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WANT AD RESULTS?
You’ll get them 

by using TravelMemo
CLICK HERE  

TO REQUEST AD RATES

2013SKYCITY Auckland Convention Centre 
November 13, 2013  9.00am - 5.00pm

For more information about attending PAICE visit
www.paicexpo.co.nz

Life’s a Picnic for agents who sell Air Tahiti Nui 
Air Tahiti Nui is inviting 30 New Zealand agents to Moorea to celebrate the 
airline’s 15th birthday with an exclusive picnic on an idyllic motu. 
To go in the draw to win a spot on the picnic rug, agents simply need to book 
and ticket (on TN 244 paper) any Air Tahiti Nui marketed flight for travel 
anytime and to anywhere on the airline’s network (Tahiti, Nth America, Japan 
or France/Europe) during the qualifying sales period (23SEP-20OCT13).  
Visit www.airtahitinui.co.nz/picnic. 
Every ticket sold earns an entry, says Mark Hutchinson, Air Tahiti Nui 
General Manager New Zealand Australia.
“We can’t think of a better way to celebrate our 15th birthday than with a 
small party of friends on beautiful Moorea,” he adds. 
“The winning agents, who will be notified on October 21, simply need to 
be available from November 14 to 17 and put up with 5 star deluxe resort 
accommodation, poisson cru, red wine, sharks, rays, tropical fish plus a few 
Aussies.”
The birthday trip includes return airfares from Auckland to Papeete, most 
meals (excludes a lunch), all transfers, and accommodation on a twin share 
basis.

http://www.koreanair.com
mailto:adrates@travelmemo.co.nz
http://www.togahotels.com
http://www.paicexpo.co.nz


NEW ZEALAND
Strong ski season = excellent AUG arrivals 
Tourism New Zealand says the strong growth 
in international arrivals during August 
confirms just how good the ski season has 
been for the tourism industry.
Arrivals were up 6.2% for the month 
compared to AUG12, and total arrivals were 
up 0.9% full year-on-full year (when arrivals 
were boosted by the Rugby World Cup year). 
Total arrivals were up 6.0% when compared 
to the full year ending AUG11 demonstrating 
the underlying growth being achieved.  
Australia once again performed well, 
achieving a very strong increase in arrivals 
with visitors topping 100,000 for the first 
time in an August month. Total arrivals from 
Australia were up 4.7% for the month and 
1.3% for the year.
“The growth in August holiday arrivals, up 
11.8 per cent for the month, is significant and 
will have delivered increased value to the 
industry given holiday visitors tend to stay 
longer and send more while they’re here,” 

says Kevin Bowler, TNZ chief executive.
He says a big story is the continued growth 
from traditional long-haul markets which all 
showed pleasing increases during August.  
Holiday arrivals from the UK were up 25.9%, 
USA up 14.7% and Germany up 10.1% for 
the month.
“What is even more encouraging is the 
significant growth in holiday stay days from 
these traditional long staying markets – with 
the UK 11.5%, USA up 6.7% and Germany 
up a staggering 38.1% the month of August 
compared to last August. 
“China also supported its increase in holiday
arrivals during August (up 29.9%) with a 
strong increase in holiday stay days, up 
32.4% for the month. 
“A key focus of our work in China has been 
to encourage visitors to stay longer and do 
more while they are here – so this is very 
pleasing to see.”

Business arrivals up
The number of business travellers visiting 
New Zealand continues to rise, with more 
than half of them coming from Australia. 
Figures released by Statistics New Zealand 
show that in the 12 months to end AUG13, 
256,144 people making short term trips to 
New Zealand said they were doing so for 
business, up from 250,320 the previous year, 
and 248,934 the year before that. 
A further 56,000 visitors did not stating the 
reason for their visit. 
The figures show 159,184 business travellers
came from Australia, 19,472 from the US, 
and 15,264 from China, and 9360 from 

Britain, the only one of the big four countries 
with fewer business travellers than two years 
ago. 
But while the number of business travellers
may be an encouraging indicator for the 
economy, a less-welcome one is the number 
of people coming to New Zealand for 
“education” was 50,528, down substantially 
from 55,440 two years earlier. 
The figures show that total AUG13 visitor 
arrivals and resident departures both hit new 
highs. 
Short-term travel both in and out of New 
Zealand has climbed every August since 
2009.

Grand Hotels International to rebuild in Christchurch
Grand Hotels International (GHI) reports that 
Christchurch City Council has granted 
Resource Consent for rebuilding on the 
hotel’s Cashel Street site in the city’s CBD.
GHI proposes to redevelop the site with a 
multi-use development, offering retail, office
space and hotel facilities.  Pending all 
necessary approvals and barring any 
unforeseen circumstances, building will 
commence sometime next year, with 
completion anticipated for late 2015.
The proposed redevelopment, designed by 
local architects Warren & Mahoney, is a 
12-level building with one level of retail 

space, five levels of office space, 136 hotel 
rooms on five levels, and 64 car parks. 
The development will incorporate best 
performing technologies for sustainability, 
cost effectiveness, efficiency and has been 
designed to meet the maximum required 
seismic building standards.  It will include 
the latest in base isolation technology to 
provide excellent building resilience.
Grand Hotels International owns and 
manages ten 4 – 4½ star Hotel Grand 
Chancellor properties throughout Australia 
and New Zealand.  

Canterbury stars in The Amazing Race
Tonight’s episode of The Amazing Race, 
screening on TV2 at 7.30pm, has contestants 
compete in a Shemozzle Race in the Methven 
area, where they jetboat up the Rakaia River, 
quadbike, fish for salmon and pilot rally cars 

around Mount Hutt Station.
The episode ends at Terrace Downs resort 
before contestants leave for the next leg of 
the round-the-world competition in Asia.
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More Kiwis fly
Statistics New Zealand’s population statistics 
manager Andrea Blackburn says 11,000 more 
visitors arrived in AUG13 than in AUG12, 
and 11,600 more Kiwis headed off to 
international destinations. 
New Zealand residents took 1.28 million trips 
overseas in the year (up 3%), with Australia
remaining the most common destination 

(986,240 departures), followed by Fiji 
(107,400), the US (132,860) and the UK 
(96,400). 
The growing economic might of China, as 
well as the growing Chinese ethnic population
in New Zealand, has lifted China to the fifth 
most-common destination for Kiwi travellers, 
with 68,760 departures. 

Ask a German Kiwi 
Who better to advise German-speaking 
tourists travelling to New Zealand than expat 
Germans who call the country home?
That’s the premise behind Air New Zealand’s 
latest “Ask a German Kiwi” campaign which 
features five expats sharing their knowledge, 
personal insights and experience of living in 
New Zealand. 
In a series of short video clips culture 
vultures Anet and Luka, foodie Gerdi, 
cosmopolitan expert Anne and nature lover 
Ricarda each share their experiences of life in 
Aotearoa. The five are introduced by retired 
former All White and Wellington local, 

Wynton Rufer, who is also of German 
football club Werder Bremen fame.
Air New Zealand Flight Service Manager 
and German expat Ernst Wrede also features 
in the Ask a German Kiwi campaign. Ernst, 
who has worked for the airline for 25 years, 
says German visitors are more likely to trust 
the advice and opinions of other Germans. 
In addition to the video content, the German 
Kiwi’s tackle some of the most frequently 
asked questions when planning a trip to New 
Zealand and offer their top tips from where to 
eat and what to pack.  
The videos can be viewed here.

