjunction with JTB New Zealand is inviting agents to join a 
Familiarisation to JapanSki & Korea 09-16FEB14. This is your opportunity to 
expand your knowledge of JapanSki, Korea and Korean Air.
The participation fee for the Agents Educational Tour is NZ$1630 and includes: 
> Return Economy Class Airfares plus Airport and Government Taxes. 
> 6 nights Twin Share Accommodation at 4-5 star Hotel/Apartment
> Return KAL (airport) Limousine Bus Tickets
> Meals as stated in the itinerary
> Niseko one-day all mountain SKI pass 
> Dynamic Seoul full-day Tour with English speaking guide
> 24 hours JTB support service during the famil.
NB: The above fee can be increased if minimum number (16 pax) not met.
Famil applications close on 20OCT13.
Click here for details and application form.

THE AMERICAS
World Tourism Day
Last Friday was the annual United Nations 
World Tourism Day, with this year’s theme 
“Tourism and Water: Protecting our Common 
Future”.  
World Journeys says its operator in the 
Galápagos Islands is part of the solution, 
having put protection of the archipelago’s 
unique ecosystem at its very core.  Best 
practices implemented on board their vessels 
include use of environmentally friendly tin-
free hull paints, a water treatment plant for 
sewage water, and using special outdoor deck 
lights to decrease inter-island insect dispersal.  
At their Finch Bay Eco Hotel solar panels are 
used to heat water, rain water is collected for 
watering the gardens, outdoor lighting is 
supplied by movement-activated light-bulbs, 
and it is the only hotel in the Galapagos with 
its own sewage treatment plant.  Furthermore, 
the operator created the Fundacion Galapagos

-Ecuador, which has achieved significant 
results with its coastal clean-up operations, 
recycling initiatives, educational programmes 
and engagement of local fisherman.  
World Journeys offers Galapagos Cruises 
aboard the MV Santa Cruz, Yacht Isabela II 
and Yacht La Pinta, with prices starting from 
$2,910pp share twin for a 5-day cruise.  Book 
a departure from 06JAN-31MAR14, pay the 
deposit before 31OCT13, and rates will be 
frozen at 2013 levels. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1380
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=155&packageName=Galapagos-Islands:-MV-Santa-Cruz
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2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER

Hawaiian Airlines celebrates 6 months of NZ ops
New Zealand’s only North American carrier, 
Hawaiian Airlines, is celebrating six months 
of Auckland flights this month. The airline 
has given Kiwi travellers access to a host of 
new North American destinations, through a 
single carrier, and stimulated competition in 
the market giving New Zealanders access to 
more choice and better fares. 
Arrival figures from Hawai‘i Tourism 
Authority show a 77% increase in travellers 
arriving from Auckland in the first seven 
months of 2013, compared to the same period 
last year. Kiwis connecting to O‘ahu’s 
neighbour islands also increased by record 
numbers, with arrivals to Maui growing by 
95%.
Since Hawaiian Airlines’ arrival in New 
Zealand, there has also been a marked 
increase in travel originating from North 

America. The period, year ending July has 
seen a 4.5% increase in North American 
visitors coming to New Zealand with an 
impressive 131% increase in travellers 
transiting through Honolulu. 
Hawaiian Airlines CEO Mark Dunkerley says 
he is delighted with the progress of the New 
Zealand service since launch. 
“We are thrilled with the tremendous 
response we’ve seen from Kiwis to our new 
service. Our unique brand and the amenities 
available to the Hawaiian Airlines customer 
are helping drive more travel from New 
Zealanders visiting the islands of Hawai‘i or 
going on to one of our 11 destinations on the 
U.S. mainland.  Equally important has been 
the role we’ve played in stimulating more 
U.S. travel to New Zealand.”

MIDDLE EAST/AFRICA

An Even Better Blue Train
World Journeys reports that Africa’s famous
Blue Train has undergone a series of upgrades
which include soft refurbishment of the train’s 
interiors and upgrading of its technology, as 
well as all of its critical safety components. 
In addition to refurbished décor, the train is 
now equipped with free Wi-Fi throughout, 
offers a more interactive entertainment 
system, and the exterior of the train has been 
repainted for a new look and feel.  

Prices for the 2-day Pretoria to Cape Town 
(or vv) journey start from $1,891pp share 
twin in a Deluxe Suite, including all gourmet 
meals and beverages, snacks and high tea, 
and sightseeing excursions with qualified tour 
guides. Clients who book a 2013 Blue Train 
journey can enjoy one free night at a 5-star 
hotel in Pretoria or Cape Town, including 
breakfast and hotel/train station transfers.  
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Incentives to develop mid-range hotels in Dubai
The hotel investment industry has been given 
a financial incentive to develop more mid-
range hotels in Dubai, in a move to swell 
the Emirate’s supply of four and three star 
properties. Eligible hotels will be granted 
a four-year waiver on the standard 10% 
Municipality Fee which is levied on the room 
rate for each night of occupancy. 

The announcement was made last week 
by His Excellency Helal Saeed Almarri, 
Director-General of Department of Tourism 
and Commerce Marketing (DTCM), during a 
keynote session at the Hotel Show at Dubai 
World Trade Centre.

http://www.cxagents.com/nz
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=1000022&packageName=The-Blue-Train
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EI Business Class USA-IRELAND.  Set travel dates in Nov & Dec only.  Return fare from NZD1909.

