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Tony Abbott drops Tourism Ministry
The Australian tourism industry faces a new Cabinet line-up which, 
for the first time in 40 years, does not include a tourism portfolio.
Instead PM Tony Abbott has split responsibility for tourism matters. 
Under the Coalition, Foreign Affairs Minister Julie Bishop and 
Trade Minister Andrew Robb will promote tourism internationally 
and Industry Minister Ian Macfarlane and Parliamentary Secretary 
for Industry Bob Baldwin will take care of domestic tourism.
The  Tourism & Transport Forum’s chief executive Ken Morrison 
called it a “sensible arrangement” that would see international 
tourism considered in the decision making around Australia’s 
foreign policy. He said it “acknowledges the gateway role that 
tourism plays in helping foster international relationships for 
business, education and investment.”
Not everyone, though, was so fulsome in their praise for the new 
set-up. Australian Tourism Export Council (ATEC) managing 
director Felicia Mariani is quoted as saying the industry needed 
to have a clearly defined Minister who has a responsibility for the 
tourism industry on a day-to-day basis. STOs and regional tourism 
bodies are also concerned at losing the ear of Canberra on their 
parish matters.
It remains to be seen if and where the Tourism Australia organisation 
fits into this new chart and, importantly, who it will report to.
The West Australian says Tourism Australia will chiefly leave 
domestic tourism to the States and co-ordinate international tourism
with diplomatic missions overseas, with a focus on developing 
markets in China, India, South Korea and Russia.
Newly sworn-in PM Tony Abbott, in his Cabinet announcement, 
said the changes will enhance the relationship between Austrade 
and Tourism Australia. 
“I want the rest of the world to know that Australia is under new 
management and open for business,” said the new PM.
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NEW ZEALAND
Council advances convention centre plan
Queenstown Lakes district councillors have 
unanimously resolved to lead the proposed 
development of a $50 million convention 
centre at the Lakeview site in central 
Queenstown. 
Agreement was subject to confirmation of 
central Government funding and the approval 
of a masterplan, approval of a preferred 
rating model to fund a council contribution, 
a project development plan and a business 
plan. 
The council’s extraordinary meeting had a 
big turnout of locals, including former mayor 
Warren Cooper, who warned the centre could 
become “the biggest white elephant we have 
seen in Central Otago”, and Remarkables 
Park co-director Alastair Porter, who had 
earlier revealed an eleventh-hour privately-
funded rival to be built in the Frankton 
business precinct. 
The council has previously announced 
SkyCity Entertainment Group as the 
preferred operator, but no decisions about the 

operator were made at the meeting. 
Reports will be heard by a newly elected 
council at a meeting on 30NOV.
Meanwhile, Mr Porter has vowed to lodge 
consent for a competing centre in Frankton 
by year’s end.
The Otago Daily Times says Mr Porter, who 
spoke during the public forum before the 
meeting, insisted Frankton was the best place 
for a centre. 
He claimed he would have ‘’no problem with 
competing with any other convention centre, 
including one based in the CBD’’. 
The ODT says councillors were not swayed 
by Mr Porter’s assertions he had the money, 
interested third parties and the fully zoned 
land and were, instead, adamant to advance a 
centre in Queenstown. 
Wanaka ward councillor Jude Battson 
referred to Frankton as being a bronze level 
site for a convention centre, whereas 
Queenstown was gold. 

Scenic trail section about to open
On Saturday 28SEP the next scenic section of 
the Hauraki Rail Trail, an 11km riverside ride 
between Waikino and Waihi, will officially 
open to the public. Cyclists, walkers and 
runners are expected to set off from the 
Goldfields Railway station in Waihi and head 
for the historic Victoria Battery site in 
Waikino as part of an opening day gala with 
food, local stalls and music, which coincides 
with the start of the Waihi Goldfest.

The 77km Hauraki Rail Trail showcases a 
mix of scenery that includes the pohutukawas 
of the Thames Coast, the rugged Coromandel 
Ranges, lush Waikato farmland and areas 
rich in pioneering and gold-mining history. 
A major highlight is where the Trail passes 
through a 1.1km tunnel that opens to reveal 
the spectacular Karangahake Gorge.
www.haurakirailtrail.co.nz

International events award for Rotorua
Rotorua has won an International Festivals
and Events Association (IFEA) World 
Festival and Event City Award. The thermal 
resort was the only region in New Zealand to 
receive an award this year.
The Rotorua Daily Post says the IFEA awards 
are designed to recognise “exemplary” cities
around the world that have “raised the bar” in 
relation to hosting community and major
events. Judges acknowledged the city’s 
“community leadership and ongoing, 
concerted efforts and support to provide a 
positive local environment that is conducive 
to and encourages the success and growth of 
festivals and events.”
The Rotorua District Council Events and 
Venues team co-ordinated Rotorua’s entry, in 
partnership with Destination Rotorua 

Marketing and a number of other agencies 
and organisations.
The Daily Post quotes Events and Venues 
general manager Peter McLeod as saying the 
result gave formal, international recognition 
that Rotorua had the expertise, infrastructure 
and passion to deliver outstanding events on 
a par with anything held in New Zealand, or 
the rest of the world.”
In the past year, Rotorua has hosted more 
than 150 major and community events, 
including the Glo Festival, many running, 
triathlon and multisport events including 
Xterra and the Tarawera Ultra-marathon, 
Raggamuffin, Te Matatini, the Rotorua Bike 
Festival, Rotorua Marathon, Fire and Ice 
Festival and the Lakeside concert.

Auckland becomes Emerald City
Last night Auckland’s entertainment precinct was 
bathed in emerald green light to mark the arrival of 
the Broadway musical WICKED in New Zealand’s 
Emerald City. 
Jay Laga’aia, in costume as the Wizard, and Mayor 
Len Brown, jointly pushed the plunger at 7pm to 
bathe the Auckland Town Hall, the Aotea Centre and 
Aotea Square and The Civic theatre in green light -- 
the colour of the Emerald City of Oz.
Showbiz has ticket packages to the award-
winning show.
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Tourism New Zealand India office expands 
Tourism New Zealand has completed the 
recruitment process for its Mumbai office 
with a newly appointed Country Manager, 
Marketing Communications Manager and PR 
Manager. 
Tourism New Zealand’s Regional Manager 
South and South East Asia, Mischa Mannix-
Opie says the new appointments mean 
Tourism New Zealand is now well placed to 
maximise the opportunities available from 
this growing market. 
Neha Bola has been appointed Country 
Manager and begins on 15OCT.

Ms Bola joins Tourism New Zealand from 
Kuoni India where, as General Manager 
Innovation and Fulfillment she oversaw the 
rollout of a new portfolio over two years 
which helped increase market share and 
revenue growth.
She has over 12 years of experience in the 
travel and tourism space with experience in 
Business Development, Product Development, 
Contracting, Sales, Operations, and CRM. 
Her past assignments have been at TUI, Cox 
& Kings and SOTC.