Play the WICKED game
Kiwis have the chance to win a holiday in 
Auckland with an innovative game based on 
the Broadway musical WICKED, launched 
by ATEED to coincide with the show’s 
premiere last weekend. 
The fun competition involves an interactive 
online game with characters from the show 
which runs until 24NOV.
Through the game, people are encouraged to 
go on a journey around the Auckland region 
and at each stop match the destination with 
a WICKED prop, including a broom and 
jewelled shoes. 
Players select the right items and go in the 

draw to win a relaxing and indulgent ‘Glinda’ 
package or an adventurous ‘Elphaba’ package.  
Both prizes include return flights courtesy of 
Air New Zealand’s grabaseat, two nights’ 
accommodation at CityLife Auckland, tickets 
to the hit musical and an Auckland activity.  
WICKED was one of 36 successful 
applicants in ATEED’s 2013/14 major events 
sponsorship round. 
This activity is part of Auckland CCO’s work 
to grow the overall visitor economy in line 
with the targets in its Major Events Strategy. 
To play the WICKED game go to the 
www.facebook.com/visitauckland 

AUSTRALIA
Qantas AKL-PER from $499
Qantas is operating a nonstop A330 service 
between Auckland and Perth this summer 
(06DEC13-01FEB14) and is offering economy 
class fares from $499 one-way and $1099 
one-way in Business Class. 
Sale ends midnight Wednesday 25SEP. Visit 
www.qantas.co.nz/agents for full details and tariff advice.

Hop Over without a Stopover incentive - 30 x $150 Prezzy Cards
To celebrate the launch of the new Qantas 
Auckland-Perth A330 nonstops this summer, 
Qantas is offering a sales incentive. 
Agents can win one of 30 $150 Visa Prezzy 
Cards, simply by selling three Qantas-
operated return flights to Perth by the end 
of October.  Tickets can be on the direct or 
indirect services.

The first 30 to claim the prize will win, so get 
in quick.
To claim the prize, send the copies of your 
three Qantas booking references together to 
cmccallum@qantas.com.au
Terms and conditions apply and can be 
downloaded here.

Sunshine Coast markets tops with TripAdvisor reviewers
Queensland’s Sunshine Coast region has 
been voted by TripAdvisor reviewers as the 
premier Australian region for markets, with 
the Noosa Farmers Market voted number one 
and Eumundi Market voted number four.
The Noosa Farmers Market, open every 
Sunday morning 0700-1200, has over 100 
stalls showcasing the best of 
local produce and artisan 
products. It also offers live 
entertainment.
Fourth-placed Eumundi 
Markets has built up a world 
class reputation over 34 years 
with 550 stall-holders offering 
their wares each Wednesday 
and Saturday. 
Other popular Sunshine Coast 
markets include: the Peregian

Beach Market, Cotton Tree Market and 
Markets on Bulcock in Caloundra which is 
always vibrant and 
buzzing with live music and entertainment.
For more information about Sunshine Coast 
and its markets click here.

Dubai & Middle EastExotic Holidays
Specialist Wholesaler

FOR AWARD-WINNING SERVICE 
AND A COMPETITIVE QUOTE

PHONE 0508 396 842

CLICK HERE TO GET 
OUR NEWSLETTER
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http://www.airnewzealand.de/deutscherkiwi
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New Sunshine Coast videos
Kate Wright at Sunshine Coast Destination 
says SCDL has worked in conjunction with 
TEQ’s Queensland on YouTube project to 
increase the representation of the Sunshine 
Coast on YouTube.
The project has resulted in ten new videos 
with themes Weddings and Romance; Nature 
and Wildlife; Markets; Health and Wellbeing; 
Golf; Glass House Mountains and VIC; Food 

and Wine; Bushwalking; Arts and Culture; 
and Beaches.
The web style videos, which are ideal for 
social media campaigns and promotions for 
the destination, can be viewed on the 
Sunshine Coast Destination channel here. 
They add to the mix of SCDL’s Experience 
Trail videos produced earlier this year.   

The Great Escape Charter Company, 
which operates luxury charter boat MV 
Great Escape in the Kimberley is featuring 
a gourmet experience, with celebrity chef 
Peter Evans preparing a ‘dish of the day’ 
for 7 nights on the Southern Kimberley 

Experience Cruise 21-28JUN14.
Evans enjoys a high profile both in NZ and 
in Australia and was one of the judges on 
the TV series My Kitchen Rules.
Click here for details of the cruise.

Oz Whale Watching’s unique offering
Sydney has a number of whale watching tour 
operations but only one, Oz Whale Watching, 
includes a BBQ buffet lunch and a Sydney 
Harbour Cruise as part of the four-hour, 
commentated tour package.
A division of Sydney Princess Cruises, Oz 
Whale Watching was launched in 2012 and 
operates the 100-passenger cat Jerry Bailey

up to 15 miles offshore for sightings of 
humpback whales as they migrate between 
Antarctica and the Great Barrier Reef.
Cruises operate a minimum of four days a 
week mid-MAY to mid-NOV, and retail at 
A$85pp.
www.ozwhalewatching.com.au

Port Stephens property named Best Deluxe Hotel
The Nelson Resort in Port Stephens has been 
voted the best deluxe hotel on the NSW 
North Coast, while its gourmet café also 
scored, featuring in the 2014 Sydney Morning
Herald Good Food Guide for the first time. 
The 2014 edition of the ‘foodie’s bible’ 
recommends it as one of the best cafes in the 
Hunter region.
Owner Andrew Macdonald and his family
bought the former, 3.5-star motel-style Nelson
Lodge in 2010, and transformed the property 
into a stylish, 4-star, 36-room boutique  resort 
overlooking the Nelson Bay marina and the 
blue waters of Port Stephens. The Nelson 
Resort offers a heated pool, tennis court, 
sauna and The Little Nel café (above).

The property is currently offering an 
adventure package including two nights’ 
deluxe accommodation, breakfast daily at the 
resort’s Little Nel Cafe, a dolphin cruise for 
two with Imagine Cruises, bike hire for two 
hours to explore the beach-lined foreshore 
and a choice of either a guided kayak eco 
tour for 90 minutes, one-hour on a stand-up 
paddleboard or sandboarding rides down the 
biggest sand dunes in Australia. A post-
adventure drink at Mavericks Bar at the 
Nelson Bay marina is also included. 
Valid until 20DEC13, the package is 
available from A$390 per couple midweek 
and A$490 per couple on weekends. 
www.nelsonresort.com.au.

