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TOP 10 Holiday Parks launches 
Top Motel product

TOP 10 Holiday Parks has launched ‘Top Motels’ for those who 
like the idea of holidaying in wide-open spaces but aren’t into 
camping.
Of the 49 TOP 10 Holiday Parks throughout New Zealand, 42 
now offer top-quality motel accommodation as an alternative to 
camping and powered sites. Qualmark has assessed and rated 
them, with the majority receiving a 4-star rating.
TOP 10 Holiday Parks CEO David Ovendale says recent 
research revealed a lack of awareness of the parks’ motel 
accommodation.
“Holiday parks have always been, and will continue to be 
intrinsically-linked to long-term family memories and deep 
family bonding for generations of Kiwis, and now with our 
motels we’re able to offer fantastic new options to families and 
indeed other market segments, appealing to a new customer 
base.”
He says Top Motels allow guests to experience all the benefits 
of a park environment including “contained freedom” for the 
kids and access to a broad range of amenities not available with 
most motel accommodation elsewhere. These differ between 
parks but many include a swimming pool, hot tub, jumping 
pillow, bikes for hire, games room and basketball or tennis 
court, and kids’ activities in the school holidays.   
All the parks have a Qualmark Enviro rating of bronze or 
greater. 
www.topmotels.co.nz

http://www.topdog.co.nz
http://www.nzonline.org.nz
http://www.bookit.co.nz/?utm_source=Travel+Memo&utm_medium=Add&utm_term=Front+page&utm_content=Friday+27+Sep+13&utm_campaign=BookIt+ad+for+self+retailer
http://www.bookit.co.nz/?utm_source=Travel+Memo&utm_medium=Add&utm_term=Front+page&utm_content=Friday+27+Sep+13&utm_campaign=BookIt+ad+for+self+retailer
http://www.kiwirailscenic.co.nz


NEW ZEALAND

TravelMemo   20130927   27SEP13    Page 2

Westpac paints bright future for tourism
Researchers at Westpac say that after being 
in the doldrums for most of the last 10 years, 
the tourism sector is expected to go through 
a cyclical upturn over the remainder of this 
year and through the next.
At the same time, the structural lift in 
Chinese visitor arrivals will continue to shape 
the industry, they say in a report entitled 
“Sleeping beauty is awake”.
The upturn will come as Christchurch re-opens 
for business and the “fear factor” from the 
earthquakes continues to subside. Also, they 
expect the US market will build on recent 
improvements while the British and German 

markets will continue to stabilise.
“On the flipside, growth in the Australian 
market may weaken as Australian economic 
growth eases and the New Zealand dollar 
rises against its Australian counterpart,” the 
researchers say.
There was a “powerful trend” in the increase 
in arrivals from China, the fastest growing 
market for New Zealand. Arrivals from China 
increased by nearly 50,000 during the past 
year to 223,000.
“Airline capacity and other factors permitting, 
we expect a similar increase over the year 
ahead.”

Adventure attraction plan for Christchurch
Christchurch could be offering the world’s 
first year-round chairlift-accessed downhill 
mountain-bike park if plans by Canadian 
company Select Evolution turn to reality.
The Press reports that the Whistler-based 
company is negotiating a long-term lease on 
about 380ha of privately-owned land in the 
Port Hills to construct Christchurch 
Adventure Park.   
About 80 to 90% of the land is forested, 

which would allow the company to create 
mountain-bike tracks between the trees. The 
company is yet to apply for any resource 
consents.
The paper reports that Select Evolution wants 
to complement its year-round park with a 
restaurant, on-site accommodation, retail 
areas, zip-lines, and a mountain coaster. 
The target opening for the Christchurch 
Adventure Park is September 2015. 

Zealandia appointment
Wellington’s Downstage Theatre chief 
executive and director Hilary Beaton has 
been appointed to the role of Chief Executive
of Zealandia by the Karori Sanctuary Trust 
Board. She will take up the role in late 
October.
Zealandia has been operating this year under 
both a new Board and strategic Enhanced 

Partnership with Wellington City Council.
Ms Beaton, Fairfax’s Wellingtonian of the 
Year in 2009, has spent the past five years as 
head of Downstage, and was one of five staff 
to lose their job when the professional theatre 
company folded last Saturday after almost 50 
years of performances.

Fiordland Tourism Operator of 
the Year
Southern Discoveries has been named Tourism
Operator of the Year at the Destination 
Fiordland awards.
The company was praised for its “passion and
desire to provide a genuine visitor experience,”
operating for over 50 years in the Fiordland 
region, an accomplishment described as a 
‘significant.’ Rachel Cockburn, manager of 
the Fiordland Conservation Trust, nominated 
Southern Discoveries for the award, citing the 
company’s “genuine, community- minded, 
and innovative approach to the visitor 
experience in Milford.”
Mrs Cockburn said the company’s strategic 
approach to growing its range of products 
for visitors was another key attribute for the 
nomination.
She praised Southern Discoveries’ continued 
commitment to conservation through the 
Sinbad Sanctuary project in conjunction with 
the Fiordland Conservation Trust and DoC. 
Its commitment in the Fiordland region also 
includes the development and enhancement 
of the Milford Discovery Centre and 

Underwater Observatory. In 2011 the 
company also introduced a new Milford 
Sound kayaking option accessible to even the 
most inexperienced paddlers.
With four information centres in Queenstown 
and Te Anau, International Account Managers
and a strong online presence Mrs Cockburn 
also highlighted Southern Discoveries’ 
commitment to promoting Te Anau as a 
destination as “valuable to the local 
community”.

Accepting the award on behalf of the team 
Liz Newell, John Robson, Marie Meachen
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Award for i-SITE tourism network
New Zealand’s official visitor information 
network, i-SITE, won recognition from 
industry training organisation ServiceIQ, 
with the Invercargill i-SITE receiving the 
Staff Professional Development Award.
Presented at the annual i-SITE conference, 

the award recognises the Invercargill 
operation for its commitment to up-skilling 
staff. 
ServiceIQ, as the ITO for tourism and travel, 
supports the country’s 80-plus i-SITE centres 
with nationally recognised qualifications. 

Queenstown’s Remarkables ski area, which was originally scheduled to 
close this weekend (29SEP), will now stay open until Sunday 06OCT. 
Snow conditions at Coronet Peak ski area, however, have brought about an 
earlier closing date – originally scheduled to close on 06OCT, its final day 
will now be this Sunday (29SEP). 
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Great reasons why your corporate clients should stay with us.
                                                                            www.jetpark.co.nz        MORE INFO   

Tourism New Zealand appoints Indonesia team 
Tourism New Zealand has appointed a 
Country Manager, Marketing Communications 
Manager and PR Manager for its new office 
in Jakarta, Indonesia.
Country Manager Christian Sidharta 
commences duties 11NOV, having been 
Manager, Events Services at HRG Singapore. 
Prior to this he worked for New Zealand 
Journeys in Singapore and General Travel in 
New Zealand. 
The recruitment process is now underway 

to complete the team with a trade executive 
role. 
 “The full team will be in place by early 
November, and will provide a significant 
level of expertise to lead our activity to target 
potential travellers to New Zealand from this 
priority emerging market,” says GM Australia 
and Indonesia, Tim Burgess.
Indonesia is one of three new priority 
‘emerging markets’ identified by Tourism 
New Zealand.

Wild About New Zealand
NHNZ’s landmark series, Wild About New 
Zealand, is currently screening on TV1 in a 
prime time slot. 
Wild About New Zealand presenter and 
author Gus Roxburgh has put together this 
Episode Guide, featuring suggested itineraries 
and additional material to that appearing on 
the programme about Tongariro and 
Whanganui National Parks (Episode 4), 
which screened on Tuesday evening. 
Roxburgh is an adventure guide, environmen-
tal specialist and, in hosting the show, does 

whatever it takes to bring the audience closer 
to the ‘heart’ of each park; whether it’s 
caving, gliding or kayaking. His book 
accompanying the TV series, will be 
published by Random House NZ in October.
The TV series is supported by website 
www.wildaboutnewzealand.co.nz, which 
launched with the series. The express aim of 
the site is to convert inspiration from the TV 
series into action, by encouraging and 
educating Kiwis (and international visitors) 
to get out and enjoy our National Parks. 