EUROPE
Titanic time on Ireland famil
“A titanic gust blew by as these 
pics were being taken!” says 
Tourism Ireland’s Mary Galway. 
“Despite this we had an amazing 
trip to Ireland, from Dublin to 
Galway, Doolin to Derry, right 
along the Causeway to Belfast 
and back to the Fair City.  
“Everyone was thrilled with the 
itinerary, fine food, great accom-
modation, a variety of attractions 
and good craic abounded 
throughout.”
Mary says this trip to Ireland 
was the first for most agents 
and they were overawed by the 
depth of history and culture on 
offer from the Fair City of Dublin 
to the Titanic City of Belfast.
“Irish fashion stamped its mark 
and shopping opportunities were 
squeezed in as the group were 
blown away by availability plus 
costs as they spent up large!” 
says Mary.
“Our final night was quite 
special in Kelly’s Bar Belfast, as 
we had the very pleasant 
experience of listening to seven 
Uileann 
pipers a-piping while mixing in 
with the locals– this gelled the 
experience.
“In Northern Ireland our guide 
Virginia Moriarty was extremely 
knowledgeable and obliging. We 
had a whole lot of laughs about 

accents!  She 
took us to 
Stormont Castle 
plus quaint 
Hillsborough 
village - its where 
the Royals stay 
when visiting NI.
“Driver Jim 
Lyttle was a real 
treasure and so 
helpful, while 
Gerry from Derry 
took us round the 
glorious Guildhall 
and provided us 
with an insight 
into the gorgeous 
stained glass 
windows there.
“Fiona Lane and 
Robbie were 
equally good 
throughout our 
journey from 
Dublin to Derry.  
Everyone had an 
amazing walk 
near the Cliffs 
of Moher and a 
gargle with the 
locals in Doolin, 
finally leaving 
the hotel with a 
helping of freshly 
baked bread.”

From back left: Holly Snell – Kemp HoT Timaru; Jacqui Harmon – 
United Ferrymead; Pia Lemin, Laker HoT Invercargill; 
Mary Galway, Tourism Ireland; Paul Read - HoT Dunedin 
Front: Louise Bell – APX – Auckland; Karen Bowring – Globe 
Travel Auckland; Morgan Wright, HoT Botany; Leonie Paul – HoT 
Rotorua; Vicky Reardon, Kate Smyth HoT Taupo; Lynda Tudor, 
Emirates.

L to R: Mary 
Galway -  Tourism 
Ireland; Pia Lemin - 
Laker HoT 
Invercargill; Vicki 
Reardon - Kate 
Smyth HoT Taupo; 
Lynda Tudor - 
Emirates.

Travelling the Wild Atlantic Way
The Wild Atlantic Way has recently been announced by Failte Ireland and 
is the longest defined coastal route in the world at over 2,500km, 
stretching from Donegal to West Cork. Launching officially next year, the 
Wild Atlantic Way will become an iconic route that can be experienced by 
driving, cycling, walking or sea-kayaking. Along the route there are 159 
discovery points that will help people to discover the culture and 

Benner’s Hotel at Dingle 
on the Ring of Kerry

landscape that makes the west 
coast of Ireland so unique.
Many Manor House Hotels & 
Irish Country Hotels are located 
along this coastal route and are 
a fantastic match with which to 
experience the route while 
staying in independent and 
uniquely different family owned 
and run hotels with a truly Irish 
feel. 



CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au
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TOUR ITALY 
IN WINTER

Le Boat 2014
Le Boat, Europe’s premier self-drive boating 
company, is investing more than €7m in new 
boats plus an intensive winter maintenance 
program on its lower Anchor boats, and is 
expanding its portfolio of products and 
services for the 2014 season.  It is also 
introducing new destinations – Brittany in 
France and the Mazurian Lakes of Poland. In 
conjunction with partner Sun Yacht Charter, 
Le Boat will offer a brand new fleet in the 
Land of the Thousand Lakes, giving clients 
the chance to explore over 2000 intercon-
nected lakes, all surrounded by lush and 
unspoiled nature.
A total of 32 new boats will join the Le Boat 
fleet – 26 Visions in France and Italy and six 
Delphia in Poland.
Introduced and designed exclusively for Le 
Boat the new Vision SL is lower in height 
and features an easy-access staircase to 
connect the galley and fly bridge. The new 
Vision2 boat sleeps up to six and boasts a 
large master cabin with en-suite and an 
additional smaller cabin. Plus the new Vision 
3 Master is a variation of the popular 
Vision3, with the difference being that the 
Vision 3 Master has a bigger cabin at the 
front. The Joy-Stick Maneuvering function 
makes the largest boat the easiest to handle.

Wi-Fi is now available in select destinations 
in France, allowing customers to keep up 
with work, research nearby places to visit or 
interact with friends via social medias (Wi-Fi 
service for up to 6 devices per boat).
SUP’s...Standup paddleboards are on offer in 
France available on the River Lot, Charente, 
Burgundy, Camargue and in Germany. Bikes 
are on offer in Italy.
View the 2014 brochure online here and 
visit www.leboat.com.au