Port Stephens now on airline booking engines 
Jetstar has started co-listing Port Stephens as 
a destination for its flights to Newcastle, with 
Virgin Australia set to follow next month.
Newcastle Airport - the second busiest airport 
in NSW and the 12th busiest in Australia - 
will soon see its terminal facilities expanded 
following an A$11.1 million grant from the 
NSW Government. The airport is located just 
25 minutes from the Port Stephens holiday 

centre of Nelson Bay but until this month, 
Jetstar’s direct flights from Melbourne, 
Brisbane and the Gold Coast to the region 
were listed only as ‘Newcastle’. 
The destination is now listed on Jetstar’s 
booking engine and flight map as 
‘Newcastle- Port Stephens’. 

http://www.youtube.com/playlist?list=PL0sA6WueSFz2_8CTwAgSf3u0NdlEsWw4-
http://trails.visitsunshinecoast.com.au
http://trails.visitsunshinecoast.com.au
http://greatescape.net.au/kimberley-cruises/kimberley/southern-kimberley-experience/
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WA’s Taste Master blogs
WA’s ‘Best Jobs in the World’ Taste Master, 
Rich Keam, has started his six month position 
with a Kimberley adventure.
As per the Taste Master job description Rich 
has had to catch some of that food for 
himself,  which meant his first ever mud 
crabbing expedition with Indigenous elder 
Brian Lee near the Kooljaman luxury 
wilderness camp at Cape Leveque, 220km 
north of Broome.
To watch Rich’s mud crabbing adventure 
visit http://youtu.be/yGfifgFn9Ao
Next stop on Rich’s Dampier Peninsula road 
trip was the Cygnet Bay Pearl Farm on the 

other side of Cape Leveque. See what he did 
at  http://youtu.be/881k6KsD42c
Follow Taste Master Rich Keam on his blog 
www.tastewesternaustralia.com, on Twitter 
@RichKeam and on Instagram 
@TasteMaster_WA.

Cricket Legends Tour
Cricket fans can visit the Sir Donald Bradman
Museum and International Cricket Hall of 
Fame, call at the cricket legend’s boyhood 
home and even the oval where he first played 
cricket, as part of a day tour from Sydney 
with Canons Shuttles.
The all-day tour, priced at A$155, includes 
morning tea, lunch & all entry fees. It starts 
with a hotel pick-up at 0745 before heading 
south past Botany Bay enroute to Sutherland 
Shire. A visit to Symbio Wildlife Park is 
followed by morning tea at Stanwell Tops 
Lookout, with time to take in the views and 
watch the hang gliding action. It then heads 
along the Grand Pacific Drive over the Sea 

Cliff Bridge and past the northern beaches of 
Wollongong, before heading up Macquarie 
Pass to the township of Robertson.
Tour members have more than two hours to 
take in the history of cricket and get back to  
the city by 5.30pm.
Canons Shuttles also operates an Arrivals/
Departures Tour ideal for those connecting to 
or from a cruise or with an all-day transit at 
SYD. www.canonshuttles.com.au

Ecotreasures Sydney experiences
Ecotreasures is a new fully accredited tour operation 
specialising in eco-experiences along Sydney’s northern 
beaches from Manly to Palm Beach and including local 
national parks.
Damien McLellan, who founded the company, is a local 
whose vision is to provide guests with an unforgettable, 
relaxing experience while increasing their knowledge about 

Australia’s wildlife, environment, culture and heritage.
Among the options is the chance to snorkel in an aquatic 
reserve at Manly with a guide or take a Stand Up Paddle-
boarding Safari on the Hawkesbury River in Ku-ring-gai 
Chase National Park. There’s also a Sydney Coastal Day 
Tour up to exclusive Palm Beach, a Hidden Treasures Day 
Tour and a unique Indigenous-guided cultural tour.
Visit www.ecotreasures.com.au

My Sydney Detour
Richard Graham has developed a unique private tour 
experience where visitors can “become a Sydney local in 
a day”, tooling around the city in a meticulously restored 
classic Aussie car – a 1964 EH Holden Premier.
Richard, who is passionate about Sydney, drives his 
guests through the central city and unsung Redfern 
where he will provide insights into Sydney’s Aboriginal 
population and even get to visit his inner-city terrace, 
built in 1876.
Richard then heads for the beach to check out the surfing 
scene and for a stroll along the sandstone of Waverley’s 
rugged coastline. Click here to see the entire itinerary in 
graphic form.
This product has recently featured in Air New Zealand’s 
Kia Ora magazine and has also featured in Conde Nast 

Traveller and CNN Go. All of its 
TripAdvisor reviews to date rate 
the tours as ‘Excellent.’ 

Radisson Blu Hotel Sydney
The heritage-listed Radisson Blu Hotel 
Sydney building dates back to 1856 and has 
over the years been home to John Fairfax & 
Sons. The very first Sydney Morning Herald 
was printed here, and the building was 
subsequently enlarged and later housed the 
Bank of New South Wales.
Today it is the five-star Radisson Blu Hotel 
Sydney and many features like the original 
Fairfax offices are now function rooms.
The 336 rooms and 26 suites are chic, with 
high ceilings and large historic windows. 
Many feature shuttered windows that admit 
natural light from the bedroom into the 

granite and 
marble 
bathroom. 
Some 
also boast 
a Juliet 
balcony.
A big
selling point is free Wi-Fi throughout the 
hotel. It also has a Latouff Hair & Day Spa 
and will soon boast the two-hatted Bentley 
Restaurant & Bar, which moves in late this 
year from its previous Surry Hills home.
Click here for details and bookings.

https://mysydneydetour.com/itinerary/3-hours/
http://www.radissonblu.com/plazahotel-sydney/location


Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

Sales to 30SEP13; 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply

PACIFIC ISLANDS

CLICK 
FOR Picnic on Moorea   Book & Ticket TN by 20OCT13 and be in to win! DETAILS

Papua New Guinea urges Kiwi tourists to keep visiting
The Papua New Guinea Tourism Promotion 
Authority (PNGTPA) together with operators 
throughout the tourism and trekking industry 
are urging New Zealanders not to give up on 
PNG as a holiday destination, in the wake of 
the recent tragic incident on the Black Cat 
Track. 
The tourism industry in PNG has spent recent 
years working toward developing infrastructure 
in different parts of the country and educating 
local business people on how they can benefit 
from tourists, and there is concern that the 
entire country and its people will be tarred by 
this isolated attack.  
PNGTPA believe there is a good common 
knowledge amongst New Zealanders that 
Kokoda, the country’s most popular and well 
established track, has appropriate management 
agreements and safety measures in place for 
trekkers.
Peter Miller, director of trekking company 
No Roads Expeditions, said the popular 
Kokoda Track is more than 200km from the 
Black Cat Track and is managed entirely 
differently.  
“While our customers are aware of the 
incident on the Black Cat Track, it appears 

they understand that Kokoda is much better 
equipped to provide trekker safety and there 
is no need to cancel plans to travel to PNG,” 
Mr Miller said.
“No Roads Expeditions has had 14 bookings 
for Kokoda since last week and we are keen 
to remind trekkers of the importance of their 
business to local communities.”
Peter Vincent, CEO of PNGTPA, said the 
Kokoda Track Authority (KTA) works toward
ensuring the local communities along Kokoda
are benefiting from the tourist dollar and that 
there are processes in place to ensure trekking 
companies are abiding by the rules and 
working in a positive way with local people.
“KTA charge a trekking fee to all operators 
and this money goes toward health, education
and micro business development in the 
Kokoda communities which helps build a 
sustainable tourism industry for them,” Mr 
Vincent said.
“Trekking is so important to the people of 
PNG in these areas and trekking in our 
country is generally a very rewarding and 
positive experience for New Zealanders who 
take on the challenge.”