New Zealand Visa Application Centre opens in Dubai
VFS Global, the world’s largest outsourcing 
and technology services specialist for 
diplomatic missions and governments, has 
commenced managing New Zealand visa 
applications in Dubai with the opening of a 
New Zealand Visa Application Centre. 
The facility, located at Wafi Mall, opened 
on 18SEP and caters to the growing demand 
from New Zealand-bound travellers from the 
Middle East and North African region.
Nigel Bickle, Head of Immigration New 
Zealand, says “The VAC will carry out 
administrative tasks on behalf of INZ and 
provide a range of additional customer 

services, including access to a call centre 
with English and Arabic language speakers. 
“The INZ VAC will operate from an existing 
VFS Global flagship facility in Dubai, also 
used by the UK and Australia. VFS Global 
successfully runs VACs for INZ in China, 
Singapore, Indonesia, South Korea, Japan 
and Taiwan.”
VFS Global does not in any way influence 
the outcome of the visa application process. 
The decision to approve or decline a visa 
application can only be made by an 
Immigration New Zealand officer.

Annie – the Musical headed here
The acclaimed UK production of Annie will play in Wellington 
from 23MAY14 at the St James Theatre, and in Auckland from 
13JUN14 at The Civic for a strictly limited season. Tickets are now 
on sale.
Leading the stellar cast is Su Pollard, best known for her brilliantly 
funny portrayal of Peggy in the hit BBC TV series Hi-de-Hi!, and 
David McAlister, a 
veteran of the West 
End stage and TV 
dramas.  

AJ Hackett Bungy celebrates 
25 years of bungy
AJ Hackett Bungy will celebrate 25 years 
of bungy with a 25-day calendar of events, 
promotions and competitions culminating in 
a ‘not-to-be-missed’ party on 12NOV. 
With pre-birthday fun kicking off on 18OCT, 
#25yearsofbungy will celebrate the many 
achievements and successes of the multi-
award-winning adventure tourism company, 
known worldwide as the ‘pioneers of bungy’. 
As the official ‘World Home of Bungy’, 
Queenstown’s historic Kawarau Bridge will 
be the focus of celebrations. 
Over the 25 years more than three million 
people have jumped at AJ Hackett Bungy 
sites around the world. 
AJ Hackett Bungy co-founder and director 
Henry van Asch said he was “overwhelmed 
and incredibly proud” to see the company 
reach the milestone.
“It’s been a fun, interesting and incredible 
ride, during which time we’ve become not 
only one of the best-known brands in New 

Zealand, but also the world,” said Mr van 
Asch.
People can follow celebrations on the AJ 
Hackett Bungy Facebook page and are 
encouraged to use the #25daysof bungy 
hashtag on social media sites.

Heli Bungy in front of The Remarkables

http://www.jetpark.co.nz/About+Us/Corporate+Care.html
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Alicia Keys at Vector Arena
Tracy Hale at Showbiz is selling packages to 
Alicia Keys in Auckland, Thursday 19DEC.
Girl on Fire Package (Front Row Floor) - 
$798.90
Listen to Your Love Package (Rows 2-10 
Floor Gold) - $629.90
Tears Always Win – Hot VIP Package (Rows 
11-20 Floor or First 10 rows Lower Level 
Gold) - $376.90
Girl on Fire and Listen to your Love 
Packages include pre-show hospitality, 
crowd-free shopping, exclusive tour gift 
pack, VIP laminate and Onsite host.
Tears Always Win Package includes 
exclusive tour gift package and VIP laminate.

All prices are in NZD and bookings fees may 
apply.
Call 0800 SHOWBIZ.

Qantas, Tassie sign A$4.35m deal
Qantas and the Tasmanian government have 
signed a tourism cooperative agreement 
worth A$4.35 million to promote Tasmania 
internationally and within Australia. 

The joint marketing agreement will target
potential visitors from the UK, Hong 
Kong, Singapore and mainland Australia.

Madama Butterfly / 
Radisson Blu package

AIM Holidays has packaged a Handa Opera on 
Sydney Harbour performance of Madama Butterfly 
next April with a two-night stay at the five-star 
Radisson Blu Plaza Hotel Sydney from a lead-in 
price of $519pp share twin, land only. The hotel, in a 
heritage building in the heart of downtown Sydney, 
is within walking distance of the harbour front opera 
stage.
AIM has secured Atrium rooms at the boutique hotel 
and has a range of opera ticket supplements for those 
seeking to upgrade their performance seating.
Click here to download the flyer and call AIM 
Holidays on 09-444 2298.

 Sydney-Melbourne Touring
Travellers wanting to see some of the best 
of Australia on a self-drive holiday should 
check out the Sydney-Melbourne Touring 
website, which condenses the options into an 
easy to navigate planning tool.
There are three basic routes – the Sydney 
Melbourne Coastal Drive, the Sydney 
Melbourne Heritage Drive and the Great 
Alpine Road.
The coastline between Sydney and Melbourne 
is one of Australia’s most beautiful, with 
dramatic headlands and sheltered coves and 
white sand beaches. There are dozens of 
quaint fishing villages, tiny colonial hamlets 
and thriving rural towns enroute before the 
journey climaxes at Wilsons Promontory, the 
southernmost point of mainland Australia,
where visitors can see wildlife in its natural
habitat, and visit the historic lighthouse. 
There’s then a choice of continuing to 
Melbourne via Phillip Island and the 
Mornington Peninsula, or inland route from 
Lakes Entrance to Melbourne via tiny 
Walhalla, one of Australia’s richest gold 
towns in the 1860s.
The Heritage Drive heads inland from 

Sydney, through the villages and towns built 
by the early settlers, the river traders and gold 
miners who created the nation. The route 
along the Western Highway leads to Canberra, 
then on to the twin towns of Albury and 
Wodonga straddling the state border and the 
Murray River. Gold fever, paddle steamers 
and railways all fuelled the development of 
the area, and these days the farmland between 
here and Yarrawonga-Mulwala offers fruit 
picking, wine and cheese tasting. Next towns 
on the route are Echuca-Moama (where all 
the rivers run) and 90 minutes further down 
the road is Bendigo. More gold was found 
here between 1850 and 1900 than anywhere 
else in the world. Today, art, culture, food, 
wine and heritage attractions are the new 
riches. The highway to Melbourne is flanked 
by apple orchards and passes idyllic Mount 
Macedon.
The Great Alpine Road is a popular route up 
and over the Victorian Alps, Australia’s 
highest year-round accessible sealed road, 
which winds past mountains, winter ski 
resorts, forests, rivers, vineyards and 
farmland.

http://www.travelmemo.co.nz/voucher.php?voucher_id=1375
www.sydneymelbournetouring.com.au
www.sydneymelbournetouring.com.au
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Reef Sprinter 
welcomes new vessel
Reef Sprinter 3 is the third and latest vessel 
in the Port Douglas-based operator’s fleet. 
The custom built 12.5m high speed R.I.B 
snorkelling boat can take 14 passengers to the 
Outer Reef quickly and comfortably. 
Fitted with custom built race car seats with 
seat-belts, a front windscreen and a very deep 
V hull to cushion the waves, Reef Sprinter 
passengers will arrive in good shape with 
little likelihood of getting sea sick. 
Its three big 300HP Yamaha outboards push 
the boat to speeds of up to 50 knots, meaning 
a 40-minute trip to the outer reef where Reef 

Sprinter has purchased a spectacular 
snorkelling mooring site near the famous 
Turtle Bay site on Third Sister Reef. The 
operator offers two half-day trips daily.
www.reefsprinter.com.au

For the third year in a row (and five years out of six!) 
the readers of Holidays with Kids Magazine’s (HWK) 
have voted Paradise Resort in Surfers Paradise the 
best in Australia, in the 4 star and under category.