Mt Hutt attracts elite freestyle pre-Olympic training 
Mt Hutt ski area is to host an elite freestyle 
training camp for Olympic athletes.
The ski area has been chosen to host the 
training camp from early October and the 
camp will run past the end of the season to 
mid November. 
Thirty athletes and their support crews from 
Europe, USA, Japan and Australia will base 
themselves in the resort ski town of Methven 

for the camp, seen as a last opportunity for 
gold medal contenders to train before the 
2014 Winter Olympics in Sochi.
Mt Hutt is currently enjoying a 270cm 
upper mountain base and 235cm on the lower 
mountain. For daily updated snow conditions
at Mt Hutt and further information go to 
www.nzski.com

Whitianga Scallop Festival declared ‘perfect’
Thousands of succulent scallops, easy-
drinking wines and ales, and smooth sounds 
from three stages were the perfect recipe for 
success at the Whitianga Scallop Festival last 
Saturday.
A mellow crowd of more than 4,600 came 

from as far north as the Bay of Islands and as 
far south as the Wairarapa. 
Planning has already started for next year’s 
10th anniversary festival, with the date due to 
be announced soon. Glacier Explorers summer season starts

Glacier Explorers has opened for summer 
business and guides and guests took to the 
Tasman Glacier Terminal Lake last Saturday 
aboard the company’s Mac Boats, surrounded 
by around 50 icebergs of varying sizes.
The operator offers the only tour of its kind 
in New Zealand at Aoraki Mount Cook 
National Park in one of the world’s only 

accessible glacial lakes containing icebergs. 
They carried over 25,000 visitors last season. 
The company’s four boats, including a new 
15-seater called the Nor’easter, were lifted 
into the lake last week by helicopter.
While trips depart up to seven times a day 
bookings are essential.
www.glacierexplorers.com

Rotorua i-SITE now on Ibis
Queenstown-based tourism reservation 
software developer IBIS Technology has 
successfully migrated the Rotorua i-SITE, 
one of New Zealand’s busiest regional visitor 
information and booking centres, onto its 
Agent Reservations Software. 
The new system provides frontline consultants 
with real-time reservations access to operators
plus ticketing, instant product updates, 
accurate reporting and sales tracking. It also 
integrates with their existing accounts 
package.
IBIS technology is also deployed in other big 
i-SITEs in the country, including those run by 
Tourism Auckland and Positively Wellington. 
Rotorua Visitor Centre and i-SITE manager 
Graham Brownrigg said his consultants 

needed a simple, online system that ensured 
more valuable sales were converted more 
quickly. 
“With 24 staff in the centre, many operators 
online and hundreds of visitors coming in 
every day who want instant bookings, it’s 
crucial for business that we have fast and 
efficient real-time reservations,” he said.

Rotorua i-SITE supervisor Tysha Ranclaud 
using the new system
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AUSTRALIA

Rakiura levy from 01OCT
Tourists visiting Stewart Island will be 
required to pay a $5 levy on arrival from 
01OCT. 
The Stewart Island/ Rakiura Visitor Levy 
Bylaw comes in to effect on that date, with 
proceeds going towards funding community 
projects. 
Southland District Council told TVNZ that 
signs explaining and reminding visitors to 
pay the levy will soon be installed. 
The levy will be included in the ticket price 
for those travelling with Cruise New Zealand, 
Stewart Island Flights, or the Stewart Island 
Experience ferry, but independent travellers 
will need to visit the collection box at the 
council office on the island.

Those caught avoiding the levy could face a 
$250 infringement fee. 
TVNZ says that with fewer than 200 
ratepayers and more than 60,000 people 
visiting the island every year, talks of a 
tourist levy have been in the works for more 
than three decades.
Invercargill MP Eric Roy says the fee is 
needed to help pay for maintenance and 
conservation.

TA signs £6m deal with STA
Tourism Australia has signed a new global 
partnership with STA Travel worth £6 million 
over three years.
TA says the youth segment continues to be 
“hugely important” for Australia, with the 
UK market “particularly important”.
In the year ended JUN13, some 46,131 
Working Holiday Visas were granted in the 

UK, an increase of 10% over the previous 
year.
“This was off the back of the highly 
successful Best Jobs in the World campaign 
that we ran with STA to promote the 
Working Holiday Visa,” said a Tourism 
Australia spokesperson. “We’re now looking 
to build on this success.”

Air NZ / TA promotion in North America
Air New Zealand and Tourism Australia have 
this week launched a million dollar 
partnership that encourages North Americans 
to tick Australia off their ‘to do’ list by 
offering one low fare to six of Air New 
Zealand’s Australia gateways: Sydney, 
Melbourne, Brisbane, Cairns, Adelaide and 
Coolangatta.
The campaign will be heavily promoted 

across multiple digital channels, including a 
TripAdvisor destination page, and runs from 
September 16 through October 27, 2013. The 
promotion, which also features 
partnership with blogger community, Go 
Mighty, highlights the “only in Australia” 
experiences found on many travellers’ must-
see lists, as well the benefits of flying with 
Air New Zealand.

Foodie message from Tourism Australia
Research in 15 key markets by Tourism 
Australia has shown that food and wine are a 
bigger decider in choosing a destination that 
beautiful scenery and the natural environment,
so the NTO has now added to its global 
marketing messages one extolling Australia’s 
gastronomic delights.  
The new campaign will be part of the next 
phase of Tourism Australia’s “There’s nothing
like Australia” global marketing push. In 
partnership with Wine Australia, it will 
include the idea that Australia could be the 
world’s greatest restaurant – Restaurant 
Australia.
Tourism Australia boss Andrew McEvoy says 
the aim of the campaign is to encourage 
visitors to spend more and do more.
He says TA’s challenge is that for people 
who have never visited Australia, only 26% 
associate the destination with a good food 
and wine offering. For those who have 
visited though, Australia is ranked second 
for its food and wine experiences (60%) 
after culinary giant France and ahead of Italy 

(third). Australia is ranked as the number 
one destination for food and wine for people 
who have visited from China, USA, France, 
India, Indonesia, Malaysia, the UK and South 
Korea.
 “Clearly, we need to narrow the perception 
gap between those who have visited Australia 
and those who have not,” says Mr McEvoy.  
Not being known for one distinctive or 
traditional food style may be a factor in 
the mixed reception to Australia’s culinary 
culture, he says, while there was a stronger 
perception about the quality of its wines.
“Because we are a fusion destination, there’s 
not a common perception of what we offer in 
the world of food,” he told News Ltd.
“What people do get about us is our produce 
is fresh, pristine, and if you put that with our 
multicultural society where the world has 
come to live here, and we’ve bucked 
traditions, that’s a pretty compelling offer.
“We have to own the sum of our diversity 
- the combination of people, produce and 
place,” Mr McEvoy said.

Thrill-filled Kuranda half day tours
Port Douglas tour company Brett’s Kuranda 
Half Day Tours is now uniquely offering 
bungy jumping and minjin swing as part of 
Kuranda tour packages.
Owners Brett and Andrea Gibson say they 
have introduced the new package to 
accommodate the adventure travel market 
wanting another way to experience the 
rainforest and the region.
“We have offered this thrill-seekers package 
a few times as a private charter for families 
with teenage children and the feedback has 
been unbelievable,” says Andrea. “So we 
thought it would be great to introduce this 

as a regular ongoing package for those who 
want to combine it with one of our other half 
day tours.”
The new tour packages combine adrenaline 
with relaxation, offering travellers a chance 
to bungy into the rainforest or minjin swing 
through the forest canopy and then glide over 
it in the comfort of a Skyrail cable car.
The packages include a 2½-hour visit to AJ 
Hackett for a bungy jump and/or a minjin 
swing, a ride on Skyrail, a visit to Kuranda 
village and then return on Kuranda Scenic 
Rail.
www.kurandatours.com.au