Fiji Hideaway – industry offer
Coconuts Marketing urges agents to take 
advantage of Fiji Airways’ special industry
fare available on flights AKL-NAN and 
spend a few days exploring the Coral Coast, 
staying at the Fiji Hideaway Resort & Spa. 
50% off rack rates for stays in a Frangipani 
Bure or Oceanview Bure, including: 
• Overnight accommodation 

• Full Breakfast daily in Chief’s restaurant. 
Plus Bonus Offers (subject to availability) 
• A late checkout of 2pm    OR 
• FOC upgrade to a newly refurbished 
Beachfront Villa or Deluxe Beachfront Villa 
Travel Dates: 27OCT–09DEC13 
Valid for sales: Until 04OCT13 
Booking Code: FJAD50
Click here for the full details.

New Director of Tourism for Niue 
Vanessa Marsh has been appointed to the 
position of Director of Tourism Niue, 
effective 02DEC. 
Vanessa is a former Miss South Pacific 
winner and judge and holds a Bachelor of 
Arts with majors in Tourism and Fisheries. 
She has been working for the past three years 
as Tourism Development Coordinator 
alongside Tourism Development Manager 
Hayden Porter, who also assumed the role 
of Director, in a local succession planning 
initiative. 
The pair have been instrumental in enhancing 
the island’s tourism experience and creating 
and enabling an environment that promotes 
this development. 
By the end of 2013 visitor arrivals will be up 
34% for the year and 49% for the APR-SEP 
period. Since the inception of Niue’s Tourism
Development Programme in mid-2010, 
arrivals have grown 60%, with a near-200% 
growth in the Holiday Maker segment. 
Hayden Porter will head back to Auckland 
with his young family in November and pick 
up his Fast Forward tourism consulting 
business. Email Hayden@faster.co.nz 

www.airtahitinui.co.nz/picnic 
http://www.travelmemo.co.nz/voucher.php?voucher_id=1371


Niue survey results out – 100% satisfaction 
Exit surveys in Niue show the destination is 
still delivering on its claim of under promising 
and over delivering. 100% of those surveyed 
in the last two years ‘enjoyed their stay on 
the island’ and almost as many indicated a 
high intention to visit again and recommend 
Niue to family and friends. All tourism 
operators also rated highly in the survey.
Visitor arrivals for 2013 are expected to be 
up by 2,000. 

 “The reason Niue is so popular now is that 
people have realised it offers something very 
different to other Pacific Islands,” says Tourism
Development Manager Hayden Porter. 
“There are so many possibilities for 
adventure offered by the island and visitors 
are amazed by the untouched nature, rain-
forests and coastlines. There is no crime, no 
one hassles you to buy anything. It’s the way 
things used to be elsewhere.” 

Te Tiare Beach Resort name change
Following a recent change of ownership, 
the Te Tiare Beach Resort Huahine is now 
known as the Royal Huahine.
The resort (above) has a new logo designed 
to emphasize the strong Polynesian character 
of the property, but all hotel contact 
information remains unchanged.

Wi-Fi at Edgewater Resort
The Edgewater Resort & Spa in Rarotonga 
has now installed Wi-Fi in all guestrooms and 
three-bedroom Villas. 

Edgewater resort guests can also hire a tablet 
from the resort’s reception team for use 
during their stay. 

ASIA
Singapore’s green hotel
One of Singapore’s newest hotels, the 
Parkroyal on Pickering is a ‘green’ hotel in 
more ways than one. Not only does it offer
‘eco’ features like rain harvesting, solar 
power, heat transfer technology, LED bulbs 
and sunlight harvesting, 
it also boasts 15,000sq 
of skygardens, equivalent 
to the area of the city’s 
Hong Lim Park.
The Parkroyal on 
Pickering’s terraced 
greenery is its most eye-
catching feature, offering
a hotel-in-a-garden 
effect. Its sculptural 
terraces are lush with 
tropical plants, and all 
367 guestrooms and 
suites provide glimpses 
of the sky gardens from 
different angles, 
providing a soothing 
look and feel.
On the hotel’s fifth 
level is a gravity-defying 
infinity swimming pool 
with colourful birdcage 
cabanas.
Guestrooms feature 
automatic day and night 
blinds adjustable via a 
touch-sensitive control 
system, and there is free 
hi-speed Internet, and 
bathrooms with rain 
shower and specially 
designed bathtub that 

allows for in-tub reading, ergonomic chairs 
and, in some room categories, a Nespresso 
coffee machine.
The hotel has 6,847 likes on its Facebook 
page and, of 234 TripAdvisor reviews, has 
121 Excellent and 82 Very Good. 
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3 flights daily from Chile to Mendoza with LAN.   Fares from NZD 151 RT



Amazing golf courses in spectacular settings.

If you’re looking for value-for-money golfing experiences, you can’t go past Thailand. First rate courses and facilities, along with unmatched service and hospitality, make  
Thailand a golfer’s dream. Some might say it is the best place for a golfing holiday anywhere on the planet. From Bangkok to Hua Hin, Pattaya to Chang Mai, there are generous 
numbers of public courses of a high international standard just waiting to be played every day of the week. But we all know that a golfing vacation is not just about golf. Luckily,  
the off-the-course action in Thailand – the beaches, the nightlife, the food, the culture – is well worth swinging into as well.

www.thailand.net.au
Tourism Authority of Thailand, 137 Sunnybrae Rd, Glenfield, Auckland, New Zealand 0627, +64 9 444 2298

http://www.thailand.net.au


Your gateway to Guangzhou Click Here
or call 09 309 1188

China   We know it like our own backyard
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Click here
and see whats  

in store for this years 
major events

Hong Kong plus Xi’an or Chengdu
Acrossia has developed two further packages 
combining Hong Kong and mainland China.
Designed for clients who have a desire to not 
only explore Hong Kong, but to also expand 
their China experience they can combine 
Xi’an, with a chance to view the Terracotta 

Warriors, or Chengdu – home of the panda.  
Tour options and transfers include a mix of 
product conducted on a join-in basis as well 
as Private.  In both circumstances, the tours 
will include an English speaking Guide.  
Packages can be sold in combination with the 

many IT and airfare options 
provided by the various 
airline partners servicing 
China including Air New 
Zealand, Cathay Pacific or 
China Southern.   
For any queries or additional 
options contact Jessie or Polly 
on bookings@acrossia.com 
as alternatives can be tailor-
made if necessary.    

THE AMERICAS
USTA calls for entry process reforms
The US Travel Association has released a 
report detailing the severe economic conse-
quences that result from often lengthy wait 
times experienced by millions of travellers 
in the US Customs and Border Protection 
(CBP) entry process, and proposing 20 policy 
changes to address the problem.
The study’s release was accompanied by an 
open letter to Congress urging prompt 
attention to the recommendations and calling 
for legislative vehicles for reform.
“The US welcomed 67 million visitors 
last year, and far too many of these valued 
customers spent the first hours of their trip 
waiting in line at U.S. air ports of entry,” said 
Roger Dow, president and CEO of the U.S. 

airports to connecting flights.
• Each month hundreds of thousands of 
international visitors to the US wait longer 
than 30 minutes to be processed, and many 
wait an hour or much longer.
• At New York JFK, more than 180,000 pax 
endured a two-hour wait time or greater.
• In OCT12 at LAX, the average wait time 
was reported to be about 20 minutes, but 
29% of pax waited longer than 30 minutes.
• While the average wait times at MIA, JFK, 
LAX, Chicago-ORD and Washington-IAD 
were usually less than 30 minutes each 
month, maximum wait times ranged from 90 
minutes to more than four hours. 
• Time spent by visitors standing in an entry 
line, rather than spending money in the US 
economy, costs travel-related businesses 
US$47 per traveller or $416m each year —

unspent dollars that could support 3,700 jobs.
• If the indirect and induced impacts are 
included, delaying and deterring international 
travellers costs the overall economy US$95 
billion in total output and 518,900 jobs over 
five years.
• 43% of overseas travellers who have visited 
the country say they will recommend avoiding 
a trip to the US because of the entry process.
• Among overseas business travellers, 44% 
say they will not visit the US in the next five 
years because of the entry process.
The comprehensive immigration reform bill 
passed by the U.S. Senate provides for an 
additional 3,500 CBP officers and calls for 
reducing average primary processing wait 
times at the big airports by 50%. 