Ferntree Rainforest Lodge 
reopens
Ferntree Rainforest Lodge at Cape Tribulation 
has reopened and is now owned and managed 
by Kane & Cassie Savva. 
Its 54 units include poolside rooms, garden
loft cabins, standalone private cabins and 
dormitory accommodation. Cabin rates 
include a tropical breakfast and the chef 
offers his culinary expertise in the evenings 
from 5.30pm to 8.30pm in the Cassowary 

Café.
http://www.ferntreerainforestlodge.com.au/

Daintree Eco Lodge sold
Colonial Leisure Group has bought the 
Daintree Eco Lodge and Spa and also owns 
Orpheus Island and Heli Charters based in 
Cairns. It will be working on packages 
linking the two properties. 

Caloundra visitors larking about in marine park
Visitors to Caloundra on the Sunshine Coast 
can enjoy a Pumicestone Passage Marine 
Park ecotourism adventure with a difference.
LARC About Tours offers a marine park tour, 
taking in the local history, flora and fauna in 
the marine park from an amphibious vehicle. 
The five-tonne all-aluminium Lighter 
Amphibious Resupply Cargo (LARC) vehicle
was used by the US military during the 
Vietnam War and is the only one in original 
condition in Australia. 
Tour operator Craig Seeley, who has a 
diploma in nautical science and more than 
20 years’ field experience, says “Travelling 
by amphibious vehicle is a memorable way 
to experience the waterway’s marine and 
bird life with views of Bribie Island and the 

Glasshouse Mountains as a magnificent 
backdrop,” he says.
The LARC can comfortably seat up to 36 
passengers with a crew of three, and departs 
from Caloundra’s Short Street boat ramp 
adjacent to Leach Park at Golden Beach.
http://larcabout.com.au  

Just Sydney 
Your clients can see the best of Sydney in a 
day with Just Sydney Tours, a private tour 
company for family, friends and business 
colleagues travelling together.
Just Sydney Tours has a bespoke approach 
and is geared to those who are time poor but 
want something upscale and personalised.
Catering for two to six people, the Classic 
Sydney tour picks up from Hotel or Cruise 
Ship or Airport at 0830 and first visits Mrs 
Macquarie’s Chair on the edge of the Royal 
Botanical Gardens for an all-round view of 
Sydney.
The tour then travels through Kings Cross to 
the Eastern suburbs with their Victorian and 
Edwardian cottages in quaint suburban streets 
mixing with the cafe society of Vaucluse, 
Paddington and Woollahra. Then there’s 
Bondi Beach and the coastal walk to 
glamorous Tamarama Beach, plus a visit to 
the infamous Gap atop Watsons Bay. The 

tour then crosses the Sydney Harbour Bridge 
to Manly and North Head, with an optional 
ferry ride back to Circular Quay, weather 
permitting.
This 6-7 hour tour, in an air conditioned 
Mercedes wagon, is priced from A$155pp, 
with pricing held to APR15.
Just Sydney Tours also offers a pre-tour 
breakfast and Opera House visit option; a 
Blue Mountains tour; a combo with a 
Sydney Seaplanes aerial tour, and another 
with BridgeClimb. 
www.justsydney.com
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with 

NZ$1,000 
F&B Credits!
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Touring the Legendary Pacific Coast
The Legendary Pacific Coast touring route 
links Sydney and Brisbane via the Central 
Coast, the Hunter, Newcastle, Port Stephens, 
Port Macquarie, Coffs Harbour, Ballina, 
Byron Bay and the Tweed-Gold Coast.  Its 
accessibility, depth of choice in nature-based 
adventure, food and wine and interactive 
wildlife experiences coupled with a year 
round holiday climate means it has appeal 
to a wide range of market segments in New 
Zealand.
The trade and media section of its website 
www.pacificcoast.com.au has a number of 
resources for travel agents. These include:
> An official Touring & Product Planner to 

help travel distributors plan travel programs 
between Sydney and Brisbane (click here to 
download a 51-page PDF version or email for 
printed copies)
> Suggested itineraries and trails
> Expert and objective advice on 
commissionable product featured in the 
Touring & Product Planner
> Promotional vignettes on a Youtube 
Channel (source files are available for 
relevant promotional purposes)
> High resolution image gallery for trade 
> A free iPhone/iPad App downloadable from 
the iTunes App Store (Android version 
coming soon)

Staywell Hospitality
Based in Australia, StayWell Hospitality 
Group (SWHG) is one of the largest 
independently owned hotel management 
groups in the Asia Pacific. SWHG has a 
network of 27 properties in the Asia Pacific 
region with locations including five in the 
Sydney area.
The Park Regis City Centre in Park Street, 
well-known in this market, is currently 
being fitted with double glazing and now 
offers a ‘B&B’ arrangement with the Coffee 
Club next door. Other properties include the 
Leisure Inn Sydney Central located opposite 
Central Station; the Park Regis Concierge 

Apartments in Cremorne on the North Shore; 
Leisure Inn Pokolbin Hill in Hunter Valley 
Wine Country and Leisure Inn Spires at the 
top of Leura Mall in the Blue Mountains, 
handily located between main touring 
highway and the rail station. 
SWHG also has hotels in Melbourne, 
Brisbane, Cairns, Townsville, Hobart and 
Launceston plus international hotels in 
Singapore, Dubai, Indonesia and India. 
Hotels in India, UK, China and New Zealand 
are currently in development.
www.staywellgroup.com

The best seat in the house is on the beach 
Tickets for the Opera on the Beach event at 
Greenmount Beach, Coolangatta have been 
on sale for two weeks and are being snapped 
up fast.
There are three performances of The Magic 
Flute, being presented on Friday 09MAY14, 
Saturday 10MAY14 and Sunday 11MAY14 

(which is also Mother’s Day).
Full adult ticket prices start from A$39 and 
range up to A$79 for premium seating (all 
ticket prices include booking fees). Premium 
tickets include exclusive access to a premium 
bar and performance seating on a comfy 
beach chair.  For details, click here.

Niue Self-Famils
The Niue Self-Famil for agents is back, 
according to the island’s NZ 
representatives, Hogan and Associates.  
“The self-famil is an awesome way to 
experience Niue for yourself,” says Susie 
Williams from Hogans.  “Agents can take 
a partner or friend and simply spend a 
week exploring and enjoying Niue.  The 
only requirement is a few site inspections
(will take half a morning) and the rest of 
the time is free to experience the sights, 
activities and all that makes Niue so 
unique.  
“The feedback we’ve had from agents has 
been amazing,” says Williams.  “The 
customer satisfaction from visitors 
leaving Niue still sits at 100% so this is a 
great way for agents to get up there and 
see it for themselves so they can 
confidently sell it…. and have a fabulous 
time in the process!  It’s all about having 
fun and seeing it through their customers’ 
eyes.”  
Click here and call Hogan and Associates
on (09) 489 7844  or email
sales@hoganreps.co.nz.