TravelMemo   20130920   20SEP13    Page 4



Pop goes the Queensland Symphony Orchestra
The Queensland Symphony Orchestra is set 
to bring pop culture to the main stage as it 
explores the music of distant lands through 
its pop culture orchestral trilogy.
05OCT13   The Lord of The Rings: The Two 
Towers in concert with the QSO 
23NOV13   Video Games Unplugged: 
Symphony of Legends 
08FEB14     Doctor Who Symphonic 
Spectacular  
The Lord of The Rings: The Two Towers 
will see Brisbane’s Riverstage transformed 
into Middle Earth on Saturday 05OCT. Peter 
Jackson’s epic film will be shown on the big 
screen with Academy Award® winner 
Howard Shore’s score performed live by the 
QSO, a soloist and choir in a natural open 
amphitheatre under the stars on a spring 
evening.
The QSO will make every gamer’s dreams 
come true as it performs music from some of 

the greatest video games ever made at Video 
Games Unplugged: Symphony of Legends, a 
concert hosted by gaming funny men Kristofer
Straub and Paul Verhoeven on Saturday 
23NOV. Supporting the music, a massive 
screen will showcase specially edited and 
timed visual packages from the games.
On 08FEB, the QSO will board the Tardis to 
bring the Doctor Who Symphonic 
Spectacular to Queensland for the first time; 
a show based on the recent Doctor Who 50th 
Anniversary Proms in the UK. The big screen 
will feature specially edited sequences and a 
host of 22 monsters including the spine-
chilling Silence, the awe-inspiring Daleks, 
the Cybermen, Silurians, Vampire Girls, 
Astronaut, Judoon and Oods, as well as two 
stars of the television series will add to the 
electric atmosphere.
www.qso.com.au

South Australia agent weekend showcases Clare Valley 
The South Australian Tourism Commission 
(SATC) in conjunction with Air New Zealand 
recently hosted ten SA Expert travel agents 
on a Brilliant Blend Weekend to the Clare 
Valley wine region.
Considered the home of Riesling, the Clare 
Valley is 90 minutes drive north of Adelaide. 
An ideal stopover enroute to the Flinders 
Ranges, the Clare is a hidden gem of historic 
villages and wineries in a picturesque valley 
famed for its wine and pioneering heritage. 
The SA Experts weekend highlights included 
cycling a section of the Riesling Trail, wine 
tastings at Skillogalee Cellar Door & 
Restaurant, wine tasting at Pikes and the 
Little Red Grape, and enjoying all things 
olive at Evilo Estate Olive Oils.
Jodie McSkimming from Flight Centre 
Dunedin wrote: “The food and wine was 

delish! Very much hoping I make it onto next 
year’s weekend too, better get selling!!”
The SA Experts program is designed to 
reward agents who pro-actively sell Adelaide 
and South Australia.  
“We have been working even more closely 
with our South Australian Expert agents over 
the past eight months since the launch of an 
online itinerary planning tool on www.south-
australia.co.nz,” says Jane Wilson, the STO’s 
regional manager.  “The itinerary planning 
tool feeds interested consumers and bookings 
directly through to these agents. We welcome 
new retail travel agents to the programme in 
time for our campaign launch in early 2014.”  
For further info on becoming a South Aus-
tralian Expert, contact Stacey Cant on 
stacey@satc.co.nz 

The Group is pictured here at Hentley Farm Winery. Back left: Tim Dunnill (HWT Richmond); Donna Levick 
(HWT Howick); Jane Wilson (SATC); Stacey Cant (SATC); Charmaine Templer (Tawa Travel, Wellington). 
Front left: Marcia Heathcote (World Travellers, Napier); Jodie McSkimming (Flight Centre, Dunedin); Kiri 
Hill (Mondo Hamilton); Belinda Sixtus (House of Travel, Kapiti); Mandy Veale (Campaign Manager, Mondo 
Travel); Jude Dodunski (Mondo Tauranga); Jess Carman (House of Travel, Masterton).

TravelMemo   20130920   20SEP13    Page 5



PACIFIC ISLANDS

Summertime
Madness!

Stay 5 / Pay 4 
with 

NZ$1,000 
F&B Credits!

Sales to 30SEP13; 
Travel 01-24DEC13 & 16JAN-28FEB14

www.pacificresort.com
See Agent Login for all our Sales Tools!

Contact your  wholesaler for details
* Conditions apply

Ultimate School Trip 
to Queensland promotion
TV2’s What Now and Tourism and Events 
Queensland have partnered with Qantas, 
Australia Zoo and Tangalooma Island Resort 
to offer the Ultimate School Trip to 
Queensland.
School children all around New Zealand 
can enter for this school trip of a lifetime by 
entering a Mini Movie online with all their 
class mates, explaining why they should win 
the trip, which includes a visit to Tangalooma 
Island and Australia Zoo on the Sunshine 
Coast. 
TEQ’s Sally Holyer says “We wanted to 
target the family audience, and What Now 
provides a good platform to highlight all of 
the great wildlife activities that Queensland 
has to offer direct to the children and parents.”
School aged children can enter at What 
Now’s website www.whatnow.tv

NSW New Products showcased
Destination NSW hosted a Workshop in 
Auckland this week to showcase the market-
ready products from ten NSW tourism 
operators keen to develop business from the 
New Zealand market.
They included Ecotreasures tours, Just Sydney
premium tours, My Sydney Detour, Oz 
Whale Watching, Radisson Blu Hotel Sydney, 
Canons Shuttles & Sydney Day Tours, 
Staywell Hospitality, Sydney-Melbourne 
Touring, The Legendary Pacific Coast touring 
route and Destination Port Stephens.
Product quiz winners, who took out generous
prizes of Sydney holidays, included Faith 
Thumath of TravelToday and Tony Smith and  
Jay Soysa from AIM Holidays.
See next week’s TravelMemos for details of 
the new products.   

Crème de la Crème Airfare Sale
Aircalin has Crème de la Crème airfares to 
New Caledonia on sale to 29SEP13 for travel 
31OCT-15DEC13 (completed) & 20FEB-
29APR14 (completed).
Ex Auckland the fares are priced from $700 
return economy (T class) and from $780 
return economy (M class), inclusive of 
relevant levies and taxes.
There are no closeouts but capacity is limited 

and seats may not be available on all flights.
Conditions apply.
Agents can book and ticket these commission-
able fares themselves or contact their 
consolidator.  One way fares applicable too 
for travel originating in New Zealand.
The Crème de la Crème airfares are 
applicable to all four international flights 
using the SB flight numbers only.  

Jazzing It Up on Norfolk
Norfolk Island is Jazzing It Up once again with the annual Jazz 
Festival 01-08DEC13.  Featuring artists such as Evelyn Duprai, 
Sussurro, Dr Don’s Double Dose, Libby O’Donovan, Rick 
Robertson and more, this year’s festival is shaping up to be one 
of the best festivals yet, say the organisers.
The Norfolk Island Travel Centre has 7-night packages ex AKL 
including airfares, accommodation, breakfast, Jazz Festival Pack 
including 5 concerts, 2 dinners, 2 lunches and souvenir pack and 
7-day car hire from $1699pp.  Plus book before 30SEP and go 
in the draw to win $1030 cash back.  Commissionable at 10% to 
agents. Click here for the flyer and visit www.travelcentre.nf for 
further info or call Hogan and Associates on (09) 489 7844.