TOUR PRODUCT
Italy Discovered in winter with Odyssey
Odyssey Travel has a 24-day winter tour 
of Italy, 29DEC13-21JAN14, priced from 
$11,990pp share twin plus airfare from New 
Zealand.
It is far easier to move around Italy in winter, 
when there are fewer travellers to compete 
with. Your clients will get to explore charming 
historic towns and villages, soak up superb 
countryside landscapes and admire magnificent
art in some of the world’s most famous 
galleries and museums. Winter food includes 
delicious pastas and polenta and highly 
regarded local wines. Shopping is also ideal 
with January sales a must-do.
The top five things to be experienced on the 
tour:
1. Experience the snow-covered Alps and 
the quaint Hapsburg cities of Bolzano and 
Trento.
2. Explore Venice at its least crowded
3. View the Renaissance excesses of Tuscan 
Florence, Pisa and Lucca and explore 
medieval Umbrian cities
4. Attend the famous New Year Papal address 
‘Urbi et Orbi’ in Rome, the Eternal City
5. Visit cosmopolitan Naples and the Roman 

remains of Pompeii.
Included in this tour: 23 nights accommodation
in en-suite share twin rooms, with typical 
local breakfast daily and 19 dinners, touring 
by comfortable and modern coach, transport, 
lectures and field trips as indicated, applicable
entry fees and services of local guides, 
gratuities and necessary tips, services of a 
study / group leader, and a detailed Program 
Information Booklet.
Click here for more details and call Odyssey 
Travel on 0800 440055.

http://www.odysseytraveller.com/tours/italy-discovered-2/tourDetailPDF
http://leboatebrochures.s3.amazonaws.com/LeBoat_Brochure_2014__AU/index.html#/1/
http://www.odysseytraveller.com/tours/italy-discovered-2/tourDetailPDF
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Exotic Holidays
Specialist Wholesaler Groups: Special Interest, Adventure,

School Groups & More...
CLICK HERE TO GET 
OUR NEWSLETTER

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

Insight Vacations 2014 Europe, Britain, Morocco released
Insight Vacations has released its 2014 
Europe and Britain, Eastern Mediterranean & 
Morocco brochure featuring a range of new 
premium escorted journeys, new destinations, 
an expansion of the Country Roads style of 
touring and a raft of new features and 
Signature hotels, dining and experiences. 
John Boulding, Insight Vacations CEO says: 
“A ‘signature’ is a sign of authenticity and 
in our new brochure we have highlighted a 
range of signature hotels, dining and 
experiences. We’ve selected nearly 60 
signature hotels that have something really 
special about them - they could be a chateau 
or manor house or be set in an incredible 
location like Hotel Ruze in the centre of 
Cesky Krumlov, a UNESCO World Heritage 
site or the five-star luxury Ashford Castle 
situated in western Ireland.
“We know that it’s authentic local experiences
that can turn any given day on tour into a 
highlight,” says Boulding. “Signature 
experiences have been designed to capture 
the imagination of our guests whether they 
are watching sheepdog training in the Scottish
highlands, olive oil tasting in Provence, 
learning about the workings of an organic 
farm or visiting glassblowers, artisans, clog 
makers or stone masons to watch them at 
work and get an insight into their lives.” 
The introduction of Moldova to the program 
as part of the new 11-day Ukraine, Moldova 
and Crimea and Andorra and San Marino on 
the 16-day Principalities of Europe means 
Insight Vacations now has itineraries in every 
country in geographical Europe with the 
exception of one – becoming the only tour 
operator to do so. 
Other new features in 2014 program include:
>> An expanded Country Roads program 

brings the total number to 
20. Country Roads 
itineraries get off the 
beaten track to explore 
scenic areas and cities 
and usually include a 
unique Signature Hotel
>> Welcome Receptions 

on all itineraries will be a full sit down meal 
and Dine-Around 
dinners will feature a la carte dining in the 
local style
>> All Discovery Tours commencing in 
London will include the option of a Eurostar 
transfer to France, including porterage
>> Added Mini Trips including Dubai and 
Abu Dhabi stopovers, a Milan shopping 
experience and extra departures of the World 
War 1 Battlefields trip
>> Extensive Wi-Fi availability on coaches 
and in hotels.
Says Boulding: “Great consideration and care 
has gone into keeping the features that our 
guests know and love about Insight Vacations 
at the heart of what we do. The business 
class legroom on coaches, premium hotels 
in central locations, high level of inclusions 
and working with Tour Directors at the peak 
of their careers remains consistent across our 
tours. 
“Insight’s geographical coverage is huge. For 
anyone trying to count, we visit 45 countries 
so we can say with more certainty than ever 
before that we’ll take you to where you want 
to go.” 
Visit www.insightvacations.com or call 
0800 656 111. Follow Insight on 
www.facebook.com/InsightVacations or 
Twitter @InsightVacation.  

AVIATION
SIA debuts new cabin products on London Route 
Customers flying between Singapore and 
London have become the first to experience 
Singapore Airlines’ next generation of cabin 
products, with the first aircraft equipped with 
the new seats and in-flight entertainment 
system entering into service over the weekend.
The new products, which are set to be the 
industry benchmark for premium air travel, 
are being introduced on an initial eight Boeing 
777-300ER aircraft, the first of which was 
recently delivered by Boeing. The aircraft 
entered service on flight SQ318, which 
departed for London at 12:45hrs last Friday, 

and will operate on selected flights between 
Singapore and London through the month of 
October. Flight frequency will be gradually 
increased as more aircraft enter service, with 
daily operations from late October. 
Nearly SG$150 million is being invested in 
the new products on the initial eight B777-
300ERs. The aircraft feature the world’s most 
advanced in-flight entertainment system, with 
larger screens and touch-screen handsets, as 
well as more spacious and comfortable seats 
in First, Business and Economy classes.