www.airtahitinui.co.nz/picnic 
http://thelegendarypacificcoast.createsend1.com/t/t-l-ziuktk-l-u/
mailto:rfm@ncdn.com.au
http://pacificcoast.com.au/trails-and-itineraries
http://www.youtube.com/user/LegendaryPacificCoas?feature=watch
http://www.youtube.com/user/LegendaryPacificCoas?feature=watch
http://pacificcoast.com.au/image-gallery
https://itunes.apple.com/app/legendary-pacific-coast/id399378701?mt=8
http://bleachfestival.com.au/events/read/opera-on-the-beach//?utm_medium=email&utm_campaign=The+Best+Seat+in+the+House&utm_content=The+Best+Seat+in+the+House+CID_ba818355227397963856a758390dba1e&utm_source=Email%20marketing%20software&utm_term=website
http://www.travelmemo.co.nz/voucher.php?voucher_id=1376
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Cook Islands movies for Air New Zealand
Two FilmRaro movies, ‘Mou Piri’ and ‘Dog 
Save The Queen’, will be screened on Air 
New Zealand flights, showcasing the beauty 
of the Cook Islands and the talent of its 
people.
Cook Islands News Online quotes Drum 
Productions general manager Alexis Napa 
Wolfgramm as saying she was proud they 
would be screened as part of the in-flight 
entertainment on all that airline’s 
international flights.
“The selection process for Air New Zealand’s 
in flight entertainment is very stringent and it 
is a tribute to FilmRaro and the film-makers 
to have been selected,” she says.
Wolfgramm says travellers who watch the 

films will have a better insight into what 
they would see in the Cook Islands than 
they would through commercials and “tired 
advertising”.
‘Mou Piri’ is a documentary that explores the 
back story of the famous Cook Islands love 
song about a dance hall in the 50s and 60s 
that has become a popular wedding song on 
Rarotonga.
‘Dog Save the Queen’ is a 15-minute movie 
telling the story of a 10-year-old boy named 
Nuka and his dog Cyclone. When the Queen 
of England begins the search for a canine heir 
to the royal corgi blood line in the Cooks, 
Nuka learns about the sacrifices that need to 
be made to keep a family together.

 Angkor sunsets – avoiding the crowds 
The Cambodian authorities have launched a 
website - www.angkorsunsets.com - to help 
visitors to the Angkor Wat World Heritage 
Site to find vantage points for viewing and 
photographing the legendary sunsets and to 
avoid the huge crowds.  It includes likely 
crowd turnouts, transport options and 
ambiance options.
Active Asia says that this highlights the 
importance of quality ground suppliers if you 

want your clients to get the best 
experience out of the visit to the ancient site. 
Active Asia’s boutique operator has been 
awarded by Conde Nast and other 
international media and will guarantee 
unforgettable memories, with carefully 
crafted itineraries which will take your 
clients off the beaten path and away from the 
crowds. Call 09-360 7669 or email 
sales@activeasia.co.nz

ASIA

Online duty-free with iShopChangi
Passengers passing through Singapore’s 
Changi Airport can now enjoy tax and duty-
free shopping via a new online shopping 
portal www.iShopChangi.com.
The e-commerce platform offers a good 
range of popular duty-free products from 
Changi Airport’s retail line-up, which in-
cludes 350 retail and services stores spanning 
more than 50,000sq m across three terminals.
iShopChangi offers about 1,800 items across 
five categories including Beauty, Wine and 
Spirits, Chocolates and Delicatessen, IT and 
Electronics as well as Timepieces. 
A centralised process allows customers to 

purchase items from multiple retailers across 
different terminals, and enjoy the convenience
 of collecting them at a single stop – the 
iShopChangi Collection Centre. These are 
located near the GST refund counters within 
the Departure Transit Malls of each terminal, 
and are open daily from 5am to midnight.
The 30-day money back guarantee offered 
by retailers at Changi Airport also applies to 
purchases made on iShopChangi. 
Transactions are also eligible for participation 
in Changi Airport’s anchor retail promotion, 
the ‘Be a Changi Millionaire’ Draw, which 
offers a prize purse of S$1 million in cash.

New Terminal for Laos
World Journeys reports that Luang Prabang 
International Airport has officially inaugurated 
its new terminal and now welcomes 
passengers in air-conditioned comfort, with 
six passport control counters and six check-in 
counters on the departure side, plus 
additional shops and boutiques. 

Qantas sale fares to Asia from $1199
Qantas is offering special Economy fares to 
Asia from $1199 return available for sales 
until 21OCT13. 

Visit www.qantas.co.nz/agents for full details 
and tariff advices.

Travellers Cheques in Cambodia
In order to avoid complications, World 
Journeys recommends travellers take only 
cash or credit cards when travelling to 
Cambodia.
Many Cambodian banks no longer accept 
cheques, considering them obsolete due to 

the advent of ATMs. Currently it is only 
possible to cash travellers cheques at ANZ 
Royal Bank branch locations. 

http://www.exoticholidays.co.nz
http://www.trailsofindochina.com/laos/video_gallery/Luang-Prabang


Your gateway to Guilin Click Here
or call 09 309 1188

China   We know it like our own backyard
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Macau walking routes
Macau Government Tourist Office (MGTO) 
will today unveil four walking routes under 
the theme “Step Out, Experience Macau’s 
Communities”, encouraging visitors to 
explore the lesser-known quarters in Macau. 
The new routes are expected to encourage 
visitors off the beaten tourist track, 
alleviating crowding and boosting 
community tourism.
The four walking tour routes are: “A Tour 
of Historical Trails”, “A Tour of Nature and 

Creativity”, “A Tour of East Meets West” and 
“A Tour of Arts and Culture”.
Tour maps will be available in English, 
Chinese (Traditional and Simplified) and 
Portuguese.
In the future, MGTO will introduce Smart-
phone applications for the walking routes.
Visitors will be able to obtain the walking 
tour maps for free at MGTO’s Tourist 
Information counters and they will soon be 
downloadable at www.macautourism.gov.mo. 

Diving China’s Lion City
In 1959, Shicheng(Lion City), which was 
over 1,300 years old, was deliberately 
drowned in teh creation of Qiandao Lake 
during construction of a hydro power station. 
The submerged city was forgotten for more 
than 40 years, until 2001 when Qiu Feng, a 

local tourism official got into discussion with 
a Beijing-based diving club. Divers discovered 
the entire town intact, with 265 memorial 
arches, walls, wooden beams and stairs of 
ancient houses. The ruins can be seen on 
weekend trips organised by a Shanghai dive 
operator.

THE AMERICAS

Macy’s Visitor Center 
Some six million tourists visit Macy’s 
Herald Square annually making its 1.1 million
square feet of retail space one of the most 
shopped and visited sites in New York City.
Macy’s has collaborated with the Big Apple’s 
official marketing, tourism and partnership 
organisation to bring a world-class visitor 
experience to the World’s Largest Store.  Its 
new Herald Square Visitor Center is now co-
branded with NYC & Company as an Official 
NYC Information Center.  
Located on the newly revamped Mezzanine 
Level, it offers dynamic Information Screens, 
Concierge Terminals, and Digital Touch 
Screen Kiosks with up-to-date information 
on Attractions, Dining, Nightlife and more 
throughout the five boroughs. A standout 
feature is a wall of windows that connects 
visitors to vistas of the bustling outdoor 

streetscape below on West 34th Street. 
In addition, it offers NYC & Company’s 
official visitor guides, maps and brochures. 
Google Maps powers the visitor center’s 
interactive kiosks maps function.  
Macy’s Visitor Services provides an 
International and Domestic Savings Program 
which gives travellers with a passport 10% 
off discount on most purchases throughout 
the store. The savings pass can be printed 
from any of the four interactive kiosks or 
from the concierge desk staff in nine different 
languages. 
NYC & Company also operates several 
Official NYC Information Centers.  A full 
listing can be found here.

http://www.acrossia.com
www.nycgo.com/articles/official-nyc-information-centers/
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Pearl Harbor Historic Sites online reservations
It is now possible to make online reservations 
for all four Pearl Harbor destinations – the 
Battleship Missouri, Pacific Aviation 
Museum, USS Bowfin Submarine and the 
USS Arizona Memorial Audio Tour. 