PGA launches $1m Fiji International
The Fijian government has signed up with 
PGA Australia to host the country’s first ever 
PGA international golf tournament in 2014.
Confirmed for a five-year period with a 
guaranteed minimum prize purse of US$1 
million, the Fiji International will be played 
at the Natadola Bay Championship Golf 
Course delivering substantial economic and 
tourism benefits to Fiji.
Planning is now underway to stage the 
inaugural Fiji International in August next 
year, however the tournament will likely 

move to a later position from 2015 to more 
closely align with the PGA Tour of 
Australasia’s existing major events.
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Ratua Private Island now open in FEB14, with deals
Ratua Private Island, located in the Vanuatu 
Archipelago, off the south-east tip of Espiritu 
Santo, had previously planned to close in 
FEB14, a traditionally low period, but due to 
demand has now decided to remain open. 
They are now offering specials until 
31MAR14. Book a three-night stay and 
receive a bonus A$150 resort credit or stay 
5+ nights and receive a resort credit of 
A$250. This offer can also be used in 
conjunction with their Stay/Pay offers, and 
in addition, the resort will double the resort 
credits for those who wish to stay between 
25JAN14 and 05MAR14.
Ratua Island is 30 minutes from the mainland 
on the island’s own private motor launch. 
It is described as a wild, magical place with 
authentic people who offer a simple and 
warm reception in a naturally beautiful 

environment. The 146-acre island is also 
home to horses, ponies, cattle, sheep, goats, 
pigs, and chickens that roam free across the 
land. 
15 Indonesian-style villas are shared between
three villages: Fish Village, West Point Village
and South Point Village. These individual 
200-year-old homes were brought specially 
to Ratua and reconstructed on sites offering
stunning views with a private deck or beach. 
Surrounded by lush gardens, each villa is 
beautifully furnished with eclectic, vintage 
pieces, a separate ensuite bathroom with 
toiletries and bathrobes, bar refrigerator, 
in-room safe, ceiling fans, private terrace and 
sun lounges with private beach/water access. 
Call your preferred Pacific Wholesaler, visit 
www.ratua.com or contact Precise Travel 
Marketing on +61 3 9818 1858. 

Island Hopper service to Yasawa Island Resort
Yasawa Island Resort and Spa, Fiji, and 
Island Hoppers Fiji, the largest operator of 
helicopters and resort air services in Fiji, 
have formed a strategic partnership and will 
begin operation this month to offer service 
to and from Nadi International Airport for 

guests staying at the luxury resort, which 
boasts its own private airstrip.
Visit www.islandhoppersfiji.com and to 
book service to the island, contact the resort 
directly at reservations@yasawa.com.fj

Iririki Island Resort culinary crusade
Iririki Island Resort continues in its efforts to 
ensure that guests have the best food 
experience as part of their holiday there. 
Having already incorporated some of the 
local ingredients into new menu additions, 
the head chef has also recently introduced 
new menus to Micheners, Watermark and 
Bali Hai, and a new range of room service 
options is now available. 
The Iririki team have planted an extensive 
vegetable garden on the island to ensure 
quality and freshness. The first harvest has 
just been picked and included cucumber, 
Chinese cabbage, island cabbage, tomato, 
fresh chilli, basil, parsley, carrot, peanuts, 
coriander, manioc and kumala. 

Another innovation on the food front is the 
introduction of Real Pasifik Hosted Dinners. 
Every Thursday night guests can enjoy a 
market tour, drinks, and three-course banquet 
style dinner – all hosted by the GM and the 
Head Chef.  The menu was developed by 
the Iririki chefs working with celebrity chef 
Robert Oliver – author of the award winning 
book Me’a Kai. Their aim was to delve into 
the culture to redevelop the wonderful tastes 
of Vanuatu cuisine, using local produce and 
build it into a resort menu. 
You can watch the outcome on the upcoming 
Vanuatu episode of Real Pasifik tomorrow 
21SEP at 4pm on TV One or go to TVNZ On 
Demand.
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Your gateway to Chengdu Click Here
or call 09 309 1188

China   We know it like our own backyard

ASIA

Touring Assam, NE India
Fathom Asia now has a range of Friends and 
Families on Foot tours in the Assam region 
of North East India, starting from Guwahati, 
which is accessible via direct flights from 
Bangkok.
The tours vary in duration from 3 to 14 nights 
and are an attractive option for people 
wanting to try something very much off 
the beaten track. This region is noted for its 

fauna, particularly birdlife and leopards, and 
is suited to clients who are adventurous and 
active.
Click here for detailed itineraries of the 
many tours on offer between OCT13 and 
APR14 – the perfect time to visit - and here 
for commission-bearing package pricing, 
then call Fathom Asia Travel Wholesale on 
09 372 2506. 

ITB Asia for Marina Bay Sands
Messe Berlin (Singapore), organiser of ITB 
Asia, ‘The Trade Show for the Asian Travel 
Market’, has announced a strategic three-
year partnership with Singapore’s glamorous 
integrated resort, Marina Bay Sands, starting 

next year. The next three editions of ITB Asia 
will take place at the Sands Expo and 
Convention Centre, Marina Bay Sands, from
29-31OCT14, 21-23OCT15 and 19-21OCT16.

Mauritius Specialist training on offer
The Mauritius Tourism Promotion Authority 
is launching an online training program to 
assist travel consultants in becoming 
Mauritius Specialists. 
The training contains four modules educating
the agents on travel basics, geography, culture

and activities of the destination. At the end of 
each module each agent has to answer several 
questions on the content of the module and 
each travel agent who successfully completes 
all modules goes into a draw to win a prize or 
PERKS Reward Points. 

GA using new international terminal at Denpasar
Garuda Indonesia advises that all passengers 
flying into Bali will now be arriving at the 
new international terminal at Ngurah Rai 
International Airport, Denpasar. Effective 
immediately all arrivals, checked baggage 
collection and immigration clearance will be 
handled at the airport’s brand new 
international terminal.
Please note that international departures will 
not commence until 29SEP13. Passengers 
departing from Bali on international flights 
are asked to continue their check-in at the 
existing international terminal until 28SEP. 
Garuda Indonesia customers departing from 
Bali after 29SEP are advised to arrive at the 
new terminal at least two hours before their 
scheduled flight departure to provide 
sufficient time for check-in, security checks 
and immigration clearance.
Set to become the best airport in Indonesia, 
Ngurah Rai was built not only to accommodate 
the growing number of tourists visiting Bali, 
but in preparation for the upcoming APEC 
Summit in October.
Garuda Indonesia is currently completing the 

development of a First Class and 
Business Class Lounge in the new terminal. 
Set for launch in early 2014, an interim 
Business Class lounge is available for Garuda 
Indonesia passengers until the permanent 
lounge has been finalised.
Additionally, Garuda Indonesia passengers 
will also be able to enjoy a premium check-in 
area, dedicated to the airline’s First Class and 
Business Class passengers, as well as Garuda 
Frequent Flyer (GFF) members. 
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THE AMERICAS

Britney Spears two-year residency at Las Vegas
Pop superstar Britney Spears this week 
confirmed during a live interview on ABC’s 
Good Morning America that she will take up 
a two-year residency at Planet Hollywood 
Resort & Casino.
Britney performs her dance hits, along with 
tracks from her eighth studio album. Fans of 
Britney’s music videos will get to see her 
reprise her most popular, iconic looks on 
stage. 
 “Britney: Piece of Me” will couple a high-
energy concert with a pulsating, nightclub 

feel. Planet Hollywood’s venue houses the 
world’s largest indoor projection theatre and 
offers an explosive, theatrical experience. 
“Britney: Piece of Me” debuts over New 
Year’s Eve weekend on Friday, 27DEC13. 
Tickets will be available for general public 
sale from today.
Planet Hollywood Resort & Casino is a 
member of the Caesars Entertainment line-up 
of Las Vegas properties, represented here by 
Discover the World Marketing.