Travel Association. “International travel is 
a bright spot for the US economy, but long 
lines and wait times that many experience 
during entry are deterring millions of potential
visitors while our country is working to 
rebuild its global market share.”
Among the key points of the report:
• 30% of overseas passengers wait in US 
Customs and Border Protection processing 
lines longer than 30 minutes.
• One in seven overseas visitors has missed a 
connecting flight to a US destination because 
of delays in the entry process at their initial 
arrival airport.
• The delays don’t even count time spent on 
the tarmac, retrieving bags, or getting through 

CLICK ON THE FLYERS 
TO DOWNLOAD

http://www.acrossia.com
http://www.travelmemo.co.nz/voucher.php?voucher_id=1372
http://www.travelmemo.co.nz/voucher.php?voucher_id=1373
http://www.youtube.com/watch?v=PZitRdrl1t0 
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Full On Oregon - you’re invited
The State of Oregon has invited travel 
consultants to learn more about what it has to 
offer travellers. 
Travel Oregon and Travel Portland are 
hosting a full on night exploring the known 

and little-known attractions and experiences 
Oregon has to offer, on Thursday 03OCT at 
The Oakroom, 17 Drake St, Freemans Bay, 
Auckland 1730-1930.   Last-minute RSVPs 
to kylie@robertsonsolutions.com

Luxury lodge hopping
World Journeys has a new Canada package 
combining three nights at the 5-star Sonora 
Resort on BC’s West Coast, with three nights 
at the unique luxury ‘glamping’ experience 
of Clayoquot Wilderness Resort on Bedwell 
River.  
The 8-day Sonora Resort & Clayoquot 
Wilderness Resort package is priced from 
$16,035pp share twin, including return 
transfers by helicopter or floatplane from 
Vancouver; 3 nights’ at the all-inclusive 
Sonora Resort; a floatplane transfer to 
Clayoquot Wilderness Resort for 3 nights, 
with all gourmet meals and beverages, and 
activities including kayaking, hiking, horse-
riding, a half-day fishing excursion, wildlife 
viewing and a one hour Spa Treatment. 
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Novotel New York Times Square makeover
After three months and US$85 million of 
renovation, the Novotel New York Times 
Square hotel has been turned into respite for 
contemporary travellers and an example of 
how Accor is strengthening the development 
of its midscale founder brand.

The property is the first hotel in Times 
Square to undergo a large-scale redesign. Its 
striking room upgrades, the new restaurant, 
Supernova, and the exclusive outdoor Terrace 
(pictured at left) offer unparalleled views of 
Times Square. 

CLICK 
HERE

Freephone 0800 440 055
info@odysseytravel.com.au

23 nights
Dep 28DEC13  

NZ$15,950pp
+ RTW airfareWinter Odyssey with a Twist 

EUROPE
Winter Odyssey with a twist
This 23-night tour, departing 28DEC13, is 
limited to just 13 participants. It seeks out the 
very best in the performing arts around the 
world and, as with last year’s program, starts 
in Vienna on New Year’s Eve and Day.
Priced at NZ$15,950pp share twin, excluding 
round the world tickets, it includes among its 
many highlights, the following performances:
In Paris:
• The Bolshoi performing the ballet of 
Balzac’s Lost Illusion at the Opera House
In London:
• Jude Law in Henry V
• Carmen directed by Francesca Zambello at 
the Royal Opera House
In New York:
• Jeff Goldblum in Macbeth at the Lincoln 
Centre
• The Birthday concert at Carnegie Hall
In Los Angeles:
• Ax Brahms project with the pianist Emanuel 

Ax and acclaimed Scottish conductor Robin 
Ticciatti; at the Frank Gehry designed Disney 
Centre (above).
Plus a collection of the latest plays in 
London’s West End and New York’s 
Broadway to see, including behind-the-
scenes tours.
Click here for the detailed itinerary and call 
Odyssey Travel on 0800 440055.

http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000434&packageName=Sonora-Resort-and-Clayoquot-Wilderness-Resort-
http://www.worldjourneys.co.nz/package.php?packageType=TailorMade&packageID=10000434&packageName=Sonora-Resort-and-Clayoquot-Wilderness-Resort-
http://www.odysseytraveller.com/tours/winter-odyssey-with-a-twist-1/tourDetailPDF
http://www.odysseytraveller.com/tours/winter-odyssey-with-a-twist-1/tourDetailPDF


Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 

WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com

Sail the Greek Islands in 2014
Let your clients sail the turquoise waters of the Greek Islands next year 
on a leisurely cruise with Fez. Weaving between tiny islands and reefs, 
travellers will enjoy Mediterranean sunshine in style on board a 
traditional gullet.
Highlights on the 7-night cruise departing from Bodrum in Turkey 
include visits to the Greek Dodecanese islands of Kos, Nisyros, Tilos 
and Rhodes, followed by a visit to Symi, the Turkish coastal town of 
Datca before continuing to the ancient settlement of Knidos before 
returning to Bodrum.
The cruise visits many secluded bays with time for swimming, 
sunbathing and exploration ashore. Priced from $855pp, but only for 
sales to 31OCT13.
For more information and booking terms and conditions, click here 
and contact Adventure World on 0508 496753.

Aristocracy and fantasy draw visitors
The magic of Harry Potter and the upstairs downstairs lives in Downton 
Abbey have proved a major boost for British tourism it has emerged. 
Almost one in three UK tourists visits an historic house or castle thanks 
to the worldwide success of the boy wizard films and the TV drama 
series.
The visitors spend a total of around £6.5 billion during their stay, 
according to figures from NTO VisitBritain.
Visitors to Alnwick Castle, in Northumberland - Hogwarts in the first 
two Harry Potter films - have jumped 230% since 2011, pumping an 
extra £9 million into the local economy. 
The castle was also used in the Kevin Costner movie Robin Hood, 
Prince of Thieves and the first Blackadder TV series.
Downton Abbey’s global audience of 120 million has led to a tourist 
boom and massive business opportunities at Highclere Castle, the 
setting for the series and part-time home of the eighth Earl and 
Countess of Carnarvon.
One recent poll revealing 47% of 15,000 people questioned cited 
‘interesting built heritage’ as one of the major reasons for their visit.
Number one attraction was the Tower of London, with a total of 2.44 
million visitors, followed by St Paul’s Cathedral, the Old Royal Naval 
College in Greenwich, Westminster Abbey and Edinburgh Castle, 
according to the Association of Leading Visitor Attractions.

http://www.adventureworld.co.nz/tours-and-destinations/europe/southern-europe/turkey/tours/sailing-the-mediterranean/


LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

AVIATION
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Typhoon disrupts Cathay Pacific, Dragonair flights 
Cathay Pacific Airways advises that Typhoon 
Usagi, which hit Hong Kong on the weekend,
has caused severe disruption to Cathay 
Pacific and Dragonair schedules.
While flights into and of Hong Kong have 
resumed, the large backlog of passengers 
at Hong Kong means Cathay Pacific is not 
accepting any passengers for CX198 today 
Tuesday 24SEP who are making connections
via Hong Kong to other Cathay Pacific  
destinations. 