In addition, visitors can now purchase the 
popular Pearl Harbor full day and half day 
tours. 
www.PearlHarborHistoricsites.org

Coming up in New York City
One of the great sights in New York is the 
Annual Macy’s Thanksgiving Day Parade.
The 87th annual parade on 28NOV will, as 
always, feature giant helium character 
balloons, fantasy-filled floats, marching 
bands, performance groups and clowns. It 
will kick off at 9am at 77th Street and Central 
Park West and then march down to Columbus 
Circle, where it will turn onto Central Park 
South before making its way straight down 
Midtown Manhattan on Sixth Avenue from 
59th to 34th Streets. The parade concludes 
with its final turn onto 34th Street in front of 
Macy’s Herald Square.
This year’s character balloons will include 
Hello Kitty, Papa Smurf, Kermit the Frog, 
The Elf on the Shelf and the newest version 

of Snoopy, among others.
While your clients are there, the Radio City 
Music Hall’s Radio City Christmas 
Spectacular is staged 08NOV-30DEC. This 
year’s show includes a scene that will turn 
the stage into a glistening winter wonderland. 
For tickets, visit www.radiocitychristmas.com 
The day after the Macy’s Parade, New York 
City Ballet will present one of the season’s 
favourite annual productions, George 
Balanchine’s The Nutcracker, complete with 
marching toy soldiers, a one-ton Christmas 
tree that grows before the audience’s eyes 
and crystalline snowflakes. 
The show runs through 04JAN. 
Visit www.nycballet.com. 

AFRICA / MIDDLE EAST
Qantas deals to South Africa from $2245 - extended
Qantas advises that the current special 
Economy fares to South Africa have been 
extended for sale until 10OCT13 and for 

travel until 31AUG14. 
Visit www.qantas.co.nz/agents for full details 
and revised tariff advices.

DTCM recognised at Gulf Business Industry Awards
The Dubai Department of Tourism and 
Commerce Marketing (DTCM) took out 
the ‘Tourism & Hospitality Company of the 
Year’ award at this week’s prestigious Gulf 
Business Industry Awards.  The NTO was 
recognised for its work in promoting Dubai’s 

tourism offering, and in particular for its 
work on the Dubai Tourism Vision 2020.
In addition, His Excellency Helal Saeed 
Almarri, Director-General of DTCM 
received the ‘Tourism CEO of the Year’ 
award.

Dubai 
Municipality is 
making its final 
preparations 
before the visit 
of experts from 
Unesco who 
will assess the 
eligibility of 
Dubai Creek 
to be named a 
World Heritage 
Site.



EUROPE
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What is it about Duba Plains?
World Journeys says the ‘absolute ultimate’ 
place in Africa for wildlife viewing has to 
be Duba Plains in the north of Botswana’s 
famed Okavango Delta.  National Geographic 
filmmakers choose Duba Plains in summer as 
it presents ideal conditions for photography 
– cleaner air, clouds for depth and contrast, 
bright greens of new growth for intense 
colour, and incredible wildlife and birdlife. In 
the summer ‘Green Season’ the water recedes 
leaving more area for game drives, with 
lions seeking out a wider variety of prey and 
migrant birds passing through.  
The movies “The Last Lions” and “Eternal 
Enemies” were filmed at Duba Plains, and 
the stars from these movies (the lions) can 
still be seen.  The three prides are seen on 

over 90% of game drives. Led by the famous 
Ma Di Tau and Silver Eye, the prides hunt 
not only buffalo but increasingly kudu and 
Duba’s huge herds of lechwe.  
Duba Plains Camp, renowned as one of 
Africa’s most inaccessible, is a remote and 
exclusive safari camp accommodating just 
12 guests.  Priced from $995pp per night in 
summer (minimum two nights), it is ideal for 
high end clients wanting the ultimate classic 
safari in Africa.  
Sell them 6 nights between Duba Plains and 
either Selinda or Zarafa Camps and they get 
an automatic upgrade to a helicopter transfer 
between the two reserves. 
Contact World Journeys for further details, 
terms and conditions.  

Contiki’s Backstage Pass delivers value in 2014
Contiki Holidays has been unveiling its 
all-new 2014 Europe brochures to trade this 
week. Included in every trip is Contiki’s 
signature Backstage Pass, which it says offers 
unrivalled value to travellers. 
In 2014, there is more free Wi-Fi at Contiki’s 
chosen accommodation and virtually all 
Contiki coaches also offer Wi-Fi.
New trips are an 8-day Greek Sailing trip to 
the Saronic Coast, visiting little known gems 
like Hydra, Nafplio and Aegina priced from 
$1575pp; and a 5-day Hogmanay in Edinburgh 
festival departure priced from $950pp.
The popular 10-day Mediterranean Trail, 
priced from $2519pp, now includes two 
nights in Corfu adding a Greek Island offering
to an Italian favourite.
Contiki Regional Director Sales and Marketing
Tony Laskey says Contiki’s Backstage Pass 
exclusive inclusions and the #NoRegrets 
philosophy to travel have resonated strongly 
with travel agents and the market since being 
introduced 12 months ago.
“The Backstage Pass has been a hit,” he 
says, singling out its exclusive inclusions, 
ME Time, exclusive accommodation in some 
of the best stays in Europe and authentic 
regional cuisine, plus Contiki’s professional 
and highly-trained team.
The blend of Me Time (free time) and 
included European Blockbusters and 
Backstreets show Contiki travellers the real 
Europe and gives them the ability to 
customise their trip, he says.
Laskey points out that the value, proposition 
and service of Contiki in Europe have been 
built over more than 50 years and travellers 

see the benefits no matter which Camping, 
Concept or Time-Out trip they pick.
“Whether it’s enjoying a guided tour and 
priority entrance to the Vatican Museum in 
Rome; a bike tour in Munich; a wine tasting 
at our very own Chateau de Cruix; or a cruise 
and dinner in Budapest Contiki gives 18-35s 
unrivalled insider access that our 400 team 
members across Europe deliver,” he adds.
Contiki’s early payment discount offers 
savings of up to 10% for bookings made and 
paid in full by 15JAN14.
For more information, visit the revamped 
www.contiki.com, ask your sales manager or 
contact reservations on 0800 266 8454.



Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 
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UK ‘unwelcoming’ to Chinese
IAG boss Willie Walsh has attacked the British Government’s 
lack of business leadership, warning that the UK was losing 
out over its “unwelcoming” policy on Chinese tourism.
The London Evening Standard quotes Walsh, who is chief 
executive of the owning company of British Airways and 
Iberia, as saying the UK’s slow response to growth in 
emerging markets is evidence of the Government’s policy 
failure.
“In China, the UK’s visa issue remains a major problem,” he 
said. “Not being in the Schengen [shared Europe visa scheme] 
means higher costs and bureaucracy for Chinese visitors.”
Traffic at Chengdu airport has grown from 5.5 million annual
passengers in 2000 to 32 million last year, and Walsh said 
Government policies were hampering the UK’s chance to 
capitalise on that growth.

“We would have launched this London-to-Chengdu route a 
year ago without the visa obstacles,” he claimed.
“There’s a perception in China that the UK does not want to 
see Chinese tourists and businesses. The Government talks 
good talk about doing business with China, but it’s one thing 
saying it and another putting that into action.”
The BA boss claimed Chinese tour operators “bypass the 
UK on European tours because of the bureaucracy. They say 
it’s too much hassle to apply for two visas. Other countries 
are also more welcoming: we need more Mandarin speakers, 
not just at airports, but at major tourist attractions.”
Some 1.2 million Chinese tourists visited European 
countries using the Schengen visa last year, compared with 
fewer than 200,000 flying to the UK.

The Travel Corporation G’day Europe launches 
The Travel Corporation brands Trafalgar, Contiki, Insight 
Vacations, Uniworld Boutique River Cruises and AAT Kings, 
this week began their three-week national roadshow in 
Hamilton.
This was followed by events in Queenstown and Invercargill, 
among others, as the brands unveil their all-new 2014 Europe 
Summer and Australia travel programmes. 