Galapagos rates freeze
World Journeys has announced a rate freeze 
on its Galapagos cruises aboard the Yacht La 
Pinta, Santa Cruz and Isabela II.  Valid on 
departures 06JAN-31MAR14, prices will be 
frozen at 2013 levels if booked and deposited 
by 31OCT13 (subject to availability).     
Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

Victoria BC hotel update
World Journeys advises that ‘The Executive 
House’, one of its favourite hotels in Victoria, 
Canada is rebranding to a Doubletree by 
Hilton.  The hotel will be undergoing an 
extensive renovation from OCT13 to APR14.   
World Journeys’ Kim Houston highly 
recommends an elegant alternative located 
just minutes from downtown Victoria - the 
5 star Oak Bay Beach Hotel.  Located in the 
residential district of Oak Bay and perched 

on the edge of the ocean, the hotel offers 100 
rooms with outstanding sea views, seaside 
mineral pools, a fine dining restaurant and 
casual dining pub.  Kim stayed there recently 
and was impressed by the service, standard 
of rooms and location.  Ocean View rooms 
(with kitchenette, large spa style tubs and gas 
fireplace) are priced from NZ$199pp share 
twin.   The hotel also offers One Bedroom 
and Boutique Suites.

Sofitel Buenos Aires offer
World Journeys has a Stay 4/Pay 3 nights offer on the deluxe 
Sofitel Buenos Aires, for stays until 30DEC13. Applicable in 
all room categories, buffet breakfast and unlimited access to 
the Fitness Centre are included, and stays do not need to be on 
consecutive nights. A Luxury Room including breakfast and 
taxes for a three-night stay between 01OCT and 30DEC13 is 
priced from $785pp share twin or $1570 single.  Contact World 
Journeys 0800 117311 or info@worldjourneys.co.nz
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AFRICA EUROPE
Cheli & Peacock 3 for 2
World Journeys has a Stay 3/Pay 2 night 
offer on Cheli & Peacock’s spectacular East 

Sabi Sabi award
From a short-list of over 700 international 
destinations, Sabi Sabi’s Earth Lodge has 
been voted 13th in the ‘100 Best Hotels and 
Resorts in the World’, as chosen by a panel 
of travel experts for Australia’s International 
Traveller magazine. Released this week, 

dining area, inviting bar, underground wine 
cellar and full service spa.  
World Journeys consultants have personally
experienced this property and can offer 
quotes and advice 0800 117311 or email 
info@worldjourneys.co.nz

African safari properties for 
travel to 20DEC13.  The 
deal applies to accommoda-
tion rates only at Cottar’s 
1920s Safari Camp, Elsa’s 
Kopje, Elephant Pepper 
Camp, Joy’s Camp, Kitich 
Camp, Lewa Safari Camp, 
Loisaba & Tortilis Camp.  
Park and conservation fees 
are not included.  The offer 
is based on a quote of nights 
per property, so is subject to 
availability.  

Contact World Journeys 0800 117311 or 
info@worldjourneys.co.nz

judges were 17 travel writers who 
have travelled across the globe 
and experienced the best possible 
lodges, hotels and resorts. 
Earth Lodge’s 13 suites look out 
onto the Sabi Sabi Private Game 
Reserve within the Sabi Sands, 
South Africa.  Each suite features
hand carved wooden furniture, huge 
stone baths, indoor and outdoor 
showers and a private plunge pool. 
The main lodge has a beautiful out-
door dining boma, indoor/outdoor 

Monte Cassino battle tour
Innovative Travel is co-ordinating a tour to 
the Monte Cassino commemorations in Italy 
in MAY14. It will be hosted by former NZ 
Ambassador Rene Wilson, who hosted a very 
successful tour to the El Alamein 70th 
commemorations last year.
It has a number of interesting components 
included, so as well as Monte Cassino, other 
important Italian WWII sites will be visited 
as well as a special day with Jill Gabriel, a 
Kiwi living in Italy. She has been involved in 
translating a book on the battles in her area 
which is near to Florence.

In addition, there is a visit to Sangro River, 
an important battlefield site of WWII, where 
Rene Wilson’s uncle is buried, along with 
many other New Zealanders.  A highlight of 
the tour will be four nights based centrally 
in the town of Cassino where the group will 
attend the New Zealand and Commonwealth 
commemorations.
An option to join in Rome is also available 
on request.  Spaces are limited, early 
registration is essential.
Click here for details and call Innovative 
Travel toll free on 0508 100111.

Exotic announces 2014 EBD for Turkey 
Exotic Holidays is offering Early Bird 
Discounts for its 2014 Turkey tours.
Your clients can discover the rich historical 
treasures and culture of Turkey, a country 
that sits in both Europe and Asia. From the 
bustling Grand Bazaar and Blue Mosque in 
Istanbul to the battlefields of Gallipoli, the 
ruins of Ephesus and moonscape landscape 
of Cappadocia to the Mediterranean Coast, 
Turkey’s contrasts have plenty to entice 
travellers to explore.
Exotic is offering very attractive savings for 
couples for selected popular Turkey Tours 
in 2014, with a flyer downloadable here. 

Book and pay 
by 20DEC13 for 
any departure in 
2014 and save.
All programs are 
locally escorted 
SIC Group tours 
and are confirmed 
to operate with 
minimum two 
pax.
 For bookings, 
contact Team Exotic on 0508 EXOTIC (0508 
396 842) or email info@exoticholidays.co.nz

Trams to Edinburgh airport
Edinburgh Airport is to be directly connected 
to the Scottish capital by a tram service, 
which will be up and running by MAY14. 
The project is years behind schedule.

Test trams will run from the airport to Ed-
inburgh Park Station and York Place over 
coming months, with more than 150 tram 
journeys per day, five days a week.
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Singapore Airlines 
Special Fares 

For 2014 travel to Europe 

          Copenhagen from…. $1975 
          Paris from………..…. $2025 
          Frankfurt from….….. $2075 
          London from…….…..$2209 

Plus    10kg extra baggage allowance 
              Child fares up to 14 years (inclusive) 

For travel 15 January – 15 June 2014 
For sale until 25 September 

Australia well hung
The Royal Academy of Arts in London will 
tomorrow open to the public a new exhibition,
Australia, said to be the most significant 
survey of Australian art ever mounted in the 
UK. Focusing on the influence of the 
landscape, Australia spans more than 200 
years from 1800 to the present day and 
features 146 artists with over 200 works, 

including paintings, drawings, photography, 
watercolours and multimedia. This ambitious 
exhibition, on view until 08DEC, brings 
together works from the most important 
public collections in Australia, the majority 
of which have never been seen in the UK 
before.

TOUR PRODUCT
Journeys EBD
World Journeys is encouraging agents to 
book their 2014 small group Journeys by 
01NOV13 not only to secure their place, but 
also to save $400 per couple. 
The offer applies to all 2014 Journeys except 

Antarctica, and all 2014 Journeys are 
guaranteed to depart.  The group size is 
maximum 24, and they guarantee all 2014 
Journeys will be fully escorted from NZ.  
Go to www.worldjourneys.co.nz to see 
details of 2014 departures.

Worldwide women-only tours – special offer for advance bookings
The Innovative Travel Company has 
announced a special offer is currently 
available on its range of worldwide tours for 
women. The small group tours cover a range 
of colourful and exotic destinations including
India, Morocco, Turkey, China, Peru etc. and 

are tailor-made to include unique travel 
experiences. Clients who book and pay for 
their tour six months in advance will receive 
a 5% discount. 
Freephone 0508 100 111 or email 
info@innovative-travel.com 

AVIATION
Rihanna incentive reminder
Malaysia Airlines reminds agents that it 
has 25 tickets to the Rihanna concert at 
Auckland’s Vector Arena next month and 
agents can be in to win one of them by 
selling an MH Spring Sensations special 
before 23SEP, with the winners drawn 
automatically from BSP sales. 
Click here for the flyer with all details.