The airline had to cancel Sunday’s CX198 to 
HKG and Monday’s inbound CX197.  
Cathay Pacific is rebooking passengers 
affected by the cancellation and contacting 
passengers or travel agents with the re-
protection plan. Travel agents are asked to 
make sure there are passenger contact details 
in the PNRs to make this process simpler.
Up to date flight information is available on 
www.cathaypacific.co.nz. 

Flight ops begin at new LAX terminal
Flight operations are now underway in the 
South Concourse of the New Tom Bradley 
International Terminal (TBIT) at Los Angeles 
International Airport (LAX).  The start marks 
completion of Phase I of the overall US$1.9-
billion New TBIT Project. 
In addition to three gates in the North 
Concourse that opened in MAR13, there are 
now a total of eight new gates operating on 
the west side of the terminal, all of which can 
accommodate the A380. The gates all feature 
three passenger boarding bridges - one upper
deck and two on the main deck to speed 
boarding and deplaning.
Arriving international passengers will now 
also process through an expanded and 

upgraded U.S. Customs and Border 
Protection federal inspection area.  This fully 
modernized facility will be able to 
accommodate 4,500 passengers per hour, up 
from current 2,800 passengers.
Phase 2 of the TBIT project, which begins 
later this year, includes:  new boarding 
bridges and aircraft aprons on the east side of 
the new terminal; upgraded federal customs 
and immigration inspection areas; relocation 
of and upgrade to the federal passenger 
security screening area; public art 
installations; and secured corridors between 
Terminal 3, TBIT and Terminal 4 so 
connecting passengers can conveniently go 
from one terminal to the next.

SIA partners in new airline in India
Singapore Airlines and Tata Sons have signed 
a Memorandum of Understanding and applied
for official approval to establish a new full-
service airline based in New Delhi that will 
help further stimulate demand for air travel.
Tata Sons will own 51% and Singapore 
Airlines will own 49%.
The Chairman of the proposed joint venture, 

Mr Prasad Menon, said: “It is Tata Sons’ 
evaluation that civil aviation in India offers 
sustainable growth potential. We now have 
the opportunity to launch a world-class full-
service airline in India. We are delighted that 
we are partnering in this endeavour with the 
world renowned Singapore Airlines.”

Air New Zealand has welcomed reauthorisation of trans-Tasman alliance by 
New Zealand’s Minister of Transport. The approval by Hon Gerry Brownlee 
allows a continuation of the trans-Tasman alliance between Air New Zealand 
and Virgin Australia until 31OCT18.
The trans-Tasman alliance, which has operated since JUL11, offers customers a 
comprehensive trans-Tasman network connecting 35 destinations in Australia 
to 26 destinations in New Zealand. 

Ahead of the early October delivery of Jetstar’s first Boeing 787 Dreamliner, the airline is 
offering a sneak peek at its business and economy seats and other goodies on its special 
Jetstar Boeing 787 Dreamliner web page.

Fiji Airways teething issues
Fiji Airways CEO Stefan Pichler is reported 
to be saying that customers can expect 
teething problems to be resolved by the end 
of October, and that under his five-year plan 
there will be a focus on improving on-time 
performance.
Fiji Times Online quotes Pichler as saying 
“I think Fiji Airways fed a little bit into this 
kind of problem because the transition into 
A330 aircraft overstretched the resources 
which means in some cases the pilots were 
not trained or cabin crew was not ready as 
well as other areas of the business.”
He told the paper that a management task-
force will look into how to improve on-time 

performance on a continuous level.
“This taskforce has identified 14 different 
projects that range from renovation, renegoti-
ating supplier contracts with maintenance to 
having short-term recovery and spare parts.”
He said the taskforce would meet every week 
to track each project and its progress.
The disruptions, he said, were not normally 
caused by the same issues.
“If you operate only three A330-200s and 
one has a problem, you can’t just replace it 
because you have only two others, or if we 
have only four 737s and one is out, it has an 
impact on schedule,” Mr Pichler said.

http://www.cxagents.com
http://www.jetstar.com/au/en/dreamliner
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Big aircraft order from Lufthansa 
Following a recommendation by the 
Deutsche Lufthansa AG Executive Board 
headed by
Dr Christoph Franz, the airline’s group’s 
Supervisory Board has approved the purchase 
of 59 aircraft – a mix of Boeing 777-9Xs and 
Airbus A350-900s. The first of these new 
aircraft will be delivered as early as 2016. 
Older Boeing 747-400s and Airbus A340-
300s will be phased out by 2025. The new 
aeroplanes will primarily serve to replace 
existing aircraft at Lufthansa.

It represents the largest single private-sector 
investment in the history of German industry.
The aim is to reduce the number of different 
models and fleet complexity in the Passenger
Airline Group segment and also replace 
existing aircraft with state-of-the-art 
aeroplanes. In March, the Group approved 
the purchase of around 100 short and 
medium-haul aircraft.
This order included six new B 777-300ERs 
for Swiss, which are also intended to
replace older Airbus A340-300s at the airline.

Air Tahiti Nui Earlybirds
Air Tahiti Nui has released new Earlybird 
fares to Tahiti, LA and Paris for sales to 
14OCT. Highlights are:
•    Departures 26JAN-31MAY14.  All travel 
to be completed by 15JUN14
•    Fares available in Economy & Business 
Class
•    Fares from WLG & CHC are common-
rated to AKL using JQ services (exception 
economy class Papeete at $10)
•    Los Angeles - Economy fares start at 
NZ$1399 including all taxes
•    Paris - Business class fares start at 
NZ$6299 including all taxes

•    NZ domestic fares now available from 
NPE / NPL / NSN / PMR 
•    Third service starts early DEC13 offering 
direct connections to Los Angeles
Remember that sales of these Earlybirds 
qualify you for the lucky draw for a place 
on Air Tahiti Nui’s 15th Birthday Picnic on 
Moorea.
Air Tahiti Nui is in the process of enhancing 
cabins across its fleet to include more 
comfortable seats and a new inflight 
entertainment system which delivers tablet-
quality viewing.
Visit www.airtahitinui.co.nz or call the airline 
on 09-972 1217.

A very proud moment for Malaysia Airlines is captured here, as its MH Climbers 
complete their mission to reach the Mount Everest Base Camp (17,000ft) on 18SEP. 
The Everest Base Camp now has the MH flag flying high.

EVA Air’s newest Hello Kitty jet, a long-range Boeing 777-300ER, flew in from Taipei 
to LAX last week for the first time. The novel ‘Sanrio Family Hand-in-Hand Hello 
Kitty Jet’ will service three regular flights between LAX and Taipei per week. EVA has 
introduced five Hello Kitty-themed Airbus 330 aircraft since 2011, with the others 
currently operating shorter-range flights within Asia.  EVA Air is represented in New 
Zealand by Airline Marketing.

www.airtahitinui.co.nz/picnic


 

Tel: 0800 422 784
Fax: 09-4424228
CLICK HERE

FOR WEBSITE
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Alaska Dream Cruises is now taking reservations for the 
2014 season which will offer departures from either Sitka or 
Ketchikan and four unique itineraries designed by Alaskans!