All events feature TravCorp Hot Seat trivia and $$ prizes 
and will arm agents with all the necessary knowledge to 
kick start Europe and Australia sales for 2014. 
Many events are full but limited capacity is available at 
some venues. 
Agents can register at http://rsvp.travelcorporation.co.nz/ 

Contiki’s Sam Morrah with HoT Te Awamutu’s 
Tania Wheeler and Aaron Ardern

Insight Vacations’ Rosie Green with the Harvey World Travel 
Dinsdale team Claire Gallagher, Kathleen Pool and Lynne Moore



LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE
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Railplus NZ webinars on its website
Rail Plus has developed some webinars that 
sit on their site for agents to view at leisure. 
These webinars are informational tutorials on 
various aspects of its products, such as “Pass 
or Point to Point Tickets” and “Why travel by 

train?”, to name a few.
These webinars are currently only available 
to agents via the “my RailPlus tools” menu 
once an agent is logged in.

AVIATION

Gate 10 at Auckland International Airport, the one on the end of Pier A at right in the 
picture, has officially reopened sporting a new dual boarding capability like the one 
being used on the Qantas A380 in the foreground.
The $3.5 million upgrade of Gate 10 will solve the problem of handling the three 
Emirates A380s that will be on the ground together each day from next Wednesday.

Air New Zealand to rejig Rotorua-Sydney schedule
From September next year, Air New Zealand
will move its twice-weekly Tasman round 
trip service ex Rotorua to Monday and 
Thursday, rather than the current Tuesday and 
Saturday departures.
The airline and Rotorua International Airport 
have also agreed to suspend the ROT-SYD 

service during the off-peak winter season 
MAY-AUG, aiming to focus on growing 
passenger numbers during the peak SEP-APR 
travel season. 
The airport company will also reduce its 
international departure tax from $25 to $15 
from late OCT13.

KLM is to launch a new scheduled service to Santiago, Chile from 02FEB14. The 
B777-300 flights will operate from Amsterdam via Buenos Aires three times a week.

Disney Planes colouring competition
Qantas has teamed up with Disney for its 
newest animated, action-packed movie, 
‘Planes’. 
To celebrate last night’s New Zealand 
opening Qantas is giving away 10 family 
passes to see the movie.
This competition is for kids or the kids at 
heart. To be in with a chance to win, 
download the Disney Planes Colouring Pages 
from the Qantas Agents website, choose a 
plane to colour and then scan your entry to 
nzsales@qantas.com.au along with your 

name, phone number and age of the artist. 
Postal entries will also be accepted to Qantas 
NZ Sales, DX CX100012.
Entries close Thursday 03OCT13 and will 
be judged in three categories: 0-8 years, 9-17 
years and 18+ years, with three winners in 
each category, plus there will be an overall 
winner. Judging will take place on Friday 
04OCT and winners will be contacted the 
same day. Conditions apply.
Download the colouring pages at 
www.qantas.co.nz/agents

LH Beyonce incentive – last days
There are only a couple of days left to enter the Lufthansa Group competition to 
be in to win 2 x VIP packages to see Beyonce Live in Concert at Vector Arena 
in Auckland.  All entries must be in by 5pm next Monday 30SEP13. 
For entry details see:  www.lufthansaexperts.com 

Air New Zealand has rolled out its first aircraft 
bearing the airline’s New Zealand Fern Mark 
inspired livery. The Airbus A320 aircraft is now 
in service on the airline’s domestic network.
While most of the fleet will sport this white 

version of the livery the airline will also 
continue to have a small number of 
signature aircraft in an all-black version.

http://www.cxagents.com


WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com
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Delta, Virgin Atlantic harmonise schedule
Delta and Virgin Atlantic have won anti-trust 
immunity from the US Department of 
Transportation for their joint venture. 
In their filing to the DoT, the partners noted 
that nearly 60% of the slots at Heathrow are 
controlled by British Airways and its joint 
venture partners. Now, by combining Virgin 
Atlantic’s Heathrow slots and UK brand 
strength with Delta’s powerful US network, 
the joint venture will offer significant 
competition in the market and benefit 
consumers on both sides of the Atlantic.  
Effective 30MAR14, Delta and Virgin 
Atlantic will operate a harmonised schedule 
between JFK and LHR featuring seven daily 
nonstop services at convenient time slots. 
The new schedule will include departures 
every 30 minutes during the early evening
peak and then hourly until 22:30 from JFK 

and a spread of seven daily flights from 
LHR to JFK, including two late afternoon 
and early evening departures. These services 
will be complemented by two daily nonstop 
flights between Newark Liberty International 
Airport and Heathrow. 
DL and VS will work together to coordinate 
other schedule and network opportunities. 
Combined, they will operate a total of 32 
peak daily nonstop flights between North 
America and the UK of which 24 flights 
will operate between Heathrow and popular 
U.S. destinations such as Los Angeles, San 
Francisco, Atlanta and Washington. Business 
customers will benefit from full flat-bed seats 
with direct aisle access on every flight. In 
addition, both airlines will offer a premium 
economy product on trans-Atlantic services. 

SIA extends special fares sales
Singapore Airlines has extended sales of its 
2013 and 2014 special fares to UK/Europe, 
Asia, Africa and Middle East for travel in 
Economy and Business Class, to 07OCT, 
with ticketing valid until 10OCT13.
As a new addition to the extension, if inbound 
availability is limited on SQ operated 
services, an alternative sector using VA or NZ 
Trans-Tasman add-ons will be permitted free 
of charge for 2013 travel.

Agents are reminded that SQ’s child fares are 
up to and including 14 years and its one way 
levels at 50% of the cost of a return 
(applicable on Economy Class UK/Europe 
and Asia fares only) with an extra baggage of 
10kg per person on all UK/Europe and Asia 
(excl. KTM) Economy Class fares. 
The complete fare pages are available to view 
on www.krisport.co.nz 

Win with Lufthansa’s Oktoberfest game
Lufthansa’s latest “fun” online game for 
eXpert agents, offers a skill-based chance 
to win some great prizes in celebration of 
Oktoberfest. It’s a matter of seeing how many 
pretzels you can knock over to go into the 
draw to win one of three Apple prizes – an 
iPad Mini, iPod Touch or iPod Nano.

“It’s simple,” says Anton Musin. “No need to 
make any bookings or even answer any ques-
tions...just try your skill, and be in to Win!”
The competition runs throughout Oktoberfest 
- until 06OCT.
Visit www.lufthansaexperts.com and follow 
the link on the Competitions Page.

Jetstar OTP at 92%
Jetstar’s domestic New Zealand On-Time 
Performance for the 01-15SEP13 period had 
departures from AKL to WLG and CHC 
at 95%, and from WLG to CHC at 100%. 
Across all domestic flights, arrivals scored 

92%, and the airline points out that there 
were spring storms on 10SEP and 11SEP.
Some 61% of peak time week day flights 
were dual-boarded.
Jetstar uses the global standard for OTP as 
flights dep/arr within 15mins of schedule.

Ultra-cheap LCC planned
According to industry insiders a new super 
discount airline may soon be launched with 
the help of Indigo Partners, the Phoenix-
based private equity firm that invested in 
Spirit Airlines in 2006.
Indigo is reportedly negotiating to buy 
Frontier Airlines from Republic Airways 
Holdings Inc. and unhooking from Spirit.

Analysts believe Indigo will transform 
Frontier from a typical low-cost carrier to an 
ultra-cheap airline with an array of the highly 
profitable ancillary revenue streams that saw 
Spirit reporting a profit margin of 8.5% in the 
three-month period that ended 30JUN, more 
than twice the rate of many of its competitors.
Spirit shares have nearly tripled in value 
since the company went public in 2011.