Etihad Airways’ 10th Birthday Sale
Etihad Airways is celebrating its 10th 
birthday with airfares to ten of Europe’s most 
popular holiday destinations. 
Fares are on offer from Auckland, Christchurch 
or Wellington - with seamless connections in 
Abu Dhabi - to Amsterdam, Brussels, 
Frankfurt, Geneva, Istanbul, London, 
Manchester, Milan, Munich and Paris.
Return Coral Economy Class fares start from 
an all-inclusive price of $1,677*. The sale 
runs until 04OCT13 for travel from 01OCT 
to 30NOV13. 

As a bonus, members of the airline’s Etihad 
Guest loyalty program will earn double miles 
when they purchase a 10th birthday sale fare 
and register at www.etihad.com/eyvaoffer 
The sale fares include flights between NZ 
and your choice of Etihad’s three Australian 
gateways – Sydney, Melbourne and Brisbane 
- which are operated by Virgin Australia and 
Air New Zealand. *Price in New Zealand 
dollars includes taxes and surcharges correct 
as of 27SEP13.  Prices are subject to change 
without notice. Some conditions apply. 

Ethiopian to Singapore
Effective 17DEC, Ethiopian Airways will 
commence operations from Addis Ababa to 
Singapore via Bangkok.  This is the tenth 
Asian destination to be added to the airline’s 
network.  Flights to SIN are scheduled for 
three times per week and have already been 

added to ET’s published fares ex New 
Zealand using SQ AKL-SIN in K or L class.    
Current ET Asia destinations are BKK, PEK, 
DEL, CAN, HGH, HKG, KUL, BOM and 
SEL.  

http://www.exoticholidays.co.nz
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2 PREMIUM ECONOMY CLASS TICKETS New Premium Economy eff 13OCT AKL-HKG CLICK 
HEREWIN 4 NIGHTS ACCOMMODATION HKG ENTER NOW - JUST 6 EASY QUESTIONS TO ANSWER

Cathay extends Premium Economy product to regional routes
Cathay Pacific Airways is making its popular
Premium Economy Class seats available 
to passengers on 22 regional routes from 
27OCT. The seats will go on sale from 
tomorrow 02OCT.
“Our Premium Economy Class has been very 
well received by our long-haul 
passengers, with many telling us that it is a 
genuine upgrade in the travel experience as 
well as being good value for money,” said 
Cathay Pacific General Manager Revenue 
Management James Tong.
“A total of 74 of our long-haul aircraft are 
now fitted with Premium Economy and, as 
a third of their flying time is on regional 
routes, it makes great sense to make Premium 
Economy available on regional flights, offer-
ing more premium choice to our passengers,” 
he added.
The Premium Economy product will be 
available on regional flights to and from 
Bangkok, Beijing, Cebu, Colombo, 
Denpasar/Bali, Ho Chi Minh City, Jakarta, 
Karachi, Kuala Lumpur, Manila, Nagoya, 
Osaka, Penang, Sapporo, Seoul, Shanghai, 

Singapore, Surabaya, Taipei and Tokyo 
(Narita and Haneda), as well as tag flights 
linked to a second destination such as 
Bangkok to Delhi and Taipei to Fukuoka. 
This service is subject to aircraft and seat 
availability. 
Cathay Pacific first introduced Premium 
Economy on its long-haul and medium-haul 
routes to/from Europe, North America, 
Australia, the Middle East and India in 
MAR12. It is a separate cabin class with 26 
and 34 seats (depending on the aircraft type). 
The seat offers higher levels of comfort with 
a 38-inch seat pitch - six inches more than 
Economy Class – and a greater recline angle. 
In-seat features include a large meal table, 
cocktail table, footrest, a 10.6-inch personal 
television, an in-seat power outlet, a multi-
port connector for personal devices and extra 
personal stowage space.
Passengers enjoy an increased baggage 
allowance of 25kg, access to dedicated 
check-in counters, priority boarding and 
110% Asia Miles accrual.  

Cathay Pacific on Dow Jones Sustainability Indices 
A concerted effort by Cathay Pacific Airways 
has led to it being included on the Dow Jones 
Sustainability Indices (DJSI) for the first 
time. 
The DJSI are recognised as the leading global 
sustainability benchmark, tracking the stock 
performance of the world’s leading companies
in terms of economic, environmental and 
social criteria. The indices are a benchmark 
for investors who integrate sustainability 
considerations into their portfolios.  
Membership of the DJSI is by invitation only 
and is based on both company market 
capitalisation and overall performance scores.  

In joining the Asia Pacific listing, which 
commenced in 2009, Cathay Pacific now 
ranks alongside other major organisations 
in the region, including some of the world’s 
biggest airlines.
In the benchmarking scorecard produced 
for DJSI, the airline was assessed on a wide 
range of criteria ranging from brand manage-
ment and anti-trust policies to risk manage-
ment, fleet management and corporate phi-
lanthropy. In the Environmental Dimension, 
Cathay Pacific rated well above the industry 
average for its environmental policy/manage-
ment system and environmental reporting.

Emirates opens VIP Lounge at Real Madrid ground 
Emirates has inaugurated its exclusive 
branded VIP Lounge at Santiago Bernabéu 
Stadium, the home ground of Real Madrid.
Unveiled less than four months after Emirates
signing the prestigious five-year shirt 
sponsorship with Real Madrid, the new 
lounge covers an area of 375sqm and can 
comfortably host more than 200 guests 
during match days. The 
bespoke design is 
modelled after the cabin of 
a Boeing 777 - the same 
aircraft currently serving 
the route between Madrid 
and Dubai. Interior 
features such as windows 
and space illumination 
have been reproduced to 
mimic the experience of 
walking through an 
Emirates aircraft.
The Emirates VIP Lounge 
will be open to its invited 
guests an hour before 

and after matches and is situated just below 
the VIP boxes from where guests can enjoy 
matches with an 
unparalleled view of the pitch and stadium.
Expected to host over 6,000 guests every 
season, the lounge welcomes invitees to 
comfortable seating, large plasma screens as 
well as gourmet food and beverages. 

http://www.cxagents.com/nz
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Over 120 European destinations ... now that’s Wunderbar!