Ryanair Stansted 
traffic to soar
Ryanair has announced 
plans to grow its traffic by 
more than 50% at London’s 
Stansted airport with the 
launch of four new routes 
for summer 2014.
The budget airline will now 
fly to Bordeaux, Dortmund, 
Lisbon and Rabat.
Ryanair and Stansted’s 
owner Manchester Airport 
Group announced a 10-
year growth agreement at 
Stansted to more than 20 
million passengers a year in 
return for lower costs and 
more efficient facilities.
Ryanair’s Michael O’Leary 
said: “This agreement, 
which will create over 
7000 new jobs in Stansted, 
proves how UK airports 
can flourish when released 
from the dead hand of the 
BAA monopoly and is the 
first dramatic initiative 
by MAG to reverse seven 
years of decline, during 
which Stansted’s traffic fell 
from 23.8 million to 17.5 
million.”
MAG’s chief commercial 
officer, Ken O’Toole says 
Stansted has a really bright 
future in providing 
international connectivity 
for the UK.
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LONDON DAILY VIA HONG KONG Great service. Great people. Great fares. CLICK HERE

Queenstown “bigger than Christchurch”

Jetstar message: We’re 
more than just low fares 
Jetstar has begun airing a new brand 
campaign, shot at Christchurch Airport and 
featuring Jetstar New Zealand staff. It shows 
how Jetstar can offer New Zealand travellers 
consistently low fares and also demonstrates 
how the airline is about more than just low 
fares. 
The new direction comes at a time when 
Jetstar is delivering an improved and 
consistent operational performance, including 
record domestic on-time performance*. 
Grant Kerr, Jetstar Head of New Zealand, 
says the new campaign aims to create a better 
understanding of how the airline achieves its 
low fares leadership.
“The Jetstar team began a brand review earlier 
this year and it became apparent that New 
Zealand consumers were aware of Jetstar’s 
famous low fares, but knew little else about 
the way we operate, how we achieve low 
fares or who we are as a brand. The campaign 
is about demonstrating to Kiwis the unique 
efficiencies and benefits of the Jetstar model 
and showing that Jetstar is about more than 
just low fares. 
“The new advertising is honest and real, 
explaining some of the stories behind our low 
fares business model, such as dual boarding, 

web-check-in, food, drink and entertainment 
options. 
“We want to share a bit more about ourselves 
so our passengers know what to expect and, 
more importantly, they understand how the 
way we run our airline benefits customers 
with the lowest fares. 
“We’re proud to have offered over 5 million
domestic passengers low fares since we 
started flying domestically in New Zealand in 
2009 and to have made air travel affordable 
to a new generation of customers, including 
some who have never flown before. 
“As New Zealand’s only domestic and 
international low-cost airline, our new 

campaign highlights how we are different 
from our competitors and why we’re the 
smarter choice for travellers,” says Mr Kerr. 
The campaign features New Zealand pilots, 
ground and cabin crew and was shot last 
month. It will run into October with TV and 
press advertising, online and on bus shelters. 

*Jetstar uses the computerised Aircraft 
Communication Addressing and Reporting 
System (ACARS) to record on-time 
performance data. OTP figures are published 
monthly online at www.jetstar.com/nz/en/
what-we-offer/our-performance

Dual boarding for fast turnaround

The Southland Times reports that international 
business at Queenstown Airport is “bigger 
than Christchurch”, according to the 
Queenstown Airport chief executive. 
Speaking at a Queenstown Lakes District 
Council finance meeting, Scott Paterson said 
the council-controlled company earned a net 
profit after tax of $5.3 million, a 2% increase 

on the last financial year. 
While domestic passenger numbers declined, 
primarily because Jetstar has stopped 
Wellington and Christchurch services from 
Queenstown, international passenger volume 
increased by 23.8%. 
“In the last month, volume grew almost 20 
per cent,” Paterson told councillors. “For 

July, Queenstown was the second-largest 
recipient of Australian visitors in the country. 
“We are bigger than Christchurch, well 
bigger than Wellington.” 
He reported that overall the airport hosted 
1,198,918 passengers in the 2012-13 year, a 
14.5% increase on the previous year, marked 
by the international growth and a 12.4% 
increase in domestic passengers overall. 

All four airlines servicing Queenstown - Air 
New Zealand, Qantas, Jetstar and Virgin 
Australian - increased the number of seats by 
7.2%. 
Mr Paterson is quoted by The Southland 
Times as saying the next step was deciding 
where to build to accommodate international 
arrivals. 

Movie time on Hawaiian
Russ Willis at Hawaiian Airlines reports that 
Hawaiian Airlines has expanded the 
complimentary movie offering on its AKL-
HNL vv international route.
HA now offers an additional 50-plus free 
movies in its IFE selection.
Passengers simply go to “Premium” on their 
seatback screen, then to “Movies on Demand,” 
and there they will find a comprehensive 
selection of free movies, although latest 
release movies are still on a “Pay per view” 
basis.
Hawaiian Airlines also offers a large selection
of free TV between AKL and HNL, found 
under Premium then “Unlimited TV & 
More.”
Kids are kept happy via the “Keiki Pack” 
offering a variety of children’s TV and 
movies.
On HA Domestic USA Mainland services 
beyond HNL, inflight entertainment is on a 
“Pay per view” basis.
Price ranges from US$4.99 for Keiki pack, 
US$6.99 for “Unlimited TV & More”, to 
US$7.99 per latest release movies.  
iPad minis are now being offered on all 
Boeing 767-300 HNL/Mainland USA 
sectors, whereas all Airbus A330-200 aircraft 
are equipped with seatback screen IFE.
www.hawaiianairlines.co.nz
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WIN 2 x VIP tickets to see BEYONCE LIVE!
see www.lufthansaexperts.com

Air NZ’s 787-9 maiden flight success
The first Boeing 787-9, which is some 6m 
longer than the original Dreamliner, took to 
the air for the first time this week. The test 
flight went so well the crew extended the 
flight by one hour to 5 hours 15 minutes, 
enabling them to achieve more test markers 
than originally planned.
The plane, which will eventually be repainted 
in Air New Zealand livery and delivered next 
year, was flown back and forth over a tract of 
countryside around Moses Field, Washington 
state while flight engineers tested a range 
of systems and handling characteristics at 
speeds up to 330 knots and an altitude of up 
to 20,000 feet.
Air New Zealand CEO Christopher Luxon 

says that as the launch customer of the 
revolutionary new plane there was a terrific 
level of interest in the historic test flight from 
Seattle. 
“We are hugely excited knowing that in less 
than a year Air New Zealand will be the first 
airline to take the 787-9 into commercial 
service,” Mr Luxon says.
“The 787-9 will be a game changer for Air 
New Zealand.  Not only is it significantly 
more fuel efficient than the aircraft it is 
replacing, the 787-9 also represents a 
significant growth opportunity for our 
business as it opens up the prospect of 
expanding our Pacific Rim footprint.”