Alaska Airlines tests solar-powered ramps
Alaska Airlines is testing mobile stairs 
equipped with solar panels that power the 
batteries used to drive the ramps’ electric 
motors. Traditional mobile ramps and 

passenger stairs are powered by gasoline or 
diesel engines.
If the weather doesn’t cooperate, the solar
ramps can be plugged into an electrical outlet.

Qatar arbiter of staff marriage
In a report released by the International 
Transport Workers’ Federation (ITF) this 
week, Qatar Airways is accused of forcing its 
female workers to seek permission from the 
company when they decide to get married.

They must also tell a supervisor if they 
become pregnant.
The airline then reserves the right to fire 
them, according to the ITF report.

http://www.lufthansaexperts.com


FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM Peter Kollar, CLIA Training & Devmnt Mgr

FINAL 
DAYS

Save $1,000* per couple  
on all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 30 September, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Plus, simple 

$995^  
AIR OFFER

Social Media the RIGHT WAY
200 million users chatter on Twitter and a billion are 
active on Facebook every month; it’s just common 
sense to find ways to benefit from what is now 
accepted as a normal means of communication.
A survey found that 52% of Facebook users said their 
travel plans were influenced by seeing friends’ 
pictures of trips (Hint: make sure YOUR Facebook 
page has plenty of visual content). Those other 
people who had already made travel plans, only 48% 
stuck with their original ideas after checking out 
what was being said on social media channels. Social 
media has a BIG effect!
However the travel sector seems to lack clarity as to 
what exactly customers are looking for from social 
networks. Research shows that people planning a 
holiday do not appear to engage in social networks 
with the primary intent of actually booking travel. 
While customers may research trips and find 
inspiration, purchases through social media are rarer. 
So what can you do?
Firstly use the tool to engage your community base, 
promoting interaction and sharing opportunities 
that in turn lead to business loyalty for you. 
When you consider the current usage habit of these 
tools, the most notable opportunity is to engage in 
real-time interaction between you and your clients 
during their holiday. Focus on offering information
based on their current situation. For example, if 
someone is tweeting about cruising into the port 
of Barcelona tomorrow, offer them information on 
the hop on-off bus fares and schedule, port maps 
or weather conditions. 
This forms a great bond 
between you and your 
client and your service 
will spread quickly to 
their friends.
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CRUISE NEWS

Britannia to rule the waves 
P&O Cruises has announced that its new 141,000 tonne cruise ship, scheduled 
to enter service in spring 2015, will be named Britannia. 
“Britannia will underpin P&O Cruises’ unique commitment to building ships 
specifically designed to anticipate the tastes of today’s Britain,” says P&O 
Cruises & Carnival UK chief executive officer David Dingle. 
Britannia will boost P&O Cruises’ capacity by 24%.  The 330m ship will carry 
more than 3600 passengers and will be 25,000 tonnes larger than the line’s 
previous newest ship. 
Britannia will offer the best of British contemporary design, and will offer the 
“best of the best”, combining favourite classic features of Oriana and Aurora, 
the wide choice and contemporary variety of Ventura and Azura plus yet to be 
announced new concepts in technology and entertainment. Dining options will 
reflect the rise of British cooking on the world stage. 
It will also have more single cabins than any other cruise ship, many of them 
with balconies. 
The ship will be the line’s greenest yet and will be designed to deliver much 
greater levels of operational and environmental efficiency.  A new hull form 
will reduce unit fuel consumption by up to 20%. 

Steel cut for third Oasis-class ship
Royal Caribbean International has this week cut the first piece of steel for its 
third Oasis-class ship, marking the first construction milestone for a vessel 
that, at approximately 227,700 GRT, will be the world’s largest and most 
innovative cruise ship. 

www.vikingrivercruises.com.au
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Cunard releases new sectors on QM2 Circumnavigation
Cunard has released a selection of shorter 
sectors on Queen Mary 2’s Royal Circum-
navigation of Australia next February.
The three new sectors include:
A 13-night cruise from Brisbane to Fremantle, 
departing 21FEB14, priced from $4159*pp 
twin share
A 15-night cruise from Sydney to Fremantle, 
departing 19FEB14, priced from $4769*pp 
twin share
A 19-night cruise from Sydney to Adelaide, 

departing 19FEB, priced from $6019*pp twin 
share.
Fares on the full circumnavigation are still 
available and are priced from $7299*pp twin 
share, departing Sydney on 19FEB14.
In all, Queen Mary 2 will be in Australian
waters for 36 days as she completes the 
circumnavigation,  visiting Fremantle, 
Melbourne, Sydney, Brisbane, Whitsundays, 
Darwin, Bali and Adelaide. 
* Subject to availability, conditions apply.

Costa Concordia captain blames helmsman
Francesco Schettino, the man who captained 
the Costa Concordia on the night it crashed 
into rocks off the Tuscan island of Giglio, 
this week fingered his Indonesian helmsman, 
arguing the disaster would not have happened 

if he had been quicker to carry out his orders.
Schettino told the court the helmsman failed 
to properly execute an emergency move that 
he said would have averted the collision.

The Imperial Yangtze pricing held for 2014 
World Journeys advises that rates on its 
China packages for 2014 have been frozen at 
2013 rates. 
Its most popular package is the 10-day 
Imperial Yangtze.  Starting in Beijing, the 
itinerary explores the Forbidden City, Great 
Wall and Summer Palace before flying on 
Day 4 to Xi’an, home of the Terracotta 
Warriors. The next day guests fly to 
Chongqing to begin their Yangtze River 
cruise, offering glorious scenery and the 
wildly beautiful Three Gorges before 
eventually arriving at the mighty Three 
Gorges Dam. Flying next to Shanghai, they 

enjoy a private city tour and later an amazing
acrobatic performance on the final night. 
Priced from $3,440pp share twin, this package
is an independent tour with private English 
speaking guide and driver (on land portion 
- shared guide on cruise portion), including 
a three-night 5-star Yangtze River Cruise, 7 
nights’ 5-star hotel accommodation, flights 
within China, transfers & transport, sight-
seeing & entrance fees, Port Charges, and 9 
Breakfasts, 6 Lunches, 4 Dinners.  
Contact World Journeys for details on 
0800 117311 or info@worldjourneys.co.nz

Seabourn Extended Explorations
Seabourn has announced the release of a new 
Extended Explorations program. A novel way 
for travellers to enjoy longer cruises on the 
line’s small ships, the combined itineraries 
allow guests to explore more extensively, and 
offer greater savings, with voyage durations 
of 28 to 116 days.

Click here to download a flyer with selected 
Extended Explorations, and for pricing and 
other itineraries call Seabourn’s NZ 
Representative – Cruise World, 09 917 4440, 
0800 500 732 (out of AKL), or email 
info@cruiseworld.co.nz.

Quark offers expiring soon
World Journeys reminds agent that special 
deals on Quark Expeditions cruises to the 
Antarctic and Arctic are due to expire on 
Mon 30SEP13.
>>  Save up to US$1500pp on an Antarctic 
2013/14 voyage.  Offer applies to select NOV 
& DEC departures only, including several 
voyages to the Falklands and South Georgia.
>>  Save up to 20% on a voyage to the 
Canadian Arctic in 2014, or on any voyage to 
the Antarctic during the 2014/15 season.
Offers are valid on new bookings only, when 
deposit is paid by 30SEP13, and apply to 
specific departures and cabin categories only, 
subject to availability.  Savings apply only 
to the cruise portion of any booking, not to 
adventure options, additional hotel 
accommodation etc, and cannot be combined 

with any other offer.  
Contact World Journeys for details on 0800 
117311 or info@worldjourneys.co.nz

STX Finland to close big shipyard
Ship builder STX Finland, which built RCI’s 
Oasis of the Seas and Allure of the Seas, 
among others, says it will shut down the yard 
as the weak global economy continues to hit 
the European industry. 
Citing low profits and a lack of orders, the 
company says it will close the Rauma yard 

during 2014 with some 700 job cuts. Some 
operations will be moved to its nearby Turku 
shipyard.
STX France has just cut the first steel for the 
third Oasis-class ship.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=107&packageName=The-Imperial-Yangtze
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=107&packageName=The-Imperial-Yangtze
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000381&packageName=Antarctic-Explorer:-Discovering-the-7th-Continent
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=4000381&packageName=Antarctic-Explorer:-Discovering-the-7th-Continent
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HOSPITALITY
New Hamilton property 
for Choice Hotels 
Quality Hotel Ambassador (formerly The 
Ambassador Motel) has joined the Choice 
Hotels group.
The Hamilton CBD property has recently 
undergone extensive refurbishments without 
compromising its 1970s retro charm.  There 
are a total of 38 executive and business 
studios, and 13 one and two-bedroom suites, 
with Wi-Fi and Sky TV in every room. The 
hotel also has a fully equipped conference 
room available for hire, comfortably 
accommodating 15-25 people. 
The Quality Hotel Ambassador’s has its own 
café, bar and restaurant, Cube Lounge, which 
is open 7 days a week, and a recently 
upgraded hotel pool and barbecue area. 