Incheon T2 will set new benchmark
Incheon International Airport, South Korea’s 
busiest airport, and the only airport in the 
world to be voted best in the world by 
Airports Council International for eight 
consecutive years, has broken ground on 
Terminal 2, a $2.5 billion project to be 
constructed in two phases. When complete, 
the 72-gate, 7.4-million-square-foot terminal 
will effectively double the airport’s size. 
The project includes a second airport control 
tower, train station, parking facilities and an 
airside Intra Airport Transit.
“We designed Terminal 2 to make travel at 
Incheon even more compelling, offering 

people unprecedented ease and convenience,” 
says Keith Thompson, Gensler principal and 
leader of the firm’s global aviation design 
practice. “It’s a large international terminal, 
yet it will be very intuitive to navigate and 
present unique experiences like the vast 
interior gardens featuring native Korean 
foliage. Travellers will see this as the new 
benchmark for airports.”
Among ICN’s goals is to strengthen the 
airport’s role as a gateway to Asia — 
providing an alternative to accommodating 
airports in Hong Kong and Singapore. One of 
the new terminal’s claims to fame — besides 

welcoming visitors to the 2018 Pyeongchang 
Winter Olympics — is that it will shuttle 
business travellers from train to gate in 13 
minutes.
Although it is almost twice as big as 
Incheon’s Terminal 1, the new terminal is 
designed for clarity. Passengers arriving by 
car or train can clearly see the ticketing hall, 
ticketing counters, security locations, and the 
IAT. The arrival and departure levels align 
with and are connected by the IAT, allowing 
seamless transfer between the terminals and 
reducing wait times for transfers.

Auckland Airport’s new open air art gallery
Auckland Airport has a new outdoor gallery 
featuring world-class works from 11 New 
Zealand artists. Mayor of Auckland, Len 
Brown, officially opened the Outdoor Gallery 
yesterday to the public.
Auckland Airport has invested in sculptures 
that have diverse designs, materials and 
concepts from some of New Zealand’s most 
established artists, as well as up-and-coming 

talent.  They include Jeff Thomson, Greer 
Twiss and Terry Stringer.
The majority of the initial collection of 
sculptures at the Auckland Airport Outdoor 
Gallery will be located in the Esplanade, an 
open space adjacent to the historic Abbeville 
Estate function venue and the Airport 
Shopping Centre on George Bolt Memorial
Drive.  The works will be displayed in 

landscaped grounds in and around a wetlands 
area, with visitors able to view them from 
walkways. 
An added feature will allow visitors to scan 
a QR code at each sculpture for additional 
information about the work and artist. The 
Outdoor Gallery will be free of charge and 
open to the public seven days a week.
Click here for the gallery map and visit 
www.venturehere.co.nz/play. 

CRUISE NEWS

Azamara Club Cruises 2015
Azamara Club Cruises has released its 2015 
itineraries and these are now on sale. 
Australia is on Azamara Quest’s itinerary in 
late 2015.  A number of sailings are already 
sold out, having been booked by tour 
operators globally who book large groups and 
charters.   
Azamara says that whenever possible, they 
work with these tour operators before 
opening voyages to consumers to ensure they 
do not disrupt any guest vacations with 
itinerary changes later on. 
Click here to download Azamara Quest 
voyages and here for Azamara Journey 
voyages. 

http://www.travelmemo.co.nz/voucher.php?voucher_id=1379
http://www.lufthansaexperts.com
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Five world class Royal Caribbean and 
Celebrity Cruises superliners are on their way 
to New Zealand waters for the 2013-2014 
cruise season. The combined fleet will offer 
a selection of 73 cruises throughout New 
Zealand, Australian, South Pacific and Asian 
waters.
Two of the largest and most luxurious ships 
will return to Australasia: Royal Caribbean’s 
Voyager of the Seas, the largest cruise ship to 
be based in the region; and Celebrity Cruises’ 
Celebrity Solstice, the highest rated cruise 
ship in the region. They will be joined by 
three favourites in Australasian waters: 
Celebrity Millennium, Radiance of the Seas 
and Rhapsody of the Seas.
The first ship to arrive in New Zealand this 
summer will be Radiance of the Seas, which 
docks in Wellington next Monday 07OCT, 
then sails the next day to Picton. Celebrity 
Solstice arrives in Auckland on 19OCT, and 
heads to the Bay of Islands the following day. 
Voyager of the Seas arrives in Auckland on 
17NOV.
Last summer, Royal Caribbean and Celebrity 
Cruises brought more than 60,000 cruisers to 
New Zealand through 110 calls at eight ports 
and Adam Armstrong, commercial director 
for RCL Cruises, New Zealand, predicts that 
the next two seasons are going to be even 
busier, with 169 New Zealand port calls 
alone this summer. 
“As New Zealanders become more “cruise 
savvy” we have responded to their increas-
ingly sophisticated tastes by bringing a 
superior fleet to deliver a calibre of cruise 
holiday that you couldn’t previously 
experience in local waters. 
“We continually look for ways to improve 
our guests’ experiences and this season we 