Click here to review their 8, 9, 11 & 13-
day cruises, all of  which focus on the 
scenic beauty, amazing wildlife and the 
Native culture of  Southeast Alaska.

CRUISE NEWS
Princess Cruises provides visa advice
Princess Cruises has created a new service to 
enable travel agents and travellers to stay on 
top of visa requirements.
Travellers can now access clear and consistent 
visa advice from Cruise Personalizer as soon 
as their cruise is booked, allowing them to 
make informed decisions and keep track of 
visa requirements for Princess’ many ports of 

call.
Princess Cruises Head of Sales Australia and 
New Zealand Brett Wendorf says the new 
service will include reminders, which would 
be automatically sent to those who have not 
checked visa requirements prior to cruising.
For more information visit www.myccs.co.nz 

Another win for Uniworld
Uniworld Boutique River Cruises has won 
three Travel Weekly Magellan Awards which 
honour the best in travel.
Uniworld won a Gold Award in the Cruise 
Ships category for their advertising cam-
paign, “Think of Uniworld First.” They also 
earned two Silver Awards, one for the rede-
signed www.uniworld.com website and one 
in the River Cruising category. 
From design to marketing to services, the 
US-based Travel Weekly Magellan Awards 
honours the best in travel and salutes the 
outstanding travel professionals behind it 

all. The Magellan Awards are judged by a 
one-of-a-kind panel consisting of top notch 
travel experts, including notable personalities 
as Peter Greenberg, Travel Editor, “The Early 
Show, CBS”; Patricia Schultz, Author of 
1,000 Places to See Before You Die; and Burt 
Wolf,  Internationally Syndicated Television 
Journalist .

Silversea launches new 2014 brochures
Silversea has unveiled its 2014 Voyage and 
2014 Adventure brochures, which feature 
over 200 sailings visiting over 500 
destinations on all continents.
Karen Christensen, Silversea’s general 
manager and director of sales and marketing 
in Australasia, says that for 2014, the line has 
added new itineraries and 12 new ports to its 
Classic Fleet.  
“Our World Cruise 2014, which sets sail on 6 
January 2014 from Los Angeles to Barcelona, 
is a major highlight, visiting five continents, 
29 countries and 54 ports over 113 days,” 
says Christensen. “Also, Silver Spirit’s 
circumnavigation of South America will be 
another epic journey not to be missed.” 
Christensen explains that, although the 
Mediterranean and Northern Europe remains 
Silversea’s biggest sellers, there is an 
increasing interest in destinations such as 
Myanmar, South America and northern Asia.  
However, expedition cruising is the cruise 
line’s fastest growing market segment.
Silversea’s new 2014 Adventure brochure 
features a complete list of the expedition 

voyages available aboard Silver Explorer and 
the new 100-passenger Silver Galapagos.  
“Guests can choose from a new range of 
optional land packages, giving our guests the 
opportunity to experience South America’s 
ultimate highlights, including Machu Picchu, 
Lake Titicaca & Puno and the Amazon.”
Click on the links above to view the 
brochures online and for more information 
contact Silversea Cruises on 0800 701 427.

Silver Galapagos

http://www.francistravelmarketing.co.nz
http://www.promail.co.nz/admin/temp/newsletters/3708/Apr_Sale_Retail_Flyer_NZ_EDITABLE_FINAL.pdf?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Thursday%2C+4+April+2013
http://www.alaskandreamcruises.com/itineraries-pricing/
http://atlas.silversea.com:8080/mk13203/
http://atlas.silversea.com:8080/mk13211/
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2 for 1  
Cruise Fares
on select 2013

Norway Coastal 
Voyages  

Book by 30 Sep 13*

Book a 6, 7, 11 or 12 day Norway  
Coastal Voyage departing from  
Oct - Dec 2013* by 30 Sep 2013  

& the 2nd passenger cruises free.

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*2FOR1 special valid until 30 Sep 13 on select departures only.  Contact DTWC for 
conditions. Travel Agent License: 2TA06939 (Discover the World Marketing Travel trading 
as Discover the World Cruising)

Instagram Film Festival for Kiwi shores
Royal Caribbean International is calling for 
entries to the Royal Caribbean Instagram 
Film Festival, inviting Kiwis to capture their 
“WOW moments” in 15 seconds of video 
footage and upload to Instagram via the 
hashtag #InstaFilmFest.
From a simple sweet treat, to a decadent 
meal, splashing in spring-time puddles, 
sculpting a sandcastle or lazing by a clear 
blue pool, a perfectly performed pirouette, 
baby’s first steps or a surprise family reunion 
- the theme of the film festival is celebrating 
the simple moments in life that that take your 
breath away, captured and shared using 
Instagram’s newly introduced 15 second 
video functionality. 
The Royal Caribbean #InstaFilmFest grand 
finale will take place onboard a Royal 
Caribbean superliner in Sydney Harbour, 
early next year. Finalists and VIPs will be 
invited to the exclusive film screening and 
winners’ ceremony. 
The winner of this world-first event will 
enjoy a 9-night South Pacific cruise for two 
onboard Radiance of the Seas. There will 
also be a prize for the most popular WOW 
moment (People’s Choice) - a two-night 
cruise onboard Rhapsody of the Seas. And 
everyone who votes online for their favourite 
WOW moment will go into the draw to win a 
Black Edition GoPro camera. An expert panel 

of judges will choose the winners, with the 
judging panel to be announced in late 2013.
Royal Caribbean’s InstaFilmFest is part of a 
new campaign to celebrate WOW moments. 
The “Designed for WOW” marketing 
campaign represents the biggest local 
marketing investment by Royal Caribbean in 
the Australasia region to date. A microsite has 
been created to anchor this fully integrated 
campaign which spans across online and 
offline channels both above and below the 
line. 
For full competition terms and conditions, 
visit: www.instafilmfestival.com.au

Useful Links
InstaFilm Fest Microsite:   
www.instafilmfestival.com.au 
Royal Caribbean AU & NZ Instagram: 
instagram.com/royalcaribbean_aunz
Royal Caribbean AU & NZ Facebook:  
facebook.com/rciaustraliaandnz
Royal Caribbean AU & NZ YouTube:  
youtube.com/rciaustraliaandnz

11 days Seadreaming 
from Dover to Lisbon
One of the more unique sea holidays in 
2014 is an 11 day cruise from Dover to 
Lisbon aboard the 112-guest boutique 
SeaDream I.
Departing Dover on 30AUG14, SeaDream 
I will visit Jersey in the Channel Islands, 
France’s St Malo, Belle Ile, La Rochelle 
and Port-Medoc (from where there will be 
the opportunity to visit the vineyards of 
Bordeaux,) San Sebastian, Santander and 
Vigo in Spain, and Cascais in Portugal for 
a night aboard to enjoy the nightlife of this 
popular beachside resort area, before 
arriving next morning into Lisbon.
The cruise is priced from US$6324pp 
twin-share, including all 5-star dining with 
wines at lunch and dinner, drinks from the 
open bars, nightly cocktail gatherings, use 
of a 30-course golf simulator, fitness 
centre and power and sail water-sports 
(where permitted,) crew gratuities and port 
and government charges.
www.seadream.com

http://www.discovertheworldcruising.com.au
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Chaos in Venice
Britain’s Telegraph newspaper reports that 
around 50 wetsuit-clad protestors swam in 
the Giudecca Canal in Venice to disrupt and 
delay cruise ships passing St Mark’s Square.
The protest, backed by 1,000 supporters, was 
timed to coincide with a busy day, with 12 
cruise ships sightseeing in the Venice lagoon 
due to a ‘scheduling quirk’ - well above the 
daily average of two ships.
The Italian government issued a decree in 
March last year banning ships of more than 
40,000 tons from within two nautical miles of 

sites such as the centre of Venice.
But the ban is only to come into effect when 
alternative routes to the port of Venice have 
been found.
Andrea Orlando, the environment minister, 
said he would propose next month the 
gradual switching of ships to Marghera, a 
mainland port in the lagoon, even before an 
alternative route was decided on.
The cruise lines reportedly account for as 
much as a fifth of the city’s tourism earnings.