New HNZ scholarships
Eight new industry scholarships were 
announced at Hospitality New 
Zealand’s inaugural Future Leaders 
Day in Queenstown during its annual 
conference this week. 
National President Adam Cunningham 
says the Hospitality NZ/SKY Future 
Leader Scholarships reflect the 
commitment to up-skilling the 
hospitality industry of his organisation 
and partner SKY.
“Our research has shown that one of 
the top challenges for the hospitality 
industry is a lack of skilled staff,” says 
Cunningham. “Our aim is to support 
and assist hospitality businesses to 

become more successful and this is one 
way that we can actively contribute to 
this, by investing in the people who 
work in the industry.”
SKY has been a key partner of 
Hospitality New Zealand for over 18 
years.
The scholarships will be awarded 
annually, and have a value of up to 
$3,000 each, including $2,000 towards 
fees for studying the National Diploma 
in Hospitality Level 5 (Operational 
Management), and up to $1,000 
reimbursement of costs to attend the 
Future Leaders Day in 2014.
www.hospitalitynz.org.nz/scholarships

Orient-Express Awards
World Journeys reports that Orient-Express 
hotels continue to be recognised for their 
exceptional product offering, with the latest 
Travel + Leisure reader’s survey results 
featuring a number of their properties:
• Hotel Monasterio (Cuzco, Peru)  #3 in City 
Hotels in Central & South America  
• La Residence Phou Vao (Luang Prabang, 
Laos)  #5 in Resorts in Asia, and #27 in the 
world
• Hotel Cipriani (Venice, Italy) #5 in Small 
City Hotels in Europe
• Machu Picchu Sanctuary Lodge (Peru) #10 
in Resorts in South America
• Hotel Ritz (Madrid, Spain) #13 in Large 
City Hotels in Europe.
In addition, Villa San Michele (Florence, 
Italy) was awarded as the Best Hotel out of 
the city worldwide by Condé Nast Traveler 
Spain’s reader survey 2013; and Palacio 
Nazarenas and Hypnôze Spa (Cusco, Peru) 
were listed among the best new hotels and 
spas in the world by Condé Nast Traveller, in 
both the UK and US May 2013 editions. 

Heritage Christchurch - 
Opening Special
Heritage Christchurch, set in the Cathedral 
Square’s Old Government Building, has been 
formally reopened and guests can enjoy its 
one and two-bedroom suites and, unique to 
the city’s CBD, a fully equipped health club 
with lap pool, sauna and Jacuzzi on site. 
The hotel has an opening special of $235 
GST incl. for a one bedroom suite and $335 
GST incl. for a two-bedroom suite per night, 
including 500MB of in-room Wi-Fi. 
(Offer valid until 03NOV13 and subject to 
availability). 
www.heritagehotels.co.nz/christchurch

Hotel Monasterio
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PEARL’S PEARLER
I have a hard time deciphering the fine line 

between boredom and hunger. 

Travel buyers quick to pick up on PAICE 2013
Organisers of the Pacific Incentives and Con-
ferences Expo (PAICE 2013) say meeting
planners, special interest tour operators, 
incentive travel organisers and corporate 
travel agents have been quick to register for 
this year’s event.
With just over six weeks until the 10th 
‘edition’ of PAICE is staged at SKYCITY 
Auckland Convention Centre on 13NOV, the 
event has also generated interest among 
wedding planners and travel wholesale 
product managers.
Event manager Allyssa Eastaugh says the 
strength of PAICE has always been its highly 
targeted approach and the strict qualification 
of buyers. However, over the past decade it 
has become evident that the show’s appeal

extends beyond the traditional business 
events sector.
“This is really the only business to business 
travel industry forum of its kind in New 
Zealand,” says Eastaugh, “so it is a one-off 
annual opportunity for travel buyers to 
connect with hotels, convention bureaux, 
cruise operators, activity providers and 
destination management companies, among 
others.
“A number of representatives from top incen-
tive houses have already committed to attend 
and we find these people are really planning 
their visit to maximise their time at PAICE.”
Eastaugh says that only about 10 exhibition 
stands remain available for purchase.
www.paiceexpo.co.nz/stand-booking-2013

Gold Coast Tourism appointment
Gold Coast Tourism’s Gordon Price has 
announced the appointment of Michael 
Thurston to the role of International Marketing
Manager at Gold Coast Tourism, with specific
responsibility for New Zealand, UK and the 
Americas.
Having held the position of Manager-
International Operations at Gold Coast 

Tourism, he brings considerable commercial 
and operations experience to the role, having 
previously worked with Thomas Cook in the 
UK for over six years, and prior to this was 
Head of Product and Purchasing for Travel 
Indochina in Sydney.
With New Zealand a key focus, Mr Thurston 
is scheduled to visit early next month.

Trafalgar Pink Star Walk reminder
A reminder to agents that they can still walk 
with the Trafalgar team in the New Zealand 
Breast Cancer Foundation’s Estee Lauder 
Companies Pink Star Walk in the Auckland 
Domain on Saturday, 05OCT.
All walkers must fill in a registration form, 
downloadable at www.trafalgaragent.com. 
Print it out, fill in and email to 
groups@trafalgar.co.nz.
As part of Trafalgar’s sponsorship of the 
Walk, agents can participate in the 5km or 
10km walk at no cost to raise funds and 

awareness for a great cause. For every agent 
joining the Trafalgar team on the walk, 
Trafalgar will make a $25 donation to the 
NZBCF to cover the participation cost.
Trafalgar has also set up a fundraising page 
so trade partners, participants or those unable 
to join on the day can support the worthy 
cause.
The event starts at 7pm and it promises to 
be a fun evening under the stars of Auckland 
with plenty of pink on display. 

Vale Elspeth Burrell 
Mike Johnson of  Nicara Lodge Rotorua 
advises that the funeral of Elspeth Burrell 
took place this week. Elspeth (78) was the 
founder owner of Galaxy Travel back in 1980 
with Patricia Geddes, and eventually sold to 

Graeme Blackmore.  She was a SKAL 
member in Rotorua until a couple of years 
ago and also the President of the Rotorua 
Jazz Club. 
“She was an amazing lady involved in all 
sorts of things,” says Mike.

Travel Corporation brands Queenstown 
launch – winner of the Hot Seat quiz was 
Jill Mason from Remarkables Park Flight 
Centre pictured with Contiki’s Sara, 
Trafalgar’s Elinor and Insight Vacations’ 
Merran.

Travel Corporation brands 
Invercargill launch – local winner
Nicola Milne from HoT Lakers 
Invercargill with Insight Vacations’
Merran Kenworthy, Contiki’s 
Sara Rabone, AAT Kings’ Anna 
Robinson and Trafalgar’s Elinor 
Wealthall.

https://pinkstarwalk2013.everydayhero.com/nz/trafalgar