introduce the Barbie Experience at Sea on 
Royal Caribbean ships; a host of new 
itineraries; while on Celebrity Solstice we’ve 
introduced a new craft cocktail season, Xbox 
At Sea and iTake movie workshops for 
teens.”
Since opening its Auckland office in 2010, 
more than 20,000 New Zealanders have 
travelled on RCL Cruises’ three brands 
(Royal Caribbean International, Celebrity 
Cruises and Azamara Club Cruises) with 
more than 40% cruising in local waters and 
the remainder cruising internationally, 
particularly in Europe.
“This is one of the unique selling points of 
our ships in this region; we offer a very 
international cruise experience in which 
Kiwis and Aussies holiday alongside a very 
diverse mix of interesting nationalities,’ said  
Armstrong. “It creates a fantastic, 
cosmopolitan atmosphere on board.”
New itinerary highlights this season include 
the chance to sail to New Caledonia and Fiji 
for the first time on Australasia’s highest 
rated premium cruise ship, Celebrity Solstice; 
a 15-night New Year cruise on Rhapsody of 
the Seas which uniquely combines ports in 
Queensland and the South Pacific Islands for 
the first time.

Five superliners due this summer P&O takes cruising to the edge
P&O Cruises has launched the most 
comprehensive adventure program on the 
high seas with help from one of Hollywood’s 
most sought after stunt actresses.

perfectly suited to test out the star of the new 
activities – The Titanic Moment – which will 
allow passengers to recreate the classic pose 
on the bow of the ship, made famous by Kate 

Janene 
Carleton, 
who has 
performed 
high octane 
stunts for 
the likes of 
Angelina 
Jolie, 
Jessica Biel 
and Paula 
Patton, 
launched 
P&OEdge 
onboard 
Pacific 
Jewel, 
bringing her 
eight years 
of stunt 
double 
experience to showcase the range of 
adrenaline inducing activities now available 
as part of the program.
The P&OEdge program gives passengers the 
opportunity to climb, swing, race and jump 
their way to parts of the ship never seen 
before by guests. The 20 activities, which 
include high rope swings, laser tag, slack 
lines, Segway obstacle courses, flying fox 
lines, funnel climbs and many more have 
been specifically designed to make use of the 
ship’s existing architecture and turn Pacific 
Jewel into the largest floating adventure 
playground in the world.
Janene’s silver screen experience is also 

and Leo 
in James 
Cameron’s 
epic 1997 
blockbuster.
Janene 
Carleton 
said: “My 
job as a 
stunt actress 
means I’m 
constantly 
pushing 
myself to 
the limit. I 
love new 
challenges 
- so to have 
the 
opportunity
to bring 

some of these skills to test out the new 
P&OEdge program is hugely exciting for 
me.”
The program of activities has been carefully 
selected to ensure there’s something for 
everyone. Even budding stunt doubles will 
have the opportunity to test their skills in the 
kids activities section whilst mum and dad 
can choose from a selection of activities, 
ranging from the breathtaking to the 
downright thrilling.
P&OEdge is currently available on Pacific 
Jewel cruises, with the program to be rolled 
out across the P&O fleet in 2014. 
www.edge.pocruises.com.au



 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITENOW EXTENDED TO 15NOV13!

* VIEW 
TERMS & 

CONDITIONS 
HERE

Make your clients’ next voyage incredible value with Holland America’s new Explore4 offers. 
Book selected 2014 sailings (and December 2013 Holiday cruises) before 15OCT13 and they will receive all four offers below:

1. FREE Signature Beverage Package or a Beverage Card (depending on cruise selected)*

2. FREE specialty restaurant dinner*

3. FREE or reduced cruise fares for 3rd/4th guests*

4. 50% reduced deposit*

VIEW 
LIST OF 

SAILINGS
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Antarctic Flash Sale
World Journeys has savings of 50% on four 
specific 2013 Antarctic cruises aboard Quark 
Expeditions’ Sea Spirit, this week only.  The 
offer applies to all cabin categories aboard 
the following cruises, when booked and 
deposited by Friday 04OCT13. 
Falklands, South Georgia and Antarctica 
via Buenos Aires: Explorers and Kings, 
02NOV13
Antarctic Explorer: Discovering the 7th 
Continent, 22NOV13

South Georgia and the Antarctic Peninsula: 
Penguin Safari, 02DEC13
Crossing the Circle via Falklands and South 
Georgia: Epic Antarctica, 17DEC13
World Journeys says that with reduced prices 
starting from US$3,748pp the Antarctic has 
never been more accessible. The offer is 
subject to availability, full payment is due at 
the time of booking, and a special commission
rate applies – contact World Journeys for 
details 0800 117311.