Scenic Tours Earlybirds – 
time running out
Scenic Tours reminds agents that 15OCT 
is the final day for customers to book and 
deposit for Earlybird savings on its 2014 
Europe River Cruises. 
Save your clients up to $6990 per couple on 
a great range of cruises.  Click here for the 
details and to download the 234-page 2014 
Scenic Tours Earlybirds brochure.

Guests can choose their own perk
Remember that your clients have only until 
06OCT to take advantage of Celebrity Cruises’ 
popular Pick Your Perk offer. Just book them an 
Oceanview stateroom or above on a Celebrity 
Europe, Caribbean, Alaska, Bermuda or Pacific 
Coast cruise and they can choose one of four 
perks. 
Choices include airfare savings up to $600, free 
beverage packages, free gratuities or up to 
US$300 Onboard Credit. 
For terms and conditions and more, click here. 

Upgrade your clients’ Royal Caribbean experience
For a limited time only, guests can upgrade 
from an Interior to Oceanview stateroom 
from as little as $8pp per night.
This offer is available on a variety of selected 
local sailings on Radiance of the Seas and 
Rhapsody of the Seas.
Royal Caribbean has a premium cruise range 

available under this offer, including the South 
Pacific Splendour, Tasmanian Explorer, 
Tropical Delights, Island Explorer itineraries 
and more.
For terms and conditions and more, click 
here.

Complimentary upgrades 
with Azamara 
Available until 30SEP13, your clients will 
receive a complimentary double upgrade 
from an Interior to Verandah stateroom on 
selected Azamara itineraries. 
For conditions, details and pricing click 
here. 
Azamara is also offering complimentary 
Oceanview upgrades on selected Asia 
sailings. This offer ends 31OCT13. 
For conditions, details and pricing click 
here. 

Cunard Queens crowned by Berlitz
Cunard Line has dominated the Berlitz 
Complete Guide to Cruising and Cruise Ships 
rankings for 2014, giving the company clear 
leadership over competitors in the “Large 
Resort Ship” category.

The top three ships are all Cunard: Queen 
Mary 2 (Grill class), Queen Elizabeth and 
Queen Victoria, which ranked first, second 
and third, respectively.

http://www.scenictours.com.au/end-of-erc-earlybirds-nz/?utm_source=travelmemo&utm_medium=email&utm_campaign=travelmemo_nz
royalcaribbean.au.benchmarkmails26.com/c/l?u=2BA630C&e=360830&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
http://www.royalcaribbean.com.au/dealsandmore/featuredCruises/selectLandingPromo.do?promoCode=131344&wuc=NZL
royalcaribbean.au.benchmarkmails26.com/c/l?u=2BA21C2&e=360830&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
royalcaribbean.au.benchmarkmails26.com/c/l?u=2BA630D&e=360830&c=2AF7C&t=0&l=6F9F19&email=yBf4pyqDE3O%2B5f8dXdjLK4%2Frjr7u6YKU
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PEARL’S PEARLER
Lots of people know a good thing 

the minute someone else sees it first

INDUSTRY

HOSPITALITY
Hilton Lake Taupo tops at HM Awards three years running 
Hilton Lake Taupo has won the coveted 
award for Best New Zealand Regional 
property for the third year in a row at the 
tenth annual HM Awards for Hotel & 
Accommodation excellence, held in Sydney.
The HM Awards, regarded as one of the 
leading awards in the accommodation 
industry, recognizes excellence in people, 
departments, properties and chains across 
Australia, New Zealand and the South 
Pacific. The 2013 HM awards saw a record 
number of 2300 entries across the 46 

categories.
Since opening in NOV09 Hilton Lake Taupo 
has received numerous national and 
international recognition and outstanding 
accolades such as Best New Hotel Australasia 
at the World Travel Awards 2010, the Hilton 
Worldwide Connie Award for top Hilton Asia 
Pacific property two years running in 2010 
and 2011, TripAdvisors Travellers Choice 
Award for luxury in 2011 and Certificate of 
Excellence in 2012 and 2013.

Flight Centre appointment
Flight Centre (NZ) Ltd has appointed Andy 
Jack to the position of general manager of 
corporate, effective 01OCT13.
Mr Jack will be responsible for developing 
strategic direction for Flight Centre’s 
corporate brands and leading the entire 
corporate business including FCm Travel 
Solutions, Corporate Traveller, cievents and 
Stage and Screen.
Previous corporate leader, Simon McKearney, 
was recently appointed general manager of 

product for Flight Centre 
(NZ) Ltd and will continue 
to be involved in the 
businesses key accounts.
Mr Jack brings a range of 
experience and expertise to 
his role, having been with Flight Centre (NZ) 
Ltd for over seven years and working in a 
leadership position for FCm Travel Solutions 
for the past four years.

New app makes for great videos
A new app has been released that guides 
users in capturing, editing and sharing video 
content. 
Cinch is the brainchild of Melbourne 
entrepreneur Alexandra Kinloch, who was 
inspired to create the app with co-founder 
Ben Rashleigh after travelling through the 
Simpson Desert. 
“Having been a professional photographer I 
was inspired to capture the adventure on 
video, but instead of creating a video I 
wanted to show my family and friends I 
ended up creating a video that even I didn’t 

want to watch,” says Ms Kinloch.
“I knew there had to be a better way to easily 
learn how to capture and edit video all on 
your smartphone.” 
Cinch guides users through the filming and 
editing process with on-screen guidelines, 
making it easy to record, trim, rearrange and 
add music.
It also allows one touch export to YouTube, 
Facebook and email.
The Cinch Video app is currently free for a 
limited time and available in the iTunes App 
Store. 

Forget red socks. How about red onesies?
Right my lovelies, says Gordy Bayne of 
Mondo Travel.
Come and see the Mondo Marketing team 
this morning in their Red Onesies at Mecca 
in Auckland’s Chancery as they tune in to the 

America’s Cup coverage, refreshed by coffee 
and mimosas. 
“After yesterday we are doing as much RED 
as possible,” says Gordy. 

(Mandy’s outfit) (Angela’s Outfit)                  (Gordy’s Outfit) 
“I WISH !!” he says.

Go Emirates Team New Zealand!

https://itunes.apple.com/nz/app/cinch-video/id698475816?mt=8