Ground breaking Airpoints cards from Air NZ, Kiwibank 
Air New Zealand and Kiwibank are shaking
up the credit card market with the launch 
of three new Airpoints earning credit cards 
designed to get every Kiwi flying faster.  
The Air New Zealand Airpoints Low Fee 
MasterCard is the first in New Zealand to 
offer a low annual fee of $25 and the ability 
to earn one Airpoints Dollar for every $160 
spent.  The earning rate increases to one 
Airpoints Dollar for every $120 spent on the 
Air New Zealand Airpoints Standard 
MasterCard and one Airpoints Dollar for 
every $75 spent with the Air New Zealand 
Airpoints Platinum MasterCard.
All Air New Zealand Airpoints credit card-
holders get even better earning rates for 
purchases made direct with the airline*.
Air New Zealand’s GM Customer Value, 
Hamish Rumbold, says, “At the moment 20% 
of all credit card purchases in New Zealand 
earn Airpoints Dollars.  The new Air New 
Zealand Airpoints cards mean there is now 

a card to suit every Kiwi.  With a low fee 
option and a sharp interest rate of 15.9% 
everyone could reap the benefits of earning 
Airpoints Dollars as they spend.”
For Air New Zealand frequent flyers who 
enjoy earning Status Points, the Air New 
Zealand Airpoints Platinum MasterCard has 
the best Status Point earn rate in the market – 
one for every $200 spent.  
Platinum cardholders will also have their 
Koru membership joining fee waived and 
enjoy a discount on the annual membership 
fee.
To apply for the card or get further 
info visit www.airpointscreditcard.co.nz or 
0800 787 888.
*When the new Air New Zealand Airpoints 
Platinum, Standard or Low Fee MasterCard 
is used to buy Air New Zealand airfares or 
other products the earning rate becomes one 
Airpoints Dollar for every $65, $100 or $140 
spent.  

Etihad to triple Abu Dhabi – India capacity
Etihad Airways is to triple the number of 
seats it now offers on the prime Abu Dhabi – 
Mumbai and Abu Dhabi – New Delhi routes 

from 01NOV, with further increases and new 
routes next year, subject to regulatory 
approval.

Dreamliners for Royal Brunei
Royal Brunei Airlines gets its first B787 
Dreamliner in the next fortnight and plans to 
deploy it on flights from Banda Seri Begawan 
to Singapore from 19OCT, building to a 
twice-daily service during November. On 
the Kuala Lumpur route, the Dreamliner will 
operate 11 weekly services throughout 
November.  From 01DEC, RBA will redeploy 

the Dreamliner on the Banda Seri Begawan-
Dubai-London route.
RBA has a total of five Dreamliners on order 
and these will be configured in a two-class 
layout. They will replace the B777-200ERs 
currently operated on RBA’s longhaul 
services.

Philippine Airlines (PAL) has announced the resumption of flights to London in November, two 
months after the European Union struck the country’s flag carrier off its aviation blacklist.
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China keeps building airports
The South China Morning Post reports that 
airport fever has struck in mainland China, 
with Dalian building a 20.9sq km island for 
a new airport, the largest of its kind in the 
world. Shennongjia, in central Hubei province, 
has flattened the tops of five mountains to 
build its airport, and Henan’s provincial 
capital Zhengzhou, 650km south of Beijing, 
aims to expand trade at its existing airport 
tenfold to US$200 billion by 2025 by adding 
three more runways.
More than 50 mainland cities have answered 
Beijing’s call for cleaner economic growth 
with plans for aviation hubs - airports 
clustered with industrial zones.
The SCMP says the cities hope the projects 
will attract investment in the logistics, high-
technology and finance sectors, the sort of 
businesses Beijing is encouraging as it seeks 
to move the economy away from an over-
reliance on smoke-stack industries.
But critics argue the projects will exacerbate 
the problem of debt-fuelled construction, 
which local authorities have used for years to 

boost their economies.
Wang Xiaohua, an aviation consultant at Kent 
Ridge Consulting in Fujian, told the SCMP 
that developing an aviation hub involved 
more than simply building an airport.
It first of all required minimum annual 
passenger flows of 10 million and cargo 
volume of 200,000 tonnes, she said. Only 
Beijing, Shanghai, Guangzhou, Chengdu, 
Shenzhen and Kunming met those criteria 
last year.
The mainland will need more airports as the 
economy grows, but profits are elusive, says 
the Hong Kong-based paper. Of the mainland’s 
183 airports, 143 lose money, data from 
the Civil Aviation Administration of China 
shows. That suggests that more than 60 of the 
80 new airports envisioned in China’s latest 
five-year plan to 2015 will end up in the red.
One third of all passengers and half of all 
cargo go through just three aviation hubs - 
Beijing, Shanghai and Guangzhou - CAAC 
figures show.

Newly opened Xinqiao International airport

EVA Air appoints GSA
EVA Air hosted a function this week to 
announce the appointment of Airline 
Marketing New Zealand as its General Sales 
Agent in New Zealand, effective immediately.
Steve Rice at Airline Marketing New Zealand 
says they will provide all passenger sales 
and marketing, reservations and ticketing 
services, as well as BSP ticketing support. 
They will also work closely with key industry 
partners on behalf of EVA Air. 
The privately owned Taiwanese carrier, a 
part of the giant Evergreen conglomerate, has 
a network of destinations across the globe, 
stretching from Oceania to Asia, Europe and 
North America and linking more than 62 
major cities, including 40 in China.
EVA Air is the newest member of the Star 
Alliance network. 
Call EVA Air on 09-969 7608 or email 
EVAAir@airlinemarketing.co.nz

Airline Marketing’s Steve Rice with EVA Air’s Phoenix 
Liu, who’d flown over from Brisbane for the function.

CRUISE NEWS
Snorkel in Antarctica
For something new to sell to the ‘been there – 
done that’ brigade, there’s now snorkelling in 
Antarctica. Expedition cruise and adventure 
company Aurora Expeditions will be offering 
passengers just that this season in Antarctica.
This activity option is led by expert polar 
diving guides using state of the art equipment 

including specially designed Waterproof© 
Snorkel-Drysuits, gloves, hood, weight belt, 
fins, mask, and snorkel. Passengers will be 
provided with all of the training and 
equipment they need to experience Antarctica 
from this unique angle.

Carnival FUN-damentals 
preview brochure is here
Francis Travel Marketing says the Carnival 
FUN-damentals preview brochure is here. 
For a copy email Pip at 
enquiries@francistravelmarketing.co.nz.
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FROM THE BRIDGE
CRUISE NEWS & VIEWS FROM Peter Kollar, CLIA Training & Devmnt Mgr

ONLY 10 
DAYS LEFT

Save $1,000* per couple  
on all 2014 river cruises.

CLICK HERE

*Conditions: Discounts are per couple, listed in Australian 
dollars, twin share including port charges. Limited single 
pricing available; call for details. Valid on 2014 sailings only. 
Must book by 30 September, 2013. Offer is combinable 
with Past Passenger Discount. Conditions apply; visit  
www.vikingrivercruises.com.au. ^Conditions apply.  
Visit www.vikingrivercruises.com.au/995air-europe.aspx

Plus, simple 

$995^  
AIR OFFER

The Cost of Change
To sustain current record cruise passenger numbers 
it is important that cruise line operational costs 
remain steady to keep pricing attractive. One of the 
challenges has been the International 
Maritime Organization’s additional legislation that 
now places a cap on sulphur in fuel of no greater 
than 1% in coastal waters, with the limit further 
reduced to 0.1% in 2015.
This calibre of fuel is not easy to source, let alone 
cheap, and has the potential to shoot cruise
ticketing prices upwards. 
The good news is that cruise lines have been 
looking at ways to lower their carbon footprint by 
developing advanced emission control technology, 
namely ““scrubbers”. Along with diesel filters, these 
‘clean’ the emissions on their way out at better 
than required levels. In fact, some cruise ships have 
started to install trial versions of this expensive 
modification. 
The news this month that Carnival Corp. has come 
to an agreement with The U.S. Environmental 
Protection Agency (EPA) and U.S Coast Guard with 
their proposed US$180 million to upgrade 32 of 
their 102 ships is extremely positive. It forms a 
platform for them to integrate these systems 
gradually throughout their other 70 owned ships 
and lead the way for other cruise lines to follow 
suite. 
These changes, as well as others using LPG and 
shore power at berth are paramount for keeping 
the value proposition of cruising as strong as it is. 
Now if only respective Governmental bodies could 
address port taxes and 
infrastructure, we could take 
our local cruising numbers to 
the next level.  