Ten good reasons to visit the Kimberley 
Lindblad Expeditions has provided ten reasons 
why your clients should choose National 
Geographic Orion to explore the Kimberley 
in 2014
>> With nearly 50 years experience travel is 
with Lindblad, the multi-award winning 
company that originated expedition cruising 
>> National Geographic Orion has been 
re-equipped with new tools for exploration 
including an underwater camera, hydrophone 
and video microscope 
>> Its 12 Zodiacs provide the perfect 
expedition craft for this region, being rugged, 
reliable and comfortable 
>> Expanded expedition team – up to 9 
Kimberley region and veteran naturalists 
interact with guests to reveal the fascinating
geology, marine biology, ancient art and 
modern and ancient histories. 
>> A top National Geographic photographer 
and a Lindblad-National Geographic certified 
photo instructor on board for all sailings to 
assist and guide in taking better photographs 
>> Highest staff to guest ratio of any 
expedition ship in the Kimberley 
>> Includes complimentary flightseeing of 

the Bungle Bungle ranges 
>> Indigenous caretakers of Wandjina rock 
art at Raft Point share stories of the 
dreamtime with Orion’s guests 
>> EC3 Green Globe eco-certified ship and 
operations 
>> Fares start from A$7,965pp twin share - 
15% less than the 2013 season brochure fare. 
With just 9 expeditions planned for the 2014 
Kimberley season voyages will fill quickly, 
so book sooner rather than run the risk of 
disappointment later.
The expedition cruise ship Orion, rechristened
as National Geographic Orion, will join 
Lindblad’s existing fleet starting with MAR14 
itineraries. 

www.promail.co.nz/link.php?M=276631&N=4937&L=6223&F=H
www.promail.co.nz/link.php?M=276631&N=4937&L=6223&F=H
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000381&packageName=Antarctic-Explorer:-Discovering-the-7th-Continent
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000381&packageName=Antarctic-Explorer:-Discovering-the-7th-Continent
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2014 Norway  
& Scandinavia  

brochure out now!

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*Hurtigruten voyage fares operate on a dynamic 
flexible pricing system, whereby the earlier you 
book, the greater the saving on your voyage 
fare. Contact DTWC for full terms & conditions. 
Travel Agent License: 2TA06939 (Discover the 
World Marketing Travel trading as Discover the 
World Cruising)

A choice of 6, 7, 11 & 12 day voyages
Year round, daily departures

Cruise, Rail, Hotel Stays  
and Tour Packages

EXPLORE NORWAY  
ABOARD T H E  

W O R L D ' S  M O S T  
B E A u T i f u L  v O YA g E

Book by  
31 October 2013  

  
the voyage fare

UP  
TOSAVE

25%
&

Off*

Queen Mary 2 aids solo lady rower 
Cunard flagship Queen Mary 2 has lent a 
helping hand to a Canadian solo woman 
rower, Mylène Paquette, in the mid-Atlantic.
Queen Mary 2, which left New York on 
Sunday 22SEP on a seven-night crossing to 
Southampton, received a request to assist and 
prepared a package of items to help. 
The rendezvous saw Queen Mary 2 greeted 
Mylène with three blasts from the ship’s 
whistle and then slowly circle the boat at 10 
knots to calm the water. Four watertight
canisters containing the supplies were 
then dropped into the sea and collected by 
Mylène.
There were cheers from the passengers who 
lined Queen Mary 2’s rails as the ship’s 
whistle sounded many times more.  Mylène 
spoke with the ship via VHF radio and this 
was relayed to the passengers by the ship’s 
Public Address system.

Having set out from Halifax, Canada, on 
06JUL for Lorient, France, Mylène had been 
hit by the remnants of Atlantic Storm 
Humberto and had lost her anchor and a 
satellite phone, among other supplies.
In response, Queen Mary 2 has donated a 
new satellite phone and two drogue anchors 
which the ship’s crew prepared on board.  
The drogue anchors hold the boat’s position 
when it is not being rowed.
After 83 days alone in her boat and with 
about two months still to go, Mylène was 
also supplied with fresh fruit and vegetables, 
bread, pastries, muesli, crackers, chocolate, 
plus bottled water and coffee, English tea, 
mint tea and hot chocolate sachets.
In addition, the ship supplied a scraper to 
remove the barnacles underneath the boat, 
duct tape, soap, shampoo and body lotion. 
Plus, postcards of Queen Mary 2.

http://www.discovertheworldcruising.com.au/special-offers
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Invercargill cafe takes supreme award
Hospitality New Zealand says the emergence 
of New Zealand’s café culture and a 
resurgence in the popularity of country hotels 
within the Kiwi hospitality scene were at the 
fore at this year’s national Awards for 
Excellence.
The supreme title was taken out by a café 
in Invercargill, while three rural hotels have 
taken out other accolades in the annual 
nationwide competition.
The Hospitality New Zealand Awards for 
Excellence were announced in Queenstown 
last Thursday. The Supreme Champion award 
was presented to The Batch Café in 
Invercargill, while accolades were presented 
to the Matakana Village Pub in Auckland’s 
north, Chatto Creek Tavern near Alexandra, 
and the Theatre Royal Hotel Kumara on the 
West Coast.
Hospitality New Zealand chief executive 
Bruce Robertson said it was the first time that 
the Supreme Champion award had been 
presented to a café. Traditionally, the 
accolade had been bestowed on bars, 
accommodation hotels, and large restaurants.
“This achievement by The Batch is a reflection 
that café culture in New Zealand has well 
and truly come of age. Kiwis have known 
for more than a decade that our coffee is 
among the best anywhere in the world, and 
now a café has battled it out with some of the 
biggest players in the country’s hospitality 
sector to deservedly take out the top title,” 
Mr Robertson said.
“We’ve also seen the growing resurgence of 
country pubs in New Zealand gathering 
momentum in recent years. Not only are 
country pubs the hub of the local community, 

as they always has been, but they are now 
also becoming veritable tourist attractions in 
their own right.”
Mr Robertson said that from an industry 
perspective, it was extremely encouraging 
to see the list of winners spread so broadly 
across New Zealand.
Entrants into the Hospitality New Zealand 
Awards for Excellence were judged over a six 
week period by a panel of independent 
industry professionals who assess every 
competitor on a range of commercial and 
operational criteria – including staff training
and human resources, customer service, 
marketing and promotional activities, and the 
demonstration of business growth.
Click here for the full lists of winners.

The Batch Cafe’s trophies, proudly 
displayed on its Facebook page.

Refurb for Wellington InterContinental
Work is set to start on a $10m-plus refurbish-
ment of Wellington’s InterContinental Hotel. 
The makeover has been welcomed by 
Positively Wellington Tourism chief 
executive David Perks. 
“It shows that Wellington is seen by hotel 
investors as one of the places in New Zealand 
where they will get good returns.” 
Doing up the InterContinental was a big job 
and it was vital for Wellington as a lot of 
important people chose to stay there, Perks 
told Fairfax. 
It follows recent major reinvestments and 
upgrades in other city hotels including the 
Amora, Copthorne, Novotel and Rydges 
hotels. 
It also coincides with the development of the 
new five-star 130-room Sofitel in the former 
Enza head office in Bolton St which is 
scheduled to open in the middle of next year. 
The 230-room InterContinental has been in 
line for a major makeover since it was bought 
by Indonesian controlled Columna Capital 
Holdings two years ago. 
InterContinental Hotel Group Australasian 
operations director Bill Edwards said 
modifications would include a transformation 
of the Club InterContinental lounge and a 
new deluxe category of accommodation. 
The 64 Club InterContinental rooms and 
suites would be fitted with push button 
curtain controls, digital lighting, air 
conditioning/heating and frosting of shower 
window glass. 
The 84 newly fitted out deluxe rooms on 
three floors were scheduled to be available 
from December. They would have king-size 
beds, digital audio units and reconfigured 
bathrooms with walk-in showers. 
The reception area, lobby lounge, Chameleon 

Restaurant and meeting rooms will also be 
made over in the project, which is scheduled 
for completion by the middle of next year. 
The InterContinental was built in 1990 and 
originally opened as the ParkRoyal. 

His Excellency the Governor-General of 
New Zealand, Lt Gen The Rt Hon Sir Jerry 
Mateparae, and Managing Director of 
Heritage Hotel Management Ltd, Mr Jeffrey 
Tang, pictured at the official opening of the 
Heritage Christchurch, set in the 100-year-
old Old Government Building on Cathedral 
Square.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1378
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INDUSTRY

Bhaya Cruises has released special rates for 
the Travel Industry for three-day, two-night 
scenic cruises through Vietnam’s Ha Long 
Bay, Cat Ba Island and the Gulf of Tonkin.
Cruises are aboard the Au Co or the Bhaya 
Classic, and include a welcome cocktail, 

accommodation in a luxury air-conditioned 
ensuite cabin, meals and round trip transfers 
from Hanoi.
Click here to download the flyer with fares 
and other details.

TAANZ National Travel Industry Awards 2014
Planning is underway for staging of the 
inaugural TAANZ National Travel Industry 
Awards. The gala event will consist of 21 
categories covering brand, location, corporate, 

retail, individual and supplier awards. Further 
announcements advising the date and venue 
will follow later this year. 

Tourism Fiji’s Gia heads home
Tourism Fiji’s regional marketing officer 
Ragigia (Gia) Dawai, whose achievements 
include helping boost declining visitor 
numbers post-flood in 2009 and growing the 
Matai programme, is leaving the Auckland 
office today before moving home to Fiji.
Gia is familiar to Kiwi travel agents as the 
chaperone on many a Fiji famil, organiser of 
the NTO’s frequent roadshows and is always 
on hand to share her in-depth knowledge of 
the country’s tourism offerings.
“In this job, it’s not about the number of 
bookings for Fiji but knowing that those 
numbers of bookings are benefiting the 
people of Fiji. Each enquiry I get at the office 
is treated with high priority for one reason 
only—that it is a potential booking for Fiji,” 
says Gia.
She joined the Fiji Visitors Bureau in 2003 
as a marketing officer, looking after markets 
including South Korea and the UK, before 
heading to Tourism Fiji’s New Zealand office 
in 2008.
A year later Gia was part of the team that 
arrested the decline of the New Zealand 
market following the flooding in Nadi, when 
the NTO launched its Bula Spirit campaign.
She was also part of the team responsible for 
the award-winning Lucky You Lucky Me 
campaigns in 2010 and 2011, and spearheaded 
the transit to on-line as well as the growth 
of the Fiji Matai programme here. There are 
now over 700 Fiji specialist agents across the 
country.
“I have built a very strong relationship with 
the trade here that has enabled me to produce 
results in all activities Tourism Fiji has 
undertaken,” says Gia. “These relationships 
are what I will miss the most about working 
in New Zealand—many friendships have 

been established through my passion in 
promoting my country.”
Farewells have been pouring in from the New 
Zealand industry, who say they will miss 
Gia’s passion, enthusiasm and all she has 
done to ‘keep Fiji alive in our minds’.
“I have worked with Gia for the past five 
years, in which time she has worked 
diligently, efficiently and with high integrity 
promoting Fiji at a professional level. We 
have also worked together on a number of 
high-end media stories with excellent 
outcomes,” says Debbie Haysom of Navigate 
Oceania.
Olivia Bolatagici (often known as Ollie) will 
also be leaving Tourism Fiji on 04OCT after 
24 years of service with the NTO.  Olivia has 
served under seven different regional directors
in her time with the Fiji Visitors Bureau/
Tourism Fiji.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1377