Micro-Cruising takes macro view 
to Join CLIA Australasia
Cruise Lines International Association (CLIA) Australasia has announced a 
new associate member, with Australia and New Zealand’s newest small-ship 
cruising wholesaler Micro-Cruising joining the body.
Specialising in niche cruises across the globe, Micro-Cruising offers holidays 
on ships with a capacity of around 100 passengers or fewer.
CLIA Australasia General Manager Brett Jardine said Micro-Cruising’s 
associate membership would help raise agent and consumer awareness about 
the wide array of cruises now available to holidaymakers.
“As more and more styles of cruising become accessible, it’s important that 
we ensure agents have a good understanding of the fantastic range of ships 
and destinations on offer for their clients,” Mr Jardine said.
Micro-Cruising’s Managing Director Nicola Caygill said her company, which 
presently offers more than 300 unique itineraries to 80 destinations, aimed to 
solidify its relationship with the cruise trade through its CLIA membership.
“We are very keen to educate the cruise-focussed travel trade on less 
traditional options available to their clients,” Ms Caygill said.  
“To that end, we’ll be conducting online training for CLIA-registered agents 
to open their eyes to a plethora of small ship cruising possibilities.”
To register for Micro-Cruising training, agents can click here.
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http://http://www.vikingrivercruises.com.au/
http://micro-cruising.com.au/agent-registration


2 for 1  
Cruise Fares
on select 2013

Norway Coastal 
Voyages  

Book by 30 Sep 13*

Book a 6, 7, 11 or 12 day Norway  
Coastal Voyage departing from  
Oct - Dec 2013* by 30 Sep 2013  

& the 2nd passenger cruises free.

Call (09) 623 4293 
E retailres@discovertheworld.com.au 
W discovertheworldcruising.com.au

*2FOR1 special valid until 30 Sep 13 on select departures only.  Contact DTWC for 
conditions. Travel Agent License: 2TA06939 (Discover the World Marketing Travel trading 
as Discover the World Cruising)

2 for 1 Cruise Fares with DTWC & Hurtigruten
Discover the World Cruising and Hurtigruten 
are offering 2 for 1 cruise fares on select 
2013 Classic Norway Voyages for a limited 
time.
Book any of the following Hurtigruten 
Classic Voyages by 30SEP13 and the 2nd 
passenger will cruise for free:
. 12 Day Classic Round Voyage
. 11 Day Classic Norwegian Discovery
. 7 Day Classic Voyage North
Departing Bergen 17OCT, 28OCT,09NOV, 
11NOV, 08DEC, 12DEC13

. 6 Day Classic Voyage South
Departing Kirkenes 23OCT, 03NOV, 15NOV, 
05DEC, 14DEC, 18DEC
Don’t delay as only a limited number of 
cabins on each cruise departure will attract 
these savings.
Discover the World Cruising offers a wide 
selection of adventures that can be added pre/
post any of the Classic Norway Voyages. 
For bookings, brochures or more info, call 
Discover the World Cruising on 09-623 4293 
or email retailres@discovertheworld.com.au

2014 Alaskan Dream 
- open for bookings
Alaskan Dream Cruises is now taking 
bookings for the 2014 season which will offer 
departures from either Sitka or Ketchikan and 
four unique itineraries designed by Alaskans.
Click here to view the 2014 itineraries avail-
able and call the Francis Travel Marketing 
team for more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz.

explore4 – now extended 
to 15NOV13
Holland America Line’s explore4 offers 
have been extended to 15NOV, but are 
capacity controlled so can be withdrawn at 
any time.
So don’t delay, book your selected 2014 
sailing (and DEC13 Holiday cruise) before 
15NOV13 and your clients will receive all 
four offers below:
1. Free Signature Beverage Package or a 
Beverage Card (depending on cruise 
selected)
2. Free specialty restaurant dinner
3. Free or reduced cruise fares for 3rd/4th 
guests
4. 50% reduced deposit.
Call the Francis Travel Marketing team for 
more information - 09 444 2298 or 
reservations@francistravelmarketing.co.nz.
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http://www.discovertheworldcruising.com.au/special-offers
http://www.alaskandreamcruises.com/itineraries-pricing/?utm_source=MailingList&utm_medium=email&utm_content=kevin%40travelmemo.co.nz&utm_campaign=Wednesday%2C+18+September+2013
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PEARL’S PEARLER
He who smiles in a crisis 

has found someone to blame.

HOSPITALITY

Win with Kiwi Karma
Kiwi Karma, the accommodation website that donates 3% of the amount booked 
to a charity of the traveller’s choice, reports that, through it, the BookIt reservation 
system now has 3100 properties supporting the cause.
Kiwi Karma has now announced a promotion with a chance to win a $1200 night 
of luxury at Lake Rotorua, staying at Peppers on the Point. The prize includes pre-
dinner drinks and canapés, four course gourmet dinner and full breakfast for two.
http://kiwikarma.co.nz/win-1200-night-luxury-lake-rotorua 

Uncapped free Wi-Fi at Rydges Auckland
Rydges Auckland says it is serious about 
providing both business and leisure travellers
all the necessities required for today’s fast 
paced environment, the most essential of 
which is staying connected. 
With new hardware installed into more 
locations to ensure greater coverage through-

out the hotel, Rydges Auckland says it is 
committed to providing a quality free Wi-Fi 
service for everyone.
Their message: ...if you are paying anything 
for Wi-Fi, it’s too much!
www.rydges.com/auckland

Rotorua hotel links with local iwi
Sudima Lake Rotorua and Ngati Whakaue 
Education Endowment Trust are offering a 
unique leadership training programme for 
descendants of the Rotorua district tribe 
which descends from the Arawa waka. The 
programme aims at getting them into 

employment, leadership and training 
positions, leading to qualifications like 
diplomas in hotel management and 
hospitality management and a graduate 
diploma in hotel management.

Join Trafalgar on Pink Star Walk
As part of Trafalgar’s sponsorship of the 
New Zealand Breast Cancer Foundation’s 
Estee Lauder Companies Pink Star Walk next 
month, agents can participate at no cost and 
walk with the Trafalgar team to raise funds 
and awareness for a great cause.
The event is taking place in the Auckland 
Domain at 7pm on Saturday, 
05OCT. For every agent 
joining the Trafalgar team on 
the charity walk, Trafalgar 
will make a $25 donation 
to the NZBCF to cover the 
participation cost. There is a 
5km or 10km option and it 
promises to be a fun evening 
under the stars of Auckland
with plenty of pink on 
display.
In addition, Trafalgar has set 
up a fundraising page so 
trade partners, participants 
or those unable to join on the 
day can choose to support 
Trafalgar’s fundraising effort 
for the New Zealand Breast 
Cancer Foundation.
“We really hope that agents 
will get behind this initiative 
by walking with us,” says 
Trafalgar general manager 
Scott Cleaver.
“In an industry where our 
ladies are so important – we 
really feel we have the 
opportunity to make a 
difference to change the 

lives of those affected and have some fun 
too.”
All walkers must fill in a registration form, 
which can be downloaded at 
www.trafalgaragent.com. Print it out, fill it in 
and email to groups@trafalgar.co.nz.

https://pinkstarwalk2013.everydayhero.com/nz/trafalgar

